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Renaissance Period
HIGHBOY PHONOGRAPHS
RADIOS and COMBINATIONS
| illustrated on pages 100and 101

are sold by these exclusive Sonora distributors

Baltimore Phonograph Dist. Co.

422 North Howard St., Baltimore, Md.

The Commercial Associates
475 Colyton St., Los Angeles, Cal.

Doerr, Andrews & Doerr

Minneapolis, Minn.

Gibson-Snow Co., Inc.
Syracuse, N. Y.

Greater City Phonograph Co., Inc.

234 West 39th Street, New York, N. Y.

Kiefer-Stewart Company
Indianapolis, Ind.

The Kohler Distributing Co.

63-67 Minna Street, San Francisco, Cal.

Long Island Phonograph Co.

68 Thirty-fourth Street, Brooklyn, N. Y.

Movre-Bird & Company
1720 Wazee Street, Denver, Colo.

a

The New England Phonograph Dist. Co.

221 Columbus Avenue, Boston, Mass.

The Ohio Musical Sales Co.
1747 Chester Avenue, Cleveland, Ohio

Pennsylvania Phonograph Dist. Co.
1015 Chestnut Street, Philadelphia, Pa.
405 Wabash Building, Pittsburgh, Pa.

James K. Polk, Inc.
181 Whitehall Street, Atlanta, Ga.

C. D. Smith Drug Company
St. Joseph, Mo.

Southern Drug Company
Houston, Texas

Strevell-Paterson Hardware Co.
Salt Lake City, Utah

The Tay Sales Company
6 North Franklin Street, Chicago, H

Yahr & Lange
Milwaukee, Wis.

SONORA PHONOGRAPH COMPANY, INcC.
279 Broadway, New York
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A W. Rhmow Now Wlth
IFederal Telegraph Co.

Anncuncement Made of Connection of A. W.
Rhinow, Prominent in Talking Machine and
Radio Trades, With Merchandising Division
of Kolster Radio—Headquarters in New York

Congratulations from many sourges were ex-
tended recently to Arthur W. Rhiinow, upou the
announcement of his association with the led-
cpal Telegraph Co. in the interest of Kolster radio.
During the many years in which Mr. Rhinow
lias been coumected with the phonograph and
radio ficlds, both in a mannfacturing and whole-
sale way, he has accumulated a wecalth of
knowledge and experience that kits himn extraor-
dinarily well for bis new post.

Mr. Rlnow spent the past four years with
the Girard Phonograph Co. of Philadelplia,
well-known plonographi and radio distributor,
for whom he was assistant general mnanager.
Prior 1o that time lie was associated for cight
years with the Edison Laboratories at Orange,
N. J., where he acted as special assistant to the
late \William Maxwell and helped to shape mnany
of the merchandising policies which attracted
such wide attention for a time in the phono-
graph industry.

Although the announceinent did not say
what Mr. Rhinow's new duties with the Fed
eral Telegraph Co. arg, it is understood that for
onc thing he will set about to create imme-
diately a publicity burcau upon an claborate
scale. Aside from that, lie will make his home
at the New York office in the Woolworth Build-
ing, and for the time being absorb a portion of
the multifanous duties attendant upom the
launching of a new product.

Demonstrate Panatrope at
Brunswick Branches Soon

Letter to Dealers Sent Out by Vice-President
Deutsch Tells of New Instrument to Be
Shown at Branches Around September 15

The Brunswick Panatrope, new reproducing
mnstrument developed jointly by the Brunswick-
Balke-Collender Co., in co-operation with the
Radio Corp. of America, the General Electric
Co., and the Westinghouse Electric & Mig. Co.,
was formally aunounced to Brunswick dealers
in a communication from the office of P. L.
Deutsch, vice-president of the Brunswick organ-
ization, on Amngust 18. In rcferring to the
Panatrope, Mr. Deutsch stated that it is so
basically different from any reproducing instri-
ment known to the trade to-day that it is im-
possible to adequately describe its musical per-
formance in the letter.

In line with the Brunswick policy of extend-
ing advance informanton to its dcalers, the firm
is making arrangements for suitable introduc-
tory demionstrations at all branch organization
headquarters on or about September 15. The
Brunswick officials cstablished this introductory
date so that dealers might anticipate the dem-
onstration and lay their plans accordingly.

In comincnting on the value of the Panatrope,
the letter reads, fn part: "The vital importauce
of the Panatrope frowmn our mutual standpoints
imakes it absolntely essential that this plan of
introduction be followed closely to avoid the
possibility of disappointments in supply which
otherwise might nrisc.

“We believe that the new reproducing instru-
ment will provide merchandising oppértunitics
leretofore undreamed of by the trade.™

New York September 15, 1925

Price Twenty-five Cents

Geo. P. Hough Appointed
Carryola Sales Manager
WH1 Make Headquarters at Company’s Execu-

tive Offices in Milwaukee—Identifhied With
the Industry for 3 Number of Years

Douuld T. Allen, vice-president of the Carry-
ola Co. of Amecrica, Milwaukee, Wis., manufac-
turer of Carryola portables, announced this
week the appointment of Geo. P. Hough as
sales manager of the company with headquar.
ters at the executive offices. Mr. Hough has
alrcady assumed his new duties and is proving
a valuable assistant to Mr. Allen in co-operat-

George P. Hough
ing with the company's clientcle in the develop-
ment of Carryola business.

Geo. P. Hough has been identified with the
phonograph industry for a number of years,
having previously been sales manager of West-
phono, Inc, manufacturing portable phono-
graphs. In this capacity he visited phonograph
dealers throughout the country and gained an
intimate knowledge of the portable phonograph
business which will undoubtedly enable him to
attain pleasing success in his new work. The
Carryola Co. is making phenomenal progress
in the marketing of Carryola portables and un-
der Mr. Allen’s direction sales have increased
tremendously the past ycar. Mr. Hough's ap-
pointment as sales manager will enable Mr.
Allen to carry out important exccutive plans
which he has been working upon for some time
past.

F. L. Fritchey and J. H.
Kellar With Buel Dist. Co.

Crevirano, O., Scptember 8—The Buel Distrib-
uting Co., of this city, wholesaler of musical
and radio merchandise, announced this week the
appointment of J. H. Kellar and Frank L.
Fritchey as members of the company's sales
organization. Mr. Kellar, who will travel
eastern Ohio, was formerly a representative of
the Chency Phonograph Sales Co. which was
absorbed by the Buel organization, and prior
to that was associated with the Music Master
Corp., Pittsburgh, Pa. Mr. Fritchey until re-
cently traveled in western Ohio for the Perry
B. Whitsit Co., Victor jobber at Columbus, O.
and some ycars ago traveled through the same
territory for Thomas A. Edison, Inc. He has
been identified with the industry for nearly
twenty years and is very popular in Ohio.

Sea 1ocond lass page for Indes of Ariicles of Interest in this issue

Musical Products Co. Is
Exclusive Federal Jobber

To Distribute Products of Federal Radio Corp.
Exclusively in New York, Brooklyn, Long
Island and Northern New Jersey Territory

Announcement has recently been made by the
Musical Products Distributing Co., Inc., New
York, distributor of Pooley-Atwater Kent radio
receivers, Cunningham tubes, Eveready bat-
terics and other radio products, by B. D. Colen,
president of the company, of its appointment
as cxclusive distributor in New York, Brook-
lyn, Long Island and northern New Jersey, for
the Federal Radio Corp., Buffalo, N Y. manu-
facturer of Federal radio recelving scls

in ting on his y's
ment as distributor for the Federal Rad-o Corp.
Mr. Cohen said: “We have always distributed
the products of the Federal Co. in the metropol-
itan territory, but, however, we were limited in
our scope as we were not an exclusive distribu-
tor for the company. We cannot help but feel
that our appointment by Federal to bandle its
new line in the inctropolitan territory, which
includes northern New Jersey, Brooklyn and
Long Island, as well as New York City, is in
the naturc of a recognition by the company of
our ability to merchandise and handle tbe line
advantageously.

“We are particularly pleased at being able to
offer dealers in the territory the opportunity of
handling the new Federal line. It is in our
minds most comprehensive and complete, both
in the various modcls and range of prices, as
well as in appearance and ease of operation.

“The sales plan for the new Federal line will
include the appointment of a limited and re-
stricted number of dealers in the various tersi-
tories. Thus cach dealer will be protected
against competition in his locality.”

The Musical Products Dist. Co. has secured
space at the for ing radio ion and
hopes, in connection with the rest of its prod-
ucts, to be able to exhibit the new Federal Jine
in its booth.

Three New Music Master
Distributors Appointed

KaNsas City, Mo, Scept. 8—A. A Trostler,
who looks after the interests of the Music Mas-
ter Corp. in this section of the country, reports
the appointment of thrce new distributors for
the Music Master product, namely, the Rocky
Mountain Radio Corp., Denver, Col.; Artophone
Co., St. Louis, Mo.; and the Electric Appliance
Co., Dallas, Tex.

New Gennett Recording Star

Buddy Lec, vaudeville artist, recently con-
tracted to recosd for Gennett records, and his
first recordings, "Oh, Say, Can 1 Sec You To-
night,” coupled with “If 1 Had My Way About
My Sweetie,” are making a big hit with the
trade. Mr. Lee sings to his own accompani-
inent on the ukulele. His second recording,
“Want a Little Lovin'" and “Some Other Bird
Whistled a Tune,” will be released shortly.

Okulski Bros. Incorporated

The Okulski Bros. Piano Co., Passaic, N. ¥,
was recently incorporated at Trenton, to deal
in pianos and talking machines with a capital
stock of $50,000. The incorporators are: Chester
J., Alfred J., Benjamin J. and F. P. Okulshi.

of The World
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Where the Retail Trade Stands This Fall

Early Start of Fall Sales Promotion Drives Is Vital-—Improve-
ments in Products Give Trade Strong Talking Points to Exploit

Fall—and better business, according to the
"profits”——are in the offing. That the “profits”
are correct is a practical certainty, for, in this
business at least, the cooler weather brings with
it a greater tendency on the part of the public
to buy talking machines, records, radio and
other musical merchandise. By the time this
issue of The World reaches the trade the vaca:
tion season will be definitely over and the pub-
lic will once again have resumed the routine
of every-day life. In short, the stage will be
sct for the dealers’ sales promotion campaigns.

With new and improved models of talking
machines and radio and with records of a qual-
ity which never before have been available ta
the public the trade has new and stronger talk-
ing points, which, properly developed, should

be instrumental in creating much business. But
it all depends on the dealer. The “sitter” will,
as usual, merely sit and sigh; the “doer” will
be up and doing—and reaping the profits. The

fact that the public will buy does not mean
very much for the lazy, short-sighted retailer
or salesman. They will have to be content
with the crumbs which through some mischance
slip through the fingers of the active, aggressive
dealer wlho plans his sales promotion campaign
as the army general plans the movement of his
troops. Business certainly should register a
marked improvement during the next few
months, but the dealer who wants to get liis

share of the "sales harvest” will have to meet
it half way. The live wire will; the sloth will
not.

With the retail trade in a stronger position
than ever before in its history to present to

the public new and improved products at prices
that are certain to interest many who have held
off buying, and the vast army of people who
want "something better,” the Fall offers a won-
derful opportunity for bringing up sales volumes
to a satisfactory point if the dealer does his
share hy bringing his line to public attention.

While all indications point to

a marked revival in the retail

business during the next few

months, the success of in-
dividual retailers is controlled
largely by other factors which
are emphasized in the accom-
panying article. . . ., . . .
_——  m

Now is the time to get after those prospects
who have been "waiting for something better";
now is the time to stage that advertising cam-
paign; now is also the time to think of direct
mail as a sules stimulating force; of window
displays whieh will bring the merit of the
lines handled home to the passing public in a
way that will leave no room for doubt as to the
wisdom of "buying mow.”

Advertising is, of course, the medium through
which the trade reaches the public and for that
reason this part of the sales drive should be
planned with the greatest care. Of equal im-
portance to planning is timeliness. Don’t wait
until your competitor has the edge on you by
starting a business-getting campaign while you

are merely thinking about it. Business is a race
and the one who crosses the line first win

Remember ev’ery ale made by the otlier fellow
means one potential sale lost to you. And the
fact that business has not been of "rush” char.
acter lately should uot delay the start of the
Fall drive now. Money must be spent to make
money and it can be spent most cffectively in
advertising.

The writer recently asked a dealer liow busi-
ness was and whether he, the dealer, was daing
anything to stimulate sales. Here is the answer:
“Business isn't so good. In fact it has been
50 slow the past few months that we have
climinated all sales promotion work. We will
start again this Fall when conditions improve.”

Contrast that with one of the leading dealers
in Paterson, N. J,, who spends between seven
and fourteen thousand dollars a year in adver-
tising and other sales promotion work, especial
ly in view of the fact that the latter does a
tremendous business the year around, regard-
less of weather or scason,

Is not this an indication that the state of busi-
ness depends largely on the dealer and is it not
an argument in favor of really getting in back
of the merchandise you handle? And what bet-
ter time can be selected to really make a serious
effort to move merchandise than right now,
when the public is receptive to what the dealer
lias to offer? Make the most of the improve-
ments in the lines you liandle by bringing them
before the buying public. The inomentum of an
early start should make itself felt through the
Fall, cspecially the holidays, and carly Winter
to the first of the new year.

o
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| Dealers, write your jobber for details, or oddress

New York Album & Card Co., Inc.

23-25 Lispenard Street, New York

WE
MAKE IT

There Is a Big Demand for This

Portable Radio Phonograph Combination
R. P, 1

LESS USUAL DISCOUNTS L

YoU
PREPARE
FOR BIG
DEMAND

Radio Panels

Console Phonographs

R.P, 3 R.P, 5
3-tube reflex loudspeaker 5-tube tuned radio T‘u—
0 e quency receiver. wo
volume, distance selectivity sizes:  14V4x17 3/16 or
panel: 10x14 15 3/16116%
List ..... vee....545.00 t ............$65.00

for

r
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7 ;. THE BRUNSWICK-BALKE-COLLENDER CO.
%ru,/wwtck 623-633 SO WABASH AVENUE
PHONQGRAPHS CHICAGO

August 25, 1925.

TO THE TRADE:

It is with great and just pride that
we announce to you the BRUNSWICK PANATROPE -- The
New Reproducing Instrument.

This remarksble new produot is the
Joint development of Brunswick in cooperation with
The Radio Corporation of America, General Electrio
Co., and Westinghouse Electric & Manufacturing Co.,

The PANATROPE is so basically different
from any reproducing instrument known to the Trade
today that it would be impossible to adeguately
describe its musical performance,in this letter.

In 1ine with our policy of extending
advance information to Brunswick Dealers, we will,
therefore, arrange suitable introductory demonstrations
at all Branch Organization Headquarters, on or about
September Fifteenth,

We are establishing this introductory
date purposely so that our Dealer Cooperators may
anticipate a demonstration, and, aocordingly, make
their plans,

The vital importance of the PANATROPE
from our mutual standpoints makes it absolutely essential
that this plan of introdwotion be followed closely to
avold the possibility of disappointments in supply which
otherwise might arise.

We believe that the New Reproducing
Instrument will provide merchandising opportunities
heretofore undreamed of by the Trade.

C8operatively yours,
THE BRUNSWICK-BALKE-COLLENDER CO.

VICE-PRESIDENT. W

PLD EM




6 THE TALKING MACHINE WORLD

Serteaper 15, 1925

| Adapto)

Radio (@binets by PDonehue

|
|
|

Retaz] Pri ces

Maintained

HERES provenm profit for you. The Adnvlu
Radlo Cablnet retall price has been mal

ardlzed D
Protected D&len(td features, comblned with the
very finest workmanship, make the Adapto an
easy seller. Adapto Cablneu accommodate any
ndlo recelver having a dlal panel not lerger than
103 in. high and 313% In, wide. Equipped with
eompartment for enclosing batterles, bnttery
charger, and especlally deslgned horn ade In
mahogany ond walput. Price, $110. West of
Rocky Mountains, $120.
DISTRIBUTED BY

- \ Seetiles Weah,
DEALERS

Write your nearest Distributor or us
direct.
DISTRIBUTORS

Some profiteble territory fe stlit open.

L. R. DONEHUE CO.,, Inc.

306 State St., Perth Amboy, N. J.

THE 4VON uom:x. uuPro—.Lw

W. L. Eckhardt Returns
From Vacation in Europe

Popular Executive of Music Master Corp. Vis.
ited Capitals of Continental Countries—Used
Aeroplane for Rapid Transit

Walter ). Eckhardt, president of the Music
Master Corp.,, Philadelphia, Pa., arrived back
at Music Master headquarters on Saturday,
August 8, after a vacation spent in Enrope. Mr.
Eckhardt was accompanied by Mrs. Eckhardt
and thcir youngest son. Mr. Eckhardt is one
of the most popular executives in talking ma-
chine and radio circles and is equally popular
with the co-workers and employes in his own
organization. Accordingly he was given a royal
welcome.

Due to the concentration which Mr. Eck-
hardt has given to the building of the Music
Master Corp. this constitutes the first real va-
cation lic has enjoyed in many years. Although
his time was limited, Mr. Eckhardt visited the
capitals of most of the European countrics.
This was made possible tlirough the fact that
he and his family traveled from point to point
by aeroplane, using onc of the famous Areo
Lloyd Air Cruisers. As his vacation was en-
tirely given over to pleasure, Mr. Eckhardt did
not make an cxhaustive survey of radio condi-
tions abroad. However, as he fairly lives in
radio he naturally observed conditions. It was
Mr. Eckhardt's impression tbat thbe United
States is far advanced over the European coun-
tries in both the construction and merchandis-
ing of radio.

Immediately upon his return he plunged right
into tbe activities of the Music Master Corp.
and is already at work directing the afairs of
the organization into one of the biggest sea-
sons in its history.

Two New Distributors Are
Appointed by Sleeper Corp.

Announcement Made by Gordon C. Sleeper of
the Appointment of Langstadt-Meyer Co, and
Duluth Electrical Supply Co. as Jobbers

The appointment of the Langstadt-Meyer Co.,
of Appletom, Wis.,, as whaolesale distributor in
northern Wisconsin and the nortbern peninsula
of Michigan and the Duluth Electrical Supply
Co,, of Duluth, Minn., as distributors in Min-
nesota, eastern Norlh and South Dakota and
northers Wisconsin, was recently annoumced
by Gordon C. Sleeper, president of tbe Sleeper
Radio Corp., Long Island City, New York, man-
ufa:lurcr of Sleepcr radio receiving scts. In’

ing on the appoi of these two
companies as distributors of Sleeper products,
Mr. Sleeper said, "The Langstadt-Mcyer Co.
has becn well known throughout thc territory
for many years. 1t is enthusiastic concerning
the new Slceper models and predicts a brisk de-
mand throughout its sales district. Qur ap-
pointment of the Duluth Electrical Supply Co.
came after a visit to our factory bere in the
East by W. M. Hogan, general manager of the}
company. After Mr. Hogan had examined and
beconie very familiar with the new Sleeper mod-
cls, the appointment of lis company as distrib-
utors in the territory was made.”

The Slecper Radio Corp. has recently in-
creased its manufacturing space approximately
60 per ccnt. The new space has been taken in
a new building near thc company’s present
factory at Wasbington and Sixth avenucs, Long
Island City. The company announees that this
increasc of space was made necessary in order
to mect the heavy demand for its products.

General James G. Harboard, president of
the Radio Corporation of Amcrica, will address
thc members of thc Advertising Club, New
York, at a noon-day luncheon on September 16,
on the subject “The Relation of Radio to the
Farmer.” WJZ will broadeast the addrcss.

Buel Dlstrlbutmg Company
Has Wide and Varied Line
Carries Big Assortment of Talking Machines,

Records and Parts, Radio Scts and Acces-
sories—Extensive Advertising Campaign

CLEVELAND, ., Scptember 10.—The Buel Dis-
tributing Co., of this city, which was rccently
formed as a wholcsaler of musical and radio
merchandise, is moving ahead with tremendous
strides, and thc officers of the company have
made arrangements whereby this concern will
represent many important lines in this territory.
In the musical field the following lines will be
handlcd: Adlcr-Royal and Mastereraft phono-
graphs and Carrvola portables, Okch and
Odcon records, Little Tot rccords, Honest
Quaker main springs and parts, Okeh and
Tructone necdles and Peerless albums, all well
known products.

In the radio ficld tlhie following products will
be handled in this tcrritory by the Bucl organ-
ization: Adler-Royal, A-C Dayton, Slecper and
Thermiodyne recciving sets, Dictograph speak-
ers, head sets and phone units, Ray-O-Vac dry
batteries, Budisco storage batteries, Balkitc
chargers and eliminators and Magnatron tubes.

Tom R. Bucl, president and trcasurer of the
Buel Distributing Co. and Edward B. Lyons,
vice-president and general sales manager, stated
this week that they had conipleted plans
whereby their company would be represented in
the September issuc of The Talking Machine
World with the most striking and pretentious
advertisement ever used by any Jobber in the
talking machine ficld Both Mr. Buel and Mr.
Lyons are planning to attend the amnual con-
vention of the Ohio Music Merchants' Associa-
tion to be beld in Cincinnati next week, and
it is expected that their advertisement in The
World will be centers of attraction among the
dealers who are cxpccted to attend this con-
vention,

Charles V. Logwood Made
Chief Radio Engineer
Electrical Products Mfg. Co. Announces Ap-

pointment of Well.-known Radio Engineer and
Inventor as Chicf of Radio Division

ProvioEnce, R. I, September 8—The Electrical
Products Mfg. Co., of this city, manuiacturer
of Dymac Selecto Five receiving sets, Dymac
loud speakers, head sets and radio parts, has
announced, effective September 1, the appoint-
meut of Charles V. Logwood, as chief engincer
of the radio division of the company.

Mr. Logwood has contributed much to the
development of radio in the past. As early as
the latter part of 1903 he becamne associated
with the devel of radio telephony. Later
he became identified with the Poulsen Wireless
Telcplione Co, which scventeen years ago had
its system in use by three broadeasting stations
in this country. In 191] Mr. Logwood invented
a rotating ticker which was later supplanted by
the ultra audion jointly patented by Mr. Log-
wood and Dr. Lce de Forest, and which was
said to be very similar to E. H. Armstrong's
mcthod.

1t is stated that the audio amplificr which
is now known to cvery radio fan was discovered
independently by Mr. Logwood and put into
actual operation in the Spring of 1912, although
Dr. de Forcst hud experienced as carly as
1907. Hc then beeame associated with Dr. Lee
de Forest and their joint imventions in ampli-
fier circuits and their many successful oscillat-
ing and modulating circuits are recognized the
world over. Mr. Logwood was clicf assistant
to Dr. de Forcst from 1911 to 1921. Mr. Log-
wood brings with him to the Electrical Prod-
ucts Mfg. Co. a wealth of cxperience and will
no doubt develop many new ideas of his own
iu this ficld in the advancemcnt of the products
of the Electrical Products Mfg. Co.

& "
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Friendly, Modern
% Merchandising Policy

2| back of Jorunswick_ Products

makes greater profits
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for all progressive dealers
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g HE Brunswick line is selling today — consistent, steady full-profit
@ business — at a time when the phonograph industry as a whole
Eﬁ’ is beset by price cuts, slumps and threatened loss of business. However,
5 Brunswick products continue in strong public demand. The consis- l
N tent friendly cooperation between Dealers and Manufacturer has much | <
‘ to do with the position of the Brunswick products in the trade today. o1
% &

Rapidly approaching is the date of introduction of the new Bruns-
wick Panatrope . . . a new reproducing instrument that widens, almost
without limit, the scope of the music dealer.
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Whicn heralds the greatest era in the industry . .. an era which Bruns-
wick Dealers — operating under Brunswick’s equitable and practical
sales policy—will dominate, to their greater profit and influence.
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eAgain, and truly, Brunswick is making musical history!
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THE BRUNSWICK-BALKE-COLLENDER CO, §
Manufacturers—Established 1845 ($
%g GENERAL OFFICES: CHICAGO 4
Branches in all Principal Cities New York Office: 799 Seventh Avenve N
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Traces 90 Per Cent Sales Gain to Service

International Phonograph Co. Has a Plan of Giving Service and
Follow-Up That Is a Winner—An Efficient Stock Record System

are taken carc of in an cqually workmanlike  thut the cost of this method of selling is much
lowed by a successful establishinent, it is some-  fashion. The prospect file, as an example. The greater than other mcthods, it has the advan-
times possible to pick out one dominant factor name and address of evcryone cntering the tage, in addition to the profit made, of keeping
and safely statc that it is, in a large nicasnre,  store arc taken and should they fail to purchase  the sales foree intact and the stock moving.
responsible for the suceess of the louse, Lo- the instrument in which they are interested, the Efficient Stock Record System
cation, aggressive sales policies. lack of compc- name and address aec placed on a filing card The method of kecping a close choek on stock
tition, and thc keeping up of an cficient credit  which is kept alphabetically. A duplicate card  is most interesting. Each of the manbers of
is also mude out and given ta anc of the sales  the sales forec has cspecial responsibility for
foree who calls at the prospect’s home. This  some angle of the business and cacl of them
o — m_ o makes his report on that phasc of the business
to the gencral manager, Mr. Sklar. He has
e evolved a systen of keeping track of the mer.
e =" chiandise that is practically sclf-cxplanatory and
can hardly be bettered. It consists of a twe-
card system, both of which arc inade out on
reccipt of any merchandise and which contains
a full description of the instriument, including
— the make, style, finish, scrial aumber and the
addecss of the warchouse in which it is stored
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In analyzing the policie< and practices fol-

2nd collection department all have played their
share in the building of suceessful retail talking

machine establishments, but it is doubtful :!
any one factor has played as important a part
as that of serviec.

How Service Adds 90 Per Cent to Sales

It is to service that the International Plono- e -
“omrrias

DoGmInE !
ererra || commseo

graph Co, New York. owes mneh of the suc
cess which it has had for the twenty-two years
in which it has sold talking machincs whilc le
cated on the lower East Side of New York.
George Sklar, gencral sales manager of the dpomses 00

company, when asked point blank to what he Aecounv-o.‘ B One of these cards is given to the office depart-
attributed the success of the company stated . INTIR-ATIONLL PMONOGRARN COMPanY o went, the other is ectained by thie sales man-
that more than anything clse the policy of giv- “‘_,“_ ager who kecps these cards under fock and key.
ing frec scrvice 10 a purchaser of an instrument * e When a sale is made the ¢ard pertaining to the
is responsible. To keep this serviec at the . iustrumient is taken out by the sales manager
highest possible notch, a repair department of Chg l g and attached to the delivery reccipt, which las
experts, who arc at the call of customers at all —= been signed by the customer and turned over

ReMARKS to the officc force for filing with the duplicate

times, is maintained. In proof of his asscrtion
that service more than any other factor is re-
sponsible for the large volume of business done,
Mr Sklar points out that 90 per cent of the
sales made on the flaor arc to customcrs who
have come to the storc from all parts of the sTOoCK
city upon the rccommendation of their friends e e A with the rest of the sales methods. It is one

Again, when this establishment added radio  card with the salesman s report is then placed  of the most complete record departments in
and made a success of it, it was to talking in a file which is kept by dates. If after the lower New York, with a stock of morc than
machine customers that the sales department first call no date is made with the prospcet to 10,000 records. The complete Victor Red Seal
looked for business and a clhcek-up reveals that  call at the store, the card is placed ten days catalog is carried and a large stock of Jewish,
90 per cent of the radio sales were to former  alead for another call to be made. This follew-  Russian, Mtalian, Greek and Armenian records
talking machine purchasers. A proportionately np rarcly fails to sccurc sesnlte. When a date A mailing list of 7,000 i kept and the record
large percentage of piano sales are made to the is made for the prospeet to visit the store, a  supplements are sent out regularly. Many ens-
<aime clientele. salesman calls at the appointed time and accom- toiners who purchased their instrunients at the

As the great bulk of the customers of the panies the prospect, making the trip in a taxi- International during the twenty odd years of
store are peoplc in nioderate circumstances, cab if the distance warrants it. This is another its cxistence and have since moved to other

fully 99 per cent of the business done is on the  angle of service which is always appreciated. States continuc to send prepaid oeders and
i though not a fcature of thc store, a rather large

card. It ean be readily scen that this system
provides for a double check-np of the stock and
allows of no dishonesty or loss of merchandise.

The management of the record department,
under the direction of Jack Alicke, is on a par

instalment basis. When these accounts arc Extensive Canvassing

paid up, a salesman from the store calls at the House-to-house canvassing over a radius of record business is done by mail.

home of the customer and presents the bill of 150 miles is one of the featurcs of the store and T

sale, thanks the customner for his patronage and  this method of selling accounts for between Opens Branch in El Dorado

inquires as to whether he is interested in 60 and 70 per cent of the total volume of busi-

cither radio, piano or some other musical instru- ness done during tbe Summer and carly Fall A new branch of the Bensberg Music Shop

ment. The amount of busincss donc through months. Two crews of canvassers, cach under was reeently opened at West Main and Cleve-

this act of comtact rcaches a large figure. the direction of a crew manager, cover this wide land strects, El Dorado, Ark. recently. This
Making Good Use of Prospect File territory all through the year. making the trips  concern has stores in Camdcn and Fordyce and

It is but natural that with such a high stand- in large trucks carrying a varicty of models of carrics a full line of musical instruments at all
ard of service the other angles of the sales forec talking machines and radio.  \While it is true jte establishments.

Times have changed in the Record Business
Old fashioned, profit-absorbing sales methods
are going rapidly into discard

Wanamaker, Lyon & Healy, A. Hospe & Co., Grinnell Bros., Baldwin
Piano Co. and a great many other promincnt concerns have adjusted
their sales methods to meet the changed conditions by adopting

The Audak System

The modern method of demoustrating and selling records

Without the Use of Booths

Dealers ploce as many as six Auvdak units in space {ormerly oceupied by anc hnoth, There arc
, Audak models to suit each perticular need. Write for full informatinn.

The Andak nit illustrated supplied complete, ready for use upon removal from crate

AUDAK (0. - 565 Fifth Avenue - NEW YORK, N. Y.
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Stromberg-Carlson,

again sets Radio’s Standards
of Sensitivity,
Tone Purity, Selectivity and
Beauty of Design

No. 601 Table Mode}; 6-tube;
totally shielded; dual control;
equipped with voltmeter; takes
new tube bases; operates either
horn or cone type loud speakers
perfected audio amplifier. Ma-
hogany finish. Price $210.

The new 6-tube, dual control, Stromberg-Carl-
son Receivers, with threetotally shielded stages of
radio frequency and detector, a volt meter and
perfected audio amplifier, revolutionizes even
Stromberg-Carlson standards of owners' results.

The table and floor cabinets in which this
advanced example of radio engineering is con-
tained, set new standards for radio even if
regarded wholly as “Fine Furniture.”

Other Stromberg-Carlson models, with their
celebrated range and tonal beauty, have been
perfected along the lines of the most advanced
engineering principles and are being retained at
full former prices, making a complete quality line.

No. 1 Type Table Model,
5-tube; shipped arranged for
five 201-A type tubes, abso can
be arranged for UX-112 type
power tube and 135 volt “B"
Battery lor second stage of au-
dio frequency amplifier. Has
antenna coupling switch; also
key for switching from first to
second audio frequency am-
plifier. Mahogany finish. Price
$180.

No. 602 Receiver, Drawing
Room Model. Finished in
American Walnut; built-in
Loud Speaker; space for “A™,
“B" and "C" batteries ako for
battery charger; 6-tube; totally
shielded; dual control. Equip-
ped with voltmeter. Price $340.

Stromberg-Carlson policies, which have
established radio merchandising stand-
ards, remain in as full force as ever.

g

Stromberg-Carlson Telephone Mfg. Co.,
Rochester, N.Y.
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Makers of voice transmission and voice reception apparatus for more than thirty years
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The Necessity of Real Merchandising Effort

HEERING will not sell goods any more than it will elect presi-
C dents, governors or mayors, for it happens that cheering
requires only a bit of vocal effort without expense of money or
energy. This point is to be borne in mind in conneetion with the
marketing of the various new products in the talking machine and
radio field which have been and will be put on the market this Fall.
The new products in most cases have been received with great
acclaim by the dealers, but their enthusiasm, even coupled with the
merits of the new products themselves, will not move the goods
unless some real merchandising effort is expended.

We hear a great deal of comment regarding the sellers’ market
with the public ¢lamoring for goods in greater quantities than can
be produced and the general feeling is that any industry is sitting
pretty when this condition exists. It is a moot question, however,
as to whether the sellers’ market does not do more harm than
good in the long run. The talking machine had its years when
demand far exceeded production and it appears, frankly, that be-
cause of this condition selling astuteness was lost when there was
a change in market conditions and intensive merehandising was
required.

For the past year or two the radio enjoyed a sellers’ market,
and we have witnessed the effects in the poor merchandising
methods, or rather laek of them, that existed in the early days of
the industry, with all the thought of the manufacturers going into
the matter of increasing production rather than to that of selling.
It took 2 quieting down of the market to make possible the estab-
lishment of sound merchandising policies, making for permanency
and getting away from the get-rich-quick methods that had existed
largely because there was not time to give to adjustments.

This Fall there exists in a large measure the buyers’ market,
so far as both talking machines and radio receivers are concerned,
and the dealers will be able to approach this market with lines of
instruments strongly exploited by the manufacturers and calculated
to break down sales resistance. It means, however, that the time is
Past when cither radio receivers or talking machines will be bought
in large quantities voluntarily by the public. On the contrary, they

will have to be sold and it depends on how they are sold to know
just how profitable the results will be.

It is not an uneommon thing to run across a dealer who com
ments enthusiastically regarding a new line of talking machines or
records or of radio receivers and states frankly that he is waiting
for the demand that is sure to come for the new product. It is this
attitude that is largely responsible for many of the ills of the trade
to date; the attitude of waiting for business to come back. Those
who have ot waited for business but have gone after it may not
have broken the world's record for volume, but they have certainly
had the least complaint to make. Some of themn have cven made
house-cleaning sales profitable ventures through cnergy and intel-
ligent effort.

In the months to come there will be offered to the retailers of
this trade great opportunity for placing new and improved products
in the homes of the public, but it rests entirely with the individual
dealer 10 just how great an extent that opportunity will be capital-
ized. He will be able to offer to the public, and have offered for
him by the manufacturer, new sound-producing and reproducing
mediums that are little short of remarkable, but if the watchful-
waiting attitude is pursued, he is going to do little more business
with the new product than he did with the old.

The manufaeturers in most cases have done, and are doing,
their part in the planning and carrying out of profitable selling
campaigns, and in the majority of cases have announced plans for
limiting retail distribution to franchised dealers with a view to
insuring territorial restrictions that will give to each retailer an
opportunity to build up and maintain for himself a profitable volume
of trade. It remains with the retailer whether the manufacturers’
efforts in developing his line and his sales system will prove worth
while from the standpoint of increased retail sales volume.

Conclusions From Recent Freight Decision

HAT it pays for industries to put forth organized effort for

their own protection has been exemplified in the case of the
new freight elassifications on radio reeeiving sets and on radios
and talking machines eombined, for it is due to the resistance
offered by both the talking machine and radio trade to the demand
of the carriers that the Interstate Commerce Commission saw fit to
give proper and fair consideration to the matter.

It is true that the new classifications do not represent 100 per
cent victory for the trades interested, but they received more than
an even break, as, for instanee, in the refusal of the Comunission to
increase rates on radio sets and talking machines combined, or 1o
provide the higher classifications for aecessories and for radio out-
fits themselves, in the belief that the accessories were actually a part
of the complete instrument.

Although the trade has been saved many thousands of dollars
through the fight against increased rates carried on by the Music
Industries Chamber of Commercc and representatives of talking
maehine and radio manufacturers, as well as the radio trade asso-
ciations, it is unfortunate that there is not more general interest
shown in the matter on the part of the retail trade at large. In-
creased freight rates are not something that interests the manufac-
turer alone, for in many cases they are paid dircetly by the dealer,
and even when the manufacturer actually pays them on an adjust-
ment basis it vepresents a direct charge against the goods and must
be absorbed in the wholesale price

This question of freight rates is one to be watched carefully
in every line of industry, for there are continual efforts being made
to change classifications and increase charges on one pretext or
another.  Constant watchfulness means dollars saved.

New Era in the Talking Machine Industry

THOSE members of the trade who arc directly interested in the

development of the talking machine, and they are many, are
beginning to wonder just what the future holds in store for the
industry in the matter of improved recording processes and repro-
ducing media, for the past few months have brought about such
startling innovations that there have been opened up entirely new
prospects for the industry.

Where are those who a few years ago were inclined to believe
that the talking machine and its accompanying records had come
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close to reaching their final stage of development and that, while
there would naturally be minor improvements here and there, the
prospects for any radical changes were slim? It is true that to the
radio can be credited in no small degree some of the improve-
ments that are to be offered to the public this Fall, but there are
many others that are due directly to the research and ingemiity of
talking machine engineers.

Those retailers who have in any way lost confidence in the
future of the talking machine trade should find much reason for
renewed courage in this attitude of the manufacturers who have
sufficient faith in the future to make heavy investinents in the pro-
duction of muwsical instruments that without question will have a
strong appeal to the buying public. This Fall may be accepted as
marking an entirely new era in the talking machine industry.

Steady Improvement in Demand for Records

ONE of the best signs as an indication of conditions and pros-

pects in the talking machine field is found in the steady
improvement in record business in most localities thus far this year
which has totaled a volume month by month greater than that for
the corresponding period of 1924,

This growth of record business indicates two important things
first, that those who have talking machines have not in any sense
deserted them entirely, but are using them steadily for entertain-
ment purposes, and, secondly, that there have been a substantial
number of new converts to the talking machine, whe have bought
instruments and are building up record libraries, for it must be
admitted that when rccords are bought they are bought to be played
and the only mcdium for their reproduction is the talking machine.

It is noticeable that in this steadily growing demand for records
there is a strong leaning toward selections of music of the better
class, which may be ascribed to a number of causes, among them
the practice of giving better attention each weck to one or two
high-class records in the regular catalog; secondly, substantial price
reduction on records of the better sort, and, thirdly, the influence
of radio, which it is conceded awakens a desire in the hearer to
have a permanent record of the various selections heard at intervals
over the air.

This record demand is a healthy sign, for the record business
is considercd largely the fundamental feature of the talking machine
trade. In the carliest days of the industry the fact was recognized
that although only one machine might be sold to a customer, the real
meat of the business was in the constant record sales to that same
custemer, representing a total amount often several times the value
of the instrument purchased.

Mapping Out the Sales Campaign for Radio

HE passing of the Summer months, with their electrical storms

and static and their humidity, removes from the field of the
radio merchant the bughear of poor Summer reception, although,
when all is said and done, the owner of a radio receiver in any
large center under present-day conditions has been able to enjoy
most acceptable programs with little or no interference ninety
per cent of the time,
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Now with the coming of Fall there. is nothing to interfere with
the dealer who is really interested in radio, mapping out sales
campaigns that will keep him in contact with all his prospects, in-
cluding thosc who hesitated because of the coming of Summer,
and those, perhaps in greater number, who have been waiting to
sce the new things in radio before making a final decision.

The coming Fall will sec the average retailer, particularly if
he has been in the trade for a season or two, better equipped than
ever to handle his radio department intelligently and profitably.
if e has watched the experiences of others and gained anything
from his own expcrience he will have the service problem pretty
nearly solved so far as the local situation is concerned. He will
liave his stock arrunged both for display and demonstration in an
efficient manner, and he will be able to offer to his clientele new
receivers that will embody a sufficient number of important features
to give themy a genuine sales appeal.

Dealers nowadays are not inclined to stock radio on the old
hit and miss plan, but are beginning to differcntiate between the
different types of circuits and are balancing their lnes. This
gives an opportunity for more intelligent selling, in shert, quicker
turnover.

Radio has apparcntly settled down to be a stable industry,
for although there are many matters which still require adjust-
ment the cliief difficulty scems to have been overcome, which means
that the distributors and dealer in radio products can look to
the future with no small degree of confidence.

Where Too Much Help May Be Harmful

SOME years ago the business men of the country were much

perturbed over what they termed the "paternal” attitude of
the Government in its efforts to tell business men what they should
or should not do or at least to suggest the best means for developing
and handling trade. It was felt at the time, and perhaps rightly,
that if the Government concerned itself with the passing of appro-
priate legislation and enforcing that legislation it would best serve
the purposc of its creation.

To-day there secms to be a distinct change in this attitude to-
ward Government help or interference, as the case may .be, and
cach weck almost we hear of the establishment of some new Bureau
in Washington most frequently under the auspices of the Depart-
ment of Conunerce to solve problems for the business man and
make his road smoother. We have seen the inauguration of the
Standardization Bureau, which unquestionably has done much good.
We have witnessed the efforts of Secretary Hoover to clear up the
question as to the rights of trade associations. The big question,
however, is that of how far the Government should go in aiding
business and whether or not industry is not getting to a point
where in many cases it is content to allow Government departments
to do those things which by right cach division of business should
do for itself.

There is such a thing as too much help, which, through en-
couraging the individual or the industry to seek outside support,
makes for weakness. There should be a distinct line of demarca-
tion between what industry should accomplish and what the Govern-
ment should do for it.

RADIO

Telephone SUNSET | $153
t

CABINETS

Quality Cabinets on a Quantity Basis
Your inquiries will receive prompt attention.
QUALITY—SERVICE—-PRICE
JORDAN CABINET CORPORATION

ERWARD B. JORDAN, JR., President

For thirty years the name Jorden has stood for quality in cabinct work

PHONOGRAPH

First Avenue and 56th Street
Brooklyn, N. Y.
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Important Pollcy Program Announced by
Columbia Phonograph Co. Benefits Trade

Policy Outlined by W. C. Fuhri, Vice-President and General Sales Manager, Gives Details as to
New Recardings, Record Return Privileges and Advertising Allowance

The Columbia record policy for the coming
scason was outlined te Columbia dealers re-
cently in a very important letter over the signa-
ture of W. C. Fuhri, viee-president and general
sales manager of the Colunibia Phonograph Co.,
Inc. This letter, setting forth the fundamental
features of the Columbia record policy for the
coming season, reflects the consideration and at-
tentfon that is being accorded the dealers’ prob-
lems by Columbia exccutives. The directing
heads of the Columbia business eomprise exee-
utives who are thoroughly familiar with mer-
chandising conditions in the plionograph indus-
try and through their knowledge of thie trade
they are in a position to give the dealers cxcep-
tional co-operation in outlining a policy that will
prove of benefit to every factor of the trade.
The letter to Columbia dealers announcing the
new record poliey read as faollows:

"In the present unsettled condition prevail-
ing in the phonograpl industry, we realize that
to restore confidence and to assure to Columbia
dealers a profitable business, the Columbia Co.
£an assist more than in any way, in the adop-
tion of a policy which will protect the dealer
and restore to bim his peace of mind on the
two main points on which the trade is constant-
ly in doubt. We refer to the fear of list
price reductions—which result in losses to deal-
ers, and overstocking—which keep the dealer’s
profits on his shelves. To our efforts to correct
the above conditions we add generous trade
discounts and substantial assistance in advertis-
ing Columbia products.

“Qur entire record manufacture has been re-
newed and improved to the end that we are
now confident we are producing records superior
in quality to any record manufactured to-day.

The public has recognized the wonderful im-
provement in both recording and manufactur-
ing methods employed by Columbia and our
dealers have been generous in their expressions
of appreciation of our new quality record prod-
uct. Everyone who hears the New Process
Colinnbia records is immediately struek with
the quality of tonc, volume and clarity and the
wonderful smooth surface.

“"New Prices and New Labels. From now on,
all records manufactured by Columbia will pc
of this ncw quality and will be identificd by new
labels as follows: 75 cents 10-inch and $§1.25
12-inch (a new black and gold label). Our For-
cign or International Language Series, 75 cents
10-inch and $1.25 12-inch (a new green and gold
labe! of the samc design). $1.00 10-inch and
$1.50 12-inch (blue and gold label of similar de-
sign). $1.25 10-inch and $2.00 12-inch (purple
and gold label same design).

“Return Privilege. Dealers may return Colum-
bia records every three nionths to an amount
cqual to 10 per eent of the dealer’s net pur-
chases of Colnmbia records in the thyee months’
period. We urge dealers to take full advantag
of this liberal offer. It removes all uncertainty
regarding your record stock and avoids all the
expense incident to keeping overstock records
for long periods awaiting the announcement of
a cut-out exchange.

“Advertising Allowances. Until further notice
Columbia will pay without limit 50 per cent of
the net cost of all advertising inserted by Co-
lumbia dealers in newspapers in their vieinity,
provided the copy exclusively features Columbia
records at list prices bearing the new Columbia
labels only. All the dealer need do is to place
the advertising as above, then after he has paid
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the bill, send the receipted bill to our branch or
jobber from whom he purchased his Columbia
product with a copy of the advertisement. The
dealer will at once receive the company's cheek,
or credit memorandum for 50 per cent of the
bill. You may not dednet the amount from your
account. No such deductions will be allowed
under any eircumstances. We are positive that
you nced only attraet eustomers to your store,
as sales will surely follow any hearing of new
Columbia records. We urge you to take full ad-
vantage of this unprecedented offer of financial
assistance in advertising Columbia records and
direeting the public to your store.

"Guarantee. We guarantee all Columbia deal-
ers a full rebate in records, on all new Colum-
bia label records should we reduce list prices
on these records; that is, the black, green, blue
and purple label records with gold lettering as
deseribed above, before May 1, 1926,

"We believe we have covered every point of
vital interest to Columbia dealers and in a way
which will convince them of our full apprecia-
tion of their problems and in a manner which
cannot help but be highly satisfactory. We sum
up as follows:

“1. Highest quality; 2. 10 per cent record re-
turn privilege; 3. 50 per cent advertising allows-
anee without limit on newspaper advertising of
exclusive Columbia new label records; 4. Guar-
antec against list price reductions up to May 1,
1926. on new label pecords.”

New Store in Olean, N. Y.

The Capitol Store, Olean, N. Y. reccently
added 2 music department and a program of
musical e¢ntertainment served te inaugurate the
ineeption of the new department. Local vocal-
ists and instrnmentalists were engaged to cn-
tertain those ding the }
A full stock of musical instrument

ing cer

is carried.
Geo. Cracknell has been appointed manager

of the Conn-Portland Co., of Portland, Ore.

rying

maker’s art.

PEERLESS ART MISSION ALBUMS

The new Peerless 10 and 12-inch Art Mission Album has won
recognition, overnight, as being the finest product of the album
There is good profit in it, too.

Peerless Art Mission combines an Album of great attractiveness,
of exceptional durability—and at an extremely low price. Beauti-
fully embossed and gold stamped cover.

PEERLESS RECORD CARRYING CASE

IS THE PORTABLE'S COMPANION

Every portable sale should include a Peerless Record Carrying Case.
also induces the sale of more records.

Cases.

£

Encourage record sales with Peerless Record- Car-

Each carrying case

Exclusive metropolitan distributors for the new beautiful and educational

“PICTORIAL RECORDS” for children.

WALTER S. GRAY CO., Pacific Const

PEERLESS ALBUM COMPANY

President

PHIL. RAVIS,

636-638 BROADWAY, NEW YORK

Reprerentstive

San Francisco and Los Angeles

L. W. HOUGH, 146 Mass. Aveaue
Boston, M
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A minigture reproduction of the new
Everybody's Indio stoek catalog, the
greatest of its kind ever issued 1 the
talking niaehine industry, It s
printed throughout in sepic ink, and
ilusirates and describes all the many
talking machine ports and accessories
thot we sell

Should one need a “dickionory” of
parts and accessories, he need go
no further than this new catalog, for
wrryllnnq in o phomograph ig de-
serided in detail,

Handsomely bound and equipped
with honger strap. Semt in special
cardboard ailing carion, postoge
prepaid. Mail in your business cord
now for o copy.

“Trade BMark Re mnd United  Stotes
Patemt Office and Canode.
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strength and yet so intangible as repu-
tation. Achievement follows endeavor
with the same regularity as desire precedes
the act, so that a succession of well handled
orders gives our customer the opinion that
Evervbody’s Service 1s operating for him.

Week after week, and month after month,
the flow of orders from dealers here and abroad
are handled with celerity and efficiency, and 1t
frequently happens that hundreds of orders
are received in a vear from just one customer.
These orders call for phonograph parts of all
kinds, styles and sizes for today’s phonographs
and for the hundreds of obsolete models, as
well as for tone arms, sound boxes, motors,
needles and other accessories produced under
the Quaker trade-mark.

To one unfamiliar with the workings of our expert
organization and the modern methods of handling such
a vast detail, it appears as a marvelous feat to handle such
a volume of business without complaints. But our repu-
tation for quickness, fair dealing and prompt shipments
are at stake with every order—no matter how large or
small—and the success of handling your order alone,
gives you your opinion of Everybody's Service. Your
good will is one of our fondest possessions, and everything
we can do is done to enhance your opinion. Also we
operate from what we believe is the greatest storehouse of
phonograph parts and accessories—Everybody’s Building
—which we recently purchased to insure a continuity of
this service.

Makers of Honest Quaker Main Springs

A Compnlete Line of Talking Machino Repair Maserials
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Turning—F;reign Records Into Real Cash

Starting a Foreign Record Department and Making It a Success
—How Live Retailers Are Profiting Through Foreign Records

(The World has beea asked by dealers from time 1o
time how lo go aboul starling a foreign record depart.
ment—how lo select the recard stock, prevent overlonding
and last but not least how 1o reach the foreign people in
the communily who might be considered prospects. In
the following arlicle an attewpl is made fo oulline in a
reneral way how to start the depariment and the melhods
of several successful dealers are given 1o concretely il
traze the best forms of sales promotion.—Edilor.)

AMany talking machine dealers have been seri-
ously thinking of starting a foreign record de-
partment but they have hesitated for various
rcasons, among them being fear of stocking
unsalable records through ignorance of the field,
what forcign langnage records to handle and
just how to go about creating a demand  The
considerations involved in opening such a de-
partment, however, can be easily and simply
solved in the following manner:

Analyze your eonunuwity with relation to the
number of foreign-born scsidents of varions
nationalitics rending therein.

Start the department by handling the records of
the vationalitics represented by the largest smmber
of foreign-born residents.

Secure the fatest foreign language record fists
af ihe company whese products you handle. Then
go to scveral of the leading members in the scc-
tious of the city in which live the people you desire
to moke patrons and ask them to go over the list
and sclect those which are most popular with their
countrymen,

Make your first order small in number of cach
recard but complete in scope of wunbers which
are popular,

A department started along the lines outlined
above hias the advantage of keeping down the
investment of the dealer, eluninating the danger
of loss through dead stock and at the same time
giving the dealer a stoek which 1s complete
enough to meet the potential demand.

How Barbieri Builds Sales .

D. Barbieri & Bro,, of Waterbury, Conn, are
onc of the most suceessful irms catering to the
foreign-born in that scction of the State. A
large foreign record business has been built up
by going after sales. For example, canvassing
has been found most eficctive in selling records.
D. Barbicri himsclf gets out among his cus-
tomers and prospects and sclls. 1ln addition
several men are cmployed in outside sales
work. Holidays especially arc tremendous sales
boosters, as on these days the foreign-born
people muke merry. Wine and song are the
order on these days and this cnterprising dealer
takes advantage of this to make vigorous drives
for record and machine business sevcral weeks
in advance of each holiday. What the results
are is indicated by the fact that during the past
year approximately 300 talking machines and
many thousands of records have been sold.
"Among the forcign-born people,” says Mir.
Barbieri, “one sale lcads to another. For in-
stance, recently 1 sold a talking machine to one
Italian iamily and as a result of that sale 1 have
sold four instruments in that one tenement.
Most sales arc closed at night, for the reason

that at this time the cutire family is at honic.
This is also a good time to get busy to sell
records. Of the greatest importance is the type
of salecsman ciployed. The salesman, if possi
ble, should be of the same nationality as the
people lie is trying to secure as customers. If
this is not possible at lcast employ a man or
woman who is sympathetic towards the foreign-
born or who is prepared to study these people
with a view to gaining their confidence and
good will. Once a salesman or dealer gains tlic
friendship of a foreign-born prospect he will be
the only onc in his line to do business with that
individual. Also the news will spread and
friends of the patron also will visit his store to
buy. Another important point is the necd for
the dealer sending out supplements and adver-
tising in the forcign language papers, if there
are any in his community.
Record Stock Numbers 70,000

James K. O'Dea, one of the most successful
talking machine dealers in the State of New
Jersey, who operates stores in Paterson and
Passaic, N. f, also has built up an extremcly
large foreign record business. Mr. O’Dea be
fieves that a complete foreign language record
stoek is thc only way to build up a really
lucrative business among the foreign-born. A
stock of foreign language fecords numbering
close to 70,000 and representing forty-cight lan
guages or dialects is handled. Ou a counter
are the record supplements of the forcign re
ords hamdled so that customers ean select the
catalog in which they are interested with
minimum of trouble. At the present time
approximatcly 50 per cent of the store's busi
ness consists of foreign language record sales
Manager Pulis, of the Paterson store, in com-
menting on this angle of the business, state
that courtesy and knowledge of the catalog
have been responsible for this large busines
He also pointcd out that many dealers fail in
their attempts to build up this branch of their
business through ignorance of the dialects
which comprise several of the leading foreign
languages. For instance, a Neapolitan Italian
regards a Sicilian language record, if not with
actual distaste, at least with complete indiffer
ence. He would not buy such a record undei
any circumstances. The dealer and his sales
force should acquaint themselves with the cata.
logs as well as these differences in the various
dialects.

Likewise, the foreign language catalogs con-
tain many musical gems of universal appeal
An instance of this is “Cielito Lindo” whicl
was listed for a long timc as a foreign languagre
recording. It became so popular, however, that
a short time ago it was released by most of the
leading record companies in their regular
catalogs.

Profitable Field, Says J. P. Duffy

*The forcign language record field is one that
is often neglected by dealers who feel that it is
not profitable or that it is not worthy of culti-

STARR PIANOS

STA

vation," says J. . Dnfly, advertising mauager
of the Columbia Phonograph Co., Inc. “Such a
feeling is untrue—and nnprofitable, becanse it
canscs the loss © ny sales that would mat
nally incrcase the dealer’s sevenne and lead to
inany additional sales of records in the Englisl
language. It has been truly said that cosmo
politan Amcrica offers an unlimited field for
sclling to forcigu-born people. This is particn

rly truc of phonograph record selling because
the records are made in the native tonguc of
the customer and with those instruments witl
which he or she is most familiar

“The Columbia Co. with whose mcthods, ot
course, 1 am most familiar, has made special
cfiorts to give the forcign-born record buyers
their native musie it would be hcard and
played in their own countries. Special record
ing expeditions huve been sent out to far couun-
tries to insure accurate reproduction of native
selectious.  T'hese expeditions, in addition to
visiting Europcan countrics, have traveled to
China, Siam, Java, cte, to secure suitable mate
rial for records, thus giving the dcaler some-
thing worthwhile on which to coucentrate liis
selling cfort.”

An Interesting Experiment

An exccedingly interestuig sidelight on the
foreign language record busimess is given by
Dan DesFoldes, sales manager of the forcign
record department of the Columbia Phonograph
Co., Inc, following a trip to dealers in many
parts of the ¢ountry. He says

"During my recent trip over the country 1
mect the unique cxperience of playing a few
instrumental records to dcalers of as many as
nine differcnt nationalities. Each one of thesc
dealers claimed that the records are of his par-
ticular nationality. The answer is that the
selections contained in these records are so well
known to every race and nationality in Europe
tlrat all the dealers were right by claiming them
to be of their country.

“One of the leading phonograph dealers in
Washingten, D. wlho occupics a very busy
corner, hearing these records, decided to put in
a full linc of forcign instrumental selections,
which will be used exclusively on the “"broad-
caster” (outside horn). This American dealer
recognized some of the melodies of these rec
ords and claims sincc that his purely American
trade is asking constantly for more of this type
of records.”

A. Levine With RCA Jobber

A. Leving, formerly connected with E. Blout,
lac, Victor wholesale department, recently
joincd the staff of the National Light & Elee-
tric Co, New York distributor of the radio
produets of the Radlo Corp. of Ameriea. Mr.
Levine will deal exclusively with the music
trade and his familiarity with the trade and his
wide acquaintance will prove of great as
sistance in his new conaection

GENNETT RECORDS

Represent the Highest Attainment in Musical Worth
e STARR PIANO COMPANY

Established 1872
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Royal Sixteen
Acomplezely selfcontamed set,
wncluding superb reproducer will
[ull-throated tone chamber. all
built-n. Lists at $235.00 (with:
out accessones). Slightly higher
west of the Rackes.

Model Fifteen

The autstanding performer in the
radio field, Onlytieo dials for tren.
ing. Haghly selective, wuth tone
pure, natural and life Like. Price
$130.00 (withoxt accessories),
Slightlyhigher west of the Rockies.

Royal Speaker
Model Six-Thirty

A console speaker deluxeenclosed

11 nahogany cabanet with bedus-

Jully grilled front. Listsar $ 40.00.
Slightlyhigher west of the Rockses.

Speakers

Embodies the same reproducing
umit used in the Kennedy Royal
Speaker. Two sizes. Model Six-

en, 12 in. bell, $20.00. Model
Siz-Twenty, 15 in. bell, $25.00.
Slightlyhigher west of the Rackies.

Couin B, Kennzoy CorpoRATION,

1019 Locust St,, St. Lous, Mo,

|

1

} You may send partxculars of the
Kennedy Protective Dealer Franchiyse

| and full inforniation on the complete

Kennedy luie.

Name. ...

Model Twenty

A new one-dial Kennedy combimmyg
smplest operation with acenrate con.
evol. All brondcast stations conveni-
nul{ separated fiom oue end of the
hl:lht other. Lists at 3
without accessories. Slightls higher
west of the Rockse ¢ e

dia

G
|
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Music Dealers are Flocking to this
Highly Attractive Radio Line

Music dealers! Model Twenty is the latest addition to the famous
Kennedy line. It's a real seller—combines royal radio reproduction
with one dial and accurate control » » » This new 5-tube receiver fea
tures a special Kennedy development. Its 5" dial is so arranged that
all stations are conveniently separated over the entire scale, even
those whose wave lengths are ordinarily “jammed™ together. This
feature, added to its high selectivity, makes Model Twenty the ideal
instrument to operate and the ideal instrument to sell.

Model Twenty is every inch a Kennedy-—designed, engineered and
manufactured to those high standards that make all Kennedy recei-
vers stay sold and free from “come-backs” or excessive service.

Real Protection for You in the Kennedy Franchise

“gyp" practices and other evils that

The Kennedy Dealer Protective Fran-
have menaced the radio trade.

chise offers every radio dealer a real work-
ing goal. It grants him exclusive sales
privileges in his own community—pro-
tects him against encroachment, unfair
competition, overlapping, dumping,

2019 LOCUST ST.

Get full details on the Kennedy Protec-
tive Dealer Franchise, take the road to
permanent radio success.

COLIN B. KENNEDY CORP. - » ST. LOUIS, MO.

(e @oya/ty @ J Radio

KENNEDY
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Su—xzunu IS I925

Effect of Broadcastmg on Radio Industly

Broadcasting Has Been Important Factor in Development of Radio
Popularity—Will Also Determine Future Growth of the Industry

The snecess of the cntire radio business, so
{ar as it concerns thc manufacture and distri-
bution of receiving instruments, depends entire-
Iy upon the mai ¢ and devel of
radio broadeasting. It was the cstablishment
of broadcasting stations that was respomsiblc
for the new industry and its future is depend-
cnt cntirely upon what the broadeasters offer
and how they offer it

There are those who, in the early days, were
a bit pessimistic as to just how long broad-
casting stations would operate or just how long
they would continue to give programs suffi-
cicotly intcresting to warrant the pnrchasc of
receiving instruments costing several hundred
dollars in certain cases, for the purpose of
hearing those programs. This feeling fortunate-
Iy has to all intents and purposcs disapprared,
and there is a gencral belief well established i
fact, that broadcasting in one form or another
is now a permancnt institution, and that the
future liolds sufficient promise in that direction
to insure public radio interest for an indchnite
period to come.

Responsible for Improvements

‘The broadcasting interests themsclves deserve
full credit for improvements in mcthods that
have served to stabilize radio rcception to a
degrce little dreamcd of only a few ycars ago.
Wihile there have unquestionably been many
unprovetncnts made in thc means for reccp-
tion, it would scem that a full proportion of the
credit is to be given to those who liave put on
the air worth-while programs and improved ap-
paratus to a point where these prograns can be
received with practically no interference, and
with a minimum of unccrtainty.

It is due to the broadcasters that Summer-
time radio is possible, for it has breen fonnd
that if sufficient powcer is nscd in the station,
much can be doue to overcomne hot wenther
difficultics such as static, and insure clear re-
ception under average conditions. Not that
static has been entircly overcome, for prob.bly
it never will be, but at lcast high power has had
the cffect of minimizing the disturbance, and

By H. W. Brittain

ns, climinating

often, in the ¢asc of local stat
it almost entirely.
Worthwhile Programs Have Counted

Another most important factor has been the
devclopment of the idea of broadcasting worth-
while programs through from a half dozen to
a dozen or more different stations, therehy
blanketing at least lialf the country and en-

Maintenance and continual
improvement of radio broad-
casting programs are neces-
sary if the industry is to grow
in the future as it has in the
past. Radio sets are purchased
for one reason only — to
tune in on the broadcast pro-
gram. The programs have
made radio desirable, and bet-
ter “‘air entertainment” means
more sales for the live retailer.

abling the radio owner to enjoy the full met-
ropolitan program from his own local station
with a clarity difficult in distant reception.

Not so long ago the voicc of the President
of the United States was carricd throughout
the country in this manner, with the result that
millious of radio fans heard his remarks through
their local stations as clearly as though it were
in the next room, Other programs of a purely
entertainment character have been, and arc
being, sent ont through chains of stations and
it is the gencral belicf that this practice will
grow to a point where the buyer of a recciving
set  may demand distance-getting  qualitics
simply for tlhe novclty of lcaring broadeast
programs from two or tlirec thousand mtilcs
away, but without any actual need for distance
reception in order to enjoy first-class euter-
tainment.

Have You A Genola in Your Toy Shop?

It's a great little money maker—a child's phenograph
retailing at $5.00—that plays all flat records up to 10
inch size with the clear reproduction of a large machine.
It is bright and appealing in appearance and makes a
hit with both parents and children.

The Genola stands but 7% inches high. Then to retail
at $10.00, there is The Baby Cabinet, standing 17 inches
high and which is a delightful piece of nursery furniture
as well as a splendid little talking machine.

Order Samples Today

THE GENERAL PHONOGRAPH MANUFACTURING CO.

Elyria,

Ohlo.

¥t is difficnlt to say just what the future of
broadcasting holds for the public, but it is grati
fying to motc that broadcasting interests are
coustantly at work in the development of their
particular department of the radio industry.
The number of new stations is increasing stead-
ily, to a degree that has actually brought fortl
protest from those who lhave found that even
the best receivers are unot snfficiently selective
to pick out the various programs clearly, espe-
cially in the lower wave leugths.

In addition to the practice of linking np sev-
eral stations for definite programs there arc
being cagricd out numerous experiments in con
nection with the use of super-power in broad-
castii One station not long ago, WGY of
Schenectady, went ou the air with a power of
50,000 watts, in some cxperimental broadeasting
after regular stations had signed off.  This
broadcasting was licard on crystal sets thou-
sands of miles away, although there is some
question as to the advisability of permitting
the usc of such high power o\vmg to the dangcr
of blanketing pletely the broad of
normally powercd stations within a radius of
some hundreds of miles.

Covering the Continent Effectively

As a inatter of fact, however, several of the
larger broadcasting interests have ntade definite
arrangements {or the buildiug of super-power
stations to span the country at definitc inter-
vals so that the entire United States can be
blanketed. It is understood that a way will be
found for the use of this high power without
interfering with local recception from lower
power stations, but whatever the final result may
be it is interesting to lcarn in the intcrests of
the manufactirer and distributor of radio sets
that the question of better broadeasting is not
simply buing discussed in theory. Millions of
dollars are being spent in expcrimental work
looking to tlic improvement of broadcasting,
and this in itsclf would scen to indicate that
the pennancuee of broadeasting is insured, at
least so far as cun bc determined at present.

Vitullo & Ulisse Open New
Home With Celebration

Utica, N. Y. September S—The formal open-
ing of the new music store of Vitullo & Ulissc
in the DeRosa building, 668 Bleccker street, was
held rceently with appropriate ccremonics.
During the cvening dancing was cnjoyed on the
block in front of the establishment, to music
provided by the store. Floral grectings of
congratulation were rectived from the Columbin
Plionograph Co., the Victor TFalking Machine
Co, the Andrews Co. of Syracuse and C, Bruno
& Sons, New York. The Columbia and Victor
lines are featured ané the Bucescher line of
band instruments is also carricd. Pianos and
shect music departments are also well cquipped.
The firm of Vitullo & Ulisse has been in ex-
istenee for ten ycars and has made rapid strides
in reaching the position of onc of the leading
music houses in this vicinity. The new store,
which is larger and morc centrally located than
the former location, is also better equipped to
serve the ever-growing clientele of this suceess-
ful concern.

Recently Incorporated

The Mincheuberg Co. was recently incorpo-
rated at Albany to decal in musical instruments
with a capital of $18000. The incorporators
are M. and A. Goldsmith and M Mincheuberg

-

s

-
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C/{l" laSt ~ a cabinet speaker
that equals the tone and
volume of the best horns/

CABINET SPEAKER that reproduces piano tone

—every note of it—with perfect fidelity. That
makes the human speaking voice sound as easy and
natural as it really is. All this—and more—is now
available in the new Brandes Cabinet.

It is smart. Made of mahogany in the popular brown
finish. Itis adjustable. And it has the same remarkable
unit as the new Brandes horn speaker—Type H.
The same volume, clarity, reality. It's the cabinet for
which music dealers have been waiting. Just hear it!
Brandes speaker —
Type H—gives newres-

If you scll a phonograph and a radio

onance and mcl!ow- sct—sell "em this attachment, too. 1t
ness to the low register, has the same unit as the Type H

new clarified lightness speak‘:l’landlld\e calbirl\,u.‘l\ts pcrl urm-‘
« ance is limited only by the qualityo

wthe high. A graceful, the phonograph hom. Furnished with

simple, antique-finish- h to fitallph hs-$10

ed horn. And adjust-
able. $18

€9 1925 Beandes Producls, Tnc
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Zenith Arctic Publicity
of Historic Importance

Window Hanger Reproduction of Radiogram
Received From MacMillan Arctic Expedition
and Transmitted to San Francisco by Tele-
graphic Process Featured by Dealers

A few days ago the Zenith Radio Corp., man-
ufacturer of Zenith radio recciving sets, Chi-
cago, placed in the hands of its dealers a
window hanger of an unsunal type and one ccr-
tainly capable of attraeting the attention of the
pedestrian.  The hanger was a rcproduetion of
a radiogram received from the MacMillan Arctic
cxpedition and a photograph transmitted by the
new telephiotographic process from Chicago to
San Francisco in less than one hour

Commander E. F. MecDonald, president of the
Zemth Radio Corp., and sccond in command
on the expedition, while at Etah, Greenland,
sent a radiogram greeting to the Zenith ecx-
perimental station 9XN, ncar Chicago, to be
relayed to San Francisco. The message reached
the Zenith offices, in Chicago’s loop district,
at 5:00 p. m., and cxccutives of the firm decided
that a photograph of McDonald and Mac)Mil-
lan should accompany the radiogram. Ac-
cordingly, at 5:30 the photograpt was pasted
to the radiogram, and sent to the telephoto-
graphic studio, wherc it was placed before the
transmitting apparatus and thc power applied.
the d instrument in
San Francisco responded, and in less than one
hour the San Francisco studio dclivered to Lee
Roberts, Zenith San Francisco represcntative
a finished print of the original.

The Arctic expedition is expected to return
to the United States apound October 1, landing
at Boston, Mass., after a hazardous and history-
making exploration which consumed a period
of over three months.

Buel Dist. Co. Appointed
Adler-Royal Distributor

Popular Wholesale Organization Will Distribute
Adles Mfg, Co. Products in Northern Ohio

Simult. Iy,

Lambert Friedl, vice-president and gemeral
sules manager of the Adler Mfg. Co., announces
the appointment of the Buel Distributing Co,,
Cleveland, 0., as Adler-Raoyal distributor for
nortbern Ohio. Tbe appointment forms the
culmination of a serics of conferences between
the Adler-Royal and Buel executives.

In commenting on the acquisition of the Buel
Distributing Co., Mr. Friedl cxpresses satisfac-
tion with the splendid alignment of Adler-Royal
national distribution, which includes twenty-
four distributors of the highest caliber.

Ed. B. Lyons, of the Buel organization, states
that he is more than pleased with the new
connection and says that his organization is
already pushing the Adler-Royal line.

J. E. Fay Will Represent
Broadcaster in the East

Will Cover New York, Pennsylvania, New
Hampshire and Vermont Territory as Man-
ager With Headquarters in Syracuse

1he Broadcaster Corp., 2414 W. Cullerton
treet, Chicago, mannfacturer of phonographs
and radio combination instmments, announced
scveral days ago the appoiniment of John F.
Fay as Eastern sales manager. Mr. Fay will
have charge of the territory including New

J. F. Fay

York, Pennsylvania, New Hampsbire and Ver-
mont and will make his headquarters at 509
West Onondaga street, Syracuse, N. ¥. He is
well known in the trade in the Eastesn territory,
baving been active in the phonograph industry
for the past fiftecn years, and has occupied the
position of Eastern sales representative of the
Broadcaster Corp, for the past threc years and
his many deales friends will be glad to learn of
lis new position of Broadecaster Eastern sale
manager.

Celebrity;u]—i{ace Cat-
alogs Issued by Columbia

The Columbia Phonograph Co., Ine, New
York, recently distributed to its trade two new
catalogs, onc devoted to e Columbia celch-
rity records, listing the rccordings of the Co-
lumbia series of Musical Masterworks and the
recordings of concert and operatic music. The
titles of the recordings are listed under an
alphabetical index of artists and also under
an index of titles and the name of the com-

Sertemuer 15, 1928

poser. Brief resumes of the comgpositions and
biograpliies of the artlsts arc also contained
in the catalog.

The sceond catalog is devoted to the Co-
luinbia race records, the latest blues made by
Columbia colored stars. 1llustrations of the
artists and bric wrlte-ups of their abilities are
contained in addition to listings of records.

Atwater Kent Broadside
Outlincs Ad. Campaign

Widespread Advertising Campaign in National
Magazines, Farm Papers and Newspapers
Will Carry the Message of Atwater Kent
A broadside of pasticularly large proportions

upon the subject of Afwater Kent radio adver-

tising has recently been issued by the Atwater

Kent Mfg. Co. of Philadelphia, Pa. This broad-

side printed in three colors is entitled “Millions

will see it” and it is sub-headed "The most
powerful radio advertising story ever told.”
This tr d advertising ign is ex
pected to reach millions of homes throughout
the country. The Atwater Kent message is be
ing told through national magazines, farm pa-
pers, trade papers, uewspapers, Dbillboards,
broadcasting and dealers. After treating upon

“how the story is being told,” the reason "why

the story is being told” is given 1o the dealer

as "as you profit we profit.”” The detailed in-
formation under each heading visualizes the
wide scope and penctration of this campaign.

In twenty-cight general magazines the total cir-

culation will be 16,000,000. Among these naga

zines arc included a number of women's magx
zines with more than 3,000,000 cireulation, thus
showing that the lady of the house will wr
doubtedly have much to say throughout the
future as to what radio set is going to be
bought. Thirty-three farm papers are being
used reaching more than 6,000,000 farn homnes

Atwater Kent advertising will appear in hun-
dreds of newspapers in hundreds of cities and

Distributors are backing the appropria-

towns.

tion of the parcnt concern in this newspaper

advertising, which is in the nature of a co-
i i in domi t space. The

4
dealer is urged to add his own efforts in the
local newspaper to tic up with this publicity.
The company was among tbe first radio man-
ufacturers to use billboards. Starting this
month, 4,345 Atwater Kent billboards and post-
ers are blanketing the eountry in 182 cities and
towns. The broadcasting needs no
as it has become familiar to every owner of a
radio sct throughout the entire country and
under the subjccl of dealer helps practically
every known help is being provided. The back
page of this folder depicts the complete At-
water Kent line.

A new music store has been opened at Cham-
bersburg, Pa, by F. R. Robertson of Gettys-
burg. A full line is carried.

NEW PORTABLE ALBUM

National Record Albums
& Good Albums

Nationally known because they

give real satisfaction,

They require less selling effort.
Made to contain all makes of
disc records including Edison.

Write for our list of 1925

styles and prices

NATIONAL PUBLISHING CO., 239 S. American $., PHILADELPHIA, PA.

THE PERFECT PLAN
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We've Broadened Out!

ERE is a fact we want to register with every musical

and radio dcaler in Northern Ohio. This organiza-
tion has really broadened out. We are equipped to serve
every dealer in our territory m a bigger and broader way
than ever before, and the musm'll and radio merchandise with
which we can now supply you is of unquestioned merit, with
established consumer approval and acceptance.

From an organization that oniginally wholesaled only phono-
graphs and records we have broadened and expanded into
one that 1s ready to capably care for vour musical and radio
needs i a manner, and with a promptness, that will make
Vour association with us decidedly pleasant and profitable.

These are the lines we distrib ute

Musical
PHONOGRAPHS

Adler Royal RECORDS

Mastereraft Okeli and Odeon MAIN SPRINGS b
Carryola Portable Little Fot and PARTS NEEDLES LAufls
Honest Quaker Qkel A I

Truetone Peerless
.
Radio
RECEIVING

SETS RADIO TABLES
Adler Royal Adler Royal SPEAKERS
A-C Dayton Mastereraft Dictograph
Sleeper Sleeper
Thermindyne Thermindyne Dictograph

HEAD SETS and
PHONO UNITS DRY A and B
BATTERIES

Ray-O-Vac

STORAGE
BATTERIES CHARGERS and
ELIMINATORS TURES

Balkite Magnatron RADIO
ACCESSORIES

Budisco

The BUEL DISTRIBUTING CO.

TOM R. BUEL, President and Treas. ED. B. LYONS, Vice-Pres. and Gen’l Sales Mgr.
Wholesalers of Musical and Radio Merchandise
1965 EAST 66th STREET Telephone Randolph 7041 CLEVELAND, OHIO




The Talkiug Machine I'orld, N York, September 15, 1925

Spamsh Gotlize—Model o1
Height 3S-im., Width 44-mm.,
Depth 26-n.

A phonograph of utmost quality
Guaranteed ‘motor  of six record

capacity.  Automatic Stop.

1n Il“fbly figured American Walnut
cany.  Gold plated metal

inlm: cs - . - F00

Pergolesi—Moilel 20
Phonograph designed to permn
stallasion  of any standard radia
panel.

Guaranteed motor. Antomatic stop.
In Mahogany or \\llnul Niekel
plated meral “Rttings - 812

Radio-Phonograph Comolr
Cabriole—Model 10
Heighe 3334-in., I7dth 345.in.,
Depth 214m,

High quality Adler-Royal Phono-

sraph. * Suitchover from radio” to

phonograpt — adjustments rc

q!

With Adler-Royal five-tnbe Neulro
dync radie set and unt . $233
Less tubes and batreries.

h only (for i i
of any standard pancl) . . $924

Radio-Phonograph f{.on-ole
Elizabethan—Meode! 50
Height uu-.‘n.. u'-'d:h 36,

High qul.hly Adlcr Roy.:l Pliono

graph Svn :ho\er (r radio to
stment re.

. fn \Valnul or ‘\hhonny

With Adler Royal five-tube Neutro-
dync radio sct and unit . £33

Less tubes and batteries.

Phbonograph omly Uor mnallauon al
any standsed’ pat

Adler-Royal

A Most Valuable Dealer Connection

Before becoming Adler-Royal distribu-
tors we investigated the radio and phono-
graph field with extreme care, and we are
thoroughly satisfied that this line offers
dealers an extremely sound opportunity
for profit.

The Adler-Royal proposition is founded
on the recognition that radio should not

compete with the phonograph, but should
enable the dealer to make a /arger success!

“Radio made a true ally
of the phonograph”

The Adler-Royal dealer enjoys all the
benefit of selling the line which first
bridged the gap between these two great
industries.

Study the Adler-Royal Models here
shown and see how perfect the radio-
phonograph alliance has been made.

And the selling policy is worthy the
quality of the Adler-Roval line!

e will be pleased to send our
representative to explain the Adler-
Royal proposition to dealers in our
territory. Ounly a few franchises
are still available.

BUEL DISTRIBUTING COMPANY

Wholesalers of Musical and Radio Merchandise

1965 E. 66th Street, Cleveland, Ohio
Distributors for

ADLER-ROYAL

Phonggraph and Radio

The Adler-Royal line in-
cludes radio adaptable
Phonographs, Radio-
Phonograph  Combina-
tions, Radio Sets, and
Radio Speakers to mcet
every quality demand.

Due to long manufac-
turing expericnce, and
most  efficient  produc
tion, Adler-Royal models Adler-Royal Rudm Speaker
represent the utmost in Model 100
value. For superionty of receiving reslts
with beautiiol appearance added, no
better choice can be made. Does
away entirely with the unsightly
liorn. Correet priniciples of sound
reprodinction as developed by yeats

Note their superior sala-
bility through beautiful

design and  exquisite of viinograph manuiacture. are cin
In Waliut or Mahogany . 25

workmanship.

Radio-Phonograph Highboy
Model F
Height SO/ mé XVlr!l‘ 36-n1.,
Highest qnilny r\dlcr Royn] Phono-
graph _snpplied with o without
Ad :v-loy.\ five tube Neutrodyne
Radio. In Walant with Birdscyc
\laple and striped Walnut overlays
Witk Nentrodync set and unit §Ho
Less tohes and batteries.
For inmallation of set and mu‘

Radin Highhoy—Moiir]l £
Height ls;.m.’; Wdeh 350

With built in akcr and ample
Nattery spee.  Shding drawsr gives
aceessibil rdio set. In Burl
Walaut s ridwye Maple aver
W r-Roy Netro

dyne ralio set and u stio

Less tubes and battenes,

Cabinet only (for, installation ol
any standard radio set $12:

Nrulrodync Radio Sei
Model 199
H\rluhe Neutrodyne set, dry cell
operate.
In \l.ﬂwnany or Walnut . . 123
Less tuhes and batterices

Console Speaker—Mode} 200

The most desirable {umllure for

any table type radio set.

In Mahoginy or \Valnut. \Vilk
high quality cord and plug . $50
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The Finest Portable Made

[ARRyOLA MASTER

After studying the portable market from every angle—testing the many different machines of-
fered—carcfully investigating the factory and organization behind each—we have reached the con-
clusion that beyond doubt the CARRYOLA MASTER offers our dealers the ultimate in portable
value and the best merchandising proposition to be had.

We believe that the CARRYOLA MASTER cannot be equalled in—

1. Sturdy Mechanical Construction—eliminating after-sale grief
and customer complaints.

2. Appealing Eye Value—making the Master the easiest selling
portable on the market.

3. Merchandising Helps — including window cards, pamphlets,
window streamers, counter displays, etc., etc.

4. Merchandise Guarantee—the strongest ever written by a port-
able manufacturer—complete satisfaction for dealer and cus-
tomer.

5. Organization Behind Product—a large strongly financed cor-
poration whose reputation for service and merchandise is
unequalled in its field. .

To the manufacturer’s strong guarantee we add ours—IF FOR ANY REASON UNSATIS-
FACTORY RETURNABLE WITH ALL CHARGES CANCELLED.

We are pleased to announce our appointment as exclusive distributors of Carryola products for
northern Ohio. We will carry at all times a large stock of Carryolas in all styles and colors
and can make immediate shipment of your requirements.

Let us show you how you can build a Carryola business to be an appreciable part of your yearly
sales and remember that every Carryola sale means the sale of at least six records and a new
record customer whose value to you is cumulative

BUEL DISTRIBUTING COMPANY

B holesalers of Musical and Radio Merchandise

1965 EAST 66th STREET CLEVELAND, OHIO
Northern Ohio Distributors for Carryola Products
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And Now—The DICTOGRAND POWER-SIX

Another Dictograph Achievement

Single dial control. Operating on 110 vol( AC 60 cycle
current. No acid rectifier. Uses 2 R.C.A. “*Rectron” tubes
and 6 R.C.A. UV-199 tubes. Price without tubes $225

¢ 7 SRR
A e "inttlugmnﬂ .
| z‘ 1lpright ! ! és

LOUD SPEAKER < lk& 1
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THE DICTOGRAND R-12
PORTANLE MODEL d VORISR
Price, §24.50 — 1 Price £30 S
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DICTOGRAPH PHONO-UNIT
[Reg. U. %, Pat. Of.]

i*ith Individual Fittings

FOR VICTOR $10.00
FOR COLUMBIA 10.60
FOR EDISON 11.00
FOR BRUNSWICK 11.30
FOR ALL OTHERS, with rubber

tubc adaptor 10.00

Distributed by

BUEL DISTRIBUTING COMPANY

Wholesalers of Radio and Musical Merchandise

1965 EAST 66th STREET, CLEVELAND, OHIO
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‘T is with sincere pride that we devote a full page
of this splendid display to one of the most popular
lines in the phonograph industry.

HONEST QUAKER to-day represents more than a
well known symbol or trade mark. It is a by-word
which so nobly represents an organization in Phila-
delphia that during the past eleven years has given the
entire phonograph industry real honest-to-goodness
Service on Replacement Material,

We're certainly proud to have the distribution of
HONEST QUAKIER Main Springs and Repair
Materials in the territory we hope to faithfully serve.
To us it shall mean more than the mere shipping of
your orders for replacement parts and HONEST
QUAKER Main Springs.

We are going to maintain the meost enviable reputation
earned by the Makers of HONEST QUAKER prod-
ucts by giving our dealers the kind of Service they have
received in the past and which they so nobly deserve
in the future. To maintain this standard of Service we
have on hand a complete stock of HONEST QUAKER
Main Springs and Repair Materials. Try Us On Your
Next Order!

Buel Distributing Co.

Wholesalers of Musical and Radio Merchandise

1965 East 66th Street, Cleveland, O.

Distributors of IONEST QUAKER Main Springs and Repair Material
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FRENCH RAY-O-VAC
Na. 9303

The most cconomical and
satisfactory vertical battery
for nusltiple tube sets nsing
3 more than 13 milliamperes.
2 and 45 volt taps, Slze
0" x 41/16" x 73/16

N 27
FRENCH RAY-O-VAC
No, 231R
This 4¢; volt "C” batlery is

also adjustable to 194 and 3
volts, Size 4% x 135" x 234”

FRENCH RAY-O.VAC
No. 1211

" Circuits 11: volts
single cell.  Also in 2 and
cell i

GOOD BATTERIES

Make a Good Set Better

Many thousands of set owners have proven to
their own satisfaction that French Ray-O-Vacs
will give clearer signals, purer tone, and many
extra hours of good service.

Stockthe Full Line of French Ray-0O-Vacs

It pays to handle French Ray-O-Vacs. Stock
the full line of eleven models and you'll have a
battery to fit the demand of every customer. You’ll
be making out cash slips instead of explaining why
you can't give him what he wants.

FRENCH RAY-O-VAC
Na. 2301

On scts using not over 15 milli-
amperes, this 45 volt battery will

ve actory service for a
great many hoanrs,  Voltage ad-

FRENCH RAY-O-VAC
No. 2303

For verticul type sets requiring a
large battery in small space, this
tattery is  recommended.  Size
¥ ox 7% 45 volt with
22Y volt tap

FRENCH RAY-O-VAC
No, 2153

Vertical type with same capacity
and scrvice us 2131, bul 2214 volts
only, Size 747 x 4947 x 34"

French Ray-O-Vacs make repeat sales, too.
They’re built right, they give thoroughly satis-
factory service, they're nationally advertised. They
make money for you.

Investigate the artractive proposition we have
for music dealers.

The

Wholesalers of Musical and

Buel Distributing
——Company——

FRENCH RAY-O-VAC
No. 2151

Adjustable voltage 16%, 18, 19%,
21, and 22% and will give long
dependable sepvice on sets using
np to 15 milliamperes current
Size 6%" x 41/16 x 31/16”.

Radio Merchandise

1965 East 66th Street
CLEVELAND, OHIO
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Get an OKeh

Dealer License

Licensed Okell Dealers are making
money. |

The license is for the re-sale of rec
ords only. Therefore, large capital is

Licensed Okeh Dealers will under-
stand and appreciate the definite pol

E

everybudy

sid popular American
vocal, instrumental, dance and nov-
clty, the e records in all § n

languages, and recordings by inter-

nationally famous uartists imported

I from Lurope and sold under the
el

I > Iy Records is th H
result of a thorough understanding of

the kind of records the customers
want

If you will take a moment to consider
the many phonographs in your lerri-
tery you caunot help but be impressed
with the possibility for (he sale of

Mauy dealers have secured an Okel
License and are ma mon om
the sale of records.

Write Lo us today for our proposition.

The Buel Distributing Co.

Wholesalers of Musical and Radio
Merchandise

1965 East 66th Street
CLEVELAND, OHIO

Records of Quality
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D SERERALLR =

SLEEPER Sl 0
SERENADER

Tus greatest valte the radio busimess has ever
known descrvedly the fastest selling
scason. This handsome, finely anyo
has a builin loud spelker of excepti
rure and agrceable tonal qualtty. The panel
15 of metal wit incd dark wood funsh to
harmonize_witl the cabinct, It 1s etched
silver  Comirols and tuming scabes are re-
cessed in pancl and are indirectly lighted from
above. Jmproved gear reduction permits fincat
Mg Panel opens outward for easy scrvic
The best material, assembled with pains
aking precision, forms the rugged intenor of
this sct.  Powerful, super selective, thoroughly
dependablc, the Screnaler appeals cqually and
itresisubly’ to those who demand ihe uimost
radio “efficiency, and to those wlo are ac
customed to the possession of fine 1hings, Make
N your leader this season. Eamly sold, easily

the infreduemt occasions when
neiessary.  Profits? The Serenader

b

WMEAATH R

SLEEPER
SERENADER $135
with Console Teble

Tue picture tells the story. There i
beter rudio set  And this console talle sup
plics the wanted element of comzemience that 1y
sacreacingly demanded by the public,  Wiho
could want 2 finer radio ewsemble than this?
Who would not lake justifiable pride in its
pussession
ke table bas a compartment for “A™ hattery
one for charger, with switeh far instan
taneous clauge tu charger, 1t accommodates
any of the mcw Sleeper mefels, It hsts sep
arately at $35.00.

THE SLEEPER $l85

SUPER-SYMPHONETIC
with Console Table

Wiy the inquiry is for the, supcrlatively fine
1adio_ensemble, your logical answer will
Super-Symphonetic with Cunsole Table,
fiy, of this combinarny 't appar
No amount of mutey can buy a morc
satisfying and at the same fime a mor,
tical tadio cyuipment  Expret an imgistent ale
mand for it cspecially dunng the heliday
period,

7“rn e,

Ban
THE SLEL'PER
SUPER-SYMPHONETIC $150

Deiivery, November 1st, especially for the
boliday trade. °his set is sure to find quick faver
among the vast number of Christmas buyers
of radio. It employs the same powerful ctremr
used i the Ncout and the Screnader, hut
the cabinet and trimmings arc somewhar mare
c k i a builtin lond speaker
16 an cxquisite cabinet of two-tened dark wood

Iis many. novel refinements include hights over
the ng scales, counter-balawced _hinged
pal pins outward and trimmi

ant

pierformunce, the Super Sympbonctic will be

§ demiand quslity. and.

at the same time. approciate a tasteful touch
of the birarre,

Distributed by

Five Tube Tuned Radio Frequency Sets Built of
Finest Materials to Exacting Sleeper Standards

Sold only through Authorized Sleeper Dealers

S 875

Sair thns set with he utmost assirarrce that it
will stay sold and completely natafy those who
demand much for little money  They witl get
just that in Alre Scout Powerful, selective
and of excellent tone Substantially budt,
rugged and dependable  Metal panel opens
outward, aflording acesss for qnick and Imex
penaive survicing.  'amcl 13 ctched in silvar
Loud speaker connects to binding poits in the
rear of set Tuning scales and eontrols are
resesed in panel.  lImiproved gear redustion
permik fincst tuming. A low pricsd set finely
hwlt of hest materials  Guaranteed by Sleepir

\’I- SCQU
<

scour* $110

with Console Table

Inr graceful proportions of ihis combination
appedl especially to women bnyers. The table
has a compartmient for "A™ hattery and on
for charger, with switch for instantancon

library, A sure and fast scller al the low
price of $110.00

BUEL DISTRIBUTING COMPANY

Wholesalers of Musical and Radio Merchandise

1965 EAST 66th STREET, CLEVELAND, OHIO

I

L4



The Talking Machine 1'orld, Nw York, September 15, 1925

This is 7.

T { Ther- my-odyne ]

Year!

People are buying Thermiodyne

1. Beeause nothing like Thermiodyne has ever licen eeen or heard hefore.

2. Because 1he famons Master Contral makes instantaneous appeal. It is a
revelation to hear dozens of stations glide in and out, each in its proper
place, ae fast as the knehi is turned.

3. Becaure Thermiodyne uses—instead of a nentralized circuit-—an entirely
new principle in radio that eliminates squealing, howling, or distortion,

and converte metallic harshress into pure-taned melody.

THERMIODYNE—Model TF6—SIX TUBES

Powerful, smooth-warking instrument, with

Three Stages of Thermionie Frequeney before d,
dectector, Detector, and Two Stages of Audio . q o q p

Frequency.  Master Control, Indoor or Out- distance-getting ahility, clarity, tone quality. and smoathness of perforni-

Becase in addition to these revalutionizing features there ie a selectivity,

dous Anterta. Genuine Walnut Cabinet swith
interior compartment for “B" DBattery
Price (without accessories) $150 5. Because ane careful competitive demenstration is eonvincing Thermio-
Rocky Mounlain and Coas! Siates, $160 dyne's performance cannot he equalled Ly any other receiver at any price.

OW that the public is through foel-
N ing with inferior radio sets and tol-
eraling ouly casual and oceasional
radio reception. the new THERMIO.

DYNE'S day has come and this is THER-
MIODY NE Year.

There is no squealiug or howling fram THER.
MIODYNE. Nn internal neiees are andibl
THERMIODYNE delivers acenrately and only
that which is tranemitted ta it through the
liroadeast channel.

But THERMIODYNE'S Master Control, niore
than any other one THERMIODYNE feature,
hae given THERMIODYNE ite inmmediate and
established popularity wherever introdured.
hs Aladdin-like action is almest “micanny™ and
holde the listener spelllionnd as station after sta-
tion, each in its proper place, is hronght in and

ance that imahe Thermiodyne’s superiarity incontesiable.

Dealers are selling
Thermiodyne
1. Because we maintain a sound merchan-

dising palicy—we arsign esclusive ter-
ritory to every dealer.

[N}

Because a eash advertising appropria-
tion ie made for local newspaper ad-
vertising to each and every exclusive
Thermindyne dealer.

3. Because every Theemiodyne is backed
with a wrtten guarantee and the mann.
facturer stands behind every gnarantee

y A withont alibi excuses,
tuned out as the Master Control travels through v i " -
its magic half eircle. : 1. Because we help you develop sales vol-
1;|'mu5|l I\lng?ziﬁn. Nt\rnﬂptﬂ‘ ‘;’ircn)nrl nn|d !"oh)lru. THERMIODYNE—Model CTF6 ume; establish a eound partial pay-
the neritt o hermiodyne arc being emphasized 10 . = 0 .
the people of practically every rcity, town and village SRR, [ L ment plan; and assist you in your ad

in the United Stales. Modcl TFG, enclosed in Conseole
: Cabinet of gennine Walnut, with
built-in Loud Speaker, and with
space for Baltcries and Charger.
All equipment concealed. No wircs
required for local stations.

Price (without Tubes or Batteries)
$275

vertising in a dozen different waya.

Doulle-page <pread: e Saturday Evening Pos with
its twa and a half n circulation, and o reader
interest several times that, are the backbune af the
National Thermiedyne Campaign.

Tie Up 1o the Neww THERMIODYNE—Cash In on Ther-
miodyne's Big Advertising Cumpeign end Get Yaur

Share of THERMIODYNE Sules Profic. Lot Us flenr oty soumtin nd Cont sinien, 5290

Get your share of the Profits
Dealers arc invited to get in touch with us at once.  Stake out your terri-
tory hefare yonr competitor gets it!  Make yonr application taday!

Send for Catalogue IHlustrating and Describing Thermiodyne Radio
Sets, Speaker Table, Console dv Luxe and Loud Speakers.

THERMIODYNE—Model TF5—
FIVE TUBES
Master Control Radio bnilt an samnc principle
as TF6. Plcnomenal selectivity, distance-get-
O ting ability and tone quality. Two Stages of
Wholesalers of Musical and Radio Merchandise Thermionic Frctﬁl_gcncy. Detector, and Two

Stages of Audio Frequency.  Master Control.

1965 EAST 66th STREET Qutdoor Antenna. Finished in dno-tone Wal-

nut.,

CLEVELAND, OHIO Price {without accessories), $100

Rocky Mountain and Coas! Siates, $110

— e e
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DEALERS!

“MASTERCRAFT”
PHONOGRAPHS—RADIO CABINETS—

Built by the WOLF MANUFACTURING INDUSTRIES (Established
1890) —at Quincy, Illinois—are products of compelling advantage in
Quality, Profit, Price, Economy, Beauty, Design, Utility and Year-'round

Selection and Variety.

MODEL 121—RADIO CABINE:

Loud Speaker Horm Built in with Remov-
able 97; x 283 Mounting Board.

Height, 46 in. Width, 35 in. Depth, 14 in.

Conviction and proof of the
foregoing is yours for the

asking — thru our fran-
chised distributor—in your
locality — who carries a

complete stock—affording
prompt and efficient ser-
vice.

Insist on “Mastercraft”’

MODEL 62
Height, 44 in. Width, 183; in.
Depth, 20 in,

products—for “He profits |
most who serves best.”
- MODEL 170 RADIO CABINET
MODEL 105—RADIO ADAPTED Size, 28 in. High.  Top, 14 in. x 30 in.
Height, 33 in. Widih, 321; in. Interior Shelf, 11 in. x 26 in.
Depth, 21 in. Compartment, 11 in. High.
Wholesalers of Musical and Radlo Merchandise
EXCLUSIVE MASTERCRAFT WHOLESALERS FOR NORTHERN OHIO
1965 East 66th Street
CLEVELAND
) AT T L Ll WA
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Saleswoman Gives Hints on Retail Selhng

Mrs. F. L. Reeder, Manager of San Antonio, Tex., Department,
Draws on Long Sales Experience for Pointers on Salesmanship

There are many men and women who mean
well, who actually intend to put the best into
their work that is in them; but there are very
few who are never satisfied with their efforts,
but are continually on the alert for some plan
or some mcthod which will help them to be-
come better sales people. Mrs. F. L. Recder,
who is manager of the phonograph and rccord
department of the King Furniture Co., of San
Antenio, Tex, is a person of this character.

"Sincc I bave had charge of this depart-
ment,” Mrs. Reeder cxplained, "1 have always
eudcnvorcd to show my customers that I ap-
preciate their bnsiness. This las been a big
liclp in gettug uew business through their
reconunendations. Only sccently we closed for
the first time at one o'clock on Saturday after-
noon. This was a thing which we announccd,
and snpposed that everyone kncw about, but
therc were a few of my customers who had
formed the habit of coming in on Saturday
afternoons, and sclecting new rccords. Thesc
came down as usual on this aftcrnoon, only to
find that the store was closed.

“We carry the Columbia line of phonographs
and records, and we feel that we have worked
up a very nice business in this class; but we
did net know how much our customers appre-
viated our cfforts until the following Monday
morning when some of them came in and in-
formed us that they had missed ns on the pre-
vious Saturday afternoon. There were so many
of these people, as we learned latcer, that we
decided it would be best to send them all a
letter, expressing our appreciation of waiting
for us instead of sceking another store.

“1 have found that it will liclp business more
if you give a littlc timc to the study of your
product and the study of your sales canvass
from time to time. I lunt for all the plans I
can find which will help me to give better serv-
ice to the customer I have, or will help me
bring in new faces, and sell more goods.

Ideas From Trade Journals

“I think there is a great need for the pcople

who sell phonographs and records to study

By B. C. Reber

their stock more. The trade journals arc
always full of articles on selling and merchan-
dising which contain good points which can be
applicd to each individual business. Some of
these can be nsed as they arc given, while others
give omly the idea, the rest of which must be
worked out to suit the individual storc or dc-
partment and the conditions obtaining locally.

Mrs. Reeder, manager of the
phonograph and record de-
partment of the King Furni-
ture Co., has been connected
with the retail sales field for
many years and she speaks as
an authority. She expresses
some thoughts on trade jour-
nals, record selling, advertis-
ing, etc., which are worthy of
thoughtful reading by retail
dealers and their salesmen.

"By getting thesc periodicals when they come
out and studying them carefully, I have been
able to glean a lot of idcas which have helped
mec in building up the busiuess, or in making ny
sales canvass better.

“We have worked up a very good trade
among the colored peoplc by featuring thc
‘blues.’ This class of musie is always popular
among these people and we have taken advan-
tage of this opportunity by getting in these hits
for them.

Featuring Single Rccords

“Another thing that I have found that is of
benefit in kecping up the business is to feature
ouc record at a time. If you try to stress too
niany records, the public becomes confused and
don’t know which they want. On the other
hand if only one record is featurcd, am instan-
tancous demand for it is created and a good

HARDWARE

for

RADIO and PHONOGRAPH CABINETS
LID SUPPORTS
CATCHES
CONTINUOUS HINGES

NEEDLE CUPS

WEBER-KNAPP CO.

JAMESTOWN, N. Y.

BULLET CATCHES
STOP HINGES
INVISIBLE HINGES

salc results. We have had to wire for repeat
orders scveral times through this plan.

“We do this by taking onc of the many
popular tunes which come in with the new
sclections. Then, having choscn the one record
which we iutend to feature, we place a3 heavy
order on this record alone, also requesting
special advertising matter. Across the windows
we pasle streamcrs announcing this one record.
We lave a phonograplh in the entrance of the
store playing this onc tune. Everywhere we
feature this record and, as a result, we ercate a
big demmand which seon wipes out our catire
stock. And this demand docs not stop with the
single record, but eontinucs on through the
other new selections.

"The big thing that results from this plan
is the fact that by fcaturing thc onc record,
the peoplc are brought into the storc. They see
the strcamers across the windows, and they
hear the tune on the machine in the entranee.
It catches their fancy, and they come in to hear
it better in onc of the booths,

“"Once they come into the store, that is our
cuc to get busy and sell them. We not only
show them the one record for which they ask,
but we also show them the entire list of new
records, giving them the lot and lctting them
play them all, picking out those they admiré.

"We believe that this gets better results than
by tryiug to stress cvery new record that comes
in. Pcople are attracted by one catchy tunc
played over and over morc than would be pos-
sible 1f the record was changed every little
while. The same people passing the storc soon
are attracted by the tune and wish to hear it
better, or inquire the name.

Effective Advertising

"To do this, it brings them into the store.
There is where the selling starts. The stream-
crs and the music are only means of advertising,
aud are used to get people to come in. Then,
when they respond, it is up to the sales person
to sce that a proper demonstration is made. It
is an opportunity to not only show those people
the one article in which they are interested,
but it is an opportunity to show them any new
models which have come in, any other records
which might strike their fancy, and any other
things which will make a sale. It is an op-
portunity to be taken advantage of.

Too Low Terms Kill Prestige

“We arc strong for price maintenance. We
liave tried to sell on low terms and we find it
is neither profitable nor reliable. It cheapens
the products and it eheapeus the store. Also,
instead of bringing in a class of people whom
we would be glad to aecept as customers, it
generally steers in a group who have little or
no credit and who are umable to own and enjoy
a real machine,

"Our experience has sho\vn that the people
who want a machine arc also people who have
backbone enough to get it and meet the pay-
ments. People whd have to be drawn into a
store on a dollar payment arc not gemerally
people who are big enough to kecp up 'the in-
stalments during the Jong period nf;months
which must nccessarily follow.”

Mrs. Reeder has becw conmngeted with the
department of which she-is ngw manager for
muore than six years. She began as a clerk,
learning the rdimecuts of selling and meeting
people. Later, she was given bigger and bcﬁ
ter positions, and, two ycars ago, she was
given full charge of the departiment, as well as
other dutics. Here is a well-earned succesd.
It is onc which has been accomplished by h:rtj
work and profit-giving service. It is ome which
can be read. with profit, !




20

THE TALKlNG MACHINE WORLD

Sertenuer 18, 1925

Record S System for the Credit Depaftment

Filing Credit Data—Simple Record System of Phone Calls and
Letters — Keying Collection Letters — Other Valuable Pointers

lu order that credit and collection work in
the retail music store may be organized on an
efficient basis, the first duty should be to place
the work in the hands of a responsible cmploye
who should have solc charge of credits.

Such a credit department should be cquipped
with a card file in which to record the custo-
mers’ credit standing and paying habits. The
filing systems to bc described in this article
have beenm installed at hardly any cost by rep-

home address, occupation, whether married, real
cstate and other personal property and in whose
name the real estate is recorded, etc,

In the margin on the right hand side of the
card are flled in notations of the various ercdit
reports on the credit customer's standing. Re-
ports from the following agencics are recorded:
The retail credit men's company, a co-operative
credit checking organization usually maintained
by local merchants; Dun's and Bradstreet's; the

Bus Add.__
—/ Bus. Phome _|

| Res. Phone

123456139V R B NBETBINRZDNENTAD D]

TRAR I nnme
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Forms for Use in the Collection Department

report of the dealer’s own investigator.
right hand corner are stated the tenns on which

resentative firms, and, with a few modifications,
can be adopted by the average music store.
Suitable Record Systems

The simplest practice in filing credit infor-
mation is to paste the customer’s account in a
folder, and to transcribe the important facts
on the face of this folder. The folder thus
becomes a filing card. In the lower right hand
corner of the face of this folder sufficient space
is reserved to note what methods in collecting
the account have been pursued, such as letters
sent, telephone calls and personal collections,
with dates and other notations.

Another practice is to teanscribe the facts
from the account or lease onto a small filing
card, size three inches by five inches {Fig. 1).
Both arc then filed separately. Throughout the
collection process the employe in charge has
but to rcfer to the card for any information
relative to the account. On this card you
simply jot down the name, business address and

In the
the instrument has been sold, together with
the facts of the lease.

On the reverse side of this card are recorded
the payments made and dates on which they
are paid, as well as the collection methods em-
ployed to sccure them.

All letters sent to the customer during the
collection process, and letters received from
that customer, are filed separately, but dates of
such Ictters are noted on the card, so the orig-
inal letters can be referred to quickly.

Two-Card System

Another record system invelves fling two
cards to every account. On one card is kept
a record of the lease, notations of his credit
standing from eredit checking agencies as well
as reports by the dealer’s own investigator, a
notation of how the customer pays, cte. Special
space is reserved for remarks rclative to the

The

A Revelation In Sound Reproduction

ADD-ATONE

stands for the L
highest quality in tone reproduction.
’

Turn your old phonograph into
a new one with an ADD-ATONE

UNIQUE REPRODUCTION CO.
32 Union Square, N. Y.

case. This card is filed as a sort of perma-
neant record of customers who lbave purchased
and is a valuable asset to the selling depart-
ment. To facilitate inatters, this card may be
of several colors, usually four colors. For in-
stance, a white card may mean that the ens-
tomer is average pay; a yellow card, that he
pays very promptly; a red card wonld signify
delinquency; orange, that e is very slow in
paying bills. Of course, the color system is
arbitrary. (Fig. 2). The second caed is for a
record of the customer's paying habits as well
us a record of the collection methods used.

The reader will also note that at the bottom
of this card (Fig. 3) are thirty-one nubers.
These represent the thirty-one days in the
month, The use of these numnbers is explained
as follows: When you plan that on a certain
day af the month, say on the fifteenth, a letter
should be addressed to the customer in reference
to overdue payment, a signal of a certain color
is claspcd to the edge of the card at No. 1S.
If the signal is of a red color, then it wonld
nean, according to the color arrangement, that
on the fifteenth of the month the clerk should
write a collection letter to that customer. Like-
wise, a yellow signal elasped at that date may
mean that en that date the customer should be
called on the telephone. 3f the signal is blue,
it may signify that on that day a collector
should call ou the customer, ctc.

Another thing that will be noticed is that the
nawmes are written on the lower ends of the
cards. This is for the reason that these two
cards are filed in a fat metal drawer. Where
the cards are filed upright in a boxed cabinet,
the position of the names and numbers is of
eourse reversed. This card is illustrated by Fig.
4. On this card is noted the date of pur-
chase, the credits and the balance due. Under
“Plione” are noted briefly the dates when cus-
touer was called on the telcphone and what
results were obtained. The top line is numbered
with the days of the month, for the purpose
already described. An interesting fcature about
the use of this card is that only those accounts
due or overdue are noted, other accounts, which
the custonrers have paid up in accordance with
tering, being eecorded only on the ledger page.

Keeping Tab on Letters

Every establishment has its own set of form
collection letters. These vary from two to five
in a set, sent at intervals of once a week or
twice a month. After a collection lctter is scnt
out, the fact is noted on the record card as
above described. This makes it necessary to
key the fctters, making possible the notations
on the record card by means of symbols. Thus
under the heading, “Letters Written,” is jotted
down, “a” to indicate the letter sent out in the
parlicuhr case on a certain date. For that rea-
son, the letters in a series of five form letters
will be labeled consecutively a, b, ¢, d and e.

Every dictated letter usually contains
at the lower |Icft-hand corner a symbol
to indicate the person who dictated and the per-
son te whom the letter was dictated. Thus,
WAJ/MT signifies that W. A Jones dictated
to Mary Thomas. In place of the initials M. T.
you can substitute the initial “A,” which would
signify that the letter is the first of the series.

Thus, WAJ/D would signify that the letter is
the fourth in the serics. Therefare, if you desirc
to indicate on the card that on Septcmber 1,
1924, the customer was scnt the fourth letter of
the series you simply jot down 9/1/24/D. In
like manner you may have a set of letters used
for special occasions in the collection process.
These you can initial EXA, EXB, EXC, etc.
These would signify: first lctter in the extra
series; sccond letter, third letter, cte.
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It 1s Indexed !

Easy and quick to find the part you
want at your finger tips.

100 pages —the largest line of talking
machine repair material in existence.

Merchandise accurately described.
New tools for the repairman.

Many other features.

It’s all in our catalog (just issued) and
will rapidly become the standard
reference book of the Talking Machine
Trade of the World.

A copy for the asking

AR AR F RN Raue
g 73 0 MARKETY ST RF_T
PHILADELPHIA, US.A.
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Four Ne\_v (_]olumbia Artists’
Records Released to Trade

Ross Gorman and His Orchestra, Columbia
Salon Orchestra, Get Happy Band and Moran
and Feldkamp Signed by Columbia Co,

Ross Gorman and His Earl Carroll Orchestra,
the Columbia Salon Orchestra, the Get Happy

Band and Moran and Feldkamp, all new and

exelusive Colunibia record artists, make their
initial bow to the record buying public with the
current releases of Columbia records. The
Ross Gorman Orchestra, although in cxistence
but a comparatively short time, bas become
knowu to many thousands through its radio
broadcastings and through being the star attrae-
tion in Earl Carroll's Vanities, one of the hits
on Broadway. Ross Gorman is well known to
dance and music lovers through his former con-
nection with the Paul Whiteman orchestra, for

Ross Gorman and the Instruments He Plays

wltich he played first saxophone. Evegy man
in the Gorman aggregation is a star performer
and cach one is capable of conducting his own
orchestra.  Miff Mole, trombonist, formerly
with the Original Memphis Five, is one of the
featured artists. The first recording by this
orchestra couples “"Oh Boy, What a Girl” and
"You Forgot to Rcmember.” After the clos
of the Vauities, the Gorman ore¢hestra will stay
on Broadway as the feature of a supper club

which Earl Carroll contemplates opening.
- The Columbia Sa-

lon Orchestra has
been recruited under
the direction of Rob-
ert Hood Bowers,
musical director of
the Columbia Plio-
nograph Co., to re-
cord concert music
and semi-classical
selections in
concert style.  The
first recording cou-
ples "In Shadow-
land” and "The
World Is Such a
Lonesome Place.”
The Get Happy
Band, a real jazz or-
chestra of the “hot”
wvariety, gives as its
initial offcrings to
Columbia gecord
fans, "Harlem's Ara-
by* and "Junk Bucket Blues.” Moran and Feld-
kamp, vaudeville artists with a wide following,
have recorded “Nola" and “Classicana,” piano
duets, to mark their debut under the Columbia
banner. This type of music has been proving
very popular with Columbia record buyers.

Fred Hall, Columbia dealer of Warren, o,
who is an aeroplane pilot, recently helped re-
store the hearing of a boy who had been deaf
for two years by a 5,600 foot drop in a plane.
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C. H. Sambalino cives
Views on Advertising

Recently Appointed President of Buckingham
& Moak. 100-Year-Old Utica House, Demon.-
strates the Value of Persistent Publicity

Urica. N. Y, September S.—"1 am a finn believer
in persistent, systematized and spacious adver-
tising in local ncwspapers,” declared Charles H
Sambalino, who recently became president of
Buckingham & Moak, Victor dealers of thi
city, on thc occasion of the cclebration of th
completion of a century in bu §§

"During one weck this Summer I vsed news
paper space in the local papers to the exte
of onc full page of six coluinus on Tuesday
Woedncesday, Thursday and Sunday, in an exten-
sive drive ou talking machines. During this
drive I experienced one difficulty. T could not
sccure a sufficient quanmtity of high-priced ma-
chines to mcet the demand. Within the week
in this store niore than 200 machincs—all higl:
priced—were sold on short terms, the sale on
no one day being less than thirty instruments.”

Before associating himsclf with Buekingham
& Moak Mr Sambalino was manager of th
talking machine departinent of Bamberger's de
partment store in Newark, N. J. He has becen
connected with the falking macline trade for
many years and he has a wide knowled of
merchandising. His present counection is with
one of the oldest music houses in the country
As has been mentioned Buckingham & Moak
have this year passed the century mark loeal
retailers, enjoying substantial growth during
this long period and at present ranking as one
of the leading concerns devoted to the af
musical instruments in the State

‘The Radio Grand Corp., New York, was re
cently incorporated at Albany with a capital
stock of $10,000. The incorporators are B. J
Greenbaum, M. W. Weintraub and L. W.
Graham.

CONTINENTAL

"NewYorks Leading Radio House”

THE SYMBOL OF SERVICE

You want bigger profits — sell Radjolas

In selling merchandise, radio or whatever it may
be it takes no more effort to sell a good product
than it does a poor product.

You protect your reputation, future sales and
make more business with bigger profits.

The RADIOLA line of receivers, manufactured
by the R.C.A, is standard. The demand is con-
sistent because of favorable public opinion.

Now is the time to stock the RADIOLA 26 and
Semi-Portable RADIOLA "SUPER HET” for
fall sales.

We are able to give you immediate service. How
many can you use?

Distributors for

Wholesale only

Radiola 26

Radiola Super Heterodyne

- -

CONTINENTAL RADIO & ELECTRIC CORPN.
New York, U. S. A

Fifteen Warren Street
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The
RADIO CORPORATION OF AMERICA

Cﬂnnounces

a Selective Dealer Policy

RCA herewith announces its selective dealer policy, to become effec-
tive January 3, 1926. This policy has been most carefully developed with a
twofold purpose in view —to benefit dealers by offering an individual
franchise and to protect the public in their purchases of RCA merchandise.

Dealers will be chosen upon the basis of active business in Radiolas, Radiola
Loudspeakers, and RCA accessories during the months of September,
QOctober, November and December 1925.

So that RCA may select its dealers on the basis of public preference, we are
asking all our distributors to begin the preparation of a list of their dealers
and to keep records of their purchases, credit and servicing performance,
individually — furnishing us such records complete, from September 1 to
December 31, 1925,

Upon the basis of such preliminary evidence of public choice and satisfac-
tion, RCA will issue Authorized Dealer signs.

QOur dealer distribution will be confined to those who maintain a definite
servicing policy on RADIOLAS, RADIOTRONS, RADIOLA LOUDSPEAKERS
and RCA accessories. Public acceptance of the prices at which we advertise
these products permits the dealer a profit that is sufficient to warrant a
liberal and expert servicing policy with moderate charges.

The RCA franchise will be a valuable franchise. The number of dealers
will be limited mainly on the basis of the service given to the public, but
also with a frank recognition of the factthat RCA Authorized Dealers should
have opportunities for profitable volume. We want to create a permanent
business for them because itis the only way in which they can serve the public.

The full strength of the vast national advertising program of RCA will be
continuously behind its Authorized Dealers.

Public demand and interest in Radiolas, Radiotrons and Radiola Loud-
speakers and RCA accessories supported by our national advertising, has
now reached a point where it insures to our selected dealers, not alone a
large turnover, but a profit as well.

Read the following pages for an important announcement. Then awrite
to the nearest RCA distributor for descriptive bulletin and catalog.

RADIO CORPORATION OF AMERICA
Chicago New York San Francisco

®Radiotron

AN RCA PRODUCT
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RCA Now

New Radiolas: featuring volume,
tone quality, complete A. C. op-
eration and Dry Battery opera-
tion of volume in excess of Stor-
age Battery operation.

{ This fall marks the announcement by RCA
of new Radiotrons, of improved Super-
Heterodynes, and revolutionary new Loud-
speakers. It marks another step, too, in
lowering the cost of radio to the public. These
five pages of summary are a brief outline of
\ a coming season of tremendous selling.

e

Radiola 30

New RCA eight-tube Super-Heterodyne
complete and self-contained in console
cabinet, embodying new RCA special
ConeLoudspeaker. Provides complete op-
eration from 110 volt 60 cycle A. C. light-
ing circuit, requiring no batteries. Extraor-
dinary volume and perfection of tone.

Supreme selectivity and super-sensitive.
ness. Thegoal towardswhich engineers, the
trade, and the public have been looking
since the advent of radio broadcasting.

List price, complete with all necessary Ra-
diotrons and Rectrons . . $575.00

Radiola Super-VII1

The standard RCA six-tube Super-Heter-
odyne in upright cabinet with self enclosed
loop and famous RCA Doublette Loud-

speaker. Listprice, including 5 Radiotrons
UV.199, 1 Radiotron UX-120 and Adap-
ter UR-556 $340.00

Radiola 28

“Jefferson desk” type new RCA uni-con-
trol, eight-tube Super-Hetcrodyne with
attached loop. As dry battery operated
receiver, gives volume in excess of that
obiainable from storage battery operated
receivers. Space inside cabinet for all dry
batteries.

If used with Radiola Loudspeaker Model

104, Radiola 28 operates completely from
the A.C.lighting circuit,eliminating all bat-
teries. Tuning mechanism consists of new
RCA uni-control system employing “straight
line” frequency condensers giving equal
spacing of all stations on tuning scale.

Listprice, including 7 Radiotrons UX-199,
1 Radiotron UV.877 and 1 Radiotron
UX-120 $260.00

Radiola 26

The universally popular portable six-tube
Super-Heterodyne provided with extra
battery cabinet for home use. Adapted to
either loop or antenna operation. Has

built-in loudspeaker, self-contained loop
and space for all necessary batteries.

List price, including 6 Radiotrons UV-
L $225.00

Radiola 25

New RCA six-tube, uni-control Super-
Heterodyne, table type with attached loop.
Dry battery operated with space in cabinet
for all necessary batteries. If used in con.
junction with Radiola Loudspeaker Model
104, Radiola 25 operates from 110 volt 60
cycle A.C.lighting circuit, requiring no bat-

teries. Tuning mechanism consists of new
RCA uni.control system employing .
“straight line” frequency condensers giving
equal spacing of allstations on tuning scale.
List price, including five Radiotrons UX-
199, 1 Radiotron UV.877 and 1 Radiotron

UX-120 . . $165.00

®Radiola

lpea u.s. rav. ofc
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Important

No. I: Trade Protection: Where prices
are reduced, dealers and distrib-
utors are protected.

No. 2: Deliveries: Of the new models,
some are ready for immediate
delivery. For the rest, orders will
be accepted, and deliveries made
as production goes forward.

THE TALKING MACHINE WORLD

Established leaders

at new low prices
(Trade Protected)

Radiola Super-Heterodyne (semi-portable)

The popular seller of the RCA Super-
Heterodyne group. Standard six-tube
Super-Heterodyne which will gain new
popularity when fitted with new amplify-

ing Radiotron UX-120. Over 150,000
sold to date.

List price, less accessories . . . $116.00

Radiola 20

A new pacemaker for radio receivers of
the five-tube type. New RCA uni-control,
tuned radio frequency receiver of balanced
type with vatiable regeneration. An an-
tenna set which, when dry battery opera-
ted, gives volume considerably in excess of
that obtainable from storage battery op-
erated receivers in this class. Ease of

manipulation, sensitivity, selectivity and
quality of reproduction are outstanding
features. Operates with relatively short
aerial.

List price, less accessories . . . $§102.50
List price, packed with 4 Radiotrons UX-
199 and 1 Radiotron UX-120 . . $115.00

Radiola 111-a

The popular price leader among RCA Ra-
diolas. Over 100,000 sold to date. A four-
tube Radiola which exceeds the perform-
ance of many five-tube sets. Equipped
with Balanced Amplifier forhigh quality
reproduction.

List price, less accessories . . . . $35.00
List price, packed with 4 Radiotrons WD-
11 and headphones . . . . . . . . $49.50

List price, packed with 4 Radiotrons WD-
11, headphones and Radiola Loudspeaker
Model UZ-1325 . . . . . . . . . $67.50

Radiola 111

A receiver big in performance and low in
price. Over 200,000 sold to date. Now sold
at a price within reach of all. A two-tube
Radiola of extraordinary performance.

List price, less accessories . . . . $15.00
List price, packed with 2 Radiotrons WD.
11 and headphones . . . . . . . $2450

Radiola Balanced Amplifier

Increases the loudspeaker volume of any
type of radio receiver. Added to Radiola
111, constitutes a four-tube Radiola giving
same performance as Radiola I1l-a.

List price, less Radiotrons . . . . $18.00
List price, packed with 2 Radiotrons WD-
) Ry . . . $23.00

-

adiola
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AN RCA PRODUCT
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New Developments in Loudspeakers

Radiola Loudspeaker Model 104

The outstanding loudspeaker develop-
ment in the radio art, built on an entirely
new principle. Reproduces orchestra, band,
Pipe organ and other musical instruments
with volume equal to the original at the
broadcasting studio, with acoustical fidel-
ity hitherto unattained. Gives amazingly
accurate voice reproduction. Volume of
reproduction can be varied from mini-
mum to maximum without impairment
of quality. Operates directly from a 110

volt 60 cycle A. C. circuit, and when used
with Radiola 25 or Radiola 28, supplies
plate, grid, and filament voltages for oper-
ation of complete radio setas well as loud-
speaker, thus replacing all batteries. May
be connected to first audio stage of any
radio receiver, but its capabilities are par-
ticularly realized with RCA Radiolas.

List price, including all Radiotrons and
Rectrons . . . . .. .. ... $245.00

Radiola Loudspeaker Model 102

A new RCA, A C. operated Cone Loud-
speaker equipped with rectifier-amplifier
unit for operation from 60 cycle, 110 volt
A.C.lighting circuit. Hassame tone quality
as Model 104 and provides volume far in
excess of existing types of loudspeakers.
Recommended for connection to firstaudio

stage of broadcast receivers and particular.
ly for use in conjunction with RCA Ra-
diolas. Operated by new super.power
amplifier tube, Radiotron UX.210andnew
RCA Rectron UX-216-B.

List price, including Radiotrons and Rec-
TonH B & T dla e $140.00

Radiola Loudspeaker Model 100

New RCA special Cone built on the new
principle, achieving new clarity of tone
and a far wider tone range than existing
types. Designed for direct connection to

output circuit of broadcast receivers. Par-
ticularly recommended for Radiolas 20,
25 and 28, dry battery operated.

List price . . . $35.00

Radiola Loudspeaker Model UZ-1325

The RCA standard of the horn type, uni-
versally commented upon as providing
clearest reproduction of horn types of loud-
speakers. Equipped with an adjustable

diaphragm. Requires no external batterjes
for additional amplification.

List price . . . $18.00

A. C. Rectifier-amplifier
RCA Uni-Rectron Model AP-935

Rectifier-power amplifier unit—same as
that supplied with Model 102 Loudspeak-
er. May be used for operation of any type
of loudspeaker from 60 cycle, 110 volt
A.C. lighting circuit. Amplification ob-

tained from new RCA super-power ampli-
fying tube, Radiotron UX.-210.

List price, complete with Radiotron UX.
210 and Rectron UX-216.B . . $105.00

“B” Battery Eliminators
RCA Duo-Rectron Model AP.937

America’s first “B" battery climinator de-
signed to supply plate voltage to any type
of radio broadcast receiver using any type
of tube up to ten Radiotrons 201-A. Sup-
plies plate voltages at 22%, 45, 90 and 135
volts with maximum current output at 50
milliamperes. Through use of RCA glow

lamp, Radiotron UX-874, this model pro-
vides uniform voltage atall current outputs
m minimum to maximum. Operates
detector as well as amplifier tubes from
110 volt, 60 cycle A. C. source. A.C.
hum completely eliminated.
List price, with Radiotron UX.874 and
Rectron UX-213 ., ., , , . . . $65.00

Radiola

RLG. U.S. FAT. OFF.

LOUD SPEAKERS

OAXLON BN/ BNILENICLONICS/BNIC/IBNC/ NI IINOC/ENIC/ZINOC/LNE)




SEPTEMDER 15, 1925

_—

THE TALKING MACHINE WORLD

OO\ O/ N/ OO/ DONE NS DN/ 6N DN NS NN D6 NS Do NS OS]

Three new power amplifying tubes

for increase of volume
and quality of reproduction

e i @

Radiotron UX-120

New RCA dry battery power amplifier provides volume double that obtainable
tube which, when connected to last audio from UV.201-A tubes.
stage of a dry battery operated receiver, Lista ».4 o'c aiaEE s e .. .$2:50

Radiotron UX-112

New RCA storage battery power amplifier ume in storage batrery operated receivers.
tube for improvement of quality and vol. List . . . ... ... .. . ..$6s50

Radiotron UX-210

New RCA super-power amplifying tube plifiers. The mostpowerfulaudio frequency
designed for use in A.C.operated power am- amplifying tube on the market. List. $9.00

* ¢ o

The standard RCA Radiotrons you now sell—some equipped
with the new RCA standard “UX” base—

Radi WD-11 . . . . .. .82.50

R:dz:::: WD.12 . . . .. .. SZ.:O Two new RCA Rectrons—rectifier tubes

Radiotron "WX.12 . . . . . . $2.50 for use in “B"” batrery eliminators and de.

Radiotron UV-199 . . Bl w. §2:50 vices serving similar functions.

Radiotron *UX-199. . . . . . . $2.50 s HUlor e Y broviles precisely

Radion’on 'UV-ZOO R wamg av 51-5: the same performance as the corresponding "UV”

g:jfon'on B)\(Iigol A ¢ o ::':o or “WD"” tube, the only change being in the
iotron -201- A0 e, B $25 .

Radiotron *UX-20LA . . . . .sz.50  deign of the base.

Rectron UX-213

New RCA full-wave rectifier using input current output of 65 milliamperes.
voltages up to 220 per plate. Provides List .o o'esnlila oallssh’s 5 A $7.00

Rectron UX-216-B

New RCA half-wave rectifying tube for 550, with current output of 65 milliam-
use in “B" battery eliminators and similar peres.
devices. Operates at plate voltages up to Listw ¢« wi i un om0 = dEES 5D

“Radiotron

s AN RCA PRODUCT
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Profit Winning Sales Wrinkles

H.uw Live D:aler Moved Stock of 30,000 Foreign Language Records in a Month—Store-Door Play-
ing Increases l'Zecord Sales—Timely Tie-Up Moves Mesrchandise — Store Auditorium Draws
Potential Customers and Interests Them in Talking Machines and Records

There have appearced in the colmnns of The
Talking Machinc World many articles and
stories urging talking machine dealers to pay
particulas «tiention to the bunilding up of their
forcign record business and examples and illus-
trations have been given showing how some
dealers found a consistent all year round busi-
ness nmning into large figures frown this class
of trade. It has been shown that te the forcign-
born the talking machine is still the chicf form
of home entertainment and it is an accepted fact
that the majority of the people born and raised
in forcign cowntrics are almost withont cxecp-
tion nataral music lovers. An interesting exa
ple of how onc dcaler who has ane of if not the
largest clientele of forcign-born customers in
New York City cashed in on the sale of single-
faced Victor records, praves the contention that
the calering to the foreign trade not only for
the recordings of the nmsic of their native
lands, but also for the sale of the better types
of music is one of the most profitable angles
of the talking machine bnsiness. W. H. Tyler,
nianager of the talking machine departinent of
the New York Band Instrument Co. upon the
a of the reduction in price oi the
single faced records, immediately sensed the ap-
peal that this sale would bave for his custom-
ers, placed orders with various Victor jobbers
for tens of thousands of scleeted records from
the single-faced catzlog. In all, he reccived
approximately 40,000 rccords in addition to
those which he had in stock. Through adver-
tising in the forcign language pewspapers and
through store and window displays, calling
attention to the unpreccdented bargains, this
store sold upwards of 30,000 of thesc rccords
within the first month of the sale and the buy-
ing is still active. On scveral days, principally
Saturdays, the rccord sales have overtopped
the §1,000 mark. When it is taken into con-
sidcration that these records were nearly all
purchased from jobbers at the reduced rate it
can be seen that the lowering of price which

many dealers considered wonld represent a loss
to them has tnrued out for. the New York Band
Instrmmeit Co, to be wn opportunity of adding
cousiderably to its volumwe of sales. An exaun
ple of enterprise worth recording!

i % &

There are a great nmmber of talking wmachine
deulers, primarily those sitnated in business sce-
tions and in sections where a large percentage
of forcign-born reside, who have found the con-
tinuons playing of records at the door of the

store an invalnable aid in the stimulation of
recortd sales and in drawing people into the
store, Wlile this practice has existed practi-

cally sinee the fiest days of the talking machine
trade, there has been a tendency of late to de-
part from the playing of current releases and
instead to. pick some number from the foreign
record catalog, some seclection with a universal
appeal and to play this awnber for days and
even weeks at a time.  That this practice is
successful in achieving one of its objects,
sacly, the stimulation of record sales, cannot
be doubted. Therc appeared rccently The
World an article regarding the New York
Band Instrument Co., which told how this
establishment had sold some 15,000 of a sclee
tion from the Russian Victor catalog over a
period of thirce or four months and this phe-
nomenal total was attribntable directly to the
store-door playing of the record. At the pres-
ent time, or rather during the past month, five
or six Okch record dealers have been playing a
number from the Okch Jtalian record catalog
at the doors of their stores and Norman Smith,
manager of the Distributing Division oi the
General Phonograph Corp, states that each of
these dealers is selling in the ncighborhood of
200 of the selection cach week. It is still within
the memory of all how "Ciclito Linde,” whicl
was in the foreign language catalog for a num-
ber of years, was discovered to be a particularly
pleasing danece tune, was re-issued in modern

dance tinie and proved to be one oi the best

Have You Heard It ?

Every
with this loudspeaker.

If not read offer below!

radio fan will be surprised and dclighted

It produces the high and

low notes without distortion with true and clear

reproduction.
knowledges no superior at any price.

1t also has plenty of volume.
Hand-

somely fnished in erystal black with grained ma-
hogany bell and antique silver detail.

Retails for $25.00

The Remola Concert Cabinet

Produces the same beautiful tone as the Trumpet.
A fine mahogauy finished cabinet of just the right

size.

The Remo Trumpet
(Coneert type)
List Price, $35.00

Itemoln Concert Cubtnet
Int Trice, £23.00

Offer—Both of thesc instruments will be sent to
you on 10 days' frec trial through your regular

Jobber.
may hear them.

We are willing to do this so that you

The REMO CORP. &''%%:

scllers of all current releases. For a time the
strains of this sclection could be heard frow
the doorways of nearly cvery denler who fol-
lowed this practice. So it is cvident that the
elan of pluying these forcign language record-
ings lias undoubted merit and sales value. The
remaining point, however, is that mauy dealers
do not take full advantage of this sales help.
They scll reeords—yces, but they fail to follow
up their advantage and having succeeded in get-
ting the customer in a buying framne of mind,
they shonld endeavor to scll other records with
3 similar appeal. Some dealers in fact go to
the cxtent of having a number of the record
which is being played wrapped in cnvelopes for
instant sale. This method, while estimable in
the casc of a dealer situated near a railroad sta-
tion, where a enstomer is rushing for a train and
cannot delay, militates against the average
dealer, who should take the opportuuity of put
ting across his sales talk, and informing the
customer of the many hidden gems iu the rec-
ord catalog and scl! not only a record but sev-
eral. The moral: Follow up cach advamtage to
the limit. Why be satisfied with a small profit
when a few words niight wncan a much larger
sale, or, I1t’s hard enough to get a customner iuto
the store, why let him get away?
5 K w

One of the most cillective and unusual tic-ups
with a local current event to stimulate the sale
of a single record was reeently put into cfiect
by the Consolidated Musie Co., Salt Lake City,
Utah. The record in question was **Just a Little
Drink™ and the manner of sccuring publicity
and stimulating sales was worked by the Con-
solidated establishment in this manner: A
local firm was placing on the market a new
brand of ginger alc and the music store made
arrangements with the firm to ¢o-operate to the
mutnal advantage of both. A completely
equipped bar was placed in the storc window
with the bottling company's line of soft drinks
occupying the places of honor. The atmosphere
of the gone but not forgotien saloon was evi-
dent in the fittings which went to make up the
display. At the end of the window was a talk-
ing machine and records with appropriate signs
calling attention to the record, “Just a Little
Drink.* Advertising in the local papers was
used and streamecrs on the windows and trucks
used by the store also attracted considerable
attention. After considerable interest had been
built up a ncwspaper advertiscinent invited the
public to the store where ginger ale would be
served free and where everyone heard the rec-
ord of "Just a Little Dri Loacal theatres
and neighborliood stores which sold the ginger
ale joined in the tie-up and the result to the
nusic dealer was the sale of wmany hundreds of
the record.

& % 52

Information rcaching The World would indi-
cate that a great many talking machine and
radic dealers throughout the country find that a
comfortable listening auditorium is of great
value in developing their sales. One dealer has
been able to attract to his store from fifty to
scventy-five people who arc residing in the
locality, and their interest in the products han-
dled by the dealer has been greatly stimulated—
se much so that a great many orders for talk-
ing mnachines and radio have been booked.

Dealers who have devoted the space and time
to this kind of sales promotion find it profitable;
moreover, it has engendered a spirit of neigh-
borliness which has been productive of good
results in a business way for the decaler. It has
also helped to acquaint these people with the
cxacl elass of goods which the dealers handle,
and which could not be brought to the atten-
tion of the locality other than through advertis-
ing. This docs not mean that advertising should
be neglected or overlooked, for in several in-
stances dealers have used the daily papers as
a mcans of acquainting the people of their
locality with the fact that they want them to
visit the storc and hear the talking machine or
radio concerts,
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IN PHILABELPHIA, Mr. C. H. Burger
has built up an excellent business han-
dling Eveready Radio Batteries. More-
over, the satisfying service Eveready
Batteries render his customers creates
a good-will that reflects itself in in-
creased business in other items.

Mr. Burger says: “Mly success has
been due to carrying standard-quality
radio requirements. I have becn selling
and recommending Eveready Radio
‘B’ Batteries ever since 1 have been iwn
the retail radio business, and am now
selling, on an average, 600 to 800 ‘B’
Batteries and 800 dry cells per month.
And the business is still growing, which
is due to Eveready quality, national
advertising and service.”

Eveready Radio Batteries have
practically unlimited sales possibilities.

“And his business
is still growing”

National magazine and newspaper ad-
vertising builds up a demand for the
Eveready brand, and the high standards
of workmanship and materials behind
every Eveready Battery make repeat
sales 1nevitable.

Dealers everywhere find it profitable
to handle Eveready Radio Batteries,
especially when liberal use is made of
Eveready window display material.

Remember that when you dress an
Eveready window you tic up with a
tremendous national advertising cam-
paign.

Ask your jobber.

Manufactured and guaranteed by
NATIONAL CARBON COMPANY, Ixc.
New York San Francisco

Atlanta  Chicagoe Dallas  Kausas City  Pittshurgh
Canadian Natlgnal Carbon Co., Limited, Toronto, Ontariv

eVEREADY

Radio Batteries

=they last longer

EVEREADY HOUR EVERY TUFSDAY at 8 P. ML
(Basern Stondard Time}

¥or real radlo enfoyiacid, fell your euitamers o tuno dn the
ons—

“Ertready Group.* broadcasl Ihrough statf

WEAF New York  WOR_ Tuwke  WWJ Detrolt
WIAR Providance  WCAE Vidalieh yggg § Minneamits
WEEL Bezion St Paul
WEL Uiflakdphin. WSA| Clnelunall WOC  Batenmorl
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Leading Distributors in Various Parts of
Country Secure Adler-Royal Franchises

Appointment of Many Distributors in Strategic Trade Centess Is in Line With Recently An-
nounced Policy of Adler Mfg. Co. to Distribute Its Products Through Wholesalers

The Adler Mfg. €Co., of Louisville, Ky., man-
ufacturer of the Adler-Royal line of phono-
graphs and radio, has rccently completed ar-
vangements for the distribntion of its line to
the retail trade by the appointment of a num-
ber of prominent jobbers in various important
trade centers throughout the country. This
move is in line with the recently announced
policy of the company to cstablish Adler-Royal
wholesalers instead of distributing direct to the
retail trade as has been the policy licretofore.

Among the new Adler-Royal disteibutors is
the A. C. Erisman Co,, of Boston. This is onc
of the best-known houses in the New England
talking machine trade, having been a distributor
of talking machine products in that territory
for many years. Arthur Erisman, head of this

Mr. Edison Man:—

Never Say

“KANT,” s “KENT”

The KENT No. 1

With 5’ Sound Box for playing lateral
cut rocords on the Edison Disc Phono-
graph has outacld all competilion.

Bought for thelr re-
sale and ploylng value
by tbousacds of dealera
and Jjobbers for over
10 years.

Write for catalog of complete line

@

Reg. U. 5. Par. Of1.

C. KENT CO.

irvingion, N. J.

RES

concern, is making plans in his usual aggressive
manmer in the interest of the new line.

The Adler Mig. Co. now has two distributors
covering the New England territory, for just
prior to the announcement of the appointment
of the A. €. Erisman Co., the Lewis Electrical
Supply Co., which has an enviable reputation in
the electrical and radio merchandising fields,
was added to the distributors featuring the Ad-
ler-Royal. The Lewis Electrical Supply Co.
has eighteen salesmen covering all of New Eng-
land with the exception of Connecticut. The
company is headed by Edwin Lewis, its
founder, who has surrounded himself with an
exceptionally high-class organization. Lawrence
Ellis, sales manager, has becn gonnected with
the firm for five years and has had wide radio
inerchandising experience. R. W. Waldron,
officc manager and purchasing agent, has had
twelve years’ experience with radio in the U. 5.
Navy and various commercial posts. J. R.
Downey has been for many years in charge of
the service department and his cxpressions of
enthusiasm regarding Adler-Royal products arc
bascd on wide technical knowledge of radio.
The Iroquois Sales Co, of Buffalo, a
istrib of talking hine products in West-
ern New York for a number of years and is
known to the entire trade in that territory,
also has taken on the distributing franchise of
the Adler-Royal. This company is under the
efficient direction of F. D. Clare, whose able
management is reflected in the importance of
the company as a distributor.
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L. A. Wooley, Inc., also of Buffalo, has taken
on the Adler-Royal liuc as a distributor for the
Woestern New York territory, and plans in the
interest of the new connection include intensive
advertising aud sales promotion work. Wooley,
Inc, has a long and successful history in the
clectrical and radio industries in and around
Buffalo.

The Consolidated Talking Machine Co., of
Clicago, which is well known in that territory as
a distributor of Okeh records and other stand-
ard lines of phonograph products, is another
new distributor. Immediately following its ap-
pointment the Consolidated Co. embarked on
plans for an extensive campaign in the intcrest
of the Adler-Royal line. E. A. Fearn, president
of the company, has a thorough knowledge of
the trade, its problemis and the mcechandising
of talking machines and radio and he has built
up an organization of splendid efficicney.

The Electric Appliance Co., of New Orleans;
Radio Spccialty Co.. of St. Petersburg, Fla;
E. E. Forbes & Sons Piano Co,, of Birmingham,
Ala.; C. A. Buscher Co., of Kansas City, Mo.,
and the W. M. Duttonn Co., of Hastings, Nebr.,
all cminent firms in their cities, also have sc-
cured the Adler-Royal franchise in their respec
tive territories.

"The manner in which distributors of the
highest type arc seizing upon the Adler-Royal
proposition,” states Lambert Friedl, vice-presi-
dent and general sales manager of the Adler
Mig. Co., of Louisville, Ky., and New York,
"forms a source of intensc pride and gratific
tion in our business. It certainly speaks worlds
for the desirability of the Adler-Royal line when
it is realized that, in scarcely a -month’s time
since we offered it to distributors, over twenty
of the very highest type have taken it on. Long
before the coming selling season gets under way
we will have reported a number of others.”

Conditional Sales Law
Now in Pennsylvania

Seven Other States, Including New York, Have
Similar Statutes—Aids Retail Merchants Who
Do Business on the Instalment Plan

Harrisouas, Pa., September 3—An act covering
conditional sales and onc which will make uni-
form the law passed by the 1925 Legislature
went into effect on September 1. This measurc
is of great importance and valuc to dealers sell-
ing on instalments.

Uniform conditional sales acts, as recom-
mended by the National Conference of Com-
missioners on Uniform State Laws, have now
been cnacted in Alaska, Arizona, Delaware, New
Jersey, New York, South Dakota, Wisconsin
and West Virginia.

This act repeals the act of June 7, 1918, and
all other acts or parts 6f acts incousistent
with this new one.

"Conditional sale” in the act is defined as
"any conlract for the sale of goods under which
posscssion is delivered to the buyer and the
property in the goods is to vest in the buyer
at a subsegnent timie upon the paymient of part
or all of the price, or upon the performance of
any other condition or the lLappening of any
contingeucy.

“Buyer means the person who buys the goods
covered by the conditional sale, or any legal
suceessor in interest of such person.

*“Filing district means the subdivision of the
State in which conditional sale contracts or

copies thereof are required by this act to be
filed."

Other scctions of the act are classified under
such sections as Conditional Sale of Goods for
Resale, Waiver of Statutory Protection, Rights
of Partics When There Is No Resale, Election
of Remedics, Recovery of Part Payments, cte.

Sigman Lehrman Returns to
General Phonograph Corp.

A number of changes in the selling organiza-
tion of the distributing division of the General
Phonograph Corp., New York, will go into cf-
fect during the coming weck. Sigman Lehrman,
who was formerly connected with this organi-
zation but who has been more recently with
Everybody’s Talking Machine Co., Philadelphia,
returns to the General Phonograph Corp., and
will cover the New Jersey territory, succceding
C. A. Klebart, who will cover the Brooklyn
territory. These changes are caused by the
resignation of P. F. Armitage, who plans to en-
gage in the real estatc business in Florida.

Edison Phonograph Chosen

The William and Mary console model of the
uew Edison phonograph has been chosen as the
most fitting instrument to be placed in the
Home Beautiful which is bcing crected and
outfittcd by the Sherman Democrat, the lead-
ing newspaper of Sherman, Texas. The instru-
ment was supplied by Liun Bros., local Edison
dealers.
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i CONSTANTLY INCREASING SALES

are testlfylng to tbe superlor qmality of our

COTTON FLOCKS FOR PHONOGRAPH RECORDS

BTEP INTO LINE WITH THE BUYERA OF "QUALITY"
CLAREMONT WASTE MFG. CO.,

S '§¢>a="‘e<(§.,z].'

%

Claremont, N. H.
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‘7{0@) can they do it ?

a first showing of a TRINITY SIX

“JEACON BUILT" is the only possible answer! The

Beacon Radio Manufacturing Company is the
Broadcast Receiver Division of the world’s largest
radio parts plant.

TRINITY SIX is the first “one-profit” radio receiver

yet built. You do not pay a single extra profit on
any variable condenser, coil, panel, cabinet, nut,
bolt, or screw in TRINITY SIX. Only raw materials
such as powdered raw bakelite, brass, aluminum,
@ @ @ @ wire and lumber for cabinets enter the Beacon
L Y s I x factory.
aww  ONLY ONE SALES PROFIT

) parts theoughout,
2 For i For Sevice Sold from Factory to Dealer
Sl -y Qualityof parisand
-scrsight. line fre methodofansrruc . .

,“‘F“:“‘jﬂz’:“"““ e There is no jobber’s mark-up. You pay only one
and Tone For Economy sales profit. But that is only half the story of TRINITY
— comblned reslsc. / 33 tw 50 per cent H
ancesnd ransform. lowet in price shan Six quality, performance and value.

&7 coupld amplf aaihreofikc
; i p i . 5
L o TRI.NTI'Y Slx is also ‘th? first prod‘uctxon-engmeered
radio receiver yet built.” To duplicate TRINITY SiX
requires duplicating the Beacon factory first. Bea-
con’s revolutionary methods of chassis construction
—eliminating dozens of hand-soldering operations,
with their possibilities of electrical trouble and pro-
- hibitive labor costs — called for the designing, rout-
/ W/zal ing and placing of hundreds of thousands of dollars
y, P 4
‘Yh worth of special machinery.
/ 4
/
TR IN ITY S | X Learn How Future Receivers

Exclusive Franchise , Will Be Built

: See TRINITY SIX at the Radio Exhibition
GZUCJ' to DealerJ‘ at Grand Central Palace, New York, Sep-
- privil f ordering what
1 ‘The privilcge of

l teraber 12th to 19th , or ask us for details.
+ you need when you need it,and

getting immediate shipments.

\
| BEACON RADIO MEG. CO., Inc.

} (Broadcast Receiver Disision)
323 Berry Street Brooklyn, N. Y.

2 Protection, as our cxclusive
o dealer, from competition in
your locality.

3 We guarantec not to reduce
o prices, assuring you a liberal,
permament profit.
We guarantee not to obsolete
4. models.
Territorial NEWSPAPER adver-
5' tising and dealer sales helps.
6 The ability to sell at $50 a sct
s that your competitors cannot
duplicate for anything near the
price.

If you would like to be the
TRINITY DEALER in your
focality, ask us far details.
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Radio Stablhty Depends on Sound Credit

Growing Industrial Structure of Radio Depends for Its Future
Development on Increasing Soundness of Credit, Rightly Used

‘I'beoretically and in the abstract, radio credits
are no different from the credits of any other in-
dustry. Credit is credit frem any standpoint;
its basic principles are imterwovea into the
structurc of modern industry; it is synonyinous

By John ]. Reilly

that-for years to conte the entire industry will

be struggling to free itself from the Landicap.
Danger of the “Gyp”

As cvery manufacturer and cvery jobber

ws, there are now, and have been, in radio,

iduals who have absolutely no right to be

ki

with every development and cxpansion, and
may be termed, gnite corrcctly, the lubricant of
trade. Practically and concretely, however, and
especially in its application to radfo develop-
mment and activity, credit is and must be con-
sidered a most potent factor, nol only in con-
mection with radio’s ultimate position as an in-
dnstry, but particalarly in its relation to the
sounduess of the foundation on which the radio
indusirial structure is being fashioned.
Need for Sound Credits

Radio credits should be, and wvery rapidly
are, becoming as sound as the credits of any
other of the world’s businesses. Few who have
had an opportunity of marking the somewhat
hectic progress of radio during the past sew-
eral years have doubted that if radio is even-
tually to survive, rcar itself from the chaotic
condition into which it has drifted, and prove
as its entbusiasts and well-wishers hape, a
sound brick in the foundation of the nation’s
hunanizing developiment, its credit functionings
must be most closely watched. more iminntely
analyzed, and surrounded with every safeguard
possible to modern credit granting and modern
eredit experience.

Credit, fundamentally, is a cycle. The manu-
facturer’s activities are quite logically deterniin-
ed by the activities of his outlets, and if these
outlets be principally and basically credit sound,
the eycle will run an even and true course, its
component parts smoothly and closely iuter-
locking. Analyzed closely, the manufacturer’s
credits are in reality little better than the re-
tailer’s, for if the retailer grants haphazard
credit, with the resultant tie-up in his receiva-
bles, the consequent check in progress reverts
right back, from him to and through the job-
ber, to the manufacturer and so to the base of
supply.

Unhappily, in the more or less stressed devel-
opment of radio, the soundness and scriousness
of staple credit granting have often becn over-
looked. The results of loose credits arc star-
ing from the pages of many an account re-
ceivable, clouding to a great extent the splen-
did progress already made in the industry, and
stultifying and jeopardizing its jurther expan-
sion and sound cconomic growtl. And if con-
tinued in much longer, this practice will have
such a far-reaching effect on radio development

in it from any busincss standpoimt. Business

The Credit Manager of the
Jewett Radio & Phonograph
Co., the writer of this informa-
tive article, has made an ex-
tensive study of the influence
of credit on industrial success
and his analysis of the situation
obtaining in the radio field is
thought-provoking, especially
in view of the chaos through
which the industry has passed.

ethics, pride of achievemenl, building for a fu-
ture, confidence, and working for the good of
the industry have not been, arc not, and proba-
bly never will be, considered in their activities.
Such individuals care not whether the ship
sinks or floats cventually, so long as they
achieve their frankly selfish and mercenary pur-
poses whilc the craft still stays upright

And the part that credit granting has played
in such activity is apparent. The "gyp” is un-
quecstionably a radical offshoot of such pro
cedure. With his cash buying power, and as-
surance of prompt remittance, he has worined
his iusidious way into the radio structure, pan-
dered to, quite frankly, by mauy distributing
ontlets as uncthical as himself. His philosophy
of business, if he cver had one, was, and still
is, not co-operative and uplifting development,
but individual, selfish and personal temporary
advancement and fleeting financial gain, The
reaction from such activity has been tremen-
dous; quality and price maintenance have been
victimized, and thrown to the winds. Having
no stability themselves they cared not for the
stability of the industry, their cut-throating,
radical methods sapping and undermining the
very foundation of the growing radio structure
with the result that confidence, on which eyery
business is builded, and which, after all, is the
keystone in the advancement and success of

any operation, while it has nol been shattered
irrevocubly, nnqaestionably has been beclonded
and sur fed with an at here of doubt
and uncertainty which has reached right down
to the altimate bwying publie. Public confi-
denee in radio is still sound—it may apparently
have reccived 2 blow, aud in many quarters a
staggering one, which has had a tendency to
retard its purchasing power, but Ilcre is no
question but what, with the concerted action
of the forces in radio who are working for its
betterment and ultimate snccess, confidence in
the buying public is being rapidly restored, and
in its ultimate position radio wili be on a
sounder and surer and more lasting founda
tion.

Has credit had any part in this condition?
Most certainly. Had the grantors of radio
credit surrounded themselves and their credit
granting with even the usual safeguards in
cident to the proper gramting of c¢redit in any
industry, with the paramount thought of se-
lecting only those outlets which they felt as-
surcd would work, not alone for the present,
but the future stability and uplift of radio,
many of the evils which are before us to-day
would at least be minimiized or quite probably
not exist at all. And the stigma of guilt rests
not alone on the distributing outlets, but unfor
tunately lurks right at the door of many a nina-
afacturer. Overproduction,  reckless  and
thoughtless gauging of the market, inflated
priccs, preferencial discounts and the final de-
bacle or unloading in bulk are unhappy chaplers
in recent radio history.

Wrongly Used Credit

And where has credit funetioned in such a
program, or has it functioned at all? It has
undoubtedly functioned but it has been most
selfishly, most injudiciously and, in many cases,
most disastrously used. For confidence begets
confidence—and withont a sound objective we
are shooting at the stars. Sound credit coupled
with sound merchandising is the solution of the
radio problem. Because the golden eggs from
the Radio Goose have been so easy to pick up
gives no reason to believe that the Goose may
never die. The safeguards of the Goose's life
are the safeguards of the Goose's credit. It
is axiomatic that results are relative to their
efforts. 1f what you put in it does net tend to
the soundness of a proposition, what you get
out will, quite naturally, be tainted with the
unsoundness of the idea. The lesson for those
watching radio ¢redits is self-evident. Veolume

(Continued on page 34)

GAROD V
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BURGESS BATTERIES
BALKITE CHARGERS
BALKITE B ELIMINATORS
BRACH ANTENNA SETS
BELDON CABLES snd ANTENNA WIRE

12 LAFAYETTE ST.

CUNNINGHAM TUBES
BRISTOL SPEAKERS

FROST PHONES & SPEAKERS
WESTON PLUGS

E. M. WILSON & SON

1. Territorial protection.

2. Liberal Discounts.

3. Security against depreciation of
GCAROD products in deulers’
stocks.

4. Security against unfair competi-
tion through any act of GAROD
Corporation,- GAROD Distrib.
utors ar GAROD Dealers.

It our has not pl v

THE GAROD FRANCHISE
isa Business Insurance Policy for the Dealer

In unmistakable terms it guarantees:—

5. An unusual type of service and
guurantee of customer satisfac.
tion, mude conveniently avail-

able through Authorized
G ROD Distributors.

. Support for the GAROD Deal.
= ers’ sales effort by a continuous
advertising campaign which in-
cludes local newspapers, win.
doma displays, end adequate,
effective consumer sales litera.
ture,

o

this pinn 1o you, wrlle us for detnils.

Tel. Markor 0300

Exclusive N. J. Distributors

NEWARK, N. J,
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Absolute freedom from all self-made noises
makes Jewett performancearevelation. Due to
the Jewett Clanfier (Patent applied for) there
is no B-Battery curvent in the telephone circuit.

PROCEEDING, step by step,
along the path of deliberate
and consistent progress, the
Jewett Radio & Phonograph
Company now offers a Receiver
reflecting, in its every detail,
that originality and close ap-
proach to perfection which you
have so thoroughly enjoyed in
the Jewett Superspeaker.

Deliveries are being made
to pre-arranged schedule.
Distribution is through
wholesalers and retailers
who are under direct con-
tract, with full territorial
protection.

JEWETT RADIO & PHONOGRAPH COMPANY
5600 Telegraph Road . . Pontiac, Michigan

Copyrixht, 1625, by Jewett Radio & Phonogragh Co. Pontiac, Mich.
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New Distributor of Day:-
Fan Products in New York
Noyes Electrical Supply Corp. Made Exclusive

Metropolitan Distributor of Dayton Fan &
Motor Co. Radio Sets

The Noyes Electrical Supply Corp., 33 Park
Flace, New York, has been appointed exclusive
metropolitan New York distributor for Day
Fan products, ding to an
recently made by Charles Lawson, vice-
president of the Dayton Fan & Motor Co, of
Dayton, O.,, manufactuser of Day-Fan radio re-
ceiving sets. The territory eonsists of New
York City, Brooklyn, Long Island, Staten
Island, the Bronx, and as far north of New
York City as Kingston and Connecticut.

In commenting on the appointment of the
Noyes Electrical Supply Corp. as a distributor
for the company, Mr. Lawson said, "We realize

Sepremuex 15, 1925

the advantage of exclusive distribution in our
various territorics and the appointment of an
exclusive metropolitan distributor is the result
of this rccognition. The company is well
known in the electrical ficld and radio industry
aud is well equipped to handle our products
with complete satisfaction to all coucerned.
Our franchise plan iacludes a divisiou of the
teetitory in so far as dealers arc coucerued, by
our distributor so that each dealer is so situated
as to be able to scrve himself and the local
trade to the best advantage.”

Plans arc at present under way for the addi-
tion of salesmen to the force of the Noyes Elee-
trical Supply Corp. in order to handle Day-
Fan produets in the territory. Associated with
Harry Cashmore, president of the company, as
officers, are J. R Edds, vice-president; J. A.
QObermaier, secretary, and E. D. Bogert, cashier,
all of whom are well known to the radio indus-
try, having been associated with the company
over a considerable period of time.

1

How Would You Want These
8 Questions Answered?

7N behalf of sounder radio business, we insist «
—for our own interests as distributors and
for our dealers—that a radio manufacturer
should be able to give satisfactory answers to
each of these 8 dealer questions:

1. Is the produet technically correct—to insure
permanent customer satisfaction?
2. Is the manufacturing company in business to

stay? .

3. Can the manufacturer exténd patent pro-
tection to his trade?

4. Will he popularize the product by sound and
adequate adverttsing?

5. Will he give his product a full and workable
guarantee?

6. Will he protect his trade agninst sudden
price changes in his product?

7. Will he protect his trade on obsolete
machines when he brings out new models?

8. Will he make distributor and limited dealer

agreements to protect his trade against un-
fair territorial and neighborhood competition?

Because—

KOLSTER RADIO

has answered each of these questions
fully, completely and effectively, we have
taken over this splendid new set for
distribution in Metropolitan New York.

De Forest and Brandes
These companies also adhere to a policy that in-
sures sounder radio business—and we continue
to represent them throughout our territory.

We Want Your Support for a Sounder Radio Industry

GILBERT - KEATOR

CORPORATION

Distributors for Metropolitan New York and Vicinity

135 Fifth Avenue

Phone: Ashland 2291

Radio Stal)iit?Depends
on Soundness of Credit

(Continved from page 32)
should never be stressed at the cxpense of
sound credit.  Aun industry with the splendid
possibilities of radio should be founded on a
credit structnre of uuquestioned stability. Tle
day of the shoestring radic merchant is gone
The day when the buying public will buy any-
thing labeled "radic” is also gone. Money, now,
will be spent judiciously and with forethought
for quality. And radio is rapidly and surecly
and happily winning the general favor of the
great womanly buying power of the nation.
In the realm of fine furniture where radio is
now secking a foothold the purchasing power
of thc nation's mothers, wives and daughters
has been, is, and always will be felt.

As a rule this great womanly buying power
buys quality; attuned to the finer things of life,
through the development of the centuries wom-
ankind's attraction to quality is instinctive. She
purchases bargains, yes, but analytically, usual
ly only when quality is paramount.

Broadcasting with its tremendous possibilities
will do much to stabilize radio. Its influence
on radio credits will be as reactionary as the
plane of the industry rises, and broadcasting
will play a most prominent part in lifting the
plane. Quality will be more of a watchworil
than ever befare, and in this quality will be re
flected the entire activities of the industry.

Credit Controls Progress

Credit, after all, is but a synonym for prog
fess.  Without credit there could be little or
lasting progress, and as credit Is basic confi-
dence, progress accordingly is founded on con
fidence. What the radio industry necds to-day
is, primarily, confidencc. Confidence amony
those wbo have faith in radio, confidence among
its builders, confidence among its merchandisers,
confidence among its distributors, confidence
among the great radio buying market, and
courageous confidence among its credit grantors.

Radio is now passing through the cleansing
fires of readjustment and reorganization. As is
the law of life, the survival of the fttest will
prevail, and the fittest will achieve their ideals
only by close adherence to the principles under-
lying every success. Antagonism, distrust and
selfishness are to be forever thrown into the
discard if radio is to survive. And it is too
potent a factor for the uplift and happiness of
the world’s life to have its possibilities counter-
acted by any small-minded deterrent. We of the
radio industry who liave thought well enough
of it to put into it our fortunes will not readfly
stand idly by and note its progress halted. We
also will not stand by and sce the industry
jeopardized by unwarranted, hazardous, and un
sound credit practices. We are on the eve of
tremendous possibilities in radio. The eyes of
thie world are to-day miore than ever centercd
on it Eycs probably in many quarters a bit
questioning, but eyes which are neverthcless
quite optimistic and willing and anxious to sec
the silver lining in the cloud. Radio is not only
liere to stay, but is here to become an integral
and ueccessary part of world activity, And its
very life, with its broadening, humanitarian in-
flnence, is so closely and irrevocably allied with
stable progress and confidence that sound
credit on which the final successful completion
of the industrial structurc is predicated innst
necessarily be a vital determining factor in the
rcalization of the radio industry’s ultimate snc-
cess.

Plan Okeh Publicﬁecording

The General Phonograph Corp, New York,
manufacturer of Okeli records, is planming a
public recording demonstration at the Rose-
land ballroom on September 30. Fred Hali and
His Roseland Orchestra, Okeh artists, will make
a recording of some popular sclection before
the assembled dancers.
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COLUMBIA

Columbia has ample evidence
that the demand for phono-
graph records is increasing and
that a still greater demand can
'be created. Let the Columbia
salesman tell you how!

COLUMBIA PHONOGRAPH COMPANY
1819 Broadway New York
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A Triumph

In Better Interpretation

No. 50013-D ADESTE FIDELES
12 in. $1.25 JOHN PEEL

Whatever the hit, song or symphony, its success
is limited by the interpretation.

When we say that Columbia’s interpretations
are better than anything now available to the
music-loving public, we mean that more thought,
study and experience have gone into their
making.

Which means that the amazing recordings now
being offered by Columbia (of which the above
is a splendid example) are not merely the best
in current music, but that the records from which
the public may hear them are great records.

COLUMBIA PHONOGRAPH COMPANY
1819 Brosdway New York

BIA
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For the Occasional Record-Buyer

Your regular customers know all about the
merits of Columbia Records-— that’s why they
keep buying.

How about the occasional record purchaser?
Why not do some work with him ? Right now
there never was a better time to do some demon-
strating of an educational nature.

Record selling is purely a repeat proposition.
Dealers who can spot the occasional customer
and turn him into a repeater are building future
profits.

And Columbia Records are wonderful records
for this very purpose! '

How many of your customers have never really
heard their own phonographs?

COLUMBIA PHONOGRAPH COMPANY
1819 Broadway New Yark

COLUMBIA
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MODEL 580
$350

MODEL 520 MODEL 140
$125 $50

Write the Columbia branch or dis-
tributor in your territory for full in-
formation on the new Columbia line

ATLANTA, GA. 561 WBITEHALL STREET
NEW ORLEANS, LA, §19 CANAL STREET
BOSTON, MASS,, 100 WASEINGTON STREET
CHICAGO, 1LL., 430440 S. WABASE AVENUE
CLEVELAND, OHIO, 125 E. EIGHTEENTE STREET
CINCINNATI, ORIO, ROOM 42, 22 W. FOURTH STREET
DALLAS, TEXAS, 2000 NORTH LAMAR STREET
MODEL 440 EANSAS CITY, MO., 2006 WYANDOTTE STREET

$150

ST, LOUIS, M0, 1213 PINE STREET

LOS ANGELES, CAL., 89 S. LOS ANGELES STREET
NEW YORK CITY, 121 W. TWENTIETH STREET
PEILADELPHIA, PA., 40 K. SIXTH STREET
PITTSBURGH, PA., 632 DUQUESNE WAY

SAN FRANCISCO, CAL., 345 BRYANT STREET
BUFFALO, N. Y., 700 MAIN STREET

DETROIT, MICRH., 439 E. FORT STREET
MINNEAPOLIS, MINN, 18 N. THIRD STREET
SEATTLE, WASE., 911 WESTERN AVENUE
COLUMBIA WI!OLESA!.ERSh Iac.,

205 W. CAMDEN STREET, ALTIMORE, MD,
TAMPA HARDWARE CO., TAMPA, FLA.
COLUMBIA STORES CO.,

1608 GLENARM AVENUE, DENVER, COLO.

221 S. W. TEMPLE, SALT LAKE CITY, UTAH
W. W, EIMBALL €O,

WABASH AVENUE AND EAST JACKSON BLVD,,

CBICAGO, ILL.

COLUMBIA PHONOGRAI'I ©0., Ltd.,

MODEL 460 MODEL 450
$200 $175

22 West Front Street Toronle
COLUBBIA FHONOGRAPI FOMPANY,
1810 Brondway New York

2

MODEL 420 MODEL 340 MODEL 430
$100 $120 $125
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Columbia Celebrity Se——ries of Records by
Famous Artists Announced to Trade

Records by Great Artists of International Fame Made by the Columbia Phonagraph Co., Inc.,
Now Available to the Public at Prices That Appeal—Special Two-for-One Exchange Plan

The Colnubia Celebrity Scries of records
was formally announced to Columbia dealers
recently by W. C. Fuliri, general sales manager
of the Columbia Phonograph Ca., Ine. For
many years Columbia Symphony Series records
have enjoyed tremendous popularity and the re-
cent addition of the Master Works Series of
Fine Arts recordings has made thi library of
vast portance ta inusic lovers everywhere.
The Columbia Celebrity Series records will
comprise recordings by famous artists that are
assured of permancut popularity with the music-
loving public, and, of course, the complete li-
brary of Master Works Serics is included in
this new Series. Mr. Fuhri’s announcament to
Columbia dealers read as follows:

“Columbia's tremendous catalog of records

1t artists has been revised through a sift
ng process which had for its abjcct the re-
tention of only sucl records as are assired
of long lifc and continuous public appeal. We
have carefully examined every recording and
liave saved only the best. All of these ccords
are of new manufacturc under the Columbia
new proccss—all bear the new distinctive Co-
lumibia label and while many selcctions previous-
ly in our catalog have been retained, some of
thein have been recoupled, and the entire cata-
og is madc up of records, selections and artists
of which we are justly proud. The ncw library
will be terined ‘Celebrity Scries Records.’

“These records by great ariists of interna-
tional fame are now obtainable at popular
prices as follows: black label 10-inch, 75 cents;
black label, 12-inch, $1.25; blue label, 10-inch,
$1.00; blue label, 12-inch, $1.50; purple label, 10-
inch, $1.25; purple label, 12-inch, $2.00.

"All celebrity records arc double disc and all
fcatures of the record policy announced recent-
Iy apply to Celebrity Secries as well as all other
new label records, as follows: 1. 10 per cent
record return privilege; 2. 50 per cent advertis-
ing allowance without limit on exclusive Colum-
bia new label record newspaper advertising;
3. Guarantee against list price reduction up to
May 1, 1926, on new lubel records,

A Two-for-One Exchange. To relieve Co-
lumbia dealers of their old stock of Symphony
Series Columbia records, or of any Columbia
records they desire to exchange, we offer the
following special rcturn proposition: Columbia
dcalers may rcturn from their stock any un-
damaged Columbia rccords at full list prices,
provided they order records -selected from our
new Celebrity record catalog only, at list Pprices,
to am amount twice the value of the total list
price of the records returned. This order must
clearly be nnderstood to apply only on the pur-
chase of Celebrity Series Columbia records, in-
cluding the Master Works Serics of Columbia
records,”

McCormacl;s New Home

John MeCormack, the famous Irish tenor and
Victor artist, has just bought a beautiful home
in Ireland to which he will retire when -he

ches the age of fifty—leaving about nine
years mare to delight the public with his mar-
velons vocal gifts. His home is located in the
picturesque Curragh of Kildare. Mr. McCor-
mack and his family are now spending their
vacation in Ireland, occupying the Eslier home
of Lord D'Abernon,

35

Gi;lllin B_r(; to Distribute
Valley Forge Products

Buffalo Firm Completes Arrangements to Be-
come Wholesalers of Line of Replacement
Materials for Western New York Territory
Burraro, N. Y., September 9—Gaulin Bros.. of

this city, have just announced that they have

leted arran hereby they are to
become distributors of Valley Forge main
springs and replacement materials. Am inten-
sive sales program has been mapped out and
it has been decided to have Fred J. Gaulin
call on all the trade in this territory in the in-
terests of Valley Forge products. M. A. Gau-
lin will continue as director of sales and in
view of his past experience big things are
looked for.

Radio Exp;‘t; gh;v Large
Increase Over Last Year

That the United States is assuming the posi-
tion of leadership in radio manufacturing is evi-
denced by the fact that exports of radio mer-
chandise for the first six months of 1925 totaled
$4.068,442 as against $1,826,246 for the similar
period of 1924 and $6,030914 for the year ended
December 31, 1924. During the first three
months of the year shipments of radio appa-
ratus from American ports were destined to
seventy-five forcign countries.

Rexco Corp. Chartered

The Rexeo Corp., New York, was recently
incorporated to deal in radio merchandise with
a capital stock of 200 shares of stock with a
par value of $10, and 200 shares of common
stock with no par value, The incorporators are
L F. Siegler, A. N. Feinberg and W. R. Light-
foot.

Radio Battery Chargers A better Charger Backed

FACTS ABOUT
FUL-WAVE

~The only charger
that charges A and
96 volts of B batter-
ievatthe same time,

—~Uses the Full clec
tric wave to charge
almast in half time.

~—Mare cconomieal to
operate.

~—Requires no water,
chemicals or main-
tenance.

—~Needs no adjust-
ment.

—Quict in opecration.

—Cannot hlow fuses.

~Not affected by jolts

or Jars.
~Cunnot overheat.
~Foolproof. It is

sealed atthe factory.

—~Absolute guarantec
printed on cach
charger.

LIBERTY ELECTRIC CORP o/ NEW YORK- 342 Madison Ave New York

Illustrating Model A for
“A” Batteries only

*18%

Model A-B for “A” and *“B” Batteries
Charges A &B Batteries simultancously

#2220

A by a powerful sales policy
More charger sales and profits for YOU
There is no charger made today~—so
simple, so efficient, so satisfactory, so full
of sensible selling points. Study the facts
and see for yourself.

Back of FUL-WAVE is a powerful sales
and advertising policy that will help you
sell more chargers to your trade. Every
radio owner is a prospect. We will help
you make him a profitable customer.

—
Jobbers, Retailers
arite for full details




36 THE TALKING MACHINE WORLD Seerennex 15, 1925

)5

Even with production capacity at its
maximum it is doubtful whether we
will be able to fully meet the demand
for the Farrand Speaker funior We
therefore urge you to—

Get in touch with your Distributor
AT ONCE to insure early delivery.

Get in touch with

NOW-~

a Farrand Speaker
at a Popular price

Farrand scores again! The inventive and
manufacturing ingenuity which pro-
duced the famous Farrand Speaker, now
brings this matchless quality of radio
reproduction within the means of all.

Think of it—a Farrand Speaker to retail
at only $16.50! Can you picture the tre-
mendous demand for it? Can you
sense the limitless possibilities it offers
for retailing profit and volume? Unques-
tionably, the Farrand Speaker Junior is
the greatest ‘‘buy’’ ever offered the re-
tailer of radio.

Your Distributor
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Though smaller in size, the
Farrand Speaker Junior embodies
all the features of design and con.
struction which distinguish its
famous big brother—its only rival in
quality and performance.

And remember, ‘‘the ear says BUY1"
whenever a Farrand Speaker is
demonstrated.

FARRAND MFG. CO., Inc. Mounted on a distinctive bronze base, artis-

tically designed—sharply contrasting the ugli-

Thompson Ave. at Court Street ness of & horn—the Farrand smkquun;'w
appcals to the Eye ss vell as to the Ear. lts
LONG 1 SLAND CIT Y, N. Y. cone measures, approxumately, 14 inches

NOW to Insure Early Delivery!
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Witches’ | Revels and Spemal Sales Drives

Halloween Is a Time of Parties of all Kinds—It Is Also the
Time When Dealers Can Cash in on Sales Promotion Campaigns

Halloween parties, whether public or private,
call for plenty of music to furnish entertain-
ment, so it will soon be the time for the dealer
in talking machines to bring his lines to the
front. One excellent selling argument that will
find particular favor with the young folks is
that a phonograph will play mechanically.
Everybody wants to dance, and it is often diffi-

By Wm. Bliss Stoddard

black cat perched on the revolving record, a
touch of movcinent which caught the attention
of the public.

Helped to Sell Records for Wiley B. Allen

A window that instantly suggested the pur-
chase of records for Halloween was arranged
by the Wiley B. Allen Co., San Francisco, Cal.
The wall was of yellow, with broad strips of

cult to find a musician—whereas a ph graph
will play all cvening and give cverybody a
chance to dance. An instrument of this kind
and a supply of appropriate records will go a
long way towards making a swecessful juvenile
party—as it can be used as music for the games,
and later in the form of monologues and songs
to furnish cntertainment. The appcal to the
eye 1s the quickest of all and a display that
brings out the idea of a Halloween party will
be surc to result in many sales.

Frederick & Nelson’s Striking Windows

Frederick & Nelson, Scattle, Wash., had com-
panion windows along this linc, suggesting
music for both juvenile and adult parties. Both
had simulated stone walls for a background.
and were floored with black mats on which
witches and black cats were outlined in orange
In the children’s window there was a big corn
shock with lighted jaek o'lanterns at the base.
A number of children, in crcpe paper costuines
of black, orange, yellow and green, were danc-
ing around it, and in one corner was a phono-
graph in operation. Om top of it was the papier-
maché figure of a witch which spun rapidly
around as the record revolved. On the wall
of the adult window was a big yellow moon,
with a black fez set rakishly on one side of his
head. A table at onc side was covesed with a
black cloth and on it was a miniature gnarled
tree, with a black cat perched upon it. A long
narrow table held a mumber of records set in
racks, and these were being examined by a
young woman in carnival costume of black and
orange, while at the end draped in long stream-
ers of black and gold and set off with paper
pumpkin blossoms was a phonograph, with a

Every holiday gives the re-
tailer who is alive to sales
opportunities a chance to do
considerable extra business in
phonographs, records, etc.
Special drives have been found
most effective to bring about
this desirable result, The ac-
companying article tells how
several dealers cashed in in a
big way through pre- honday
sales promotion drives.

In the center rear was a big
orange half moon, in which were silhouetted
two lean black cats facing cach other. A tripod
was formcd of gnarled branches, from which
hung a dark green jack o'lantern, while from
the top of the tripod strips of orange and black
paper ran to the four eorners of the room.
Broad strips of orange paper on which black
owls were stamped stretched across the floor
and on this wcre strewn carmival symbols—
horas, papcr hats, and confetti, together with a
number of records, both in racks and on thc
floor. On a gilded easel was a large orange
card lettered in black, with a black witch in the
corner, the card reading, “For a Jolly Hallow:
cen Party,” while below, at a flat rate of 75c,
were listed a number of rceords for dancing or
entertainment.
Window That Had the Carnival Spirit
Werlein's, New Orleans, La., had a Jarge win-

black papecr.

new source

$97.50.

The sooner you sell Pathex,

The Sensation
of the year!

A new source of profit, a
of business.
Complete outfit retails for

the sooner your new profits

will begin.

P ATHEX, lnc., PATI?ESE)?SI(::;{YG?, lnc.

35W.45th St N.Y.

dow that caught the true carnival spirit of All
Saints” Eve. A triple window space, thrown into
onc, was used. In the centcr baekgrounud, on a
divan covered with rich Oricutal rugs, was a
life size reclining figure, holding a cluster of
gry balloons, while a big ow! was perched on
the back of the divan. A spotlight over the top
of the window focused its rays directly on this
model At lier feet was a portable phonograph,
and at her head was one of the cabinct variety.
From the ceiling to the floor there descendcd
a shower of serpentines, giving a rainbow effect,
wlile the floor was thickly covered with con
fetti. Scattered all through the sindow werc
grotesque figures of cardboard resembling the
brownices which were so popular a generation
ago. The body of each was a phouograph rcc-
ord, while they had pipestem apns and lcgs and
cardboard heads of every nationality. Each
borc in his hand two balloons of green and
orange, while on the black records wcre printed
in orange colors the names—most of the sclec-
tions being modcrn danee numbers, or frag
ments from the operas
How Sherman. Clay & Co. Put It Over

Sherman Clay & Co., Portland, Orc., worked
out an idea that brought them much profit
They ran an ad showing a children’s party with
one of them dressed as a witch, while in the
foreground stood a Victrola, the ad being cap-
tioned:

VICTROLA FOR HALLOWEEN
\\'h) Dot o Halloween “parly for the little [nlks
2 Al s’ Eve, with refreshmenls, m music.

= VI?TROLA \\’ILL FURNISH JUST THE

Come in, pick nul lusl Iht nsht one for this

Jolly H.Illol\een pagty.  Ask us, i you wish, for

suggesijons aboul 1le mcrriest records for chil-
dren for the occasion.

Their big windew brought out the idea even
wore distinctly It showed a drawing room ar-
ranged for a Halloween party. Ropes of black
und orange paper werc criscrossed about the
ceiling while on the wall were black pancls with
witches and cats in orange, and orange panels
with the same symbols silhouetted in black.
Cornstalks were arranged in the corners and
suspended from the ceiling by threads were a
half dozen jack o'lanterns. At onc end was a
table covercd with a crepe cloth showing the
Hallowcen symbols, and around it were gath-
ered three children. At the other side stood the
small host, welcoming a little guest, while in
the center rear another boy was placing a rec-
ord on a juvenile phonograph. All of the chil-
dren were dressed in carnival costumes. A
card down frost suggested: “Let the Juvenile
Phonograph Furnish Music for the Children's
Halloween Party.”

There was a section of the main floor devoted
to the juvenile models, and for several weeks
previous to Halloween this was decorated in
orauge and black, with cornstalks and pump-
kins==and this gay trimming attracted the atten-
tion of all who entered, and was responsible
for the sale of many juvenile records.

Stewart-Warner Folder
An attractive four-page folder for dealer dis-
tribution was recently prepared by the Stewart-
Warncr Spcedometer Corp., to describe the
Stewart-Warner line of radio products. Cap-
tioned “Stewart-Warner—the first complete
radio enscmble,” the folder contains a descrip-
tion of the line and bears illnstrations of model
205, and seenes depicting the radio recciver
in the home, serving its purpose of entcrtain-
ment and instruction. Space is provided on

the back cover for the dealer’s imprint.
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SELECT!

THE OBEDIENT SLAVE TO /

Just as the skillful fingers
of a trained musician select and
control the sensitive, vibrant strings
of a harp—so, too, do you, who operate an
APEX Radio Receiving Set, select and
control the sound waves wafted through
the air.

Dealers who are
interested in in-
creasing and
maintaining
profitable trade,
should investi-
gate the many
advantages pro-
vided by the Apex
co-operative
plan. Write for
completedetails.

Stations thousands of miles away, or power-
ful near stations can be entirely and instantly
isolated from interference, *

This degree of finer selectivity is not the
only triumph achieved by APEX scientific
engineering principles. Full volume, wider )‘

range, greater clarity have been acquired and
are enthroned in a setting of exquisite beauty of
design and finish that place APEX Cabinets

in the highest ranks of the finest furniture.

APEX ELECTRIC MFG. CO.

1410 W, 59th Street Dept. 917
CHICAGO

Apex Super Five
Price $95—list

e it (e T

Apea Baby
Grand Console
Price $225—list

Apex De Luxe

Prico $135—list

Apex
Entertainer

rice
$22.50—liat

Apex Utility
Radio Teble
Price $75—list

Apex Conscle
Entertainer

Price
$27.50—list

Prices Wt of Rockies slightly higher. Canadian prices approximately 409 higher,
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IEW ;I;:wett Broa_ldcasting Station O;ened
With a Brilliant and Lengthy Program

Station WJR, of Jewett Radio & Phonograph Co., Makes Debut With Ten.Hour Program—Con-
trol Station in Pontiac and Studio in Detroit—Dedicatory Address by E. H. Jewett

The inaugural program ihich farmally put
the new 5,000 watt radio broadcasting station,
WIR, of the Jewett Radio and Phonograph Ce.,

Edward H. Jewett
at Pentiae, Mich., on the air was held on the
fifteenth of last month. The station, which is
onc of the finest and most powerful in the conn-
try, is located in Pontiac at the company's plant
and the studio is atop the Book-Cadillac Hotel
in Detroit, thirty miles away, The inaugural
program, which lasted a full ten hours, was the
result of weeks of careful planning and prepara-
tion and included a varicly of musieal offerings,
entertainment and addresses of wide appeal.
The program lasted from 7 p. m. until 3 o'elock
in the morning.

Edward H. Jewett, president of 1he Jewett
Radio & Phonograph Co., made the dedicatory
address, setting forth the aims and ideals which
were responsible for the new statfon. He said
in part:

“Radio is usually refcrred to as an art or a
science. It is both of these, but as it affects
the great majority of the public. which mean

Branch Sales Offices:

Chicpgo, UL Grand Ropids, Mich. Milwaukes, Wis.
Clacinnati, O. High Point, N.C.  Scartle, Wash.
Detroie, Mich. Indisnapolis, Ind.  Sheboygan, Wis,
Evaosville, Ind. Jamestown, N. Y. St Louls, Mo,

Los Aageles, Cal.

"You who arc listening,' it is primarily a busi-
ness. And 1 am talking to you as a business
man.

‘“\VJR represents the accomplishment of a
eonviction long held by our company that it is
the duty of the radio indnstry to provide mcth
ods and talent for broadeasting. Ever since we
began the manufacturc of radio apparatus we
have been of such a belief. We laid the plans
for WJR long ago, and if they have seemed
to take a long time to carry out, it has only

The Wook-Cadiling Hotel, Derrolt, Which Houses fhe
Maln Ntudles of WaRr

been because it takes a longer time to do some-
thing well 1han it does to do a superficial job.

“Let me remind you again that 1 am speaking
from the onc viewpoint I know best—that of
the business man—and when 1 use the word
‘ideal’ 1 do s0 in the most practical sensc. We
belicve in quality products, because they reprc
sent the mest profitable manufacturing practice,
and for the samc reason we believe in quality

.-""_F_\‘

Ro ckforci | |

Hardware |

Hinges, locks, butts, lid sup- l
ports, catches, screws, knobs,

fall supports, stop hinges—
you can fill your every hard-
ware need from the complete |
Rockford Line of Hardware

for pianos, phonographs and |
radio cabinets. Qurspecial 96-
page catalog illustrates and de-
scribes more than 300 items;
it will give you valuable ideas
for bettering cabinet work and
lowering costs. Write for it
today.

1i 7 k Co..
Liisiogal fock o

Serresner 15, 1925

broadeasting, because it is the only kind that
can create and hold a large andience. As for
pragrams, we have engaged directors of experi
ence and competence second to nane, and have
given them carte blanche te securc nen and

|
Matn Bullding of New dewelt Flant at Cantine, Mleh.,
Where WJIR In Locaied
women of the.highest talent. We belicve the
public to bec possessed of a catholic taste, an
all-embracing desire, and we proposc to meet it.
Musie of all the best kinds, from the elassics
to jazz and vice versa; sports especially, for we
belicve in sports and feel the public wants them
vin the radio as much as they enjoy reading
abour them in the newspapers; edueational pro
grams on subjccts of popular interest—these
and nany, many other featurcs that lend ther
selves to broadeasting WIR will have
There is no danbt about the publi¢'s having

= warSl
WJR From the Outside, Showing the Steel Tewer,
200 Feot in Helght

purchased a teerible lot of junk in the past
years, believing of course that they were buying
reliable apparatus. It has not given them any
satisfaction, and it certainly has done the radio
industry harm. The remedy is in your own
liands. Be surc to go to a dealer you have
confidence in and then add the caution of eom
parison. Gear your actions to what you lical
demonstrated, not to what you are promised.
1 am sure that if any one of you were out to
purchasc a trotting horse, for example, and the
seller said the horse could make a mile in two
minutes Rat, you would not make the purchase
on such hearsay. More likely you would say,
’Is that so? Let's see the horse do it

"Approach your radio purchases the samc
way. Remember that you arc buying some.
thing you will want for a leng time and apply
that thought to the measure of what you spend.

"It has been a great pleasurc for me to repre-
sent the Jewett Radio & Phonograph Co. to
night at this inaugural of WJR. As you will
hear frequently, we have arranged with the De.
troit Free Press for a division of time on the
wave feugth of 517 meters.”

The flood of congratulatory messages received
during and after the program indicated how en-
thusiastic was the reception of the powerful ad-
dition to the broadcasting stations. The sta-
tion is a triumph of radio cnginecring, repre-
senting the last word in super-power radio con-
struction design. The antenna towers rise 200
fect above the top of the Book-Cadillac Holel.
The transinitter weighs thirteen tons and the
appointments of the studio are the last word in
modern layout,
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Colo?

Bright Red
Bright Blue
Bright Green
Maroon
Dark Blue

: . , instant
Dark Green v SUCCGSS,

Tan or Black

Leatherette Case )

PORTABLE

The color attracts: the quality sells! Enjoy the thrill that comes when you place
this bright-colored, handsome machine in your window—and it brings an instant
response from purchasers.

ORDER FROM ONE OF THE ‘ck
FOLLOWING DISTRIBUTORS ?lcolg:ur
and order a sample

or direct from us—

ATLANTA...... ..... . .... ..James K. Polk, Inc., 1ST Whitchall 8L

CHICAGH. ... ... ... Lyon & Healy, Wabash Ave. end Jackson Blvd.
Cheney Talking Machine Co., 24 N. Wabash Ave.

Consolidated Talking Machlne Co,, 227-220 W. Washinglon St. o t infnr
CINCINNATL.........ooounnnn. Colurnbia Distributers, Inc., 224 W. 4th St. L‘s $ we t
CLEVELAND. ... . e ....Record Sales Co., 1005 E. 06th St. $27 go

.

DETROIT....... -Conaolkinted Talklng Machine Co., 2857 Gratilot Ave.
KANHAS CITY................ «.....Artophone Corp., 804 Grand Ave.

MINNEATOLIS... . Congollitated Talklng Machine Co., 1121 Nlcollet Ave
NEW ORLEANS. . -.Junlus Hart Plano Howse, 123 Carondelet St.

Columbla Distrlbutors, Inc., 517 Canal St. (]
NEW YORK CITV.......... .General Phonograph Corp., 18 W. 1th St C 0 n S 0 ll d a t e d
PORTLAND, ORE. <+r....L. D. Heater, 357 Ankeny St. .
FUTNAM, CONN...... -Frank R. Witman Phonograph Supply Co. Talkl ng Machi ne co_
RICHMOND, VA...... .-Rlehmond Hardware Co., 101 S. 14th St. O
BAN FRANCISCO. ..., L. D. Hester Co., 420 Ninth Ave 227-29 West waShmgton St.
AT. LOUIR........... +-...Colwmbla Distributors, Inc., 1327 Plne St Chicag'o.

Wholiesnle Muaical Supply Co., 208 N. ITth &t.
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Selhng the Phonograph as an Art Product

Getting Phonographs and Radios Into the Homes of the Elite Is
a Problem Worth Solving—How the Brunswick

In every large city throughout the country
and in many of the smaller ones are exclusive
residential sections which apparently are im
mune ta the cforts of the talking machine deal-
er to wmake a sufficiently forceful imr ion to
gain the patronage of those who live In them.
The ontside salesman has practically noe chance
of reaching the wealthy prospect and the nsnal
form of direct mail is equally ineffcctive. Be-
cause of the fact that these pcople, who repre-
sent the “society™ of the comnmnnity, are in a
position to purchase the best types of instm-
ments aud to pay ¢ash and alse for the reason
that experience shows when they buy records
they order in bulk, their patronage is very de-
sirable and profitable. The important question
is: How can the dcaler secure the patronage of
this class of people?

How the Brunswick Salon Does It

That precisely is the problem which has been
solved in a most satisfactory manner by the
Brunswick Salon of Fifth avenue, opened a few
months ago in New York’s mast exclusive shop-
ping center, at Fifty-third street. The idea in
back of this establishment is to cater to the
wealthy and exclusive people who reside in
the city as well as people of this class who
visit the metropolis. When it is considered that
within a month, shortly after the formal open-
ing of the showrooms, thirty expensive art
models were sold, totaling many thousands of
dollars in business, and that 90 per cent of thesc
sales were for cash, the success of the venture
cannot be questioned. Furthermore, these sales
included shipments not only to residents of New
York City but to people residing in all scctions
of the country.

Talking Machine “Tone”
and Talking Machine
“Volume”

Now Linked to Radio!

The first step, and a most important ouc, 1s
to make the store itself distinctive The in-
terior arrangement mnst be in harmony witl
the purpose of the business. Iu the case of the
Brunswick Salon no expensc has been spared
to ereate the atniosphere of Inxury, which was
deemed necessary. The warcrooms are among
the most elaborate in the East. As one enters
1he store he finds himsclf in a reception room
Here is a book which visitors may sign. The
names thns obtained arc used as a inailing list
to whiel is sent the unusual and artistic litera-
ture which the Brunswick Salon occasionally
sends out. Back of the reception room i
another large room where are displayed scveral
beautiful art model phonographs. The insteu-
ments are not merely shoved against the wall.
They are placed as the center of a liarmonious
group of furniture. In this room also there are
tapestry-covered chairs for the comiort of vis-
itors. Other rooms are accessible from the
main floor and in these also single phonographs
are displayed in artistic surrounding

Reaching the Right People

An important avenuc of sales for the Bruns
wick Salon is through interior decorators. The
house has sald several decorating firms on the
quality of the Brunswick, with the result that
these art models are being recommended fo.
fnstallation in exclusive homes.

As has been mentioned, the Brunswick Salon
occasionally sends out litcrature of higl artistic
merit. In New York there is what is known as
the Park Avenuc Association. The members
of this Association number about 8,500 of the
wealthy pcople who reside on Park Avenue,
all of whom reccive the literature of this house.

Salon Succeeded

Another clever stunt, which is proving nn-
uspally effective in bringhig visitors to New
York City into the store, has been put in effcet
In several of the leading hotels in cach room
a card of invitation to visit the Salon is pla
When a guest leaves and before auother gucst
secures the room the card of invitation
placed where it can not fail to be seen. Thes
invitations lave alrcady proved thicir waorth,
several sales being traced directly to them. One
sale consistcd of an expensive art model to
lady from Denver.

What the Brunswick Salon of Fifth avemuc
has done dealers in other communitics can do
with cqual effcctiveness. The important con-
sideration is setting the stage, and where the
dealer has a favorable location this should not
be very difficult or expensive. The point to
remember is that the mcthods which are ef-
fective when applied to the masses will not
work with this class of prospects. The appea
must be along different linc Price must be
forgotten for the reasoit that these purchasers
do not consider the cost when purchasing some
thing which they desire. Artistry of design and
fidelity of reproduction are of the utmost Im.
portance. In short the dcaler must sell “art
in its truest sense,

Bensberg -Oper; Branch

The Bensberg Music Shop has just opened
attractive quarters at West Main and Cleveland
streets, El Dorado, Ark. This concern al

has stores at present in Camden and Fordyce.
A very complete line of musical instruments of
all kinds

is being carried.

AVE you heard radio with full loud speaker volume? Probably—but have
you heard this volume with the same clearness and fidelity of tone and
pitch you get from a good talking machine record?

The new “double volume” Dulce-Tone Radio Talking Machine speaker has
this remarkable combination! Hear it. Test the new Dulce-Tone against your
loud speaker with the best tone—then against your loud speaker with the great-
est volume ! Such a test will prove conclusively the profit-building sales possi-
bilities of this new improved instrument.

THE TEAGLE COMPANY,

Order a Sample Today.

1125 OREGON AVENUE, CLEVELAND, OHIO

Dulee-Co

The new “Double
Volume Universal
Model Dulce-Tone
Utilizes the full tone
and volume of each
and every individuul
make of talking
machine.

Radio Talking Machine Speaker
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You and Your Customers
ave Been Waiting for This

A perfected current supply unit at a reasonable
price. About the size of the old storage battery alone,
yet takes care of the entire “A™ and “B” current supply
for from one to eight 5-volt, 14 ampere tubes. Also
separate terminals for No. 199 type tubes.

Maintains tubes at their highest efiiciency. Longer
distance, greater volume. Just plug into A. C. house
lighting circuit.

BATTERY
CHARGER

No hum or noises. Costs an average of half cent
an hour. All complete, ready to operate, including
tubes, $57.30.

» Specifications: Cabinet handsomely finished in a
ELIMINATED rich mahogany tint crystallized lacquer. Compact:

5 1t in. by 8 in. by 7 in. Weight 35 lbs. net. Complete
by 7h15"\-f with extension cord and attachment plug. Model
AB-1 is designed for use on circuits from 100-120 volts
alternating current, 50 to 133 cycles.

Retail $ 4_ 7 SO Without

Price Tubes

GRIGSBY - GRUNOW - HINDS - CO.
4558 Armitage Avenue, CHICAGO
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Washlng(on Radno Show
to Take Place This Month
Second Annual Exposition an Assured Success

—Convention Hall Will Have Seating Capac-
ity of 3,000—Educational Exhibits a Feature

Wasinneron, D. C., Scptember 8.~The second
anmal Washington Radie Show, which is to be
at Convention Hall during the week of

held

Directors of Washington Radio Show
September 28 to October 4, under the auspices
of the \Washington Radio Merchants Associ-
ation, luc., will have a seating eapacity of 3,000,
located about the balcony of the hall so that
visitors after viewing the cxhibits cam sit at
case and enjoy the entertainment features.

The educational exhibits of the Radio Corp.
of America, the Army and Navy departinents
will oceupy 2,800 squarc feet of floor space
Applications for space for cxhibits have poured
in with such rapidity that the exposition is
certain to be a luge success. The board of di-
rectors of the local association, consisting of
Abe Dresner; Fred Huber, Frank Chase, R.
N. Cragg and N. Wallack, whose photo-
graph appcars herewith, are promoting the show
nd all details are being arranged under their
direction

THE TALKING MACHINE WORLD

Export Department Launched
by Crosley Radio Corp.

Eugene W, Conant in Charge of New Depart-
ment Which Is Under the Direction of Walter
B. Fulghum, Sales Manager of the Company
Towel Crosley, Jr, president of the Crosley

Radie Corp., has inangurated an export dcpart-

ment with Eugene W. Conant in charge. This

department is undcr the direction of Walter B

Fulghum, sales manager, with headguarters i

Cineinnati. Mr. Conant has had 18 years’ ex

perience in the foreign trade ficld and spent 12

years of that time in Central and South America

and in the West Indies and Europe. He speaks

Spanish, French, Portuguese and English.

As an indication of the fimmediate popularity
of radia broadcasting in the land of clierry blos
soms, onc jobbing house in Tokyo, japanm,
ordered an cntire freight car load of Crosley
radio reccivers shipped by fast boat. The letter
accompanying the arder told of the successful
tests made with the Crosley cquipment and of
the great demand foe low-price receivers, such
as have been inade for the last four years i
the.Cincinnati plants. Crosley radios have been
sent to nearly every country in the world and
are in wse from the Arctic lands to tropical
Africa and the Canal Zouc.

Chaplin Record Display

During the showing of the latest Chaplin pie-
ture, “The Gold Rush,” at the Mark Strand
Theatre, New York, the Brunswick Co. secured
exceptionally good publicity through the lavish
display of posters in the lobby and foyers of
the theatre, announging the Brunswick record-
ing of Chaplin’s own compositions, “Sing a
Song” and “Will You, Dear,” “1n Bombay," both
played by Abe Lyman's Orchestra, condncted
by Charlic Chaplin himself.
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Emphaslzes Stabnlnty of
Columbia Phonograph Prices

W. C. Fuhri, General Sales Manager of Com-
pany, Outlines Important Policy of Co-opera-
tion in Letter to Branch Managers

The Columbia Phonograph Co.'s policy as to
plionograph prices is set forth in a letter for-
warded recently ta Colinnbia branclh managers
Ly W. C. Fuhri, general sales manager of the
company. Mr. Fuliri heads his letter "Stability
of "honograph I'rices,” and in his communica-
tion to the managers outlincs a plan and policy
of ca-opcration that cannot fail to meet with
an enthusiastic response from Columbia dealers.
Mr. Fuliri's letter to Columbia branch managers
regarding this iinportant and vital trade policy
reads as fallows:

“There may be uncertainty in the minds of
dealers as to the stability of our present phono-
graph prices, and wc therefore authorize you to
give assurance to those dealers who purchase
plhonographs now that should the dealer’s price
in your territory on any present Ceoluinbia
models be reduced below our present nel prices,
we will give full rebate (in Columbia merchan-
disc — rccords or phonographs) covering amy
Columbia instruments which the dealer has
purchased from this date, irrespective of
whether lie has sold them or not.

“We beg to advise further that we have no
intention of quoting to the public a lower list
price on Columbia pheonographs than is now
shown in our present phonograph catalog.”

New York Firm Bankrupt

The schedule filed by the Joffe-Gilbert Co.,
New York, distribntor of radio merchandise, re-
cently placed in bankruptcy, listcd labilities of
$30,925 and assets of $5413, the main items
being stoek, f3.241, and outstanding accounts
$1,437.

IKMPIRE Tone Arms and
Reproducers are made for all
types of phonographs, from
the portables to the big, hand-
some cabinet machines and
(he combination Radio and
Phanograph.

Order a sample arm and test
it out. It will win you en
merit only. Our prices are
low and quality second to
none.

Ball Bearing

Empire Radio Phono Tone Arm

EMPIRE PHONO PARTS COMPANY

Established in 1914

EMPIRE UNIVERSAL TONE ARMS AND REPRODUCERS

Excel In Every Important Feature

Pivot Base

It is an acknowledged fact that the
lone arm and reproducer are the
most vitally important parts of a
phonograph.

With no other equipment can you I
bring out the clearness and sweet-

ness of tone that EMPIRE will
accomplish. And it is tone quality
and cexcellence of reproduction that
make one phonograph better than
anolher, and make it sell in greater
volume,

2261 East 14th St., Cleveland, O.

W. J. McNAMARA, President
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The (| TAH line

MadeTi';tch;aI'{ Tf.-'.iié City
SPE AKS
ITSELF

MADE OF HARD RUBBER

A GUARANTEED LINE
LOUD SPEAKERS

Utah Speakers are guaranteed to be
the best made. Our unqualified guar-
antee proves this. They are supreme
for radio reception. Utah users are
our best boosters. When you sell the
Utah line you give your customers the
best and back it up with our guarantee.

We are manufacturers
not assemblers

Watch for opening announcement of the new Broadcasting
Station K. S. L, Salt Lake City, opened by Utah Radio
Service Corporation.

UTAH RADIO PRODUCTS CO.

1427 So. Michigan Ave.
CHICAGO ILLINOIS
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The
Trade,Maik Register

Made in Sait Lake City

SPE AKS

MADE OF HARD RUBBER

Utah Superflex

THE
SUPER-FLEX
PRINCIPLE

ber.

The Super-Flex has a tone
chamber equal to that of the usual
horn type. Stands but 84 inches
high by 6 wide. Finished in a har-
monious brown. Weight 3 Ibs.
Packed 1 in a carton, 12 in a
crate.

Price $14.00

it

Finished in a soft antique mahogany de-
signed to please both eye and ear. Measures
1015 x 8 x 7V5. Weight 8 pounds. Packed

| in & carton, 3 in a crate.

Price $25.00

CHICAGO

Deflection of sound as shown
gives wonderful tone and vol-
ume from a small tone cham-

 line

Utah Standard

Horn is finished in a rich semi-
dull black Morocco leather finish;
1 4-inch bell; weight 1 14 pounds.
Packed | to a carton.

Price $25.00

Utah Phonospeaker

Handsomely finished in black rubber.
Furnished with base to rest on turntable of
talking machine, or without.

$10.00
$9.50

Price with Stand
Price without Stand

UTAH RADIO PRODUCTS CO.

1427 So. Michigan Ave.

ILLINOIS
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Know]edge Is the Basis of Radio S Selhng

Salesmen Should Have Sufficient Information Regarding Tech-
nical Aspects of Radio to Deliver an Intelligent Sales Talk

The adviee given by manufaeturers and their,

sales managers to dealers that modern radio
reccivers be sold from outside the case and that
the less said about the technical features of the
construction the better is sound and logical.
But as is the case with all rules this, t00, has
its exceptions, for the dealer aud his salesmen
should of nceessity posscss somne knowledge of
the construction of the set and how it operates,
not only to satisfy the customner with a smatter-
ing of radio knowledge, but to get the best re-
sults,

Ordinarily speaking, the talking machine
dealer handling a set that is known to the pub-
lic through pational and local advertising can
center his sales talk on clear reproduction and
volume, and under certain conditions distanee-
getting qualities. Therc comes a time, how-
ever, when the customer may inquire as to the
ratio of the transformers, or the particular ad-
vantages of radio frequency, or pcrhaps the
relative value of various tubes in improving
reception.

A Casc in Point

As a ease in point, there is a substantial per-
centage of radio buyers who, for one rcason or
another, prefer scts that may be operated on
dry batteries to those that require storage bat-
terics despite the advantages that under many
conditions can be aseribed to the latter. Per-
haps the careless handling of the storage bat-
tery has spoiled a rug or table cover or per-
haps an inferior charger has caused trouble and
the customer seeks an operating current that
requires simply a hookup even though it may
prove slightly more expensive in the long run.

There are, of course, dozens of first-class re-
ceivers designed particularly for use with dry
cell tubes, and it is a simple matter to demon-
strate the operation of such sets, but there are
other receivers which are designed primarily
to operate on storage battery tubes for the ad-
ditional power and voluine found in such tubes.
When it happens that the eustomer favors the
set designed for storage battery usc, but still

By Thos. ]. Parsons

clings to his dry batiery ideas, the dealer is
likely to face trouble nnless he knows what lie
is talking abont when lie suggests tnbes thal
may be used in the set to get switable results
on dry battery current.
A Cause of Customer Dissatisfaction

More than one dissatisficd eustomer has been
created through the faet that in order to cffect
a sule dealers and salesmen have assured him
that the standard tvpes of six-volt storage bat-
tery .tubes could be operated on dry cells to
the number of four or cight connected in series
or in parallel units of four each. The dealer
neglects to tell the customer that while good
results may be obtained when the dry cells are
new and most of the tubes are of the quarter
ampere type they consume a volume of eurrent
that runs dry cells down in short order. The
resnlt is that the eost of frequent replacement
discourages the owner, and either brings him
back sceking satisfaction or eauscs him to cease
the regular wse of his radio and condemn the
set he lias bought.

Importance of Using the Right Batterics

While not all radio reeeivers may be operated
satisfactorily on dry cells a great majority of
them are so built that they will give satisfac-
tory results if proper dry eclls arc used, as for
instance the three-volt U. V. 199, C. 299 or D.
V. 3, all of them designed to operate on a .06
ampere current consumption. It will be seen
that whereas storage battery tubes using 28
amperes of current will wear out dry batterics
in twenty or twenty-five operating hiours or at
least reduce their power to a point where re-
ecption is unsatisfaclory, the types of tubes men-
tioned, and there are others in the same catc
gory, use less than a quarter as mmuch current
and thesefore permit of 100 or more hours of
continuous use before the dry cclls need be
replaced. When small tubes of the U. V. 199 type
are uscd in standard sockets it is neeessary to
provide an adaptor for cich tube, but the ex-
pense for these is small and they become a
permanent part of the equipment.

The New

'PET O

Does oll o
oroph wall do.

TN

oction in ¢ minu lr

shape. New one-picce turntable.
O Fone is an all-year-round seller.

MADE IN U, 8. A,

with One Piece Turntable
TO RETAIL AT $12

Ususl Trade Discounts

Pet O Fone is a rcal portalle talking machine.
Good motor and loud, clear tone.

Distributors and Dealers ivrite:

PET O FONE MFG. CO., 557 BROADWAY, NEW YORK

Improved

FONE

Made in
green or  blue

Weizhe 4% 1bs.

black, red,
fabricoid.

Camera
Pet

Camera_size.

The usc of copper dry battery tubes is not
only important from the watter of cconomy in
batterics and proper results, but can also be
put to advantage i persuading a prospeet to
buy a set which he feels is a little beyond his
ineans when equipped with the usual storage
battery, eharger, cte. With the proper under-
standing of tubes, the dealer can offer the same
outfit, dry cell operated, at a price frequently
from $25 to $40 lower than that asked for stor-
age battery equipment. This means that the
sale can thus be saved and that as the cus-
tomer becomes more familiar with radio and
more enthusiastic he is more than likely to
prove a prospect for a storage battery, a
charger and tubes that will give him greater
power of reeeption and in the long run usually
greater cconomy in operation,

No Need for Great Technical Knowledge

1t does not require a great amount of tech-
nical knowledge for the dealer to be able to in-
form the customer correctly as to the proper
tubes or rheostats to be used in his sct. it is
assumed that the cireuit itsclf is factory as-
sembled and complete and is backed by the
guarantee of the manufacturer. If the dealer
knows the whys and wherefores of the conden-
sers, fixed and variable, the coils and the trans-
formers, it will probably help him some to talk
intelligently to the radiowise prospect. As to
tubes, however, how they operate and what
they are designed to accomplish, the dealer or
his salesman should be thoroughly familiar, as
a mneans of protection to his customer.

Trade Opportunities in
the Farming Sections

This Constitutes the Basis of Interesting and
Timely Broadside 1ssued by Atwater Kent Co.

The Atwater Kent Mfg. Co. reeently sent to
its dealers a broadside prepared to show the
large market which is awaiting the live radio
dealer in the farming scctions of the country.
In a briei but comprehensive manner, facts arc
set down for the benefit of dealers, showing that
there are millions of prospects awaiting the
dealer, prospects to whom radio would not only
prove a micans of cntertainment but who need
radio as an adjunct to their business. The
broadside is captioned “Like a ticker to a broker
is the radio to the farmer. Jt may be only fun
to us, but the farmer needs it in his business.”

As an instance of the manner in which At-
water Kent is driving home 1o its dealers the
big field that is awaiting them in farming com-
munities, the following few sentences may be
quoted: "If only those farmers with nect an-
nual incomes of $2000 or more are prospects
for radio there are 2,000,000 prospects.”

“1f only half the farmers who own automo-
biles are prospects for radio, there are more
than 2,000,000 prospects.”

“Jf only half the farmers who own phono-
graphs are prospects for radio there are more
than 2,000,000 prospects.”

Attractively fllusirated and replete with sell-
ing arguments, the broadside should prove of
inestimable value to dealers who put it to usc.

In Bankruptey

A petition in bankruptey was recently filed
against the Kardon Produels Ca., New York,
wanufactuccr of radio apparatus.  Liabilities
were listed at approximately $30,000 and asscts
at $3,000.
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A to Z in RADIO

Adier Royal and Zenith

RECEIVERS
Zenith
Sleeper
Adler Royal

SPEAKERS
LEtho Vox
Silver Voice
Amplion
P-K box type
Adler Royal box type
Holtzer Cabot

BATTERIES
Eveready
Philco

TUBES
Radiotron

Look us up under
Pearsall Service or-—

Ask any Pearsall dealer,
he’ll tell you

“Desire to serve,
plus ability.”
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tartling! Revolutionary! These

Crosley is the world’s largest

) builder of radio sets and has
built up a tremendous volume

by offering the highest qual-
ity receiving sets at the lowest
prices. More than a million
satisfied users are the strong-
est testimonial of. Crosley
quality, simplicity, durability
and value,

$1000

Grand Prize

Pedigreed Puppies and
Larger Crosley Radios
as Monthly Aicards

Who will send Crosley the
best verified report of recep
tien with a one tube rade
between September st and
Mareh Ist, of next year?

Who will send the hest re-
port cach month?

$1.000 prize for the hest re-
port for the cntire perlod, A
veal live pedigreed pup)
cach month as first montily
prize and larger Crosley
radio sets as other prizes.

Contest open to all, execpt
Crosley employees, no matter
where you are or~ what sel
you own or wse, hcm?' or
bome built. Rec:m of re.
ception  must verified.
Judges may ask for affidavits.

Full details of the contest
tr:

er!
s o
sclective, lone range receiv-
ing set. It requires one dry
eell. one B battery block, one
WD 12 tube, a nair of head
phones and antenna.  Other
similar onetube Croslev re.
ceivers  bring  in  stations
from coast te coast, with fre.

quent_ rts of trans.
atlantie  reception in  the
United States.

A Genuine Armstrong
Regenerative double circuit receiver

radius. with head phones, is 1500 miles
or more.

You can use the “PUP” to check the per-

Radio, with all its roinance, knows ne
more magic name than Crosley.
From the time that Powel Croslev. Jr.,

first enabled millions to build their own
sets by offering parts at a fraction of ex-
isting prices—down to the present day,
radio progress and Crosley achievements
have gome hand in hand.” Now Crosley
announces not only vital improvements
in radio performance—but in the Crosley
“PUP” offers this finer performance at
the lowest price in radio history.

This compact, efficient receiver is a de-
velopment of the famous Crosley nne
tube set, with which Leonard \Wecks
of Minot, N. D., heard the MacMillan
Polar expedition while the rest of Anier
ica listened in vain.

The employment of the double circuit
not only reduces radiation to a minimim,
but radically improves selectivity. It can
be tuned through local stations more
readily. Under average conditions, its

formance of your larger set; to entertain
the youngster whose curious fingers can-
not resist the lure of dials and switches;
to install in the maid's room, or even in
our office—for the air is full each day.
ou can take it on canoe trips, picnics,
outings, and on your business journeys
—for it’s only half the size of a shoe box.

Engineered and built to the strictest
standards of Crosley quality, this genu-
ine long distance set can be offered at the

phenomenal

price of $9.75
only because
WITHOUT -
ACCESSORIES

of its sim-
plicity and

rosley’s
tremendous
manufacturs
ing facilities.

Crosley owns and operates IV L IV
remote control super-power
broadcasting station.

first

Add 106% to All Prices West of Rocky Mountains

Crosicy manfacturers receiving sets which are licensed s,
‘o

putens” No. 1,113,149 aud priced feom $9.95 1

Al

A

der Adrmstrong U. S.

$60.00 withont aceessories.

Wt
THE CROSLEY RADIO CORPORATION.

CINCINNATI
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new developments of S Crosley, Jr.

3 Tubes Do the Work of 5 in These New
SUPER-TRIRDYNS!

You have not heard the perfection of radio reception until
you have listened to these two new Super-Trirdyns. There is
no radiation. Distant stations come in clear and sharp on the
loud speaker and can be accurately logged. Offered in solid
mahogany cabinets of exquisite beauty and design.

De Luxe Combination
At the extreme right sketched in outline is the new Super-Trirdyn
Special De Luxe Combination. It consists of a handsome solid na-
hogany table, the Super-Trirdyn Special (batteries self-contained)
and the Musicone De Luxe. Sold separately if desired. Table $25.
Musicone $27.50. Combination $112.50.

Other CROSLEY RADIOS for Every Pocketbook

In the Crosley one tube sect, one
tube does the work of three, mak-
ing possible the enjoyinent of real
long distance reception with dry
batteries. Model 50, without ac-
cessories, $14.50. Model 30 Port
able, without accessories, $16.00.

More than 150,000 Crosley two
tube 51's have been made and
SOLD in less than two years.
Local and nearby stations on
loud speaker always and distance
up to 1500 miles under average

Better Performance—Bigger Values!

The new low priced models
shown below represent. raclical
improvements in selectivity, per-
formance, appearance and value.
More sclective control and im-
proved receptivity have been
achieved by the use of the new
worm type tickler, the new Cros-
ley vernier plate condenser and
the double circuit.

New 2 Tube 51
Spccial De Luxe

Beautifully finished mabogany ecab-
inct—sloping panel, new style con-
trols—cngraved inetal dials—sabinct
will hold all mecessary dry cell bat
feries. Priced without accessories.

conditions. Meodel 51, without
accessories, $18.50. Madlel 31
Portable, wvithout accessories,
$23.50.

The Crosley three tube sets em-
body the Armstrong regenerative
circuit and two stages of audio
frequency amplification. Distant
stations cowme in on the Musicone
with exceptional clearness aud
volume. Model §2, without ac-
cessories, $27.50. Model 52, Port-
able, without accessories, $32.50.

Radiation is thus reduced to a
minimom.  Both are genuine
Armstrong regenerative circuits,
the 31 with one stage of audio
frequency amplification; the. 52
with two. Doth are true long
range receivers—easy to tune,
easy to enjoy. and casy to pay
for.

New 3 Tube 52
Special De Luxe

Exouisitely finished mahogany cab-

latest design. Popuinr slop:
ing pancl, ncw style controls and
art metal dinls. = Cabinet will held
ol necessary 1 batteries.
Priced without accessories.

THE CROSLEY RADIO CORPORATION
) CINCINNATI

Crosley Musicones

Rapidly Replacing Other Types of
Loud Speakers

The Crosley Musicone reproduces the
full tonal range of the human voice
and music without distertion, over
tones. or chattering. It requires no
adjustments nor additional battevies.
Listen to the Crosley Musicone ance
—and you will never he satistied with
the best loud speak-

er yon have ever

hear’;l, Covered by $17'50
basic patents. Price

The Musicone De Luxe
The Musicone has been artistically
combined with a clock case of beauti-
ful mahogany with a grilled screen.
Price of AMusicone

De Luxe oo.ooviivannnns $27.50

See the Crosley line at your dealers
or write for full descriptive catalog.
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Complete List
of

Distributors

WALTER S. GRAY COMPANY
926 Midway Place, Los Angeles, Calif,

WALTER S. GRAY COMPANY
1054 Mission St., San Francisco, Calif. L

L. D. HEATER
357 Ankeny St,, Postland, Ore.
TEXAS RADIO SALES COMPANY
2005 Main St., Dallas, Texas
JUNIUS HART PIANO HOUSE LTD.
123 Carondclet St., New Orleans, La.

CONSOLIDATED TALKING MA-
CHINE COMPANY

1121 Nicollet Ave.. Minneapolis, Minn.
JAMES K. POLK. INC.

181 Whitehall St., Atlanta, Ga.
THE ARTOPHONE CORPORATION
1103 Otlive St., St. Louis, Mo.
THE ARTOPHONE CORPORATION
804 Grand Ave., Kansas City, Mo.
CONSOLXDATED TALKING MA-
CHINE COMPANY
227 W. Washmg(on Sl.. Chicago, Il

CONSOLIDATED TALKING MA-
CHINE COMPANY

2957 Gratiot Ave., Detroit, Mich.
BUEL DISTRIBUTING COMPANY
1965 E. 66th St., Cleveland, Ohio

STERLING ROLL AND RECORD
COMPANY

137 W. 4th St, Cincinnati, Ohio
PHONOLA CO, LTD, OF CANADA
Elmira, Ont., Canada
IROQUOIS SALES CORPORATION
210 Franklin St., Buffalo, N. Y.

EVERYBODY'S TALKING MACHINE
COMPANY
810 Arch St., Philadelpbia, Pa.
GENERAL PHONOGRAPH CORPO-
RATION OF NEW ENGLAND
126 Summer St., Boston, Mass.
GENERAL PHONOGRAPH CORP.,
(New York Distributing Division)
15 W. 18th St, New York City
JAMES COWAN COMPANY
18 West Broad St., Richmond, Va.

=

Northwest Trade Tour Brings
Million-Dollar Busmess

Aftermath of Unique Association Experiment
Interesting and Valuable—Important Data on
Radio Business, Past and Future, Secured

The trade tour sponsored by the Northwest
Radio Trade Association, a complete account
of which appeared in the last issuc of The
World, was a marked success, the aftermath
of the tour being as interesting as the event
was valuable as an cxperimient. The tour,
which was held for the purpose of educating
the retail trade to better metliods of iner
chandising and for the display of the latest
radio products of leading manufacturers, was
far morc suvecessful than was anticipated, and
this from cvery standpoint. Conferences and
displays were held in Duluth, Minn.; Grand
Forks and Fargo, N. D.; Aberdeen and Sioux
Falls, S. D. Onc result of the experiment was
the addition of more than 100 new members to
the Association, with prospects of many more
becoming members in the Fail.

Another surprising result of the tour, which
was originally intended for bnilding good will
and educational purposes, was the placing of
bansiness by the dealers for radio products ag-
gregating over a million dollars hn value.

J. O. Maland, official statistician of the Asso-
ciation, who was present at each mecting, col-
lected mueh valuable data. At the end of the
tour hie made public the following interesting
figures:

Radio sales this year will be 290 per cent
of last year's sales, or 190 per cent increase.
This means that almost three times the amount
of radio will be sold in the Northwest this year
over last year. This tremendous inerease is
accounted for by the immensely increased inter-
est of the public in radio, its acceptance of the
fact that radio is here to stay and is not only
a fad, and the big increase in the prosperity of
the Northwest in the last two years. The dates
of the beginning of the radio busimess in the
various states visited was very interesting. For
instance, in North Dakota the following per-
centages were obtained:

Business starting August 1—20 per eent

Business starting September 1—30 per cent.

Business starting Qctober 1—37 per cent.

Business starting November 1—13 per cent

While in South Daketa it was as follows:

Busmess beginning August 1—33 per cent.

B beginning Scy ber 1—55 per eent.

Business beginning October 1—12 per cent.

Mr. Maland states that the reason for the
season beginning earlicr in South Dakota is that
the Sonthern State threshes its grain crop and
markets its live stock earlier tham the Northern

State. The average for the cntire tour was as
follows:
Busmess bcglnmng Augus( 1=25 per eent,

Sep 1—44 per cent.
Busmess beginning October 1—30 per cent.
In fact so successful was the cvent that the
Assaociation is planning to hold a similar tour
of the Northwest the first week of August,
1926, The next event, however, will be on a
wmuch larger scale. Instead of chartering only
one private car an entire special train will be
secured for the exhibits and those making the
tour. This trip, it is planned, will ¢consume ten
days, and at cach point an auditorium will be
engaged to hold the meehngs

Victor Co. Adds to Forces

The working forces of the Victor Co., Cam-
den, N. J., have been augmented by about 1,500
during the past month or se. The total number
now cmployed is more than 4,500. At the timne of
this writing additional men are being taken on
at the rate of about 100 per day, and by the
end of this mo.*h it is expected that the Victor
working forces will once again be about nogmal
or about 8,000.
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MICA
DIAPHRAGMS

Absolutely Guaranteed Perfect
We get the best India Mica directly,

We supply the lazgest Phonograph Manu.
tacurens,

Ak for our quorations snd samples before
placing your order.

American Mica Works

47 Wost St. New York

R. J. Mueller Is Manager of
Columbia Cleveland Branch

Succeeds S. S. Larmon, Who Resigned to Enter
Another Line of Business

W. C. Fuhri, general sales manager of the
Columbia Phonograph Co., Inc., New York
City, announced last weck that 5. S. Larmon,
manager of the Cleveland branch of the com
pany, had resigned to accept a position in an-
other line of business. Mr. Larmon, who had
been with the company for a number of years,
Ilad done comsiderable construetive work of
high order, and he takes with him the estecin
and regard of his associates and the officials of
the company.

He is succecded by R. §. Mucller, who has
been assistant manager of the Cleveland branch
for some time. Mr. Mueller's experience in the
phonograph business, together with his knowl-
edge of dealer requirements, will cuwable him
to capably handle his new work.

Marie Morrisey Believes
in Making America Musical

Marie Morrisey, the famous contralto, whose
Brunswick recordings are so widely popular,
was recently the subject of a very interesting
intervicw preparcd by Clay Smith, in which
Miss Morrisey paid tribute to the importance of
the phonograph as a factor in the advancement
of good musie. She morcover discussed at
length the future of Ainerican musie, and be-
licves that we should have a national conserva
tory located cither in Chicago or New York to
insure Amncrica taking its proper place in the
musical world. Marie Morrisey, by the way, in
private life is the wife of Roy J. Keith, who is
well and favorably known in the talking
machine industry.

Varney Electrical Supply
Co. Covers Big Territory

InpiaNarours, INp., September 7.—The Varncy
Electrical Supply Co., Radio Corp. of America
distributor in this territory, is onc of the best-
known distributing houses in this territory. FEs-
tablished in 1890 this concern hus branched ont
and now covers a territory comprising abont
two-thirds of the State of Indians, a portion of
western and southiern Ohio, a section of eastern
and southeruw 1llinois, all of Kentucky, a large
part of Teunessce and scctions of Louisiana
and Alabama. Al in all, about three hundred
deilers are served by this enterprising dis-
tributor of Radiolas.

Albert Spaldingto- Europe

Albert Spalding, the famons American violin-
ist and Edison artist, sails for Europe on the
Homeric September 24 for u concert tour of
Europe extending until next December. He
will play in Berlin with noted orchestras, in
Paris, Amsterdam, The Hagne and other promi-
nent centers, returning to Amcrica around the
ead of the year. As usnul he will be accom-
panied by Andre Benoist, his accompanist of
Hany yenrs.
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Write for the latest OKeh catalog

ad Merry
Christmas

for the

OKeh Dealer

Fourteen Weeks
Till Christmas

Now is the time for Dealers to go af-
ter the profits that will come from sell-
ing Okeh Records this Fall and Christ-
mas Scason.

B

Okeh Records still maintain supremacy
in recording the kind of entertainment
record buyers want.

Okeh Records enter another season
with a still greater following of record
buyers who know and demand the
truetone quality of Okeh Records.

Dealers who get an Okeh Dealer
License and get after the record sales
now, will make money this season.

Write for our Licensed Okeh Dealer
Proposition.

GENERAL PHONOGRAPH CORPORATION

OTTO HEINEMAN, President
25 West 45th Street New York City
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No-Dial Radio Receiver
Is Unique in Construction

Ohio Stamping & Engincering Co. Receives
Many Tributes From Trade and Users Re-
garding the Merit of Its New Product
Davroy, O, September 7—The Ohio Stamping

& Engincering Co. recently announced the in-
troduction of the No-Dial radio receiver, a
new sct which is remarkably nnique in constric-
tion and possesses great simplicity of design
and aperation.  The instrament has neither dial
nor knob, vet it fulfills all requirements of sen-
sitivity, selectivity, volume and tonc quality.

The No-Dial recciver, having no need for a
panel, {s circular in shape and is quite comnpact,
1t is tuncd by simply rotating the cover of the
recever, a feature which should prove of help
to novices in radio becausc of the extreme sim-
plicily with which they can bring in stations.
This method of tuning is wade possible by ad-
justing the variable condensers froms onc shaft,
This uecessitates the carcful matching and test-
ing of all parts in the asscmbling of a set and
conseguently the ultimate purchaser of a No-
Dial set reccives an instrument of the highest
guality.

Another feature of the No-Dial receiver is
that a portion of tlie rotating cover is utilized
as a station register on which the call letters
of stations may be recorded at the exact point
where they will always be received. This fea-
ture will add greatly to the case of bringing
in stations and will do away with the keeping
of a log book which is so easily misplaced and
lost. The No-Dial, in tests, has rcccived sta-
tions from Coast to Coast with lond speaker
volume and fine tonal quality.

No-Dial sets are made in two models, a five-
titbe set, a combination of tuncd radio fre-
quency and resistance coupling, covering the
cntire * present band of wave-lengths, and a
four-tube sct, having transformer coupled audio
amplification. They are finished in mahogany

THE TALKING MACHINE w

brown crystalline, matehing the nost beautifnl
loud speakers and hanmonizing with distinctive
furniture in any home. The crystalline Anish
is easily cleansed and is not readily scratched
or murred.

Helps De;le—r_s to_'T:ie-Up
With School Season Opening

The Radio Corp. of America has distribnted
10 its dealers unusual window display material
featuring tic-ups with educational interests, now
uppermost in the public mind with the opening
of the school sewson. A .special poster fllus-
trates school days as related to Radiolas and,
in addition, some clever slogans regarding the
addition of the word “Radiola” to the three R’s
are also featured.

E.C. R;kwood Resigns

H. C. Cox, president of the Columbia Pho-
nograph Co, Inc, New York City, announced
recently that E. C. Rockwood, who has been
general credit of that erganizati
for somc time past, had resigned. His many
friends in the talking machine ficld will share
in the regret expressed by his business asso-
ciates at his withdrawal from the field.

Future work of the gencral credit department
will be handled through the treasurer’s office
under the direction of F. J. Ames, who has
also been connected with the Columbia Pho-
nograph Co. for many years.

Dealers Meet in Portland

Porteanp, Ore, September 3.—Gus Mayer,
special representative of the Victor Co, Cam-
den, N. J., was a recent visitor to this city, and
while here arranged a meeting of Victor dealers
and their cmployes in the Hotel Portland.
Constructive talks on salesmanship featured the
event.

ORLD 51

International Radio Show
to Be Along New Lines

Exposition to Be Held in New York in 1926
Will Be Devoted to Interests of General Pub-
lic Rather Than a Display of Sets

A ncw type of radio industry exposition, the
International Radio Exposition, will be held
in New York early next year under the man-
agement of Calvin Harrds, publicity dircctor of
the Second World's Fair and the Fourth Annual
Chicago Radio Show. The dates will be Jan-
uary 25 to 30, 1926, but the location has not yet
been sclected, The exposition will not be
trade show in jts usual sense but will be de
voted to tle interests of the gencral public.
There will be but twelve manufacturers’ ex-
libits, the principal attraetions to be a series
of demonstrations enlisting the scrvices of
famous pcople and the use of new and startling
inventions.. Four-ifths of the floor space will
be turned into a properly arranged amphithcatre
where differcnt programs will be staged each
afternoon and cvening.

While the booth space is to be limited, prac-
tically every sct and set apparatus will be dem-
oustrated during the daily experiments by cx-
perts employed by the exposition directors. All
these scts and parts will be purchased outright
by the Program Committee from retail dealers
and the manufacturers will not be asked to give
or loan apparatus.

Following the New York show, the exposition
will probably be taken on a tour of this coun-
try. It is likely that this will be followed by
a Europcan tour. Mr. Harris is well known as
a trade show promoter and will probably score
big with his 1926 offering.

W. O. Koehler is the new radio buyer for
the Prange Department Store, of Sheboygan,
Wis. He is a widely known and capable mer-
chandiser.

tures.

NATIONAL MAGAZINES

Bristol Advertising Has Something NEW
TO HELP THE DEALER

HEN a dealer carries the Bristol Line of Loud Speakers he may be sure of tlis,
—he will be hacked by a thorough advertising eampaign with many unique fea-

The Bristol Company takes a keen interest in its dealers’ success and ils
advertising provides a conecentrated service that will promote sales.
NEW “PROGRAM WINDOW SIGN"

SELL

Model 8"

The Saturday Evening Post and Literary
Digest have beeu selected as the key maga-
zines to carry the Bristol story of “True
Toual Quality” to millions of people.

TRADE AND RADIO PUBLICATIONS

The Bristol miessage is aleo carried regu-
larly in the Trade Papers and Rudio Publica-
tions. It will reach over 900,000 Radio Fans,
all of whom are
interested i n
anything wlhich
improves Radio.

Cabiurl Jlouel

A full colored, three-panel window or table
display 40 inches loug and 24 jnches high.
embodying a unique blackhoard on whiel
with chalk you niay each day call atteation to
some notahle hroadcast event or nake some
special radio accesxory offering. Nothing like
it has ever heen offered in Radio.
BOOKLETS--FOLDERS—COUNTER-SIGNS

A handsoue colored hooklet, “How to
Sclect Your Loud Speaker” fully explaining
the science and mechanics of the different
Loud Speaker parts is a mark of absorhing
iuterest to thie prospective buyer, Folders
anil striking counter sigus will make np con-
vineing sales helps, while Giant Advertise-
weuts for window stickers will he of great
interest to passers-hy.

DEALERS--SEND FOR TH1S PROSPECTUS
An interesting book, telliug the whele siory of Bristol advertising for 1925-

26, will e sent on application. Dealers who are after quality wade and quirk
wrnovers shonld steck the Bristol Linc.

BRISTOL 22e#e<] oud Spe

(Address Radio Division, B.

THE BRISTOL COMPANY—WATERBURY. CONN.

s
with
decoration.  $285,

Represented by Braueles
in 9 Priucipal Cities

Boston: Oli South Bidg.
Philadelpl Widener Bldg.
Birmingham: AgeHerald Bldg.
Chicago: Monadiock Bldg,
New York: 114 Libeny St
Pitsburgh: Frick Bldg.
Detroit: Book Bldg.

St Louis: Boatman’s Bank Bldg.
Sun Franciseo: Rialio Bldg.

aker
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Dealers, did you know—

THAT the farmers of the country have set
down in writing their preference for Atwater
Kent Radio?

The Meredith Publications and the Capper
Publications recently asked the farmers: “What
make of radio set do you expect to buy?” In
the answers Atwater Kent was FIRST.

Ifyou haveprospectsinrural districts, there’s
a tip for you.

"

DEALERS have been telling us what they most
like about Atwater Kent.
“This sums it up,” one of them said: “ We send the sets
to our customers’ homes without opening the boxes.
We know they’re all right. “Inspected’ means inspected
when Atwater Kent says it.”

Other dealers gave similar testimony. Although we
advise all of them to open the boxes and make sure
there has been no accident in transportation, it is
gratifying to know that they regard it as unnecessary.

The word "Inspected” on the pink tag attached
to the bottom of every Atwater Kent set is a certifi-
cate of character. It means that every set has been
subjected to no less than 140 gauge and physical in
spections and nineteen electrical tests. All along the
line of manufacture the smallest defect is a death
warrant.

Even after the “final” inspection we are constantly
picking Receivers from the finished array and test-
ing them again.
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= Model 24, without tubes, $100.
Visitors at the factory sometimes think
we’re too fussy. That we regard as a compli-
ment. Every dealer knows that “fussiness™ at
the plant relieves the customer from fussing
in the home, and makes Atwater Kent Radio @@@"f@ @
€asy to sell. Model 20, Compact, Model 20, without tubes, $80,
including bartery cable,

“Itis not our fault that we sell most of that make,” Bt o Teady
a dealer told us. "The people take them away.
Atwater Kent Radio has a good name, fastened
to the people's mind with the glue of quality.”

We believe in being fussy and shall con-

tinue to be. ¥ - LS

Write for illustrated booklet telling the Model 12, bulli oa specal order, including

complete story of Atwater Kemt Radio, - I

ATWATER KENT MANUFACTURING COMPANY
A, Avwater Kent, President

4725 WissaHICKON AVENUE - PHiLaDELPHIA, PENNSYLYANIA

Modcl 10, uding battery eable buc

without rubes, $80,
Every Thursday Night—the potential audience
of the Aunvater Kent Radio Artists, who broadcast from
ten stations every Thursday evening from 9 to 10
(Eastern Standard Time) is cstimated at more than

10,000,0800. These are the stations:
Neww York A Pitttburgh 4

Providence  w Buffale

Ly ’ el Phonograph Awachment,

Phifadelphia Cintinnati with 9° flexible cord, $3,
weeo . Minneapolis-81, Panl  w Davenpors

Model H, with 9 Model L, with 9’
flexible cord, $22. Bexible cord, $17.
Prices slightly hgher from the Rockies Went, and in Canada L

~ -
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Did you see this advertisement in the
Saturday Evening Post of August 22
—and September Good Housekeep-
ing out September 1st? It features the
popular Model 1600-R-2.

I

~<Model 1500-R-3
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This appears in the Saturday Eve-
ning Post of Septemker 5. Show it in
your window ta let people know you
have the Pooley line

Pooley Radio-
Phonograph

Chipese Chippent
daleSiyle Amerlcan
walnue or Engllish
brown mahogany,
duotone finish,
Helghe 507, widch
307, depth 187,
Equipped with Ace
water Kent 5-
Model 20 Compact
Ser: buile-in Pooley
floating horn; Pooley
phonograph In am. |
plifying chamber.
Price complere, less
tuber and batterbes—

$295

/ RADIO CABINET
with

N\ ATwALER KENT

To support your
selling—
the new Pooley

T HE two chief things we

A could do to make Pooley
an extra good line for you to
sell were, first, to give you mer-
chandise of unusual saleability.
Pooley Radio Cabinets and
Radio Phonographs with At-
water Kent Radio will appeal
strongly to the public. Your
orders show that you agree
with us.
The second was to tell your
possible customers about the
Pooley modelsthrough nation-
aladvertising. Here are the first
advertisements. Note where
and when they appear and
watch for them. They will be
followed by many more inclose

Console Mode! 1400-R-1
Louls XV1 Swvle. English brown ma.
howany duotone finisl
Heighe 31547, width 34°, depeh 155",
Accommodites sny Aewater Kent Set,
Space for s, 283" x103;

Price, less Sev, twbes and barterics—

£75

——i
Model 1120-R-2
Srunve Style. Amer-
lcan walnue o
Engllsh brown ma-
hogany, duorone
nls
Helght 31337,
width’ )%, depelt
1543”,

1%
Equipped with
Model ;0 Atwater
Kent  5-tube  Ser,

Price complece, less
tubes and  botee
ri=aiy

$225

er west of

Prices wlighuly hi
in Canada

the Rockier an.
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models are now
nationally
advertised

R ey
q . 3 P IR RN N
succession in the same publica- S
tions. The very best possible RAox
thing you can do is to tell your
Dapm, », B -Pe
prospects that you have the ;;.E‘.;u‘;‘;.’;;,;g;-;,:w;n,,,.,.,MM Tl
. tom vigw § 0% 72410 o . Pt iEhes orgey
Pooley models we are telling b N s ot 1 ks e e et K
<l i e T e e 2l
them about. We can supply ,nk..m,,m;,:m’ e e
> e shown 5, © and Ryq,
mats or electros of newspaper T et T St e o)
9 7 YU Sen foe
advertisements you can use— ] 2OOLEY Compagy .
. "t PHUADE oy =t
at once. —\ A US 5 & .
Have you estimated your po- \
tential sales—and protected
e
you‘rself o1 de.hverles PIf not, The first of a series of unusual vadio ad-
get in touch with your Pooley vertisements to appear monthly in Vogue,
distributor promptly. It may Model 1320-R-2 Vi) };""' ;’l"d Lafac ‘5; ?‘"‘i‘fg‘. bz
b i Seanrt Snte. Finbhed In American wal  SUPUNR September issues. Pooley cabine
soon be too late. fut o English brown mahosny—special  In special settings designed by notable in-
ot e R e ¢
Inlny. : terior decorators, to appeal to the wealthy
In case you don’t know the elche S0t wideh 390° desth 19457 Righeclass market,
H M H $-tube Scr.
Pooley distributor in your e camles, ks e amd B
territory, write us direct. 2y
THE POOLEY COMPANY e ;
1604 Indiana Avenue Philadelphla, U.S.A. = . »
] ‘l ?’E 1
i 4l
6 oo
sl >
Model 1600-R-2 . Model 1110-R-2
s o B SRkt Teows
lish brown mshog- but It is cquipped
iy ducionelE v with Model 10 Age
Hetxhe 4133%, width 1 rator enchs e
Fitech dep:h‘lﬂi'v . open receiving Set.
P i Price complete, lew
Faulpped itk AR tubesand barceries
S220

Model 20 Compace
Set.

Price complere, less
tubesmnd batteries—

5200

ficlcac) K)fl!lll(l(’!’K)l’f’ll(’l’l’(l(!l’!)K’Kll’ll(lllllll(lf!!l(lf"l(]llflll(lllll()!l!)
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Fratuming MUSICALE

LTALKING MACHINE

POSSIBILITIES o‘gg

|Eniron's Nove.—This is the fifty-third of a series of
articles by William Braid White devoted te the various
inleresting opportuaities which prevail in the domain of
education for the retadler of talking machines, The siibjeet
is ome of great interest and we commend these articles to
the eonsideration of all who are devoling attemtion lo Ihe
featuring and developing of the musical possibilitics of the
1alicteg machine.]

Appeal of Musical Gems E

It is not enougl to have a good thing to sell.
More than that cven is it to have a way of sell-
ing it. One must know what to say to the
buving public; and also how to say it. The
Arst talking machine makers had to persuade
the public that their discs and reproducers
could give satisfactory music, and they hit upon
the sublimely simple but extremcly conrageous
idea of going to the very best names Tn the
musical world and offering them advantageous
terms if they would only consent to have thcir
voices, their violin or their piano playing re-
corded. Since operatic stars, under the accept-
ed system of giving opera, have always obtained
an immense and undue amount of praise and
puffery, and consequently have always been
known by namc to thousands who have never
heard, and probably néter will hear, them sing
in the flesh, their voices furnished the obvious
foundation. A library of records was, therefore,
formed from the singing of these men and wo-
men; and with the formation of that library
the prosperity of the talking machine business
may be said to have begun.

Caruso

Compton McKenzie the other day, in London,
said that it was Caruso who made the popu-
larity of the gramophone, as the phonograph
or talking machine is called overscas. He said,
in effect, that because Carnso lent himself
willingly to the then new idea of recording
and reproducing the singing of an artist, be-
cause he was willing to take the necessary
amount of trouble to learn the technique of
the recording artist (no mean technique either),
because he put himself into the operation as a
matter of business as well’ as of art, and not
at all as a matter of condescension, his record-
ings were marvelously successful, even eonsider-
ing the crudeness of the recorder’s apparatus in
those days. It was the success of these re-

cordings which built up the widc and dcep
foundation of the talking machine business

Allowing for some slight cxaggeration, thesc
statements are substantially correct. However,
indeed, we distribute the praisc among the
artists who contributed to the general result,
the fact remains that the talking machine had
to be sold to the pecople, and the method of
selling through the use of great, or at least
greatly advertised, musical names, carried the
business through that critical period during
which technical methods of recording wcre
being slowly perfected and afforded it the ma-
terial supporl necded to build it up into in-
dependent strengtl.

Now while this precisely was going on, the
taste of the publie was being educated by a
parallel process. So that in dne coprsc it be
came necessary to fill an aronsed demand for
instruinental mausic. Little by little, and with
almost excessive caution, violin solos, then piana
solos, then small ensembles, were bronght in
and in time tentative attempts werc made to
produce records of full orchestras. The musi-
cal persons and orgamizations cliosen to exhibit
their prowess upon the disc were eminent and
they played artistically eminent music; so that
by degrees the taste of the public bceame edu
cated to a point where satisfaction began to
depend upon more than mere snippcts of com-
plete works, upon more than detached arias
from operas, in fact upon the music itself as an
expression of artistic thought, and not upon it
as a mere velicle for exhibiting the technical
virtuosity of a singer or player.

Are Dealers Awake?

Now this is something that every dealee
oughbt to realize. The manufactnrers are awake
to the situation. They have fonnd that the pub-
lic of to-day is not interested half so much in
the name of a singer or of a player as in the
name of the music played or sung. They have
found that the American pcople are getting to
know something about music, and in their own
peculiar way are turning their knowledge to ac-
count. They have found that there is a demand
for records of more varied kinds. They have
found that the public will pay for records of
‘cello playing, of clarinet, of French horn, of

The 1925-26 Line of

New and Improved

R

ESHMA

ASTERPIECE

5 Tube Tuned Radio Frequency Receivers
Sold direct to selected dealers—one dealer only in towns of less
than 25,000 people—specified localities in larger cities,
NO MORE CUT-THROAT COMPETITION
NO MORE LOSSES ON INSTALLMENT SALES

Eightdistinetive
models from

$39.50 to $115 U0-~248 WesT

has.Freshman (o.Inc.
eRadlomellmwcﬁ’afL!

FRESHMAN BUILDING
4OTH ST~NEW YORK NY.

Write to either
office for com-
Pplato information

CHICAGO OFFICE == 317 8,1A BALLE 5T

string quartet, of oboc, of flute playing. They
liave found that there is a market, still unde-
veloped, but obviously existent, for full, uncen-
sored and nncut records of perforimance by the
great orchestras of the day. They have found
that a light opera can be produced complete
an records, and will sell; and they are seriou
ly occupied with the thought of producing the
standard operas in tlhe same way. In a word,
the manufacturers have learned that the selling
possibilities of the record are as umlimited as is
the whole great field of music; and they are not
asking too inuch when they ask the dealers to
back them up in proving that this fact is not
only a fact, but a practical fact too.

The point is that to-day the record catalogs
embody a wealth of inusic for every taste, for
every capacity and for cvery degrec of cduca
tion. And the particular thesis of this article
is that dealers should specially develop the in
terest of their communities in all these less
familiar types. The talking machine shows
some of its finest featlures in the reproduction
of band and orchestra music. Curiously
enougl, nothing is less familiar to the trade in
general, so it seems, than that a good talking
machine to-day brings out the instrumental
colorings and the whole backgronnd too, of a
well recorded orchestral score with a fidelity
which would have set the recorders crazy with
joy twenty years ago. Decalers still content
themselves with publishing lists of records
taken from monthly bulletins, without making
the slightest attempt to cxploit some of the more
unusual and out-of-the-ordinary performances
Some of the most interesting records to be found
are of cornet, horn, clarinet, oboe, flute, harp
and ‘cello. Some of the most attractive are re-
cordings by concert bands. Some of the miost
magnificent are the work of American and for-
¢ign symphonic orchestras. All these things
are available; and yet the cry is raised that
there is nothing new to sell

The musical possibilitics of the talking ma-
chine have hardly been touched so far, judging
from thc preliminary announcements of the
Brunswick Co. and the Victor Co. No matter
what is done in the future through improve-
ments in reproduction, the fact remains that
here and now there is an immense, almost an
unlimited, wealth of salable attractive rccord
material whose possibilities are only awalting
exploitation,

Let us develop the musical possibilities of
what we have and then we shall be in better
shape to deal with future improvements as
these come,

Phil Ravis Finds Normal
Record Demand on Trip

Phil Ravis, president of the Peerless Album
Co., 638 Broadway, New York City, manufac-
turer of the Peerless Album record carrying
cases and other accessorics, recently retnrned
from a trip through Mid-West territory.  Mr.
Ravis upon his return stated that he fonnd the
record business cverywhere to be quite normal.
The activity in record sales was so pronounced
that it came as a surprise to many retailers. He
said that everywhere he lieard predictions that
Fall record sales would be far above those of
last season.

The Peerless Album Co,, which is also a dis-
tributor for Pictorial records, manufactured by
the New Record Corp., has found a most active
demand for its ncw children’s album of unbreak-
able records. These are multi-colored litho-
graphed base records with transpareut playing
surface. The album includes such numbers as
"Mather Goose,” "Animal Scries” and "Child
Life of Christ.”
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sccret is very simple. The Orih
Compouy appreciates both the
possibilitles of the Carsyola and
of dominant window and eounter
display
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THE TALKING

MACHINE WORLD

In the FarWest

A and South

What This Dealer Did You Can Do!

There’s no magie about it. A goud loca.
tion, yes! But probably no better than
A better value for the price—

yours.
absolntely! The Carryela Master has no
equals. But probahly ne Detter display

ability or sales experience than you, your-
self, ean hring into play.

Perhaps you are one of these dealers who
Liave always looked on a portable as an
anting propoesition—uothing more. It’s
that—and a lot more. It is—if handled
right—a splendid selling item. There’s a
hig dewnand for good portables. There’s
a big demand for Carryola Masters. You
can da as well as the Orth Company if
yon rare to do what they did. It's a ques-
tion of proper stocke—colorful, dominam
display—and, ineide, a little knowledge of

the many, real eclling points to the Carry-
ola Master.

Guarantec

With every Carryola Masler goes a WriTTEN
GUARANTEE that unless it completely and
unconditionally satisfies, it may be re-chipped
st the end of ten days and all charges will
be cancelled. We wlll even pay the return
shipping charge. This guarantee eliminates
all risk.

The Carrydla Master is the only portable
with the well-known Add.A-Tane repro-
ducer, which gives a tone of exceedingly
fine quality, rich and clear, Volume will
compare favorably with any cabinet ma-

chine, It is equipped with an exception-
ally quiet motor—absolutely noiscless
when records are being played. Finished

in beautiful Dupont Fabrikoid cover with
nickelled fittings. Holds 15 recorde. Playe
records of any size or make. Good mate-
rials—good assembly—good inspection.

The Carryola Master has been so remark-
ably enceessful because it contains more
actual valne for the money in every re.
spect. Betier materials; Detter perform-
ance; fine appearance; reasonable price.

If you want to hnow more about the Carry-
ola Master. write us for details. Put your-
self in line to profit through this remark-
able little machine. No obligation. Write
naw.

Hee CARRYOLA (OMPANY of AMERICA

647 Clinfon Street Milwaukee,Wisconsin



58

THE TALKING MACHINE WORLD

SeereEmoer 15, 1925

Plans for Wisconsin Radio
Exposition Nearly Completed
Practically All Booth Spaces Reserved—Com.

prehensive  Program Prepared—Indications
Paint to Huge Success of the Event

Nearly all arrangements have been completed
for the Third Wisconsin Radio Exposition Lo
be lield in the Milwaukee Auditorinm, Novem-
ber 11 to 15, inclusive. "Every indication at the
present time predicts a wonderful suecess for
the exposition,” reports N. C, Beerend, business
manager of the Wisconsin Radio Trade Asso-
ciation, prometers of the show. “Nearly all of
the ninety-six booth spaces in the main arena
of the Auditorium have been reserved, and it
looks as if we will have to utilize every bit of
space in \Walker and Kilbourn halls to provide
for late rescrvations. Not only are the Joeal
radio distributors and dealers wmanifesting in-
tense interest in the show, but the manufactur-
ers are eoming through with reservations for
individual booths in addition to being repre-
sented in the booths of the distributors and
dealers.

The first convention of radio dealers to be
held in conjunction with a radio show in the
United States will be held at the Third Wis-
consin Radio Exposition. The days for the con-
vention arc Friday and Saturday of the exposi-
tion weck

“From a trade standpoint, the convention of
radio dealers will be the most important feature
of the show,” says Mr. Beerend. “The purpose
of the eonvention will be to educate the radio
dealers of Wisconsin in better business methods
and their particular relation to merchandising,
salesmanship, advertising and finance.”

The convention committee consists of the fol-
lowing: W. C. Kluge, Julius Andrae & Sons
Co., chairman; W. H. Roth, Radio Specialty
Co.; F. H. Suter, Shadbolt & Boyd Iron Co.;
Harry M. Hahn, American Radio & Egnipment
Co.; V. H. Maurer, Badger Radio Co., and N. C.
Beerend, business inanager, all of Milwaukee.

Additional features on the convention pro-
gram are a stage cntertainment for the dealers
in the sky room of the Plankinton Hotel on
Friday night, and a talk on organization by
Phil Grau, organization expert.

The Parks Musie House, Louisiana, Mo, re-
ports cxceptional success in moving merchan-
dise in the recent Victor reduced priee sale.

-]

under Patent No. 1,498,196

Manufactured by
s e

Radio Specialties Dominate

No Dealer Should Be \Witheut a Full Representation of the BRACH Line—
They Are Always Ready Sellers

. AERIAL OUTFITS

—complete equipment for antenna in one sale—
cutting out ail tronble of selecting parts—satisfying
the customer — saving dealers’
~— increasing profits.

BRACH SHOCK-PROOF RADIO PLUG

This plug gives perfeet electrical eontact, has insulation that withstands high
voltages required by loud speakers, has no metal parts to shock the user and
is in every particular a distinct and worthy addition to the Brach linc Licensed

Trade Supplied by Jobbers Everywhere

L.S. BRACH MFG. CO., Newark, N. J.

Strong Trade Sllpport for
Irwin Kurtz for City Judge

Members of Talking Machine and Radic Men,
Inc., Organize Strong Committee to Support
Candidacy of the President of That Body
A strong campaign has been launched in local

talking machine and trade circles in support of

the candidacy of Irwin Kurtz for Judge of the

City Court on the Republican ticket, it being

felt that the trade itself may regard as an houor

the sclection of one of its members for this
post, to say nothing of the belief that in the
selection of Mr. Kurtz the Republican Party
has selected a mighty good man for the job.

The Judgeship is for a period of ten years and

carries with it a’salary of $12,000 annually.
Alr. Kurtz is a New Yorker by birth, and al-

though circumstances made it necessary for hing
to seck employment after his graduation fromn

public sehool, he had ambitions te become a

lawyer and after working during the day he

studied law at night in the New York Law

School, being admitted to the bar in 1906.
During the period of the war Mr. Kurtz

served witl distinetion as ehairman of one of

the local draft boards, and eollected and dis-
bursed over $10,000 for the benefit of the fami-
lies of soldiers in his district who nceded lrelp.

For years he has been an aetive figure in poli-

tics, is counsel for the Harlem Board of Com-

merce, and has the distinction, it is sald, of being
one of the few wha have out-shouted Mayor

Hylan in fiery Board of Estimate meetings
How Mr. Kurtz has worked for the Talking

Machine and Radio Men, Tnc., for whieh or-

ganization he is now serving his fifth term of

scrviee, is too generally known to require any

claboration, and that body is back of him to a

mau in support of his candidaey. At the August

meeting of the Association, a Trade Campaign

Committee was organized with about two score

prominent men of the industry as members, and

with Lloyd L. Speneer as chairman, and Bryan

R. Foster, eampaign manager. Members of the

trade will be asked to support Mr. Kurtz re-

gardless of party affiliations or their attitude
towards other candidates.

W. W. Grant, Ltd, Calgary, Alta, has been
granted a Dominion of Canada charter with a
capitatization of $300,000. The eompany has
been formed to engage in the manufacture of
radio sets.

BRACH

time

Unique‘liadio Receiver,
“The Minuet,” Makes Bow

R. E. Thompson Mfg. Co.’s New Produet Is
Radical Departure in Radio Reeeiving Set
Design—May Be Used as a Portable
One of the newest products of the R. E.

Tlrompsen Mfg. Co. is a unique radio receiver

known as “The Minuvet.”” §t is designed pms

posely to serve the requirements of those whe

“The Minuet”

desire broadcasting entertainment with the leasi
possible exertion and in the simplest manner.
The appearance of “The Minuet” js most striking.
Tt is housed in a round or eircular cabinet with
battery compartments, a five-tube recciver unit,
and eontains a eone type speaker. The eabinet
stands 18%4 inches in diameter, 2154 inehes high
and 10% inches decp.  Around the periphery
or eircumference of th.c cone is a large scale
which Indicates the tuning positions operated
by a knob or handle which when moved tunes
all the eircuits of the reeciver simultancousiy.
The set is completely self-contained, dry bat-
teries, cone type speaker, all in one unit willy
a single tuning eontrol,

The Thompson Co. also has available a ear-
rying case for this model, which makes this jn-
Strument an ideal portable receiver.

Baltimore Atwater Kent
Dealers Inspect New Line

Magneto & Machine Co., Local Distributor,
Has Gathering of Dealer Organization
Bavnivore, Mp, September 8—Over one hun-
dred Atwater Kent dealers attended the rceent
dealer mecting of the Magneto & Machine Co.,

Atwater Kent distributors here.

The ecomplete line of -Atwater Kent receiving
sets and radio speakers was on display, and
dealers were umanimously of the opinion that
1925 will be the greatest sales year that radio
has cver enjoyed.

Among the speakers was D. M. Bauer, of
the Atwater Kent Mfg. Co., who outlincd the
Atwater Kent sales plans and policies. He was
followed by A. Charbonnier, service man-
ager of the Atwater Kent Mfg. Co. Mr. Char-
bonnier told of the various servicing methods
that could he used by the dealer and Teviewed
the Atwater Kent scrvice policy for 1925,

H. G. Canda, of Barton, Durstine & QOsborn,
New York City, advertising agency, explained
the advertising schedule for the year and
showed what a tremendous sclling foree is
being put behind the Atwater Kent line,

— e

Daniel M. Broad, credit nmanager of the In-
ternational Phouograph Co., New York, re-
cently rcturned from a most enjoyable vaca-
tion spent at Liberty, N. Y. Mr. Broad spetit
part of the Suminer in the Rockaways,
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—or Many?

2% VERY time you sell a phonograph, you
are sure of one profit, at least; the one

=% which the sale itself brings you. But
what about the many profits that you expect
from your new customer in the form of rec-
ords, needle and other sales? Are you sure of
them?

The answer rests alone with the motor enclosed
in the phonograph.

If the motor is dependable—carefully con-
structed for perfect performance—the sale of
that phonograph means future profits. If it is
soon to develop noises, become erratic, and
finally, always be in need of costly repairs,
that motor breeds bad business.

It will make a dissatisfied customer; cause con-
tinual customer complaint: create a bad im-
pression of you and your establishment. It will
kill your customer’s interest in the machine.
That means a total loss of the record, needle
and sundry sales which would ordinarily be
yours.

If you would get all of the profits, be sure, first
of all, that the motors in your phonographs are
sturdily built to give steadfast, easy and noise-
less operation made possible only by superior
design, expert construction, and the use of
highest quality materials.

You can obtain a motor embodying all of these
vitally important qualities, if you will insist,
as thousands of other dealers are insisting,
that the phonographs you sell be equipped with

A Product of the

10" rec

L7

General Phonograph Corporation

OTTO HEINEMAN, Pres,
25 West 45th Sireet New York, N. Y.
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Radio Service by Intelligent Selling

Better Methods of Merchandising Resulted in Drop ol Service to Seven Calls in Four Months and

Placing the Department
"Soou after I hud udded radio to my stock
T was confronted by the problem of service
cxplained Edward P. Cooper, who has had ui-
usual suceess i the werchandising of talking
hines in his store in Covington, Ky
¢ others,” coutinued Mr. Cooper, I lad
made service a selling point, garanteeing it for
one year, und as a result it was not long until
there was so much of this work that either I
or my assistant liad to attend to some of it
at night. 1 considered the employment of x
specinl service man, bt a little fignring showed
ute that my radio business was not large cnongh
to permit that.
Eliminating Service at Time of Sale

‘After pondering the matter several days an
idea canie to me. 'Why not take steps to
make so much service unnccessary? I asked
myself. Then, in order to find out why there
were so many reqnests for service ! tabulated
them in a manner that would show the causes.
A study of the table showed that practically
all of the tronbles of my radio customers were
of a uature that made it possible to forestall
them in the store, at the time of the sale of
the good In other words, 1 planned to re-
move the service problem, rather than to scek
v solution

Only Seven Service Calls in Four Months

1 thereupon bought all necessary radio test.
ing apparatns, including a tube tester. Afrer
that, all of the tubes, batteries and so forth

were tested before they left the store. This
removed our probl pletely, and ical-
Iy removed the necessity of might work. In the

four months that followed we aitly had seven
serviee calls, which is less than an average of
one call cach two weeks.”

THE CIRCUIT

on Profitable Basis—An Article by Walter T. Williams

Mr. Cooper carries all kinds of radio, but he
features the Atwater Kent. He stimulates lis
business by means of catchy ncwspaper adver-
tisciments and direct-mail literature. Being on
a busy street, he pays particular atteutiom to
his sliow window displays.

Uncrowded Displays Best

"Experience has taught me that with the
ridio a crowded show window does not pro-
duce the best results,” he said. "For this reason
1 ouly place it view one or two pieces of ap-
paratus, without any ’scencry’ to distract the
attemtion of people who stap. This makes it
easy to change the display daily, so if the
passcr-by does wot see a thing that attracts
hini oue day he will sce it somie other time."

Buyers Are More Discriminating

Mr. Cooper is of the opiniou that the day
has passed when people will buy radio wmer-
chandise at "any old place where it 1s offered.”
Buyers are beginning to discriminate, he said,
and go to a seller who has a thoreuglt know-
ledge of radio and who is a reputable business
man.  As with the other goods in the store,
outside canvassing is not donc, other than to
follow up inquirics that have been reecived.

"Wc stress the idea of absence of necessity
of service, rather than to parade the fact that
we give scrviee night and day,” stated Mr.
Cooper.  “As a matter of fact, too much talk
about service is unwise, because it amounts to
telfing the prospective customer that you know
e is going to have trouble, and thercfore yon
have made preparations to take care of it when
it comes. Our experience has proved to us that
radio trouble has been taken too much as a
matter of course and a necessary cvil. We
know that it is not a ne¢essary evil, becansé we

An Easy Set to Sell
That Pays You A
Handsome Profit

A SIX TUBE SET In A
Rich Plate Glass Cabinet

% new and distinctive cabinet
effect that is attracting widespread
attention and interest. Its original
and beautiful appearance sells it on
sight. Its fine performance keeps it
SOLD. The plate glass cabinet, finest

pled amplil

Six tube, tuned radie freq y

BEAUTY BACKED BY PERFORMANCE
We have a highly profitable proposition for better dealcrs and distributors.

r

WORLD

of low loss materials, insures a new
purity of tone.
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have reduced our trouble calls almost to xero.
! am firm in the belief that it is better to take
are of the purchaser in advance by farestal-
ug trauble than it is to Jeave the cnstomer in
# position where he will have trouble, and take
care of lim afterward.

Resas, Inc., Is Now in
Larger Gotham Quarters

Resas, Tne, New York, manefacturer of the
Resas Tone-a-Dyne radio receiving scts, re-
cently announced through T. Toley, presi-
dent of the company, that it has moved to new
and Jarger quarters at §56 West Fifty-sccond
strect. New York.

"The wove was mnade necessary on account
of the greatly increased business which we have
been enjoying during the past ycar and due to
the fact that our production plans for the pres-
ent scason could not be carricd out in the space
which we previously occupicd,” said Mr. Foley.
'Witl: the greatly increased floor space and im.
proved factory facilitics which we now posses
we will be enabled to more adequately meet the
demands for Resas receivers. The requireinent
of the trade for the coming scason will be met
by prompt deliveries and from all indications
the season should be a nost satisfactory one.*

Neiser Bros. Open New Store

Neiser Bros. fuc., Wilkes-Barre, Pa. re-
cently opened its ew and larger store at 4749
South Main strect with appropriate cercinonies.
On the cvening of opening 2 musical program
was given with Guy Hall's Orchestra as fea-
tured artists. A complete stock of talking ma
chines, pianos and other musical instruments are
carried.

The Carpow Radio Panel Corp., New York,
recently changed its name to the Carpow Com-
position Corp.

Wrice

SHERMAN RADIO MANUFACTURING CORP,, 112 Trinity Place, New York
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Only One

Stewart-WarnerDealer
In Each Locality

OU get ALL the profit, because there are no other
Ydea]ers handling Stewart-Warner Radio in your locality.
No possibility of a drug store around the corner selling the
Model 305 same line, or some other store across the street “stepping in™
on a share of your profits. You are absolutely protected.

You will receive full benefit from the extensive national
advertising program soon to appear. It will make a “beaten
path™ to your door—help build your success. Are you going
to pass up this opportunity to get in on the ground floor?

All Sets Liceneed
nder
Ui 5. Navy Parcris

Model 410
Conwole Tohle In. §
cluding Bulli-dn-
Spenkar and Batiery
Comparment,ieh.
out Radia.

Model 320

Model 310
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Radio Dealers Themselves

THE TALKING MACHINE WORLD

It Guarantees Profit -Protection -Permanence

RADIO dealers are responsible for our

new plan of selling radio. Our plan
was actually made by the dealers them-
selves, according to their own statements
of what they required to achieve success
—to obtain their full share of protection
and profits—to build a permanent, pros-
perous radio business.

Stewart-Wamer Matched-Unit Radio is
a wonderful line—complete in every de-
tail—that carries plenty of prestige for the
dealer. Stewart-Warner Merchandise is
always like this.

But, what is equally as important, we have
a “dealer-made” plan to merchandise our
radio—a plan that could not be made to
suit your needs better, had you made it
yourself.

“Gyp dealers™ are barred. There will be
no “bargains” in Stewart-Warner Radio.

“Counterfeit” dealers simply do not exist.
No individuals can buy Stewart-Warner
Radio at dealers’ prices.

Our method of distribution makes it pos-
sible for us to offer you everything you
have hoped for.

INSTRUMENTS TUBES

We have no jobbers. We have our own
central distribution stations—g6 all over
the world—62 in the United States and
Canada. They are direct factory branches
under the Stewart-Warner name. When
we say, “do,” they do—when we say
“don’t,” they don’t. No other radio man-
ufacturer has such absolute control of his
distributors.

There is already a great demand for Stew-
art-Warner Matched-Unit Radio. How
much greater will this demand be when
we have broadcasted to the world the
superiorities of our wonderful units?

The demand which our advertising will
create can only be satisfied at one place—
in your store. Purchasers of Stewart-War-
ner Radio will come to you to buy.

Prestige, Profit, Protection and Permanence
in the radio business is yours, through our
“dealer-made” plan of radio merchandising.

Fill in the coupon below, and we will
have our representative call and explain
its advantages to you.

STEWART-WARNER SPEEDOMETER
CORPORATION

CHICAGO U. 8. A,

aiched—~Unit Radio

REPRODUCERS ACCESSORIES

COPYRIGHT 1925 BY S.W.S.COR'N.

A Model to fill Every Desire .
A Price to fit Every Purse

Radio Division
Stewart- Warnier Speedometer Corpuration
1824 Diversey Phwv., Chicago, U8, AL

Gentlemen:=! want to be considered in conncction with a Stewart-Warner Radio

Deal.

Name
Address

City

ership and to discuss the details with vour representasive.
Date_

Stare
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Ton

e Quality and Woman’s Influence Are

Dominatingb Factors in Radio Selling

Frank V. Goodman, Sales Director, Sonora Phonograph Co., Inc., Shows How These Factors In-
Auence Sales and Tells How the Sonora Co.'s New Models Were Designed With This in View

"With the development of radio from an in-
tricate neehanical deviee into a musical instru-
ment, the woman's influence plays an important
part in the purchase of cach radio set. When
the plionographs first came out they wcre not,

Sonora Hampden Highboy Closed
to say the lcast, things that would pleasc any.
ane’s aesthelic sense, but after they became
more perfected, cabinet work played an im-
portant part—and so, too, did the woman’s opin-
ion in the purchasing of a phonegraph.

"In designing our radio line and new phono-
graph line, too, we have carcfully considered
Madamie. The new highboys, both radio and
phonograph combinations, will make an irresis
tible appeal to her inherent love of beanty, for
the artful decoration of the Renaissance period
is ingeniously effected through the wood carv-
ers’ skill.  Yet the line trcatment of these
models is so simple that it will be harmonious
with the appointments of the average home.

"Our new highboy phonographs will appeal
to the radio enthusiast as well as the phono-

graph lover—both to Madame's eye and ‘his’ car
—for cach of our highboy phonagraphs is radie
adapted. To make a complete Sonora combina-
tion, we have designed our regular model ‘C’
five-tube, tone quality sct inte a stand-sized
panel that may be easily placed within, By
doing this a complete combination phonegraph
and radia is achicved—yet it does not make tie
selection of the Sonora pancl obligatory on the
part of the pnrchaser, for Sonora highboys arc
designed to accommodate most standard-sized
pancls.

“This fcature enables the dealer to get a tre-
mendous turnever on a very limited investinent,
for he can combine with a Sonora phenagraph
any radio panel which the customer may desire

"In speaking of radio, there will be two great
classes into which radio will be placcd—the

The Hampden Highboy Open
distancc group and the tone quality class. Tone
quality will be the dominant feature of all
Sonora advertising, because even though the
Sonora set is cxceptional in securing distance,
we realize that there is just one dominating
idea that we can get into the consciousness of
the consumer and that idea will be tone quality.
The tone quality class is a fast growing one
and it is the group which will naturally look ta
the music dealer for its radio requirements for
it buys its radio as a mwsical instrument.”

e

FULL LINE of HARDWAR]ﬂ

For Radios and Phonographs

626—4Y,"
624—48"
1557
Piano Hinge—any length
b 3 3 5 © )
[ [} © ° o o )

227 CANAL STREET

H. A. GUDEN CO,, Inc.

(2)
0
150 %B
1592
O Portable

Needle Cup

Inwjsible Hinge

NEW YORK, N. Y.

e eSS

Sonora Plymouth Highboy

The new modcls which the Sonora Phano-
graph Co., Inc, has brought out to conform to
the ideals outlined by Mr. Goodman inelude
the Hampden Highboy, a Renaissance period
model of great beauty, demonstrating the wood
carver's skill and furnishing a finc example of
the cabinet maker's art. This model contains
a sliding drawer in which is enclosed the radio
panel.

)
Sonora Highboy With Receiving Set

The Sonora Highboy with radio receiving
set also is an extremely handsome picce of fur-
niture, and the third model, the Plymouth High-
boy, a radio adapted Sonora phonograph, is de-
signed for use with either a Sonora five-tube
Model C receiving panel or any other standard
sized radio set,

New T:d —Lewis Record

Coluinbia record fans who preferred the ""hot”
type of music which the Ted Lewis Jazx Band
formerly played rather than that of the "Aash”
variety, to which his recent releases have be-
longed, will welcome the latest Lewis release
which couples "Tin Roof Blues” and "Milenberg
Blues” Jazz, as only Ted Lewis and his boys
render it, is the keynote of both sccordings.

Stanley Soulé, of Soulé Bros. Music House,
Portland, Ose., is receiving the congratulations
of his many friends on the arrival of a baby
boy, Stanley, Jr,
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THE GYPSY MODEL can be
had in Bluck, Brown, Bluc,
Green, Gray and Spanish.
THE ARISTOCRAT comes
in two toned Blue, Gray and
Ivory.

THE DE LUXE ARISTO.
CRAT in Black, Shark Grain
and Genuine Pig Skin,

}
PRICES: GYPSY MODEL,
List Price $25.00. Far West
and South $27.00.
THE ARISTOCRAT, List
Price $30.00. Far West and
South $32.50.
THE DELUXE ARISTO-
CRAT, List Price $45.00. Far
West and South $50.00.

THE TALKING MACHINE WORLD

‘ Genuine
Leather-Sewsd
3 Edges

%

Ve

'\ Genuine Du Pont Fabrikoid-Embossed r‘ De Luxe Aristocrat
Ve
Aristocrat
— 5

Pioneers of Folc

ASWELL pioneered the idea of a sales policy built on fair, equitable
lines that would protect and assist both jobber and dealer.

This policy was not forced upon Caswell, It was formulated when the
company began and it has been adhered to ever since. Now, through
its effectiveness in stabilizing volume business and profit for jobbers
and dealers it is becoming one of the beacon-lights of the industry.

In addition ro Caswell's well defined policy, this company also set a
new standard of tone and quality in the portable phonograph field.

The jobber who stocks the Caswell Line knows that he is being pro-
tected from cheap competition and is receiving the regular—and only
scale of discounts.

The dealer who ties up his future with the Caswell Line knows that
he is getting quality—quality, from the genuine Du Pont Fabrikoid cov-
ering to the Heineman motor ; that the instruments possess matchless
tone, and that he is protected from the fly-by.night. business-wrecking
methods of itinerant, one-night-stand merchants.

All these factors of profit and permanency are yours with the Caswell
Line. Why tread the path of doubtful quality and doubtful methods
when the safe, sane, way to permanecnt profit is open to you with
Caswell? Write for the story of how Caswell is putting the portable
phonograph business on a right basis.

@swegy‘fan uﬁciumhy@f

PORTABLE PHONOGRAPHS SFDISTINCTION

ST. PAUL AVE,
AT I0™ STREET

Western Sales Office: Oakland Tribune Tower, Oakland, Cal.

<0
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New Types of Radiotrons and Rectrons
Introduced by the Radio Corp. of America

Radi

Designed Especially for Audio-Frequency Amplification—Do Not Supersede Standard

Radiotrons—Rectrons Intended for Use in B Battery Eliminators and Similar Devices

The Radio Corporation of America recently
announced the introduction of three new types

As an audic-amplifier, UX-112 oceupies a posi;
tion midway between the dry battery power
lifier, UX-120, and the A.C. power amplifier,

of Radiotrons designed esp y for audio-fre-
quency amplification and two new types of rec-
tifier tubes to be marketed under the trade-
nanie “Rectron,” the latter intended for use in
“B” battery elimiuators and other similar
devices for obtaining filament grid and plate
voltages from A.C lighting circuits, on which
deliveries commenced September 1.

The new Radiotrons and Rectrons were de-

UX.-2i0.

“Radiotron UX-210 is a super-power ampli-
fying tube of exceptional merit designed to
produce loud speaker volume considerably in
excess of that obtainable with present types of
tubes and to give undistorted output at such
volume. UX-210 may be employed in the last
audio stage of existing types of receivers pro-

develoapment which will be employed in the new
rectifier-amplifier units for the operation of high
power loud speakers.

“Rectron UX-213 is a double-way rectifier
giving outputs of approximately 50 milliamperes.

“Radiotron UX-874, UV-876, UV-877——This
group of tubes are of a special type for regula.
tion of line voltage, plate voltage and for pro-
tection of the plate eircuits in tain new ad
ditians to the Radiola line which will be made
known in the near future, accarding to the
announcement.

Boys—‘QRe;d How C. C. Baker
Cleaned Up Lost Lake, Wis.

Cowmfusz O, Sept 3.—Just to prove that
there are 36me musit trade men who ean catch

A

® W siad

|
|
|
|

[

"

New Line of Radiotrons Now Bein

signed for specified uses resulting from new
developments in the radio art, None of these
tubes supersede the present five standard types
of Radiotrons. They do, however, oceupy spe-
cial fields of usage as set forth in greater tech-
nical detajl below:

“Radiotron UX-120 is a new dry battery am-
plifier tube designed to provide increased loud
speaker volume and improved quality of repro-
duction from dry battery opcrated sets. UXx-
120, when used in the last audio stage of dry
battery operated receivers and connected to a
loud speaker such as the UZ-1325 or other types
of similar or preferably of lower impedance,
provides loud speaker volume double that ob.
tainable with the UV-201-A tube used under
the same conditions. Through the use of a
special adapter, shortly to be put on sale, UX-
120 may be employed in the last audio stage of
RCA Super Heterodyne and Super VII1 and
other sets using the UV-199 tube.

“Radiotron UX-112 has been developed to
mecet a demand for increased loud speaker vol-
ume and improved quality of reproduction froin
radio sets operated by storage batteries, where
UV-201-A is now used in the last audio stage,

vided the proper filament grid and plate volt-
ages are applied. Radiotron UX-210 is a power
tube of exceptional long life and of such char-

e

One of the "Rectron” Group
acteristics that it may also be used for amateur
radio transmission.

“Rectron UX-216-B is a high power (60

& Manufactured by the Radio Corporation of America

fish on their vacation, C. C. Baker, Vietor and
Columbia dealer of this ¢ity, had a picture taken
of himself with a 35‘pound tiger muskellunge,
which he caught during a several weeks' fishin

trip at Last Lake, Wis., 60 miles north of Rhein
lander. The big catch was mnade while he, with
several other men from his camp, was casting
from a boat. It was about fifteen minutes after
the musky struck, Baker says, before he wa
able to land it in the boat and then he had to
employ the aid of a revolver.

He also landed more than 100 more muskel-
lunge and 10 small-mouthed bass of a total
weight of 37 pounds, in one day's catch. As
soon as the big musky along with Baker's sec-
ond largest cateh is mounted he plans to display
them in the window of his music store at 123
South High street.

Baker is fostering a movement which has fo
its purpose the establishment at Lost Lake
which is in tbe center of 2,000 beautiful lakes, of
@ music merchants’ colony. He has already
interested several of his fellow tradesmen. The
resort is in ¢harge of Ed. Gale, one of the best
known men in the north woods, and is a fisher-

man's paradise.
——

milliampere output, single-wave rectifier, a new
e

—— "

C

Wuebben Record Albums |

are indestructible “

They are manufactured on methods of construc-
tion which are protected by the Patent Laws.
It 1s impossible for the records to drop out.

Ask for our illustrated prospectuses and price lists

Wuebben Gesellschaft, m.b. H., Kochstrasse 60, Berlin SW. 68
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Reaching 3 out of 5 Homes in the
United States With Gulbransen
National Adverlising!

A greater volume of Gulbransen National Advertising
will be done in September, October, November and Decem-
ber, 1925, than at any time in the history of the Gulbran-
sen Company.

New mediums, and in some cases larger space in old
mediums, will be used; millions more homes will be
reached.

13,810,899 magazines will carry Gulbransen National
Advertising every month. The newspaper field in 15 large
cities will be invaded, increasing the Gulbransen demand
not only in those cities, but in large surrounding commu-
nities and in entire states, New agricultural mediums
have been added to the list.

The piano trade has never experienced as extensive and
well-developed an advertising campaign as will be wit-
nessed this fall when Gulbransen copy appears in the
leading magazines and newspapers of the country.

Gulbransen cooperative local advertising continues,
new selling plans are ready, the list of dealers’ helps has
been augmented. In every department of Gulbransen ac-
tivity there has been extension and improvement—in Na-
tional advertising coverage, in local advertising and sell-
ing plans and in store helps.

GULBRANSEN COMPANY, Chicago.

Please send us new 12-page brochure showing ad-
vertising calendar for balance of 1925.

A 12-page brochure has been
prepared fully setting forth the
details of the Gulbransen adver-
tising program for this fall. It
should be in the hands of every
progressive music merchant.
Send for your copy today. | |

Address

I
1
|
|
Name .... |
|
|
|

QO 0tan

GULBRANSEN

The Registering Piano
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Ship in an “Atlas”

Diamonds in Lead Settings ?

You don’t put diamonds in lead settings nor rubber boots over silk stockings.
Yet some manufacturers continue to ship their high-grade products

most people don't.
in ordinary lumber boxes.

Give your goods proteetion in keeping with their quality.

character of the contents.

Atlas Plywood Packing Cases make = better appearance and give maximum protec-
tlon. Each end, side, top and bottom is formed of one whole picce of cross-banded
Dust, dirt or mojsture cannot enter.
construction has given Atlas Cases greater power of resistance to shocks and strains and
made powsible the carrying of heavier loads with perfect safety.
tion has resulted in the saving of weight so that freight bills are greatly reduced.

Save money and give your product the best possible protection by using Atlas Plywoad

plywood without cracks or knot holes.

Packing Cases.

Atlas Plywood Corp.

PARK SQ. BUILDING

Largest Manufacturers of Box Shook in New England

At least

Let the container suggest the

Scientific

Yei this same eonatrue-

BOSTON, MASS,

Complete New Radio Line
Announced by Shamrock Co.

One and Two-Dial Table and Console Models
Now Being Marketed by Prominent Manufac-
turer—Herman Rose, President, Outlines
the Comprehensive Policy of the Company

The Shamrock Mfg. Co., of Newark, N. S,
maker of the well-known Shamrock two and
three-tube reflex kits and other standard radio
parts, announces a complete line of one and
two-dial table and console niodel radio receiv-
ing sets. Its new products will be six-tube
super-tuned sclf-balanced radio frequency cir-
cuits. ‘A unique feature of its products is the
fact that the Shamrock engincers have made
these new sets available with either one or two-
dial control. The one-dial control carries soine
perfections which are important attributes for
unified synchronization.

President Rose's Timely Remarks

The Shamrock products are to be marketed
along the lines of the liighest standard busi-
ness practice.  Herman Rose, president of the
company, who has guided its destinies success-
fully since the earliest days of radio, says:

"In ionnulating our marketing plans for the
new Shamrock line of super-tuned six-tube sets,
we have been governed by our past experience
in merehandising thousands of two and three-
tube kits, hundreds of thousands of quality
standard radio parts, and a thorough study of
the needs of both the trade and the millions of
prospects who have yet to be converted to
radiol The Shamrock products in the past have
never been allied with any glutting-of-the-mar-
ket, and its aftermath of price-slashing orgies,
nor have we been lax in protecting the in-
tegrity of dealer terfitory, nor can it be said
that Shamrock has in any way been a party
to some of the practices that have brought only
rhaotic unstability to the entirc trade. Sham-
rock dealers have, and will continue to have,
complete protection guarantced them: in the
Shamrock selling franchise; exclusive territory,
no overloading, a rigid policy of price main-
tenance, definitely established discounts, tle ful]
sales-stimulating benefits of a constructively
planned national and localized advertising cam-
paign, and the complete services of highly in-
dividualized co-operation in any problem per-
taiing to the selling of the Shamrock super-
s line.

Shamrock Advertising

“We have planned a huge advertising cam-
paign,” said Mr. Rose, "which will include a
compelling scries of Shainrock advertisements
in the Saturday Evening Post; we have a news-
paper schedule calling for a consistent bringing
of the Shamrock line before millions of pros-
pects in practically every large and sizable
¢ity in the country.

"The Shamrock super-six line will also be

featured at the New York, Clicago, San Fran-
aisco, and other radio shows.

“Speeial booklets, mailing pieces for pros-
pects, special newspaper copy, and other dealer
sclling helps have been developed to help the
Shamrock dealer teap real radio profits for the
Iall and Wiater selling season.”

E. P. H. Allen Directing Sales

E. P. H. Allen, formerly gencral sales man-
ager of David Grimes, Inc, and late of the
Radio Corp. of America, lLias recently headed
the Shawmrock sales organization of the new
Shamrock super-tuned six line. AMr. Allen en-
joys a national reputation in both the electrical
and the music trade industrics, Jobbing ter-
fitories lave already been taken up by inany
of the leading houses throughout the couutry,
for both the enviable reputation of the coinpany
and the present perforinance of the new super-
tuned six have met with the universal approval
of the trade.

The Shamrock line includes a console grand,
"Special Shamrock Consolette” and the “Shan-
rock De Luxe Table Model” All three models
are made with the Shamrock new one-dial per-
fected control and with the standard two-dial
pancl.  Thus thc company is sponsoring six
units of sale with a wide range of models and
choice of dial control. The cabinet work of
the Shamrock products is finished with great
¢are and refinement of design will add to the
decorative environment of botb the home and
showroom. The “Grand Console” and "Special
Consolette” like all other models are satin fin-
ished walnut in two-tone effects, They have
built-in sound chambers with all batteries and
wiring self-contained. These Shamrock products
are marketed at moderate prices and with the
De Luxe Table Model give a range of prices
to meet vanous tastes,

The Shamrock executive offices and factory
are located at 196 Waverly avenue, Newark,
N. J.—a modern factory building with excellent
shipping facilities including a private railroad
siding. The production scliedule las been ar
ranged to satisfy a continually inereasing de-
mand.

Pushing Valley Forge
Products in the South

Battimoke, Mo, September 9.—William Braiter-
man, of the Braiterman-Feddor Co,, this city,
distributor of Valley Forge main springs, has
just returned from an extensive trip through
the South, and reports that business was ex-
ceptionally good. Mr. Braiterman has traveled
the South jor years and the trip just conpleted
resulted in his renewing the many business ac-
yuaintances he has not scen for the several
years of his inactivity on the road. William
Feddor, general sales nianager, has under him
an cfficient organixation, and, although new in
the talking machine field, is making rapid
strides.

Live Radio Distributors’
Fine Literature Aids Sales
Ludwig Hommel & Co., R. C. A. Wholesalers

of Pittsburgh, Distributing Musical Literature
to Their Dealer Clientele

PittsaurcH, Pa., Scptember 1.—Ludwig Hommel
& Co, distributors of radio equipment and sup-
plies, of this city, have given much attention to
the subject of dealer literature. One of the
most popular catalogs in the trade is “Hom-
mel’s Encyclopedia of Radio Apparatus,” A
particular convenicnce of this catalog is the
alphabetical arrangement of the various prod-
uets distributed, all produets being listed under
their proper alphabetical headings, such as
adapters, batteries, cabinets, etc.

Ludwig Hommel & Co. are distributors of
R C A and other well-known receiving scts and
also feature an extensive line of accessories and
parts. Accordingly, the catalog has reached an
impressive size, but through its convenient ar-
Tangement may be readily and quickly referred
to by the dealer. Another feature of the En-
cyclopedia is the printing of'list prices with a
key to the dealers’ discounts. The catalog is
opened with an interesting forcword signed by
Ludwig Hommel, president of the company,
which is followed by a clear statement of the
policy of the house.

In addition to the “Encyclopedia of Radio
Apparatus” which is published at frequent in-
tervals, Ludwig Hommel & Co., under the di-
rection of their advertising manager, M. Lip-
man, have produced from time to time attractive
folders and broadsides in attractive colors. One
entitled “How About Your Jobber” interest-
ingly analyzes the important points in the se-
lection of a jobber. Another under the caption
of “The House of Hommel,” in addition to a
description of the service rondered by Ludwig
Hommel & Co., visualizes the personnel of this
large organization. The Hommel building, to-
gether with the delivery truck and service cars,
Is also featured in this folder. In another
folder window and interior views of the building
are shown with a statement that “Dealer service
built this business.” Ay important point that is
featured in all Hommel publicity is the faet
that Ludwig Hommel & Co. are not only an
organization of radio specialists but that they
are exclusively wholesalers.

Humes Co. Opens Branch

Cotumnus, Ga, September S—The Humes
Music Co., of this eity, recently opencd a branch
store at Albany, Ga., where a complete line of
the talking machines, pianos, musical merchan-
dise and sheet music carried by the firm will be
sold. The new establishment is located at the
Elks’ Hall and is under the management of C.
S. Waddell, who has been connected witli the
Huines firm for a number of years.
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PAL AND REGAL
PORTABLES IN
MAHOGANY FINISH

NEW MODELS NOW
READY FOR DELIVERY

The numerous and persistent calls
for wood cabinct portables have
prompted the Plaza Music Co. to add
a mahogany finished PAL and a ma-
hogany finished REGAL to their
line of Partable Phonographs. These
will cost no more than the regular
fabrikoid finished models.

Now that the Summer and Ouj-of-
Door Season is over there is a new
and greater opportunity in the Fall
and Wjnter portable phonograph
trade. More than ever people are
buying portables for home use, and
in this there is nothing that will
harmonize better and will please the
customer more than the PAL or
REGAL wmahogany finished Portable
Phonographs.

TREMENDOUS SALES
IN UKULELES RE-
PORTED BY PLAZA

DEMAND
CONTINUES
UNABATED

Ukuleles, Banjo
Ukes, ecte, were
never more popular
than now. With
the holiday season
coming, sales will be
greater than ever.
To take carc of this
big demand, Plaza
is mow carrying a
complete  line of
these instruments,
cach item represent-
ing remarkable
value. Be sure to’
write for a complete
catalog.

Write for Plaza’s catalog of |
phonograph accessories.

| tailing at
PLAYTIME Rceords,

PLAZA OFFERS IMPORTANT
NEW LINES TO MUSIC DEALERS

The Plaza Music Company here introduces to its thousands of

friends in the trade several new items which according to the
opinions of those music dealers, who have already seen them, have
all the appearances of becoming big sellers, as is traditional with all

Plaza Products.

Due to the lack of space, the descriptions given on this page are
necessarily brief, but Plaza Music Company shall be glad to send
complete details on any of these items upon request.

PLAZA ENTERS THE
FIELD OF RADIO WITH

For Full Details
See Following Pages

LITTLE TOT'S NURS-
ERY TUNE RECORDS

SONGS, GAMES AND
STORIES FOR KIDDIES

The big sclling scason for the Juve-
nile Records is now practically here
and alert music dealers all over the
country are alrcady featuring thesc
records in their stores.

The two fastest selling Kiddic Rec-
ords in the field are, of course, the
LITTLE TOT'S and PLAYTIME
Reeords.

The LITTLE TOT'S Rccords
come in books containing four 7-inch
double-faced records, complete with
colored picture and verse cards re-
$1.00. The individual
attractively
put up in colored illustrated covers,
but without the picture and verse
cards, retail at 15¢ cach. Both of
these Kiddie Records are proven
profit pullers.

Plaza offers quality phonographl‘

needles at attractive prices.

“PLAYTIME” NEW
KIDDIES CABINET
PHONOGRAPH

Beeause of the 11

KOMPACT
NEW CAMERA-SIZE
PHONOGRAPH TO
RETAIL AT $12.50

NOTHING TO REMOVE,
COMES READY TO PLAY

KOMPACT., a new camera-size
portable phonograph which the
Plaza Music Company has now
placed on the market, is a remark-
able step forward in this type of in-
strument. When setting up the in-
strument for use, there are no parts
u r:movc and none to attach.
PACT “comes rcady-to-play,
and (hus eliminates the one big abjec-
tion which has herctafore been held
against this convenient style of port-
able phonograph.
The KOMPACT is the lowest price
camera-size portable phonograph im
the field. It is a REAL Phonograph
in every semse of the word. It

its fine proportions, attractive finish,
and its remarkably
"PLAYTIME," the

model Kiddie Phonograph, is certain

low prce,

new cabinet-
to be an enormous seller in music
stores. The list price of §12.50 makes
every home in which there are chil-
dren a real prospeet for this instru-
ment,

The cabinet is 17°x117x10%, fin-
fshed in ivory white, with a pretty
kiddic design on the front door. Of
sturdy construction throughout, this
instrument reprodiices every size of
record, from the small Nursery Dise
to the large regular 10-inch records.

The LITTLE TOT'S table model
phonograph which retails at $10.00
will as usual come in for a good
share of the Fall business. This
model is finished and decorated simi-
lar to the PLAYTIME Cabinet
Model.

Plaza ships sheet music orders
the same day they are reccived.

tone quality and volume of
sound equal to any portable phono-
graph on the market.

CAMERA DEPT.
HIGHLY PROFITABLE
TO MUSIC STORES

Thousands of music stores all over the
country bave found a Camcra Department
highly profitable, mot obly because of lhe
sleady all-ycar-Tound income from 1he sale
ol films and cameras, but because of the
extra trade which they get for their staple
lines from the customers wha are brought
inlo their store limc and lime again, for
Camera Accessories.

Furthermore, a

amera De
mnmcm 1ends
to balamee

graph sales
are usually
.

Let Plaza
show yon how
you can _ start
a Camera De-
vastrient  in

Jour_store B

hv:slmem
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% PLAZA MUSIC CO
enters the field of

RADIO

Again, this time in Radio, the
Plaza Music Company establishes
a new standard of value in mu-
sical merchandise,

In FINE-ARTS Receiving Sets and Con-
= s soles you are offered a Radio line of su-
e T e erb quality. Perfect efficiency, simple
RA[') ] ﬂj‘a ﬁx opeqratiotrz,—tone that is clear as a bell
—plus the added quality of cabinets ex-
quisite in their grace and beauty—furni-
ture settings that harmonize with the
finest of home interiors.

With the complete series of models,
ranging in price from $35 to $175, you
can fill every requirement of those who
prefer the low priced set, as well as pur-
chasers who seek only the finest of fur-
niture art with their Radio.

And always, you have the assurance that
in FINE-ARTS you are giving your pub-
lic the greatest radio values their money
can buy.

Unquestlonably, FINE-ARTS offers the
music merchant a real opportunity for
building a permanent and profitable
Radio Business.

RADIO DIVISION

PLAZA MUSIC COMPANY
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Model R-4 I
$125 List .7

Complete Receivers

All models are equipped with the standard, guaranteed,
FINE-ARTS five tube tuned Radio Frequency Receiver.
The panel design is new—of an appearance that be.
speaks fine workmanship and quality.

Model R-1 $35 Retail

In 3 very fine, full szc sloping f{romt cabinet, finisbed in duo-tonc

mabogany,
Model R-2 $50 Retail

Contained in a aloping front cabinet, finished fo @ rich mabogany,
Completely equipped with 3 loud speaker and unit

Meodel R-3 $85 Retail
Contained (n 3 beautiful, full aize comsole cabinet, equipped with lovd
speaker, unit, battery and charger compartment, cic. | Finished in duo

tone mahogany.

Model R-4 $125 Retail
Encased n 3 highhoy cabinet of excellent proportions, cquipped with
loud ‘speaker, unui, battery and charger compartmeat, eic.  Finisbed in
duotone mabogany or duo-tone walnut

Model R-5 $150 Retail
Encased in a2 beautiful highboy of lmposing destgn and dimensions,
cquipped with loud speaker, unit, battery and charger compariment, ete:
Finished n duo-tone burl waley!’ or dlamond 13id mabogany vemcer with
marqueiry inlay a¢ross top rail

Model P-R-1 $175 Retail
The perfect Radio and Phouograph Combination eneased In a eablnet of
dvo-tome barl walnut, or due-tone diamond laid mahogany veneer with
narquetry inlay acrgss top rail. Complcte with phonogragh motor, com.
bination radio and phenograph tone arm, loud speaker, unit, battery and
eh.\l;lge'r compartmeat, etc. Finished in duo.tone mahogany or duo-tone
walnut,

Cabinets for Standard Sets

Following, we are listing FINE.ARTS Radio Cabinets
completely equipped with loud speaker, battery and
charger compartments, but not including the Radio
Receiver, nor the loud speaker unit.

Model C-1 $60 Retail

Same cabinet as illustrated in wodel R-3, \Will aceommodate Atwater
Kent Compact and similar size receivers. In duo-tone mahogany oanly.

Model C-2 $85 Retail
Same cabinet as Mlustrated in Model R4, Will accommodate Atwater
Kent Compact and similar size reccivers. In duotone mabogany sily.

Model C.3 $110 Retail
Same cabinet as illustrated in model -5, WIll secommodate Recefver up
to: 30 inches long, 1034 Inches liigh, snd 15 inches decp  Finivhed ih
duo-tone walnut or duo-tone mahogany.

Model P-R-2 $125 Retail
The same cablnct as Jllustrated in Model P-R-1. Complete with phono.
£raph motor, 2ad combiuation Radio aud Phonoxraph tome arm. duo-
tone walaut, or duotouc mahogany,

Model T-1
rnku with a apecially constructed horn and unlt, Equipped
with 3 wood &hre aruplifying ehamber whieh gives remarkable volune nad
gerleet eepraduction. - Hamdsomsly aaisbed 1 & neh duo.one mabosiuy
Will aceommodate a3 Receiver, 36 incbes long, snd eighteen inclica decp,

Complete details of our attractive discount schedule will
be given on application. Write for them today.

10 West Q0% St, New York

Model P-R-1

Ph h and Radio Combi

$175 List

Model R-1

$3 5 List

|
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'MOST PEOPLE | [0S
'NOW WANT | ka43"eIrdHES

Songs Games

|

EALERS who are selling 3 for $1 records Complete Album
are making real profits. Three years of with Picture and
ever increasing sales prove conclusively that ' Yerse Cards
the public will no longer pay more than 35¢

each for popular song and dance hit records. LITTLE TOTS’ RECORDS

include ONLY a complete series of
standard Nursery Rhymes of songs
and games which all kiddies love—

Banner and Domino e

absolute turnover of ALL your stock
of these wonderful juvenile records.

| in th
There are no “specials” in LITTLE
are th@ ]leaders n the 10T RECORBS Svery recond b
I proven seller, for they are the same
familiar rhymes and games which

3 SC Re@@ rd Fi@] d have passed irom generation to gen-

Prepare now for the big fall demand
by ordering your supply at once.

BANNER (black) and DOMINO (red) rec- o ettt nel |
ords are the outstanding leaders in the 35¢ S e
record field. They are by far the biggest
sellers all over the country.

The earliest releases of the latest song and
dance hits together with the fact that the
recordings are made by the foremost artists
and orchestras in the country, account for
the popularity of Banner and Domino rec- |
ords among the trade.

Individual Records

See department of Adoance Record Bulletins of October Releases

Let us send you a §25 assortment of either Banner or Domino
to start a 3 for $1 Record Department

PLAZA MUSIC CO, ;ﬁEAfktch co.

10 West 20th Street, New York I 20 West 202 St NewYork
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Ray H. Manson, Chief Engineer and a Dircctor of the Stromberg-Carlson Tel.
Has Just Returned From Abroad, Analyzes the Radio Situation in E

The universal use of plug-in type eoils, the
lack of multi-tube receivers and the great
abundance of crystal receivers are the outstand-
ing causes of thie general backwardness of Eu-
ropean radio noted by the American fan who
visits England, France and Belgium, according
to Ray H. Manson, chief engincer and a direc-

Mr. and Mrs. Manson on the Eiffel Tower Immediately
Under the Transniilting Anlenna of Fhis Famous Station
tor of the Stromnberg-Carlson Telephone Manu-
facturing Co., Rochester, N. Y., who has just
returned from a tour of these countries for the
purpose of studying radio eouditions in Europe.

In commenting upon these diffcrenees, Mr.
Manson said: “The real reason why the old
style plug-in coils are still used abroad is be-
cause the radio industry there is not yet stand-
ardized to a point where but one universal
wave band is used. Scveral of the most power-
ful stations are operating on waves ranging
around 1,600 meters, while others use the 300
to 500 meter bands as in this country. Ob-

AMBASSADOR

e R er 541

Solid Mahogany SPEAKER

A SENSATION!

This is a real piece of furniture, being
made in dark, rich mahogany with a Ducco
finish. The patented double reflex princi-
ple of sound is used, giving perfect repro-
dnction of music and voice.

CONSIGNED

Ambassador Loud Speakers and Head-
Phones are cons‘;gnled to picked phono-
graph and inusic dealers.

Ambassador Speakers, list . $20.00 I
Dealer’s price under plan.. .. 9.69

Ambassador head-phones, 3,0 ohms,
one-year guarantee. List price, $3.98.
Dealer's price under plan, $2.00.

White for partieslars.

AMBASSADOR SALES COMPANY

108 Grecnw. New Yorl
326 W. Madieon 8t., Chlcago

—

lio Progress of Europe
Mig. Co., Who
urope

viously in order to cover both bands plug-in
coils must be used.

“The lack of multi-tube sets in Europe is
not because they are unpopular but because the
tax on radio sets and the high eost of radio
material make the possession of a fine radio
receiver almost an impossibility. The great
majority of sets seen in the countries 1 visited
were one and two-valve receivers. Onee in a
while a threc-tube set was found. Almost all
of the sets found in homes have been construct.
ed by the owners.”

In explanation for the thousands of crystal
sets found in operation, Mr. Manson said, “The
crystal receiver is in great favor in England
especially because of its economy and also be-
cause the great station at Daventry affords erys
tal set reception from as far away as fifty
miles.”

Another factor that tends to complicate the
development of radio abroad is the great variety
of tubes on the market there, he states. Visit
ing one of the radio dealers in England, he
found that there were at least four main man
ufacturers of tubes, each of whiom put out a
special tube for use as radio amplifier, another
for detector, and still a third for audio ampli-
fier, making at least twelve different types from
which the novice is obliged to choose.

In Antwerp Mr. Manson found that in that
city the only real radio entestainment avaflable
was that from stations operating in the vicinity
of 1,600 meters, because of the great number of
ships coming and going out of the hiarbor which
caused great interference with the broadeast
band of 300 to SO0 meters.

Summing up, Mr. Manson said, “The coun-
tries 1 visited are as a whole far behind America
in radio development, not so much in transimis-
sion as in reception, due, of course, to the pro-
hibitive cost of building and maintaining a multi-
tube receiver. This condition caun be traced to
the unsettled economic conditions at present
existing in all European eountries. However,
as conditions there readjust themselves, as [
fecl they will before long, I look to Eurape as a
most fertile field for American-made radio
products.”

Radio Music for Movies

An experiment to deterinine the feasibility of
supplying metropolitan musie for feature
moving pietures shown simultaneously in dif-
ferent cities recently proved a success when the
film “Sicgfried” was shown at Briarcliff Lodge,
Briarcliff Manor, N. Y., and the musie for the
latter half of the picture was broadcast by
Station WJY from the Century Theatre, New
York, where the main presentation of tlie film
was made. Reception was exeeedingly fine and
the synchromization was perfeet.

This success opens the possibility of sup-
plying films running simultaneously iw small
towns with music played by famous orchestras
in the metropolitan district and other large
cities,

Increase in Capital

The McPhilbeen Radio Corp., Jamaiea, N. Y.,
recently increased its capital stock from 750
shares at $100 each to 1000 shares of comnmon
stock of no par value and 700 shares at $100
per share.

Tom Burke, of the Musical Supply & Equip-
ment Co., Boston, visited Canada, dividing his
time between Montreal and Quebee, and, of
course, taking a trip on the St. Lawrence
River. Ray Burke enjoyed a short trip to the
White Mountains as a part of his vacation but
is now back on the job.
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POWER

ELECTRIC RADIOS
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GRAND CENTRAL PALACE
National Radio Exposition

SEPTEMBER 12—19

Power Electric Radio

The Only Electric Radio
USING NO ATTACHMENTS
Works on A € or D C Current

Entirely Self-Contained

NO BATTERIES

NO RECTIFYING TUBES

NO TRACE OF HUM

NO TESTING OR
BATTERY CHARGING

NO MORE BUYING A, B
OR C BATTERIES

Model 160 .
POWER ELECTRIC RADIO

Comprises 4 different models

The Power Line Offers

to the progressive merchant a
new line of radio recciving sets.
The ultimate achievement in
Radio Engineering.  Built in
beautiful eabinets, self - con-
tained, with the latest type built-
in loud speakers, which makes
POWER performance acousti-
cally perfect.

Send jor Literature, Distributor
and Dealer Propositian.

MANUFACTURED BY

ARGUS RADIO CORP.

25 West 18th Street
New York City

The “Power"”
Line is
Dependable
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“Harmony” Popular Priced Record Is
Announced by Columbia Phonograph Co.

W.'C. Ft.uhri, General Sales Manager of the Company, States That Record Is Designed to Meet
Extensive Demand for a Medium Priced Record of High Quality—First List Wide in Scope

The Columbia Phonograph Co., Inc., has an-
nounced the production of the "Harmony” rec-
ord which will list at fifty cents cast of the
Rocky Mountains and fifty-five cents west of
the Rocky Mountains. The company refers to
this new record as "A Quality Record at a Pop-
ular Price” and in a letter to Columbia dealers
W. C. Fuhr, general sales manager of the Co-
luinbia Phonograph Co., Ine., commented as fol-
lows regarding the manufacture of Hannony
records:

“In order to mect the extensive popular de-
mand for a medium priced record of high qual-
ity, we present the Harmony record.

"This record is manufactured from the best
materials, has an extremely smooth surface,

Distant or nearby stations as clearly as if they were in the next room!
Volume controlled at will by means of the Resas exclusive Tone Modulator!
always bave been the big features of the Resas Tone-A-Dyne.

This year’s models mot only retain the same excellent circuit and superior points of
last year, but also have many added features, which make the Resas easily the best buy

of the year.

Dealers can find no more satisfactory or profitable line, as the hundreds of Resas deal-

ers already know.

New Resas Tone-A-Dyne De Luxe

A 5-tube set of provan merit and woequaicd tone. The
exclusive Tona Modulator is & feature. Afl {m-
provements are bullt I
quency condenser, which, wilb simple tuning, permits
greater ease of of
are distributed evenly aver lhe entre dial
bap heretofore been used only In sets selllng around $200.
The finest materials obtalnable are used in this model.
Each sct Is a laboratory product,

Cabioet: lapgth,

New Resas Compact Tone-A-Dyne

bears an attractive and distinctive label and will
be kept up-to-date by the monthly or more fre-
quent issue of all the latest dance and popular
song selections of the day. Further tham that,
we will allow the records to speak for them-
selves. Suitable printed matter will be supplied
in limited quantity.

"The list price printed on the label of the
Harmony record is 50 cents east of the Rocky
Mountains and 55 cents west of the Rocky
Mountains. We believe it will be the best record
on the market at the price and we are giving
Columbia dealers a real chance for profit.

“The priee to dealers is 23 cents per record—
F. O. B. Bridgeport, Conn., in minimum quan-
tities of ten of a number, or minimum orders

Tone and
These

the latest
such as the stralght iine fre-

ration, as the broadcagting stations
This feature

WORLD

Cabimet: length, 2105%; $
Belgbt, 87 depth, §7. Ma:
bogsny fnlsh, artistic de-

: 74 $8 S
height, 8=; depth, 9. Ma-
bogany Snish, ariistic de-
sign. i

60

Smaller than the de Luxs model, but baviag many of the
same supcrior features including the popular Tone Modu-
lalor, three motched tuning cobtrois, one filament con-
trol for ail five tubes and a filament ewitch to turn set
on or off. A Stube set artistically designed and care-
fully censtructed, WU prove » popular scller this
season.

Jobbers and Dealers: Write today for
axclusive proposition.

RESAS, Inc.

556 West 52nd St., New York City

SEPTEMBER 15, 1925

of 200 records. The price F. O. B. branches or
jobbers’ establishments is 25 cents per record
for dealers east of the Rocky Mountains and
27 cents per record for dealers west of the
Rocky Mountains. You may send your order
to the ncarest Columbia branch or jobber amd
take advantage of the convenience of securimg
your supply direct from the distributor nearest
to you, or you may have your shipments scut
direct from our factory at the lower price.

“We feel confident that these records wil
prove very popular with the big public who
desfre a moderate priced upsto-the-minute ar-
ticle. Prices quoted to Columbia dealers should
prove an attractive proposition. 1t is truly a
quality record at a popular price.”

The first list of Hannony reeords includes
up-to-date dance and vocal selections as well
us sacred, band, Hawaiian and novelty numbers.
The popularity of the iumbers in the dance and
vocal repertoire is indicated by the following

recordings: "I Miss My Swiss,” “Are You
Sorry,” "Collegiate,” "“Yes, Sir, That's My
Baby,” cte. The first announcement to Colum-

bia dealers regarding Harmony records has been
more enthusiastic than ever anticipated, and it
is expected that the new library will meet with
unqualified success.

H. A. Guden Co. to Move
to New Home in October

Tncreased Demand for Cabinet Hardware From
Phonograph and Radio Manufacturers Made
Move Necessary
Announcement has recently been made by the

H. A. Guden Co., New York, manufacturer and
sales agent of cabinet hardware, through H. A
Guden, president of the company, comcerning
plans for the removal to new and larger quarters.
The company will, on or about the first of Oc-
tober, be located at 87 Walker street, New
York. It will occupy three floors amd store
space at this address. The location is excep-
tionally accessible, being in the center of busi-
ness activilies, between Broadway and Lafay-
ette strect, and in the heart of the lower Man-
hattan manufacturing district.

“This move has been made necessary due to
the fact that through our greatly incrcased
business, the old quarters which we occupy have
proved to be entirely too small for us,” said
Mr. Guden, in discussing the move. “The fact
that not only is the phonograph industry using
cabinet hardware more than cver before, but
that radio manufacturers are now employing it
extensively in the higher development of cabinet
work and design for radio receiving sets, has
increased the demand considerably. It is neces-
sary to-day to contain certain types of musical
instruments in attractive and well-designed cab-
inets so that they will grace the home as fine
pieces of furniture. The tendency among man-
ufacturers las been to meet this demand, and
we in consequence have felt the effect in a
greatly increased volume of business. We feel
that in our new building we will be in a posi-
tion to serve the trade to the best possible ad-
vantage. With our increased space and central
location we look forward to an exceptionally
good busimess for the coming year.”

H. W. Robbins Is Vitanola
Eastern Representative

The Vitanola Talking Machine Co., 666 Lake
Shore Drive, Chicago, recently announced the
appointment of Harry W. Robbins as Eastern
representative.  Mr. Robbins maintains his
headquarters at 30 West Fiftecuth street, New
York City, and will have charge of New York
State and the New England territory. The ap-
pointment was iade by L. C. Samuels, vice-
president of the Vitanola Co., while in the East.
Mr. Robbins is well known in the music trade,
as he has becn engaged in the phonograph
business for a nuinber of years. His merchan-
dising experience has been extensive.
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HEN a music dealer sells a radio set, he
sells music—and his important selling
point is tone quality. Because tone quality de-

Points that pends very much on keeping the batteries
mean sales charged, it is important to sell a Tungar with

} — every storage battery set. That is one reason—
;;{;h;:;;xgga.r Stbeonicigt and the dealer has another: the good profit on

—It is built to last for years. the Tungar.

—It charges any make and . :
size of storage battery: radio A dealer proud of his reputation, can stake

“A"andautobatteries,and“B” that reputation on his claims when he backs
batteries (as high as 96 volts the prestige of the Tungar. And his word of
in series). recommendation is the one straw needed to

—It is simple: just two clips complete the sale.
and a plug for the house
current,

—It makes no disturbing
noise.

—Itcan’tblow out Radiotrons
if battery is left hooked to set
while charging.

—1It causes no radio interfer- REG. U.S. PAT. OFF.

ence. . |[BATTERY CHARGER|
-

Two ampere Tungar (East
of the Rockies)  List $18 Tungar—a registored trademark—is found only on the
genulne. Look for it on the name plate.

60 cycles—110 volts

Werite for sales helps and distributor’s address.

GENERAL ELECTRIC

GENERAL ELECTRIC COMPANY MERCHANDISE DIVISION BRIDGEPORT, CONNECTICUT
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Complete Line of Radio Receiving Sets
to Be Marketed by the Plaza Music Co.

Manufacturer of Pal Portable Talking Machines
Public Celebrates Its Sixteenth Anniversary by

The Plaza Music Co. the wecll-known manu-
facturer of Pal portables, Banner and Domina
records, and distributor of Ansco camecras aud
other wusical merchandise for the modern talk-
ing machine store, now a full line
of radio receciving sets.

In conjunction with it

radfo announcement

and Other Products Well Known to Trade and
Announcing Its Entrance Into the Radio Field

the same time first introduced its Pal portable.
Tlhis product has increased in importance and
sales cach season and is now onc of the out-
standing talking machine products.

1t was the officers of this company also
wha tonceived the idea of “Little Tot" rec-
ords and for the past few seasons they have ob-

No. 1—H. Germain, C. J. Kronberg
the Plaza Music Co. has pointed out that it is
eelebrating its sixteenth anniversary. Earlier
this year the Plaza Co. took over an entire
floor in the abutting building to its former
plant and its quarters include space in 10-12-14-

Reception Foyer and Display Room
16-18-20 \West Tienlieth strcet and  runs
through to Ninctcenth strect with entranc
and elevator service through cither street.

Since its organization sixteen ycars ago the
Plaza Music Co. has contributed cach season
important and timely products for the music
merchant, Originally the business started as a
sheet inusic distributing house. This was close
ly followed by the addition of valuable acces-
sories for the music store. With the advent of
the talking machine the Plaza Co. became im-
portant manufacturers of talking machines.
After the inflation period of 1920 the Plaza Co.
saw the great need of popular priced records
and produced the Banner record catalog, close-
ly followed by the Domino serics, both of
which arc having wide sales to-day. Sensing
the future of the portable talking machine and
the great demand that would accrue for such
instruinents in coming years, the Plaza Co. at

Miss Gertrude Cheadle No. 2—H. J. Neu and
tained widespread distribution with the “Little
Tot” records and albums. First introduced as
seasonable merchandise for the holidays its im-
portance has steadily grown and there is naw
a healthy all-year demand for these goods.
The officers of the company have all been
with the concern singce its inception and its co
workers in the cxecutive branches pride them-
selves on the long period they have been with
the company. They include H. Germain, execu-
tive director and treasurcr; C. J. Kronberg,

-

Billing Department
president; Sol Kronberg, vice-president and ex-
port manager; H. J. Neu, manager of record de-
partment; Gertrude Cheadle, manager phono-

graph "and accessories department. Emil
Schenkel for a number of ycars was advertising
manager of the company and has now taken
over the radio activities for the concerm, and
L. J. Weil, advertising dcpartment. Jerry
Vogel, who is in charge of the shect music de-
partment of the company, started his associ-
ation on the first day the company opened its
doors.

The Plaza Co., besides giving the trade meri-

Let us

MADE BY

PHONOGRAPH CASES
RADIO CASES
Reinforced 3-ply Veneer

The Standard Case for Talking
Machines and Radio Sets

figure on your

PLYWOOD CORPORATION,
Mills in Va,, N. C. and S. C.

requirements

Goldsboro, N. C.

SeeteMDER 15, 1925

torious products, can probably credit the bulk
of its success to its intensive advertising cam-
paigns, covering numeraus channels, and to the
publicity and scrvice departments for the retail
er. This latter inclndes many sales helps such
as window displays, eut-onts, hangers, nulti
colored signs, consumcr litcrature, ete.

Apart from its advertising on a large scale,
often nsing newspaper-space in various localities,
the Plaza Music Co. for over a dceade has
used The Talking Machine World in its mcs-
sage the talking machine retailer. It has
in its files rccords slhowing that a large export
business has been built up, covering all parts

Sol Kronberg. No. 3—Emil Schenkel
of the globe, through original inquiries re-
ceived from its Talking Machine World adver-
tising.

There are shown herewith a number of re-
productions of some of the executive offices in
the Plaza Co.'s new home, as well as several
views of its manufacturing and sales depart-
ments. They, however, can only give an im-
pression of the new Plaza quarters and its many
activities,

Celebrates 45th A;miversary

Denver, CoL., September 7.—The Boot Music
Co., the second oldest music store in this ¢ity,
rccently celebrated its forty-fifth anmiversary,

Pal Assembling Room
father of the present proprietor, Albert J. Boot.
Sr.  Victor talking machines and Holton band
instruments are featured The repair depart-
ment of this aggressive establishment is one of
the most complete in the entire Western ter-
ritory.

Broadcast Voices of Dead

The British Broadcasting Co., London, re-
cently broadeast, a program of the rccordings
of dead celebrities—Thcodore Roosevelt, Ade-
lina Patti, Sir Beerbolim Tree and other promi-
nent personages. Talking machine records
were used for the broadcast program.

The Pettingell-Andrews Co., RCA distributor,
recently opened a branch office in Portland,
Me. A complete line of Radiolas, Radiotrons
and loud speakers are carried in the new estab-
lishment.
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FULL SPEED AHEAD!

REATION of a new era in talking machine entertain-

ment in the home is made certain by the new products

shortly to be introduced by the Victor Talking Machine
Company. Only a brief time remains in which Victor dealers
may prepare to present to the public the most colossal advance-
nient in reproduction of all musical sound that has ever been
attained.

In realism, in volume and in duration of the selection,
nothing to resemble or even approach the new Victor products
has ever been seen in this industry. It is the supreme new
value, new interest and new serviceability in the new line for
which we most earnestly urge all Victor dealers to prepare.
Dismiss from your minds all previous standards of excellence,
all past proofs of performance-in the phonograph business.
Remember that when the new goods show themsclves to be of
astounding improvement to you, how much more striking will
be their effect upon the public!

A new voguc in talking machine ownership and usage will
sweep the country with the introduction of the new line. What
the appearance of console types did for the established indus-
try that had sold upright machines for fifteen years, what the
inoderate-priced closed car did to rcvive the automobile trade,
what the manufacture of popular-priced period furniture did
for the homefurnishings business, the new Victor line is going
to do for the Victor business.

Millions of persons are going to be introduced to a style
and perfection of Victor talking machine entertainment that
is destined to re-crown the instrument as MONARCH OF ALL
HOME ENTERTAINMENT. All the impulses of claiming the
best, and buying it lavishly, that lie dormant in the American
public will be awakened. 1n this flood of new business, every
alert Victor dealer will participate to the extent that he equals
the opportunity before him.

Are YOU ready for the- {all of the barrier?

ASK YOUR JOBBER

C. BRUNO & SON, Inc.
351-353 Fourth Avenue _ New York

“Victor Distributors to the Dealer Only’’
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BRASS
TONE ARM

for

RADIO

and

PHONOGRAPHS

Speakertube Tone
Arm available for
all loud speaker at.
tachments in radio
cabinets

No. 3
Portables — high
quality tone at a low

price

No. 4
Universal full size
Priced for quick
turnovers. Good
volume—clear tone

No. 5§
High Class Univer-
sal. Latest model.

Acoustically per.fect
for finest machines

Tone Arms and Sound Boxes and All
Parts for These Products in Raw or
Finished State

All Globe Products are Manufactured

in Entirety From Raw Material to the

Finished State, on the Premises. The
Savings Assure Low Quotations

Finishing for the Trade.

75-77 Winthrop St. Newark, N. J.

Gulbransen Announces Its
Fall Advertising Campaign
Thirty-seven Mediums to Be Used Reaching a

Total of 13,810.899 Homes, or Three Out of
Every Five Famili An I i howi

P g 4

CHicAco, I1a., September 8.—The Fall advertis-
ing campaign which has just been announced by
the Gulbransen Co. will bring the Gulbransen
name to three out of five families cvery month
of the year. This campaign has reached 13,-
810,899 homes during the last four months of
this vear, setting a new record for the Gulbran-
sen Co.

The company is already recognized as one of
the leading advertisers of the industry as shown
by impartial surveys made by the Qurtis Pub-
lishing Co. and other similar organizations.
With the increase in the Fall campaign, the
curve of Gulbransen leadership will rise to a new
point. In most of the publications, full-page
space will be used. making this campaign, with-
out question, the biggest one of its kind cver
used in the piano industry.

This is not an isolated campaign, but merely
an expansion, for the best months of the year,
of the regular Gulbransen national advertising
program. All of the cumulative effect of Gul-
bransen advertising published monthly without
a break for the past eight years backs up this
extra advertsing in the last four months. The
names of a number of new mediums are to be
found on the Gulbransen advcrtising list for
this Fall, including Munsey’s, Argosy, All-Story,
Flynn’s Magazine, Adventure, Short Stofies,
Frontier, Everybody's, Sea Story, Love Story,
Pépular, Top Notch, Complete Story, Ainslee’s,
Western Story, Detective Story and Sport Story.
In the agricullural field Holland’s Magazine is
a new one.

In the newspaper field the additions to the
list include New York American, Boston Adver-
tiser, San Francisco Examiner, Los Angeles
Examiner, Washington Herald, Atlanta Ameri-
can, Seattle Post Intelligencer, Milwaukee Sen-
tinel, and Sunday Telegram, Rochester Ameri-
can, Dctroit Times, Syracuse American, Fort
Worth Record, Baltimore American and San
Antonio Light.

One of the outstanding insertions of the Fall
campaign will be a full-page, four-color adver-
tisement in the American Weckly of Sunday,
December 6, being the group of newspapers
mentioned in the preceding paragraph. The
selling value of this, coming early in December,
one of the best piano buying periods of the
year, cannot be overestimated.

The Saturday Evening Post continucs to be
the leading medium used, with a full page each
month to tell its story to the regular Saturday
Evening Post group of 2,500,000 familics, while
other leading mediums will also continue to
carry the story.

In accordance with the regular policy of Gul-
bransen Co. the advertising copy used will be
of a convincing selling nature, full information
of the product, what it docs musically and how
it can be bought It will have the usual sell-
ing appeal that can be linked up with local ad-
vertisiug by the dealer.

Keeps Dealers Informed

R. A. Forbes, manager of sales and merchan-
dise of the Victor Talking Machine Co., Cam-
den. N. J, recently sent a very interesting let-
ter to the trade giving information regarding
the line of talking machines and radio com-
binations as well as new types of records which
will be placed on the market by the Victor Co.
this Fall. This policy of kecping in touch with
the trade will be continucd.

The recent annual outing of Sherman, Clay
& Co., wholesale and retail, at Riverlot Park,
Portland, Ore., was a great success. More than
100 employes and their families and friends
enjoyed the sports and other features.

R._I_E. TBorTm(; Market?ng
New Cabinet Type Speaker

Invented by Dr. Leonard F. Fuller, Vice-presi:
dent of the Company, and Will Be Known as
the Thompson-Fuller Speaker

In addition to the Thompson bell typc speak-
er the R. E. Thompson Mfg. Co., manufacturer
of neutrodyne receivers, has devcloped and
placed upon the market a cabinet type speaker.

Dr. Leonard F. Fuller

It is known as the Thompson-Fuller speaker,
having been designed by Dr. Leonard F. Fuller,
vice-president and chief engincer of the Thomp-
son Co. The Thompsou-Fuller eabinct speaker
is enclosed in a maliogany cabinet with most at-
tractive screened grill.

Dr. Leonard F. Fuller, designer of this new-
est R. E. Thompson product, is a scientist, en-
gineer and exccutive whose experience covers
many years in the industry. His designs are
to be found in many of the most important
radio stations throughout the world, including
a majority of the high-powered stations of the
American Navy. Dr. Fuller is the designer of
the largest single transmitter in the world, the
1,000,000-watt station of the French Government
at Bordeaux.

The Thompson-Fuller speaker is adjustable
to any lype of vacuum tube recciver regardless
of number of tubes. Tt is highly sensitive, pick-
ing up the faintest signals, and gives results on
distance reception with equal quality as that
recelved from local stations. It passes all known
acoustical tests and is frece from squeals and
blurs under all operating conditions.

Incorporation

H. B. Alderman, Buffalo, N. Y., was recently
incorporated to manufacture wireless instru-
ments with a capital stock of 500 shares of pre-
ferred stock at $100 per share and 500 shares of
common stock of no par value. H. B. and F.
W. Alderman and H. I. Merwin are the incor-
porators,

The Horner Piano Co., Evanston, Til, has
moved to new quarters at Sherman avenue and
Grove street. The move was made necessary
by a steadily growing business.

Monthly_ Popular Releases

ITALIANSTYLE

Records and Player-Piano Rolls

REPRODUCING SELECTED ITALIAN POPULAR
SONGS, OPERATIC and DANCES

Distributed by

ITALIAN BOOK CO.

145-147 Mulbervy St. New York, N. Y.

CATALOGUES SENT ON REQUEST
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the actual shipments.’

In August, 1924 we shipped a
record-breaking number of sets—

This August we actually shipped

more than four times as many!
° o o

Our dealers tell us that the rea
sons for their buying enthusiasm
are:

“THE NEW VALUES"—
(A new six-tube licensed Neu
trodyne at $110; anew five tube
Latour Receiver at $75 00; and
two other quick selling new
models at higher prices.)

“BIGGER PROFIT MARGIN"—
(Greater discounts than ever
before.)

“REAL DEALER
PROTECTION"—
(An iron-bound contract direct
with the manufacturer through
the wholesaler.)

g .

It is important that you should
get the details of the Freed-
Eisemann proposition!

Write to the Freed Eisemann
exclusive territorial jobber. or
write to us and one of our ex-
ecutives will reply personally.

%&&?ﬂﬂﬂ?p%&&%ﬁam

MANHATTAN BRIDGE PLAZA, BROOKLYN, N. Y. .

FREED -EISEMANN

MASTERY IN RADIO
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Early Fall Demand Creates Optimgm in
Milwaukee and Surrounding Territory

Dealers Eagerly Await New Talking Machine and Radio Models—Promises to Be Biggest Radlo
Year in History—Stage Radio Week—Important Dealers’ Meetings—Exhibits at Fairs

Mitwaukee, Wis., September 7.—Bolh phono-
graph and radio jobbbers in this ecity state that
business is beginning to open up for Fall, and
everyone is very enthusiastie about prospects
for the season. In phonographs business las
been showing some improvement and local job-
bers are awaiting the arrival of new Fall mod-
els with considerable Interest, as many dealers
are holding off somewhat on orders until the
new models are on display. Radie has started
out exceptionally well, and the general opinion
is that this will be thc biggest season radio lias
ever scen.

“Radio Week” Opens Season

Through the eforts of the Wisconsin Radio
Trade Association, both jobbers and dealers in
Milwaukee and other parts of Wiseonsin fea-
tured the last weck of August as “Radio Week."
This period was to mark the opening of the
radio season this year, and jobbcrs state that
the publicity obtained through advertising and
windew displays will undoubtedly encourage
carlier buying on the part of the gencral pub-
lic Special window cards and strcamers were
distributed by the Association to its members,
and several other means of featuring the week
were used. David M. Kasson, vice-president of
the Interstate Sales Co., which features Freed-
Eisemann and Dc Forest sets, and treasurer of
the Wisconsin Radio Trade Association, gavc a
talk on "Radioc Week” over the School of En-
gineering station, WSOE.

Enthusiastic Over New Sonora

“1 am very enthusiastic about the new Sonora
receiving set, and we have already placed orders
for delivery up to next February,™ stated Fred
E. Yahr, of Yahr & Lange, Sonora wholesalers
in Wisconsin and Michigan. “During the past
month 1 have made trips through both Wis-
consin and Michigan territory and I have found
conditions very good, except in some northern
communities where dry weather has affected the
crops. 1 am anticlpating a very good season.”

S. O. Martin Addresses Sonora Dealers

Inyitations were sent out to about 300 Sonora
dealers in Wisconsin and upper Michigan for a
dealers’ conference held September 1. New
models were on display, and scveral enthusiastie
talks on the prospects for the coming season

were given by S. O. Martin, president of the
Sonora Phonograpl Co, and F. V. Goodman,
general sales manager. The meeting opened
with a general discussion in the moruing, which
was followed by luncheon at the Milwankee
Athlctic Club. Demonstrations of the new
lines and addresses by Sonora officials followed
the luncheon.
David M. Kasson Optimistic

“Business has been picking up, and the out-
look for Fall is excellent,” stated David M. Kas-
son, vice-president of the Interstate Sales Co,,
distributor for Freed-Eisemann and De Forest.
“We held a big meeting of Frecd-Eisemann
dealers here recently and the general optimistic
note which prevailed at the meeting bodes well
for the radio industry in this territory.”

Alex Eistmann Addresses Dealers

More than 100 Wiscousin dealers were enter-
tained by the Interstate Co. on October 20 at a
banquet in honor of Alex Eisemann, treashrer
of the Freed Eisemann Radio Corp. The ban-
quet was held in the Elizabethan room of the
Milwaukee Athletic Club, which was attractively
decorated for the occasion. An address on mer-
chandising policies and the practical future of
radio was delivered by Mr. Eisemann, following
the banquet. Paul Cornell, of -a well-known
Eastern advertising company, discussed in de-
tail the advertising appropriation of the Freed-
Eisemann Corp. and displayed some beau-
tiful double-page, multi-colored advertising.
Merchandising in general was, discussed by
Aarx Max, musical merchandising manager of
Gimbel Bros. department store in New York
City. Harry Goldsmith, secretary of the Badger
Talking Machine Co., spoke on Freed-Eisemann
policies. Mr. Kasson presided over the meet-
ing as toastmaster. Following these addresses,
a number of prominent Wisconsin dealers spoke
on their experiences with Freed-Eisemann. All
agreed that a very prosperous season was ahcad
of them. Mr. Kasson plans to attend the New
York radio show this month. :

Expects Busy Fall

“Prospects for the Fall arc very bright,” de-

clared Harry Goldsmith, secretary of the
Badger Talking Machine Co., Victor jobber.

“Crop conditions throughout this scction are
C =

Retail Price
$-4000~3 volt.S1andard Base.

' smp. Detector - amplificr
wiih full, nose- free disior-
1#nnless volume.

All models sold with a 10
day -written guarantee

OTHER MODELS SELL AT

3 coi—8 100 amp. Miniature Base
Model S-8100 Det-Ampl ... 250
5 oslt—% amp. Stondord Base
Model S-200 Detector....... 2.50

Model S-4000 Det.-Amp 2!
Model S-700 Power Tube... 5.00
3 colt~=1110 omp. Mintature Bose.

Model S-600 Det.-Ampl..... 2
1% colt=Ys amp. Standord Base
Model 8-300 Det-Ampl..... 2.50
5 voli—1 6/ 100 amp. Standord Bose
Model S-1600 Det.-Ampl..... 4.00

Equip your sets with the tubes
that eliminate rushing, sputter-
ing tube noises by means of tri-
angular stabilizing plates—an
exclusive 3chickerling feature.

Try Schickerling tubes in
comparison with any others—
note the big difference in tone

Knickerbocker Bullding, Broadway & 42nd St.
Havemeyer Bullding, Cortlandt and Church Si
Phlladelphla Office: Jeflerson Bullding, 1015 Chesinut Sireet

SCHICKERLING

For your sets-

the tube that took ‘New York and
Philadelphia by Storm

and volume. Sturdy,long-lived

stations come in with bell-like
clearness.

Greater consumer satisfac-
tion and quicker sales come
with the use of Schickerling
tubes. A great improvement!

Weite or wire for our interesting dealers proposition
that insures legitimate profits.

SCHICKERLING PRODUCTS CORPORATION

Executive Offices and Faciory: 401-407 Mutberry Street, Newark, N. )

New York Offices:
Jewelers QI W.4Tih 31,
)

DIO TUBES

Uhith the Stabilizing THangular Plates
Mail Orders filled from our Newark factory

and so sensitive that far-off-

remarkable, and mothing can stop 3 big Fall.”

Mr. Goldsmith stated that plans were being
developed for dealer conferences as soon as the
new Victor models were reccived but that the
dates had not yect been set.

Pushing Music Master

“We have been way ahead of our schedule
for the past month, and Fall business promiscs
to be exceptionally good” stated Harry Haln,
of the American Radio & Equipment Co., which
is featuring the Music Master and Magnavex
lines. “We are meeting with considerable suc-
cess by advocating making radio a twelve
months' business, and to this end we are keep-
ing in touch with our dealers by mail at least
every ten days.” The American Radio & Equip-
ment Co. was the first local firm to hold a con-
Yerence of dealers, having brought together
their Music Master dealers last July. Since
then the company has been working on a ten
weeks' sales campaign on the Musie Master
line, which has been helping to boost sales.

In order to keep an exact record of dealers
who have been calling at the offices of the com-
pany, this firm has started a guest book and all
visitors are requested to register. Those whose
names appear for the first three days Mclude
H. J. Meyer, of Plymouth, Wis.; A. L. Pitz-
schler, Theresa; E. W. Tucker, North Prairie;
Harry Neuman, Lake Geneva; W. Tomlinson,
Kenosha; and Leo Hobbins, Green Bay.

Many Brunswick Exhibits at Fairs

“During the past mpnth 1 have been visiting
dealers who had displays at the county fairs
around the State, and I have been wvery well
satisfied with the results they are getting,” said
Carl Lovejoy, local representative of the
Brunswick Co. “Most of them have becn hold-
ing some sort of a contest with a Brunswick

phonograph or Brunswick Radiola as the
prize, and they _have been doing very
well. Brunswick-Radiolas have been moving

better during the past month as dealers find
conditions more favorable for selling them.
Fall business is beginning to open up fine.”

Mr. Lovejoy states that the record business
has been holding up remarkably well, with a
varicty of popular numbers in great demand.

Mr. Lovejoy made a trip to Chicago at the
end of August to secure further information on
deliveries of the new Panatrope which is being
manufactured by Brunswick, and states that spe-
cial plans for introducing this modcl will be
made as soon as, deliverics are assured.

Ordering for Fall

“Radio Is opening up very early this year,”
reported A. J. Ractz, manager of the Radio
Corp. of Wisconsin, which features the Pathé
line. "We have orders on file far in excess of
last year to be delivered as soon as new models
are received. Business at the beginning of Sep-
tember is about equal to what we were doing in
October last year.

Atwater Kent Conclave a Success

“Business has been very good with us, and
we are about four weeks ahead of last year on
our orders,” said Ralph Miller, secretary-treas-
urer of the Radio Specialty Co., which features
Atwater Kent.

About 150 Atwater Kent dealers attended the
dealers' conference held by the Radio Specialty
Co. at the Milwaukee Athletic Club. The con-
ference opened in the carly part of the after-
noon, August 28, and closed with a banquet that
evening. According to Mr. Miller, dealers were
very much pleased with the meceting and ex-
pressed enthusiastic opinions concerning the fu-
ture of radio.

R. F. Davis, sales manager for the Atwater
Kent Co., Philadelphia, was one of the prin¢ipal
speakers at the meeting, outlining the polieies
and explaining the merchandise featured by this
company. Martin J. Polikoff spoke on Pooley
cabinets, and Ben Duffy, of a prominent Eastern
advertising firm, presented some new ideas on
radio advertising. Other representatives of the
Atwater Kent Co. to attend the meeting were
Robert Wheeler, Hayes Clark and T. W. Mac
Dowell. The mecting was in charge of Leo
Nohl.
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A Victor Victory

A true sportsman dovs not expect to win always. Many victories, culminating
in supremacy, are often productive of laxity, indifference or over-confidence. It
is truc in social life and particularly so in busincss. Fortunately, the law of com- =
pensation and other uncontrollahle factors keep us on our mettle.

\s a great modern business organization does aot depend upon one man or

; group of men, reorganization, injection of new ideas, new inventions, and the \
adoption of other modern means at times become necessary, to maintain leadership. ~
Recently it became apparent that the Talking Machine industry must re- "
awaken and reclaim the buying interest of the public or soon relinquish its proud
supremacy in the feld of home entertainment. The theatre, the dance hall, the 3
automobile and lately the radio have challenged the Victrola and it seemed to
be playing a losing game, but the crisis has been met and passed. The game is 2
never lost until it is over, and now the Victor Company have scored and will 2=
od

win. This Victory will hecome unqnestionably apparent within a very short time.

Victor goodwill has made pos<ible the marketing of millions of Victrolus with
a success beyond the most optimistic expectations, The way is paved for the
introduction of a new Victrola, embodying improvements in recording and repro-
ducing of sound, revolutionary beyond all former conceptions of Talking Machine
tone and the commercial possibilities of the product.

We are net overlooking the wonderful advances that are being made in
Radio this vear, and we will make available to our dealers the best in Radio.

Any attempt to describe adequately the new Victor product we will offer
our dealers this Fall would be futile. Mr. Victor
Dealer, you must see and hear the new instrument, if
you would be convinced. Have your enthusiasm
aronsed and a most profitable future made apparent by
letting ns give you a demonstration of the new Ortho-
phonic Vietrola and the newe Victor Record.

). NEE\VCOMB BLACKMAN.

~~Tatkine Macine Co.
28-30 W.25%ST. NEW YORK NY.
VICTOR WHOLESALE DISTRIBUTORS

\
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STRAND PRICES

Gig;ntic Purchase by the
Player-Tone Talking Machine Co.

We have purchased the complete stock
of Strand Phonographs and Radio Cab-
inets and offer these splendid quality
instruments at 50% off former list prices

Write or wire for NEW net trade prices on large or
small quantities. Special prices on carload lots.

==
J
3 = = {
o L}
STKAND MODEL 11 i
Widtn, 36 in.; Depth, 21 In.: Height 34 i, i o~ 'smbn:'n] pLOLKCTe '
L ‘ddth, 36 In.: pth, 21 in.; Height, 31 in.
N Fomor. List Ericen 1) sg82.50 Former List rice, 133
New List Price. 67-50 “

% STRAND R2 RADIO )
CABINET

Acaommodates any
radlo set lréens\xrlm; not
over 297 % 9" x T%”.

¥ormer Llst Price, $100

RaDIO

STRAND NO. 7
CABINET

Accommodates any radlg sct

me ne not over 287 x10°x10°.

Former List Price $100 S

New List Prire. ... *80

Now List Price..

Player-Tone Talking Machine Company

632 Grant Street Pittsburgh, Pa.

Eastern Representative: GEORGE W. LYLE
Showrooms and Offlces, 95 Madison Avenue, New York City
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STRAND MODEL 1 3 IPLIL T ‘ !
I ki, B STRAND MODTL f0 =R
Former IRR R ot Widtis, 42 in.; Depth, 2315 In.: Helght, 343§ in. Ey
New Lt l’ ee 125 : Former Llat Price, Sx) s
New Tlst Price. . IOO Tl

STRAND MODEL 2l i
Width, 36 in.; Depth, 21 in: Helght, 34 In,
Former u t Price.

NP " 62,50 '? S R it Friee 518 38750

STRAND MODEL 20
Wiith, 38 in.; Depth, 21 In.; Helght, 34 in.

[0

TR \ND
MODEL
tlelght, 4 I
\\ ld(l lD In

L ’”.’.5000 .

i STRAND MODEL 3
Helght, §1 In.: Width,
i 15 4In.’; Depth, 20 In,

i, :47.50

STRAND MODFL 1v
Widtn, 34 in; Depth, 21 In.; Helgnt, 34 .
Forier List Priec $Li0

ww st Price, o e s.75
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Radio

Receiver

Selectivity means more

with the Valleytone

— more sales for the dealer, because more satisfaction for the user

Appearance

The Valicytone is mounted in
a rolid walnut cabinet fin-
ished in two tones with inlaid
gold stripe. Grained and en-
graved bakelite pancl, trimmed
in gold,

Console Models

The Valleytone may be ob-
tained in a beautiful console
model. A special Valley table
as shown above with built-in
loud speaker may also be pro-
cured for the Vatleytone.

The Valleytone 5-Tube Radio Receiver is extremely selective, It has
no trouble separating stations on wave lengths only four or five meters apart,
whether distant or local stations. The Falley Toroidal Coils make this
selectivity possible,

In addition, the Valleytone has a balanced tone. The potcntial balance
method of suppressing oscillation makes the tone of this set clear, mellow
and free from the howls and squeaks which have been the plague of radio.

Radio receiving sets are bought for these two qualities. These qualities
are the measure of success, of results. And results are what buyers want.

Sell results, Sell satisfaction. Sell the kind of radio performance that
Mr. and Mrs, John J. Public want, Sell the Valleytone,

Consult your jobber or write us for the full story of the Valleytone
5-Tube Radio Receiving Set. We are telling that story to millions this year
in magazine and newspaper advertising, and we are looking for good dealers
to profit with us on this better radio receiver,
VALLEY ELECTRIC CO Radio Division ST LOUIS, US.A.
Branches in Principal Cities

Valley
B-Bliminalars

Valley

Valleylone
Baitery Chargers

Itadio Reecivers
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The Valley
Battery Charger

The Valley Battery Charger is
the only charger nceded for all
radio batteries: 6-volt A lat-
terics; 24, 48, 72 or 96 volt B
batteries; and 2-volt batleries
Correct 6-ampere  charging
ra]lc. Safe. Quick. Econormi-
cal.

The Valley
B-Eliminator

The Valiey B-Eliminator is
made for receiving sets of
from onc to cight tubes. It
costs less at the stari than wet
B batteries and less in the long
run than dry cclls, too. dMuch
more satisfaclory than cither.

Valley Electric
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Interstate Commerce Commission Issues

Freight Schedules on Radio Receivers

Take Effect in Official Southern and Western Territory in Carload Lots—Refuses Approval on
Proposed Increases on Radio Sets and Talking Machines Combined

Wasiineron, D. - September  8.—The
luterstate  Commnscree  Commission has  ap-
proved schiednles proposed by the railvoads on
radio receiving sets, in carloads, in official
Soutliern and Western territory, which would
resnlt in Tncreased freight charges, but has re-
fused pproval of the proposed increascs on
talking machincs and radio sets combined, in
carloads, and has ordcred the carricrs to hle
new schedules which will be in accordance with
this decision.

The schedules were originally filed to becomce
effcetive February 10, last, but were suspcnded
ipon protest by the Music Industries Chamber
of Commerce, the Radio Corporation of Amer-
ica and other radio and phonograph manufac-
turers, who claimed the proposcd rates were
too high to be justified.

On account of the comparatively recent de-
velopment of radio rcceiving scts, specific pro-
vision lias mot heretofore been made for them
in freight classifications. The railroads admit-
ted during the hearings that they are clectrical
applianecs, which, when not otherwise specifi-
cally rated, are rated first class in less than
carloads and third class, with a flat minimum
of 30000 pounds, in carloads. Radio loud
speakers arc specifically rated 114 times first
class In less than carloads and second class,
mninimum 12,000 pounds, in carloads. Specific
provision is likcwise made for radio”tubes, at
double first class in Icss than carloads and first
class, minimum 14,000 pounds, in carloads.

The music and radio industries hold thc opin-
ion that undcr the classification ratings now in
cffect radio sets arc subject to the ratings pro-
vided for clectrical appliances. The railroads
concurred in this vicw, except in the case
of scts equipped with loud spcakers or tubes
or both; where thesc parts are included
in a sct they contended that the whole
constitutes an electrical appliance combined
with tubes or with a loud speaker, as the case
may be, and that under the rules relating to
combination articles or diffcrently classed
articles in the same package the applicable rat-
ing is that provided for the highest-classed arti-
ele in the combination or package. The com-
mission holds that the industries’ interpretation
of the existing provisions is correct and that
where a sct is designed for the reception of
tubes or a loud speaker or both and thosc parts,
or eithcr of them, are shipped with the set,
whether installed or secparately packed, the
wholc constitutes a single clectrical appliance
and must be rated as such.

In the absence of specific provision in the
classifieation for talking machines and radio
sets combined, they have been rated under the
comnbination-article rule as a talking machine
and an clectrical appliance combined. Talking
machines arc rated first class, in jess than cae-
loads, and second class, minimum 16,000 pounds,
in carloads. Less-than-carload shipmenis of
talking machincs and electrical appliances arc
rated the same, first class, but carload shipments
of talking machines are classed higher than car-
load shipments of clectrical appliances. Ac-
cordingly, under the combination-urticle rulc
the ratings on talking machines and radio sets
combined are first class in less than carloads,
and second class, minimum 16,000 pounds, in
carloads.

By thc schedules filed by the railroads they
proposed to establish less-than-carload ratings
on radio sets and talking machincs and radio
sets combined of 1% times first ¢lass in the offi-
cial and Western territories and double first
class in the Southern territory; and a uniform
carload rating on both articlcs of sccond class,
minimum 20,000 pounds. On carload shipments
of radio sets it was proposed te incrcase thc

rating from third to sccond class, with a reduc
tion in the minimuin from a fat minimum of
30,000 pounds to a graduated minimum of 20,000
ponnds, according to the size of the car wsed.
On carload shipments of talking inachines and
radio scts combined it was proposed to continuc
the rating of sccond class, but o ingrease the
minimum from 16,000 to 20,000 pownds.

During the course of hearings before Exam-
iner Flynn, a great mass of cvidence was intro-
duced showing thc weights and valnes of the
two classcs of shipments and their comparison
with other commodities taking various rates.
Much cvidence was introduced relative to the
recency and devclopment of radio and the vari-
ous uses to which it is put.

The railroads claimed that the installation of
a radio set in a talking machine substantially
increascs the value without materially inercas-
ing the wcight. They admitted that the valwes
of the more expensive and claborate types of
talking machines may equal or exceed the
values of some types of machincs cquipped with
radio scts, but contended that average condi-
tions must be considered in detcrmining classi-
fication ratings. They claimed that the existing
ratings on talking machines arc too low in view
of the development in the models of such
machines since the ratings on talking machines
were originally established at which time they
were small, ¢compact and portable and much
heavicr per cubic foot than the present types.

The music industries claimed that the pro-
posed minimum of 20,000 pounds on talking
machincs with radio scts combined cannot be
loaded in a 36-foot car. The roads did not in-
sist that the proposed minimum can be loadcd
but contended that the proposed rating of sec-
ond class was rcasonablc only when applied
with a minimum of not less than 20,000 pounds.
The issi howcver, has istently re-
fused to approve a minimum weight which it is
impossible to load, and refused to do so in this
case.

In its decision the commission approved the
proposed ratings on radio sets cxcept to the cx-
tent that the less-than-carload rating proposcd
in Sounthern territory should not cxceed 1%
times first class, disapproving the double first
class rate asked. It also approves the proposcd
ratings on talking machines and phonograph
rates combined, in lcss than éarloads, with the
samc cxception. The proposed ratings on talk-
ing machines and radio scts combincd, in car-
loads, however, is disapproved as it provides for
a minimum weight which cannot be loaded.

The carricrs are instructed to cancel the orig-
inal schedules on or before September 19, next,
and file new schedules complying with the com-
mission’s findings.

Finds West and Mid-West
Trade Enjoying Good Demand

Herman Scgal, president of thc Unique Re-
production Co., New York, manufacturer of
Add-A-Tone sound hoxcs and reproducers, for
use in eabinct phonographs and portablcs, re-
cently eetnmicd from an extensive trip through
the West and Middle West. Mr. Secgal took
this trip in the intercst of business and visited
the factories of scveral large manufacturers
with whom lic is doing business.

In discussing conditions as he saw them dur-
ing lis trip, Mr. Scgal said: “The manufacturees
whom I interviewed all scemed to be cnjoying
a good volume of busincss and look forward
cagerly to an exceptionally good Fall trade.
The purpose of my trip was to familiarize my-
sclf with the production problems which were

confronting the firms for whom I f ©

and thus to place myself in a position where 1
would be able to ce-operatc with them more
readily, duc to an intimate knowledge of their
particular problems. I have always fclt that not
only should a manufacturer of parts and acces-
sorics which go to make a complete phono-
graph turn owt the best possible product, but
he should also give his customers the utmost
in scrvice and co-operation towards making
their problems simpler and more easily solved.
This has been onr policy since our establish-
ment in business, and 1 fcel that it has been
justificd, as the business has incrcased in vol-
ume ycar after ye:

Ohie Sales Co.aartered

Papers of incorporation have been filed re-
cently by the Olhio Musical Sales Co., of Cleve-
land. H. M. Decring, ). C. Logue, and Dorr E.
Warner are the incorporators. The conecrn
has an authorized capital stock of $100,000.

INE TUBE WiTH A SENTI0CC CUARANTEL Jiii 7:
U

A GOOD TUBE

Produced by a responsible
organization, whe know
how.

Unusual profit—rigid pol-
icy, local and national ad-
vertising.

A sensible guarantee—each
tube serial numbered.

At the public demand re-
tail price $2.00 each--art
TYPES,

All Types
$2.00

Canada. T3

DISTRIBUTORS———

M. A. Baker & Son.
",

t

Sorenson Lamp
Hlopee-Siater Aulo.  Drs Metnes
o --Cedar Raplds

Co..0cg Malnr A

fadlo Deal .San Froacio
Wustern Light Co..Los Angele,
Franklin Elee. Sup. Co.
Keyrtons Radlo Dlst. Co.Phils.
Allenlown Radlo Co Allenlown
Goodlin A b sad
Fort Wayna Iran Co.FL Wayne
Swanson . Co...Evanmiilo

SUPERTRON MFG. CO.
HOBOKEN, N. J.
Export Dirlslon. 220 Drosdwsy, N. Y. City

Factory Branches
n Bure

o Corp....... Elgin
Albrcta Radlo Co.Alterla, Can,

Arcads
h - Streat
e 14th Street
Stoul Street
Rialto Blag.

Exhibiting at
NATIONAL RADIO EXPOSITION
Grand Central Palace
Sept. 12-19

gSU_PERTRON
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Kolster Ra_dio_Opens New
Divisional Sales Offices

Loecal Sales Headquarters at Boston, Washing-
ton, Chicago and San Francisco Now Operat-
ing—Close Contact With Trade Assured
Four new divisional sales offices in all, located

in Boston, Washington, D. C, Chicago and San

Francisco, have been opened by the Federal

Telegraph Co., according to an announccmcut

just made to the trade. All four offices are in

the hands of men well known in the radio bus
iness.

W. A. Hendrickson has been appointed man-
ager of the Boston office, located in the Rice
Building, from which he will cover the New
England States.

W. A. Eaton is in charge at Washington,
D. C, with offices in the Munsey Building,
where he will hold forth over the Eastern see-
tfon of the country, South to include Florida
and West to Ohio.

H. F. Tideman, manager of the Chicago of-
fice, at 33 South Clinton street, that city, is cov-
ering the mid-Western States West to the Rocky
Mountains.

G. L. Stannard is manager of the San Fran-
cisco office, located in the Hobart Building,
which are the home offices of the Federal Tele-
graph Co. of California, and will cover the Pa-
cific Coast.

New York State, northern New Jersey, and
the metropolitan district have been reserved for
the New York office in the Woolworth Build-
ing, which is merchandising headquarters for
Kolster radio.

It is the intention of thé Federal Telegraph
Co. to give the fullest measure of protection
and support to established Kolster radio dis-
tributors and dealers, and throngh these divis
ional sales offices to maintain close contact
with the trade in general in their respective re-
gions.

Zenith Expert in New Orleans

New ORLEANS, LA, September 7.—Rudolph Todd,
who qualified as an expert at the Zenith Radio
School, Chicago, has been added to the staff
of Woodward, Wight & Co., one of the most
extensive distributors of radio instruments and
supplies in the South.

The concern is distributing “The Voice in the
Air,” a 36-page radio catalog of their own com-
pilation, and has announced copies of the book-
let will be sent to any radio dealer on applica-
tion.

Opens New Store

C. Durkee recently opened a new music store
in the Baker Building on Superior street, Al
man, Mich.

THE TALKING MACHINE WORLD

Valley Electric Co. Intro-
duces Valleytone Receiver

New Creation Has Many Novel Features—Also
Makes Eliminator and Battery Charger

The Valley Electric Co., 3157 Kings Highway,
St. Louis, Mo., manufacturer of the Valley bat-
tery charger, has introduced to the trade a radio
receiving set, known as the Valleytone recclver.
Handsome folders illustrated in gold and brown
have been mailed to dealers showing the set,
which is a five-tube model with radio frequeney
cireuit. By micans of a patented appliance
termed the “Potential balance method for sup
pressing oscillation,” a small coil is placed upon
the doughnut coil, preventing the sct from go-
ing into oscillation, and producing pure tone,
with both range and selectivity.

Tle Valleytone is finished in two-tone walnut,
with gold inlay on the top and sides. The pauet
is of bakelite, with vernier adjustment on the
gold-trimmed and lettered dials. The set, which
was placed upon the inarket about two mouths
ago, lists for $115.00.

A "B" battery eliminator has also been per-
fected and introduced by the Valley Electric
Co., listing at $30.00. It is attached to any light
socket, and provides an even, steady source of
current. The controls are adjustable, allowing
the operator to obtain clear distinct reproduc-
tion by regulating to exactly the right voltage.
The manufacturer states that the Valley elim-
inator may be operated at a cost of about one-
tenth of a cent an hour.

The Valley battery charger, perhaps the old-
est and best known of the Valley radio prod-
ucts, having been on the market for a consider-
able length of time, is presented this season
with several improvements. It is furnished
with an engraved and grained bakelite panel,
with a moulded glass top designed to make it
tamper-proof and to c¢nhance its appearance.
Rubber feet underneath the charger protect pol-
ished surfaces. The charger lists for $19.50.

Atwater Kent to Exhibit
at Gotham Radio Shows

During the two radio expositions to be held
in New York City during the middle of Sep-
tember, the Atwater Kent Mifg. Co., Philadel-
phia, Pa, will establish headquarters at the
Commodore Hotel. They will exhibit at the
Fourth Annual Radio Exposition which opens
at noon on September 12 at the Grand Central
Palace and also at the 258th Field Artillery
Armory, Kingsbridge Road and Jerome avenue,
New York, where the Annual Radio World's
Fair will be opened at 7:00 p. m. on Monday,
September 14

It is d that the ¢ line of At-
water Kent receiving sets and radio speakers
will be exhibited at both these shows and the

Serrenaer 15, 1925

company is extending a cordial inyitation to
visit the displays at both the Armory and
Palace.

Install Stromb;r:g-Carlson
Switchboard at Kodak Park

The Stromberg-Carlson Telephone Mg, Co.,
of Rochester, N. Y., manufacturer of a line ol
radio receiving sets which have become tre-
mendously popular among discriminating radio
fans, has built up its present fine reputation over
a period of thirty years engaged in the manu-

Stromberg-Carlson Installation
facture of telephone apparatus, cables and sup-
plies. Radio is the most recent branch of activ-
ity engaged in by this firm. The concern has
made installations of its switchboards and other
apparatus in some of the largest factories and
commercial structures in the country. Among
the most recent was the installation of a new
switchboard at the Keodak Park plant of the
Fastman Kodak Co. Rochester, N. Y., which
fs considered one of the largest private branch
exchanges in this section.

Radio at Sesqui-Centennial

Arrangements have been completed whereby
a mammoth radio educational exhibit will be
held at the Sesqui-Centennial International Ex-
position to be held in Philadelphia from June to
September of 1926, Over 50,000 squate feet of
floor space have been allotted to the radio in
dustry, this space to be located in the Liberal
Arts Palace, the most beautiful building planned
for the exposition. The exhibit will portray the
development of radio from both the technical
and artistic standpoints. Many leading radio
manufacturers have already reserved space at
the exposition.

Opens Repair Department

CantoN, O., September S.—Announcement is
made by the Home Music Co. of the opening of
an up-to-date repair department, for the repair
of all makes of talking machines and radios. The
new department has been installed to the rear
of the store. The Home Music Co. is one of
Canton's newest and most attractive retail
music stores.

others.

The New Minnelli Portable

This newest portable is equipped with the Minnelli
tone arm with its many high qualities of tone reproduc-
tion. This tone arm which is reproducer and amplifier
combined is readily detached which allows the ma-
chine to be built compactly.

Well equipped and finished the
enables you to sell a portable that is different from all

Send today for full details and dealers’ prices.

MINNELLI PHONOGRAPH CO., Inc.

dinnelli portable

Pittston, Pa.
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Why Music Master?

The Company and Its Products
Are Thoroughly Dependable

The name., Music Master. i1s the most inspiring
nanie in the whole field of radio.

Such inspiration arises only {roin proven depend-
ahility-—dependability of both the Company and its
Products.

The fact that no one has ever lnst money on
Music Master is enongh to convince the most cantions
businessman that

Music Master prodncts more than match the catalog
descriptions of them: that

Music Master merchandising policies protect deal-
ers from shelf-warmess, price-cuttings and model
changes: and that

Musie Master is financially and morally sound.

Tie Up to Strength

Receiving Sets in 10 Styles $50 to $460
Reproducers in 9 Models 318 to $100

Multi-Cell Dry Batteries -~ Storage Batteries
and Accessories

A Complete Line Under One Trade Name
Music Master Products Are Mouney Makers

Music Master Corporation

Makers and Distributors of High-Grade Radio Apparatus
WALTER L. ECKHARDT, President
PHILADELPHIA
128-130 No. 10th Street
Canadian Factory: Kitchener, Onterio
Chicago New York Pinsburgh Manireal, Can.

93,000,000 Americans Are Reading the Musie Master Story!

PRODUCTS
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TYPE X0

Fivo tubes New circudt
Connect with standsrd beil
or cablnel type Music Mas-
ter Reproducer, or with spe:
clalty designed ort madel
reproducer, liustrated.
Great * selectivity, extraor-
dizary volume aud monder-
ful tone quality.  Sofid ma-
hogany cablnet, benutitorty
ornamented, bfown mabog-
any art safin fnish

price 300

Music Moster Reprodecer,

Model XiII. Drum type

Speclally deiigoed art model,
strate

Niu:
Price $4()

Styles of Receivers
with a Price Range from $50 to $460

In addition to the models shown here, we offer:

TYPE 400 Five lubes,  Soecinl uer-selective dlreull. | Mo sntenny or ground
requlred, o batlertes: operoted entirely on AT hourc eurrent.
battery ellminators houted In ateel clag box withi et W andard
B o Thniner ype Monts Matee Regrogucer, or, with " desoned st model EEro,
dueer, llustrated. * Freneh Spinet Oeek Cablos of wua ny, beautltully ornomented.
brown mohogany art safin finl Wels Ravter Beproduser, Blodel XIIT
Crom trper Sorclaily desgned ey mpack, Diutirated on Tyee

. §0) Four dues (Musle aster 199 tyors. Neutragyne, AT clrault operated on

r Call (20 Wil B. 2-150 o pryranaigie It v (3 Ory Cell}
{Muslo Master ik Srolii-nch dhotabre Aux s And ot witen,
Loud speakes Eannetioiing lmnl. Jstcienel ‘ened e Wahogany Cabinel with
#93co for dry eells In rear, Batte

TYPE 60 F, ke (Mu-lt Mmer 201A tyos). Ninety volts of "B bahery {tws
Master 450 or 451)." 'Sia voite storage “A™ Daftery (Musle Tasier
Thres ton!nlh—lnnh- .nak poisters, Oas velumo contret. Loek and Jack oo
B I

ape
mooavei fed, mnnanny Cabin

trepueney, delector and two atages of audlo teceueney amplification

Irenency Eranstormérs Sra uned In omlilitions aro controlled by tho ren

atlery leads.

FI M M 0 )
I\GEEYIOO Iv:"lnbo i u‘ll:: h.l-‘;;r‘ Is‘I‘:'zpe)‘
0. 650), e three Loneh Glain Ong. ratume
\ ot wwitch, _ Jaek tor beagpnones n fiont panet, | Loud wpeskes oannect bac
TYPB 460 My pai os=vtd | end dantrd, hoseny € Cablinel of eonsclo tyo with m: tol
el blllrvlu e Tear. - Twé etages of Juncd radio frequeney,  deteior Two_stages
tube:

of a ol
funed  Tadio Tor " topoing .-glﬂmu.

rcutt. One major TYPE 140 L, Jutes (Muste Mater 2014 trgn.  Niney volts of 187, batte
sl Master No, 4513 voits rigra atiery (Hus
ond soid-plaied polnters contoes Y ok, Two adjus
d toggle ch. oud 1peaker conneetion In bae Mel:ll ﬂeh(d plntl Illh
I!nllh praduations. Olll under 0Iall Indirectly I||Ill||rln|eﬂ Mahogany Cabinet
compartment, wo tuned stoges of radlo frequency, deteetor and bwo stal
ol lllﬂlﬂ Irequeney lmp"ﬂtaﬂnn. Hery

TYPE 175 §ix Jubes (Mutlo warter 2014 trpel. | Winety olty ot B baliery (o

Hudle Madter tio, 4513, SIx valts storaso Musle Master

inters, e
7\10 nlllll"‘[ :enll |l On and
di Murle Masier Reorodieer bullt AR
1ty within mnhnl.my e e heied with “gold" boacruno. ik, Thres s39c of Tun
Tastrated radlo fre: delector ‘and two sfages of audio leepuene Imullnn Patented cireult
tree Imm Ol( IIMI“II through a eystem of chokrs and e lul

price $460 - Seven fubes (Musle Mast " to 135 velte of
TYPE 250 535, My i u'u'-'l; mmr"tso o asrf.“ s|°x it " orage A"
0 lnﬂluiul show-

tian, c@mbloving worelal potented solte and fho Tosorption coted

. M 1
Canadian 3 Too muum m. e ot velms 8nd ons to
A d of_bullt: On nnd oft switchs and_ths
¢ Prices v of e funed Fadlo t-cqueney hookup are cavered 57 wed or
Im][ Stightly ing. | Muhooany cmm n0 anienna of oround required on his sel. Mutal riched

panel.  Battery I

Higher

USIC

RADIO { prODUCTS




Serrevmen 15, 1925 THE TALKING MACHINE WORLD 79

RADIO REPRODUCERS from §i4

The Musical
Instrument

of Radio

HE Music Master unit has a capacity to pro-
duce with fidelity, not only the niodulations
of the lmman voice, but the vilirations of
music’s overtones.
We do not care whether this unit takes its pluace
in horu types, cahinet types, or reflector. lis
capaeity renwins the sune.
We muke every type of reproducer, so that
Music Master dealers may have everything with
which to sutisfy the desires of every consumer.

MUSIC MASTER REPRODUCER MODEL X1

New Drum Type.  Handsome silk facing
|

Oruamented gany, in brewn maltogany urt
satit finish, ‘Tasseled silk cord for support
lrom pietnre monlding,

Price, 330
MUSIC MASTER REPRODUCER MODEL \I1i

New Drum Type, Silk facing gatltered with
omumented rosette. Ornamented mahegony, in
brown malogany art satin finish, Monnted on
solid mahogany buse, with hund-earved snpport-

ing colnmna, Price, $35

MUSIC MASTER REPRODUCER MODEL X11l MODEL X

< . N . Solid 3
New Drnm Type.  Silk fucing gathered with ;::;;,M, Fab Gossing wood
el

i i Shaded
ornamental rosette. Ornlmucu.lcd maliogany, in d“'l‘;l‘:’;;‘,g:‘;';“uhd
hrown mahogany art satin finish. Mounted on
solid malioguny hase, with hand-earved suppeort.

ing forms. Price, $40

Canadian Prices
Slighily Higher

(1 ?ﬁ%ﬁ{ (INaste

RADIO PRODUC
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Condensors Uniane
oneplece frame o
struction, bross phnts
diccast roror and st
tor,high ratio, low loss.
Pnza.-l)—plam. $6.00
43-plate, $7.00

LSs

ACCESSORIES

Big Profit on
Small Items—

N accessory department at-

tracts customers for parts

and replacements who, in almost

every instance, are good pros-

pects for higher priced and more

profitable radio, phenograph and
musical merchandise.

Pictured here are some of the
worthwhile Music Master Ac-
cessories. Like everything else
that bears the Music Master
name they are each and all UN-
CONDITIONALLY GUAR-
ANTEED.

Cunadiun Prices Slightly Higher

USIC

RADIO

A. F. Transformen:
F:ulhlullv reproduces
natural tones with
greater volume,

Price $7.00

Dlnb l’tne .t Ind(

lack
llnn rl:hlv
Patentedelutel
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Carryola Fla;yper Po_rtable
Introduced to the Trade

Unique Case Is a Feature of Lalest Portable
Being Marketed by the Carryola Co. of
America—Dealers Interested in New Product
The Carryola Co. of Amcrica, Milwaukee,

Wis., manufacturer of the well-known Carryola

Master portable plionograph, has intrednced a

Carryola Flapper Ope:
new model which is called the “Carryola Flap-
per.” The case resembles a hat box, trimmed
off at the hinged cnd so that it will stand vp.
right, and the cffect is unuswally pleasing.
Closed, the Flapper looks like a Deluxe band-
box, in handsome Dupont Fabrikoid or grained
iitation leather, with tan edging and nickeled

Carryola Flapper Closed
hasps and lock. A convenicnt and sturdy han-
dle gives it real portability. Open, the Carry-
ola Flapper becomes a talking machine in a

novel setting with very attractive lines. The
lid tips back, disclosing a lining of cretonnc
and a pocket that will hold fiftecn ten-inch
records.

The same playing features that distinguish
the Carryola Master are found in the Flapper,
including the Add-A-Tone reproducer, the quiet
motor, nickeled fttings, throw back tone arm
and otliers. 1t also has thie same tonal valume
and guality uf tone, and, in fact, is practically
the same instewnent in a different dress. The
weight is the samie, as are also the over-all
dimensions, and the price remains the same as
the Carryola Master.

Donald T. Allen, vice-president of the com-
pany, states that the appeal of the Carryola
Flapper is frankly feminine and that while men
will undoubtedly prefer the Carryola with its
maximum simplicity, the women will probably
select the Carryola Flapper for its style and
distinctiveness. Mr. Allen reports a lively in-
terest in the new product with the dealers keen-
ly enthusiastic as to its sales possibilities. The
company is amticipating a very active demand
for the Carryola Flapper und factory facilities
are being prepared accordingly.

A Time Waster

It would be well if the dealer and his sales-
mecn in conducting the radio department would
avoid the radio “bug” who spends half the day
arguing the merits and demerits of some triv-
jality with anyone willing to listen. There'’s
no profit in it and the time wasted can be put
Lo better use in encrgetically going after real,
live prospects.
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Limited Free R_aci(; Service and éhar{;;
Thereafter Solves Luscher’s Problem

"Buy the Set You Service the Least” Is the Advice of H. Olsen, Radio Expert of Luscher's Music
Store, in New York, as the Best Answer to the Elimination of Profit-Killing Service

""An ounce of prevention is worth a pound of
cure” might well be used to describe the sys
tem by which Luscher's Music Store, New York,
solves tlie problem of radio scrvicing. This
establislunent lias, for the past couple of years,
been retailing radio micrehandise with success
and has Decu exceptionally successful in avoid-
ing that biugaboo of many dealcrs, the high cost
of serviec. In fact, H. Qlsen, radio expert, who
is asgociated with the store in conducting the
radio department, states that in the past year
the number of service calls can be counted on
the fingers of one hand., Mr. Olsen is well
qualified to discuss the problem of radio servie-
ing, having for a great number of years been
snterested in radio and having a thorough
knowledge of his subject.

"This store,” states Mr. Olscn, "in selling a
radio set, guarantees free service for thirty days
and following that a charge is made for cach
lime a man is called to inspect or go over a set.
In other words, if a customer calls on us for
every one of the thirty days following the pur-
chase we cheerfully call and render every as-
sistance. After that time we bill them, usually
a dollar for an ordinary complaint or if the
servicing requires much timie a charge in pro-
portion to the time required is *made. At
least that is our plan—during the past year,
however, we have had only about four or five
service calls and these were, with one excep-
tion, siinply minor adjustments.”

Asked how this remarkable record was possi-
ble when so many dealers were besieged by
calls for service, Mr. Olsen summed the answer
in a few words, "Buy the set you service the
least,” and then went on to explain the store’s
policy of stocking instruments.

“'Before any make or type of radio receiver
is accepted from manufacturer or wholesaler for
sale to our customers it must meet certain re-
quirements. In the first place, we know our
buying clientele and realize that for the greater
part they are people in moderate circumstances
and are novices in radio, knowing little or noth-
ing regarding the operation of a receiver. There-
fore, the two points which we take into consid-
cration before stocking a line of reccivers are
simplicity of operation and guality.

“When we accept a set on approval it is sent
o my workshop and is gone over thoroughly
I have a scries of mirrors rigged up by which
esch part of the inside of a set can be looked
over, nol only for general workmanship but for
cach detail, the wiring, small parts, and all must
stand up. In this section {the Bronx) the aver-
age buyer of a radio sct purcliases it not as a
fad or toy but as a part of the home’s furnish-
ings and as lic would buy an ice box or other
article of furniture for a lifetime’s use. They
buy radio, not for a year or so but for con
tinued use, and we help them to sceure this
result to the best of our ability and give them
an honest dollar's worth for their dollar. Be-
cause of this, we fcel that it is cssential that
cach part must be up to par.

“Following this inspection, I next bring the
sel to my home and try it for accuracy in
tuning and secing that it brings in stations
clearly. I do not base my findings on my own
experience as ! have had much more practice
with radio than has the average buyer, so I
request my wife to try the set at various in-
tervals and we compare results. Should the re-
ceiver stand up to these requirements and give
satisfaction we feel that we are justified in of
fering it to our trade, I belicve that it is this
angle of buying radio apparatus that has, in our
case, obviated the neccessity of having to give
unnecessary service.””

Naturally, the care takenm in stocking radio
merchandise is also used in installing the sets in
the homes of customers and proper instruction is
given all buyers in the use of the instrument
purchased.

New Aerial for Grebe & Co.

A new lattice-work tower 104 feet over the
factory roof is being erccted by A. H. Grebe
& Co., Richmond Hill, N. Y., manufacturers of
the Grebe Synclirophrase radio receivers. This
will form the third leg of a triangular set of
antennae and when the three acrials are in
place it is plamned to broadcast simultaneously
from WAHG, WBOQ and perhaps under the
call letters of one of the other stations owned
by the company.

THANK YOU!

The
Music

respoiise  to the new
Master line has been

wonderful — exceeding even

our highest expeclations.

Qur hearty, sincere appreci-
ation is extended ?
dealer friends for their en-
thusiasm and co-operation. We

know that the Music Master

line will inore than [fulfill

their expectaflons.

to our many

Metropolitan
(New York)

Distributors

ORTH AMERICAN RADIO CORP.

“Just above the circle,

1845 BROADWAY, near 60th St.

but always on the Square”
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Contmued Good Demand for All | Lines
in Cleveland Presages Busy Fall Trade

Panatrope, New Brunswick Instrument, Creating Wide Interest in the Trade—Preparations for
Cleveland Radio Show Maturing—R. C. A. Exhibit at State Fair—Other Important Activities

CrLeveLANDd, O, September 8.—Cleveland phono-
graph fans and dealers alike are much inter-
ested in the Panatrope, the new sound repro-
ducing instrument announced by the Brunswick

. in New York, August 15. Already many
inquiries are being received by Cleveland
Brunswick dealers regarding the Panatrope and
records. Some music merchants who feature
Brunswick phonographs and Brunswick Radio-
las have already booked orders for tlhie new
records, which will play for more than half an
hour. Inquiries fromn small dealers in the
country are also being made of the Cleveland
branch of the Brunswick Co.

September promises’ to be a good month for
talking machine dealers in northern Ohio. The
last two weeks of August brought fair sales of
machines. Portables are still much wanted.
Latest releases of records by standard talking
machine companies have had a good call. H. J.
Shartle, head of the Cleveland Talking Machine
Co., Victor distributor, is still bombarding the
trade and others with mail order literature to
aid retailers.

To Report on Radio Discounts

A special  committee  appointed several
months ago by Otto C. Grau, president of the
Ohio Music Merchants’ Association, will rcpon
at the Se ber 15 vention in Ci i
on a survey made of radio manufacturers rel-
ative to their attitude in giving proper discounts
to music retailers. E. C. McMahon, of Youngs-
town, is chairman, and Omer E. Westerfield, of
Grenville, and Dan E. Baumbaugh, manager
of the talking machine and radio section of the
May Co., of Cleveland, arc members of the
committee.

Featuring the Kameraphone

The Robert L. White Musie Co., the Old Ar-
cade, is making quite a hit by featuring products
of the Kameraphone Corp. of America, 547
Broadway, New York Mr. White offers these
little portable talking machines at nearly half
price, featuring them in window displays and
sales room, They are sold as low as $9.75.

Expects Busy Season

W. J. McNamara, of the Empire Phono Parts

Co., 2261 East Fourteenth street, expects to

book a lot of new orders during the next inonth.
Business, he said, during the frst half of Au-
gust, showed many signs of reviving. The firm
makes tone arms and reproducers.

Preparing for Radio Show

James H. Lanyon, of Lanyon & DBrown,
publicity directors of thie Cleveland Radio Show
in the Public Hall for nine days, beginning No-
vember 27, reports that about $5000 worth of
exhibit space lias been sold to Cleveland con-
cerns, aside from that contracted for by a New
York booking agency. The Cleveland concerns
include the May Co., William Taylor Son &
Co., Dreher Piano Co, Cleveland Talking Ma-
chine Co, Buescher's Victrola Store, Edison
Phonograph Co., and several radio distributing
and manufacturing concerns. A feature of the
show will be the transmission of pictures from
one end of the Public Hall to the otlier by the
radio process. It is expected that the Victor
Co. will exhibit its latest combination of pho-
nograph and radio. Warren R, Cox, vice-chair-
man and general manager of the Radio Appa-
ratus Co., is working out plaus for several radio
stars to appear. Hemman Lesser, of H. Lesser
& Co., is chairman of the publicity committee,
and R. C. Sidnell, head of the radio section of
the M. & M. Co., will have charge of decora-
tions.,

Harry R. Valentine, vice-president of the
Dreher Piano Co., is a member of the cown-
mittee which is working out plans for the show.

R. C. A, Exhibit Scores

A $200,000 radio exhibit was made at the Ohio
State Fair, which opened in Columbus August
3 and ran a week. The most interesting feature
was the exhibit made by the Radio Corp. of
America in connection with the Ermer-Hopkins

0, of Coluinbus, and C. V. Truax, general man-
ager of the fair. Captain R. H. Rangar, who
transmitted the first photos sent from Europe
to America by radio, directed the picture send-
ing part of the exhibit, The exhibit equipment
included a portable broadcasting station and
studio, owned by the Radio Corporation of
America. Francis M. Robinson, field secretary
and program director of the corporation,
booked talent for the broadcasting features,

raswcn ‘2'.5.“ s h2930% N

Y7
Ten RAY-O-VACS

Y

for Every Radio Use

It pays to handle French Ray-O-Vacs. Stock the
full line of ten models and you'll have a battery

to fit the demand of every customer.

You'll be

making out cash slips instead of explaining why
you can’t give him what he wants.

French Ray-O-Vacs make repeat

sales, too.

They're built right, they give thoroughly satisfac-
‘tory service, they're nationally advertised. They

make moriey for you.

FRENCH BAmRY COMPANY, Madison, Wisconsin

FRENCHRY0¥AC

MICA
DIAPHRAGMS

Immediate delivery—all sizes
Send for free samples and prices
All Mica Products

INTERNATIONAL MICA €0.

oimme®sis PHILADELPHIA, PA. sussie Phile

The portable station transinitter had a wave
length of 800 miles. Other radio exhibits in-
cluded German wircless field sets, captnred
during the world war by Awnericans; arniny and
navy sets; French and British radio equipment,
apparatus in use twenty-five years ago; a welder
of radio tubes and other devices. Fred Ricg,
transportation manager; H. Mitchell, engineer;
G. H. Clark, manager of the exposition divi-
sion, and Miss Amy Clark represented the cor-
poration at the fair. The show was purely ed-
ucational, according to L. R. Krumm, of the
Eruer-Hopkins concern.
Drive on Cheney

Dan E. Baumbaugh, manager of the radio
and talking machine section of the May depart-
ment store, Cleveland, recently launched a sales
drive on Cheney phonographs. The firm ob-
tained an unusually large stock of all types of
Chency machines direet from the Grand Rapids,
Mich., factory. Whole pages of newspaper ad-
vertisements were used to announce the sale
and Mr. Baumbaugh said a rccord breaker was
made in sales during the first few days.

Now a Freed-Eisemann Distributor

The Haas Electric Sales Co., 512 Huron
Road, announces it has been made exclusive dis-
tributor for this territory for Frecd-Eisemann
radio sets and equipment. The firm's territory
includes morthern Ohio and northwest Pennsyl-
vania. One dealer only will be appointed in
cities of less than 25000 population,

Ed. B. Lyons, vice-president and sales man-
ager of the Buel Distributing Ce., which took
over business formerly done by the Cheney
Phonograph Sales Co. and the Record Sales
Co., and is located at 1965 East Sixty-sixth
street, Cleveland, reports a good busimess in
Adler-Royal phonographs and radio products
during the first twenty days of August. This
firm is also scoring on Okeh and Gdeon records.

Max L. Haas, of the Haas Electric Sales Co.,
will head the contest committee and L. C.
Baldwin, radio sales manager for the Willard
Storage Battery Co., is in general charge of
arrangements.

News Brieflets

Harry Van Ness, representing the Radio
Corp. of America, was a recent visitor.

“Tom" R. Buell, head of the Buell Distrib-
uting , is back after a look around over the
northern Ohio retail field and reports good bus-
iness prospects in sight. Cheney phonographs
he said, are going better than ever.

S. Larmon, manager of the Cleveland
branch of the Columbia Co., is a new member
of the Music Merchants' Association of Ohio.

Herman Wolfe, head of the Wolfe Musie Co.,
of Cleveland, is back from a Chicago trip. This
firm scored big on Victor talking machines dur-
ing August.

The Sam Fox Publishing Co., which main-
tains offices in Cleveland and New York, is get-
ting considerable local publicity out of its latest
hit, “Footloose.” It secems to be as big a win-
ner as “The Flapper Wife.” The Victor Talk-
ing Machine Co.'s record release of the song
rendered by Billy Murray is having a large call,

The Starr Piano Co., in its Huron road store,
attracted much’attention by an unusual display
of Gennett phonograph reeords.

A branch of the E. M. Curry Music Co., of
Altus, Okla.,, has been opened in Tipton with a
full line of music goods.
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g new leader <
inthe Lhono gm[fbh z'nalushf%

Adler-Royal Radio-Phonograph
Highboy-—dodel F

ADLER-ROYAL

WERE

The firit 10 produce phonographs which kept pace with
up-to-the-minute furniture styles. Ever since pho-
nographs were built into cabinets, the styles of
others have trailed many months, and even years,
behind those of furniture, resulting in heavy
losses in unsalable merchandise.

For insrance, the deligheful Spanish period morifsin thestandard ling of
Adler Royalare anexclusive fearure giving Adler-Royal dealersawider
range of appeal to the furniture lover than other dealers have enjoyed.

The first to carry a full piano finish. This factor has been
of material assistance in moving Adler-Royal
instruments in direct competition with other
standard makes less appealing to the cye.

The firfl to combine tone volume with exquisite tone
quality: thereby producing a genuine musical
instrument of marked superiority.

The firfi (and only) manufacturer to back the superiority of
its produce with a five year guarantee.

The firit to make radio a true ally of the phonograph. For
more than a year our dealers have had a complete
line of Adler-Royal-made radio receiving sets,
speakers and radio phonograph combinations to
add to their stock of phonographs.

The firit to build and market a complete line of radio
adapted phonographs — which all others have
now followed.

HONOGRAPH DEALERS, almost without
Dexception, feel that new and aggres-
sive leadership is essential to progress in
the industry. True leadership can only come
to the manufacturer who best serves the dealers,
and through them, the public. Adler-Royal
may justly claim the position of leadership in
the phonograph industry, in addition to its
present commanding position in radio.

'HE PRECEDING are only a few of the achievements

of Adler-Royal which entitle it to leadership in the
industry. New blood, new ideas, new thinking, have pro-
duced vital innovations in many directions.

Adler-Royal instruments are today fully up to the
minute in mechanical and artistic quality. Unimportant
mechanical changes in competing product will doubtless
develop from time to time, but we do nor anticipate any
s0-called revolutionary results, for this season at least. When
the phonograph is improved in any impoitapt way, it will
probably be an Adler-Royal improvement.

Stabilized value which will be permanently maintained
is assured the Adler-Royal line, and our dealers may de-
pend upon this. Faith in its future leadership in the industry
is shown by an early planned production schedule which
will insure adequate supplies of instruments throughout
the present selling season.

Adler-Royal has the vast resources, facilities and orga-
nization to maintain leadership, and to producea superior
line of phonographs which have already proved their easy
and profitable salability.

Our production will concinue to be merchandised ina
clean and wholesome manner, and we guarantee complete
protection to our dealers through storm and stress—in

good weather and bad.
d m President

ADLER MANUFACTURING COMPANY
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ADLER~
ROYAL

“Phonographs

Spanish Gothic=Model 90
Husght 3% 1n., Width44.in., Depth 26-un.
A phonograph of utmost quality. Guar-
anteed moto1 of mix record capaciry.
Automaile Siop.

In highly figuied Americsn Walout or
Mahogany. Gold plated meral ﬁusi;pn.
0

Marie Antoinetie—Maodel 60
Hesght 343-im., Width 38-in. Depsh 21ein
Phonograph designed to perm: la-
sl dc e s g e el

ed motor of six re¢ord capaci
Aulomatic stop.
In highly figured American Wajnut of
Mahogany. Gold plaicd meul fittiogs,
$190

Purgolest—Model 20
Horgbt 34¥vin., Width 36-in.. Depth 20-m.
Phonogiaph desiy i -
AT
Guaraniecd moior. Automaic stop.
In highly figured American Walnu o1
Mahogaay. Nickel plated meal ﬁusizi;.

Andover—Mode! 5
Hright 34-1n1,, Widrh 325%-in., Depth21-im

Phonograph designed 1 peimst installs
tion of any sandard radio pasel.
Guaranteed motos.  Automauc stop.
1o Mahogan or Walnut. Nickel plaicd
meul Aaings 95

LAMEERT FRIEDL
Viee! nd Guners}

Snics Manager

ADLER-ROYAL

the established value in the
Phonograph Industry

ACK OF THE Adler-Royal line stands a most efficient
factory and organization insuring exceptional stability
as well as satisfactory service.

The Adler Manufacturing Company, Inc, has been building
high quality nmwusic producing and reproducing instruments for
nearly thirty years, during which time it acquired every facility
requisite for success in the Radio and Phonograph fields.

All who visit the Adler plant are quick to note the high
average of skill among the large force of workers, and their
real interest in maintaining the exceptional quality always
identified with Adler products.

On the executive side, Adler-Royal manufacturing and
selling policies are administered by men of unusual experience
and proven capacity. Theit record of achievement during the
most difficult period in the history of the phonograph industry
is the best guarantee for the future of all associated with
Adler-Royal products.

Inspection of the various models shown on this and the

0. N BUCKLEY
Distriet Sules Manager

S. W. LUKAS

E.T, HAGEMANN .
Factory Sopcrinteadent District Sales Mansger
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THOMAS GRIFFITHS

Treasurer i

B. A. MEVER
Vlco-President

RALFH H MEADE =
Adv and Sales
Promotion Managet

two following pages reveal a Radio and
Phonograph line which possess obvious
salability, remarkable completeness,
and a distinctive character placing it

far in the lead of all competition.
Adler-Royal values satisfy the most
exacting customers—and the discounts
are extremely liberal.

N KEEPING with the quality of Adler-Royal models 1s

the sales policy and comprehensive national advertsing

schedule on which this line is placed in the better class
retail store. An Adler-Royal franchise is something substantial
—a real pledge of cooperation.

number of excellent retail territories are

Our franchise assures every dealer

against loss through price changes, of
Adler-Royal products which gives him
definite territory, and which stands

still open. On request we will be
pleased to state the qualifications re-
quired of dealer applicants and also give

further details of what an Adler-Royal
franchise offers you.

behind him day by day with valuable
advertising and selling assistance. A

Where Adler-Royal Phonograph and Radio models are produced. These factories have
always been devoted to the manufacture of musical instruments—their
facilities for high quality cabiner work are also unexcelled.

ADLER~ |
ROYAL

Combinations

Elizabcthan—Modcl 50
Hright 33%-in., Widib 36.in., Depth 20-1n1.
Radic-Phoooxraph Console. Hixh qual
ity Adler. Royal Phonograph. Switchover
fiom radia 10 phonograph—ao adjus
ment toquired. In Walnur or Mahogany.
Wnh Adlcr: Royal five-tube Neutrodyne

1adio set and unkt $325
Phonogriph only.tfor installation of a6y
srandard pand) 5179

Spanish—nModei 30
Hescbi 34%-in., Widrh 36-in., Dipth 21-1n.
Radio-Phonograph Console. High qual
ity Adler- Royal Phonograph. Switchoser
from radio to phonograph—no adjust-
ments requued, la Walnut or Mahogany.
With Adler-Roval five-rube Neurtodyne

fadio ser and unit . L. 8300
Phonograph only (for installation of any
seandard panel] e e e 8150

Al combinations priced without
ubes o batteries

Adler-Royal Radio Speaker
Model 100

For supcrlority ol receising results with
beaurlful appearance sdicd, no betrt
i made. Docs away enarely
with the unsighely liorn. Correct priaci:
les of sound reproduction 48 developed
By vears of phonograph manufaceure are
employed.
InCalour o1 Mshoxany . . . S25
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ADLER-ROYAL

Prhonggraph and Radro

HE most desirable features of Phonograph and
Radio enjoyment are combined in the Adler-Royal
line. With Adler-Royal models in stock the dealer

has every favorable condition to do 2 maximum business

at a worthwhile profit. Write toaday for details of our

dealer proposition. ADLER MANUFACTURING COMPANY, Inc.
88t BROADWAY, NEW YORK CITY
Jactories: LOLISVILLE, KY.

Radio Highboy—Model E
Huighs 3318, Width 33-in,, Depib 19-in.

Wuh bullt-in speaker and ample bartery spa.
Sliding drawer gives accessibiliny (o radio ser. i . :
Burl Walnut with Bindseye Maple oveslays. Radio-Phonograph Highboy
Wb Adler.Rayal five-rabe Neurodyne radlo see Model F

e hent Heibt 3020, Widih d6in., Deprh 203.m
Hughcst quality Adler-Royal Phonograph
supplicd with o without adler Royal fre
tube Neutiodyne Radio. la Walnut wich
Birdseye Maple and striped Walnao overlays.
With Neutrodyne set and unit $340
For installation of sct and unir s228

Cabines only (for installation of any smadasd
radio ser s1zs

Radio Highboy—Model H
Height 43% 0., Widsb 333-in., Dipth 17%.5n.
Wik builkin speaker and ample battery space.

Sliding drawer grves accessibibiry 10 radio set. In

Burl Walnat.

With Adler Royal five-tube Neugodyne radio ser
and unit $225

Cabinet only (for installation of any standard radio
set) . L $110

Neutrodyne Radio Set~Model 199
and Consale Speaker—Model 200
This combination makes a most deauable radio
insallation. Berh models ahte seld separately.

Five-rube Neuirodyae Radio Sct aad Console
Speaker, as Nusurared . $17s

Radio Set only s128
Console Spcaker only $50
Alf insssaments peicod witheat subcs o1 boticeres




Septenmner 1§, 1925

Quality and Selectivity
Basis of Radio Salability
David Grimes, Chief Engineer of David Grimes,

Ine, .Says Quality Is Deciding Factor in
Selection of Radio Receivers by Public

David Grimes, the well-known radio technician
and writer and chief englneer of David Grimes,
Inc, manufacturer of Inverse Duplex receivers,
states that it is the general opinion in radio

ircles that radio set building at home by the

David Grimes
laymen has passed. That is, in so far as any
volume of home-built scts affect the market for

manufactured goods. Mr. Grimes can speak
autheritatively on this phase of the radio busi-
ness for two reasons, one, in that he has been
actively engaged in the manufacture of com-
plete instruments for the past few seasons and,
secondly, through his relationship as a eomtrib-

New Fall Victor Line
Subject of Letter to Trade

Instruments Declared to Embody Several “New
and Startling Discoveries” — Line Iacludes
New Electric Pick-up Machine

The Victor Talking Machine Co. over the
signature of Roy A. Forbes, manager of sales
and merchandise, has sent out to the trade a
letter referring to the uew instrument to be
offered by that company in the near future
The lctter reads in part:

“At our recent conference with our distribu-
tors we demonstrated to them the new line
which we will place on the market this Fall,

“This line of instruments represents an en-
tirely uew development in the art of tone re-
production and is in itsclf enough to give the
Victor dealer every confidence as to the future
of his busi These instr , embody-
ing new and startling discoveries, can be mar-
keted at a price range that brings them within
the reach of all.

"In addition to this, we are going to market
also this Tall what is knowm as an clectrie
pick-up machine, which means a talking ma-
chine wheeein the tone is amplified by the aid
of vacuum tubes. This machine will not in any
way comnpete with the other line as it will oe-
cupy a distinct field.

“We also expect to place in your hands as
quickly as possible the very last word in talk-
ing machine and radio combinations, This com-
bination we can assure you will far outstrip
anything at present on the market.

"We are presemting to the public through you
the greatest line of talking machines and talk-
ing machine and radio combinations that has
ever been offered. With these facts in mind
we feel sure that you will be ready to face
the future with the fecling that you are going
to realize further substantial dividends on the
years and investment whieh you have put into
the business. Could any prospect be more
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pleasing to the talking inachine dealer than
this
"We take pleasurc in pointing out to you that
we have spent and are spending vast sums in
preparing this new line of instruments. We
do nat think it out of place, also, to point out
that only the Victor Co., of all talking ma-
chine manufacturers, is in a position to do tbis
work in the complete and perfect way that
the marketing of quality products demands.
“Very truly yours,
“Vicror TaLking Macaine Co.,
“Rov A. FornEs,
“Manager of Sales and Merchandise.”

D. M. Bauer Méde Atwater
Kent Advertising Manager

PuimastLemia, Pa, September B—The Atwater
Kent Mfg. Co, of this city, manufacturer of
the well-known Atwater Kent line of receiving
sets and loud speakers, has announced the ap-
pointment of D. M. Bauer as advertising man-
ager of the company. Mr. Bauef was formerly
a district sales manager of the Atwater Kent
Co. and in that important position so distin-
guished himself that he became the logieal can-
didate for the promotion to tbe important post
of advertising manager of this great organiza-
tion.

F. W. Kulicke, who has been with the At-
water Kent Mfg. Co. for over nine years, re-
cently resigned as advertising manager to be-
come associated with the Budd Wheel Co. of
Philadelphia and Detroit.

Demand for Special Record

A recent Columbia rclease, "William Jen-
nings Bryam's Last Fight,” recorded by Vemnon
Dalhart, to his own accompaniment, is selling
execptionally well, especially in the South and
throughout the regions where the late Com-
moner was most active.

uting editor on various radio publi-
cations.

*People who have still to buy their first set
will be morc favorably impressed with radie
provided only good quality and noise-free music
is permitted to reach their cars from the radio
speakee,” he points out. “Such results are usu-
ally obtained only from manufactured sets in
which the designers have taken into comsidera-
tion not only the merits of the various compo-
nents which enter into its make-up but also
down to tbe smallest details of construction.
A squawking, squeaking and distorted sct or
one that lacks in selectivity could not possibly
leave a favorable impression on the listener.
Although he might remark on the wonders of
radio, his imward opinion would be that the time
is not ripe for him to invest.

“The quality manufaectured set everywhere
available to-day gives the proper first impres-
sion to the radio prospect. This was not al-
ways so with the home-manufactured outht.
The produets that will meet with the approval
of the great unsold public are the instruments
that will give tonc quality and scleetivity. The
first to sell the recciver as a musical instrument
aud the second to give satisfactory results.”

Rafaelo Diaz and?elix
Salmond, Columbia Artists

Two new artists of high caliber and interna-
tional repute recently signed contracts to record
exelusively for Columbia reeords. They are
Rafaclo Diaz, tenor of the Metropolitan Opera
Co., who is held to be one of the most promis-
ing and highly estecined of the younger tenors,
and Felix Salmond, English violin-cellist, who
has a world-wide following through his many
appearances as soloist with famous syinpheny
otchestras in all lands. The Grst Columbia re-
cordings of these famous artists will be an-
nouneed shortly.

Priced to

ball
swinging
elbow, tone arm
combined with a
scientifically con-

Pivot base,
bearing

structed repro-
ducer. Write for
samples today.

one.

Cansdian Aeme S
1 I'nuu-l:h:“Unldn;i
o nnse Mu
D1sTAIRYTONRS ‘Arlgur Grand
Shaglelgh Hardwars

crew &
S.

Our NEW non-adjustable unit of the
same superior quality as our adjustable
Remarkable units for volume, ac-
curate reproduction and mellow tones.

Write today for our exclusive propasition

Address our Executive Office at
149-151 Lafayette Street

Sell Fast!

No. 1A Throw Back Tone Arm
with No. 2 Reproducer

New York City

618 Vins SL,
Ave., St Louls. Mo.
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rmies, navies and ships

THE PARLOR GRAND. List price SI4s.

The standard set of the Thompson line.

THE CONCERT GRAND. List price $IB0. S$-tube Neatrodyne in an artistic sloping two-
i cabinet, Uses dry or storage

The famous Thompson 6-tube Neutrodyne with tone, mahogany
battery tubes. Great distance, clarity
and volume of tone.

dry or storage batter .
hogany cabines, with dry battery compartment.

THE THOMPSON-FULLER SPEAKER
THE GRANDETTE. Llst price $125 A List price $35. A speeial speaker reproducing
S-tube Thompson Neutrodyne, the same a3 the both the deep tones as well as the high, en-
arlor Grand, but in 4 vertical ¢losed In & beautiful mahogany cabinet of a
mahogany cabinct. type which will grace any liwing-room. Us.
limited capacity for tonal volume
without distortion.

THE MINUET. Apsrt-
ment House Special, Lint
price $150. new ¢on.
<eption of the Thompson
designers a3 to the form

ful mahogany, the front
in itself comprising the
cone of cone-
type speaker, built In.
ingle  Master  Control
for “tuning sl clrcuits
with a fxed station-indi-
cating djal three times
the ordinary size. A
Stube radio unit using
sclf-contained dry bat-
erie ut producing re-
distance, clarity
and tonal volume here-
tofore atralned only with
the larger storage
battery sets,

THE THOMPSON
SPEAKER. Lis
standard by which
all otber apeskers
are still  judged.
Employs a special
cone - shaped  dis-
phragm with large
composite horn. Six
other apetial
features.

CDOMPSON

A e e e RS e et i e 8 e c
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- of the seven seas use
Thompson-built radio apparatus

- A e et ———— Y

WHEN one designs and manufactures
radio apparatus to be used by sailors
on the seas, soldiers on the field of
battle and operators in submarines
and aeroplanes—where life and safety
depend on faithful performance of
radio—the idea of dependable quality
is never subordinated to price.
Perhaps this influence on the lab-
oratory and engineering staffs of the
R. E. Thompson Manufacturing Com-

pany, which has produced some 116

different types of apparatus, is the
main reason why Thompson Home
Receivers perform with dependability.

Today there are in use millions of
radio receivers sponsored by manufac-
turers or assemblers who are as new
to this dithcult inqustry as proadacast-
ing itself. Many of these sets will be
unsponsored when inexperience has
taken its toll. Between theory and

practice there is a vast gap that no
manufacturer can cross save over the
bridge of experience.

It is significant that three of the five
Thompson models offered this fall are
exactly the same ones that were so
popular last winter—and they bear
the same prices. Their superiority is
so great that they enter their second
year undisturbed. These three receiv-
ers, with the two ultra-modern ones
just added to the line, give the
Thompson dealer the commanding
position in his locality.

Be a Thompson dealer. Enjoy
absolute confidence in the sets you
sell. Know real stability in radio.
Write us for complete information.
R-E: m.lpadﬂ Marrafac

Turing~Cus
30 Church Street, New York City.

Prices slightly higher west of the
Rocky Mountains and in Canada.

SUPER - THOMPSON DUO-
TONE CONSOLE. List price
$360. A S-tube special Neutro-
dyne with single master control,
large Queen Anne console cab-
inet, with space for all batteries
or battery eliminator. Includes
the newly developed Thompson
Duo-Tone sound - reproducing
system, comprising both spe-
cially designed bass and treble
tone speakers, built in and oper-
ating together as desired, cre-
ating both sound perspective
and a range of tonal reproduc-
tion never heretofore attained.
The greatest contribution to
sound recreation realism since
broadcasting began.
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Albany Firm Ai:poimed
Kolster Radie Distributor

Electrical Supply & Equipment Co., Prominent
Jobber, Popular With Up-State Trade, Plans
Building of a2 Strong Dealer Representation
Arnany, N. Y, ‘September 10.—Appointmen of

the Electrical Supply & Equipment Co,, of this

city, as exclusive distributor for Kolster radio,
just announced by the Federal Telegraph Co.,
has met with keen interest among dealers in

New York State. The Albany distributor, who

alse maintains branches at Buffalo and Elmira,

Is highly popular among the radio trade, and

the anmouncement of its association with Kol-

ster radio has brought many letters from deal-
crs requesting detailed information.

Under the plau of limited dealer representa-
tion, based upon population, as set forth in the
policies outlined for the sale of Kolster radio
by the Fedecral Telegraph Co., represemtatives
of the Electrical Supply & Equipment Co. will
start out at once to visit the better class of deal-
ers in the territory, and discuss the Kolster ra-
dio proposition with thiem feomn the standpoint
of permanence and the upbuilding of a staunch
and reliable dealership orgamization.

Sterchi Bros. New Quarters
Opened in Bristol, Va.
Large and Well-Equipped Music Department

a Feature of the New Store—Given a Promi-
nent Location—Many Novel Features

Bristor, VA, August 15—The remodeled quar-
ters of the Sterchi Bros. Furniture Co, at 710-
714 West State street, have been formally
opened to the public this week, featuring a
large music department, The latter is situated
at the right of the entrance, the fromt of the
department being given over to the display of
pianos, with phonographs and demonstration
rooms in the rcar. The new building is thor-
oughly modern and incorporates mamy novel
features, whichh add to the better display of
the stock.

The Walcone Radio Mfg. Co., New York City,
was recently incorporated at Albany with a
capital stock of $10,000. The incorporators are
H. Weedenbaum, M. J. Kanin and G. Weiss.
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George H. Bliss Resigns
to Enter Real Estate Field

Vice-president and Manager of Eastern Division
of United States Music Co. Succeeded in New
York by J. W. "Mace" Wale

George H. (Jack) Bliss, for the past three
aud one-half years vice-president and manager
of the Eastcrn division of the Uuited States
Music Co., Chicago, with headquarters in New
York, recently anuounced his resignation from
that company in order to accept an unusual
opportunity to enter the rcal estate business
with a geoup of Westchester County men who
have large holdings both in Westchester and
Ftorida.

It was but uatural that Mr, Bliss shonld fecl
deep regret in leaving the trade with which he
lius beem associated for sewenteen years. He
started in the music roll industry as manager of
the music roll department of the Baldwin
Piano Co, in St. Louis, in 1908, and two yvears
later entered the employ of the United States
Music Co., as wholesale travcler, being the first
man to travel continuously and exclusively in
the interest of music rolls.

In 1914 Mr. Bliss joined the Melville Clark
Piano Co. to promote the sales of Q R S rolls,
and a year later came to New York to establish
an Eastern branch of that company. In 1922 he
became vice-president and manager of the Con-
solidated Music Corp., which comprised some
of the lcading popular publishers in the field

In January, 1922, Mr. Bliss ecturned to the
United States Music Co. and cstablished a New
York branch of that company, the unqualified
success of which is gemerally recognized in the
industry.

Mr. Bliss will be succeeded as manager of
the Eastern division of the United States Music
Co. by J. W. "Mace” Walc, the dean of the
Eastern sales force.

Arthur A. Friestedt, president of the United
States Music Co., said in connection with Mr,
Bliss’ resignation:

“Mr. Bliss is leaving us with the well wishes
of our entire organization and it is my per-
sonal pleasure to commend the inestimable
services which he has rendered in establishing
our Eastern division in the highest possible
terms.

"“He will be snceeeded by J. W. Mace’ Wale,
whom le was privileged to choose and who

H

skimp in the felting

moths.

are ready and eager to serve you.

AMERICAN FELT COMPANY

325 So. Market Street, Chicago

| 213 Congress St., Boston

Yes, there is a Difference

in Talking Machine Felts

OW shall a talking machine manufacturer, who seeks the utmost
quality in turntable felts, make the right choice?
“Kelt is felt,” you say. Not sol Turntable felt of different makes
may look alike, but there is a wide variance in quality.

It is easy to skimp in the quality of wool
ocess. The life and strength of the wool will be lost
if the work be handled by any but the most skilled experts.

How, then, shall you know. This is the safe and sure way:

Try “AMERICAN”—it’s the standard

Durability is inbred in American Felt Company’s felts.
raw material and quality of workmanship they are unequalled. And to
insure longer service, all our felts are now protected against ravages of
This is done during the process of manufacture—not after.

The constantly growing preference of talking machine manufacturers
for these good felts is the best proof of their worthl

Write our nearest office for quotations. Experienced felt men there

And it is easier still to

In quality of

114 E. 13th Street, New York City

lias been associated with our Eastern sales or-
ganization since lts inception.

“Mr. Wale will assume his larger responsi-
bilities with the advantage of many trade
friendships and ycars of experience in this field
and our utmost confidence in his ability to cou-
tinue the splendid record of Mr. Bliss.”

On Wednesday cvening, August 19, the cm-
ployes of the New York Division of the U. 8.
Music Co. attended a banquct to their retiring
vice-president and manager, George H. Bliss,
the affair Leing licld at the Cafe Boulevard. A
set of resolutious were presented to Mr. Bliss,
following which lie introduced the new manager,
J. W, Wale,

Sterling Radie Co. Now
in Spacious New Building
Sterling Radio Co., Kolster Distributor, Oceu-

pies 14,000 Square Feet in Three.story Build-
ing Devoted Exclusively to Radio

Sr. Lowis, Mo, Secptember 8-—Invitations to
visit the spacious new home of the Sterling Ra-
dio Co., Kolster distributor, located at 1515
Grand avenue, have been mailed to all of the
company's dealers and friends.

The new three-story building, just completed,
consists of 14,000 square feet of floor space,
which shall be devoted exclusively to the whole-
sale radio busimess.

In am official announcement of the opening
sent to the Federal Telegraph Co., manufactur-
cr of Kolster radio, G. C. Bonfig, of the Ster-
ling Radio Co., said: "With these improved fa.
cilities at our command, we are confident of be-
ing able to give Sterling dealers better service
and conscquently enhance the value of Kolster
radio in the ‘Heart of America’ territory.”

New Audio Transformer Is
Offered by King Products

Burrao, N. Y. Scptember 7.—King Quality
Products, luc., is offering a uew audio fre.
= quency transformer
embodying  special
core and winding
features designed to
improve both vol
ume and quality of
reception which has
attracted much at-
tention. The com-
pany's technical de-
scription of the new
product follows:
“The core is built
King Audio Transformer up of 7/1000-inch
stock of laminated silicon steel. These lamina-
tions or sections number about 172. The corc has
approximately twice the cross-section area of the
ordinary amplifying transformee core, thereby
covering a broader band of frequeucics and in-
cluding all of those found in the speaking and
musieal range. This results in full, faithful re-
production of tone without distortion. The coil
leads are brought out in such a way that they
do not come close to the core, thereby prevent-
ing leakage and short circuits. The core wind
ing ratio of 2, to 1 was chosen as producing
the best and most consistent results. The low
distributed capacity and the AC impedance are
of the proper value to match the average stand-
ard tube. Core and coil are shiclded to elim-
inate maguetic intcraction and prevent distor-
tiou and liowling. Binding posts arc made with
a squarc base so that the leads will not be
twisted off. The finish is black enamel with
a brown top. Ovcr-all dimcusions are 3% inches
high, 234 inches wide and 134 inches deep.”

"Music” was the theme of a recent talk be-
fore The Fine Arts Club, Portland, Ore.. by G.
T. Johnson, of the G. F. Johnson Piano Co., and
ident of the Orcgon Music Trades Ass'n,
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SILENT S. S. MOTOR

MODEL S. S.
The Standard Portable Motor

juarantced to play in excess of 2 records. Regulator within the
moltor and foolproof. The true running of the governor and
rigidity of turntable shaft assured through patenfed adjustablc
features.~ Absolutely silent in wind and operation.

The Silent Motor Policy

is based upon the knowledge of the important facts confront-
ing the dealer.

FIRST: Competition is unusually intense and the deal-
er must be doubly certain that the article he sells stays sold
and produces a satisfied customer.

SECOND: The buyer of today is not “Penny wise and
dollar foolish,” but fully appreciates that utility and satisfac-
tion are found only in high quality merchandise.

THIRD: Many dealers sell talking machines on the in-
stallment plan and a defective motor in a sale of this kind
results in expensive service, the loss of record sales and final-
ly the return of the machine by the thoroughly dissatisfied
customer.

FOURTH : The average buyer knows practically noth-
ing nor cares to learn about the mechanism of his phono-
graph. In view of this fact the motor must give perfect per-
formance from the time of the sale.

SILENT MOTORS are intelligently designed and con-
structed of the finest materials, to give long and perfect
service.

THE SILENT MOTOR CORPORATION

321-323-325 DEAN STREET BROOKLYN, N. Y.




THE TALKING MACHINE WORLD e M o

The New

Simple, Sensitive, Selective
The Magnavox Single Dial

S — STANDARD
g \\\CALI BRATION

)

W\ wWAVE
I

LENGTH

MAGNAVOX JUNIOR
Same circuit a3 Magnavox
75. A compact, portable

Last year Magnavox introduced the single dial control to e price Q10
the Radio world.

This year the Magnavox single dial is perfected.

out tubes of batterles, Simple, of course—a flick of the fingers makes you master of the air—

and each one of your salesmen to make three and four times as many
y ] MAGNAVOX 10
MAGNAVOX 25 house demonstrations as ever he did before—and so treble and Table modcl, aflowing en-
“Fabl 1, Ma . 1! € B Baiterics, op-
Boilein Tod Specfaivex quadruple his sales. e e T
spcaker, Aristde cabinct

closnc B Bauerics, ex.

witbout tubcs or battcrics,

posed dial panel. Price, The New Magnavox is a set you can sell with utmost confidence, a:‘;:;-if.'g:-;;i:{;°?’::ﬁ’:::
$ 5 knowing that any amateur, a child, a woman, can operate it with $110
14 complete satisfaction.

3200 Sensitive—Factory tuned with the Magnavox tuning meter, 1000

times more sensitive than the human ear. No multiple dial control
can equal it for fine tuning—no human fingers can adjust a series of
dials to the exact unison of the Magnavox circuits which are forever
in perfect resonance.

Selective—If you know the wave length of a station, turn your Mag-
navox dial to that length~and there it is. The New Magnavox tunes
through the big, powerful stations when right under them—the New
Magnavox circuit and the Torodial R. F. transformers do the trick.

Smnall Selling Cost—And for demonstrations—the Magnavox single
dial tuning will enable your prospects to do their own demonstrating

h
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MAGNAVOX

The most advanced feature in Radio

The Magnavox Receiver Units

MAGNAVOX M.20
Cabinet Loud Speaker

Ervechy s for are Here is the greatest advance in Radio development yet

Radio Receiviny Se: Price achieved—All Magnavox Receiver Units on all Magnavox

of the M.2C Cabinet Model . -

including cord and plug 13 models are interchangeable. Figure out what that means to
$25 you in making service easy. Service! Why service with

Magnavox is instant, complete, everything it should be. A
new Unitslipped into place—the old Unit fixed up at leisure.

Then think of this—

No Magnavox set can ever become obsolete—If, through
constant research we can better the Magnavox circuit next
year—a change in Units only is all your customers will need
to bring their Magnavox right up to date.

This advertisement has listed but two of the many
outstanding features of the New Magnavox—the

set which will make radio history this year. MAGNAVOX M.}
Loud Speaker
7 Si M, Loud Spenkers
NEIR AN l.Sa.cked by pow grful, consistent, large space adver- g T e
Anti-Noise Tube tising and a unique Jealer policy, those fortunate el Ko ey Neen e
The Magnavax Atk Noisc enough to secure a Magnavox franchise will un- inch bl Price
Tube with bakelte base fits A $2 S
erery unndaed base and doubtedly make the coming season the most profit.
e 1 : P
AT O R e able in their history.
Pelce . , . §
$2'50 Werite, or better still, wire at once for particulars.

THE MAGNAVOX COMPANY

1315 So. Michigan Ave., Chicago OAKLAND, CALIFORNIA 130 West 42nd Street, New York
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Selective

D:l:r D_istribution Plan Is

Announced by the Radio Corp. of America

New Merchandising Plan Founded on Principle of Trade Prosperity Through ServiceA—- Most
Progressive Dealers to Handle R. C. A, Line—Will Be Backed by Full Co-operation

A new mcrchandising plan founded on the
principle that the retail radio business will
prosper in proportion to the service rendered
to the public has been announced to the trade
by E. E. Bucher, general sales manager of the
RCA. The plan is designed to protect thc pub-
lic against misrepresentations of thc fnscrupn-
lous "here to-day, gone to-morrow” dealcr, and
requests honest and intelligent representation so
that not only the public but dealers and jebbers
also will reap the full benefit of such representa-
tion. This ncw merchandising plan known as
the Selective Dcaler Plan involves specific per-
formance on the part of the dealer in accord-
ance with certain standards which the RCA has
set up based on public demand. The dealer
must strictly adliere to these standards in order
to receive recognition. This recognition will
be evidenced by the display in the dealer's shop
of the RCA "Authorized Dealer Sigu“ which
carries with it the valuable RCA franchisc. The
plan requires that to be eligible for selection
as an RCA registered dealer, a firm must have
established and must maintain a satisfactory
volume of business and above all must servicc
that volume adequately in addition to mceting
the credit requirements of the plan.

The announcement of the new policy to RCA
jobbers reads in part as follows:

"The RCA herewith announces its selective
dealer policy to become cffective January 23,
1926, at which time records of dealer performe
ance and service to the public will be ample for
the purpose of selection and the RCA author-
ized dealer signs will be ready.

Letting the Public Select RCA Dealers

“In the Saturday Evening Post of May 30, the
RCA clearly outlined its poliey towards its dis-
tributors as follows:

" *'While the number of whalesale distributors is lim
ited, the RCA bas felt that no artificial restraint should be
placed upon the flow of its merehandise through retail
outlets, especially when radio sets are in sueh spontaneous
and universal demand.

" ‘In this way it is believed that the publie flself will
select the stores where it is desirable to bave Radiolas,
Radiotrons and Radiela accessories always in stock.

“*By selecling its own dcalers, the publie will aid in.
dustry in the much diseussed tack of Feducing the eost
of distribution.

“Ut will give am incentive to bonest and reliable

deafers whose interesi jn ghe eustoer does not stop with
Ibe ringing of the cash register afier sale is made.

"The full strength of the advertising program
of the RCA will be coutinmously beliind its
authorized dealers, and corroborated coniplaints
from customners that dealers arc misrepresent-
ing our products, failing to give proper scrvice
to the public with reasonable charges, or mak-
ing fraudulent representations to the pnblic, will
be sufficient reason for withdrawing the valuable
iranchise.

“It will be a valuable franchise, The nnmber
will be limited mainly on thc basis of thc
service given to the pnblic, but also with a
frank recoguition of the fact that Authorized
RCA Dealers should have opportunities for
profitable volume. We want to create a profit-
ablc permanent business for them because it 1s
the only way in which they can serve the public.

“It is quite clear to u», from the mail, the
press and individual cxpressions, that the pub-
lic looks to the Radio Corporation of America
to protect it from dealers who are here to-day
and gont to-morrow; who sell a radio set and
then lose intercst in it; or who, when called
upon for a simple readjustment of a screw, or
a wire, or a tube, cither deliberately, or through
sheer stupidity, put the whole set awry.

"It is because the very essence of our dealer
policy comes from the public and is designed to
fulfill our responsibility to the public and to the
dealers who will be our permanent representa-
tives, that we feel free in asking your complete
and_loyal co-operation.

Responsibilities of Distributors

“Just as we feel it essential to have as au-
thorized dcalers only those who will serve their
customers with a sense of responsibility, so we
will limit the number of distributors to those
who best serve the dealers fn their own trading
zone,

"Just as the volumne done by a dealer will be
evidence of public preference when checked
against his service, so the volume done by a dis-
tributor will hereafter be checked against his
service to his own dealers in his own normal
trading area. We suggest and recommend to
all our distributors that they sell Radiolas and
Radiola accessories to our authorized dealers,

that's

25 West 45th Street

Sending him home ~~happy|

VERY time your customer goes home with g
package of good needles—one hundred good
Httle steel reasons for happiness go with him.
He®s happy and satinfied.

Phonograph dealers all over the conntry, Jim
Smitb from Bosten, George Brown from
me200, and Jaek Green of Los
learning the secret of satisfying customers.

Sell {ycllr customers # good record—of course—
mportant—but complete the job.

A word to the wise {s sufficient—SELL

OKeh... Duggtone, Needles

Products of the
GENERAL PHONOGRAPH CORPORATION
OTTO HEINEMAN, President

Kala-
ngeles, are fast

New York City

and to our authorized dealers only; and we
further suggest and recommend that they sell
to those in their own normal trading area and
within such area only, so that they can render
the merchandising service we expect them to
render to such dealers.

"QOur dealers, in turn, will be confincd to those
who majntain, a definite servicing policy on
Radiolas and Radiola accessories. Public ac-
ceptance of the prices at which we advertise
Radiolas and Radiola accessories permits a
dealer a profit that is sufficient to warrant a
liberal and expert servicing policy with moder-
ate charges. Dealers failing to render service
to the purchasers of Radiolas and Radiola ac.
cessorics will not be authorized RCA dealers

“Service, volume and credit will be the three
tests in determining the RCA authorized deal-
ers. This selective dealer plan does not apply
10 the sale of Radiotrons. Radiotrons are more
in the nature of a commodity than a specialty,
and mcre convenience in purchasing becomes
the important factor. All RCA dealers will, of
course, be authorized as well to sell Radiotrons,
but the value of their franchise will lie in their
exclusive right to sell and service the profitable
and well-established line of Radiolas and Radi-
ola accessories such as loud-speaker and power
units,

Details of Plan

“So that RCA may select its dealers on the
basis of public preference, as shown by concen-
tration of purchases, we are asking all our dis-
tributors to begin the preparation of a list of
their dealers and to keep records of their pur-
chases, credit performance and servicing repu-
tation, individually, furnishing us such records
complete from Scptember 1 to December 3,
1925,

"Upon the basis of such preliminary evidence
of public choice and satisfaction, RCA will is-
sue authorized dealer signs reading as follows:

RCA AUTHORIZED DEALER

The presence of this sign in a dealer’s shop indi-

cates our faith in the dealer’s willingness and

abillty to serve patrons of our preducts, as they
are entitled to be served. This sign is our prop.

erty and will be withdrawn from any desler whom
we find to be misrepresenting RCA products to

the publie.
RADIO CORPORATION OF AMERICA
Raotorss, R and Rapiora

Produced only by RCA

“The major test to be made to determine the
eligibility of a dealer for one of these signs is
a vital test, and after December 31, 1925, there
will be rigid adherence to it. This test is
whether the dealer gives expert and honest
service to his customers on RCA products. If
the dealer’s interest im his customers ends with
the sale over the counter, he will not be eligible
for the RCA dealer franchise. Where his
service assures the final satisfaction of the cus-
tomer, after the set is installed, the evidence
will be regarded as satisfactory assurance that
such a dealer not only will remain in business
but will develop volume.

"The dealers who have rendered service to
the public on Radiolas, Radiotrons and Radiola
accessories have mainly been favored by the
public with its purchases; and the Radio Cor-
poration of America herewith requests of its
distributors that thcy keep records and furnish
to us a list of their dealers, with the following
information filled out on forms which we will
furnish.

"After January, 1926, distributors will be
asked to furnish volume, credit and service re-
ports (volume by the number of sets and loud
speakers sold) at stated periods, or at least
once every six months,

What the Franchise Will Mean to Dealers

“The authorized dealer sign of RCA will rep-
resent a real franchise, backed by the entire
advertising program of RCA. Beginning in
January, 1926, the public will be advised of the
policy adopted by the Radio Corporation of
Amcrica, and will be requested to co-operate by
buying Radiolas and Radiola accessorics from
only authorized RCA dealers. That there will

(Continued -on page 91}
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OMICAL

Size and Price

$1259

GTHONG in valume  Clear In
** tone. Sinds sound out syenly
tn all directlons  Economienl of
puce. DPopulur In price, $12.50
complete. Rullt of a
1 made matenat, by
lcstroys false lon

vibratlon
AdJustapte—meetlng  all  local
tcouatie condltions. Finlshed in

mottled black
ak i
i@

LAVISH in VOLUME !

HEN you demunstrate this new type N & K Loud-
speaker the customer is almost taken off his teet
volar t elear, matnral tone t urs uul

of this tlg mslrument,
S Loudspeaker is m reality a mnsieal mstrument npan

0 Inches high,
o Packed

And have also thrown in a preat big plus—IPOPULAR
PRICE.

Retailing at $1250 this ingemous loudspeaker is going
to meel the biggest ficld of deinand that any single speaker

which somnd waves play in perfect haimony.

& K have been at work to produce a
speaker that shonld retam the wonderful distuictness for
which the N & K Phones are famons, and yet have snf-
cient velumi to please those who like their music by the

has yet been able to satisfy. For it appeals to eye, car and
pocketbook equally. It appeals to just the class of trade
you cater to. And yon are losing money or failing to
make rightful profits 1f you arc not now displaying this
new N & K Model S Londspeaker sk your jobber. If
he is not yel snpplied, notify us, and we will take imme-

“roominl” ‘they have swiveeded here,

1he New Imported
LOUDSPEAKER

MODEL S

diate action to sce that your customers’ nceds are inet

NEUFELDT & KUHNKE DIV.
Th. Goldschmidt Corp.
Dept. TY, 1S William St., New York, N. Y.
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Selective Dealer Pl:n
Announced by Radio Corp.

(Continued from page 90)
be an ample number of dealers throughout the
country—dealers who want to associate them-
selves with radio Icadership and a fiem merchan-
disiug policy designed solely in the public in-
terest—needs no argument

"With the agreement among our research and
engincering departments that the super-hetere.
dyne principle completes the foundation for all
future developments of Radlolas, and with pub-
lic preferences more clearly established, the
Radio Corporation of Ainerica feels that the
next step is to give public identity to its dls-
tribution organization,

Distributor Co-operation

"Carrying out this program, so that it wil
be, in pructice as in its intent, in the public
interest, requires the whole-hearted eo-operation
of every distributor of RCA in this plan. RCA
cannot make an intelligent selcetion of dealers
unless the distributors assist in fuenishing data
a< 1o the extent to which Radiolas, Radiotrons
and Radiola accessories are being sold to indi
vidual dealers. And againust these volume fig:
ures our own siles force in the feld will report
wlether a servicing policy is consistently em-
ployed by the dcalers to whoin the authorized
dealer sign has been loancd. The sign will re
main the property of the Radio Corporation of
America and will be its assurance to the publie
that the dealer holding it is reliable and render-
ing the service required

"In order to vindicate the public pledge of
which this authorized dealer sign is the symbol,
it will be obviously neeessary for our distribu-
tors to work closely with RCA dealers, edu-
cating them in the selling and servicing features
co-operating with them in newspaper advertise-
ments, aiding them in the display of RCA win-
dow trims, and explaining to them the advan-
tages of the RCA time-payment plan, and giving
then otlier merchandising aids.

"The distributor who sells Radiolas and Ra
diola accessories outside of his normal trading
zone is abandoning the servieing feature, be-
cause he is not equipped to take carc of the
education of dealers or to ¢heek up their service
to the public outside his normal trading zone.

“Radiolas have reached a point similar to
that in the automabile feld, where the public
docs not want to be troubled by experimental
servicing or the sort of servicing that makes a

THE TALKING MACHINE

Dr. F. A. Kolster Visits
Eastern Headquarters
Chief Research Engincer of Federal Tel. Co.,

Prominent Radio Invemtor, Expresses Opti-
mism Over Fall Outlook for Kolster Sets

Dr. Frederick A. Kolster, eliief researeli en-
gincer of the Federa] Telegraph Co., is spending
mouth in the East preparing plans for the
fortl ing season in ion with the new

Dr. Frederick A. Kolster

radie rceciving sets whigh bear his name. Dr.
Kolster has made several trips East sincc plans
have matured for the manufacture and sale of
the new Kolster radio and intends to devote
liis time as evenly as possible between the New
York office, which is merchandising headquar-
ters, with adjacent factories in Newark, N. J.,
and the homie office of the Federal Telegraph
Co,, located in San Francisco, Cal.

Following an initial inspection of the facto-
ries and offices, Dr. Kolster was highly optimis-~
tic as a result of the progress made and ex-
pressed considerable confidence in the possi-
bilities this season for a high-class radio re-
ceiving set combining artistic furniture with
fdelity In performance.

Dr. Kolster is the inventor of the new Iol-
ster Split-Circuit and is chief researels cngincer

WORLD
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of the Federal Tclegraph Co., manufacturer of
Kolster radio. He was for eight years hcad of
the Radio Scction of the United States Bureau
of Standards and represented the United States
Government at the International Radio Confer-
ence In London. Dr. Kolster has also been
named te attend all of the radio confercnces
called periodically by Secerctary Hoover.

Two New Remo Speakers
Announced to the Trade

Remo Trumpet and Remola Radio Speakers
Now Being Delivered to Dealers

Mewinen, Conn., September 8.—Loud speakers
that rnaintain true tonal value and yet at the
same time arc particularly attractive, have long
found a rcady market in the talking machinc
field. The Remo Corp., which has for several
years produced loud speakers, has given special
attention to the development of the talking ma-
chine trade as an outler for its product. It is,
therefore, interesting to learn of the addition
to the Remo line of two types of spcakers, of
which dcliveries lave just started. They arc
termed the Reino Trumpet, concert type, and
the Remola concert cabinct. The retail pricc
of each has becn imade the same und, therefore,
the matter of sclection between the horn and
cabinet type remains a personal choice. In
both the trumpet and cabinet the reproducing
units are fixed and no adjustment is required.
The black and antique gold relief of the horn
gives a particularly pleasing effect and the Re-
mola has a mahogany cabinet which also has
its specific appeal. It is announced that the
Junior Remo Trumpet will be continued with a
reduction in price from $12.50 to $10.00 list. In
addition to the price reduction in this smaller
but very popular model it is stated that the
volume and tone qualities have hecn greatly im-
proved.

Ray Miller in Youngstown

Youncstown, 0., September 8.—Ray Miller and
His Brunswick Reeording Orchestra made their
first Youngstown appearance Saturday night,
August 29, at Southern Pagk Inn. Miller and
his fourteen musicians were featured at a big
dance at this park. Brunswick dealers in
Youngstown tied up with the appearance of the
noted band leader and his musicians, thus cre-
ating a demand for their records.

large job out of a small one, Radiol , Radi-
otrons and Radiola accessorics are built to last;
and where any readjustment or replacement s
required, an experienced man, familiar with the
line, can make the readjustment  simply,
promptly and efficicntly, That is the sort of
service that the public wants, and 1t is the sort
of serviee that this sclective dealer plan is dc-
signed to produce for the publie, for thc frst
time in the still brief history of radio.”

Mrs. John H. Colwell Dead

Mrs. John H. Colwell, well known in talking
machine circles in the metropolitan distriet,
having been assistant manager of the Victrola
department of Lord & Taylor's for a number of
years, died recently of heart trouble. Mrs. Col-
well had been ill for nine months with neuritis
and heart trouble and the sudden death of lier
stepfather, E. D. A. Colvin, was too mnch of a
shock for her. Mr. Colwell is a piano mian con-
nected with Mathushek & Sons Piano Co., New
Brunswick, N. J.

Detroit Firm Expands

The Bayley Musie Co., Detroit, Mieli., has
comnpletcly renovated and greatly enlarged its
warerooms. This aggressive ¢oncern has built
up a substantial business through vigorons and
consistent sales promotion,

a0d solved by
Watson—and his
lock
DProper needles.

You can sotve the
sales ond the formula

25 West 45th Strect

- 1 A
Gk War

TH: bsfMing mysterfes of Baker Sireet, pierced
tbo

Watson ./

keen mind of Sberlock

Holmes, we fiod, owed thelr rapid solutions to
ever handy aoedle.

And fo the pbonograph business,

Dealer owes his bncreased fecord bustaess

to the applitation of the needle—or rather, the

many & Sher-

Tmblem of Tnller record
s mple:

very si

Every (tme you sell a record
slso sell o package of

OReh... Drigetone, Needtles

Products of the
GENERAL PHONOGRAPH CORPORATION
OTTO HEINEMAN, President

New York, N. Y,




92 THE TALKlNG MACHlNE WORLD Secrener 15, 1925

The Season’s

This
FEATURE

wins everyone who secs a Kolster.

No dials! No meaningless com-
bination of numbers. Just this
single indicator.

A Kolster owner can turn from
station to station by name.

Think what a talking point this
is! But it is only one of the features
which makes selling a Kolster easy.

A Kolster’s main feature is its
wonderful tone. It is a remarkable
demonstrating set. To hear it
creates buyers.

Learn all about the Kolster.
Write or wire at once for complete
information.

KOLSTER

Kolster Radio is the perfected instrument designed by
Frederick Kolster, formerly Chief of the Radio Section of
the United States Bureau of Standards. Offered by the
Federal Telegraph Company (of California) headed by
Rudolph Spreckels, the noted banker, a Kolster franchise
is a permanently valuable asset.
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ensation

Kolster everywhere is the
talk of jobbers and dealers

Jobbers from every section of facts about Kolster. Our big
the country came directly to advertising campaign starts
New York to close. September 12th.

Many said: “Kolster is the
greatest sales and profit oppor-
tunity in radio today. Kolster
policies reduce the risk of job-
ber and dealer to the vanishing
point.” The public will see one of
the biggest advertising cam-
paigns in history.

Double spreads in color
every two weeks in The Sat-
urday Evening Post. Big news-
paper ads.

Dealers are being rapidly
named.

Don’t make final arrange- It will create national inter.
ments until you get all the est and demand.

FEDERAL TELEGRAPH CO.
(ot Californio)
Merchandising Division
Woolworth Building
New York, N. Y. S — —

RADIO

Kolsters are offered in four models:
two Eights in console style—
two Sixes in table style. All are
beautiful cabinets, designed
by experts, built by famous wood-
working craftsmen. Your cus-
tomers will admire the beauty of
Kolster sets.
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Attention of Ohio Trade Centered on
Merchants’ Convention in Cincinnati

Comprehensive Program Features Event- Dealers Stage Sales Promotion Drives in Anticipation
of New Fall Models—John Church Co. Planning to Move—Panatrope to Be Demonstrated

CiNciNNaTI, O, September 8.—In anticipation of
the advent of new types of talking machincs,
which were about to eome on the market, many
dealers made sweeping price reductions. Be-
cause of the lowered prices, which frequently
amounted to a fifty per cent reduction, the sales
of talking machines were numerically large, and
stocks are reduced to a minimum.

Some dcalers were of the opinion that pres-
ent types of machines would immediately be
made nnsalable by the coining of the new, but
the majority feel confident that all buyers will
not immediately take up with the new ideas, and
therefore present stocks ean be sold out with-
out difficulty and without great sacrifice.

The Ohio Merchants’ Convention

Just as this issue of The World reaches its
readers the sixteenth apnual meeting of the Mu-
sic Merchants’ Association of Ohio will be un-
der way at the Hotel Sinton here. The conven-
tion will continue for two days, Tuesday and
Wednesday, the 1S8th and 16th, and an inter-
esting and constructive program will be fol-
lowed. The convention will officially open on
Tuesday neen with an address of welcome by
the Hon. J. T. Carroll, Mayor of Cincinnati.
Otto Grau, president of the Association, will
respond. The opening business session on
Tuesday afternoon will be given over to re-
ports of the officers and to discussions on
"Overhead Compared to Volume,” led by J.
Fred Van Court, and “Financing of the Music
Business,” led by Charles H. Yarling. The ses-
sion will be adjourned at three o'clock and a
trip to Cody's iarm in the hills of Kentucky
will be made in motor cars. Dinner, dancing
and owt-of-door games will be the order of the
day at this celebrated resort.

Wednesday's business starts with a report of
the Mutual Insurance Committee, of which
Charles H. Yarling is chairman. A discussion
on “Bait Advertising”’ is uext in erder with C.
L. Dennis leading the discussion. Alfred L.
Smith, general manager of the Music Industrics
Chamber of Commerce, will make a report re-
garding current rulings with refercnce to Fed-
cral ineome tax on instalment sales. A dis-
cussion of "The Carrying Charge,” led by O

Ask an Okeh Dealer!

acter it is without parallel.
greatest Race artists in America.

OKch Recoras

INCREASED SALES

This is the time to prepare for your inereased sales. Everyonc has retnrned to town. Fie-
nings are being spent daneing to phonograph musie, or cnjoying the popular songs of
Broadway. Okch Records are best enjoyed, therefore everybody is buying them. 1§ you
aren’t sclling Okch Records you arc not uble to satisfy the musical seleetions of cvery
eustomer who comes into your store. And so it is time to becume an Okceh Dealer.
surc that your stock is generous enough to satisfy the demund. 4

THE PROFIT MAKER
IS SELLING OKefe Records

He knows what it fecls like to enjoy good profit. Dance records
—of course they are the liveliest and best recurded. Vocals—the latest popular Broadway
hits bring the theatre into the home. Old Titne Tunc music—for truthful portrayal of char-
i Racc_musie-—what more can you ask for when they are the
Sell quickly-—you bet they do! We have an Okeh Dealers’

agency which may interest you if you will write for the details.

STERLING ROLL AND RECORD CO.

137 West 4th Street, Cincinnati, Ohio

H. Boyd, will be followed by the report of the
Carey Charge Committce. The meeting will
then adjourn for lunch At the afternoon ses-
sion on Wednesday discussions will be held on
"How to Create and Seeure Trained Piano and
Musical Merchandise Salesmen,” led by Robert
E. Taylor, and the "Future of the Phonograph,”
with J. E, Henderson presenting the viewpoint
af the manufacturer and C. C. Baker prescnt-
ing the viewpoint of the dealer. The report of
the Ad nt of Music Ci ittee will also
be presented. The Resolutions Committee will
report and new officers will be elected.

An informal dinner and frolic will be held in
the French ballroom of the Hotel Sinton to
close the convention. The featnre of this gath-
cring will be an address by Alex McDonald on
thic subject “Make Awnerica Musical,” and a mes
sage from Henry E. Weisert, president of the
Natioual Association of Mnsic Merchants, enti
tled "The National Association”” The ncwly
elected officers will be installed and the remain-
der of the evening will be given over to daneing
and gencral merrymaking

Johin Church Co. Seeking New Home

The John Church Co., which has for many
vears been located at 109 West Fourth street,
is mow sccking a new location, duc to the fact
that tbis bunilding stands on part of the ground
that is to be oceupied by the new Chainber of
Commerec. Several places are under consid-
cration, it was stated by Willis L. Gibson, viee
president of the eompany, but no decision las
been made as yet. "Our August sales were sat-
isfactory for the season,”™ stated Arthur Mer
gott, sales manager, “and our special drive on
talking machines and records reduced our stock
to a very low point."

Welcomes New Type Instrument

"In my opinion the introduetion of the new
clectrical ’pick-up’ talking inachine will be of
great benefit to the dealers,” stated C. H. North
vice-president of the Ohio Talking Machine
Co., wholesaler. "The market for the present
talking maehines will continuc long enough to
permit the dealers to close out present stocks
gradually, and the same may be done with the
present reecords. We have liad innovatiens in

1
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the talking machine and record market before
this, and increased sales have always been the
result, with increased profits to the dealers.”
Panatrope to Be Demonstrated

The local house of the Brunswick-Balke-Col-
lender Co, hias just sent to its agencies a cir-
cular which gives information about the Pan-
atrope, a ncw inachine that reproduces on the
clectrical principle, departing from the conven-
tional way. This new product, it was stated,
will be exhibited in Cincinnati during the con-
vention of the Ohio Music Merehants’ Asso-
ciation, September 15 and 16, The Brunswick
Co. and its ageneies, it was explained, has held
to the regular prices during the Summer, mak-
ing no reductions to dispose of present stocks,
and no declinc in stoek values is cxpected to
result from recent improvements,

Portables and Records Selling Well

“Records have been sclling in good volume
all Smnmer, and the demand for talking ma
chines has been better than it was in the cor-
responding period of last year,” stated Louis H
Ahaus, of the Bruaswick Shop. "Ppriable ma-
ehines did cspecially well this Summer, as thou-
ands of people bonght them to take to eamp
smd on antomobile tours. There was a corre-
spondingly large sale of recards, of course, to

©0 with these machines. We look for a large
trade this Fall, and are making arrangement:
accordingly.

Increased Volume of Record Sales

“Things are gradually readjusting themselves
and we are not worrying about the future,” said
Morris Fantle, manager of Widener's Grafonola
Shop. "Records are already beginning to move
in greater volunie, and this shows plainly that
intercst in the talking machine is by no means
on the wane."

Columbia Manager Reports Good Business

Miss R. Helberg, manager of the local branch
of the Columbia Phonograph Co., spent the
third week of August in New York City, where
she visited the executive offices of the company.
Record sales lhave been particularly good in
the past iew weeks, she stated. Agencies in
this territory arc beginning to stock up freely,
she explained, and a general business revival is
expected in the IFall. A recent visitor to the
local branch was R. ). Muller, who has been
appointed manager of the Cleveland district, of
which this is a part. Another visitor was E.
Hancock, president of the Hancock Piano Co.,
Seymour, Ind.

Gennett Records in Demand

The Starr Piano Co.'s local store and also its
agencies have had a fair demand for talking
machines and an execllent demand for records
during the last few wecks, stated W. M. Purnell,
hcad of the promotion departnient. Vacation-
isis bought Gennett records freely, he cx-
plained, and they also purchased a great num-
ber of portable talking machincs.

E. P. Cooper Recovered From Falt

Edw. P. Cooper, an enterprising talking ma-
chine dealer, who has a well-stocked store in
Covington, across the river, has just recovered
from the cffects of an aceident which occurred
to hiin July 3. 1n getting out of his automo-
hile that day he slipped and fell, his knce hit-
ting the curbstone, breaking a bene, and as a
result he was confined to the hospital six wecks.

Radio Incorporation

The Regent Radio & Eleetric Shop, Newark,
N. J., was rceently incorporated at Trenton lo
manufacture radio apparatus with a eapital stock
of $25000. The incorporators are Jolanna
Mitchell, Mortimer R. Mitcliell and Theo. G.
Hindelang.

Brooklyn Firm Ehartered

Friedland’s Music Shop, Brooklym, N. Y., was
recently ineorporated at Albany with a eapital
stock of $15,000. The incorporators are A. M.
Friedland, L. Stricks and R. Isaacs.
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RESISTOR MANUAL

The Hamlhook of Resintance
Conpled Amplification
At lest Radio Dealera 25c.
Direct by ail, postpaid 30e.

1'SE TUIS FREE COUPON
NAVEN BADIO CORPORATION M25
158.160 Sunumit W, Newark, N. 1
Plrase tend me il fullnning oo Hesstonre Couplel
Amphficating:

Chrck one

[0 Rentator Manual. 80 In enctoerd.

) Complets Catulex (freo).

[ Dealer Proposltion,

Nawe

Address -
FOll DEALbIS: s«.:,nwk wterhead or cardyor
1his coupon und i eltl fwve s nearrst disie thu:
v e ) i you

TRUE TONE QUALITY

THE DAVEN
SUPER-AMPLIFIER

prir

FOR THE ATTENTION OF MUSIC DEALERS

“ 11EN you sell a plionograph or a piayer piano you put an active account on
your books. The sale of a few dollars’ wortlt of records or rolls to every cus-
tomer monnts up at the end of the montl

Yon can apply the same idea to your radio business. How muny one, two or
three tube radio sets have yon sold? Probably wost of the purclhasers are
eager to improve their sets and to operate lowml speakers.

Owners of oue, two and thiree tube sets wlio uppreciate real music can easily he
so0ld the idea of Resistance Coupled Amplifieatinu.

The DAVEN SUPER-AMPLIFIER can he quickly and easily attaclied to any
one, twa ov thiree tube set ou the murket. Used with DAVEN High-Mu Tubes it
will give results in guality and velume unsurpasted by any method known to
1t sells for $15.00.

Your profit does not stop with tle sale of the Awplifier. It means two $1.00
tubes, one 85.00 tube and a loud speaker vauging in price from §15.00 to $35.00.

radio.

Investigate this opportunity for making additional profits, Mail the conpon and
let us tell you how yen ean make more money from people to whown you have
already sold rudio sets. The Resistor Manual is free to Deulers. Mail that cou-

pon today.
DAVEN PRODUCTS ARE SOLD ONLY BY GOOD DEALERS

The Sine _gf'ﬁfcny-

\DWEM;AD}‘ A m/eiio@,ﬂmn/“

Newark s V. % New Jersey

THE BIG LITTLE THINGS OF RADIO
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=SHAMROCK

A Complete Line of

Thousands of Radio dealers know the year-after-year
dependability of any Radio product bearing the
Shamrock name.

Over a million Radio fans have tried and tested the
famous Shamrock Standard Parts and Shamrock Kits.

Now, Shamrock has produced a complete line of Six-
tube Super-tuned Radio Freguency Seis employing re-

De-Luxe Table Model
(Single Dial Control)
Duo-Tone Satin Finish French Wal
nut Cabinet, exquisitely designed with
space for “A" and "B'" Balteries.
List Price (without accessories)...$95.00

Stightly highcr West of the Rocky Mis.

Shamrock Console Grand
(Single Dial Control)

The supreme achicvement in radio con
struction. Magnificently finished in_the
popular Duo-Tene French Walnut effect.
Built-in loud-speaker and ample "A" and
"B" Battery space.

List Price (without accessarics)..$160.00
Slightly higher West of the Rocky Mis.

SHAMROCK
MANUFACTURING CO,
Dept. A107, 196-206 Waverly Ave,,
Newark, N. J.

YES—I am very much interested in se-
curing the Shamrock Exclusive Sclling Fran-
chise. Send complete details.

sistance-coupled amplification—in both table and con-
sole models which are real profit makers for Dealers
who have been fortunate enough to secure the exclusive
Shamrock Profected Selling Franchise.
A Protected Sales Policy—That
Really Protects

The Shamrock Selling Franchise is given only to
dealers of unguestionable Reputation.

Shamrock Territorial Allotment is exclusive, and all
rights are rigidly enforced.

Shamrock Factory Production is based on a definite
pre-determined output, a rea/ assurance of price
stability.

Shamrock Dealer Discounts are uniform and insure a
consistently substantial profit on each Shamrock Sale.

Consolette
(Single Dial Control)

Beautifully finished Duo-Tone French Walnut
Cabinet—the most popular of wood effects—built-in
loud-speaker and ample space for “A™ and “B” Bat-
teries. ]
List Price (without accessories)............ $130.00

Slightly higher West of the Rocky Mis.

SHAMROCK

( _R_.A D1 O s E T S )

Makers of Famous STANDARD SHAMROCK PARTS
196-206 Waverly Ave.
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Shamvrock Brings to the Market More
Than “Just Another New Line”

We laven't u single thing to offer tliat will be of the slightest
interest to the Kadio Gyps or the fly-by-night cleau-up spe-
ciilint.

To those dealera who nre willing to be conteut witlt honest,
lasting, legitimate profits- -profits of the healthy sort ~based
on complete customer satisfaction-—the Shamrock Provected
Francliise hiolds real opportuuity.

De-Luxe Table Model

The Six-Tube Super-Tuned Radio Frequency Circuit has met the
most cxacting tests of the Shamrock Staff of Radio Engineers. It
employs two stages of tuned Radio Frequency, one detector and
three stages of resistance-coupled amplification.

Shamrock National Advertising

A coustructive Sales-building Advertising Campaign has been
planned to make the Fall profits of Shamrock Dealers swell. A
series of compelling advertisements has been planned for the
Saturday Evening Post. Newspapers all over the country will carry
the Shamrock name to prospects in your territory. Special individual-
ized advertisements for local use are ready, as well as attractive
mailing pieces and other selling helps.

The Shamrock Protected Selling Franchise is rapidly bLeing taken
up by the most representative Dealers all over the country. It will
be to your decided advantage if you can secure the money-making
selling right for Fall—in your territoryl

Radio Exhibits

Shamrock will show its new compleic line of Radio Sets at the
International Annnal Radio Exposition at the Grand Central Paloce
September 1211 to 19th, at Booth 111, also in Chicago and San
Francisco and other Radio Shows. Wateh for themn.

Consolette
(Two Dial Control)

Beautifully finished Duo-Tonc Freuch Walnut
Cabinet—the most popular of wood cfiects—built-in
loud-speaker and aniple space for "A" and "B"” Bat
teries.

List Price (without necessories)........... .$130.00
Slightly higher 1West of the Rocky Mts.

Makers of Famous STANDARD SHAMROCK PARTS

Newark, New Jersey Strect cooevennns

{Two Dial Control)

Duo-Tone Satin Finish French Walnut
Cabinet, cxquisitely designed with space
for "A” and “B" Batteries.

List Price {without accessorics)...$95.00

Slightly higher West of the Rocky Mis.

Shamrock Console Grand
(Two Dial Control)

The supreme acliievement in radio con-
struction. Magnificently finished in the
popular Duo-Tone French Walnut effect.
‘Built-in loud-speaker and ample "A" and
“B" Battery space.

List Price (without nceessorics)..$160.00

Siightly higher West of the Rocky Mis.

SHAMROCK

MANUFACTURING CO.,

Dept. A-107, 196-206 Waverly Ave.,
Newark, N. J.

YES—I amn very much interested in se-

curing tlic Shamrock Exclusive Seclling Fran-

chise. Send complete details.
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btronger Demand for Talkmg Machmes
Felt by Retailers in Indianapolis Field

Record Sales Also Are More Satisfactory—Entire Trade Interested in First Indianapolis Radio
Exposition Scheduled for This Month~Baldwin Co. Settled in Attractive New Warerooms

InviaNAPOLYS, IND., September 8.—Talking ma-
eline sales during the nionth just ended show
an upward movement, with the tone more finn
and steady. Not that local dealers have been
doing amy unusual business, but the volume of
sales bave increascd, and after all that is what
the dcaler must have for a successful business.
Portables have been in demand as rounding
out the equipment of the tourist and Summer
camper. Dealers report that the general in-
terest in talking machines that fled with the
Sumnier lias returned. Records are reported
to be moving stronger than at any time this
Sununer. Popular Bruanswick and Victor re-
cording artists have been featured during the
Summer season at the Circle Tbeatre.

William G. Hoag, who the past month suc-
ceeded Hal P. Shearer, as president and gen-
eral manager of the Indianapolis Music House,
announces that a special effort will be made
by this store to increase pbonograph sales.
The store now handles the Victor and Edison
lines. Mr. Hoag, along witb other remodeling
and redecorating that is taking place, is fitting
up an attractive radio room on the next floos
lower. This store now features the Adler
Royal neutrodyne, the Day-Fan and Freshman
reccivers,

Miss Mary Harrington, formerly in charge
of tbe phonograph department of the Taylor
Carpet Co. until it closed out this department,
has been put in charge of tbe record depart-
ment of the Indianapolls Music House, and will
assist Mr. Meskill, who has charge of the pho-
nograph department,

The first Indianapolis Radio Exposition,
which is to be presented in Cadle Tabernacle,
September 21 to 26, by the Broadcast Listen-
ers’ Association, bas taken on national signifi-
canee in the eyes of the radio equipment world.
It is expected the Indianapolis exposition will
be one of the four great national events in
radio this year, tbe otber three big expositions
being held in New York, Chicago and Los
Angecles.

First opportunity is being extended to In-
dianapolis distributors and dealers in radio sets
and accessories to obtain display booths in the
most desirable locations, according to Mr.

Wallin, director. In a letter which was mailed
August 15 to 1,000 specially sclected manufac-
turers who are represented by distributors and
dealers in this territory, H. A. Luckey, presi-
dent of the Broadeast Listeners’ Association,
and A. L. Allen, chairman of publicity for the
exposition, called the attention of these manu-
facturers to the importance of Indiana radio
business which will be created by the Indian-
apolis exposition.

At the same time a final letter to the local
radio trade setting out the desirability of every
manufacturer whose product is sold in the In-
diana territory having an attractive display
booth, was sent out by Mr. Luckey from the
exposition headquarters in the Hotel Severin.

A number of display booths have been re-
served by local radio dealers for manufactur-
ers localed outside of Indxana The majority

SerrEMEER 1S, 1925
of local radio dealers have reserved from one
to three booths for the radio exposition and
look to it as a great boom for the trade. For
the local dealer it is a wonderful opportunity
to get hLis imerchandise before the public, and
he fully expects to make the rest of 1925 and
1926 a radio year.

The Buidwin Piano Co. is now scttied in its
altractive new home in Monument Circle,
where tlie company first opened local ware-
roomis fifty-one years ago, moving two years
later to Pennsylvania street, where the store
lias been located sinec. The new building has
been laid out with particular refercnce to the
needs of the company. The first floor is given
over to the talking machine and record depart-
ment, and to a spacious reception room. An
interesting feature is the battery of open booths
for record demonstration. The tormal open-
ing held some weeks ago was attended by about
10,000,  In acquiring the Circle Building the
Baldwin Co. purchased the stock and good-will
of the Cirele Talking Maehine Shop, thus ac-
quiring the Victor and Edison framchises, in
addition to the Brunswick, which the company
has always had.

M Wilson & Son to
Erect Modern New Home

Prominent Newark, N. J., Distributor Com-
pelled by Growing Business to Build—Addition
to Distribution Facilities Insures Service

E. M. Wilson & Son, Newark, N. J., dis-
tributors of Garod radio receiving sets, Burgess
batteries, and other well-known radio products
in the State of New Jersey, have recently been
appointed as distributors for the Beldon Mfg.
Co., Chicago, Ill,, manufacturer of Beldon cables

building plans with The World, Edward Wil-
son, president of the company, said: "Since our
entrance into the wihlesale radio ficld, praeti-
cally at the inception of broadcasting, we have
cnjoyed a steady increase in the volume of our
business, until we really outgrew the old build-
ing, which is now too small to serve our needs.
The site, located as it is in the center of activi-
ties just off Broad street om Lafayette, is so
convenient that we felt the solution of our
problem lay in the construction of a new build-
ing at the spot. We will thus be conducting
business after the first of the year from the
samc location with which our name has been

ified so long, and we feel sure that with

and antenna wires. This an comes
simultaneously with the completion of the
plans of E. M. Wilson & Son to erect a new
building on tbe site of the old one which they
hiave occupied for a number of years, and which
will be demolished to make way for a larger
and more modern structure.

The new building will be three stories in
lieight and will allow ample space for the trans-
acting of the company's business. Work has
been started on the demolishing of the old build-
ing and at the present time it is expected that
the new one will be ready for occupancy on or
about the first of January, 1926.

In discussing the matter of his company's

Good

all the care and operating with

his brand new Model 506

Weston 1s famous.

operation.
slop the passer-by and
well—write today_ for quolalions.
supply

mmake him intereste

190 Weston Avenue
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botb good
T BB A o oo A s A
wortbwhile customer to your shop. 11 ia a standard Wes.
ton precision product, but enormulsly inereased production

enables it ? be sold
window and it will keep them coming imto your store.

WESTON Radio Panel VOLTMETER

ANE\V product of 1be Weston Radio Laborateries built with
sl _the accurac;

Voltmeter cnables the fadio sct operator to iest his tubea and
batteries and to insure accurate tuning and long and sotisfactory

In your windows they make attraclive displays that

are casy o
o be sure and ask for a
of the interesting |l|us1r:|ltd booklel "Weston Radio
Instruments” for free distribulion to your customers.

WESTON ELECTRICAL INSTRUMENT CORP.

Newark, N. J,

ANDARD.THEWORLD.OVER -

WESION

Ploneers since 1888

Business!

ess and good will. ) quick

at 60c retail. Keep them In your

for which
-inch Panel

the increased space we will be able to fill all the
requirements of the trade and to render the
best possible service to our dealers.”

At the present time E. M. Wilson & Son
are occupying temporary quarters at 12 Lafay-
ette street, which is directly opposite I1 Lafay-
ctte strect, where the new building is to be
erected.

Candidate?)r Important
Gotham Political Post

Milton €. Weisman, regular Democratic ¢an-
didatc for borough president of Manhattan, hap-
pens to be a brother of Miss B. Weisman, sec-
retary of the Wall-Kane Ncedle Mfg. Co., of
Brooklyn, N. Y.

Executive ability seems well developed in the
Weisman family. Miss Weisman, as sccretary
of this well-known needie organization, has

rated her efficiency as an ¢ ve. It
is stated that Milton C. Weisman was selected
for this important position for his ability and
experience in municipal affairs.

Milton C. Weisman was born in New York, is
a gradvate of Syracuse University and Fordham
University Law Scbool. He is a member and
founder of Woodrow Wilson College Men's
League and is also an ardent worker in social,
civic and charitable work, a member of Grand
Street Boys, Independent Order of Brith Abra-
ham, Aaron J. Levy Association and other fra-
ternal orders.

Although a comparatively young man lic has
behind him a series of accomplishments and las
well demonstrated his exccutive ability in the
energetic manner in whieh he is couducting his
campaign.

Changes Par Value of Stock

The Vincennes Phonograph Co., Vincenues,
Ind, recently changed the par value of its
shares of common stock from $100 per share to
chares of no par value and increased the nuin-
ber of shares from 1,250 to 12,500.
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Our Heartiest Congratulations
Are Extended to
James K. Polk, Inc., of Atlanta

Four years ago the firm of James K. Polk, Atlanta,
Ga., received its first shipment of 2,500 Okeh records.
These records were given no display; they were placed
in a corner of a furniture store on temporary racks. From
this first, small group of Okeh records has grown the
largest Record Distributor for Okeh in the Southeastern
section of the United States. They are one of the most suc-
cessful distributors of records and phonographs in the
whole United States. You will find the name of James
K. Polk decorating their own three-story building. This
is a magnificent showing, considering that four years ago
they started with a force consisting of P. C. Brockman
and one assistant.

The backbone of this SUCCESS is the quick turn-
over of Okeh Records—or the speedy disposition of a large
order of Okeh Records through the dealer.

Okeh Records sell to everybody.
Okeh Records do get business.

This business is in the terms of substantial profits for
the dealer.

Write the biggest Distributor of records in the South-
east, James K. Polk, Inc., for an Okeh Agency.

Remember—This great success of theirs is the result
of Okeh Records and the proven success a dealer has in
selling them.

General Phonograph Corporation
OTTO HEINEMAN, President

25 West 45th Street New York City
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CONGRATULATIONS!

Mr. P. C. Brockman—S8ales Manager
Mr. Chas. R. Rey—Asst. Sales Megr.

Wholesale Division
JAMES K. POLK INCORPORATED

—may you continue to be successful
is the wish of every member of this
organization who have endeavored to
serve you so faithfully during the
past four years.

ADELTHIA US A

Makers of Honest Quaker Main Springs
A Complete Line of Talking Machine Repair Materinls
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Congratulations!

We take sincere pleasure in extending JAMES K.
POLK, INC., ATLANTA, GEORGIA, our cordial
congratulations and best wishes on the fourth
anniversary of their entry into the phonograph
business.

|

This company leads the phonograph distributors
of the South, and is one of the most successful in
the country—a significant evidence of house-
policy, initiative, meritorious product and efficient

service.

It is our sincere hope that the future will evidence
a progressive combination of their present

splendid success.

It is our privilege to state that JAMES K. POLK,
INC., use “MASTERCRAFT’ cabinets ex-

clusively.

THE WOLF MIANUFACTURING INDUSTRIES

(Established 1890)
Building ‘““Mastercraft’® Phonographs, Radio Cabinets
QUINCY, ILLINOIS

0T 10003 T g T L
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‘“*Tis not in mortals to command success.
Bur swe’ll do more—
We'll deserve it.”

%UCCESS, that alluring but elusive

element which all pursue but so

4 few acquire, has come to James K.

Polk, Inc., of Atlanta, Ga., in four short
years.

There was no magic in this company’s realization of
the success ideal. It was built on the bed-rock
formula of hard werk—close application to the job in
hand, rigid adherence to a safe, sane golden-rule policy
of business conduct and by the careful selection of
quality merchandise.

The Caswell Manufacturing Company is proud of its
association with James K. Polk. Inc., and extends to
this progressive, forward-looking Southern jobbing in-
stitution its wish that the future will add to the suc-
cess which the efforts of the James K. Polk organiza-
tion have thus far so nobly advanced.

@swey‘fan uﬁcmm}z{g(of

PORTABLE PHONOGHS SFDISTINCTION
MILWAUKEEWIS. /Gy W)  ST.PAUL AVE.
U.S.A. ,, ‘%50 AT IO™ STREET

Western Sales Office: Oakland Tribune Tower, Oakland, Cal.
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Congratulations —

JAMES K. POLK, Inc.

ATLANTA, GA.
on your

Fourth Anniversary

Knowing the keen,
energetic gentlemen of
vour organization we
Knew that vou would
forge ahead into one
of the foremost phono-
graph distributing com-
panies in the country,
but the unusual rapidity
with which you have
attained such success is
truly remarkable. We
want vou to know that
it 1s with a feeling of
pride we sav — “Our
Southern Distributors?
—The James K. Polk
Company of Atlanta.”

SONORA PHONOGRAPH

COMPANY, Inec.

279 Broadway, New York

To Jasies K. POLK, Inc.

Greetings

And HEARTIEST CONGRATU-
LATIONS on your four vears of serv-
ice. You have established in this short
space of time a record of which you
may well be proud and have achieved
a prestige almost phenomenal, but
which is only a reflection of your own
worth and principles.

We are proud to number on the list of
distributors of WALL-KANE prod
ucts, a list composed of the leading
wholesale Houses thruout the United
States, the J. K. POLK CO.

With sincere good wishes for your con-
tinued and even greater success.

Wall-Kane Needle Manufacturing Co., Inc.

Originators of the ten-time needle

3922—14th Avenue Brooklyn, N. Y.

WALL-KANE. JAZZ, CONCERT, FETMECKY PHONOGRAPI NEEDLES

A
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LIST OF EXHIBITORS

The Second

Annual Radio World’s Fair

258th FIELD ARTILLERY ARMORY

Ringsbridge Roud and Jerame Avenue

NEW YORK CITY

September 14th to 19th, 1925

K-12 A-C Electrical Mig. Co., Fourth St.
D-43  Acme Apparatus Co., 37 Osborne St.
A-7 Acme Wire Co., 1255 Dixwell Ave.
K-13 Advance Battery Corp., 109 Prince St.

Dayton, O.
Cambridge, Mass.
.New Haven, Conn,
New York City

B-35/36 Air-Way Electric Appliance Corp., 220 Broadway. New York
D-41  All-American Radio Corp., 4201 Belmont Ave. . .Chicago. IlL
J-39/40 Amber Mig. Co., 599 Eleventh Ave. New York City
H-25 American Electric Co., 6401 S. State St. Chicago, Il

H-5 American Wireless Corp.. 54 W, 23rd St
D-45 Amsco Products, Inc., 416 Broome St

New York City
New York City

Foreign Sec. Ando Institute of Radio Research. _Tokio, Japan
H-31 Andrews Radio Co., 2132 8, Michigan Ave. Chicago, Il
H-43 Apex Electric Mfg. Co., 1410 W. 59th St. Chicago, IH.
1-8 Atlas-Colonial Corp.. East Ave. & 10th St. Long Island City
J-13-23 Atwater-Kent Mfg. Co., 4700 Wissahickon Ave Phila.,, Pa.
D-29/39 Auburn Button Works Auburn, N, Y.

E-7:8/9/10 Andrea, F. A. D, Inc., 1581 Jerome Ave ...New York City
H-25 Argus Radio Co., 25 W. 18th St. New York City
B-35/36 Baldwin International Radio, Inc., 227 Fulton St New York
B-1 Bel-Canto Radio & Tel. Equipment Co., 872 Broadway New York

K-11 Bell Mfg. Co., 11 Elkins St. Boston, Mass.
A-12 Brach, L. §. Mfg. Co., 120 Sussex St .Newark, N. J.
K.5 Chas A. Branston, Inc., 815 Main St. Buffalo, N. Y.
D-22 Bremer-Tully Mfg. Co., Canal and Harrison Sts. Chicago, IlL

Bossert, Louis & Son. Grand St. & Newton Creck. Brooklyn, N. Y.

J-19 Caswell-Runyan Co., 1427 8. Michigan Ave. Chicago, IIL
D-15 Cardwell, The Allen D. Mig. Co., 81 Prospect St Brooklyn, N. ¥.
D-34 Carter Radio Co., 209 S. State St. Chicago, Il
H-36 Chicago Solder Co., 4201 Wrightwood Ave. .Chicago, Ill.
1-3 Colonial Radio Corp., East Ave. and 10th St. Long Island City
G-6 Citizens Radio Service Bureau. 508 §. Dearborn St... ..Chicago, Ill.
H-53 Crosley Radio Corp., 3401 Colerain Ave . Cincinnati, O.
J-55 Curtis-Leger Fixture Co., 235 W. Jackson Blvd. . ..Chicago, Ill.
G-13 Connersville Furniture Co s Connersville, Ind.
J-35 Dayton Fan & Motor Co, 690 Bayard St. Dayton, O.

H-13 DeForest Radio Co., Franklin St. & Central Ave Jersey City, N. J.
H-7 Distantone Radios, Inc., Earle and Shepard. ... . Lynbrook, L. L
J-53/57 Dubilier Condenser & Radio Corp., 238th and Bronx Blvd.

New York
E-11 Electrad, Inc., 428 Broadway. .New York City
J-33  Electrical Research Lbs, 2500 Cottage Grove Ave. .. Chicago, IlL

A-18/19 Electrical Storage Battery Co., Allegheny Ave. and 19th St.
Philadelphia, Pa
J-5¢ Electrical Parts Corp., 2167 E, 55th St.............. Cleveland, O.

H.15 Ekko Co., 11 W Monroe St. ... Chicago, Il
K-4 Express Bod ...... Crystal Lake, Il
G-1 Federal Radlo Co 1738 Elmwood Ave . .Buffalo, N. Y.
D-17 Fansteel Products Co., Inc. ......... No. Chicago, IlI.

1-2 Federal Telcgraph Co., '1438 Woolworth Bldg
gs J. B. Ferguson, Inc, 41 East 42nd St

New York City
New York City

55 Fore Electrical Mfg Co., 5255 N. Market St.. .. .St Louis, Mo.
K-10 France Mfg. Co. 10325 Berea Road. . .Cleveland, O.
H-21 Freed-Eisemann Rad|o Co., 40 Flatbush Ave .Broolglyn, N. Y

.45 French Battery & Carbon "Co Madison, Wis.

-53/57 PFreshman Co., Inc,, Chas. 240 W. 40th St .. New York Cilfv
B-21/31 Frost, Herbert H. Inc 314 W. Superior St. Chicago, Il
G-12 Fumnell Mig. Corp., 889 Bl’ ad St.. = . _Newark, N.
K-15 Gale Radio Labs. 2512 Irving Pk. Blvd . .. Chlcago. 1l
B.41 Garod Corp., 124 ‘Adams St.. .. ... .. Newark, N. ]
B-55 Globe Phone Mig. Reading, Mass.

o.
Goertz, Aug. & Co Inc 270 Morns Ave

D-16 . Newark, [:
1-31 Goodrich, B. F. ber Co., Main and Rubber Sts.. Akron, O
B.55 Graynie Corp.. 1323 S. Mlchlga_n Ave. e .m

B.5 Grebe, A. H, & Co.. Inc,, 70 Van Wyck ‘Blvd.

D-31 Gngsby Grunow-Hinds Co.. 4540 Armitage Ave.

B-8 Hornig, August W,, 392} Dickens Ave .Chicago, Il
B-33 Hyman, Henry A & Co, Inc., 476 Broadway ‘New York City
A-9 Indiana Mfg. & Elec. Co. 1819 Broadwav.. New York City
H-45 JeRferson Electric Mfg. Co., 501 Green St. ..Chicago, Il
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A-14  Jewell Electrical Instrument Co., 1640 Walnut St. .Chicago. Il
D-49 Jewett Radio & Phono. Co., Tcl:grlph Rd. Pontiae, Mich,
B.23 Jones. Howard B, 612 S. Cana St. . Chlcago. I

J-271 Kellogg Switchboard & Supply Co., 1066 W. Adams St Chicago
B-1 Kennedy, Colin B. Corp., 2017 Locust St .8t. Louis, Mo.
G-11 Kennedy, Ralph M., 111 No. 7th St.. ... Philadelphia, Pa.
D-31 '32/33 Kodel Radio Corp 120 W. 3rd St. Cinclnnati, 0.

A.8 Kurz-Kasch Co, 8., Broadway and Morris Ave .. Dayton, O.
-41 Liberty Electric Corp., 342 Madison Ave. w York City

-19  Magnus Electric & adxo Mfig. Co., 787 E l38(h Sl .N. Y. City
K-14 Martin Radio & Elec. Co., 130 W. d St New York City
1-37 McCullough Sales Co., 936 Liberty /\ve Pittsburgh, Pa.
K-3 Miller Rubber Co. of New York. Akron, O,
For. Sec. M. L. Magneto Syndicate . Covmtry. England
B.55 Mohawk Electric Corp., 2220 Diversey Parkway Chicago, Il
l 1 Multiple Electric Products Co., East Ave. & 10th St.. L. 1. City

H-49 Music Master Corp., Tenth and Cherry Sts.. . Phxladelphxa, Pa.
H-41 Muter, Leslie F. Co., 76th St. and Greenwood Ave. . Chicago, Il
K-1 Mpydar Radio Co., ¢ Cam bell St Newark N. J.

J-3 National Carbon Co., 30 E. 42nd St
K-8 National Co., Inc., 110 Brookline St
H-35 Nelson Tool Co., Inc., 781 E. 142nd St

New York City
Cambridge. Mass.
. New York City

G-3 Niles Mfg. Co. Ypsilami. Mich
B-15/25 Operadio Corp 8 S Dearborn St Chicago. Il
H-33 Payne Co., 35 W. 111th St .New York Cit
J-37 Pathé Phono. & Radio Co., 20 Grand Ave .Brooklyn, N.

K-7 Pequot Mifg. Co, Manley St Long Island City, N. Y
B-13 Pfanstiehl Radio Co., 11 8. La Salle St. . . Chicago, IIl.

B-37 Phenix Radio Corp., 114 E. 25th §t. .
K-9 Philmore Mfg. Co., 105 Chambers St.
J-1525 Pooley Co., 16th and Indiana Ave

B-27 Prest-O-Lite Co., Inc. Indianapolis, Ind
B-29 Priess Radio Corp., 693 Broadway New York City
H-25 Power Elec. Radio Co., 25 W. 18th St. .New York City
F-1 Radio Tel. & Tel Co., 25 W. 45th St. .New York City

New York City
.New York City
. Philadelphia. Pa.

A-11 R. B, Radio Co, 117 W, 51st 8t. .. . .New York Cit
A-13 Rathbun Mfg. Co., Rose Alley. ]ameslown. i
B-19 Reichmann Co., 1725 W. 74th St Chicago. 1.

B-21/31 Remler Radio Mfg. Co., 182 Second St. San Francisco, Cal.
K-16 The Remo Corp. 5o oo .Meriden, Conn.
K-6 Runzel-Lenz Elec. Mig. Co.. 1751 N. Western Ave. Ch|cago .

Spec. Ruddock, Wm. F. Boat & Yacht Wks,, 213th St. & Harlem River

New York City
G-4 Saal, H. B, 1800 Montrose Ave. .Chicago, IIL
K-2 Samson Electric Co. .. _.Canton, Mass,
E-15 Sattler Tool Co., 186 Joralemon St .. Brookiyn, N. Y.
D-13  Schickerling Products Corp.. 401 Mulbercy St .. Newark, N. J.
H-27 Shemman Radio Mfg. Co., 112 Trinity Place .. . New York City
J-5 Sleeper Radio Co?., 6th Ave. and Wash. St. Long Island City
B-3¢ Sonora Phono. Co., Inc., 279 Broadway . New York City
-31 Spartan Electric Corp., 9¢ Chambers St .New York City
-51 Splitdorf Electrical Co., 392 High St. .. .Newark, N, |
H-29 Sterling Mig. Co., 2831 Prospect Ave. ..Cleveland, O.
H.18 Sterling Cabinet Whks. Winfield, N. Y.
G-5 Stettner Phono. Corp,, 318 E. 75th St .New York City
B-3 Stewart-Warner Speedometer Corp., 1836 Dwersey Blvd. ..Chicago
D-37-47 Stromberg-Carlson Tel. Mig, Co 1050 University Ave.

Rochester, N. Y.
H-47 Sunbeam Radio Corp., 1834 BroadWay ‘New York City
E-16 Steinite Labs, 504 S. State St.. ... ... Chicago, IlL.
G-15 Soutber Co. B .. Pottsville, Pa
D-53 Thermiodyne Radio Corp., 1819 Broadway ..New York City
-17 Thordarson Elec. Mig. ?o.. 500 W. Huron St. Chicago, Ill.
-21 Trimm Radio Mig. Co, 24 8. Clinton St.. . .. .Chicago, Il
For. Sec. T.S. F. Moderne. . _Paris, France
H-11 Thompson Mig. Co, R. E., 30 Church St

New York City
A-17 United Scientific Labs,, 80 Fourth Ave New York City

J-29 Utah Products Co., 1427 S. Michigan Ave | . Chicago, Il
U. 8. Army and Navy i

B-17 Valley Electric Co,, 3157 S. ngshlghway St. Louis, Mo.
D-16 Veby Radio Co., 47 Morris Ave .. Newark, N. J.
G-4 Waterford Radio Co,, 320 W. 134th St. . -New York City
D-29/33 Walbert Mfg. Co, 925 Wrightwood Ave. - Chicago, Il1
E-18 Western Coil & Electric Co., 313 Fifth Ave . ..Racine, Wis.
H-17 Whitehead & Hoag Co.. Newark, N.

H-39 Willard Storage Banery Co ‘246 E. 131st St. .Cleveland,

A-4 Wireless Radlo Corp., 182 Lafayette St. ... New York C|(y
For, Sec. Yai . .. Tokio, Japan

J-1 Zenith Radio Corp. Chicago, 11
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LIST OF EXHIBITORS

The Fourth
Annual Radio Exposition

GRAND CENTRAL PALACE

46th Street and 1 cxingdton Avenune

NEW YORK CiTY

September 12th to 19th, 1925

Booth No Exhibitor Booth No. Esxhibitor
46 . .Argus Radio Corp. 153/4/5 . Gold Seal Products Corp.
1 Audak Co. 24 Hammarlund Mfg. Co., Inc.
2z _Amsco Products, Inc. 103 .Hathewav & Co., Inc.
64/65 Atwater-Kent Mfg. Co. 31 Hoosick Falls Radio Parts Co.
69 Amplion Corp. of America 121 Hartlord Bauery Mig. Co.
76 -C Elec. Mfg. Co. 93A B Henderson Bros.
y<) Adams-Morgan Co., Inc, 96A .Harding Mfg. Corp.
54 55 .Adler Mfg Co. “A" .Herald-’ Trlbune
139 Aluminum Co. of America 57 Jones Radio Mfg. Co.
28 Amber Mfg. Co. 128 .King Quality Products, Inc.
138 . American Bosch Magneto Co. 129 Kellogg Switchboard & Sup. Co.
133 Astral Radio Corp. 161 Kadel & Herbert
102 _Adroit Tool Co., Inc. 87 .Lund, E. B.
137 co Mfg Co. 123 .Lenford, Inc.
137 Apex Erc Mig. Co. 91 Lincoln Radio Corp.
47 .Alden Mig. Co. 43 agnavox Co.
206/8 Assoc. Fumiture Mfg. Co. 63 Manhattan Elec. Supply Co.
171 .Beezee Products Co. 77 Marko Stora ¢ Battery Co,
110 .Blair Radio Lab. 131 i Radio Corp.
124 Ben)amm Elec. Co. 8 Mulhple Elec. Prod. Co.
85 Blandin Phono. Co, Inc. 56 Musical Prod. Dist. Co.
200 Burton Rogers Co. 12,113 Meissner Radio Corp.
] Boissonnault Co., Inc. 136 Micamold Radio Cormp.
106 Brightson Labs., Inc. 107 Montrose Mfg. Co.
10 _Bristol Co. 109 Mutual Phono. Parts Corp.
115 Brooklyn Metal Stampmg Corp 52/52A National Carbon Co., Inc.
119 ullens Co., D. 48 Newport Radio Corp
79 81 Brunswick- Balke»Collender Co 169 National Radio Corp.
21 . Nakelite Corp. 85 Ohio Stamping & Engg. Co.
107 Bem:o M{g. Co. 88 Phila. Storage Battery Co.
11 .Berg Auto Trunk & Spec. Co. 195 . .Polachek, Zoltan H.
83 .. Bruno Radio Corp. 25 . Pequet M{g Corp.
42 . ‘Beacon Radio Mig. Co. 38 Pathe Phono. & Radio Corp.
97 Brann Veneer Co. 6 .Pacent Elec. Mfg. Co., Inc.
Broadcast Sta. WEAF Mezzanine 84 Precise Mfg. Corp
.Broadcast Sta. WJZ Mezzanine 19 Progresslve Musical Inst. Co.
172 Charles E. Chapin Co., Inec. 42 _Pilot Elec. Mfg. Co.
8 .Colonial Radio Corp lo4 Premler Radio Corp.
30 .Continental Fibre Co. 94 R § Music Co.
71 .Corning Glass Works 174 Rccps Radio Corp.
73 Cornish Wire Co. 86 Rossiter, Tyler & McDonnell, Ine.
132 .C T Radio Corp. 86 .Rossiter & Co., Inc.
94 .. Chelsea Radio Corp. 144 _Richardson Radio Corp
332 Cleartron Vacuum Tube Co. 134 Radio Panel & Parts Corp.
99 .Davy Electrical Corp. 17,18 .Radio Corp. of America
100A . Deutschmann Co,, Tobe 97 . Radio Cabinet Co.
15 ...DeForest Radio Co. 132 Radio & Electric Mifg. Co.
130 .Dictograph Products Corp. 3g ..Radio Foundation, Inc.
13 . Dayton Fan & Motor Co. 118 Red Lion Cabinet Co.
116 .Diamond Elec. Spec. Co. 53 Stewart-Warner Speedometer Co.
14 Diamond State Fibre Co. 60/60A -Sonora Phonoeraph Co., Inc.
27 Donechue Co,, L. R. 68 Signal Elec. Mfg Co.
40 | .Daven Radio Corp. a6 Shontz Co., H. B.
12 Dubilier Cond. & Radio Corp. 114 Scranton Button Co.
143 Du Pont de Nemours & Co,, E. 1. 112113 Sampter Radio Co.
100 N .De Witt La France Co., Inc. 82 .Silver Marshall Co.
44 . Eagle Radio Corp 135 . Standard Radio Corp.
1177125 _Edison Storage Battery Co. 120 Supertron Mig. Co., Inc.
127 .Eisemann Magneto Corp. 37 .Splitdorf Elec. Co.
32/33 ‘Electric Storage Battery Co. 39 Spauld: Fibre Co., Inc.
59 .Engravers & Printers Mach. Co. 64A .Stanley g Panerson. Inc.
22 .Equitable Radio Corp. 94 Studner Cumming Co., Inc.
50/51 Expenmenter Pub. Co, Inc. 126 .Shaw Insulator Co.
123 Ebco Cabinet Co. m .Shamrock Mfg. Co.
93 .Epom Corp. 92 .Super Cell Mig, Co,
96 Enghsh Whitman Prod. Corp. 109 Superola Radio Corp.
122 . Fleron & Sons, Inc.,, M. M 86 .Sangamo Elec. Co.
64 . Farrand Mfg. Co.. Inc. 168 _Stettner Phono. Co.
3. Fansteel Products Co.. Inc. 170 Streit Radio Corp.
140 . Ferguson, In¢.. J. B. 98 .. Timmons Radio Prod. Corp.
134 .. Fibroc Insulation Co. 82 Twentieth Century Radio Corp.
62 Formica Insulation Co. 20 .. Thompson Mfg. Co., R. E.
78 -Freed-Eisemann Radio Corp. 7 'l‘hcrmlodyne Radlo Corp.
66/67 Freshman Co., Inc., Chas. 49 . Tuska Co, C. D.
104 =" Funk & Shore 156 Tnplex Machine Tool Co,
107 Feri Radio Mig. Co. 94 Twin Dry Cell Battery Co.
92A Forest Electric Co. 157 Twinantaleak Aerial Ins. Mig. Co.
72 . ..Federal Tel. Co. 137 . Telemotive Radio Corp.
90 Gischow Co Inc.. Otto R. 16 Valley Electric Co.
80 _Goldschmidt Corp Th. 91 -Van Horme Co.
58 .Gilfillan Bros 04 Va!ley ‘Narrow Fabric Co.
4 . ‘General Radio Co. 74/15 Ware Radio Corp.
5 Gould Sc:orage Batterl); c‘:‘l 136 B Mig. Co.
34 ... Grimes, Inc., Davi D Weston Elec. Inst. Corp.
“7)52’ g Goms‘é‘:l‘bfncﬁealrzi ‘C}::':I 105 . Westinghouse E, & M. Co.
108 _Guide Corp. 87 .Wego-Weke A, C.
97A Gray Elec. Chemical Lab., Inc. 35 X" Laboratories
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Believes Trade s Logical
Outlct for Radio Receivers

Plaza Co., Which Now Features Complete Line
of Radio, Plans to Concentrate Efforts on
Talking Machine Trade

The duy when the talking machine store will
be the exelusive seller of radio products
fast approaching, say tlie sfficials of the 123
Music € . PR t Pal nortables
Banuer and Domino records and other talking
machine products. This, it is stated, is tl
reason the Plara Co. has embarked into the
radio ficld as recciving set imanufacturers with

full line of radio mecrchandisc. The Plaza
Music Co. prides itsclf on being able to furnish
10 music merchants products of cvery

eded to do business and the presentation of
radio line has been madc after thoroughly
studyin

The Plaza E:

the nwusic trade

Il concentra sales in

A sales poliey and merchan-

ng arrangement, giving pric territorial

or deuler:

The Plaza Co
receivers and

radia line includes eomplete
abincts for standard sets. Its
line of reccivers ganges in priee from $35 to
$175. TFrom table models with loud speaker
eparute or with amplifying chamber and grille
front to cluborate single and double deck floor
models with a radio phonograph combination
in A highboy cabinc

Its line of cabinets for standard sets ranges
in price from $68 to $125. There are five such
inodels inade to accommodate some of the best
known lines of radio recceiving sets. These
latter have compartments for battery and
charger and are equipped with the loud speaker
horn minus uuit. Its line of speakers includes
two goose-ncck sizes and a cabinet style. It

has a mplete line of storage " batteries
and dry " batteries,

The advertising department of the Plaza
Music Co. has prepared window displays,

streamers. cut-outs for counter usc and ether

99

verlising helps, as well as literature for
sun prescntation.

With the inception of its new radio depart-
ment (he Plaza Music Ca. has augmented its
sales staff and the personnel has been sclected
with a vicw of not enly being able to properly
present the Plaza products but to render serv
ice to the music dealer in exploiting radio
goods. Tle sales force will earry out the ae
tivities prepared by the advertising and sales
promation departments for intensive co-opera
tion with music dealers.

Emil Schenkel, who some years ago was ad.
vertising manager of the Plaza Music Co., and
later was associated with the Musical Products
Co., will direct the sales and promotion efforts
of the new Plaza radio division.

The Walter H. Andrews Music Co., of Jame:
town, N. Y, recently purchascd the stock of
the Musical Instruments Supply Co., of that
city, which has been successfully eonducted for
the past year by Jamces H. Howard, a mer

chandiser of real ability.

con-

The DEALERS THAT
ARE SELLING SPEAK-
EROLAS know that their
customers appreciate these
beautifully finished Cabinet
Speakers because they har-
monize with the customary

furnishings of a room and
have the modulated tone
quality most desirable for
the home.

SPEAKEROLA [Model B]
914" wide, 7V4” deep, 8" high

List $12.50 Price

The BLOOD TONE ARM COR-
PORATION build this entire product.
Lumber from their own timberlands,
made up in their own cabinet shops,
metal parts stamped and machined in
their own machine shops, plated in
their own vats, and parts assembled
and tested in their radio laboratories.
This is why this high grade product
comes to you at a nmew standard of
moderate prices never before known.

Order from your jobber.

BLOOD TONE ARM CO. -

Chicago Distributor, BLOOD TONE ARM CO., 222 W. Madison St., Chicago, Il

SPEAKEROLA [Model D]
15" wide, 8” deep, 914 high

List $17.50 Price

TONE ARM CO.

1926 SPEAKEROLA Models

If he can’t supply you write direct to

The DEALERS THAT
ARE SELLING SPEAK-
EROLAS know that they
profit more through the
handling of the complete
line of SPEAKEROLAS,
because the range of prices
is such as to meet the de-
mands of all purchasers.

SPEAKEROLA [Model C]
10Y5" wide, 10%4” deep, 814" high II

List $15.00 Price

Bay City, Michigan
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THE RADIO HIGHBO

Y THE INSTRUMENT OF QUALITY
Renaissance period design highboy with model C U | I
Sonora receiving set and deluxe speaker built cLear as a oerr (o

within $200.00
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THE PLYMOUTH

Renaissance period design highboy phonograph radio
adapted $175.00
Equipped with Sonora five tube receiving set an
deLuxe reproducer
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Pacific Radio Exposition Held in San
Francisco Claims Attention of Trade

Mors Than 1500 Radio Dealers, Wholesalers and Manufacturers Crowded City During the Week
of the Exposition—Exhibits of Leading Lines Featured New Fall Models—Trade News

Say Fraweisco, CAL, September 3—Conditions
in the talking machinc and radio trades, during
the past wonth, liave shown an inprovement
over those that prevailed during the past six
mouths. Tlus opinion is general and the con-
sensiis of opinlon of all interested in the lrade
is that more money is in circulation and that
buying is more brisk.

Pacific Radio Exposition Huge Success

The outstanding happening of Lhe past month
was the Pacific Radio Exposition. held here
during the week of August 22-29 and which
drew an attendance during the wcek of nearly
100,000 pcople. More than 1,500 radio manufae-
turers and dealers irom all parts of the United
States registered at hcadquarters. According
to Thomas Trayner, wko was in charge of the
reception committec, this is aun increase of S0
per cent over last year.

The San Francisco exposition is one of tlie
Liiree key city radio expositions and because
it was held ahead of the New York and Chi-
cago expositions it gave miany manufacturers
the first opportunity of a real presentation of
heir product to the radio and music trades.
Many new features were in evidence at the
exposition. Not ouly from the pioneer com-
panics in the field, but there were many new
names which promise to become well known
before next Summer.

Preceding the Diamond Jubilee festival which
was held here in commemoration of Califor-
nia’s adnission as a State, those in charge of
decorations took advantage of this fcature and
the general plan of the auditorinm was along
Use old Spanish lincs. The booths of the vari-
ous companits represcuted were very udifarin.
Both afternoon and evening excellent musical
programs werc broadcasted from the Civie
Auditorium where thc radio exposition was
held

Among the excellent entertainment features
was a radio presentation of "Sun-up,” a three-
act play, which was wrilten by Lula Volmer,
and ran through a long and successinl season
in New York City. The actors laking part are
well known to many radio fans in the West;
Fred Thomas, Lenore Averet, Rose Brown and
Bert Horton.

California Manufacturers Well Represented

The development of radio in California hus
been increasing rapidly from year to ycar and
in addition to the many well-known California
manufacturers wlo were offering beautiful ex-
hibits there wer¢ many new oncs. The Army
and Navy both had interesting exhibits and the
telegraph companics gave continuous demon-
strations of the sending of radiograms.

It is interesting to remember that only four

years ago Lee De Forest establislied in San
Francisco the first tube broadcasting station in
the United States. Looking back te thal first
set and then listening to the perforimance of
\he newest scts now being offered, one is
amased at the progress made w this industry.

Leading music stores of San Francisco and
Coast werc represented.  The Slherman-Clay
exhibit was particularly attractive aud well lo-
cated with plenty of comvenicnt seats to invite
visitors te listen to expert information, which
was constantly uvailable. The Quarg Music
Co. and the California Plionograplt C each
hud large and intcresting exhibits. The Victor
Co. was also represented with a very fine dis-
play.

V\'illiqm P. Bear, manager, Miss Elizabeili H.
Gray, secretary of the Pacific Radio Trade As-
sociation, and Herbert E. Metcalf, president of
the Association, deserve a great deal of eredit
for the promotion of the greatest radio cxposi-
tion that lias cver been held in the West.
There were more than 200 booths and scctions,
displaying the latest innovations in scts and
accessorics. Working uunder a budget systemn,
those in charge oi the cxposition finauce eom-
mitlee were able to financc the show by the
sale of cxhibit space alone. Tlic cost of the
show to the public was cul nearly 50 per cent
by this co-operalive non-profit plan, according
to the committec

Exhibitors at the Radio Show

The following manufacturers and dealers
were jucluded among the exhibitors:

A. € Electric Mfg. Co.. Adler Mfg. Co. Acromaster
Curp, Amsco I'rodncts, Iney Atwster Kent 3tfs. Co.
Apee Eleciric Mg, Co., F. A. D. Andrea, Ine, Daker
Smith Co.. Juc, Naibanicl Baldwin, C. Brandes, Inc.,
Win. Brand Co. The Dristol Co., DBurgess Batiery Co.,
Carler Radio Co., Cooper Corp., Cosmopolilan Phusiformyr

, E. T. Cunningham, Ine., Daven Radie Corp., Daylen
Fan & Motor Co., De Forest Radio Tel. & Tel. Co., Dubik
ier Condenser & Radio Corp., H. M. Eby Co. Elcane
Storage Batlery' Co.. Federal Radio Co., Freed-Eisemann
Corp, Garod Corp., Gilfillau Radio Corp., A. H. Grebe
Co., Grigsby-Grunow-Hinds. David Grimes, Inc., Howard
Radic Co., Rellogg Swilcliboard & Supply Co., Celin B.
Kennedy Co., King Quality Producls, Langehein & Kauf-
man Radio Co., Limcnwalter & Gough, Magnavox Ca.,
Marathon Radie Comp., Morriton Lsboratorics, Munsen
Raynor Corp., Mi-Rad Lahoratories, Mulual Phono Parts
Co., National Carbon Co., National Co., Inc., Operadio
Co., Pacent Electric Mig. Co., Phenix Radio Corp, Phila
delphia Storage Baltery Co., Pooley Co., Radlo Cerp. of
America, Reichmann Ce., Rola Co. Shamrock Mfg. Co.
Sherman, Clay & Co,, Signal Elcelric Mg, Co., Sonora
Phonograph Co., Siewan Warner Serviee Products Co.,
Sicemberg Cardson Co, Teagle Co., Thordarsen Eleciric
Még. Co., Teimm Radio Co., Utah Radio Products Co.,
Valley Electric Co, Viclor Talking Machine Co., Ware
Radio Corp., Wesion Elcctrical Insirnment Co. and 1he
Zenith Radie Corg.

Coast Manufacturers Making Own Parts

A feature of interest about the new scts being
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brought out from the Pacific Coast is the fact
that the manufacturcrs are using their own
parts with very few cxceptions. The new
Super Radio Mfg. Co.'s five-tube set is made in
San Francisco, aund the parts are all Wesiern-
made except the transformers. The Marathon,
amother new set that is being put before the
trade for the first time, is featuring a niulti-
polar hoak-up that is ereating a lot of interest
The Baker Smith Co., of San Francisco, is
bringing ont two ucw sets, the Sylfan and the
Nazeley. The latter is a six-tube low fre
quency set that sells at popular prices and
merchandising plans arc rapidly being com
plcted for national distribution.
0. R. Bowman With Marathon Corp.

O. R. Bowmau, who recently resigned his
position as sales nianager for Kohler & Chase,
of San Francisco, is now salcs manager for
the Maratiion Radio Corp. of San Francisco
and is planning national distribution for this
set, which has the distinction of laving brought
in'clear messages over a distauce of 5000 miles.
AMr. Bowman was for a number of years witlh
the Thos. Goggan Music Co. of Houstou,
‘Pexas, and it well known on botl coasts

T. J. Rockwell With Columbia Co.

T. J. Rockwell, until rccently wanager of
the local office of the Munson Raynor Corp,
has accepted a position with the San Francisco
branch of ‘the Colunibia Phonograph Co., as
director of sales of the record department. Mr.
Rockwell lias a large acquaintance amonug
wusic dealers in this vicinity.

Findings of Railroad Commission

The Railroad Commission of Califormia re-
fuses to raise rates on radio sets and talklng
machine-radio combinations in less than carload
lots. The hearlng on which this decision was
bascd was in conjunction with the Interstate
Commerce Commission. The California body
agrecs with the Interstate Commission in
raising the rates on radio sets in carload lois
from third class with a minimun of 30,000
pounds per car to sccond class with a mininmn
of 20,000 pounds per car.

H. C. Hanson Adds Brunswick Line

The H. Hanson Music House recently
added thc complete Brunswick line to the stock
of musical instruments carricd, announced W.
C. Comp of the y's phouo-
graph department. The establishment will con-
tinne to handle Sonora phonographs.

Shirley Walker Makes Interesting Address

Shirley Walker, president of the Northern
Califoruin Music Trade Association, gave an ad-
dress at the Exhibitors’ Dinuer of the Pacific
Radio Trade Association, at the recent radio
exhibition. The talk was entitled: "The Music
Trade’s Part in Selling Radio,” and Mr.
Walker touchcd on thc point that the radio
receiver had since thc improvement of tone
quality become a real musical instrument and
as such the music merchant is primarily inter-
ested in merchandising it. He drew attention

(Continved on puge 104)

The attractiveness of Van
rooms.

tration in this field we a

the wareroom itself but its

Appearances usually cost high but in the case of Van Veen equipment through concen-
re able to offer it at an unusually attractive price.

Van Veen Wareroom Equipment
APPEARANCE —

> e : the appearance of the ware-
Not only is the equipment finished exactly as required and in harmony with
high class construction lends an atmosphere of quality.

Veen equipment adds materially to

Write for details and catalog

VAN VEEN & COMPANY, Inc.

413-417 East 109th Street, New York City

*Phone Lehigh 5324 - 4540
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Highest

Anunusual opportunity
for RadioDealers of the

Standing:

* +

fIlE

TRADE MARK

The NoBattery RadioReceiver

MARKS A NEW ERA IN
RADIO RECEPTION

The DominAire is p:'t;mlcd to the trade as
the ultimate development in present day
vadio recciver manufacturing. Itsinechanical
and merchandising features arc so advanced

that we believe it offers the biggest radio
appormnity in years.

Here are the Features:

Operates directly from your A.C. orD.C.
clectric current without any batteries or
**so<alled” eliminators.

Sold (pmpleltlyequipped fromthe factory
with tubes selected and testedfor perfect
reception.

Built with an eye to the futures construct-
ed to receive on short wave lengths down
to 150 meters, and “tune out” high pow-
ered stations.

All self-encased, including loud speaker,
in a beautiful cabinet that will grace with
dignity the finest home-

The DominAire Tested Merchandising
Plan protects Authorized Dealers against
destructive competition and untimely
price reductions.

The DominAire system of Registered
Ownership protects your customers after
the sale is made, and builds good will for
your store.

@HREE years in development, built and tested in service under the painstaking supervision

of a staff of recognized electrical engi

rs, DominAire is so advanced that all other

Radio Receivers seem out of date in comparison. It is going to have a consistent high-class
market, stimulated by an unusual advertising campaign soon to be peleased in New York,
protected by a limited output, and backed by a great, solid, honest organization.

(]

¥

i Opportunitics like this are rare indeed. DominAire Dealership is the one outstanding
‘ Radio Franchise giving definite promise of real profit to the progressive dealer.

Desirable retailers of good standing in localities not

{
‘ [ already covered by DominAire rcprcseman'on, are Ir_l\; _;— _;f_ ;_ -; ;; _k_ p: __N_ _\: -k_c-'-_ B ﬁl
invited to write for furtherdetails, without obligation. e G 0-,26:28 Pack Place, Hlew Yoor = =7 |
.I ] ) Gentlemen: Without incurring any obligation, we would |
2| Your [en’i(ory may still be open. This coupon is 1 be interested in having 2 den.\onsl_ratim of DominAire, |
- for your convenience Use it—NOW. i The"No-Battety " Radio Receiver, in our store on !
i i
] (it o camvemens e, soving 30 Gt d
Hlade by i }
] Mo = -
AL AREN YANUFACTURING (0. :
TMO!NELI.MNCLAIBJ ASSOCIATES - Exchusive Sactary “Representaiives I| Addren 1
1
26-28 Park Place, New York 1 3
| Talephons Numbse o = |
A MINGABVTG, ‘ --------------- —-___—--—_-:‘25
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an Fnergetic Sales Manager
Sales E ve ?
or Jales L.xecutive:
Nearly fifteen years cxperieuce in the Phonograph Trade, the most recent with a Radio_aflili forms a bach d for results.
This experience ranges from territorial coverage to Sales Management——from Branch Office duechnn to handling every executive
function of a distributing business.
1f you have a proposition of merit, where ahility, application, dependability and this experience will prove mutually profitable, write
[ to Box Y52, care Talking Machine ‘:Wod 1&%‘ ;rr rervinee, Hew s

Richmond Retailers Anticipate Active
Fall Business Despite Curtailed Crops

Record Sales Ahead of Same Period Last Year—How Dealers Are Using Canvasser-Salesmen
to Advantage—Reduced Price Sales Continue—Corley Co. Plans Expansion—The Month's News

RicamoND, VA, September 9.—Despite drought
conditions that curtailed crop production in
some sections of this territory, phonograph
dealers for the most part are aptimistic as to
the outlook for Fall business, active Fall trad-
ing both in machine and record business being
antieipated. Record sales are reported te be
running ahead of the same period last year
and some increase in phonograph sales is re-
ported. In the cities the employment situa-
tion continues good, most of the industrial
plants continuing to work full time. Workers
in the building trades are not as fully occupied
as they were a few months ago in some cities
of the Fifth distriet, according to the monthly
report of the Federal Reserve Bank of Rich-
mond.

Canvassers Prove Their Worth

Hundreds of new homes have been built in
Richmond within the last year or two. Quite
a number of new apartment houses have also
gone up. This has opened up a fertile field for
local dealers who find that it is much easier to
place a machine in a new homie than in an old
one. They report that there has been quite an
active business in the new residential areas.
Canvassers are uscd in locating prospects, as a
general rule, cxperienced salesmen following
up their work and putting over the sales. Be-
cause of the increased number of eanvassers
sent out by mail order houses these days so-
liciting orders for a variety of lines, those em-
ployed by local firms find that it is becoming
more difficult to interest the housewife who
frequently complains that she is kept busy prae-
tically all day answering ealls, and is in no
mood to receive canvassers when they seek an
interview.

Victor overproduction sales continue in prog-
ress here, as well as in other parts of the dis-
trict. They have helped to swell the volume of
business greatly at Victor stores. Walter D.
Moses & Co., local Victor dealers, report that
their sales of Victor machines have been running
fully three times ahead of sales for the same
period last year, so great has been the pull of
lower prices at which the machines are offered.

Plans to Expand

So well is business progressing with the
Corley Co. Victor dealer, that it has plans on
foot for expansion of its retail department,
which has up to this time been restricted to
the street floor of its establishment. It is plan-
ned to remodel the second flcor to provide
more space for the department, according to
announcement by Frank W. Corley, vice-presi-
dent Plans have also been laid to build a new
room on the third floor to give more space for
display of piamos. The wholesale department

of the company is to be transferred to a sec-
tion of the street floor.

Dealers from several parts of the territory
covered by this department of the company
were recent visitors in Richmond, reporting
good Summer business in Victrolas, and good
prospeets for Fall. They were: M. Timberlake,
Charlottesville, Va.; Dan Odom, Benncttsville,
S. C.; S. H. Galperin, Charleston, W. Va.; L. B.
Norfleet, Franklin, Va.; W. W. Greer, Ashland,
W. Va

Will Use Unique Publicity

E. W. Feltner, an exccutive of the Martin
Music Co., this eity, who is always on the look-
out for a new way of advertising his wares,
believes that he has hit upon one that will prove
especially prolific of results. He has bought
space on nine waste receptacles on Broad
street, the city’s principal retail shopping
thoroughfare. A Baltimore firm rccently con-
tracted to place these receptacles on most of
the corners in the business section. Mr. Felt-
ner selected those that are to be placed at each
corner on Broad between Ninth and First
streets. He will have one side of each box. On
this will be an enamel plate with white back-
ground and blue lettering. In the center of the
plate will be a picture of Clif Edwards, whose
records are his best sellers. The boxes are ex:
pected to be in place carly in October.

Mr. Feltner recently experimented with ad-
vertising on programs of a local theatre and
got good results.

Adds Columbia Records

The Columbia Furniture Co. has taken on the
Columbia line of records in addition to the
Victor, which it has been handling for some
time. This firm recently completed cxtensive
remodeling and alterations. The phonograph
department has been retained on the street
floor. In this there are three Audaks, and it is
planned to add two more. According to Ken-
neth Lord, sales are effected much more quick-
ly through them than where booths are utilized,
and fewer sales people are necessary. Thus
cconomy is achieved in most directions. Ac-
cording to Mr, Lord, his store is the only one
in town that utilizes Audaks in selling records.

The radio department of the house is now
installed in the rear of the mezzanine. Atwater
Kent and Crosley lines are handled.

Brunswick Opens Warcrooms

The Brunswick, which has been without a
regular dealer here sinee the Sprinkle Piano
Co. went out of business, recently established
temporary offices in a store at 218 North Second
street with a limited amount of stock on dis-
play. It is nunderstood that this was done prin-
cipally for the purpose of kecping its name be-

Pacific Radio Exposition
Ield in San Francisco

(Continued from page 102)
to the alliances between the large talking ma-
chine companies and radio manufacturers and
bow one company intends placing on the mar-
ket a phonograph in which the amplification
will be done by vacusum tubes.

In continuing, Mr. Walker showed how the
music merchant is equipped to properly handle
the radio as a high-grade instrument and to
merchandise the receiver in the proper fashion
as have been talking machines, with a2 knowl-
edge of service. "Tlie music merchant has a
complete knowledge of Instalment selling,”
states Mr. Walker, "and radio, like all the
other home necessity-luxwrics, will be sold to a
great extent on terms. The music merchant
fully realizes the cost of doing business in the
manaer which the public deinands. He knows

"that to make any profit such factors ax eredit,

instalment privileges and service all must be
charged for.”

fore the publie until it can form another perma-
nent eonnection here.

Goldberg Brothers, jobbers of the Pathé ma-
chine, as well as several sold under their own
name, are profiting by the Florida boom to
some extent, their representative in that terri-
tory having sent in a number of substantial or-
ders recently. One firm alone bought scventy-
five machines, the order being worth $2,200. in
the Carclinas and also in parts of Virginia the
drought has slowed up business a bit, the house
reports. As a rule, its trade is calling for a
cheaper-priced machine.

Starr Branch Closed

E. J. Pringle, factory representative of the
Starr Co., who has been spending several weeks
here closing out the company’s johbing office,
has returned to the home office. Decision to
discontinue the distributing plant here was
reached following the death of H. Wallace
Carner, who was distributor in this territory
for the company for a number of years.

Atwater Kent Dealer Aids

A recent issue of the Atwater Kent radio
dealer bulletin is devoted to the important sub-
ject of planning a sales letter campaign and
using the mails to scll morc radio. The suh-
ject is gone into in a thorough and intercsting
manner and several examples of letters are pre-
sented in conjunction with the article. Among
the many excellent suggestions made in this
bulletin is the use of the “theatre ticket” form
of advertising in getting the prospect into the
dealer’s store.

The Sunset Music Store, Redondo Beach, Cal.,
was recently opened with a full line of phono-
graphs, pianos and musical merchandise.
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The heart of the
radio set

- URECO

Tests highest in the laboratory

URECO is the second largest selling radio tube on the market.

Here are four reasons for URECO success:

1. An honest, stand-up tube, with all the efficiency that world-
famous radio engineers can build into it.

2. A manufacturing organization, with the stabillty of financial
soundness,

3. A scientific merchandising plan that provides generous prof-
its and full protection to both jobber and dealer.

4. A sales.promotion service that speeds up the dealer’s re-sale.

Ask your jobber.

\ United Radio & Electric Corp.
4

18~426 Central Ave., Dept. 39 Newark, N. J.

il
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PORTABLE /
- PHONOGRAPHS
\ _/

Superbly toned Phonographs in
cabinets of genuine Du Pont Fab-

rikoid, in shades of walnut, brown,
mahogany and grey, embossed with

of beautiful
Hardware of
heavily

rich reproductions
hand-tooled leather.
solid brass throughout;
nickeled.

Artone Phonographs are strong
and compact for portable use and
beautiful enough in appearance to
harmonize with the furniture of
any room,

TEN DAY FREE TRIAL
We will ship the Artone at the list
gnce less 40 per cent. If, after a

0-day appraisal, you do not feel
that they will sell readily and make
you substantial profits, return to us
collect.

Write for P

Berd A T. & S. Co., Inc. {

“Designers and Makers of Fine Cascs
for 20 Years”

LONG TSLAND CITY NEW YORK
New York City Showrooms, 353 Fifth Ave.

Weather-proof feorzn

supplled _with

drione Portanie
reph.

nound rdtﬂ design. oo

MODEL R. E.

. 18Anch saund box ﬂrﬂ(! [} Roﬂl’dl compact
Somtriction. © Dimepstans: 14% by 13 by 1%.
= —2
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Indications Pomt to Brnsk Machme )
Business in Buffalo Territory in Fall

Drop in Prices of Talking Machines Has Moved OId Stocks Out of Stores and Dealers Are Now
in Good Shape to Present New Fall Models—Iroquois Sales Corp. to Distribute Adler-Royal

Burrare, N. Y., September 10—The remarkable
improvement in the talking machine and record
trade here gives indication that the Fall scason
will be a record breaker for velume of busiuess.
Angust, scveral jobbers here ecport, was the
largest Sununer mouth for volwne of trade they
have cver known. Dealers are rejoicing over
briskness of ‘the trude, which began showing
improvement early in July.

The drop in prices on Victrolas is believed to
have been the stimutant that has apparently
placed the trade on a lealthy basis. 1t has
wade the consumer think of talking machines,
an obvious fact in view of the activity in other
lines of phonograplis and rccords.

Buffalo T. M. Co. Has Record August

“We have never in the history of the Buffalo
Talking Machine Co. expericneed such a great
volunie of trade in the month of August as we
did last month,” M. O. Grinnell, sales man.
ager, asserted. "All popular models in Vie-
trolas are cleared from our Roors. We still
have in steck a few wprights, but at the pres-
cnt trend we do not expeet to hold these very
long. Naturally, the inajority of Victor deal-
ers here cashed in on the recent proposition
of the Victor Co, and the jobbers. Few dealers
had any stock when the drop came, and they
readily made up what loss was suffered through
the sales in stocks on their fooes through the
reduction given by the jobbers. The Buffale
Talking Machine Co. is looking for a volume
trade in the new Vietor combination. Interest
of the dealers is keen, and since they now have
been cducated to the fact that the Victrolu is
not ’passe,” it will require very little persuasion
to place a good stock in their warerooins.’

Good Fall Predicted for Federal

Mr. Grinuell said that dealers arc ulso show
ing mneh cwthnsiasm over the new Iederal
radio line. The Buffalo -Talking Machine Co
1as been given the exclusive distributing rights
in this district for the Federal products. Pres
ent indications are that this Fall’s volume of
business inn radio sets and accessories will by far
cclipse that of last ycar, e said.

Iroquois Sales Corp. Jobs Adler-Royal

The lroquois Sales Corp., of which F. D.
Clare is manager, has been given the exelusive
distributing rights for the Adler-Royal phono-
graph and combination. The corporation bhe
camne distrfbutor in this district on September 1,
and already has scenred some good live new
accounts. Mr. Clare said that he looks for an
exceptionally good Fall trade T his new line,
and he expressed great fafth in the product.
William Carroll, former distributer, has gone to
Deteoit where he will engage in a wholesale
business.

The Iroquois Sales Corp. np ta the first of the
inonth represented the Strand honegraph, and
did a remarkably good bhusiness. Mr. Clar
feels that he has an execllent line to offer his
present large clientele in this territory, which
embraces the greater portion of central New
York and all the western scetion of the state.

Okeh and Odeon Record Sales Increase

Okceh and Odeon records hiave shewn much
jmprovement in volume of sales the past four
wecks, Mr. Clare said. American records have
shown a pleasing volume the past montl, bnt
there has been a stupendous increase in sales of
foreign records, especially Polish. Polish ree-
ords bave sold in this territory far better than
the jobber had cxpected. As a result of the
popularity of Joe Domnbrowski’s orchestra ree-
ords, the orehestra hus contracted to go to the
General Phonograph studio to record soine new
sclections.

WorkRite and Crosley Receivers Popular

The new WorkRite Neutrodyne is showing up
well, and dealers are cxpressing their approval

of samiples now on the corporation’s floors.
The $125 and $170 scts arc expected to be most
popular. The $80 sct is going over big, accord-
ing te Mr. Clare, and it will also be one of th

leaders here. The new Crosley Trirdyne will
find a good market, and the Crosley Pup, which
is listed at $9.75, will probably teinpt new radio
buyers.

John Kibler Has Good Summer Business

John Kibler, Genesee street dealer, is finding
talking machine business much better than he
expected carlier in the Summer. “May and
June were such dnll months that we had be
come quite discouraged,” Mr. Kibler said, “but
with the Victor Co.'s inducement to buy, coming
in July stimulated business, and there has been
a gradual Improvemnent ever since in instru-
ments and records. August was a mueh better
month than we had cxpected.”

Notes of the Trade

The Vietrola Decalers Association plans to
hold u meeting September 18. This will open
the Fall scason for the Association.

The Rudolph Wurlitzer Co. has purchased
ness of the VerBeek Musical Sales Co
on William street. The VerBeck Co. has opened
a new store at 725 Main street

The Buffalo Radiophone Corp. lias moved
from Washington street to the Hammond Build-
ing on Main street.

Bill Brush, of the Buffalo Talking Machine
Co., has returned from a fishing and camping
trip in northern Canada. Mr. Brush slhiows
from all outward appcarances, that he spent the
rreater portion of the fortnight in a bot sun.

Chas. Hoffman, of the Hoffman Piano Co,, is
lome from an automebile tour of the Adiron-
dack Mountain region.

W. C. Daniels, president of Deuton, Cotlier
& Danicls, and Vice-President Farrar spent
their vacations at Swampscott, Mass.

Plans Exhibit of Mutual
Line at the Radio Shew

The Mutual Phono Parts Co, New York City,
is among the talking machine houses that will
cxhibit at the Fourth Annual Radio Show,
Grand Ccentral Palace, to be held during the
week beginning September 12, The Mutual Co.
will exhibit its full line of radio tone arms and
loud speaker units.

A. Frangipane, scerctary of the company, has
been working particularly bard throughout the
cntire Summer due to the large amount of
orders reccived during the Summer mouths and
has found his reereation in various fishing trips
in which be has reccived results closely ap-
proximating those of his bnsi life—that incans
he caught what he went af!cr

Denies Motion to Dismiss Suit
Judge Dawkins in the United States Eastern
District Court recently denied a motion to dis-
miss the action brought by the Hazeltine Corp.
and the Independent Radio Manufacturers, Ing.,
against A. H. Grebe & Co., of Richmond Hill,
Y. The suit involves patent rights of Pro-
fessor Hazcltine of which the complainants are
owners and the Grebe Co. is charged with in-
fringement.

Uses a Freed-Eisemann

A Freed-Eisemann ncutredyne radie recciver
has been installed in the headquarters of $Sena-
tor James J. Walker, candidate in the Demo-
cratic primacics for the nomination as Mayor
of New York,
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with Poster, News-
paper and Magazine
Advertising on —
DAVID

o

New M’q/L Sowered Radio.-

David Grimes
the noted inventor identified
with the Radio industry since its
inception, has achieved a great
success in building this new set,
every part of which is built in
the David Grimes plant.

This instrement is the last word in Radio
achievement. It is the result of ceaseless
effonis of David Grimes and his saaff of
assoctates, all of whom are men of the
highest standing in the Radio ond
Musical fields.

We are seeking veputable dealers to take
over exclusive agencies on the zone basis,
allowing them the fobber’s as well as the

o

A Few Exclusive Agencies Sall
Open For This Remarkable
Instrument.

A product of

David Grimes Radio & Cameo
Record Corp.
Strand Theatre Building

1571 BROADWAY, N.Y.C. All Grines sets are factory tested,

sealed and guaranteed
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Stromberg-Carlson Executives Outline

Plans for Dealers at New York Banquet

About Four Hundred Dealers Present at Banquet in Hotel Pennsylvania, Arranged by Gross-
Brennan, Inc., Distributors, and the Stromberg-Carlson Tel. Mfg. Co. — New Six-Tube
Radio Model Announced—Merchandising Farce Scores—Meeting Huge Success

Stromberg-Carlson dealers and members of
their sales organizations, to the number of about
400, gathered in the main banquet hall of the
Waldorf-Astoria Hotel, Friday evening, August
28, as guests of the Stromberg-Carlson Tele-
plione Manufacturing Co. and Gross-Brennan,

opened the more serious business of the eve-
ning by delivering a brief address on Stromberg
Carlson’s policy of dcaler protection, emphasiz-
ing particularly what this has meant in building
up good will.

He then introduced W. Roy McCanne, presi-

Serrenmeer 1§, 1925

The five-tube models both contain the saine
circuit, consisting of the two stages of neutral-
ized radio frequeney amplification detector and
two stages of audio frequency amplification. It
is claimed these receivers are cqually efficient
over all waves frn 200 to 550 meters. Both
the five and six-tube models are designed to
operate with the new Radiotron UX-201-A
tubes in the radio stages, detector socket and
11 the first audio stage, and with the new Radi
otron UX-112 tube in the last audio stage.

Following scveral other talks tlie officials and
exceutives of the Stromberg-Carlson Co., who
were present, were introduced. They included,

Dealers and Members of Their Staffs Present at Banquet Sponsored by Stromberg-Carlson Tel. Mfg. Co. and Gross-Brennan, Inc.

Ine, New York and Boston sales agents for
the Rochester organization. Interesting and in-
structive addresses by officials of the manufac-
turing organization regarding the polieies which
have been instrumental in making the Strom-
berg-Carlson dcaler franchise of real value;
announcenient of the 1925-1926 radio line, in-
cluding a new six-tube model which has several
radical new features to commend it to the trade

Stromberg-Carlson No. 2 Console
and public; and excellent entertainment, not the
least of which was the presentation of a two-
act merchandising farce, entitled “For Goodness
Sake!”
Following the banquet, Benjamin Gross, of

Gross-Brennan, Inc, who was toastmaster,

AUTOMATICLID SUPPORT
Finithed in Nickel aod Gold

Samples on request

Dec. 9. 19193 Oct 25, 1921;
, 1531, Cansds Apolied

The Most Dependeble Lid Support on the Market
Star Machine & Novelty Co., *'gatiy™ s}

Bleeatile. N. )

Patmted
FRov. ¥,

dent of the Stromberg-Carlson Tel. Mig. Co,
who praised the dealers for their efforts during
the year, saying that they had preserved the
traditions of good merchandising. He pointed
out that the company had not taken on radio a
2 means of quick money making and then drop.
ping out of the field, but had entered it with
the idea of building up a business that will con-
tinue and devclop as have the other interests of
the company. He emphasized the point that the
long experience of the company in the tele-
phone apparatus field liad prepared it for radio
and spoke of the policy of expanslon on which
the firm had embarked, stating that although
300,000 square fcet of floor space are now
available for carrying on the varied manufactur-
ing activities, it is expected soon to house the
entire vast industry in the company's own plant
nnder one roof, where even the cabinets for the
radio sets will be made from start to finish.
The next speaker was R. H. Manson, chief
engincer of the company, the man who has been
responsible for the Stromberg-Carlson radio
sets. In a general way Mr. Manson outlined
the importance of right design in radio, stating
that the two factors which dominated all others
in importance are appearance and performance.
He described bricfly the Stromberg-Carlson
sets Nos. 1-B, 2-C and 2-D, which with the new
six-tube models will comprise the line during
the next year. The latter is the outstanding
achievement of the company during the ycar,
A feature claimed for this set is a perfect meth-
od of shielding, developed in the cempany's
laboratorics, Three straight stages of neutral-
jzed radio frequency amplification have been in-
corporated in these reccivers successfully, ac-
cording to Mr. Manson. The six-tube set comes
in two models, the 601, a table model, and the
602, a floor model. The same circuit is used in
both these reccivers. The method of shiclding
makes possible the use of the third stage of
radio amplification, which, it is elaimed, aids
distance reception appreciably, Another feature
of these sets is a volume control, which regu-
lates the volume of signal at the hecadphones or
loud speaker. Two controls are used, the three
radio frequency tuning condensers being
mounted on one shaft, the antenna tuning con-
denser belng tuned by the othcr control.

in addition to those already mentioned, George
A. Scoville, vice-president and general manager;
W. T. Eastwood, adverlising manager; Edward
Hanover, purchasing agent, and S. Gibson, radio
division ianager.

The attention of those present was next
claimed by the presentation of the merchandi
ing farce, "For Goodness Sakel” which had been
written by Hugh Ermst, manager of the talking
machine and radio department of the New York
John Wanamaker store, and staged in collabora
tion witl Gross-Brennan, Inc. The playlet pic
tnred the average radio dealer's shop of 1923

- .
Stromberg-Carlson No. 1 Table Model
1924 owned by Adam Dealer (Hugh Ernst),
dramatically showing the now obsolete method:
of radio merchandising then practiced and trac
ing the dealer’s awakening to the fact that slip-
shod méthods and inferior merchandise were a
losing proposition. Murchand Dizer (Herbert A,
Brennan) ably played the role with whicl he
is familiar, a Stromberg-Carlson representative,
who finally convinces Adam Dealer that the
Stromberg-Carlson is the line for him to handle
The second act showed Adam Dealer as a
Stromberg-Carlson merchant, his radio shop
now a "Radio Salon”” An interesting love
theme, with the hero triumphant, and every-
body happy, made the play a “hit.”

The meeting was an outstanding success from
every angle and those present went home with
a new appreciation of Stromberg-Carlson qual-
ity and the protection of the company’s dealer
franchise.
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No. 6il.  Chent Madel, 300,00,
Slze, 285 & 1142 « 10 Inches

The AIRO-MASTER Cabi-
nets are predominating features
—combined with the new and
improved AIRO-MASTER
Receiver, present a combina-
tion of an ideal radio set and
an attractive piece of furniture.
AIRO-MASTER is in a com-
plete range of models to satisfy
every demand.

Cat 8

No. L6, Comsule Highbes, $140.00.
With Theraln Unlt.
Blze, 21%  16% x 52 Inches.

"SUPREME
ACHIEVEMENT

The rigid standards of design,
materials and workmanship
give AIRO-MASTER the
place as the outstanding re-
ceiver to-day, regardless of
price. Every AIRO-MASTER
is tested for broadcasting re-
ception before shipment. The
circuit in the highly refined
Tuned Radio Frequency—two
stages of radio detector—and
two stages audio.

§-Tube
Radic Recelver

Sales Branches:

ATLANTA, GA.
American Electric Lamp Co.
176 Spring Strect.

TOLEDO, O.
R. S. Lynn
803 Spitzer Bldg.

MINNEAPOLIS, MINN.
LaSalle Electric Supply Co.
Tribune Annex.

SAN FRANCISCO, CAL.
Factory Sales Agencies Co.
693 Mission Street

THE TALKING MACHINE WORLD 109

=
Y]
1

TCEORCH
g %520

Cul 2

Neo. 75 Cancert Modrl, $33.00,
With Thoroln L'mit.
Slze, 22% x 11% x IR Inches.

AIRO-MASTER is distributed
thru exclusive jobbers within
allocated territories, thereby
eliminating unfair competition
and assuring clean profits and
sales, without the necessity of
price cutting. If your jobber
cannot supply you write to us
the name of your nearest dis-
tributor. Full particulars and
catalog will be sent you on the
line representing RADIO’S
STERLING VALUES. Bat-
tery cords are standard equip-
ment on all models.

Cut ¢

No. 130, Console Table, $130.00
Wilh Thoroin 1init.
Slze, 12 & 17 x 39 inches.

Manufactured and Guaranteed by
AIRO-MASTER CORP, 227-239 W. 17* St., New York

Boston -

Chicago - Pittsburgh - Atlanta - Toledo - Minneapolis - Denver - San Francisco
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Unusual Activity in All Lines Featured
the Month Throughout Toledo Territory

General Feeling Prevalent That Talking Machine Sales Will Be Unusually Brisk This Fall—

Radio Show Plans Under Way—]. W. Greene Co. Enlarges

Touesa, O., Scptember 8—The past month has
been onc of unusual activity for this season of
the vear. Sales have forged ahead and numer-
ons prospects have developed. Moreover, not
alone among dealers in the city but alse among
talking machine merchants in the entirc Toledo
territory there exists a widespread feeling that
phonograph trade this Autumn will oustrip the
past two or three years. Upon this belief re-
tailers are buildiug Fall sales promotion plaus.

Also the farmer is enjoying prosperity in this
section, grain crops are large and prices are
high. The return from other farin products is
correspondingly good. Therefore, the small-town
phonograph dealer has reason to look forward
to a brisk machine and radio business with the
ruralist this year. The opening of school,
which brought many families back to the city,
was the sigmal for renewed effort on the part
of talking machine, record and radio merchants,

Planning for Radio Show

The Toledo Radio Trades Association is
sponsoring the Radio Show which will be held
November 2 to § at the Armory. The pronwo-
tion work will be under the direction of H. V.
Buelow, who so successfully handled Toledo's
first radio show last October. Manufacturers,
jobbers and retailers will exhibit.

Report Satisfactory Sales

At the Lion Store Music Rooms sales for
the past month have been decidedly pleasing in
both Victor and Brunswick lines, according to
Lawson S. Talbert, manager. The store has
a well-rounded stock of all models which is
sufficient to carry it until the advance types ar-
rive. *

The store recently mailed a lctter to all who
had purchased machines within the past few
months, which aimed to induce the buying of
better musie and at the samc time made the
new owner acquainted with the wide range of
records carried in stock by the department.
Along with the message went a four-page leaf-
let cntitled—Complete shopping guide to rec-
ord happiness. Seventy selections are listed
which are ealled “priceless treasures that never
grow old.” The response to this direct mail ef-
fort exceeded cxpectations, it is said.

The record Nora Lee, which is promoted in
conjunction with the newspaper serial of the

% i
Hermann Thorens

Ste. Croix, Switzerland

Manufocturer of Europe's Most
Celebroted Swiss Phonogroph
Motors

There has always been a steady
demand for Thorens phonograph
motors. We are able to deliver
the famous Thorens specially de-
signed portable phonograph mo-
tors, in quantity.

Write for descriptive matter and
prices on portable motor num-
bers. 36 single-spring motor,
24BC and 28BC double-spring

motor.

L.H.JUNOD &CO. fj

104 Fifth Ave. New York

Sole Agents for the U. S, A.

Department—Plan Fall Campaigns

same title, is reaching large sales here. A spe-
cial booth displaying copies of the story aud
newspaper headlines arranged in pleasing de-
signs aronnd the disc riveted attention and
sold a large number of the records.

Doyle Wyrc is now radio manager of the
store. The department is being inoved from
the talking inachine floor to a scparate bulld-
ing on St. Clair street, adjoining the main store
building, where it will be housed. Besides
straight radios, eombinations will be dealt in.
Zenith, Radiola, Atwater Kent, Kennedy,
Thompson are anong the lines dealt in.

Enlarges Department

The ). W. Greene Co. has enlarged its talk-
ing machine parlors on the third floor in an-
ticipation of a large Fall demand. The space
has been doubled. Chency, Bmnswick and
Vietor products are carried lhere. Already
shipments of the new models of the Brunswick
line are arriving, Manager A. Kopf reported.
He also stated that the sales staff and the can-
vassing erew will be increased to a point which
will produce a greater volume than for several
seasons. It is his belief that this Fall dealers
will have to begin all over again in order to
properly introduce and sell the ncw types of
machines. A busy radio time this Autumn and
Winter is expected. The MacMillan Arctic
cruise is being used to give publicity to the
Zenith set. Recently an entire windew was de-
voted to this outfit and the reports received by
radio from MacMillan and McDonald of their
walrus hunts and Eskimo fricndships and simi-
lar doings.

Miss Helen Baumgarduer, Kenneth Freder-
ick, W. W. Bailey and T. C. Martin have re-
turned from motor trips. Preston P. Brown,
sales manager, is touring in Canada. W. W.
Smith, president, is moving into his fine new
home on Madison avenue. He rccently ve-
turned from a buying trip to Chicago.

Busy Days at Goosman Co.

At the Goosman Piano Co., with the opening
of school, greater Columbia and Starr phono-
graph interest has developed. Records made
by the new process are selling briskly. Fred
N. Goosman, president, has returned from a
lake trip to Duluth.

Expect Big Radio Season

The Whitney-Blaine-Wildermuth Co. has al-
ready pnt to work a large crew of outside
workers under the direction of Sales Manager
0. C. Moore, who is a new member of the or-
ganization. While talking machines will be
pushed, radio nevertheless will have a large
share in the Fall drive. F. Stewart, in charge
of the radio section, believes thls is going to
be a big radio year. Zcnith, Atwater Kent,
Somerset and Federal lines are carried here.

At Grinnell Bros. added space has been given
to Vietrolas and Radio. Alse the sales crew
has been increased. Harry J. Reeves, formerly
of the Lion Store, is now a member of this or-
ganization. The house is looking forward to a
busy scason.

A. R. Cummings, for several years manager
of the small goods department, was granted a
seven months® leave of absence. He will Winter
in Florida, leaving here on September 10.

Sales Gain at Cable Co.

The Cable Piano Co., Cheney, Brunswick and
Victor dealer, cujoyed a nice gain in sales the
past month, according to A. F. Maag, manager.
Interest in radio gives promise of a big Fall.
Nellie Striggow, in charge of the record sec-
tion, is vacationing in Chicago.

Making Room for Fall Lines

The United Music Store is closing ont its
Sumnier lines to niake room for uew Fall
models which are soon to arrive. Harry L.
\Vasserman stated he expects onc of the busiest
phonograph and 1adio scasons of his carecr.
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LD
Victor and Bruunswick prodnets are carried.
Miss Lucille Myers and Mamie Caldwell are
new members of the record stafl
Called on Local Trade
Robt. Kune, Chicago T. M. Co.; A G. Burr,
Brunswick representative; Wm. Lewis, Victor
traveler; M. Polykoff, Pooley representative,
and Howard Shartle, of Cleveland, called on
local dealers this week.
Thompson Radio Moving
The Toledo Radio Co,, Thompson distributor,
has opened a Columbus, O., officc, with H. N.
Thomas in charge. Warren L. Kellog, vice-
president, is looking after the interests of the
centerprise in Cleveland termitory. J. Stanley
Ball has the nortwestern Ohio distriet. Chas.
H. Womeldorli, president, stated dealers are
signing and returning their Fall Thownpson eon-
tracts in good wumbers.
Interesting News Brieflets
Frank Flightuer, of Flightner's Music Shop,
stated that the record business is on the gain.
The trade is ealling for the new Columbia elec-
tric recordings.
W. P. Albendinger, Ann Arbor, Mich, Co-
lumbia dealer, exhibited at the Waskatawa

County Fair. His booth was among the most
popular on the grounds. Records were played
canstantly.

Budd’s Music Store, Lansing, Mich.,, secured
a large list of prospects from its display at the
County Fair. Considerable merchandise was sold,
including many new records.

David Roth, of the Roth Mnsic House, Co-
lumbus, O., was married recently. He and his
bride are honeymooning in New Yeork.

Art Gillham, exclusive Columbia artist and
widely known to radio fans as the Whispering
Pianist, accompanied F. W. Gumaer, Columbia
represeatative for the Toledo district, over his
territory reccntly. He gave exhibitions of his
skill as an entertainer in scveral music stores.
At the L. C. Gorsuch & Ca. rooms, Springficld,
0., lie entertained a large assembly of patrons.
As a result Gillham's records are selling briskly
in Springficld.

John Pietrykowski, exclusive Columbia deal-
er on Junction avenne, is back from a month's
fishiug trip to the Upper Peninsula of Michigan.

Adds Adler-Royal Line

I'he Royal Music & Radio Co., Denver, Col,
recently added the full line of the Adler Mig.
Co., New York. Officials of the compuny arc
enthusiastic over the prospects for Fall and they
have eagaged ). Geller as manager of the Adler-
Royal department.

The General Music Co., Denver, Colo,, was re-
cently incorporated with a capital stock of $100,
000.

MFes. of String and Button Bags as well

Cohoes Envelope Co.. Inc.

Home Office
and Factory
COHOES, N, Y.

Sales Office
N. Y. and Vicinity
342 MADISON AVE.
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“They told me it
couldn’t be done,

so I DID it!”

o5, JONES, inventor (B

and manufacrurer of world B
repyation. who bt 10 his -

ceedit oves 300 patenisgrant- —
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A Triumph of PRECISION—a Revelation in
Performance — an Achievement in VALUE!

HEN Jos. W. Jones produced his first standardized, precision-made Radio Receiver,

experts proclaimed it to be the greatest achievement in che history of radio reception.

And it was! But Jones wasn’c satisfied. He said it could be improved. They said
it couldn’t.  So he went to work and showed them.

To Retail at The resule of his untiring zeal and
energyin the perfection of Radio Re-

575 ception isshown in thenew 1925 line
of Standardized, Precision-Made Re-

ceivers which bearhis name. This line

3 " is complete—comprising seven new

SKZI;W:;(:;”S;:’:O and beautiful models ar $75, $100,
frequency receiver 8123, $150, $175, $250 and $475.

Each is a masterpiece—each an un-

beatable value—each a triumph of

To Retail at PRECISION, producing that perfect
harmony in every part which has here-

$ tofore been lacking in even the high-
100 est-priced radio teceivers on the

market today.

Without accessories Write or Wire for
5-tube, tuned radio .
frequency receiver Franchise Terms

YOU'LL find the Jos.W. Jones
Franchise the fairest,squarest
agrcement ever offered a mer-
chantto sign. The Jones square-

deal Policy protects you against
$175 the evilsofpricc-cu((ingnndloss

To Retail at

ofconsumerconfidence. Itoffers
you a nationally-advertised line,

Without accessories backed by a strong qrg_aniza—
6-tube, tuned radio tion thac is able and willing to
Madel J-175 frequency receiver HELP YOU SELL.

Other models with handsome vadio tables, with and withont built-in lond speaker. Also De Luxe Model
in richly finished upright cabinet 10 harmonize with the furnishings of the uiost sumptuons mansion

JOS. W. JONES RADIO MEG. CO., Inc., 40-46 West 25th St., New York

JOSEHAZINES

TRADE MARK

STANDARDIZED PRECISION-MADE RADIO RECEIVERS

L5 -
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‘ l l Every Distributor, Jobber and Dealer

Who Has Heard It Says So And—

We Already Have Imitators
/Ver TUBES ™~ HE

Resistance-Coupled Ampliic

The Original and Genuine
Resistance-Coupled Receiver

and a
cell ar storage haiteries

75

MPLOYING a perfectly balanced com-
E bination of tuned radio frequency and
resistance-coupled audio amplification, the
Blair is the ONLY Radio Receiver intro-
ducing any new and vital improvements
over the past and the present season’s
offerings.

Hundreds of letters, from all sections of
the United States and Canada, where the
Blair Receiver has been given the most

L' ELEGANTE CONSALE
BJAlEModet 11 Beeelver and, beou
R T

B R A e severe tests, under all kinds of conditions,

without unit.
b elminston,

testify to the Blair’s overwhelming superi-
ority for faithful reproduction, tone purity
and volume.

Exclusive Dealer Franchise

The Blair franchise ussures the dealer exclusive ter-
ritory, iron-clad protection against unfair competition,
local newspaper advertising and other sales helps.

Write or wire us for the name of the nearest Blair

representative, who will give you a demonstration and
tull particulars.

Meet us at Booth No. 110 Radio Show
Grand Central Palace, Sept. 1219

STANDISH CONSDLE

without unit, Sompmmmms
mn;n b.umn battery elimi

368 Sixth Ave. New York City

West of Rocky Mountains, List Prices—Model 11, $80; L’Elegante
Consale, $1€0; Standish Consote, §135.

Serresper 15,

]

Musnc Trades Distr 1butors
Organized in New York

Louis D. Rosenficld and Albert Friedman Head
New Distributing Firm

The Music Trades Distributors is a new or-
ganization of manufacturers’ representatives,
comprising Louis D. Rosenfield and Albert

=

S |

Louis D. Rosenfield
Friedman, both of whom are well kuown
throughout the phonograph trade in the East.
They have establislied headquarters at 115 West
Twenty-third street, New York, and will repre-
sent manufacturers of phonograpl, radio and
musical merchandise sold through music deal-
ers. A spacious showroom is being maintained
for the convenience of manufacturers and re
tail merchants, and an interesting sales plan
has been conceived wlhich is based on the ex-
perience of both of these popular phonograph
men,_

Among the products for whieh the Music
‘Trades Distributors are manufacturers’ repre
sentatives are the Powerola radio set, which
operates without the use of batteries; Clover
ard° Dandy low-priced records; Arrow piano
scarfs, covers and benches and a complete line
of console phonographs, radio and music cab-
inets and piano rolls.

Louis D. Rosenficld needs no introduction to
the talking machine trade, for he has been
identified with the industry for many years,
occupying iinportant executive posts for the
Columbia Phonograph  Co., Inc, Emerson
Phonograph Co. and the Acolian Co. He num-
bers among his friends dealers throughout the
country and he has specialized in the study of
retailers” sales problems. Mr. Rosenfield is gen-
erally recogmized as one of the most capable
sales executives in the phonograph industry and
he is entering his new work with an excep-
tional knowledge of the dealers’ requirements.
Albert Friedman has been a member of the
phonograph and music industry for the past
eight years, being fainiliar with all details in-
cidental to the marketing and distribul of
phonograph products,

E. J. Totten on TTade Tour

E. J. Totten, general sales manager of the
Beacon Radio Mfg. Co., Brooklyn, N. Y. man-
ufacturer of Trinity radio receiving sets, re-
cently left for a tour through the Northeast
and Middle West. Mr. Totten will visit Al-
bany, Schencctady, Utica, Toledo, Cincinnati,
Louisville, Baltimore, Washington, Wilmington
and Philadelphia, and plans to renew many of
his old acquaintanees made during his fifteen
years’ association with the phonograph indus-
try. He will return to New York I time to
join 1. Goldbcrg, founder and president of the
company, in presiding over the Beacon Mfg.
Co. booth at the Radio Exposition, where a
complete line of the warious Trinity models
will be exhibited.

S. M. Frankel has been made manager of
the Edison & Ampico Shop, Atlanta, Ga.
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“THIS

FALL/

Feature the “Big 3” in Phonograph Needles

right from the start of the season.

“One-time" customers never contribute to the
success of any business—except, perhaps, the
undertaker's.  Successful retailng means
“repeat” sales—lasting customer-satisfaction
that "‘brings them back for more.” In no prod-

uct is this more evident than the Phonograph
Needle. “Almosts’ won't do. Hit and miss
performance don’t go. Every needle in the
package must register 100 per cent.

BRILLIANTONE — REFLEXO —GILT EDGE
the “Big 3” in PHONOGRAPH NEEDLES

are Bagshaw-made, which means uniform 100
per cent quality, satished customers, repeat
sales, turnover. They are the recognized lead-

ers wherever and whenever quality phonograph
merchandise is sold. :
Feature the "'Big 3" and get off to a flying start.

BRILLIANTONE

STEEL NEEDLE COMPANY OF AMERICA, Incorporated

Selling Agents for W. H. Bagshaw Co., Factories, Lowell, Mass.

370 SEVENTH AVENUE, at 31st Street, Suite 1214, NEW YORK

" fp
exfect J
Reprodi.'e“\,gj,
UsE

{3
nEgoLES

Sl 2

Stands

tons—attractive,

venient
scores
nished

Self-selling Display

and Display Car-
con-

are but one of
of sales-aids fur-
by Brilliantone.

W. H. Bagshaw Co., Export Dept., 44 Whitehall St.
New York City. Cable Address: “Brillneedl”

SOLD THROUGH JOBBERS EVERYWHERE

2 FoR

o
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Improvement in Trade
Noted in Pittsburgh

Talking Machine and Radio Trades Show Sub-
stantial Gains—Wholesalers and Dealers Pre-
paring for a Busy Fall—Important Trade
Happenings of the Month

PryrsourcH, Pa, September 8—Both the talking
machine and radio 1rades in this vicinity
showed gratifying inereases in activily during
the last two weceks of August and the first
week of this monlh. The upward trend is ap-
parent in all lines and this is particularly pleas-
ing to dealers as it indicates a general tendency
to better business and not only interest Tn oue
particular department. The Victor rednced
models Liave been largely absorbed as has also
the stock aof single-faced rccords. The regnlar
record stock has shared in the stimulated bny-
ing duc in large measure to the number of Vie-
trolas which have found their way into homes
and alsa to the fact that portablc talking ma-
chines sald in fine fashion thronghout the
Summer mouths, and with every sale of a port-
able there were naturally record sales, ranging
from a fcw to dozens.

The Fall outlook is excellent. Victor jobbers
and dealers are antfcipating a fine business
when the new models are placed on the market
and those who werc present at the jobbers'
demonstration at Camden are high in their
praise of the mew products, declaring that the
publi¢ will be astounded by the advances made
in these instruments for the reproduction of
music. So, too, with Brunswick dealers, who
are impatiently awaitimg the Panatrope, the
new product of the Brunswick Co., which has
received suech a wealth of praise in the trade
papers and in the coluinns of the daily press.
While some pessimistic souls arguc that the
new instruments with their increased volume
and tonal qualities will make obsolcte the
present models, the general fecling is that the
modcls to be introduced this Fall will simply
round out their lines, and they will have a new
instrument to offer their trade without inter-
fering to any exlent with the present merchan-
dise.

Radio, alsc, has emerged from the period of
quict of the Summer season. Many inquiries
regarding radio are being made at the various
stores and while in many cascs, the queries are
being made by shoppers, dealers feel certain

THE TALKING MACHINE WORLD SeprenpEr 15, 1923

Dealer

That is a question Thonsands of music dealers han-
Aing ra 1 busi: men, all over the conntry—
are asking themselves loday. They afe wondering,
and Mey lave a ol 1o womler, f€ the radio lisi

ness i3 & fair onc; whether it is safe; whether i1 is
honest.

The dealer works lard all Fafl and Winler, makes
some moncy only lo find, in the Spring. that the

#c1s he recommended lo his friends are now dumped
on the market at prices much less 1has his cost
Nol only does he lose on his invenloty, bni 1he seis
sold on lime come back, and, what lurig an bonest
dealer niore, his friends lose confidence in him, he-
cause the sets he sold them only a few weeks before
a1 A certain price may now be boughl at lall off or
more.

What is 1he dealer 10 do?
against this?

Lodwig Hommel & Company has always felt the

How ¢an he gnard

What is the Music

HIODWIGHOMMEL&CO

929 PENN AVENUE ——<7 i

to do?

deaters' tronbles very keenly, because our Company
sells only to dealers, and radio Is o maiu line with
m--not o side line.

We nrge the music dealers, for lbeir own safety
and profit, 1o walel: the lhwes they carry. Be guided
by 1he past performance of 1he manufacturers and
jobbers. Thal is whbal we do and how we determine
the lines we carry.

Ludwig Hommel & Company earries only lines 1hat
arc quick moving. that have repulable faclories be-
hind 1hem, and 1hat will make most monecy for the
dealer—with 1he firm promeise fo him that we will
no1 knowmngly carry a line or recommend any flem

which e wilt lose money because of faclory
dumping, price drop or obsolescence.

Bt is to the advantage of cvery dealer 1o tie up
with omiel.  Omr illustrated ealalogue 366-W s
free.  Ask for it

PITTSBURGH, PA,

that they will in a short time result in sales.

Ludwig Hommel & Co., RCA distributors,
report increased activity and look forward to a
brisk Fall. This concern is onc of the most
popular with dealers in this vicinity because of
the wonderful co-operation which at all times
is accorded dcalers served by the establishment.
Oue of the ways in whicli it accords service
is through its dealer literature. Omnc of lhe
best kuown dealers’ catalogs s "Hommiel's En-
eyclopedia of Radio Apparatus,” which gives a
list of the products distributed by the firm, with
all details concerning the merchandise together
with the list price and tables showing the deal-
er's discounts. This is but onc of a series of
dcalers' lielps prcpared by this concerm. A des
tailed account of its activities in this direction
appears on page 66 of this issne of The Waorld.

A mnsic storc was recently opencd in the
Del Rio building, Miami, Fla, by J. R. Shanc.

—a—

Our Slogan
Service—None Better

K

909 Penn Avenue

Exclusively Wholesale Service in the
PITTSBURGH DISTRICT

Atwater Kent Equipment
Pooley Radio Cabinets
Colin B. Kennedy Equipment
French Ray-O-Vac Batteries
Exide Storage Batteries
Gold Seal Homchargers
Music Master Loud Speakers
Weston Radio Plugs |
Pennsylvania Radiophones
Brach Antenna Sets

SENBE C

SWARTZ & BUEILIN .
Telophone : Atlantic 0539

Catering especislly to music dealers

Pittsburgh, Pa.

Esenbe Co. Appointed an
Atwater Kent Distributor

PrrrssurcH, Pa., September 7—The Esenbe Co.
is recciving congratulations on having beem ap-
pointed the exclusive Atwater Kent distributor
for the Pittsburgh territory. This wide-awake
company, althongh organized less than two
years ago, through its clean-cut business
methods and aggressiveness, has forged rapidly
lo the fromt, nntil te-day the organization is
well known among the leaders in the feld of
radio distributors this territory.

H. M. Swartz, manager of the Esenbe Com-
pauy, looks for an unprecedented demand for
the high quality Atwater Kent radie apparatus
and looley cabinets this scasom, and stated
that it would be the aim of the Escnbe Co. at
all times to prove to lheir many friends their
slogan—"Servicc—None Better.

Winterroth Store— —I_{emodeled

Van Veen & Co., Inc, New York, makers of
Van Vecn wareroom equipment, receutly re-
fitted the cntire premises of the Winterroth
Piana Co., 8 Union Squarc. The equipmenl
consisted of rccard racks, counters, booths,
wall treatment and piano showrooms and was
finished in ivory enamecl, giving a very pleasing
effect. Additional cquipment was also added to
the Stark Piano Co. showrcoms on Forty-
secand street, New York City, and also the
Newark branch.

L, Tobias, scerctary of tlie company, re-
cently left New York headquarters for a trip
on the read.

Issues Live House Organ

The Saladin Music Store, Santa Maria, Cal,
issucs monthly a four-page house organ en-
titled “The Music Review,” which contains
newsy paragraphs giving its readers informa-
tion concerning the merchandise carried by the
establishment.

The Victor Co. announces a record made by
May Singhi Breen which gives instructions in
the art of ukalele playing, Window posters
containing an illustration of the artist and de-
scriptive warding of the record arc being dis-
tributed.



SermEemper 15, 1925

Zenith Portable Broadcast
Station an Aid to Dealers
Program Over WJAZ Under Auspices of Ellas

Marx Music Co. Brings 557 Telephone and
Written Communications to Dealer

SacRAMENTO, CAL., Scpteinber 5.—The tour of
the WJAZ portable broadeasting station of the
Zenith Radio Corp. gave a program here re-
ARy nxaalfa eaansan N and a A
R ARRARAE e s s o RARARRRY

ST

Portable Station in Sacramento
cently under the auspices of the Ellas Marx

Music Co., local Zenith dealer, The result of
the cvening's versatile programn were 257 tele-
phone calls received during the course of the
program and on the day following the broad-
casting more than 300 written communications
were received by the Ellas Marx Music Co.
fromn radio listeners expressing their appreeia-
tion and commenting on the clearncss of the
reeeption.

In commenting on the benefit of this form
of exploitation and publicity, Ellas Marx, head
of the company, states: "We think the WJAZ
tour tlie most profitable and best stunt ever
put on in radio as an advertising medium.” The
accompanying photograph shows the portable
broadcasting station and the radio staff of the
Ellas Marx Music Co,, in front of the store.

George C. Beekwith, of the George C. Beck-
with Co., Victor jobber, Minneapolis, Minn.,
recently returned from a six-week trip abroad.

THE TALKING MACHINE WORLD

Latest Summary of Exports
and Imports of “Talkers”
Figures on Exports and Imports of Talking

Machines and Records for the Seven Months
Ending June Constitute Interesting Reading

Wasaincron, D. C., September 8.—In the sum-
mary of exports and imports of the comunerce
of the United States for the month of July,
1925 (the latest period for which it has been
compiled), the following are the figures bear-
ing on talking machines and records.

The dutiable imports of talking machines and
parts during July, 1925, amounted in value to
$25,894, as compared with $27,061 worth which
were imported during the same period of 1924.
The seven months' total ending July, 1925,
showed importations valued at $268,79], us com
pared with $253,937 in same period of 1924

Talking machines to the number of 5450,
valued at $154,923, were exported In July, 1925,
as compared with 5,030 talking machines valued
at $178,324, sent abroad in the same period of
1924. The seven months’ total showed that we
exported 40,748 talking machines, valued at
$1,212,814, as against 39,963 talking machines,
valued at $1,559,536, in 1924,

The total exports of records and supplies for
July, 1925, were valued at $137,008, as eompared
with $152,159 in July, 1924. The seven months
ending July, 1925, show records and accessories
exported valued at $957,832, as comparcd with
$1,057,203 in 1924,

The countries to which these instruments
were sent during July and their values were
as follows: United Kingdom, $1,891; other Eu-
rope, $38,806; Canada, $3,969; Central America,
$8,614; Mexico, $10,795; Cuba, $9,158; Argen-
tina, $11,842; Chile, $10,501; Colombia, $16,650;
Peru, $907; other South Amecrica, $26,702;
China, $683; Japan, $637; Philippine Isiands,
$9,423; Australia, $15,348; New Zcaland, $9,494;
other countrics, $9,498.
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Blair Radio Laboratories
Presents New Consoles
Two New Model Six-Tube Console Receivers—

the "L'Elegante” and ''Standish”—Recciver
Proper Is Portable and Has Other Features

‘The Blair Radio Laboratories, New York,
is presenting to the trade a series of new com-
sole models. This firm, which has for the past

Blair Standish Console
few years done a large export business, lias up
to this time confined its domestic activities to
the sale of a six-tube table model.
These console models use the standard Biair

3 16

six-tube res coupled ion receiv-
er with console table basc, enciosing built-in
loud speaker with compartments for batteries,
chargers, climinators, ete. The receiver proper
is portable and ean be earried any placc. The
two console bases are known as the "L'Ele-
gante” and the "Standish” console. The former
has a closed door front which is only opencd
when showing the grilled front loud speaker
at the time the set is in wse. The "Standish”
consale, illustrated herewith, has an open front
with griil work.

An Appeal

Price Range
$100—$160—$290—$350

THE PREMIER RADIO CORPORATION

DEFIANCE, OHIO

to the Senses

That Brings in the Dollars

Eye and ear appeal—beauty of appearance as well as clarity of
tone— bring business to the Premicr dealer.

T

of tone that the Premier
ear appeal.

simplicity of design. The

fine appearance.

ment. The discount is a
average.

. We want responsible dealers.
Whrite for complete details.

HE parts and workmanship used in building the
Premier crystal-detector, five-tube-reflex circuit are
of such high quality and so perfectly balanced for clarity

The cabinets of the Premier have set a style in classical

panel is the result of much study to improve the already
The eye appeal is strong.

The Premier is sold under an exclusive franchise agree-

A demonstration usually sells a Premier.

set is in a class alone in its

wood is mahogany. The new

little more generous than the
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eNow ready

The elaborate recciving sets produced
by Federal for the past four ycars have
won us a wide reputation. While of
unquestioned quality—and superlative
efficiency—they were instruments espe-

ThecNewted

We offer this Ortho-sonic principle as a

feature of tremendous sales value, added

to the hair-line selectivity and sensitivity

for which Federal apparatus has been

widely sought by critical judges, experts,
i and otber i

cially sought by the ly inclined
— the experts— the connoisseurs of art
and music.

Federal Quality Simplified

We now announce the new linc of Federal
reccivers for which many requests have
been made by the trade.

These sets arc a real accomplishment.
For, though simplified and brought tothe
1 evel of the average home radio user, they
retain all the quality of workinanship and
efficiency for which the original Federals
are so highly respected.

Again our broad experience as the man-
ufacturers of precision instruments for
the transmission of sound has made pos-
sible a remarkable improvement.

The Ortho-sonic Principle
An Exclusive Federal Feature

With this new Federal linc we introduce
the results of a new development—an
exclusive Federal feature—the Ortho-
sonic principle of natural tone produc-
tion. Through thisprinciple and the Fed-
cral Speaker, tone, whether human voice
or instrument, i3 transmitted and repro-
duced with amazing fidelity-

Tests in our laboratorics sad by ex-
perts and laymen convinee us that in this
principle our engineers have worked five
years in advance of the industry and
come closer to the ultimate perfect, life-
like transmission of tonc than has yet
been accomplished.

A Range of Moderate Prices
The new Federal Ortho-sonic line, with
simplified control, is offered in a varicty
of sizes and types.

Itis the first time in the history of this
company that a radio set of Federal

Field Sales Help
Federal will also maintain a force of ex.
perienced territorial representatives
whose sole function will be to assist
wholesalers and retailers to develop a
larger and more profitable velume on
Federal products.

Powerful National Advertising
Campaign in Magazines
and Newspapers
To support Federal retailers and whole-

salers, a powerful national advertising
in i and S

quality has been a ilable at so modesat
a price.

Listing from $75 to $350 to users, with-
out accessorics, they constitute @ strictly
quality line from which dealers can meet
the needs of a wide range of users. And
cacb outfit is a Federal. We guarantec
you that. It is built im the same labora-
tories, to the same high standards, under
as strict supervision as our fincst quality
technical scts. The Federal name and
reputation is your assurance that the
apparatus is right.

Exclusive Selling Opportunity

The Federal proposition offers every lati-
tude to do business on a satisfactory and
profitable basis. Wholesalers are given
| ibesalterritorialarrangements and profit-
making discounts.

in many leading cities is alrcady under
way. Impressive spacc and striking copy
and illustrations will be used, T_hrouzh
the new and revolutionary Ortho-sonic
principle and unique demonstrations,
Federal receiving scts and Federal Re-
tailers will be brought strongly into the
limelight. Approximately 9,000,000
readers will be reached many times over
between now and the holidays. And we
are quite certain the story we have to
tell will be read with intense interest by
the entire public,

We Invite Your Inquiries

Federal wholesalers are now established
in many sections. There are still many
opportunities—territories where connec-
tions are possible. Upon request, we will
have a representatlve call with details.

ilers who realize the possibilities

W ppointed by wh lers are
also allotted protected areas in which to
work, And Federal officials may be ex-
pected, asin the past, to take every prac-
tical means to protect and encourage
both wholesalers and retailers to make
money—to build prestige and a perma-
nent, profitable radio business.

TFederal

ortho-sonic

in a recognized quality line at new mod-
erate prices may receive the name of a
wholesaler in territory by writing us.

FEDERAL RADIO CORPORATION
Buffelo, N. Y.

(Divirion of 1he Federal Tolepkons aad
Triegroph Company)

SepremeEr 15, 1925
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A-10 A Five Tube R\.vce or, Tuned Radio-
Frequency tyne. Extremely simple to
Three tuning dials log pmctically to-
|.| . No otlier adjust ineuts necessary in tun-
ms Adapted for operation with eitlier *wet bat-
tery’ or "dry battery’ wibes. A well consuucl!d
cablnet, Gnished in beautiful brown inul
tone. Ortho-sonicprinelple rov;drs\hdunhes\
advance in tonal quality,
24 in., height 113n., depth 12 ln
Price withoutaccessotles . .+

opera

B-2¢ ) Bive Tube Recyl of the Tuncd

o-Frequency Lype. Extrane sim-
plleity of tuning ebtained by microineter con-
Frols,’ Station tndicaters located belind. flass
ports. ~all delleate s completely shielded
against mechanical damage and electrical dls.
turbances. Operates with eliher *dry battey’
of 'wet battery’ tubes Honsed in o beautlful,
eenne, mahomny <abinet, ﬁn. lied in rich,
Lrown tone,

EDERAL QUALLTY threughout . . .

stmpli-
Sfied control . . . new Orthe-sonic Principle

of tone production . .. new range of
moderate prices . . . beautiful cabinet work

(.20 ASeven Tube Recelver, Tuned Radio-
Frequency type. Espechlly designed
for operatlon with iis swn lnu:nl loop. Re-

complctely shielded agalusl mcchan\mldumagu
and " electrical disturbauces. Tuulog mxom»
L3t

Undicatars visible beliind glass porte. CJNM of
selected ma! mnu)"ﬁu shed in a rich brown.
ali ba

tutes. Used with cither 'dry butlery’ or ‘wet
batiery” tubes.  Dimensions; length 36 in.,

Reight' 164n,, depth 18 in, $165.00

Price without acceszor

30 Same 23 €-20 except that the new Fed-
cral adjustable speaker has beeu huill
|l\alllcl|d Tl|c’dc1|gu o“ liisspea «lssudl:s
o dsoften Lh

all batteries or bzlll'ry mmslllmu The new
Ortho-ponlc principle provides thie [urthest ad-
yance in tona] quality. Dimensicns:leagth 30
in, height 1din., dep\h

Price without ac:csson:u .

- $100.00

B-30 Same as B-20 except um e new Fed-

Cral ndustable ayeaker lia boen fncoc-
poratedabovethelid. Tlisdesign nrovides sim-
ple sweeping curves whlch add grently to te
Rencral apnearance of the cainet, Speaker spoce
i3 not eramped, but sumcmu to allow the
fullest_developmeut. of sonic reproduc:
ton, Dimensions: leusth fiiiine Delght 20 i,

e $130.00

Price wu)mul BECTEIOSies -
*ORTHO.-SONIC - 0f,
pertafuing to, or producing
tone values dn sound repro-

duction correspunding ex-
acily fo the nagiral tones

a moll llarmomou; resul ll ubcval apace for
souud ampllfication i provided, allowing the
user to enjoy o the lull une results of Orl

souic reception, Dimenslons: leugth 36 in.,

ht urn.,dcpxh 18 .
‘8’0000

Price without accessories o
S lnx mc:hn

_nism a3s C-20 but
housedIn liandsome
"Highboy’ type
cubinet, equipped
with very superior
Federal apeaker.
Adenuate space for
all batterics or bat.
tciy substitutes.
Receiving mecha-
nimnslideslnanduut
to in3tall or charge
tubes, elimioutlnge

ﬁuhh of the fuest
nut ohtainable.
[:qull:(lc inlay
k. Dintenslons
knulll 27 in. icight
$4in., depth 17in
Price without

s« §300.00

ederal

ortho-sonic

ho-sonic /7

L]

B- 35 Receiving mechanism same as B-20.
Equipped with the best speaking mech-

anism Federal can build, Receiving mechanism
slidesiu and out Lo install tubet, an exclusive
cuture, Cabiuet 8 made of nuhogany woods
lelecled for riek and Jarmonious marhiug. All
pparatusiadesigned Lo give the usnrlhr(ullesl
kulﬁl of the Ortlio-sonic principle of tonc pro-
yetlon. Dimensions: length 35 (n hughl +

In., depth 20 1n, Price \mlm\n

aecessories . . . . $250.00

B.36 Tuc jame as B3S except dusgn of cab-
inet hay been changed so that user may
have n_wider range of seleciion. Dimensions;
Tength 33 in., efgit 43 in.  dept

1. Price withont acvessorics - £250. 00

C-4() Samcreceiving meemmsm as €-20 bul
housed In specially designed custo:
Duilt, hand-carved cablnet, Evervdelmlnﬂm-
ture[sprovidedin thin mndelL makeit Clielast
word, not only asa Receiving St bt
220 a6 & beantifu] (urniture peve far Lhe select

-$350.00

Note: u 5 contivaiig our mudm
2,142, 13 and 114,

ome.
Price without accessories .
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EXCLUSIVE DISTRIBUTOR

Metropolitan New York, Northern New Jersey,
Brooklyn and Long Island

TheoMéwFederal

ortho-sonic /e
| eNow ready

From Every Angle Federal Has Anticipated
This Year's Demand for Quality Radio at
Popular Prices

An opportunity for a very valuable and permanent
connection is being offered to a restricted number of
accounts in this territory.

Federal by virtue of its years of experience, un-
equalled facilities for quantity production, financial
resources and intensive advertising campaign is
destined to become one of the permanent leaders in
the radio industry.

Dealers are requested to communicate with us with-
out delay for further information.

~ MUSICAL PRODUCTS DISTRIBUTING CO.,, Inc.

22 West 19th Street New York City

New York Headquarters for

POOLEY-ATWATER KENT
Also Cunningham Tubes, Eveready, Philco
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Dymac Select;) Five Set
Announced to the Trade

Electrical Products Mig. Co., Maker of Dymac
Radio Speakers and Parts, Aanounces Intro-
duction of New Receiving Sct

Provipence, R. 1., September 10.—The Electrical
Products Mfg. Co. recently issued a four-page
folder announcing the advent of the Dymac
Sclecto Five, a new radio receiving sct. This

Dymac Selecto Five

company, under the efficient supervision of
Frank Dyson, president, and H. A. Me.
Avoy, treasurer and general manager, has en-
joyed many yecars of business suceess in the
clectrical field. The quality of Dymac loud
speakers, loud speaker units, head scts and
radio parts is well known throughout radio ecir-
radio parts is well known in radio circles.
this company has placed on the market a coni-
plete five-tube radio set. The past experience
of the company in the manufacture of radio
parts enables them to build their sct complete
and it is announced that the Dymac Selecto
Five is not an assembled set but made exclu-
sively of Dymac parts, each one of which has
already established a national reputation. In
describing the circuit of the new set it is stated
that it represents a new and improved principle
in sct construction and that while it has some
of the characteristics of the neutrodyne, radio
frequency and regenerative types it is actually
none of these types but is announced as rather
an improvement on cach of them. It is encased
in a handsome mahogany cabinet finished in
walnut with cbonized panels. The dials finish-
ed in black and silver satin add much to the ap-
pearance of the set.

An intensive sales and advertising campaign
has been entered into and appropriate dealer
literature is being distributed.

Extensive Mohawk Billboard

Advertising Drive Launched

CuicAco, Irr, September 2—The Mohawk
Electric Corp., of this city, manufacturer of
Molawk radio receiving sets, recently con-

—7
RADIO
Reer

3 Tionaui

THE

Mohawk Billboard

tracted with the Outdoors Advertising Co. for
an intensive billboard campaign. A very hand-
some poster has been prepared as shown in the
accompanying illustration. The Louisville and
National Railroad has included the Mohawk
set as standard cquipment on the Pan American
Limited, which is its star train between New
Orleans and Cincinnati, and the railroad’s
choice of this sct is featured prominently in the
poster.

Hannibal Music Co. Moves

The Hanuibal Music Co, of Hannibal, Mo,
has moved from 321 Broadway to a newly re-
modeled store at 108 South Main street, which
will afford better facilitics.

TALKING MACHINE WORLD

Amplion Corp. Establish;s_ &_e\visleeper District

Factory Branch in New York

Office Space Doubled—Move Made to Handle
Growing Demand for Amplion Speakers—
Amplion Corp. of Canada, Ltd., Organized

The Amplion Corp. of Amcrica, with sales
and executive offices at 280 Madison avenue,
New York, has recently doubled its oeffice space
at this address, as well as established a factory
branch at 437 Eleventh avenue, New York, from
which point service and rescareh work will be
carricd on.

The inereased officc space was necessary in
order to handle the large volume of business
in Amplion spcakers. according to S. B. Tralner,
president of the company, wlho recently returned
from Europe. The establishing of a factory
branch is for the purpose of serving the Ameri-
can trade morc readily. Herctofore all of the
Amplion products were imported directly from
the suain branch in Europe, and even the assem-
bling was doue there for the most pait. While
the Amplion speakers will still retain certain of
the cssential parts manufactured at the home
factory, serviee will be expedited by the main
tenance of the branch factory in this country

The Asplion Corp, has recently erganized
the Awiplion Corp. of Canada, Ltd., with head-
quarters at Toronto, Onsario, in order to take
care of the inerease in demand in Canada for
the company’s products. The branch will im-
port and manufacturc. Distribution will be
taken carc of as in the past by Burndept of
Canada, Ltd, who have been distributing for
the Ampliou Corp. in Canada for four years.
Mr. Traimer is president of the ncw company

In commenting on radio conditions as he ob-
served them during his recent European trip,
Mr. Trainer said, "In England, conditions of
the radio market are more promising for the
coming season than ever. On account of the
decreased buying power of the public in Eng
fand, duc to after-war conditions, the market
is not large for extremely high-priced radio
prodncts. However, the market is increasing
for high-grade medium-priced apparatus. In
France radio is wot us popular as in England,
due to lack of broadcasting stations. Tt is, how-
ever, finding an Increased market. In Belginm
business conditions appear to be very good.

Benjamin Gould President
of Radio Industries Corp.

Succeeds Hugo Gernsback, Who Resigned Re-
cently—Mr. Gould Will Continue in Former
Capacity as General Sales Manager
Benjamin Gould, who has been general sales

manager and treasurer of the Radio Industrics

Corp., New York, at thc last me cting of the

board of dircctors of that organization was

made president and gencral sales manager.

Hugo Gernsback, former president of this
concern, has resigned from his office as presi-
dent and dircctor of the corporation. These
changes are effcctive September 1.

In conjunction with the above announcement
the Radio Industrics Corp. has also announced
its line of radio products for the season 1925~
26. This will include a number of radio sets,
kits, loud speakers, both bell and cabinet type,
and many essential accessories.

An advertising program calling for the in-
sertion of display space in publications of na-
tional circulation and local newspaper advertis-
ing has also been arranged. The company is
also negotiating for larger manufacturing space.

New York Firm Chartered

The MacBee Corp., New York, was recently
incorporated to dcal in phonographs with a
capital stock of 300 shares of common stock of
no par value. The incorporators arc L. S
MecCormick and W. F. Bishop.
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Manager in the Northwest

Hugh H. Wilkin in Important Post With the
Sleeper Radio Corp.—Territery Includes Wis-
consin, Minnesota, Jowa and Nebraska

Hugh H. Wilkin has been appointed district
manager of the Sleeper Radio Corp. in charge
of the territory comprising the States of Wis-
consin, Minnesota, fowa and Nebraska. He
has established headquarters at Des Moines,
Towa. Mr. Wilkin has been connected with the
Sleeper Radio Corp. for the past year as a sales
representative.  He is a pioneer in the radio in-
dustry, having cntered it in 1910 at the naval
station at Arlington, Va. This thorough knowl-
edge of radio combined with an cxtensive mer-
chandising experience places Mr. Wilkin in an
cxcellent position to render valuable services
to the Slceper distributors and dealers.

<

$22.00
Coaplerewirh
2balbr$1400
without balbs
sous of Reckees,

The New
TWIN BULB

ANDY (fRgER

Sales Features

ou as a retailer are interested in
whether the new Twin Bulb
Hanoy Ciarcer will sell after you
stock it. We merely mention the
following sales features and let you
judge for yourself.
1. Charges at a very fast rate.
Z. Absolutely quiet.
3. Cannot overcharge or dis-
charge battery.
4. Equipped with special ata-
meter.

Beautiful finish.
Charges them all.

VA Barrerics 4-§ amperes ta § vult Bareerier.
#B" Basteries up 10 110 volr I aecicn.

The “‘push-pull’ method using both
halves of the AC wave, accounts for
the fast, economical rate of charge
of the ncw Twin Bulb Hanoy.

EugeTric Co.
4345 DUNCAN AVE.
ST. LOUIS

S.
6.
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Radio

Consider who
makes it

_In the selection of a radio line todoy, eon-
sider who makes it, as well 3y what the sel is.
Anybody can slart in the radio business on 10
minules’ notice, and anybody can prepare an
elaborate prospectus of what they are going
10 do, visualizing futures and making a whale
of o lot of noise with nothing more than n {
sample Inboratory set. So. wr would any
offhand. what it is, may be all right, bul who
makes it, is more imporlant. Laboratory sets
may appear to be very good, bul the manufac-
turing of & set is a faclory propesition and it i
a futtory produel thal i the one that the
dealer must be called upon 1o scll.

»
Dealers should buy with the enthusiasm of
a banker who i3 asked to renew n note withoul

s =

collnleral, and they should sell it the enes
ot Hort s byl re e e i e |
e e L S
takien g should be handled wilh the dea of
eclling i, letiing the other denlers hold the
goodson Lhe shelf.
*

b o e

O better advertisement can

be written by the best ad-

vertising expert for Fada Radio

than the quoted paragraphs pub-

lished in this editorial ﬁom the

Talking Machine Journal, Au-
gust, 1925. )

Therefore, we ask you to read
this editortal. Then, please note
that F. A. D. ANDREA, INC,,
has proved leadership by setting
“A standard of reception’ by
which practically all radio per-
formance is judged; has main-
tained stability through the
period of radio deliriums; has
applied fundamental vision in |
design, manufacture, distribution
and advertising, and is justified
in applying the wisdom of this
editorial to its own position in
the Radio industry.

And now, as you choose your
Radio business partner, let us
remind you finally of one unalter-
able Fada dealer policy: *'We do
not urge you to buy but help you
to sell.”

Our selective distribution plan
and exclusive Fada Radio dealer
franchise is worthy of your im-
mediate interest. Your prompt
inquiry is solicited, and it will
have the immediate attention of
the appointed Fada distrihutor
covering your territory.

F. A. D. ANDREA, INC.
1531 JEROME A VE. NEW YORK

Mnnu‘aduun of TUNED RADIO FRE-
QUENCY receivers wsing the highly efficient
NEUTRODYNE principle. iccnsed under
He:eltine Potents Nos. 1450,080 and 1,489,228
and othee palents pending.
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Fall Sonora Line Shown
by L. I. Phonograph Co.

Sonora Brooklyn and Long Island Distributor
Exhibits Fall Line of Phonographs and
Radio Scts to Dealers at Gathering—S. O.
Martin Addresses Merchants

The Long lsland Phionegraph Co., Breoklyn,
N. Y. disiributor of Sonora products in the
Brooklyn and l.oug lsland territorics, reeeunt-
ly held a luncheon al the Hotcl, Bossert, Brook-
lyn, for dealees in its territery.

The lunclicon was attcuded by various offi-
cials of tlte Sonora Phenograpk Co., including
S. O. Martin, president of the company; Jaseph
Wolf, vice-president in eharge of manufactur-
ing; Frank V. Goodman, general sales manager;
Warren J. Kcyes, treasurer; H. B. Harring,
metropolitan district sales supervisor for the So-
nora Co.; F. W. Schnerring, advertising wnau-
ager of the Sonora Co., all of whoin were scated
at the speakers' table, as well as Manrice Lan-
day, president of tle Greater City Plhonograph
Co., and C. H. Baker, of the Long lsland Pliono-
graph Co., who presided as host al the lunclicon.

Addresses were made to the gathering by Mr.
Martin, Mr. Wolf and Mr. Goodman, in which
they outlined the various policics and plans of
the Sonora Phonegraph Co. for the benefit of
tlte dealers present. .The new Sonora models
of radio rceciving sets and phonographs were
on exhibition before aud after the luncheon, and
created great interest among the dealers.

Those dealers attending lhe luncheon were:
A. L. Young, Benjamin H. Schlontberg, Henry
Cohn, Mr. and Mrs. Irving Heigh, Harold K.
Mulford, Max Rosen, Cltarles R, Laut, Leo Cerf,
1. Rosenzweig, Charles Vorbach, Walter Sharp,
Harry Parnes, J. L. Rothwein, David E. Landay,
Henry Pravder, C. M. Slinkard, Lewis Le-
\Vinter, Irving Bassuk, Sainuel Kern, Fred G.
Scholl, Max and Morris Swire, Sainnel E. Mark-
owitz, Harry Schweiger, J. T. Owens, A. H.
Mosea, J. R. and T. L. DeNyse, A. M. Berko-
witz, Mrs. A. Bersin, Nathan Bersin, Leon
Brick, A. D. Offcnbach, G. W. Sprengel, Mr.
Freeman, C. Hammond and Miss M. Arend.

Featuring Atwater Kent
Radio Line in Little Rock

Lirite Rock, ARK., September 8.--555 Inc,
Atwater Kent distributors of this eily, is ener-
getically featuring the Atwater Kent line in the
territory which it eovers through the use of
painted signs. The object of this eampaign
throughout its entire course is co-operation with
the dealer, and in the sclection of suitable spaces
for the appearance of these signs locations were
chosen in close proximity to Atwater Kent
dealers' warerooms wherever possible.

Recently a prominent lecturer well versed in
Atwater Kent radio was engaged to tour the
State in a specially designed automobile, stop-
ping wherever a ¢vowd could be gathered and
giving a demonstration. During these demon-
strations folders were distributed imprinted
with the name and address of the nearest At-
water Kent dealer. These foreeful methods of
publicity are materially increasing the prestige
and sales of the Atwater Kent line throughoul
Arkansas,

Fine Day-Fan Literature

for Consumer Distribution

The Dayton Fan & Motor Co, Dayton, O.,

Sertemper 15, 1925
e

American Bosch Line of
Radio Products Announced

American Bosch Magneto Corp. Will Exhibit
Amborola Set, Ambotone Speakers and Other
Products at New York Radio Show

The American Bosch Magneto Corp., mani-
facturce of clectrical and radio products, witl
headquarters and factory at Springfield, Mass.,
artd branches throughout the country, will ex:
Iiibit for the first time its new line of radio

Amborola Radio St

products at the New York Radio Show. The
new Bosel line consists of the Amborola, a six-
tube recctving sct; tc Ambotone reproducer, the
Juuior Ambotone, a smaller reproducer, the
Nobattery, the Boseli “B” batiery eliminator.

‘The long experience of the conpany in the
mannfacture of precision clectrical eqnipment
admirably qualifies it {or the mannfacturing of
radio products. The radio rcceiving set is

Ambotone Junior

unique in that it has no exterior dials and the
tuning is donc throngh fwo small windows.
The operation or tuning is reduced to two in-
dicaters which have a gearless reduction for
fine tuning. The exterior of the cabinct is de-
signed to harmonize with the interior and fur-
nishings of the home.

The Ambotonc speaker, another new develop-
ment by the company, is cone-shaped, but is
novel in that it cmplays a wooden conoid in-
slead of paper which is customarily used. The
entire cone diaphragm is finished in a rich ma-
hogany, while the metal work is art bronze. The
Ambotone is a large reproducer caleulated to
give an unusual mellowness of tone, and, due to
its size, it is claimed that the bass tones are
brought out where they would ordinarily be
lost. The Junior Ambotome is smaller in size
with the eone directly mounted on the wood.

The American Bosch Mugneto Corp. has
launghed an extensive advertising and sales
prowotion campaign in behalf of ils new 1925-
26 produets.

A. Atwater Kent Predicts
Broadcasting “Movies”

A. Atwater Kent, president of the Atwater
Kent Mfg. Co. Philadelphia, and a member
of S tary Hoover's C ittce on broadeast-

manufacturer of Day-Fan radio reccivers and
speakers, has issued for consumer disiribution
a series of pamphlets and circulars describing
this product. This material is issued in several
colors, adding to its allractiveness, and in cvery
case allows spaee for dealer's imprint so that
Day-Fan retailers can get the benefit of the
publicity.

ing, in response to queries reeently predicted
the possibility of broadeasting movies.

“Recent snecess in radio vision experiments
indicate that by 1935 or perhaps cven soener,”
he said, in part, “we can sit at home and watch
the playing of a baseball game. The possibili-
ties of such apparatns are unliniited.”
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DAY-FAN

NOYES ELECTRICAL SUPPLY CORP.

Sole Metropolitan Distributor

The Best is None to Good
for the Radio Buyer

S the exclusive distributor for Day-Fan in the Metropolitan
territory we have a franchise to offer that has a sound back-
ground. Each territory is to be served by such a dealer who has
qualified as an authorized Day-Fan Dealer.
The outstanding features of this ycar's models of Day-Fan Radio
sets arc: ONE DIAL CONTROL, TUNING BY WAVE
LLENGTH, and CLARITY AND VOLUME OF TONE.

This method of distribution places the dealer in a position to meet
competition at a profit and no fear of cul price in the whole market.

Daytonia

A five tube Console Receiver
with Single Dial Control and
superior selectivity.

Supplied complete with all bat-
teries and also charger.

Without tubes

Daycraft
A five tube Cabinet Receiver

Leg pedestal, $20. Receiver and
pedestal complete $165

Day-Fan 5

A five tube Cabinet Receiver
with single Dial Control and im-
proved tuning performance.$115

Supplied with Day-Fan Speaker
$30 extra

These are a few of the models for 1925-26 which are included
in our line of ten diffcrent models ranging in price from $75.00 to
$300.00 cach, and Box Speaker covering cvery requirement.

Our service facilities on Day-Fan insure perfect satisfaction to both
dcalers and consumers.

Our representative will be pleased to call and supply full information
Calalogue senl on request

NOYES ELECTRICAL SUPPLY CORP.
33 Park Place, New York

Sole Matropolitan Distributor

1023

1024
BARCLAY 3 oo

1026

Telephones

e
O e

Radio Quality Products

Distributed Solely by
Jewett Distributing Co., of New York, Inc.

Jewett, well known in the radio market, is being
included by all dealers in their fatl purchases.
All those who are in the Metropolitan District,
or a fifty-mile radius of New York City, cannot
fail to realize the value of a Jewett franchise.

We are here to serve you, help you make your
share of profit out of radio.

For Show Announcement

Jewett Cone

Size, quality of tone and
appearance are the feat-
ures of this cone. A
semi-adjustable unit,
perfected by Mr. V. E.
Morrison, who has made
speaker units possible
and musical reproduc-
ers of quality.

List $18.00

The finest reproduction of man's work. Two years of con-
tinued original development has placed before the Radio
Public a Product of Quality, worthy of its name, and a pride
10 @VETY OWIET. .. ovvvcrerseeinssoesnnnmsecs List $140

You are extended a cordial invitation to consult our repre-
sentatives at the show who will also take your order or en-
franchise you as a JEWETT DEALER.

JEWETT DISTRIBUTING CO.
OF NEW YORK, INC.
16-22 Hudson St., New York City

Sote Metrapalitan Distributor

WHITEHALL {533} Telephones
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Advertlsmg Campalgn of Unusual Pro-
portions to Feature Farrand Activities

Farrand Line of Radio Speakers Now Being Distributed by Leading Wholesalers in Key Cities
of the Country—Farrand Junfor Speaker Recently Introduced to the Trade

The Farrand Mig. Co. pionccr builder of
cone type speakcrs, anmounces a wew model,
known as the Farrand Junior, which will sell
for $16.50. This speaker is a smaller cdition of
the famous Farrand spcaker which has proved
so popular during the past ycar. C. L. Farrand,

€. L. Farrand
president of the Farrand Mfg. Co, is onc of 1he
originators of the cone type speaker, having
since 1918 worked unceasingly in the develop-
ment of this type of reproduction. His firsi
speaker of this type, called the “Phonetron,
is well remcmbered by the old-timers in radio.
In its day it was considered the last word in
quality reproduction. Since that day such won-
derful progress has been made in the conc type
that it is now universally conceded to be one
of the truest and most faithful reproductions of
cither voice or music, and several manufacturers
have announced their intention of devoting their

entire facilities to the manufactnre of cone
spezkcrs. In conncetion with thc announce-
ment of the new Farrand Junior speaker, the
Farrand Mfg. Co. also announce iheir advertis-
ing and distribution plans for the Fall.

The distribution of Farrand speakers is on an
exclusive or semi-exclusive basis and embraces
all of the legical distributing ccnters in the
United States. In most of these distributing
eenters, wliolesale outlets are confined to one
distributor. In the larger cities only are there
ntore than one.

The Farrand speakers are 10 be marketed
only through reputable radio dealers who con-
duct their business along sound ethical business
lines and whe do nothing in the conduct of
thefr busigcss 10 cither injure the prodncls
they sell or the radio indnstry as a wholec.
\ earcfnl rccord is kepl by llhie company of
cvery speaker mannfaclured <o 1hal by consul
ing the scrial number the Farrand Mfg Co. can
1ell not only the distributor 160 whom the speak.
er was shipped, but tlie dealer Jo whom fI was
sold and the nltimate conswmer.

Newspaper advertising has already been con-
Iracted for in the following filty-two eities:

San Franelsco, Cal.; Spokane, Wash.; Portland, Ore.;
Albany, N. Y.; Newark, N. J.; Philadelphia. Pa; Clevciand,
Ohio; Atlanta, Ga.; Sionx City, Towa; Kansas City, Mo.;
Columbus, Ohio; Terre Haute, Ind.; Knoxville, Tenn.:
Norfolk, Va.; Minneapolis, Minn.; Houston, Tex.; Denver,
Colo.; Tampa, Fla; Los Angeles, Cal.; Doston, Mass.; Harl-
ford. Conn.; Syracuse, N. Y., Louisville, Ky.; Pittsburgl,
Pa.; Toledo, Chio; Jacksonville, ¥la.; Omaha. Nebr.; New
Orleans, La.; Cincinnati, Obio; Columbia, S. C.; Nashrille,
Tenn.; Wheeling, W. Va; Chicago, Ill.; Phoenix, Ariz.;
Memphis, Tenn.; Seatile, Wash.; Portland, Me.; New York
City, N. Y.; Buffalo, N. Y.; Charlotte, N. C.; Baltimore,
3Md.; Milwaukee, Wise.s Dubuque, Towa; St. Louis, Mo.;
Richmond, ¥, Detroit, Mich.; Washington, D. C.; Bir
mingham, Ala.; Charleston, VY. Va.: San Antonio, Texas,
Dallas, Tcaas, and Montgomery, Ala

This list will undoubtedly be augmented by at
least twenty more of the larger cities of the
United States. In addition to the newspape

EVERY-

ZIMMERMAN -BITTER

CONSTRYCTION® COMPANY

THING
FOR
THE
RADIO
DEALER

ASK US
ABOUT

Landays’ 10t Stere, o Zimmernian-Bitter
Ackicvement

The leader in the retall muslg trade once

offer radlo
maximum

Rceord Raoks
Hearing Rooms
Szr n( Counl.r-

In workmanshlp and deulgn
with & minlmum of expense.

m.plu Caces
&t

Prices on request
ZIMMERMAN-BITTER

CONSTRUCTION COMPANY
325-27 Easl 941h Street, Now York

OUR
SHEET
MUSIC
AND
MUSICAL
INSTRU-
MENT
CASES

netrument

‘Telephione Atwater 0178
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advertising the company \wll advertise in the
trade papers and will send coustant mailing
broadsides to dcalers thronghout the United
Statcs. The list of the company distributors is
in itself a recommendation of the product. Dis-
tribution has been arranged for in every key
city of the United States

Distributors for the Farrand spcakers are the
following:

Pacific Coast distributors.
trical Supply Co., San Franciso, Cal.;

Alexauder & Lavenson Elec-
\Western  Radio,

George H. Kfley

Inc, Los Angeles, Cal; Efectric Corps Los Angeles, Cal..
Coast Rodio Supply Co., San Franclseo, Cal.; Electric
Corp., Portland, Ore.; L. C. Warner Co., Seattle, Wasl
Pacific Telegraph Insmu(e, Spokane, Wash.g Radio Spt-
cialties, Lid.,, Vancouver, B. €. Also Sager Elestrical
Supply Co. Boston. Mass.; Farrar-Brown Co., Portland,
Me.; Post & Lester Co., Hartford. Conn.; North American
Radio Corp., New York Cily; Havens Electric Co.
Albany, N. Y.; F. W. Kelley Battery & Tire Co., Syracuse,
N. ¥.; Nortt Ward Radio Co., Newark, N. J.; Har-
bison & Gatlright, Louisville, Ky.; Lockwood Radio Co.,
Philadelphia, Pa.; Trilling & Monilague, Philadelphia, P:
H. C. Roberts Electric Co, Philadelphia, Pa,; Whole-
sale Radio Equipment Co., Buffalo, N. Y.; H. C. Roherts
Electric Co.. Daltimore, Md.; Julius Andrew & Sons Co.,
Milwaukee, Wis.; Republic Electric ., Cleveland. O.;
Roberts-Toledo Cou Toledo, O.; Perry B. Whitsit Co.,
Columbus, O.; Erner & Hopkins Co., Columbus, O.; Julins
J. Bantlin €o, Clneinnati, 0. Ohio Rubber & Textile Co.,
Cincinnati, O.; Detroit Elcciric Co., Detroit, Mich.; Com
mercial Eleetric  Supply Co, Detroit, Mich.; Advance
Electric Co., Terre Hamte, Ind.; Auto Electric Co.,
Columbia, S. C.; O-MC Supply Co., Pitishurgh, Pa.;
Wircless Electrical Co,, Pittshurgh, Pa.; Carter Electric Co.,
Atlanta, Ga.; Flonida Eleeirkal Supply Co.. Jasksonville,
Fla.: Renier Music Honse, Dubuque, ¥a.; McGraw €
Omaha, Nebr.; McGraw Co., Sioux City, Ja; McGraw Co.,
St. Louis, Mo.; Electric Products » Kanzas City, Mo
Rex Electrie, Ine., New Orlcans, La.; Cerley Co. Rich.
mond, ¥Vi.; Woodbouse Electric Co., Norfolk, Va.; Sandy
Electric Co., Wheeling, W. Va.g Southern Antomobile Swp-
nly Co., Washington, €. M. McClung Co, Knox-
ville, Teun.; Mills Morris Co, Mcmphfs, Tenn.; Braid
Electric Ce., Nashville, ¥enn.; Talking Machine C
lirmingham, Ala.; Johnson Tirc & Auto Ce.. Montgomery,
Ala; G. Norman Baughman Ce. Tampa, Fla; M. M
Tower Corp, New Haven, Coun.; Reynolds Radio Co
Denver, Col.; James A. Blout. Ottawa, Can.; Ad. Anriema,
luc., New York City; Charleston Hardware Co. Charles-
ton, W. Va.j Rayeralt Co., Minneapolis, Mmn.; Harry
Alter Co., Chicago, 1l.; Leonard Lynn Radio Co. Chi
eago, ll.; Young, Lerish & Randall, Chicsgo, Ill.; South
ern Radio Corp. of Texas, San Antonfo, Tex.; Southern
Film Service, Houstam, Tex.s Klectrical Equipment Coo
Phoenix, Artz.; Muey & Phillip Hdwe. Co., Dallas, Tex.,
and Ten Eyck & Tatham, New Yaork City.

Shipment of the new Farrand Junior speakers
started September 10 and will be In the hands
of distributors by the middic of the month. The
company cxpects that its speaker business dur-
ing the coming scason will demonstrate that the
public desire for cone type speakers at a popular
price will ereate record-breaking sales.

Opens New Branch Store

Er Dorapo, ARk, September 8—The Bensberg
Music Shop, which opcrates stores in Camden
asd Fordyce, has opened a new branch store
lLierc, earrying pianos and general music goods.
Tle storc is located in the Marks Building, at
West Main and Cleveland streets.
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Baltimore Dealers
Enjoy Busy Days
Drastic Reductions i;1 P-r-ices of Machines and

Unusual Demand for Records Bring Up Sales
Volumes of the Retail Trade

Barrtmore, Mbp., September 8.—Due to the
large volumie of business dane through the dras
tic reductions on Vict.olas and the tremend n
demand for records, Angust, which fs wsuuiy
the dullest month of the year here, was one ol
the best not only with the Victor dcale s bnt
with the dealers in other lines, notably tuc
Brunswick and the Columbia.

Columbia Wholesalers Report Big Gains

"It simply shows that the business for the
phonograph is there if the dealers go after it,”
said W. H. Swartz, vice-president of the Coluin-
bia Wholesalers, Inc., distributors of the Co-
fumbia, “and remcmber our dcalers were in
direet competition with redneed prices.

"August business in rceords showed an in-
crease of 119 per cent. over August, 1924, which
is a record I do not belicve has cver been
cqualed by any of our competitors. The phe-
nomenal increasc is duc largely to tlic unusual
character of the new clectrical recordings, and
the increase in sales of machines is also very
gratifying. This is especially truc of the $125
console, which is proving the best seller and on
which we are completely sold out.

"\We have been compelled to hire additional
help in order to gct our record orders ont on
time, and for scveral wecks our shipping depart-
ment has been working overtime cvery night.”

Victor Dealers Await New Models

Victor dcalers here are anxiously awaiting the
promised demonstration of the new Victor talk-
ing machine, as well as the new radio com-
bination machine, many of them having already
taken orders for both just on the strength of
the ement of the y. While a
few of the Victor dealers continue to advertise
drastic reductions on the Victrolas, the majority
of them have stopped featnring them in cither
newspaper or window displays and are holding
what machines they have on hand for the dc
mand which is bound to come later, they say,
when the same machines can be sold at the
regular price.

Radio Show the Latter Part of Month
The radio business has started up consider-
ably earlicr this year than last and dealers are

From PENNSYLVANIA
to FLORIDA

Radio and music dealers know and talk admiringly of the
fine service and square treatment given on the following lines
by COLUMBIA WHOLESALERS, INC.

FADA - CROSLEY - MAGNAVOX

Burgess, Cunningham, Philco, Balkite,
Brach, Tower

for the radio dealer,

1. Exclusive territories
2. Price guarantees

205 W. Camden St

Scicntific phoncs and speakers and all other itemns necessary

COLUMBIA WHOLESALERS, INC.

3. Limited Dealers
4. Best Quality only

Baltimore, Md.

b
having difficulty in keeping their stocks up on
batterics and tubes. Business is cxpected to be
further stimulated when the Radio Show opens
in Fifth Regiment Armory on September 26 to
October 3. Eighty-five exhibitors representing
manufacturers all over the country have already
signed up for booths in addition to special dis
plays by the Government of experimental work
now being done, and a demonstration designed
to prove the great aid of radio to the armed
forces of the country in time of war will be
staged. The show will be under the auspices
of the Radio Board of Trade of Maryland, of
which Capt. J. H. Lepper is president.
New Broadcasting Station Near Completion
The new 5000-watt broadcasting station of
the Gas & Electric Co. is nearing completion
and is expected to be in operation the first part
of next month. The statfon, which is to be one
of the most powerful in this scetion, is located
ncar Glen Morris, about ten miles from Balti-

COLUMBIA

““The Best in Music’

’

The name “Columbia” stands for the best in
music. The list of Columbia New Process
Records includes the recently issued series of
Musical Masterworks (album sets of complete
symphonies, recorded in Europe by famous
orchestras, conducted by men of world-wide
reputation) ; the popular “hits” of the day;
foreign records in all important langvages; race
records by race stars; “fiddle” records by the
artists who are in demand. The best to bc
had in music.

Let Us Serve You!

ColumbiaWhol

L. L. Andrews ~  WmH Swartz

Exclusively Wholesale
205 W Camden St., Baltimore,Md.

more, and the towers will be 200 fect high and
400 icct apart. Besides the acrial wires about
sixtcen miles of copper will be buried in the
ground under the antenna to provide an ample
transmitting ground system.

Frederick R. Huber, municipal director of
music, will be in charge of the broadcasting
programs and Stanley W. Barnett, formerly ot
Station WOC at Davenport, fa, will be the an
nouncer.

New Columbia Dealers Appointed

The following deslers have qualified as Co-
lumbia dealers and are cafrying a complete line
of machines and records: James Y. Brand, Pe.
tersburg, Va.; R. C. Bristow, Petersburg, Va,;
Wrenn Brothers, Siler City, N. C.; Wall Fur-
niture Co., Sprague, N. C.; Potomac Furniture
Co., Brunswick, Md.; and H. L. Williams, Bu-
chanan, Va. Out of town visitors to the Co-
lumbia Wholesalers, Inc., included David Speig
nel, Newport News, Va.; M. Klien, St. Michaels,
Md.; N. Barren, Cumberland, Md., and L. B.
Clark, Danville, Va.

Sees Need for Dealer Co-operation

‘1 have quite a number of Victrolas,” said the
proprietor of another large downtown store,
"but 1 am not sclling them at half price, but at
the full list price, and while I am not claiming
to be setting the world afire I am satisfied with
the business I am doing.

“There is entirely too much of the throat-
cutting methods in the talking machine business
in Baltimore. This is entirely unnecessary and
every dealer could do just as much business and
have considerable more profit if the trade wonld
get tagether like men in other lines of busi-
ness and agree on some standard of doing busi-
ness, have one selling price and insist on a sub-
stantial payment when the machine is bought,
and get reasonable weekly or monthly pay-
ments.  This thing of putting out a machine
without a cash payment and on terms of less
than a dollar a week is absolutely foolish and
would not be done in any other line of business.

“The same thing applics to the radio busines
and cut prices are the rule all over the city. 1
certainly would like to see the trade united in
onc organization and a standard of selling
methods adopted.”

Addresses Atwater Kent Dealers

Baltimore is two years behind in the radio
industry, George E. Brightson, president of the
Brightson Laboratories of New York, told local
dealers of Atwater Kent radios at a banquet
given by the Magneto Machine Co., at the En-

(Continucd on page 126)
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ARRUODA FLAPPER
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-your best friend

Here she is! A charming sister
to the Carryola Master! Lvery
girl whe kunows jazz from junkets
will love this tantalizing hat-hoex
model on sight! And when she
tries it out—when she hears its
tone and “gets” its volume—
she’ll be sold. Don't blame the
“Flapper” if you don’t know how
1o elose a sale.

You know the Carryola Master.
that wonderful, sturdy pertable
that grew into the million dellar
class in less than a year. The

“Flapper” is the same machine
dolled up a little differently to
calch the feminine eye. It has
the same sound chamher, the
same Add-A-Tone reproducer. the
same throw-back tone-arm. the
same slandard motor that have
made the Carryola Master the
outstanding success of the port-
able field. Fully guaranteed of

course.

In the Carryola Flapper vou have
a new and nifty model of a suc-
cessful machine. There’s noth-

that sold
85Cairyolas
ian 1 weelc

ing else like this anywhere. 11l
he months before the first imita-
tor can get his few advance
models on the market. Fe're
ready nomw.

You've often heard about op-
portunities! Here IS one!
Grab it while it's new! Cash
in on its novelty — backed
by actual, exquisite perform-
ance. Write or wire us for
the name of yonr nearest
Carryola jobber.

... CARRYOLA (OMPANY of AMERICA

647 Clinton Street

Milwaukee,Wisconsin
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J. A Fischer_ Co. Issues
Catalog of Its Products

Handsomely [llustrated Book Gives Full De-
tailed Information Regarding the Valley
Forge Talking Machine Repair Parts

Practically simultancously with the appear-
ance of this issue of The World the initial
catalog of the J. A. Fischer Co., Philadelphia,
Pa.. will make its debut in the talking machine

o = - -

=
J. A. Fischer

field. Although the J. A Fischer Co. is a com-
paratively new erganization it will be renem-
bered that J. A Fischer, its encrgetic presi-
dent, has had many years' experience in the
manufacture and distribution of talking machine
repair parts. The new catalog whieh he is pre-
senting to the trade represents a cumulation of
his many ycars' experience in the trade, as well
as his intimate knowledge of the preparation
and compilation of other catalogs.

In the production of this catalog no time,
effort or expense have been spared. The serv-
iecs of six artists and four engravers were en-
listed and Mr. Fischier himself personally
supervised the photographing of each individual
part and has carefully cdited the text matter
from cover to cover. Over eighty full-page
illustrations are used in addition to numerous
smaller cuts. An outstanding feature of the
Valley Forge catalog is the tabulated index at
the side whereby the dealer may instantly turn
to the page containing the desired part aud
there find listed not only that part but every
similar part earried.

The catalog is attractively bonnd between
covers of double thickness, dull hlack in color.
On the front cover this blackness is artistically

contrasted with embossing in red and pold

THE TALKING MACHINE WORLD

SRS

Space is also left on the front cover for the
imprinting of the distributer's name.

On the frontispiece the new Valley Forge
trade-mark is presented for the first time. The
text inatter and enpraving are printed in hlack
on an ivory tint paper. This has been fonnd
particularly valuable in showing contrasts in the
photographing of the various mctal parts.

The ecatalog includes the wellsknown Valley
Forge inain spring chart and mica diaphragm
chart as well. In the scction devoted to motors
the moter itself is shown on one page with
the opposite page devoted to the various parts
comprising the motor. It has been stated by
an official of the company that this cataleg
contained practically every known part in the
production and repair of tlie talking machine,
including many speeial tools and kits for the
repair man.

In order that this new catalog be received in
the best condition the J. A. Fischer Co. is
packing each one to insure its arriving through
the mail in perfect condition.

Berg Portable Radio Cases
Prove Popular With Trade
Product of Berg Auto Trunk & Specialty Co.

for Carrying Portable Radioclas Has Helped
Sale of Those Instruments

The Berg Anto Trunk & Speeialty Co., Long
Jaland City, N. Y., well-known manufacturer of
quality radio cabinets, loud speakers, portable
l:lklng machines and other product: the

and manufaet of the portable
cases in which "Radicla No. 39" and "Radiola
No. 89" are enclosed The Berg Co. made these
specially designed portable cases at the request
of many cnterprising dealers.

The increasing demand for portables sug-
gested the popular priced Radiola 111 and Ra
diota 111A and designing carrying cases for
them. Adding a battery space and compartment
for ground and acrial was a simple matter. In
fact, the No. 89 (for the 111A) has a loud
speaker built in. An ingenious rcel similar to
a fishing reel was devised for the aerial. This
simplified the sale, giving a ground, aerial and
recl with each case

The RCA distributors in the New York dis-
trict sponsored these two new portables by
running a series of ads under a "Radiola
Portable Week” with so much suecess that they
have cataloged them as an all year round item.

Adds to Warebousing Space

Warehousing facilities upon a large scale not
far from its present factories in Newark, N. J.
have just been acquired by the Federal Tele-
graph Co., manufacturer of Kolster radio. The
new arrangement provides several thousand
feet of floor spacc for storage alone and is
located adjacent to extensive railway and
waterway facilities.

Sn—rrun:n 15, 1925

Studner Cummlng Co., Inc.,
Starts Extensive Campaign

Manufacturers' Agent, Representing the Saal
Soft Speaker, Red Top Tubes and Other
Products, Advertising Widely

The Studner, Cumming Co., Ine, New York,
organized this year by J. M. Studncr, well
known to the metropolitan talking machine
trade, and T. W. Cuniming, former president of
the Radio Stores Carp, to act as manufacturers’
representative, has started an  extensive ad-
vertistng and sales campaign to inerease the
volume of sales on the radio products which
they represent.  These products include the
Saal soft speaker, manufactured by the H. G
Saal Co., of Chicago: Red Top tube, made by
the QRS Music Co., Chicago; the Lincoin
Storage battery, the Twin dry cell "A" and
"B" batteries and the products of the Chelsea
Radio Co., Chelsea, Muass., in addition te other
radio parts and accessories.

The knewledge of merchandisiug cthods
possessed by the exccutives of the Stucuer,
Cumming Co., backed hy the widespread ad
vertising cainpaign now in progress, assures
these products of werth while representation
by the trade

Baltimore Retailers Are
Enjoying Brisk Business

(Coutinued (from page 124)
gineers’ Club. Mr. Brightson added: “But the
time will come when Baltimere will cquip lier-
self with adequate broadcasting statlons and
buy good receiving sets.”

Mr. Brightson predicted that radio manufac-
turers would follow the steps of the awtomobile
industry by delivering their sets with tubes and
batteries already installed.

Officials of the Atwater Kent concern said
the coming winter would be a boom for the
radio industry and estimated their plant would
turn out 6,000 sets daily.

Gordon Parks, president of the Magneto Ma-
chine Co. was toastmaster; George E. Huli
vice-president, and Robert E. Green, chicf of
the radio department, were at the speakers’
table

The advance orders received from dealers in
the territory by the Columbia Wholesalers, Inc.,
radio distributors, would tend to show that the
coming Fall scason would be a busy one for alt
concerned. This well-known distributing house
is clusive distributor for the Magnavox
line made by the Magnavox Co., Oakland, Cal,
in the States of Declaware, Maryland, District
of Columbia, Virginia and North Carolina, and
for the Fada line made by F. A. D. Andrea, Inc.,
New York City, in part of Delaware, Maryland,
Distriet of Columbia and Virginia. 1In addi-
tion to the above nanicd and the Crosley line,
Columhia Wholesalers, Inc., are also distrilmtors
of a wide ranpe of radio accessorics

116-122 West lllinois Street

—

S

REG.TRADE MARK

RADIO LOUD SPEAKER UNIT

SUPREME IN TONAL QUALITY

! Eliminates All Metallic and Nasal Tones
Low Notes As Well As High Notes Perfectly Reproduced

Write for Samples and Prices

FLETCHER - WICKES COMPANY

Chicago, lllinois
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Another

BOSC

Ghe
J o
unior
Another Bosch triumph. Having
announced the Bosch Radio Re-
ceiver, the Amborola and the
del.uxe Bosch Reproducer, the
Ambotone, the Junior Ambotone
is now announced by Bosch.
The Junior Ambotone is a radio
reproducer with an
tonal quality built to the famous
Bosch standard of precision.

unusual

Following the Ambotone prin-

AMBOTONE

ciples of reproduction, the
Junior Ambotone gets its mel-
lowness from wood.

The Bosch ability to manufac-
ture to precision standards ac-
counts for the tone quality. The
Bosch ability to build with ac-
curacy in quantities accounts for
the remarkably low price. The
greatest value in radio — The
Junior Ambotone at $14.50.

YRADE E i% MARR

AMERICAN BOSCH MAGNETO CORP.

SPRINGFIELD

MASSACHUSETTS

127




THE TALKING MACHINE WORLD SertenmEr 15, 1928

BOSCH
BUILDS

HE AMERICAN BOSCH

MAGNETO CORPORA -
TION PRESENTS “THE
AMBOROLA, THE BOSCH
RECEIVING SET AND"THE
AMBOTONE. THE BOSCH
REPRODUCER. THESE IN-
STRUMENTS HAVE BEEN
BUILT TO THE FAMOUS
BOSCH LINE OF PRECISION
AND ALL THE EXPERIMEN-
TATION ON THEM HAS
BEEN ACCOMPLISHED
IN THE BOSCH LABORA-
TORIES RATHER THAN
IN THE HOMES OF THEIR

PURCHASERS.

'RAD!@M‘?I

THE AMERICAN BOSCH MAGNETO CORPORATION
SPRINGFIELD, MASS.
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POLICY

1.BOSCH PROTECTION FRANCHISE
NO DISCOUNTS TO OTHER THAN
AUTHORIZED DEALERS HOLDING
THE BOSCH FRANCHISE.

2BOSCH TERRITORIAL PROTECTION

TERRITORIAL FRANCHISE DEFINED
AND ALL RIGHTS PROTECTED

3.BOSCH PRICE GUARANTEE

THE DEALERS PROFITS ARE PROTECF
ED BY GUARANTEE AGAINST PRICE RE-
DUCTIONS UNLESS DFALER IS REBATED

4.BOSCH RATIFIES DEALER CONTRACTS

ALL CONTRACTS MUST BE RAT-
IFIED BY THE MANUFACTURER

5. BOSCH CO-OPERATION
EXTENSIVE CONSUMER AND TRADE
ADVERTISING IN NATIONAL PUB-
LICATIONS. CLOSE LOCAL NEWS-
PAPER CO-OPERATION.

6. BOSCH STABILITY

THE BOSCH RADIO POLICY MAIN-
TAINS THE SAME ETHICAL STAND-
ARDS WHICH HAS BEEN THE BOSCH
PRACTICE FOR 15 SUCCESSFUL YEARS

7. THE BOSCH DEALER

THE BOSCH FRANCHISE 1S A MAN
SIZED, TWO FISTED OPPORTUNITY
FOR ONE RECOGNIZED BUSINESS
MAN IN A LOCALITY~- —-WHO 1S
ABLE TO CONDUCT AN INTELL
IGENT SUCCESSFUL BUSINESS
OVER A COURSE OF YEARS.

ARE YOU THE MAN?

THE AMERICAN BOSCH MAGNETO CORPORATION
SPRINGFIELD. MASS.

I3
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The Public Is Wiser

More radio will be sold this season, but more
of the business will be on fewer lines. The
publlc is wiser. Now that much of the mere

“craze’’ is aver, established names and estab-
lished facts will weigh heavily, as they do in
every other great line of business.

Thorola dealers will have the Thorola Loud
Speaker retailing at $25.00, acknowledged as
perhaps the steadiest selling item since radio
began! For 1925-26 it has new technical re-
finements, a new horn of bumished Bakeli

tion. Uniformity in production has at last been
attained. Gone ure the dealer difficulties of sets
that will not perform. Ewry Thorola Islodyne
is good for new distance records, new volume,
and tone such as only Thorola has ever provided!

And performance is equally good throughout
the range of reception. By another exclusive
principle the old difficulties with higher wave
lengths are eliminated in the Thorola Islodyne.
Thorula dealers will have Thorola Low-Loss

hnut Coils, which cantinue as the center

with gold throat-band, new art in tone repro-
duction, new grace in appearance,

‘Thorola dealers will have the Thorola Junior
Loud Speaker at $15.00. Thirty days from
now you will agree that there has never been
a loud speaker value or seller to compare with it.
Just play it against the highest priced speakers!

‘Thorola dealers will have the 5-tube Tharola
Islodyne recciver at $85 and $115, the conr-
plete set made possible by sensational Thorola
Low-Loss Doughnut Cails. TheThorola Islo-
dyne acually #solates power, concentrating its full
strength on thechosen signals only. Selectivityat
Jast 1s a positive quality which you can demon-
strate with everyThorolaset. AllThorolasetsare
alike because ‘Tlhorola design makes it possible
tameasure and test the factors of perfect recep-

ofm:cre:t for set-builders and experi s

making ‘Thorola stares the headqunners for
this class of trade. Thorola Low-Loss Dough-
nut Coils marked the end of interference, in-
tercouplmg pick-up, uncontrollable feedback,

excessive losses, and freak wiring. Equally
advanced are Tharola Transformers, Con-
densers and Rheostats.

All these Thorola achievements will work for
you and so will ‘Thorola advertising to every
class in The Saturday Evening Post, Collier’s,
Red Book, Atlantic Monthly, Seribner’s Mag-
azine, Harper's Magazine, and others; in the
radio papers; in newspapers, and on billboards.
A great name, a preat line and great selling
power put Thorola dealers into the strongest
position far 1925-26.

REICHMANN COMPANY, 1725-39 West 74th Street, CHICAGO

Thoiot Loud Speakers wil oew bumbsked Pakeliie bom and
et e e e tice] and |AHSIGAIEE!

211

In aunslig Hutled Wainot Cabinet with
Cliawan top the $4ube s115
Thoiota tsledyne reuils at

Thotola Low -Lom Doughnut
Canlsinstalied bn any 1eav ree-
amimneaded provide many ofilie
oeuest Thotols adraotazes.

£25
518
545

$7.50
2]
15

An sman Thuicen Cabinet the 1eail

1 the §-1ub bulola
Seire s 85

Cosniplete set
of three, 512
Per coil 54

What Will You Offer?
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Dealers in Mid-West Getting Behind New
Lines With Strong Sales Promotion Plans

Manufacturers, Distributors and Dealers Are Optimistic Regarding Fall Business—Latest Models
Giving Sales Promotion Efforts New lmpctus—lmportant Trade News and Activities

Cuicaco, I, September 9.—With the opening

of the Fall son at hand, the talking machine
trade appears to be imbned with a feeling of
optimism, judging from the spirit displayed

alike by manufacturer, distributor and dealer.
The new lines of merchandise have been defi-
nitely scttled uwpon, and in the great majority of

cases have been displayed before the dealer,
who, hy this time, has largely made his choice,
and is agg ively starting upon his Fall and
Win campaign

The new developmients which have been an-
nounced during the past mnonth and the increas-
n1gly closc contact between manufacturer, dis
tributor and dealer have donc much to instill
in the trade a feeling of confidence in the fu-
ture, and an assurance that the phonograph
businc gives rcasonable cause for conscrva
tive optimism. Sales representatives who have
covered the Central States for a number of
years state that never before have dealers
looked forward to am approaching season with
as much confidence and cnthusiasm.

The sale of records has enjoyed a noticeable
increase during the past two weeks, with the
advent of cooler weather and the approach of
the indoor scason. Talking machines, also, have

been more in demand, especially the combina-
tion models, and dcalers in the Middle West
gencrally are making preparations for a healthy,
profitable business in all lines of musical mer-
chandise,

An increasing number of radio manufacturers
and distributors have held dealer meetings and
displays of their products in Chicago and other
points throughout this terrtory, and the result
has been a better acquaintanceship and a spirit
of fellowship and understanding between the
three divisions of the trade. The dealer has
had many of his problems solved, radio has
developed itself into less of a technical propo-
sition, and consequently is easier to handle,
the ayerage discount allows the dealer a fair
profit, and the scason of 1928-1926 bids fair
to eclipse all previous reeords established for
the sale of radio products.

Sonora Illinois Dealers Meet in Chicago

An important mecting of Sonora dealers from
1llinois and castern lowa was held at the Con
gress Hotel, Chicago, on August 31, sponsored
by the Tay Sales Co, Sonora jobber in this
territory, in conjunction with the Sonora Phono-
graph Co., Inc, of New York.

The gathering was opened with a dinner in the

Florentine room at noon, followed by the busi-
ness session, of which S, S. Tay, head of the
firm which bears his nane, was chairman. Mr.
Tay opened the mecting with a few introductory
remarks, outliniug the policy of his firm, and
thanking the dealers in his territory for the co-
operation they have consistently given. He then
introdueed S. O. Martin, president of the Sonora
Phonograph Co., 1nc., who gave a bricf resume
of b di in the ph aph and
radio industries during the past few years, to-
gether with a history of the Sonora Co,, since its
organization in 1912. He pointed out the facy
that there is a place for sound permanently re-
corded, and that there is cvery reason for con-
servative optimism throughout the talking ma-
chine industry. 1n fact, the Somora quota, esti-
mated in February for the year 1925, is filled at
the present time, and there Is every indication
that Sonora production for the cntire year will
soar far above that of 1924,

Turning his attention to radio, he stated that
in 1922 his firm foresaw the coalescence between
the radio and the phonograph, and as a result
placed upon the market the Sonora cabinet
speaker. Om this particular product, the sales
figures for the first quarter of this year cqualed
those of the last threc months of 1924, when the
radio buying scason was at its height.

To amplify his statement that the phonograph
business is on the upgrade, Mr. Martin cited the
entrance of a number of mew dealers into the
field. He also brought out the fact that a large

(Continned on pagc 134)

. A New
‘ Style

Kimball Hal}

Style T-R—with Radio Compartment

W. W. KIMBALL CO.

Established 1857
306 S. Wabash Ave.

KIMBALL PHONOGRAPHS PLAY ALL RECORDS

For the Fall Trade

KIMBALL PHONOGRAPH

Style T-R, with Radio Compartment is a Kimball Pho-
nograph of the Console Type, in an attractive design
which harmonizes with practically any furnishing. Is
made in Mahogany Veneer in brown finish,

Chicago, HI.

The compartment on the left is designed for a radio
set in which any standard radio panel up to five or six
tubes can be readily installed;
hinged; the left front door is hinged to give easy ac-
cess to batteries, etc.

In addition to the phonograph equipment there is pro-
vided a separate element, which combined with the
amplifying chamber of the phonograph, makes an ef-
ficient loud speaker, the radio equipment being at-
tached direct to the horn without interfering with the
phonograph parts.

Tone chamber on right disclosed by dropping door
which slides back—if desired, when playing.

Ask about other Styles; also Kimball Sales Plan,
which will interest you.

Phonographs, Pianos, Player Pianos.
Reproducing Pianos, Pipe Organs, Distributors

o e ]

the left top lid is

Manufacturers of

of Columbia Records.
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FR addi 0 ROA
L\Ies Voices %

the
Nationally PHONOGRAPHS
Advertised There is no
R A D I O better .for the
price
of —
5 We can
Quahty g prove it!
BROADCASTER .
FADA
The IDEAL
Phonograph
Radio
Combination
WRITE FOR
OUR COMPLETE
CATALOG AND
PRICES
THE SEASON
IS HERE k!

ek e
Hael emnn equipment witl

BROADCASTER CORP. 2414 W. Cullerton St. CHlCAGO lLL.
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RADlO
CABINETS

Quality
| Style
s e oo Adaptability

1. Genuine Malogany or Walnut.
,I: ss front Cnpntllv 1 rolls. i

for all Model v A—Outside dimenstons. 5 In. high, 36 In. wids

1700, deop. Ml SWhlnat 6r Figured Mahogany, Rose-
ool overlay. Perfection bullt-in Art-Tone apeaker. Drop
leaf mukes comfortable arm rest. A work of art

Standard Sets

The Prices
Are Right

Write for
Catalog and

L]
In.; dep 16 ln. Genulne Mahogany or \Valn\ll Bulll Model A—Outside dimensions. 42 In. high.
In’ qud penk(r under top cover. Top, drop ical and doora In. deep. Genulne Mahogany or Walnut, with or I\llhnul
two toned. Top ls hined: drop leaf makes comfortable Perfcctlon bullt-In Art-Tone loud apeake: r In lower right-
arm rest. ldeal for radlo operator. hand chamber. Top opens: drop leal makes comfortable
arm rest, Durably cnm-(mcled

Our
Uprights
Are

Money
Makers

for

A
LEADER

for Stimulating
Radio Cabinet Business

Samples

Medel ANVeABY b Bigh, 224 Model AXX-=52 Wieh, 24 In

wide, 225 in. d Heavy Model €—38 in long, 31 In. higb, 10 In. decp. Three com-
lnnnmmlnny‘ High- 'éerl;dc wnrk surtments Iy back affording ample space for batteries. wide, 238 in. dnep Very heavy
nanshlp. ienulne Mohogany or Walnut. construction.

BROADCASTER CORP. Manufacturers ¢i{5¢o, TLLINOIS
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number of radio distributors have added lines
of talking machines.

Frank H. Goodman, general sales manager of
Sonora, followed Mr. Martin, and in his address
stated that hie belicved a period of stahilization
in the radio and talking machine industries was
ncar at hand, although it might consmne one or
two years in the process. He urged vision and
intelligent coneentration on the part of the deal-
er, especially during this period. He stated that
the Sonora poliey was built upon the intclligent
handling of manufacturing and selling, which
had cut production costs, and had resulted in
the choosing of dealers in careful sclective fash-
ion. In concluding his address, he outlined the
Sonora advertising program, which will ineludc
advertisements in the Saturday Evcning Post
and newspapers in the larger centers of popula-
tion,

Ray Reilly, Sonora district manager, with
headquarters in Chicago, delivered a few inter-
esting remarks, telling of the fine reception ac-
corded the Sonora linc throughout the Middle
West territory. He stated that in a number of
vears spent in the talking machine business he
has never before found dealers in such an opti-
mistic frame of mind, and so confident of healthy
profitable business as they are at the present
tune,

1he entire Sonora line of talking machines,
radio sets, and combination models were display-
cd for the bencfit of the visiting dealers, includ-
ing the Sonora radio and Console speakers, the
Highhoy set, a wall console type in brown ma-
hogany, and the Plymouth and Hampden, new
combination models in brown mahogany.

Stewart-Warner’s Big Publicity Program

The radio division of the Stewart-Warue:
Spcedometer Corp. embarked about two wecks
ago upon a very comprehensive advertising cam-
paign in eonsumer publications. Present plans
call for the appearance of a Stewart-Warner an-
nouncement in the Saturday Evening Post every
other week throughout the Fall, the first being
in full-page form in the September 12 issue. A
number of the advertisements will contain re-
productions of oil paintings by Andrew Loomis,
an artist of note. All advertisements dealing
with Stewart-Warner sets and loud speakers
will contain a human interest toueh, usually
showing a family grouped about the sect listen-
ing to the entertainment which it is bringing
to the home.

In additlon to the Saturday Evening Post,
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(CARTER NEW “FLAT” PLUG 75c

A flat plug that fits snugly against the panel and harmo-
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closed without removing the plug.
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rd tips completely concealed. Cord hangs down-
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Order from your jobber
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. thus adding a distinctive finish to the appearamce o_f
Holf Sise In Canadi—Carker Radis Con Uimilcd, Toronts.  Sel.  Pronounced by engi-
. neers one of radio’s best
= > : - h
i 3 D &

Write us for catolog of
other Carter vadio products )

Stewart- Warner radio advertisements will ap-
pear in the Quality group, consisting of the
Atlantic Monthly, Scribner’s, Harper's, Review
of Rcviews, Golden Book, and the World's
\Work. ln cach advertisenicni a complcte line
of Stewart-Warner radio products is shown in
black and white pen sketches, in a panel at the
extreme right-hand side of the page. The re-
productions of oil paintings, by Chenowetl,
which will appear in the Quality group are rich
and colorful and shaw the various Stewart-War-
ner sets and reproducers in surroundings of re-
finement and harmony.
Appoints New Mohawk Representatives
F. T. Chase, vice-president of the Zinke Co.,
Chicago, sales department of the Mohawk
Electric Corp., recently returncd irom the East,
wlere e niade arrangements with the Electric
Supply & Equipment Co., of Albany, N. Y., to
sell Mohawk products. This firm operatcs, in
addition to its Albany house, six branches, lo-
cated at Wilkesbarre, Pa., Buffalo, N. Y., Scran-
ton, Pa, Elmira, N. Y., Eric, Pa. and Reading,
Pa., and Mohawk sets will be sold by all these
b hes. This arrang t will insure the
local and neighborliood dealers of exeellent
service on Mohawk products. Mr. Chase also
d

dial receiving set to ascertain just what distance

lie will be able to obtain and how it will com-
pare with other receivers in different parts of
the world. The set which Mr. Seelmann took
along is onc of the late Mohawk models made
up in portable style and undoubtedly will ereate
considerable comment in the Old World spots
he will visit.

Appointed Easiern Walbert Representative

The Walbert Mfg. Co., 925 Wrightwood
avenue, radio part and set manufacturer of this
eity, recently appointed two Eastern representa
tives. P. W. Mack will have jurisdiction over
sales in eastern New York, eastern Pennsyl-
vania, New Jersey, Delaware and the District
of Columbia. The new office of the Walbert
Mfg. Co. is located at 1270 Broadway, where
Mr. Mack will maintain his headquarters. A
inore recent appointment was that of the Elec-
trical Sales Co., of Boston, Mass, which will
represent Walbert interests throughout New
England.

The Walbert Mfg. Co. manufactures a num-
ber of radio products, including the Isofarad
six-tube rcceiving set, Univernier dials, the Wal-
bert lock switcl, a safety rim socket for tubes,
the S. L. F. veraier dial, the “Penctrola,” am

visited Providence, R. I., where he )
arrangements with the Waite Auto Supply Co.,
to sell NMohawk products.
Theodore Seelmann Off to India

Tlieodore Seclmann, assistant sales manager
of the Mohawk Electric Corp., Chicagov, sailed
August 15 for Bombay, India. He is taking a
trip around the world and cxpects 1o write a
book about his experinces. Hec plans to study
radio eonditions in the Far East and note what
progress is being made in broadcasting.

Mr. Seelmann took with him a Mohawk one-

Repair

present-day motors.

and motors.

avccrssol o
Lemln £ TaDing Wohins
$'sstad Taing Sovhins o
Hiarmamy Tasbing Moshias Co
Ml Jamae Co.
Artion Ca

Dranchesi 2857 Gratlot Ave., Detrolt, Mich.

For All and Every Motor
That Was Ever Manofactured

We can supply any part. The largest and most
complete assortment of repair parte—in the
United States—on hand, for old, obsolete and
1f your order cannot be
filled from stock, we will make it up special.

.Special prices on main springs;
springs, micas, repair parts, motors, tone arms,
steel needles, etc., in quantity lots.

Expert repairing on all makes of phonographs

227-228 W. WASHINGTON ST.. CHICAGO, ILL

governor

TAADS mARE
‘CONSOLA"

Gair soises
Ay

1121 Nlcollet Ave,, Minneapolls, Minn.

auxiliary lifier, and a panel light.

Brunswick Portable Phonograph Folder

The Brunswick-Balke-Collender Co. released
a few days ago an attractive folder, illustrated
in color, describing the new Brunswick port-
able phonograph. The new model i5 equipped
with a new type of reproducer and tone arm,
lias a large tone ehamber, and the doors are de-
signed to modulate the volume. I is finished
1 attractive bluc leatherette, with silver lining,
and also in blaeck leathercite with gray lining.
The carrying capaeity of the instrument has
been increascd, space for twenty-five discs now
being allowed in the record compariment. The
new Brunswick portable is said to have better
tonne and to play longer without re-winding.
The machine lists at $40.00. Several prepared
advertisements portraying the new Brunswick
portable have been placed at the disposal of
the dealcr, mats and elcetros being furnished for
use in local newspapers.

Broadcaster Corp. Introduces New 1925-26 Line

The Broadcaster Corp., 2414 West Cullerton
street, this city, is at the present time introdue-
ing to the trade its mew 1925-26 linc of phono
graphs, radio phonograph eombination modcls
and radio cabinets. Among the ncw models
are the El, combination phonograph and radio,
the HB, Highboy combination, Model C, a new
radio console, thc Models A and AA, radio eab-
niets.

The FEl, combination phonograph and radio,
is finished in Tudor design, in genuine walnut
and mahogany, with beautifully figured panels.
The compartment at the left is construeted to
pennit the installation of a radio panel meas-
uring up to 17 inches by 14}4 inches, and ade
quate space is allowed for batteries and reeord
albums. A door in the rear of the cabinet per-
mits casy access to the motor and batterics.
1f the dealer so desires, the Fada five-tube neu-
trodyne rceeiving set is installed at the Broad-
caster plant free of eharge.

The HB Highboy combination instrument is
2 deluxe model finished in mahogany and wal-

(Continwed on page 136)
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THE JEWEL RADIO
LOUD SPEAKER

St b
rong and sub Price $25.00, west

of the Rockies
$27.50.

stantial in construc-
tion; beautiful

brown mahogany
finish.

A new design and principle in loud speakers for the radio.
The tone amplifier is of special design, made entirely of
wood and the shape is such as to deliver the sound waves
in the proper manner to produce the best results. The tonal
quality is the finest ever produced by any loud speaker, rich,
full and with plenty of volume and with no distortion on
either the high or low tone.

Write for details and territory.

THE JEWEL PHONOPARTS CO.

150-160 Whiting St., Chicago, Il
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nut, constructed to rcceive an upright radio
panel 31 inches wide and 10 inches high. The
Fada set may also be installed in this model
on request. The phonograph is placed in the
right-hand compartment, while the space on the
left cares for record albums. This model is
equipped with the Heineman No. 77 motor, gold
plated, a plush turn table, and all hardware is
gold plated. A rear door leads to the radio set,
speaker, motor and tone chainber.

The new radio eonsole, Model C, is in the
form of a desk cabinct, 38 inchcs wide, 31 inches
high and 16 inclies deep, finished in walnut and
two-tone mahogany. The radio set may be
placed upon the top of this console, and there
is a space in the back for batterics.

Model AA is a radio cabinct, equipped with
the Artone built-in lond speaker, hidden by a
grille. This model is furnishcd in American
burl walnut, and figured mahogany, both two
tone, with a burl rosewood overlay. The
speaker is placed in the upper part of the cab-
inet, on a direct line with the listener's car.

The radio cabinet designated as Model A is
33%: inches wide, 13Y inches deep and 11 inches
high. It is of the console design, finished in
mahogany and walnut, with two-tone work on
the doors and drop leaf.

Broadcaster officials are enthusiastic over the
sales possibilities of the new models and an in-
tensive drive is now under way throughaut the
country, introducing to the trade the new prod-
ucts. S. M. Mecltzer, vice-president and general
manager, has been in the East for several weeks,
visiting jobbers and dealers. He is at present
attending the radio shows in New York City.

S. L. Zax, secretary of the firm, left Chicago
on an extensive trip the first week in Septem-
ber. He is visiting the important trade centers
of the South at present and will cover the Pa-
cific Coast, rcturning to Chicago by the North-
ern route, the entire swing consuming about six
weeks. A. M. Melizer, treasurer of the Broad-
caster Corp., is chiefly concerned with the man-
ufacturing division of the organization, and is
devoting his time to speeding up production on
the new models for Fall and Winter demand,

To Demonstrate New Victor Products

The Chicago Talking Machine Co, 12 North
Michigan avenue, Victor wholesaler, is laying
plans for scveral demonstrations of the new
Victor products before the dealers of this ter-
ritory. A scries of mectings will be held, to
enable every dealer to have an opportunity to
view the line and to obtain a complete under-
standing of its various features and seclling
points.

The mectings will commence about the mid-
dlc of September and will be staged at conveu-
ient points. The Chicago Talking Machine Co,,
in collaboration with the Victor Co., will hold
gatherings at Louisville, Des Moines, Grand
Rapids, Peoria and other Middle West citics.
1. A. Creed, vice-president and general man-
ager of the Chicago Talking Machine Co., points
out to the dealer the importance of watching
for the dates of these demonstrations, and of
his attendance, in order to gain a full under-
standing of the sales possibilities of the ortlio-
phonic Victrola.

Sonora Executives Address Dealers

S. O. Martin, president, and Frank H. Good-
maun, sales manager, of the Sonora Plionograpl
Co., Inc., New York, visited Chicago on a swing
through the Middle West about the first of
September. During the trip they addressed
Sonora dealers at Detroit and Milwaukee,
where mectings were sponsored by Yahr &
Lange, distributors, and in Chicago, an August
J1, where the Tay Sales Co., staged a gather:
ing. The two Sonora executives also visited
Indianapolis, St. Louis and Minnecapolis, where
similar meetings were held.

How Stewart-Warner Helps Dealers

The Stewart-Warner Specdometer Corp. has
devised a number of helps for its authorized
dealers, and one of the most attractive and
lLielpful is an electrie sign measuring about thiree
fcet by three feet which will be in the hands
of the dealers late in September. The sign,
which is designed for window display usc, shows
a family listening to a Stewart-Warner sct
From the 8- W reproducer floats out a visualiza-
tion of thie program being received. Singers,
musicians, orchestras, concert companies and
orators float in a sort of haze from the mouth
of the horn, in a constant procession, and dis-
appear at the top of the picture. The device
is already in the hands of Stewart-Warner serv.
ice stations and will shortly be distributed to
the trade.

Introduces Majestic A and B Current Supply

The Grigsby-Grunow-Hinds Co., 4540 Armit-
age avenue, this city, manufacturer of G-G-H
Majestic reproducers, is at the present time in-
troducing its latest product, the Majestic A and
B Current Supply, to the trade. The new prod-
uct eliminates A" storage batteries, battery
charger, and "B" batteries and is attached to
any clectrie light socket or wall outlet.

The Majestic A and B Current Supply will
operate with equal efficiency, according to the
manufacturer, on any type of radio receiving
set, and will supply ample current for any sct

having from one to cight tubes of five-volt onc-
fourth ampere rating. A connection is also
provided for four-volt No. 199 type tubes. It
is connected to the set in the same way as are
the "A" and “B" battcries, and requires no
change in wiring.

The current supply, which is designated as
Model AB-1, is furnished in a cabinet of melal
finished in a rieh maliogany tint crystallized
lacquer. The unit is compact, weighs thirty-five
pounds, and can easily be installed in the
cabinet.

The AB-1 is said to be absolutely quiet in
aperation, causing no hum or distortion when
used for loud speaker reception. The manufac-
turer also claims increased receiver range with
its use, superior tonc quality and eontrol of
volume, at a cost of onc-lialf ceat per hour.
Each Majestic A and B Currcut Supply is guar-
anteed for one year against defeets duc to
faulty material or workmanship, a written guar-
antec being furnished with cach device. It
retails for $47.50 complete, less tubes only.

Lyon & Healy's Operadio Window Scores

The Operadio portable radio recciver recently
came in for a great deal of attention aud pub-
licity through a striking display in the window

Lyon & Healy’s Operadio Display
this eity. The entire large corncr window fac-
ing on Jackson boulcvard and Wabash avenue
was attractively decorated with a background
representing mountainous country. Two wax
figures were used, dressed in camping clothes
and listening to an Operadio, which was the
only instrument in the large window. An un-
usual amount of interest in the Operadio was
stimulated by the display and a numbcer of sales
resulted.
Leigh Hunt on Extended Trip

Leigh Hunt, secrctary and general manager
of the Oro-Tone Co., manufacturer of tone
arms, 1000 George strect, this eity, accom-
(Continued on page 138)

M Phonographs

Radio-Phonograph Combinations

The illustration shows one of many late models of our line, which has been re-de-
signed, right up to the minute, with especial reference to the Radio-Phonograph
Combination, destined to be the standard household unit. Characterized by

Beauty of Design, Finish and Tonal Quality

These instruments are produced in all the popular finishes and styles, including
Ubprights, Consoles and Wall Cabinets, and our facilities enable us to make prompt
deliveries and most attractive trade prices.

quest.

EXCEL PHONOGRAPH MANUFACTURING COMPANY

402-414 West Erie Street - -

Catalog and price list mailed on re-

Chicago. Illinois
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Service

The successful distributer is
keenly aware that it is “Service"
that the Record Dealer is most
in need of ; a prompt delivery of
records so that their release will
coincide with the time when they
are most popular. Also he must
have a stock large enough to ful-
fill a Dealer’s needs. It is this
perfection in service that we are
ready to offer any Dealer be
coming an agent for Okeh Ree
ords. Our years of experience in
the selling of records is avail-
able to him. We know Okeh
Records sell best and we want
to show you why they sell best.
It does not hurt to write for our
plan, you are the one to profit.

THE
DEALER’S
PROFITS
ARE
YOURS
IF

Y ou Sell OKi Recors

The smuceess of our Okeh Dealers is
a reficction of the sincere co-operation
in service we give them.

The past year Okech Records have
proven a suecess to every Dealer selling
them.

Il you desirc to sell in large quanti-
ties put Okeh Records in your window.
Passersby will be quick to motice them,
and come in and show this preference
in a sal

Okeh pgives you the most compicte
assortment of mwsic manufactured by
any rceord company.

There is no individval character of
music not recorded on an Okeh Record.

The eustoner usually wants Okch
beeause

An Okeh Dance sounds more brilliant
in comparison—the best orchestras play
the best sclections

An Okeh Vocal is a perfect repraduc
tion of a beautifully toned voicc.

Under the Odeon label are the most
exquisite interpretations of the world's
classics.

2957 Gratiot Avenue, Detroit, Mich.

Branches:

The Record of Quality

Advertising
Service

A generous service is offered
Okeh Dealers  desiring  direct
mail advertising. Cuts at all
times, illustrating the various
Okeh artists, are at their disposal.
Every co-operation is given an
Okch Dealer to successfully fea:
ture Okeh Records in his store.
Each month brilliantly displayed
literature is furnished him. An
Okeh Dealer has every oppor
tunity through the generous sup
ply of advertising matter to cre
ate a large demand for Okeh
Records.

OKJ\/ Records

Consolidated Talking Machine Co.

227-229 W. Washington St., Chicago, I11.

1121 Nicollet Avenue, Minneapolis, Minn.
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@ THE ALTO
'ql W' Automatic Stop

¥or Thonographs.

Nothing needs to he
screwed unto the
Simple _{n con-
5 It fitsa under
table.
customers say it is the
most accurate atop they
found yet In spite of its
low cost.

ALTO MFG. CO.,'""*\c\idies s

Canadlan Dhitributor Unlversa) Supply Co., Toronto, Onl

panicd by Mrs. Hunt, left on August 8, for an
extended business and pleasure trip through the
West and Southwest They made their first
stop at Seattle, Wash., where they visited Mrs.
Hunt's mother, and then proceeded to San
Francisco. After visits in Dallas, Tex., and
Wichita, Kan, Mr. Hunt expects to return to
his desk about the middle of September.

U. S. Navy-Mohawk Exchange of Patents

The U. 5. Navy Department recently granted
the Mohawk Electric Corp., of Chicago, a license
under several foreign patents which it controls
and in return the Mohawk Electric Corp. has
licensed the Navy Department on several pat.
ents which the firm has and which are pending.
Officials of the Mohawk Electric Corp. belicve
these patents to be of great wvalue, and, in
making the announcement, state that their firm
is one of the few to which they have been
granted

R. H. Woodford's Radio Activities

R. H. Woodford, sales manager of the radio
division of the Stewart-Warner Speedometer
Corp., has becn spending a considerable por-
tion of his time in visiting Stewart-Warner
branch offices throughout the country this Suns»-
mer. During the latter part of August he vis-
ited the service stations in Detroit, Cleveland
and Pittsburgh, and then departed to attend the

radio show held in Toronto, Canada, from
August 29 to September 12, were the Stewart-
Wagner Speed Corp. sp! d an ex-
hibit. He is at present in New York City at.
tending the Radio World's Fair at the 258th
Ficld Artillery Armory and the fourth annual
Nationa) Radio Exposition in the Grand Cen-
tral Palace. Stewart-Warner is represented at
both radio shows.
S. E. Sweet’s Important Post

S. E. Sweet, formerly of the Excel Phono-
graph Co,, was recently elected secretary and
treasurer of the Saginaw Cabinet Co. of Sagi-
naw, Mich., the manufacturing division of the
Vitanola Talking Machine Co., of Chicago. Mr.
Sweet assumed his new duties at the Saginaw
plant about the middle of August.

Vitanola Activities for Fall and Winter

A. H. Gates, factory manager of the Vitanola
plant at Saginaw, Mich., recently made an ex-
tensive trip through the South, buying raw ma-
terials to be used in filling Vitanola orders
booked for Fall and Winter. Mr. Gates also
purchased several thousand dollars' worth of
new machinery of the most modern type, which
is to be installed in the Saginaw factory.

M. C. Schiff, president of the Vitanola Talk-
ing Machine Co., of Chicago, is spending a
great part of his time at the Vitanola factory in
Saginaw. He is endeavoring to increasc and
speed up production on Vitanola products, and
for this purpose a night shift was recently
added.

Brunswick Managerial Changes

V. C. Hutchings, assistant general sales man-
ager of the phonograph division of the Bruns-
wick-Balke-Collender Co., spent several days
at the St. Louis and Kansas City branches of
his firm about the middle of August. At that
time a change was made with regard to these
two branches, M. C. Schoenly, manager of the
Kansas City branch, being transferred to St.
Louis, whére he assumed the position of dis.
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trict manager. Thomas Condon, formerly Mr.
Schoenly's assistant in the Kansas City office,
is now manager of that dffice.

New Mohawk Distributor in St. Joseph

The officials of the Mohawk Electric Corp.,
Chicago, recently announced the appointmient
of the Sclhneitter Athletic Goods Co, 420 Felix
street, St. Joseph, Mo., as one of its distribntors.
Mr. Schneitter, accompanied by four other mem-
bers of his firm, recently passed through Chi-
cago on an Eastern buying tour, making the
trip by motor. While in Chicago they placed
theis Fall order for Mohawk receiving scts at
the Mohawk headquarters.
New Merchandising Plan of Chieftain Corp.

The Chieftain Radio Corp., of Chicago, re-
cently started manufacturing operations and an-
nounced to the trade a special merchandising
plan on its new single control five-tube radio
receiving set.  The merchandising plan ineludes
the selling of the Chieftain sets solely through
department stores and large furniture stores.
Several models will be manufactured, including
a combination phonograph and radio set. Dur-
ing one week, around the first of November,
the Chicftain set will be sold as a complete
unit, including all of the necessary equipment,
such as Vesta storage battery, two Bright Star
B"” batteries, five tubes and complete acrial
equipment. The cabinet is made of solid walnut
with a built-in speaker, and a specially con-
structed compartment to hold all batteries.
George W. Riley is in charge of sales, and busi-
ness is now being conducted from the main of-
fice in Chicago and territorial districts.

New Distributors for the Erla Line

The Pearson division of Electrical Research
Laboratories recently announced the appoint-
ment of scveral new distributors. Schmelzer
& Co., of Kansas City, Mo., will care for the
trade in the territory surrounding that city.
Winchester-Simmons, of St. Louis, Mo, was

(Continued on page 140)
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XCELLO

Radio Consoles

Combine highest quality cabinet work
with the latest developments in Wall Con-

The Console shown here is made of Butt
Walnut with matched panels in duo-tone
finish. Loud speaker and unit included.

The Excello Line includes all types of
cabinets from small table type to Wall
Console type illustrated.

Write for complete catalog
sent free on request

Excello Products Corporation
4824 W, 16th St., Cicero, Ill.
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Two Priceless Features

Without Extra Cost
in Every—

1st. The operating mechan-
ism of each motor is
completely encased by a
cast iron housing. This
keeps out dust, dirt,
slivers, sawdust, needles,
etc.; protects in assem-
bling, shipping, demon-
stration and use. United
Motors are always in
alignment and always
noticeably silent in run-
ning.

United Motor No. 6. A substantial two spring motor with
a eapacity of more than three 10-inch records.

2nd. Automatic Lubrication.
Each United Motor is
equipped with a wick
oiling feature which
insures correct lubrica-
tion for years without
any attention from the
operator.  QOil  never
drips, yet the working
parts are supplied con-
United Motor No. 7. An exceptional three spring motor stantly with the neces-

with a capacity of more than six 10-inch records. sary lubrication.

United Phonograph Motors put a sound heart in your product. They in-
sure quiet easy winding, silent operation, quick pick up and true pitch through-
out the record. s

There is a United Motor to meet your requirements. Write us for cata-
log and prices on the quantity you need.

UNITED MANUFACTURING
and DISTRIBUTING CO.

9702 Cottage Grove Avenue Chicago, Il
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also appointed at this time, and Pearson radio
receiving sets will be distributed by that or-
ganization through its branclies located at At-
lanta, Philadelphia, Springfield, Mass., Wichita,
Chicago, Minneapolis, Sioux City and San
Francisco. Stanley A. Moisbach & Co., of Cin-
cinnati, were also added to the list of distribu-
tors at the same time,
Consolidated T. M. Co.’s Activities

The Detroit branch of the Consolidated
Talking Machine Co., of Chicago, recently en-
larged its quarters and took over a large amount
of ground floor space at 2949 Gratiot avenue.
The personnel of the Detroit sales force has
also been increased, L. J. O’Brien having been
added to the list of outside salesmen.

President E. A. Fearn also reports inereased
activity in the Minneapolis Consolidated branch,
and the addition of Fred Eggar to the outside
sales force. For the first time in several years
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This will bring about better
and with it d capital
in the farmers’ hands.
A. Thallmayer Visits Okeh Trade in West
A. Thallmayer, hcad of the forcign record
division of the General Phonograph Corp. of
New York City, made a swing through the

good crop this Fall.
p o

Aliddle West during thie latter part of August,

laying sales plans for the Fall and Wintcr. He
spent several days at the office of the Chicago
distributors, the Consolidated Talking Machine
Co., 229 W. Washington street, and then con-
tinued his trip, visiting Okeh and Odeon job-
bers in St. Louis and Cleveland.

Introduces Attractive New Speaker Unit

The American Electric Co., 6400 South State
strect, this city, is at present introducing to the
trade an attractive ncw speaker unit, desig-
nated as the No. 120 Concert model. The new
product is said to have all of the excellent tone
qualitics of the No. 100 Burns unit, 2nd in addi-

the business outlook in Afi is d y
encouraging and there is every indication of a

tion, is particularly adapted to rcach the ex

h
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C/{nnouncing

the Balkite Trickle Charger a+10
and the new Balkite“B at 135

Balkite
Trickle Charger

Chargesboth 4and 6 voic
radio A" batterles at

fovw usiow dry cells. (2)
Wich siorage. b.fmzA-m

in.lo
bigh, perates from 110+
20 AC 60 cycle current. We also announce the new Balkite “B”

redal model for 50 cy+

Manufacturers are of
ferlog switcbes whic
furn on Balkite "B”and
turn off the charger when
¥ou turl ol your set.
This makee the current
supply for both eirauts
automatic.

Price $10
West of Rocties, $10.50
In Canada, S15

b
B

\3 to your set.
Balkite

Battery Charger

This popular buttery
charger Is cntirely noise.
lessand canbe used while
e radic set is in opera-
tion. Charying rate 25

FANSTEEL

rging rate.
Price $19.30

Hest of Rockies, 520
In Canado, $27.50

c BALKITE BATTERY CHARGER - BALKITE TRICKLE CHARGER -

The popular Balkite Battery Charger
is already well known. It is entirely
noiseless and can be used while the
set is in operation, Balkite “B” Il is
also well known. It replaces “B” bat-
teries entirely and supplies plate cur-
rent from the light socket.

We now announce the Balkite Trickle
Charger at $10, This low-rate charger is
especially adapted to use with sets of rela-
tively low “A"current requirements—any
dry cell set and storage battery setswith few
tubes. Owners of dry cell sets can now make
a very compact and econoraical installation
with a Balkite Trickle Charger and a low
capacity storage battery of the type offered
by battery manufacturers this fall,

at $35. This new model will serve practi-
cally any 5 tube and most 6 tube sets. It fits
in your present “B" battery compartment.

Noiseless—No bulbs— Permanent

All Balkite Radio Power Units are entirely
noiseless in operation. They have no mov-
ing parts, no bulbs, and nothing to adjust,
break or get out of order. Each is a perma-
nent piece of equipment with nothing to
wear out or replace. They require no other
attention than the infrequent addition of
water. They require no changes oradditions

Manufactured by

FANSTEEL PRODUCTS COMPANY, Inc,
North Chicago, Winois

Balkite “B”

Eliminates 'B" batteriea
Supplles plate current
fromthe lichtsocket. Op-
erates with cither storage
battery or dry ccll tubes,
Keeps "B clrcuit always
operatingat maximumef.
fidency. Requircs no at-
tention other than adding
watcr about twice @ year.

Wil serve any sct re-
Quiring notmore than 20
milliamperes at 90 volte
—practically all scts of §
tubes or less and most 6
tube sets. Occupies about
same spaceas 45 volt dry
“B” battery. Operates
from 110120 AC 60 cy-
clecurrent. Specialmodel
for SO cycles.

Price $35
I Canada, $49.50

Balkite "B I}

Same &3 the acw Balkite
"B but will 6t amy set
Including those of 8
tubes or more. Operates
from 110-120 AC 60 ¢y~
cle current. Specialmodel
for 50 cycles.

Price $35
In Canada,$73

- Bakite &
Radio PowerUnits

is equipped witha
special Balkite
Radio Power Unit

BALKKTB“B“,I{_ ?

BAIKITE“8" -

—_— sSo— —
tremes of the musical scale with its much
greater range.

The ncw unit combines a mellowness of tone

with the extreme sensitiveness of the instru-
and the slightest variations of sounds,
their fine shadings, and variou
musical instruments with
their wide range of
u piteh are reproduced
faithfully. Tone volume
is regulated to suit the
occasion, and to harmo-
mize with the subject
being reproduced, by a
convenient tone adjuster
placed on the back of
the mechanism case.
No, 120 American The Concert unmit is
Electric Speaker  agranged with connectors
for fitting any standard inake of phonograph
The manufacturer states that best results a
obtainable when the unit is used with the Burns
speaker horn, on which it is now standard
equipment.
Visits Vitanola Plant at Saginaw
During the latter part of August, M. C. Schiff,
president of the Vitanola Talking Machine Co.,
accompanied by Seymour W. Schiff, assistant
cashicr of the Schiff Trust & Savings Bank, of
Chicago, visited the Saginaw, Mich.,, plant of
the Vitanola firn. Seymour Schiffi made the
trip in the interest of his father, Benjamin J.
Schiff, president of the bank, and was greatly
interested in the efliciency and industry which
he found cxhibited in all departments oi the
Vitanola manufacturing division.
Addition to Radio Units, Inc., Line
Radic Units, Inc., of Maywood, IIl, an-
nounced recently an addition to its line in the
form of the "B" Radiopower unit, which con
sists of a dry storage battery, together with a
triple charging arrangement which automati
cally keeps the unit ¢charged. It is built into a
walnut case and is provided with a plug and
cord for connection to lighting sockets, three
binding posts for plate current connections to
the receiving sct, and a switeh for turning it
on and off. The manufacturer states that the
Radiopower unit requires no attention fromy the
operator after installation and constitutes a
convenient and satisfactory source of plate cur-
rent. Radio Units, Inc., also manufactures the
Paddlewheel coil in three types, this product
having been introduced to the trade late last
season.
Recording Laboratory Soon Open
The recording laboratory of the Consolidated
Talking Machine Co., 229 West Washington
street, this city, will soon be the center of con-
siderable activity. The laboratory was installed
on the fourth floor of the Consolidated building
about the first of May, and within several days
a number of foreign recordings will be made
for release on Odeon records.
Stewart-Warner Displays at Radio Shows
The radio division of the Stewart-Warner
Speedometer Corp. is maintaining this Fall a
very complete radio show program, in that it
is represented in the leading radio expositions
in all parts of this country. Stewart-Warner ex-
hibits have already formed a part of the radio
shows held in San Francisco, Toronto, Canada,
Los Angeles, and the two radio shows being
held at present in New York City. Exhibits
will also be maintained at the Omaha, Indian-
apolis, St. Paul, and Chicage Coliscum shows.
In the smaller cities listed the Stewart-Warner
exhibits will be under the supervision of the
branch office located in that particular city.
Curtis-Leger Fixture Co.'s Radio Line
The Curtis-Leger Fixture Co., 235 West Jack-
son boulevard, recently released a group of
pamphlets illustrating, in scveral striking
colors, the radio products manufactured by that
firm. They include an invisible loud speaker,
which is so constructed that it may be placed
on top of or used as a base for any set. It
stands~less than 314 inches high, is. made in

ment,
voices with
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different sizes in order to be adaptable to all-

standard sets.

The Cuntis-Leger Fixture Co. also manufac-
tures a lond speaker of the horn type in three
models, the Cremona DeLuxe, Cremona Junior
and Cremona Midget. The horns in all models
are made of cownpressed wood, the first two
named being finished in walnut and the Midget
is crystallized black. Two sonnd units, adapt
able for phonographs and loud-speaker cabinets,
are also manufactured. Other radio products
manufactured by the firm are the B-EX-L dry
"B” battery and Blue Streak radio tubes in
four types, with blue glass and bakelite bases.

Popular Orchestra Uses Gulbransen

Bob's Buckeye Buddies, one of the most
popular dance organizations in southern Ohio,
has been touring that section of the State with
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and below the grill appears the well-known
Jewel trade mark in gold. The cabinet is fif-
teen inches high, eight inches deep, five and
one-half inches wide at the top of the face and
cleven inehes at the bottom. It will retail at
$25.00, and $27.50 west of the Rocky Mouu-
tains. The Jewel plant has been under produc-
tion for several wecks on the new speaker, and
it will be ready for delivery to the dealer the
Iatter part of Scptember. It was perfected
jointly by T. E. Davidson, president of the fnn,
J. H. Davis, sales manager, and William Tures,
traveling representative
New Minerva Receivers Announced

The Minerva Radio Co., manufacturers of Min
erva radio receiving sets, 827 Irving Park bivd.,
this eity, recently announced to the music trade
its new line of rcceivers, which include a table

Bob's Buckeye Buddies

model, consolette and two scts of the wall con-
sole type.
has taken with them a Gulbransen grand piano
purchased from the Meyer Music Co., of Syd-
ney, O. The size of the instrument is five feet
four inches long, and is finished in a beantiful
brown mahogany.

Jewel Radio Loud Speaker Makes Debut

A new cabinet type reproducer, to be known
as the Jewel Radio Loud Speaker, is being in-
troduced by the Jewel Phonoparts Co., the
prominent tone arm and portable phenograph
manufacturers of this city. The new Jewel prod-
uct is an upright cabinet, of five-ply veneer in
dark brown mahogany finish, with rubber feet
on the base to protect polished surfaces. The
horn is of solid wood and the acoustic princi-
ples of tlie instrument follow those of the
Mormon Tabernacle in Salt Lake City, Utah.
The sound unit, selected after a number of rigid
tests, is connccted to a Jewel radio tone arm.
The face of the instrument is nnusually attrac-
tive as it is a grill shaped in the form of a lyre,

signal success, playing at some of the most
fashionable clubs and resorts. The orchestra

The table model, designated as the Minerva
“Distantia DeLuxe" is a five-tube receiver with
a mahogany cabinet, designed for use with a
separate loud speaker or phonograph tone arm
and horn. The "Elite” Consolette is finished
in a duotone finish American walnut cabinet
with "B" battery facilities and built-in speaker.
On all Minerva models of the console and con-
solette type, the built-in speakers are seientifi-
cally constructed and balanced in proportion to
the instrument, insuring fne tone qualities. All
console and consolette sets are equipped with
panel lights for dial illumination.

The Minerva “Grand,” a wall console type in-
strnment, is designed and constructed with
special attention to beauty, finish and general
richness. The cabinet is Stuart style, finished
in duotone walnut. The instrument contains
a compartment for the installation of all battery
and charger equipment. The “Serenade™ wall
console is similar to the “Grand,” though somne-

what smaller throughout, and it is also fnisled
in duotone Amecrican walnut.

The entire Minerva line is composed of five-
1ube sets with tuned radio frequency circuits,
and is so designed as to represent a variety of
styles and prices, and to mect the demands of
the buyer. E. R. Schulz, general manager and
liead of the Mincrva Radie Co., is highly opti-
mistie regarding the reception in the trade of
Minerva products and has already established
a number of distributors, who in turn are se
curing dealer outlets.

Wm. Tures on Extended Trip

William Tures, represcntative of the Jewel
Phonoparts Co., the prominent manufacturers
of portable phonographs, tone arms and loud
speakers, left the Chicago office of his firm the
seeond week of September on an extended trip
throughout the East. He spent acveral days in
New York City about the middle of the month,
and while there attended both radic shows. He
will visit Boston, Philadeiphia and the other
leading trade centers of the East before return-
ing to the home office.

A Wonderful Mohawk Window

A new.window display which has created a
considcrable amount of favorable comment in
Chicago is that of the Mohawk Electric Corp,
manufacturer of the Mohawk single control
S.tube recciver. The display, which occupies
the five large ground floor windows of the Mo-
hawk Building, at Diversey Blvd. and Logan
Blvd., is chiefly noteworthy for its unique light-
ing effect and originality of arrangement. In
cach window is a large white arch adorned
with sweet peas, around and under which are
grouped varions models of the Mohawk set
Two large globes bearing the name "Mohawk”
are over the pillars of cach arch. The entire
display has for a background rich plush hang-
ings and the new mahogany window show cases
which were recently completed. As thousands
of automobiles and pedestrians pass the Mo-
hawk Building every day and evening the elab-
orate display is considered well worth the ex-
pense and labor entailed in its installation.

Now the Andrews Radio Corp.

The Andrews Radio Co., wnanufacturer of
Andrews Deresnadyne radio receiving sets, re-
cently incorporated, and changed its name to
the Andrews Radio Corp., according to an an-
nouncement made by the officials of the firm a
short time ago. On its board of directors are
a number of prominent Chicago business men,
including Walter A. Strong, managing editor
of the Chicago Daily News; Lawrence W. Scud-
der, president of the Andrews Radio Corp., and
head of his own firm, Lawrence W. Scudder &
Co., certified public accountants; W. H. Patter-
son, who holds the position of secretary, and is
president of the John H. Dunham Co., advertis-
ing agency; E. F. Andrews, vice-president, Frank

(Continued on page 142)
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W. Johnson, treasurer, and C. C Bradbury, of
Williams, Bradbury, McCaleb and Hinkle, pat-
ent lawyers.

The firm recently moved from its headquar-
ters at 2132 South Michigan avenue, and estab-
lished its factory and gencral offices at 1414
South Wabash avenue, in greatly increased
space, in order to facilitate the handling of the
rapidly expanding business. Lynn Piper, gen-
eral manager, who was appointed to that posi-
tion recently, was formerly general manager of
the Oil Heating Co., of Chicago, and previous
to that was Southern district manager of the
Edison Electric Appliance Co., with offices in
Atlanta, Ga.

Apex Co.'s Immense Publicity Campaign

The Apex Electrie Mfg. Co, radio receiving
set and loud speaker manufacturers, 1410 West
Fifty-ninth street, this city, is embarking upon
an advertising and sales program of consider-
able size this Fall. A publicity campaign of
national scope. which will include the Saturday

Evening Post and otber national publications,
is at present in progress and every care is being
excrted to insure a close tic-up Letween the
manufacturer, distributor and dealer.

A chart, reprodueing especially prepared ad-
vertisements for the use of the distributor in
cach of the tcrritories, has bcen placed in the
hands of the jobbers. The advertisenients will
occupy large newspaper space, embody attention-
compelling eaptions and illustrations, and are
designed with the idea of leading the reader to
the nearest Apex dealer. A ehart of shnilar na-
ture has been sent to all Apex dealers, listing a
large number of prepared advertisements, which
the dealer may order, the mats or electros be-
ing supplicd by the manufacturers free of
charge. In addition, half tones, line cuts and
colored movic slides with spaee allowed for the
local dealer’s name are furnished to the retafler
for the asking.

Each Apex distributor is allotted a definite
territory with exclusive privileges. In the same

CUTOUT VALYE
B MOGLLATOR

USED ALL OVER THE WORLD

There Is a Reason

A Blood Tone Arm on your Phono-
graph assures you the best.
natural tone reproduction insures the
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manner, the distributors authorize those dealers
who qualify as exclusive Apex franchise dealers,
with no comnpetitor within a definitely promised
radius, thus climinating dangerous competition,
and what might lead to destructive price cut-
ting.
The linc of radio products manufactured by
the Apex Electric Co. includes the Apex Super
Five in a walnut cabinet with all fittings gold
plated; the Apex Baby Grand finished in walnut
and equipped with thie Apex Entertainer speak
er; the Utility Radio table; the Console Enter-
tainer, a eabinet speaker; the Entertainer in the
horn type of loud speaker, and Apex vernier
dials.
Mohawk Radio Popularity in Iowa
The Mohawk Electric Corp. recently an-
nounced that considerable progress has been
made toward the sale of its products in the
State of Jowa. An extensive selling campaign
in this State, which was carried on by the Mo-
hawk Elestric Corporation last year, enabled
it to obtain some very fine dealers. Among
the dealers selling Moliawk sets are four music
houses, Frank Locher, Monticello, Ia.; The
Guest Piano Co., Burlington, la.; Bergmau Pj
ano Co. at Ft. Madison, la.; and Hoffinan
Piano Co. of Clinton, Ia
Molhawk officials statc that the extensive ad-
vertising and publicity eatnpaign which has ap-
peared In ncwspapers, magazines and trade pub-
lications has been of great assistance in the salc
of the Mohawk oue-dial receiver.
Introduce Table Cabinet Radio
Several weeks ago the Stewart-Warner Speed.
omncter Corp. announced an addition to its line
of radio products, in the form of a table cabinct
radio. The new product, to be known as model
325, is a five-tube sct finished in walnut with a
crystalline walnut finished metal panel. The
center dial on model 325 controls the wave
length. It is priced at $80, with accessories.
Consolidated Co. Has Adler-Royal Franchise
The Consolidated Talking Machine Co., 229
West  Washington boulevard, the prominent
distributor and manuf: er of the §
portable plionograph, which was recently ap-
pointed distributor for the Adler Mfg. Co., of
New York City, has already opencd important
dcaler connections for Adler-Royal products
The Consolidated Talking Machine Co. is very
well known throughout the Central West as a
distributor oi Okeh and Odcon records, radio
products and other musical instruments, and is
ideally qualified to attain success with the Ad-
ler-Rayal franchise. According to E. A. Fearn,
president of the firm, an intensive campaign
will be immediately started in the Chicago ter-
ritory on the Adler-Royal line.
P. F. Schneider Visits Gulbransen
P. F. Schneider, of the Schneider Music Co.
Gulbransen dealer of Vincennes, Ind., was
recent visitor to the Gulbransen factory, stop-
ping off in the course of a vacation trip which
included visits to Niagara Falls, Canada, Chi-
cago, Detroit and Grand Rapids. He reported
an excellent business and declared that the out-
look for the Gulbransen in his territory pre-
sages a busy Fall season. Mr. Schneider has
built up a very successful retail trade by the
application of aggressive methods, strong and
consistent publicity and other forms of effective
sales promotion.
J. F. Quinn's Talk in Printers’ Ink
In a recent issue of Printers’ Ink, a publica-
tion covering the advertising and sales promo-
tional field, an article appeared under the head-
ing "Radio’s Selling and Advertising Sins,” over
the signature of J. F. Quinn, advertising and
sales promotion manager of Electrical Research
Laboratories, Chicago, manufacturers of Erla
receiving sets. In the article, Mr. Quinn paints
out the faults so glaringly evident in radio ad-
vertising of to-day, how the buyer is so often
misled, becomes skeptical and is left with a had
taste in his mouth for the radio industry in
general.

(Convinued on page 144)
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that certainly received their share
of the Play at both the Grand
Rapids and Chicago Furniture Show.
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Mr. Quinn lays stress on the fact that the
confidence of the public has becn undermincd
b_v_ extravagant claims made in advertising, and
this sort of propaganda has gained such head-
way that it is time to call a halt and have radio
products presented to prospects in the right
manner,

Word From the Arctic Through Zenith

It is a far cry from “Greenland’s icy moun-
tains” to cozy living rooms wlicre thonsands of
radio listencers every night hear intercsting tales
of the far North from the MacMillan Arctic Ex-
pedition. This has been made possible throngh

bveiw word that you r
e MacMillan Expedi
is sent back by

TH

aor o

~*"RAD

4 !
EXCLUSIVELY >°

the Zenith Radio Corp., which has a broadeast-
ing station on the S. S. “Peary.”

A
é {?‘ z-j; g" ‘;-

New Zenith Arctic Poster

the Balkite battery charger and a number of
The Pocketbook is published in very

parts.
convenicn! siz¢, and since it is so complete,
should serve a handy reference source for
the dealer

Phonograph Manufacturers’ Meeting Postponed

The monthily ntecting of the Phonograph
Manufaeturers’ National Association has been
postponed from Scptember 15 to September 22
becanse of the possibility of a conflict with the
radio sliows now being licld in New York City
and the convention of the Olno Music Mer-
chants’ Association lield in Cincinnati on Sep-
tember 12, 13 and 14

Henry A. Otis, sec-
retary of the Assogia:
tion, reports that the
several advertise
ments which have ap.
peared m the talking
trade publi-

machine

cations have been
very productive and
inquirics have beeu
received  from  both

manufacturers and dcalers, asking f{or informa-
tion regarding the purpose and aims of the
organizati The cments have even

The significance of the story is pointedly told
in a serics of window posters the Zenith Radio
Corp. has prepared for its dealers, showing
scenes of Greenland and bearing the inscription
“Every word that you read of the MacMillan
Expedition is sent back by Zenith Radio ex-
clusively.”

The accompanying illustration is the first of
a series of these window posters which offer
excellent tic-ups with the interesting tales that
are broadcasted through Zenith. The posters
are being featured by Zenith dealers in Chicago
as well as throughout the country.

Harry Alter's Pocketbook for September

The Harry Alter Co, pronunent distributer
of radio products, located at Ogden boulevard
and Carroll avenue, this eity, rccently issued
the September number of Harry Alter's Pocket-
book, a handy pocket size catalog. The book-
let shows the complete line of products, to-
gether with descriptions and prices, handled by
the Harry Alter Co,, including Brunelli-Jones
radio receivers, Frost musctte loud speakers,
Brandes speakers and table talkers, Saal loud
speakers, the complete line of Utah loud speak-
crs, Cunningham radio tubes, Burgess batteries,

attracted attention in forcign countries, one
mnusie dealer in Paris, France, having addressed
Mr. Otis

In a communication addressed to the mem-
bers of the Association the first week of Sep-
tember Mr. Otis makes mention of an editorial
which appeared in the Cliicago Evening Amer-
ican of August 21 in which the writer gave a
short resume of the progress made in the radio
industry during the past three years. The cdi-
torial then goes on to discuss the phonograph
situation and the fallacy of the belief that the
radio sct and the talking machine should con-
flict with cachi other. In cosclusion, the edi-
torial stuted that the two wmusical instruments
should bc combincd so that owners might
receive both kinds of cntertainment at will.

In liis letter Mr. Otis points to the fact that
the plants of Association membcers are operat-
ing at top speed. and that the talking machine
business gives every indication of a sound
future and ample reason for confidence and
optimism. Hec points to a statement by Her-
bert Hoover, in which the latter contends that
manufacturers who belong to trade associations

ks
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and who countrol their production by charts do
not usvally overload the market. Mr. Otis
stresses tlis point and states that no member
of the Association has overproduccd since its
organization in February, and cousequently
hits not been forced to dump stock. Hoaver,
his article, states that trade association mem-
bers usually ride a wave of depression better
than those outside its ranks, since they are
given the opportunity to profit by the combined
knowledge and experfence of the nnmber of
producers,
Albert Spaulding Records for Edison

Albert Spaulding, one of the foremost Anmer-
ican violinists, was introduced for tle first
time several weeks ago on Brunswick rccords,
his first two selections being "Ave Maria” und
"On Wings of Song.” Spaulding is in constant
demand for concert engagements throughout
Europe, as well as m the United States, and
there are donbtless wmany of the artist’s admir-
ers who will welcome his entrance to the Bruns-
wick New Hall of Fame

Giant "Erla" Receiving Sets

An illuminated sign, so situated as to attract
attention from a great distance, is adimnitted to
be onc of the greatest publicity and advertising
Tielps whieh a irm may own. Such is the case
with the Electrical Research Laboratories,
mannfacturers of Erla receiving sets and parts,

Home of Erla
at 2500 Cottage Grove avenue, whose giant clec-
tric sign rises far above the Erla building. It
stands twenty-twa feet high "and is twenty-
eight fcet in width, the oval scction alone
which cncircles the name "“Erla” being sixteen
feet high and twenty-eight feet wide. Below
the trade name appears the word "Radio” in
brilliant red. The sign is visible to the North for
a distange of about four miles, pedestrians be-
ing able to see it from the Michigan Boulevard
bridge over the Chicago River, and almost con-
stantly along the new drive which borders Lake
Michigan south of Monroe street. Eight hun-
dred and fifty bulbs of high candle power are
used in the sign, shedding a powerful white
light from sunsct until dawn
Nominate Piano Club Officers

The Piano Club of Chicago reccently an-
nounced the scleetion of a ticket of officers
for the coming year, picked by the nominating
committec of the organization. The list reads
as follows: For president, Henry Hewitt; vice-
president, Gordon Laughcad; seerctary, Harry
Bibb; treasurer, James V. Sill. The recommenda-
tions for the board of governors, whicl serves
a two-year term, inglude J. T. Bristol, Harry
Sehoenwald, W. H. Collins, E. V. Galloway
and Jack Kapp. Tlie annual meeting for the
election of officers will be held on Wednesday,
October 7.

New Kimball Phonograph Being Introduced

The W. W. Kimball Co, manufacturer of
Kimball phonographs, pianos and pipe organs,
306 South Wabash avenue, Chicago, is announc-
ing to the trade at the present time a new
model phonograph designated as Style T-R.
The new product is a consolc of nahogany
veneer in brown finish with a compartment for
the installation of a standard sizc radio panel.
The reproduction of natural tone is said to be

(Continucd on poge 146)
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Zenith

is here to stay!

HE SUCCESS and PROSPERITY of a
music merchant depends to a great extent
upon the ALLIANCES he makes.

An alliance with the makers of a certain piano of
world-wide reputation has meant to many a merchant
thousands and thousands of dollars in yearly profits.

So, too, an alliance with the makers of a certain radio
set—already widely heralded for distinguished service
—is destined to mean, for many a merchant, the
foundation of a personal fortune.

During the expansion period of an industry, it is the
shrewd merchant who allies himself with a house
which places quality and setvice above mere volume
—which respects the merchant’s need for exclusive
representation—which protects him against fluctuat-
ing prices—which supports him with powerful and
continuous national advertising—which places in his
hands a product distinguished alike for artistic beauty
and unexcelled performance.

In your community, the Zenith franchise may still
be available to you. If so, it represents too great an

L q 3 q S Zeniths an d at from 3240
opportunity for you to lightly disregard it. ity E“;.P,-':f;,,.w,f,l P
wnder a quality guarantee. Above

A telegram, or a letter, will bring you full particulars. is shoun the De Luxe ltalian model.
r-Zenith VI . . . $2

Again Commander Donald B. MacMillan chooses Supe %en, h zllll $2g8

Zenich for his Arctic Expedition. When human lives Super-Zenit ;@ g

may depend upon the reliability of radio perform- Super—Zenith IX " 355

ance, only one reason can explain his choice: Zenith
has proved to be the best obtainable at any price.

Also Zenuth regenerative sets {(non-
radiaung)licensed under Armstrong
U. S. Patent No. 1,113,149

ZENITH RADIO CORPORATION Zen@th AR - o Y
Straus Building, Chicago Zenith3R . . . . . . I

. h"i"‘m‘( I
—»LON,QMDISTQQCE«RA D o

MARR

it *cosTsS MORE ... BUT. .. IT DOES MORE!
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especlally notable in this new Kimball phono-
graph, in which the radio set, when installed,
conneets through its loud speaker to the phono-
graph tone chamber. The left front door leads
o a large compartment which will contain bat-
teries and charger and will give easy access
to the radio panel. The tone chamber on the
right is disclosed by dropping the door which
slides back. Style T-R is thisty-three and one-
half inches high, thirty-five inches wide and
tweaty and three-quarter inches decp.
Opening Plans of New Zenith Statiom, WJAZ
The opening of the new Zenith broadcasting
station WJAZ in the Straus Building, Chicago,
will be held around the first of October, shortly
after the rcturn of the MacMillan Arctic Ex-

J. Lester Haberkorn
pedition. Both Commanders Donald B. Mac-
Millan and E. F. MeDonald, president of the
Zenith Radio Corp., will be present at the in-
augural broadcasting, and, in addition, there
will appear a number of the most prominent
vocal artists and musical stars of the nation.
Among the galaxy of musical talent will be
J. Lester Haberkorn, a baritone of note, who
atiracted the attention of H. H. Roemer, dircc-
tor of sales promotion of the Zenith Radio
Corp., at a concert at the Union League Club,
Chicago, a short time ago. Mr. Rocmer was
50 impressed with the voice and personality of
Mr. Haberkorn tbat he immediately made ar-
rangements with the singer to appecar before
the WJAZ microphone.

WORLD

Septemuen 15, 1925

Mr. Haberkorn has had an interesting carccer
and has been identified with inusical interests
thionghout liis life, his fatlier, Louis J. Haber-
korn, being owner and proprietor of the House
of Music, in Chatsworth, I, his birthplace.
Harry K. Roush, a traveling salcsman, hap-
pened to hear the boy singing in Dis father's
music store and persuaded the parents to give
the child a musical education. Hc attended the
Chicago Musieal College, wlierc he won many
houors, and studied nnder a number of noted
teachers. He traveled for some time after his
graduatfon with chautauquas and minstrel or-
ganizations, always oceupying the position of
feature baritone. His voice has only becn
heard twiee over radio, and cach tinic the
studios were flooded with letters, eards and
telegrams fromn pleased listeners,

A number of radio authoritics hold that sta-
tions wlhich breadcast each night must ncees-
sarily suffer from lack of talent at certain times,
and cannot guarantce the listening public of
high-class entertainment. The officials of the
Zenith Radio Carp,. of Chieago, in announcing
the opening of the ncw Zenith station WJAZ,
state that the station will go on the air for
only several hours cach week, but that each
program will be given by singers and musicians
of the best type obtainable. This policy will be
pursued in the belief that the public is anxious
to hear refined entertainment, and will weleome
and be on the alert for stations such as WJAZ
on the nights appointed for broadeasting.

New Distributors for "Erla” Products

A number of new distributors were recently
announced by the Electrical Rescarch Labo-
ratories, manufacturcrs of Erla Radio recciving
sets and parts. Among them are Bryson Radio
Co., Dallas, Tex.; Fargo Plumbing & Heating
Co., Fargo, N. D.; Hall Supply Co., Minneap-
olis, Minn.; Protective Eleetric Supply Co.,
Fort Wayne, Ind, and W. E. Feutterer Supply
Co., of St. Louis, Mo.

Robert Devlin, sales manager of Electrical
Research Laboratories, is working closely with
the various Erla distributors, and the sales
manual which he recently prepared and placed
in their hands has met with a fine response
and proved an invaluable help. The manual
for distributors, containing nincty-three pages,
represcents one of the most complete sales hand-
books ever placed in the hands of the trade.
It covers practically every phase of the radio
sales question, contains pictures showing every
operation made in the manufacture of Erla

sets, and is flled with suggestions of proved
worth to the distributor. The manual for deal-
ers, containing forty-seven pages, is placed in
the hands of every authorized Erla dealer, and
is destined to solve his problems in a most
satisfactory manner. It suggests to the rc
failer metheds to be uscd for display, advertis
ing, employing of whole or part time salcs peo-
ple, closing of sales and service. Mr. Devlin
reports that the manual has filled a long-felt
want, and lias met with a splendid rcception.
It also forms a part of the equipment of every
Erla representative.

How Erla Distributor Equips Its Salesmen

The Clyde Washburn Co., of Memphis, Tenn.
distributor for Erla radio scts and parts, be
lieves in equipping its sales representatives

Clyde Washburn Co. Truck
thoroughly. The illustration shows onc of a
fleet of trucks recently purchased by the firm
for use in its headquarters and its branches in
New Orleans, Little Rock and Birmingham. In
the space in the rear of the car there is room
for practically everything the salesman needs
for a d ration, including sets,
batteries, etc. The Clyde Washburn Co. is also
one of the largest distributors of Hassler shock
absorbers in the country
Gulbransen Display at Piano Tuners’ Convention

The Gulbransen Co., of Chicago, manufactar-
er of Gulbransen registering pianos, played a
prominent part in the recent convention of the
National Association of Piano Tuners, lield in
Detroit. The display room of the Gulbransen
Co. in the Statler lotel, canvention headquar-
ters, was visited by many delega

The White House niodel Gulbransen register-
ing piano was the instrument on which appli-
cants for membership in the Tuners’ Association
were ined, and in this connection thcre

exacling cust who wishes
It pleases the eye as well as the ear.

Burny

with Large Concert Unit

Dealers will instantly recognize the increased
sales possibilities with the Burns Speaker when
equipped with the new Concert Unit. The large
size and scientific construction of this Unit pro-
duces most remarkable results.
up with pyralin flare in several handsome
finishes.

. 2058 Black flare
No. 205D Mabogany tinted flaze $25.00
No. 205P Mother-ol-Pearl flare $30.00
No. 100 Uit for pbonograph $10.00
No. 120 Coocert Unit

Burns Speaker is of a distinclive design which _easily identifies
it and gives an individuality that mects requirements of the
hing out of the ordinary.

Write Manufacturers for Attractive Trade Prices

Smerican Slectsc (ompary

State and 64th Sts., Chicago, U.S. A.

LOUD
SPEAKER

Hom ts made

. $22.50

$12.00

No. 120 Concert Unit

was much comment at the convention regarding
the Gulbransen policy of advertising in national
mediums, consistently, that pianos should be
tuned twice a year. This policy is to be further
pursued, in a larger list of publications, starting
in the September Tssucs.

The many visitors at the convention were in-
terested not only in the Gulbransen reglstering
piano itself, but in the plate glass display ease,
in which all parts of the mechanism were shown
as they appcar befere being assembled in the
completed instrument. The display also in-
cluded advertising matter, tuners® service liter-
ature, and samples of press clippings from
newspapers all over the United States sliowing
items prepared by the Gulbransen Co., which
liad been given press promincace.

Handsome New Pfanstichl Radio Catalog

The Pfanstichl Radio Co., of Highland Park
and Chicago, I, manufacturer of Pfanstichl
radio receivers, recently issued a handsome
cight-page catalog finished in brown and gold
in standard letter size. The booklet is com-
plete in every detail, with illustrations on the
various Pfanstichl models and dctailed specifi-
cations. The new catalog is cvidently the high-
est type of "silent” salesman, for one dealer
wrote to the Pfanstichl Radio Co. office stating
that the Pfanstichl represcntative when he
ealled would have to talk fast in order to im-
part to the dealer any additional information.

The front cover is devoted to a reprodise-

(Continued on page 148)
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tion of the outstanding featnre of the single
dial Six, with the actual wave length glowing
from an illuminated dial. Modcl 7, the Over-
tone receiver introduced last vear, and Model
8, a five-tube set with two-dial control, are also
reproduced. Both the single and two-dial re-
ceivers are produced in console form with built-
in loud speaker, the Pfanstiehl firm terming
these products double-duty eabinets, becansc of
their adaptability 10 either table or floor use.
(he complete single dial ¢onsole recciver with
fvertone speaker, control board and battery
charger built in is illustrated on the inside of
the back cover.

Louis Geyler to Wholesale Erla Line
Louis Geyler, long identified with the anto-
niobile industry in Chicago as one of the most
prominent distributors along Michigan avenne,

Louis Geyler

retired recently from the automobile ficld and
opcned a wholesale distributing plant for Erla
radio receiving sets and parts at 2243 South
Michigan avenue in large and attractive space.

The change means his rctirement from the
automotive field, where he has been a very
active figure for morc than twenty-one ycars.
His decision was not hastily made, however,
for his firm has, for some months, represented
the Electrical Rescarcli Laboratories in the ter-
ritory surrounding Chicago, northern Indiana
and southwestern Michigan, and Mr. Geyler is
also a member of the Erla board of directors.
—

Mr. Geyler's change of interests was the sub-
jeet of an extended article in the Chicago Eve
ning Post of Scptember 1 n which his depar-
ture from the automobile field and his affiliation
with the Electrical Researel interests were
dilated on at length in a complimentary way.
Few men have won sueh a pesition of emi-
nence, and it is feft that his incursion into the
radio domain will be prolific of splendid resnlts

Efficetive Mohawk Display by Grinnell

Grinnell Bros., prominent music house of De-
trait, Mich., which recently assuined the distri-
bution of the Mohawk one-dial recciving sct
manufactured by the Mohawk Eleetric Corp. of
Chicago, and is distributing these sets through
its dealers in the State of Miclhigan as well as
through its own stores, has a very novel display
of the Mohawk line in one of its dealer’s stores.
This dealer mct with very great success om ac-
conut of this beautiful display of the Mohawk
set and increased lis business materially. Dis
plays of this kind naturally tend toward larger
radio sales and assist dealers to scll more radio
sets. Grinnell Bros. displayed Molawk sets last
season and met with more than marked suceess
The firm has at various.tiines reported its deal-
ers to be very enthusiastic becausc of the one-
dial feature which the Mohawk set incorporates

Delivery Trucks Advertise Gulbransen

While a great many music dealers ignore the
ng their business on
their delivery trucks, a number of enterprising
dealers have fonnd it to be a very good medium
of advertising, as it not anly identifies the house
that is making the delivery, but serves as a
gencral reminder of the name of the finn as the
machine trawvels through the streets,

Martin Bros. Piano Co., Nevada, Mo, recent-
ly purchased a new Ford truck and inumediate
ly lettered a Gulbransen sign upon it which
attracted considerable attention. The sign is
painted in gold leaf and the famous Gulbran-
sen baby trade-mark is shown in natural colors.
Incidentalty, the first instrument sold by the
use of the truck was a Gulbransen

The Martin Bros. Piano Co. is one of the
most aggressive congerns fu this section of the
conntry, and H. A. Ellis, district manager of the
company, is a finm belicver in advertisiag, over-
looking few publicity apportun
Two Popular Numbers Recorded by Thomas

John Charles Thomas, believed by many
critfes to be destined to become America's
favorite singer of songs that have an appeal

cs.

TotheDealer

ON THE NEW

“Aurora 3’

A new idea in radio merchandising wher cby the dealer recetves a discount of 50%
The "Aurora 3" is a 3-tube cougterbalanced cir-
cuit, and is sold direct from manufacturer to the dealer. It em-
bodics highest guality standard parts, with a handsome cabinet
finished in two-tone walnut.
produces better results than many high-priced 5-tube sets, and
distortion is absolutely eliminated.
SEND FOR DETAILS

Write to.day for complete tnformation and de.
tails of our new Manufactuser-to-Dealer policy.

—the usual jobber's discount.
ListPrice
$60

Dealers’ Price

$30

0% DISCOUN

Counterbalanced Radio Receiver

AURORA INCORPORATED, ®:z

In tone, selectivity and distance it

Dept.

Aurora, lll.

Seprimnen 15, 1923

to the musscs, recently reeorded two number:
for the Brunswick-Balke-Collender C
“Daddy” and
record has et with a fine response since i
appcals to father, mother and children alike,
and because of Thomas® fast-growing popu-
larity.

MaeMillan Keeps in Toueh With Civilization

Every Wednesday at midnight an unnsual
radlo program las been broadeast from the
Chicago Tribune broadcasting station, WGN,
on the Drake Hotel, Chicago, to the MacMillian
Arctie Expedition. The programss began when
Conumanders Domald Machillan and E. F. Mec-
Donald, Jr., president of the Zenith Radio
Corp., sailcd from Boston, June 17, Bunker Hill
Day, and will be continued until the return of
the expedition late in September. der
MacMillan made specinl regmest before sailing
for the Arctic that his old friend and college
{raternity brother, the Reverend Garduer Mac
Whorter, of Chicago, shionld again render the
scrvice of weekly communication from home
that he gave dunring the MacMillan Expedition
of 1923-24 from the Zenith-Edgewater Beach
station WJAZ.

The new Zenith broadcasting station WJAZ
located at Mount Prospect, 11l, some twenty-
odd milés out of Chicago, with the handsome
Spanish renaissance studio on the twenty-third
floor of the new Straus Building, was not com-
pleted in ¢ to carry on this unique broad-
casting feature, and the Chicago Tribune sta-
tion was placed at the disposal of the Rev
MucWhorter during June and July in order that
the weekly midnight programs might be given.

‘I'he MacMillan programs arc sent at mid-
night, central standard time, and are usually of
an lour or an hour and a half duration, ¢omn-
sisting of several musical numbers by [riends
whe have volunteered for this personal service,
then a short address by some close friend of
Commander MacMillan, and the rest of the
time is given over to the rcading by the Rev-
erend Gardner MaeWhorter of personal mes
sages from relatives of the men in the Arctic
expedition's personnel, a compreliensive news
digest of the world's events of greatest inter-
est to the explorers, and an oeccasional humor-
ous incident that may provoke a little laughter
in the cabin of the "Bowdoin” or the S. S.
"Peary,” the sister ship of the "Bowdoin,” un-
der the command of E. F. McDonald, Js

During the past two months many distin:
guished guests have taken part in the MacMil-
lan programs from Chicago, including: Dean
Paul Nixon, of Bowdoin College, Me, Mac-
Millan’s Ahna Mater; U. J. Herrmaun, man
ager of the Cort Theatre, Chieago, and of the
New York Radio World's Fair and Chicago
Radio Show; Mr. and Mrs. Frederick H. Raw:
son, of Chicago, parcnts of Kennett Rawson,
fourteen-ycar-old cabin-boy of the "Bowdoin”
S. L. Marks, treasurer of the Zenith Radio
Corporation; H. H. Roemer, director of sales
promotion of the Zenith Radioc Corporation;
Jack Gregson, president of the Chicago Bow-
doin College alumni; F. W. Thurnau, J. W.
Cook, and H. F. Juckett, officers of the Theta
Declta Chi fraternity, of which Commander
MacMillan is a member.

On one Wednesday .at midnight Commander
McDonald's mother and sister, through the
Chicago Tribune broadcasting station on the
Drake Hotel, spoke their greetings and good
wishes to him.

While the programs are intended solely for
the members of the MacMillan Arctic Expedi-
tion, many thousands of radio enthusiasts in-
terested in Commander MacMillan and his ex-
ploration have listened in and sent word of
their appreciation.

During the rest of the time that Commander
MacMillan is in the Arctic, the programs will
be given at Zenith Station WJAZ, under the
direction of the Reverend Gardner MacWhor-
ter.  Messages of appreciation have been re-
ceived from the MacMillan Arctic Expedition

(Continned on page 150)
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asking for more personal news, specific stock
quotations, political news, and request nmn-
bers from a violin soloist, Miss Catherine Wade-
Smith, of Chicago.

Isham Jones and His Orchestra on Tour

Isham Jones and His Orehestra, Brunswick
artists, are now on a tour of the Central West,
appearing in many of the larger cities, and his
concerts are reported to have had a stimulating
effect on the sales of his Brunswick records,
wherever his organization has appearcd. Al
of the numbers Jones plays in his programs are
also recorded on Brunswick records, and he
15 especially featuring "I'm Tired of Every-
thing But You," one of his latest hits, recorded
under the ncw Brunswick process. Jones is
also the author of the selection

Nick Luncas, guitar artist and singer, also
sings “I'm Tired of Everything But You,” and
on the reverse side of the Bruuswick record
“I Might Have Known." The latter is his own

composition, and has been made extremely
popular by his radie broadcasting. {1 is said
to be the best record that Luecas has cver

made, and is duplicating the salcs of his former
popular recordings
Eskimo Musi¢ Thrills Recipients

Popular songs and Eskimo music broadcast
from the MacMillan Arctic expedition, while
it was anchored off Etah, Greenland, 3700 miles
away, were heard by a thrilled audience of
twenty-five people in the Zenith experimental
station, 9XN, at Arlington Heights, I1l.. on the
evening of August 26.

Both voice and instrumental selections were
heard, but the phonograph numbers were most
clearly rceeived. The reception marked the
first time that an assembly has hcard cuter-
tainment broadcast from the Arctic. The first
selcetion was heard at 10:35 p. m., when the
strains  of "What'll I Do” came floating
through 3700 milcs of space, followed soon after
by "Marcheta. The Eskimos then took their

THE TALKING MACHINE WORLD
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places before the microphone, with varion
struments made of bones and skins of wild
anunals, accompanied by their voices. Lin
ited time curtailed the further broudeasting of
the program.

These attending the concert were: Mr. and
Mres. Jolm L. Robbins, Mr. and Mrs. Frederick
H. Ruawson and son, Frederick, Jr., whose son
and brotlicr, Keunelt, age fourtcen, is a mem-
ber of the MaeMillan cxploring party; W
Hedges, of the Daily News, and Mrs. Hedges;
Carlton Butler, Chicago Evening Amcrican, and
Mrs, Butler; H. H. Rocmer, dircetor of szles
promction of the Zenith Radio Corp., and Mrs.
Rocmer; Mrs. H. H. Green, of Cleveland,
danghter of Mr. and Mrs. Roemcer; Frederick
A Smith, Chicago Hcrald and Examincr, and
Mrs. Smith; Walter Picrce, Lester Hines, A, H
Aleyer, Adam Metzger, Healdon R. Starkey, J.
V. Militzer, James D. Foster, oi the Associaied
Press, and Mrs. Foster.

Stewart-Warner to Introduce Radio Tube

The radio division of the Stewart-Warner
Speedometer Corp., of this eity, will place upon
the market abont the first of QOctober a guar-
antced radio tubc. The new product, designat-
ed as No. S01-A, i placed in the hands of the
user with a thirty-day guarantee, If the fla-
ment lght in the tube fails to fnnction during
that period of time, the customer needs only
to return it to the dealer, who will replace it
free of charge. Every operation in its manu-
facturc is closely inspected and Stewart-Warner
officials state that they are in a position to
make this guarantee because of the long life
flament, high-grade waterials and exacting care
used in its manufacture.

Not Restrained From Use of Name "Sonatron”

Jess S Rabam, 160 N. La Sallc street, attor
ney for the Sonatron Tube Co. of Chicago,
defendant in a snit recently brought by the
Sonora Phonograph Co., New York, a few days
ago issued a statcment to the cffect that his

Seeteauer 15, 1925

client was nol restrained from the nse of the
name “Sonatron,” exeept if used in connection
with "Sonora.” Mr. Raban, in his statement,
contends that lis client had abaudoned the usc
of the wune “Sonora” some time ago, and that
the Conrt indicated that he considered this
abandonment in good faith.

Excerpts from AMr. Raban's statement follow
“The real contest in the injunction suit, which
was No. 4895 in Eqnity for the United States
Dixstrict Court, Northern District of Illinois,
was the right tn nse the name ‘Sonatron.” “The
Conrt refused to restrain the nsc of the name
‘Sonatron’ by my elient, except if used in con
ncction with 'Sonora’ aml my elicuts aee nsing
and intend to continue the nse of ‘Sonatron "

Interesting Number of Zenith Radiogram

The fifth number of the Zenith Radiogram,
house organ published by the Zenith Radio
Corp., of Chicago, made its appearance the
second week in September. It is made np in
its usual attractive style, the front cover de-
picting in colors the northern lights of the
Arctic, with the name "Zenith” worked in with
the rays. The paper is replcte with reprodne
tions of billboards, window displavs and other
sales promotional helps, all destined to help
the retail merchant by showiug how lis neigl
bor advertiscs and sells

Among the most interesting photographs re-
produced in the Radiogram are thosc of the
new Zenith wmodel in Chinese style, and one
showing the President of Brazil listening to a
demonstration of the Super-Zenith IX the
Catelle MPalace, the "White Housc” of hix na
tion. The sct was sold to the chicf execntive.
Dr. Artnro de Silva Bernardes, by a representa-
tive of Herm Staltz & Co., Zenith rcprescenta-
tives in Rio de Janeiro, and' H. H. Roemer,
director of sales promotion of the Zenith Radio
Corp. and Radiogran editor, upon hearing of
the sale immediately cabled for a picture. The

(Continucd on page 152)

Minerva “Elite” Consvlette Type

Duotone finlsh, Amerlcan walnut.
compartnent for "R’ batlerice. The
bullt-In harn 1s sclentifcally constructed
and produces perfect lonsl quahitles.
Helght 137, Length 27", Deptls 4~
Complete, teas batterles and 1ubes. -§425.00

Minerva “Serenade” Console

Console Serrnade in duotone fipish, Amer-
ican watnut. Contalns compartments for
it battery and chargee equtpment.  Bultt-
in speaker has perfeet tonal qualltles,
Helght 427, Wldth 32%, Depth 18°,
Complete, leas batterles and tubes. .$135.00

I
M
plus. ¢
urent uehieved in Minerva engine

NERVA 1udiv receivees fulfill those de
less Luning i

The Minerva models, with the
finished eabinets with conceal

Then, Minerva

bneiness
ou the initi
are made with

MINERVA

A Product of Quality

A Consistent Policy

The rudio buying public demands in o set

DEPENDABLE PERFORMANCE
QUALITY AND APPEARANCE
REASUNABLE PRI,

selectivity, mani
1 a durable insiru

wbined

rimg.

1 buyer.

uring, the demonsieation eonvi

Distributors and dealers wre
invited tu write ur 1eire
for vur valnuble and
attractive territury
Sranchise.

MINERVA RADIO CO.

MANUFACTURERS
827 Irving Park Blvd.
CHICAGO, ILL,

ds. Nuise.
volinee und runge
. mark the advanee-

ir gold yunel trimmings, pisno
ed huiltin speokers, reproduc.
ing cach nute swert und elear, have singular refinenients
which attract the wol i

prive: are woilerute. considering thi asten-
ishing values reprisented iy eueh set.
ulitaigs for it o |
listener of its
Arthe same time, the Ming

Minerva uppeurunee
inres the
Ly, and the price will not frighten hjw.
rva franchise uiesns o profitable
rafitable not only Lecuuse the miargin of returns
| sule b guod, but Leeause Mhirva receivers
Juivstuking eare, ond require little or nn
servieing.  In other words, they “stey solid™

Minerva "Graud” Console Type

Granid Conzole In duotoile Nndsk, Anicrtcan
walnut, Stuart style, Contulning compari-
Hiebts for ail battery und chnrger equiinnent,
Bullt-tn  speaker

to be exceptional tomni
qualtties.
Helght 52%, Wit 33%, Deptt 16*.
Conplete. less batterles and tubes. .. s228.0n

Minerra “Distantia Deluxe® Instrument
Ouly with Cubined

Highly finisted cablnct In  mahogany or
American walnut witl tnstroment only. This
niodel Is Intended for use with Separato hom
or phonograph uttachmeat.

Helght 9, Width 25", Deptti 0,

Less tubes und batterles.,..............560.00
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‘The SAAL
Soft SPEAKER

SAAL Jr.

The samc Ia every respect
asthe Saal Soft Speaker,
except {t meosurcs 18
insead of 21% inches in
height.

$ West of Rackies. 521
20 3 Canada, $27.50

The Saal Sofc Speaker Unit
is s example of the care
with whic the entire
b 1, S el
Fie Aaherl stEaas
nceted to the srmaturc by
® pin which transmirs the
action of the armaturc to
the diaphraxm. &b a_push
R o o il Fcee
ATe NO sprimus to snap the
diaphragm back into place.
“This explains why the undt
cannat be blasted and docs
neot gef out o’ order. Ja at-
iching the pin (o th dia:
Phengm It s threaded

Jewcler's standard.

combines volume

N buying a radio reproducer your customers

need no longer choose between volume and
tone quality. You can now sell them a speaker
with both. The Saal Soft Speaker combines vol-
ume with a velvet tone.

The Saal has no blare, no blast, no metallic
ring. Itis not a fad. It is a faithful reproducer of
radio programs. It is properly constructed for the
accurate reproduction of sound. It is not straight-
necked like a trumpet. The neck is curved like
a saxophone, the most melodious of all instru-
ments. From the reproducing unit to the edge of
the bell is one unbroken taper—one even, un-
broken enlargement of sound.

The Saal Soft Speaker is made to last a life-
time. The neck is of aluminum. The bell is of
genuine Bakelite. There is no wood, no tin, no

SAAILY

Volume with
Manufactured and guaranteed by H. G. SAAL

$2Z5

West of Rockics, $26.50

In Caitada, $35

with a velvet tone

composition. It has nothing to warp, crack, wear
out or deteriorate. The reproducing unit is of
all-metal construction, and cannot be harmed or
“blasted” by the Joudest receiver. It maintains
its tone with any volume. There is no adjust-
ment knob to complicate tuning.

In appearance the Saal, with its large black
bell, black crackle throat and graceful lines is
the aristocrat of horns. Also furnished with a
brown bell and gold or silver stippled throat at
$5 extra.

The Saal Soft Speaker is manufactured by a
company long experienced in the music busi-
ness. It is guaranteed togive the user satisfaction.
Itis thoroughly advertised. A large plant insures
prompt delivery. Order through your jobber.
Jobbers write to us.

cJoft
SPEAKER

Tone Quality

COMPANY, 1800 Montrose Ave., Chicago, Ill.
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FROM OUR CHICAGO HEADQUARTERS—(Conu'nued from page 150)

result was a second demonstration in the pal-
ace, court attachcs being grouped in the back-
ground while the picture was snapped.

Oue page of the Radiogram is deyoted to a
group of pictures showing the Zcnith portable
broadeasting station WJAZ ¢liy ng Pikes Peak

and other points in the Rocky Mountail_ls. The
station is now in Los Angcles, and \VI”' s00n
start on a tour of the Southwestcrn seetion of
the country, returning to Chicago about the
first of the year. The station has proved of
help to dcalers whercver it has appcarid.—

Mid-Wes—te:Atwater Kent Dealers Hear .
Addresses and View Fall Line at Meeting

Mecting Sponsored by Sampson Eleciric Co., Distributor, and Atwater Kent Co., Attended by 400
Trade Members—1925.1926 Policy Outlined by V. J. Collamore, Atwater Kent Sales Manager

Cuicaco, I, ,. §e}'rgmnbcr 1=-The Sampson
Electric Co., 320). South sMich gan avenue, At-
water Kent distribistor! i |llinois and morthern
Indiana, in collabo(atbn with: the Atwater

facturer, distributor and dealer in one big f.m_l-
ily. Mr. Collamore, during the course 'ni his
address, stated that the Sampson Electric Co.
had assumed the largest single contract for

Kent Mfg. Co, of Philadelphia, Pa, sponsored
an important mecting of dealers in this territory
on Wednesday, August 26. The mecting proper,
with the display of Atwater Kent radio prod-
ficts, was held in the Balloon Room of the
Congress Hotel. The conclave opened as one-
thirty in the afternoon and was atiended by
four hundred people, well over three hundred
dealers being represented, onc of the largest
gatherings of the kind ever leld here.
Interesting Addresses

The afternoon was given over to addresses
by exccutives of the Atwater Kent Mig. Co.,
and other men of note in the radio industry,
Russell Davis, sales representative for the At-
water Kent Mfg. Co. in the Middle West, ad-
dressed the dealers on the Atwater Kent line
in gencral, explaining the varions features of
the receiving sets and loud speaker. Benjamin
Stauffer, treasurer of the Pooley Co., of
Philadelphia, described the process used in the
manufacture of Pooley cabinets cquipped with
Atwater Kent recciving scts, devoting quite a
bit of attention to the materials used in their
construction.

V. J. Collamore, salcs manager of the At-
water Kent Mg, Co., outlined to the visiting
dealers the 1925-1926 policy of his firm. He
stressed the fact that Atwater Kent uses cvery
sesource 10 co-operate with the distributor, and,
through the distributor, with the dcaler, in an
effort to cement cach link in the merchandis-
ing chain firmly together and unite the manu-

Atwater Kent Dealers Present at Banquet in the Congress Hotel

Atwater Kent radio preducts of any distributor
upon the list.

John Sterling, of Barton, Durstine & Os-
borne, New York City, Atwater Kent advertis-
ing counsel, also delivered an address, choos-
is subject "Over a Period of Time.”

ing as |

- stated that lis firm was cxpeceting

SepTEMBER 15, 1925

—Hc described varions incthods which niight be
utilized by the dealer in selling radio prodnet
H. G. Canda, of the same firm, ontlined the ex.
tensive idvertising program being sponsored b
the Atwater Kent Mfg. Co., and which will j
clnde ncwspapers, national nagazincs, fann pa.
pers, publicity through radio broadeasting and
billboards. He also told the dcaler of tl
miany helps which were to be given him, sach
as co-operative newspaper advertising, window
display material and general malterial for di
tribution to the consumer.

G. F. Reim, of the Curtis Publishing Co,
Iiis talk, laid stress wpou the vilne of advertis
ing, the conncction between the manufacture
and the distributor, and the necessity of Just
as close tic-up between these two factors aud
the dealer. He was followed by H J. Craw
ford, radio advertising department of the Chi
cago Tribune, who pointed ont the splend
results which followed the extensive Al
Kent campaign of last Fall and Winter.

The dealer mceting was presided over b
Peter Sampson, president of the Sampson E
tric Co., who dclivered a short but forcefn! 1alk
at the close of the mecting. Hec pointed of
the tremendons task confronting the Sampsor
Electric Co. with regard to distribution, ing
o[icration
of cach and every dealer in this territory.

Banquet Closes Meeting

A banquet was held at 6:30 o'clock th
Gold Room of the Congress Hotel, attemled h
three hundred The dinner was followed by 3

program of cntertainment participated in
cadio stars from Chicago stations and fron
KDKA of Pittsburgh, Pa.

Atwater Kent officials, in commenting upon

the mecting, stated that it was tlhe largest
gathering of this type which they had ever
tended, and that it was conducted in such fash
ion as was certain to bring about close co-
operation and a spirit of fellowship between
the Sampson Elcctric Co. and its Ilinois an
northern Indiana dealers.

Harry Alter Co. Shows
Fall Line of Radio Sets
Advance Showing of _ﬁali Models by Chicago

Wholesaler at the Hotel La Salle Interests
Trade—Address by Alex Eisemann

CHicaco, IrL., September 4.—The Harry Alter
Co., prominent Chicago jobber of radio prod-
uets, in this city, sponsored an advance showing
of radio sets, loud speakers, accessories and
parts in the Red Room of the Hotel La Salle,
on the cvening of August 19. The products
distributed by the jobbing house were display-
¢d, including Freed-Eisemnann receiving sets in
both table and console models, Farrand-Godley
loud speakers, Brandes loud spcakers, cabinets,
head sets, phonograph attachments, and audio
transformers, Frost Musctte loud speakers and
parts, Cunningham radio tubes, the “Unipower,"
latest product of the Gould Storage Battery
Co., Fanstecl chargers and "B” eurrent supply,
and Kolster radio receiving sets, including
Model A six-tube, B six-tube, B cight-tube, and
C ecight-tube styles.

a sample today.

A Sound Investment. That’s just
what this horn is in the true sense

of the word.

A speaker that fills the nced of
quallty article~of cvery owner
clarity, volume and cfficiency, at a low price.
aluminum throat climinates all raueous “noise,”
original brilliance of tone of voice or instrument,
$16 retail.  Horn and basc sold without unit, if desired.  Order

LAKESIDE SUPPLY COMPANY
73 W. Van Buren St,

every dealer for a quick sclling,
who wants a real speaker with
cavy cast
and preserves
Complete, at

Chicago, 1II,

The program opened at cight o'clock with en
tertainment by radio stars from local broad-
casting stations, including Fannic and Eddje
Cavanaugh, popular team from WTS, and the
Langdon Brothers, guitar artists from WEBH

The entertainers were followed y
speakers, all men prominent in the radio an
ulacturing and merchand ng ficlds. Alex
Eisemann, president of
Freed-Eiscmann Radio
Corp., New York City
delivered an address to
the visiting dcalers
stressing tlie policy of
his firm, and the iron-
clad guarantee under
which dealers and job
bers now are privileged
to operate. He pointed

Harry Alter out that there are now
forty Freed-Eisenunn distributors, caclt pro
tected by an exclusive territorial franchise, and
that dealers were given the same safeguard.

M. Max, merchandise manager of Gimbel
Brothers, New York, also delivered a talk of
an inspiring nature to his listeners. Mr. Max
is one of the foremost authorities on radio re-
tailing, and the dealers reccived many beneficial
merchandising hints and ideas from his address

Other speakers on the program were N. D.
Patti, sales dircctor of the Freed-Eisemann
Radio Corp.; Paul L. Cornell, of Homman
Tarcher & Corncll, New York, Frecd-Eisemann
advertising counsel, and Dr. C. W. Balke, in
ventor of the Balkite battery charger, who talk
«d on the manufacture and materials used in the
coustruction of the popular Fanstecl Products
Co. charger.

The display and dealer nmiceting were nnder
the supervision of Harry Alter, president of lils
firm, and Max Geissler, advertising manager of

(Continued on page 154)
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The Two Tables Have Broken
All Previous Sales Records

Vitanola Radio Table No. 1032

Dealers’ Price g e

§155 |

in lots of less than 25. Quantity
price, $15.50 less 10% f.0.b. our » ¥ *\:lti:ig:}}?;g:
factory in Saginaw, Mich. i Digth IR

OTH of these cabinet-tables are made of finest, selected gum

wood; are finished in mahogany, two tone effect with gold scratch

line. Both have buili-in horn. No loud speaker unit. Acoustically
correct, attractive, economical.

Vitanola Radio Table No. 1031

Dealers’ Price

$12.2°

Heinht 307 in lots of less than 25. Quantity
‘\;:“?,';' D2 price, $12.50 less 109 f. 0. b. our
: factory in Saginaw, Mich.

Send Today for Samples of these Ready Sellers—Prompt Deliveries !

New Model Vitanola Phonographs Now Ready for Delivery. Send for
Iiustrations and Exceptionally Aitractive Wholesale Discount.

VITANOLA TALKING MACHINE CO.

M. C. SCUHIFF, President
829 AMERICAN FURNITURE MART BUILDING 3 CHICAGO, ILL.
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Harry Alter Co. About 150 dealers were pres:
ent, a large number coming from distant points
in Indiana and liincis. Tlie showing was a
distinct success, according to the Harry Alter
Co. officials, a number of new accounts were

ditional business until 100,000 squarc feet of

floor space are occupied. The plant is now

equipped with modern machine shops, tool shop,

bakelite molding plant, woodworking plant,

drying room, in addition to the large space de-
bl

secured, and a ereditable amount of b
placed.

Reichmann Co. Expands
Manufacturing Facilities

Consistent @ains in Demand for Its Radio
Products Compelled Expansion—Now Oc-
cupying 100,000 Square Feet of Floor Space
Cuicaco, Itr, S ber §5—The Reicl

Co., manufacturer of Islodyne radio receiving

sets, Thorola loud speakers, loud speakers for

phonographs, reproducing transformers and
coils, recently expanded its plant at 1743 West

Scventy-fourth street, this city, to care for ad-

OR those who want a radio receiver

second to none, bothin convenience
and performance, the Deresnadyne will
setcle thequestion of which set to buy. It
is a complere set requiring no added
equipment. A set installed by merely
plugginginthelightsocket. A secrequic-
ing no attention and always ready to op-
erate ar full power. A set which does
not choose between tone quality and
volume, nor berween selectivity and
distance.

The Deresnadyne employs no barrer-
ies. It is equipped with a power unit
which furnishes all necessary current
from the light socker. This unit is en-
tirely noiseless—a permanent piece of
equipment, with no bulbs and nothing
to adjust, wear ou, replace, recharge or

And now the final radrw set

—the Deresnadyne operating
from the light socket

A complete receiver employing no baiteries

e Andrews

Eresma
Radio Receiving Set

k ANDREWS RADIO CORPORATION - 1414 S. WABASH AVENUE . CHICAGO

voted to manufacturing and

“In New York and New England States alone
orders have been received for eight earloads
of lIslodyne receivers and Thorola loud speak-
ers,” recently stated E. S Reidel, sales manager
of the Reichmann Co. “In the central West
orders have been pouring in, three of the largest
jobbers in Minncapolis sending in for a carload
cach to take carc of present orders. For the
first time in four years the farmers of this dls-
trict are optimistic about their erops and arc
buying radio apparatus. On the West Coast,”
he continued, “the Thorola represcntatives, M.
J. Fricl, San Francisco; E. P, Denham, Scattle,
and W. A. Brenneman, Los Angeles, report the
line has just bcen introduced but is already
showing phenomenal sales.”

renew. It pecforms atall times exactly as
do barterieswhen theseare newand fully
charged. L

The Deresnadyne includes all acces-
sories except tubes. Its compactness has
made possible radical improvements in
appearance. The power unit and speaker
are included in the cabiner. There is
nothing more to buy and no farther ex-
pense other than household current
(110-120 AC60 cycle) —about1-10c per
hour of actual use, The only connection
necessary is the ground wire, Price $365.
Also the Deresnadyne 11 at $125 and 111
at $165, receivers employing the Deres-
nadyne circuit but requiring the usual
bartery and acrial equipment. DEALERS:
Order through your jobber. JossErs:
Write to us.

Ve
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Reichmann Woodworking Plant

The bakelite plant has just been installed to
mold loud speaker bells and other parts that
require this form of material. The Thorola
Junior, a new 1nodel loud speaker, is cquipped
witli a 11%-inch bakelite bell, of the curvex
type, and remarkable sales are said to have be
reported on this model alone. The number four

Reichmann Tool and Machine Shop
Thorola lond speaker is pow cquipped with a
gooscucck-shaped horn  with a go anded
throat. The bell is composed of bakelite and

the process is said to be the largest single piece
of molding that has cver been attempted.

The Reiclunann production schedule for the
coming season is planned on a basis of 9,000,000
units mininum, and executives of the firni be-

Loud Speakers in Racks Ready to Ship
licve that this will mean twelve or thirteen mil-
lion for the year.

Reichmann radio- products will be supported
by a very comprehensive advertising campaign.
Full-page advertisements in the Saturday Eve
ning Post will appear at regular intervals
throughout the scason, the schedule starting in
September.  Other gencral publications to be
used in the advertising program include Col
lier's, Atlantic Monthly, Amcrican, Review of
Reviews, Harper's Magazine, Seribner’s, World's
Work, National Geographic Magazine, and the
Red Book.

The radio mediums which will be utilized in-
clude Popular Radio, Popular Scicnce Monthly,
Radio Trade Dircctory, Talking Machine
World, Q. S. T., and Radio Decaler. Newspa-
pers will also receive a considerable portion of
advertising on the Thorola loud speakers and
the Islodyne receiver.

J. L. McWeeny, district manager for the
Sleeper Radio Corp. with headquarters in Chi-
€ago, spent the last two weeks at the home
office of the corporation in Long Island City.
His visit was primarily for the purpose of in-
creasing the quota of Slceper sets to be shipped
into his territory. He states that the problem
is not te get orders for the uew, popular priced
models, but to fill the insistent demand
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Since 1915 —Standard for All Sets
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Whenever perfection is approached in any manufactured product, the qualities of that prod-

uct soon become known to the great American public. Thus it has been with Cunningham
Radio Tubes. From Maine to California, from the Florida Keys to Puget Sound, they
have made themselves known in millions of American homes. Throughout the nation

these tubes are now associated with all that is best in radio.
That you may come to know Price the delight, the charm, of
radio, when every variation $2 50 of tone is flawlessly recre-
ated, install Cunningham L] Radio Tubes in every
socket of your receiver. Each Then music becomes like
the laughter of clear, swift-flowing water; and

the human voice like something not quite human but divine.

o

Home Oftice: 182 Second Street
San Francisco New York

Chicago
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Demonstrations of the “Panatrope,” New
Brunswick Instrument, Creates Interest

New Sound-Reproducing Instrument to Be Brought Out by Brunswick Co. Demonstrated in East-
ern Headquarters in Comparison With OId-Type Phonograph Proves Successful

The announcement made in The World last
mouth of the new sound-reproducing instrn-
ment and recording mediom perfected for the
market by the Brnswick-Balke-Collender Co.
naturally aronsed wide interest in trade eircles,
and this Interest was further heightened when
shortly thercafter the Brunswiek Co. gave a
demonstration of the new instrument, calted the
*Panatrope,” at the Eastern headqnartees of the
company in New York City, where there was
a large gathering of newspapcrmen and prom
inent mewbers of the trade.

The demonstration scrved to convinee those
provileged to witness it that there was still
room for some wonderful development in ¢he
phonograph, and that that instrumeut had not

by any mecans run its course as a factor for
cntertainment and education.
New Type Records Used

The records used in the demonstration were
those inade by the new electrical recording
process, but of a type that may be played on
phonographs alrcady on the market. Records
made through the complcte use of the new re-
cording process and capable of playing steadily
for a half hour or longer are now in prepara-
tion and will be placed on the market shortly,
but these will be playable only on the Pana-
trope.

In carrying ou the demonstration, a number
of sclected records were played on the standard
Branswick phonograph, a Tudor console, and

fair or poor amplifiers. List Price, $18.00.

nreler.

110 volt.
R 903 Tume
Reactivalor
Bterling Lestere and reaciivstors sre
naticnslly  adrertised  Ther  ase
Dbacked by elghtemn jears of Bumting
reputaticn for -ltaderhlp 1n
electrieal specialty Beld.

2831.53 Prospect Ave.

BATTEDY CNANGERS
“HOME" TUBE TESTERS

these new Radio Service Inustruments
— Reduce Your Service Cost As Well —
THE

NEW UNIVERSAL rfsys TUBE TESTER

The new Universal Sterting Tube Tester is the ncwest creation in testing instruments. Tubes
can be readily tested in the set, as shown in the above illustration. This tester is featured by
a plate and filament emission meter and a plate milliammeter. By its use the sct owner may
determine the plate current and hence the amplifying valuc of tubes, without disturbing his sct.
May be used for both large and small tubes. It is also valuable for testing "B” batteries and
for Jocating weak sockets, wiring lcaks and transformer troubles.
instrument and with the use of a table furnished with it, determinc whether tubes are good,

The New Sterling Tube Reactivator

New and definite results in tube rcactivation are obtained with
this instrument because it is cquipped with a filament emnission
This mecter indicates whether reactivation is neces-
sary, and measurcs tube filament emission after treatment.
Invaluable for matching tubes in sets—a profit maker for the
dealer—a tube saver for the set owner. Reactivates UV-20JA,
C-301A, UV-199, and C-299 types of tubes. Specify eycle for

List Prices 50-60 eycle $12.50 and

Music dealers selling radio scts caunol afford to be withont

The STERLING MANUFACTURING CO.

Dept. S

Cash in
on the
popular
demand
for

Anyone can operatc this

25-40 eycle $14.00

Stcrling Radio Equipment.

Cleveland, Ohio

FOCKET AND PANEL METERS
TUBE REACTIVATORS
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——
then played again on the Panatrope housed i.n a
similar eabinet. The diffcrenee in tone quality,
and partfeularly in volume, was striking, for Tt
is possible on the latter instrnment to ﬂcp.up
the volume according to desire, a control being
provided which permits of five degrees of am-
plification. The reproduction of both vocal and
instrumental selections on the Panatrope ap-
peared to make a strong impression on those
who wi d the d ion. The first
record demonstrated, particularly when placed
on the Panatrope after having been played on
the ordinary machine, proved a genuine surprise
to the audience and was received with much
applausc.

At the start of the proceedings, H. A. Beach,
Eastern manager of the phonograph division of
the Brunswick Co., made a bricf address out-
lining the purpose of the demmonstration and
then introdiiced Ralph H. Townsend, one of the
engincers of the Branswick Co., who has been
largely responsible for the development of the
new recording method and the new reproducing
instrument, and who explained some of the
details of the Panatrope.

What the Panatrope Is

Following the demonstration, D. P. Picri, ra-
dio expert with the Brunswick Co., went into
further details regarding the featurcs of the in-
strument, explaining that it was not designed to
compete with or replace radio, but rather to
help it. He explained that the outstanding fea-
turcs of the new development were: first, cleetri
cal reeording by a mew process; secondly, mag
nclie reproduction; third, the use of a con
made of paper and operated by electrical im
pulses in place of the usual horn, which he de-
clared was now obsolcte, and fourth, the inclu-
sion of a special jack by means of which any
radio may Dbe attached to the Panatrope, the
cone of which acts as an ideal loud speaker.

The Panatrope embodies among other features
three radio tubes to provide for amplification,
thesc tubes being operated from the ordinary
lighting cireuit, thus eliminating both A and B
batteries. The current used to operate the in-
strument may also be used to operate the radio
sct, thus making unnecessary the use of bat-
teries.

In reproducing the records made by the elec-
trical recording process, and which in appear-
ance resemble the ordinary type of records, the
soundbox is replaced by a special unit in which
a needle of the ordinary type is inserted. This
ncedle, it was explained, picks up the mechani-
cal vibrations from the record and through the
medium of a reed and suitable magnets in the
reproducing unit transforms the mechanical vi
brations into cleetrical impulscs. These iin-
pulses are amplified through the use of radio
tubes, and sent out into the air through the
medium of the cone. The instrument is, in a
general sense, a eombination of the principles
of the radio and the phonograph.

It was emphasized that the records made by
the new process, such as those demonstrated,
were capable of producing unusually excellent
results on all types of phonographs, being supe-
rior to the ordinary records, but naturally most
effective when played on the Panatrope. Like-
wise, records of ordinary make may be repro-
duced on the Panatrope with unusually fine of-
fect, a fact that was demonstrated.

“Sneezing Song” R_ecording
Made for Gennett Catalog

Vernon Dalhart recently recorded for Gennett
records a "Sucezing Song” that officials of
the Starr Piano Co. fecl will be an exceptional
seller because of the vogue for novelty records.
Vernon Dalhart has a large following among
Gennett record buyers, as is cvidenced by the
big sales of his rccordings, such as "The Pris.
oner's Song,” “The Little Rosewood Casket”
and others. “The Blue Ridge Mountain Blues,”
coupled with “The Lightning Express,” both
sung by Mr. Dalhart, will be released shortly.
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he Great New Marwo
Factory Backs up theunchanging

-z Demand for this outstanding radio success
L A complete Line ﬁomﬁ36€3¢f Do

Offers greater sales possibilities
than ever Tible Gsde ™1
$75

- Baby Grand
- $3659 (@he demand for a quality set at popular price,
put Marwol into the first rank of best sellers
last season,

~. =i

Quality performance, price maintenance, prompt
delivery, no overstock policy, kept it in the
front rank.

Now, for 1926, Marwol will be a bigger success
than ever, because the Marwol line is now
complete in every detail.

There is a Marwol set at every price to meet
every radio need and demand, and a manufac-  console
turing force behind it to insure its delivery. Grand$130
The Marwol at $36.50 has the same efficient
circuit as the set at $130. No matter what your

e trade demands in and of radio, the Marwol line
? i Marwol-A1$55  enables you to make the sale.

~
No such radio values have ever been known or 9 ____,.,-—
'E DISPLAYS ever been l?ﬂ'ered. N? radio retailer is doing SPon . ;
SFF\"TO,;]?F SI?(I:WS justice to himself or his profit sheet, who does @ Marwol Six 3100
not investigate Marwol and consider it in his Marwal Portable ......... §115.00
Sl.l"‘ |2-|9—Crnnd C(‘(:I;lll':’ll P.’Il:lfe Fau bUSineSS building plans, (:0"‘010 Tuhle _ I sdo”"
Oct, 10:16- Denver, 0. i s

”:., ,7_2;; 23rd Regiment Arnmwry The complete Marwol line and the powerful Mar. ~ Phovograph Pavel ... $15.00
Brooklyn. wol advertising policy behind it, is pictured and ~ Home Builder ... 835.50
described in the Marwol sales book. Write forit,  Lowl Speaker ... .....520.00

MARWOL RADIO CORPORATION
546-548 Broadway, New York

Represented by

s 8. Byrd, Philadelphia— e Harsook Co., Chienpa—l. F. Meyn, Konsus City—Dungan Sternfield, Chicago—C. L. 8. Hohues. Minnespolie—1. D. Tunle Co.
Dullus—Jaek Huesell €o., Denver—R. T, Curr, Spokune—Chias. Snenger, Clevitand—Murshunk Sules Co, Los Angeles—C. E. Cay, Ponlanil, Ore.
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Annual Outing of Talking Machine and
Radio Men, Inc., Was Great Success

More Than Two Hundred Dealers and Their Friends Enjoyed Sail to Bear Mountain—Sports and
Good Time Reigned—Annual Affair One of Best in History of Association

The annual outing of the Talking Machine
& Radio Men, Inc., came off according to sched-
ule on Wednesday, Scptember 2, and proved up
to the mark in every respect. Over 200 miem-
bers of the association and their friends par-
ticipating in what was a real family picnic, even

played between the "peddlers” and the "jobbers.”
The scorekeeper ran out of paper before the
cnd of the sccond inning so that no figures are
available, but although sonie of the players will
probably require scveral days to recover from
the strain, it can be said without mnalice that

SerTEMRER 15, 1925

the card dealing conlests, botl at the Park and
on the boat. The results of most of the games
appearcd to bear out the Biblical deelaration
that "to thosc that hath shall be given

After an enjoyable afternoon, the party re
turned on the Day Linc boat New York, wcll
satisfied with the success of the day.

Sol Lazarus was chainnan of the entertain-
ment committee, and he and his co-warkers arc
to be congratulated upon the snccess of their
cfforts cven to the extent of prevailing upon
Ben Selvin and His Orchestra to accompany
the picnickers and play for dancing on the boat

Metropolitan Dealers, Sales People and Families at Talking Machine and Radioc Men’s Outing at Bear Mountain

though a salesiman now and then took advan-
tage of an opportunily to hook am clusive order.

The party left Ncw York for Bear Mountain
on the DeWitt Clinton of the Day Line in the
morning with all the members properly tagged
to facilitate identification, and wpon arrival at
the Park were immediately eonveyed by bus to
Bear Mountain Inn, where an cxccllent dinner
was served to the accompaniment of much com-
e¢dy. Fancy paper caps, balloons and noisc-
makers were distributed to the guests and all
were used to the greatest advantage.

Following the dinner the members adjourned
to the ball field where a three-inning game was

there participated in the game no onc qnalified
to fill Babe Ruth's shoes.

Next came races of varions sorts, among
thein the 50-yard dash for members, won by
Lonis Lazarns; a 50-yard dash for clerks; a
$0-yard dash for ladics, won by Miss Duff; race:
for boys and girls; a fat man's race; a walking
race for ladies, and other cvents. The ficld
events were followed by water sports, which
included a mmnber of races and a diving con-
test.

For those who were inclined to take their
exercise moderately, there was provided ade.
quale opportunily in the indoor golf games and

A 100%
to OKeh

Okeh Record is a best seller.
Seller.
too. Write for Details.

15-17 West 18th Street

Now !

OKeh Recoras

They are records of the right kind for your customers, Every
Every Okeh Record is a quick
Every Okeh Dealer is a Selling Dealer.

General Phonograph Corporation

New York Distributing Division

Service
Dealers

You can be one

28 New York City

on both the going and retnrning trips. The
president of the association, "Judge” Kurtz, his
head snurmounted by a bright green paper cap,
was also active in ing that all the dctails
were handled properly.

Herb Wiedoeft’s Orchestra
Will Play at Roseland
Popular Brunswick Recording Aggregation Has

Limited Engagement at Broadway Dance
Palace—Has Large Following

Herb Wicdocft and His California Orchestra,
exclusive Brunswick artists, will open a limited
engagement September 16 at the Roseland, New
York, Broadway's lecading dance palace. The
Brunswick-Balke-Collender Co. is planning to
give considerable publicity to this event, for
Herb Wiedoeft and his orchestra have attained
national success, its mwusical rendition of popular
numbers being entirely different and individual.
The first record made by Herb Wicdocht for
the Brunswick library several yvears ago featur-
ing "Cinderclla Blues” and “Shine” was an in-
stantancous hit, and in fact is still in demand
among dance enthusiasts.

Herb Wiedoeft conies from a family of tal-
ented musicians, his brother being Rudy Wie-
docft, well-known saxophonist, and two other
brothers, Ad and Gay, being members of Herb's
orchestra. The saxophone section of Herb Wie
doeft's orchestra has won recognition from
coast to coast and is the result of several years’
coaching by the leader Gene Rosc is the pian-
ist and arranger of this orchestra, being a
graduate of the Royal Conscrvatory of Music
at Budapest and a concert pianist of consider-
able ability. Herb Wiedoeft, Mr. Rose and
Jesse Stafford, the trombone player, have eom-
posed nuincrous tunes that have won success
as  outstanding hits, including “"Cinderclla
Blues,” "Chimes Blues,” "Moute Carlo Moon"
and others.

Cragun & Co., music dealers, Chicago, Ili.,
were recently incorporated.
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Dealers’ Stocks Reduced in Anticipation
of Good Fall Business in New England

All Factors of the Trade

Optimistic Over the Outlook—Satisf;

tory Sales Gai Planning So-

nora Conference of Dealers—Bob Steinert Spending Honeymoon in Italy—Other Trade News

BostoN, Mass, Scptember 10—Now that the
Sumuner is practically gone the talking ia
chine and radio trades are reviewing the ac-
complishments of the past threc months and
casting their weather eye on the immediate
future, and, ome is glad to say, with a large
measurc of optimism. The Summer, all told,
has not been so very bad and August made a
very respectable showing. With general trade
considerably on the booin the future looks very
bright for those who are inclined to look at
the cheerful side of things. The reduction in
prices of so many lines of talking machines
this Summer has been a big facter in stimu-
lating trade and has gonec a leug way to de-
crease stocks both at factory and in store. From
now on, or at least after Labor Day, which
comes late this year, cveryomc will be on the
job and ready to do his darndest to roll up
good sales in his speciaities.

Cheney Sales Corp. Ready for Fall

The offices of the Cleney Sales Carp,, at 376
Boylston street, have been undergoing quite a
transformation, all with an cye to the better
handling of business. Manager G. Dunbar
Shewell, Jr., finds that already the changes give
additional space for the transaction of business,
and especially more ample accommodations for
the repair department. The Cheney machines
have been sclling rapidly ever since the re-
duced prices became operative.  This depart-
nient is now actively engaged in handling sev-
eral propositions, having gome heavily into
radio, of which Manager Shewell says his deal-
ers want the very best. His department has
become New England distributar ta the trade
of the Thermiodyne, and the parcnt company
is about to start a big advertising campaign.
These sets are being disposed of at very at-
tractive prices. The company also is distribu-
tor for the Evercady batteries and it handles a
complete line of the L. S. Brach devices. Onc
of the latest things that the company has
hitched to is the supcr-power radio, describ-

ed as “an clectric appliance for relaxation and
amuscement,” which s put ent by the Radio
Receptor Co., Inc., of New York City.
Unique Form of Radio Service

An important department, which Manager
Shewell has jnst created, and which is subsidi-
ary, is the Acrial Service Co., which issues
tickets with coupons cach good for omc free
service call, said ticket to be detached on the
co.nplet’on of the visit. Through the medium
of these tickets or coupons the conipany agrees
to make all necessary installations of radio sets
sold by the dealer for the period of anc year
from thine agreement is made valid. To proper-
ly handle the increasing business of his con-
cern, Muanager Shewell lias had to incrcase his
sales force.

Eastern Talking Machine Co. Busy

At the headquarters of the Eastern Talking
Machine Ce. one learus from Manager Herbert
Shoemaker that the sales of Victor outhits since
the new scale of prices went into cffect has
been tremendous—vast, he said, was the right
word. Business has been so good in fact that
Shoemaker lias not lad his traveling men go
inta their territories, but they will start off
shortly, now that the Fall season is about on,
E. P. Johnson to Springfield and western Mas-
sachusetts, and Herman Fleischman into parts
of New Hampshire and Rhode Istand. Mr.
Shaemaker, who has had a very hard Sunuuer,
and kept pretty close to business, spent the first
weck in Scptember down ou Cape Cod.

Big Gains in Columbia Record Sales

Manager Bill Parks, of the New England
department of the Columbia Phonograph Co,
says that the public is finally beginning ta real-
ize that the New Process Columbia records are
of a superior quality and about the best on the
market, and accordingly the rccord business of
this branch for August picked up to the tnne
of 100 per cent in advance of what it was for
the samec month a year aga. The New Har-
mony rceord, of which samples had only just

arrived when The World representative was at
the offices, is bound to make good, for Manager
Parks stated that there were orders for 10,000
of them on the books for immediate delivery
as soon as the goods arrive. There are nine-
teen numbers in the list and dealers scem to
have great faith in them cven in advance of
dalivery. Thosc with whom Manager Parks
has disqussed trade conditions are enthusiastic
over the prospects for a healthy Fall business.
Moving Sonora Stocks
T'he reduced prices placed on the Souora line
have had a marked effect on sales at the Colum-
bus avenue headquarters of the Musical Sup-
ply & Equlpmcnt Co., and Manager Joc Burke
reports that in a single day he was able to dis-
pose of 500 machines to dcalers and further
than that in a few wecks his quarters will be
quite cleaned out of this linc. Meanwhile the
new types of Sonoras are beginning to arrive
—and as a combination of radio and talking
machine, made for the most part in the high-
boy type, there is good reason to belicve that
this is to be a highly popular linc.
Plans Sonora Dealer Conference
Manager Burke is arranging for a confercnee,
toward the middle of September, of all the New
England representatives handling the Souora
product. The conference has been called for
the Capley-Plaza and will be presided over by
Mr. Burke. Among those to be present will
be President S. O. Martin, of the Sonora Co.,
and Frank V. Goodman, general sales manager
of the company, and both of these will address
the dcalers, focusing their attention on the
plans for disposing of goods for the coming
year and going into the selling quality of the
Sonora line. The conference will be an all-day
affair and luncheon will be served in the hotel.
Enjoy Strong Radio Demand
Business with M. Stcinert & Sons, whose
Arch street headquarters are now specializlng
on radio outfits, las been extremely gratifying
and this applies equally to the De Forest, the
Freed-Eisemann and the Grebe sets. 1In fact
business is showing such good results that the
third foor, wherc Henri DuQuestne, who
joined the staff scveral months ago, has his
office, has had to be comsiderably emlarged. The
improvements will tend to greatly expeditc bus-
iness. Incidentally the Steinert house hias some
(Continued on page 162)
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Opportunity Shines Ahead

1 For the Victor dealer is coming a day of tremendous

: opportumty Have you prepared for it by merchandis-
ing your present stocks on a big turnover and profitable
basis and accepting the opportunity that exists today?

: Oliver Ditson Co. Chas. H. Ditson & Co.
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The BWoston Post
Now Leads

=0, 101

RADIO ADVERTISING

and the lead is constantly increasing

Here Are the RADIO ADVERTISING
Figures for the First Eight Months of 1925:

TOTAL

NATIONAL .
Radio Advertising

Radio Advertising

LOCAL
Radio Advertising

Boston Post:2z 115,877 108,3061224,183

Herald-Traveler  (week-pay and Sanday) 48,892 80,190 129,082
Globe  (Week-Day and Sunday) .. .... 51,225 ' 40,973 92,198
American  (Week-Day) ............. 26,536 46,419 72,955
Advertiser (Week-Day and Sunday). .. 22,727 13,573 36,300

For The Eight Months

The Post LEADS the Herald-Traveler by 95,101 lines
The Post LEADS the Globe by - - - - - . 131,985 lines
The Post LEADS the American by - - - - 151,228 lines
The Post LEADS the Advertiser by - - - 187,883 lines

Figures Furnished by the
Boston Newspapers Statistical Bureau

;— Tune in on THE BOSTON POST for Radio Results in New England _a
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Tune In on the Boston Post. for
Radio Resuits in New England

< The territory of the Bos-
The ton Post is New England,

. “Where Broadcasting  Be-
Temtory gan,” the home of 17 Broad-
cast statlons of 100 watts
power and over, the home of the FIRST radio
show. New England is the birthplace of radio;
radio was developed in this territory

New England has
of oyege b 1,751,813 families (lat-
I;OSSlbllltles in|et U . S. Census)
ew Eng There are 1,750,000
land _automobiles registered
iin this prosperous ter-
ritory, the per capita bank balance is $375. Yet
there are only 250,000 radio sets in New England.
There are more than a million families who are
radio prospects if YOUR sales message is deliv-
ered t0 them in the correet manner.

The second largest
The Boston Tradio show in America,

. ‘held in the country's
Radio Show Isecond largest expo-

sition hall. The Boston
Post Radio Show Sectionlis ALWAYS the year’s
GREATEST NEW ENGLAND RADIO PUB-
LICATION. This year}it will be bigger and
better than ever.

The , circulation of the

The Boston Post is 372,872 daily

. — 359,336 Sunday (Net

Medium Paid). There is a Boston

Post sold for every three out

of four homes within the Greater Boston Shopping

Zone; for every second home in Massachusetts,

every second home in New Hampshire, every third
in Maine and every fourth in Vermont.

The Boston Post published 93,869 MORE
lines of radio advertising last year than the second
Boston paper.

During the first eight months of this year
the Post published MOREradioadvertising than
any TWO Boston papers COMBINED, leading
the second paper by 95,101 lines. Analysis of
schedules now being drawn up indicates that the
Post will finish 1925 with a LEAD of close to
200,000 lines in RAD1O ADVERTISING.

The Boston Post publishes the most complete
radio programme daily of any newspaper in the
United States and maintains its own testing labor-
atory. The Post's Technical Editor is an instruc-
tor in the Massachusctts Institute of Technology.
POST radio news is ACCURATE.

You will have'a radio season:of regret if you are not listed in
“[%he Boston Post Radio)Show Section for 1 925"

SPECIAL REPRESENTATIVES: Kelly-Smith Co., New York and Chicago

PORees

CREY

Tl

“/ Sun, Mon. Tue. Wed. Thu, Fri Sat

OCTOBER

1 23

4 56 7 8 910 |
18 192021 22 2324 ‘
|

25 26 27 28 29 30 31

Every Radio Fan In
New England Will Read

L The l
Woston Pos

RADIO

SHOW |
SECTION

*The Fifth Annual Boston Radio Show will open on
October 12—the start of the radio “season” The alert I
radio manufacturer will take advantage of The Boston
Post RADIO SHOW SECTION to boost HIS season in
New England with a smashing message, an appeal which
The BOSTON POST will carry into the homes of l
hundreds of thousands of pro spective purchacers.

Forms close on October 9 for this 1925 Radio
Section—early copy will mean “better position" I

L
E Order Your Space Now
| Get Your Copy In Early |

]
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New England Trade News
(Continned from page 159)

plans on foot to enlarge its sphere of nscfulness
in the radio world, and negotiations are nuder
way which wmay eventuate in the company han-
dling other lines later in the season.

Honeymooning in Italy

When this department of The World is be-
ing read, Bob Steinert, of M. Steinert & Sons
and son of Alexander Steinert, will be Janded
in Italy, accompanied by his wife, who before
her marriage was Miss Lucy Cugrier, of Bostou
and Pctersborangh. N. H., wherc her mother,
Mrs. Guy Currier, has had for several Suminers
conducted al fresco entertainments at "Mariar.
den” the country home of Mr. and Mrs. Cur-
rier. The wedding took place on August 29,
and a week later Mr. and Mrs. Steinert took
passage on the Conte Verde of the ltalian line.
Mr. and Mrs. Steinert, to whom a host of
friends extend heartiest cougratulations, will
be away about two montls.

Brunswick Business Improves

The Brunswick headquarters in Boston are
showing a noticeable improvement in business
and this is especially true of records. Onc good
seller has been Charlie Chaplin’s recordings
The new prices placed on the Vocalion line
since the Brunswick Co. has had them has had
a marked effect and these, too, have proved
good sellers, and new Vocalion dealers are con-
stantly being signed up by Manager Harry
Spencer.  Brunswick dealers are naking ¢on-
stant inquiries about the new Panatrope, whiclh
the Brunswick is about putting out Samples
are looked for in a week or so und there will
be a gemeral rush of dealers to look into its
merits.  Manager Spencer was over in New
York for a few days the middle of Augnst.
Dr. Kolster Addresses Two Boston Meetings

Sixty-two members of the sales staff of the
Wetmore-Savage Automotive Equipment Co.,
Kolster radio distributor for New England,
gathered at the Westminster Hotel, this city,
on August 22, and heard an intercsting address
by Dr. Frederiek A. Kolster in person, as well
as by H. H. Southgate, assistant sales wanager
of the Federal Telegraph Co., manufactirer
of Kolster radio.

Dr. Kolster recited some exceedingly inter-
esting details concerning the original attempts
at communication throngh cther.

Mr. Southgate followed with an outline of
the tremendous advertising campaign about to
he launched upon a national scale, and set

THE TALKING MACHINE WORLD
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forth the policics of lis company which will
govern the cstablishiment of dealers.

Following this address, the four mnew models
representing the Kolster radio line were placed
in view.

On the same day Dr. Kolster attemded a
luncheon given by the Wetmore-Savage organ-
ization at the Boston Chamber of Commeree,
und later addressed the mecting upon the stn-

pendous growth of radio and the nmportanl
rank wlich it will lold amony industries of
the future

Interesting News Brieflets

Postals reccived from Winthrop A. Harvey,
of the C. C. Harvey Co, tell of delightful times
in Holland, where he and his family are espe-
cially enjoying life on the eanals.

William F. Flewming, of the Columbia Co."s
New England departurent, has been away on
his vacation, spending his time at a camp necar
Fitchburgh, this State.

Erncst A, Cressey, of the C. C. Harvey Co,
lately spent two weeks motoring worth, inaking
Belgrads, Alc., his headqnarters and taking a
few days’ visit to Quebec, where he and Nrs.
Cressey made their headquarters at the famous
Hotel Frontenac.

Joe Bu-ke, manager of the Masical Supply &
Equipment Co., made a sccond visit Yo Saratoga
to take in the races the fatter part of August.

Dick Keyes, who handles the Comnecticut
territory for the Musieal Supply & Equipment
Co,, Sonora jobbers, is receiving the congratu-
lations of his friends on having just becone the
father of a Insty son, named Dhek, Jr.

G. Dunbar Shewell, Sr., president of the
Cheney Sales Corp., came over to Bosion on
the first of the month to spend several days
liere looking over the brauch so ably conduct-
ed by his son, G. D. S, Jr.

Walter Gillis, who niaintains a very suecess-
ful store at 429 Boylston street, wherein the
Victor line is featured, is taking his vacation
this Sumumer in week-ends down on Cape Cod
where he devotes mueh of his tinie to golf.

Gennett Best Sellers

Awmong the best seller Gennett records of re.
cent release are inclnded "Silver Head,” played
by the "“Vagabonds,” with a voeal chorus by
Arthur Hall, "I'm Knce Deep in Daisies” and
“Bluc Eyes, Why Are You Blue” in the dance
catalog and "You Forgot to Remember” and
"l Wonder if We'll Meet Again,” both song
by Franklyn Bauer.

An OKd. Record Agency

Records for Everybody
They Satisfy Everybody

When it comes to a quick turnover of Records
Dealers have discovered Okeh can’t be beat.
With Okeh Records you have at hand the
chance to sell to e¢verybody.

OQur prosperity is the result of our service,
Your prosperity will result from our service.

Write for our Dealer Plan.

General Phonograph Corporation
of New England

126 Summer Street, Boston, Mass.

Knowledge of Market Is
Important te the Retailer
F. K. Gibbons Gives Some Sound Reasons Why

Retailers and Members of Their Organiza-
tions Should Know Their Sales Opportunitics

Onc of the esseutials vital to the sudeess of
the mannfacturer is that he should know his
macket to the (nll extent of his fiedd of oper-
ations.  Without this knowledge he cannot
operale,

How many dealers realize how important it is
for thew to pursue a similar policy? Whether
the retail dealer is small or large he should
know his market, and if e fails to make cfforts
to know it, he should give some one clse a
ehanee. There are dealers handling talking ma-
chines and radios in all parts of America, par-
ticularly in the lasger cities, who have not taken
a ecnsus of the sales opportunities in their lo-
calities, and there has been no intelligent analy-
sis of the situation as far as it coneerns them
and their business prospeets.

The retail merchant differs largely from the
wanufacturer throngh the disadvantage he
suffers in that he is confined to a local rather
than a national field; hence the greater impog-
tance of sizing np his market and knowing it
even if he has to go from door to door to find
out just wlhat sales opportunities exist! Too
many dealers rely upon trassient rather than
upon trade that must be developed. In New
York, for exarple, there are blocks and blocks
of apartimenl houses with probably fifteen thou-
sand people, or more, people to whom the re-
tail inerchant living next door to them is a
complete stranger, because he fails to make
himself known by correspondence, by personal
calls, or’by advertising.

Merchandising to-day is a highly competitive
proposition and no merchant can afford to sit
down and wait for trade to come to him—at
feast no one in the talking machine or radio
fields. Every possible mcans of selling his
house and bis product in his loeality is vital,
because if he does not hold his trade, it natural-
ly gravitates to the big departinent stores or
more attractive cstablishiments clsewhere. Not
only should the merchant know his locality and
his business opportunities, but he should make
an analysis of the sections and the elasses from
whoin he derives the most of his patronage. He
shonld see to it that his store as to price depend-
ability, service and eourtesy is in the front
rank. He should win seme individual recogni-
tion of his efforts by reason of his window dis-
plays and store arrangements. He should by
cvery means possible make his store the ren-
dezvous for those musically inclined. 1n other
words, hie should think and that is the secret
of success. The stereotyped old-fashioned idea
of opening a store and waiting for people to
come in to buy is passé. Competition is so
keen to-day that the merchant who wins is the
man who knows his field and goes after every
possible purchaser in the locality in whieh he
resides.  Most important of all, however, is
coutipuous, intclligent application. Ft means
hard work; and that is what retailing means
to-day. There are no fairy godmothers bring-
ing gifts to the talking machine and radio mer-
chant who is fighting the battle for trade. He
wust be up and doing and getting his share of
whatever is going—by knowing how to do il.
And that's the rubl!

Remo Corp. to Exhibit
at the Radio World’s Fair

Aerex, Coxn., September 8—The Remo Corp.,
of this city, manufacturer of Remo Trumpels
and Concert cabinets, will exhibit at the forth-
coming radio world’s fair ta be held in the
258th Field Artillery Armory September (4 to
19. The two new modcls recently announced
will be shown together with the regular line
of Remo products.
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Medla and Circulation Figures

2315633
215,950
170,032
67877 \
82371 |

Sumurday Evening Post
Radio News . . i
Pralrie Farmer . 2
Wisconsin Agriculiurist
Wallaces' Farmer

And—
Everybody Is Enthusiastic Over

DYMAC

Selecto Five

For it represenis the peak of DYMAC aceomplishment- ~everything
for which the DYMAC Line hus always stoed.

Every purt in the Selectu Five is 2 DYMACmade purt, whese per:
forioance in the past bas huilt the DYMAC rcputation.

We know that the DYMAC Selecto Five will outpeeforia other sim:
ilarly priced sets and many mueh higher priced seis undee the sume
reception conditions.

Tea it 1 you ure not eonvineed, we do nol expect you 1o push it

The case of the Selecto Five is mulogany done in wulout, whil the
punels und buse Gnished i ehony.

Femnred as a window diaphey with the rest of the DYMAC Line built
womnd ity e Sclectn Five will pay harulsomely for its spuce ullor:
m
DYMAC Nationut advertising sinrls ut ence, News of o goed thing
speeads rapidly.

ELECTRICAL PRODUCTS MFG. CO.
Providence, Rhode Island

New York Office: Metropolitan Tower
lixpunt Ollice:  Ad. Anriema, lne., 116 Broad St. N. Y. Gty

EVERY

\_[IE NEBRASKA
| WALLACES A
THE quY

s

4\\ GUARANTEED FOR ONE YEAR /J

T

The Farmer .

Nebraska Farmer - .

Kansas Farmer . .. 123,793
The Progressive Farnie
Country Genlleman . . 786,143

DYMAC Sclecle Flua Liot. $73.00

i
@ DYMAC Type E Hest.
DYMAC Tyoe €. Hend: i i Lo, $2.00
s 3800
DTHER DYMAC
ACCESSORIES
AND PARTS
Loud Soeaker Unit, $3.00
Audlo Freeuesty Transe
Tormners. $2,40 to $4.00
Soldering Set (slandard),
52,50
Crystar Set feomoleta),
Thio P
DYMAC veener Dial, DYMAC Loud Spraher, ~ Sub-panel Seehst, T3¢
List, 81,50 Liat, 58,30 Jaeky, 30¢ to 300

DYMAC Vactory Sales Agenls
Chlcago—E._V, Flnsan, e City—Wm, S. Reld Salns Co.
Cirveland—Faclecy Suies Co. 41 Sales Co,
tings Eleo. Sales Ce.

—w. Lester Bakee,

rnes &

Misacacolls—Twin Cily 8adla Saies
.

s1.” Louls—H, F, Blsbee Co.

o Angel
Vancouyer, B. €.—lohn E. T

Atk nearest Faclory Sales Agent Toe catalon ol complute Ine of
DYMAC Guorantred Hadlo Equioment

PRODUCT
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O=DIAL 5 Tube Receiver

Is Setting Up New Sales Records

Whenever a plant embracing over 20,000 square feet of floor space becomes
taxed to full capacity within thirty days after announcing a brand new product

It Must Be Behind a Winner!
REASONS WHY NO-DIAL IS THE BEST SELLER

FROM THE CONSUMERS’ POINT OF VIEW
The price is right
ONLY $98.00 (less accessories)
10% additional west of the Rocky Mountains.

EASY TO OPERATE
Anyone can operate a NO-DIAL successfully. Just rotat-
ing the cover brings in station after station—far and near,
loud and clear.

VISIBLE STATION RECORD
The station register upon the cover permits the owner to
make a permanent station record without need of a log
book. Stations once found can always be brought in
instantly again at the same recording point.

LOUD AND CLEAR AS A BELL
The tonal qualities of the NO-DIAL will please everyone.
‘They are so sweet, so clear, so mellow! Tube for tube the
NO-DIAL recognizes no superior and on test it has out
performed many higher priced receivers.

REVOLUTIONIZING RADIO
In form, beauty, performance, simplicity and results, NO-
DIAL is positively revolutionary and unique in radio manu-
facture. The compact, circular case of spun aluminum
absolutely shields it from body capacity. Finished in pop-
ular bronze crystalline, it is a perfect match for most high-
grade loud speakers,

9.

FROM THE DEALERS’ AND JOBBERS’
POINT OF VIEW
NO-DIAL is something really new—just what you have
been looking for.

SIMPLICITY
The simplicity of the NO-DIAL five-tube radio frequency
resistance coupled receiver, together with its outstanding
performance makes it a set people want—a set they will ask
for. Word-of-mouth advertising will do the rest.

IT'S PROFITABLE
Because of a limited number of distributor and dealer fran-
chises, prices will be upheld and each merchant will receive
his full and legitimate profit. Our discounts are generous
-—our prices very popular.

LOW SERVICE COST

Our Guarantee is such that you are protected against losing
a big part of your profit through service. Don’t overlook
this point-—you alone realize its supreme importance.

DOMINANT ADVERTISING PROGRAM
All the important radio papers, newspapers and many na-
tional and farm magazines are being used to carry millions
of NO-DIAL messages to your prospects. The NO-DIAL
simplicity appeal attracts attention—inspires prospects to
action.

Centralize That *Action” in YOUR Store

Seerenaer 15, 1923

The Ohio Stamping & Engineering Co., Dayton, Ohio.
Dept. BUT HURRY! DON’T WAIT!

Send me all the details regarding a NO-DIAL FRAN-

CHISE. My jobber’s name and address is See your jobber or mail the coupon today.

NAME ..... OO e o T S The OhiO Stamping & Engineering Company
(DI C Y T R e ——————— i Dayton, Ohio, U. S. A,
@0, - - Jsoc-5-=co000c-" S AT . i
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Metropolitan Sonora Dealers

Attend

Meeting to View New 1925-26 Models

Luncheon Meeting in the Hotel Pennsylvania, With Greater City Phonograph Co., Sonora Dis-

tributor, as Host, Addressed by S. O Martin,

A.l a recent luncheon at the Hotel Pennsyl-
vania, at which the Greater City Phonograph
Co., distributor of Sonora products, acted as
lost, with Maurice Landay, president of the
company, presiding, the new line of the Sonora

S. 0. Martin

Phonograph Co. was displayed. The mecting
was attended by over a hundred dealers from
the metropolitan territory, New Jersey and the
lower Hudson Valley.

The luncheon proved to be not only most
cnjoyable to those present, but also very in-
structive from the standpoint that the various
officials of the Sonora Co. who addressed the
mceting outlined to the dealers the policics and
plans which were to be carried out during the
scason of 1925-1926.

Mr. Landay and Arthur Morris, secretary of
the Greater City Co., constituted the reception
committee and greeted the dealers who attend-
ed the luncheon, acting admirably in the capac-
ity of hosts. Mr. Landay officiated as toastmas-
ter in the introduction of the various speakers.

Good Exccutive Representation

At the speakers’ table werc scated S. O.
Martin, president of the Sonora Phonograph
Co.; Joseph Wolf, vice-president in charge of
manufacturing; Frank V. Goodman, general
sales manager; Warren J. Keyes, treasurer;
Maurice Landay; H. B. Haring, district sales
supervisor for Sonora; C. H. Baker, of the
Long JIsland Phonograph Co.; L. O. Coulter,
assistant sales manager of the Sonora Co., as
well as F. W. Schnerring, advertising manager,
and Sidney Coleman, sales representative for
Greater City.

S. O. Martin’s Interesting Address

President Martin addressed the meeting, out-
lining the achicveineats of the Sonora Co. up
to the present time, and the policies which
had been and are being at the present time fol-
lowed out. Mr. Martin laid particular stress on
the fact that the company had always jealously
and carefully guarded its good name and reputa-
tion for producing merchandise of unassailable
value in quality. Mr. Martin gave facts and
figures showing that the relative amount of
sales in plonographs had increased materially
during the year of 1925 until at the present time
sales as anticipated from month to month by
the company have practically doubled the
figure set in the quota.

Sonora Co. President, and Other Exccutives

Vice-President Wolf was the next speaker,
“It has bcen our policy to always maintain a
place in the front of the crowd; however, we
do mot wish to be too far ahead,” he said. "1t
is our desire to offer the trade something which
the public wishes, but in so doing we wish to
plfer only that for which we fcel that we can
accept full responsibility, for the merchandising
of it under the name of Sonora.”” Mr. Wolf as-
sured the dealers that there would be no liqui-
dation of Senora products during the coming
year, as tbe entire manufacturing and sales
plans have been laid up to March of next yecar.

Frank V. Goodman, general sales manager,
concludcd the addresses by Sonora officials. He
talked to the dealers from the standpoint of
merchandising and sales as applied to Sonora
products, and said in part: "In order for a
profitable business to be conducted, the maunu-
facturer must understand the needs of the trade
and in shaping plans and policies must do so
bearing In mind the requirements of the indus-
try and wpon what basis busincss will be re-
ccived. Our policies are shaped to answer the
question, why should you deal with us? We are
soliciting your business on the grounds that we
are making good products and handling them
in snch a way as to deserve your confidence
and good will” Mr. Goodman assured the
dealers of the desire of the Sonora Phono-
graph Co. to co-operate with them in every
possible way towards the solution of their
sales problems, and advised dealers in the met-
ropolitan district to bear in mind the fact that
the main offices of the Sonora Co. are con-
veniently located at 279 Broadway.

The various models of Sonora products
which were attractively displayed in the small
ballroom of the Pennsylvania Hotel before and
after the lunchcon included: Sonora portable,
IMymouth, Hampden, High-Boy, Radio panel,
Del.uxe Console type speaker and Melodie
phonograph models.

Irwin Kurtz, president of the Talking Ma-
chine and Radio Men, Inc.,, who was present,
was called upon by Mr. Landay for a few
words. He obligingly complied, praising the
Greater City and Long Island and Sonora
Phonograph companies. The meeting was then
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adjourncd for the inspection of the new line,
which met with the enthusiastic approval of
the dealers.
Similar Meeting in Brooklyn

This was the second mecting of Sonora deal-
ers in the metropolitan territory, as on the
previous day a similar mecting was held at the
Hotel Bossert, Brooklyn, with about forty
dealers present, under the auspices of the Long
Island Phonograph Co., Sonora distributor.
The program was similar to that of the New
York meeting, a3 delegation of New Yorkers
being present. The display of the new Sonora
line reccived by Brooklyn and Long

was

Maurice Landay
lsland retailers with the same enthusiasm
shown at the later meeting in New York.

Among those.present were:

L. Jacobson, Audubon Music Shop; William \Waldman:
Jay C. Lichterman, Saul Biras; F. P. Altschul; H. Mukasie,
Prospect Talkimg Machine Shop; Walter H. Nussbaum,
Waltlum Electric €o.; Max M. Gennis, M. Max, Gimhel
Rros.: A. J. Stack: Heary €. Conn; A. Gibboms, Ludwig
Dauiau & Co.; Lawrence Kirchhoff, Kirchboff Piaao Co.:
Jack Bersin, S. Bersin Co.; J. Schick; E. A. Spitzer, Tre-
mont Radiv Plione Co.; Chas. W. Down; Max Kassover,
Vim Elcetric Co.; J. M. Colllos, Terminal Radlo; Philip
Owitz, Imperial Economy Radio; S. J. Wolf, Ollver
Brothers, Inc.; George A. Scofield, Pease-Behning Piano
Co.; 5. Helfer; James O'Byroe DeWitt; Danicl \Vebsier,

{Continued on page 168)
-

Specify type of current when ordering.

Long Island City

N. Y. OFFICE ; 48th STREET AND LEXINGTON AVENUE

The 40 Minute Record

The SHELTON Electric Motor

1l The "Simplicity” electrifics Victor, Edison and Colum-
bia phonographs by simply taking off winding handle
and placing motor against turntable. Automatic switch
in motor operated when the turmtable is started or
stopped. Made for AC or DC current of 110 volts.

The Shelton Electric Co.

Mpyr. Dealer:

Are you preparing to sell the 40-
minute record? New machines will
be produced on which to play this
record. How about the millions of
machines now in existence that
would require winding four times
during one record.

The Shelton motor solves this
problein and means big profits for
you.

Write for calalog ond detailed
information

New York

r —

——
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Unipower~the

Write for booklet, ' Unipower
—atriumphkin Radio Powre?r”,
describing fully Unipower's
many advantages and econ-

omies.

THE TALKING MACHINE WORLD

. —

—backed by a big national advertising campaign in
The Saturday Evening Post and the Radio Magazines

O you want to add a high quality, quick
D selling and extremely profitable item to
your line of radio necessities? Do you
want to be able to cash in on the demand created
by the big national advertising campaign featur-
ing the new Gould Unipower— the latest sensa-
tion in radio?
If you do—the new Gould Unipower will be
one of your biggest sellers and profit makers this
Fall.

Unipower is a perfected radio power unit—a
proved triumph in radio engineering, not a hope-
ful experiment. It is an article that you can freely
recommend and endorse. The consumer price is
moderate—within the reach of all.

Right in your neighborhood, the potential
market for Unipower runs into the thousands.
Every new buyer of a multi-tube radio set is also
a prospect for Unipower. And, in addition, the
hundreds of fans who have already bought sets
from you are prospects for Unipower, too.

What Unipower Is

Unipower is a scientifically designed “A™
power unit that automatically converts house
lighting current into radio power of the highest
quality. It is a single compact unit, enclosed in
a beautifully finished gas-tight case that fits com-
fortably and safely inside most radio cabinets.
Unipower is not a so-called battery eliminator
and should not be confused with any other

radio power device.

7 Important Features
of Unipower

1. Unigue convenience
‘Unipower banishes
dry cell renewals and
charging of storage bat-
teries. After installation,

Unipower requires no attention except the occar
sional addition of water.

2. Superlative reception—Unipower gives
continuous, unfailing “A™ power of highest
quality. No hum, no noise, no fluctuation in
voltage.

3. Goes inside the cabinet—Because of its
compactness and patented gas-tight cover, Uni
power is the only complete “A™ power unit that
can be safely installed inside set cabinets.

4. Definite econonty—Compared with dry
cell operation or the expense and inconvenience
of having storage batteries charged, Unipower
pays for itself over and over again. The operating
cost is but a few cents a month. No tubes, bulbs,
lamps or working parts that require frequent and
expensive replacement.

5. Master control switch-—Unipower’s mas
ter control switch operates both the radio set and
Unipower. This switch connects Unipower to
the house current and the radio set. When the
radio set is on, the house current is off —when
the set is off, the house current is on.

6. Charging Unit—Unipower contains a Bal-
kite charging unit of special design. The Gould
Storage Battery Company possesses the exclusive
rights to this special charger when used with a
battery 1n a single unit such as Unipower.

7. Automatic Cut-off—1It is impossibie to
damageUnipowerthrough the failuretoadd water
when necessary. When this happens, the charger
automatically cuts off and prevents harm to the
battery unit.

Our factory is now operating at capacity to
meet the demands of the trade for Unipowers.
Place your order with your jobber immediately.
Be sure of getting your shipment in time for the
Fall demand. The Gould Storage Battery Co.,
Inc., 250 Park Ave., New York; Chicago, Kansas
City, San Francisco.

e NEW

latest

Sepresser 15, 1923
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sensation in Radio

——

| Unipower operates from alter-
| nating current, 110-125 volt—
60 cycle. It is supplied in two
types. The 4-volt type is for
| sets using U V 199 tubes or
equivalent and retails for
| $35.00. The 6-volt type is for
| sets using U V 201-A tubes
or equivalent and retails for
$40.00. West of the Rockies,
prices are slightly higher.

[Unipower

Off when it’'s on—On when it’s off




i68

THE TALKING MACHINE WORLD

Sertemser 15, 1925

— ——————

Mr. Dealer

When a cabinet manufacturer
shows you his radio Console,
look and see if he has a

Mastertone Unit

and the tone chamber. Then
you know hethas fitted his cab-
inet with the best and correct
equipment for an efficient Loud
Speaker.

Order from your jobber. If he can
not supply you write the BLOOD
TONE ARM COMPANY, BAY
CITY, MICHIGAN.

Sales Office for Chicago District

Blood Tone Arm
Company

222 West Madison Street
Chicago, Hlinois

T —— e ——y

Sonora Dealers View the
New 1925-1926 Models

(Contivued from page 165)

Talking Machine Journal; Ralph Couat, Camp & School:
Morzis Glassmau, Palace Talking Machine Ca; Ii. R.
Sheer, P. Sismpson, Inc.; Morris Bricker; L. Marks, Marks
Radio & Eleetric Co.; M. Radel: A. Grossbandler; S.
Sbearn; S. A. Sherman; Ben Rubin, Plaza Radio & Elec
iric Co.; W. K. Bach;James J. Egan; George Danjunas,
Times Square Auto Supply Ca.; V. Benkwitt, W. & A.
Benkwitt; W. L. Dretafelder, Krakauer Fiano Co.; Julius
Gotdberg, Chambers Music Co.; Harry Zuckcrman; Gus
Kleln, Klein's Radio & Electric Co.; William Genz, Buck-
ley-Newhall Co.; Louis Joy Gerson; William A. Mayers,
Archie Mayers, A. H. Mayerss Frank Burns, E. T. Cunning-
bam Co.; Irwin Knrte; Leuis Leibowitzs Herbert D. Berkley,
Bloomingdale Bros.; George Sklar, Imternatioual Phomo
€o.; L. M. Rogers; David E. Gilman; Howard A. Jacobs,
Barnes & Jacohs: M. Goldberg; S. S. Poselle, Hunts
Point Radia, Inc.y Harry Brodwin; J. L. Lewis; Lows
Dreazen; George A. Morgan; A. J. Facth, Winterroth, all
of New York City.

Other New York firms in New York City and ont of
town represented were: Reubert Piano Co.; Ackermam &
Mabl, Modern Musie Shop; I Gabler & Sons; City Radio
Co.; Melrose Grafonola Shop; Premier Phono Co.; Halkin
& Edelson, Yonkers, N. Y.: C. Sciliano, Hunts Leading
Music House, White Plains, N. Y. Those from New
Jersey weret William D. Murphy, Summit; Joho H. Con-
cannou, Woodbridge; D. Bryan, New Jersey Muslcal Instru-
ment Co., and Gast Bros, Union City; Walter Wanaer,
Nutley; Okulski Bros. and Joseph Paradlso, Passaie; J.
Breslow, Boonton Music Shop, DBoonton; Nat. Popick,
Williams Cicenia, Branch Brook Service Station, and A. R.
Habne & Co., Newark: W. O. Brown, Dover; S. Salter,
Perth Amboy; Chas. A. Reid, Reid Piano Co., Plainfield;
Otto Wunderlich, West Hohoken; S. Bruaton, Bruaton
Piano Co,, and Philip Duckman, Jersey City; Jacob Levin,
Long Branch; Julius Schafer, Home Furniture Co., Tren-
ton; Orange Music Box, Orange: W. H. Bergfels, Pompton
Plains; Louise Hyde Bowers, Bowers Music Shop,
Metuchea.

1925.26 Radio Models Are
Announced by Sunbeam Corp.

The Sunbeam Radio Corp., New York, re-
cently announced to the trade its line of radio
receiving sets and speakers for the season of
1925-26. The linc incorporates a variety of
models.

Alfred Bloom, of the company, in discussing
the new models which are being distributed
among the dealers at the present time, said:
“Qur new line is as complete in range of models
and price as we could possibly have made it
The sets range in price from a very moderately
priced sct up to a high-class Console type cabi-
net set.

"We arc pursuing a new plan of merchandis-
ing with our new models, and up until now it
has worked out very successfully. Our dis-
tributors are advised constantly as to our plans
and in a number of ‘cases we reccived orders
for the new models before they were completed.
This allows us the opportunity of getting a fair
estimate of the requirements of the trade, and
we are able to plan our production accordingly,
thus eliminating any overproduction and eon-
sequent cut in price.”

Buffalo Retailers Plan
Columbia Sales Campaign

Burrato, N. Y., Scpt. 8—A Columbia ex-
ploitation campaign is planned for the early Fall
season, to be conducted from Buffalo and covering
the western New York and northern Pennsylvania
territory. The campaign is under the direction
of L. J. Comer, district manager, with head-
guarters at 1700 Main street, this city. Mr.
Comer said that dealers are showing a great
deal of enthusiasm over the new fifty-cent Co-
lumbia records, which will be relcased this
month.

As an added stimulus, he has secured Art.
Gillham, Columbia artist, to sing and give some
of his original dialogue from WGR, broadcast-
ing station of the Federal Radio Co. His pro-
grams will be sent over the air on the cvenings
of October 6, 7 and 8. Mr. Gillham will also
appear at the stores of various Columbia dealers
in this territory.

New Pooiey Cabinet, 1120
R-2, to Be Featured Model

Medium Priced Cabinet, One of Most Popular
in Line, Is Equipped with Atwater Kent 20,
But Will Accommodate Any Atwater Kent
Set—To Be Displayed at Radio Shows

Oue of the models ta be featured at the
Pooley exhibit at the two national radio ex-
positions to be held in New York City will be
the Pooley cabinet No. 1120 R-2. This medium

New Pooley Cabinet 1120 R-2

priced model has alrcady proved to be one of
the most popular numbers in the Pooley line.
It bas all the high qualitics of Pooley con-
struction and finish and in addition allows 2
latitude of selection in the choice of the set in
that it is equipped with the Atwater Kent model
No. 20, but may be also bought arranged to ac-
cominodate any sct in the Atwater Kent line. The
Pooley Co. has been exceptionally busy during
the past month.

A comprehensive sales and advertising port”
folio is in course of preparation and is expected
to be in the hands of most of the Poocley deal-
ers by the middle of the month. It is expected
that this will prove to be a valuadble sales aid
to the dealer for the coming Fall season,

Latham Sales Staff Meets
Kolster Radio Officials

Considerable enthusiasm was ecxpressed by
the entire sales staff of E. B. Latham & Co.,
Kolster distributors in the metropolitan dis-
trict, following a mecting with Dr. Frederick
A. Kolster, at the Arkwright Club on the eve-
ning of August 21. .

L. E. Latham, secretary and sales manager
of E B. Latham & Co., presided and intro-
duced Dr. Kolster, who spoke briefly upon the
developments in radio and outlined, at the re-
quest of his audience, the principles of the new
split-circuit which bears his name and of which
he is the inventor,

Following Dr. Kolster's address H. H. South-
gate, assistant sales manager for Kolster radio,
outlined bricfly the policies of his company and
plans for the coming season.

Federal Tel. Co. Head
Visits New York Offices

Lieutenant Commander Ellery W. Stone,
president of the Federal Telegraph Co. of Cali-
fornia, is spending a month at the New York
office of the company, located in the Wool-
worth Building, which is headquarters for
Kolster radic. Mr. Stone is eminent as an
author of standard books on radio and as an
engineer.
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ALWAYS ONE JUMP AHEAD I‘

New Process Recording
Qalfly and P |

Wonderful Definition and Wonderful Tone

The Engineers of Compagnie Gen-
erale des Machines Parlantes Pathe
Freres, of Paris, developed and per-
fected the new cylindrical record- |
ing to a point superior to anything
known today. When records can
be made still better, Pathe will
make them.

' PATHE PHONOGRAPH & RADIO CORPORATION

20 GRAND AVENUE, BROOKLYN, N. Y.
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Wide Variety of Models and Products
Features the New Music Master Line

Complete Line Now Covers Everything in Radlu — Announcemtm Followed by Orders From
Distributors in All Parts of the Country to Care for the Expected Large Fall Demand

PHILADELFHIA. PA, Septemiber 5.—The Musie
Master Corp. of this city has lately wnade an-
nouacenicnt and issued a technical descrip-
tion of its complete line of Music Master radio
sets which are illustrated in detail on the op-
posite page. The Music Master horn is nation-
ally famous and although the Musie Master
radio sets were only comparatively recently
introduced, orders on hand from distributors
throughout the entire country show their popu-
larity will undoubtcdly be great dvring the
coming season.

The line offers a wide variety of styles, eir-
cuits and prices and has been desgined to meet
the widely divergent tastes of the buying pub-
lie. An idea of the wide range of priees is to
be found in the fact that the lowest price Music
Master set rctails for $50 with intermediate
prices runging up to $460. The type mumber
of the model compares with the retail price of
the machines.

Type No. 50 is a mahogany cabinel with
space for dry cells in the rear and uses four
tubes of the Music Master 199 type. All other
models of the line employ the 201A type. 1t is
a neutrodyne circuit and two-dial control.

Type No. 60 has five tubes with three con-
trols and is also encased in a mahogany cabi-
met. It has a lock and jack combination which
cannot be operated when locked. Type 100
also has five tubes and threc controls and is
encased in an attractive mahogany cabinet con-
sole type with space for “B” batlery. 1n this
set the jack for the headphones is in the front
panel and Joud speaker connection is provided
in the back.

Type 140 is also a mahogany cabinet five-
tube set and a particularly attractive panel ar-
rangement has been given in addition to other
distinctions. In this model the panel is at-
tractively ctched and contains a single dial with
gold-plated pointer controlled-by a knob. This
dial is under glass, indirectly illuminated and
gives particularly striking effccts.

The first six-tube model in the Music Master
line is to be found in type 175. It has two
dials operating on embossed scales of golden
bronze finish which give a pleasing contrast to
the dull black metal panel which, similar to the
foregoing models, is slanted. 1n this cabinet,
whieh is of mahogany, is included a built-in
Music Master loud speaker.

Type 215 is the same as type 175, with a ma-
hogany table to hold the set. The construction
of this table is such that it carries an A" bat-
tery and is designed to match the gencral lines
of the radio set. A sliding board under the
table top is provided for an arm rest and the
table legs are detachable for knockdown ship
ment.

Type 250 is a cabinct model of the Music
Master Ware receiving set in which seven tubes
arce used with only one major control operating
a wave length indicator showing through a cut-
out on the front of the panel. This indicator
is said to be entircly original with this set as
the familiar decimated dials are entirely absent
and the actual wave lengths themselves appear
in the cut-out space. No antenna or ground is
required on this set,

Type 300 in addition to its qualities as a re-
ceiving sct also constitutes a partienlarly at-
tractive picee of furniture and is the first of the
three floor models of the Music Master line.
It is a five-tube set operated by two controls.
It Is stated that this set uses neither outside
antenna nor loop for the reception of broad-
casting programs up to a considerable distance.
The cncrgy requm:d for (he plate current may

Tall\mg Machme and Radlo
Men Will Meet September 16

The September mecting of the Talking Ma-
chine and Radio Men, Inc., the dealer organiza-
tion for the States of New York, New Jersey
and Conncclicut, will be held on Wednesday,
Scptember 16, in the midst of radio show week.
It is expected that the mecting will be the most
important one of the year, for invitations have
been issued to visiting trade manufacturers,
jobbers and dealers to be present at this gather-
ing as the gucsts of the association. The meet-
ing has been sct aside as Stromberg-Carlson
day and the principal speaker on the program
will be R. H. Manson, chief engincer of the

‘Stromberg-Carlson _Telephone Mfg. Co., and

widely known in radio circles. M. Alanson
will deliver an address cntitled "Designing
Radio Apparatus,” and as he is an exceptionally
able speaker it is cxpected that the dealers will
find his address of unusual interest. The new
Stromberg-Carlson sets will be displayed at the
meeting and a banner attendance is expected.

Album Demand Under Way

Max Willinger, president of the New York
Album & Card Co., reports that Fall orders
are already being received at the headgnarters
of the company in New York City. Both the
Nyaceo record albums and the line of Nyacco-
fiex reeeiving sets are complete for the opening
of the Fall scason. From the quantity of orders
already in hand it would scem that, despite the
large mannfacturing facilities availabie, produc-
tion would be taxed.

be obtained fmm 110~ voll A-C house eurrent
with the use of a "B” battery eliminator. The
radio set itself is locked in place by a Yale lock
providing proof against theft of tubes and un
authorized operation. Access may be had to
the sct by sliding it out drawer fashion. Two
concealed clectrie lights illuminate softly the
log charts whick may be replaced by the oper-
ator. ‘The cabinet is of solid mahogany
througliout, of period design with bronze hard-
ware to match the appointments of the operat-
ing panel.

Type 400 is the same as No. 300 with mahog
any cabinet more elaborately hand-carved and
all hardware gold-plated. Type 460 is the same
as type 250 but mountcd in console type of
mahogany cabinet elaboratcly hand-carved and
of period design with built-in loop and inelnd
ing an artistic drum type Mosic Master lond
speaker.

Tlhe now familiar driun type of Music Master
loud speakers shown at center bottomn of illus-
trations are produced in a variety of design
Model 9 is suspended by silken cords with ta
sels. Models 12 and 13, as may be seen from
the illustration on the oppositc pag are set
on pedestal bases

Shelton Co. Sta;-ts Fall
Drive on Simplicity Motor

The Shelton Electric Co.. Long Island City,
nmanufacturer of tlie Shelton Simplicity metor,
has inangurated its Fall campaign on this prod-
uct. This motor is an clectric motor set in
contact with the rim of tlie turntable, and the
spring motor does not have to be removed. The
company is featuring this motor in antieipation
of the debut of the 40-minute record which with
the ordinary spring motor would have to be
wound a number of times during the playing.
There will undonbtedly be a marked demand for
a motor of this character at this time.

The Shelton Electrie Co. is also featuring a
new product to talking machine and radio wmanu-
factnrers and other large industries where num-
bers of people are employed. 1t is an automatic
clectric dryer which through heated air does
away with the use of other kinds of towels. It
is reported that this new produnet is rapidly
taking hold.

Lois Marjorie Gross Arrives
at Home of Benj. Gross

Benj. Gross, of Gross-Brennan, Ine, New
York, Eastern representative for Stromberg-
Carlson radio products, is receiving congratula-
tions from his many fricnds in the trade upon
the arrival of a baby daughter, Lois Marjorie
Gross, who was borm on August 30 Mr.
Gross is now the proud father of two boys and
a girl and he states they are all taking a keen
interest in the new Strombérg-Carlson 1926
models.

THE DAYS OF THE

IN RADIO
ARE GONE; THE

UNIRAD

REPLACES THEM ALL
ON A. C. or D. C. CURRENT
WITHOUT HUM OR RIPPLE

Sales Agents

STORAGE; B & C BATTERIES

NO RECEIVER IS.UP TO DATE WITHOUT A UNIRAD
ON DEMONSTRATION DAILY AT

NUVAL SALES CORP.
3 EAST 14th STREET, NEW YORK CITY

BRISTOL

& BARBER CO.,

SIMPLICITY ITSELF

UNIRAD

1S PRACTICALLY THE SIZE OF TWO
45-VOLT B BATTERIES;, SMALL,
COMPACT, LIGHT, INEXPENSIVE TO
OPERATE. NOTHING TO WEAR OUT
OR GET OUT OF ORDER.

INC.

Distributors
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H. R. Carlisle Resigns
From Atwater Kent Staff

Former Member of Atwater Kent Advertising
Staff Assumes Position as Manager of Ad-
vertising Department of Welsbach Co.

PHiaceLPHIA, PA, September 4—H. R Car-
lisle, for many years connected with the adver-
tising departmcent of the Atwater Kent Mfg Ca,
Philadelphia, Pa., has now joined the forces
of the Welsbach Co., of Gloucester, N. J., wherc
he assumcs the responsibilities of advertising
manager. At the instance of his severing his
connection with the Atwater Kent organization
this company paid a tribute to Mr. Carlisle in
the annonncement which reads as follows:

"It it with sincere regret that we record, ef:
fective as of this date, the resignation of H. R,
Carlisle, one of the oldest and most valued
members of the advertising department. Mr.
Carlisle lcaves us to assume new and greater
responsibilities as the advertising manager of
the Welsbach Company, Ellis and Esscx strcets,
Gloucester, N. J. We all wish Mr. Carlisle every
success and happiness in his new position”

S. W. Lukds Appointed New
York Adler Representative

The hosts of friends and business acquaint-
ances of S. W. Lukas will be glad to hear
that he has been appolnted to the position of
special field represcntative of the Adler Mfg.
Co., maker of Adler-Royal phonographs, com-
binations, radio sets and speakers.

Mr. Lukas will reprcsent the Adler-Royal
Co. in his old field of endeavor, the New York
metropdlitan territory, where he has made such
a notable success, especially of late with Adler-
Royal.

Mr. Lukas will tie in closely with the Silas E.
Pearsall Co., metropolitan Adler-Royal distrib-
utor, and ‘work with it to the end that Adler-
Royal dealers will receive the very finest and
most efficient and cffective service and co-op-
eration possible. This new arrangement is sure
to be welcomed by the trade and will be looked
upon with a great deal of satisfaction by Adler-
Royal dealers who know from past experience
just what pleasure it is to be in contact with
this capable executive.

THE TALKING MACHINE WORLD
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Electrical Products Mfg.
Co. Issues Dymac Catalog

The Full Line of Dymac Radio Set Speakers
and Parts Illustrated and Described in Detail
in Attractive Brochure

Provipencgt, R. 1, September 9.—Concurrent
with the announcement of the appearancc of
the Dymac Selecto Five, the new radio set
produced by the Electrical Products Mig. Co.,
of this eity, this company has issued a new
catalog on Dymac radio equipment, which is
attractively printcd and bound and the frontis-
piece depicting the large manufactnring facili-
tics of the Electrical Products Mfg. Co., in this
city. A foreword signed by President Frank
E. Dyson and Harry A. McAvoy, treasurer and
general manager, outlines the qualities of the
Dymac products as presented, stressing the one-
year unconditional guarantee of every article
bearing thc Dymac trade-mark. Thereafter
iollow illustrations and descriptions of the new
Dymac Selecto Five radio receiver, the im-
proved Dymac loud speaker, Dymac head scts
types "G” and "E,” Dymac standard loud speak-
er unit, Dymac vernier dials, Dymac sub-panel
sockets, standard rheostats and potentiometers,
variable d s, audio-frequency t f
ers types "G,” "H” and “E” and audio am-
plifying transformers type A-l, standard jacks,
duo lateral coils, a crystal set outfit and a stand-
ard electrical soldering iron kit.

The catalog closes with an interesting de-
scription of the Dymac factory where thcse
various products age made illustrated with in-
terior views of the various departments. The
concluding paragraph cordially invites distribu-
tors and their customers to visit the Dymac
plant when in Providence.

For the convenience of the buyer the back
cover is devoted to a map of the United States
an which is marked the location of the cities
in which Dymac factory sales agents make
their headquarters, together with their names
and addresses.

The new store of Neisner Bros, at 47-49
South Main street, Wilkes-Barre, Pa., has been
opened recently with a full line of musical in-
struments. The department has a phonograph
counter, which is sixty feet in length and com-
plete in every detail.

Everybodys T. M Co Is
Enjoying Brisk Business

Concern Growing Rapidly as Evidenced by
Recent Purchase of Building It Occupies—
Robert Harris, Eastern Manager of Adler
Co., Helps Develop Adler Department

PRitADELPHEIA, Pa, September 10—Everybody's
Talking Macbine Co., of this city, reports that
Summer business in repair material and Honest
Quaker main springs has been particularly good
and from present indications it would seem as

Everybody’s Headquarters
though the Fall season would prove a busy
one.

The Everybody's Co. has often been referred
to as one of the fastest growing organizations
in the talking machine industry, and Philip Gra
buski, president, and Samuel Fingrutd, treas-
urer, i that the plans for the future call

PHILCO - -

METROPOLITAN
DISTRIBUTORS

Tt e TIVMERT 02 utirry.

RADIO RECEIVERS

SONORA SPEAKERS
CUNNINGHAM TUBES
+ EXIDE
RAY-O-VAC - BALKITE L

S

CITY - -
GREATER,

o

GREATERCITY

PHONOGRAPH COMPANY INC
234 WEST 3QTHSTREET NEW YORKNY

%////\N

for even further expansion. The purchase of
the Everybody’s building will provide facilities
for this further expansion and the future of the
business looks particularly bright.

The distributing end of the organization,
which is a separate and distinct department,
also reports good business. The Okeh and
Odeon record stock is moving fast and tele-
phone calls are being received almost daily
from far distant points in the territory for im-
mediate delivery of the many popular hits in
the Okeh line.

Robert Harris, Eastern manager of the Adler
Mfg. Co., New York City, is spending much
time at the headquarters of Everybody's Talk-
ing Machine Co., which was recently appointed
distributor of the Adler-Royal line, and is
heartily co-operating with the Everybody’s Co.
in the development of this department.

Wiedoeft Orchestra a Hit

CantoN, O., September 8 — Herb Wicedoeft and
his Brunswick Recording Orchestra, now in its
fourth week at Moonlight Ballroom here, has
broken all dance hall attendance records in this
section. The five-week engagement here of
the Wiedocft band is the longest the orchestra
has stopped since it left Los Angeles in the
Spring. Wiedoeft last week gave three prizes,
one a Brunswick phonograph, secured through
the local dealer, the D. W. Lerch Music Co.,
to winners of the fox-trot contest, held at the
big pavilion last week and which created a
great deal of interest.
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Watch the
A-C DAYTON DEALERS
this year!

L Retailers of A-C DAYTON Sets will go after
é{ X business this year armed with the most remark-
7 able merchandising method yet developed for
: radio—a method which organizes their radio de-
partments along proven lines, which assures the
personal success of every individual dealer.
Below is a partial list of main
chapter headings in The Master
Radio Salesman. The book is
full of selling helps and proven
merchandising plans.
1. Choosing the Line.
2. Building the Prospect List.
3. The Demonstration and Close.
4

It is a plan of business management as well as
sales. It puts radio selling on the same highly
organized basis as the automobile. It is flexible
enough to be used by every type of radio dealer.
The book, The Master Radio Salesman, is the
backbone of this plan which exhaustively covers
the entire field of radio selling.

. Improving Merchandising
Methods.

5. Selling Radio to the Farmer.
6. Training Salespeople.

This remarkable book, complete
in itself, is but a part of the
A-C DAYTON plan this year.

A-C DAYTON shoots straight with its dealers.
A.C DAYTON Receivers have an established
reputation for performance. The line is com-
pact and salable, and will be iptensively adver-
tised. This year A-C DAYTON dealers will
set a2 national standard for successful radio re-
tailing.

The A-C DAYTON Phono-set pro-
vides the music dealer with a proven
receiver in a compact phonograph
installation to fit any standard up-
right cabinet and most console models.
By removing the record rack the
Phono-set is installed at a conven-

ient height, with ample room below
for all batteries and accessories.

The Phono-set opens the way to an
enormous market among owners of
phonographs_who want a radio in-
stallation without _sacrificing their
present cabinet. The Phono-set is
not a so-called radio panel. 1t is
the standard A-C DAYTON XL-10
in compact form. Write for com-
plete description.

It is a big stery for progressive dealers.
Let us give it to you.

The A-C Electrical Mfg. Company
DAYTON, OHIO

Makers of Electrical Devices for more than
Twenty Years.

V e MEMBER
The A-C Dayton -XL-10 Standard
Calbx'ntl, i yhuo—lnn: nahogany. M A
§H1S. ($120 Denver ond West)

™ THE A-C ELECTRICAL MFG. CO.
! Dayton, Ohio.
| Gentlemen: ¢
ill out this co: 1ip i1 . Send me the sto for A-C DAYTON dealers this year, with complete descrip-
fox y:;:‘r lr’lll‘:rfxe’«;ga:;ng’r:;ﬁ :'l I tion of the A-C DAYTON line and merchandising plans.
without delsy. Get the com- l Name ..oo- .
plete particulars of the A-C
DAY TON line and remarkable | Street Address .
S Gt pratty fox atbis] NG UL R S E S
o hear with A.C DAYTON |
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Radio Corp. of America Demonstrates

New 1925-1926 Line to Members of Press

Dr.'Alircd N. Goldsmith, Chief Broadcasting Engincer of the Radio Corp,, Outlines Manufactur-
ing Policy in Production of RCA Products—Demonstration Proves Merit of the New Line

The first public demonstration of the new
1925-26 line of the Radio Corp. of America
products was given at the Hotel Pennsylvania
to mcmbers of the press on Wednesday, Sep-
tember 2. Prior to the demonstration dinner
was served and at the conclusion Dr. Alfred N.
Goldsmith, chief broadcasting engincer of the
Radio Corp., gave a short explanatory talk,
stating that there are five points which the com-
pany sought te achieve in the making of thc
radio apparatus — quality of reproduction,
volume, selectivity, range and simplicity of oper-
ation. He explained liow the advancement in
all parts of the line made for the achievement
of these points and dwelt on the impressive
advances which have been made in the design

of loud spcakers made for much finer tonal
qualitics witli omni-tonal and equi-tonal effects.
The advancement in tubes has the result of
materially increasing volume and the uni-control
and climination of batteries through the use of
Rectrons add imuncasurably to the simplicity
of operation of the sets.

Following this bricf talk by Dr. Goldswmith,
the audience adjourned to a conmecting room
where the full line was on display. The actual
demonstration was centhusiastically received.
The vast strides that have been made by the
Radio Corp. in making the radio recciver an
instrument that ranks as a fine musical instru-
ment, with attractive cabincts, were evident.
The operation is sa simple that it Is certain to

Model No. 24

Five tubes, Tuned Rodio Frequeucy. Rick
mahogany cahinet. 7 in. x iy with a
heamtiful elched metal pancl.  Equipped
w the famous line of Kelford pafs,
made h‘ us in our own faclery.

“Electrola’ has a variable antennae lun.
ing swileh, assuring efficient reception, wilth
citlier long or short antennac.  Another
advantage of 1he Electrola antennae lun-
fug swilch is 1hat a long anlennac may he
used wilhout ¢ausing inlerfevence between
stations or hroad tuning of Ihe set.

List Price $59.50

Model No. 18

Five tubes, Tuned Radio Fre-
quency. Rich mahogany eabinel, 7 in.
x 24 in. Equipped wilb Ihe famaous
line of Kelford parts, made by u
m our own faclory. eompacl,
Jong dislanee receiver al a very low
price for those who rre(or external
balteries and exlernal loud speaker.
Beautiful in appearanee, harmoniz-
ing with 1he decorations of any
home,

List Price $80

Sold to Selected Dealers |
Under a Protective Franchise
that Really Means Protection

You need only listen to the new im-
proved "Electrola” to realize at once
the difference between the "“Electrola”
and all the other reccivers you have
heard. Regardless of price, the “Elec-
trola” challenges any receiver on the
market to direct comparison for purity
of tone, beauty of appearance, and ef-
ficient performance over the entire
wave length range.

In the "Electrola” is perfected that

which radio engineers have so long
sought to accomplish, namely, a ttined
radio frequency circuit that does not
employ nor require any variable neu-
tralizing condensers, potentiometers or
other 5evices to prevent oscillation.
Each receiver is balanced before leav-
ing the factory so that it will be stable
under all conditions. This accomplish-
ment insures a real non-oscillating,
non-radiating receiver.

Valuable ELECTRO LA Territory Still Open

Write to us today for full particulars regarding our exclusive dealer
franchise and for the mame of your nearest distributor who will be
glad to give you an "Electrola” demonstration.

Manufactured by THE AMERICAN SPECIALTY COMPANY of BRIDGEPORT

America's Pioncer Manufacturers of Radio Parts

BRIDGEPORT. CONN.
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commend itself 1o tle ultimate buyer who is
untytored in radio lore and who wishes to pur-
chase a means of entertainment that will oper-
ate at his behest with little or no actnal knowl
edge of its workings.

Each of the new products was demonstrated
in turn, and on each occasion the result was
all that had been claimed. The inusical pro
grams, orchestras and vocalists were heard
with an astounding clarity, volume and tonal
cffccts that have not herctofore been possible.
The scts demonstrated were: the Radiola 30,
the de luxe set of the line, an eight-tube super-
heterodyne, operated completely by A-C eur
rent, with sclf-enclosed loud speaker, equipped
with a "multi-rectron,” eliminating all batteries;
Radiola 28, a desk set super-heteradync working
in conjunction with a loop antemna, with uni
control tuning 1echanism, can be operated with
either A-C current or dry batteries, according
to the loud speaker used; Radiola 25, a six-tube
super-heterodyne embodying several new and
distinctive featnres, and the Radiola 20, a five
tube non-radiating tuned radio frequency rc
cciver with regeneration. The RCA loud
spcaker model 104 was one of the outstanding
features of the demonstration. This speaker is
capable of prodncing a volume that can fifl a
concert hall with music without distortion and
again it can be varied to thc merest whisper.
The Model 100 Cone Londspeaker and Loud-
speaker model 102, which is equipped with <
“mmi-rectron,” werc also demonstrated and et
every test that was given with perfect satisfac-
tion. I'he rectrons and new types of radiotrons
came in for their full share of attention. A
full description of thc new products of the
Radio Corp. appears in the advertisement of
this company in this issuc of The World and
a detailed story dealing with the RCA tubes
also is given in the columns of this issue.

The success of this demonstration is all the
more mmarked because of the conditions under
whick it was given. The parlors of the Hotel
Pennsylvania, an all-stcel building, situated
a district of the metropolis where radio recep-
tion is notoriously poor, arc not the most ad
mirable locations to test receiving sets and the
clear reception and sclectivity which were
achieved argue well for the success of the line
when it is placed on the market. this Fall

Attractive Counter Sign
for Adler-Royal Dealers
A 1nost attractive counter display sign was
recently distribnted to Adler-Royal dealers and
is now being displayed in hundreds of music

stores throughout the country. The sign was
made in the factories of the Adler Mfg. Co.

ADLER-ROYAL

PHONOGRAPHS ~. RADIO

ADLER-MANUFACTURING CO.
WewToRR  Lesisvilee

Adler-Royal Counter Sign
by the samc artists who are responsible for
the beautiful cabinets: which house the Adler-
Royal instruments. The sign is made of mahog-

any witl gold lettering. The panel is 154
inches wide, 8% inches high with 19 inch base.

Harry Cohen on Long Trip

Harry Colien, whose appointment as secre-
tary and sales manager of the Wall-Kane
Needle M#g. Co, Brooklyn, N. Y. was an-
nounced last month, is away on his first trip.
The trip will probably be of about three months’
duration. Orders received cn route indicate that
the quality of Wall-Kane ncedle products and
the personality of Mr. Cohen are an excclient
combination.
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A complete line of Akradyne Radio Receivers and a
cabinet loud speaker, all built up to the same high plane
that has established Akradyne as the Standard of
Comparison.

Mo st Spalee
Houd Frie a1

Year after vear we have been urged to roduce a
complete Akradyne line, but we were steadfast in our
determination to hold back until we were convinced that
the right moment had arrived,—and here it is!

Akradyne’s announcements have always carried
important messages to the trade and the public. This
one is 1o exception to the rule. Akradyne will be the
set in demand this year, and this year’s Akradyne sales
will surpass all others.

This complete presentation of Akradyne models is of
real value to every dealer and we submit it for his
carnest consideration.

Ay ve Mol fea 173
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Akratone Cabinet
Speaker $31.50

Akradyne Cabinet
and Console Models
$75.00 to $215.00

Akradyne Art Models
of Beautiful Design
$475.00 to $1475.00

Mhradime Vel N, F13
Bt Fre 3215

SUNBEAM RADIO CORP
350 West 31t St, New York

Also manufacturing Pink-A-Tone Radia Receivers in
2,3, and 5 tube models at $18.50, $28.50, and $34.50
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Detroit Dealers Have Cleared Floors
of Old Stocks in Preparation for Fall

Sumn_mr Coming_lo C_lose C'ompares Favorably With Same Period of Last Year—Annual Gath-
ering of Radio Distributing Co. in Hotel Statler a Huge Success—Other Important News
- -

Detroir, Mics., September 8.—July and Augusl
were quite dull as compared to other months of
the yecar, and yet were quite brisk when com-
pared with the same months of a year ago.
Radio business naturally fell off tremendously,
yet quite a good many sales of the costly com-
bination machines were made. With the retorn
of Septemiber, the rcopening of school, pcople
back from vacations and the fnrther fact that
Detroit to-day is enjoying unprecedented pros-
perity for this scason of the year in its manu-
facturing and industrial institutions, all of these
conditions augur well for the talking machine
and radio dcaler. Already dealers claim that
prospects are beginning to negotiate for the
eostly combination machiue.

0ld Stocks Closed Out

The Victor dcalers have been doing every-
thing possible to reduce their stocks in order to
prepare for the arrival of the new Victrola com-
bination wachine. Half off on price aud easy
eredit terms are the inducenients offered the
public to buy the stock on hand. Some dealers
report that they had good success with their
sales; others that they did wot have much stock
on hand to close out, lience it was not neces-
sary to make snch drastic reductions. As a
matter of fact, so far as Detroit is concerned
we doubt if there are any dealers who have any
number of machines left.

Considerable interest is being attached to the
new models to be brought out by the, Victor
Co. as well as the Brunswick. Jt doesn't take
the public long to find out that something new
is on the way. Victor and Brunswick dealers
are being visited every day by people who ask
“when will you have the new models in?”

Tie Up Movie and Record

The indefinite run in Detroit of Charlie Chap-
Jin's latest picture, "The Gold Rush,” afforded
a splendid opportunity for the Brunswick Shop
w0 advertise Chaplin's latest record and which
has been selling very big at this store. Alfter
all, taking advamtage of current events is what
sells records to a great extent. Exploitation
Nas its place in the talking machine industry as
it has in the motion picture industry.

Now in Real Estate Game

Two well-known talking machine salesmen
have forsaken the ficld to engage in the real
estate business. We refer to Peter C. Sweeney,
for many years with the Detroit Edison Shop
as manager of the retail department, and Peter

JOBBERS and DEALERS
You'll Have Calls For

Besldes our advertising, there Is a y&real
force pushlng Sea G\illl tubes—the talk of

throughout the land, a t
you wilt soon have calls for Sea Gulls.
The #elnts of Bea Gull Buprvlority:
Non-nilcrophonle
Un ¥ =— uned Y} In
any atage
Mutual Condurtance 10 per cent hicher
Longer 1ife—30 prr cent
Send for fult particulars of the amplifier
detector tube and also the hlgh capaelty ree-
tider tube for "B’ battery ellminators.

Tube E—~$2.50 Tube R—$3.00
Write for general information and discounts

ABERDEEN SPECIALTY CO., Iac.
1642 N, Hutchinson St.  Philadelphia, Pa,

Gordon, for a number of years with the Detroit
Brunswick Shop, who are popular in this city.
Edison Business Gains
R. B. Alling, manager of the Detroit Plono-
graph Co., State distributor for Edison phono-
graphs, reports that business for the year L
ahead of 1924, aud that the phonograph business
held up splendidly during the Summer while
radio fell off comsiderably. Mr. Alling is never
inclined to be too optimistic but he does pre-
dict that Fall business will be very brisk, es-
pecially on better grades of merchandise, wheth-
er in phonographs or combination machines.
“The better class of people want sometliing
better and will pay for it and the store catering
to this class is going to get their business,” Lie

declared.

Generally very little money was spent duriug
the Summer for talking machine advertising,
but it will start up some time this mooth and
tien keep going at a fast clip right up to holi-
day time.

Okeh Records Popular

The Consolidated Talking Machine Co., which
is now in much larger quarters at 2957 Gratiot
avenue, is emjoying very good business on Okeh
records, the total for the first eight months
showing a nice increase over last year for the
same period. J. P. Fearn is in charge of the
Detrolt officc and is very well liked in the
trade.

Attend Dealer Meeting

More than 150 dealers attended the annual
gathering of the Radio Distributing Co., whicli
was held recently at the Hotel Statler, in this
city. The meeting was under the direction of
President D. W. Burke, who made a very in-
teresting address, after which he introduced the
several speakers. R. E. Smiley, district sales
manager of the Atwater Kent Mfg. Co., in the
course of his talk outlined in detail the Atwater
Kent sales plans for 1925-26, and discussed the
merits of the products in detail. He was fol-
lowed by V. A. Stauffer, of the Pocley Furni-
ture Co., who spoke on the plans of this com-
pany for the coming season. Mr. Polikoff and
Mr. Joud also addressed the dealers. They
were followed by Dr. Engle, of the Pfanstiehl
Radio Corp., whose educational talk was great-
ly enjoyed.

The dealers and speakers were then enter:
tained at luncheon, during which representa-
tives of Barton, Durstine & Osborne, adver-
tising counsel, supplied the dealers with the
results of radio surveys made by their agency,
and spoke at some length of the publicity plans
for the coming year. In the evening the entire
assemblage was entertained at an enjoyable
banquct at which therc were a number of en
tertaining features.

Satisfactory Adler-Royal Demand

S. E. Lind, of S, E. Lind Co., distributor for
Adler-Royal phonographs and combination ma-
chines, doesn't hesitate to say that his business
is considerably ahead of last ycar, that the Sum-
mer trade was good and that he looks for very
good business during September and October.
“Dealers have been buying from hand to mouth
and are not loaded up, with the result that when
business does break good they are going to find
themselves out of luck unless they do order
ahead. We arc bound to get our share of busi-
ness because we have a very fine clientele of
dealers handling the line,” remarked Me. Lind.

Radio Trade Assn. Elects Officers

The elcction of officers of the Radio Trade
Association was held at the last meeting, with
the following results: William Langeing was
elected president; H. E. Haggerty, first vice-
president; R. H. Stewart, second viee-president;
Merle Duston, third vice-president; C. H.
Schmidt, fourth vice-president; H. J. Trumbo,

dircctor-at-large; A. M. Edwards, secretary, and

H. J. Van Bealen, treasurer. These officers will

have under thelr direction the planning of the

fourth annnal radie show, which is scheduled

for November 3 to 8 at the Arena Gardens.
News Brieflets

C. A. Grinnell, presideut of Grinnell Bros.,
went to New York September 1 to imect Mrs.
Grinnell, whe arrived the following day from a
two months’ trip abroad. They planued to
spend at least a week in New York before re
turning to Detroit.

Jay Griunell, sales manager of Grinnell Bros.,

has been eleeted to the board of directors of
the Retail Merchants Burean for the coming
year.
Bagnes & Farrell, for several years on East
Jofferson, are now in their acw location at 11253
Charlevoix, which is a much better spot from
the standpoint of business. Sales have shown
a big jump since the removal.

The Artonian Piano Co., which recently took
over the Victor and Brunswick franchiscs down-
town owing to the Henry S. Doran Co. going
out of business, is finding these lines very valu-
able assets.

The Stewart-Warner Products Serviee Sta-
tion, 7321 Woodward avenue, Detroit, handhing
the Stewart-Warner radio, is very busy these
days looking up the aumber of applications that
keep pouring In from retallers who want the
line.

The J. L. Hudson Music Store which was
closed Satnrday afternoons during July and
August, is now back to regular schedule, that
of keeping open Saturday until 6:00 p. m.

D. S. Spector, Kolster
Head, Visits Pacific Coast

D. S. Spector, gencral manager for Kolster
radio, is spending several weeks at the home of-
fice of the Federal Telegraph Co. in San Fran-
cisco. Having launched the new Kolster radio
upon the market in a way that bids fair to make
of it one of the signal successes of the season,
and having practically completed the organiza-
tion of an cnviable distributorship organization,
Mr. Spector for the first time in some menths
felt that he could release himself from his New
York office sufficiently long to inake the trip to
the Pacific Coast.

In Mr. Speetor’s absence the New York of-
fice of the Federal Telegraph Co., located in
the Woolworth Building, will be in charge of
H. H. Southgate.

Atwater Kent Mfg. Co. An-
nounces New Model, No. 21

PuiLapeceriA, Pa., Sept. 8—The Atwater Kent
Mfg. Co., of this city, has announced a new
addition to jts receiving set line known as Model
21. It is of the compact type and similar in
external appearances to the familiar Model 20
compact. It, however, employs the small type
of dry battery tubes. Vernon W. Collamore,
general sales manager of the company, in an-
nouncing the new sct predicted that it would
be onc of the biggest additions ever made to
the Atwater Kent fine. A large volume of ad-
vance ordess has been rceeived and delivery is
now being made. A busy Fall scason is ex-
pected.

Thor Speaker Lamp

[Patents Pending]

offers ol hlr:er volume of an for any other typs
foud " epe: T 1s axqulsltely ith alther paren-
eolor ollk  ehade. emonirole It s 1o

ment or To
sell It. Tabls lamp modale il at 3§35 Bly dlscounts
offered responsible dealers. Wrlto tor full sarficulort.

THOR Radio Division
OF THE
GOLDEN GATE
BRASS MANUFACTURING CO.

1239-1243 SUTTER STREET
SAN FRANCISCO
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The New Series Gennett Records

at 50c.

OW that the indoor season is here the New Series Gennett Records at
K 50 cents with their timeliness and quality are an important stimulant
in renewing interest in the record as a source of home entertainment.

The Gennert Slogan “First and Best on Gennetts” was never truer than
it is today, for up-to-the minute popular dance, vocal and novelty hits are
to be had when they are new and at a new price!

Then there are the Gennett standard numbers—without which no deal-
er’s shelves are complete—representing the highest attainment in the art of
sound recording.

The new Gennett sales plan eliminates all possibility of
dead stock and enables the dealer to have on his shelves
selections that are in constant demand, the profits from
which are never being jeopardized by left-overs and slow
movers.

Every dealer will be interested in this new plan because the Gennett
proposition is worth while. Write for further information.

GENNETT RECORDS Richmond, Indiana

0 ds &

A e R TT————
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Indications of Increased Activity in the
Akron-Canton District as the Summer Wanes

V(I}z(:_rm_xs Sales Promotion Drive_s Have Marked Effect on Sales—Betterment in Demand Creates
otimism and Dealers Are Laying Plans for Busy Fall—Trade News and Activities of Month

ArrON-CaNTON, O. September 5—While 1here
has been some recession in many retail lines,
lhe_ lalking machine business in this distriet
during the fag end of Summer picked up slight-
ly, and indications are -the montl of Septem-
ber will show a further gain. Onc of the most
m?rkcd efforts in dealer circles was the half-
price sales drive conducted by Victor dealers
in the 1wo cities, which had a stimulating effect
at a time when normally business fs of, both
in talking machine and reecord departments.

It is a triflc too early to predict what radio
will be this Fall, bui dealers are of the opinion
that sales will be heavier than last year, owiug
10 the advancement of radio in the past 12
months. Many new models are now being dis-

played in ngusic stores and inquiries hiave been
morc frequent than at any tine in recent
weeks, dealers said. Rccords have shown some
improvement in receut wecks, it is reported
Portables are still selling, with continned warm
weather and prolonged activity at the nearby
lake resorts.

The talking machine trade will no doubt be
gricved to learn of the decath of John M. H.
Lereh, for muany years identified with his
brother in the D. W. Lerch Music Co., Canton,
0., and well known to the trade.

C. M. Alford, and wife, the former manager
of the Alford & Fryar Piano Co., Canton, are
in the West on an extended vacation, and while
there will visit relatives in Montana. Enroute

Tinged base tlta Nom to
angle desired tar best acous-
lle effect.

ANY sales of good sets
are lost because the loud
speaker fails to do justice
to the sct.

As a specialist in the sale of musi-
cal instruments, you keenly appre=
ciate the importance of clear, nat-
ural tone in radio demonstrations.
You are, no doubt, in scarch of
the finest toned loud speaker the
market affords—to aid you in sales
of sets.

You are lhercfore made this offer: Per.
mit us to send an Amplion on ten days’

Eurges

AMPLION

Shelorlds Stendard

ALFRED GRAHAM & C€O. Loxoox, Exc, Patentecs
Our Proposal to Dealers

Musical Instruments

The Buperh Clenrness and Fife-Ltie Quuitty of lty
Tone hax mode THE [
t Sclling Loud Spraker.

This proposal is eondftional only upon your glving us your
jobbers' name and address, as we sell ecgularly and only
through Ihe jobbing irade.  Amy fulure husiness would g
throngh your jobber.

Amplions are nationslly advemlsed on an
extensive scale i i

Joud Speaker

in

triat at regular list urice less deaters’ dis-
count. Test it critically 1n comparison
with any ot all other makes.

If, in your opinion, any other loud
speaker can equa) The Amplion for clar-
ity, natural tone and volume without
resonanee  or  “rhatler,” returs  The
Aamplion for full eredit.
The Amplion is the ereation of the aetual
originators and world’s oldest makers ol
fond speakers. It és the product of maore
than thirty years' experience in 1he re-
production of sound. Abroad it b
ontsold all other makes eombi
t Amcriea in 1923, il
wdly poralleling licre ils_sucecss i
. To_ lear, The Amplion—in
comparison—is to understand the reasons
for ita world-wide preeminence.

AMPLION Inteenullonnity the

lcading magarines, radio 3

United Stat

Amplion Junior DeLuxe

CAISE AMPLION, Paris, France; COxrAGx

and Paps

es. The loud sueakcers list a1
512 10 $42.50. i i
tun awaits yonr juquiry.

The Amplion Corporation of America
¥aecutive Oflren: Bulte €, 280 Mwlitaen Avenue, NEW YORK CITV

. Canadian Disiribulors: BumNprrr or Uawaoa, L1, Toronto
Associzted Companies: ALFakn Geanaw & Co., Lundon, England; Cowmpacsiz Fran-
8 ContingnTaLE Axrilon, Brussels, Belgium,

A most altractive propusi-
Plionograph
Units_in
Two Sizes

Serressex 15, 1923

1o the East Mr. Alford plans to visit with se
eral dealers as well as manufacturers whose
products he merchandi here, T ing 10
Canton carly next mouth.

L. O. Beck, manager of East Market Gar
dens, Akron, one of the best known ball rooins
in the Middle West, was successful in sceuring
for three days the origival Memphis Five, Vie-
tor record artists, for an attraction at the Gar-
dens, three days rceently. This was the first
fnvasion of this territory by thic well known
Memphis band and as the resnlt of its visit
10 Akron, sales of tlieir records were greatly
stitnulated, dealers reported.

More than the usual number of talking ma-
chine dealers from Canton and Massillon wil
have exhibits at the annual Stark County
Fair, it was announced by ofticials in charge
of the Merchants’ Exposition Hall. The Wil
linn R. Zollinger Co. Victor dealer, Rlhines
Edison Shop of Canton and Massilion, and the
Arvold Musie Co., Massillon, are annual ex
hibitors at the fair, which opens Labor Day
aud continnes for a week.

Brunswick record dealers of Youngstown re
ported a good week end business recenily,
when Ray Miller and his Brunswick record or-
chestra played a single night's cngagement al
the Southern Inu.

Dan Q. Thomas, prominent Barberton,
mnsic dealer, died recently as 1he result of
burns suffered when the gasoline tank of his
antomobile exploded.

Don Smith, of the Smith-Phillips Music Co.,
East Liverpool, visited in Canton rccently,
where he was the guest of Herb Wiedoeft,
Brunswick record artist, wlose band is playing
an engagement here.

1t is announced the Home Musie Co., North
Market avenue, Canton, has added a complete
service and repair department for all makes of
talking machines. The store, the newest ac-
quisition to the downtown retail music store
family, has been in existence over a month.

Elmer E. Henshey, Elyria, O., has opened a
new music store at 650 Lodi strect, that city.
Henshey, well known in the retail music busi-
ness, formerly was manager of the Elyria Starr
Music Co. branch.

Twin Cities Radio Show
Plans Rapidly Maturing

MinNearoris and S5 Pauvr, MiNN, September 8.
—Plans for the second anuual Northwest Rudio
Show to be held in the St. Paul auditorium thc
week of October § are developing rapidly, with
three-fourths of the cxlibition space already
spoken for and with prospects of an carly
closing out of available exhibition space. Over
100,000 people are cxpected to view the estimat-
ed 200 exhibits. The Northwest Radio Trade
Association, which is sponsoring the evcnt,
expeets this to be the most suecessful show
of the kind cver staged in this section of the
country. No expense is being spared to create
a drawing card of the first magnitade. All
kinds of entertainment will be provided. Radio
manufacturers of national prominence will
make addresses at the different convention ses-
sivns wliieh will be an important feature of the
week. Among those who are scheduled to date
are A. J. Carter, president of the Carter Radio
Co; Powel Crosley, Jr., head of 1he tremen-
dously large radio business bearing his name;
Herbert Frost, president of the National Associ-
ation of Radio Manufacturers, Laurcnce Gar-
diner, president of the Garod Corp.; Colin B.
Kennedy, president of the company of that
natne, of St. Louis, und others of cqual prot-
inence. Wide publicity is heralding the event.

H. J. Hanlcy opened a complete’ music siore
the first of this month at 51 Eighth street,

A full line of talking machines, pianos and other
musical iustruments are carried.

The General Music Co., Denver, Colo., was
recently incorporated with a capital siock of
$100,000. 'fhe incorporators are Leconard S.
Zali, E. J. Maydeck and W. S. Hirsch,
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incoln
ecords

Retail m(;/
(Formerly »‘Ifgc';
SOfeach)

As good as the best of them and better than most even though the price is
so low.

Perfect reproduction of all of the latest vocal and dance hits. Recorded by
the foremost artists. Every record’s a ten inch double disc and will play on

any phonograph.

Highest standards of manufacture maintained throughout.

No wonder Lincoln is the quality record of the industry.

Write today for ‘our proposition.

The Lincoln is a product of the

Cameo Record Corp.

249 West 34th St., New York, N. Y.
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Federal Ortho-sonic Sets
Announced to the Trade
Federal Radio Corp. Announces Line of Eight

Models All Operating on New Principle—
Extensive Advertising Campaign Planned

Burrato, N. Y. Sept. 8—The Federal Radio
Corp. recently announced the new line of Federal
Ortho-sonic radio receivers. consisting of eight
models, all of which embody the new system, an
exclusive Federal feature, the Ortho-sonic prin-
ciple of tone reproduction. A national advertis-
ing campaign to assist dealers in their sales cam-
paigns has already been inaugurated in many of
the leading cities and it is estimated that before
the holiday scason the Federal message will be
made known to more than 20,000,000 readers. A
force of territorial representatives will be main-
tained to work with the dealers and jobbers and
render cvery possible support and means of co-
operation.

The line has a wide price range and will be
marketed under exclusive selling franchises. Ter-
ritorial rights will be granted jobbers and dealers
will be given allotted districts in which to operate.

Dictogrand-Power-Six
Announced to the Trade

The Dictograph Products Corp, New York,
manufacturer of Dictogrand loud speakers and
phonograph attachments, recently announced,
through D. W. Andrews, head of the radio divi-
sion, a new receiving set to be known as the
Dictogrand-Power-Six.  The set which has jnst
been perfected operates on 110 volt 60 cycle
alternating current or electric light circuit. 1t
nses two standard "Rectron” RCA rectifying
tubes and six standard UV 199 tnbes.

Mr. Andrews, in commenting on thc new set,
said: "\We believe that the radio set which
operates directly from the electric light current
will be in demand both by the trade and eon-
sumer. In manufacturing thc new set, we have
not deviated from old and tried incthods of
rectifying AC current through the use of trans-
formers, tubes, flters, etc. No revolutionary
principles are involved in the sct. It operates
with the one-dial control, In appearance it has
been designed to harmonize with home furnish-
ings, the cabinet being of mahogany finish with
highly grained panels of light colored wood on
each side and the top.

"The new sct has met with instant approval
by our representatives in the various territories.
They report that the jobbers who have seen and
heard the set are highly enthusiastic over its
appearance and performance.”

New Sonora Dealers

Among the pew dealers who have sceured the
Sonora agency are: Scoit Prowell Musie Co.,
Wenatchee, Wash.; Block & Kull Co., Peoria,
11L; William Waldman, 601 Ninth avenue, New
York; Charles M. Fern, 125 Nassau avenne,
Brooklyn, N. Y.; Atlantic Talking Machine Co.,
144 Hamilton avenue, Brooklyn, N. Y.; William
Gushard Dry Goods Co., Decatur, 11l.; Pietro
Catalano, 355 Wilson avenue, Brooklyn, N. Y.;
The Music Shop, Norwalk, O.: Burton Music
Store, Hollywood, Fla; Steger & Sons Piano
Mig. Co., Jackson and Wabash avenues, Chi-
cago, 1L

Chas. Edison Gives Ad Talk

Charles Edison, son of the famous inventor
and chairman of the Board of Directors of the
Thos. A. Edison Industries, recently addressed
a group of advertising students at Columbia
University, startling them by the unconvention-
ality of his viewpoint on advertising matters.
Mr. Edison is also the author of the -article,
»Ameriea Has Swallowed a Slogan with Blind,
Unthinking Faith,” which recently appeared in
the publication, »Advertising & Selling.”

Satisfactory Sales Gains
in Los Angeles Territory

Third Annual National Radio Exposition Holds
Center of Trade Stage—Important Personnel
Changes—Other Trade Activities.

Los Axcetes, CAL., September §5.—Talking ma-
chine and radio dealers in this vicinity are in
hearty accord in stating that the last two weeks
of August and the few days of this month have
shown a noticeable increase of sales in all de-
1t is evident that the feeling, oft
expressed, as to this Fall being a real phono-
graph and radio Fall will be realized. The sale
of Victrolas and Victor records at reduced
prices started the activity and it is continuing
to the regular stock. Radio, too, after a rather
quict Summer, is showing signs of activity.
Portables have been consistent sellers for the
past few months.

Interest Centers on Radio Exposition

The Third Annual National Radio Exposi-
tion, which starts tomorrow to continue until
September 12, under the supervision of the
Radio Trades Association of Southern Cali-
fornia, in the Ambassador Hotel auditorium,
this city, bears all the marks of being more
successful than any other show lield in this
section. There will be 175 booths at the ex-
position and manufacturers, jobbers aud deal-
ers will be represented. It is certain that many
thousands will attend the show and the exhibits,
together with the daily musical, entertainment
and educational features that will be given, are
certain to afouse an interest that will reflect
itsell in the local dealers’ radio sales.

William Heck in New Post

F. B. Ayer, of the Ayer Music Co,, recently
announced that William Heck, for some years
a prominent figure in business circles in Long
Beach, has become associated with him in the
music business.

Now With Munson-Rayner Corp.

W. R. Fremersdorf, formerly Western rep-
resentative of the Magnavox Co, was recently
appointed general manager of the Munson-
Rayner Corp., of this city. Mr. Fremersdorf
brings with him to the Munson-Rayner Corp.
a wealth of experience and kno wledge of the
Western radio held. The Munson-Rayner
Corp. distributes the Magnavox line through-
out Oregon, \Washington, California and the
inter-imountain territory.

Personnel Changes

Following the death of Sheldon N. Peterson,
connected with the Leo J. Mecyberg Co., radio
distributor, the following changes have been
annonnced. A. H. Meyer, who maintains head-
quarters in Los Angeles, has been appointed
general sales manager; J. W. Thompson is now
sales manager of northern California and L. J.
Tappan has been appointed assistant sales man-
ager for northern California.

Brunswick Business Booming

Howard L. Brown, Southern California Man-
ager of the phonograph division of the Bruns-
wick Co., was obliged to curtail his two weeks'
vacation and return to work after a week's ab-
sence only, on account of the big increase of
business which threatened to swamp his officc.
The Brunswick record pressing plant in Los
Angeles has been in constant operation eighteen
hours per day trying to fill the demand for
records.

partments.

Pushing Records

Paul Peppin, formerly with the Wiley B.
Allen Co.'s San Diego branch store, fias been
engaged by Manager Brown to specialize in the
sale of Vocalian records to the trade.

The greatest enthusiasm and excited antici-
pation prevails among all Brunswick dealers in
regard to the newly announced Brunswick prod-
uct, the Panatrope.

In New Post

Irving C. Andrews, for many years proprietor
of the Andrews Talking Machine Co., has been
appointed manager of the phonograph and radio
departments of the Platt Music Co.

Yosemite Valley Rangers
Presented With Eagle Set

James M. Schwabacher, Eagle Neutrodyne Dis-
tributor on Coast, Made Gift to Rangers
San Francisco, CAL., Scptember 3.—James M.

Schwabacher, of the Schwabacher-Frey Co., of

this city, recently returncd from a vacation spent

in the Yosemite Valley, in whieh he was accom-
panied by his family.

The Schwabacher-Frey Co. is one of the big-
gest radio distributing organizations on the
Coast and is particularly enthusiastic over the
Eagle neutrodyne rceeiver, the product of the
Eagle Radio Co., Newark, N. J. During his
stay in Yosemite Valley, Mr. Schwabacher
operated daily an Eagle neutrodyne, which he
later presented to the Rangers Club.  Chief
Ranger Townsley insisted on taking a flashlight
of Marie Louisc Schwabacher, age three, while
operating the Eagle at the club, thus proving
the ease with which the set can be tuned. The
Yosemite Valley is surrounded by a granite
cliff over 3,000 fect high and is a most difficult
place for radio reception. The Eagle, however,
is giving wonderful results and greatly im-
presses the visitors at the Rangers headquarters.

U. S. Music Rolls Are
Featured in Store Display

CLeverAND, O. September 8—An  attractive
window display featuring U. S. music rolls was
recently on view in the windows of Smerda’s
Music Store here, and resulted in a nice volume
of roll business. This establishment is one of
the most progressive in this vicinity and the
music roll department is always busy. Mr.
Smerda, the proprictor, attributes a great deal
of his success in selling pianos to the fact that
e features rolls, and the owners of player-
pianos can always secure the latest releases and
thus retain their interest in their instruments.

Max Steinberg Reports Busy
Times in New Zealand Trade

A recent visitor to The World sanctum was
Max Steinberg, governing director of the Ainer
ican Fono Co., Ltd, Wellington, New Zealand,
who is making an extended visit to various
points of interest in the States. The American
Fono Co. is a manufacturer of talking machines
und buys a great deal of its parts from Ameri-
can manufacturers upon whom Mr. Steinberg
will call during his stay in the States. Mr.
Steinberg spoke optimistically of present and
prospective business conditions in New Zea-
land. He is at prescut on a visit to the West
but will return East before leaving for the
Pacific Coast, from which he sails for home
aronud the first week in November.

J. R. Kenney Appointed
Mgr. of New Record Corp.

J. R. Kenney, well known in the talking ma-
chine trade in the East for many years, through
liis connection with the Silas E. Pearsall Co,
and later with the Brunswick and Acolian Cos.,
was recently appointed sales manager of the
New Record Corp, Brooklyn, N. Y. manufac-
turer of records for children.

Appointed Federal Jobber

The Musical Products Distributing Co., Ine,
New York, was recently appointed exclusive
metropolitan distributor for the new Federal
Ortlio-soni¢c reccivers, made by thc Federal
Radio Corp., Buffalo, N. Y. The territory to be
covered by the Musical Products Distributing
Co. includes Mauhattan, Brooklyn, Long Island,
Northern New Jersey and a portion of New
York State.
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dy-NOW-to Sell
tandarzzea’ Radio?

EARN “what's what” in radio from what happened in the
motor field.

Look over current automobile advertising. Look into the cars themselves.
You'll find that while the advertising “plays up” refinements of model and
improvements in equipment, the basic appeal to the motor-car buyer is the
fully arrived, settled-down, standardized chassis of the car itself.

How about the Radio business? How about your sales and profits on an
invention that has won immediate success through the sheer wonder of its
accomplishments? The world is now ready to buy standardized radio in
volume, and promises this year to bring Radio very near the top of leading
national industries.

Give a Thought to THERMIODYNE,
for This is THERMIODYNE Year

THERMIODYNE'S Three-Stage Thermi.
onic circuit is several jumps ahead of any
‘““hook-up” on the market—and it cannot
be superseded by anything short of a red
revolution in radio research,

THERMIODYNE'S Master Control miakes
it a really-truly home entertainer. For with
the Master Control women aod children
are as much In command of the air as the
“radio expert.”

Put a THERMIODYNE in Every Home!

To say that THERMIODYNE is today’s outstanding example
of standardized radio reception means that the THERMIO-
DYNE purchaserof today willbe asatisfied THERMIODYNE

owner for years to come.

THERMIODYNE is as radio-staple as a Packard chassis is
motor-car staple. Each is a standardized product. The pur-
chaser of either owns something that will “stay put” and
“uo strong” for years to come.

—as come they will—there will be no worry about “obsolete
models” and “discarded types” from either THERMIODYNE
public or THERMIODYNE trade. For THERMIODYNE is
standardized to discount the future of research and inven-
tion —and while tubes and batteries, equipment and accesso-
ries will assuredly come and go, each and all of them will
“hook up” to THERMIODYNE like new friends in an old
home and merely bring out better performance than ever on
the same wonderful standardized THERMIODYNE radio
“chassis” of 1926—and after!

We Say This to You

THERMIODYNE'S sales policy is backed up by what we believe to be the most comprehensive, most complete
and most co-operative merchandising franchise offered to responsible radio merchants in the whole radio field today.
\Write or wire us for illustrated literature on the full THERMIODYNE line and for information regarding exclu.
sive Dealer Franchise, together with details on the surest and easiest ways to make radio sales — oftentimes with
{wo profits on a single sale. DO 1T TODAY! Simply say: “Send Full Information.”

This is THERMIODYNE Year

Write or avire your nearest Distributor—or us direct —TODAY—while good territory may
be open to you. Tomorrow may be too late. “Do it NOW!”

The Famous\Mastcr Control

EMETERS
-1

When new accessories and improved equipment come along

Canadian Sales Offices:
Dominion

THERMIODYNE

Thermiodyne Radw, Led.
428 Philllps Place
Montreal, Quebee

Rig U- S o OF,

Radio Corporation
1819 Broadway
NEW YORK CITY



Leading Toronto Firms Secure Rights
of Important Radio Lines in Canada

Crosley Radio to Be Distributed by Purser Bull & Co., Ltd.—Utah Loud Speakers to Be Distrib.
uted to Trade Through Canadian Pearson Radio Co.—Other Trade Changes and Activities

ToroNTO, CAN., September 8 —Purser Bull & Co.,
Ltd., have becn appointed distributors for the
DecForest and Crosley line of radios, and will
handle distribution for eentral Ontario. Purser
Bull & Co., who are located at 445 King street,
West, have taken on their staff Mr. Lightbown,
who until recently was in charge of radio sales
in the R. S. Williams & Son Co. Ltd.

B. K. Bosler, secretary of the A. C. Electrical
Mfg. Co., Dayton, O, was a recent trade visitor
to Toronto.

The number of radio receiving licenses held
in Canada at the end of June totaled 56,003,
it was learned at the radio branch of the de-
partment of Marine and Fisheries, Ottawa.
Canada spent $5,614,790 on radio sets and parts
in 1924 Imports of similar equipment from
the United States during that year were to the
value of $2,413,687.

Practically the complete Carter line is now
being manufactured in Toronto by Carter
Radio Co., Ltd., and all items in this range are
aow being sold at the American list price.

Canadian Pearson Radio Co., 374 Pape ave-
nue, are now exclusive Canadian representa-
tives for the Utah loud speakers manufactured
in Salt Lake City.

Letters patent have been issued to the Gen-
crator & Starter Co, Ltd., with hecad office
at Oshawa, Ont., for the merchandising of radio
parts, with a capital stock of $25,000.

The Stewart-Warner Corp,, Chicago, I, fea-
turing Stewart-Warner radio receiving sets,
tubes, reproducers and accessories, are now
out after Canadian business and hope to get
their full share.

The Columbia Phonograph Co, Ltd. this
city, is sole Canadian distributor of A. C
radio. In the new Columbia radio phonograph
are combined the radio achievement of the A-C
Electrical Co.,, known as the A.C. radio panel.
This panel is specially constructed for installa-
tion in Columbia console models {four console
cabinets).

Benjamin Electric Mfg. Co., of Canada, Ltd,
has recently concluded arrangements with the
Grigsly-Grunow Hinds Co. of Chicago, where-
by it will manufacture and distribute for the
Canadian market a new G-G-H model repro-
ducer which will be known as the Benjamin
Majestic.

The British American Mfg Co., Ltd, Toron-
to, have been selected as Canadian representa-
tives for Sleeper Monotrol radio.

McLagan Phonograph Corp., Ltd., Stratford,
Ont., have taken on the distribution of Fada
receiving sets for the music trades of Canada.

The Phonola Co. of Canada, Ltd, Elmira,
Ont., has been licensed under tbe David Grimes

patents for Canada te manufacture these radio
receiving sets for the Canadian trade.

The Canadian Radio Trades Association re-
cently entertained at luncheon in the Prince
George Hotel, Toronto, Roxy and His Gang,
the well-known radio entertainers of New York

Russell L. Teeple, wholesale representative
of McLagan Phonograph Corp, Ltd., Strat-
ford, Ont., recently joined the ranks of bene-
dicts.

W. A. Cameron, druggist, of Renfrew, Ont,
is handling Brunswick Radiolas and records
with splendid success.

Harpy Wallace Tonks, Windsor, Ont., has a
private collection of over 2,230 records of
which number 1,750 are Columbias, represent-
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ing 3,754 sclections. He has several complete
Operas and 11 Masterpiece sets and began his
musical collection in 1908,

In order to test the stability and strength of
the cartons, and methods of packing the De
Forest-Crosley Musicone, a drop test was re-
cently made from the roof of the Wrigley
Building, Toronto. A carton containing a
Musicone was foreibly thrown from the roof to
the ground, a distance of over seventy feet,
without damaging the radio reproducer in any
way. The quality of the music was not marred
by the drop

Brunswick-Balke-Collender Co. of Canada,
Ltd, sole distributor to the mwsic trades of
radioc made by Canadian General Eleetric
have been suceessful in placing a considerable
number of Radiola super-heterodyne portables
with the trade throughout Canada, who in turn
report favorable sales of this line.

Thursday, September 3, was Music Day at the
Canadian National Exhibition at Toronto, when
all previous records for attendance were shat-
tered.

Important Developments Feature of the
Month in the Montreal Trade Territory

Starr Phonograph Co. of Quebec Moves Wholesale Headquarters—Marconi Co. Changes Name
te Canadian Marconi Co.—Brunswick Sales Continue Good—Window Displays Move Sonoras

MonTtrear, CAN., September $—Pursuant to a
special act of the Canadian Parliament which
received the Royal Assent recently, the name of
The Marconi Wireless Telegraph Co. of Can-
ada, Ltd, has been changed to Canadian Mar-
coni Co. The change in name does not mean
any change in policy. The company has de-
veloped a line of radio accessories to be mar-
keted under the Marconi name and include a
Marconi loud speaker, headsets, a straightline
frequency low-loss vernier condenser and a dis-
tortionless audio frequency transformer.

New Apex record releases include pipe organ
numbers by Jesse Crawford.

The Thermiodyne Radio Corp., Montreal,
gives a distributor exclusive territory who only
sells to authorized dealers. It guarantees price
maintenance on Thermiodyne products, for the
balance of the radio year, ending March 1, 1926,
and in the cvent of reducing prices agrees to re-
bate the jobber the full amount of the price re-
duction on all stock he has on hand at that
time.

Starr Phonograph Co. of Quecbec (Montreal)
have removed their wholesale department to
180 Amherst street. Manager Beaudry predicts
an active Autumn and Winter trade in Starr
phonographs and records.

Preparations for the Montreal Radio Show,
which is to be held in the Windsor Hotel
from October 12 to 17 inclusive, are rapidly
assuming shape, and with enlarged space this
year the success of the show is already a fore-
gone conclusion, as practically all available

NONE BETTER IN QUALITY

Talking Machine Springs
and Repair Parts

THE RENE MANUFACTURING CO.

MONTVALE, NEW JERSEY

NONE LOWER IN PRICE

space has alrecady been taken. Recent registra-
tions in Montreal include The Forest Phono
Film of Canada, Ltd.

On Sunday cvening, August 9, the services
held at the American Church, U.C. of C., were
broadcast and the experts at the Compo Co.’s
recording studios picked this music out of the
air and put it on an Apex phonograph record
without the loss of a single note.

Layton Bros., Ltd, are handling a large vol-
ume of Brunswick Phonograph sales, as well
as records, and are pushing this line most ag-
gressively.

C. W. Lindsay, Ltd., East End store, on St.
Catherine street, is featuring Columbia New
Process records in attractive window displays.

The International Music Stere (Frank Rams
perger) reports a most enthusiastic reception of
the Charlic Chaplin Brunswick.

In window displays and local advertising
Sonora phonographs have been given due
prominence and publicity by C. W. Lindsay.

Winnipeg Trade Activities

WINNIPEG, MAN., September 8—H. E. Stenberg,
manager of the Winnipeg branch of the Bruns-
wick-Balke-Collender Co., and Geo, Dring, man-
ager of the firm’s Calgary, Alta., branch, were
recent visitors to the Brunswick’'s head office in
Toronto.

Woestern Canadian Radio Show is coming
along more rapidly than the management had
expected, with a great part of the 30,000 square
feet of floor space in the Royal Alexandra
Hotel, Winnipeg, already contracted for by ex-
hibitors. The show dates are September 14 to
19 inclusive, and will be the first of its kind in
western Canada. The exhibition is given under
the auspices of Associated Radio of Manitoba.
The broadcasts are being conducted by the
staff of the Manitoba Government radio sta-
tions, with the reception being in the hands of
Manitoba amateurs.

The Columbia Piano House, New Westmin-
ster, B. C.,, has opened a branch in Vancouver
und will carry on business under the name of
the Ross Music Co. and will represent McLagan
phonographs, Brunswick records, and Fada
radio receiving sets.

)
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One switch
~your A power
set itself

current

Philco Socket Powers are plugged right into
a lamp or wall socket. They transform alternat-
ing current into the smooth, hum-free, direct cur-
rent necessary for radio reception.

One switch controls everything—"A" power,
"B power, even the radio set itself. No recharg-
ing to think about--no dry cells to replace.
Simply snap the one switch "ON" and “OFF."

o ——]]
|

Equally important--there are no filaments to
burn out—no moving parts to get out of order
—no hum-—-no distortion—no falling off in re-
ception, As dependable as your electric current
and turned on just like an electric light.

Think what this means to the thousands of

persons who have held off from buying radio sets
because of real and imaginary difficulties involved
in their operation. They will buy now!

You can obtain Philco Socket Powers from

your Jobber or Wholesaler. Order now or write
to us for complete details.

Philadelphia Storage Battery Company

For Dry Cell Tubs Sets

Buy Phlleo Socket Power "AB,” "A"
nnd **B* power bullt In one attractive

Bogany-fAnlsied by
une switch. No hum—no dlstortion.
Casts only onc ceut per day to operate.
Supplles as high as 130 volts of “B"
eurrent.  Ideal for Radlola  Super
Heterodyne.

For 30-60 cycle 103-123 volt alternating
current [RTPT $83.00

Kor 23-40 cycle 103-123 volts alternat-
Ing current ..... - L§68.50

For Storage Battery Tube Sets

While Phllco A" and "B" Socket
Powers may be purchased separately,
they should be used together for the
greatest possible convenlence.
Plug the “B" Into the A’ mnd the
“A” Into & Nght, wall, or base socket.
witch then controls
A" power="B" power—
lo set Itself, Nothing
No dry cells to replace—

the
clse to do.
no thought about rccharging. Easy as
turning on en clectric llght.
Yhilleo Socket Power for

cyele 103-125 volt Bllcmullngs.:.ur-

50-60

rent .0

Uhileo sock
eycle 105

rent

For 25-40 cycle
current

Philadelphia

e & N A

50

A

RADIO A AND' B’
SOCKET POWERS

Philco atso bullds & complete lne uf ble storage tor
dio.

Phllco Standard “B* Battery—a e A R i D

comiplete  Adamn-brovm mahogany- PhLilco Radioc Batterles aiv

Iinlah replacement for $0 volts of Urynunilc—DR! ut GEO.

dry cells. Price. ¥19.85. Thelr llfe doesn't start untll yow

Philco “A" Batterles in acld- pour In the clectrolyte, You handiv

tight glass cases—for dry cell

tiem os easlly as radlo tubes or
tubes, $8; @ volt tubes, $16.

Victrola Records.
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Artistic Floor Models in the
New Splitdorf Radio Line
Splitdorf-Electrical Co., of Newark, N. J., Pre-

pared to Meet Fall Demands With Complete
Line of Attractively Cabineted Sets

The Splitdor{-Elcctrical Co., Newark, N. J,
anmounces a complete radio. line, including a
series of floor models of exquisite design for
the season 1925.26, The Splitdorf Co. has for

The Rhapsody
nearly five years been a large producer of such
radio parts as head phomes, speakers, fixed con-
densers, rheostats, audio tramsformers, ete. In
1924 the company placed its first complete set

before the International
Radio Tests which were conducted last Fall.
The Splitdorf reccivers have proved capable
of excellent DX reception and many owners
who purchased its first receivers report suc-
cessfully receiving foreign stations.

In developing the Splitdorf linc of reccivers
for the 1925-26 seasom the company's engineers
have worked with the belief that the time has
come wien radio receivers will be sold on a
basis of servicc in radio reception. The Split-

on the market just

THE TALKING

MACHINE WORLD

dori Co. lias inaugurated a policy of merchan-
dising which will insure every Splitdorf re-
ceiver giving the positive satisfaction that it is
capable of giving.

Fundamentally there is only one type of re-
ceiver in the entire Splitdorf line—an inherent-
ly mcutralized, tuned radio frequency receivel
employing the Splitdorf patented circuit.

The premier receiver in the Splitdorf line is
the model called “The Polonaise.” It is a five
tube set giving two stages of tuned radio fre-
quency, detector, and two stages of audio am-
plification. This receiver has been designed to
mect the rcquirements of the average home
which demands the utmost in radio reception
as far as operation and efficiency are concerncd
and at the same time desires neatness, compact-
ness and attractive appearance at a popular re-
tail price.

Included in the line is “The Rhapsody,” a
inost atiractive five-tubc instrument.  Fitted
with new elcctric lighted, enclosed dial tuning
controls—an inmovation, developed by Splitdorf,
consisting of concealed electric lights which are
operated from “A" battery switch. This feature
makes opcration of the receiver in darkness
practical and simplifies tuning.

The receiver is installed in a desk type con-
sole made of solid American walnut, matched
and carved and exquisitely finished. Comsole in
cludes built-in speaker and has ample space for
all batteries and charger. Two additional draw-
er compartments provide space for headphones,
programs, log, ctec. Center drawer may be
utilized for writing materials; cemter leaf makes
console instamtly available for correspondence
purposes. This receiver will harmonize with
the furnishings of the finest homes.

The illustration will give an idea of the qual-
ity in the larger Splitdorf models. There arc
two Japanese creations in the line which in-
volve cabimet work of the highest eraftsman-
ship and are really works of art. These are
known as "The Mikado” and "The Geisha.”

The Splitdorf Co. manufactures two models
of speakers, "The Grande,” a large bell type,

Big Profits in

No. 905

Finished in brown mahog-
any; ample album space;
height, 31 in; width, 32
in.; depth, 21 in.

on request.

THE UDELL

28th St. at Barnes Ave.,

Console Talking Machines

Complete catalog and prices gladly mailed
Write for your copy today!

Udell

Here is real quality at a
price. Volume sales and
production enable us to
offer Udell Console Talk-
ing Machines at most at-
tractive dealer's discounts.
They also have the appear-
ance, quality and durability
to make permanent friends
for you. In addition to the
famous Udell cabinet con-
struction, each machine
has many other important
advantages, such as Heine-
man wiotor, Emptre tone
arm, automatic stop, auto-

matic  self-balancing  lid
support, octagon sound
box, etc.

WORKS, Inc.

Indianapolis, Ind.
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equipped with adjustinent for controlling vol
ume and tone, and "“The Cello,” 2 high-grade
moderately priced composition bell type which
also has an edjustable feature for controlling
volume and tone.

Talking l\/-l_ughi;es Move
in Salt Lake Territory

Increased Interest inm Phonographs Noted by
Dealers—Drop in Record and Machine Prices
an Aid to Sales—Activities of Month

Saur Laxe Crrv, Utah, Sept. S.-—Everywhere
throughout this section reports arc being ree
ceived to the clffect that the talking machine
business is coming back rather strong. There
appears to be inore interest in the phonograph
.ght now than there has been for.a long time.

Specially low prices on high class records,
campaigns such as the Vietor Co, put on re-
cently, have done much to mmake the phono-
graph popular again, it is belicved by manmy
dealers. People got to thinking that high-¢lass
phonograph music was within the reach of all,
and they not only bought more records, those
who already had machines, but more machines
have been sold as a result. Art models have
been very popular, but others are selling, too.

“Moonlight and Roses” has taken Utah by
storm and humdreds of orders for records of
this number have been held up or have had to
go unfilled. Lester Taylor, manager of the
music department of the Taylor Bros. Depart-
went Store, Provo, told your correspondent a
day or two ago that he has mot seen such a
big hit in Prove since Dardanella in 1920.

R. F. Perry, traveling represemtative of the
Brunswick Co. with headquarters in the city,
reports a finc business everywherc. He said
they are selling more straight phonographs
than they were, but Brunswick Radiolus were
still in good demand. He sald the local Bruns:
wick branch would show a mice increase over
1924 if present conditions continue. Mr. Perry
reported a lot of interest in and many orders
for records from the company's dcalers. He
said the farming districts were im cxeellent
shape and that good business might be ex-
pected from them this Fall.

The Schramm-Johnson Drug Co., prominent
chain store concern with headquarters in this
city, lias gone into the phonograph busimess
It is carrying the Vocalion records and retailing
them at all their stores outside of Salt Lake
City and Ogden, Utah. 'The Vocalion records
are now distributed in this section by the
Branswick Co.

The John Elliott Clark Co., Victor distrib-
utor and dealer, is wow located in its hand-
some ncw store at 150 South Main Street, onc
of the micest and most important musie cstab-
lishments in the State. The location itself is
second to none, being in the very heart of the
retail district. There are scveral most at-
tractive demonstration booths, whilst the two
windows, one of then a large one, give ample
space for window advertising. The repair de-
partiient  will be located in the rear and is
easily available from the store.

Music Master Illuminated
Sign Flashes on Broadway

The Music Master illmninated sign on the
Gay White Way in New York City, whieh was
foretold by President Walter L. Eeklardt, of
the Music Master Corp., Philadclphia, Pa., has
now become an actuality. The sign was a
plan of Mr. Eckhardt’s and one of the inamy
ways in which the Music Master line is being
strongly featured. The sign is said to cost
approximately $50,000 a year to operate and ad-
vertises in colorful cffect the Music Master line.

Fred Gretsch, head of the manufacturing amtl
importing housc bearing his name, recently re-
turned from his annual trip to Europe.
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Something to Think About
My. ‘Radio “Dealer!
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This is a fiddle. It is a funny fiddle. It is
played with three bows. Why? Frankly,
we do not know.

— N\
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This is a radio. It is like the funny fiddle. It
operates with three dials. It was probably
made for a man with three hands. We
haven't seen him. Have you?

=~
“ s

Now here is another radio. It has only one
dial. It was made for people like you and
me. People who consider radio something
to hear, not just to twiddle.

This one-dial radio is called the Mohawk.
It will do anything any three-dial radio will
do. And a lot more! It will make more
women want radios, as well as more men
. there is only one simple dial to tune.

What do your customers seek in a radio?
Selectivity! Distance? Volume? Beauty of
tone? Faithfulness of reproduction? They
cannot ask for more than the Mohawk
gives. All these fundamentals plus un
matched simplicity.

Manufactured by Mohawk Corporation o
Independently Organized in 1924

Mohawk engineers did it. They found a
way to balance the condensers—to syn-
chronize them perfectly. Mohawk, with
only one dial,is as well balanced as the best
three-dial set made.

This great Mohawk achievement is being
widely advertised in The Saturday Evening
Post and other publications. People in fast-
growing numbers are learning of Mohawk’s
great advantage. These people will not be
satisfied with any other type of set. Offer
them the Mohawk and you will get their
business.

Convince yourself. Test the Mohawk in
comparison with any set made. Just use
your ears . . . and the fingers of one hand.
Write today for literature and list of
Mohawk Jobbers.

Selected from among 47 radios as
standard equipment on the Pan-
Americancracktrainof theL.& N.
Railroad. A test will tell you why.

MOHAWK CORPORATION OF ILLINOIS

Independently Organized in 1924
2220 Diversey Parkway - Chicago, Ill.

Sales Departnent

THE ZINKE COMPANY

1323 S, Michigan Ave.

Chicago, 1L
Lseensed under Hogan Paicnt No. 1,014,002
Mohaw cabinets are beau- e

pearance. Heve are the three

tiful in design. vich in ap~ e o
Mohawk Models: ﬁ

Model 100 (Left)
Model 110 (Below)  $175
Model 115 (Right)

$100

in e © )
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Reductions in Prices o

f Machines Prove

Beneficial to the Trade in St. Louis

September Starts With Very Satisfactory De:
motion Drives—Important Changes in

s

St. Lours, Mo, S ber 8—The

mand for Instruments As a Result of Sales Pro-
the Trade—Month’s News and Activities

Machine Co., beforc he took charge of the

stir caused by the Victor reductions last month
lapped over into September and the after-effects
are quite beneficial to the dealers in other ma-
chines as the Victor rcductions spurrcd them to
activity at a tinic when they were disposcd to in-
activity. Hence the early part of September dis-
played more animation than was expected.

The Autumn opens with changes in the man-
agement of the talking machine departments of
the Scruggs, Vanderveort & Barney Co. and
the Famous-Barr Co. At the Vandervoort
store the talking machincs and pianos, after
being for a time under jeint management, are
again scparated, with a manager over cach. A.
W. Hosier was manager of the talking machine
when, a couple of years ago, it was decided to
consalidate and he was placed in charge of the
consolidation. Now he is back.in charge of the
talking machines. H. A. Brown, formerly with
the Pearson Piano Co. of Indianapolis, Ind,
and the Cable Piano Co., Chicago. has been
placed in charge of the pianos. The return to
the old plan is highly satisfactory to Mr. Ho-
sier, whosc intercst has always bcen greatest
in talking machines, although he made a good
record as manager of thc combined depart-
ments.

At the music salon of the Famous-Barr Co.
W. P. Geissler has terminated his service as
head of the talking machine and piano depart-
ments after two and a hall ycars of successful
management. He, like Mr. Hosier, was a talk-
ing machine man, with the Chicago Talking

Pop
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munity,
History.
itions.

Tell Us

These Famo

Artists
f the

QUARTETTE

nd-Sterling Tiio
Openfor Concert Engagements

BIG-TIME SINGERS

kind of Orchestra dcsited from

15 a Quartette—or in conjunction with auny

or other Entcrtainers, thesc celebrated Artists

-ineluding intcrpretation of all that is best
and latest in popular or high-class music.
This i an ususucl opportunity to present to vour com-

For particnlars or bookings address

FRANK CROXTON, 128 W. 44th St.

pianos and talking machines. Under his dircc-
tion the piano business grew, but he was cven
more successful in the merchandising of the
talking machincs. Immediately after he took
charge he had a Columbia sale that was onc of
the biggest things that the tawn has scen, and
he signalized lis retirement with a highly sue-
cessful Vietor sale. He had kept such close
wateh on his stock that it was low when the
reductions were announced, enabling himn to
buy heavily at the reduced factory prices and
make good profits in the sale. His purchases
arc said to have been about 1200 machines. He
has not decided upon his plans for the future.
He will spend a month in motoring and golfing
in Indiana and other States and will visit Chi-
cago beforc settling down again. His successor
at Famous-Barr has not been announced.

C. E. Benjamin, who formerly merchandised
the musi¢ department of the Famous-Barr store,
has been replaced by H. M. Blank.

The transformation of the Silverstone Music
Co.’s store on Olive strect from an exclusive
Edison phonograph establishment to a com-
bined furniture and phonograph place has been
completed and the remodeled store has been
reopened with a fine display of furniture oc-
cupying most of the first floor and mezzanine.
Preparations are under way for the opening of
a larger furniture store on Twelfth street. The
firn will continue, however, to be distributer
for the Edison line as well as handling radio,
The talking machine department of the Leb-

us,

B UL,

wiar Talking Machine-Radio Arlists

on und alter Novemher 12, 192§
Bring these

to Your Town

1 r Jazz to
hilharmonie, or with Alonologue Artists

nish any program—
Solos, Duets, Trios, Quartets

in_perros, the men who have mode Musnicol
They uill delight with their incomparabie ren-

What You Want—-We Will Furnish It !

NEW YORK CITY I
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man Piano Co. is being attractively redeco
rated, and will be one of the finest in the city
when completed.

J. H. Bcennett, manager of the phonograplt
division of the Brunswick Co., on his return
from a motor vacation trip through Illinois and
Indiana, announced that M. C. Schounly, for-
merly district manager of the phonograph di-
vision at Kansas City, has been transferred to
St. Louis to be district manager herc. Arrange-
inents arc under way for pushing the sale of the
new cleetrical Panatrope. A meeting will b
held about the middle of September, to which
all Brunswick dealers will be invited, for thc
purposc of having the new product presented
to them. General plaus for Fall business will
also be di d. W. C. Hutchi assistant
general manager of the Chicago officc of thic
Brunswick Co., was here late in August.

P. S. Kantner, in charge of the St Louis and
Kansas City branches of the Columbia Phono-
graph Co., was in Kansas City the latter parl
of August superintending the removal from 2006
Wyandotte avenue to the Kansas City Life
Building, 804 Graud avenuc. A. G. Bolts, as-
sistant nianager, in charge here during Mr.
Kantner's absence, said that business had been
good at both branches, in spite of upset condi-
tions, and that the outlook was fine. The
standard line of machines, he said, was moving
better than for five months, and dealers every-
where were optimistic, expecting good busincss
from now to the end of the year.

Columbia dcalers recently in the city were
Mr. Gillam, of the Gillam Co., Blytheville, Ark.;
Mr. Hunt, of the Davis Music Co:, Farmington,
Mo, and Mr. Bruse, of the Bruse Music Co,

. Springfield, IIL.

A carload of 93 Columbia machines was
shipped late in August from the Columbia
branch here to the Finke Furniture Co. Evans-
ville, Ind.

Dealers who announced the new Radiola Su-
per-heterodyne at $116 on Scpteinber 1 met with
a gratifying response.

M. Goldberg, vice-president of the Silverstone
Music Co., returncd latc in August from a stay
at Green Lake, Wis.

C. R. Salmon, of the Coluinbia Distributors.
reports an exceptionally good business on medi:
um priced console models, especially from the
Southern States. Mr. Salmon took a short bus
fness trip to Chicago and Detroit.

Busincss in general with the Columbia Dis-
tributors has been very good for the month of
August.

The Stewart-Warner Corp., 3206 Locust
street, is rapidly opening accounts for its new
Matched-Unit Radio, cvery part of which is
made in its own factory. Plans are being pre-
pared for a radio display room where customers
will have the opportunity of listening in. A
popular-priced set at $80 has been added to thc
previous list.

A. W. Hosier, manager of the Scruggs, Van-
dervoort & Barney talking machine department,
lias returncd from a two wecks’ motor trip.
Miss Rena Wilson, of the same department, has
returned from a trip to Wisconsin

L. S. Buchanan, president of the Buchanan-
Fay Music Co, and W. H. Buchanan, secre-
tary, have returned from two months’ travel in
Europe. E. E. Fay, vice-president of the com-
pany, has returned from a notor trip to Atlan-
tic City. The company, which reports the
opening of an unusual number of mew aceounts
in July and August, is stressing school work in
machines and records, building up this branch
for the bemefit of dcalers. There is a good de-
niand for the mew S0-cent Gennett record.

Miss Edna Goetz, of the talking machine de-
partment of the Kieselhorst Piano Co., has re-
turned from a steamboat trip to Peoria, Ill,
accompanicd by her sister and friends,

Mr. and Mrs. Robert W. Harbison recently
cclebrated their golden wedding. Mr. Harbi-
son, who retired from active business eight
years ago, was the founder of the Harblson
Music Co.
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QUALITY

Not Price Sells Them

Far-seeing radio dealers and jobbers are beginning
to realize the great market for a radio tube of
quality. A tube fitting in appearance and perform-
ance the most advanced radio receivers — receivers
whose sole sales appeal i1s quality.

More than this—they see the need for a tube far
better than the ordinary tube—a tube the discrimi-
nating purchaser will always buy. A tube that sells
on the basis of quality alone—not price.

That is why more and more of the better dealers
and jobbers are asking for Brightson True Blue
Radio Tubes. Investigate the value of a True Blue
"T'ube Franchise.

=~
See the True Blne Exhibit at the Fourth
Annual National Radio Exposition, Grand
Central Palace, New York Gity, Septem-
ber 12-19. Booth 100. :

BRIGHTSON LABORATORIES, INC.

Waldorf-Astoria Hotel, 16 West 34th Street
New York City
GEORGE E. BRIGHTSON, President (Founder of the Sonora Phonograph Co.)

For Information Write Our Nearest Representative

Branch Office:
50 N. Edevesth St, Phlladelphia, Ps. Milwavkee Represgntative:
New England Representative: , Vane & pance, a7 E. Water St,
Wm. C. Onkes, 632 Park Square Bidg. Milwaukee, Wis.
LR t \& i! / S s R moply Co. 1504 Pine St
New Jersey Representative: ST, rown & Hail Snpply Co. ne St.,
Triod Saies Co., Trust Co of N. J. Bidg. e 1o S$t. Lovis, Mo,
JorseviCity, IS p Minneapolis Representativet
Brooklyn Represcntative: Willisms Hdwe. Co., 100 Second Ave.,
G.J. Secdman Automotive & Radio Co. Ninneapolis, Bind.
Bedford Ave. at Madison St.,
Brookiyn, N. Y.
Detrolt Representativet
. G, Schuits, 283 Gratiot Ave.,
Detrott, Mich.
Chicago Representative:
Young. Lorish & Randall
712 5. Jockson Blvd., Chicago, IIl.

BRIGHTSON "% ¢.. TUBES

Denver Representative:
Reynolds Radio, 1531 Glemarm St,
Deaver, Celo,
Australia and New Zealand:
arsons & Whittemore Ltd,
ket St., Sydmey, N.S.W.
Australla.
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RECORDS

A Quality Record at a Popular Price

For that great and growing section of the present day
record-buying public which demands a guality product at
a moderate price, we announce the

HARMONY RECORD

This record is manufactured from the best materials, has
an extremely smooth surface, bears an attractive and dis-
tinctive label and will be kept up to date by the monthly
or more frequent issue of all the latest dance and popular
song selections of the day.

We feel confident that these records will prove very pop-
ular with the big public who desire a moderate priced, up-
to‘the-minute article. :

See current list on opposite page

Columbia Phonograph Company
1819 Broadsway New York

COLUMBIA




Scitennen 15, 1928

No. 10-H
10 Inch

No. 4-H
10 Inch
No. 5-11
10 Inch

No. 15-H
10 Inch

No. 11-H
10 Inch

No. 7-11
10 Inch

No. 19-H
10 Inch

No. 13-11
10 Inch

Na. 8-H
19 Inch

No. 16-11
10 Inch

No, 18-11
1¢ inch
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RECORDS

A Quality Record at a Popular Price
FIRST RELEASE

Dance Selections

YES SIR, TIIAT'S MY BABY Fox Trot)  1laemeny Mance O.

(Vocal Chorus by Bdly Jonr!i
CRCILIA {Fox Trot) Harmony Dange Orch
1 MISS MY SWISS {Fax Trot} The Southern Ser(n:x

ocal Chorus by Billy Jof
The M.mhntmn Dance Makers

STEPPIN' IN SOCIETY  (Fox Trot)
YOU SORRY?

ARE (Fox Trm)
ALONE AT LAST

The Manhattan Bance Makers
{Fox Trot] The

Southern Serenaders

YEARNING

Trot)
TITINA (From “"Puizles nl

The Promcnmhrs
Fox Trot) menaders

The Pi
Wacal Chorus by Bily Jones)

COLL.EGIATE Joe Fricdman‘s Monte Carlo Orch,.
tVocal Chorns by Billy Jones)
ON A NIGIITLIKE THIS (Fox Trot} Joe l-'rlﬁdm:n s Monte Carlo Orch

{Fox Trot)

ROW, ROW, ROSIE (Fox Tre The Manhattan Dance Makers
(Vocal Chorus by Arthur Fields)

‘M TIRED OF EVERYTHING BUT YOU
(Fox Trot} Ilarmony Ixance Orch.

OH!BOY, WHAT A GIRL (Fox Trot

Frlcd(n\;.ln & Mante Carlo Ovch.
SAY ARABALLA {Fox Trot)

I Chorua by rhe Orcli )
Fred Iiatl's Orch.

VOU FORGOT TO REMEMBER (Waltz) 'I'hc Moonlight Serenaders
SOMETIME (Walez) Moonlight Serenaders
RABBIT FOOT HLUES (Blues Fox Trot)

Clarinct Joc and 111s Ilot-Foaters
WHAT KINDA MAN 1S YOU (Blucs Fox Trot

Clacinet Joc nnd 1in tlot-Footers

Vocal Selections

S()Ml] IME, rch Accomp. Franklyn Baue, Teno
'OU FORGOT ‘10 REM)-MBI"R Solo, Orch. Arcomp
Franklyn Baur, Tenor
Dhuet, Orch Accom
Baur ﬂnd Elllorl Shuw
E ¢ llnre, Bartone

EV'RY ONFE [IOME IS ASKING FOI'!‘_ You,

rankiyn
SILVHR 1IEAD Solo, Oreh. Acconip

No, =1L
10 Inch

No. 6-11
1% Inch

No. 14-H
18 Inch

No. 12-H
18 inch

No. 3-11
10 Inch

No. 17-11
10 in¢h
Na. 2-11

10 Inch

No. 1-11
10 inchyl

1 MISS MY SWISS, Dure. Oreh Aecomy Eifs|vpenesladi e litecy
Ol SAVIGAN 1 SEE YOU TO- NEnT. ] ,
Bllly Jones and Fenest lcre

SMILE ALL THE WMHILE, Solo. Orch Actomp . Arthur Flelds, Bartone

REMEMBER I'M YOUR PAL, reh. Accomp
,\rthur Flelds, Bar

Sacred Selections
HOLY, 1HOL Y, HOLY, Male Guartet, Organ and, _;/nolm Accom,

he (‘nlhedml Quurtet
LEAD, KINDLY LIGIIT, Solo, Organ and Violla Accomy

T ‘Shaw, Baritone
ABIDE WITH ME, Male Quartee. Organ and \'mm Accomp.

Cathcdml Ounnu
SAFE IN TIIE ARMS OF JFSUS, Duc .Aoﬂa po o Accomn
yn RN et Shaw

Band Selections

THll. IIANDICAP,

(March)
THE 10Y RIDERS,

The Hasmony Mllitany Band
(March)

‘The Ilarmeny Military Band

Hawaiian Selections

DARK HAWAIIAN EYES, Steel Guitar, Novclty Guitar Accomy
John Pa. alhu‘ Fr.lnk Feremn

DREAMY [LAWATL, Steel Guitar, Nuu‘lly Guitar Acco

y Anthony rﬂln:hml Frank Feremn

Irish Ballads

THE HHARP THAT ONCE THROUGI TARA'S T1ALLS,
Solo, Orch Accownp., James ‘0'Nelll, Tewor
IN DUBLIN'S FAIR GITY, Solo 'Orch. Accomp., James @*'Nelll, Teuor

Novelty Banjo and Vocal Selections

GOODBYE, LIZA JANE, Solo, Orch, Accomp,,
UNCLE NED, Solo, Orchi. Accomp., Hurry €.

Haorey G. Browne, Buriton:
Bm'nr wirth Male Quavltl

COLUMBIA
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Pathe Corp. Announces
New Recording Process

Eugene A. Widmann, President of Pathé Pho-
nograph & Radio Corp., Describes New and
Improved Process of Making Records

Eugene A, Widmann, president of the Pathé
Phonograph & Radio Corp., Brooklyn, N. Y.,
has announced a new recording process for both

oped the process to a point where we decided
definitely to adopt it. The next records re-
leased will be made using the new recording
process. The process has been one of gradual
development and is different from that em-
ployed by any one clse. 1 believe our recards
will be superior to any reeords that have ap-
peared on the market heretofore. The new
process makes it possible to record effeets that
have in the past been lost. The tone is truer
and sweeter and is not purely a matter of

President Widmann With Cylinder Re:;d_

Pathé and Perfect records. This process, it is
stated, is along entirely new lines and is the
result of over a year's experimentation in the
Pathé Laboratories in Brooklyn, and for some
three years by noted acousticians in the Pathé
Fréres labaratories in Paris, France. The new
pracess used is described as resulting from
work in electrical and photo-cleetrical sound
wave reproducing methods conducted by both
the domestic and foreign organizations.

In discussing the new process for The World,
President Widniann stated: “We finally devel-

The New Disc Records

greater volume increased te a point where it
becomes impractical for use in the home.

“We have had under our observation and
have experimented on this type of recording
for over a period of two years. It is a well
known fact that results obtained in reproduc-
tion on the outside lines of the reeord have
been better than those in the center, and it is
for that reason that the small records put on
the market years ago were not successful—be
eausc too It was r ized that if
it were possible to have the eriginal master

Today we offer radio dealers the great-
est radio proposition in America. It car-
ries with it advantages found in no other
franchisc.
A New Type Receiver

The new Erla Cireloid Five is a year in
advanee of its time. It offers 4 vital
improvements. (1) Greater distance.
(2) Finer Tonme. (3) Greater
Volume and. (4) Sharper Selee-

tivity. In appcarance it surpasses
receivers selling for $50 to $100
more.

I Sales Possibilities

Think of the sales volume possi-
ble to the dealer who can sell this
latest and most up-to-date re-
ceiver complete for-approximately
$100. What other set can offer
competition?

Erla can do this because 95% of

ELECTRICAL

2500 Cottage Grove Ave.

A Year Ahead—VYet Sells Complete for Less than *100

The new Erla Circloid Five is the most advanced example of modern radio enginecring.
Write at onee for eomplete iuformation and the vemarkable Erla dealer franchise.

@D

RESEARCH LABORATORIES

Dept. 198

its parts, including cabinets, are manu-
factured entirely within its own plants
at only one proht. This gives dealers an
adequate profit plus a far greater vol-
ume,

Gigantic Sales Plan

The Erla franchise includes protection
from price-cutting and other destructive
graclices. Erla representatives are
acked by a gigantic advertising
campaign reaching over 25,000,000
people.  Thousands of names will
be turned over to dealers in all
parts of the country. The dealers
who have scen it say that it is the
greatest sclling idea they have
cver known. Write or wire today
for complete information.
You will receive details by return
mail. This is the biggest, most
profitable offer ever made to radio
dealers.  Act at once.

Chicago, lll.

WORLD

Seerenper 15, 1925

stretched and method found by which these
stretched lines could be condensed and trans-
formed by a slow process a better and truer
record would result. The Compagnie Generale
des Machines Parlantes Pathé Fréres, Paris, had
developed this process. Our plan in recording
is to use a huge cylinder wax reeord and after
we have recorded a four-minute record we
transfer this to a flat record. A sapphire is used
in cutting the cylinder and this is transposed
to a lateral cut on the dise. |t takes us an honr
now ta get into the original flat wax which for
merly took three minutes. It is a well-known
fact that in photography the original objects are
made large in order to get the detail and then
are reduced down to the desired size.

“The sixtecn-inch record gives better results
than the ten-ineh records, and the ten-inch bet
ter than the threc-inch, cte. By onr method you
get the result on a ten-inch reeord that might
ordinarily be expected from one twa or three
times as large and with uniforin results.

President Widmann is shown in the accom
panying phatographs presenting specimens of
¢ylinder and dise recordings in which the new
process has been used.

“Domin-Aire‘" Radio An-
nounced by MacLaren Co.

New Model Operates Directly From AC or
DC Electric Current—Dealer Protection Is
Feature of Company’s Distribution Plan

The MacLaren Mfg. Co. 26-28 Park place,
New York City, has just announced a new
radio rcceiver, known as the “Domin-Aire,”

“Domin-Aire” Radio

which operates directly from AC or DC elece
tric current without batterics or eliminators
The product is sold pletely equipped with
selected tube tested for perfect reception. The
product will reccive short wave length down to
150 meters and will tune out high powered sta
tions. It is self-encased, including loud speaker
in an attractive cabinet that lends itself to home
atmosphere.

The manufacturers have been developing the
"Domin-Aire” for the past two seasons, having
placed hundreds of them in hemes during the
experimental period for the purpose of locat-
ing any weaknesses and bringing the product
up ta perfection.

The merchandising plan upon which the
"Domin-Aire” is distributed is onc calling for
the highest business standards upon lines that
will particularly appeal to the talking machine
dealer. "Domin-Aire” will be sold enly by
authorized dealers, with scveral protective
elauses in the contract that should mect with
widespread approval. There will be a system
of registered ownership which protects cus-
tomers alter the sale is made and builds good
will for the store. "Domin-Aire” engincers and
technictans will follow the completed sale and
assure satisfaction to owners.

The product manufactured by the Macl.aren
Mfg. Co. is marketed through Thornell-Mac
l.aren Associates, exelusive factory represeuta-
tives, 26-28 Park place, New York City.

Opens Fine Store

1. J. Hanley recently opened au attractive
music store at S1 Eightl strect, South, Minne-
apolis, Minn., handling a complete line of musi-
cal instruments.
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New Teletone
Cabinet
Speaker

All Wood Construction B

Inside, Spruce. Outside, Walnut.

T

Beantiful Walnit Finish
1S inches High, 34§ inches Decp

“Teletone Cabinet Speaker pleases the ear with
its sound, delights the eye with its appearance,
and plcases the purse with ils price. Beau-
tifully finished in Walnut it stands 15 inches
high and is only 3% inches deep. A hand-
some yicee of Inrniture, fits on top of any
receiving set, or any 3%-inch spacc.

$32 50 Read

Listen

1
:

T he sound weve emsucting froim the Teletone
Uit “A* is amplified through the orifice “B”
antil it veaches the conducting area “C " whenee
it is again conducted fo the poini of grealest
ampli fication “D."

The interior construetion of the Teleinne is of
scosoned spruce. the sawic iwood nsed in vio-
lins—henee the cwvel resongut fones of Tele-
tone IWolwt Cabinei—all wood construction.
Teletone gives you clarity of toue, large vol-

i
!E Inicrior View of Teletonr
Cebinct Speoker
Representsa New Principle
in Sound Wave Conduction
1 and Amplification.
¥
£

ol

il

wire, and no distortion at cither high or low
fones.

Teletone is an ocoustical achicocnent thai the
trade and public are quickly acclaiming—and
buying.

L T L T LT

Y
-
N

Teletone Cabinet

Speaker 1s a Powerful

Orgamzation and a

Sound Policy of

Dealer Protection

VERY legitimate jobber
E and dealer can have con-

fidence in an organiza-
tion headed by such a strong
man as Gen. Hines—confidence
in the product, confidence m
the policy of cooperation with
the jobber, and price protec-
tion to the dealer.

Worite or wire us at once for
details of the Teletone Fran-
chise which includes a guar-
anteed advertising campaign
over the local dealers’ name
and address.

Advise when you wish to see
Teletone Representative

TELETDNE l:nRPﬂTIUN
EF"CA

449-453 \VEST 42nd ST, NEW YORK CITY
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Attractive Literature on
Gould Unipower Prepared

New Product, Which Is Plugged Inte House
Current, Is Pictured in Home Settings in De-
scriptive Booklet of Artistic Merit
The development of radie seis away from

the mechanical inlo the artistic has {fonnd an ac-

companying movement in the radio baltery
field. The new Gould Unipower battery, made
by the Gould Sicrage Baltery Co, New York,
and which is plugged directly into the liouse
current, is a forward devclopment in the hattery
field. It can be installed in the most artislic
furniture and it is not necessary to remove it
for charging purposes. Accordingly, the de-
scriptive sales literature on the Gounld Uni-
power is a departure from the eatalog of the
past. The newest booklet produced by the

Gould Storage Batlery Co. on the Unipower is

parlicularly artistic in its make-np. The Uni-

power in most of the illustrations is shown in

an atiractive home setting and wmuch attention
has been given to the border and type arrange-
ment, A new four-page leaflet for binding in
the jobbefr's catalog lias been prepared by the
eompiny on the Gould Unipower, Gould Radio
"A and “B" Batterics and Gonld "B" charger.

I'he Gould Storage Battery Co. will exhibil
at the fonrth aunnal radio exposition held at
the Grand Central DPalace during the weck be
ginning Scptember 12,

Feature Briilianlone Needle

Brilliantone steel needles, niade by the W. H.
Bugshaw Co. Lowell, Mass, the exclusive sales
agenl of which is the Brilliantone Steel Needle
Co., New York City, were featured in a novel
manner at the recent outing of Talking Machine
& Radio Men, Inc. As the boat sailed up the
Hudson River quantitics of balloons bearing the
Brilliantone adverlisement  were  distributed.
“These halloons proved very popular and kept
the Brilliantone mcssage before all eyes.

A neighborhood ?

' tors!

Jefferson Rejuvenator. |
ting this business in your Iocahtfv.
you? Your customers are being told a

ﬁ tractive to every radio owner.
{

199, C-299, 5-VA.
Order from your jobber today.

501 South Green Strect

- How Many Radios in
" Your Neighborhood?
5002 1,000? 5,0007

O\ many radios are there in your
Suppose there arc
only 500. That in itself is a market for
$3,750 worth of Jefferson Tube Rejuvena-

Every owner of a radio tube set needs a
Some dealer is get-
1 Are
1 bout
! this important necessity through our Satur-
day Evening Post and other advertising.

The Jefferson Tube Rejuvenator is built for
home use and priced at a figure that's at-
Used once

a month it keeps tubes at full efficiency, in-

sures uniformly good radio reception and Retail Price !

lengthens the life of tubes. 50 ]

This valuable home device completely re- $ (] . {
i‘ stores paralyzed or exhausted tubes. Oper- ~ E—;) |
1 ates on a.c. electric light current—rejuve- Ol EEdh

nates tubes in just 10 minutes. Takes large :

or small tubes—types 201-A, 301-A, UV-
Packed four to a car-
ton in an attractive counter display box.

. Jefferson Electric Mfg. Co.

Chicago, TlI..

] Makess of JeMerson Radio, Retl Rin and
Toy Transformers; Jefierson Spark s for
Aulomobite, Stallonaty and Marine Engines;

Jefterson sl Burmer Ignition Coils and Trans-

' JEFFERSON |

TUBE REJUVENATOR

Keeps radio tubes like new

Patent [
Pending

The Ea,f_gle alat:_ger Corp.
Expands Through Purchase

Buys Entire Electrical Division of the Eagle
Carburetor Co., Including Selling Rights of
Foreign and Domestic Electric Commodities
PuiLaverriiia, Pa, September 9.—The Eagle

Charger Corp,, of this city, under the direction

of Mauricc F. McCarthy, secrelary, las pur

chascd ontright the entire electrical division of

‘Fhe Eagle Carburetor Co. of Cleveland, O.

This purchase includes the well-kuown line of

Eagle battery chargers, together with the entire

selling rights and sales organization of the

Forcign and Domestic Electrical Commodities

whieh have been consolidated into one com-

pany. Headquarters’ have been cstablished at

121 North Eighth street, this city

Frank Holman Joins Sales
Staff of Argus Radio Corp.

The Argus Radio Corp., New York, mann-
facturer of the Power Electric radio sct, has
announced the appointment of Frank Holman
as a member of its sales staff. Mr. Holman was
formerly a member of the firm of Ambler-Hol-
man, Inc, which manufactured a set of that
name. He brings with him a wealth of expe-
rience in both the manufacture and merchane
dising of radio and will cover the mid-West ter-
ritory for the Argus Radio Corp.

The Argus Radio Corp. will exhibit the Power
Electric radio at both shows in New York and
also in Chicago.

Bristol & Barber Push
Unirad Storage Battery

Bristol & Barber, Inc, well known through-
out the talking machine industry, as distribu-
tors of talking machines and accessories, are
also distributing products in the radio field.

They are placing a campaign at this time be-
hind the Unirad storage battery, which is
plugged in AC or DC current and eliminates
"B" and "C” batteries. It is also stated that
the Unirad has been developed to the point
where the humn of the direct current has been
entirely climinated. The Unirad is on demon-
stration at the hcadquarters of Bristol & Bar-
ber, at 3 East Fourtcenth street, New York.

R. R. Wilson Appointed
Okeh Wholesale Manager

R. S. Deer, director of record production for
the General Phonograph Corp., New York, an-
nounced this week the appointment of R. R.
Wilson as manager of the New York distribut-
ing division of the General Phonograph Corp,
whose headquarters are located at 15 West
Eighteentl strect, New York. Mr. Wilson
needs no introduction to the dealers in metro-
politan territory, for he has been identified with
the phonograph indnstry for the past twelve
years, having been associated with the General
P’honograph Corp. for three years,

Many New Patent Claims
Granted William H. Priess

Following the granting of patents to William
H. Priess, the well-known radio engineer, by a
nuniber of South Ammerican countries, the Priess
Radio Corp. announces the granting of 250
Priess claims in New Zealand and England.
The Pricss patents cover radio frequeney am-
plificrs, both tuned and untuncd types; methods
of controlling the amplifiers, construction and
parts and numerous supplementary develop-
ments.  All the palents of William H. Priess
are aud will be assigned to the company hearing
his name for a period of ten years,
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Air-Way
Modei €

Model 62 -Cablnet same as
Model €1 cxcepl 14 inches
high to accommodate built-in
loud speaker cquipped with
reproducing unit of highest
quality to match true toue
value of ltsh(lncl-nugled
amplifier. $137.50

L1111

Alr-Way
Model 63

Model €63—Console model of
two-tone Amerlcan walout.
A" battery compartment
has siidiag shelf. Bullt-in

Judge the New Air-Way
as a Musical Instrument

When you hear the new Air-Way six-tube resistance-
coupled broadcast receiver forget that it isa radio and judge
it for tone, volume, beauty as you would a violin, a piano, or
any of the instruments by which the soul of music is made
audible.

For Air-Way goes beyond the conventional performance of
a radio receiver. It not only brings in a recital or a con-
cert, but it reproduces the identical tone of instrumentation,
and the most elusive nuances of an artist’s interpretation.

Air-Way rests its case with dealer and owner squarely upon
this platform: Test the Air-Way in parallel with any radio
receiver whatsoever, at any price, anywhere, under any con-
ditions, and we leave the verdict to you without a word of
argument.

Air-Way is sold under a unique new merchandising policy
that immeasurably benefits dealer and owner. Get the Air-
Way story without delay.

BRIEF SPECIFICATIONS

Circuit (all models) tuned radio frequency with four stages resist-
ance-coupled amplification.. Two tuning controls onaly; straight
line condensers give uniform separation of wave lengths on selector
dial; wave length range 185 to 550 meters, supplied for either
storage battery or dry cell tubes.

Model 61. Illustrated above, Cabinet sclected American walnut,
29%, inches long, 11' - inches high, 15 inches deep, providing space
for standard dry "B batteries—$98 50.

Air-Way Electric Appliance Corporation

TOLEDO, OHIO

Export Department, 220 Broadway, New York, N. Y.

TN
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Otto Heineman Analyzes Phonograph
and Radio Business on the Continent

President of General Phonograph Corp., Just Returned From Europe, Found Improvement—
Guest of Honor at Celebration of Twenty-fifth Anniversary of Phonographischen Zeitschriff

Otto Heineman, president and fonnder of the
General Plonograph Corp., relurned to New
York on September 3rd, on the S. S. Reliance
after spending several months in Europe. Rec-
ognized internationally as one of the foremost
authorities in tlte phomograph trade and a keen
student of economic and industrial conditions,
Mr. Heineman's views regarding the phono-
graph industry in Europe are worthy of more

than passing interest. In a chat with The
World Mr. Heinenman commcnted as follows
concerning the status "oi Europcan bumsiness

conditions:
"Industrial and economic conditions in Ger-
many are not.only interesting but very satis-

than assurcd. The public is buying records
freely, and ridio Dbas in no way interfered to
date with the phonograph industry in Germany.
The radio business in that country is done
mostly with crystal sets and it is a rather in-
teresting fact that 90 per cent of all the radio
sets in use in Germany are of that type. Broad-
casting has by no means developed as in this
country, and broadcasting is controlled by the
German Government under the same auspices
as the department controlling the postal serv-
ice.

**There is also a very heavy phonograph bus-
iness in Germany, and it is not due to cul
prices. Every member of the German phono-

Guests at Twenty-fifth Anniversary of Phonographischen Zeitschrift
1-=Otto Heineman, presideat General Phonograph _Corp.; 2—Herman Eisner, Artiphon-Record, Berlin; 3—-D, W.

Sicrnberg, British Homophon Co.; $—Karl E. Dicsing, «

ditor Phonn:nfbi!cl\m Zeilschriit;

Max Eisler, \Wuerz.
Zeitschrift; i

#—Heinrich

founder ol

burg, P eorg
Rothgiesser; S—Max Straus, dircetor Carl Lindstrom A.G.,

factory, for notwithstanding the faet that gen-
erally speaking the economic situation is by no
means gratifying owing to the lack of money,
there are a number of industries that are show-
ing marked prosperity. Money rates in Ger-
many are very high with interest running from
12 per cent to 20 per cent, but in spite of these
handicaps I found that the potash industry, fer
example, is in wonderful shape and this in-
dustry has made immense strides in the past
year. The automobile industry is now concen-
trating the greater part of its activities on the
production of lpw priced cars, and following
America's example, automobiles in Germany
are mow being recognized more and more as a
matter of transportation rather than a form of
luxury. The only other industry that is attain-
ing marked prosperity in Gennany at the pres-
ent time is the phonograph trade and it may
interest the members of lhe American phono-
graph industry to know that in Germany today
ten inch records retailing at approximately 94
cents in American money and twelve inch rec-
ords retailing at about $1.25, are meeting with
tremendous success and practically every recerd
manufacturer in Germany showed a very
healthy increase in record sales for the first
six months of 1925 as eompared with the cor-
responding period of last year. In fact, quite
a number of the eompanies eould have in-
creased their business miaterially if they were
willing to let down the bars on credit risks and
accept business which was speculative rather

BEL-CANTO PRODUCTS
Superior in Material, Workmanship and
Performance. Bel-Canto Adjustable Loud
Speakers, with massive, maho, any-finish cab-
inet, at $17.50. Goose:Neck Fibre Horns, at
$10.00 and $15.00. Loud Spcaker Units,
patented Flexible Reed Tone Chamber. The
Bel-Canto Recording Dial, $2.00. With mag-
nifying glass $2.50.
BEL - CANTO RADIO & TEL, EQUIPMENT CO., INC,
872 Broadway New York City
Netiogally distributed by Baker:Smirk Co., luc.
Home Office: 715 Call Bldg., San Francisco, Cal.
Branches in Los Angeles, Cal; Portland, Ore.;

Seattle, Wash.; Vancouver, B. C.; Salt Lake City,
Utab; Denver, Colg.; Chicago, Jii.; Buffalo, N. Y.i
New York City

Berlin.

graph industry is looking forward to a splendid
scason this Fall, provided, of course, that the
money situation will not get more éritical than
it is at the present time. While in Berlin 1
made my headquarters at the offiees of the Carl
Lindstrom organization and this progressive

.company is showing keen activity in securing

valuable additions to the Odeon repertoire
which the General Phonograph Corp. will get
in time for this season’s business.

“During my short stay in England 1 was
delighted to learn of splendid business condi
tions in the English phonograph trade. 7This
applies both to machines and records, and in
talking with manufacturers, jobbers and dealers
I found without exception that they were pre-
paring for a banner season beginning in Sep-
tember, 1925, and earrying thirough the Spring
of 1926. With the introduction of uew customs
duties in Great Britain on July first, there was
a tremendous importation of phonograph mo-
tors 1o that country prior to that date and
motors of Swiss manufacture were an impornt-
ant factor. In common with Germany the ree-
ord business in England is going at full blast
and in this country alse I ascertained that
radio had in no way interfered with the steady
progress of the phonograph industry.

"Upon my return to America, I was greatly
pleased to find that important developments in
the industry had been introduced by prominent
American manufacturers and during my con-
ferences with jobbers and dealers the past ten
days I have found a spirit of optimism that is
based on something tangible and worth while.
1t seems to be the consensus of opinion that
notwithstanding the keen competition of radio
products, there is a healthy future awaiting the
phonograph trade and the many new features
which have been developed in reproducing ma-
chines and records will undoubtedly stimulate
the phonograph industry as a whole. Qur com:
pany is going right ahead with important and
extensive plans for the coming year and we
expect that the 1925 Fall season will be one of
the most successful periods in our history, and
this applies ta every division of our business.
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while sy inclinations are always conservative,
1 have no lesitancy in predicting a healthy,
prosperous fulure for the phonograph indus-
try."”

);Nhile in Berlin, Mr. Hcluemau was one of
the guests of honor at the celebration of the
Twenty-Rfth Anniversary of the Phonograph
ischen Zeitselrift, an internationally prominent
trade paper devoted to the interesls of the
phonograph industry in Germany. This publi-
cation, founded by Georg Rothgiesser, has
been for twenty-five years a vital factor in the
development of the German phonograph trade
and the celebration of its twenty-ffth anni-
versary was marked by the attendance of prac-
tically all of the prominent members of the
German talking machine industry. Mr. Heine-
man states that a feature of the celebration was
2 luncheom for the guests which was note-
worthy for the elimination of all references to
the Eighteenth Amendment and which needless
to say was thoroughly appreciated by all pres-
ent. This luncheon ineidentally was one of the
few vacation hours enjoyed by Mr. Heineman
abroad, for ontside of a very short vacation in
Switzerland, he was busy throughout his entire
stay in Europe. Mrs. Heineman accompanied
Mr. Heineman on his visits to the various Eus
ropean trade centers, and returned with him to
this country.

Progressive Corp. Named
American Bosch Distributor
Will Handle the Radio Products Made by That

Prominent Concern in a Large Section of
New York State and New Jersey

The Progressive Musical Instrument Corp.,
wholesaler of musical merchandise and radio
products, New York, has been appointed whole-
sale distributor of the radio products manu-
factured by the Ameriean Bosch Magneto Corp.,
Springfield, Mass, according to announcement
made recently by Edward Biel, radio sales
manager for Progressive. The Progressive ter-
ritory for this line will include New York,
Bronx, Westchester, Rockland, Putnam,
Orange, Dutchess, Ulster, Richmond, Kings,
Queens, Nassau and Suffolk counties in New
Yoik and Monmouth, Mercer, Middlesex, Som-
erset, Hunterdon, Union, Hudson, Essex,
Orange, Warren, Bergen, Passaic and Sussex
counties in New Jersey.

The American Bosch radio products will in-
clude a six-tube radio set, two loud speakers of
the cone type and a battery eliminator. The
sales policy on American Boseh products, ac-
cording to Mr. Biel’s announcement, will in-
clude the granting of exclusive dealer fran-
chises with territorial selling rights. Stability
of priee is guaranteed through promise of re-
bates to dealers in case of reduction, although
limited production schedules are believed to in-
sure against that possibility.

The Progressive Musieal Instrument Corp.
expects to open in the near future a central
sales ofice and warehouse in Newarsk, N. J,
to serve northern New Jersey.

James M. and T. F. Green, sons of Mrs. L.
M. Green, president of the Silas E. [Pearsall
Co., leave the latter part of this menth for a
preparatory sehool at Swarthmore, Pa.

e
. DIAPHRAGMS

We are the country’s largest manufactyr-

ers of Mica Diaphragms and usc only the
besthigh grade, selected India Ruby Mica.

Our direct imponations insure prompt
deliveries and our years of expericnee

§ enable us te turn oui diaphragms of uni-
form &ul}tj.

., Writeus for samples and quetations.

%, HIRSCH MICA COMPANY
2, 1087:93 FLUSHING AVE,
o 7

NN

BROOKLYM,N.Y.

There is certainly no reason for pe and
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A NNOUNCI NG
AN The Last
Word in

Radio
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Equipment

li RADELUXE RADIO TABLE
CONCEALS ALL EQUIPMENT. CONVERTS THE UNSIGHTLY HORN
TYPE LOUD SPEAKER INTO A CABINET SPEAKER INSTANTLY.
List Price $45.00— Liberal Trade Discounts,

TERRITORY NOW BEING ASSIGNED
TO JOBBERS
WRITE FOR PARTICULARS

List Price,
without
Radio, $200

RIVOLI RADELUXE HIGHBOY

THE FIRST AND LAST WORD IN COMBINATIONS. ADAPTED FOR RADIO PANELS UP TO
10x32 INCHES. PLAYS ALL MAKES OF RECORDS. FROM RADIO TO PHONOGRAPH BY
SHIFTING LEVER EXTENDING THROUGH GRILL. AN EXCLUSIVE PATENTED FEATURE.

VINCENNES PHONOGRAPH COMPANY
VINCENNES, IND.

NEW YORR OFFICE: 105 W. 40TH

PHILADELPHIA OFFICE: 31 DELONG BLDG.
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. 'O;§ hiandle handlesit’
Master ffMo_l_/_ap_lc Music’
|
| Outings are sold in the U. S. A.
through distributors only. To
our distributors it means protec-
tion and co-operation. To deal-
ers it means uniformity of price
and more profit.
|
: Our Ship’s Log Reads
SENIOR model Q
Red Mahogany, Brown Mahogany, OAK. Three re.quesw for.]obbershlps dur-
ing the first week in September.
Three answers.
Mr Dealer Three wire orders.
L ] -
Three orders promptly filled.
The list price of Outings is their Three new happy customers.
true value (not inflated value).
L The discount given dealers per-
mits them to make money.
JUNIOR model
You make quick turnover be- e e  wany 10 [0k, Fingh
cause of the popularity given
Outings through the great many
thousands in homes today.
and something

NEW! NEW! NEW!

All Outings Juniors and Seniors
are now equipped with a special
tone-arm for playing Edison rec-
ords (no extra cost).

OUTING TALKING MACHINE CO., Inc.
MT. KISCO, N. Y.
Export Department
No. 44 Whitehall Street, New York City, N. Y., U. S. A.
Cable Address “OUTING” New York

Canadlan Dlstrihntorst
K. & WILLIMMS & BONS €0., LTL, Toronta, Winnlpeg, Montreal,
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Excellent Prospects for Fall Business
Create Optimism in the Quaker City

Distributors Concentrating Sales Efforts in Agricultural Regions—Coal Strike Affects Anthracite
Field—Advance Orders for Fall Delivery Booked—News and Trade Activities of Month

PHiLapeLPiiIA, PA., Scptember 9.—Present in-
dications of coming cvents in the talking ma-
chine industry are most liopeful and hold forth
brighter prospccts for the Fall business. Al
though the coal strike has materially eurtailed
the distribution of both machines and records
in the anthracite regions up-statc—although it
is not expected to amount to a serious loss—
with the present comditions up-state—the dis-
tributors have been comcentrating sales efforts
in the agricultural districts and in other indus
trial sections with very promising results. Ree
ords were doubled in sales in the past month
and continue to hold to that record in these
early September days. All the recordings of
goodly volume for this season and numerous
advance orders for Fall delivery already have
been booked.

Accessosics dealers, with representatives trav-
cling the Southern States and the Middle West
as well as New York, report that large orders
for all the materials have been listed for deliv-
ery this month and that the dealers are ant
pating an active season in the repair depart-
ments because of the rencwed public interest in
the talking machines and their allied products.

Unusually Bright Qutlook

While the prospects are brighter tham for the
Fall of 1924 there are even wnore hopeful expee-
tations for the trade in the advent of the many
new types of machines and records which are
forecast as being the most perfeet reproducing
wmusical and cntertaining devices cver marketed
since the talking maclhine came into existence.
The new products of the Vietor Co. and the
Brunswick Co., as well as other types that are
to be introduced this season, are cagerly antici-
pated and the trade believes that they will be of
such marvelous reproducing qualities as to war-
rant a broad revival of interest in the industry
somecwhat like the old-time boom days.

Dealers to View New Victor Line

With this point in view the Philadelphia Vie-
tor Dealers' Association will, in conjunction
with the distributors and the Victor Co., hold
a special meeting at the Manufacturers’ Club in
this city, within the next ten days at a date not
yet determined upon, for the purposc of cxhib'x‘l-
ing the new models and latest departure in
manufacture of both niackines and records.

More than sixty-seven dealers from the local
tersitory will be present at this exhibition, which
has been arranged under the direction of Pres-
ident Homer C. Davis of the Philadelphia Vic-
tor Dealers’ Association, in conjunction with the
Philadelphia Victor Distsibntors, Inc., the H. A.
Weymaun Co., local distributor, and the Vie-
tor Co. There will be on display during the
days of the exhibition at the Manufacturers'
Club four or five models of the new Victrola
and these will be devoted to demonstration con-
certs of botls records and talking machines
Dealers from Philadelphia and surr i
points, such as Norristown, Chester, Wilming-
ton and other nearby citics and towns, will be
present, invitations having been sent to the
various firms in tlese places. Following the
city display, the Victor Co. and the two local
distributors will conduct a series of other exhi
bitions of the new machines and records in the
up-state and South Jersey cities such as Scran-
ton, Wilkes-Barre, Williamsport, Harrisburg,
Lancaster, Atlantic City, Camden and othe:
leading centers throughout the month.
Regret Departure of A. W. Rhinow

The Philadelphia trade learmed, during the
month, of the departure from its ranks of one
of its most popular members who for more than
four years was closely linked with the distri-
bution of the Edison phonographs in this terri-
tory. He is Arthur W. Rhinow, assistant man-
ager of the Girard Phonograph Co., Broad and
Wallace strects, and although the trade re-
gretted his leaving its fold it had the pleasure of
congratulating him on his new association as
assistant to the sales manager of the concern
producing Kolster radios. His duties of assis-
tant to Manager C. R. Halley have been taken
over by J. F. Donohuc.

Everybody's Starts Aggressive Drive

With the advent of September days the na-
tionaily-known manufacturers of Honest Quak-
er inain springs, Everybody's Talking Machine
Co., Inc, 810 Arch street, began an aggressive
campaign for the promotion of the Adler-Royal
radio line. The first steps in this concentrated
sales cainpaign were taken through the adop-
tion of a broad publicity program which in-
cludes extensive ads in the daily press backing
the dealers and inciuding the States of Dela-

ware, Maryland, south Jersey, Pennsylvania
and otlicr Eastern points. New Honest Quaker
products, including the Stick-ite, an adhesive

used to attach felts to the turntables of talking
machines, which Alls a long-felt want in the in-
dustry, have been announced. The other prod-
ucts were the Quaker graphite, spring lubricant;
repairmen’s tools, such as pliers, spring shapers
spring vise; Quakercut turntable plush and felt;
diamond points and sapphires packed in cases
and sapphire balls also safely cartoned, the
latter products used with the Edison machines,
and others where jewcled points are required.
The firms is preparing a handsome new catalog
showimng more than 4,000 articles used by the
repair and mannfacturing divisions of the trade.
The Okeh rceord department has been ex-
tremnely busy meeting trade demands for, Fall.
To Exhibit Brunswick Panatrope

Another phonograph manufacturer whose
newest addition (0 the progress of the industry
along the lines of perfect tone reproduction and
renditions as well as advance in mechanical
operation and equipment will be shown to the
trade during the coming month is that of the
Brunswick Co. In the Philadelphia branch, 40
Northi Fortieth strect, there will be shown for
demonstration purposes only at this time the
Panatrope. The new machines will be exhibited
this month for the first time in this city.

Dealers have becn tying up successfully with
the appearance of the screen production of
Charlie Chaplin's latest hit, The Gold Rusl,
and the recording of Abe Lyman's California
Orchestra in which Chaplin appeared as gnest
conductor and issued during August. Exten-
sive window displays have been made with this
record of the Brunswick list and newspaper an-
nouucements made through co-operative adver-
tising of the manufacturers with the dealers.
Amaong the dealers enrolled through the local
branch of the Brunswick Co. dusing the month
was the Globe Mnsic Shop, of Palnyra, Pa.,
which purchased a complete stock of phono-
graphs, Radiolas and records.

J A. Fischer Co. Busy

From the Western States and the sunny
South tlere were numecrous orders for the Val-
ley Forge main springs and repair materials
and parts mannfactured by the J. A. Fischer
Co., 730 Market street, in preparation for the
Fall revival in the industry. Travelers for the
firm, just returned, found that business in the
accessory and repair parts in these sections of
the country has materially increased during the
past month. Irvin E. Epstan, who has been

{Continued on page 196)
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“Any Part for any Phonograph’’ '

Guarantee Main Springs are made of the best hardened,
tempered, round-edged spring steel obtainable, and must pass a
rigid inspection before they are packed in individual dust-proof
containers; each box labeled with complete information for your
convenience, We will refund money or replace any spring that
does not give absolute satisfaction.

INSIST ON GUARANTEE MAIN SPRINGS

GUARANTEE TALKING MACHINE SUPPLY CO.

109 N. TENTH STREET, PHILADELPHIA

Makers of the Guarantee Portable
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making the rounds of the West and returning
by way of New York State, encountered a very
optiniistic attitude on the part of the dealers
towards the Fall outlook and there was wmo
hesitancy in placement of orders for the mate-
rials necessary for a fully cquipped repair shop
and parts department. William Braiterman, of
the Braiterman & Feddor Co., Baltimore, Md.,
distributors for the Vallcy Forge main springs
and other Fischer products, visited local head-
quarters in early September and reported that
he had just returned from a tour of the South
with similar good reports.

Another Atwater Kent Winning Product

The first half of the Northwest Twilight Base-
ball Leaguc has just closed with the Atwater
Kent team in the lead, having a record of six-

The Atwater Kent Baseball Team
teen games won and only two lost. In addition,
the tcam has won its first three gamesin the sec-
ond half and has topped this by decleating sev
eral of the best.amateur organizations in and
around Philadelphia that are not included in
the league. Their tatal for all games played
this season is twenty-four won and twa lost,
a percentage of 923 against keen conipetition.
It is noteworthy that all games are played cither
in the evemings or on Saturday afternoons, cvery
member of the team being engaged daily in
the manufacture of Atwater Kent radio mate-
rial. The photograph shows the winning team
taken at the entrance to the factory which they
so ably represent on the diamond.
Thermiodyne Distribution Grows
Increasing sales are recorded for the new
five-tube Thermiodyne radio distributed by the
Cheney Sales Corp., 1015 Chestnut street. This
new type radio is built with the single dial
control, has a two-stage thermionic frequency,
detector and two stages of audio frequency and
is constructed in a mahogany cabinet, 24 x
17x1214 inches, of the table tvpe Presi-
dent G. Dunbar Shewell, of the company, made
a business call at the Boston offices during the
month and found very satisfactory advance Fall
business in the Hub headquarters.
Opens Radio Department
The South Ninth Street Talking Machine
Shop, of which Joseplh Corolei is now sole
proprietor, has added a radio department with
the RCA and Fada sets. This firm has been
enjoying very prosperous Summer sales of tlic
Victrola and records.
E. V. Berger in New Post
Edward V. Berger, for ycars associated with
the Talking Machine Co. as manager of the
Germantown and Lehigh avenue store, has
joined the J. R. Wilson Co. as manager of the
Victrola department of the store 1710 Chestnut
street. Before joining the Talking Machine Co.
e was on the sales staff of the Strawbridge &
Clothier department store. Miss Marian Mills
will continue to head the record department and
nusical instrument scction.
Rusbed to Supply Demand
The holidays and their bustling business werc
recalled in the mid-Summer months sales of
the Philadelphia Victor Distributors, Inc., 835
Arch street.  The wholesale quarters were kept
on a day and night operation basis getting out
the shipments to the dealers. The only lhan-
dicap was inubility to secure some of the models
of popular and high-priced types which the Vie-

tor Co. could not supply. The July and August
sales were better than any December month
#u the history and the record sales had dou-
bled. Secrctary-Manager Frank B. Rcineck
spent his vacation days sightsceing in the Ca-
nadian resorts along the Niagara Falls border,
Toronto and Hamilton, Ont., stopping over in
Buffalo long enough to pay respects to the
local distribulors of C. N. Andrews Co.
Guarantee Co. Starts Drive

A Fall ad campaign has been planned by the
Guarantee Talking Machine Supply Co., 109
N. Tenth street, for its accessories and parts
and the Guarantee main springs. It will cover
a circularizing of the industry, in addition to
press and trade journal ad campaigns. Sales
Manager E. Bauer, who bas been going through
the Southern States for the firm, came back
with a well-flled order book and reports of
200d business everywhere from that section of
the country. The sales of the Guarantee port-
ables continue very good despite the closing
days of the Summer when the demand is on
the waune. William H. Posner, of the firm, made
Wildwood the scene of his vacation pleasures,
spending several weeks there with his family
in the month of August.

H. A. Weymann & Son Prepare for Fall

The sales promotion department of H. A.
Weymann & Son, Inc., Victor distributor, has
issued a number of genuinely helpful communi-
cations to its dealers during the past month.
One of the letters visualizes for the dealers the
intensive activities of the Victor Co., in prepar-
ation for a big Fall season with its new line.
Dealers are urged that full sales pressure be
brought to bear on the sales of styles of Vic-
trolas which are still available. The impor-
tance of clearing up the old line in anticipation
of the appearance of tbe new models is stressed
and H. A. Weymann & Son are prepared to
wholeheartedly co-operate with its many deal-
ers in the accomplishment of this object.

Jones-Beach Staff Discuss Kolster Policies

Considerable enthusiasm was manifested by
the entire selling staff of Jones-Beach Co., Phil-
adelphia radio distributor, following an inter
esting meceting which H. H. Southgate, as-
sistant sales manager for Kolster radio, ad-
dressed at the Philadelphia offices on the eve-
ning of August 14,

C. E. Ludovici, president of the Jones-Beach
Co., presided at the meeting and outlined plans
formulated for the coming season. Sumple

models of the new Kolster radio were shown
and after a brief inspection were given a unan-
imous vote of approval by those present. .

Mr. Southgate addressed the meeting and de-
scribed at length the intentions of the Federal
Telegraph Co. and the policies decided upon,
laying particular stress upon the merchaudising
possibilities of Kolster radio and the policy of
fimiting dealership representation upon the ba
sis of population.

He outlined also, in detail, the tremendous
advertising campaign about to be launched, and
the numerous plans in preparation for backiug
up those in the ficld, all of whiclh proinise an
assured and stable future for those who align
themselves with Kelster radio under the pres
ent arrangement.

Opens Complete Repair Department

A repair department and other inunovations
have been made in the talking machine busi-
ness of tbe well-known soutll Philadelphia
dealer A. J. Whartnaby, who conducts a Co-
lunbia phonograph retail shop at Third street
and Snyder avenue and is one of the largest
retailers in that section of the city. The re-
pair department in the rear will carry a com-
plete line of the Guarantee parts and acces-
sories.

Velvaloid Cleaner Popular

The Velvaloid record cleaner, which was
originally produced as an advertising novelty,
has securely taken its place in the talking ma-
chine field as a staple. This was polnted out
by J. Abrahams, president of the Philadelphia
Badge Co., makers of the Velvaloid cleaner. In
substantiation of this statement Mr. Abrahams
referred to the sales volume of Velvaloid rec-
ord cleaners, which is even ahead of that of
last year. It is expected that the Fall and holi-
day orders for this record cleaner will make
this year a banner one.

To Exhibit at Radio Show

The Louis Buchn Co., of 1025 Arch strect,
distributor of radio sets and accessories, will
be well represented at the forthcoming radio
show to be held in this city. This company
has arranged for considerable space and will
attractively display the Atwater Kent line,
Pooley cabincts and other lines which it dis-
tributes.

T. W. Barnhill in Bermuda

T. W. Barnhill, president of the Penn Phono-

graph Co, accompanied by Mrs. Barnhill and
(Continued on page 197)

Victrola No. I—1
Mahogany Finish

of this type.

Every sale of a Victrola No. 1-1 increases your
Victor Record business and furnishes a prospect
for a cabinet type Victrola.

We are prepared to make immediate delivery

H.A WEYMANN & SON,INC.

1108 Chestnut Street —~Philadelphia, Pa.

VICTOR WHOLESALERS

A Vietrola
f

or

Fifteen Dollars

A good machine to feature
in the summer time
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is consummated. GOOD WILL helps to do this.
Order for the fall.

Dealer’s ad beantifully imprinted on the Pyralin top as
he wants it.

PHILADELPHIA BADGE CO., Manofactorers & Exporters
942 Market Street

break down salcs resistance 50% of a sale

valoid Record Cleaners Create Good Will

Every little bit helps. The Cheapest
st GOOD WILL advertising you ever invested i
will prove i

The cleaning surface is Pyle Plush in as-
shades.

direct ar thru your jebber. A sample for the asking

Philadelphia, U. S, A,

daughter, is spending a well-carned vacation
amidst the many attractions that are to be
found in the Bermudas. He expects to retumn

Important Music Master
Post for Frank Dorian

Made Assistant to Walter L. Eckhardt, Presi-
dent of the Musie Master Corp.—Wide Scope
for His Marked Executive Ability

Puiavereiia, Pa, September 8-—Tlhe Music
Master Corp., of this city, has announced the
appointment of Frank Dorian to the position of
assistant to the president, Walter L. Eckhardt.
Mr. Dorian joined the Musie Master Corp. Jan-
uary I, 1923, and was sent to the Pittsburgh
headquarters of the corporation, from which of-
fice he has been transferred to Philadelphia.

He brought with him a valuable experience
gained in more than thirty years of activity in
the talking machine industry. For several yeuars
he served in an executive capacity with the
Colnnbia Phonograph Co., Inc., where he came
in close contact with President Eckhardt during
the latter's long association with talking -ma-
chine interests, and became thoroughly familiar
with the Eckhardt policies which have brought
the Music Master Corp. to its present high place
in the radio field.

Mr. Dorian needs no introduction to the talk
ing machine industry. He has beeu prowinently
connected both here and abroad in its develop-
nment from its carliest days. He started his
work in the commercial phonograph division of
the Columbia organization when this company
was devoting most of its encrgies lo the devel-
opiment of the commercial gr h intended

after several weeks well cquipped for what is
expected to be a banner season for the Penn
Phonograph Co.

for the use of court reporters, official stenogra-
phers, ete. He rose rapidly with that company

through positions of increasing responsibility

Frank Dorian
Mr. Dorian later established
branch in Paris of the Colum-

and importance.
the first Enroy

P

Wholesale
913 Arch Street

All Good—None Better

PENN PHONOGRAPH CO.

s

&

Qualt

Distributor
Philadelphia, Pa.
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bia Plionograph Co. and subscquently opened
a branch in Berlin. §n 1900, when the Euro-
pean licadquarters of the compuny were trans-
ferred to London, Mr. Dorian was appointed
European general inanager, with direct super-
vision of branches in many other European
capitals. He returned to the United States in
1909 to build up the Dictaplione organization
and the phenoinenal success which that company
has since enjoyed stamps lim as one of the
foremost cxecutives in the industry to-day.
Mr. Dorian, in his position as assistant to
President Eckhardt, will emjoy an even wider
scope for his unusual executive ability and broad
knowledge of basic merchandising principles in

the constantly expanding field of Music Master
activities.

Everybod;r’; Co. lr_ltroduces
“Stick-ite” to the Trade

New Honest Quaker Product for Use in Al
taching Felts to Talking Machine Tumtables

PiuitaoeLeis, Pa., Scptember 8-—Everybody's
Talking Machine Co., Inc., of this city, which
has already wade an cnviable reputation
thronghout the trade for its Honest Quaker
in springs and talking machine repair ma-
terial, has annownced 1 new Honest Quake:
prodnet. 1 is called Quuker Stick-ite. It is
stated that this new product solves the problem
of attaching turntable fclts to turntables. It
was found that many dealers and repairmen
were using ordinary shellac, which was not sat-
isfactory.

Philip Grabuski, president, and Samucl Fin-
grutd, vice-president and treasurer of the Every-
body's Co., succeeded in interesting a prominent
cliemist in this problem and finally, after a con-
siderable inveshment, succeeded in getting the
forimula used in the formatiou of Quaker Stick-
ite  Mr. Fingrutd, in commenting on the
Quaker Stick-ite, stated: "It is a product in
which we take extreine pride and one which we

are proud to associate with our trade-mark
—'Honest Quakes."'"
From early rcports it would scem that

Quakes Stick-ite has already developed for it-
self 1 cousiderable market and that it will not
be long before this will be found in the repair
departnients and on the shelves ol prominent
dealers throughout the country.

Philco Power Socket Units
Are Introduced to Trade

PriLApELPHIA, PA., Scptember 8.—Simplicity of
operation is a factor which is expected to play
an important part in radio sales during the
coming season, This is in marked variance
{rom the original sales points used in the nier-
chandising of radio sets where the hook-up
and other technical points were {catured.

It was with this point in vicw that the Phila-
delphia Storage Battery Co., of this city, re
cently introduced its socket power units
to take both “A" and ‘ current direet from
the electric light wires.

One switch on this new power unit controls
cverything—"A" power, “B" power, even the
radio set itself. Smapped “on™ 1t permits a
strong uniform fAow of both “A" and “B” power
and snapped “off” the power is shut off and
accordingly the set is silent. This has elimi-
nated recharging and the reucwing of worn-out
dry cells.

The Philadelphia Storage Battery Co. re-
ports that a decided demand is being veceived
for the threc gencral types of Phileo socket
powers which are: socket power “B" to replace
“B" balteries; socket power A" to supply hla-
ment current at six volts for all sets having
standard storage battery or five-volt tubes: and
socket power "AB,” which is a combination fila-
ment current and plate current supply for the
Radiola super-heterodyne and other receiving
sets employing so-called dry cells or three-volt
tubes.
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Australian Factory for
Columbia Phonograph Co.
New Plant to Be Devoted to the Manufacture

of Phonographs and Records for Trade in
the Antipodes—To Record Local Artists

Loxpon, ENGLAND, August 19—Formal an-
nounccment was made to the British associates
of the Columbisx P ph Co. at a lunch

at the Savoy Hotel here yesterday of the com-
pletfon of plans for a new phonograph and
record factory with most modern cquipment
to be opened in Sydney, Australia, to take carc
of the growing demand for Columbfa products
in the Antipodes.

The matter was considered of such importance
that all the leading officials in London of the
Australian Cominonwcalth were present at the
luncheon under the chairmanship of the Hon.
Sir Arthur Cocks, Agent General for New South
Wales. There were also prescnt: Col. R. Eccles
Snowden, Agent General for Tasmania; C B
Rushton, Esq., Sccretary for Agent General for
West Australia; Hon. J. L. Priec, Agent Gen-
eral for South Australia; Hon. J. Huxham,
Agent Gencral for Queensland; Sir George
Croydon Marks, chairman Columbia Grapho
phone Co., Ltd.; Percy Pitt, Esq, Managing
Director Covent Garden Opera, and all the rep-
resentatives of the Australian press in London,
including The Adelaide Register, Australian
Press  Association, Sydncy Sun, Melbourne
Herald and Melbourne Argus.

The manager of the new factory will be Harry
Parker, who has represented the Columbia Co.
in Australia for over seventeen years.

The company’s Australian factory will not
only manufacture phonographs and records irom
matrices supplied froin the Columbia Co.’s rep-
ertoire, but will also record Australian artists in
their successes locally.

O. W. Christian Appointed
Piano Mgr. of Landay Hall

Q. W Christiam, for many ycars connected
with the piano tradc in the metropolitun district
and until recently manager of the Saul Rirns
establishment on Fiity-filth strect, has been ap-
pointed manager of the piano departinent of
Landay Hall. Mr. Christian, in addition to lis
wide expericnce in the merchandising of pianos,
is @ musician of rare talent, having studied in
several of the great European universities. His
extensive merchandising expericnce covers both
the retail and wholesale ficld.

COTTON FLOCKS

Air floated, all injurious foreign matler eliminated
for

Record and Radio Manofacloriog

THE PECKHAM MFG. C0. 2332 3

Newark, N. J.
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WILLIAM BRAND CO.,

THE MANUFACTURERS OF THE FINEST LOUD SPEAKERS AND PHONOGRAPHS USE

DIAPHRAGMS

THEY BRING OUT

The Purest Tones
The Subtle Overtones
The Delicate Shadings

The Absolute Reproduction of the Voice, Instrument and the Ensemble
Diaphragms made of substitute materials do not attain the same results

WHY NOT HAVE THE BEST?

Write for Samples and Prices

Speciale and His Orchestra
Recording for the Edison

First Record by Carlton Terrace Orchestra Ap-
pears in September List and Makes a Most
Favorable Impression

One of the latest additions to the growing
list of Edison artists is Mikc Speciale and Hi
Hotel Carlton Terrace Orchestra, which ba:
taken rank among the more popular organiza
tions supplying dance music in the metropoli

ACHINE WORLD

27 E. 22nd Street

Manufacturers of Mica Diaphragma. Oil Tubing and lnsulating Material for the Radio and Electrieal Trade
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SN

New York City

New Delorest Receivers
Demonstrated to Jobbers

New Line Described as Wedding of Science and

the Arts—D. ration Is Cul ion of
Three-Day Jobbers' Sales Conference
On Wed fay cvening, Sc ber 9, the De

Forest Radio Co. shiowed and demonstrated for
the first time the new Dc Forest W-6 Broadeast
receiver operated by thie Weagast circuit, a de
velopment of Roy A. Weagant, vicc-president

Mike Speciale and His Hote] Carlton Terrace Orchestra

The frst record by Speeiale and his orelicstra
appcars in the September Edison list, and both
dcalers and public have scen Kt to commpent
upon the cxcellence of the music and particu-
larly upon the infectious rhythm that is ap-
parcat thercin. It is planned to issue other
records by Mike Speciale and His Orchestra at
frequent intervals

Metropolitan Dealers View
the New Victor Product
New York Wholesalers Conduct Private Meet-

ing at Waldorf-Astorfa Where John G. Paine,
of the Vietor Co., Makes Address

At a mecting sponsored by a number of Vie-
tor wholesalers in the New York district, held
at the Waldorf-Astoria Hotel on Friday, Sep-
tember I, there was displayed and demon-
strated to a nunmber of prominent Victor dealers
in the mectropolitan district one of the new Vic-
tor instruments of the "Orthophonic” type, em-
bodying a number of uew principlecs but not
using clectrical impulses.

The mecting, a private affair, was addressed
by John G. Paine, of the Legal Department of
the Victor Co., who outlined soniething of the
other products in preparation by the Victor
Co,, and of the company’s plans.

It is understood that the employes of the
various dealers will be given an opportunity to
use the new instrunent and learn of its details.

The Hunier Music Co., Dayton, 0., was re
cently ineorporated

and chief engincer of the company. The demon-
stration was given for the beneft of Dc Forest
jobbers, who attended a three-day sales confer.
ence, and the press, held at the \Waldorf-Astoria
Hotel, New York City. The demonstration was:
preceded by a dinner, at which were prescit
the jobbers and their representatives

H. L. Lamphear, the directing head of 1hc
Dc Forcst Radio Co, arted as master of cere
monics, introducing Roy A. Weagant, wlo de
scribed the new circuit as the wedding of the
sciences and the arts, the art referring to
the music reccption through the circuit and to
the specially designed cabinet whieli cncloses
it, by Elbert McGran Jackson, the painter,
sculptor and architect, who also spoke briefly.

Smaller models of De Forest reccivers were
also displayed in a specially arranged roon.
Two of the models, the five and six-tube, being
encased in the new cabinet desigus arranged :
am cxquisite setting for the De Forest cone-type
speaker, the cabinet amd mounting being de-
scribed as the Renaissance type.

The new scts brought forth musical reprodu
tion and the speaking voice with lifelike ac
curacy and arouscd intense cathusiasm amoug
the De Forest jobbers.

The De Forest Radio Co. has licensed the
Colonial Radio Co., Long Island City, N. Y.
and the Sparks-Withington Co., of New York,
to use the new Weagant circuit.

Mrs. Arthur Hamilton, wife of Arthur Hanil-
ton, formerly connected with the Silus E. Pear-
sall Co., died rceently at Atlantic Highlands,
N. J., where she was spending a vacition with
lier family.
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The Greatest
Loud Speaker
Value Today

Considered only as
a piece of furniturc
or only as a loud-
speaker the Console
Master Speaker s
worth the money.
But as a combined
cabinet and speaker
it is the greatest loud-
speaker value today.
The loudspeaker is
concealed behind the
silk covered grill and
has a beautiful natu-
ral tone of great vol-

TR S
,\,"-32;’-5 ’
Ny

%

Retail Price $49.50

Complete with Loudspeaker
(Adiustable Unit)

1 he

Console
Master

Better Because is Practical

An Unusual
and Exclusive
Feature

The Console
Master Speaker with
a front that may be
opened to give con-
venient and quick ac
cess to batteries and
speaker. This is our
own exclusive origi-
nation, and strong
patent claims protect
it

In 2-tone mahog-
any or walnut.

Either way a beau-
tiful piece of furmi-
ture.

The Console Master Speaker

Speaker

for any Radio Set

The Console Master Speaker

with the opening front, showing the exceptionaily
spuclous battery compartment, which will hotd an
“A" battery, o charger, and 2 dry or wet 'B"
batterles, besides the bulit-ln loudspeaker.

showlog the front let dowa, allowing convenleat
and quick access to batteries aud speaker, using
the front as o shelf or tray.

THE MOST PRACTICAL CONSOLE SPEAKER

Just a pull of the handle and ALL the batteries, charger,
and loud speaker unit are within immediate reach.

ORDER FROM YOUR JOBBER FULL TRADE DISCOUNTS

CONSOLE MASTER SPEAKER CO.

15 East 40th Street, New York
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Miller
Amplifying Horns
37 different models

Others in process of development

Made to fit your cabinet.

One by one radio manufacturers are
adopting Miller horns as standard equip-
ment, until now Miller is the largest pro-
ducer of amplifying horns.

Made of composition rubber, which is
practically inert, the delivery of tones is
faithful and accurate from a Miller horn.

Miller Radio Horns are produced in
large volume, and the price, as a result, is
competitive.

Send us your specifications and we will
be glad to send you a sample for your in-
spection.

There's a Miller horn to fit your cabinet.

Write for more information.

The Miller Rubber Company
of N. Y.

AKRON OHIO
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Deliveries;f_New Priess
Receiver Now Being Made

"Priess Straight 8'. an Eight-tube Set, Loop
Operated, That Is Particularly Built for Dis-
tance Ability—Made in Two Models

Deliverics of the new “Priess Straight 8"
the latest development of William H. Priess,
manufactured by the Pricss Radio Corp, New
York City, are now being made. This latest
Priess conception of a perfected receiving sct
is an cight-tube product, loop opcrated, devel-
oped with particular attention to its distance
getting ability. In fact, this latter feature will
be one of the captions of the Priess Fall ad-
vertising, publicity and exploitation campaign.

The new "Priess Straight 8’ is housed in two
meodels, a table model with exterior loop opera-
tion and a consolc model enclosing the loop,
rotated by a knob, on the panel with built-in
lond speaker, compartment for batteries, etc.
The cabinet work of both madcls is of the sune
design and dimcusions that proved so popular
in former Pricss sets. There is a single tuning
control with visible wave length indicator grad-
nated in one meter division and other simplicity
panel controls.

The Priess sales policy gives complete dcaler
protection, standard disconnts, and other fea-
tures of best busl i The v
won particular honor early this year when it
withdrew from the market hundreds of Priess
sets giving full allowance to its distributors
and dealers and assuring protcction against loss.
Its latest product is being warketed along the
same high standard lines with proteetlon gov-
crning clauses written in the distributor and
dealer contracts.

Pfanstiehl Distributor
Moves to New Quarters

The radio division of the International Clear-
ing House, New York, Eastern distributor of
the Pfanstiehl radio receivers, made by the
Pianstich] Radio Corp., Chicago, reccntly moved
to new and larger quarters at 303 Fifth avenue,
New York. This move was made necessary by
the increase of business, and E. L. Brown, sales
manager, states that orders for the Pfanstichl
product are coming in in a most satisfactory
fashion. The Pfanstichl line of reccivers, which
includes six models with a wide price range,
will be on exhibit at the cursent New York
Radio Show and AManager Brown and members
of his sales force will be on hand to demon-
strate the instruments to visiting dealers.

Williim C. Zabioskie, formerly connected
with the metropolitan office of the Brunswick
Co., recently joined the sales staff of the Inter-
national Clearing House and will eover the
AManhattan aud northern Jersey territory. John
S. Constance, New York State representative,
is at present covering the territory in the vicin-
ity of Buffalo and reports exceptionally fine
progress in sceuring high grade representation
for the Pfanstich! line.

Gilbert-Keator Dinner to
Display Kolster Radio

The Gilbert-Keator Corp., 135 Fifth avenue,
New York City, the well-known distributing
organization, has arranged a dinner at the
Hotel Pennsylvania, New York City, on the
cvening of Scptember 15, al which time a dis-
play of Kolster radio scts will be shown. This
line was reccntly taken over for metropolitan
distribution by the above organization. Both
Charles W. Gilbert and Randall M. Keator, the
cxecutive hcads of the Gilbert-Keator Corp.,
and pionecr radio men, are enthusiastic over the
possibilities in the Kolster sets.

The Hannihal Music Co., Hannibal, Mo,, re-
cently moved to ncw and larger quarters at 108
South Mauin street.
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RAPHITE PHONO
lLS LEY’S gPRING LUBRICANT

Tivter's Lubricant makes the Molor make good.
To prepared in Ibe proper consistency, will nat run
sutl dry up or hecome slicky or rancid. Remaine in

s original form indefinitely.
Put up in 1, § 10, 25 and §0-pound cans for dealers.

This luhricani is also pul up in +ounce cana 1o
2 aft ot 25 cemis cach under 1he trade name of

EUREKA NOISELESS TALKING

MACHINE LUBRICANT
Weite tor sterial treroanon fo tohbres

|LSLEY-DOUBLEDAY & €., 229-231 Fromt St. NewYork

Important Additions to
Grebe Synchrophase Sets

Wave Length Range Extension Circuits and
Other Features Included in 1926 Models Just
Introduced by A. H. Grebe & Co, Inc.

A. H. Grebe & Co, Inc., of Richmond Hill,
N. Y., have annowunced several important addi-
tiopal features in the Synchrophase for 1926
The main items comprise wave iength range €x-
tension clreuits which give a complete tuning
range of from 350 meters to 150 mcters and a
tone coloring cireuit or “color-tone” for alter-

Synchrophase Period Console

charaeter of the received spccch or
music. The wave length range has been divided
so that the dial scale is first utilized on the
range of 240 to 550 meters and then through
the action of an automatic switch the same dial
is made to function on the lower range down to

ng th

150 meters. With the inevitable extension of
the broadcasting range below 200 mefers it
would sccm that the Synchrophase is prepared
for the future.

The tone color circuit or "color-tone” was
devised to suit the individual prejerence of tone
reproduction and bring out the best qualities
of the loud speaker. This mnakes possible the
control of tone from the set itscll. Other fea-
tures include the Aexdble unit control arranged
ta permit all three dials to be operated together
or any of them separately at will An indireet
lighting scheme has been provided whieh illu-
minites the inaster dial and gives visible indi-
eation that the set is in operation. A fuse lamp
for the protection of the set and “B” batteries
against the ill effects of defective vacunm tubes
completces the list of improvements incorporated
in the 1926 Synchrophase.

Douglas Rigney, gencral manager of A. H.
Grebe & Co., Inc., reports that it has comne to
the attention of the company that several manu
facturers are using the words "Binoeular Coil”
in referring to their apparatus. Mr. Rigney
points out that trade mark rights of the words
"Binocular Coil” had been granted A. H. Grebe
& Co., Ine., as cvidenced by the United States
certificate of registration No. 199,325 dated June
9, 1925

Incorporation

Mayers Music Shops have reecntly been
granted a charter of incorporation to operate
in New York City. W. Mayers, M. E. Lopin
and J. S. McSheehy arc the incorporators.
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Cheee are 1en differem Day.Fan
Models for 1925-1926. On this
page we show enly those of

QU cannot sell a vinlin on ite
beauty of case. Yon cannot sell

a radio reeeiver even on so won-
derful an alility as picking sound omt
of the iuvisihle air.

A radio recciver is only ae good as
its tone,

Yes, the Day-Fan is wonderfully
easy to operate, Yee, the fivetnhe
Day-Fan has single dial contrel. Yee
the company behind it has been mak:
ing electrical instrnmente for more
than thirty-six years. Yes, Day-Fan
ie ro exactly made that it has the
station numhers right on ite dial. aml
you just tum to them. Yes, all won-
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Dayeraft, 5-Tuhe. Single Dial
Contral. §145.00. Leg Ped-
estal. $20.00 Extra.  Com-
plete with Pedestal, 2163.00

special interest 1o 1he talking
machine trade. derful. All quite necessary in radio.
Good points.  Essential points.

A man comes into your store.
“Someoue playing one of your
pianos?” he says.

Compleie booklet on request.

p
Dayarand, 5-Tube. Single

Dial Control. $195.00

You point silently to the Day-Fan. Drop

“Fhat sonnd from a radio?”

“That's the receiver for me.”

A radio receiver is only as good as
ite tone. We claim Day-Fan tone is
the true mmeical tone with full over-
tones, heiter than any other receiver
miule, regardless of price. Make the
Day-Fan weet this stamlard. 1t will.

From Two Tone Ala-
hogany Cabinet  whh Room
for 13 Batieries

=1

D:nymé'al. 5. Tuhe. Duo-
plex Cireuit, Pre-logged,
Single Dial Control,
$300.00
Mahogaay Veriicsl Type Desk
Cubinel,  Goll  Ornaments,

Panrl Uluminated.

e

The Dayton
Fan & Motor Co.
Daytou, Ohio

YW YWY,

Y

Daytonia, 5 Tube, Single

Dial Control. $300.00
Cowmplete  with Al Baiteries
n:::l"péh.;rg|'r but No Tubes.

For More Than 36 Years
Manufacturers of
High Grade Electrical Apparatus

A oo o
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“You Cant Go Wrong
With Any-

FOX TROT

Benny Davis and
Jye Pukes New
Hit/

A New Comedy Idea
Gus Kahfad Walter

Donaldsom
o

E. W. Glitte;li)e;ger in
Important Columbia Post

Succeeds Kenneth Mills, Resigned, as Man-
ager—N. B. Smith, Formerly With General
Phonograph Corp., New Assistant Manager

The Columbia Phonograph Co., New York,
announces the resignation of Kenneth Mills,
who for a number of years has managed its
New York branch at 121 West Twenticth street.
Mr. Mills is lcaving New York to locate in
Miami, Fla., wherc he has real estate intcrests
of importance. He leaves the Columbia Pho
nograph Co. with the best wishes and cordial
good feelings of his associates and friends in
the executive office and in the New York
branch.

E. W. Guttenberger, who, while a stranger
to the New York trade, has had many years
experience in the phonograph business, has been
appointed to succeed Mr. Mills as manager of
the New York branch. He has met with suc-
cess in different sections of the country work-
ing with the Columbia Co. and with Victor
jobbers.

Associated with Mr. Guttenberger will be
Norman B. Smith as assistant manager. Mr
Smith is well known to New York dealers, as
for some time past he has been connccted with
the General Phonograph Corp. as manager of
its wholesale branch in New York City.

Purchase Huge Truck to
Speed Radio Deliveries

Radio Master Corp.’s New Truck Has Capacity
of Sixty Standard Size Console Phonographs
—Solves Rush Season Delivery Problem

A huge automobile truck, probably the largest
in use in the talking machine and radio fields,
was recently purchased by the Radio Master

A Great FoxTrov Ballad
With a Fascinating Rhythi,

‘FEIST’ Song”

A Po(pular Bazgad

FOX TROT

CHESTER  COHN

MARK FISHE
ED MILLE

of which can hardly be estimated from the ac-
companying photograph, is in line with the
company’s policy of giving its dealers the ut-
most in service.

Jewett Distributing Co.
Exhibits New Products

New Model of Jewett Receiver and Cone Type
Loud Speaker on Exhibit at Radio Fair—Ap-
pointed Distributor of Storad Batteries

The Jewett Distributing Co., lnc, of New
York, distributor of Jewett products in New
York City, Brooklyn, Long Island and northern

Charles W. Noyes

New Jersey, recently anmounced through
Charles W. Noyes, president of the company,
its appointment as exclusive distributor in the
metropolitan territory for the Cleveland En-
gineering Laboratories, Cleveland, 0., manufac-
turers of Storad radio

Corp. of America, of Bay City, Mich., to facili-
tate deliveries during the rush season to De-
troit, Toledo and other nearby points. The
eapacity of the truck is approximately sixty
standard size console phonographs or radio
ezbinets. The purchase of the truck, the size

____-“

Radio Master Corp.’s New Truck

batteries.

The Jewett Distrib-
o uting Co. has advised
the dcalers in its ter-
ritory of the display
of Jewett products
which will be held at
the Radio Show now
in progress at the
258th Field Artillery
Armory, New York.
Two new instruments
will be featured; one,
a Jewett radio receiv-
ing set and the other, a speaker of the cone
type with a semi-adjustable unit.

Mr. Noyes has undertaken in bebhalf of his
company, an intensive sales: and advertising
campaign for the purpose of familiarizing deal-
¢rs with the Jewett products.

MacKenzie Radio Corp.,
Zenith Jobber, Incorperated

New Corporation Purchases Stoeck and Good
Will of W. MacKenzie—Offices and Display
Rooms Artistically Equipped—M. W. Crad-
dock Appointed General Manager

The MacKenzie Radio Corp., 35 West Thirty-
first street, New York City, was incorporated
on Scptember 2 under the laws of the State of
New York, and has purchased the stock, good
will, fixtures and contracts of W. MacKenzie,
formerly located at 534 Sixth avenue and a
jobber of Zenith receiving sets and other radio
products. The officers of the new company are:
R. Corwin Klugh, president; M Schaefer,
vice-president; Irvin C. Garverick, sccretary and
treasurer. The officers constltute the board of
dircetors and own all the stock in the company.
M. W. Craddock, formerly associated with the
De Forest Radio Co. and well known in the
radio industry, has been appointed general man
ager of the conipany.

The officcs of the company have been
equipped in an original and distinctive way and
are ready for Radio Show visitors. One of the
sliowrooms is elaborately equipped as a draw-
ing room and has been furnished at a cost of
$10,000. There is only onc instrument displayed
in this room, a deluxe Zenith set, the purpose
of the display being to give dealers an oppor-
tunity to visualize the appcarance of this hand-
somie instrument in the home of a prosperous
citizen. A second showroom will feature the
other products distributed by the MaeKenzie
Radio Corp., including the complete Zcenith line
and oher lines to be announced very shortly.

D. F. Goldman l—le;orts Big
Demand for Company’s Line

David F. Goldman, president of the North
American Radio Corp., New York, metropolitan
distributor of the Music Master and King radio
lines, reports exceptional business in both lincs
with a good demand for all other products dis-
tributed by the North American Radio Corp.

“Burt built” cabinets made by Burt Bros.
Inc., Philadelphia, adaptable to any radio set
have been added to the line. Four models will
shortly be ready.

Entertains Radio Dealers

The Sunbeam Radio Corp., New York, manu-
facturer of Akradyn radio receiving sets, enter-
talned members of the radio industry and repre-
sentatives of the press at a dinner during the
week of the Radio Show. The dinner was held
at the Empirc Hotel, Broadway and Sixty-third
street, New York The dinner was followed by
entertainment.
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Console Model
o
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A

Table Model

meats on ea

bakelite, low

of the Priess Seraight Esght

A tsotoac inlald, Mahogany

Cibiner wkh battery compart.

ch yide, Equipped

with patented collapuble sl
13 boop.

the Pricss Sovaight Eight
A handiome twosone, Infaid,
Walaus Console Cabinet with
butlt-in Toud spesker, enclosed
loop totared by a knob on the
pancl and ample sl tompart.
ment for all bucertes.

Including loap and

o oeenge
Rl ki 4285

List price, complete wich loop,
hut without access
odes . -
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See how easy it is

to tune in distance

ONE tuning control with a
visable wave length indica-
tor graduated in one meter

divisions

WHEN you demonstrate the Priess Straight
Eight, note how the prospects’ attention
will focus on the visable wavelength indicator.
No multiplicity of tuning controls. No meaning-
less numbered dials. No logs to keep. Tum the
indicator to the wavelength of the station you
want to hear.

The interest of your prospect in this simple
tuning feature will tum to amazement with the
outstanding distance performance of the set.
Sales are made by the remarkable case and the
great volume with which far distance stations
are brought in.

The great distance range and unusual volume and
clarity of the Priess Straight Eight is due to the
use of a revolutionary principle never before used
in radio. No other set even approaches its great
radio energy amplification—an amplification of
over 4,000,000 before the detector. After its per-
formance you will measure every other set by
the new standard the Priess Straight Eight has
established.

Our liberal discount, plus full protective features
will mterest progressive dealers. Write or wire
us to arrange ‘}%r the earliest possible demon:
-stration by our distributor i your territory.

TRADE MARK

PRIESS RADIC® CORPORATION

693 BROADWAY 272 NEW YORK,N.Y

STEAI[GHT% EIGHT
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J. B i’rice-Hom: From
an Extended Trip Abroad

Sales and Advertising Manager of Neufeldt &
Kuhnke, Manufacturers of N & K Loud
Speakers, Visited Factory and Branehes

J. B. Price, sales and advertising manager ol
the American division of Neufeldt & Kuhnke
manufacturer of N & K loud speaker units, loud
speakers and head phones, returned to his desk

- - —

J. B. Price

recently after spending several montls in Eu-
rope. While abroad Mr. Priee made his head-
quarters at the mammoth N & K factories at
Kiel, Germany, whieh arc recogmized inter-
nationally as comprising one of the greatest
plants In the world devoted to the manufacture
of electrical products.

Mr. Price made this trip abroad primarily to
aseertain just how the N & K factories were
equipped to take care of the requircinents of the

and phanes, and he was delighted to find that
the factory had ample facilities to give execp-
tional service to the requirements of the dealers
and jobbcrs in America. Neufeldt & Kubnke
are displayfng at their booth in the Grand Cen-
tral Palace this wecek new hcad phones with
many distinctive features and a new loud
speaker nait that has becn praised enthusiasti-
cally by mmembers of the tradc who have inves
tigated it under trying conditions.

While in Europe Mr. Price visited the N & K
Branches at Essen, Berlin, Munchen, Hamburg,
Bremen and London, and received a cordial wel-
come from the executives in all of these cities.
Upon his return to New York he was delighted
to find that the new N & K loud speaker maodel
S, introduced to the trade only a few maonths
ago had becn meeting witlh a hearty welconmc
from jobbers and dealers everywherc and that
the demand for this speaker had far exceeded

all expectations.

Argus Radio Corp. Finds
Big Demand for Product
Power Electric Radio Reeeivers Proving Pop-

war With Trade—Wide Distribution Achiev-
ed—Model No. 330 a Big Seller

The Argns Radio Corp., manufacturer of the
Power Elcctrie radio, New York City, although
comparitively a new company, has achieved a
widc distribution for its product in time for the
opening of the Fall scason, Jra Greene, head
of the Argus organization, has made a number
of extensive trips throughout the country with
excellent results. Partieularly gratifying te Mr.
Greene is the number of rc-orders that have
been reecived for the Power line whieh, it will
be rc bered, is a sclf-c ined electrie radio
set which climinates batteries and is pligged
into the socket of the house wiring circuit.

Although the season is still young the de-
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mand for Model No. 300 of the Power eleetric
radic has been leavy and it undoubtedly will
he wery popular during th
Winter.
radio set itsel
ticularly attractive picce of furniture in

¢ coming Fall and
In addition to thc gnalities of the

f, Madel No. 300 provides a par-
the

Argus Power Radio—Maodel 300
period design and has & built-in loud speaker.
Other models are recciving their proportionate
share of popularity

Ed\vm'(—]s_Bu—ys—_a_n— Island

Burrato, N. Y. Scptember 8—~Daniel M Ed-
wards. head of E. W. Edwards & Sons, department
store in Buffalo, which has a large Vietor and
Brunswiek department, has pnrchased Dewey
Island, one of the beauty spots in the St. Law
renec River.

trade in this country for N & K loud speakers

Type A\ Denory
Simi-gonsmeek  spcakes
[/ Adjustable.
i s Pric .$10.00
B Tepe A Nen-adlugtahle
1t Trice. 9.00
Mozl #4%, Bell 127h

Mantelpiece  Speaber.

Peonsyhanin Floatine
W toand chamber.  Wilh adkitail anhl
- $22.50

Lian Iricy

Flnating wocden
vait.

§21.50

¢ Tonnsshiant 19 Luse Kpaker.
ssund rhamber.  With adRistsiile

List Prine

Eventually you will want to know more about thi
Write today for our interesting sales proposition.

A LINE WORTH SELLING

The Pennsylvania Line

Complete in every respect
Quality — Appearance — Price

nia

j MobpeL G

iz

Type G with adjustaiils unit. List Prce $12.50

HAMBURG BROS.

460 Seventh Ave.

Pittsburgh, Pa.

-

1520 Pennyyivanis Maemontsed Meodset  List Price.

T
$2.75

X
\_

= Type €-25. L Priee

$3.50

Mulilple Ping
thamshianla Maltipde dack Plug. 1t Priec,,




SreTEMRER 18, 1925 TﬁHE TALKING MACHINE WORLD 205

CONCERT GRAND MQODEL CABINET
SPEAKER

Coveredd with rich rej sduction of besutiful hani-tooled
Wealer, Overhanging curved lop - Damensions 16yix $35

STUDIO MODEL CABINET SPEAKER
o LT eproductt
St 'p..\'r":fi:'m;_lre‘ﬁ 1(151',:,"'.$2 5

Round edge, a op  ilesip!

and RADIO TABLES

Berg Artone Cabinet Speakers are musical instruments of
superb tone, wonderful volune, and entrancing beauty. They
combine all these qualities, to a high degrec, and meet the
requirements of the most discriminating radio buyer.

Berg Radio Tables combine complete utility with beauty in
appearance. They harmonize with the fumiture of any

home.
10 DAY FREE TRY.OUT OFFER

Order sample Artone Cabinet Speakers or Berg Radio
Tables, at the list prices quoted, less 40 per cent. Try them
out; display and demonstrate them. If, after 10 days, you
do mot feel that they will sell, return them to us collect
and your mouney will be refunded.

DISTRIBUTORS

Write for onr interesting, exclusive tcrritory proposition.

BERG RADIO TABLE
MODEL No. 24

Curved frant, eovered with Die
Pont Fabrikoid in rich »ntinue
reproduciian of  hand-100lui)
leather, harmowizing with any re.
ceiving set or the furniture al
com. . Ample space for batseries,
chargers, climifiators, ete.  Equipped with
47" Berg Tone Chamher. Dimensions 3R
18x34.  Open-back or hinged top, afferd:
1ng quick and eaty aceess to batleries, €t

Onen-Bark Morlel... . $45.00
Hinged Ton Motlel, $52.50

———

This 1s the Artone ampfifying horn or_tome
chamber with shich il Tery Cibinet Speak:
St Tand Radln Tables are enuipped. (4 ie 47
inches long, almost twice that in ather speakers,
und s conciructed of & apenal non.metal.
Aon-vibraning composhion scienuihealy monlded

venls any reduction in sound
vowme and climinates all inter
fering noises duc to melallic con-
tacts and lone chamber vibra

BERG RADIO TABLE
MODEL No. 4
Straight front, covered with Du-
Pont Fahrikord in rich antigue
reproduction of hand-tooled feathier, har.
monizing with any receiving set. . Ample
space_for batterles, :Iarﬁers. ¢liminators,
uipped witls 477 Berg Tone Cham-
her. Dimensians 38%x1543x39. Open-back
or bumged top, affording quick and ecasy

access fo batteries, etc.

BERG A.T. & S. COMPANY, Inc.
Open-back Model... - $a35.00 “Designers and Makers o Fine Cases for 30 Years”
Iinged Top Moilel........ £42.50 LONG ISLAND CITY  + =+« - NEW YORK

The ahove prnces ou Berg Radio Tables do nct in (New York €liy showronms, $33 Fifth Avennc)

NOTE: _ h o |
elude units. Units are snpplied at the followmg Tist prices:

Studio Unit ... o e .. $#10.00
Console Grand Unit ........ ..515.00
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Concerted Effort Increased Sales of
J. R. Reed Co. to the $20,000 Mark

The Methods by Which Prominent Austin, Tex., Retailer Increased His Sales of Band Instru-
ments Outlined by John S. Caldwell, Manager—Tie-ups With Musicians Medium of Sales

If you have ecver taken the trouble to make
notc of the various things which lead up to
the conducting of a successful business, you
will no doubt agree that that firm which is con-
tinually striving to do the unusual in the way of
¢reating more sales and rendering better serv-
ice to their customers is the firm which is al-
ways in the lead in sales. It matters not where
a store is located, if the management has the
ability to give the something a little better or
in a little different way from which thcy have
been accustomed to receiving it, that firm can
be put down as a successful business organiza-
tion.

A short time ago the J. R. Reed Music Co.,
of Austin, Texas, made a change in the line of
musical instruments which they had been car-
rying. Whether it was on account of the qual-
ity of the instruments, the service between the
manufacturer and their firm, or because they
could not become enthused over the line is not
known and is not essential in this article, The
fact remains, however, that as soon as they had
made the change they began to put new life
into their sales force; they began to give a
toueh of difference and distinctiveness to their
store; and they added those little features
which are essential in order to give a musical
store the rigbt atmosphere to draw the trade.

During the time since they made the change
up to the present writing, their sales in musical
instruments, not counting pianos and phono-
graphs but merely orchestra and band instru-
ments, have increased about $20,000. Inasmuch
as the period is only about nine months since
the change, it can be readily seen that they have
enjoyed an unusual success.

"We got after the trade in the right man-
ner,” John S. Caldwell, manager of the com-
pany, stated in an interview recently. "We got
started right and when we had made a good
start we kept it up. Here's how we did it:

“We got the right man from the first and
sold him some of our new instruments—which,
by the way, is a standard line. This man held
an influential position among the musical circles
in Austin. He was the first to bring the new
kind of jazz musie to Austin and he is looked
up to by the majority of musicians as a person
of authority and knowledge.

“We got this man in our store and asked his
opinion on the instruments. We did not try to
sell him anything, but merely told him that be:
ing in his position we felt that his opinion
would be of great value to us.

*Naturally, he was quite pleased about it and
before we had finished with him we had sold
him some of the 'Gold’ instruments. This gave
us a start, for with this one man taking the
lead in buying we were able to bring the others
in in pretty good shape.

"We did not, however, take advantage of the
musicians in this way to sell them a lot of in-
struments that we could not guarantee; nor did
we go after them on a strietly eold-blooded
commercial proposition. Instead, we made our
store the headquarters for all the orchestras in
the city. The young men and the young ladies
from the State university began to use our store
as a meeting place, and we had little social
events and other affairs which would keep them
coming to our store and keep the name of
"Reed’ ever present in their minds whenever

anything in the music line was desired

“But further than this we began to give them
little publicity boosts. We had photographs
made of some of the leading musicians who
had bought their instruments from us at our ex-

192%
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much more personal and musical atmosphere.
Then whenever any of our customers who were
amateurs or professionals gave a little concert
or appeared in public at any time, we saw to it
that a little piece appeared in the local paper
mentioning the fact.

“All of these little things are big helps. Pco
ple have a natural liking for a little praise now
and then and if you go about it in the right
manner you'll make more than mere customers
out of thein, for you'll have them working for
vou stronger than the best salesman you could

pense and hung the photns along the walls of hire, no matter what you pay them.
our store. it gave rather a stnd’e effret and 2 (Continued on page 207)

Plan /~Financing

Dayment Sales
G
G

}_E[AVEN'T you sometimes said “'We
don’t handle band instruments”
when some customer inquired about a
saxaphone, etc., just because of the difhi-
culties in selling on time payments?

With the new plan for financing pay-
ment sales which we can now offer to
“King” dealers, this obstacle is removed.
You can have a small-goods band instru-
ment department without tying up any
capital; and what is most attractive, dis-
pose of your leases without sactificing a
cent of profit. The difference between
our published cash and payment prices
will cover the cost of financing so you
receive the full list price.

This financing plan is clearly explained
in a folder now ready for distribution.
There is no red tape or complicated ac-
counting connected with it, and the plan
is available to every dealer selling “King”
Instruments. If this plan will be of serv-
ice to you we'll gladly send one of the
falders upon receipt of your request.

If you are interested in this plan and in
the exclusive agency for "King" Instru-
ments clip out and mail the coupon below.

THE H. N. WHITE CO.
5215-67 Supcrior Ave. Cleveland, Ohio
Manufacturers of

“KING” BAND INSTRUMENTS

TN awnite €O
The M0 S on
s

THE H.N.WHITE CO., 5216-67Supersor Ave.,Clevetand, O.
Gentlemen 1 Kindly send the booklets checked s
0 Plan of Financing Peyment Sales.
0 Exclusive Agency for King Instruments.
We (do) (do nor) handle band instrumencs.

Name

Address._

SEND COUPON
FOR BOOKLETS!

Cityo . State
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Hohner dealer helps are aiding dealers everywhere

to increase their profits.

Write us for our "Big Business Builders'

M. HOHNER

Do you know about them?

114.116 East 16th Street

New York City

HOMNER PROOUCTS AWARDED FIRST PRIZE AT THE PANAMA-
PACIFIC INTERNATIONAL EXPOSITION SAN FRANCISCO 1915

Concerted Effort Boosgs
Sales of J. R. Reed Co.

(Conlinned from poge 206)

“By placing the photos of all the musicians of
any prominence along our walls, it soon became
noised around that Reed's was the only good
place for music. It also brought out a little
courtesy which was due to those who had pur-
chased their instruments from us and had
earned such good will and prestige through
nsing them that it was only right that they
shonld enjoy all the help and publicity we could
give them.

“In regards to orchestras and bands, we took
one at a time and did not give up until we had
completely equipped the whole organization.
We kept a sharp outlook for an orchestra which
was considering the purchase of new instra-
ments or a new organization and went after
their business. By taking onc at a time and
working hard to gct them a hundred per cent,
we soon began to make some headway.

“We do not have a booking office in connec-
tion with our store, but we do endeavor to £ill
engagements for those with whom we are ac-
quainted. In this way we arc quite often able
to {urnish entertainment for a party or dance

as well as find paying engagements for them.

“I think the greatest thing that a music dealer
can do to stimulate his trade is to give such
courteous treatment to the trade that comes into
his store that they will do his advertising and
selling for him. The trouble with a great many
merchants is that it is too easy to get into a rut.
I know from expericnce that unless you get
out and try to do so much all the time to in
ercasc your sales or better your business you'll
soon be sitting back and waiting for your trade
to come to you."

Prominent Position

The J. R. Reed Music Co. holds a prominent
position in the city where it is located both
commercially and personally. As you enter the
store you are at once attracted by its atmos-
phere of difference. You see people standing
in groups chatting with cach other and appear-
ing as though they belonged there. It is al-
most astonishing when you lcarn that they are
not a part of the personnel of the store but
merely customers who have dropped in to mcet
some of their friends there.

Another thing that this firm does that makes
a favorable impression on their trade is the
way in which they seck the advice of their pa
trons whenever they get in a new line of musi-
cal instruments or have a new shipment arrive.

Who Is Making The Dealer Profit in Drums?

The é&dﬂ}&z‘g Dealer

You are primarily interested in profits.
profit nor profits that you think you may get but actual
dollars that swell the cash box totals.
1f you want such profits to be yours.
continued patronage of the professional player.
want the new business of the drum performer in the
home, the school and the playground, then we ask you to
investigate the profit performance of the Ludwig line.

Send for full details and prices now.

LUDWIG & LUDWIG

World's Foremost and Largest Makers of Drums and

1611 NO. LINCOLN STREET

Not a "paper”

If you want the
If you

Drum Accessories
CHICAGO, ILL.

In each instance when one or the other of these
events occur, the firm sends out notices to its
various patrons and friends and inviles them to
come in and hear the new instruments and try
them out.

The same care which has been used in build-
ing up a good will and prestige among the
patrons has been used in creating an efficient
sales force. To begin with, the store has been
made a congenial place in which to work It
is cool and comfortable on the hottest days,
and it has an excellent lighting system which
gives an added attractiveness to both the inte-
rior and merchandise.

Under such conditions there is no reason why
a sales person should mot be able to turn out
profit-giving service; and that is just what they
arc doing. They are ably assisted at all times
through the efforts of Mr. Caldwell and are
further aided through the attractive windows
which are kept clean and the displays are
changed often enough to keep up an added in-
terest for all who pass the store.

With such incentive it is not surprising that
they have done well with their sales. They
have not osmly built up a large volume of busi-
ness, but they have ereated a consistent volume
as well. They have gone at it in the right man-
ner when they give first consideration to their
patrons, and the patrons are showing their ap-
preciation threugh generous buying. It is
through such methods that successful business
institutions are crcated.

Landau’s Music Store to
Hold Harmonica Contest

Hacteron, PA, September 10.--Enongh applica-
tions have already been received at Landau's
Music & Jewelry Store to make the harmonica
contest, which it is conducting, an assured suc-
cess. This contest is open to everyonc in this
city and vicinity, and the only condition of
entering is that the applicant purchase a Hohner
liarmonica at the Landau establishment, upon
which purchase he will be presented with a copy
of “How to Play the Harmonica."

The first elimination contest will be keld at
the Landau store on September 16, and the
finals will be held at the Feeley Theatre. An
expert harmonica player will be onc of the com-
mittee of judges to select the “champion har-
monica player” of this vicinity. Valuable prizes
to the three best players will be awarded by the
Landau establishment and the Fceley Theatre
will also present a scason pass to the winuel
of the contest.

Eight orchestras representing different play-
grounds of Jolnstown, Pa., are to compete fr.u'
prizes being offered by Steele & Harris, music
dealers of that city. i
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Silver Bell News Contains
Interesting Information

Hou_sc Organ of Bacon Banjo Co. Gives New
Price List of Banjos and Contains Complete
Deseriptions of the New Models

Another issue of Silver Bell News, the house
organ of the Bacon Banjo Co. Inc, Grotow,
Conn., has just been issued. This number com-
pares with previous issues of this publication
in attractiveness, and is replete with the photo-
graphs and endorsements of prominent banjo-
ists and banjo organizations throughout the
country. Included in the latest issue of Silver
Bell News is the new price list of Bacon banjos,
effective September 1, 1925. This price list
gives the details of a number of new styles and
changes for the coming scason.

The Baeon Banjo Co. reports having received
some splendid orders within the past few wecks.

Among them Shennan, Clay & Co., of San
Francisco, ordered a large aumber of Bacon
banjos, maiy of them the Silver Bell niodel,
gold or silver plated and engraved.

David L. Day recently spent three days with
the Canadian agent, George A. Peate, of Mont-
real. Mr. Day found prospects in that country
most encouraging for Bacon banjos. He found
Montreal itself a 100 per cent Bacon banjo pro-
fessional and orchestra city and stated it was
quite a pleasure to have the opportunity of
looking over four orchestras which had Bacon
style No. 6 Ne Plus Ultra banjos.

Frederick J. Bacon left the first of the moath
for his annual Fall trip. On Tuesday, Septem-
ber 8, Mr. Bacon broadcast his playing from
radio broadcasting station KDKA, Pittsburgh,
and duplicated his program in St. Louis a week
later.

The Bacon Banjo Co. is now using a par-
ticularly attractive four-page letterhead in col-
ors. The first page is used for general cor-

155 Columbus Ave.

A “Little Wonder” Outfit

Here is a new outfit that has particular appeal to
the student. It comprises the well-known “Little
Wonder Model” tenor banjo equipped with gear
pegs, tension tailpicce and Magnatone resonator,
complete with keratol case.

The student desires such an outfit that is up-to-date
in every detail. You can benefit by the sales of
this complete outfit with the assurance that you are
offering an exceptional value for superior tone,
construction and appearance.

Retail $80.00 with case (List $100.00)

Write for complete information and dealer proposition

The VEG A Co.

Boston, Mass.

respondence, the center spread and last page
are attractively printed in colors and show
varions styles of Bacon banjos, appropriately
illustrated with scenes depicting their use at
the camp, in the ballroont and club room.

Popularity of Vegaphone
Banjo Steadily Growing

Prominent Orchestra Artists and Soloists Using
Vega Banjos—'Soloist” Banjo Makes Bow—
Bright Outlook for the Fall
BostoN, Mass, September 8- ~The popularity

of the Vegaphone banjo among artist perform-

ers is steadily growing. The Vega Co. of this
city, manufacturer of this well-known banjo,
reports a number of artists recently purchasing
the Vegaphone. Among them is Bob Pitman,
who plays with Warner's Seven Aces; Morey

Alswing, stellar performer with Dell Lampes

Orchestra; R. Grimshaw, of Jack Hylton's Or-

chestra, London; Joseph Petracca, with Bicse's

Orchestra, of Cleveland; Pete Fitzgerald, witl

Paul Specht’s Orchestra; R. Holman Hick,

banjo performer of the Keith's Circuit, and Jac

Pit, of Rotterdam, Holland.

“The Vega Co. has also introduced a new
banjo termed the “Soloist,” which, it is an-
nounced, has been made especially for profes-
sionals who are not ready to buy expensive
instruments,

The Little Wonder Student outfit, which the
Vega Co. announced a short time ago, ha
arouscd great interest and heavy orders have
been received for it. This outfit offers a com-
bination of particular interest to the beginner
and it would scem that many of the buying
public are availing themselves of this oppor
tunity.

Hausner Music Co. Holds
Leedy Drum Exhibitiens

MiNNEaroLIs AND ST. Paur, MINN., September
9.—One of the best-known music establishments
in this territory is the Hausner Music Co,
which operates two stores and which does an
exceptionally large musical merchandise busi-
ness. The Hausner establishments enjoy about
90 per cent of the professional drum business in
these cities and also secure a large percentage
of the non-professiopal trade. The secret of
this success is that the drummers reeeive proper
treatment, the instruments which they need are
always in stock and the salesmien have an un-
derstanding of the needs of their clientele.

Gus A. Hausner, founder of the business, is
a professional musician and all of the staff of
the two establishments are well known as musi-
cians throughout the seetions they serve. The
Leedy line of drums is carried and recently drum
shows were held in botl stores, which hundreds
of drummers attended, and which resulted in
wide interest in Leedy drums.

C. Bruno & Son I;ltroduce
the “Bon Ton” Ukulele

C. Bruno & Son, Inc., importers and whole-
sulers of musical merchandise, have introduced
a novel ukulele which through its varety in
eolor distinguishes it from other ukuleles on
the market. The new product is known as the
“Bon Ton” and has a maple top back aud neck
of a natural finish with the sides finished in
brilliant blue color. The edges and sound hole
are bound with red celluloid and patent pegs.
1t is expected that the general attractiveness
of this instrument will generate a rcady market

Denton, Cottier & Daniels, Buffalo, N. Y.,
have recently featured Buescher band instru-
ments in their window displays with remarka-
ble success.
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Sp;:iarl Made L-u-dwig Drum
Sold Prominent Movie Star

Instrument Sold by Southern California Music
Co. for $650 Cash—Presented by Actor to
Son, Bill Hart, Jr., as Birthday Gift

Los Axceres, CaL., Scptember 4 —The Southern
California Music Co. reports the sale of a spe-
cially miade drumv to William 8. Hart, promi-
nent moving picture actor, and the price re-

Special Ludwig Drum
ceived for the instrumient and the instrument
itsclf make the sale one worth receiving spe-
cial mention. The drum, it is claimed, is the
finest and highest grade ever made or sald. It
was madc especially for Mr. Hart by Ludwig
& Ludwig, Chicago, makers of the famous Lud-
wig drums, and sold te Mr. Hart by the South-
ern California Music Co., for $650 cash.

The instrument is a special 4x14-inch gold
suare drum with deposit gold plating in satin
finish, all hoops, lugs and trimmings burnished
gold; raiscd swastika design on shell as per
plhiotograph, burnished and made of solid ster
ling silver, with a raised heart design of silver,
with engraving as follows: "Bill Hart, Jr,
from his dad, on his third birthday, September
6, 1925"; with the finest sclected white calf head,
special gold-plated wire snares, special drum
stand, gold-plated and polished, special gold
mouuted roscwood snare drum sticks, with gold
tips, also one pair of special snakewood sticks
selected by Mr. Ludwig personally, gold
trimmed.

The instrument was delivered to Mr. Hart's
three-year-old son, Bill Hast, Jr, on Scptem
ber 6, and is a birthday present from his father.

H. N. White Co. Sales Mgr.
Makes Optimistic Report

A recent visitor to The World sanctum was
L. L. Fox, who has recently been appointed
sales manager of the H. N. White Co, manu-
facturcs of King band instruments, Cleveland,
0. He spoke optimistically regarding the upper
trend of sales in band instruments thronghout
the United States. On this subject he is un-
questionably an authority, as he has made two
trips acrass the eountry this year, visiting
innsic dealers. Mr. Fox spent his -week in
New York with William Fort, head of the
King-Slater Co., distributor for the King band
instruments for the metropolis.

Discuss Increase of Duty
on Wood-wind Instruments

The wood-wind instrument manufacturing in-
dustry, which until a few yrars ago was com-
paratively insignificant, has grown to such pro-
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portions that some members of the trade feel

that the import duty on these instruments

should be increased and that a high tariff would

give the American manufacturers an opportun-

ity of supplanting Europe as the wood-wind
uter of the world.

On the other hand many in the trade be-
lieve that it would be a mistake to increase the
duty on thesc instruinents, for it would tend to
increase prices to the consumer. Their conten
tion is that this would deflect public interest
from these instruments just at a time when
they are gradually becoming very popular and
that it would be a blow to the development of
musieal inlerest in Ametica.

The attempt to bring about the increased
tariff is made under the "flexibility” clause in
the present tariff act by which the President is
cnipowesed to lower or raise the existing rate
upon the recommendation of the tariff commis
sion. It is pointed out, hiowcver, that the Pres.
ident is limited in any increase in tariff rate to
a maximun inerease of 50 per cent over the
present rate which would set a limit of 60 per
cent on woodewinds. It is reported in official
circles that the President has no desire to
meddle with the tariff at this time, so that the
wood-wind change scems to offer little morc
thuan an interesting discussion.

Music in Dallas Schools

Darcas, Tex., September 4 —Co-operation by
music dealers with the school authorities of this
city has had the effect of greatly stimulating
the intercst of the pupils in good music and has
also had the effiect of increasing the dealers’
sales. Fwven the children of the kindergartens
receive music instruction under the supervision
of Sadie L. Williams, supervisor of musi¢ in
the clementary schools

Saxophone Shoppe Moves

BiraaNcHAM, AtAa, Scptember 8-The Saxo-
phone Shappe, general music shop specializing
in musical merchandise and band instruments
and equipping orchestras, recently moved to a
new location at 2M Twentieth street. The niove
was made nccessary by the rapid growth aof the
business, which called for considerably larger
floor space.

L

C

THE OLDEST AND
MERCHANDISE HOUSE

Exclusively Wholesale

351-53 Fourth Ave. NEWYORK CITY

Send for these Catalogues

No. 56 Entirely devoted
to Weymann Banjos

No. 57 Other Weymann
string instruments
Address Dept. W

H. A. WEYMANN & SON, Inc.

1108 Chestout Street Philadelphia, Pa.

Vegaphone Patent Granted

BostoN, MAss., September 7—A patent on the
Vegaphone construction of banjos was recently
approved and awarded to Carl Nelson, head
of the Vega Co, manufacturer of Vegaplone
banjos, by the patent office at Washington.
The Vegaphone is made in four models and is
one of the most popular high-grade banjos on
the market.

Shows Skill as Golfer

William J. Haussler, general manager of M.
Hohner, manufacturer of Hohner harmonicas
and accordions, recently played in the golf
tournament at the Quaker Ridge Golf Club,
Mamaroneck, N. Y., and finished in a tie for
third out of 225 entrants.

UN

ARGEST MusICAL

IN AMERICA

ESTABLISHED 1834

BRUNO & SON,Inc.
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FEvery Dealer

WILL WANT A COPY OF TIIR

New ZW Camlog

“NE

NINETY-51X PAGES—1 W D HUNDKRD AND BIC1 Y PIIQT OGRAFILS
—THIKTY NEW INSYRUSIENTS

ALL ABOUT THE NEW KM
PROFFSSIONAL. FLOATING

1IEAD SNARE DRUM

Send a powal for yourr to-day—Maiied free

Mfg. Co.

INDIANAPOLIS, INDIANA

Prominent Orchestra on
Coast Boosts Buescher Sales

SaN Francisco, Cav, September 4—The pres-
cnce of Waring's Peunsylvinians and Abe
Lyman’s Orchestra, both DBuescher cquipped
aggregations, at two of thic local theatres here,
has had the cficet of stimulating the sale of
these instruments. The H. C. Hanson Music
House, distributor of Bucscher instruments in
northern Californin, is benefiting from the pub-
licity, and Kurken Gagos, sales ninager, states:
"Thesc orchestras are very popular here and we
are looking for some added bustncss as a result
of their visits, We get some fine co-operation
from the Bucscher faclory in connection with
the visits from traveling orchestras and fre-
quently are able to put ont advanece information
to good advautage. Of late we have had a
great run on the new model Buescher saxo-
phone, having sold a lot from the original sam-
ple.  Stocks arc coming in and we arc filling
these advanee orders as well as booking many
new ones,”

New Type of Pick Is
Announced by Bacon Co.

Grotoy, Cony, Scptember 3.—The Bacon Banjo
Co., of this city, maker of the B & D and
Silver Bell banjos, has now placed on the
market a new product. It is known as the B
& D Felt Grip Picks. The new product is
packed in 1000 luts, in n neat and attractive
counter display card. Although constitntiug
only a small part of the company’s business, it
is expected the cumulative sales of this new ad-
dition to the linc will be substantial.

Chris Sorenson, of Enumclaw, Wyo,, has re-
modeled his store on Cole street rccently for
the purposc of opening a music store with a
{ull linc of musical instruments.

Distributing New Method
of Harmonica Instructions

C. Bruno & Son, Inc, Wholesaling New Val-
ume Which Has Been Endorsed by M.
Hohner, Ine, Harmonica Manufacturer
L. lirnno & Son, Inc, importers and whole-

salees of winical werehandise, New York City,
are distributing a uecw published wethod of
hannonica instructions, ‘This method is pub-
lished by the Klassy Music Co, of New York
€City, and is cndorsed by M Hohacr, Inc. of
New York, i of the 1-}
Holiner brand of harmonicas. In addition to
some twenty selected songs with words this
book contains a complete advanced method of
harmeaica instructlons. Much eare has cvi-
dently been cxercised in this compilation and
arrangement and it also contains piano accom-
pamniment for each song.

The popularity of the hannonica is sweeping
the comntry dne to the cxtensive sales cam
paigns cnployed by M. Hohner, Inc., during
the past few years. Fhese campaigns have in-
cluded In addition to the regular forms of ad-
vertising in newspapers and magazines, bill-
bourds, harmonica contests, vaudeville engage-
nients and broadeasting. Hohner dealers have
reported tremendous sales in response to the
demiand tlat was created. With such strong in-
terest in harmonicas as has been manifested
during the past it would scemn that there would
be a decided market for this new book on har
onfea instructions,

Big Bacon Banjo Order

Guaton, Conn, Scptember 9—On his return
from his vacation, David L. Day, general man-
ager of the Bacon Banjo Co. was pleasantly
greeled with an order for 130 banjos, a goodly
propartion of them for Silver Bells in gold
and silver finishes. Sheeman, Clay & Co. San
Francisco, distributors of Bacon banjos on the
Const, swere the senders of the order.

Mr. Day -on his vacation spent several days
in Moutreal visiting George Pente, Canadian
Bacan distributor, and also visited with Mon-
tina, the cowboy banjoist at Meredith, N. H.
M:. Day reports that orders are flowing in
steadily and his organization has all it ean do
to keep np with the demand
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“Silver Bell”
Banjos

Send for iflusirated book of Prominent
Orches:ra and Professiunal Players

The Bacon BanjoCo..Inc.
GROTON CONN,

Kansas City Dealers
Encourage Music in Schools

Boosting Musical Activities in High Schools a
Forward Step to Increased Sales

Kansas City, Mo, September 8—The encour-
agenient of musical actwvities among the pupils
of high schools is onc of the most forward steps
which any music dealer can take to build up a
trade that will result in immediate sales but
will also build for the future. In this city it is
estimated that there are 45,000 children cnroll-
ed in the music classes of the city schools.
While the piano and violin arc the most popu.
lar, there are studenis of the banjo, flute, trom-
bone, and other siring and wind instruments.
In the high schools of the city there ure si-
teen orchestras and four bands. Beginners
purchase the cheaper instruments to practice
on and as they learn they purchase the highers
priced instruments. 1t can be scen at a glance
that the school trade is far from a negligible
one and dealers who can in any way co-operate
will profit in mamy ways.

store—bo,

display case.

These Goods Retail at. .. ...,
COST TO RETAILER.... ...

YOUR PROFIT
Bigger Profits on Refills

You Can Make
1267% Profit!

This beautiful display brings music players to your
—boosts your sales and makes an excellent
Ytention-getting case. The size is 8x!5x3Y4 inches,

An automatic sales producer that will be a real
asset to your string business. The name, kind and
price of the strings are clearly marked. No knowl-
edge of music strings is necessary to sell from this

Filled with Armour's quality musle strings, you
will have no difficulty making this proposition pay.

ARMOUR i85 COMPANY

Music String Dept., Sec. W 9 CHICA'GO

iy

{

i

ORDER ONE
ESE
MONEY MAKERS
TODAY!
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Meeting Syndicate Store Competition
by the Talking Machine Merchant

Hundreds of the Latter Throughout the Country Have Successfully Met the Syndicate Music

D

Recently it was pointed out that the gross
sales of popular music by syndicate store:
reached only 20 per cent of the volume. Often
the gross totals are less and this is particularly
true of show music Many members of the
trade were under the impression that the syndi-
cate store popular music business was very
mucl greater.

Of course, the volumne of business by syndi-
cates fluctuates in different territories. A deal-
er whose cstablislunent is adjaeent to a syndi-
cate store might justifiably feel that the per-
centage of gross sales by syndicates in his lo-
cality was much greater. With this in mind, but
which only covers specific instances, what
is the best method of obtaining the larger share
of popular sales by the competitive legitimate
dealer?

Bt can be done and is being done by dealers
in hundreds of towns throughout the United
States. Some dealers mecet the syndicate on
price and, in addition, place their popular mustc
counters in a more aecessible part of the storc.
Thus they render a service which the syndicate
store does uot intcnd to give, syndicate music
departments being in the back of the establish-
ment on a balcony or 2 basement using popular
music for the purpose of attracting consumers
to remote portions of the establisliment. There-
fore, the dealer who places his popular musie
where it is readily available and where quick
sales can be made in a short time will attract
considerable additional clientele.

Another important method of meeting syndi-
catc storc competition has been carried out in
fewer instances but with good suecess. Par-
tieularly is this healthy where the merchant
does not care to meet the prices arbitrarily sct
by the syndicate eompetitor. That is to feature
in window display a different song title or titles
than are appearing in the window showing of
the syundicate store during the same period.
With a lealthy and popular eatalog to select
{rom, tlicrc is no need on ecvery occasion of
all the merchants including the syndicate's
featuring. If the syndicate store happens to
be featuning a novelty fox-trot the dealer can
reasonably and with profit feature a good bal-
lad and vice versa. Window displays in deal-

* stores the same as in syndicates are

crs
changed from week to week and to make a dis
play of am cntirely different song from yonr

epartment in Competition—Varying the Numbers That Are Used for Current Displays

competitor during any givem week would not
radically affect the legitimate dealer’s volunic on
amy particular issue,

Of course, through long experience, and
especially nunder present-day conditions, Lhe
dealer has beem taught that popular sales must
be made while the popularity of the number is
at its height—when it is exceptionally active
in order to produce volume. A week’s differ-
ence, however, in presenting a particular popu-
lar issue in window display or in making it a
feature of the popular counter activities can be
made without risk.

An instance was given some time ago by a
traveling representative of a popular house in
visiting a city wlere the dealers complained not
only of competition but the tactics of the local
syndicate stores. Making an analysis of the
situation in order to offer something construe-
tive, and if possible aid the legitimate dealers,
the traveling representative made a tour of the
city. On this lic found that in almost every
instance the syndicate stores and the legitimate
dealer were displaying the same three numbers
The consumers looking for the latest popular
prints naturally would be impressed with the
fecling that tliose three numbers were all any-
body had to offer and they miglt just as well
buy them from the syndicate store as from the
dealer. Now as a matter of fact there are al-
ways six or eight good numbers. The records
show that from wcek to week thrce or four
numbers are fighting for first place in tlie vol-
ume sales reports which are available to inter-
ested parties. These include all publishers’
popular publications. These three or four num-
bers, for example, are closely followed by other
offerings, some of which are just arriving at
their greatest popularity. Seclecting one of
these for a feature display not only helps the
number along and brings in the added sales for
which tlie display is miade, but also stanps the
merchiant as one who has a flair for sclecting
hits. .

However it is done there is no need for any
dealer to follow in tlic footsteps of the syndi
cate store. Ratlier his business should be op-
erated on lines totally different. He eertainly
does not need to feature the same popular issue
the otlier fellow does at thie same specific time.
A week earlier or a weck later for a display om

LONGER IN
{YOURARMS

Af‘ascinet]'_ngl;'ox'bot
by Cliff Friend
and Abel Baer

Writers of -
“JUNE NIGHT

You Cant Go Wrong With Any FEIST' Song”

S WORLDMUSICZ

a particular number should not alter his volume

1o any extent. Tn faet, either one of his displays
might average up better because popular songs
are temperammental and they rise and fall, in
their bids for popularity, from wcek to week.

“T Miss My-Swiss;' Proving
a Substantial Success

Number from Paris "Chauve Souris,” Published
by Feist, Recorded for Leading Companies

Probably one of the biggest suceesses l.co
Feist, fuc, has published in years is the song,
"1 Miss My Swiss” (My Swiss Miss Misses
Me). The number, although an American com-
position, attained its first popularity through
the fact that it was the feature number in the
Paris edition of "Chauve Souris” where it pro-
duced most favorable comment from Freach
erities.

The uumber at its present rate of popularity
will shortly reach its height and during the
months of September and October there is no
question of its being one of the biggest sellers
of the Fall season.

Billy Jones and Ernest Hare, radio and record
artists, who are more familiar to music pur-
cliasers as "The Happiness Boys,” have made
an unusual record of "I Miss My Swiss” for
the Brunswick, Victor, Columbia and several
other rccords. The record is a treat and brings
out some unusual possibilities in "I Miss My
Swiss.” The fact that so many of the record
companies have taken the Jones and Hare ren-
dition demonstrates that these two well known
entertainers are heard at their best in " Miss
My Swiss.”

Irving Berlin, Inc., Now Has
Lengthy Active Catalog

Irving Berlin, Inc, has probubly one of the
most lengthy active catalogs of popular prints in
its history. R is being exploited .most inten-
sively with the result that Berlin publications
are having a healthy sale everywhere.

Some of its outstanding numbers are: "Yes
Sirt That's My Baby,” "Ol How I Miss You
Tonight,” "Ukulele Lady,” "When You and I
Were Seventeen,” "Yearning,” "Silver 1{ead,”
“Sonya,” "Cecelia,” "On A Night Like This,
"Say Arabella,”” “Alouc At Last” and “Onc
Smile.” In addition an active campaign is in
progress on [lrving Berlin's newest offering
“"Remember.”

Leon Flatow, formerly on the professional
staff of Jerome Rewmick, is uow in vaudeyille
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ABOvE SONGS FEATURED By ORCHESTRA Anp VauoeviLte Acts From Coast To Coast
1607 Broabway, New York

Walter Douglas Is Given the General
Direction of Waterson, Berlin & Snyder

Frank Clark, Formerly of Chicago Office, to Be General Professional Manager—Addy Britt to Be
in Charge of Orchestra Department—Joe Hiller to Dircet Mid-West

Menry Waterson, Sr., head of \Wulcrsom,
Berlin & Suyder, the well-kuown popular
music publishing compuny, who is" ala the
foupder of e Cames Record Corp., David

Henry Waterson, $r.
Grlmes, Tne., and other successful coneerns, re-
cently turned over Uie direction of his popular
pnblishing busfuess to Waltcr Donglas. Mr.

Douglas has been gemeral sales manager for

the Watcrson Co. for the past cight ycars, in

which time lie has also been assoclated in lhe
exploitation of a number of enterprises in which
Mr. Waterson was inlerested

ln eonjunetion with the above arrangement,
Watersan, Rerlin & Snyder also announce, as

Walter Douglas
professional manager of the company, Frank
Clark, who, for a number of veurs, has been in
eharge of 1he Chitago office and the mid-West
territory.  Addy Britt has taken entirc charge
of the orchestra department. Mr. Britg has a

wide acy tance in orgl circles In a
D cd

de: ng

er,
v ecn [ ih
fessional offices of the Walcrson arganization,
will now confine his activitles to the territory
cast of Chicago and west of Philadelphia, in.
clnding Watcerson, Berlin & Snyder branches.

“Og;-Pogo” a Hit

*Ogo-Pogo™” the funny fox-lrot and song

as gin . suec
re umts The
S: lish whi issucd the
] Aring relic from
differcnt sc of the conntry which the
nim

The first secord release of "Og Ogo" W
made for the Vietor Co.,, by Paul Whiteman
re of nonth nce th
thine the popularfiy of th clty has ingreascd
al a rapid rate and indicates that this unusual
offering will be onc of the big mmubers of the
r

A Genuine _Popular Hit

"Yes Sir) That's My Baby"™ has proved one
of the most popular numbers of the present
season. It is a lively dance air and assurcs
erowded dance floors. As’a song it has aiso
proved suceessful in solo, duet and in quartet
form. The number is published by lrving Ber-
lin, Ine.

B. C. Hilllam, New York, was recently in-
eorporated at Albany to publish music, with a
capital stoek of $5,000. The incorporators in-
clude F. W, Proctor, L. H. Bradshaw and B.

Hilliam

15—POSITIVE SONG HITS—-15

The Greatest Catalog Ever Recorded

Wha Takes Care of

If You Knew Susie The Prisoner’s e

COLLEGIATE ¥ Yo Loma oo Sone AH! HA! the Corentor’s
Oh! B , '

Pl EAC L ou ﬁ;‘i‘;‘ L e e SEMINOLA Breezin’ Along

Want a Little
Lovin'

Save Your Sorrow
(For To-morrow)

Pretty Puppy

Ev'ry Sunday
Afternoon

'Way Down South in
Chicago (By the Old
Poclfic Share)

Published By

Shapiro Bernstein & Co., Inc., Broadway and 47th St., New York
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Vritten by Paul Whitesnan
CUEF*Fricad & Abel Bacr

Exceptioﬁ;l ;\—ugust Trade
Presages Active Fall

Hits Selling in Large Quantities and Reflect to
Advantage of Other Prints—Evcry Reason
for Optimism Over the Outlook

The leading music jobbers report the most
exceptional August business for some seasons.
Not ouly are the hits selling but they are mov-
ing in qnantitie A jobber shipping depart-
ment is at present as active as during the height
of the Fall season.

The great bulk of this activity is confined to
a half dozen catalogs, although such sales are
naturally reflected in the movement of much
other goods. The same sort of activity applies
1o popular records which have passed through
a Summer season (July and August) with un-
expected activily. This is so true that those
interested are doing mueh talk about the come-
back of the talking machine. Whether this
latter conclusion is truc or not, there has cer-
tainly been a business revival.

One popular publisher who has just issued a
well-known dauce folio has also added to the
season's activities. The advance orders on this
particular issue, which seems cagerly awaited,
were the largest in the firm’s history. Since
its release its shipping dcpartment has been
pressed ta get out the material on time,

The present actlvity certainly would indicate
an unusual Fall. Movement of goods in large
quantitics in August certainly establishes a
precedent. It demonstrates that meritorious
aumbers, widely exploited, will bring music pur-
chasers into the store. Such August business
should smother for all time any mention of
“what's wrong with the music business." Secm-
ingly there is nothing ever radically wrong with
it except that occasionally we have a period in
whieh none of the current issues are powerful
enough to influence a large gathering of music
purchasers in warerooms.

Mehner Wins First
Prize in Swift Contest

Pennsylvania Composer's Setiing of Milton's
“Blest Fair of Sirens” Winning Work in
the Firm's Annual Contest

Cricaco, IiL, Scptember 5,—Gustay Mehner, of
Grove City, Penn., won the fifth annual compe-
tition in music composition offered by the Swift
& Co. Male Chorus.

Mr. Melner's composition sets to music the
pocin, “Blest Fair of Sirens,” by foln Milton.
He has had lionorable memlion in previous
competitions of the Swift chorus, but this is the
first time he has taken a prize. The elorus of-
fers annually $100 for the best musical sctting
of a poem and composers from all over the
United States cnter the coutests cach year. It
is announced that the chorns is arranging lo
have Mr Meharr's composition published
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Lyric by Lus nahn =
UMusxc by Walter Danald:onA a2

American Composers to
Encourage Orchestral Music

New Firm, Headed by Henry Waterson as
President, to Devote Its Energies to the
Development of Orchestval Music

Tlie announcement is made of the formation
of a new music publishing company which is
to be known as American Composers, Inc. The
offices arc at 45 West Forty-ffth strect, New
York. Henry Watcrson, who is president of
Henry Waterson, Inc, is also president of the
new company, and associated with him are:
Harry Sigmond as general manager, and Sum-
vel Chotzinoff, who is well known as a planist
and writer on musical subjccts, as editor.

“The specifie held that American Composers,
Inc., has bccn organized to develop,” said Mr.
\leLrSn “is that of new orchestral music that
can win a place beside the best that is now
being imported from Europe. We cxpect 1o de-
vote our entirc encrgies ta this field and estab-
lish for the American composer of that sort of
music an adequate publishing outlet. We know
that therc is coisiderable talent in this country
and we mean to bring forward music which is
worthy of preservation. The idea behind Amer-
ican Composers, Imc, is not of unational-
istic pride. \We are not overlooking the im-
portanec of musical produeiion in other coun-
tries, but we do want to enconrage the American
composer by according liim the sanic recogni-
tion that is given the foreign composer ol
cqual merit.”

Opens New Department

Orean, N. Y., September B—A new inusic de-
parment was recently opened in the Capitol store
liere, opcrated by outside management. At the
opesing all the latest musical hits were intro-
duced to the local public by home talent. Lloyd
Milliken and Vinceut Moran, widely kaown
inusicians having played with orchestras for
several years, and Billy Powers, the juvenile
singer, who has appeared in public concerts,
were among thosc on the program. Mr. Milli-
ken rendered piano sclections and Mr. Moran
accompanied on the banjo.

Kahn Writing Comedy

The score for a musical comedy, tentatively
titled "Miss Moonbeam,” is being written by
Roger Wolfe Kahn, millionaire leader of the

"BECAUSE
OF YOU’

A Sentimental Ba][ad
With A Wondérful
Fox-Trot Rhythm/

Qdc. by Walter Hirsch
Music Iy "Bd Fiorito,

P(I)ula_r S_ong Title Used
for Umbrella Store Ad

Block Bros., Umbrella Dealers of Seattle, Was.,
Make Timely Use of Feist Song Hit. “Let It
Rain, Let It Pour,” to Boost Umbrella Sales
The accompanying rcproduction of a window

display in which the song "Let It Rain, Let I

Pour” appears is not that of a music store as

one would think. It is the show window of the

most enterprising nmbrella store of Block Bros,

Advertising Umbrellas
Scattle, Wash. They obtaincd copies of the Leo
Feist, Inc, soug "Let It Rain, Let It Pour”
from Sherman, Clay & Co. the well-known
music dealers of Pacific Coast cities.

The display is one of the most unique that
lias come 1o our attention in some time. It
deinonstrates  how casily and appropriately
various commereial lines can use popular song
titles to further their own merchandisc.

This Block Bros. display attracted wide at-
tention and hundreds of passers-by became in-
terested  and  frequently made  purchascs.
Doubtless when the news gcts around to other
umbrella merchants that this method of calling
attention to (heir merchandise has proved a
sales winner we shall hear of other stunts of
a similar character.

Sousa Marches in Paris

Paxts, September 4—The Associated Press says
John Philip Sousa's slir: marches of Spanish-
Awmerican War days ire enjoymng an unusual re-
vival in the dancing resorts of the Monimirtire
aud the ncwly opened pleasure haunts In the
Latin quarters and Montiparnasse. It is not the

Hotel Bil h a. A duo of well-known  visiting Americans who demand encores of sneh
librettists, whose names will be d later, old f d as "The Stars and Stripes For-
are collaborating with young Kahn in the writ-  rcver” and "Natiowal Emblem,” but the wuative

ing of the musical. Kahn, incidentally, has
placed one of his compositions, a song cntitled
“Nobody Loves Me."

Jack Mills recently left on a trip thronghout
the Middle West to visit branch offices in dis-
tamt cities.

French and Enropeans attracied to Paris by
the exposition. The revival has amply proved
that the old works of thic band master are just
as pood for the modern one-step as they were
for the two-step of carlier days. Furthenmore
they provide a welcomie change from over-
doue jazz, languorons tangos and “the Java“
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Brunswick Recording of
Grey Number by Chamlee
“Give Me One Rose to Remember," a Witmark

Number, Makes Fine Record in Company’s
Catalog—Satinfactory Sales Recorded

‘Fiie recent release on Brumswick records of
“Give Me One Rose to Remember,” sung by
the famous Metropolitan tenor, Mario Chamlee,
is another evidence of the success that is being
achieved by that now popular ballad, published
by M. Witinark & Sons. Mr, Chamlce's rendi-
tion of the number is unusually fine, his clear
tenor bringing ot all of the sentiment of lyric
and melody. Thc aecompaniment by the or
chesten is also well done, and adds to, as is not

alway the case lhe beauty the record as a
whole, ). Will Callahan and Frank H. Grey,
wrilers of the song, are both enthusiastic over
this and otber record releases of “Give Me One
Rose to Remember,” as well as the popularily
the soug has uchieved with vaudeville and eon-
cert artists.

Marks Numbers Popular

The Edward B. Marks Music Co, songs “Seu-
timental Me* and “April Fool,” which are the
musical features in “Garrick Gaietics,' the Thea-
tre Guild show now playing New York, are
cousidered among the outstanding songs from
the scason's musical shows. The Marks fm
is exploiting these numbers om 2 wide scale,
with yreat cffectiveness
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“Flapper Wife” Still
Being Widely Exploited

Story on Which Number Is Based to Appear
in Book Form and Also to Be Made Into
Moving Pictures—Demand Continues
“wlhe Flapper Wife! the song issued in con

lion with the ser

o be an acti seller Many newspapers

Max Kortlandcr and Victor Arden
throughout the eountry are still running Uk

story issuanec in
book fi 1t dely
advertis o

& 0y
wmonths.

}{erew-lh are shown Max Kortlander and
or Arden, the O R S exec

ve and pi

Mr den nd
and Mr piar

“ ife,"

this song should appear on the popular Q R S
volls. The Q R S Music Co. made a feature

of “The Flapper as
leadi n a
panies,

Brings Three Suits Against
Copyright Law Violators

Milwaukee Attorney Starts Actions in Interests
of Music Publishers Against Dance Halls

MuwwaAUKEE, Wis,, SLplember 8—That many cn-
lertas s in cafes, dance halls 102
ing stations of Wisconsin are unaware of the
provisions of the copyright taw which demands
payment of royalties to publishers for use of
copyrighted music, is the belief expressed by
Attorney Leo Hcilbron, who has filed three
copyright infringement suits in the Federal
court bere. Attorney Heilbron states that ap
proximately 200 purveyors of music in the State
are now paying royalties, but that further suits
against those who are violating the law will
probably be starled if the present ones are sue-
cessful.

Leo Feist, Iae., is plaintiff in two of the suits
¢harging the Goodrich Transit Co,, and Ross F.
Wright, proprielor of the Grasshopper dance
pavilion, at Sturgeon Bay, Wis, with unwar
ranted use of “Honest amd Truly," by Fred
Rose. Irving Berlin, Inc, is plaintiff in the
third suit against E. Conzelmann, proprietor of
the Terrace Gardens, at Appleton, for unwar-
ranted usc of Irving Berlin's “All Alone.”

Record of “Footloose”
Released by Victor Co.

The Vietor Talking Machine Co. released on
August 14, the record No. 19720, bearing on
one side the Sam Fox Publishing Co. aumber,
“Footloose,” which is being exploited in con-
nection with the serial story under that name
at present appearing in newspapers throughout
the country. It is believed tbat the musie of
“Footloose” will duplicate the great success
that attended the song: “The Flapper Wifc
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this is the slogan adopted by

Phonograph Manufacturers National Association

Officers and Directors

M. C Scurrr, President
Vitanola Talking Machine Co,, Chi-
cago
Otro HeINEMAN, Vice-President
General Phon Corp., New York
F. A. Woir, Vice-President
Wolf Mauufacturing Industries,
Quiney, Illinois
FRANKLIN B. WarD, Vice-President
Radio Master Corp., Bay City, Mich.
J. S. Wartters
Vincennes Phonograplh Co.,
Vincennes, Indiana
F. D. McIntyre
Plymouth Radio and Phonograph Co.,
Plymouth, Wis.
L. B. CASAGRANDE
Caswell Mfg. Co, Milwaukee, Wis.
S. A. RmowLa, Treasurer
General Phonograph Corporation of
llinois, Chicago
Henry A. Omis, Secrelory
Chairmen of Committees
PusLicity, F. X. SHeTTLER
Perkins Phonograph Co. Chicage
WOODWORKING INDUSTRIES
Axcel Nordlund
Excel Phono. Mfg. Co., Chicago
Motor INDUSTRIES, LESLIE GORDON
G. Saal and Co., Chicago
ToNe Arms, Leioy Hunr
Oro Tone Company, Chicago
PortanLes, D. T. ALLEN
Carryola Company of Ameriea,
Milwaukee, Wis.
STANDARDIZATION OF MATERIALS
Anton Clemetsen
Anton Clemetsen & Co., Chicago.
F. F. Paul, United Mfg. and Igistrib—
uting Co., Chicago
MenBERSHIP, W. J. MCNAMARA
Empire Phonagraph Parts Co.,
Cleveland, Ohio
Crenit, AupiTs aAnD Costs
lemenson
831-839 N. Woad Street, Chicago

Founded February 19,1925

To stimulate consumer de-
mand for the phonograph by
bringing to the public a truc
appreciation of its value as
an instrument of entertain-
ment and education.

To formulate a plan of co-
operative national advertis-

ng.
To foster the interests of its

members by the establish-
ment of trade standards.

To establish and maintain
uniformity and certainty in
the customs and commercial
usages of the industry.

To promote a more enlarged
and friendly intercourse
among those engaged in the
industry.

To the Dealer:

Do you think the classifications on
your freight shipments are right when
compared with similar commodities?
Join with us in trying ta get your
rights.

Have you in the use of tone arms
and radio loud speakers had diffieulty
in getting the parts to intermember?
Write your manufacturers to make
this part to fit 706/1000 diameter.
Let this be the standard. Use no
other.

What can this Association do for
you?

Are you in favor of our suggestion
for a slogan and advertising?

Let us all co-operate in the interest
of the PHONOGRAPH.

Write our Sccretary today.

Our Members:

Do you know them? Over 50%
of the total number of Manufactur-
ers of Phonographs, making 1,000
machines per day, mot ineluding
portables, arc members,

These factories are complete in
their equipment. Employes experi-
enced by long training build the
products.

Their merchandise is up-to-date in
design as well as quality.

Ask our Secretary for a list.

All manufacturers are cordially invited to attend the meeting to be held on Tuesday, Septem-

ber 22nd.

A dinner at 6.00 P. M. in the Furniture Club of America’s Rooms on the 17th

floor of the American Furniture Mart Building, 666 Lake Shore Drive. Chicago.

Address all correspondence to the Secretaryy, HENRY A. OTIS, 500 Diversey Parkway,

Chicago, lilinois, Telephone Lakeview 7680.

Manufacturers of Phonographs, Portables, Phonograph Cabinets, Motors, Tone Arms

and Records are eligible.

a— P

This Poge Donated to the Phonograph Monufacturers

National Associotion by The Talking Machine World
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SPECIAL OFFER

FOR A B1IODT TIME ONLY

ON GENUINE

COLUMBIA
PRODUCTS

40 Columbxa Main Springs. . $10.00

* 2028 107)
6 Columbm Tone Arms. ..$10.00

6 Columbia No, 6 chro-
ducers ... .. Bk o .$10.00

1 Columbla 2-. Spnng Molor $7.50

with 127 Tuenluhl

12" Ternlabte

Compbeie w

1 Columbia 4-Spring Motor.$11.50

Complrle whih 13 Turntaile

LOWKST PRIOKAE ON Q4IALITY

MAIN SPRINGS

Kach Bpring Poeked Ts Tndlvhinn] Box

No. Prieo eneh
485 14 2 02 x U7 f1, genr-simgod
uk-ac on bnlh ml. HR s
00 3y x 12 fl,, pear-shoped
M EE huln .ma- for Victor mo-
lar 0.8
107
nped oo sh1atae for Vitiar
................... 0.0
408 1% 1 2 fl, bent arbor and
m»lr shrulml %iate oﬁumo for Vietor
PRI R CEERIET) 0.50
40D 114 in, x .033 X 17 fr.. bont nrbor aml
iR mu m|lv|dn m— Victar moler.. .60
410 1% In 22 x 12 f., hent arbor nnd
ben( rnd entahie or Vietar mator.. 0.40
411 3% b 022 x D 1., benl arbor nid

‘bent’ cuil onlalla for Viclor Riotor m13
412 1 3/i6 In, x .025 x 10 f1., pear-shaped
holes for ‘Iletneman 'No. 43 and
Prtho molor =
13 1 In. x x 15 ft., bol
fnr e my it Votor motor . 0.0

420 1 x .0% % 12 ft., t-shoperl
hu!en on holl cmls tor Helnnmnn
33 . odn
ol . a | ovnl llolu on
Dotly »m!- fﬂr Vielor Nos, 1-0.8..... .o
g 1., bcn( nmor. for
vlelo tor Nos. I-0-8: .10
25 % 10 ft., ablon helr “for
Metsacibnch motor’ Noa f 0-17- 0.60

470 1 In. x 021 x 10 ft., uhlonk holo fllr
Nrnaco, Sollom Sllvcrlonl'. Snnt
TNOLBTS . uvosmsmnnnnnnsnanannsn a.00

423 1 In. 023 x penl‘ Ahnped nnd
olitong haies uutl'de for I<rasco, So-
nora :uld Am | T n.00
2n 1ln, x vnr ll||nD(!1 nalex
tor &Innlbln ~1I| Thig mnlor.. 0.35
7 1 in, .. pear-stinpel

infen oy O ('nlulnhln e nd

fonr-spring
lS fl sllnpell

ablong  hol for Brlluu\k‘k nml

sllnn( nn&!pl IIIL' nolor ....... a.05
29 1 022 ., gbloug hole N|l»

slllc fnl' llcls!clbnrh No. 12 majer. n.33
oblong hole out-
Saal n||r| Bruns-

0.38

W oIn. x 023 x - |;vpe(l
Tole l»r I’nt!w n||ﬂ Rlle‘: motors... 0.a0
47 % In. x 023 x 10 ft., oblong holt’l ol|t-
lllo fo" Hnll'nlh.-u-h Nos, ",
LE N 025 .. pen r—nh rwl
Imll‘ afor (‘olnmhln nn(l Hetnenian

$35

0.

.0 f Ml\dl*on and
G('rmun nwtorl nid |‘n| marhitae. 0.2%
R for 1niported

molor 'No.

M2 o2 n % 025 x 10

toF, ‘ol atyle. -

H3 1% In. x 028 x 21 €

Tnotor, Tatest AtS1E. ...

414 % tn. x 022 X 11 fi., for Edison motor .

44T B In. x .022 X 8 ft.. for Swiss melor. 0.22
M6 % Ih x 0% a 13, for Weslern

R

47 1 l/ll ln. for Eiltson.. 0.00

wrlte for Complelo Prite Lisl of Repalr Party. Necdlen
ANathments and Hardware

1 Columbla 3-Spring Motor. . $9.50 '

R MEIMAEG. £0:
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be inserted free. Replies will al
be at the rate of 25¢. per line.
25¢c. per line,

WORLD’S CLASSIFIED ADVERTISING

Any membher of the trade may forward to this office a "'Situation” advertisement

intended for this Department to occupy a space of four lines, agate measure, and it will
Iso be forwarded without cost. Additional space will

1f bold faced type is desired the cost of same will be
Rates for all other classes of advertising on application.

RUBY MICA DIAPHRAGMS
73772 In. VElor £ frau.

o
31432 In.. for Mwnars
R, l;_r elsacibach

]

]

1

2

# 3197In.. 1or Columula N
7 for Pat

2

e
une | e ar Deyenics
al Moine boltoin grar far Tritem

FAVORITE MFU, €0 103 Ean 12th R e York ity

SUPREME SOUNO BOXES

Tmorese the Yene ol Your Machine—Very Loud and Clesr—
Nickeled snd Gold-plaled

Niekel Thalet .ooooeeeennnsin $1.30
Gold Malcd 2.80
we Colrabia Tnne irm. nirhel only. . 150

FAYORITI: MFG. €0,
105 Enl 17t S1, New York Cliy

FOR SALE
Revonillng machine with tonts aml shaving ma-
chinea. This onthl is in me aml good order. Rea

sonalile for cashi. Aitlress “llox t531." eare of
The Talking Machine Worll, 383 Madison Ave.,
New Yark Cily.

SALES EXECUTIVE—BUYER with 22
years successful experience, both in department
stores and wholesale trade; 7 years as buyer in
one large department store, where big increases
were made each year. Radio, piano and phono-
graph experl!nte At present employed as

ers’ sales , but desire to
make a change. Address J. D. Elliot, 314 Little
Bldg., Boston. Mass.

WANTED: Experienced retail phonograph
and radio salesman for large Chicago music
dealer carrying both Victor and Brunswick
lines. Salary and ¢ommission. We want the
best man in the business and will pay him well.
Prefer man now holding down a real job and
wishing a better one. Address in confidence
"Box 1529" c/o The Talking Machine World,
383 Madisen Ave, New York City.

ELECTRIC RECORDING: Engineer who
has developed this method, and is using it com-
mercially will equip other studios. Address
"Box 1532" c¢/o The Talking Machine World,
383 Madison Ave., New York City.

WANTED: Salesman. phonographs and rec-
ords in Indiana and Michigan territory. Salary,
commission and expenses. Write, giving full
details and experience. Address “Box 1533,
c/o The Talking Machine World, 383 Madison
Ave., New York City.

WANTED: Have taken over the entire prod-
uct of Strand phonographs and offer them at
an exceptionally low price. Desire a live, wide-
awake salesman to cover New Jersey and New
England. Must have phonograph salesman ex-
penience. Can clean up a good profit at special
prices we offer. Address Player-Tone Talking
Machme Co., 632 Grant St., Pntsburgh Pa.

Opportumly for Dealers
to Tie Up With Artsts

The Peerless Quasteite and the Sterling Frio,
a combination of well knowwn talking machine
record and radio arlists, are mow arranging
bookings for the Fall scason. In en-apcration
wilth talking machine retailers thronghout the
conlsy these well-known enlertainers for some
seasons past have appearcd loeally, with Ihe
result that record sales were greatly increased.

Talking machive retailers whe arrange to
Tiave 1hese well-known voeal artists appear in
{hieir eilics will find that nol only will Ihic ap-
pearance be profitable in ilself bul thal it will
be 1he means of adding considerably 1o record
sales and lalking machine interesl.  Anollier
angle thal should not be overlooked by the re
tailer is the fact {hat thesc arlists have appeared
on radio programs, amd for thiat reason their
local appearnce should prove an added advan-
tage in bringing radio sales to 1le talking
machine store.

The Peerless Quartctte is composed of Albert
Campbell, lyric tenor: Charles Harrison, tenor;

SPRINGS

VICT O
&'l 022!17' bent eneh l‘nd
l

No, 6643 §.07
@* marinc end. No. 30t
"10'22 17' bon( arbor..

I"l "020x 18 bent arbo
*x.020m18", bent at eneh end
cOLUMIIA
1°x.028x10' efimp nrblor new style, Ne "mon 01

1"x.028x10* Unlversal . .32
14x.028x11’ Unlversal 30
1”x. MUX“’ tiook end. 40
“x11’ for motor No. 1. 4
FINEMAN
17x.025x12° motors, Nos. 33 & 77 .35
1 :/m'x.mnxm aiso Pathé.. .70
137107x.026x 17" 80
AAL-sn\'FnToVE
x10", rectangular hole. .30
l'x (I"'le“l' Tectangular hole. ‘!3

1*x.027x10', rvce(nmrul hole. .No.
Terma, 2% tnnh with ‘order.

TALKING MACHINE SUPPLY CO., PARK RIDGEN.J.

Complete eatalogue on request

TONE ARMS

& R wi
N B Nkt m-hd r)mo«; mnﬂ

No. P Ooid Flaicd 4 bo
Ko, 3 Mrissiibach mne St 2
No. I Madc of brasy isbing, nickel plaked.

[

Ne. L Made o brats tublag. gold Haled.
FAVOIUTE MFG. €CO.

105 East L7h St. Kew York Cits

SACRIFICE SALE

10.000
IMPORTED HOMOCHORD RECORDS

10 A-nma -m i 16e each
Amnmml Latest Unls

ORITE MEG. CQ.
tos st N G R T ens

POSITION WANTED—Saleyman, young, marrled man,
desires posiion with rellable firnl.  Elcven years' e‘p:ﬁ-

i phonoiraph misteal fine, Téixil 3nd wf.oles.-k. Foorl
following. Best” references, bard worker. Address' Box
care of The T alkIng H::bme \Vuvlll 183 Madison
New York City,

POSITION WANTER—Esperiended whotesale  railio

alewman “wishes to| make”sonteciion” with " sghable rara

elerences ress ks,

5363 st 7131 Sia Rew Yark Gty BT

John Mc)‘cr. barilone, and Frank Croxton,
basso. Mr. Harrison takes the place of Henry
Burs, formierly with these entertainers.

New Stewart-Warner Model

The radio division of the Stewart-Warner
Corp. lias just announced Ihe latest addition to
their Matched-Unit Radio linc, whieh is Model
325, listed at $80. 1t is a five-tube sct, finished

New Stewart-Warner Model 325
in walnul with a crystalline metal panel. The
dial calibeations are of bronze on u brown back-
ground. Tuning lhas Leen greatly simplified.
The central or wave-master dial is calibrated in
wave Jengths and shows scttings for stations,
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Brmsh Factors Optlmlstlc as the Trade
Becomes More Active After Vacations

Re-imposition of McKenna Duties and Large Importations of Machines and Accessories Fail to
Dampen Spirits of Trade—Manufacturers’ Operations Increase—Ncws of the Month

Lonpon, Enciane, September 3.—Despite the
reiinposition of the so-called McKenna Duties
on July 1. last, snd the rapid inflow of im
pérted gramophones and aecessorics in the two
months preceding the reimposition, the most
optimistic reports reach me from all scctions
of the industry. To be sure, manufacturing cir-
cles were quict for a week or two at the begin-
ning of last month, owing to the factories being.
closed for the Summer vaeation. Considerable
activity has been manifest since, iowever, and
some factories arc alrcady working consider-
able overtime.

It is significant as to how the “portable”
habit lias been fostered liere that on visits to
three differcut seaside resorts recently T saw
no less than two sand partics, in cach place
regaling themselves with musie by the aid of
the ubiquitous portable. Signifieant, too, that
in the programs of each party both “popular”
and classical music was featured. A few ycars
ago the Summer scason spelled a iderabl

ly very much stimulated by tlie hroadeasting
programs, will tend to negative any harmful
cffcct of the inflated importations during the
two months prior to the reimposition of the
duties. The demand is ever growing and the
British manufactured instruments and records
arc nnlikely seriously to suffer by reason of the
twwo monthis’ warning given by the Chancellor
of the Exchequer to foreign exporters.
Gramophone Exhibits at Wembley
The gramophone and record section of the
musie industeies is far better represented at
the British Empire Exhibition than all the rest
of the music trade put together, but cven this
scction is not so amply representative as might
be expected and as would be really eonsonant
with the growth of the industry in recent
vears. As is perhaps natural, the exhibit of the
Gramophone Co., Lid, dominates thie gramo-
phone section, and, indeed, that of the whole
musie section, again ficld in the Palace of In.
dustry. A f ers of portable. machines

quietness in the gramophonc trade, but these
last two years have seen a remarkable change.
The increasing activity of the big companies,
emulated by a large number of the smaller
houses, in catering for the increasing rceogni-
tion by the gencral public of musie, undoubted-

arc well represented in the Pixie Grippa porta
bles, shown on the Pcrophone Co.’s stand. and
the Pcter Paa range. cxhibited by the Peter
Pan Gramophene Ca. Ltd Good business, T
nnderstand, is being donc by the British Homo-
phone Co., with the Homochord records; thesc

arc being demonstrated on the Sterio models,
made by the Sterno Mfg. Co. The Homochord
record is rapidly iucreasiug in popularity here,
the pianoforte recordings being particularly fine
and paining for the company considerable at

tention.  Brilton & Co, newcomers to the
trade, are introducing u “Rapid Record Re-
viver, liguid which nmparts a thin glaze to

the surfaec of the reeord, enabling the ncedle
10 travel lightly over scratclies, ‘ete. Norurun
it is showing a fine range of “Al
models, and, finally, the Lingnaphone
Institnte is giving special demonstrations of
its language rccords.
An Infringement of Copyright Action

The fssuing of "popular” son 4 on Grane
phoie records is not always 10 he regarided as
a help to the sale of the songs in sheet mnsic
form. and record importers and the factors of
imported records in this country have pare
ticularly to be careful to see that snch records
do not infringe the existing copyrights held by
the song publishers. This was exewnplified
here recently when a motion was heard hefore
Justice Roche. In the King’s Beuch Division
for judgment in default of defense in the action
of Francis, Day & Hunter (the well-known
publishers), versus Lewis Citrin and the Gramo-

phone record acecssorics. Infringement of
ecopyright was ulleged in the four “popular®
songs " Katharin "Haunting Meclody,”

"Follow the Swallow.” and "Let it Rain—Let

it Pour.” All four were American-made rce-

ords, which were bronght to this eonntry and

offcred for sale. An injunction was granted
(Continued on page 218)

reading.

(Minimum order 4 machines.

Teak Case, Insect proof

Cables Perowood

Andaman Padouk Case, Insect proof

SENSATTIONAL

is the only word to apply when talking of the success of the Pixie Grippa all over
the world. You can't get away from facts.
and repeats from every quarter of the Globe.

Talking Machines on sheer merit for really powerful Tone Quality.
proof design and unbeatable workmanship.
Not an “assembled” contraption.

Made to suit every known Market.

SHIPPING PRICES:

Packed free our Factory.) Available where
territory not already closed. Canada and Australia excepted.

In fine Leatherette Case, Weatherproof..........ooooiiiiiiiiiiiiin,
“ ¢ Solid Oak Case, Weatherproof .
” * English Cowhide Case, Weatherproof. . .

Sole Licensees and Manufacturers

PEROPHONE, Ltd., 76-78 City Road

LONDON, ENGLAND

Our Mail week by week adds fresh orders
Our Testimonial Dossier is wonderful
It all means that Pixie Grippas get right ahead of all other small Portable

It's a big Gramophone in a small box.
Every part our own exclusive manufacture.

Bentleys Code

Downright Fool-

World's patent and registrations pending. Plays all 12 inch records.

Welght, 6% lbs.
Measurcment, 103% x 4% x 7%
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restraining defendants from selling or distrib-
uling any of thc records, and an enquiry was
ordered as to damages, and delivery up of all
records in question.

Chappell & Co. Issue Warning

Bearing directly on Lhe question raised by
the above action, Chappell & Co. recently is-
sucd an éniportant warning 1o the trade ancnt
the importation of gramophonc records and
player-piano rolls (mannfactured abroad) eon-
trary lo the provisions and regulations of the
Copyriglit Act of 1911, which provides that
importation of copyright works in any form is
not permissible without the wrillen consent of
the owners of the copyrights. Even when per-
mission hias been obtained, every record or roll
must bear the royalty stamp supplied by the
owners of the eopyrights. Clappell & Co. stale
that they lhave infonmation of a number of
infringing records and rolls of American and
other makes belng sold in England and the
Colonies, and that, after this warning, they
intend to take action against any subsequent
offenders.

Cameraphooe Co. in Trouble

Following an extraordinary ineeting of the
directors of the Cameraplione Co, called for
July 30, when a resolution was passed that the
company should eall a meeting of its creditors,
as it was not able to earry on, the creditors
mel on Angust 20, when the statement of af-
fairs disclosed a bad position. The assets of
the company were given as, Sundry debtors
(estimated 1o produce 70 te &0 per ecent), £1,772;
bills (bad), £2,118; C. Pollak (ledger account),
£1,008, and guarantee £1,170, making a total for
Pollak of £2,180; Simon Lee, £60; Mayer, £55;
cash at bank, 2s. 3d.; stock, £1817. There was
also stock at docks of £1,029, but on which
there is a licn, instruments out on sale or
return, £279; a total for stock of £3,676. There
are 89 creditors, the total deficicney being esti-
mated at about £4,197. Notliing was known
of lhe whereabouts of Mr. Pollak, the last news
of him bcing from Vicnna. A liquidator was

inted with a i of i tion, com-
posed of the three larpest ercditors

“Hls Master's Voice,” Columbia Price Cut

The Gramophone Co. has in the last few
weeks announced reductions in the prices of
all its pleated diaphragin models. The highest
priced instrument iu this elass, model 510
{clectric) in mahogany, new costs £70 as
against £75, while tlie lowest priced model can
now be obtained for £17 10s.

The Columbla Graphophione Co. announces
that increased production results in its being
ablc to effcct important reductions in the Col-
umbia Grafonola from August 1, the lowest
price Columbia model being now £4 18s. Small
table grands are reduced from £8 10s {oak)
to £7 10s; and £10 (maliogany) 1o £8 10s. The
popular No. 23a (iable grand) is reduced (o
£14, 10s, while the biggest selling cabinct model

{No. 2%a) is now available at 17 guineas, in
mahogany £22 10s. Similarly the £32 10s Con-
sole model is now rcduced to 26 guineas

The Columbia Co. also announces that the
greal increase in sales of its "Cclebrity” records
hias enabled it to effect an imporiant reduction
in the prices of Its light Blue Label serics. The
12-inch rceords, commencing with the August is-
siies, were reduced from 7s. 6d. to 6s. 6d., and
the 10-inch records from 5s. to 4s. 6d  This
serics includes the orchestral masterpicces con
ducted by Sir Heury }. Wood, Sir Hamilton
Harty, Gustav Holsi, Weingartner, Bruno Wal-
ter, ele, as well as a large number of chamber
muxic works, cle., so that in the casc of com-
plete works (in albumi) of this character the

E. M. Ginn displayed a full range of E. M. G.

models, which have secured a tremendous lot
of attention from gramophone lovers; the Peter
Pan Gramophone Co., Lid, was there with a
full range of its famous Peter Pan models;
Craies & Stavridi, with a representative range
of Apollo models; Boumphrey, Arundel & Co,
with a range of "Sesamc” record cabinets;
Grinies & Co, with a new maodel, the “Dou-
sona,” which has a wooden toncarm, and of
which 1 shall have more to say in my next re-
porl, the company not yet being rcady lo
supply the tradc; the Duophone models with the
double sound-boxes were cxhibited on a stand
speeially takeu by Messrs. Marshall & Snel-
grove, who are acting as exclusive agents for
the Duoph Syndi Lid, In a certain

differen: prices will give keen satis: 9
thus Holst's "Planets” series, in album, will
now coslt 45s .. as against 52s. 6d., the
“Engima Variations” (Elgar) in art album
formerly 30s. is mow 26s., and the “New \World
Symphony" (Dvorak) album (37s. 6d.) now
costs but 32s. 6d.
A Gramophone Congress

In July, last, was lield in the Central Hall,
Westminster, the first Gramophone Congress
to be held in this country, and which was or-
ganized by Compton Mackenzie, the novelist
and editor of “The Gramoplione,” a paper ca-
tering to the general public. During the day
the hall was occupied by a number of promi-
nent gramophone and music firms, and was in
the nature of a one-day exhibition or trade
show, The public was addressed periodically
by prominent musicians. The Congress was
opened by Sir Richard Terry, who made the
significant remark that “the accusation that
the gramophone was mechanical and soulless
was absurd. What was the piano or the fid-
dle—or, for that matter, the oboe—but an in-
strmment for producing sound? The difference
between one musical instrument and another was
not one of principle but one of degree, and, that
being so, it was only a question of time when
the gramophone would be universally recognized
as a source of purest joy."

The following firms exhibited: Keith, Prowse
& Co., showing models of H. M. V., Columbia,

West End section of this cily; and the Pero-
phone Co., Lid, who werc showiug all the
latest models and styles of the famons Pixie
Grippa. The exhibition was well attended, and
the majority of exhibitors expressed them-
selves to me as being well satisfied with
the orders taken. The organizer hopes to follow
an next year with another congress and to make
it an annual event.
Competitive Gramophone Tesis

In the cvening tests were conducted in the
adjacent Caxton Hall, when the audience were
given voting cards and asked to register thcir
decision as to the machines giving the best value
for money at the moment on the market. Eleven
compelitors entered; the machines, in order of
price, were as follows;

1. Vocarola, large Sheralon design, Concerl Modet B, 5§
gulneas. (The Gramopbone Exchange.)

2. Three Muses, “Prinecss Mary” Model, 30 muineas.
{Repeating Gramopbones, Lid.}

3. E. M. G. Modet B, £25.

4. Duophone, Empire Model, £24.
Syndicale, Ltd.)

5. Apoflo Super IV., £20. (Crales & Stavridi)

. Orchorsol Junior, £10. (Orechorsol Gramophone Co.)

7. Dousona born machine, 8 guiuens. (T. Grimes & Co.)

8. Mead, Model $05, fighi (able model wilh exiernal
born, 7 guineas. (Mead Cycle Co., lac.)

9. Fullolone Model No. 2, £6.16. 6d.

(E. M. Ginn.)
(The Duophone

(Cabine1 Grame-

phone Co.)

10, Peier Pan de Luse, 3 guineas. {Peter Pan Graaio-
phone Co.)

11. Pixle Grinpa Poriable, Model A, £2.15. (Pero-
phone Co., Ltd.)

The hi were subjected to two tests,

Sonora, and Decca hines; The Gr h

Exchange, of New Oxford street, showing the
Vocarola and a numerous collection of gramo-
phone and record accessories and small goods
with which they have made their emporium fa-
mous; The Orchorsol Gramophone Co., showing
a full range of Orchorsol models, including a
new £10 medel, which later in the day obtained
a first place in tests before the public; the Vo-
calion Gramophone Co., who were specially fea-
turing a new Chinese Emperor model; the Par-
tophone Co. displaycd a full selection of their
Parlophone records, including the wonderful
series of the ninc Beethoven Symphonies; Alfred
Imhof had on view the Polydor records (for
which 1 understand they are the sole agents);

first being allowed to play a vocal and instru-
mental record of the owner's choice and second
ly, records of the organizer’s choice. The re-
sults of voting in both tests added together were
: 1. Orchorsol; 2. Dousona; 3. E. M.
Grippa. A gold, silver and bronzc
medal, specially struck for the occasion, was
awarded to the first, second and third respect-
ively.

Edison Bell's New Branch
Owing to expiry of lcase the Edison Bell
West End Depot at 43 Cranbourn street has
been closed and Messrs. J. E. Hough, Ltd., have
opened a new central London branch at Banga-
lorc House, 1, Newton strcet, High Holborn,

under the strain,

POINTS ABOUT SPRINGS No. 3

Before it leaves the factory every “Valean” Main-
§pring is placed under a far greater strain than is possible
in an ordinary gramophone, and any inequalitics in the
temper are readily detected. Each spring is wound tight,
and if any part of it is too high in temper, it will break
If there are places in the steel where -
the temper is too low, they will be scen in the body of the
spring, where small kinks will show between the coils. In
eitlies case, Ihe spring will be rejected.

USE VULCAN
MAINSPRINGS .

“BEST IN THE LONG RUN"

.
Send for Lists
STEAD & €0., Ltd.

SHEFFIELD
ENGLAND

N
\\—m

A

Sold by all the
leading lactors
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W. C. 2. Tlese premises will comprise artists
rcl\carsal rooms, offices for the musical director,
as well as showrooms for the bencht of pro-
vincial and Colonial traders. A full range of
Discaphones, Edison Bell and Winner records
and gramophone a ries, well as wirele
products made by this firm, will be on view in
the new showrooms.
Gift for Mr. Manson

Previous ta the departurc of William Manson
for Australia, to take up his new and important
work as wmanager of the Gramoplone Co.'s re-
cently inaugurated Australian branch, refcered
to in the olumns last month, his former staffs
nresented him with a silver tea tray and a hand-
somely illuminated album containing their sig-
natures.

Mr. Manson's Successor

In welcoming Albert T. Laek to the manager:
ship of the English branch of the Gramophone
Co., the trade here grect no stranger. Alrcady
is he well known to most in his capacity as
general sales manager, and he assumes control
of the' English branch in addition te his sales
activities. His cxperience with “His Master's
Voiec" Co. is international, having traveled for
it in many countries, thus acquiring an exhaust-

ive k ledge of the probl and diti
existing in all branches of the talking machinc
industry.

Introducing the Duophone Records

In inaugurating its new records the Duophone
Syndicate, Ltd, now located at 18 Saville Row,
W. L, is formulating a list of standard works
from whicli to choose the most popular titles for
recording, to form the basis of its new Duophone
record catalog, and to assist in this are organiz
ing a competition amongst the staffs of recog
nized gramophone dealers in Great Britain and
the public, to decide which Kfty titles are con
sidered ta be the most suitable for this purpose.
Prizes are being awarded.

Brief Paragraphs of Interest
The Autumn Leipzig Messe is being Lield from
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FROM OUR EUROPE AN HEADQUARTERS——(Conhnucd from page 218)

August 30 to Seplcmbcr 9. Itis anticipated that

the English attendance this year will fall short
of that in recent years,

Reglstration of new companies during the first
six months of this year shows an increase com-
pared with the corresponding period of 1924
The number of new music trade companics reg-
istered was twenty-five, with an aggregate capi-
4l of £384,300.

The Music Trades' Association of Great Brit-

ain bas arranged a conference of music dealers, *

to be held at the British Empire Exhibition,
Wembley, ou September 23. Among other items
on the program is a lecturc by the Seeretary of
the Assoclatcd Booksclltrs of Grcal Bnl-ln and

Preparmg Plans for 1925
Census of Manufactures
Inquiry Forms Will Shortly Be Sent to Mem-

bers of Various Industries—Information Ex-
pected to Be Available in November

Wasnixcron, b. C., Scptember B.—Schedules
for the 1925 ecnsus of manufactures, to be taken
as of Dccember 31, next, are now being pre-
pared by officials of the Census Bureau for sub-
mission to the industries affected, with a re-
quest for such changes as are believed desira-
ble.

The 1925 census will cover every manufac-
turing establishinent in the country with an
annual production valued at $5,000 or over, and
will show the changes in employment, produe-
tion, values and other factors that have occurred
since the last cemsus, which covered the year
1923. Originally taken every five years, it was
recognized following the war that industrial
activity in the United States showed important
changes in much shorter periods, and begin:
ning with 1919, an industrial census has been
taken cvery two ycars.

It is the policy of the Census Bureau to sub-

Ircland; also a general discussion on impor-
tant trade matiers, Professional Disconnt, ete.

The latest talking machine firm to sccure the
advantages of incorporation under the Com-
panbes’ Act is the British Polyphon , Ld..
and which was registered on August 12 to take
over the business hitherto carricd on by Robert
Willis at 2-3 Newman street. The nominal cap-
ital is £50,000 in 30,000 “A™ shares and 20,000
“B" shares of £. The firm will carry on as he-
fore, nnder the same direction and management,
with no change of staff or policy. Mr. Willis's
two sons, Robert Gordon Willls and Charle
Reginald Willis, arc appointed directors of the
coinpany.

mit to the various industrics for approval the
schedules covering the products which they
manufacture, in order that the census reports
may show the data in which manufacturers are
chiefly interested. A large number of industries,
through their various organizations, have thus
been brought into active co-operation with the
Government’s statistical service, their assistance
resulting in the publication of statistics which
are far more valuable than any of those for-
merly issued.

It is anticipated that the schedules will be
completed and in the hands of the Government
printer by October, and their distribution will
begin probably late in November. Manufactur-
ers will be requested to complete and return
schedules with as little dclay as possible, in
order that the statistics may be analyzed, co-
ordinated and published at an early date.

Luebtow Music Co. Chartered

MiLwaukee, Wis., Scptember 5.—Papers of in-
corporation have been filed recently by the
Luebtow Musie Co., of this ¢ity, of which Emile
Luebtow, Olga Lucbtow and Lillian A. Lueb-
tow are the proprietors. The coneern has an
authorized capital of $75.000

FIRST IN DESIGN AND
IN VOLUME AND
CLARITY OF TONE

Nu. 0. Ouk.

§2567 x 10947 x 337,

Dlecobetun.

APOLILO the last word in PORTABLES

Neo. 1. Lcmhor Clolh,
187 x 104" x.
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No. 10.
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Portable for your territory

Leather Cloib,

117 x 117 x 8157,
Singls Bpring

No. 11. Leather Ctoth. Double 8pring.
117 & O x BR”

London, England
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LATEST PATENTS -,

£RELATING TO

Wasitineron, 1. C, Scpiember 8- -Talking
Machine, lohn Ehrenpreis, Dubngne, Ia; as-
signor ta the Brunswick-Ralke-Collender Ca.,
Chicago, 1. Patent No. 1530311

This invention relates o talking machines
cutbodying a navel souml amplifier.

The primary object of the invention is the
provision in a talking machine of a eabinet type,

of an amplificr, the erosz-scctional outline of
whicl is ronnded, whereby the sound waves ure
pern tted 10 expand spherically without intes
fercnce by plane surfaces and sharp corners and
which s sufficicntly compact to be mounted in
the space uwsually allotted to the awpllfier in a
mnodern talking machine cabinet.

A further object is the provision in a eabinct
talking machine of micans {or limiting the ant-
plitude of the vibrations set up in the walls of
the amplifier, whereby the tone quality is pre-
served and the sounds issuing from the ampli-
ficr arc rendered more natural. A further ob-
ject resides in tlie provision of a wood amplifier
of novel comstriction and resonating propertics.

Figure 1 is a froml elevation of a talking ma-
cliine according to the invention with a portion
of the grill remvaved. Fig 2 1s a side clevalion,
partially in section, of lhe talking machine
Fig. 3 is a detail iu perspective of the amplifier.
Fig. 4 is a longitudinal section throngh the am-
plificr. Fig. 5 is a transverse section on the line
$—$ of Fig. 4. Fig. 6 is a lorizoutal scetion
through the talking machine eabinct. Fig. 7 is
a detail in seetion, illustrating the support {or
the mouth of the amplifier. Fig. 8 is a plan
view of a blank fram which the bell partion of
the amplifier is farmned, and Fig. 9 is an cdge
view of the blank, the layers of vencer being
scparated at onc cud for the purposes af illus-
tration.

Phonograph Machine. Gaston Strobino, Pat
crson, N. J. Patent No, 1,539,524,

This i i rchlcs o pl h and the
like machines and pai ularly 1o the transinil-
ters thereol. The principal objeels of the in-
vention arc 1o construet a transimitter that
will more faithfully reproduce sonuds than those
now comimonly used and at the same lime re-
produce them in ample volmne: 10 provide a
transmitier that may be used with eqnally pood
results on either lateral—or venical—ent rec-
ords; lo provide a transmitter whieh will he
adapted 1o coact to good advantage witl the
hollow cover of an ordinary plionograph ma-

Herald—-B

HERALD ELECTRIC CO,, Inc,
29 Esst End Avenus New York
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chine cahinet in n-npllfymg the sonnds and
which, where said cover is finged and so s
movalile from lic upright or open position {o
the horizontal er elosed position, may be
artienlated inio and held in housed relation to
the eaver prefimivarily 1o moving the cover
s clased position; and to provide an improved
point-device or necdle for phonograph trans-
mitters.

1u the drawings, Fignres 1 and 2 are a fromt
and a side clevation of a phonograph machine
vinbodying the invention, the transitler ap
searing in folded or inoperative position; Figs.
1 and 4 arc side aud {front clevations of the
transmitier in position 1o co-operate with a
Lnteral-cnt record, pasts of the transmitier sup-
ponmg wmcans appearing in scction in Fig.
Fig. § is a view iu side elevation of the trans.
mitter in one of the positions in which it will
co-operale wilh a vertical-cut record, parts of
the <I|pporlu|g mcans appearing in section
ig. 6 is a top plan vicw of the member [
Mown in Vigs. 1 o 5; Figs. 7 and 8 arc re-
spectively a lougitudinal gection and a trans-
verse scetion on line 8=8, Fig. 7, and Figs. 9
and 10 arc respeetively a fongiludinal scction
and a transverse scction on line 10—10, Fig. 9,
of a ecrtain joint, the parts of a Joint in Figs.
7 wnd 8 on the one haud and Figs. 9 and 10
i the other, being in different relative posi-
lions; Figs. 11 and 12 show in section and side
clevation the improved point-device or necdle
in two dilferent forins: Fig. 13 is a side cle-

viation of a fifed form of tr i in
posilion 1o co-operate with a vertical-cul record,
the snpparting means appearing partly in side
clevation and partly in scction; and Fig. 14 is
an amderneath plan view of the trausinitter
shown in Fig. 13

Portable Phonograph. Saul Davidson, New
York, N. Y. Patent No. 1,538,690,

“This invention has relation to tlalking ma

chines and lias particular referenec 10 an im-
provemen! in porlable phonographs

One of the main obstacles ta the production
of a compact portable phonograph is duc lo the
projection of the tone arm above the turntable
which necessitates a high ¢nouph cover 1o com-
pensate far the hansing of the same. In some
instances this has been overcome to some ex-
tent by making the tone arm detachable {rom
the amplifying chamber for storage im a sepa-
rate compartpient or in tlte amplifylag chamber.

It is, thercfore, the principal objcet of ihe
present invention to provide a tonc arm which
is automatically lowered to an out-of-the-way

position upon closure of the cover \vhucby the
tone arn will be disposed below the plane of
(he tnrntable and whereby npon opening aof the
cover the tone arm will be antomatically raised
1o a proper relation to the turatable.

Figure 1 is 4 plan view of a portable pliono-
graph eonstrucled in accordance with the i
vention and illhstrating the cover in opened po-
sition znd the tone arw im a position lo co-
operate with the turntable, Fig. 2 is a frag-
mentary scetional view thercthrough taken
approximately on the line 2—2 of Fig. 1. Fig 3
is u stmilar view with the cover in elosed posi-
tion and the tone arm and amplifier in lowered
position. Fig. 4 is a fragmentary detail scetional
vicw taken on the line +—4 of Fig. L

Phonograph. Henry Bartel, Milwankee, Wis,
Patent No. 1,541,022

This invention relates to phonographs and is
particularly dirccted to phonographs of the cab-
inct type in which the machinc is housed within
a table or cabinet.

Objcets of this invention are to provide a
phonograph which is so combined with a table,
for example a library table, that the table may
be wsed for ils ordinary purposes cither while
the phonograph is playing or at other times: to
provide a phonograph so combined with a li-
brary table that the parts arc readily accessible

cither for operating the machine, for repairing
the parts or for assembly; 10 provide a pliono-
graph of improved appearance; and lo provide
a combined table and aph of great comn-
pactness by first having the phonograph tele-
scopically mownted with refercnee to the table
ar otherwise movably mounted so that it may
disappear within the table, and second, by se
curing the requisite length of liorn or sounding
chamber by extending the horn first in onc
plane by making an clougated loop, and then
in a second plane at right angles to the frst.

Embodiments of the invention arc shown in
the accompanying drawings in which Fig. 1isa
perspective view of a combined library table
and phonograph, showing the table in closed
position. Fig. 2 is a similar view witl a por-
tion of the table open, showing thic parts of the
phonograph mcehanism. Fig. 3 is a plan view
of a portion of the table showing ouc form of
the invention. Fig 4 is a scction on the hue
4—1 of Fig. 3. Fig § is a detail of the remova-
ble pauel and horn portion. Fig. 6 shows a
wodificd form af construction, and Fig. 7 shows
a further form.

Miss Stella Miller was recenily appointed
mauager of the record department of the Wun-
deelich Piano Co., Ransas City, Mo.

TEST IT. @

OUR VICTOR
Record Service

has a reputation for effictency.
Suppose you try it
E. F. DROOP & SONS CO.

1300 G. STREET, WASHINGTON. D. C.
204-6-8-10 CLAY STREET, BALTIMORE, MD.
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Victor Talki M 1 (Silcher; 2. Bondo (Remeau). Victor Orch. 10 T'ut “Tired of Ecergthing Dut Youu—Fontru
ng achine Co. 19729 METiey Mosveh of Nattonsl Ao Nor by i Aee ‘;:’ e and, N 14 Vitkiatans 10
NYictsr Bad 10 438D Geeilia—Foxdtote. o Saw Tasin and Iis Orek. 10
10725 Sunshine VST FOR AUGUST 21 Medley March of National Airs—Na. Sron Pl Fox e
iy AL w‘..ddl nal 10 Victor Band 10 Lauin and Ilis Orcl, 10
truc 5 Te “FEATURE RECORD" 438D punny _Whlte...The Gavaliers (Watts ey Th
o 6238 Midsuramer Nighta Dicam-Schets N:mle.\- caming—Waltr,
3 Orce 10 80 tokowsk: & l’ | Ore 2 Ca\:ll(n {Waltz Artisis) 10
i Orpheus-Talles ‘(Dauee of the Sprrite). {Glie 436.D In Shadowland—Coneert Wallz
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¢ Itappiness Doys | 40D Time-—+\Val B 0-
19738 Ty the Light of the Stars AVith Mandols and B Al Vot
< Pa ar m Miller-Chaclic Farrell 10 The Xyla-Rimba Orek. 10
. FE SORD Tha Wine Tin' Kine Ay MateWith Mandela OCAL MUSIC
19450 Th L and Guitar, .Jl Miller-Charlie Farrell 10 105N 1 Need Thee Evcry Hour—Raritone Solo,
o 19737 What a Weald ‘This Would nFr x-teot (from Oecar Seagle 10
"George Whttes Sundas © Love That Wit Not Let Mc Go—-Rantonc
e Tre i o Shemaorn s 'Im\th:mnn ond llia Orch. 10 Solo e o o Seagle 10
m—Fox-trot, 3 ¢ ‘M ieano-Soprano
ing, Soun of Ao koo "UGUST 29 an "Sha fed Homm and His Orch, 10 Sot d “Barvars Maurel 10
o Daker 10 RE_RECORD' Last Night—Meazo-Soprano  Solo,
Her (Oiibway Canoe sm) Fic Baker 10 1002 Moonlight 7 Ross (Dhc Mg, mmm Naurel
'\‘ Beenard Vessey 10 John McCormaek 10 420-D Summer Nights—Soprano and Tenor  Duct,
19716 T fh e T heruord Vemey 10 The Swectest Cal (Teoon Matyopdy Cormack 10 Oh Sal Can § Sec Yoo Youighi Balene
night—
per e e iOnaion Ry R I LIST FOR SEPTENIER 1i e e gy AT Flddr 10
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ooling— ot -
197311 {usx undle o( Su ne.. }8 Meyer Dovis Le Paradis Band 10 e Girl n.\rllone {Kitty O'Connar) 10
Every Sunday AR fe Revelers 10 £e i S T T'm So Disy pomltd ou,
l\'srnummn:_ “mnb . Don, Bestor and Hia Oreb. 10 Glrl D:rllun 1y O'Connor) 10
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William ennedy
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[ 3 ,,,m“w,, N.mh Oreb, 10 6504 Polonaise ¥ Major—Part 1 (L}A‘su -—x-um;‘. i Whites Seandals™)—Tenor Sobo, o -
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SEEHE IR TR estor and His Oreh. 1 Chester Gaylord 10
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oo melle ctiig ST Mred Cortot 10 Columbia Phono. Co., Inc. o e o EadalecJoc and His Yalking” Filde
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d His Em Carroll Orch 10 B k R d
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19723 Fund No. 1 Y G Chatlcvion Back {8, Gharleston—_Fex. 15108 Minsteels (from “First ook of P;;ludts")c Dt
= ) tro fornia Raml ety
‘..‘:;’ué’:"(}‘f:::““’ (.""M":?E’e e 42D Ro»\. Row, Rotiel-—Foxrot with Vacal Chorus o ke Wl
nou_(French Che e Orek., drens Cosner™) (Debussy) R Solo
4. Cvordal Dictatlon . 10 Earl Gresh_and Ifis Gangplank Orch. 10 Leopoid Godowsty
Fedsmentals of Nusics Dexéiopment—No She, Was Just 3 Saulor's Sweetheart—Fox-trot 109 Ifeh Lament (Franeoh—Vistin Sofe,
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light (Ausirian); 2. Dream n) Rhy fl Gresh and His Gang| »lnnk Oreh. 10 5",,...1. (G Major) (Ar". y)—Vielin
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x Part Measure) {Mohler-Jones):
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Fox rot Song &

RAYMOND EGAN
o RICHARD WHITING,

.‘.g/w Amerwan Son,
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13 L.WOLFE GILBERT snd ABEL BAER
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Won_é With Any 'FEIST Song’

2929 llew ok (Emlu Kneass)—Canitalio,  with
Oreh. - Elizibeth Lnnuu
Roliin Adnir ()\eupt )—Cnlllmlln. witk Or

irabelh Lennu\
March (l\lnurl)-—"nrp!lgloﬁ ‘SM

The Uarmontous Dinckimith (A'r with Varl
Yoy (Hamilel)-Cilacrsichonl “Solo. Lewis Richurd
e e s Callin (Newion Tate)—
enot JFrank Mmin
Waen Trish Eycr 2 A" ‘Senilfing (Oleoti- GmlT i
—Tenor, with
31 The, Unclonled

Lile's Ttafheay 'fo 11
Tale Quiartet, \vull Organ
l

2930 Turklsh

Dry ()\'li}.{»d)'—mle Qunrlrl.
crion |

i (AhheEnm

nmmu uuunu

Qu.’lrlﬂ i G .\lmov

uarter Steing Quartee
2912 anll "Eliorus, from Tuavotore” (Ver
Coneert Bond....Walter B. Rogers awi )|. Bans
Tac Fore in the Torest {Michaclis—Concer
and . Walter B, Rogers o B
2940 I'ma Tired of E\'uyllmlu B You (Tehom
“sVoree apb Gultar s
1 Migl ave  Known (Lucn)—Vdu
Glllur .
219 Orerntie I'lwrl < Tiano Duet, witb Viira sho
Ace, { s<pl o OlineV. Arlen
\Valuu 5 e Ins'MH.\no Duel, mll vm one
< Joreuh Gre ¥ Oheavi V. Arden
2008 ' Rvermilng it o {Jehan

Foue o Fonteor toy. Dcing.
Vuu Got "Em (Jshum Joura)—VFor

444444 Isham Jones Orcli,

03 '“'Sh" (Egnn \Hlllln.)-— )ox -0t for

aliein g, “|li Vocal Ch
€ 1. y"lnn * Cﬂ]llllrllll Orcll
Tha's All There h W ods)—Fox-trot
Daneing, with Vnm u:

an's (‘nllforula Orch.

(I)c Sy ¥ Shicpman)=Tov-
Mlllev .'|||-l ilis. Orcl

Istain Jones Oreli.
l for Panc.

2915 Save Your Sorrow

rot
Ru‘ llnllar 1|||| Iiis Urtl
naklson)—
rot for Dancing rlnt l\nl:ﬁ er's Orcli
1" l Mad_a Girl L&e You (Henderson-Dixon-
se)—Lox:trot for Dancing,

(& ennl’e
ays pp
for {hnc T TS

knlqn s Oreli.
lo-M;

2917
Hon I"(krn

trot, 'nu (‘o|
I You llain't Gnnt Awa; (Brn\\ll -RoseMlen-
lerss -Fox-trot for Dancing. , Tle Cotion Picker
2938 Dreanry  Varali 1‘ oun {Llny!l Schmidt)-
Waltz for Dancing with \'oml Chore

Feu! h el
‘| Sec You Agnin (Iln-nunn o
H ||¢I|)——Wa|lx for Dancilig, Wi |||| Voul

Rl
i 'I'i.\l s )ly l!.\hy (l\nhn Dellnlth
Comedicnie with OTCh....veu. .. Margaret Youur

rel.

Rei, T Tteury Brown (Rnu)—-('.m"l icuiie
wi rearet ¥ oilux

2926 Hawalint Motei—Tvwaitan Plavers,
Palakiko-Pralilii
Southern Blues-—Iawadan Players, :
Palnkiko-Paalulii

Edison Disc Records

Al R!gﬂ\' RﬁLEASED
51582 \\'\tll They Ring the Golden Dells for You and
e {Dion Dc Marbelle) .Charles H:m and (‘huru:

Rre You Cnmm. Home To-night? {McGrana
hasx), Harvey lindermyer-! Ci.\rles Hsn

ixed Chnnn
50845 Dear Little Home of M Davu]
Daly—IHelen Clark in

Dreams

cfrafe.. .. Walter Sunlzu

Madeira_ (KaluanRuby:Jersme)—Tntro:
lotte Bergh and Hele® Clark in Refraln,
Walter Seanlan
50840 \(y Deswt (Eberhart-Cadman). . ... mmest Davis

enk (1 Hiear Your Sweet Voice Calling)
rnest Davis
Orek.

Vaikiki Flawogan
Wakiki Hawaitan Orch

New Y
n-llendtrson)
50919 Pal oty Cradt
dos)—liiro:
Rose Dreams {Shaunon-Stasny
Walter ‘Scanlan and_Ciors
51584 Rovin? Gambler .Vernon Dathart & Company
The Runaway Tran (.\huey Robison
‘ernon Dalbart & Compaiy
80846 The Soug of \\’und"‘ul Love {Beatley-Rextor:
crman-Almen Knewles

Al sme Way Aly Savlnm Leads Me (Cro:
Low! Olive Marsball- Amy Fhrman
80444 b _Sh Lenis- Yout lert),

n
rel Riupsley on the M ldmer.Loih Bipe Orgart
T | Aidiody That Made® You- Miae: (Frien

lia
)‘"I](nl.k KI’\ (|ty oll 1he Mldmtr Lon Pipe org'm
0843 n(e Fareueiimn 0Op.

ble Umquc

.-ulu I\rlhur
Ememble Unique

rment (llei i
51565 Catanel Hogey March (Alfordh,
Imiecial Marimba Band
ou} Lady (Taydaylay) (Belzsco) |
r#pe|
0836 Prelude fram’ L' Arlesicnne, Suhe No. 1 (Bizc)
erican Concert Orch.

Minuctto from L'Arlesienne, Sulle No. | (Bizet),
merican Concert Oreh.

FLASH] ES
My Bahy (kihncgnn:ldwn)

1588 Yes, Sir, That's
e riia Melodians

‘ox-Irot

Give Us the Charleston {{rom "George \

Seanulals”) (De Sylva- lltndeuon)»}'ux m
1589 o lay Yupt) {Schaler: h"‘)l‘"""m

'—0")’.\ up, lay n afer-Fisher)—
et e N Cgorus by Arthyr 11all
Mg Snumlc 3nd Tlie Holel Carlion Temvace Orell.
lt le 1) —Fox-trot

vis- Ager
It an é Tlis Hotel Carlton Tern« Orch.
5133, ULllIrlt Lmly (knin \\'hllmf)—Bln; .Eddie Peabudy
« Rai t It P ls De fn Vlrgmm in
lhc \lnrnlny) {Friend-Donaldson)—Ba)

Edd.le ‘Peabody
51590 O Say! Cau See You To-nikbt (Creamer-

Schuster-Flatow)—Fox-trot with VncJI Chorus

by Artliir lall n Gate Orch
Maibaitan  (from  “Gnerick m.uu--) SHor
Roilgers)-—Fox-trot. . .-..... Golden_Gate om
S1551 Look e 1evel (RingesV imes)s okt
tolien Gote Orelh.
Because of You (Tlle \\'orld Is M;ut) lhucll
Fiorito)—Fox-trot fat Martin and 1ls Orch.
51571 s.lm Sieaa (l)mckmnllb:pu 2uam)-
7o with Vocat Chorus by Veron Dalbact,

s Clover Glrdcns Oreh.
Marguerite  (Murphy-, <Itn|}|‘1n Dernie}-—=Fox-|

Martim and l{ls
51573 Ru\\ Rl\M Rosie! (BryanMe cr o

Chorus by Arthur Ha I,
MR s.«lm and 1is Ilo ICnrllan)tm\cc Orcl.

Say Arabella (What's a '!rell.‘\" L
Florito)—Fus-trot,
Billy \\ynllrs Greenwich Village Inn Oreli.
Edison Blue Amberol Records

3016 Dojn’ tie Beot I Coar  Siny
e, Yiano aid Guitar-Ven

3024 The Roeky Rond to Dublin
ampion Eiddler of Teidusce, Allea Sisson

S026 Suipmn ¢ WVirh lIymn—Sl “nrk 10: 46
oS0 Thymn: Wiy Do You Wl
Y S parhes Cattman.

and .\lr-ronom.m Quaml

y lhnnamga. Fide
aldart & Company

Rovin' Gamlilcr—Sinking, Jews lary,
nica, Fidille and Guitar,
Verwon Dalliart & Con
5028 The Rimaway T Tarmonica, Fid
die amd Guitar . art & Comm ¥
5029 Collegiate—Novelty Fax trot with Voot Queur,
e Ore
5030 A Waltx in the Moonligiic and ¥ou—Organ,
ick Rinfey on {he Midmer-Loch, Pipe

in|

3033 qu(lllnl Vade March. ited States \lnrlnt llml-|
5035 When Tley Ring the Goldel\ ntllt for You and

Ne s Hart md Chorus

\ln M lllt O(vrm—-\'mldcvlllc S eclally PJI.I] Burna
irot with Vocall Chonia

036
5038 Just 3
by

Y.
5019 I Miss My Swi Sw
(fron n:u-
with Vocal Charus by -\nlmr Hail,
ennessee Happy Boys

Okeh ﬁezoréls

%229 Swinging the Swil
A St Lonis Clant—Foxtrot
5230 Py 2 Goof Heatled Mama ¢
)—Comnnn So
cuse Wil .
I Love \-o..,
No 4:eu|uI|o Sl
willinary lamioiieers. . “Marga
5231 Come Back Daddy and Ease My Aching H
SCentealto Solo. Ree. by Sata Martipa Jug
..... ar Moriin
Papa, Papa Biues—Coniralio Solo, Ace. by Sar.
Martin's Jug Band . \Sra Martin
40437 Dallas Blues—Fox.t
Fred "Sugar Hall and His Sugar Bables

A Fox Trot
Melody With A
W Great Dance Rhythm

Malguel ité

OWEN MURPHY
AL SHERMAN
_wxd BEN BERNIE

Blucs —Fex-troy
d "Sugar

Sohbin'

10438 Funn won
'_m.m—mn

Hall and His Sugar Dabic:
.The Yellow Jackets
\The Melody “Sheiks

10439 Sunul—Fol

rot,
inx and ‘Hls Birmingham Socicty Serenaders
Wi :n

et yes of Are Fooling You—Fox-trot,
40440 Lullt Boy Blut!—ﬁN 1rot,

Linx and His Birmingham Society Sercnaders

cadia Peacock Orch. of St. Louis
Who Caa_ Your Renll ar Be Blues—Fox-trot;
Vocal Chorus by Avery Loposer,
Areadian Serﬂuderl
40441 Mcleana-E Hawaiian Invtrumental.... . Kimo Kal
Kawaihay Walu—Hawaiian Instrumental,
Kimo Kalohi

40442 ln Gonna Charleston Back to ﬂ;\vltslm- ~Fox-

rot < oot Five
Shew Drivin' e Wiid—o ox.t
Fre Ihd His Sugar Dabies
40443 l'aneq Bonge Maia Chrom Eari Captoll Vanmiies
25")—Fox-trot ... The Red Hotters
Whit Do T CoreWids Do 1 Care, My Suceti
Me Down—Fox-trot.., ... The Red Hotter:
40444 Bully st he. TowmInirumeniat
Fiddliz’ Jokw Carson and His Virginia Recler
The Hawk and the Buzard—Instrumental
Fiddlia’ Joba “Carson and His Virginia Reelers
ox-trot,

40445 Silver Bell—]
M:.Mlchcn s Home Town Band
Sweet Bunch of Dalsies—Walt,
¢ Town Band

30436 Rittle Mary Phagan—Singing b Basuar
Rosa Lee Carson
Frank Du Pree~Singing with Guitas,
Blind " Andy”
40430 Disic Parody—Singing with Auiobarp and Har.
monica Accom]l

ca p cst V. Stoneman
Unete Sam and The Kaiser—Singing with Auto-

baniand Harmoniex Accompy

40418 nm
S

t V. Stopeman
2 Mother_ Always Walting You at Home
t Home—Singing with Guitar Ace.,

Charles Nabell
Little Joe—Singing with Guitar Ae

Charlea Nahell
40419 'fhe _Boston Durglas—Fiddling and ~ Singing,
Guitar Ace. by Rosa Lee Carson,
Sally Aug-—Fiddling ond i 'dd"& G
aily Ann—Fidding ond Sin uita
Lec ¥

Ace.
by Rosa In* John Carson
10422 Bary B ren, O
iginal New Orleans Rhythm Kings

ori
J Never Knew What & Gal Could Do—F.
Originl New: Orleans
40424 There's Oue Borm Ev'ry MinuieTenar:
Buey, Nayelty ace o How.wows,
il Tones Evsint Hare: Happinces. Boys
There Ain’t No Flics 9n A ntie- -Tmor-B ari-
touc Duct, Novelly” dcc.
o e o Hminent Boys
40425 1 Migs oy A Swits Mty Misses M)
o1 "wih Vobar Cloras by ity Jon
keh Symplnm

Souys (Yup Alay Yup) Follrol.

Cherus by Billy ’Vnnu 4 Hortery
40426 \lone at Lase—Fo c Red Hotters
Row. Roslel—Fox\ro( “with Vocal Chor

h g e ‘he ansaw Tl’:lve ers
10427 [‘.’ll n l\ly r 3 dll Dlyb—\V:lllz. . .Tbc Yellow Jackets
d-Night, Swulhun—\\' The Yellow Jackets

40428 The Promenade W-'llk ( om lhe wasical comedy
"Artists and Mod ) —Fox-trot.. Tickle Toe Ten

d Thls \\ u! Be (Fr m "George

dals Vo
s by Bruce \Vall:ct

can cal
Cher :klc Toc Ten
0429 O Now She Can Love—Fox.
Jack Linx and Bimmiogbam Society Sercnadurs
Sycs Ay Sheby b Her Shefk—Tox ror,
J md His Bimingham Society Scrcn.’-dcrl
lhe 1f:h| of -l s- rs--Tenor  Ace.

ru« \V\Ilace
ike ‘l‘hls——T:nor Ace. EJ
umlrlk. with Bells and Bird Heets
Bruu Wallace

40432 Sweet Gvnrgl: Brown—Singing with B:
arnum-Billy Bar Iey {The Glob: Troutn)
1 You Rpen Susie ¢ tLike T Know Susie)—
m: \vnh Ranj
Bamum Billy Balley (The. Globe ‘l‘muer:)
40432 Dodwood Mnunl'\ln——smx\nz with h{
orris
Red Credl k~S|ng|r;g wltl Banjo Ace. Land Norris
40434 Nantucket Nan—Fow-t
Vick M en "Meclody Artists of Atlanta
Save Yonr sr{’”?i o:-lh ody A . Al
B K el rtigts of Atlanta
40435 The Old F-u)umd Fati—Baritone ul’lh Orgar
by Forste:

R. M.
. Douglns Swagerty
Uetter Fariher On«ﬂlnloug wilh_Organ Ace.

y Mrs. R._M. Forster.,.... lan S\us{"ly
40436 Smglu Ll!hSlnmnu wlth Gul tar and l'farm
Ace, by Henry Whitl +Roba Sunlu
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Little Frauki
aieh] :l mhiub:nusn':wa (':\uur Dues,

40375 1 Wi 1 os o Single G it Axs.m‘?l::"zhl -
&
’(I:'n? Hulcher Hnyﬂlmcdm

Siuging

1y Whiner
hrmnmu aud

Heury Whitter
Hersal Thomas

i
Her:
o' My STureyaRie e Ca e o it o

Lo \\‘?l'l‘l‘l'u: e. by Buddy Chnstiaw a) Clar

Soln.. .

T A 'm Coiderned Conraite “with Hana’ "
3150
and Fiano  Ace. by Buddy Christian aud ..a’.
2 Taylor

Pathe Phono & Radio Corp

028149 Paddlin® Madelin® Hnue—Ukulclt and Yole
I'n & HadtoGer Cayhie 1?"“’“’2’,"‘{““"" i
vnr a C.ll:-l!t Had l"hé’ ﬁl.—(.( —Uku] lclL
028152 Ceellls—Vaice' and ‘Gubtar, wﬁn‘ﬁﬁﬂ’a,(gekﬂﬂﬁ o
Blue Soldler Bluts—Volcr and G hl."!

a
Lee Mgu.s:ecannd [fer Blur Grass Boys

036272 Soltya—Fox-trot, with Vncal Clmnu by Arthur
andieFotirei u 3 ll) en Onach
036273 Ol’lt Smllhrnx -trot,  with Vn:nl (lJm ml‘s“b"“h
\ (nl] x Dance {)l’('l
4\r:|h¢l|. Fox-trot.

036275 iav’c Your Sarrow N.G]_r;:;nwest‘rix;os:nmdzu
with Vocal Chorus Uy Asibar HaIL,
cnox’ Dapee Orch

with Voen Choruis
Lerox Dance Orek.
izl it Voeal Cronus S

uthani A
T C T Sk Vo Tontoi-Fox trom
i
036381 P Tired of Everything hm@"’" Spsety vt
Wit Voes! Chorus hy"ﬁqm Nicko
Smile Awbile—Fox-trot, with oul e Gy o
ixedo” Dance Orck.
Vi i
Foxitrai: Jersey Collegian
Sl el S S
oz c;m... Sweetheart—Tevor Duet.The Honey Boys
 on Croouing & TuneTenor o..uk .
036285 Bucktown Dlues_Foxtrol oy Senter
< Broken By Heane-Fouliii. 1B0}4 Seover
AN RECORD

021151 I\Jw;ln—}{awmuan Guital

Row Row Rosie—Fox-trot,

.Fereras and Franchini
ma—Hawalign Guu 5. Ln\ust and Ferenn
025150 My Red ot G:\l—Ukultle :\nd
ards %Uknlr]t Ike)

1 Don™t Care r\mﬁnorkukuhl: aud
Clig

Edwards (Uulele Ike)
025151 Alnnt :n Last—Veice aud Guitar. . Miss Lee Morse
y Old Place Is l.nve Lane,
Miss. and Hu Blue Grass Boys
D NCE RECORDS
036274 Love Mc Daddy Bluls—rcx trot,
Lllmnlnnhl- Bakics
o

Fox:tr
)'Ive Birmingham Bables
ucrite—Fox-trot, .- - Majes lllg D:m:e Orel.
ilad a Glrl Like You—Fox- with
ocal Chorus by Fames Ponu

<7|r[|nln Creepets
036278 Um a Night Like Tl.n——)‘on
Great Westeny Serenadens
When Eyes of Dlue Are Fooling You—Fo:
Hollywood Dace Bec
9 Decy, Elm.-Fox. stern Serenaders
Swmk ‘rumc x-tret, wilh

ocal Chorus by Frank slerlm(}

irgiuia Creepers

036240 The Farmer Tool other Pud Away H ,
Ha; )—F.l'-hol, mlh Vocal Chorus hﬁ
Nicko! ...Majestic Danee Orrh
The Km Tsa't Aan. ymore—Fox trot, with
Vocal Chorus hy /\rlhur Hl ,

ajestic Danee Orch.
036282 La Traviata—Aledley Fox-trot. C:slnn Dance Orch.

Vig Gricving for You
036277 §1u

03¢,

Egyptian Dallet~Fox-trot sino Dance Orch.
036283 1 \Vnndrr Where My Gal Is To-night—
Fox-trot .Palace Garden Orch

My Dawg—Fi Pledmom Dante Orch.
SEULAR VOCAL RECOR
032131 wo Wouldeit Love You—Tenor.

{mmy Flyon

Mnde Me Give Up Ever one Else on
You Throw Me wa—Tenor. Jimmy Flynn
032133 The Rovin' Gamblcr—Tenor, uy Mass
ew Rlver Trals—Tenor, :Guy Massey
GRO SPIRITUAL

R
el—Negro Folk Song,
1a8le Unlversity.
e That Rock—Negro Fo)
Bid iversity Quintet

NE
021152 Ezekiel Saw de Whe
I'n GD! 3 H

uintct

Yo —Col\ rt Arr. ...Petite Symphony
036286 Bcuuu of :ﬂl: ce Eatite Ky hord

Gennett Lateral Records

............

DANCE RECO! RDS o
in’ nes- inv 34
3099 Headin® For Home (Jone hocT aiﬂl Cﬂrl’llgnkbuh
K leston Back to Charleston url
R e s F“ o = The Vagsbonds
3100 My Empty Acms—Forteot, "0 S e,

Ukulele Lady (Kaln\\’hmng)- —Fox-tro!

T (DTb 'Yuukabonds
M Y o-mxhl avis-! ke
o3 of Ly Al DR B et
Sometime (Kahn e Sing Quarc

3104 Daes My Sweetic Do—A nd Hnwl {Belled:
Pinkard)—=Fox-trot. . “Pigey"’ L

Sir] Thal" My I!:hy (Kl - Dnna]dsnn)—
Chroxtro). oo i y'c"‘i 1 Orch.

t Meycr:
2097 M'g:h & kaq “I I;ll \lc‘l]nphls Mefody Boys
YOS Ce %\u “‘;\;‘i’i’ ’f')’_“‘"f e
AFF:

3106 Croonin® 2 ‘l‘unc (\ e nm cl ‘;Klndhna Five
tl BE re
Nathan chmu "Orel.

1 o
hize) —Fox.irot han
3109 mgm, Blue (Egan: By ,],{h 3
ose

e Kid of A 76
So_That's the Kind of 2

1, with Vi 5 b
ko e atl Glante's Drcb.

ack Kau
1110 The Prlsoncr ao..g_(mmyu_\

¥ §tnng Quaﬂtt

1 Want Another Ch;m:r \V“h ou {Syl
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ﬂ “THE ROLL OF HONOR"

players.

“Your player sales can
only be as great as you
make your roll trade.”’

Player Pianos — your biggest
profit line—cannot be success-
fully promoted without the cul-
tivating influence of good
player roll merchandising.

Players are bought to play
rolls. Player owners who buy
rolls inspire others to possess
A live roll depart-
ment creates player prospects.

UNITED STATES MUSIC COMPANY,

2934.2938 West Lake Street, Chicago

122 Fifth Avenue, New York

Sell U. S. Rolls—Yo\Jll Sell More Players!

eyer-Dace)—Waltz.. The La Page String Oreh.
ot Heary Brown (Rose)—=Fox-trot,
clginal Indlana Five
fudlana Stomp (Charleston Tnmr)—Fox rot,
Original Indiana Five
3114 U Tired of Everything Bt You' (encs)—
Fox athan Glantz's Oreh.

M
3112 Red

Cotra " Ruby Deyery. Foweirat,
lhulc) s Lucky Seven
3118 1'e_ Knee-Decp fn Daisies (And” Head Oyer
Heels in Love} (Goodwine-Little.Ash-Shay)—
Fou lrm_ with Vocal Corus by, Arlhux Fields,

€3 l’ld his Orch.
T iu Love With You (\vm‘lm Black More)—
Foxtrot, with Vocal - Al

W‘
PULAR vocu, RECORDS
no2 thlha (.Ruh -Dreyel
E: e Mclod Man with HIs Banjo Uke)
Fm Gnum ‘barleston Back to Charleston (Tudk.
Handman
Razaf (Thc Mclody Man with 1o Banjo Uke)
3107 The Snccalng Souig (Lockhard-Welling-Poace)
=Teuar, with Guitar and Harmo: mc.a Ac:nm

I Wish 1 a  Siugle Glrl
=~Tenoz, vmh Gmm and Harmonica Ace

Vemou lgallmrl
VOCAL BLUES AND POPUL/\R HITS
—Voeal Blues,
lue Uke—l’on Radio Star

e—Pop Radip Star

3116 Pal of My Rahy Days {Montgemery- Pl:mlad

—Tenor, with Guitar Accomp...... Arnbur Ficlds
Alone at it (l\ahn-F‘umu)—Tnov with
Guitar_Accompo oo rthur  Fields
i ’u:lnlll (Norlon)—T:no \Wilson et
g \\'llsnn leper
n,\\VAfor('"lN S RUNENTAL
3101 St. Louls Blues................F¢ ra and Paaluhl

L ot Bk b Hebet Fereca and Paalubi
3105 Solvelg's Soug (Gnts)—['?ano Accotap,

St Buitio Alersi

Gypsy Love Soug (Herhert)—Piano Accomo.

e Gty Alhert

Loye, Will You Marey Me? (Quinn)—Tfaie

(ann)——v'dm ok Qune
Frank Quiuu

o

3114 Do, Lprd, Reme: (Mountain

Siyle)
2 Guftar and Harmanica Accompy
Jobn Heney Howard

5741
New 's'n'zéi
Piane_Accol
LD IINE. M&UNTMN RE
4

I've Started for Ttbe Kingdom (Mnumam Style)
Guitar and Ilarmonica Accol
]ohn "Henry Howard

ECOR
5742 The, Bmuucs o[ rehing (Recin) 0 Feiln—
n Selo; ano  Accom A
Michsgl Caeran
by Doyle,
oipe) (ONell —Vlnlln

ichacl Curran
FOREIGN RECORDS

5743 Pe Marla (L DomadioT. Micelo)—Vocal,

Greh. Adcomp.........- ..Salvatore Quaranta

'rmimm En fome (Tony Miccio)-—Vac

(ith Orch. ACCOMD ~vvr-ovvs . Salvaiore Qumn
53113 B nueno D il Alma (Paso-Doble) . (Posa
us)—Soprano, with Oreh. Accom.,

Evita Alves
Iusion (Leconer Flores)—Fox-trot,
s Toreros Musicos
$-3098 Que Pulgasi (Some Husl)——?nx trot,
oreros Musicos
Afcién De Luto (P'xsn—l')oble) Los Torergs Musicos
S.5739 Dear nerara  (Cement  E. Nicbols,
A arch s it Matvs 160 Tnf. Band
Victoria Crosa )(u:h—]\l reh,
His Ma]cily; Scots Guard Rand

Vocalion Records
21017 Rusr In ille Bud (Um"nw Fn:ltr)—’l'ﬂm]r with

O'More
\thl 3 Wondtr[ul World 1t Would Be (Eard:
ley-\Wilmot:! Lohr)—-’l'cnor, with Orch.Colin O'More
) Sir, That's My Baby (Rabn-Donaldson)—
m

Fox-trot, lnr D
Ben nd His Hotel Rooscvelt Orcb.
Collegiate u«n: “Boox Pty Foxtrot, for

Darcing, wnh \«oc
Ben Iﬁs Hotel waveh Orch
15081 Sonyz (Frsher Schxlt&)glmmy Fox-trol

Dancing, with Vi T 2
clvin and m, Orch,
Mamic (Smith- Shnlkul)—Fu trot, for Danci
Ten Seivin snd His Orch.
15082 Seminola (King-Warren)—Fox-tcot, for Dancing,
(Under Dircetion of Louis Katiman)

c
; Piauo o
The Sunny South (Hn

15080 Y

mbassadors
In the Pusple Tuwilight (\thnr.h —Foxtror,
for Daseing (Under Direction of Louis
Th Amhassldon
Along (cmnonmu) "~ Fox-trot,  for
cevnan .Ben Sclvin aud His Orch

uu tage

15083
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bets Waules Away (et Owenn) Miss My Swise—Mak Dict, I'ana At
tar Bt ey Sl Uk Uit Tiare panes Banner Records
IEL ] N{n Ny Swics ( ) Ilhu) Tox-trot, 3565 ]nl Tired .l Ev:ryliln“ Rut You-Male Duer.
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\VI;_ere the Retail Trade Stands This
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Traces Ninety Per Cent Sales Gain

e in S s taieh S (L Fricdman);
Roges Le Mar
Wihen § Dream of Old Erin—Ballad (Lee- Fixedmzn

Auld L S Syne—Scotch Song..........
g EDI’I‘ID “NMUSIC
Melodle, Og. 3,

3 (S. Rachmauiuof) (\)\}nll‘lu Fificlakf
New Model Speakers Added
to Hamburg Bros. Line

Mar
Rgmn Nl

Piviseurcy, Pa, Septeinher 8. — Hamburg
Bros, of this city, manufacturers af Peunsyl
vithia loud speakers and head sets, have aug-
wenled their line with two additional wodels
of loud speakers. The first is known as the
Peqnsylvitnia Mantelpicce speaker and the sec-
oud, the Pennsylvania Deluxe speaker. The
easing of each speaker counstitutes an attractive
picce of wood-work aud both have floating
wooden sonnd clhiambers with adjustable anits.
As the scason advanecs Hamburg Bros. report
a stendy increase of orders fromn established
dealers and a lurge uniuber of new dealers tak-
ing ou the line for the I4all season.

New Juni; H;rt Co. Branch

New Oueans, La, Scpiember 8.—The Junins
Hart Piano Co. Southern distributor for the
W. W. Kimball Co., piano and talking ma-
chite manufacturer, opened a branch in Boga-
lusa, La., August 1S. The concern will yetail
the entire line of Kimball instruments. The
location chosen for the branch Is the Wein-
stein Buildiug. A. J. Rogers is inanager.

lie Hart Co. is one of the leading New Or-
leans music houses with a modern four-story
building, special display rooms and a couiplete
rebuilding and repair departiment. Kimball ie-
struments and service are ecnjoying cnviable
popularily both in New Orleans aud out in the
Siate, which fuct, coupled with the healthy
husiness conditions, good crops and general
prosperity, indicates expausion.

Dan De l;oldes Is Off
to Europe on Vacation

Danicl De Foldes, forcign language record
sales manager of the Columlia Phanograph
Co., Inc., recently left for a vacation in Europe.
He plaus 10 visit France, Germany, Awstria,
Btaly, and Switzerland.  While his trip is not
far business purposes, we know thal Mr. De
Foldes will scek “atmosphere” for futnre Co-
foanbia foreigu laugnage records.
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Lines With Strong Sales Promo-
tion Plans .. 131-154
Demonstrations of Panatrope.
New Brunswick Instrument, Cre-
ate Unusual Interest. . .........
Dealers’ Stocks Reduced in Anticipa-
tion of Good Fall Business in New
Englani 159-162
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New 1925-1926 Models ......
E Prosp for Fall B
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City Dealers . ............. 195-197
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Mark oo o7 ule oo ces. o o ooy
Happenings in the Musical Merchan-
dise Field 06-210
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Merchant: «saimn. »cas gee o s
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...................... 211-214
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64

67
72

75

81
83

90
115

122

17-219

CORRESPONDENCE FROM LEADING CITIES
Milwaukee. 74— Cleveland, 82—Cincinnati,. 94—Indianapolis, 98—San Francisco, 102

—Richmond, 104—Buffale,
Chicago, 131-154—Boston,

106—Toledo,
159-162-—Detroit,

110—Pittsburgh, 114—Baltimore, 124—

176—Minneapolis and St. Paul, 178

—_Akron-Canton, 178—Canada, 180-—Salt Lake City, 182—S5t. Louis, 184—Philadel-

phia, |9$-|97.—News From The World's

Enropean Office, 217-219.

Acme “B" Makes Bow

Cixverann, O, Scplembcr 8 — The Acme
Etectric & Mig. Co., of this cily, manufacturer
of battery chargers, has just placed on the
market a new produet known ax the Acine “B”
power supply wnit which climinates the uvsc of
"13” hatterics. The supply unit will serve any
set of eight tuhes or less and is atiached to the
electric light circnit.

). A. Goldsicin, music dealer of Niagara Falls,
Y., has moved to 203 Fall street.

SOUTHERN
VICTOR WHOLESALERS

RICHMOND
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THE MASTER PHONOGRAPH
The most perfect music-reproducing instrument .

i
When buyers of phonographs 'l
are discriminating !

Merchants who are selling The Cheney are dis-
covering in the present highly competitive market
that The Cheney possesses outstanding selling ad-
vantages.

The Abbstsiord—Styl

A Quces Anne penod il
m Milunore Mahogany.  Gul
v.li'lled metal parts. Six 7ecord
Al s

Its superior tone quality is acknowledged. A
wide range of beautiful cabinets meets any require-
ment. Its selling points can be duplicated by no
other phonograph.

CHENEY TALKING MACHINE COMPANY - CHICAGO
Made complote in our own factories at Grand Rapids, Michigan

Early Enlish Model—Siyle
120, American_Walaut swined

n bot
Lengt

the Shafteshuiiy, mule of “raby
Walnut, w band-rubbed varousb

T Buckingban, welc
ahogany and  Waln

¥
393 i ;_dep 3

The Sahishury — Style 11%

Aiter the wark of Sherston and 19 4 . haght Icngth, 4D
1we b

. ag iy dth, e
whearer.  [n Makppany and 3 s Equipped with reso- »1ght, 47 1o,  Etectric motor, tw
e ol mesl pana astors  Playa all records. . With e pucers.” complrtely  edu p

ptitplated  Abhums alectrie or spring molor Five de fuxe albums




THOMAS A. EDISON, INC.

Musical Phonograph Division

of all.

You dofi't ieed a
fortune to become

anEdison Dealer>

Announces

STABILITY

We are glad to be able to announce:

©

They are final—and

safe in planning for your Fall
accordingly.

1 That there will be no change this year
¢ in the list prices of Edison Disc Phono-
graphs or Records.
2 That there will be no change this year
¢ in this Company’s policy in regard to
discounts.
3 That we do NOT contemplate entering
¢ the radio field.

These decisions have been reached after
carefully considering the best interests
ou are
usiness

Q Egison

N

sk nearest Edison
Jobber

CALIFORNIA
B-nLI‘?'lnclufo Hdlaon Ihenoxraphs,
td.

COLORADGO
Donver—Fdlmon Phonograph IXalribut-
ing Co.

GRORGIA
AuUnnta—Phonographs, Inc.

ILLINGODY
Chion, Fdtson Phonvgeaph Distrib
ul’nx Co

LOVIBIANA
New  Oricans—Dinnwnd  Music Co.,
Joe

MANSACHI SETTS
Boalon—Pardes Ellenh: rrer Co,
Iver Johomon Sporting Goods Co
(Ambercin only).

MICAIGAN
Detrolt—Phonosraph Co, of Detroil,

MINNESOTA
Minneapollo—Laurence . Lucker,

MISSDURI
Kounsns City - Edlssn Phonograph Dis-
tributine Co.

St. Louls—S8llverstone Music Co.

MONTANA
Helenn—Aontana Puhonograph Co,

NEW IURREY
Orange—Ed{son Flonograpb Dlstribut.
Ing Co.

NFW YOk
Albany—Americsn Phonograph Co.
New Vork City—J F. Bluckman &

Son (Amberols only).
Syracum—A\V, D, Andrcws Co. (Am-
berola only).

ono

Jobbers of the New Edison, Edison Records, the Edison
Diamond Amberola and Bluie Amberol Records

REODE ISLAND
Providence—J, A. TFoster Co. {(Am-
rolu only).

TEXAS
Dalléo——‘l'exnmcklnhomn Phonograph
0.

UTan
Ogden—Proudat Sporting Goods Co.

VIRGINIA
Richtnond—The C. B. Hnyres Co., Inc.

CANADA
St. John—W. M., Thornc & Co., Ltd.

to—~R, S. Wiltams & Sons Co..

< The wraph Co
TENNSYLVANIA
Philadelphin—Girard Phonogrsph Co.
Ifitsburgh—Buehn Phonograph Co,
Wiillamsport—W. A. Myers.

Led,
Vancouver—Kent Plano Ca, Ltd,

‘Wionipeg—R, §. Whilams & Sons Co..
Lta.

Babeoo Bros. (Amborola only),






