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Renaissance Period

HIGHBOY PHONOGRAPHS
RADIOS and COMBINATIONS

illustrated on pages 100 and 101

are sold by these exclusive Sonora distributors

Baltimore Phonograph Dist. Co.
422 North Howard St.. Baltimore, MJ.

The Commercial Associates
475 Colyton St., Los Angeles, Cal.

Doerr, Andrews & Doerr
Minneapolis, Minn.

Gibson -Snow Co., Inc.
Syracuse, N. Y.

Greater City Phonograph Co., Inc.
234 West 39th Street, New York, N. Y.

Kiefer -Stewart Company
Indianapolis, Ind.

The Kohler Distributing Co.
63.67 Minna Street, San Francisco, Cal.

Long Island Phonograph Co.
68 Thirty-fourth Street, Brooklyn, N. Y.

Moore -Bird & Company
1720 Wa:ee Street, Denver, Colo.

e%
TmE INSTRUMENT 01, QUALITY

CLEAR AS A BELL

A The New England Phonograph Dist. Co.
221 Columbus Avenue, Boston, Mass.

The Ohio Musical Sales Co.
1747 Chester Avenue, Cleveland, Ohio

Pennsylvania Phonograph Dist. Co.
1015 Chestnut Street, Philadelphia, Pa.
405 Wabash Building, Pittsburgh, Pa.

James K. Polk, Inc.
181 Whitehall Street, Atlanta, Ga.

C. D. Smith Drug Company
St. Joseph, Mo.

Southern Drug Company
Houston, Texas

Strcvell-Paterson Hardware Co.
Salt Lake City, Utah

The Tay Sales Company
6 North Franklin Street, Chicago, II

.

Yahr & Lange
Milwaukee, Wis.

SONORA PHONOGRAPH COMPANY, 1Nc.
279 Broadway, New York
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A. W. Rhinow Now With
Federal Telegraph Co.

Announcement Made of Connection of A. W.
Rhinow, Prominent in Talking Machine and
Radio Trades, With Merchandising Division
of Roister Radio-Headquarters in New York

Congratulations from ninny sources were ex-
tended recently to Arthur W. Rhinow, upon the
announcement of his association with the Fed-
eral Telegraph Co. in the interest of Kohler radio.
During the ninny years in which Mr. Rhinow
has been connected with the phonograph and
radio fields, both in a maiiiiffietming and whole-
sale way, he has accumulated a wealth of
knowledge and experience that tits kiln extraor-
dinarily well for his mw post.

Mr. Rhinow spent the past four years with
the Girard Phonograph Co. of Philadelphia,
well-known phonograph and radio distributor,
for whom he was assistant general manager.
Prior to that time lie was associated for eight
years with the Edison Laboratories at Orange,
N. J., where lie acted as special assistant to the
late William Maxwell and helped to shape many
of the merchandising policies which attracted
such wide attention for a tinie in the phono-
graph industry.

Although the announcetnent did not say
what Mr. Rhinow's new duties with the Fed-
eral Telegraph Co. are, it is understood that for
one thing he will set about to create imme-
diately a publicity bureau upon an elaborate
scale. Aside from that, he will make his home
at the New York office in the Woolworth Build-
ing, and for the time being absorb a portion of
the multifarious duties attendant upon the
launching of a new product.

Demonstrate Panatrope at
Brunswick Branches Soon

Letter to Dealers Sent Out by Vice -President
Deutsch Tells of New Instrument to Be
Shown at Branches Around September 15

The Brunswick Panatrope, new reproducing
instrument developed jointly by the Brunswick-
lialke.Collender Co., in co-operation with the
Radio Corp. of America, the General Electric
Co., and the Westinghouse Electric & Mfg. Co.,
was formally announced to Brunswick dealers
in a Communication from the office of P. L.
Deutsch, vice-president of the Brunswick organ-
taation, on Almost 18. In referring to the
Panatrope, Mr. Deutsch stated that it is so
basically different from any reproducing instru-
ment known to the trade to -day that it is im-
possible to adequately describe its musical per-
formance in the letter.

In line with the Brunswick policy of extend-
ing advance informanton to its dealers, the firm
is making arrangements for suitable introduc-
tory demonstrations at all brooch organization
Iteadtptnrters on or about September 15. The
Brunswick officials established this introductory
date so that dealers might anticipate the dem-
onstration and lay their plans accordingly.

In commenting on the value of the Panatrope,
the letter reads, in part: "The vital importance
of the Panatrope from our mutual standpoint,
makes it absolutely essential that this plan of
introduction be followed closely to avoid the
possibility of disappointments in supply which
otherwise might arise.

"We believe that the new reproducing instru-
ment will provide merchandising opportunities
heretofore undreamed of by the trade."

Geo. P. Hough Appointed
Carryola Sales Manager

Will Make Headquarters at Company's Execu-
tive Offices in Milwaukee-Identified With
the Industry fur a Number of Years

Donald T. Allen, vice-president of the Carry-
ola Co. of America, Milwaukee, Wis, manufac-
turer of Carryola portables, announced this
week the appointment of Geo. P. Hough as
sales manager of the company with headquar-
ters at the executive offices. Mr. Hough has
already assumed his new duties and is proving
a valuable assistant to Mr. Allen in co-operat

George P. Hough
ing with the company's clientele in the develop.
ment of Carryola business.

Gco. P. Hough has been identified with the
phonograph industry for a number of years.
having previously been sales manager of West-
phono, Inc., manufacturing portable photo.
graphs. In this capacity he visited phonograph
dealers throughout the country and gained an
intimate knowledge of the portable phonograph
business which will undoubtedly enable him to
attain pleasing success in his new work. The
Carryola Co. is making phenomenal progress
in the marketing of Carryola portables and un-
der Mr. Allen's direction sales have increased
tremendously the past year. Mr. Hough's ap-
pointment as sales manager will enable Mr.
Allen to carry out important executive plans
which he has been working upon for some time
past.

F. L. Fritchey and J. H.
Kellar With Buel Dist. Co.

CI.FVF LAND, 0., September 8.-The Bud Distrib-
uting Co., of this city, wholesaler of musical
and radio merchandise, announced this week the
appointment of J. H. Kellar and Frank L.
Fritchey as members of the company's sales
organization. Mr. Kellar, who will travel
eastern MItio, was formerly a representative of
the Cheney Phonograph Sales Co., which was
absorbed by the Bilel organization, and prior
to that was associated with the Music blaster
Corp., Pittsburgh, Pa. Mr. Fritchey until re
cently traveled in western Ohio for the Perry
B. Whitsit Co., Victor jobber at Columbus, O.,
and some years ago traveled through the same
territory for Thomas A. Edison. Inc. He has
been identified with the industry for nearly
twenty years and is very popular in Ohio.

Musical Products Co. Is
Exclusive Federal Jobber

To Distribute Products of Federal Radio Corp.
Exclusively in New York, Brooklyn, Long
Island and Northern New Jersey Territory

Announcement has recently been made by the
Musical Products Distributing Co., Inc., New
York, distributor of Pooley-Atwater Kent radio
receivers, Cunningham tubes, Eveready bat-
teries and other radio products, by B. D. Colen,
president of the company, of its appointment
25 exclusive distributor in New York, Brook-
lyn, Long Island and northern New Jersey, for
the Federal Radio Corp.. Buffalo, N Y., manu-
facturer of Federal radio receiving sets.

In commenting on his company's appoint-
ment as distributor for the Federal Radio Corp.,
blr. Cohen said: "We have always distributed
the products of the Federal Co. in the metropol-
itan territory, but, however, we were limited in
Our scope as see were not an exclusive distribu-
tor for the company. We cannot help but feel
that our appointment by Federal to handle its
new line in the metropolitan territory, which
includes northern Ness Jersey, Brooklyn and
Long Island, as well as New York City, is in
the nature of a recognition by the company of
our ability to merchandise and handle the line
advantageously.

"We are particularly pleased at being able to
offer dealers in the territory the opportunity of
handling the new Federal line. It is in our
minds most comprehensive and complete, both
in the various models and range of prices, as
well as in appearance and ease of operation.

"The sales plan for the new Federal line will
include the appointment of a limited and r
stricted number of dealers in the various terri-
tories. Thus each dealer will be protected
against competition in his locality."

The Musical Products Dist. Co. has secured
space at the forthcoming radio exposition and
hopes, in connection with the rest of its prod-
ucts, to be able to exhibit the new Federal line
in its booth.

Three New Music Master
Distributors Appointed

KANSAS CITY, Mo., Sept &-A. A. Trustier,
who looks after the interests of the Music Mas-
ter Corp. in this section of the country, reports
the appointment of three new distributors for
the Music blaster product, namely, the Rocky
bloutitain Radio Corp., Denver, Col.; Artophone
Co., St. Louis, Mo.; and the Electric Appliance
Co., Dallas, Tex.

New Gennett Recording Star
Buddy Lee, vaudeville artist, recently con-

tracted to record for Gennett records, and his
first recordings, "Oh, Say, Can I See You To-
night," coupled with "If I Had My Way About
Sly Sweetie," are making a big hit with the
trade. Mr. Lee sings to his own accompani-
incur on the ukulele. His second recording,
"Want a Little Loviti" and "Sonic Other Bird
\VIiistled a TO.," will be released shortly.

Okulski Bros. Incorporated
The Okulski Bros. Piano Co., Passaic, N. J.,

was recently incorporated at Trenton, to deal
in pianos and talking machines with a capital
stock of $50,000. The incorporators are: Chester
J., Alfred J., Beujaniin J. and F. P. Okulski.

See second WI me ler Gifu of Articles of Warm G this ism* of Th. World
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Where the Retail Trade Stands This Fall
Early Start of Fall Sales Promotion Drives Is Vital-Improve-
ments in Products Give Trade Strong Talking Points to Exploit

Fall-and better business, according to the
"profits"-are in the offing. That the "profits"
are correct is a practical certainty, for, in this
business at least, the cooler weather brings with
it a greater tendency on the part of tire public
to buy talking machines, records, radio and
other musical merchandise. By the time this
issue of The World reaches the trade the vaca-
tion season will be definitely over and the pub-
lic will once again have resumed the routine
of every -day life. In short, the stage will be
set for the dealers' sales promotion campaigns.

With new and improved models of talking
machines and radio and with records of a qual-

ity which never before have been available to
the public the trade has new and stronger talk-
ing points, which, properly developed, should
be instrumental in creating much business. But
it all depends on the dealer. The "sitter" will,
as usual, merely sit and sigh; the "doer" will
be up and doing-and reaping the profits. The
fact that the public will buy does not mean
very much for the lazy, short-sighted retailer
or salesman. They will have to be content
with the crumbs which through some mischance
slip through the fingers of the active, aggressive
dealer into plans his sales promotion campaign
as the army general plans the movement of his
troops. Business certainly should register a
marked improvement during the next few
months, but the dealer who wants to get his
share of the "sales harvest" wi:1 have to meet
it half way. The live wire will; the sloth will
not.

With the retail trade in a stronger position
than ever before Jr ir history to present to

the public new and improved products at prices
that are certain to interest many who have held
off buying, and the vast army of people who
want "something better," the Fall offers a won-
derful opportunity for bringing up sales volumes
to a satisfactory point if the dealer does his
shore by bringing his line to public attention.

While all indications point to
a marked revival in the retail
business during the next few
months, the success of in-
dividual retailers is controlled
largely by other factors which
are emphasized in the accom-
panying article

Nose is the time to get after those prospects
who have been "waiting for something better";
now is the time to stage that advertising cam-
paign; now is also the time to think of direct
mail as a sales stimulating force; of window
displays which will bring the merit of the
lines handled home to the passing public in a
way that will leave no room for doubt as to the
wisdom of "buying now."

Advertising is, of course, the medium through
which the trade reaches the public and for that
reason this part of the sales drive should be
planned with the greatest care. Of equal im-
portance to planning is timeliness. Don't wait
until your competitor has the edge on you by
starting a business -getting campaign while you

are merely thinking about it. Business is a race
arid the one who crosses the line first wills.
Remember every sale made by the other fellow
means one potential sale lost to you. And the
fact that business has not been of "rush" char-
acter lately should not delay the start of the
Fall drive now. Money must be spent to make
money and it can be spent most effectively in
advertising.

The writer recently asked a dealer hose busi-
ness was and whether he, the dealer, was doing
anything to stimulate sales. Here is the answer:
"Business isn't so good. In fact it has been
so slow the past few months that we have
eliminated all sales promotion work We will
start again this Fall when conditions improve."

Contrast that with one of the leading dealers
in Paterson, N. J., who spends between seven
and fourteen thousand dollars a year in adver-
tising and other sales promotion work, especial.
ly in view of the fact that the latter does a
tremendous business the year around, regard-
less of weather or season.

Is not this an indication that the state of busi-
ness depends largely on the dealer and is it not
an argument in favor of really getting in back
of the merchandise you handle? And what bet-
ter time can be selected to really make a serious
effort to move merchandise than right now,
when the public is receptive to what the dealer
Las to offer? Make the most of the inirhove-
meats in the lines you handle by bringing them
before the buying public. The momentum of an
early start should make itself felt through th
Fall, e.pecially the holiday`,
to the first of the new
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Dealers, write your jobber for details, or oddress

There Is a Big Demand for This
Portable Radio Phonograph Combination

WE

MAKE IT

R. P. 1

Li:, USUAL DISCOUN1S

YOU

PREPARE

FOR BIG

DEMAND

Radio Panels
for

Console Phonographs
R. P. 3

3 -tube reflex loudspeaker
volume, distance selectivity
panel: 10x 14

R. P. S
5 -tube tuned radio fre-
quency receiver. Two
sizes: 14%1x113/16 or
15 3/16x161/8

List $45.00 List $65.00

New York Album & Card Co., Inc.
23-25 Lispenard Street, New York
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THE BRUNSWICK-BALKS-COLLENDER CO.
623-633 SO WABASH AVENUE

CHICAGO

August 25, 1925.

TO THE TRADE:

It is with great and just pride that
we announce to you the BRUNSWICK PANATROPE -- The
New Reproducing Instrument.

This remarkable new produot is the
joint development of Brunswick in cooperation with
The Radio Corporation of America, General Electric
Co., and Westinghouse Electric & Manufacturing Co.,

The PANATROPE is so basically different
from any reproducing instrument known to the Trade
today that it would be impossible to adequately
describe its musical performance,in this letter.

In line with our policy of extending
advance information to Brunswick Dealers, we will,
therefore, arrange suitable introductory demonstrations
at all Branch Organization Headquarters, on or about
September Fifteenth.

We are establishing this introductory
date purposely so that our Dealer Cooperators may
anticipate a demonstratiOn, and, accordingly, make
their plans.

The vital importance of the PANATROPE
from our mutual standpoints makes it absolutely essential
that this plan of introduction be followed closely to
avoid the possibility of disappointments in supply which
otherwise might arise.

We believe that the New Reproducing
Instrument will provide merchandising opportunities
heretofore undreamed of by the Trade.

C6operatively yours,

THE BRUNSJICK-BALKE-COLLENDER CO.

Of
VICE-PRESIDENT.

PLD EM
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Radio Cabinets by Vonehue

Retail riees
Maintained

HERE'S proven profit fur sou. The Ad.,uto
Radio Cabinet retell pile< has been main-

tained by our Jobbers and dealers against today!,
price cutting! Standardised In price-not a Inc.gain sale.' ma:Wet-It assures a definite stand
omitted profit.
Protected patented features, combined with the
very Attest workmanship. make the Adnpto nau) tidier. Adapt° Cabinets accommalate any
radio receiver having a dial panel not larger than
10% in. blab and 319, In. wide. DaulDPed withtompartment for enclosing batteries. battery
charger. and especially designed horn. Mode In
mahogany and walnut Price, 8110. West of
Rocky Mountains, 8120.
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DEALERS
Write your nearest Distributor or as

direct.
DISTRIBUTORS

Some profitable territory Is MIR open.

L. R. DONEHUE CO., Inc.
306 State St., Perth Amboy, N. I.
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W. L. Eckhardt Returns
From Vacation in Europe

Popular Executive of Music Master Corp. Vis.
iced Capitals of Continental Countries --Used
Aeroplane for Rapid Transit

Walter 1. Eckhardt, preyidelit rat thy Manic.
Master Corp., Philadelphia. Pa., arrived back
at Music Master headquarters on Saturday,
August 8, after a vacation spent iii Europe. Mr.
Eckhardt was accompanied by Mrs. Eckhardt
and their youngest son. Mr. Eckhardt is one
of the most popular executives in talking ma.
chine and radio circles and is equally popular
with the co-workers and employes in his own
organization. Accordingly he was given a royal
welcome.

Due to the concentration which Mr. Eck-
hardt has given to the building of the Music
Master Corp. this constitutes the first real va-
cation he leas enjoyed in many years. Although
his time was limited, Mr. Eckhardt visited the
capitals of most of the European countries.
This was made possible through the fact that
he and his family traveled front point to point
by aeroplane, using one of the famous Arco
Lloyd Air Cruisers. As his vacation was en-
tirely given over to pleasure, Mr. Eckhardt did
not make an exhaustive survey of radio condi-
tions abroad. However. as he fairly lives in
radio he naturally observed conditions. It was
Mr. Eckhardt's impression that the United
States is far advanced over the European coun-
tries in both the construction and merchandis-
ing of radio.

Immediately upon his return he plunged right
into the activities of the Music Master Corp.
and is already at work directing the affairs of
the organization into one of the biggest sea.
sons in its history.

Two New Distributors Are
Appointed by Sleeper Corp.

Announcement Made by Gordon C. Sleeper of
the Appointment of Langstadt-Meyer Co. and
Duluth Electrical Supply Co. as Jobbers

The appointment of the Langstadt-Meyer Co.,
of Appleton, Wis., as wbolesale distributor in
northern Wisconsin and the northern peninsula
of Mii.higan and the Duluth Electrical Supply'
Co., of Duluth, Minn., as distributors in Min-.
nesota, eastern North and South Dakota and
northern Wisconsin, was recently announced
by Gordon C. Sleeper, president of the Sleeper
Radio Corp., Long Island City, New York, man
ufacturer of Sleeper radio receiving sots. In'
commenting on the appointment of these two
companies as distributors of Sleeper products,
Mr. Sleeper said, "The Langstadt-Meyer Co.
Las been well known throughout the territory
for many years. It is enthusiastic concerning
the new Sleeper models and predicts a brisk de-
mand throughout its sales district. Our ap-
pointment of the Duluth Electrical Supply Co.
came after a visit to our factory here in the
East by W. M. Hogan, general manager of the%
company. After Mr. Hogan had examined and
become very familiar with the new Sleeper mod-
els, the appointment of his company as distrib-
utors in the territory was made."

The Sleeper Radio Corp. has recently in-
creased its manufacturing space approximately
60 per cent. The new space has been taken in
a new building near the company's present
factory at Washington and Sixth avenues, Long
Island City. The company announces that this
increase of space was made necessary in order
to meet the heavy demand for its products.

General James G. Harboard, president of
the Radio Corporation of America, will address
the members of the Advertising Club. New
York, at a noon -day luncheon on September 16,
on the subject "The Relation of Radio to the
Farmer." WJZ will broadcast the address.

Buel Distributing Company
Has Wide and Varied Line

Caries Big Assortment of Talking Machines,
Records and Parts, Radio Sets and Acces-
sories-Extensive Advertising Campaign

CLEVELAND. O., September 10.-The Bud Dis-
tributing Co., of this city, which was recently
formed as a wholesaler of musical and radio
merchandise, is moving ahead with tremendous
strides, and the officers of the company have
made arrangements whereby this concern will
represent many important lines in this territory.
In the musical field the following lines will be
handled: Adler -Royal and Idastercraft phono
graphs and Carryola portables, Okch and
Odeon records, Little Tot records, Honest
Quaker main springs and parts, Okeh and
Tructone needles and Ccerless albums. all well
known products.

In the radio field the following products will
be handled in this territory by the Bucl organ-
ization: Adler -Royal, A -C Dayton, Sleeper and
Thermiodyne receiving sets, Dictograpb speak-
ers, head sets and phone units, Ray -O -Vac dry
batteries, Budisco storage batteries, Balkitc
chargers and eliminators and Magnatron tubes.

Toni R. Bud, president and treasurer of the
Burl Distributing Co, and Edward B. Lyons,
vicepresident and general sales manager, stated
this week that they had completed plans
whereby their company would be represented in
the September issue of The Talking Machine
World with the most striking and pretentious
advertisement ever used by any jobber in the
talking machine field. Both Mr. Bud and /sir.
Lyons are planning to attend the annual con-
vention of the Ohio Music Merchants' Associa-
tion to be held in Cincinnati next week, and
it is expected that their advertisement in The
World will be centers of attraction among the
dealers who arc expected to attend this con-
VetiliOn.

Charles V. Logwood Made
Chief Radio Engineer

Electrical Products Mfg. Co. Announces Ap-
pointment of Well.known Radio Engineer and
Inventor as Chief of Radio Division

PROVIDENCE, R. 1., September 8-The Electrical
Products Mfg. Co., of this city, manufacturer
of Dymae Selecto Five receiving sets, Dymac
loud speakers, head sets and radio parts, has
announced, effective September 1, the appoint-
ment of Charles V. Logwood, as chief engineer
of the radio division of the company.

Mr. Logwood has contributed much to the
development of radio in the past. As early as
the latter part of 1903 he became associated
with the development of radio telephony. Later
he became identified with the l'oulsen Wireless
Telephone Co., which seventeen years ago had
its system in use by three broadcasting stations
in this country. In 1911 Mr. Logwood invented
a rotating ticker which was later supplanted by
the ultra audion jointly patented by Mr. Log -
wood and Dr. Lee de Forest, and which was
said to be very similar to E. H. Armstrong's
method.

It is stated that the audio amplifier which 
is now known to every radio fan was discovered
independently by file. Logwood and put into
actual operation in the Spring of 1912, although
Dr. de Forest had experienced as early as
1907. He then became associated with Dr. Lee
de Forest and their joint inventions in ampli-
fier circuits and their many successful oscillat-
ing and modulating circuits arc recognized the
world over. Mr. Logwood was chief assistant
to Dr. de Forest from 1911 to 1921. Mr. Log -
wood brings with him to the Electrical Prod-
ucts Mfg. Co. a wealth of experience and will
no doubt develop many new ideas of his own
in this fidd in the advancement of the products
of the Electrical Products Mfg. Co.
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Friendly,
Merchandising

back of
makesmakes greater

for all progressive

Modern
Policy

Products
profits

dealers

consistent, steady full -profit
industry as a whole

loss of business. However,
public demand. The consis-

and Manufacturer has much
products in the trade today.

introduction of the new Bruns-
instrument that widens, almost

dealer.

industry ... an era which Bruns-
equitable and practical

greater profit and influence.

rrHE Brunswick line is selling today-
I business - at a time when the phonograph
is beset by price cuts, slumps and threatened
Brunswick products continue in strong
tent friendly cooperation between Dealers
to do with the position of the Brunswick

Rapidly approaching is the date of
wick Panatrope . . . a new reproducing
without limit, the scope of the music

Whicn heralds the greatest era in the
wick Dealers-operating under Brunswick's
sales policy-will dominate, to their

again, and truly, Brunswick is making musical history!

THE BRUNSWICKBALKECOLLENDER
Manufssenarryx-Eabitaked

GENERAL OFFICES,
13,991,93 In ell ErInc1931 Chic New

THE RRUNSWICKHAUCE.COLLENDER
Main Officcs, 358 Ba7 St., Tomato Francisca
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Traces 90 Per Cent Sales Gain to Service
International Phonograph Co. Has a Plan of Giving Service and
Follow -Up That Is a Winner-An Efficient Stock Record System

In analyzing the policies and practices fol-
lowed by a successftel establishment, it is sonic.
times possible to pick out one dominant factor
and safely state that it is, in a large 'mayor,
responsible for the success of the house. Lo-
cation. aggressive sales policies, lack of cmpe-
tition, and the keeping up of an afidni

o

and collection department all have played their
share in the building of successful retail talking
machine establishments, but it is doubtful if
any one factor has played as important a part
as that of service.

How Service Adds 90 Per Cent to Sales
It is to service that the International Phono-

graph Co.. New York, owes enrich of the suc-
cess which it has had for the twenty-two year,
in which it has sold talking machines while lo-
cated on the lower East Side of New York.
George Sklar, general sales manager of the
company, when asked point blank to what he
attributed the success of the company stated
that more than anything else the policy of giv-
ing free service to a purchaser of an instrument
is responsible. To keep this service at the
highest possible notch, a repair department of
experts, who are at the call of customers at all
times, is maintained. In proof of his assertion
that service more than any other factor is re
sponsible for the large volume of business done,
Mr Sklar points out that 90 per cent of the
sales made mm the floor arc to customers who
have come to the store from all parts of the
city upon the recommendation of their friends.

Again, when this establishment added radio
and made a success of it, it was to talking
machine customers that the sales department
looked for business and a cheek -up reveals that
00 per cent of the radio sales tvere to former
talking machine purchasers. A proportionately
large percentage of piano ales are made to the
same clientele.

As the great bulk of the customers of the
store are people in moderate circumstances.
fully 99 per cent of the business done is on the
instalment basis. When these accounts arc
paid up, a salesman from the store calls at the
home of the customer and presents the bill of
sale, thanks the customer for his patronage and
inquires as to whether he is interested in
either radio, piano or sonic other musical instru-
ment. The amount of business done through
this act of contact reaches a large figure

Making Good Use of Prospect File
It is but natural that with sn,h hiri .5,,n,'

and of service the other a

are taken care of in an equally workmanlike
fashion. The prospect file, as an example. The
name and address of everyone entering the
store arc taken and should they fail to purchase
the instrument in which they arc interested. the
name and address arc placed on a filing card
which is kept alphabetically. A duplicate card
is also tirade out and given to one of the sales
force who calls at the prospect's home. This

card with the salesman's report is then placed
no a file which is kept by dates. If after the
first call no date is made with the prospect to
call at the store, the card is placed ten days
ahead for another call to be made. This follow -
no rarely fails to secure results. %Vhert a date
is made for the prospect to visit the store, a
salesman calls at the appointed time and accom-
panics the prospect, making the trip in a taxi-
cab if the distance warrant, it. This is another
angle of service which is always appreciated.

Extensive Canvassing
House to -house canvassing over a radius of

ISO miles is one of the features of the store and
this method of salting accounts for between
60 and 70 per cent of the total volume of busi-
ness done during the Summer and early Fall
months. Two crews of canvassers, each under
flue direction of a crew manager. cover this wide
territory all through the year. making the trips

lar_ar trucks carrying a variety of models of
achines and radio. While it is true

that the cost of this method of selling is touch
greater than other methods, it has the advan-
tage, in addition to the profit made, of keeping
the sales force intact and the stock moving.

Efficient Stock Record System
The method of keeping .1 close cheek on stock

is most interesting. Each of the members of
the sales force has especial responsibility for

ote angle of the business and each of them
snake, his report on tint phase of the business
to the general manager, Mr. Sklar. He has
volved a system of keeping track of the mer-

chandise that is practically self-explanatory and
can hardly he bettered. It consists of a WO -

card system, both of which arc !nude out on
receipt of any merchandise and which contains
a full deeriptimi of the inst llllll cot, including
the make. style, finish, serial number and the
address of the warehouse in which it is stored.
One of these card, is given to the office depart-
ment. the other is retained by the sales mate
am- who keeps these cards under lork and key.
NVIren a sale is made the card pertaining to the
instrument is taken out by the sales manager
aml attached to the delivery receipt, which has
been signed by the customer and tuned over
to the office force for filing with the duplicate
card. It can be readily seen that this system
provides for a double check -tip of the stock and
allows of no dishonesty or loss of merchandise.

The management of the record department,
under the direction of Jack Alicke, is on a par
with the rest of the sales methods. It is one
of the most complete record departments in
lower New York. with a stock of more than
10000 records. The complete Victor Red Seal
catalog is carried and a large stock of Jewish,
Russian, Italian, Greek and Armenian records.
.a mailing list of 7,000 is kept and the record
supplements arc sent out regularly. Many cus-
tomers who purchased their instruments at the
International during the twenty odd years of
its existence and have since moved to other
States continue to send prepaid orders and
though not a feature of thy store, a rather large
record business is done by mail.

Opens Branch in El Dorado
A new branch of the Bensberg Music Shop

was recently opened at West Main and Cleve-
land streets. El Dorado, Ark.. recently. This
concern has stores in Camden and Fordyce and
carries a full line of musical instruments at all
it, ctablishinents

Times have changed in the Record Business
Old fashioned, profit -absorbing sales methods

are going rapidly into discard
Wenamaker, Lyon & Healy, A. Hospe & Co., Grinnell Bros., Baldwin
Piano Co. and a great many other prominent concerns have adjusted
their sales methods to meet the changed conditions by adopting

The Audak System
The modern method of demonstrating and welling records

Without the Use of Booths
Dealers place m many as sin Andek units in space formerly occupied by one 'moll, There re

Audak models to suit each particular need. Write for toll informatenn.

The Audak Emit illustrated supplied complete, ready for use upon removal from crate

AUDAK (0. - 565 Fifth Avenue - NEW YORK, N. Y.
1111MMII1111117-
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No.602 Receiver, DriWing
Room Model. Finished in
American Walnut; built-in
Laud Speaker; space br "A",
"B" and "C" batteries also for
battery charger; 6 -rube; totally
shielded; dual control. Equip.
pedwithvoltmeter.Price $3.40.

Stromberg-Carlson,
again sets Radio's Standards

of Sensitivity,
Tone Purity, Selectivity and

Beauty of Design
The new &tube, dual control, Stromberg-Carl-

,on Receivers, with three totally shielded stages of
radio frequency and detector, a volt
perfected audio amplifier, revolutionizes even
Stromberg-Carlson standards of owners' results.

The table and floor cabinets in which this
advanced example of radio engineering is con-
tained, set new standards for radio even if
regarded whoUy as "Fine Furniture."

Other Stromberg-Carlson models, with their
celebrated range and tonal beauty, have been
perfected along the lines of the most advanced
engineering principles and are being retained at
full former prices, making a complete quality line.

Stromberg-Carlson policies. which have
established radio merchandising stand-
ards. remain in as full force as ever.

trg-614E:

StrombergCarlson Telephone Mfg. Co.,
Rochester, N.Y.

er

No.601 Tabs. Model; 6-tubei.
totally shielded; dual control;
equipped with voltmeter; takes
new tube bases; operates either
horn or cone type loud speaker;
perfected audio amplifier. Ma-
hogany finish. Price $210.

No. 1 Type Table Model,
5 -tube; shipped arranged for
live 201-A type tubes, also can
be arranged for UX-112 type
power rube and 05 volt "B"
Battery for second stage of au-
dio frequency amplifier. Has
antenna coupling switch: also
key br switching from first to
second audio frequency am-
plifier. filahogany finish. Price
$180.

Makers of voice transmission and -voice reception apparatus for more than thirty years
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The Necessity of Real Merchandising Effort
CHEERING will not sell goods any more than it will elect presi-

dents, governors or mayors, for it happens that cheering
requires only a bit of vocal effort without expense of money or
energy. This point is to be borne in mind in connection with the
marketing of the various new products in the talking machine and
radio field which have been and will be put on the market this Fall.
The new products in most cases have been received with great
acclaim by the dealers, but their enthusiasm, even coupled with the
merits of the new products themselves, will not move the goods
unless some real merchandising effort is expended.

We hear a great deal of comment regarding the sellers' market
with the public clamoring for goods in greater quantities than can
be produced and the general feeling is that any industry is sitting
pretty when this condition exists. It is a moot question, however,
as to whether the sellers' market does not do more harm than
good in the long run. The talking machine had its years when
demand far exceeded production and it appears, frankly, that be-
cause of this condition selling astuteness was lost when there was
a change in market conditions and intensive merchandising was
required.

For the past year or two the radio enjoyed a sellers' market.
and we have witnessed the effects in the poor merchandising
methods, or rather lack of them, that existed in the early days of
the industry, with all the thought of the manufacturers going into
the matter of increasing production rather than to that of selling.
It took a quieting down of the market to make possible the estab-
lishment of sound merchandising policies, making for permanency
and getting away from the get -rich -quick methods that had existed
largely because there was not time to give to adjustments.

This Fall there exists in a large measure the buyers' market,
no far as both talking machines and radio receivers are concerned,
and the dealers will be able to approach this market with lines of
instruments strongly exploited by the manufacturers and calculated
to break down sales resistance. It means, however, that the time is
past when either radio receivers or talking machines will be bought
in large quantities voluntarily by the public. On the contrary, they

s ill have to be sold and it depends on how they arc sold to know
just hose profitable the results will be.

It is not an uncommon thing to run across a dealer who com-
ments enthusiastically regarding a new line of talking machines or
records or of radio receivers and states frankly that he is waiting
for the demand that is sure to come for the new product. It is this
attitude that is largely responsible for many of the ills of the trade
to date; the attitude of waiting for business to come back. Those
who have nut waited for business but have gone after it may not
have broken the world's record for volume, but they have certainly
had the least complaint to make. Some of them have even made
house-cleaning sales profitable ventures through energy and intel-
ligent effort.

In the months to come there will be offered to the retailers of
this trade great opportunity for placing new and improved products
in the homes of the public, but it rests entirely with the individual
dealer to just how great an extent that opportunity will be capital-
ized. He will be able to offer to the public, and have offered for
him by the manufacturer, new sound -producing and reproducing
mediums that are little short of remarkable, but if the watchful-

aiting attitude is pursued, he is going to do little more business
with the new product than he did with the old.

The manufacturers in most cases have done, and are doing,
their part in the planning and carrying out of profitable selling
campaigns, and in the majority of cases have announced plans for
limiting retail distribution to franchised dealers with a view to
insuring territorial restrictions that will give to each retailer an
opportunity to build up and maintain for himself a profitable volume
of trade. It remains with the retailer whether the manufacturers'
efforts in developing his line and his sales system will prove worth
while from the standpoint of increased retail sales volume.

Conclusions From Recent Freight Decision
THAT it pays for industries to put forth organized effort for

their own protection has been exemplified in the case of the
new freight classifications on radio receiving sets and on radios
and talking machines combined, for it is due to the resistance
offered by both the talking machine and radio trade to the demand
of the carriers that the Interstate Commerce Commission sass fit to
give proper and fair consideration to the matter.

It is true that the new classifications do not represent 100 per
cent victory for the trades interested, but they received more than
an even break, as, for instance, in the refusal of the Commission to
increase rates on radio sets and talking machines combined, or to
provide the higher classifications for accessories and for radio out-
fits themselves, in the belief that the accessories were actually a part
of the complete instrument.

Although the trade has been saved many thousands of dollars
through the fight against increased rates carried on by the Music
Industries Chamber of Commerce and representatives of talking
machine and radio manufacturers, as well as the radio trade asso-
ciations, it is unfortunate that there is not more general interest
shown in the matter on the part of the retail trade at large. In-
creased freight rates are not something that interests the manufac-
turer alone, for in many cases they are paid directly by the dealer,
and even when the manufacturer actually pays them on an adjust-
ment basis it represents a direct charge against the goods and must
be absorbed in the wholesale price.

This question of freight rates is one to be watched carefully
in every line of industry, for there are continual efforts being made
to change classifications and increase charges on one pretext or
another. Constant watchfulness means dollars saved.

New Era in the Talking Machine Industry
THOSE members of the trade svho are directly interested in the

development of the talking machine, and they arc many, arc
beginning to wonder just what the future holds in store for the
industry in the matter of improved recording processes and repro-
ducing media, for the past few months have brought about such
startling innovations that there have been opened up entirely new
prospects for the industry.

Where are those who a few years ago were inclined to believe
that the talking machine and its accompanying records had come
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close to reaching their final stage of

development and that, while
there would naturally be minor improvements here and there, the
prospects for any radical changes were slim? It is true that to theradio can be credited in no small degree some of the improve-
ments that are to be offered to the public this Fall, but there are
many others that are due directly to the research and ingenuity of
talking machine engineers.

Those retailers who have in any way lost confidence in thefuture of the talking machine trade should find much reason for
renewed courage in this attitude of the manufacturers who have
sufficient faith in the future to make heavy investments in the pro-
diktion of musical instruments that without question will have a
strong appeal to the buying public. This Fall may be accepted as
marking an entirely new era in the talking machine industry.

Steady Improvement in Demand for Records
ONE of the best signs as an indication of conditions and pros-

pects in the talking machine field is found in the steady
improvement in record business in most localities thus far this year
which has totaled a volume month by month greater than that for
the corresponding period of 1924.

This growth of record business indicates two important things:
first, that those who have talking machines have not in ally sense
deserted them entirely, but are using them steadily for entertain-
ment purposes, and, secondly, that there have been a substantial
number of new converts to the talking machine, who have bought
instruments and are building up record libraries, for it must be
admitted that when records arc bought they are bought to be played
and the only medium for their reproduction is the talking machine.

It is noticeable that in this steadily growing demand for records
there is a strong leaning toward selections of music of the better
class, which may be ascribed to a number of causes, among them
the practice of giving better attention each week to one or two
high-class records in the regular catalog; secondly, substantial price
reduction on records of the better sort, and, thirdly, the influence
of radio, which it is conceded awakens a desire in the hearer to
have a permanent record of the various selections heard at intervals
over the air.

This record demand is a healthy sign, for the record business
is considered largely the fundamental feature of the talking machine
trade. In the earliest days of the industry the fact was recognized
that although only one machine might be sold to a customer, the real
meat of the business was in the constant record sales to that sante
customer, representing a total amount often several times the value
of the instrument purchased.

Mapping Out the Sales Campaign for Radio

THE
passing of the Summer months, with their electrical storms

and static and their humidity, removes from the field of the
radio merchant the bugbear of poor Summer reception, although,
when all is said and done, the owner of a radio receiver in any
large center tinder present-day conditions has been able to enjoy
most acceptable programs with little or no interference ninety
per cent of the time.

Now with the coming of Fall there. is nothing to interfere with
the dealer who is really interested in radio, mapping out sales
campaigns that will keep him in contact with all his prospects, in-
cluding those who hesitated because of the coming of Summer,
and those, perhaps in greater number, who have been waiting to
see the new things in radio before making a final decision.

The coming Fall will sec the average retailer, particularly if
he has been in the trade for a season or two, better equipped than
ever to handle his radio department intelligently and profitably.
If lie has watched the experiences of others and gained anything
from his own experience he will have the service problem pretty
nearly solved so far as the local situation is concerned. lie will
have his stock arranged both for display and demonstration in an
efficient manner, and he will be able to offer to his clientele new
receivers that will embody a sufficient number of important features
to give them a genuine sales appeal,

Ikalers nowadays are not inclined to stock radio on the old
hit and miss plan, but are beginning to differentiate between the
different types of circuits and are balancing their lines. This
gives an opportunity for more intelligent selling, in short, quicker
turnover.

Radio has apparently settled down to be a stable industry.
for although there are many matters which still require adjust-
ment the chief difficulty seems to have been overcome, which means
that the distributors and dealer in radio products can look to
the future with no small degree of confidence.

Where Too Much Help May Be Harmful
SOME years ago the business men of the country were much

perturbed over what they termed the "paternal" attitude of
the Government in its efforts to tell business men what they should
or should not do or at least to suggest the best means for developing
and handling trade. It was felt at the time, and perhaps rightly,
that if the Government concerned itself with the passing of appro-
priate legislation and enforcing that legislation it would best serve
the purpose of its creation.

To -day there seems to be a distinct change in this attitude to-
ward Government help or interference, as the case may.be, and
each week almost we hear of the establishment of some new Bureau
in Washington most frequently under the auspices of the Depart-
ment of Commerce to solve problems for the business man and
make his road smoother. We have seen the inauguration of the
Standardization Bureau, which unquestionably has done much good.
We have witnessed the efforts of Secretary Hoover to clear up the
question as to the rights of trade associations. The big question,
however, is that of how far the Government should go in aiding
business and whether or not industry is not getting to a point
where in many cases it is content to allow Government departments
to do those things which by right each division of business should
do for itself.

There is such a thing as too much help, which, through en-
couraging the individual or the industry to seek outside support,
makes for weakness. There should be a distinct line of demarca-
tion between what industry should accomplish and what the Govern-
ment should do for it.

RADIO CABINETS PHONOGRAPH

Quality Cabinets on a Quantity Basis
Your inquiries will receive prompt attention.

QUALI TY-SER VICE-PRICE

JORDAN CABINET CORPORATION
1453 EDWARD B. JORDAN, itt., President First Avenue and 56th StreetTelephony SUNSET 4454

Brooklyn. N. Y.
For thirty years the name Jordan has stood for quality in cabinet work
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Important Policy Program Announced by
Columbia Phonograph Co. Benefits Trade

Policy Outlined by W. C. Fuhri, Vice -President and General Sales Manager, Gives Details as to
New Recordings, Record Return Privileges and Advertising Allowance

The Columbia record policy for the coming
season was outlined to Columbia dealers re-
cently in a very important letter over the signa-
ture of W. C. Fuhri, vice-president and general
sales manager of the Colinobia Phonograph Co.,
Inc. This letter, setting forth the fundamental
features of the Columbia record policy for the
coming season, reflects the consideration and at-
tention that is being accorded the dealers' prob-
lems by Columbia executive,. The directing
heads of the Columbia Imsiness comprise exec-
utives who arc thoroughly familiar with mer-
chandising conditions in the phonograph indus-
try and through their knowledge of the trade
they are in a position to give the dealers excep-
tional co-operation in outlining a policy that will
prove of benefit to every factor of the trade.
The letter to Columbia dealers announcing the
new record policy read as follow,:

"In the present unsettled condition prevail-
ing in the phonograph industry, see realize that
to restore confidence and to assure to Columbia
dealers a profitable business, the Columbia Co.
can assist more than in any way, in the adop-
tion of a policy which will protect the dealer
and restore to him his peace of mind on the
two main points on which the trade is constant-
ly in doubt. We refer to the fear of list
price reductions-which result in losses to deal-
ers, and ovcrstockin g-which keep the dealer's
profits on his shelves. To our efforts to correct
the above conditions we add generous trade
discounts and substantial assistance in advertis-
ing Columbia products.

"Our entire record manufacture has been re-
newed and improved to the end that we are
now confident we are producing records superior
in quality to any record manufactured to -day.

The public has recognized the wonderful im-
provement in both recording and manufactur-
ing methods employed by Columbia and our
dealers have been generous in their expressions
of appreciation of our new quality record prod-
uct. Everyone who hears the New Process
Columbia records is immediately struck with
the quality of tone, volume and clarity and the
wonderful smooth surface.

"New Prices and Ness Labels. Front nosy on,
all records manufactured by Columbia will be
of this new quality and will be identified by new
labels as follows: 75 cents 10 -inch and ;1.25
12 -inch (a new black and gold label). Our For-
eign or International Language Series, 75 cents
10 -inch and $125 12 -inch (a new green and gold
label of the same design). $1.00 10 -inch and
$1.50 12 -inch (blue and gold label of similar de-
sign). $1.25 10 -inch and $2.00 12 -inch (purple
and gold label same design).

"Return Privilege. Dealers may return Colum
bia records every three months to an amount
equal to 10 per cent of the dealer's net pur-
chases of Columbia records in the three months'
period. We urge dealers to take full advantage
of this liberal offer. It removes all uncertaints
regarding your record stock and avoids all the
expense incident to keeping overstock records
for long periods awaiting the announcement of
a cut-out exchange.

"Advertising Allowances. Until further notice
Columbia will pay without limit 50 per cent of
the net cost of all advertising inserted by Co-
lumbia dealers in newspapers in their vicinity,
provided the copy exclusively features Columbia
records at list prices bearing the new Columbia
labels only. All the dealer need do is to place
the advertisinp as above, then after he has ;slid

the bill, send the receipted bill to our branch or
jobber from whom he purchased his Columbia
product with a copy of the advertisement. The
dealer will at once receive the company's check,
or credit memorandum for 50 per cent of the
hill. You may not dednet the amount from your
account. No such deductions will be allowed
under any circumstances. We are positive that
you need only attract customers to your store,
as sales will surely follow any hearing of new
Columbia records. We urge you to take full ad-
vantage of this unprecedented offer of financial
assistance in advertising Columbia records and
directing the public to your store.

"Guarantee. We guarantee all Columbia deal-
ers a full rebate in records, on all new Colum-
bia label records should we reduce list prices
on these records; that is, the black, green, blue
and purple label records with gold lettering as
described above, before May 1, 1926.

"We believe we have covered every point of
vital interest to Columbia dealers and in a way
which will convince them of our full apprecia-
tion of their problems and in a manner which
cannot help but be highly satisfactory. We sum
up as follows:

"1. Highest quality; 2. 10 per cent record re-
turn privilege; 3. SO per cent advertising allow -

without limit on newspaper advertising of
exclusive Columbia new label records; 4. Guar-
antee against list price reductions up to May 1,
1926. on new lahcl records."

New Store in Olean, N. Y.
The Capitol Store, Olean, N. Y., recently

added a music department and a program of
musical entertainment served to inaugurate the
inception of the new department. Local vocal-
ists and instrumentalists were engaged to en-
tertain those attending the opening Ceremonies
A full stock of musical instruments is carried.

Geo. Crackncll has been appointed manage
of the Conn -Portland Cr., of Portland, Ore.

PEERLESS ART MISSION ALBUMS
The new Peerless 10 and 12 -inch Art Mission Album has won
recognition, overnight, as being the finest product of the album
maker's art. There is good profit in it, too.

Peerless Art Mission combines an Album of great attractiveness,
of exceptional durability-and at an extremely low price. Beauti-
fully embossed and gold stamped cover.

PEERLESS RECORD CARRYING CASE
IS THE PORTABLE'S COMPANION

Every portable sale should include a Peerless Record Carrying Case. Each carrying case
also induces the sale of more records. Encourage record sales with Peerless Record. Car-
rying Cases.

Exclusive metropolitan distributors for the new beautiful and educational
"PICTORIAL RECORDS" for children.

PEERLESS ALBUM COMPANY
WALTER S. GRAY CO., Pacific Coat Representative

San Franciacond Loa Aside.

PHIL RAVIS. Preolden1
636-638 BROADWAY, NEW YORK

L. W. HOUGH, 146 Maas. Aveatic
Boston, Mum
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..,Main Springs
Repair Materials

A miniature reproduction
ea
of the nett,

Fverybody's Indio stock slog, the
greatest of its kind ever issi ad in the
talking machine industry. It is
printed throughout in sepia ink, and
illustrates and describes all he many
talking machine ports and accessories
that we sell.

Should one need a "dictionary" of
parts and accessories, he need go
no further than this new catalog, for
everything in o phonograph is de-
scribed in detail.

Handsomely bound and equipped
with hanger strap. Sent in special
cardboard mailing carton, postage
prepaid Mail in your business cord
now for a copy.

;:.:4?ieottrtieR
Huard 51.)

REPUTATION
HERE is no clement in business of such
strength and yet so intangible as repu-
tation. Achievement follows endeavor

with the same regularity as desire precedes
the act, so that a succession of well handled
orders gives our customer the opinion that
Everybody's Service is operating for him.

Week after week, and month after month,
the flow of orders from dealers here and abroad
are handled with celerity and efficiency, and it
frequently happens that hundreds of orders
are received in a year from just one customer.
These orders call for phonograph parts of all
kinds, styles and sizes for today's phonographs
and for the hundreds of obsolete models, as
well as for tone arms, sound boxes, motors,
needles and other accessories produced under
the Quaker trade -mark.

To one unfamiliar with the workings of our expert
organization and the modern methods of handling such
a vast detail, it appears as a marvelous feat to handle such
a volume of business without complaints. But our repu-
tation for quickness, fair dealing and prompt shipments
are at stake with every order-no matter how large or
small-and the success of handling your order alone,
gives you your opinion of Everybody's Service. Your
good will is one of our fondest possessions, and everything
we can do is done to enhance your opinion. Also we
operate from what we believe is the greatest storehouse of
phonograph parts and accessories-Everybody's Building
-which we recently purchased to insure a continuity of
this service.

Maker. of Honest Quaker Main Springs
A Coninlete Linr of Talking Machine Repair Material.
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Turning Foreign Records Into Real Cash
Starting a Foreign Record Department and Making It a Success
-How Live Retailers Are Profiting Through Foreign Records

(The World has been asked he dealers front time to that at this time the retire family is at home.
time how to go about starting a (meter record deuart

and
to tele" the record welt,overloading This is also a good time m get busy to sell

and last but not least bow to tech the foie., people m records. Of the greatest importance is the type
she tom munns alto might Ite considered ',route., In of salesman employed. The salesman, if pas
the followiny article an ::::: up, .s made to mall..< in a Mc, should be of the same nationality as the
wawa! way bow lo ,earl the department and lbe mtlhodo lee i5last dealers are vv. to concrete!, sour

people ne s trying to secure as customers. If
ltale the best loans of sales protootton.-Editor.)

Many talking machine dealers have been seri-
ously thinking of starting a foreign record de-
partment but they have hesitated for various
reasons, among them being fear of stocking
unsalable records through ignorance of the field.
what foreign language records to handle and
just how to go about creating a demand. The
considerations involved in opening such a de-
partment, however. can be easily and simply
solved in the following manner:

Analyse your community teeth relation to the
number of foreign -born residents of various
nationalities rending therein.

Start the department by handling for records of
the. nationalities represented by the largest number
of foreign -born resident.

Secure the latest foreign language record lists
of the company whose products you handle Theo
go to several of the leading members in the ter -
liner of the city in which live the people you desire
to evoke patrons and ask them to go over the fist
and select those :ditch ore most popular with their
countrymen.

Make your first eider small in number of each
record but complete in scope of numbers which
are popular.

A department started along the lines outlined
above has the advantage of keeping down the
investment of the dealer, eliminating the danger
of loss through dead stock and at the same time
giving the dealer a stock which is complete
enough to meet the potential demand.

How Barbieri Builds Sales
D. Barbieri & Bro., of Waterbury., Conn.7re

one of the most successful firms catering to the
foreign -born in that section of the State. A
large foreign record business has been built up
by going after sales. For example, canvassing
has been found most effective in selling records.
D. Barbieri himself gets out among his cus-
tomers and prospects and sells. In addition
several men are employed in outside sales

work Holidays especially arc tremendous sales
boosters. as on these days the foreign -born
people make merry. \Vine and song are the
order on these days and this enterprising dealer
takes advantage of this to make vigorous drives

this is not possible at least employ a man or
WOmatt who is sympathetic towards the foreign -
born or who is prepared to study these people
with a view to gaining their confidence and
good will. Once a salesman or dealer gains the
friendship of a foreign -born prospect lie will be
the only one in his line to do business with that
individual. Also the news will spread and
friends of the patron also will visit his store to
buy. Another important point is the need for
the dealer sending out supplements and adver-
tising in the foeei gn language papers, if there
are any in his community.

Record Stock Numbers 70,000
James K. O'Dea. one of the most successful

talking machine dealers in the State of Ness
Jersey. who operate, stores in Paterson and
Passaic. N. J also has built up an extremely
large foreign record business. Mr. O'Dea be-
lieves that a complete foreign language record
stock is the only way. to build up a really
lucrative business among the foreign -born. A
stock of foreign language records nuinbering
close to 70.000 and representing forty-ciglit lan-
guages or dialects is handled. Ott a counter
are the record supplements of the foreign rev
ords handled so that customers can select the
catalog in which they are interested with a

minimum of trouble. At the present time
approximately 50 per cent of the store's busi-
ness consists of foreign language record sales
Manager Pulls, of the Paterson store, in com-
menting on this angle of the business, states
that courtesy and knowledge of the catalog
have been responsible for this large business.
He also pointed out that many dealers fail in

their attempts to build up this branch of their
business through ignorance of the dialects
which comprise several of the leading foreign
languages. For instance, a Neapolitan Italian
regards a Sicilian language record, if not with
actual distaste, at least with complete indiffer-
ence. He would not buy such a record under
any circumstances. The dealer and his sales
force should acquaint themselves with the rata.
logs as well as these differences in the various
dialects.

Likewise, the foreign language catalogs eon -
for record and machine business several weeks lain many musical gems of universal appeal
in advance of each holiday. What the results An instance of this is "Cielito Lindo" which
are is indicated by the fact that during the past was listed for a long time as a foreign language
year approximately 300 talking machines and recording. It became so popular, however, that
many thousands of records have been sold. a short time ago it was released by most of the
"Among the foreign -born people," says Mr. leading record companies in their regular
Barbieri. "one sale leads to anotlter. For in- catalogs.
stance, recently I sold a talking machine to one Profitable Field, Says J. P. Duffy
Italian family and as a result of that sale 1 have "The foreign language record field is one that
sold four instruments in that one tenement. is often neglected by dealers who feel that it is

Most sales arc dosed at night, for the reason not profitable or that it is not worthy of culti-

cation." says J. I'. Duffy, advertising manager
of the Columbia Phonograph Co., Inc. "Such a
feeling is untrue-And unprofitable, because it
cans, the loss of 'pally sales that would mate-
rially increase the dealer's rfVelltle and lead to
many additional sales of records in the English
language. It has been truly said that cosmos
politan America offers an unlimited field for
selling to foreign -born people. This is pa.rticii-
'arty true of phonograph record selling bee sure
the records are made in the native tongue of
the customer and with those instruments with
which he or she is most familiar.

"The Columbia Co.. with whose methods, ot
course, I am most familiar, has made special
efforts to give the foreign -born record buyers
their native music as it would be heard and
played in their own countries. Special record-
ing expeditions have been sent out to far coun-
tries to insure accurate reproduction of native
selection. These expeditions, in addition to
visiting European countries, have traveled to
China, Siang, Java, ctn, to secure suitable mate-
rial for records. thus giving the dealer some-
thing worthwhile on which to concentrate biN
selling effort."

An Interesting Experiment
An exceedingly interesting sidelight on the

foreign language record business is given by
Dan DesFoldes, sales manager of the foreign
record department of the Columbia Phonograph
Co., Inc., following a trip to dealers in many
parts of the country. He says:

"During my recent trip over the country I

met the unique experience of playing a few
instrumental records to dealers of as many as
nine different nationalities. Each one of these
dealers claimed that the records are of his par-
ticular nationality. The answer is that the

selections contained in these records are so well
known to every race and nationality in Europe
that all the dealers were right by claiming them
to be of their country.

"One of the leading phonograph dealers in
Washington. D. C, who occupies a very busy
corner, hearing these records, decided to put in
a full line of foreign instrumental selections,
which will be used exclusively on the "broad-
caster" (outside born). This American dealer
recognized some of the melodies of these rec-
ords and claims since that his purely American
trade is asking constantly for more of this type
of records."

A. Levine With RCA Jobber
- -

A. Levine, formerly connected with E. Stout,
Inc., Victor wholesale department, recently
joined the staff of the National Light & Elec-
tric Co., New York distributor of the radio
products of the Radio Corp. of America. Mr.
Levine will deal exclusively with the music
trade and his familiarity with the trade and his
wide acquaintance will prove of great as-

sistance in his new connection.

11;

STARR PIANOS STARR PHONOGRAPHS
1 GENNETT RECORDS

(Reprefent the Huihert cittainment in cillusical myth
9fie STARR PIANO COMPANY

t-stablished 1872 Richmond. Indiana

71.

sal



Sernmscn 15, 1925 THE TALKING MACHINE WORLD 15

Royal Sixteen
A tom pl e t el y self -co nta med tn.
IncIwbng superb Teproducr, u,t13
f sill th rod led torte chamber. all
buds. 1.1sts at 3235.,., (WI&
011teuttsumws). Slightly higher
west of the Ralph.

Model Fifteen
The outstanding performer or the
radiofieid. Only two dials foe on.

H mh ly /elett,oe, rash tore
pure, natural and life Ithe. P.m
Srao.00 (without access...1es).
Slightlyhepher utestof the Rook* s.

Royal Speaker
Model Six -Thirty

A commie speaker deluxe exit, wd
m mahogany tabula winch beanti
full, pi led from. Lb, s at 5,5'

Shphilyhteher wen of the Rabe!

Speakers
Ernbodles the same reproducing
arnn used in dre Kennedy Royal
4eolor. Too met. Model Sett.
Ten. to in. belt Sto.00. Model
SM.Twereey, /5 in. bell. Smoo.
SlightlyIngher west of the

Model Twenty
A new onndsol Kennedy eorrobmom
nmplest opmanon with atertrate con.
old. All broadcast se anonan, corncob
nuly separated born one end of the
Mel to the other. Lists at Soo.,or
unthout 01,e1,1071e3. Slight!: higher
ur.r of the Rock..

COLIN B. KENNEDY COPEOFATION,
oozy Locum St, M. Lome, Mo.

Tau may send ponnulare of the
Kennedy Protecellt Dealer Frond..
and f in( ono. ott on the complete
Kennedy IOW.

NAkIV

I Annum

Cm, STATE ..

Music Dealers are Flocking to this
Highly Attractive Radio Line

Music dealers! Model Twenty is the latest addition to the famous
Kennedy line. It's a real seller-combines royal radio reproduction
with one dial and accurate control , This new 5 -tube receiver fea
tures a special Kennedy development. Its 5" dial ip so arranged that
all stations are conveniently separated over the entire scale, even
those whose wave lengths are ordinarily lammed" together. This
feature, added to its high selectivity, makes Model Twenty the ideal
instrument to operate and the ideal instrument to sell.

Model Twenty is every inch a Kennedy-designed, engineered and
manufactured to those high standards that make all Kennedy recei-
vers stay sold and free from "come -backs" or excessive service.

Real Protection for You in the Kennedy Franchise
The Kennedy Dealer Protective Fran-
chise offers every radio dealer a real work-
ing goal. It grants him exclusive sales
privileges in his own community-pro-
tects him against encroachment, unfair
competition, overlapping, dumping,

"gyp" practices and other evils that
have menaced the radio trade.

Get full details on the Kennedy Protec-
tive Dealer Franchise, take the road to
permanent radio success.

COLIN B. KENNEDY CORP. 2019 LOCUST ST. ST. LOUIS, MO.

Oho oyaltr cc') adio

KENNEDY
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Effect of Broadcasting on Radio Industry
Broadcasting Has Been Important Factor in Development of Radio
Popularity-Will Also Determine Future Growth of the Industry

By H. W. Brittain
The success of the entire radio business, so

far as it concerns the manufacture and distri-
bution of receiving instruments, depends entire-
ly upon the maintenance and development of
radio broadcasting. It was the establishment
of broadcasting stations that was responsible
for the new industry and its future is depend-
ent entirely upon what the broadcasters offer
and how they offer it,

There are those who, in the early days, were
a bit pessimistic as to just how long broad-
casting stations would operate or just how long
they would continue to give programs suffi-
ciently interesting towarrant the purchase of
receiving instruments costing several hundred
dollars in certain cases, for the purpose of
hearing those programs. This feeling fortunate-
ly has to all intents and purposes disappeared,
a nil there is a gene ral belief well established in
fact, that broadcasting in one form or another
is now a permanent institution, and that the
future holds sufficient promise in that direction
to in re public radio interest for an indefinite
periodsu to come.

Responsible for Improvements
'the broadcasting interests themselves deserve

full credit for improvements in methods that
have served to stabilize radio reception to a
degree little decanted of only a few years ago.
While there have unquestionably been many
improvements made in the mean; for recep-
tion, it would seem that a full proportion of the
credit is to be given to those who have put on
the air worth -while programs and improved ap-
paratus to a point where these programs can be
received with practically no interference, and
with a minimum of uncertainty.

It is due to the broadcasters that Summer-
time radio is possible, for it has been found
that if sufficient potter is used in the station,
niuch can be done to overcome hot smother
difficulties such as static, and insure clear re-
ception under average conditions. Not that
static has been entirely overcome, for probably
't never will be, but at least high power has had
the effect of minimizing the disturbance, and

often, in the case of local stations, eliminating
it almost entirely.

Worthwhile Programs Have Counted
Amotlier most important factor has been the

development of the idea of broadcasting worth-
while programs through from a half dozen to

a dot en or more different stations, thereby
blank, ling at least half the country and en -

Maintenance and continual
improvement of radio broad-
casting programs are neces-
sary if the industry is to grow
in the future as it has in the
past. Radio sets are purchased
for one reason only - to
tune in on the broadcast pro-
gram. The programs have
made radio desirable, and bet-
ter "air entertainment" means
more sales for the live retailer.

abling the radio owner to enjoy the full met-
ropolitan program from his own local station
with a clarity difficult in distant reception.

Not so long ago the voice of the President
of the United States was carried throughout
the country in this manner, with the result that
millions of radio fans heard his remarks through
their local stations as clearly as though it were
in the next room, Other programs of a purely
entertainment character have been, and arc
being, sent out through chains of stations and
it is the general belief that this practice will
grow to a point where the buyer of a receiving
set nay deinaud distauce-getting qualities
simply for the novelty of hearing broadcas
programs from two or three thousand toile
away, but without any actual need for distance
reception in order to enjoy first-class enter
tainment.

Have You A Genola in Your Toy Shop?
It's a great little money maker-a child's phonograph
retailing at $5.00-that plays all flat records up to 10
inch size with the clear reproduction of a large machine.
It is bright and appealing in appearance and makes a
hit with both parents and children.

The Genola stands but 7/ inches high. Then to retail
at $10.00, there is The Baby Cabinet, standing 17 inches
high and which is a delightful piece of nursery furniture
as well as a splendid little talking machine.

Order Samples Today

THE GENERAL PHONOGRAPH MANUFACTURING CO.
Elyria, Ohlo.

It is diflicnIt to -Ay ju,t what the future of
broadcasting holds for the public, but it is grati-
fying to note that broadcasting interests arc
constantly at work iu the development of their
particular department of the radio industry.
The number of new stations is increasing stead-
ily, to a degree that has actually brought forth
protest from those who have found that even
the best receivers are not safficiently selective
to pick out the various programs clearly, espe-
cially in the lower wave lengths.

In addition to the practice of linking up sev-
eral stations for definite programs there arc
being carried out numerous experiments in con-
nection with the use of super -power in broad-
casting. One station not long ago, WGY of
Scheueetady, went on the air with a power of
50,000 watts, in some experimental broadcasting
after regular stations had signed off. This
broadcasting was heard ou crystal sets thou-
sands of miles away, although there is some
question as to the advisability of permitting
the use of such high power owing to the danger
of blanketing completely the broadcasting of
normally powered stations within a radius of
sonic hundreds of miles.

Covering the Continent Effectively
As matter of fact, however, several of the

largera broadcasting interests have made definite
arrangements for the building of super -power
stations to span the country at definite inter-
vals so that the cutlet United States can be
blanketed. It is understood that a way will be
found for the nse of this high power without
interfering with local reception from lower
power stations, but whatever the final result may
be it is interesting to learn in the interests of
the manufacthrer and distributor of radio acts
that the question of better broadcasting is not
simply being discussed in theory. Millions of
dollars arc being spent in experimental work
looking to the improvement of broadcasting,
and this in itself would seem to indicate that

nthe permanece of broadcasting is insured, at
least so far a5 can be determined at present.

Vitullo & Ulisse Open New
Home With Celebration

UTICA, N. V., September 5.-The formal open
ing of the new music store of Vitullo & Ulissc
in the DeRosa building, 668 Bleecker street, was
held recently with appropriate ceremonies.
During the evening claming was enjoyed on the
block in front of the establishment, to music
provided by the store. Floral greetings of
congratulation were received from the Columbia
Phonograph Co., the Victor Talking Machine

tx, the Andrews Co. of Syracuse and C. Bruno
& Sons, New York. The Columbia and Victor
lines are featured and the Buescher line of
band instruments is also carried. Pianos and
sheet music departments are also well equipped.
The firm of Vitullo & Ulisse has been in ex-
istence for ten years and has made rapid strides
in reaching the position of one of the leading
music houses in this vicinity. The new store,
which is larger and more centrally located than
the former location, is also better equipped to
serve the ever-growing clientele of this success-
ful concern.

Recently Incorporated
Minclieuberg Co. was recently incorpo-

rated at Albany to deal in musical instruments
with a capital of $10,000. The incorporators
ire 81. and A. Coldsmith and 111 Aliuchenbcrg

4

4
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t last-a cabinet speaker
that equals the tone and
volume of the best horns/

Brandes speaker-
Type H -gives new res-
onance and mellow.
ness to the low register,
new clarified lightness
to the high. A graceful,
simple, antiquefin kb-
ed horn. And adjust-
able. $18

ACABINET SPEAKER that reproduces piano tone
-every note of it-with perfect fidelity. That

makes the human speaking voice sound as easy and
natural as it really is. All this-and more-is now
available in the new Brandes Cabinet.

It is smart. Made of mahogany in the popular brown
finish. It is adjustable. And it has the same remarkable
unit as the new Brandes horn speaker-Type H.
The same volume, clarity, reality. It's the cabinet for
which music dealers have been waiting. Just hear it!

If you sell a phonograph and a radio
set-sell 'em this attachment. too. It
has the some unit as the Type H
speaker and the cabinet. Its perform.
ante is limited only by the quality of
the phonograph horn. Furnished with
attachment to fit all phonographs. $10

slightly more tent of the Rockies and in Canada

xperts in radio acoustics since 190
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Zenith Arctic Publicity
of Historic Importance

Window Hanger Reproduction of Radiogram
Received From MacMillan Arctic Expedition
and Transmitted to San Francisco by Tele-
graphic Process Featured by Dealers

A few days ago the Zenith Radio Corp., man-
ufacturer of Zenith radio receiving sets. Chi-
cago, placed in the hand, of its dealers a

window hanger of an unseal type and one cer-
tainly capable of attracting the attention of the
pedestrian. The banger was a reproduction of
a radiogram received from the MacMillan Arctic
expedition and a photograph transmitted by the
new telephotographic process from Chicago to
San Francisco in less than one hour.

Commander E. F. McDonald, president of the
Zenith Radio Corp., and second in command
on the expedition, while at Etab, Greenland,
sent a radiogram greeting to the Zenith ex.
perimental station 9XN. near Chicago, to be
relayed to San Francisco. The message reached
the Zenith offices, in Chicago's loop district,
at 500 p. in., and executives of the firm decided
that a photograph of hfcDonald and Machf il-
lan should accompany the radiogram. Ac-
cordingly, at 5:30 the photograph was pasted
to the radiogram, and sent to the telephoto.
graphic studio, where it was placed before the
transmitting apparatus and the power applied.
Simultaneously. the connected instrument in
San Francisco responded, and in less titan one
hour the San Francisco studio delivered to Lee
Roberts, Zenith San Francisco representative,
a finished print of the original.

The Arctic expedition is expected to return
to the United States around October I, landing
at Boston, Mass., after a hazardous and history.
making exploration which consumed a period
of over three months.

Bud Dist. Co. Appointed
Adler -Royal Distributor

Popular Wholesale Organization Will Distribute
Adler Mfg. Co. Products in Northern Ohio

Lambert Friedl, vicepresident and general
sales manager of the Adler Mfg. Co., announces
the appointment of the Burl Distributing Co.,
Cleveland, O., as Adler -Royal distributor for
northern Ohio. The appointment forms the
culmination of a series of conferences between
the AdlerRoyal and Burl executives.

In commenting on the acquisition of the Burl
Distributing Co., Mr. Friedl expresses satisfac-
tion with the splendid alignment of Adler.Royal
national distribution, which includes twenty-
four distributors of the highest caliber.

Ed. B. Lyons, of the Buel organization, states
that he is more than pleased with the new
onnection and says that his organization is

n laic.- the Adler -Royal Fig

J. F. Fay Will Represent
Broadcaster in the East

Will Cover New York, Pennsylvania, New
Hampshire and Vermont Territory as Man-
ager With Headquarters in Syracuse

'the Broadcaster t orp., 2414 \V. Cullerton
trect, l !ileac°. manufacturer of photiogreph,
and radio combination instniments, announced
several days ago the appointment of John F.
Pay a, Eastern sales manager. hfr. Fay will
have charge of the territory including New

J. F. Fay
ork, Pennsylvania, New Hampshire and Ver-

mont and still make his headquarters at 509
West Onondaga street, Syracuse, N. Y. He is
well known in the trade in the Eastelii territory,
baying been active in the phonograph industry
for the past fifteen years, and has occupied the
position of Eastern sale, representative of the
Broadcaster Corp. for the past three years and
his many dealer friends will be glad to learn of
his new position of Broadcaster Eastern sales
manager.

Celebrity and Race Cat-
alogs Issued by Columbia

The Columbia Phonograph Co., Inc., New
York, recently distributed to its trade two new
catalog., one devoted to the Columbia retch-
rit, records. listing the recordings of thy (
lumbia series of Musical Masterworks and the
recordings of concert and operatic music. The
titles of the recordings are listed under an

alphabetical index of artists and also under
an index of titles and the name of the com-
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poser. Brief resumes of the compositions and
biographies of rite artists arc also contained
in the catalog.

The second catalog is devoted to the Co-
lumbia race records, the latest blues made by
Columbia colored stars. Illustrations of the

artists and brief write-ups of their abilities are
contained in addition to listin gc of rei ends.

Atwater Kent Broadside
Outlines Ad. Campaign

Widespread Advertising Campaign in National
Magazines, Farm Papers and Newspapers
Will Carry the Message of Atwater Kent

A broadside of particularly large proportions
upon the subject of Atwater Kent radio adver
lining has resently been issued by the Atwater
Kent Mfg. Co., of Philadelphia, Pa. This broad-
side printed in three colors is entitled "Millions
will see it" and it is sub -headed "The most
powerful radio advertising story ever told."

This tremendous advertising campaign is ex-
pected to reach millions of homes throughout
the country. The Atwater Kent message is be-
ing told through national magazines, farm pa-
pers, trade papers, newspapers, billboards,
broadcasting and dealers. After treating upon
"how the story is being told," the reason "why
the story is being told" is given to the dealer
as "as you profit we profit." The detailed in-
formation under each heading visualizes the

wide scope and penetration of this campaign.
In twenty-eight general magazines the total cir-
culation will be 14000,000. Among these maga-
zines arc included a number of women's maga-
zines with more than 3,000,000 circulation, thin
showing that the lady of the house will un-
doubtedly have much to say throughout the

future as to what radio set is going to be
bought. Thirty-three farm papers are being
used reaching more than 6,000,000 farm homes

Atwater Kent advertising will appear in hum
drods of newspapers in hundreds of cities and
towns. Distributors arc backing the appropria-
tion of the parent concern in this newspaper
advertising, which is the nature of a co-
operative campaign in dominant space. The
dealer is urged to add his own efforts in the
local newspaper to tie up with this publicity.

The company was among the first radio man-
ufacturers to use billboards. Starting this
month, 4,345 Atwater Kent billboards and post-
ers are blanketing the country in 182 cities and
towns. The broadcasting needs no comment
as it has become familiar to every owner of a
radio set throughout the entire country and
under the subject of dealer helps practically
every known help is being provided. The back
page of this folder depicts the complete At-
water Kent line.

A new music store has been opened at Cham-
bersburg, Pa., by F. R. Robertson of Gettys-
but t A full line is carried.

National Record Albums

NEW PORTABLE ALBUM

are

Good Albums
Nationally known because they
give real satisfaction.

They require less selling effort.
Made to contain all makes of
disc records including Edison.

Write for our list of 1925
styles and prices

NATIONAL PUBLISHING CO., 239 S. AMMAR St., PHILADELPHIA, PA. THE PLPIECT PLAN
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We've Broadened Out !
H ERE is a fact we want to register with every musical

and radio dealer in Northern Ohio. This organiza-
tion has really broadened out. We are equipped to serve
every dealer in our territory in a bigger and broader way
than ever before, and the musical and radio merchandise with
which we can now supply you is of unquestioned merit, with
established consumer approval and acceptance.

From an organization that originally wholesaled only phono-
graphs and records, we have broadened and expanded into
one that is ready to capably care for your musical and radio
needs in a manner? and with a promptness, that will make
your association with us decidedly pleasant and profitable.

These are the lines we distribute

PHONOGRAPHS
Adler Royal
Mastereraft
Carryola Portable

Musical
RECORDS

°kelt and Odeon
Little Tot

MAIN SPRINGS
and PARTS
Honest Quaker

Radio
RECEIVING
SETS RADIO TABLES

Adler Royal Adler Royal
AC Dayton Mastereruf t
Sleeper Sleeper
Therutiodyne Therrniodyne

STORAGE
BATTERIES

Budiseo

SPEAKERS

Dietograph

NEEDLES

Okeh
Truetone

A LBUNIS

Peerless

HEAD SETS and
PHONO mrs DRY A and B

Dietograph BATTERIES
Ray -O -Vac

CHARGERS and
ELIMINATORS TUBES

Balkite Magnetron RADIO
ACCESSORIES

The BUEL DISTRIBUTING CO.
TOM R. BUEL, President and Treas. ED. B. LYONS, Vice-Pres. and Gen'l Sales Mgr.

Wholesalers of Musical and Radio Merchandise

1965 EAST 66th STREET Telephone Randolph 7041 CLEVELAND, OHIO
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:loutish Codue- Model 01
Height 35.f... Width M.N.,

Depth 26.11s.
A phonograph of utmost quality
Guaranteed motor of sia record
capacity. Automatic Stop.

S; h1.131.trfy""dG-r,":,=,,w;;;A".1

Pergolesi- Mod, 1211
Phonograph designed to permit It
stallation of any standard radm
panel.
Guaranteed motor. Aulornalie stop.
1., Mahogany or Walnut. Nieket
plated metal fittings . 5173

Radio.Phonogreph Console
Cabriole-Model 10

Height 3.15a.in.. fridth
Depth 21.m.

H,54 quality Aeller.Royal Phone,
graph. Switch., from radio to
phonograph - no adjustments re.
quires'. In Walnut or IlahoganY
With Adler.Royal fire -tube Neat,

dyne radios e and ut 5150
Less tubes and !batteries.
Phonograph only (for instslroton

of any standard panel) . . $12a

Radio -Phonograph 1.on:ole
Elizobelhon-lodel 50

Height 3.1!iin., Width 3, ft. .

Depth 21,0
High quality Adler.R. , I

graph. Sositehover Inure
Phonograph - no adtmtrostu re
quired. In Walnut or Mahogany.
With AdlenRoyal fire.tube Neutro.

dyne radio set and non .

Less tubes and batteries.
FbOnograPh only (for installation of

any standard panel) . . . 5130

Adler -Royal
Most Valuable Dealer Connection

Before becoming Adler -Royal distribu-
tors we investigated the radio and phono-
graph field with extreme care, and we are
thoroughly satisfied that this line offers
dealers an extremely sound opportunity
for profit.

The Adler -Royal proposition is founded
on the recognition that radio should not
compete with the phonograph, but should
enable the dealer to make a larger success!

"Radio made a true ally
of the phonograph"

The Adler -Royal dealer enjoys all the
benefit of selling the line which first
bridged the gap between these two great
industries.

Study the Adler -Royal Models here
shown and see how perfect the radio -
phonograph alliance has been made.

And the selling policy is worthy the
quality of the Adler -Royal line!

Ire will be pleased to send our
representative to explain the ddler-
Royal proposition to dealers in our
territory. Only a few franchises
are still available.

BUEL DISTRIBUTING COMPANY
Wholemeal... of Musical and Radio Merchandise

1965 E. 66th Street, Cleveland, Ohio

Distributors for

ADLER-ROYAL
PhonTraph and Radio

The Adler -Royal line in-
cludes radio adaptable
Phonographs, R adi o -
Phonograph Combina-
tions, Radio Sets, and
Radio Speakers to inert
every quality demand.

Due to long manufac-
turing experience, and
most efficient produc-
tion, Adler -Royal models
represent the utmost in
value.

Note their superior sala-
bility through beautiful
design and exquisite
workmanship.

.Idler.floyal Radio Speaker
Model 100

of receiving results

arnbe''','arkt
71:=,

ronlit
hd,,ol del bf round

=p1rman uf:,ctorc zr nn
ploycd.
In Walnut or Mahogany $00

A

Radio.Phonogropls IlighLoy
Model F

Heipbt 53!5.its.,
Depth 211',

Highest qualfly Adler.Roml

Radio. In Walnut alit! Pirdsere
hlaple and striped Walnut °sea,
%Vith Nentrodyne set and unit $.14*
Less tulles and batteries.
For installation of set and unit

nr73

Radio Highhoy-Model
Heigh, Ir.dsh 35.111.,

DsPth to.,,,.
With built in speaker and ample
battery space. tsltding drawer pmes
gmes,ilultly In radio set. In Pool
Walnut molt )logic oter.la,
%%hilt AdlenRoyal her -tube Neon,
Sync radio set and unit 5,10

Les tubes and batteries.
Cabinet only (for installs tt an of

any standard radio set) . S173

Nruirodyne Radio Set
Model 199

fine -tube Neutrodyne net, dry cell
operated
In Mahogany or Walnut . 6136
Less tithes and batteries.

Console Speaker-Nlodel 200
The most destrabl. furniture lot
any talds trite
In 3lahogsny or V. dnut. With

'ugh q5altty cord and plug . 500
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The Finest Portable Made
ERRLi OM MASTER

After studying the portable market from every angle-testing the many different machines of-
fered-carefully investigating the factory and organization behind each-we have reached the con-
clusion that beyond doubt the CARRYOLA MASTER offers our dealers the ultimate in portable
value and the best merchandising proposition to be had.

We believe that the CARRYOLA MASTER cannot be equalled in -
1. Sturdy Mechanical Construction-eliminating after -sale grief

and customer complaints.
2. Appealing Eye Value-making the Master the easiest selling

portable on the market.
3. Merchandising Helps - including window cards, pamphlets,

window streamers, counter displays, etc., etc.
4. Merchandise Guarantee-the strongest ever written by a port-

able manufacturer-complete satisfaction for dealer and cus-
tomer.

5. Organization Behind Product-a large strongly financed cor-
poration whose reputation for service and merchandise is
unequalled in its field.

To the manufacturer's strong guarantee we add ours-IF FOR ANY REASON UNSATIS-
FACTORY RETURNABLE WITH ALL CHARGES CANCELLED.

We are pleased to announce our appointment as exclusive distributors of Carryola products for
northern Ohio. We will carry at all times a large stock of Carryolas in all styles and colors
and can make immediate shipment of your requirements.

Let us show you how you can build a Carryola business to be an appreciable part of your yearly
sales and remember that every Carryola sale means the sale of at least six records and a new
record customer whose value to you is cumulative,

BUEL DISTRIBUTING COMPANY
II holesalers of Musical and Radio Merchandise

1965 EAST 66th STREET CLEVELAND, OHIO
Northern Ohio Distributors for Carryola Products
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And Now-The DICTOGRAND POWER -SIX
Another Dictogra ph Achievement

Single dial control. Operating on 110 volt AC 60 cycle
current. No acid rectificr. Uses 2 R.C.A. "Rectron" tubes
and 6 R.C.A. UV -199 tubes. Price without tubes $225

'41! jitchlgrand
Uptight L.

LOUD SPEAKER '
As Maj.-tie and True as
the Pons of an Okla"

Pros $25

THE DR:TWA:AND 5-12
PORTABLE N1ODEL

Price. $24.50

°

DICTOGRA PH PHONO-UNIT
IS... U. S. Pat OR I

With Individnal Fillings

FOR VICTOR 910.60

FOR COLL:NI/11A 10.60

FOR EDISON 11.00

FOR BRUNSWICK 11.30

FOR ALL OTHERS, with robber
tub. adaptor 10.00

Distributed by

IlictogrAind
Consolz

LOUDSPEAKER
(Solid Malwynny,

Pricc '30
trverdi.14Astabk

ilboomani Paaswers Carrionos
110Wese 4110 Sieeet.14-01,11.T.

BUEL DISTRIBUTING COMPANY
Wholesalers of Radio and Musical Merchandise

1965 EAST 66th STREET, CLEVELAND, OHIO
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Sprits
'Rop9 It .Atitteliols

IT is with sincere pride that we devote a full page
of this splendid display to one of the most popular
lines in the phonograph industry.

HONEST QUAKER to -day represents more than a
well known symbol or trade mark. It is a by -word
which so nobly represents an organization in Phila-
delphia that during the past eleven years has given the
entire phonograph industry real honest -to -goodness
Service on Replacement Material.

Ve're certainly proud to have the distribution of
HONEST QUAKER Main Springs and Repair
Materials in the territory we hope to faithfully serve.
To us it shall mean more than the mere shipping of
your orders for replacement parts and HONEST
QUAKER Main Springs.

We are going to maintain the most enviable reputation
earned by the Makers of HONEST QUAKER prod-
ucts by giving our dealers the kind of Service they have
received in the past and which they so nobly deserve
in the future. To maintain this standard of Service we
have on hand a complete stock of HONEST QUAKER
Main Springs and Repair Materials. Try Us On Your
Next Order!

Buel Distributing Co.
Wholesalers of Musical and Radio Merchandise

1965 East 66th Street, Cleveland, 0.
Distributors of HONEST QUAKER Main Springs and Repair Material
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FRENCH RAY -0 -VAC
No, 231R

161' 4.: volt "3" I, ttery is

als, otio-ible le I . 3

4-  P.;  2"

FRENCH RAY -0 -VAC
No. 9303

The most economical and
satisfactory writ. 'I
for nulliiple tol,
isoire than IS 13

22' 3 and 43 volt 3,.
3/l6" x 4 1/16" x 7 316

FRENCH RAY -0 -VAC
No. 1211

For ".5" Circuits 1! sobs
single cell. Also in 2 and 3
cal nnits

FRENCH RAY -0 -VAC
N, 2301

On -te tp'to I 01, I; ill

FRENCH RAY -0 -VAC
No. 2303

1 vernal] type ..0 remitting a
large hatitry tma3ll Tate, ibis
lottery b rets,nonettiled. Sive

X 43 volt with
v"It

FRENCH RAY -0 -VAC
No. 2153

ertical type with same capacity
and service as 2151. hut 'WA volts

Size 7V," x 453 x 359".

vouAGE

pco.1.-55010045
KNOW' °F

uFACTUREAD
NA v FOR RADIO

E5P"IA
BATTER

is CA ROu"

FRENCti sos.`vis
MADE

GOOD BATTERIES
Make a Good Set Better

Many thousands of set owners have proven to
their own satisfaction that French Ray -O -Vacs
will give clearer signals, purer tone, and many
extra hours of good service.

Stock the Full Line of French Ray -O- Vacs

It pays to handle French Ray -O -Vacs. Stock
the full line of eleven models and you'll have a
battery to fit the demand of every customer. You'll
be making out cash slips instead of explaining why
you can't give him what he wants.

French Ray -O -Vacs make repeat sales, too.
They're built right, they give thoroughly satis-
factory service, they're nationally advertised. They
make money for you.

Investigate the attractive proposition we have
for music dealers.

FRENCH RAY -0 VAC
No. 2151

Adjustable voltage 1619, 1R, 19IA,
21, and 22.4 and will give long
dependable service on sets using
sip to 15 milliamperes current.
Sin. 611' x 41/16' x 31/16",

The

Buel Distributing
Company

Wholesalers of Musical and
Radio Merchandise

1965 East 66th Street
CLEVELAND, OHIO
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Get an OKeh

Dealer License
Licensed Okch Dealers arc makiii..;
money.

The license is for the re -sale of re,
o- is only. Therefore, large capital

necessai y,

eased Mull Dealers will unfit,
nd and appreciate the definite poi
of the manufacturers.

ch Records are for everybudi
-ides the latest popular Americar
il, instrumental, dance and nos

then: arc records in all foreign
languages, and recordings by Mk,
nationally famous artists imported
(rum Europe and sold under (la
Odeon Label,

The prestige of Okeli Records is tin
result of a thorough understanding of
the kind of records the customer -
want.

II you will take a moment to considel
the many phonographs in your ter!

you cannot help but be impressed
with the possibility for the sale of
Okeh

Many dealers have secured an Okell
License and are making motley from
the sale of records.

.0 I IIC In US 11.01:0 for OUT IITIptMitill

The Buel Distributing Co.
Wholesalers of Musical and Radio

Merchan lise

1965 East 66th Street
CLEVELAND, OHIO

4\4
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The New Models

Five Tube Tuned Radio Frequency Sets Built of
Finest Materials to Exacting Sleeper Standards

Sold only through Authorized Sleeper Dealers

N-LI'VI`DI'11 $100

pig ial, .00 -old, 1 no1,1., preco. form, rip roggel glamor oo
dhis mi. Powerful. superselecitve. thoroughlY

epewlably the Serenade, appeals equally andirrmisribly to dime who demand ihe meno,sin rail,* efficiency. and to tbose who arc c.
customed to the P..C5.. a fine thingc. Makeit your kader this ,e.poit. Easily void. earik
serviced on th poor -goat ooi mooni whenservice is or r )., 1,, Nerenailer
is tlie store.'

SLEEPER
SERENADER $135

with Console Table

'miser
picture tells die story. There is no
radii, sm. And this console lable

sup.yigi the wanted element of conotokswe ha
inertaaingly demanded be ilk Math,. Wiencould want a finer radio eosernbk than thief
Who mould boo Jake juerifiable pride in it,
yommlioni
lie sable Las a compartment for ttAt. batttt
and one for. charge. with swath fur
any

cltalige to charger. It accommodates
3, of the nen Sleeper models. It list, se;
aeately at $35.00.

TI1E SLEEPER
SUPER-SY NIPHONETIC $185

with Commie Table

%Vika the inquiry i1 for the superlatively fine
radio enimuble. your logical answer will be

The
Super.lyrnyhonetic with Console Table.

The desirability of this coothisatron is appar
mob No amount of money ean bor o mote

of 1 e,lummer; ay.
mood for ii. especial', during the holiday
Period.

THE SLEEPER
$150SUPER-SYAIPHONETIC

Dresator. November Is% especially for the
holiday trade. This set is sur .0 find quick favoreaon the vast number of, Christmas buyers

ft monk," the same powerfal circuit
used in ihe Scout and the Serenader. hoi
elaboratec and is ant romewhai more

ate. There is a buillin toed speaker
4.74tile.iZe,trabio.et of twodoned dark wood.

efi meats include lights over
the menet took,, comiterkalamed hinged

trimmings ofold *old A hinrede
kola when i he kw:ON d krona:. e"aZIt
nosen.rest whey inning. A look beauirful

of lurnitive. hauoisie a set of brilliant
&dominance. `hoseuptchymponetie will bethe choice of twho demand quality and.
.1 11. aPPreeiak a tasteful touchof the iearre.

SLEEPER $75
SCOUT

sus Ilios sm with then tmost min -ranee IPA it
will stay sold and complekl, iainib aim, who
demand muds for little TOM, TileY will get
rust that Ike Scout. Powerful. selective
awl of exiell moo Sti,Intially
01.501al And Or pen.),ble ,a11,1 cso.
out.,ard. Alof.11, for .mo, ud k

PC11, c ,rvo, In,. lad I, 0,11A
Loud spiater connecis to bindingthc
rear of set. Inning scales and run role are
e..m.-or.) in panel. Improved m reduction
peonies burst toning. A Ion 101,3 se r finely
au& of heir aerials. Guarautecol br Slecp. r

L-1,1"1" $110Swith
Console Table

rue graceful proportions ihis combiaboo.
appeal especially towoolen buyere. The cal,
boo a compartment for A"

re

and to
for charger, with swiich for instaniancon
change io charger A convenient aml her o

radio Mat:illation that will hannosise with ill
mfeebleings of almost any lb ing.rooen oi

library. bi s and fa. seller at the loo
price of 3110.00.ure

Distributed by

BUEL DISTRIBUTING COMPANY
Wholesalers of Musical and Radio Merchandise

1965 EAST 66th STREET, CLEVELAND, OHIO
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This is (._/ Year
[Ther:my-odynel

THERMIODYNE-Model TF6-SIX TUBES
Powerful, smooth -working instrument, with
Three Stages of Thermionic Frequency before
detector, Detector, and Two Stages of Audio
Freqiiency. blaster Control. Indoor or Out-
door Antenna. Genuine Walnut Cabinet with
interior compartment for "IT' Battery.

Price (without accessories) $150
Rock, Mountain and Coati State,. $1C0

NOW that the public is through fool.
ing with inferior radio sets and tol.
eraliug only casual and occasional

radio reception, the new THERMIO.
DYNE'S day has come and this is THEW
MIODYNE Year.
There is no squealing or howling .f nom THEB.
311011TNE. No internal noises are andible-
THERMIODYNK delivers accurately and only
that which is transmitted to it through the
broadcast channel.

But 'FBERMIODYNE'S Master Control, more
than any other one IDERMIODYNE feature,
has given THERNI1ODYNE its immediate and
established popularity wherever introduced.
Its Aladtlin.like action is almost "uncanny- and
holds the listener spellbound as station after stm
lion, each in its proper place, is brought in and
tuned nut as the Master Control travels through
its magic half circle.
Through %twines, Newspapers, Cirrtilsrs and Folders,
use uteri's of Thermiodyne are bring emphasised so
she people of practically every city, town and village
in the United States.
Rouble -page spreads in the Saturday Evening P.M will.
Its WO sad half million circulation. and  miler
inicrevi several times that. are she barklionc at the
National Thermiudyne Campaign.

Tie Up to the New THERWODYNE-Costs In at. Ther.
anodyne's Ilia IdarrIbing Campaign and Get Your
Mery of THE:1311014n Soles Profit, Let I's lloo
From Wt].

People are buying Thermiodyne
1. Because nothing like Thermiodyne has ever been seen or heard hefore.

2. Because the famous Master Control makes instantaneous appeal. It is a
revelation to hear dozens of tttt ions glide in and out, each in its proper
place, as fast as the knot. is turned.

3. Because Thenniodyste uses-instead of a neutralized circuit-au entirely
new principle in radio that eliminates squealing. howling. or distortion,
and convert. metallic harshness into porezoneil melody.

4. Became in addition to these revolutionizing features there is a selectivity,
distancegetting ability, clarity, tone quality, and smoothness of perform-
anee that male Thermiodyne's superiority incontestable.

5. Because one careful comps. .e demonstration is convincing Thennio-
dyne's performance cannot he equalled by any other receiver at any price.

THERMIODYNE-Model CTF6
-CONSOLE DE LUXE

Model TF6, enclosed in Console
Cabinet of genuine Walnut, with
built-in Loud Speaker, and with
space for Batteries and Charger.
All equipment concealed. No wires
required for local stations.
Price (without Tubes or Batteries)

$275
Kotler Mountain and Coast States, $200

Get your share of the Profits
Dealers are invited to get in touch with us at once. Stake oust your terri-
tory before your competitor gets it! Make your application Imlay!
Send lor Catalogue Illustrating and Describing Thermioilyne Radio

Sets, Speaker Table, Console de Luxe and Loud Speakers.

BUEL DISTRIBUTING CO.
Wholesalers of Musical and Radio Merchandise

1965 EAST 66th STREET
CLEVELAND, OHIO

Dealers are selling
Thermiodyne

1. Because we maintain a sound merchan-
dising policy-we assign exclusive ter-
ritory to every dealer.

2. Berate, a cash ativerticing approprim
lion in made for local newspaper ad.
vertising to each and every exclusive
Thermindyne dealer.

3. Because every Thermiodyne is backed
with a written guarantee and she manu-
facturer stands behind every guarantee
without alibis or excuses.

I. Bee MAIM we help you develop sales vol.
time; establish a sound partial pay-
ment plan; and assist you in your ad-
vertising in a dozen different ways.

THERMIODYNE-Model TFS-
FIVE TUBES

Master Control Radio built on same principle
as 1'F6. Phenomenal selectivity, distance -get-
ting ability and tone quality.Two Stages of
Therinionic Frequency, Detector, and Two
Stages of Audio Frequency. Master Control.
Outdoor Antenna. Finished in duo -tone Wal-
nut.

Price (without accessories). MN
Racks Mountain and Coast States. 1110
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DEALERS!
"MASTERCRAFT"

PHONOGRAPHS -RADIO CABINETS -
Built by the WOLF MANUFACTURING INDUSTRIES (Established
1890) -at Quincy, Illinois-are products of compelling advantage in
Quality, Profit, Price, Economy, Beauty, Design, Utility and Year -'round
Selection and Variety.

MODEL 121-RADIO CABINE,
Loud Speaker Horn Built in with Remo,

able 97. x 2844 Mounting Board.
Height, 46 in. Width, 35 in. Depth, 14 in.

MODEL 105-RADIO ADAPTED
Height, 33 in Width, 321i in.

Depth, 21 in.

Conviction and proof of the
foregoing is yours for the
asking - thru our fran-
chised distributor-in your
locality - who carries a
complete stock -affording
prompt and efficient ser-
vice.

Insist on "Mastercraft"
products-for "He profits
most who serves best."

MODEL 62
Height. 44 in. Width, 181, in.

Depth. 20 in.

MODEL 170- RADIO CABINET
512, 28 in. High. Top. 14 in. n 30 m

Interior Shelf, 11 in x 26 in.
Compartment, 11 in. High.

THE BUEL DISTRIBUTING COMPANY
Wholesalers of Musical and Radio Merchandise

EXCLUSIVE MASTERCRAFT WHOLESALERS FOR NORTHERN OHIO

1965 East 66th Street
CLEVELAND
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Saleswoman Gives Hints on Retail Selling
Mrs. F. L. Reeder, Manager of San Antonio, Tex., Department,
Draws on Long Sales Experience for Pointers on Salesmanship

By B. C. Reber
There arc many men and women who mean

well, who actually intend to put the best into
their work that is in them; but there are very
few who are never satisfied with their efforts,
but are continually on the alert for some plan
or sonic method which will help them to be-
come better sales people. Mrs. F. L. Render,
who is manager of the phonograph and record
department of the King Furniture Co., of San
Antonio, Tee., is a person of this character.

"Since I have had charge of this depart-
ment," Mrs. Reeder explained, "I have always
endeavored to show my customers that I ap-
preciate their baffiness. This has been a big
help in getting new business through their
recommendations. Only recently we closed for
the first time at one o'clock on Saturday after-
noon. This was a thing which we announced.
and supposed that everyone knew about, but
there were a few of my customers who had
formed the habit of coining in on Saturday
afternoons, and selecting new records. These
came down as usual on this afternoon, only to
find that the store was closed.

"We carry the Columbia line of phonographs
and records, and see feel that we have worked
op a very nice business in this class; but we
did not know how much our customers appre-
ciated our efforts until the following Monday
morning when some of them came in and in-
formed us that they hail missed os on the pre-
vious Saturday afternoon. There were so many
of these people, as we learned later, that we
decided it would be best to send them all a

letter, expressing our appreciation of waiting
for its instead of seeking another store.

"I have found that it will help business more
if you give a little time to the study of your
product arid the study of Your sales ratty.ss
from lime to time. I bunt for all the plans I
can find which will help me to give better serv-
ice to the customer I have, or Will holy we
bring in new feces, and sell more goods.

Ideas From Trade Journals
"I think there is a great need for the people

who sell phonographs and records to study

their stock more. The trade journals arc
always full of articles on selling and merchan-
dising which contain good points which can be
applied to each individual business. Some of
these can be used as they arc given, while others
give only the idea, the rest of which must be
worked out to suit the individual store or de-
partment and the conditions obtaining locally.

Mrs. Reeder, manager of the
phonograph and record de-
partment of the King Furni-
ture Co., has been connected
with the retail sales field for
many years and she speaks as
an authority. She expresses
some thoughts on trade jour-
nals, record selling, advertis-
ing, etc., which are worthy of
thoughtful reading by retail
dealers and their salesmen.

"By gettiiir these periodical- wlffit they come
out and studying them carefully, I have been
able to glean a lot of ideas which have helped
me in budding up the business, or in making my
sales canvass better.

"We have worked up a very good trade
anion the colored people by featuring the
'blues.' This class of music is always popular
among these people and we have taken advan-
tage of this opportunity by getting in these hits
for them.

Featuring Single Records
"Another thing that I have found that is of

benefit in keeping up the business is to feature
one record at a time. If you try to stress too
litany records, the public becomes confused and
don't know which they want. On the °the
hand if only one record is featured, an instan
mucous demand for it is created and a good

HARDWARE
for

RADIO and PHONOGRAPH CABINETS
LID SUPPORTS

CATCHES

CONTINUOUS HINGES

NEEDLE CUPS

BULLET CATCHES

STOP HINGES

INVISIBLE HINGES

WEBER-KNAPP CO.
JAMESTOWN, N. Y.

sale results. We have had to wire for repeat
orders several times through this plan.

"We do this by taking one of the any
popular tunes which come in with the 'new
selections. Then, having chosen the one record
which we intend to feature, we place a heavy
order on this record alone, also requesting
special advertising matter. Across the windows
we paste streamers announcing this one record.
We have a phonograph in the entrance of the
store playing this one tune. Everywhere we
feature this record and, as a result, we create a
big demand which soon wipes out our entire
stock. And this demand does not stop with the
single record, but continues on through the
other new selections.

"The big thing that results from this plan
is the fact that by featuring the one record,
the people are brought into the store. They see
the streamers across the windows, and they
hear the tune on the machine in the entrance.
It catches their fancy, and they come in to hear
it better in one of the booths.

"Once they come into the store, that is our
cue to get busy and sell them. We not only
show them the OFIC record for which they ask,
but we also show them the entire list of new
records, giving them the lot and letting them
play them all, picking out those they admire.

"We believe that this gets better results than
by trying to stress every new record that comes
in. l'cople arc attracted by one catchy tune
played over and over more than would be.pos-
sible if the record was changed every little
while. The same people passing the store 'soon
arc attracted by the tune and wish to hear it
better, or inquire the name.

Effective Advertising
"To do this, it brings them into the store.

There is where the selling starts. The stream-
ers and the music are only means of advertising,
and arc used to get people to come in. Then,
when they respond, it is up to the sales person
to see that a proper demonstration is made. It
is an opportunity to not only show those people
the one article in which they are interested,
but it is an opportunity to show them any new
models which have come in, any other records
which might strike their fancy, and any other
things which will niake a sale. It is an op-
portunity to be taken advantage of.

Too Low Terms Rill Prestige
"We arc strong for price maintenance. We

have tried to sell ott lose terms and we find it
is neither profitable nor reliable. It cheapens
the products and it cheapens the store. Also,
instead of bringing in a class of people whom
we would be glad to accept as customers, it
.;enerally steers in a group who have little or
no credit and who are unable to own and enjoy
a real machine.

"Our experience has shown :hat the people
who want a machine are also people who have
backbone enough to get it and meet the pay-
ments. People out have to be drawn into a
-tore on a dollar payment are not generally
people who are big enough to keep up the in-
stalments during the long period of , months
which must necessarily follow."

Mrs. Reeder has betu minute.* svith the
department of which sheis mitv manager for

smore than six years. She began as a clerk,
learning the rudiments of selling and meeting
peopk. Later, she was given bigger and bet, -
ter positions, and, two years ago, she was
given full charge of the department, as well as
other duties. Here is a well-earned success.
It is one which has been accomplished by harp
work and profit -giving service. It is one whirlm
can be read with profit.
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Record System for the Credit Department
Filing Credit Data-Simple Record System of Phone Calls and
Letters - Keying Collection Letters - Other Valuable Pointers

In order that credit and collection work in
the retail music store may be organized on an
efficient basis, the first duty should be to place
the work in the hands of a responsible employe
who should have sole charge of credits.

Such a credit department should be equipped
with a card file in which to record the custo-
mers' credit standing and paying habits. The
filing systems to be described in this article
have been installed at hardly any cost by rep -

home address, occupation, whether married, real
estate and other personal property and in whose
name the real estate recorded, etc.

In the margin on the right hand side of the
card arc filled in notations of the various credit
reports on the credit customer's standing. Re-
ports front the following agencies are recorded:
The retail credit men's company, a co-operative
credit checking organization usually maintained
by local merchants; Dun's and Bradstreet's; the
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Forms for Use in the
resentative firms, and, with a few modifications,
can be adopted by the average music store.

Suitable Record Systems
The simplest practice in filing credit infor-

mation is to paste the customer's account in a
folder, and to transcribe the important facts
on the face of this folder. The folder thus
becomes a filing card. In the lower right hand
corner of the face of this folder sufficient space
is reserved to note what methods in collecting
the account have been pursued, such as letters
sent, telephone calls and personal collections,
with dates and other notations.

Another practice is to transcribe the facts
from the account or lease onto a small filing
card, size three inches by five inches (Fig. I).
Both are then filed separately. Throughout the
collection process the employe in charge has
but to refer to the card for any information
relative to the account. On this card you
simply jot down the name, business address and

Collection Department
report of the dealer's own investigator. In the
right hand corner are stated the terms on which
the instrument has been sold, together with
the facts of the lease.

On the reverse side of this card arc recorded
the payments made and dates on which they
are paid, as well as the collection methods em-
ployed to secure then..

All letters sent to the customer during the
collection process, and letters received from
that customer, are filed separately, but dates of
such letters arc noted on the card, so the orig-
inal letters can be referred to quickly.

Two -Card System
Another record system involves filing two

cards to every account. On one card is kept
a record of the lease, notations of his credit
standing from credit checking agencies as well
as reports by the dealer's own investigator, a
notation of how the customer pays, etc. Special
'pars is cons rend for rcinarlo rd.ttive to the

AD TONE
A Revelation In Sound Reproduction

The -TONE stands for the
highest quality in tone reproduction.
Turn your old phonograph into
a new one with an ADD ATONE

UNIQUE REPRODUCTION CO.
32 Union Square, N. Y.

ease. This card is filed as a sort of perma-
nent record of customers who have purchased
and is a valuable asset to the selling depart
ment. To facilitate matters, this card may be
of several colors, usually four colors. For in-
stance, a white card may mean that the ens -
tamer is average pay; a yellow card. that he
pays very promptly: a red card would signify
delinquency; orange, that he is very slow in
paying bills. Of course, the color system is
arbitrary. (Fig. 2). The second card is for a
record of the customer's paying habits as well
as a record of the collection methods used.

The reader will also note that at the bottom
of this card (Fig. 3) arc thirty-one numbers.
These represent Ike thirty-one days in the
month. The use of these numbers is explained
as follows: When you plan that on a certain
day of the month, say on the fifteenth, a letter
should be addressed to the customer in reference
to overdue payment, a signal of a certain color
is clasped to the edge of the card at No. IS.
If the signal is of a rad color, then it would
mean, according to the color arrangement, that
on the fifteenth of the month the clerk should
write a collection letter to that customer. Like-
wise, a yellow signal clasped at that date

that on that date the customer 010111d be
called on the telephone. If the signal is blue.
it may signify that on that day a collector
should call on the customer, etc.

Another thing that will be noticed is that the
names are written on the lower ends of the
cards. This is for the reason that these two
cards are filed in a flat metal drawer. Where
the cards are filed upright in a boxed cabinet,
the position of the names and numbers is of

reversed. This card is illustrated by Fig.
4. On this card is noted the date of pur-
chase, the credits and the balance due. Under
"Phone" are noted briefly the dates when cus-
tomer was called on the telephone and what
results were obtained. The top line is numbered
with the days of the month, for the purpose
already described. An interesting feature about
the use of this card is that only those accounts
due or overdue are noted, other accounts, which
the customers have paid up in accordance with
terms, being recorded only un the ledger page.

Keeping Tab on Letters
Every establishment has its own set of form

collection letters. These vary from two to five
in a set, sent at intervals of once a week or
twice a month. After a collection letter is sent
out, the fact is noted on the record card as
above described. This makes it necessary to
key the letters, making possible the notations
on the record card by means of symbols. Thus
under the heading, "Letters Written," is jotted
down, "a" to indicate the letter sent out in the
particular case on a certain date. For that rea-
son, the letters in a series of five form letters
will be labeled consecutively a, b, c, d and e.

Every dictated letter usually contains
at the lower lefthand corner a symbol
to indicate the person who dictated and the per
son to whom the letter was dictated. Thus,
WAJ/blT signifies that W. A. Jones dictated
to Mary Thomas. In place of the initials M. T.
you can substitute the initial "A," which would
signify that the letter is the first of the series.

Thus, WAJ/D would signify that the letter is
the fourth in the series. Therefore, if you desire
to indicate on the card that on September I,
1924, the customer was sent the fourth letter of
the series you simply jot down 9/I/24/D. In
like manner you may have a set of letters used
for special occasions in the collection process.
These you can initial EXA, EXB, EXC, etc.
These would signify: first letter in the extra
series; second letter, third letter, etc.
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It is Indexed !
Easy and quick to find the part you
want at your finger tips.

100 pages-the largest line of talking
machine repair material in existence.

Merchandise accurately described.

New tools for the repairman.

Many other features.

It's all in our catalog (just issued) and
will rapidly become the standard
reference book of the Talking Machine
Trade of the World.

A copy for the asking

730 MARKET STREET
PHI L ADEL PHI A , U.S.A.
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Four New Columbia Artists'
Records Released to Trade

Ross Gorman and His Orchestra. Columbia
Salon Orchestra. Get Happy Band and Moran
and Feldkamp Signed by Columbia Co.

Ross Gorman and His Earl Carroll Orchestra,
the Columbia Salon Orchestra, the Get Happy
Band and Moran and Feldkau p. all new and

which he played first saxophone. Every man
in the Gorman aggregation is a star performer
and each one is capable of conducting his own
orchestra. Miff Mole, trombonist, formerly
with the Original Memphis Five, is one of the
featured artists. The first recording by this
orchestra couples "Oh Boy, What a Girl" and
"You Forgot to Remember." After the close
of the Vanities, the Gorman orchestra will stay
on Broadway- as the feature of a supper club
which Earl Carroll contemplates opening.

The Columbia Sa-
lon Orchestra has
been recruited under
the direction of Rob-
ert Hood Bowers,
musical director of
the Columbia Pho-
nograph Co., to re
cord concert music
and sem i-classical
selections in
concert style. The
first recording cou-
ples "In Shadow -
land" and "The
World Is Such a

Lonesome Plate."
The Get Happy
Band, a real jazz or-
chestra of the "hot"
variety, gives as its
initial offerings to
Columbia recordRoss Gorman and the Instruments He Plays fans, "Harlem's Ara -

v velusit e Columbia record artists, make their by" arid "Junk Bucket Blues." Moran and Feld -
initial bow to the record buying public with the tramp, vaudeville artists with a wide following,
current releases of Columbia records. The have recorded "Nola" and "Classicana," piano
Ross Gorman Orchestra, although in existence
but a comparatively short time, bas become
known to many thousands through its radio
broadcastings and through being the star attrac-
tion in Earl Carroll's Vanities, one of the hits
on Broadway. Ross Gorman is well known to
dance and music lovers through his former con-
nection with the Paul Whiteman orchestra, for

duets, to mark their debut under the Columbia
banner. This type of music has been proving
very popular with Columbia record buyers.

Fred Hall, Columbia dealer of Warren, 0.,
who is an aeroplane pilot, recently helped re-
store the hearing of a boy who had been deaf
for two years by a 5,600 foot drop in a plane.

C. H. Sambalino Gives
Views on Advertising

Recently Appointed Presid- ent of Buckingham
& Moak. 100 -Year -Old Utica House, Demon-
strates the Value of Persistent Publicity

Cana. N. Y., September S.-- "1 ant a firm believer
in persistent, systematized and spacious adver-
tising in local newspapers," declared Charles H
Sambalino, who recently became president of
Buckingham & Moak, Victor dealers of this
city, on the occasion of the celebration of the
completion of a century in business.

"During one week this Summer I used news-
paper space in the local papers to tire extent
of one full page of six columns on Tuesday.
Wednesday, Thursday and Sunday, in au exten-
sive drive ou talking machines. During this
drive I experienced one difficulty. I could not
secure a sufficient quantity of high-priced ma-
chines to nicer the demand. Within the week
in this store more than 200 machines-all high-
priced-were sold on short terms, the sale on
no one day being less than thirty instruments."

Before associating himself witlt Buckingham
& Moak Mr. Sambalino was manager of the
talking machine department of Bamberger's de-
partment store in Newark, N. J. He has been
connected with the talking machine trade for
many years and he has a wide knowledge of
merchandising. His present connection is with
one of the oldest music houses in the country.
As has been mentioned Buckingham & Moak
have this year passed the century mark as local
retailers, enjoying substantial growth during
this long period and at present ranking as one
of the leading concerns devoted to the sale of
musical instruments in the State.

The Radio Grand Corp., New York, was re-
cently incorporated at Albany with a capital
stock of $10.000. The incorporators are B. J.
Greenbaum, M. W. Weintraub and 1.. W.
Graham.
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THE SYMBOL OF SERVICE

CONTINENTAL

Distributors for

fr/1.1esal, 01111.

"ArowYork:s Leading RaDio house"

You want bigger profits - sell Radiolas

Radiola 26

In selling merchandise, radio or whatever it may
be it takes no more effort to sell a good product
than it does a poor product.
You protect your reputation, future sales and
snake more business with bigger profits.
The RADIOLA line of receivers, manufactured
by the R.C.A., is standard. The detnand is con-
sistent because of favorable public opinion.
Now Is the time to stock the RADIOLA 26 and
Semi -Portable RADIOLA "SUPER HET" for
fall sales.
We are able to give you immediate service. How
many can you use?

Radiola Super Heterodyne

CONTINENTAL RADIO & ELECTRIC CORPN.
Fifteen Warren Street New York. U. S. A.

2110-R
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RADIO CORPORATION OF AMERICA

announces
a SeleaiveDealerPolicy

RCAherewith announces its selective dealer policy, to become effec-
tive January 3, 1926. This policy has been most carefully developed with a
twofold purpose in view -to benefit dealers by offering an individual
franchise and to protect the public in their purchases of RCA merchandise.

Dealers will be chosen upon the basis of active business in Radiolas, Radiola
Loudspeakers, and RCA accessories during the months of September,
October, November and December 1925.

So that RCA may select its dealers on the basis of public preference, we are
asking all our distributors to begin the preparation of a list of their dealers
and to keep records of their purchases, credit and servicing performance,
individually-furnishing us such records complete, from September I to
December 31, 1925.

Upon the basis of such preliminary evidence of public choice and satisfac-
tion, RCA will issue Authorized Dealer signs.

Our dealer distribution will be confined to those who maintain a definite
servicing policy on RAD1OLAS, RADIOTRONS, RADIOLA LOUDSPEAKERS
and RCA accessories. Public acceptance of the prices at which we advertise
these products permits the dealer a profit that is sufficient to warrant a
liberal and expert servicing policy with moderate charges.

The RCA franchise will be a valuable franchise. The number of dealers
will be limited mainly on the basis of the service given to the public, but
also with a frank recognition of the fact that RCA Authorized Dealers should
have opportunities for profitable volume. We want to create a permanent
business for them because it is the only way in which they can serve the public.

The full strength of the vast national advertising program of RCA will be
continuously behind its Authorized Dealers.

Public demand and interest in Radiolas, Radiotrons and Radiola Loud, -
speakers and RCA accessories supported by our national advertising, has
now reached a point where it insures to our selected dealers, not alone a
large turnover, but a profit as well.

Read the following pages for an important announcement. Then write
to the nearest RCA distributor for descriptive bulletin and catalog.

RADIO CORPORATION OF AMERICA
Chicago New York Sao Francisco

adiotron
lIes m.o. ram... AN RCA PRODUCT
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RCA Now
New Radiolas: featuring volume,
tone quality, complete A. C. op-
eration and Dry Battery opera-
tion of volume in excess of Stor-
age Battery operation.

Radiola 30
New RCA eight -tube Super -Heterodyne
complete and self-contained in console
cabinet, embodying new RCA special
Cone Loudspeaker. Provides complete op-
eration from 110 volt 60 cycle A. C. light-
ing circuit, requiring no batteries. Extraor.
dinary volume and perfection of tone.

Radiola S
The standard RCA sie.tube SuperHeter-
odyne in upright cabinet with self -enclosed
loop and famous RCA Doublette Loud.

Radio
"Jefferson desk" type new RCA uni-con-
trol, eight -tube Super -Heterodyne with
attached loop. As dry battery operated
receiver, gives volume in excess of that
obtainable from storage battery operated
receivers. Space inside cabinet for all dry
batteries.
If used with Radiola Loudspeaker Model

Radio
The universally popular portable six -tube
Super...Heterodyne provided with extra
battery cabinet for home use. Adapted to
either loop or antenna operation. Has

Radio
New RCA six -tube, uni.control Super -
Heterodyne, table type with attached loop.
Dry battery operated with space in cabinet
for all necessary batteries. If used in con.
junction with Radiola Loudspeaker Model
104, Radiola 25 operates from 110 volt 60
cycle A. C. lighting circuit, requiring no bat -

u. a. PAT. OIL

This fall marks the announcement by RCA
of new Radiotrons, of improved Super.
Heterodynes, and revolutionary new Loud-
speakers. It marks another step, too, in
lowering the cost of radio to the public. These
five pages of summary are a brief outline of
a coming season of tremendous selling.

Supreme selectivity and super -sensitive.
ness. The goal towards which engineers, the
trade, and the public have been looking
since the advent of radio broadcasting.
List price, complete with all necessary Ra.
diotrons and Reasons . . . . $575.00

uper-VII I
speaker. List price, including 5 Radiotrons
UV.199, 1 Radiotron UX-120 and Adap.
ter U11.556 $340.00

la 28
104, Radiola 28 operates completely from
the A.C. lighting circuit,eliminating all bat.
teries. Tuning mechanism consists of new
RCA unicontrol system employing "straigh t
line" frequency condensers giving equal
spacing of all stations on tuning scale.
List price, including 7 Radiotrons UX-199,
1 Radiotron UV -877 and I Radiotron
UX-120 $260.00

la 26
built-in loudspeaker, self-contained loop
and space for all necessary batteries.
List price, including 6 Radiotrons UV -
199 S225.00

la 25
teries. Tuning mechanism consists of new
RCA uni.control system employing
"straight line" frequency condensers giving
equal spacing of all stations on tuning scale.
List price, including five Radiotrons UX-
199, 1 Radiotron UV -877 and I Radiotron
UX.120 $165.00

adjoin
AN RCA PRODUCT
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cAnnounces
Important

No. 1: Trade Protection: Where prices
are reduced, dealers and distrib.
utors are protected.

No. 2: Deliveries: Of the new models,
some are ready for immediate
delivery. For the rest, orders will
be accepted, and deliveries made
as production goes forward.

Established leaders
at new low prices

(grade Proteaed)

Radiola Super -Heterodyne (semi -portable)
The popular seller of the RCA Super.
Heterodyne group. Standard six -tube
Super -Heterodyne which will gain new
popularity when fitted with new amplify-

ing Radiotron UX.120. Over 150,000
sold to date.

List price, less accessories . . . 6116.00

Radiola 20
A new pacemaker for radio receivers of
the five -tube type. New RCA uni.control,
tuned radio frequency receiver of balanced
type with variable regeneration. An an-
tenna set which, when dry battery opera-
ted, gives volume considerably in excess of
that obtainable from storage battery op.
erated receivers in this class. Ease of

Radiola
The popular price leader among RCA Ra.
diolas. Over 100,000 sold to date. A four -
tube Radiola which exceeds the perform-
ance of many five -tube sets. Equipped
with Balanced Amplifier for high quality
reproduction.

Radiol
A receiver big in performance and low in
price. Over 200,000 sold to date. Nosy sold
at a price within reach of all. A two.tube
Radiola of extraordinary performance.

manipulation, sensitivity, selectivity and
quality of reproduction are outstanding
features. Operates with relatively short
aerial.

List price, less accessories . . . $102.50
List price, packed with 4 Radiotrons UX.
199 and 1 Radiotron UX-120 . $115.00

III -a
List price, less accessories . . . . $35.00
List price, packed with 4 Radiotrons WD.
11 and headphones $49 50
List price, packed with 4 Radiotrons WD.
11, headphones and Radiola Loudspeaker
Model UZ.1325 $67.50

a III
List price, less accessories . . . . $15.00
List price, packed with 2 Radiotrons WD.
11 and headphones $2450

Radiola Balanc
Increases the loudspeaker volume of any
type of radio receiver. Added to Radiola
111, constitutes a four tubeRadiola giving
same performance as Radiola

ed Amplifier
List price, less Radiotrons . . . . $111.00

List price, packed with 2 Radiotrons WD.
1 1 $23.00

adjoin
PEG. e, 01., AN RCA PRODUCT
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The outstanding loudspeaker develop-
ment in the radio art, built on an entirely
new principle. Reproduces orchestra, band,
pipe organ and other musical instruments
with volume equal to the original at the
broadcasting studio, with acoustical fidel-
ity hitherto unattained. Gives amazingly
accurate voice reproduction. Volume of
reproduction can be varied from mini-
mum to maximum without impairment
of quality. Operates directly from a 110

W_2743:eiSoi4,7eicto A,..e017i)007A):egNo 4D-c%N°725:47-4;07.ci:c07107(0,745.21..(K...0.2,1

New Developments in Loudspeakers
Radiola Loudspeaker Model 104

volt 60 cycle A. C. circuit, and when used
with Radiola 25 or Radiola 28, supplies
plate, grid, and filament voltages for open.
ation of complete radio set as well as loud.
speaker, thus replacing all batteries. May
be connected to first audio stage of any
radio receiver, but its capabilities are par.
titularly realised with RCA Radiolas.

List price, including all Radiotrons and
Rectrons 8145.00

Radiola Loudspeaker Model 102
A new RCA, A. C operated Cone Loud.
speaker equipped with rectifier.amplifier
unit for operation from 60 cycle, 110 volt
A.C.I ighting circuit. Has sarne tone quality
as Model 104 and provides volume far in
excess of existing types of loudspeakers.
Recommended for connection to firstaudio

stage of broadcast receivers and particular.
ly for use in conjunction with RCA Ra.
diolas. Operated by new super.power
amplifier tube, Radiotron UX.210 and new
RCA Rectron UX-216-B.

List price, including Radiotrons and Rec.
tron 8140.00

Radiola Loudspeaker Model 100
New RCA special Cone built on the new
principle, achieving new clarity of tone
and a far wider tone range than existing
types. Designed for direct connection to

output circuit of broadcast receivers. Par.
titularly recommended for Radiolas 20,
25 and 28, dry battery operated
List price 835.00

Radiola Loudspeaker Model UZ.1325
The RCA standard of the horn type, uni.
versally commented upon as providing
clearest reproduction of horn types orlon&
speakers. Equipped with an adjustable

diaphragm. Requires no external batteries
for additional amplification.

List price ......
A. C. Rectifieramplifier

RCA Uni-Rectron Model AP -935
Rectifier.povver amplifier unit-same as
that supplied with Model 102 Loudspeak-
er. May be used for operation of any type
of loudspeaker from 60 cycle, 110 volt
A. C. lighting circuit Amplification ob-

$18.00

tained from new RCA super.power ampli-
fying tube, Radiotron UX-210.

List price, complete with Radiotron UX.
210 and Rectron UX.216.6 . $105.00

"B" Battery Eliminators
RCA Duo-Rectron Model AP -937

America's first "B" battery eliminator de.
signed to supply plate voltage to any type
of radio broadcast receiver using any type
of tube up to ten Radiotrons 201-A. Sup.
plies plate voltages at 22,4,45,90 and 135
volts with maximum current output at 50
milliamperes. Through use of RCA glow

lamp, Radiotron UX.874, this model pro
vides uniform voltage at all current outputs
from minimum to maximum. Operates
detector as well as amplifier tubes from
110 volt, 60 cycle A. C. source. A. C.
hum completely eliminated.
List price, with Radiotron UX.874 and
Rectron UX-213 $05.00

Radiola
LOUD SPEAKERS
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Three new power amplifying tubes
for increase of volume

and quality of reproduction

Radiotron UX-120

New RCA dry battery power amplifier provides volume double that obtainable
tube which, when connected to last audio from UV.201.A tubes.
stage of a dry battery operated receiver, List . S2.50

Radiotron UX-112
New RCA storage battery power amplifier ume in storage battery operated receivers.
tube for improvement of quality and vol. List SS 50

Radiotron UX-210
New RCA super -power amplifying tube plifiers.The mostpowerful audio frequency
designed for use in A.C.operated power am. amplifying tube on the market. List.S9.00

The standard RCA Radiotrons you now sell-some equipped
with the new RCA standard "UX" base-

Radiotron WD -11 S2 50
Radiotron WD -12 S2 SO
Radiotron WX-12 $2.50
Radiotron UV -199. $2.50
Radiotron 'UX-199 S2 50
Radiotron UV -200 S2.50
Radiotron 'UX-200 $2 50
Radiotron UV -201.A $2.50
Radiotron 'UX.201-A S2 50

Two new RCA Rectrons-rectifier tubes
for use in "B" battery eliminators and de.
vices serving similar functions.

'-A "UX" or "WX" tube provides precisely
the same performance as the corresponding "UV"
or "WD" tube, the only change being in the
design of the base.

Rectron UX-213

Ness- RCA full.wave rectifier using input current output of 65 milliamperes.
voltages up to 220 per plate. Provides List $7 00

Rectron UX-216-B
Nest RCA half -wave rectifying tube for 550, with current output of 65 milliam.
use in "B" battery eliminators and similar peres.
devices. Operates at plate voltages up to List S7 50

adiotron
w.s. err. AN RCA PRODUCT
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Profit Winning Saks Wrinkles
How Live Dealer Moved Stock of 30,000 Foreign Language Records in a Month-Store-Door Play-

ing Increases Record Sales-Timely Tie -Up Moves Merchandise-Store Auditorium Draws
Potential Customers and Interests Them in Talking Machines and Records

There have appeared in the columns of The
Talking Machine World many articles and
stories urging talking machine dealers to pay
particular attention to the building up of their
foreign record business and examples and illus-
trations have been given showing how sonic
dealers found a consistent all year round busi-
ness running into large figures from this class
of trade. It has been shown that to the foreign -
born the talking machine is still the chief form
of home entertainment and it is an accepted fact
that the majority of the people born and raised
in foreign countries are almost without excep-
tion natural music lovers. An interesting exam-
ple of how one dealer who has one of if not the
largest clientele of foreign -born customers in
Nets. York City cashed in on the sale of single -
faced Victor records, proves the contention that
the catering to the foreign trade not only for
the recordings of the mimic of their native
lands, but also for the sale of the better types
of music is one of the most profitable angles
of the talking machine bnsiness. W. H. Tylei,
manager of the talking machine department of
the New York Band Instrument Co., upon the
announcement of the reduction in price of the
single faced records, immediately sensed the ap-
peal that this sale would have for his custom-
ers, placed orders with various Victor jobbers
for tens of thousands of selected records from
the single -faced catalog. In all, he received
approximately 40,000 records in addition to
those which lie had in stock. Through adver-
tising in the foreign language newspapers and
through store and window displays, calling
attention to the unprecedented bargains, this
store sold upwards of 30,000 of these records
within the first month of the sale and the buy-
ing is still active. On several days, principally
Saturdays, the record sales have overtopped
the $1,000 mark. When it is taken into con-
sideration that these records were nearly all
purchased from jobbers at the reduced rate it
can be seen that the lowering of price which

many dealers considered would represent a loss
to them has tarned out for. the Ness York Band
Instrument Co. to be an opportunity of :Riding
considerably to its volinue of sales. An exam-
ple of enterprise worth recording!

$1$

There are a great number of talking machine
dealers, primarily those situated in business sec-
tions and in sections where a large percentage
of foreign -born reside, who have found the con-
tinuous playing of records at the door of the
store an invaluable aid in the stimulation of
record sales and in drawing people into the
store. Whde this practice has existed practi-
cally since the first days of the talking machine
trade, there has been a tendency of late to de-
part from the playing of current releases and
instead to. pick some number from the foreign
record catalog, some .selection with a universal
appeal and to play this number for days and
even weeks at a time. That this practice is
successful in achieving one of its objects,
namely, the stimulation of record sales, cannot
be doubted. There appeared recently in The
World an article regarding the Nets, York
Band Instrument Co., which told how this
establishment had sold some 15,000 of a selec-
tion from the Russian Victor catalog over a
period of three or four months and this phe-
nomenal total was attributable directly to the
store -door playing of the record. At the pres-
ent time, or rather during the past month, five
or six Okch record dealers have been playing a.
number from the Okeh Italian record catalog
at the doors of their stores and Norman Smitl ,

Gaeager of the Distributing Division of the
states that each f

these dealers is selling in the neighborhood f

200 of the selection each week It is still withi
the memory of all how "Ciclito Lindo," which
was in the foreign language catalog for a num-
ber of years, was discovered to be a particularl
pleasing dance tune, was re -issued in modern
dance time and proved to be one of the be t

The Remo Trumpet
Ironer,. meet

B.I Price. 11..00

EMO TRUMPET
cONCERT . TYPE

Have You Heard It
If not read offer below!

Every radio fan will be surprised and delighted
with this loudspeaker. It produces the high and
low notes without distortion with true and clear
reproduction. It also has plenty of volume. Ac-
knowledges no superior at any price. Hand-
somely finished in crystal black with grained ma-
hogany bell and antique silver detail.

Retails for $25.00

The Remola Concert Cabinet
Produces the same beautiful tone as the Trumpet.
A fine mahogany finished cabinet of just the right
size.

List YcIee, teas.

Offer-Both of these instruments will be sent to
you on 10 days' free trial through your regular
jobber. We are willing to do this so that you
may hear them.

The REMO CORP. ni,",T-Z

sellers of all current releases. For a time the
strains of this selection could be heard from
the doorways of nearly every dealer who fol-
lowed this practice. So it is evident that the
plan of playing these foreign language record-
ings has undoubted merit and sales value. The
remaining point, however, is that many dealers
do not take full advantage of this sales help.
They sell records-yes, but they fail to follow
up their advantage and having succeeded in get-
ting the customer in a buying frame of mind,
they should endeavor to sell other records with
3 similar appeal. Some dealers hi fact go to
the extent of having a number of the record
which is being played wrapped in envelopes for
instant sale. This method, while estimable in
the case of a dealer situated near a railroad sta-
tion, where a customer is rushing for a train and
cannot delay, militates against the average
dealer, who should take the opportunity of put-
ting across his sales talk, and informing the
customer of the many hidden gems in the rec-
ord catalog and sell not only a record but sev-
eral. The moral: Follow up each advantage to
the limit. Why be satisfied with a small profit
when a few words might mean a much larger
sale, or, It's hard enough to get a customer into
the store, why let him get away?

tti SIC tV

One of the most effective and unusual tie-ups
with a local current event to stimulate the sale
of a single record Ivan recently put into effect
by the Consolidated Music Co., Salt Lake City,
Utah. The record in question was "Just a Little
Drink" and the manner of securing publicity
and stimulating sales was worked by the Con-
solidated establishment in this manner: A
local firm was placing on the market a new
brand of ginger ale and the music store made
arrangements with the firm to co-operate to the
mutnal advantage of both. A completely
equipped bar was placed in the store window
with the bottling company's line of soft drinks
occupying the places of honor. The atmosphere
of the gone but not forgotten saloon seas evi-
dent in the fittings which went to make up the
display. At the end of the window was a talk-
ing machine and records with appropriate signs
calling attention to the record, ''Just a Little
Drink." Advertising in the local papers was
used and streamers on the windows and trucks
used by the store also attracted considerable
attention. After considerable interest had been
built up a newspaper advertisement invited the
public to the store where ginger ale would be
served free and where everyone heard the rec-
ord of "Just a Little Drink." Local theatres
and neighborhood stores which sold the ginger
ale joined in the tie-up and the result to the
music dealer was the sale of many hundreds of
the record.

MY. 4:1

Information reaching 'rho World would indi-
cate that a great many talking machine and
radio dealers throughout the country find that a
comfoilable listening auditorium is of great
value in developing their sales. One dealer has
been able to attract to his store from fifty to
seventy-five people who are residing in the
locality, and their interest in the products han-
dled by the dealer has been greatly stimulated-
so much so that a great many orders for talk-
ing machines and radio have been booked.

Dealers who have devoted the space and time
to this kind of sales promotion find it profitable;
moreover, it has engendered a spirit of neigh-
borliness which has been productive of good
results in a business way for the dealer. It has
also helped to acquaint these people with the
exact class of goods which the dealers handle,
and which could not be brought to the atten-
tion of the locality other than through advertis-
ing. This does not mean that advertising should
be neglected or overlooked, for in several in-
stances dealers have used the daily papers as
a means of acquainting the people of their
locality with the fact that they want them to
visit time store and hear the talking machine or
radio concerts.
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"And his business
is still growing"

IN PHILADELPHIA, Mr. C. H. Burger
has built up an excellent business han-
dling Eveready Radio Batteries. More-
over, the satisfying service Eveready
Batteries render his customers creates
a good -will that reflects itself in in-
creased business in other items.

Mr. Burger says: "My success has
been due to carrying standard -quality
radio requirements. I have been selling
and recommending Eveready Radio
'B' Batteries ever since I have been in
the retail radio business, and am now
selling, on an average, 600 to 800 'B'
Batteries and 800 dry cells per month.
dud she business is sill/ growing, which
is due to Eveready quality, national
advertising and service."

Eveready Radio Batteries have
practically unlimited sales possibilities.

National magazine and newspaper ad-
vertising builds up a demand for the
Eveready brand, and the high standards
of workmanship and materials behind
every Eveready Battery make repeat
sales inevitable.

Dealers everywhere find it profitable
to handle Eveready Radio Batteries,
especially when liberal use is made of
Eveready window display material.

Remember that when you dress an
Eveready window you tie up with a
tremendous national advertising cam-
paign.

Ask your jobber.
Manu/Arinred and guaranteed by

NATIONAL CARBON COMPANY, Inc.
New York San Francisco
Atlanta Chicago DaIlah Kans. Chy Pittsburgh

CanEli. NatIonal Cut. ON, Limbed. Tomato. 00.vio

EVEREADY
Radio Batteries

-they last longer

EVENEADY HOUR EVERY TUE5O AY al n P. RI
!Eater,. Slander/ Tito./

I" New wait BOW., WW1 1.. tt, It
ttot.itle itte WOLF littAtonrcit wc. II.

WFI P.71::14,61.6 WWA I elnelwall WOC I ,t r.
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Appointment of Many Distributors in Strategic Trade Centers Is in Line With Recently An-
nounced Policy of Adler Mfg. Co. to Distribute Its Products Through Wholesalers

The Adler Mfg. Co., of Louisville, Ky., man- concern, is making plans in his usual aggressive
ufacturer of the Adler -Royal line of pliono- manner in the interest of the new line.
graphs and radio, has recently completed ar- The Adler Mfg. Co. now has two distributors
rangements for the distribution of its line to covering the New England territory, for just
the retail trade by the appointment of a num- prior to the announcement of the appointment
bee of prominent jobbers in various important of the A. C. Erisman Co., the Lewis Electrical
trade centers throughout the country. This Supply Co., which has an enviable reputation in
move is in line with the recently announced the electrical and radio merchandising fields,
policy of the company to establish Adler -Royal was added to the distributors featuring the Ad -
wholesalers instead of distributing direct to th lee -Royal. The Lewis Electrical Supply Co.
retail trade as has been the policy heretofore. has eighteen salesmen covering all of New Eng-

Among the new Adler -Royal distributors is land with the exception of Connecticut. The
the A. C. Erisman Co., of Boston. This is on company is headed by Edwin C. Lewis, its
of the best-known houses in the New England founder, who has surrounded himself with an
alking machine trade, having been a distributo exceptionally high-class organization. Lawrence
of talking machine products in that territory Ellis, sales manager, has been connected with
for many years. Arthur Erisman, head of this the firm for five years and has had wide radio

merchandising experience. R. W. Waldron,
office manager and purchasing agent, has had
twelve years' experience with radio in the U. S.
Navy and various commercial posts. J. R.
Downey has been for many years in charge of
the service department and his expressions of
enthusiasm regarding Adler -Royal products arc
based on wide technical knowledge of radio.

The Iroquois Sales Co., of Buffalo, a

distributor of talking machine products in West-
ern New York for a number of years and is
known to the entire trade in that territory,
also has taken on the distributing franchise of
the Adler -Royal. This company is under the
efficient direction of F. D. Clare, whose able
management is reflected in the importance of
the company as a distributor.

Mr. Edison Man:-
Nc.er Say

"KAN'T, say" "KENT"
The KENT No. I

With "S" Sound Box for playing lateral
cut records on the Edison Disc Phono-
graph has out.old all competition.

ofttran....

Bought for their r
sole and playing value
by thousand. or dealers
and Jobber for over
10 years.

Write for catalog of complete line

Reg. S. Pet- Ott.

F. C. KENT CO.
Irvington, N. J

Leading Distributors in Various Parts of L. A. Wooley, Inc., also of Buffalo, has taken
on the Adler -Royal line as a distributor for the
WCountry Secure Adler -Royal Franchises interestest of the SICW connection include intensive

advertising
sive

ern New York territory, and plans in

advertising and sales promotion work. Wooley,
Inc, has a long and successful history in the
electrical arid radio industries in and around
Buffalo.

The Consolidated Talking Machine Co., of
Chicago, which is well known in that territory as
a distributor of Okeh records and other stand-
ard lines of phonograph products, is another
new distributor. Immediately following its ap-
pointment the Consolidated Co. embarked on
plans for an extensive campaign in the interest
of the Adler -Royal line. E. A. Fearn, president
of the company, has a thorough knowledge of
the trade, its problems and the merchandising
of talking machines and radio and he has built
up an organization of splendid efficiency.

The Electric Appliance Co., of New Orleans;
Radio Specialty Co., of St. Petersburg, Fla.;
E. E. Forbes & Sons Piano Co., of Birmingham,
Ala.; C. A. Buscher Co., of Kansas City, Mo.,
and the W. M. Dutton Co., of Hastings, Nebr.,
all eminent firms in their cities, also have se-
cured the Adler -Royal franchise in their respec-
tive territories.

"The manner in which distributors of the
highest type are seizing upon the Adler -Royal
proposition," states Lambert Friedl, vice-presi-
dent and general sales manager of the Adler
Mfg. Co., of Louisville, Ky., and Ness York,
"forms a source of intense pride and gratifica-
tion in our business. It certainly speaks worlds
for the desirability of the Adler -Royal line when
it is realized that, in scarcely a -month's time
since see offered it to distributors, over twenty
of the very highest type have taken it on. Long
before the coming selling season gets under way
we will have reported a number of others."

Conditional Sales Law
Now in Pennsylvania

Seven Other States, Including New York, I -I ace
Similar Statutes-Aids Retail Merchants Who
Do Business on the Instalment Plan

HARRISBURt., September .3.-An act covering
conditional sales and one which will make uni-
furrn the law passed by the 1925 Legislature
went into effect on September I. This measure
is of great importance and value to dealers sell-
ing on instalments.

Uniform conditional sales acts, as recom-
mended by the National Conference of Com-
issioners on Uniform State Lass's, have now

been enacted in Alaska, Arizona, Delaware, New
jersey, New York, South Dakota, Wisconsin
and West Virginia.

This act repeals the act of June 7, 1915, and
all other acts or parts of acts inconsistent
with this new one.

"Conditional sale" in the act is defined as

any contract for the sale of goods under which
possession is delivered to the buyer and the
property in the goods is to vest in the buyer
at a subsegnent time upon the payment of part
or all of the price, or upon the performance of
,,ny other condition or the happening of any
ontingency.
"Buyer means the person who buys the goods

covered by the conditional sale, or any legal
nceessor in interest of such person.
"Filing district means the subdivision of the

Stale in which conditional sale contracts or

copies thereof are required by this act to be
filed."

Other sections of the act are classified under
such sections as Conditional Sale of Goods for
Resale, Waiver of Statutory Protection, Rights
of Parties When There Is No Resale, Election
of Remedies, Recovery of Part Payments, etc.

Sigman Lehrman Returns to
General Phonograph Corp.

A number of changes in the selling organiza-
tion of the distributing division of the General
Phonograph Corp., New York, will go into ef-
fect during the coming week. Sigman Lehrman,
who was formerly connected with this organi-
zation but who has been more recently with
Everybody's Talking Machine Co., Philadelphia,
returns to the General Phonograph Corp., and
will cover the New Jersey territory, succeeding
C. A. Klebart, who will cover the Brooklyn
territory. These changes are caused by the
resignation of P. F. Armitage, who plans to en-
gage in the real estate business in Florida.

Edison Phonograph Chosen
'lite William and Mary console model of the

mew Edison phonograph has been chosen as the
ost fitting instrument to be placed in the

Home Beautiful which is being erected and
outfitted by the Sherman Democrat, the lead-
ing newspaper of Sherman, Texas. The instru-
ment was supplied by Linn Bros., local Edison
dealers.

..x ........--..-al..3=77r-..-44-q=cla--7----...Kei..-.--.4.,,_b.,-...... _,,,

... CONSTANTLY INCREASING SALES
are testi ttttt to the superior quality or aor

gi COTTON FLOCKS FOR PHONOGRAPH RECORDS
STEP INTO LINE. WITH THE BUYERS OP "QUALITY.'

'e CLAREMONT WASTE MFG. CO.,, Claremont, N. H.
1I1',....Kcrratoa--ir-rii-:-.74 ..s... -la.
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7can they do it
is the invariable question that greets
a first showing of a TRINITY SIX

TRIN1
SIX

I. For Dirtancr

2. For &lett.,
at all wave !cried,
-straight-line tic
gum, oandenser,

d. Per Volume
end Tone
-.combined resin
encenndtransform

mcoupled einplin
elon.

For Quality
the finest and hest
parts thtoughoot.

For Stytite
Quality of parts and
merhodolcanstruc.
non poroorcly
sum dnrahory.

Fur Economy
13 co 50 per cent
rawer in price than
any other set of hie
quabry.

What
The

TRINITY SIX
Exclusive Franchise
Gives to Dealers....

The' prnilege of ordering what
 you need when you need it, and

getting immediate shipments.

Protection, aS Otif exclusive
z-ts dealer, from competition in

your locality.

-I We guarantee not to reduce
prices, awuring you a liberal,
permament profit.

A We guarantee not to obsolete
4  models.

5
Territorial NEWSPAPER adyen.
ruing and dealer sales helps.

The ability to sell at $50 a se
k.l that your competitors cannot

duplicate for anything near the
price.

you would like to be the
TRINITY DEALER in your

ask us for details.

KV)

"DEACON BUILT" is the only possible answer! The
Bp Beacon Radio Manufacturing Company is the
Broadcast Receiver Division of the world's largest
radio parts plant.
TRINITY SIX is the first "one -profit" radio receiver
yet built. You do not pay a single extra profit on
any variable condenser, coil, panel, cabinet, nut,
bolt, or screw in TRINITY SIX. Only raw materials
such as powdered raw bakelite, brass, aluminum,
wire and lumber for cabinets enter the Beacon
factory.

ONLY ONE SALES PROFIT
Sold from Factory to Dealer

There is no jobber's markup. You pay only one
sales profit. But that is only half the story of TRINITY
SIX quality, performance and value.

TRINITY Six is also "the first production -engineered
radio receiver yet built." To duplicate TRINITY SIX
requires duplicating the Beacon factory first. Bea-
con's revolutionary methods of chassis construction
-eliminating dozens of handsoldering operations,
with their possibilities of electrical trouble and pro-
hibitive labor costs - called for the designing, rout-
ing and placing of hundreds of thousands of dollars
worth of special machinery.

Learn How Future Receivers
Will Be Built

See TRINITY SIX at the Radio Exhibition
at Grand Central Palace, New York, Sep-
ternber 12th to 19th , or ask us for details.

BEACON RADIO MFG. CO., Inc.
IBroaricost Renew, Divisinni

323 Berry Street Brooklyn, N. Y.
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Radio Stability Depends on Sound Credit
Growing Industrial Structure of Radio Depends for Its Future
Development on Increasing Soundness of Credit, Rightly Used

By John J. Reilly
Theoretleally and in the abstract, radio credits

arc no different from the credits of any other in-
dustry. Credit is credit from any standpoint;
its basic principles are interwoven into the
structure of modern industry: it is synonyinons
with every development and expansion, and
may be termed, quite correctly, the lubricant of
trade. Practically and concretely, however, and
especially in its application to radib develop.
ment and activity, credit is and must be con-
sidered a most potent factor, not only in con-
nection with radio's ultimate position as an in-
dustry, but particularly in its relation to the
soundness of the foundation on which the radio
industrial structure is being.fashioned.

Need for Sound Credits
Radio credits should be, and very rapidly

are, becoming as sound as the credits of any
other of the world's businesses. Few who have
had an opportunity of marking the sewhat
hectic progress of radio during the pasto sev-
eral years have doubted that if radio is even-
tually to survive, rear itself from the chaotic
condition into which it has drifted, and prove,
as its enthusiasts and well-wishers hope, a

sound brick in the foundation of the nation's
humanizing development, its credit functionings
must be most closely watched, more minntely
analyzed, and surrounded with every safeguard
possible to modern credit granting and modern
credit experience.

Credit, fundamentally, is a cycle. The manu-
facturer's activities are quite logically determin-
ed by the activities of his outlets, and if these
outlets be principally and basically credit sound,
the cycle will run an even and true course, its
component parts smoothly and closely inter-
locking. Analyzed closely, the manufacturer's
credits arc in reality little better than the re-
tailer's, for if the retailer grants haphazard
credit, with the resultant tie-up in his receiva-
bles, the consequent check in progress reverts
right back, front him to and through the job-
ber, to the manufacturer and so to the base of
supply.

Unhappily, in the more or less stressed devel-
opment of radio, the soundness and seriousness
of staple credit granting have often been over-
looked. The results of loose credits are star-
ing from the pages of many an account re-
ceivable, clouding to a great extent the splen-
d d progress already made in the industry, and
s ultifying and jeopardizing its further expan-
sion and sound economic growth. And if con-
Cnued in much longer, this practice will have
such a far-reaching effect on radio development

thatfor years to come the entire industry will
be struggling to free itself from the handicap.

Danger of the "Gyp"
As every manufacturer and every jobber

knows, there are now, and have been, in radio,
individuals who have absolutely no right to be
in it front any business standpoint. Business

The Credit Manager of the
Jewett Radio & Phonograph
Co., the writer of this informa-
tive article, has made an ex-
tensive study of the influence
of credit on industrial success
and his analysis of the situation
obtaining in the radio field is
thought -provoking, especially
in view of the chaos through
which the industry has passed.

ethics, pride of achievement, building for a fu-
ture, confidence, and working for the good of
the industry have not been, arc not, and proba-
bly never will be, considered in their activities.
Such individuals care not whether the ship
sinks or floats eventually, so long as they
achieve their frankly selfish and mercenary pur-
poses while the craft still stays upright.

And the part that credit granting has played
in such activity is apparent. The "gyp" is un-
questionably a radical offshoot of such pro-
cedure. With his cash buying power, and as-
surance of prompt remittance, he has wormed
his insidious way into the radio structure. pan-
dered to, quite frankly, by many distributing
outlets as unethical as himself. His philosophy
of business, if he ever had one, was, and still
is, not co-operative and uplifting development,
but individual, selfish and personal temporary
advancement and fleeting financial gain. The
reaction from such activity has been tremen-
dous; quality and price maintenance have been
victimized, and thrown to the winds. Having
no stability themselves they cared not for the
stability of the industry, their cut-throaling,
radical methods sapping and undermining the
very foundation of the growing radio structure
with the result that confidence, on which every
business is builded, and which, after all, is the
keystone in the advancement and success of

any operatic.., while it has not been shattered
irrevocably, nnqaestionably has been beclouded
and surrounded with an atmosphere of doubt
and uncertainty which has reached right down
to the ultimate buying public. Public confi-
dence in radio is still sound-it may apparently
have received a blow, and in many quarters a
staggering one, which has had a tendency to
retard its purchasing power, but there is no

question but what, with the concerted action
of the forces in radio who are working for its
betterment and ultimate success, confidence in
the buying public is being rapidly restored, and
in its ultimate position radio will be on

sounder and surer and more lasting founda
,ion.

Has credit had any part in this condition?
Most certainly. Had the grantors of radio
credit surrounded themselves and their credit
granting with even the usual safeguards in
cident to the proper granting of credit in any
industry, with the paramount thought of se-

lecting only those outlets which they felt as-
sured would work, not alone for the present,
but the future stability and uplift of radio,
many of the evils which are before us to -day
would at least be minimized or quite probably
not exist at all. And the stigma of guilt rests
not alone 011 the distributing outlets, but unfor-
tunately lurks right at the door of many a man-
ufacturer. Overproduction, reckless and

thoughtless gauging of the market, inflated
prices, preferential discounts and the final de-
bacle or unloading in bulk are unhappy chapters
in recent radio history.

Wrongly Used Credit
And where has credit functioned in such a

program, or has it functioned at all? It has
undoubtedly functioned but it has been most
selfishly, most injudiciously and, in many cases,
most disastrously used. For confidence begets
confidence-and without a sound objective we
are shooting at the stars. Sound credit coupled
with sound merchandising is the solution of the
radio problem. Because the golden eggs from
the Radio Goose base been so easy to pick up
gives no reason to believe that the Goose may
never die. The safeguards of the Goose's life
are the safeguards of the Goose's credit. It
is axiomatic that results are relative to their
efforts. If what you put in it does not tend to
the soundness of a proposition, what you get
out will, quite naturally, be tainted with the
unsoundness of the idea. The lesson for those
watching radio credits is self-evident. Volume

(Continued on page 34)

GAROD V
A complete line nt acre...uric, including.,

BURGESS BATTERIES CUNNINGHAM TUBES
BALKITE CHARGERS BRISTOL SPEAKERS
B ALKITE I ELIMINATORS FROST PHONES & SPEAKERS
B RACH ANTENNA SETS WESTON PLUGS
B ELDON CABLES and ANTENNA WIRE

12 LAFAYE'TTE ST.

THE GAROD FRANCHISE
is a Business Insurance Policy for the Dealer

In unmistakable terms it guarantees:-
I. Territorial protection. 5. An unusual type al servi and

guarantee of customer satce isfac-
2. Liberal Discounts. tion, made conveniently avail-

able through Authorised
CAROL) labors.

6. Support for the CAROL) Deat.
ers' sales effort by a continuous
advertising campaign whirl, in.
eludes local newspapers,
deem displays. and adequate.
effective consumer safes fitrra.
tore.

3. Security against depreciation of
CAROL) products in dealers'
stacks.

4. Security against unloir conipeii-
iion through any net of GAROD
Corporation, CAROL) Disrrib-
woes or CAROL) Dealers.

If our represeutuAlvo has mot explained Mix plan lo YMUr write um foe

E. M. WILSON & SON
Tel. Murk. 0300

Exclusive N. J. Distributors NEWARK, N. J.
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Absolute freedom from all self-made noises
makes Jewett performancea revelation. Due to
the Jewett Clarifier (Patent applied for) there
is no B -Battery current in the telephone &mutt.

PROCEEDING,
step by step,

along the path of deliberate
and consistent progress, the
Jewett Radio & Phonograph
Company now offers a Receiver
reflecting, in its every detail,
that originality and close ap-
proach to perfection which you
have so thoroughly enjoyed in
the Jewett Superspeaker.

Delivenes are being made
to pre -arranged schedule.
Distribution is through
wholesalers and retailers
who are under direct con-
tract, with full territorial
protection.

JEWETT RADIO & PHONOGRAPH COMPANY
5660 Telegraph Road Pontiac, Michigan

jEWEIT;

lice, I,, Jewett AA,lin Si Phonootanli Co., Pontiac, Mich.
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New Distributor of Day-

Fan Products in New York
Noyes Electrical Supply Corp. Made Exclusive

Metropolitan Distributor of Dayton Fan &
Motor Co. Radio Sets

The Noyes Electrical Supply Corp., 33 Park
Place, New York, has been appointed exclusive
metropolitan New York distributor for Day -

Fan products. according to an announcement
recently made by Charles Lawson, vice-
president of the Dayton Fan & Motor Co., of
Dayton, 0., manufacturer of Day -Fan radio re-
ceiving sets. The territory consists of New
York City, Brooklyn, Long Island, Staten
Island, the Bronx, and as far north of Ness
York City as Kingston and Connecticut.

In commenting on the appointment of the
Noyes F.lectrical Supply Corp. as a distributor
for the company, Mr. Law.on said, "We rralii,

the advantage of exclusive distribution in our
various territories and the appointment of an
exclusive metropolitan distributor is the result
of this recognition. The company is well
known in the electrical field and radio industry
and is well equipped to handle our products.
with complete satisfaction to all concerned.
slur franchise plant includes a division of the
territory in so far as dealers arc concerned, by
our distributor so that each dealer is so situated
as to be able to serve himself and the local
trade to the best advantage.'

Plans arc at present under way for the addi-
tion of salesmen to the force of the Noyes Elec-
trical Supply Corp. in order to handle Day -
Fan products in the territory. Associated with
Harry Cashmore, president of the company, as
officers, are J. R. Edds, vice-president; J. A.
Obermaicr, secretary, and E. D. Bogert. cashier.
all of whom are well known to the radio indus-
try, having been associated with the company
over a considerable period of time.

ll

How Would You Want These
8 Questions Answered?

(IN behalf of sounder radio business, we insist
I -for our own interests as distributors and
for our dealers-that a radio manufacturer
should he able to give satisfactory answers: to
each of these 8 dealer questions:

I. Is the product technically correct-to insure
permanent customer satisfaction?

2. Is the manufacturing company in business to
stay?

3. . Can the manufacturer extend patent pro-
tection to his trade?

4. Will he popularize the product by sound and
adequate advertising?

5. Will he give his product a full and workable
guarantee?

6. Will he protect his trade against sudden
price changes in his product.,

7. Will he protect his trade on obsolete
machines when he brings out new models?

8. Will he make distributor and limited dealer
agreements to protect his trade against un-
fair territorial and neighborhood competition.?

Because-
KOLSTER RADIO

has answered each of these questions
fully, completely and effectively, we have
taken over this splendid new set for
distribution in Metropolitan New York.

De Forest and Brandes
These companies also adhere to a policy that in-
sures sounder radio business-and we continue
to represent them throughout our territory.

We Want Your Support for a Sounder Radio Industry

GILBERT - KEATOR
CORPORATION

Distributors for Metropolitan New York and Vicinity
135 Fifth Avenue Phone: Ashland 2291

Radio Stability Depends
on Soundness of Credit

(Continued frontPage 32)
-.timid never be stressed at the expense of
sound credit. Au industry with the splendid
possibilities of radio should be founded 011 a

credit structore of unquestioned stability. The
day of the shoestring radio merchant is gone
The day when the buying public will buy any-
thing labeled "radio" is also gone. Money, now,
will be spent judiciously and with forethought
for quality. And radio is rapidly and surely
and happily winning the general favor of the
great womanly buying power of the nation.
In the realm of fine furniture where radio is

now seeking a foothold the purchasing power
of the nation's mothers, wives and daughters
has been, is, and always will be felt.

As a rule this great womanly buying power
buys quality; attuned to the finer things of life,
through the development of the centuries worn
ankind's attraction to quality is instinctive. She
purchases bargains, yes, but analytically, usual
ly only when quality is paramount.

Broadcasting with its tremendous possibilities
will do much to stabilize radio. Its influence
on radio credits will be as reactionary as the
plane of the industry rises, and broadcasting
will play a most prominent part in lifting the
plane. Quality will be more of a watchword
than ever before, and in this quality will be re
fleeted the entire activities of the industry.

Credit Controls Progress
Credit, after all, is but a synonym tor pros

rots. Without credit there could be little or
lasting progress, and as credit is basic confi-
dence, progress accordingly is founded on con
fidence. What the radio industry needs to -day
is, primarily, confidence. Confidence among
those who have faith in radio, confidence among
its builders, confidence among its merchandisers,
confidence among its distributors, confidence
among the great radio buying market. and
courageous confidence among its credit grantors.

Radio is now passing through tine cleansing
fires of readjustment and reorganization. As is
the law of life, the survival of the fittest will
prevail, and the fittest svill achieve their ideals
only by close adherence to the principles under-
lying every success. Antagonism, distrust and
selfishness arc to be forever thrown into the
discard if radio is to survive. And it is too
potent a factor for the uplift and happiness of
the world's life to have its possibilities counter-
acted by any small-minded deterrent. We of the
radio industry who have thought well enough
of it to put into it our fortunes will not readily
stand idly by and note its progress halted. We
also will not stand by and see the industry
jeopardized by unwarranted, hazardous, and un-
sound credit practices. We are on the eve of
tremendous possibilities in radio. The eyes of
tint world are to -day more than ever centered
on it. Eyes probably in many quarters a bit
questioning, but eyes which are nevertheless
quite optimistic and willing and anxious to sec
the silver lining in the cloud. Radio is not only
here to stay, but is here to become an integral
and necessary part of world activity. And its
very life, with its broadening, humanitarian in-
flnence, is so closely and irrevocably allied with
stable progress and confidence that sound
credit on which the final successful completion
of the industrial structure is predicated must
necessarily be a vital determining factor in the
realization of the radio industry's ultimate sne
sews.

Plan Okeh Public Recording
The General Phonograph Corp. New York,

manufacturer of Oke:t records, is planning a
public recording demonstration at the Rose-
land ballroom on September 30. Fred Hall and
His Roseland Orchestra, Okch artists, will make
a recording of some popular selection before
the assembled dancers.
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COLUMBIA
Columbia has ample evidence
that the demand for phono-
graph records is increasing and
that a still greater demand can
be created. Let the Columbia
salesman tell you how !

COLUMBIA PHONOGRAPH COMPANY
1819 Broadway New York
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A Triumph
In Better Interpretation

No. 50013-D

12 in. $1.25
ADESTE FIDELES

JOHN PEEL

Whatever the hit, song or symphony, its success
is limited by the interpretation.
When we say that Columbia's interpretations
are better than anything now available to the
music -loving public, we mean that more thought,
study and experience have gone into their
making.

Which means that the amazing recordings now
being offered by Columbia (of which the above
is a splendid example) are not merely the best
in current music, but that the records from which
the public may hear them are great records.

COLUMBIA PHONOGRAPH COMPANY
1819 Broadway New York

COLUMBIA
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For the Occasional Record -Buyer

Your regular customers know all about the
merits of Columbia Records-that's why they
keep buying.

How about the occasional record purchaser?
Why not do some work with him ? Right now
there never was a better time to do some demon-
strating of an educational nature.

Record selling is purely a repeat proposition.
Dealers who can spot the occasional customer
and turn him into a repeater arc building future
profits.

And Columbia Records are wonderful records
for this very purpose!

How many of your customers have never really
heard their own phonographs?

COLUMBIA PHONOGRAPH COMPANY
1819 Broadway New York

COLUMBIA
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COLUMBIA

MODEL 560
$350

MODEL 240
$75

MODEL 460
$200

lo
MODEL 420

MODEL 570
$300

$175
MODEL 530

$150

MODEL 450 MODEL 440
$175 $150

MODEL 340 MODEL 430
$100 5120 5125

MODEL 560
$250

MODEL 550
$200

MODEL 140
$50

Write the Columbia branch or dis-
tributor in your territory for full in-
formation on the new Columbia line
ATLANTA. GA., 661 WHITEHALL STREET
NEW ORLEANS, LA.. 519 CANAL STREET
BOSTON, MASS., WOO WASHINGTON STREET
CHICAGO, ILL.. 130.140 S. WABASH AVENUE
CLEVELAND, OHIO, 1125 E. EIGHTEENTH STREET
CINCINNATI. OHIO. ROOM 13, 222 W. FOURTH STREET
DALLAS, TEXAS, 2000 NORTH LAMAR STREET
KANSAS CITY. MO., 2006 WYANDOTTE STREET
ST. LOUIS, MO., 1213 PINE STREET
LOS ANGELES, CAL.. BS S. LOS ANGELES STREET
NEW YORK CITY, 121 W. TWENTIETH STREET
PHILADELPHIA, PA., 10 N. SIXTH STREET
PITTSBURGH, PA., 632 DUQUESNE WAY
SAN FRANCISCO, CAL., 315 BRYANT STREET
BUFFALO, N. Y., 700 MAIN STREET
DETROIT, MICH., 139 E. FORT STREET
MINNEAPOLIS, MINN., IS N. THIRD STREET
SEATTLE, WASH.. III WESTERN AVENUE
COLUMBIA WHOLESALERS, Inc..

205 W. CAMDEN STREET. BALTIMORE, MD.
TAMPA HARDWARE CO., TAMPA. FLA.
COLUMBIA STORES CO..

1600 GLENARM AVENUE. DENVER. COLO.
221 S. W. TEMPLE, SALT LAKE CITY. UTAH

W. W. KIMBALL CO.,
WABASH AVENUE AND EAST JACKSON BLVD..
CHICAGO. ILL.

COLUMBIA PHONOGRAPH CO.,
99 R'..9 Front Street

COLIMOIA PHONOGRAPH COMPA N V,
IlI0Io1way New Took
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Columbia Celebrity Series of Records by
Famous Artists Announced to Trade

Records by Great Artists of International Fame Made by the Columbia Phonograph Co., Inc.,Now Available to the Public at Prices That Appeal-Special Two -for -One Exchange Plan

The Coltunbia Celebrity Series of records
was formally announced to Columbia dealers
recently by W. C. FitItri, general sales manager
of the Columbia Phonograph Co., Inc. For
many years Columbia Symphony Series records
have enjoyed tremendous popularity and the re
cent addition of the Master Works Series of
Fine Arts recordings has made this library of
vast importance to music 'covers everywhere.
The Columbia Celebrity Series records will
comprise recordings by famous artists that are
assured of permanent popularity with the music -
loving public, and, of course, the complete li-
brary of blaster Works Series is included in
this new Series. Mr. Fuhri's announcement to
Columbia dealers read as follows:

"Columbia's tremendous catalog of records
by great artists has been revised through a sift-
ing process which had for its object the re-
tention of only such records as arc cured
of long life and continuous public appeal.a We
have carefully examined every recording and
have saved only the best. All of these ccords
are of new manufacture under the Columbia
new process --all bear the new distinctive Co -
lumbia label and while :nasty selections previous-
ly in our catalog have been retained, some of
them have been rccoupled, and the entire cata-
log is made up of records, selections and artists,
of which eve are justly proud. The .w library
will be termed 'Celebrity Series Records.'

"These records by great artists of interna-
tional fame are now obtainable at popular
prices as follows: black label 10 -inch, 75 cents;
black label, 12 inch, $1.25; blue label, 10 -inch,
$1.00; blue label, 12 -inch, $1.50; purple label, 10 -
inch, $125; purple label, 12 -inch, $2.00. of Lord D Abernon.

"All celebrity records arc double disc and all
features of the record policy announced recent-
ly apply to Celebrity Series as well as all other
new label records, as follows: I. 10 per cent
rccord return privilege; 2. 50 per cent advertis-
ing allowance without limit on exclusive Colum-
bia new label record newspaper advertising;
3. Guarantee against list price reduction up to
May I, 1926, on new label records.

"A Two -for -One Exchange. To relieve Co-
lumbia dealers of their old stock of Symphony
Series Columbia records, or of any Columbia
records they desire to exchange, we offer the
following special return proposition: Columbia
dealers may return from their stock any un-
damaged Columbia records at full list prices,
provided they order records .selected from our
new Celebrity record catalog only, at list prices,
to an amount twice the value Of the total fist
price of the records returned. This order must
clearly be understood to apply only on the pur-
chase of Celebrity Series Columbia records, in-
cluding the blaster Works Series of Columbia
records."

Noir

FUL Uses the full A,C.current-not harofe

WAVE
Radio Battery Chargers A better Charger Backed

by a powerful sales policy
More charger sales and profits for YOU
There is no charger made today-so
simple, so efficient, so satisfactory, so full
of sensible selling points. Study the facts
and see for yourself.
Back of FUL-WAVE is a powerful sales
and advertising policy that will help you
sell more chargers to your trade. Every
radio owner is a prospect. We will help
you make him a profitable customer.

Jobbers, Retailers
write for full details

McCormack's New Home
John McCormack, the famous Irish tenor and

Victor artist, has just bought a beautiful home
in Ireland to which he will retire when he
reaches the age of fifty-leaving about nine
years more to delight the public with his mar-
velous vocal gifts. His home is located in the
picturesque Curragh of Kildare. Mr. McCor-
mack and his family are now spending their
vacation in Ireland, occupying the Eslter home

Gaulin Bros. to Distribute
Valley Forge Products

Buffalo Finn Completes Arrangements to Be-
come Wholesalers of Line of Replacement
Materials for Western New York Territory

BUFFALO, N. V., September 9.-Gaulin Bros., of
this city, have just announced that they have
completed arrangement, whereby they are to
become distributors of Valley Forge main
springs and replacement materials. An inten-
sive sales program has been mapped out and
it has been decided to have Fred 5. Gaulin
call on all the trade in this territory in the in-
terests of Valley Forge products. M. A. Gao.
lin will continue as director of sales and in
view of his past experience big things are
looked for.

Radio Exports Show Large
Increase Over Last Year

That the United States is assuming the posi-
tion of leadership in radio manufacturing is evi-
denced by the fact that exports of radio mer-
chandise for the first six months of 1925 totaled
$4,068,442 as against $1,826,246 for the similar
period of 1924 and 56,030,914 for the year ended
December 31, 1924. During the first three
months of the year shipments of radio appa-
ratus from American ports were destined to
seventy-five foreign countries.

Rexco Corp. Chartered
The Reacts Corp., New York, was recently

incorporated to deal in radio merchandise with
a capital stock of 200 shares of stock with a
par value of $10, and 200 shares of common
stock with no par value. The incorporators are
I. F. Siegler, A. N. Feinberg and W. R. Light-
foot.

FACTS ABOUT
FULWAVE

-.The only charger
that charges A and
96 volts of B batter-
ic at the sauce time.

--Uses the Fill des
tric wave to charge
almost in half time.

-More economical to
operate.

-Requires no water,
chemicals or main-
tenance.

-.Needs no adjust-
ment.

-Quiet in operation.
Cannot blow fuses.

-Not affected by jolts
or jars.
Cannot overheat.

Baled atthe acticr' °'sfiiotrivt.
-Absolute guarantee

printed on each
harger.

Illustrating Model A for
"A" Batteries only

$1822urr
Model A -B for "A" and "B" Batteries
Charges A &B Batteries simultaneously

$2200LIST

LIBERTY ELECTRIC COP. 0 NEWYOkK- 342 Madison Ave NewYorK
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NOW-
a Farrand Speaker
at a Popular price

Even with production capacity at its
maximum it is doubtful whether we
will be able to fully meet the demand
for the Farrand Speaker Junior We
therefore urge you to-
Get in touch with your Distributor
AT ONCE to insure early delivery.

Farrand scores again! The inventive and
manufacturing ingenuity which pro-
duced the famous Farrand Speaker, now
brings this matchless quality of radio
reproduction within the means of all.
Think of it-a Farrand Speaker to retail
at only $16.50! Can you picture the tre-
mendous demand for it? Can you
sense the limitless possibilities it offers
for retailing profit and volume? Unques-
tionably, the Farrand Speaker Junior is
the greatest "buy" ever offered the re-
tailer of radio.

Get in touch with Your Distributor
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Though smaller in size, the
Farrand Speaker Junior embodies
all the features of design and con.
struction which distinguish its
famous big brother-its only rival in
quality and performance.

And remember, "the ear says B U Y !"
whenever a Farrand Speaker is
demonstrated.

FARRAND MFG. CO., Inc.
Thompson Ave. at Court Street

LONG ISLAND CITY, N. Y.

Mounted on a distinctive bronze base. ants-
tically &maned-sharply contrasting the ugh -
nets of a horn-the Farrand Speaker Junior
appeals to the Eye as eta as to the Ear. Its
cone measures. approximately. 4 inches.

NOW to Insure Early Delivery!
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Witches' Revels and Special Sales Drives

Halloween Is a Time of Parties of all Kinds-It Is Also the
Time When Dealers Can Cash in on Sales Promotion Campaigns

Halloween parties, whether public or private,
call for plenty of music to furnish entertain-
ment, so it will soon be the time for the dealer
in talking machines to bring his lines to the
front. One excellent selling argument that will
find particular favor with the young folks is
that a phonograph will play mechanically.
Everybody wants to dance, and it is often diffi-
cult to find a musician-whereas a phonograph
will play all evening and give everybody a

chance to dance. An instrument of this kind
and a supply of appropriate records will go a
long way towards making a successful juvenile
party-as it can be used as music for the games,
and later in the form of monologues and songs
to furnish entertainment. The appeal to the
eye is the quickest of all and a display that
brings out the idea of a Halloween party will
be sure to result in many sales.

Frederick & Nelson's Striking Windows
Frederick & Nelson, Seattle, Wash., had com-

panion windows along this line, suggesting
music for both juvenile and adult parties. Both
had simulated stone walls for a background,
and were floored with black mats on which
witches and black cats were outlined in orange.
In the children's window there was a big corn
shock with lighted jack °lanterns at the base.
A number of children, in crepe paper costumes
of black, orange, yellow and green, were danc-
ing around it, and in one corner was a phono-
graph in operation. On top of it was the papier-
mache figure of a witch which spun rapidly
around as the record revolved. On the wall
of the adult window was a big yellow moon,
with a black fez set rakishly on one side of his
head. A table at onc side was covered with a
black cloth and on it 1V35 a miniature gnarled
tree, with a black cat perched upon it. A long
narrow table held a number of records set in
racks, and these were being examined by a

young woman in carnival costume of black and
orange, while at the end draped in long stream-
ers of black and gold and set off with paper
pumpkin blossoms was a phonograph. with a

By Wm. Bliss Stoddard
black cat perched on the revolving record, a
touch of movement which caught the attention
of the public.

Helped to Sell Records for Wiley B. Allen
A window that instantly suggested the pur-

chase of records for Halloween was arranged
by the Wiley B. Allen Co., San Francisco, Cal.
The wall was of yellow, with broad strips of

Every holiday gives the re-
tailer who is alive to sales
opportunities a chance to do
considerable extra business in
phonographs, record s, etc.
Special drives have been found
most effective to bring about
this desirable result. The ac-
companying article tells how
several dealers cashed in in a
big way through pre -holiday
sales promotion drives. . . .

black paper. lit the center rear a bigwas
orange half moon, in which were silhouetted
two lean black cats facing each other. A tripod
was formed of gnarled branches, from wind]
hung a dark g. -e, jack °lantern. while from
the top of the tripod strips of orange and black
paper ran to the four corners of the room.
Broad strips of orange paper on which black
owls were stamped stretched across the floor
and on this were strewn carnival symbols-
horns, paper hats, and confetti, together with a
number of records, both in racks and on the
floor. On a gilded easel Wan a large orange
card lettered in black, with a black witch in the
corner, the card reading, "For a Jolly Hallow-
een Party," while below, at a flat rate of 75c,
were listed a number of records for dancing or
entertainment.

Window That Had the Carnival Spirit
N'erlein's, New Orleans, La., had a large win -

MOTION PICTURE

ameTa,nd Projector

The Sensation
of the year!

A new source of profit, a
new source of business.
Complete outfit retails for
$97.50.
The sooner you sell Pathex,
the sooner your new profits
will begin.

PATHEX, Inc., PATHE EXCHANGE, Inc.
A Sobstchary o

EXCHANGE, 35 W. 45th St., N.Y

dow that caught the true carnival spirit of All
Saints' Evc. A triple window space, thrown into
one, was used. In the center background, on a
divan covered with rich Oriental rugs, was a
life size reclining figure, holding a cluster of
gay balloons, wide a big owl was perched OD
the back of the divan. A spotlight over the top
of the window focused its rays directly on this
model. At her feet was a portable phonograph,
Ind at her head was one of the cabinet variety.
Front the ceiling to the floor there descended
a show, of serpentines, giving a rainbow effect,
while the floor was thickly covered with con-
fetti. Scattered all through the window were
grotesque figures of cardboard resembling the
brownies which we so popular a generationer
ago. The body of each was a phonograph rec-
ord, while they had pipectem arms and legs and
cardboard heads of every nationality. Each
bore in his hand two balloons of green and
orange, while on the black records were printed
in orange colors the nanies-most of the selec-
tions being modern dance numbers, or frag-
ments from the operas.

How Sherman. Clay & Co. Put It Over
Sherman Clay & Co., Portland, Ore., worked

out an idea that brought them much profit.
They ran an ad showing a children's party with
one of them dressed a, a witch, while in the
foreground stood a Victrola, the ad being cap-
tioned:

A VICTROLA Pratt HALLOWEEN
Why not a party for thr little folhs

on All saints. Est, with refreshments. 'n MUSIC.

47P11 :WA WILL FURNISH JUST THE
RIGHT MUSIC

Come in, pick utlust the risht one for this
jolly Hslloween party. Ask us, af ynu wish, for

rite merriest resords for chit.

Their big window brought out the idea even
more distinctly P showed a drawing room ar-
ranged for a Halloween party. Ropes of black
and orange paper were criscrossed about the
ceiling while on the wall were black panels with
witches and cats in orange, and orange panels
with the same symbols silhouetted in black.
Cornstalks were arranged in the corners and
suspended from the ceiling by threads were a
half dozen jack o'lanterns. At one end was a
table covered with a crepe cloth showing the
Halloween symbols, and around it were gath-
ered three children At the other sick stood the
small host, welcoming a little guest, while in
the center rear another boy was placing a rcc-
ord on a juvenile phonograph. All of the chil-
dren were dressed in carnival costumes. A
card down front suggested: "Let the Juvenile
Phonograph Furnish Music for the Children's
Halloween Party."

There was a section of the main floor devoted
to the juvenile models, and for several weeks
previous to Halloween this was decorated 13,

orange and black, with cornstalks and pump-
kins-and this gay trimming attracted the atten-
tion of all who entered, and was responsible
for the sale of many juvenile records.

Stewart -Warner Folder
An attractive four -page folder for dealer dis-

tribution was recently prepared by the Stewart -
Warner Speedometer Corp., to describe the
Stewart -Warner line of radio products. Cap-
tioned "Stewart-Warner-the first complete
radio ensemble," the folder contains a descrip-
tion of the line and bears illustrations of model
M5, and scenes depicting the radio receiver

the home, serving its purpose of entertain-
ment and instruction. Space is provided on
the back cover for the dealer's imprint.
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SELECTIVITY
THE OBEDIENT SLAVE TO YOUR, DESIRES

Dealers who are
interested in in-
creasing and
maintaining
profitable trade,
should investi-
gate the many
advantages pro-
videdbytheApex
co-operative
plan. Write for
complete details.

Just as the skillful fingers
of a trained musician select and

control the sensitive, vibrant strings
of a harp-so, too, do you, who operatean

APEX Radio Receiving Set. select and
control the sound waves wafted through
the air.

Stations thousands of miles away, or power-
ful near stations can be entirely and instantly
isolated from interference. 

This degree of finer selectivity is not the
only triumph achieved by APEX scientific
engineering principles. Full volume, wider
range, greater clarity have been acquired and
are enthroned in a setting of exquisite beauty of
design and finish that place APEX Cabinets
in the highest ranks of the finest furniture.

APEX ELECTRIC MFG. CO.
1410 W. 59th Street Dept. 917

CHICAGO

!,1

Quality Radio Apparatus
Apex Super Five

Pros $05-list
without ite,esseries

Apex Console
Entertainer

Price
527.50-list

Apex
Entertainer

Price
$22.50-list

Apes. Baby
Grand Console
Price $225 --list

Apex Utility
Radio Table

Price 575-list

Priem Wst of Rockies slightly higher. Canadian pricm approximately 40% higher.



40 THE TALKING MACHINE WORLD SEM-Mali IS, 1925

New Jewett Broadcasting Station Opened
With a Brilliant and Lengthy Program

Station WJR, of Jewett Radio & Phonograph Co., Makes Debut With Ten. Hour Program-Con-
trot Station in Pontiac and Studio in Detroit-Dedicatory Address by E. H. Jewett

The inaunural program which formally put 'Yon who arc listening,' it is primarily a bnsi.
the new 7,000 watt radio broadcasting station, ness And I ant talking to you a= a business
WJR, of the Jewett Radio and Phonograph Co.,

Edward H. Jewett
at Pontiac, Mich., on the air was held on the
fifteenth of last month. The station, which is
one of the finest and most powerful in the coun-
try. is located in Pontiac at the company's plant
and the studio is atop the Book -Cadillac Hotel
in Detroit, thirty miles away. The inaugural
program, which lasted a full ten hours, was the
result of weeks of careful planning and prepara
tion and included a variety of musical offerings,
entertainment and addresses of wide appeal.
The program lasted from 7 p. to. until 3 o'clock
in the morning.

Edward H. Jewett, president of the Jewett
Radio & Phonograph Co., made the dedicatory
address, setting forth the aims and ideals which
were responsible for the nese station. He said
in part:

"Radio is usually referred to as an art or a
science. It is both of these, but as it affects
the great majority of the public, which means

Branch Sales Offices:
Chicago, Ill. Grand ItaNds.).11r1 Milwaukee, Wu
Chwinetad, 0. High Point. N. C. Seattle. Wads.
Detroit. Isfleh. Indianapolis.Rubor.... Wis.
Evansedby lastastoons, N. Y. Sr. Laub. Ma

Lae Anse.. Cal.

man.
"Wilt represents the accomplishment of a

conviction long held by our company that it is
the duty of the radio industry to provide meth-
ods and talent for broadcasting. Ever since we
began the manufacture of radio apparatus we
have been of such a belief. We laid the plans
for WJR long ago, and if they have seemed
to take a long time to carry out, it has only

ins larialt-Codlltae nacre. lir/roll. Witirti Hen.... me
?Sala Mud.. of W.IR

been because it takes a longer time to do some-
thing well than it does to do a superficial job.

"Let me remind you again that I am speaking
from the one viewpoint I know best-that of
the business man-and when 1 use the word
'ideal' I do so in the most practical sense. We
believe in quality products, because they repre-
sent the most profitable manufacturing practice,
and for the same reason we believe in quality

Rockford
Hardware

Hinges, locks, butts, lid sup-
ports, catches, screws, knobs,
fall supports, stop hinges-
you can fill your every hard-
ware need from the complete
Rockford Line of Hardware
for pianos, phonographs and
radio cabinets. Our special 96.
page catalog illustrates and de-
scribes more than 300 items;
it will give you valuable ideas
for bettering cabinet work and
lowering costs. Write for it
today-

Aational [rock
Rockford, J// -

broadcasting, because it is the only kind that
can create and hold a large audience. As for
programs, we have engaged directors of experi-
ence and competence second to non, and have
given theist carte blanche to secure torn and

Sinin 1.11.117, of New J Flo at it Pontiac. alien..
WInrr

women of the.highest talent. We believe the
public to be possessed of a catholic taste, an
all -embracing desire, and see propose to meet it.
Music of all the best kinds, from the classics
to jar< and vice versa; sports especially, for we
believe in sports and feel the public wants them
via the radio as much as they enjoy reading
about them in the newspapers; educational pro.
grains On subjects of popular interest-these
and many, many other features that lend them-
selves to broadcasting WIR will have.

"There is no doubt about the public's having

.111 From the Ord aide, 8 bowleg. the steel Tower.
SIN Feet In Height

pt rebated a terrible lot of junk in the past
y ars. believing of course that they were buying
re iablc apparatus. It has not given them any
satisfaction, and it certainly has done the radio
industry harm. The remedy is in your own
hands. Be sure to go to a dealer you have
confidence in and then add the caution of com-
parison. Gear your actions to what you heal
demonstrated, not to what you arc promised.
I am sure that if any one of you were out to
purchase a trotting horse, for example, and the
seller said the horse could make a mile in two
minutes flat, you would not make the purchase
on such hearsay. More likely you would say,
'Is that so? Let's see the horse do it.'

"Approach your radio purchases the same
way. Remember that you arc buying some-
thing you will want for a long time and apply
that thought to the measure of what you spend.

"It has been a great pleasure for me to repre-
sent the Jewett Radio & Phonograph Co. to-
night at this inaugural of WJR. As you will
hear frequently, we have arranged with the De
troit Free Press for a division of time on the
wave length of 517 meters."

The flood of congratulatory messages received
during and after the program indicated how en
thnsiastic was the reception of the powerful ad-
dition to the broadcasting stations. The sta
tion is a triumph of radio engineering, repre-
senting the last word in super -power radio con-
struction design. The antenna towers rise 200
feet above the top of the Book -Cadillac Hotel.
The transmitter weighs thirteen tons and the
appointments of the studio are the last word in
modern layout.
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Bright Red
Bright Blue

Bright Green
Maroon

Dark Blue
Dark Green

Tan or Black
Leatherette Case

These bright colors bring unequaled sales of

cirCW
flat. .144.

PORTABLE,
The color attracts: the quality sells! Enjoy the thrill that comes when you place
this bright -colored, handsome machine in your window-and it brings an instant
response from purchasers.

ORDER FROM ONE OF THE
FOLLOWING DISTRIBUTORS

or direct from us-
ATLANTA -James K. Polk, Inc.. 181 Whitehall St.
CHICAGO Lyon & Heal), Wabash Ave. and Jackson 01451.

Cheney Talking Machine Co., 24 N. Wabash Ave.
Consolidated Talking Machine Co., 227.229 W. Washington St.

CINCINNATI Columbia Diatributors, Inc.. 224 W. Ill, St.
CLEVELAND Record Soles Co.. 1000 E. 00th St.
DETROIT Consolkinted Talking Machine Ca.. 205? Gratiot Ave.
KANSAS CITY Artophone Corp.. 504 Grand Ave.

MINNEAPOLIS... Consolidated Talking Machine Co.. 1121 Igleollet Ave
NEW ORLEANS Jonius Hart Plano House, 123 Carondelet St.

Columbia Distributors, Inc., 517 Canal St.
NEW WORE CITY General Phonograph Corp., 15 W. lath St.
PORTLAND, ORE. L. D. Heater, 357 Ankeny Si.
PUTNAM. CONN Frank It. Witman Phonograph SOMA).
RICHMOND, VA Richmond HOrdware Co., 101 S. 14111 St.

SAN FRANC/NCO I D. Heater Co., 420 Ninth Ave
AT. LOU IM Col a Distributors. Inc.. 1327 Pine St

wkoleaaie kins!cal )apply Co., 20S N. 17th St.

Vick Your
color

and order a sample

ost $ 25 in far
west
$27.50

Consolidated
Talking Machine Co.
227-29 West Washington St.

Chicago.
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Selling the Phonograph as an Art Product
Getting Phonographs and Radios Into the Homes of the Elite Is
a Problem Worth Solving-How the Brunswick Salon Succeeded

In every large city throughout the country
and in many of the smaller ones arc exclusive
residential sections which apparently arc im-
mune to the efforts of the talking macho. deal-
er to make a sufficiently forceful impression to
gain the patronage of those who live in them.
The outside salesman has practically no chance
of reaching the wealthy prospect and the usual
form of direct mail is equally ineffective. Be-
cause of the fact that these people, who repre-
sent the "society" of the connimnity, are in a
position to purchase the best types of instn,
meets and to pay cash and also for the reason
that experience shows when they boy records
they order in bulk, their patronage is very de-
sirable and profitable. The important question
is: How can the dealer secure the patronage of
this class of people?

How the Brunswick Salon Does It
That precisely is the problem which has heel:

solved in a most satisfactory manner by the
Brunswick Salon of Fifth avenue, opened a few
months ago in New York's most exclusive shop-
ping center, at Fifty-third street. The idea in
back of this establishment is to cater to the
wealthy and exclusive people who reside in
the city as well as people of this class who
visit the metropolis. When it is considered that
within a month, shortly after the formal open-
ing of the showroom's, thirty expensive art
models were sold, totaling many thousands of
dollars in business, and that 90 per cent of these
sales were for cash, the success of the venture
cannot be questioned. Furthermore, these sales
included shipments not only to residents of New
York City but to people residing in all sections
of the country.

The first step, and a most important o, is
to make the store itself distinctive. The in-
terior arrangement most be in harmony with
the purpose of the business. lit the case of the
Brunswick Salon no expense has been spared
to create the atmosphere of luxury, which was
deemed necessary. The warcrooms are among
the most elaborate in the East. As one enters
the store lie finds himself in a reception room.
Here is a book which visitors may sign. The
names thus obtained arc used as a mailing list
to which is sent the unusual and artistic litera-
ture which the Brunswick Salon occasionally
sends out. Back of the reception room is
another large room where are displayed several
beautiful art model phonographs. The instru-
IIICIIIS are not merely shoved against the wall.
They are placed as the center of a harmonious
group of furniture. In this room also there arc
tapestry -covered chairs for the comfort of vis-
itors. Other rooms are accessible from the
main floor and in these also single phonographs
are displayed in artistic surroundings.

Reaching the Right People
An important avenue of sales for the Bruns-

wick Salon is through interior decorators. The
house has sold several decorating firms on the
quality of the Brunswick, with the result that
these art models are being recommended for
installation in exclusive homes.

As has been mentioned, the Brunswick Salon
occasionally sends out literature of high artistic
merit. In New York there is what is known as
the Park Avenue Association. The members
of this Association number about 8,500 of the
wealthy people who reside on Park Avenue,
all of whom receive the literature of this house.

Talking Machine "Tone"
and Talking Machine

"Volume"
Now Linked to Radio!

!knocker clever stunt, which is proving un-
usnally effective in bringing visitors to New
York City into the store, has been put in effect.
In several of the leading hotels in each rom
a card of invitation to visit the Salon is placeod
When a guest leaves and before another guest
secures the room the card of illVitR11011 is
placed where it can not fail to be seen. Those
invitations have already proved their worth,
several sales being traced directly to them. One
sale consisted of an expensive art model to a
lady from Denver.

What the Brunswick Salon of Fifth as
has done dealers in other communities can do
with equal effectiveness. The important con-
sideration is setting the stage, and where the
dealer has a favorable location this should not
be very difficult or expensive. The point to
remember is that the methods which are ef-
fective when applied to the masses will not
work with this class of prospects. The appeal
must be along different lines. l'rice must be
forgotten for the reason that these purchasers
do not consider the cost when purchasing some-
thing which they desire. Artistry of design and
fidelity of reproduction are of the utmost im-
portance. In short the dealer must sell "art"
in its truest sr.,

Bensberg Opens Branch
The Bensberg Music Shop has just opened

attractive quarters at West Main and Cleveland
streets, El Dorado, Ark. This concern also
has stores at present in Camden and Fordyce.
A very complete line of musical instruments of
all kinds is being carried.

HAVE you heard radio with full loud speaker volume? Probably-but have
you heard this volume with the same clearness and fidelity of tone and

pitch you get from a good talking machine record?

The new "double volume" Dulce-Tone Radio Talking Machine speaker has
this remarkable combination! Hear it. Test the new Dulce-Tone against your
loud speaker with the best tone-then against your loud speaker with the great-
est volume! Such a test will prove conclusively the profit -building sales possi-
bilities of this new improved instrument. Order a Sample Today.

THE TEAGLE COMPANY, 1125 OREGON AVENUE, CLEVELAND, OHIO

The new "Double
Volume" Universal
Model Duke -Tone
Utilizes the full tone
and volume of each
and every individual
make of gallant!

machine.

Dulce-Cone
Radio Talking Machine Speaker
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ELIMINATED
byghis,

You and Your Customers
ave Been Waiting for This

A perfected current supply unit at a reasonable
price. About the size of the old storage battery alone,
yet takes care of the entire "A" and "B" current supply
for from one to eight 5 -volt, 1/4 ampere tubes. Also
separate terminals for No. 199 type tubes.

Maintains tubes at their highest efficiency. Longer
distance, greater volume. Just plug into A. C. house
lighting circuit.

No hum or noises. Costs an average of half cent
an hour. All complete, ready to operate, including
tubes, $57.50.

Specifications: Cabinet handsomely finished in a
rich mahogany tint crystallized lacquer. Compact:
11 in. by 8 in. by 7 in. Weight 35 lbs. net. Complete
with extension cord and attachment plug. Model
AB -1 is designed for use on circuits from 100-120 volts
alternating current, 50 to 133 cycles.

Retail
Price $4750

Without
Tubes

GRIGSBY - GRUNOW - HINDS - CO.
4558 Armitage Avenue, CHICAGO





SHOIMBER If, 1925 THE TALKING MACHINE WORLD 43

Washington Radio Show
to Take Place This Month

Second Annual Exposition an Assured Success
-Convention Hall Will Have Sealing Capac-
ity of 3,000-Educational Exhibits a Feature

WASHINGTON, D. C., September 8.-The second
49.9t.tt Wit`hingtott Radio Shore, which is to be
held :it t onvention Hall during the week of

Directors of Washington Radio Show
September 28 to October 4, under the auspices
of the Washington Radio Merchants Associ-
ation, Inc., will have a seating capacity of 3,000,
located about the balcony of the hall so that
visitors after viewing the exhibits can sit at
error and enjoy the entertainment features.

Tim educational exhibits of the Radio Corp.
of America, the Army and Navy departments
will occupy 2,800 square feet of floor space_
Applications for space for exhibits have poured
in with such rapidity that the exposition is
certain to be a huge success. The board of di-
rectors of the local association, consisting of
Abe Dresher; Fred Huber, Frank Chase, R.
N. Craig arid N. N. Wallack, whose photo-
graph apptars herewith, are promoting the show
and all .1, , I 11 arranged under 1, 11"

dir..ctioo

Export Department Launched
by Crosley Radio Corp.

Eugene W. Conant in Charge of New Depart-
ment Which Is tinder the Direction of Walter
B. Fulghum, Sales Manager of the Company

rowel Crosley, Jr., president of the Crosley
Radio Corp., has inaugurated an export depart-
Inent with Eugene W. Conant in charge_ This
department is under the direction of Walter It.
FnIghum, sales manager, with headquarters in
Cincinnati. Mr. Conant has had 18 years' ex-
perienec in the foreign trade held and spent 12
years of that time in Central and South America
and in the West Indies and Europe. He speaks
Spanish, French, Portuguese and English.

As an indication of the immediate popularity
of radio broadcasting in the laud of cherry blos-
soms, one jobbing house in Tokyo, Japan,
ordered an entire freight car load of Crosley
radio receivers shipped by fast boat. The letter
accompanying the order told of the successful
tests made with the Croslcy equipment and of
the great demand for low -price receivers, such
as have been made for the last four years in
the. Cincinnati plants. Croslry radios have been
sent to nearly every country in the world and
are in use from the Arctic lands to tropical
Africa and the Canal Zone.

Chaplin Record Display
During the showing of the latest Chaplin pic-

ture, "The Gold Rush," at the Mark Strand
Theatre, New York, the Brunswick Co. secured
exceptionally good publicity through the lavish
display of posters in the lobby and foyers of
the theatre, announcing the Brunswick record.
ing of Chaplin's own compositions, "Sing a

Song" and "Will You, Dear," "ln Bombay," both
 14yed by Abc Lyntan's Orchest

Charlie Chaplin himself.

Emphasizes Stability of
Columbia Phonograph Prices
W. C. Fuhri, General Sales Manager of Com-

pany, Outlines Important Policy of Co-opera-
tion in Letter to Branch Managers

The Columbia Phonograph Co.'s policy as to
phonograph prices is set forth in a letter for-
warded recently to Columbia branch managers
by W. C. Fuhri, general sales manager of the
company. Mr. Fuhri heads his letter "Stability
of Phonograph Prices," and in his communica-
tion to the managers outlines a plan and policy
of co-operation that cannot fail to meet with
an enthusiastic response from Columbia dealers.
Mr. Fuhrr's letter to Columbia branch managers
regarding this important and vital trade policy
reads as follows:

"There may be uncertainty in the minds of
dealers as to the stability of our present phono-
graph prices, and we therefore authorize you to
give assurance to those dealers who purchase
phonographs now that should the dealer's price
in your territory on any present Columbia
models be reduced below our present net prices,
we will give full rebate (in Columbia merchan-
dise - records or phonographs) covering any
Columbia instruments which the dealer has
purchased from this date, irrespective of
whether Ire has sold them or not.

" \Ve beg to advise further that we have no
intention of quoting to the public a lower list
price on Columbia phonographs than is now
shown in our present phonograph catalog."

New York Firm Bankrupt
The schedule filed by the Joffe -Gilbert Co.,

New York, distributor of radio merchandise, re-
cently planed in bankruptcy, listed liabilities of
830,925 and assets of $0.411. the main items
being stock, $2,241, and
$1,437.

EMPIRE UNIVERSAL TONE ARMS AND REPRODUCERS

Ball Rearing

Empire Radio Phone, Tone Atm

101PIRE Tune Arms and
Reproducers are made for all
types of phonographs, from
the portables to the big, hand-
some cabinet machines and
the combination Radio and
Phonograph.

Order a sample arm and test
it out. It will will you on
merit only. Our prices are
low and quality second to
none

Excel In Every Important Feature

It is an acknowledged fact that the
lone arm and reproducer are the
most vitally important parts of a
phonograph.

With no other equipment can you
bring out the clearness and sweet-
ness of tone that EMPIRE will
accomplish. And it is tone quality
and excellence of reproduction that
make one phonograph better than
another, and make it sell in greater
volume.

Pivot Base

EMPIRE PHONO PARTS COMPANY 2261 East 14th St., Cleveland, 0.
Flinblished in 1914 W. J. M<NAMARA. President
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The ijTAH line
Ti1t eMade;SIAUk City

SPEAKS
FOR

ITSELF
(MADE OF HARD RUBBER)

A GUARANTEED LINE
OF

LOUD SPEAKERS
Utah Speakers are guaranteed to be
the best made. Our unqualified guar-
antee proves this. They are supreme
for radio reception. Utah users are
our best boosters. When you sell the
Utah line you give your customers the
best and back it up with our guarantee.

We are manufacturers
not assemblers

Watch for opening announcement of the new Broadcasting
Station K. S. L., Salt Lake City, opened by Utah Radio
Service Corporation.

UTAH RADIO PRODUCTS CO.
1427 So. Michigan Ave.

CHICAGO ILLINOIS
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The tITAH line
Made

Trade
Ilk City

SPEAKS
FOR

ITSELF
(MADE OF HARD RUBBER

Utah Superflex

The Super -Flex has a tone
chamber equal to that of the usual
horn type. Stands but 81/2 inches
high by 6 wide. Finished in a har-
monious brown. Weight 3 lbs.
Packed I in a carton, 12 in a
crate.

Price S14.00

Utah Supreme

Finished in a soft antique mahogany, de-
signed to please both eye and ear. Measures
101/2 x 8 x PA. Weight 8 pounds. Packed
1 in a carton. 3 in a crate.

Price $25.00

THE
SUPER -FLEX
PRINCIPLE

Deflection of sound as shown
gives wonderful tone and vol.
one from a small tone cham-
ber.

Utah Standard

Horn is finished in a rich semi -
dull black Morocco leather finish:
144nch bell; weight I 1 A pounds.
Packed I to a carton.

Price S25.00

Utah Phonospeaker

Handsomely finished in black rubber.
Furnished with base to rest on turntable of
talkino, machine. or without.

Price with Stand
Price without Stand S9.50

UTAH RADIO PRODUCTS CO.
1427 So. Michigan Ave.

CHICAGO ILLINOIS
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Knowledge Is the Basis of Radio Selling
Salesmen Should Have Sufficient Information Regarding Tech-
nical Aspects of Radio to Deliver an Intelligent Sales Talk

By Thos. J. Parsons
The advice given by manufacturers and their,

sales managers to dealers that modern radio
receivers be sold from outside the case and that
the less said about the technical features of the
construction the better is sound and logical.
But as is the ease with all rules this, too, has
its exceptions, for the dealer and his salesmen
should of necessity possess some knowledge of
the construction of the set and hose it operates,
not only to satisfy the customer with a smatter-
ing of radio knowledge, but to get the best re-
sults.

Ordinarily speaking, the talking machine
dealer handling a set that is known to the pub-
lic through national and local advertising can
center his sales talk on clear reproduction and
volume, and under certain conditions distance.
getting qualities. There comes a time, how-
ever, when the customer may inquire as to the
ratio of the transformers, or the particular ad-
vantages of radio frequency, or perhaps the
relative value of various tubes in improving
reception.

A Case in Point
As a case in point, there is a substantial per-

centage of radio buyers who, for one reason or
another, prefer sets that may be operated on
dry batteries to those that require storage bat-
teries despite the advantages that under many
conditions can be ascribed to the latter. Per-
haps the careless handling of the storage bat-
tery has spoiled a rug or table cover or per,
hays an inferior charger has caused trouble and
the customer seeks an operating current that
requires simply a hookup even though it may
prove slightly more expensive in the long run.

There are, of course, doeens of first-class re-
ceivers designed particularly for use with dry
cell tubes. and it is a simple matter to demon-
strate the operation of such sets, but there arc
other receivers which arc designed primarily
to operate on storage battery tubes for the ad-
ditional power and volutne found in such tubes.
When it happens that the customer favors the
.et designed for storage battery use. but still

clings to his dry battery ideas, the dealer is
likely to face trouble 111111,5 he knows NV hat he
IS talking about when lie suggests tubes that
ntay be used in the set to get suitable results
011 dry battery current.

A Cause of Customer Dissatisfaction
More than one dissatisfied customer has been

created through the fart that in order to effect
a sale dealers and salesmen have assured him
that the standard types of six -volt storage bat-
tery tubes could be operated on dry cells to
the number of four or eight connected in series
or in parallel units of four each. The dealer
neglects to tell the customer that while good
result. may be obtained when the dry cells are
new and most of the tubes are of the quarter
ampere type they consume a volume of current
1 hat runs dry cells down in short order. The
result is that the cost of frequent replacement
discourages the owner, and either brings hint
back seeking satisfaction or causes Mtn to cease
the regular II, of his radio and condemn the
set he has bought.

Importance of Using the Right Batteries
While not all radio receivers may be operated

satisfartorily on dry cells a great majority of
them are so built that they will give satisfac-
tory results if proper dry cells arc used, as for
instance the three -volt U. V. 199, C. 299 or D.
V. 3, all of them designed to operate on a .06
ampere current consumption. II will be seen
that whereas storage battery tubes using .25
amperes of current will wear out dry batteries
in twenty or twenty-five operating hours or at
least reduce their power to a point where re-
ception is unsatisfactory, the types of tubes men-
tioned, and there are others in the same ease
gory, use less 111311 a quarter as much current
and therefore permit of 100 or more hours of
continuous use before the dry cells need be
replaced. When small tubes of the V. V. 199 type
are used in standard sockets it is necessary to
provide an adaptor for each tube, but the ex-
pense for these is small and they become a
permanent part of the equipment.

The New ImprovedPET 0 FONE
MADE IN tr. S. A.

with One Piece Turntable
TO RETAIL AT $12

Usual Trade

Dore en a ler,
zeroth god do. Ready for
mho. in  'Monte.

Weil,. 04 rl.r. liadr
Nark red, own or blue
(.beheld.

Pet 0 Fone is a real portable talking machine. Camera sire. Camera
shape. Ness one-piece turntable. Good motor and loud, clear tone Pet
0 Pone is an all -year-round seller,

nittribult,s and 1),,deer

PET 0 FONE MFG. CO., 557 BROADWAY, NEW YORK

The use of copper dry battery tubes is not
only important front the matter of economy in
batteries and proper results, but can also be
put to advantage in persuading a prospect to
buy a set which he feels is a little beyond his
means when equipped with the usual storage
battery, charger, etc. With the proper under-
standing of tubes, the dealer can offer the same
outfit, dry cell operated, at a price frequently
from $25 to $40 lower than that asked for stor-
age battery equipment. This means that the
sale can thus be saved and that as the cus-
tomer becomes more familiar with radio and
more enthusiastic he is more than likely to
prove a prospect for a storage battery,
charger and tubes that will give him greater
power of reception and in the long run usually
greater economy in operation.

No Need for Great Technical Knowledge
It does not require a great amount of tech-

nical knowledge for the dealer to be able to in-
form the eustonter correctly as to the proper
tubes or rheostats to be used in hie set. It is
assumed that the circuit itself is factory as-
sembled and complete and is backed by the
guarantee of the manufacturer. If the dealer
knows the whys and wherefores of the conden-
sers, fixed and variable. the coils and the trans-
formers, it will probably help hint some to talk
intelligently to the radiowise prospect. As to
tubes, however, hose they operate and what
they are designed to accomplish, the dealer or
Iris salesman should be thoroughly familiar, as
a means of protection to his customer.

Trade Opportunities in
the Farming Sections

This Constitutes the Basis of Interesting and
Timely Broadside Issued by Atwater Kent Co.

The Atwater Kent Mfg. Co. recently sent to
its deafen a broadside prepared to show the
large market which is awaiting the live radio
dealer in the farming sections of the country.
In a brief but comprehensive manner, facts arc
set down for the benefit of dealers, showing that
there are millions of prospects awaiting the
dealer, prospects to whom radio would not only
prove a means of entertainment but who need
radio as an adjunct to their business. The
broadside is captioned ''Like a ticker to a broker
is the radio to the farmer. It may be only fun
to us, but the farmer needs it in his business."

As an instance of the manner in which At-
water Kent is driving home to its dealers the
big field that is awaitirg them in fanning com-
munities, the following few sentences may be
quoted: "If only those farmers with net an-
nual incomes of $2,000 or more are prospects
for radio there are 2,000,000 prospects."

"If only half the farmers who own automo-
biles are prospects for radio, there are more
than 2,000,000 prospects."

"If only half the farmers who own phono-
graphs are prospects for radio there are more
than 2,000000 prospects."

Attractively illustrated and replete with sell-
ing arguments, the broadside should prove of
inestimable value to dealers who put it to use.

In Bankruptcy
A petition in bankruptcy was recently filed

against the Kardon Products Co., New York,
manufacturer of radio apparatus. Liabilities
were listed at approximately $30000 and assets
at $3,000.
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A to Z in RADIO

WHERE TO

B UY
s

12ADIO

Adler Royal and Zenith
RECEIVERS

Zenith
Sleeper
Adler Royal

SPEAKERS
litho Vox
Silver Voice
Amplion
P -K box type
Adler Royal box type
Holt zer Cabot

BATTERIES
Eveready
Philco

TUBES
Radiotron

Look us up under
Pearsall Service or-

Ask any Pearsall dealer,
he'll tell you

"Desire to serve,
plus ability."

10 East 39th St.

SI [AS E _PEAVSALL eOMIPANY

Wholesale aka Tp,R1UTOA%Exclusively

New York City
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Startling! Revolutionary! These

$1000
Grand Prize

Pedigreed Puppies and
Larger Crude,' Radios

as Monthly Awards
Who will send Crosley the

lets verified report of reeep
with a one tube ra ,

between Scoternher 1st ts,1
March Isl, of nett year'
ttba eL send the hot re

port cacti swath?

$1,000 prise for the hest rw
'CO for the entire period. A
real lige i.br-t PoPPYeach month as nest monads
prize and larger Crosley
radio sets as other twice,.

Contest open to all.
matterCroaky emplosees. no matter

where roe are or' what set
You ilnl Or %1st. ftory or
home

grd'i: may ask for aAdavitl.
Fell details of the contest
and entry cards are packed
with each Crosley Popbe or

daa,!ned f r

cation to The *jr:Se'v Erb .
Corporation, Cincinnati. Ohio.
Try for the prices as many
times and as often as you
like.

Remember! The Crossley

.elect
"Pupise." is forodercd as a real

mg set. eenowes one aircell. one Itbattery,Olock. one
WI/ 12 tube. a par of head
phones and antenna. Other
mink onecube Crosier re.

orients bring In stations
front coast to coast, with fee,
anent reports of trail,
Oniftr St=""" In the

Crosley is the world's largest
builder of radio sets and has
built up a tremendous volume
by offering the highest qual-
ity receiving sets at the lowest
prices. More than a million
satisfied users are the strong-
est testimonial of. Crosley
quality, simplicity, durability
and value.

A Genuine. Armstrong
Regenerative double circuit receiver

Radio, with all its romance, knows no
more magic name than Crosley.
From the time that Powel Crosley. Jr.,
first enabled millions to build their own
sets by offering parts at a fraction of ex-
isting prices-down to the present day,
radio progress and Crosley achievements
have gone hand in hand. Now Crosley
announces not only vital improvements
in radio performance-but in the Crosley
"PUP" offers this finer performance at
the lowest price in radio history.
This compact, efficient receiver is a de-
velopment of the famous Crosley one
tube set, with which Leonard Weeks.
of Minot, N. D., heard the MacMillan
Polar expedition while the rest of Amer-
ica listened in vain.
The employment of the double circuit
not only reduces radiation to a minimum.
but radically improves selectivity. It can
be toned through local stations more
readily. Coder average conditions, its

radius, with head phones, is 15(1) miles
or more.

You can use the "PUP'. to check the per-
formance of your larger set; to entertain
the youngster whose curious fingers can-
not resist the lure of dials and switches;
to install in the maid's room, or even in
your office-for the air is full each day.
You can take it on canoe trips, picnics,
outings, and on your business journeys
--for it's only half the size of a shoe box.
Engineered and built to the strictest
standards of Crosley quality, this genu-
ine long distance set can he offered at the
phenomenal
price of $9.75
only because
of its sim-
plicity a n d
Crosley's
tremendous
manufactur-
ing facilities.

Add 107Z to All Prim Newt of Rocky Mountains
Cro.rley manufacturrrs rereft.ing aet, nAith ore lerenied fonder ArmOronp U. S.mem Ne. 1.113.1.lo awl trIced 19.15 WOO with., oreesiories.

Crosley owns and operates IV L
first remote control super -power

broadcasting station. THE CROSLEY RADIO CORPORATION
CINCINNATI
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new developments of Powel Crosley, Jr.
3 Tubes Do the Work of 5 in These New

SUPER-TRIRDYNS!
You have not heard the perfection of radio reception until
you have listened to these two new Super-Trirdyns. There is
no radiation. Distant stations come in clear and sharp on the
loud speaker and can be accurately logged. Offered in solid
mahogany cabinets of exquisite beauty and design.

De Luxe Combination
At the extreme right sketched in outline is the new Super-Trirdyn
Special De Luxe Combination. It consists of a handsome solid ma-
hogany table. the Super-Trirdyn Special (batteries self-contained)
and the Musicone De Luxe. Sold separately if desired. Table $25.
Musicone $27.50. Combination $112.50.

Other CROSLEY RADIOS for Every Pocketbook
In the Crosley one tube set. one conditions. Model 51, without
tube does the work of three, mak- accessories. $18.50, Model 51

ing possible the enjoyment of real Portable, without accessories,
long distance reception with dry $23.50.
batteries. Model 50, without ac- The Crosley three tube sets em-cessories. $14.50. Model 50 Port - body the Armstrong regenerativeable, without accessories, $16.00. circuit and two stages of audio
More than 150,000 Crosley two frequency amplification. Distant
tube 51's have been made and stations come in on the Musicune
SOLD in less than two years. with exceptional clearness and
Local and nearby stations on volume. Model 52, without ac -
loud speaker always and distance cessories, $27.50. Model 52, Port -
up to 1500 miles under average able, without accessories, $32.50.

Better Performance-Bigger Values!
The new low priced models
shown below represent. radical
improvements in selectivity, per-
formance, appearance and value.
More selective control and int.
proved receptivity have been
achieved by the use of the new
worm type tickler, the new Cros-
ley vernier plate condenser and
the double circuit.

New 2 Tube 51
Speetral De Lure

Beautifully finished mahogany tab
b.-stools. panel, new style con.
trots-engraved metal dials-calrinct
will hold all necessary dry cell an

ierirs. Priced without accessories.

Radiation is thus reduced to a
minimum. Both are genuine
Armstrong regenerative circuits,
the 51 with one stage of audio
frequency amplification; the. 52
with two. Both are true long
range receivers-easy to tune,
easy to enjoy, and easy to pay
for.

New 3 Tube 52
Special De Luxe

Bsonistsely finished mahogany cab
Ise. of latest design. Popular .loa
is. panel, ncw style controls on,1
art metal dial. Cabinet will braid

gicenTgr. ssor s.

THE CROSLEY RADIO CORPORATION
CINCINNATI

Crosley Musicones
RapiJly Replacing Ocher Type. al

Loud Speaker.

The Crosley Musicone reproduces the
full tonal range of the human voice
and music without distortion. over
tones. or chattering. It requires no
adjustment,: nor additional batteries.
listen to the Crosley Musicale once
-and you will never he satisfied with
the best loud speak-
er yon have ever $
heard. Covered by
basic patents. Price

The Musicone De Luxe
The Musicone has been artistically
combined with a clock case of beauti-
ful mahogany with a grilled screen.
Price of Musicone
UC I.uxe $27.50

See the Crosley line at your dealers
or write for full descriptive catalog.



SO THE TALKING MACHINE WORLD tinse.rrI I .2

A
Complete List

of

and

Distributors
WALTER S. GRAY COMPANY

926 Midway Place, Los Angeles, Calif.

WALTER S. GRAY COMPANY
1054 Mission St., San Francisco, Calif.

L. D. HEATER
357 Ankeny St., Portland. Ore.

TEXAS RADIO SALES COMPANY
2005 Main St., Dallas, Texas

JUNIUS HART PIANO HOUSE, LTD.
123 Carondelet St., New Orleans, La.

CONSOLIDATED TALKING MA-
CHINE COMPANY

1121 Nicollet Ave.. Minneapolis, Minn.

JAMES K. POI.K, INC.
181 Whitehall St.. Atlanta, Ga.

THE ARTOPHONE CORPORATION
1103 Olive St., St. Louis. Mo.

THE ARTOPHONE CORPORATION
804 Grand Ave.. Kansas City, Mo.

CONSOLIDATED TALKING MA-
CHINE COMPANY

227 W. Washington St., Chicago, Ill.
CONSOLIDATED TALKING MA-

CHINE COMPANY
2957 Gratiot Ave., Detroit, Mich.

BUEL DISTRIBUTING COMPANY
1965 E. 66th St., Cleveland, Ohio

STERLING ROLL AND RECORD
COMPANY

137 W. 4th St., Cincinnati, Ohio

PHONOLA CO., LTD.. OF CANADA
Elmira, Ont., Canada

IROQUOIS SALES CORPORATION
210 Franklin St., Buffalo, N. Y.

EVERYBODY'S TALKING MACHINE
COMPANY

810 Arch St., Philadelpbia. Pa.
GENERAL PHONOGRAPH CORPO-

RATION OF NEW ENGLAND
126 Summer St., Boston, Mass.

GENERAL PHONOGRAPH CORP..
(New York Distributing Division)

15 W. 18th St., New York City
JAMES COWAN COMPANY

18 West Broad St., Richmond. Va.

Northwest Trade Tour Brings
Million -Dollar Business

Aftermath of Unique Association Experiment
Interesting and Valuable-Important Data on
Radio Business. Past and Future, Secured

The trade tour sponsored by the Northwest
Radio Trade Association a complete account
of which appeared in the last issue of Th.
World. seas a marked success, the aftermath
of the tour being as interesting as the event
was valuable as an experiment. The tour,
which was held for the purpose of educative
the retail trade to better method, of tner
chandising and for the display of the latest
radio products of leading manufacturers, wan
far more successful than was anticipated, and
this from every standpoint. Conferences and
displays were held in Duluth, Minn.: Grand
Forks and Fargo. N. D.; Aberdeen and Sioux
Falls, S. D. One result of the experiment was
the addition of snore titan 100 new members to
the Association, with prospects of many more
becoming members in the Fall.

Another surprising result of the tour, which
was originally intended for building good will
and educational purposes, was the placing of
business by the dealers for radio products ag-
gregating over a million dollars in value.

J. 0. Nlaland, official statistician of the Asso-
ciation, who was present at each electing. col-
lected much valuable data. At the end of the
tour he made public the following interesting
figures:

Radio sales this year will be 2911 per cent
of last year's sales. or 190 per emit increase.
This means that almost three times the amount
of radio will be sold in the Northwest this year
over last year. This tremendous increase is
accounted for by the immensely increased inter-
est of the public in radio, its acceptance of the
fact that radio is here to stay and is not only
a fad, and the big increase in the prosperity of
the Northwest in the last two years. The dates
of the beginning of the radio business in the
various states visited was very interesting. For
instance, in North Dakota the following per-
centages were obtained:

Business starting August 1-20 per cent.
Business starting September 1-30 per cent.
Business starting October 1-37 per cent.
Business starting November 1-13 per cent.
While in South Dakota it was as follows:
Business beginning August 1-33 per cent.
Business beginning September 1-55 per cent.
Business beginning October 1-12 per cent.
Mr. Maland states that the reason for the

season beginning earlier in South Dakota is that
the Soother, State threshes its grain crop and
markets its live stock earlier than the Northern
Slate. The average for the entire tour was as
follows:

Business beginning August 1-25 per cent.
Business beginning September 1-44 per cent.
Business beginning October 1-30 per cent.
In fact so successful was the event that the

Association is planning to hold a similar tour
of the Northwest the first week of August,
1926. The next event, however, will be on a
much larger scale. Instead of chartering only
one private car an entire special train will be
scoured for the exhibits and those making the
tont. This trip, it is planned, will consume ten
days, and at each point an auditorium will be
engaged to hold the meetings.

Victor Co. Adds to Forces
The working forces of the Victor Co., Cam-

den. N. J., have been augmented by about 1,500
during the past month or so. The total number
now employed is more than 4,500. At the time of
this writing additional men are being taken on
at the rate of about 100 per day, and by the
end of this nio.,.11 it is expected that the Victor
working forces will once again be about normal
or about 8,000.

MICA
DIAPHRAGMS

rIblelutely Cuaraniera
We get the hem India Mica diecraly.
We supply the largest Phonograph Menu.
lecturers.
AA for our quotations and samples before
placing your order.

American Mica Works
47 West St. New York

R. J. Mueller Is Manager of
Columbia Cleveland Branch

Succeeds S. S. Larrnon, Who Resigned to Enter
Another Line of Business

W. C. Fultri, general sales manager of the
Columbia Phonograph Co., Inc., New York
City. announced last week that S. S. Larmon,
manager of the Cleveland branch of the com-
pany, had resigned to accept a position in an-
other line of business. Isle. Lannon. who had
been with the company for a number of years,
lead done considerable constructive work of
high order, and lie takes with him the esteem
and regard of his associates and the officials of
the company.

He is succeeded by R. J. Mueller, who has
been assistant manager of the Cleveland branch
for some time. Mfr. Mueller's experience in the
phonograph business, together with his knowl-
edge of dealer requirements, will enable hint
to capably handle his new work.

Marie Morrisey Believes
in Making America Musical
Marie Nlorrisey, the famous contralto, whose

Brunswick recordings are so widely popular,
seas recently the subject of a very interesting
interview prepared by Clay Smith, inn which
Miss Morriscy paid tribute to the importance of
the phonograph as a factor in the advancement
of good music. She moreover discussed at
length the future of American music, and be-
lieves that we should have .a national conserva-
tory located tither in Chicago or Ness York to
insure America taking its proper place in the
musical world. Marie Morrisey, by the way, in
private life is the wife of Roy J. Keith, who is
well and favorably known in the talking
machine industry.

Varney Electrical Supply
Co. Covers Big Territory

INDIAN/0'0LN, IND., St ptellibUr 7.-The Varney
Electrical Supply Co., Radio Corp. of America
distributor in this territory, is one of the best.
known distributing houses in 'Isis territory. Es-
tablished in 1890 this concern leas branched out
and snow covers a territory comprising about
two-thirds of the State of Indiana, a portion of
western mid southern Ohio, a section of eastern
and soothers Illinois, all of Kentucky, a large
part of Tennessee and sections of Louisiana
and Alabama. All in all, about three hundred
dealers are served by this enterprising dis.
trihutor of Radiolas.

Albert Spalding to Europe
Albert Spalding, the fatuous American violin-

ist and Edison artist, sails for Europe on the
Homeric September 24 for a concert tour of
Europe extending mitil next December. lie
will play in Berlin with noted orchestras, in
l'aris, Amsterdam, The Magee and other promi-
nent centers, returning to America around the
end of the year. As usenet he will be accom-
panied by Andre Benoist, his accompanist of
neany years.
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Fourteen Weeks
Till Christmas

Now is the time for Dealers to go af-
ter the profits that will come from sell-
ing Okeh Records this Fall and Christ-
mas Season.

Okeh Records still maintain supremacy
in recording the kind of entertainment
record buyers want.

Okeh Records enter another season
with a still greater following of record
buyers who know and demand the
truetone quality of Okeh Records.
Dealers who get an Okeh Dealer
License and get after the record sales
now, will make money this season.

Write for our Licensed Okeh Dealer
Proposition.

ftlerrp
ebricAmet5

for the

OKeh Dealer

GENERAL PHONOGRAPH CORPORATION
OTTO HEINEMAN, President

25 West 45th Street
innimanionimmimummlin

New York City
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No -Dial Radio Receiver

Is Unique in Construction
Ohio Stamping & Engineering Co. Receives

Many Tributes From Trade and Users Re-
garding the Merit of Its New Product

Dasintr, 0., September 7.-The Ohio Stamping
& Engineering Co. recently announced the in-
troduction of the No -Dial radio rereiver, a
new set which is remarkably unique in consul,
tion and possesses great simplicity of design
and operation The instrument has neither dial
nor knob, yet it fulfills all requirements of sen-
sitivity, selectivity. volume and tonic quality.

The No -Dial receiver, having inn need for a
panel, is circular in shape and is quite compact,
It is tuned by simply rotating the cover of the
receiver. a feature which should prove of help
to novices in radio because of the extreme sim-
plicity with which they can bring in stations.
This method of timing is made possible by ad-
justing the variable condensers from one shaft.
This necessitates the careful matching and test-
ing of all parts in tine assembling of a set and
consequently the ultimate purchaser of a No -
Dial set receives an instrument of the highest
quality.

Another feature of the No -Dial receiver is
that a portion of the rotating cover is utilized
.15 a station register on which the call letters
of stations may be recorded at tine exact point
where they will always be received. This lea -
nu« will add greatly to the ease of bringing
inn stations and will do away with tine keeping
of a log book which is so easily misplaced and
lost. The No -Dial. in tests, has received sta-
tions from Coast to Coast with loud speaker
volume and fine tonal quality.

No -Dial sets are made in two models, a five -
tithe set, a combination of tuned radio fre-
quency and resistance coupling, covering the
ntire present band of wave -lengths, and

four -tube set, having transformer coupled audio
amplification. They are finished in mahogany

brown crystalline, matching the most Itcautithl
loud speakers and harmonizing with distinctive
fiernittire inn any home. The crystalline finish
is easily cleansed and is not readily scratched
or marred.

Helps Dealers to Tie -Up
With School Season Opening
The Radio Corp. of America has distributed

to its dealers unusnal window display material
featuring tie-ups with educational interests. now
uppermost in the public mind with the opening
of the school season. A .special poster illus-
trates school days as related to Radiolas and,
inn addition, some clever slogans regarding the
addition of the word "Radiola" to the three R's
are also featured.

E. C. Rockwood Resigns
H. C. Cox, president of the Columbia Pho-

nograph Co., Inc., New York City, announced
recently that E. C. Rockwood, who has been
general credit manager of that organization
for some thne past, had resigned. His many
friends in the talking machine field will share
in the regret expressed by his business asso-
ciates at his withdrawal from the field.

Future work of the general credit departtneil
will be handled through the treasurer's office
under the direction of F. J. Ames, who has
also been connected with tine Columbia Pho-
nograph Co. for many years.

Dealers Meet in Portland
PORTLAND, OR., September 3.-Gus Slayer,

special representative of the Victor Co., Cam-
den, N. J., was a recent visitor to this city, and
while here arranged a meeting of Victor dealers
and their employes in the Hotel Portland.
Constructive talks on salesmanship featured the
event.

International Radio Show
to Be Along New Lines

Exposition to Be Held in New York in 1926
Will Be Devoted to Interests of General Pub-
lic Rather Than a Display of Sets

A new type of radio industry exposition, the
International Radio Exposition, will be held
in Ncw York early next year under the man-
agement of Calvin Harris, publicity director of
the Second World's Fair and tine Fourth Annual
Chicago Radio Show. The dates will be Jan-
uary 25 to 30, 1926, but the location bas not yet
been selected. The exposition will not be a
trade show in its usual sense but will be de-
voted to the interests of the general public.
'there will be but twelve InamlfaTILITTTS. ex-
hibits, titn principal attractions to be a series
of demonstrations enlisting the services of
famous people and the use of new and startling

Four.liftlts of the floor space will
be turned into a properly arranged amphitheatre
where different programs will be staged each
afternoon and evening.

While the booth space is to be limited, prac-
tically every set and set apparatus will be dem-
onstrated during the daily experiments by ex-
perts employed by the exposition directors. All
these sets and parts will be purchased outright
by the Program Committee from retail dealers
and the manufacturers will not be asked to give
or loan apparatus.

Following the New York show, the exposition
will probably be taken on a tour of this coun-
try. It is likely that this will be followed by
a European tour. Mr. Harris is well known as
a trade show promoter and will probably score
big with his 1926 offering.

W. 0. Koehler is the new radio buyer for
tine Prange Department Store, of Sheboygan,
Wis. He is a widely known and capable mer-
chandiser.

Bristol Advertising Has Something NEW
TO HELP THE DEALER SELL
W HEN a dealer carries the Bristol Line of Loud Speakers he may be sure of this,

-Ile will be hacked by a thorough advertising campaign with many unique fea
tares. The Bristol Company takes a keen interest in its dealers' success and its
advertising provides a concentrated service that will promote sales.

NATIONAL. MAGAZINES

The Saturday Evening Post and Literary
Digest have been selected as the key maga-
rinea to carry the Bristol story of "True
Tossal Quality- to millions of people.

TRADE AND RADIO PUBLICATIONS

Tine Bristol message is also carried regin.
larly ins the Trade Papers and Radio Publica-
tions. It will reach over 900.000 Radio Fans.

all of wlsom are
interested i it
anything which
improves Radio.

NEW "PROGRAM WINDOW SIGN"
A full colored. three -panel window or table

display 40 inches long and 24 inches high.
embodying a unique blackboard on which
with chalk you may each day call attention to
some notable Itroadcast event or snake some
special radio accessory offering. Nothing like
it has ever heels offered in Radio.
BOOK LETS-FOLDERS-COUNTER-SIGNS

A handsome colored booklet, "How to
Select Your 1,01111 Speaker" fully explaining
the science and mechanics of the different
Lout' Speaker parts is a mark of absorbing
interest to the prospective buyer. Folders
and striking COMIC, signs will make up con.
chasing sales helps, while Giant Advertise-
ments for window stickers will Ise of great
interest to passers-by.

DEALERS-SEND FOR THIS PROSPECTUS
An Interesting book, tenths the whole story of Bristol adverti.ing foe 1921-

24, will be scot on application. Dealers who are after quality trade and quirk
turnover. should stock the Bristol Line. (Addresa Radio Division, B. S.)

Represented by Branches
in 9 Principal Cities

Boston: Old South Bldg.
Philadelphia: Widener Bldg.
Birmingham: Ate -Herald Bldg.
Chicago: Monadnock Bldg.
New York: 114 Liberty St.
Pitiaburgh: Frick Bldg.
Detroit: Book Bldg.
ot. Louie: BoaDlialei Bank Bldg
.on Franei.co: Ilium Bldg.

BRISTOLAUDIOPMONELoud Speaker
THE BRISTOL COMPANY-WATERBURY. CONN.

BRISTOL'S
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ATWATER KENT
RADIO

Dealers, did you know-
THAT the farmers of the country have set
down in writing their preference for Atwater
Kent Radio?

The Meredith Publications and the Capper
Publications recently asked the farmers: "What
make of radio set do you expect to buy?" In
the answers Atwater Kent was FIRST.

If you have prospects in rural districts, there's
a tip for you.

11
DEALERS have been telling us what they most
like about Atwater Kent.

"This sums it up," one of them said: " We send the sets
to our customers' homes without opening the boxes.
We know they're all right. 'Inspected' means inspected
when Atwater Kent says it."

Other dealers gave similar testimony. Although we
advise all of them to open the boxes and make sure
there has been no accident in transportation, it is
gratifying to know that they regard it as unnecessary.

The word "Inspected" on the pink tag attached
to the bottom of every Atwater Kent set is a certifi-
cate of character. It means that every set has been
subjected to no less than 140 gauge and physical in
spections and nineteen electrical tests. All along the
line of manufacture the smallest defect is a death
warrant.

Even after the "final" inspection we are constantly
picking Receivers from the finished array and test-
ing them again.
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ATWATER KENT
RADIO

Model w h
Visitors at the factory sometimes think

we're too fussy. That we regard as a compli-
ment. Every dealer knows that "fussiness" at
the plant relieves the customer from fussing
in the home, and makes Atwater Kent Radio
easy to sell.

"it is not our fault that we sell most of that make,"
a dealer told us. "The people take them away.
Atwater Kent Radio has a good name, fastened
to the peoples mind with the glue of quality."

We believe in being fussy and shall con-
tinue to be.

Write for ilhatrated booklet telling the
complete story of Atwater Kent Radio.

ATWATER KENT MANUFAC1 UR1NG COMPANY
A. Atwater Kent, Pmidetti

4725 WISSAHICKON AVENUE PHILADELPHIA, PENNSYLVANIA

Every Thursday Night-the potential audience
of the Atwater Kent Radio Artists, who broadcast from
ten stations every Thursday evening from 9 to 10
(Eastern Standard lime) is estimated at more than
10,000,000. These are the stations:
wine NeorYori neon Pit/dere
WAR Provideme WOK Bofdo
WU, Be,/01/ ww) Detroit
wet . . . . Philadelphia NOM Cintittetoti
wcco . Alinompelii-St.Pod woe Davenport

AO 00
hlo4e1 70. Contract.
gnclud.n. banen
but without tube...

Model tub., ha..

Model 12. built on trunal order. In. luhng
hat., cable but without tube..

Model batter, cae but

Monograph Attachment.
with ailalc cord. $3.

Model II. with ei Model L. with 9'
flexible cord. SEE. flexible card. St 7.

Mom slightly higher /rom the Roain Won. mid in Canada
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Did you see this advertisement in the
Saturday Evening Post of August 22
-and September Good Housekeep-
ing out September rst? It features the
popular Model z600-R-2.

my no."'tht tt=try m'aersa.7.17en'''

o Poole, sae ir nd it-to gwe
st in radio-andaboatmo roLot

sat=y".".17=ed'117;:ttadn'' nta
telecom for a mmo,.

mrl ind Me. onnolled Sys.
be-dteboliamPooloYmdmomn
"Xe Im!TAI: caw-dmPta

"leo Aosi

WA in We macadam el s Paolo

LEY COMPANY
.g.a.muaidtgo0a.

This appearsappears in the Saturday Eve-
ning Post of September 5. Show it in
your window to let people know you
have the Pooley line.

Poole, Radio -
Phonon? aph

.-Model 1500-5-3

dale S,yl,. American
o:hoEngl"'isbrovh

dooZon nteEssiah'.

Height SO'. width
30' depth IS'.
Emtipped with At.

Mod I POG1-115'abc't
Set. P oole,
Soatinghorn Pooley

Price complete. leoPr
and bat odes-
$295

To support your
selling-
the new Pooley

THE two chief things we
could do to make Pooley

an extra good line for you to
sell were, first, to give you mer-
chandise of unusual saleability.
Pooley Radio Cabinets and
Radio Phonographs with At-
water Kent Radio will appeal
strongly to the public. Your
orders show that you agree
with us,
The second was to tell your
possible customers about the
Pooley models through nation-
al advertising. Here are the first
advertisements. Note where
and when they appear and
watch for them. They will be
followed by many more inclose

Console Model 1400.1i-1
Lows XVI Style. bvown fite.
hove, dootone finish.
Height 31S,, width 54', depth 15h^.
Accornmodnesny Atwater Kent Set.
Space for set, 23,3'n10!j..
Price, leis Sty tuber and batier4s-

05

Model 1120.5.2
Amer

Icon 'going, or
English brown no.

tedrs'h.".
Height 321,r,
width 33'. depth
ISla".

p 30e Aewa r.
Kent Endo Set.
Peke complete.

batter.tube, and batter.
les-

$225
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POOLEY
rwith,

AIWA ER KENT
RADIO

models are now
nationally

advertised
succession in the same publica-
tions. The very best possible
thing you can do is to tell your
prospects that you have the
Pooley models we are telling
them about. We can supply
mats or electros of newspaper
advertisements you can use-
at once.

Have you estimated your po-
tential sales-and protected
yourself on deliveries? If not,
get in touch with your Pooley
distributor promptly. It may
soon be too late.

In case you don't know the
Pooley distributor in your
territory, write us direct.

THE POOLEY COMPANY
1604 Indiana Avenue Philadelphia. U.S.A.

er-eo
Model 1600.R.2
Italian 5mk. Armr.
le n walnut or E..
lish brown moo
any. dunrone Broth.
Hank, 40,', width
54l1'. depth 164,..
Equipper) wiriKent ; Ar

wuh
20 Compact

Set.
Price crimple, less
tuberand barieries-

$200

as a animal& ',Ng
.novher asa.-ahat

of the'" --4 '"" .".""4"'.
-

mud milo kw
a ho

Paleiner%b%Vmerre"*6""ndwes

er--err°4"..pet"

man*

Elerbia. mod, 1.6.0
cRea..

`""'h....4m wow
berth!. sinNe

lkw
nwe

cMcomk  MP...4 Mum. y,
meer

m

rt. car nmen, tpac
Str linstadw.

new Panto MarksRM
nlamw

THE
6 "' tweak, ,'44"17:7:rnt"ta,'.

Sma fae
175THE POOLEY

COMPANY260 Inckana rise.
11121ALALPHIA.

Model 1320.R.2 .

Smart Style. Tinted in it wal-

genr4ntn,ToLCI.C.P=1.71;s'ul
inky.
Height SVC% width nil.. depth
frIP,P1,....bh Model 20 Ammer Kent

Price complete, less tube+ anJ batterlea-
$260

'She first of a series of unusual radio ad-
vertisements to appear monthly in Vogue,
Vanity Fair, and House & Garden be-
ginning September issues. Pooley cabinet,
in special settings designed by notable in-
terior decorators, to appeal to the wealthy
high-class market.

4e-e.
Model 1110.5.2
Cabinet I. the same

Ml 1110.R.2
tVls

YodellerarZ!

water Kent 5. tube
open reotivInty &t.
Price complete. Ism
tubassind batteries  -

$220

12 t 3 Cat

C2
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Appeal of Musical Gems
It is not enough to have a good thing to sell.

More than that even is it to have a way of sell-
ing it. One must know what to say to the
buying public; and also how to say it. The
first talking machine makers had to persuade
the public that their discs and reproducers
could give satisfactory music, and they hit upon
the sublimely simple but extremely courageous
idea of going to the very best names in the
musical world and offering them advantageous
terms if they would only consent to have their
voices, their violin or their piano playing re-
corded. Since operatic stars, under the accept-
ed system of giving opera, have always obtained
an immense and undue amount of praise and
puffery, and consequently have always been
known by name to thousands who have never
heard, and probably nfter will hear, them sing
in the flesh, their voices furnished the obvious
foundation. A library of records was, therefore,
formed from the singing of these men and wo-
men; and with the formation of that library
the prosperity of the talking machine business
may be said to have begun.

Caruso
Compton McKenzie the other day, in London,

said that it was Caruso who made the popu-
larity of the gramophone, as the phonograph
or talking machine is called overseas. He said.
in effect, that because Caruso lent himself
willingly to the then new idea of recording
and reproducing the singing of an artist, be-
cause he was willing to take the necessary
amount of trouble to learn the technique of
the recording artist (no mean technique either),
because he put himself into the operation as a
matter of business as.well' as of art, and not
at all as a matter of condescension, his record-
ings were marvelously successful, even consider-
ing the crudeness of the recorder's apparatus in
those days. It was the success of these re-

cording, which built up the wide and deep
foundation of the talking machine busbiess.

Allowing for some slight exaggeration, these
statements are substantially correct. However,
indeed, we distribute the praise among the
artists who contributed to the general result,
the fact remains that thy talking machine had
to be sold to the people. and the method of
selling through the use of great, or at least
greatly advertised, musical names, carried the
business through that critical period during
which technical methods of recording were
being slowly perfected and afforded it the ma-
terial support needed to build it up into in-
dependent strength.

Now while this precisely was going on, the
taste of the public was being educated by a
parallel process. So that in doe course it be-
came necessary to fill an aroused demand for
instrumental music. Little by little, and with
almost excessive caution, violin solos, then piano
solos, then small ensembles, were brought in.
and in time tentative attempts were made to
produce records of full orchestras. The musi-
cal persons and organizations chosen to exhibit
their prowess upon the disc were eminent and
they played artistically eminent music; so that
by degrees the taste of the public became edu-
cated to a point where satisfaction began to
depend upon more than mere snippets of com-
plete works, upon more than detached arias
from operas, in fact upon the music itself as an
expression of artistic thought, and not upon it
as a mere vehicle for exhibiting the technical
virtuosity of a singer or player.

Are Dealers Awake?
Now this is something that every dealer

ought to realize. The manufacturers are awake
to the situation. They have found that the pub-
lic of to -day is not interested half so much in
the name of a singer or of a player as in the
name of the music played or sung. They have
found that the American people arc getting to
know something about music, and in their own
peculiar way are turning their knowledge to ac-
count. They have found that there is a demand
for records of more varied kinds. They have
found that the public will pay for records of
'cello playing, of clarinet, of French horn, of

The 1925-26 Line of

5 Tube Tuned Radio Frequency Receivers
Sold direct to selected dealers-one dealer only in towns of less
than 25,000 people-specified localities in larger cities.

NO MORE CUT-THROAT COMPETITION
NO MORE LOSSES ON INSTALLMENT SALES

Eight distinctive
models from
.139.50 to $115

ehoo.Froohroon ro.Inc.
'..ftottiol.A.socloresoo"...Partt

FRESHMAN BUILDING
MCA.140-143 Wm'

"iiiNEWLA B YOAL..RK.NY-
Write to either
office for cum-
pMto information

string quartet, of oboe, of flute playing. 'I hey
have found that there is a market, still unde-
veloped. but obviously existent, for foil, nue.-
sored and uncut records of performance by the
great orchestras of the day. They have found
that a light opera can be produced complete
on records, and will sell; and they are serious-
ly occupied with the thought of producing the
standard operas in the same way. In a word,
the manufacturers have learned that the selling
possibilities of the record arc as unlimited as is
the whole great field of music; and they arc not
asking too touch when they ask the dealers to
back them up in proving that this fact is not
only a fact, but a practical fact too.

The point is that lo -day the record catalogs
embody a wealth of music for every taste, for
every capacity and fo- every degree of educa-
tion. And the particular thesis of this article
is that dealers should specially develop the in-
terest of their communities in all these less
familiar types. The talking machine shows
some of its finest features in the reproduction
of band and orchestra music. Curiously
enough, nothing is less familiar to the trade in
general, so it seems, than that a good talking
machine to -day brings out the instrumental
colorings and the whole background too, of a
well recorded orchestral score with a fidelity
which would have set the recorders crazy with
joy twenty years ago. Dealers still content
themselves with publishing lists of records
taken from monthly bulletins. without making
the slightest attempt to exploit some of the more
unusual and out -of -the -ordinary performances.
Some of the most interesting records to be found
arc of cornet, horn, earinet. oboe, flute, harp
and 'cello. Some of the most attractive are re-
cordings by concert bands. Some of the most
magnificent are the work of American and for-
eign symphonic orchestras. All these things
are available; and yet the cry is raised that
there is nothing new to sell.

The musical possibilities of the talking ma-
chine have hardly been touched so far, judging
from the preliminary announcements of the
Brunswick Co. and the Victor Co. No matter
what is done in the future through improve-
ments in reproduction, the fact remains that
here and now there is an immense, almost an
unlimited, wealth of salable attractive record
material whose possibilities are only awaiting
exploitation.

Let us develop the musical possibilities of
what we have and then we shall be in better
shape to deal with future improvements as
these come.

Phil Ravis Finds Normal
Record Demand on Trip

Phil Ravis, president of the Peerless Album
Co., 638 Broadway, New York City, manufac-
turer of the Peerless Album record carrying
cases and other accessories, recently returned
from a trip through Mid -West territory. Mr.
Ravis upon his return staled that lie found the
record business everywhere to be quite normal.
The activity in record sales was so pronounced
that it name as a surprise to many retailers. He
said that everywhere he heard predictions that
Fall record sales would be far above those of
last season.

The Peerless Album Co, which is also a dis-
tributor for Pictorial records, manufactured by
the New Record Corp., has found a most active
demand for its new children's album of unbreak-
able records. These are multi -colored litho-
graphed base record: with transparent playing
surface. The album includes such numbers as
"Mother Goose," "Animal Series" and "Child
Life of Christ."



SEMI,MLR 15, 1925 THE TALKING MACHINE WORLD 57

TheThe

6iotplv (but 3ound) ides of
their Carta.laa

Company
enabflegillie,2nb Nana

81c' 1Yryncla 0:3;;Tble:'
to

OfilC
week, 80 per cent of which were
for cash; 525 records in direct
ofn

ntWon°nchn's011e IdOtdriph7isk!
P.P., to customers Duct'-
in to buy portables. e
turns with a vengeance to say
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year this same company

sold more than SOO Carryolas.
At the rate going this
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to selling an even thousand
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'Me ERRLIOLA ASTER

What This Dealer DidYou Can Do!
There's no magic about it. A good lout.
lion, yes! Bitt probably no better than
yours. A better value for the price-
absolutely! The Carryola Master has no
equals. But probably no better display
ability or sales experience than you, your
self, rats bring into play.

Perhaps you are one of those dealers who
have always looked on a portable as an
outing proposition-nothing more. lea
that-and a lot snore. It is-if handled
right-a splendid selling item. There's a
big demand for good portables. There's
a big demand for Carryola Masters. You
ran do as well as the Orth Cmnpany if
yon rare to do what they did. It's a ques
lion of proper Macke-colorful, dominant
display-and, inside, a little knowledge of

the many, real selling points to the Carry.
ola Master.

Guarantee
With every Carryola Master goes a Walnut
GUARAPITEL that unless it completely and
unconditionally 6111166., it may be reshipped
at the end of ten days and all charges will
he cancelled. We will even pay the return
dunning charge. This guarantee elintinat,
all rink.

The Carryola Master is the only portable
with the well-known Aild.A.Tone repro-
ducer, which gives a tone of exceedingly
fine quality, rich and clear. Volume will
compare favorably with any cabinet ma

chine. It is equipped with an exception.
ally quiet motor-absolutely noiseless
when records are being played. Finished
in beautiful Dupont Falerikoid cover with
nickelled fittings. Holds 15 records. Plays
records of any size or make. Good mate-
rials-good assembly-good inspection.

The Carryola Master has been so remark-
ably successful because it contains more
actual value for the money in every re.
spect. Better material.; better perform-
ance; fine appearance; reasonable price.

11 you scant to know more about the Carry-
ola Master, write us for details. Put your-
self in line to profit through this remark-
able little machine. No obligation. IT'rirc
11011,,

V4e, CARRYOLA COMPANY0TAMERICA
647 Clinton Street Milwaukee,Wisconsin
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Plans for Wisconsin Radio
Exposition Nearly Completed
Practically All Booth Spaces Reserved-Cons.

prehensive Program Prepared-Indications
Point to Huge Success of the Event

Nearly all arrangements have been completed
for the Third Wisconsin Radio Exposition to
be held in the hfilwankee Auditorinin. Novem-
ber II to 15, inclusive. "Every indication at the
present time predicts a wonderful success for
the ex -position," reports N. C. Beerend, business
manager of the Wisconsin Radio Trade Asso-
ciation, promoters of the show. "Nearly all of
the ninety-six booth spaces in the main arena
of the Auditorium have been reserved, and it
looks as if we will have to utilize every bit of
space in Walker and Kilbottrn halls to provide
for late reservations. Not only are the local
radio distributors and dealers manifesting in-
tense interest in the show, but the manufactur-
ers are coming through with reservations for
individual booths in addition to being repre-
sented in the booths of the distributors and
dealers.

The first convention of radio dealers to be
held in conjunction With a radio show in the
United States will be held at the Third WiA-
consin Radio Exposition. The day, for the con-
vention arc Friday and Saturday of the exposi-
tion week.

"From a trade standpoint, the convention of
radio dealers will be the most important feature
of the show," says Mr. Beerend. "The purpose
of the convention will be to educate the radio
dealers of Wisconsin in better business methods
and their particular relation to merchandising,
salesmanship, advertising and finance."

The convention committee consists of the fol-
lowing: W. C. Kluge, Julius Andras & Sons
Co., chairman; W. H. Roth, Radio Specialty
Co.; F. H. Suter, Shadbolt & Boyd Iron Co.;
Harry M. Hahn, American Radio & Equipment
Co.; V. H. Maurer, Badger Radio Co., and N. C.
Beerend, business manager, all of Milwaukee.

Additional features on the convention pro-
gram are a stage entertainment for the dealers
in the sky room of the Plankinton Hotel on
Friday night, and a talk on organization by
Phil Grau, organization expert

Strong Trade Support for
Irwin Kurtz for City Judge

Members of Talking Machine and Radio Men,
Inc., Organize Strong Committee to Support
Candidacy of the President of That Body

A 51/.0144 campaign Ime been launched in local
talking machine and trade circles in support of
the candidacy of Irwin Kurtz for Judge of Use
City Court on the Republican ticket, it being
felt that the trade itself snap regard as an honor
the selection of one of its members for this
post, to say nothing of the belief that in the
selection of Mr. Kurtz the Republican Party
has selected a mighty good man for the job.
The Judgeship is for a period of ten years and
carries with it a 'salary of $12,000 annually.

Mr. Kurtz is a New Yorker by birth, and al.
though circumstances made it necessary for him
to seek employment after his graduation from
public school, he had ambitions to become a
lawyer and after working during the day he
studied law at night in the New York Law
School, being admitted to the bar in 1906.

During the period of the war Mr. Kurt/
served wills distinction as chairman of one of
the loeal draft boards, and collected and dis-
bursed over $10,000 for the benefit of the fami-
lies of soldiers in his district who needed help.
For years he has been an active figure in poli-
tics, is counsel for the Harlem Board of Com-
merce, and has the distinction, it is said, of being
one of the few who have out -shouted klayor
Hylan in fiery Board of Estimate meetings.

How Mr. Kurtz has worked for the Talking
Machine and Radio Men, Inc., for which or-
ganization he is now serving his fifth term of
service, is too generally known to require any
elaboration, and that body is back of him to a
Joan in support of his candidacy. At the August
meeting of the Association, a Trade Campaign
Committee was organized with about two score
prominent men of the industry as members, and
with Lloyd L. Spencer as chairman, and Bryan
R. Foster, campaign manager. Members of the
trade will br asked to support Mr. Kurtz re-
gardless of party affiliations or their attitude
towards other candidates.

Unique Radio Receiver,
"The Minuet," Makes Bow

R. E. Thompson Mfg. Co.'s New Product Is
Radical Departure in Radio Receiving Set
Design-May Be Used as a Portable

One of the newest products of the R. E.
Thompson Mfg. Co. is a unique radio receiver
known as "The Minuet." It is designed par
posely to serve the requirements of those who

"The Minuet"
desire broadcasting entertainment with the least
possible exertion and in the simplest manner.
The appearance of "The Minuet" is most striking.
It is housed in a round or circular cabinet with
battery compartmeats, a five -tube receiver unit,
and contains a cone type speaker. The cabinet
stands 18JS inches in diameter, 215$ inches high
and 1015 inches deep. Around the peripher
or circumference of the cone is a large scale
which indicates the tuning positions operated
by a knob or handle which when moved tunes
all the circuits of the receiver simultaneously.
The set is completely self-contained, dry bat-
teries cone t ktype soca er, all in one unit with
a single tuning control.W. W. Grant, Ltd, Calgary, Alta., has been

The Thompson Co also has ilabl. asa c a ear -granted a Dominion of Canada charter with a vying case for this model, which makes this in -
The Parks Music House, Louisiana. Mo.. re- capitalization of $300,000. The company has strut-nem an ideal portable receiver.ports eseeptional success in moving merchan- been formed to engage in the manufacture of'dine in the recent ictor reduced price sale rr.clio sets.

Radio Specialties Dominate
No Dealer Should Be Wit eat a Full Representation of the BRACII Line

They Are Always Ready Sellers

BRACH
AERIAL OUTFITS
-complete equipment for antenna in one sale -
cutting out all tumble of selecting puts-satisfying
the customer - saving dealers' time
- increasing profits.

BRACH SHOCK -PROOF RADIO PLUG
This plug given perfect electrical contact, has insulation that withstands highvoltages required by loud speakers, has no metal parts to shock the user andis in every particular a distinct and worthy addition to the Brach line. !Arens.'under Patent No 1,490,196.

;. I. C. 1.,f by Jobbers F:

Ma""''" "- L. S. BRACH MFG. CO., Newark, N. J.

Baltimore Atwater Kent
Dealers Inspect New Line

Magneto & Machine Co., Local Distributor,
Has Gathering of Dealer Organization

BALMIORE, Mn., September 8-Over one hun-
dred Atwater Kent dealers attended the recent
dealer meeting of the Magneto & Machine Co.,
Atwater Kent distributors here.

The complete line of -Atwater Kent receiving
sets and radio speakers was on display, and
dealers were unanimously of the opinion that1923 will be Ilse greatest sales year that radio
has ever enjoyed.

Among the speakers was D. M. Bauer, of
tine Atwater Kent Mfg. Co., who outlined the
Atwater Ernst sales plans and policies. He was
followed by L. A. Charbonnier, service man-
ager of the Atwater Kent Mfg. Co. Mr. Char -
bonnier told of the various servicing methods
that could ho used by the dealer and reviewed
the Atwater Kent service policy for 1025.

H. G. Canda, of Barton, Durstine Sr Osborn,
New York City, advertising agency. explained
the advertising schedule for the year andshowed what a tremendous selling force is
being put behind the Atwater Kent line.

Daniel M. Broad, credit manager of the In-ternational Phonograph Co.. New York, re-
cently returned from a most enjoyable vaca-
tion spent at Liberty, N. Y. Mr. Broad spent
part of thy Summer in the Rockaways.
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One Profit
-or Many?
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IVERY time you sell a phonograph, you
are sure of one profit, at least; the one

- which the sale itself brings you. But
what about the many profits that you expect
from your new customer in the form of rec-
ords, needle and other sales? Are you sure of
them?

The answer rests alone with the motor enclosed
in the phonograph.
If the motor is dependable-carefully con-
structed for perfect performance-the sale of
that phonograph means future profits. If it is
soon to develop noises, become erratic, and
finally, always be in need of costly repairs,
that motor breeds bad business.
It will make a dissatisfied customer; cause con-
tinual customer complaint; create a bad im-
pression of you and your establishment. It will
kill your customer's interest in the machine.
That means a total loss of the record, needle
and sundry sales which would ordinarily be
yours.

If you would get all of the profits, be sure, first
of all, that the motors in your phonographs are
sturdily built to give steadfast, easy and noise-
less operation made possible only by superior
design, expert construction, and the use of
highest quality materials.

You can obtain a motor embodying all of these
vitally important qualities, if you will insist,
as thousands of other dealers are insisting,
that the phonographs you sell be equipped with

HIENIEMAN QUALITY MOTORS
A Product of the

General Phonograph Corporation
25 Weet 45th Street

0110 IIFINFNIAN. Pre.

New York, N. Y.
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How a Live Covington, Ky., Dealer Cut
Radio Service by Intelligent Selling

Better Methods of Merchandising Resulted in Drop of Service to Seven Calls in Four Months and
Placing the Department on Profitable 133511-An Article by Walter T. Williams

'Soon after I had added radio to toy stock
1 seas confronted by the problem of service,"
explained Edward P. Cooper, who has had un-
usual success in the merchandising of talking
tmachines in his store in Covington, Ky.

"Like others," <outlaws] Ale Cooper, "I had
made service a selling point, guaranteeing it for
one year, and as a result it seas not long until
there was so rebels of this wcrk that either I
or my assistant had to attend to some of it
at night. I considered the employment of a
special service man, but a little honing showed
me that my radio business was not large enough

permit that.
Eliminating Service at Time of Sale

'After pondering the matter several days an
idea came to me. 'Why not take steps to
make so much service unnecessary?' I asked
myself. Then, in order to find out why there
were so many requests for service I tabulated
them in a manner that would show the causes.
A study of the table showed that practically
all of the troubles of my radio customers were
of a nature that made it possible to forestall
them in the store, at the time of the sale of
the goods. In other words, I planned to re-
move the service problem, rather than to seek
a olution.

Only Seven Service Calls in Four Months
"I thereupon bought all necessary radio test -

km apparatus, including a tube tester. After
that, all of the tubes, batteries and so forth
were tested before they left the store. This
removed our problem completely, and practical-
ly removed the necessity of night work. In the
four months that followed see only had seven
service calls, which is less than an average of
one call each two .reeks."

RADIO

Mr. Cooper carries all kinds of radio, but Its
features the Atwater Kent. He stimulates his
business by means of catchy newspaper adver
tisements and direct -mail literature. Being On

a busy street, he pays particular attention to
his sltow window displays.

Uncrowded Displays Best
"Experience has taught me that with the

radio a crowded show window does not pro-
duce the best results," he said. "For this reason
I only place in view one or two pieces of ap-
paratus, without any 'scenery' to distract the
attention of people who stop. This makes it
easy to change the display daily, so if the
passer-by does not see a thing that attracts
him one day he will see it some other time."

Buyers Are More Discriminating
Mr. Cooper is of the opinion that the day

has passed when people will buy radio mer-
eh:iodise at "any old place where it is offered."
Buyers are beginning to discriminate. he said,
and go to a seller who has a thorough know-
ledge of radio and who is a reputable business
loan. As with the other goods in the store,
outside canvassing is not done, other than to
follow op inquiries that have been received.

"We stress the idea of absence of necessity
of service, rather than to parade the fact that
we give service night and day," stated Nfr.
Cooper. "As a matter of fact, too much talk
about service is unwise, because it amounts to
telling the prospective customer that yott know
he is going to have trouble. and therefore yon
have made preparations to take care of it when
it comes. Oar experience liar proved to us that
radio trouble has been taken too much as a
matter of course and a necessary evil. We
toast that it is not a necessary evil, because we

have reduced our trouble calls almost to zero.
I am firm in the belief that it is better to take
care of the purchaser in advance by forestal-
ling trouble than it is to leave the customer in
a position where he will have trouble and take
care of him afterward."

Resas. Inc.. Is Now in
Larger Gotham Quarters

Rest., Inc., New York, manufacturer of the
Resas 'erne -,,-Dyne radio receiving acts, re-
cently announced through T. F. Foley. presi-
dent of the company, that it has moved to new
and larger quarters at 556 West Fifty-second
street, New York.

"The move war made necessary on account
of the greatly increased business which we have
been enjoying during the past year and due to
the fact that our production plans for the pres-
ent season could not be carried out in the space
which see previously occupied," said Mr. Foley.
"With the greatly increased floor space and im-
proved factory facilities which we now possess
wc will be enabled to more adequately meet the
demands for Resas receivers. The requirement
of the trade for the coming season will be met
by prompt deliveries and from all indications
the season should be a most satisfactory one."

Neiser Bros. Open New Store
Neiser Bros., Inc. Wilkes-Barre, Pa., re-

cently opened its new and larger store at 47-49
South Main street with appropriate ceremonies.
On the evening of opening a musical program
was given with Guy Hairs Orchestra as fea-
tured artists. A complete stock of talking ma-
chines. pianos and other musical instruments are
carried.

The Carpow Radio Panel Corp., New York,
recently changed its name to the Carpow Corn -
position Corp.
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An Easy Set to Sell
That Pays You A
Handsome Profit
A SIX TUBE SET In A
Rich Plate Glass Cabinet
gl new and distinctive cabinet
effect that is attracting widespread
attention and interest. Its original
and beautiful appearance sells it on

$115 List sight. Its fine performance keeps it
THE CIRCUIT SOLD. The plate glass cabinet, finest

Six tube, tuned radio frequency. resistance coupled amplification. of low loss materials, insures a new
BEAUTY BACKED BY PERFORMANCE purity of tone.

We hove a highly profitable proposition for better dealers and d"butars. Write

SHERMAN RADIO MANUFACTURING CORP., 112 Trinity Place, New York

1:4601 h.011604107.1116.4;94aN64>NPIVA11.416.4"ON:MtNtik 'AVIA\
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A SellingPolicy Made By

Model 400
Reproducer

R 1d10 I Uhl
Model s W

501-A.

Model 305

Model 320

Model
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Only One
Stewart-WarnerDealer

In Each Locality
70U get ALL the profit, because there are no other
I dealers handling Stewart -Warner Radio in your locality.

No possibility of a drug store around the corner selling the
same line, or some other store across the street "stepping in"
on a share of your profits. You are absolutely protected.

You will receive full benefit from the extensive national
advertising program soon to appear. It will make a "beaten
path" to your door-help build your success. Are you going
to pass up this opportunity to get in on the ground floor?

AN 5(16 Lientcel
Under

0.S na.r Paitn

Model 315
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Itadio DealersThemselves
It Guarantees Profit - Protection - Permanence

RADIO dealers are responsible for our
new plan of selling radio. Our plan

was actually made by the dealers them-
selves, according to their own statements
of what they required to achieve success
-to obtain their full share of protection
and profits-to build a permanent, pros-
perous radio business.

Stewart -Warner Matched -Unit Radio is
a wonderful line-complete in every de-
tail-that carries plenty of prestige for the
dealer. Stewart -Warner Merchandise is
always like this.

But, what is equally as important, we have
a "dealer -made plan to merchandise our
radio-a plan that could not be made to
suit your needs better, had you made it
yourself.

"Gyp dealers" are barred. There will be
no "bargains" in Stewart -Warner Radio.

"Counterfeit" dealers simply do not exist.
No individuals can buy Stewart -Warner
Radio at dealers' prices.

Our method of distribution makes it pos-
sible for us to offer you everything you
have hoped for.

We have no jobbers. We have our own
central distribution stations -96 all over
the world -62 in the United States and
Canada. They are direct factory branches
under the Stewart -Warner name. When
we say, "do," they do-when we say
"don't," they don't. No other radio man-
ufacturer has such absolute control of his
distributors.

There is already a great demand for Stew-
art -Warner Matched -Unit Radio. How
much greater will this demand be when
we have broadcasted to the world the
superiorities of our wonderful units?

The demand which our advertising will
create can only be satisfied at one place-
in your store. Purchasers of Stewart -War-
ner Radio will come to you to buy.
Prestige, Profit, Protection and Permanence
in the radio business is yours, through our
"dealer -made" plan of radio merchandising.

Fill in the coupon below, and we will
have our representative call and explain
its advantages to you.

STEWART-WARNER SPEEDOMETER
CORPORATION

CHICAGO U. S. A.

MatchedAkit Radio
INSTRUMENTS TUBES REPRODUCERS ACCESSORIES

COPYRIGHT 1925 BY S.W.S.COR'N.

A Model to fill Every Desire
A Price to fit Every Purse

Radio Division
SICW.I.W artier Speedometer Corporation
I ti24 Diverse,. Pkwv., Chira4. U. S. A.

Gentlentent-I want to be considered In connection with a Stevan. Varner Radio
Dealership and to ditcuss the details with your representative.

Date

I Name _

I Address

ICity County Sole
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Tone Quality and Woman's Influence Are
Dominating Factors in Radio Selling

Frank V. Goodman, Sales Director.
Sonora Phonograph Co., Inc.. Shows How These Factors In-

fluence Sales and Tells How the Sonora Co.'s New Models Were Designed With This in View- - -"Vs ith the development of radio front an in-
rico to mechanical device into a musical instru-

ment, the woman's influence plays an important
part in the purchase of each radio set. When
the phonographs first came out they were not,

Sonora Hampden Highboy Closed
to say the least, things that would please any-
one's aesthetic sense, but after they became
more perfected, cabinet work played an im-
portant part-and so, too, did the woman's opin-
ion in the purchasing of a phonograph.

"In designing our radio line and new phono-
graph line, too, we have carefully considered
Madame. The new highboys, both radio and
phonograph combinations, will make a rresis
tible appeal to her inherent love of beauty, for
the artful decoration of the Renaissance period
is ingeniously effected through the snood carv-
ers' skill. Yet the line treatment of these
models is so simple that it will be harmonious
with the appointments of the average home.

"Our new highboy phonographs will appeal
to the radio enthusiast as well as the phono-

graph lover-both to Madame's eye and 'his' car
-for each of our highboy phonographs is radio
adapted. To make a complete Sonora combina-
tion, we have designed our regular model 'C'
five -tube, tone quality Oct into a stand -sized
panel that may be easily placed within. Its
doing this a complete combination phonograph
and radio is achieved-yet it does not make the
selection of the Sonora panel obligatory on the
part of the purchaser. for Sonora highboys arc
designed to accommodate most standard-sieed
panels.

"This feature enables the dealer to get a ire
mendous turnover on a very limited investment,
for he can combine with a Sonora phonograph
any radio panel which the customer may desire

"In speaking of radio, there will be two great
classes into which radio will be placed --the

The Hampden Highboy Open
distance group and the lone quality class lone
quality will be the dominant feature of all
Sonora advertising, because even though the
Sonora set is exceptional in securing distance,
we realize that there is just one dominating
idea that we can get into the consciousness of
the consumer and that idea will be tone quality.
The tone quality class is a fast growing one
and it is the group which will naturally look to
the music dealer for its radio requirements for
it buys its radio as a musical instrument."

FULL LINE of HARDWARE

oa

For Radios and Phonographs

isle

Piano Hiner -any lena6

526-4 Si.
U4-6'

H. A. GUDEN CO., Inc.
227 CANAL STREET NEW YORK, N. Y.

Sonora Plymouth Highboy
The new models which the Sonora Phono-

graph Co., Inc., has brought out to conform to
the ideals outlined by Mr. Goodman include
the Hampden Highboy, a Renaissance period
model of great beauty, demonstrating the wood
carver's skill and furnishing a fine example of
the cabinet maker's art. This model contains
a sliding drawer in which is enclosed the radio
panel.

Sonora Highboy With Receiving Set
The Sonora Highboy with radio receiving

set also is an extremely handsome piece of fur-
niture, and the third model, the Plymouth High-
boy. a radio adapted Sonora phonograph, is de-
signed for use with either a Sonora five -tube
Model C receiving panel or any other standard
siaed radio set.

New Ted Lewis Record
Columbia record fans who preferred the "hot'

type of music which the Ted Lewis Jazz Band
formerly played rather than that of the "flash"
variety, to which his recent releases have be-
longed, will welcome the latest Lewis release
which couples "Tin Roof Blues" and "Milenberg
Blues." Jaz., as only Ted Lewis and his boys
render it, is the keynote of both recordings.

Stanley Souk, of Soulik Bros. Music House,
Portland, Ore., is receiving the congratulations
of his many friends on the arrival of a baby
boy, Stanley, Jr.
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THE GYPSY MODEL can be
had in Black. Brown, Blue,
Green, Gray and Spanish.
THE ARISTOCRAT come*
in two toned Blue, Gray and
Ivory.
THE DE LUXE ARISTO.
CRAT in Black, Shark Grain
and Genuine Pig Skin.

PRICES; GYPSY MODEL.
List Price $25.00. Far West
and South $27.00.
THE ARISTOCRAT, List
Price $30.00. Far West and
South $32.50.
THE DELUXE ARISTO.
CRAT, List Price $45.00. Far
West and South $50.00.

Gen
LeatherSewit

Edges

the
De Luxe Aristocrat

She
Aristocrat

7

Plowery ofPolicy
CASWELL pioneered the Idea of a sales policy built on fair, equitable

lines that would protect and assist both jobber and dealer.

This policy was not forced upon Caswell. It was formulated when the
company began and it has been adhered to ever since. Now, through
its effectiveness in stabilizing volume business and profit for jobbers
and dealers it is becoming one of the beacon lights of the industry.

In addition to Caswell's well defined policy, this company also set a
new standard of tone and quality in the portable phonograph field.

The jobber who stocks the Caswell Line knows that he is being pro-
tected from cheap competition and is receiving the regular-and only
scale of discounts.

The dealer who ties up his future with the Caswell Line knows that
he is getting quality-quality, from the genuine Du Pont Fabrikoid cos,
ering to the Heineman motor; that the instruments possess matchless
tone, and that he is protected from the ily.bynight, business -wrecking
methods of itinerant, one -night -stand merchants.

All these factors of profit and permanency are yours with the Caswell
Line. Why tread the path of doubtful quality and doubtful methods
when the safe, sane, way to permanent profit is open to you with
Caswell? Write for the story of how Caswell is putting the portable
phonograph business on a right basis.

(ciszveil anukcturins o.
PORTABLE PHONOGRAPHS LefDISTINCTION

MILWAUKEE,W1S.
U.S.A.

ST. PAUL AVE.
AT 10°1 STREET

Western Sales Office Oakland Tribune Tower, Oakland. Cal.

.reW _fr .tetg
VuVA k N::.s47 bS,`&.
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New Types of Radiotrons and Rectrons
Introduced by the Radio Corp. of America

Radiotrons Designed Especially for Audio -Frequency Amplification-Do Not Supersede Standard
Radiotrons-Rectrons Intended for Use in B Battery Eliminators and Similar Devices

The Radio Corporation of America recently
announced the introduction of three new types
of Radiotrons designed especially for audio-fre-
quency amplification and two new types of rec-
tifier tubes to be marketed under the trade.
name "Rectron" the latter intended for use in

battery el' ' ators and other similar
devices for obtaining filament grid and plate
voltages from A.C. lighting circuit, on which
deliveries commenced September I.

The new Radiotrons and Rectrons were de

As an audio -amplifier, UX 112 occupies a posi-
tion midway between the dry battery power
amplifier, 11X-120, and the A.C. power amplifier,
UX-210.

"Radiotron UX-210 is a super -power ampli-
fying tube of exceptional merit designed to
produce loud speaker volume considerably in
excess of that obtainable with present types of
tubes and to give undistorted output at such
volume. UX-210 may be employed in the last
audio stage of existing types of receivers pro -

development which will be employed in the new
rectifier -amplifier units for the operation of high
power loud speakers.

"Rectron UX-213 is a double -way rectifier
giving outputs of approximately 50 milliamperes.

"Radiotron 11X-874, UV -876, UV-877-This
group of tubes are of a special type for regula-
tion of line voltage, plate voltage and for pro-
tection of the plate circuits in certain new ad-
ditions to the Radiola line which will be made
known in the near future, according to the
announcement.

Boys-'Read How C. C. Baker
Cleaned Up Lost Lake, Wis..

O., Sept. 3.-Just to prove that
there are' oiMac music trails men who can catch

.....s__...... \
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New Line of Radiotrons Now Being Manufactured by the Radio Corporation of Americasigned for specified uses resulting from new
developments in the radio art. None of these
tubes supersede the present five standard types
of Radiotrons. They do, however, occupy spe-
cial fields of usage as set forth in greater tech-
nical detail below:

"Radiotron UX-120 is a new dry battery am-
plifier tube designed to provide increa sed loud
speaker volume and improved quality of repro-
duction from dry battery operated sets. UX-
120, when used in the last audio stage of dry
battery operated receivers and connected to a
loud speaker such as the UZ-1325 or other types
of similar or preferably of lower impedance,
provides loud speaker volume double that ob-
tainable with the UV -201-A tube used under
the same conditions. Through the use of a
special adapter, shortly to be put on sale, UX-
120 may be employed in the last audio stage of
RCA Super Heterodyne and Super VIII and
other sets using the UV199 tube.

"Radiotron UX-112 has been developed to
meet a demand for increased loud speaker vol-
ume and improved quality of reproduction from
radio sets operated by storage batteries, where
UV -201-A is now used in the last audio stage.

vided the proper fi ament grid and plate volt-
ages arc applied. Radiotron UX-210 is a power
tube of exceptional long life and of such char-

One of the "Rectron" Group
actcristics that it may also be used for amateur
radio transmission.

"Rectron UX-2168 is a high power (60
milliampere output, civ ric wave rectifier, a new

fish on their vacation, C. C. Baker, Victor and
Columbia dealer of this city, had a picture taken
of himself with a 35,pound tiger muskellunge,
which he caught during a several weeks' fishing
trip at Lost Lake, Wis, 60 miles north of Rhein-

fancier. The big catch was made while he, with
several other men from his camp, was casting
from a boat It was about fifteen minutes after
the musky struck, Baker says, before he was
able to land it in the boat and then he had to
employ the aid of a revolver.

He also landed more than 100 more muskel-
lunge and 10 small -mouthed bass of a total
weight of 37 pounds, in one day's catch. As
soon as the big musky along with Baker's sec
and largest catch is mounted he plans to display
them in the window of his music store at 123
South High street.

Baker is fostering a movement which has for
its purpose the establishment at Lost Lake
which is in the center of 2,000 beautiful lakes, of

a music merchants colony. He has already
interested several of his fellow tradesmen. The
resort is in charge of Ed. Gale, one of the best
known men in the north woods, and is a fisher-
man's paradise.

Wuebben Record Albums
are indestructible

They are manufactured on methods of construc-
tion which are protected by the Patent Laws.
It is impossible for the records to drop out.

Ask for our illustrated prospectuses and price lists

Wuebben Gesellschaft, m. b. H., Kochstrasse 60, Berlin SW. 68
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Reaching 3 out of 5 Homes in the
United States With Gulbransen

National Advertising!
A greater volume of Gulbransen National Advertising

will be done in September, October, November and Decem-
ber, 1925, than at any time in the history of the Gulbran-
sen Company.

New mediums, and in some cases larger space in old
mediums, will be used; millions more homes will be
reached.

13,810,899 magazines will carry Gulbransen National
Advertising every month. The newspaper field in 15 large
cities will be invaded, increasing the Gulbransen demand
not only in those cities, but in large surrounding commu-
nities and in entire states. New agricultural mediums
have been added to the list.

The piano trade has never experienced as extensive and
well -developed an advertising campaign as will be wit-
nessed this fall when Gulbransen copy appears in the
leading magazines and newspapers of the country.

Gulbransen cooperative local advertising continues,
new selling plans are ready, the list of dealers' helps has
been augmented. In every department of Gulbransen ac-
tivity there has been extension and improvement-in Na-
tional advertising coverage, in local advertising and sell-
ing plans and in store helps.

A 12 -page brochure has been
prepared fully setting forth the
details of the Gulbransen adver-
tising program for this fall. It
should be in the hands of every
progressive music merchant.
Send for your copy today.

GULBRANSEN COMPANY, Chicago.
Please send us new 12 -page brochure showing ad -

v rtising calendar for balance of 1925.

Name

Address

City and State

GULBRANSEN
The Registering Piano
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Ship in an "Atlas"
Diamonds in Lead Settings ?

You don't put diamonds in lead setting* nor rubber boots over iIlk stockings. At leastmost people don't. Yet some manufacturers continue to ship their high-grade products
in ordinary lumber boxes.
Give your goods protection in keeping with their quality. Let the container suggest thecharacter of the contents.
Atlas Plywood Packing Cases make a better appearance and give maximum protec-tion. Each end. side. top and bottom is fomied of one whole piece of cross -banded
plywood without cracks or knot holes. Dust, dirt or moisture cannot enter. Scientific
construction has given Atlas Cases greater power of resistance to shocks and strains and
made possible the carrying of heavier loads with perfect safety. Yet this same construc-
tion hes resulted in the saving of weight so that freight bill. are greatly reduced.
Save money and give your product the best possible protection by using Atlas PlywoodPacking Cases.

Atlas Plywood Corp.
PARK SQ. BUILDING BOSTON, MASS.

Largest Manufacturers of Box Shook in New England

Complete New Radio Line
Announced by Shamrock Co.

One and Two -Dial Table and Console Models
Now Being Marketed by Prominent Manufac-
turer-Herman Rose, President. Outlines
the Comprehensive Policy of the Company

The Shamrock hlfg. Co., of Newark, N. J.,
maker of the well-known Shamrock two and
three -tube reflex kits and other standard radio
parts, announces a complete line of one and
two -dial table and console model radio receiv-
ing sets. Its new products will be six -tube
super -tuned self -balanced radio frequency cir-
cuits. A unique feature of its products is the
fact that the Shamrock engineers have made
these new sets available with either one or two -
dial control. The one -dial control carries some
perfections which arc important attributes for
unified synchronization.

President Rose's Timely Remarks
The Shamrock products are to be marketed

along the lines of the highest standard busi-
ness practice. Herman Rose, president of the
company, who has guided its destinies success-
fully since the earliest days of radio, says:

"In ionnulating our marketing plans for the
new Shamrock line of super -tuned six -tube sets,
we have been governed by our past experience
in merchandising thousands of two and three -
tube kits, hundreds of thousands of quality
standard radio parts, and a thorough study of
the needs of both the trade and the millions of
prospects who have yet to be converted to
radio! The Shamrock products in the past have
never been allied with any glutting -of -the -mar-
ket, and its aftermath of price -slashing orgies,
nor have we been lax in protecting the in-
tegrity of dealer territory, nor can it be said
that Shamrock has in any way been a party
to some of the practices that have brought onlj
rhaotic unstability to the entire trade. Sham-
rock dealers Lave, and will continue to have,
complete protection guaranteed them in the
Shamrock selling franchise; exclusive territory,
no overloading, a rigid policy of price main-
tenance, definitely established discounts, the full
sales -stimulating benefits of a constructively
planned national and localized advertising cam-
paign, and the complete services of highly in-
dividualized co-operation in any problem ver-
sa, ling to the selling of the Shamrock sup, -r-
sr

Shamrock Advertising
"We have planned a huge advertising cam

paign," said Mr. Rose. "which will include a
compelling series of Shamrock advertisements

the Saturday Evening Post; we hare a news-
paper schedule calling for a consistent bringing
of the Shamrock line before millions of pros-
pects in practically every large and sizable
city in the country.

"The Shamrock super -six line will also be

featured at the New York, Chicago, Sall Fran-
cisco, and other radio shows.

"Special booklets, mailing pieces for pros.
peels, special newspaper copy, and other dealer
selling helps have been developed to help the
Shamrock dealer reap real radio profits for the
Pall and Winter selling season."

E. P. H. Allen Directing Sales
E. P. H. Allen, formerly geueral sales man-

ager of David Grimes, Inc and late of the
Radio Corp. of America, has recently headed
the Shamrock sales organization of the lieu
Shamrock super -tutted six fine. Mr. Allen en-
joys a national reputation in both the electrical
and the music trade industries. Jobbing ter-
ritories have already been taken up by many
of the leading houses throughout the country,
for both the enviable reputation of the company
and the present performance of the new auper-
tuned six have met with the universal approval
ui the trade.

The Shamrock line includes a console grand,
"Special Shamrock Consolers" and the "Sham-
rock De Luxe Table Model." All three models
are made with the Shamrock new one -dial per-
fected control and with the standard two -dial
panel. Thus the company is sponsoring six
units of sale with a wide range of models and
choice of dial control. The cabinet work of
the Shamrock- products is finished with great
care and refinement of design will add to the
decorative environment of both the home and
showroom. The "Grand Console" and "Special
Consolette" like all other models are satin fin-
ished walnut in two-tone effects. They have
built-in sound chambers with all batteries and
wiring self-contained. These Shamrock products
are marketed at moderate prices and with the
De Luxe Table Model give a range of prices
to meet various tastes.

The Shamrock executive offices and factory
are located at 196 Waverly avenue, Newark,
N. J.-a modern factory building with excellent
shipping facilities including a private railroad
siding. The production schedule has been ar-
ranged to satisfy a continually increasing de -
!nand.

Pushing Valley Forge
Products in the South

BALTIMORE, MIL, September 9.-William Braiter-
man, of the Braiterman-Teddor Co., this city,
distributor of Valley Forge main springs, has
just returned front an extensive trip through
the South, and reports that business was ex-
ceptionally good. Mr. braiterman has traveled
the South for years and the trip just completed
resulted is his renewing the many business ac-
mtaintances he has not seen for the several
years of his inactivity on the road. William
Feddor, general sales manager, has under him
an efficient organization, and, although new in
the talking machine field, is making rapid
strides.

Live Radio Distributors'
Fine Literature Aids Sales

Ludwig Hommel & Co., R. C. A. Wholesalers
of Pittsburgh, Distributing Musical Literature
to Their Dealer Clientele

PITTSBURGH, PA., SepHatbef 1.-Ludwig Hommel
& Co., distributors of radio equipment and sup-
plies, of this city, have given much attention to
the subject of dealer literature. One of the
most popular catalogs in the trade is "Hom-
inel's Encyclopedia of Radio Apparatus?' A
particular convenience of this catalog is the
alphabetical arrangement of the various prod-
ucts distributed, all products being listed under
their proper alphabetical headings, such as
adapters, batteries, cabinets, etc.

Ludwig Hommel & Co. are distributors of
R C A and other well-known receiving sets and
also feature an extensive line of accessories and
parts. Accordingly, the catalog has reached an
impressive size, but through its convenient ar-
rangement may be readily and quickly referred
to by the dealer. Another feature of the En-
cyclopedia is the printing of list prices with a
key to the dealers' discounts. The catalog is
opened with an interesting foreword signed by
Ludwig Hommel, president of the company,
Which is followed by a clear statement of the
policy of the house.

In addition to the "Encyclopedia of Radio
Apparatus" which is published at frequent in-
tervals. Ludwig Hommel & Co., under the di-
rection of their advertising manager, NI. Lip-
man, have produced from time to time attractive
folders and broadsides in attractive colors. One
entitled "How About Your Jobber" interest-
ingly analyzes the important points in the se-
lection of a jobber. Another under the caption
of "The Home of Hommel," in addition to a
description of the service rendered by Ludwig
Hommel & Co., visualizes the personnel of this
large organization. The Hommel building, to-
gether with the delivery truck and service cars,
is also featured in this folder. In another
folder window and interior views of the building
are shown with a statement that "Dealer service
built this liminess." An important point that is
featured in all Hommel publicity is the fact
that Ludwig Hommel & Co. are not only an
organization of radio specialists but that they
are exclusively wholesalers.

Humes Co. Opens Branch
COLUMIHIL, Ga., September E --The Humes

Music Co., of this city, recently opened a branch
store at Albany, Ga., where a complete line of
the talking machines, pianos, musical merchan-
dise and sheet music carried by the firm will be
sold. The new establishment is located at the
Elks' Hall and is under the management of C.
S. Waddell, who has been connected with the
Humes firm for a number of years.
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PAL AND REGAL
PORTABLES IN

MAHOGANY FINISH

NEW MODELS NOW
READY FOR DELIVERY

The numerous and persistent calls
for wood cabinet portables have
prompted the Plaza Music Co. to add
a mahogany finished PAL and a ma-
hogany finished REGAL to their
line of Portable Phonographs. These
will cost no more than the regular
fabrikoid finished models.

Now that the Summer and Out -of -
Door Season is over there is a new
and greater opportunity in the Fall
and Winter portable phonograph
trade. More than ever people ai^
buying portables for home use, an
in this there is nothing that will
harmonize better and will please the
customer more than the PAL n
REGAL mahogany finished Portat,li
Phonographs.

PLAZA OFFERS IMPORTANT
NEW LINES TO MUSIC DEALERS

The Plaza Music Company here introduces to its thousands of
friends in the trade several new items which according to the

opinions of those music dealers, who have already seen them, have
all the appearances of becoming big sellers, as is traditional with all
Plaza Products.

Due to the lack of space, the descriptions given on this page are
necessarily brief, but Plaza Music Company shall be glad to send
complete details on any of these items upon request.

PLAZA ENTERS THE
FIELD OF RADIO WITH

4'1

11010 P 91311 o

For Full Details
See Following Pages

TREMENDOUS SALES LITTLE TOT'S NURS-

IN UKULELES RE- ERY TUNE RECORDS

PORTED BY PLAZA SONGS, GAMES AND
STORIES FOR KIDDIES

DEMAND
CONTINUES
UNABATED

Ukuleles, Banjo
likes, etc., were
never more popular
than now. With
the holiday season
coming, sales will be
greater than ever.
To take care of this
big demand, Plaza
is now carrying a

complete line of
these instruments,
each item represent-
ing remarkable
value. Be sure to
write for a complete
catalog.

Write for Plaza's catalog of
phonograph accessories.

The big selling season for the Juve-
nile Records is now practically here
and alert music dealers all over the
country arc already featuring these
records in their stores.
The two fastest selling Kiddie Rec-
ords in the field are, of course, the
LITTLE TOT'S and PLAYTIME
Records.

The LITTLE TOT'S Records
come in books containing four 7 -inch
doublc-faccd records, complete with
colored picture and verse cards re-
tailing at $1.00. The individual
PLAYTIME Records, attractively
put up in colored illustrated covers,
but without the picture and verse
cards, retail at 15c each. Both of
these Kiddie Records arc proven
profit pullers.

Plaza offers quality phonograph
needles at attractive prices.

"PLAYTIME" NEW

KIDDIES CABINET
PHONOGRAPH

- -
Because of the excellent appearance,
its fine proportions, attractive finish,
and its remarkably low price,

"PLAYTIME," the new cabinet.
model Kiddie Phonograph, is certain
to be an enormous seller in music
stores. The list price of $12.50 makes
rutty home in which there are chil-
dren a real prospect for this instru

cot.

The cabinet is 17 -x11 -x10', fin
ished in ivory white, with a pretty
kiddie design on the front door. Of

sturdy construction throughout, this
instrument reproduces every size of
record, from the small Nursery Disc
to the large regular 10 -inch records.

The LITTLE TOT'S table model
phonograph which retails at $10.00
will as usual come in for a good
share of the Fall business. This
model is finished and decorated simi-
lar to the PLAYTIME Cabinet
Model.

Plaza ships sheet music orders
the same day they are received.

KOMPACT
NEW CAMERA -SIZE
PHONOGRAPH TO
RETAIL AT $12.50
NOTHING TO REMOVE,
COMES READY TO PLAY

KOMPACT, a new camera -size
portable phonograph which the
Plaza Music Company has now
placed on the market, is a remark-
a'ale step forward in this type of in.
strument. When setting up the in-
strument for use, there are no parts
to remove, and none to attach.
KONIPACT comes ready -to -play,
and thus eliminates the one big objec-
tion which has heretofore been held
against this convenient style of port-
able phonograph.
The KOMPACT is the lowest price
camera -size portable phonograph in
the field. It is a REAL Phonograph
in every sense of the word. It
possesses tone quality and volume of
sound equal to any portable phono-
graph on the market.

CAMERA DEPT.
HIGHLY PROFITABLE

'I'0 MUSIC STORES
of nat., vtorra all over the

atesily all.yea, hound
but

Scam the sale
er films and cameras. but hmause of the

rode ;114'417,1e neftiotie their ,table
their store Ihne and time again,

toe
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show you how
You can Mart
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Your store on
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investment.
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Again, this time in Radio, the
Plaza Music Company establishes
a new standard of value in mu-
sical merchandise.
In FINEARTS Receiving Sets and Con-
soles you are offered a Radio line of su-
perb quality. Perfect efficiency, simple
in operation-tone that is clear as a bell
-plus the added quality of cabinets ex-
quisite in their grace and beauty-furni-
ture settings that harmonize with the
finest of home interiors.

With the complete series of models,
ranging in price from $35 to $175, you
can fill every requirement of those who
prefer the low priced set, as well as pur-
chasers who seek only the finest of fur-
niture art with their Radio.

And always, you have the assurance that
in FINE -ARTS you are giving your pub-
lic the greatest radio values their money
can buy.

Unquestionably, FINE -ARTS offers the
music merchant a real opportunity for
building a permanent and profitable
Radio Business.

RADIO DIVISION
PLAZA MUSIC COMPANY
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Model R-5

$150 List

Complete Receivers
All models are equipped with the standard, guaranteed,
FINE -ARTS five tube tuned Radio Frequency Receiver.
The panel design is new- of an appearance that be-
speaks fine workmanship and quality.

Model R-1 $35 Retail
labLz7 A.., eloPing front cabinet. Aniebed in duo.tone

Model R-2 $50 Retail
Contained In a doping front cabinet, finished in a rich maker r.Completely equipped with a loud speaker and unit

Model R-3 $85 Retail
Contained in a beautiful, lull sire console cabinet, equipped ith loud
rotaker, mit, battery and charger compartment, cm. Finished in due

mahogany.

Model R-4 $125 Retail
Encased io highhoy cabinet of excelleint proportions. equipped with
loud speaker, Imo, battery and charger compartment em. Finisberl in
ilowtonc mahogany or duo mine walnut

Model R-5 $150 Retail
Encased ia a beautiful highboy of imposing dew, and dimensions,equipped with loud speaker hammy and charger compartment, etc
Finishcal in duo tone burl walnut or diamond laid mahogany veneer with
marqueiry inlay across top rail.

Model P-11-1 $175 Retail
The perfect Radio and Phonograph Combination entmed in a cabinet of&mime bad walnut, or dun tone diamond laid mahogany veneer willsmarquetry inlay across top rail. Complcie with phonograph motor, com.
hinction radio and phonograph tone arm. loud saker, unit, battery and
eharger compartment. etc. Finished in dimitone mahogany or iluolonewalnut

Cabinets for Standard Sets
Following, we are listing FINE -ARTS Radio Cabinets
completely equipped with loud speaker, battery and
charger compartments, but not including the Radio
Receiver, nor the loud speaker unit.

Model C-1 $60 Retail
Sam cabinet m illustrated M model R 3 Will accommodate Atwater
heatCompact and rimilar aim receivers. In duWtone mahogany

Model C-2 $85 Retail
Same cabinet as illustrated in klodel R.Z. Will accommodate Atwater
Kent Compact and nmlar size reamer.. In dueled,. inabogany only

Model C-3 $110 Retail
Same cahtuct as illustrated inmodel R.S. Will aemminodate Receiver upto: 30 inches long, 1014 inch.n high and 15 Mcbts dm, Finished induotons walnut or duo oany

Model P -R-2 $125 Retail
The same mbMet as illustratedin Model 1,RA. Complete with phona
graph motor, and combination Radio mil Phonoarapb tont arm. In duotone wainic, or duotom mahogany.

Model T-1
A gaincon mealier with a apeman, constructed horn and unit Equipped
with a wod Him amplifying chamber which Rises rsinaMMIc volume milperfect reproduction. Handsomely finiabad in a rich duo tone mat). any.

%5 ill accommodate a Reccimr, 30 incbcr long. and eighteen iodic.,

Complete details of our attractive discount schedule will
be given on application. Write for them today.

10 West 20th St., Yew 'York

Phonograph and Radio C..mbinatIon

$175 List

Model R-3

$85 List
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MOST PEOPLE
NOW WANT
3 forl RECORDS

DEALERS who are selling 3 for $1 records
are making real profits. Three years of

ever increasing sales prove conclusively that
the public will no longer pay more than 35c
each for popular song and dance hit records.

Banner and Domino
are the leaders in the

35c Record Field
BANNER (black) and DOMINO (red) rec-
ords are the outstanding leaders in the 35c
record field. They are by far the biggest
sellers all over the country.
The earliest releases of the latest song and
dance hits together with the fact that the
recordings are made by the foremost artists
and orchestras in the country, account for
the popularity of Banner and Domino rec-
ords among the trade.

See department of Advance Record Bulletins of October Releases

Let us send you a $25 assortment of either Banner or Domino
to start a 3 for SI Record Department

PLAZA MUSIC CO.
10 West 20th Street, New York

LITTLE TOTS
RECORDS
SOM1S,GalliCS,Stories krliVeircs

00
Complete Album
with 'Picture and

Terse Cards
LITTLE TOTS' RECORDS

include ONLY a complete series of
standard Nursery Rhymes of songs
and games which all kiddies love-
and want.

This assures continuous sales, and
absolute turnover of ALL your stock
of these wonderful juvenile records.

There are no "specials" in LITTLE
TOTS' RECORDS-every record is a
proven seller, for they are the same
familiar rhymes and games which
have passed from generation to gen-
eration.

Prepare now for the big fall demand
by ordering your supply at once.

8 Selections on four 7" double -1
faced records, complete with
verse cards and album

Individual Records

2
With piclur
and -vers,
cards

REGAL RECORD CO.
20 West 2.00,11= St. NewYork
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Lack of Standardization of Wave Lengths
Retarding the Radio Progress of Europe- - -Ray H Manson, Chief Engineer and a Director of the

Stromberg-Carlson Tel. Mfg. Co., WhoHas Just Returned From Abroad. Analyzes the Radio Situation in Europe
The universal use of plug-in type coils, the

lack of multi -tube receivers and the great
abundance of crystal receivers are the outstand-
ing causes of the general backwardness of Eu-
ropean radio noted by the American fan who
visits England, France and Belgium, according
to Ray 1f. Manson, chief engineer and a direc-

Mr. and Mrn. Haman on the Eiffel Tower Immediateir
Under the Trammining Antenna of This F.114.115 Mahon

tor of the Stroinberg-Carlson Telephone Manu-
facturing Co., Rochester, N. Y., who has just
returned from a tour of these countries for the
purpose of studying radio conditions in Europe.

In commenting upon these differences, Mr,
Manson said: "The real reason why the old
style plug-in coils are still used abroad is be-
cause the radio industry there is not yet stand-
ardized to a point where but one universal
wave band is used. Several of the most power-
ful stations are operating on waves ranging
around 1,600 meters, while others use the 300
to SOO meter bands as in ti is country, Ob.

AMBASSADOR
Solid Mahogany SPEAKER

A SENSATION!
This is a real piece of furniture, being

made in dark, rich mahogany with a Ducco
finish. The patented double reflex princi-
ple of sound is used, giving perfect repro-
duction of music and voice.

CONSIGNED
Ambassador Loud Speakers and Head -

Phones arc consigned to picked phono-
graph and innsic dealers.
Ambassador Speakers, list $20.00
Dealer's price under plan 9.69

Ambassador head -phones, 3,000 ohms,
one-year guarantee. List price, $3.98.
Dealer's price under plan, $2.00.

wire for torlindars.
AMBASSADOR SALES COSIPANY

IOC Greenwich St.. New York
MO W. Madison 94, CMcono

viously in order to cover both bands plug-in
coils must be used.

"The lack of niulti-tube sets in Europe is
not because they are unpopular but because the
tax on radio sets and the high cost of radio
material make the possession of a fine radio
receiver almost an impossibility. The great
majority of sets seen in the countries 1 visited
were one and two -valve receivers. Once in a

while a three -tube set was found Almost all
of the sets found in homes have been construct.
ed by the owners."

In explanation for the thousands of crystal
sets found in operation, alr. Manson said, "The
crystal receiver is in great favor in England
especially because of its economy and also be-
cause the great station at Daventry affords crys
tal set reception from as far away as Mt)
miles."

Another factor that tends to complicate the
development of radio abroad is the great variety
of tubes on the market there, he states. Visit
ing one of the radio dealers in England, lie
found that there were at least four main 111311
ufacturers of tubes, each of whom put out a

special tube for use as radio amplifier, another
for detector, and still a third for audio ampli-
fier, making at least twelve different types from
which the novice is obliged to choose.

In Antwerp Mr. Manson found that in that
city the only real radio entertainment available
was that from stations operating in the vicinity
of 1,600 meters, because of the great number of
ships coming and going out of the harbor which
caused great interference with the broadcast
band of 300 to 500 meters.

Summing up, Mr. Manson said, "The coun-
tries I visited are as a whole far behind America
in radio development, not so much in transmis-
sion as in reception, due, of course, to the pro-
hibitive cost of building and maintaining a multi -
tube receiver. This condition can be traced to
the unsettled economic conditions at present
existing in all European countries. However.
as conditions there readjust themselves, as 1

feel they will before long, I look to EurOpe a, a
most fertile field for American -made radio
products."

Radio Music for Movies
An experiment to determine the feasibility of

supplying metropolitan musie for feature
moving picture, shown simultaneously in dif-
ferent cities recently proved a success when the
Din "Siegfried" was shown at Briarcliff 1.odge,
Briarcliff Manor, N. Y., and the music for the
latter half of the picture was broadcast by
Station WJY from the Century Theatre, New
York, where the main presentation of the filer
was made. Reception was exceedIngly fine and
the synchronization was perfect.

This success opens the possibility of sup-
plying films running simultaneously III small
towns with music played by famous orchestras
in the metropolitan district and other large
cities.

Increase in Capital
The MePhilbeen Radio Corp., Jamaica, N. Y.,

retently increased its capital stock from 750
shares at $100 each to 1000 shares of C0111M011
stock of no par value and 700 shares at $100
per share.

Tom Burke, of the Musical Supply & Equip-
ment Co., lioston, visited Canada, dividing his
time between Montreal and Quebec, and, of
course, taking a trip on the St. Lawrence
River. Ray Burke enjoyed a short trip to the
White Mountains as a part of Iris vacation but
is now back on the job.

Don't

LE TP PlatoMiss
Seeing!
POWER
ELECTRIC RADIOS

BOOTHAT 46
GRAND CENTRAL PALACE
National Radio Exposition
SEPTEMBER 12-19
Power Electric Radio

The Only Electric Radio
USING NO ATTACHMENTS

Works on A C or D C Current

Entirely Self -Contained

NO BATTERIES
NO RECTIFYING TUBES
NO TRACE OF HUM
NO TESTING OR

BATTERY CHARGING
NO MORE BUYING A. B

OR C BATTERIES

POWER ELECTRIC RADIO
Comprises 4 different models

The Power Line Offers
to the progressive merchant a
new line of radio receiving sets.
The ultimate achievement in
Radio Engineering. Built in
beautiful cabinets, self - con-
tained, with the latest type built-
in loud speakers, which makes
POWER performance acousti-
cally perfect.

Send lor Literature, D. 'bum.
and Deafer Proposition.

MANUFACTURED BY

ARGUS RADIO CORP.
25 West 18th Street

New York City

The `Power"
Line is

Dependable
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"Harmony" Popular Priced Record Is
Announced by Columbia Phonograph Co.

w. -c. Fuhri. General Sales Manager of the Company, States That Record Is Designed to Meet
Extensive Demand for a Medium Priced Record of High Quality-First List Wide in Scope

The Columbia Phonograph Co., Inc., has an-
nounced the production of the "Harmony" rec-
ord which will list at fifty cents cast of the
Rocky Mountains and fifty-five cents west of
the Rocky Mountains. The company refers to
this new record as "A Quality Record at a Pop-
ular Price" and in a letter to Columbia dealers
W. C. Fuhri, general sales manager of the Co-
lumbia Phonograph Co., Inc., commented as fol-
lows regarding the manufacture of Hannony
records:

"In order to meet the extensive popular de-
mand for a medium priced record of high qua)
ity, see present the Harmony record.

"This record is manufactured from the best
materials, has an extremely smooth surface,

EAST
is

WEST

bears an attractive and distinctive label and will
be kept up-to-date by the monthly ur more fre-
quent issue of all the latest dance and popular
song selections of the day. Further than that,
we will allow the records to speak for them-
selves. Suitable printed matter will be supplied
in limited quantity.

"The list price printed on the label of the
Harmony record is 50 cents east of the Rocky
Mountains and 55 cents west of the Rocky
Mountains. We believe it will be the best record
on the market at the price and we are giving
Columbia dealers a real chance for profit.

"The price to dealers is 23 cents per record-
F. 0. B. Bridgeport, Conn., in minimum quan-
tities of ten of a number, or minimum orders

NORTH
is

, SOUTH

Distant or nearby stations as clearly as if they were in the next room) Tone and
Volume controlled at will by means of the Resas exclusive Tone Modulator! These
always bave been the big features of the Resas Tone -A -Dyne.
This year's models not only retain the same excellent circuit and superior points of
last year, but also have many added features, which make the Resas easily the best buy
of the year.
Dealers can find no more satisfactory or profitable line, as the hundreds of Resas deal-
ers already know.

c.a.., length test . $85
hate.. 11-; depth, V'. Ma-
hogany finish, artistic de.
sign.

height, V; depth, 9". )da $60Cabinet: length, 21.

botany finish, artIstic de 556 West 52nd St., New York City

New Resas ToneA-Dyne De Luxe
A 5 -tube set of proven merit and unequaled tone. The
occlusive Ton, Modulator lee feature. All the latest Inv
proverneote are built In, such as the straight line fee.

llque, condenser, which, watt simple tuning, permits
meter ease of operatien, AS rye breedesettee stations
are distributed evenly over the entire dieL This teens.
bar brreterore btte used eels ID sere sailing aund 1200.
The finest materia/s obtainable are used In Maro 11101,[1.
Each set Li a laboratory product.

New Resas Compact Tone -A -Dyne
Smaller than the de Luxe model, but having any of the
same superior features including the popular Tone Modu-
lator, three snatched tuning swamis, one filament eon -
not tor all nee tubes and a filament switch to turn set
on or on. A robe set artistically designed and care-
fully constructed. WIII prove popular seller thla

45073,

Jobbers and Dealer. Writ  eoday for
xelosivo proposition.

arra

igtuNA.S; ,

of 200 records. The price F. 0. B. branches or
jobbers' establishments is 25 cents per record
for dealers east of the Rocky Mountains and
27 cents per record for stealers west of the
Rocky Mountains. You may send your order
to the nearest Columbia branch or jobber and
take advantage of the convenience of securing
your supply direct front the distributor nearest
to you, or you may have your shipments sent
direct Irons our factory at the lower price.

"We feel confident that these records will
prove very popular with the big public who
desire a moderate priced up:to-the-minute ar.
tick. Prices quoted to Columbia dealers should
prove ail attractive proposition. It is truly a
quality record at a popular price."

The first list of Hannony records includes
up-to-date dance and vocal selections as welt
as sacred. band, Hawaiian and novelty numbers.
The popularity of the numbers in the dance and
vocal repertoire is indicated by the following
recordings: "I Miss My Swiss," "Are You
Sorry," "Collegiate," "Yes, Sir, That's My

Baby," etc. The first announcement to Colum-
bia dealers regarding Harmony records has been
more enthusiastic than ever anticipated, and it
is expected that the new library will meet with
unqualified success.

H. A. Guden Co. to Move
to New Home in October

Increased Demand for Cabinet Hardware From
Phonograph and Radio Manufacturers Made
Move Necessary

Announcement bas recently been made by the
H. A. Guden Co., New York, manufacturer and
sales agent of cabinet hardware, through H. A.
Gudcn, president of the company, concerning
plans for the removal to new and larger quarters.
The company will, on or about the first of Oc-
tober, be located at 87 Walker street, New
York. it will occupy three floors and store
space at this address. The location is excep-
tionally accessible, being in the center of busi-
ness activities, between Broadway and Lafay-
ette street, and in the heart of the lower Man-
hattan manufacturing district.

"This move has been made necessary due to
the fact that through our greatly increased
business, the old quarters which we occupy have
[MIMI to be entirely too small for us," said
Sir. Guden, in discussing the move. "The fact
that not only is the phonograph industry using
cabinet hardware more than ever before, but
that radio manufacturers are nosy employing it
extensively in the higher development of cabinet
work and design for radio receiving sets, has
increased the demand considerably. It is neces-
sary today to contain certain types of musical
instruments in attractive and well -designed cab-
inets so that they will grace the home as fine
pieces of furniture. The tendency among man-
ufacturers has been to meet this demand, and
we in consequence have felt the effect in a

greatly increased volume of business. %Ye feel
that in our new building we will be in a posi-
tion to serve the trade to the best possible ad-
vantage. With our increased space and central
location we look forward to an exceptionally
good business for the coming year."

H. W. Robbins Is Vitanola
Eastern Representative

The Vitanola Talking Machine Co., 666 Lake
Shore Drive, Chicago, recently announced the
appointment of Harry W. Robbins as Eastern
representative. Mr. Robbins maintains his
headquarters at 30 West Fifteenth street, New
York City, and will have charge of New York
State and the New England territory. The ap-
pointment was made by L. C. Samuels, vice-
president of the Vitanola Co., while in the East.
Mr. Robbins is well known in the music trade,
as he has been engaged in the phonograph
business for a number of years. His merchan-
dising experience has been extensive.
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EverybodyVows
the Tungar

Points that
mean sales

-The Tungar is the original
bulb charger.

- It is built to last for years.
-It charges any make and
size of storage battery: radio
"A"andauto bat teries,and"B"
batteries (as high as 96 volts
in series).

-It is simple: just two clips
and a plug for the house
current.
- It makes no disturbing
noise.
-It can't blow out Radiotrons
if battery is left hooked to set
while charging.
- It causes no radio interfer-
ence.

Two ampere Tungar (Ease
of the Rockies) List $18

6o cycles-I so volts

and every fforage battery
needs the Tungar

WHEN a music dealer sells a radio set, he
sells music-and his important selling

point is tone quality. Because tone quality de-
pends very much on keeping the batteries
charged, it is important to sell a Tungar with
every storage battery set That is one reason-
and the dealer has another: the good profit on
the Tungar.

A dealer proud of his reputation, can stake
that reputation on his claims when he backs
the prestige of the Tungar. And his word of
recommendation is the one straw needed to
complete the sale.

unar
REG. U.S. PAT. OFF.

BATTERY CHARGER
Tungar-a registered trademark-is found only on the

genuine. Look for it on the name plate.

Write for sales helps and distributor's address.

GENERAL ELECTRIC
GENERAL ELECTRIC COMPANY MERCHANDISE DIVISION BRIDGEPORT, CONNECTICUT
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Complete Line of Radio Receiving Sets
to Be Marketed by the Plaza Music Co.

Manufacturer of Pal Portable Talking Machines and Other Products Well Known to Trade and
Public Celebrates Its Sixteenth Anniversary by Announcing Its Entrance Into the Radio Field

The Plaza Music Co, the well-known manu-
facturer of Pal portables, Banner and Domino
records, and distributor of Ansco cameras and
other musical merchandise for the modern talk-
ing machine store, now announces a full line
of radio receiving sets.

In conjunction with its radio announcement

No. I.-H. Germain, C. J. Kronberg,
the Plaza Music Co. has pointed out that it is

celebrating its sixteenth anniversary. Earlier
this year the Plaza Co. took over an entire
floor in the abutting building to its former
plant and its quarters include space in 10 -12 -14 -

Reception Foyer and Display Room
lo-th.20 \Vest Twentieth street and runs
through to Nineteenth street with entrances
and elevator service through either street.

Since its organization sixteen years ago the
Plaza Music Co. has contributed each season
Important and timely products for the music
merchant. Originally the business started as a
sheet music distributing house. This was close-
ly followed by the addition of valuable acces-
sories for the music store. With the advent of
the talking machine the Plaza Co. became ltn.
portant manufacturers of talking machines.
After the inflation period of 1920 the Plaza Co.
saw the great need of popular priced records
and produced the Banner record catalog, close-
ly followed by the Domino series, both of
which are having wide sales to -day. Sensing
the future of the portable talking machine and
the great demand that would accrue for such
nstruinents in coming years, the Plaza Co at

the same time first introduced its Pal portable.
This product has increased in importance and
sales each season and is now one of the out-
standing talking machine products.

It was the officers of this company also
who conceived the idea of "Little Tot" rec-
ords and for the part few .ea on. they have ob-

Mtss Gertrude Cheadle No. 2-1.1. J. Neu and
tained widespread distribution with the "Little
Tot" records and albums. First introduced as
seasonable merchandise for the holidays its im-
portance has steadily grown and there is now
a healthy all -year demand for these goods.

The officers of the company have all been
with the concern since its inception and its co-
workers in the executive branches pride them-
selves on the long period they have been with
the company. They include H. Germain, execu-
Cle dire,Iornd treasurer; C. J. Kronberg,

Billing Department
president; Sol Kronberg, vice-president and ex
port manager; H. J. Neu, manager of record de
partment; Gertrude Cheadle, manager phono
graph and accessories department. Emil
Schenkel for a number of years was advertisin
manager of the company and has now take
over the radio activities for the concern, and
L. J. Weil, advertising department. Jerry
Vogel, who is in charge of the sheet music de
partment of the company, started his ass6ci
ation on the first day the company opened it
doors.

The Plata Co., besides giving the trade titer;

PHONOGRAPH CASES
RADIO CASES

Reinforced 3 -ply Veneer
The Standard Case for Talking

Machines and Radio Seta
Let us figure on your requerernnis

MADE Or
PLYWOOD CORPORATION, Goldsboro, N. C.

Mills in V.., N. C. ird S. C

torious products, can probably credit the bulk
of its success to its intensive advertising tarn-
paigns, covering numerous channels, and to the
publicity and service departments for the retail-
er. This latter incloides many sales helps such
as window displays, cut-onts, hangers, multi-
colored Sif,mS, consumer literature, etc.

Apart from its advertising on a large scale.
often using newspaper -space in various localities,
the Plaza Music Co. for over a decade has
used The Talking Machine World in its mes-
sages to the talking machine retailer. It has

in it. files records showing that a large export
blisine.. has been built up, covering all parts

Sul Kronberg. No. 3-Emil Schenkel
of the globe, through original inquiries re-
ceived from its Talking Machine World adver-
tising.

There are shown herewith a number of re-
productions of some of the executive offices in
the Plaza Co.'s new home, as well as several
views of its manufacturing and sales depart-
ments. They, however, can only give an im-
pression of the new Plaza quarters and its many
activities.

Celebrates 45th Anniversary
DENVER, COL, September 7.-The Boot Music

Co.. the second oldest music store in this city,
recently celebrated its forty-fifth anniversary,
having been founded in 1880 by Frederick Boot,

Pal Assembling Room
father of the present proprietor, Albert J. Boot.
Sr. Victor talking machines and Holton band
instruments arc featured. The repair depart
mem of this aggressive establishment is one of
the most complete in the entire Western ter-
ritory.

Broadcast Voices of Dead
The British Broadcasting Co., London, re-

cently broadcast, a program of the recordings
of dead celebrities-Theodore Roosevelt, Ade-
lina Patti. Sir Beerbohm Tice and other promi-
nent personages. Talking machine records
were used for the broadcast program.

The Pettingell-Andrews Co., RCA distributor,
recently opened a branch office in Portland,
Me. A complete line of Radiolas, Radiotrons
and loud speakers are carried in the new estab
lishment.
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FULL SPEED AHEAD!
CREATION of a new era in talking machine entertain-

ment in the home is made certain by the new product,
shortly to be introduced by the Victor Talking Machine

Company. Only a brief time remains in which Victor dealers
may prepare to present to the public the most colossal advance-
ment in reproduction of all musical sound that has ever been
attained.

In realism, in volume and in duration of the selection,
nothing to resemble or even approach the new Victor products
has ever been seen in this industry. It is the supreme new
value, new interest and new serviceability in the new line for
which we most earnestly urge all Victor dealers to prepare.
Dismiss from your minds all previous standards of excellence,
all past proofs of performance in the phonograph business.
Remember that when the new goods show themselves to be of
astounding improvement to you, how much more striking will
he their effect upon the public!

A new vogue in talking machine ownership and usage will
sweep the country with the introduction of the new line. What
the appearance of console the established indus-
try that had sold upright machines for fifteen years, what the
moderate -priced closed car did to revive the automobile trade,
what the manufacture of popular -priced period furniture did
for the homefurnishings business, the new Victor line is going
to do for the Victor business.

Millions of persons are going to be introduced to a style
and perfection of Victor talking machine entertainment that
is destined to re -crown the instrument as MONARCH OF ALL
HOME ENTERTAINMENT. All the impulses of claiming the
best, and buying it lavishly, that lie dormant in the American
public will be awakened. In this flood of new business, every
alert Victor dealer will participate to the extent that he equals
the opportunity before him.

Are YOU ready for the- fall of the barrier?

ASK YOUR JOBBER

C. BRUNO & SON, Inc.
351-353 Fourth Avenue New York

"Victor Distributors to the Dealer Only"

I
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BRASS
TONE ARM

for

RADIO
and

PHONOGRAPHS

Speakertube Tone
Arm available for
all loud speaker at.
tachments in radio

cabinets

No. 4
Universal full size
Priced for quick
turnovers. Good
volume --clear tone

No. 5
High Class Univer-
sal. Latest model.
Acoustically perfect
for finest machines

Tone Arm:, and Sound Boxes and All
Parts for These Products in Raw or
Finished State

All Globe Products are Manufactured
in Entirety From Raw Material to the
Finished State, on the Premises. The

Savings Assure Low Quotations

All kinds of Plating. Polishing and
Finishing for the Trade.

75-77 Winthrop St. Newark, N. J.

Gulbransen Announces Its
Fall Advertising Campaign

Thirty-seven Mediums to Be Used Reaching a
Total of 13,810.899 Homes, or Three Out of
Every Five Families-An Imposing Showing

CHICAGO, September 8.-The Fall advertis-
ing campaign which has just been announced by
the Gulbransen Co. will bring the Gulbransen
name to three out of five families every month
of the year. This campaign has reached 13,-
810,899 homes during the last tout month. of
this year, setting a new record for the Gulbran
sen Co.

The company is already recognised as one of
the leading advertisers of the industry as shown
by impartial surveys made by the Curtis Pub-
lishing Co. and other similar organizations.
\Vial the increase in the Fall campaign, the
time of Gulbransen leadership will rise to a new
point. In most of the publications, full -page
space will be used, making this campaign, with-
out question, the biggest one of its kind ever
used in the piano industry.

This is not an isolated campaign, but merely
an expansion, for the best months of the year,
of the regular Gulbransen national advertising
program. All of the cumulative effect of Gul-
bransen advertising published monthly without
a break for the past eight years backs up this
extra advertising in the last four months. The
names of a number of new mediums arc to be
found on the Gulbransen advertising list for
this Fall, including Munsey's, Argosy, All -Story,
Flynn's Magazine, Adventure, Short Stories,
Frontier, Everybody's, Sea Story, Love Story.
Popular, Top Notch, Complete Story, Ain,lee'q,
Western Story, Detective Story and Sport Story.
In the agricultural field Holland's Magazine is
a new one.

In the newspaper field the additions to the
list include New York American, Boston Adver-
tiser, San Francisco Examiner, Los Angeles
Examiner, Washington Herald, Atlanta Ameri-
can, Seattle Post Intelligencer, Milwaukee Sen-
tinel, and Sunday Telegram, Rochester Ameri-
can, Detroit Times, Syracuse American, Fort
Worth Record, Baltimore American and San
Antonio Light.

One of the outstanding insertions of the Fall
campaign will be a full -page. four-color adver-
tisement in the American Weekly of Sunday,
December 6, being the group of newspapers
mentioned in the preceding paragraph. The
selling value of this, coming early in December,
one of the best piano buying periods of the
year, cannot be overestimated.

The Saturday Evening Post continues to be
the leading medium used. with a full page each
month to tell its story to the regular Saturday
Evening Post group of 2,500,000 families, while
other leading mediums will also continue to
carry the story.

In accordance with the regular policy of Gal-
bransen Co. the advertising copy used will be
of a convincing selling nature, full information
of the product, what it does musically and how
it can be bought. It will have the usual sell-
ing appeal that can be linked up with local ad-
vertising by the dealer.

Keeps Dealers Informed
R. A. Forbes, manager of sales and merchan-

dise of the Victor Talking Machine Co., Cam-
den. N. J., recently sent a very interesting let-
ter to the trade giving information regarding
the line of talking machines and radio com-
binations as well as new types of records which
will be placed on the market by the Victor Co.
this Fall. This policy of keeping in touch with
the trade will be continued.

The recent annual outing of Sherman, Clay
tk Co., wholesale and retail, at Riverlot Park,
Portland, Ore., was a great success. More than
100 employes and their families and friends
enjoyed the sports and other features.

R. E. Thompson Marketing
New Cabinet Type Speaker

Invented by Dr. Leonard F. Fuller, Vice-presi-
dent of the Company, and Will Be Known as
the Thompson -Fuller Speaker

In addition to the Thompson bell typc speak-
er the N. N. Thompson Mfg. Co., manufacturer
of neutrodyne receivers, has developed and
placed upon the market a cabinet type speaker.

Dr. Leonard F. Fuller
It is known as the Thompson -Fuller speaker.
having been designed by Dr. Leonard F. Fuller,
vice-president and chief engineer of the Thomp-
son Co. The Thompson -Fuller cabinet speaker
is enclosed in a mahogany cabinet with most at
tractive screened grill.

Dr. I.eonard F. Fuller, designer of this new-
est R. E. Thompson product, is a scientist, en-
gineer and executive whose experience covers
many years in the industry. His designs arc
to be found in many of the most important
radio stations throughout the world, including
a majority of the high-powered stations of the
American Navy. Dr. Fuller is the designer of
the largest single transmitter in the world, the
1,000,000 -watt station of the French Government
at Bordeaux.

The Thompson -Fuller speaker is adjustable
to any type of vacuum tube receiver regardless
of number of tubes. It is highly sensitive, pick.
ing tip the faintest signals, and gives results on
distance reception with equal quality as that
received from local stations. It passes all known
acoustical tests and is free from squeals and
blurs under all operating conditions.

Incorporation
if. R. Alderman, Buffalo, N. Y., was recently

incorporated to manufacture wireless instru-
ments with a capital stock of 500 shares of pre-
ferred stock at SI00 per share and 500 shares of
common stock of no par value. H. B. and F.
W. Alderman and H. I Herrin are the incor-
porators.

The Horner Piano Co., Evanston, Ill., has
moved to new quarters at Sherman avenue and
Grove street. The move was made necessar
by a strItIls :rowing business.

Monthly Popular Releases

ITALIANSTYLE
Records and Player -Piano Rolls
REPRODUCING SEI ECTED ITALIAN POPULAR

SONGS. OPERATIC end DANCES
D' 'h Ar

ITALIAN BOOK CO.
145.147 Mulberry St. New York, N. Y.

CATALOGUES SENT ON REQUEST

4

4



Sf.PiENIBER IS, 1925 THE TALKING MACHINE WORLD 73

Compare
the actual shipments!

In August, 1924 we shipped a
record -breaking number of sets-

This August we actually shipped
more than four times as many!

.

Our dealers tell us that the rea
sons for their buying enthusiasm
are:

"THE NEW VALUES"-
(A new six -tube licensed Neu
trodyne at $110; a new five tube
Latour Receiver at $75 00; and
two other quick selling new
models at higher prices.)

"BIGGER PROFIT MARGIN"-
(Greater discounts than ever
before.)

"REAL DEALER
PROTECTION"-

(An iron -bound contract direct
with the manufacturer through
the wholesaler.)

0

It is important that you should
get the details of the Freed.
Eisemann proposition!

Write to the Freed lisemann
exclusive territorial jobber, or
write to us and one of our ex-
ecutives will reply personally.

iliteed-&emanna#4440eratiew
MANHATTAN BRIDGE PLAZA, BROOKLYN, N. Y.

FREED A..' EISEMANN
MASTERY IN RADIO
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Early Fall Demand Creates Optimism in
Milwaukee and Surrounding Territory

Dealers Eagerly Await New Talking Machine and Radio Models-Promises to Be Biggest Radio
Year in History-Stage Radio Week-Important Dealers' Meetings-Exhibits at Fairs

MHAVADREfi, Wis., September 7.-Both phono-
graph and radio jobbbers in Ibis city state that
business is beginning to open up for Fall, and
everyone is Very enthusiastic about prospects
for the season. In phonographs business has
been showing some improvement and local job-
bers are awaiting the arrival of new Fall mod-
els with considerable interest, as many dealers
are holding off somewhat on orders until the
new models arc on display. Radio has started
out exceptionally well, and the general opinion
is that this will be the biggest season radio has
ever seen.

"Radio Week" Opens Season
Through the efforts of the Wisconsin Radio

Trade Association. both jobbers and dealers in
Milwaukee and other parts of Wisconsin fea-
tured the last week of August as "Radio Week."
This period was to mark the opening of the
radio season this year, and jobbers stale that
the publicity obtained through advertising and
window displays will undoubtedly encourage
earlier buying on the part of the general pub-
lic. Special window cards and streamers were
distributed by the Association to its members,
and several other means of featuring the week
were used. David M. Kasson, vice-president of
the Interstate Sales Co which features Freed-
Eisemann and Dc Forest sets, and treasurer of
the Wisconsin Radio Trade Association, gave a
talk on "Radio Week" over the School of En-
gineering station, WSOE.

Enthusiastic Over New Sonora
"I am very enthusiastic about the new Sonora

receiving set, and eve have already placed orders
for delivery up to next February." slated Fred
E. Yahr, of Yahr & Lange, Sonora wholesalers
in Wisconsin and Michigan. "During the past
month I have made trips through both Wis-
consin and alichigan territory and I hose found
conditions very good, except in some northern
communities where dry weather has affected the
crops. I arts anticipating a very good season."

S. 0. Martin Addresses Sonora Dealers
Invitations were sent out to about 300 Sonora

dealers in Wisconsin and upper Michigan for a
dealers' conference held September 1. Ness

models were on display, and several enthusiastic1
talks on the prospects for the corning season'

were given by S. 0. Martin, president of the
Sonora Phonograph Co., and F. V. Goodman,
general sales manager. The meeting opened
with a general discussion in the morning, which
was followed by luncheon at the Milwaukee
Athletic Club. Demonstrations of the new
lines and addresses by Sonora officials followed
the luncheon.

David M. Kasson Optimistic
"Business has been picking up, and the out-

look for Fall is excellent," stated David M. Kas-
son, vice-president of the Interstate Sales Co.,
distributor for Freed-Eisemann and De Forest.
"We held a big meeting of Frecd-Eisemann
dealers here recently and the general optimistic
note which prevailed at the meeting bodes well
for the radio industry in this territory."

Alex Eisemann Addresses Dealers
More than 100 Wisconsin dealers were enter-

tained by the Interstate Co. on October 20 at a
banquet in honor of Alex Eisemann, treasurer
of the Freed Eisentann Radio Corp. The ban-
quet was held in the Elizabethan room of the
hfilwaukee Athletic Club, which was attractively
decorated for the occasion. An address on mer-
chandising policies and tire practical future of
radio was delivered by Mr. Eisemann, following
the banquet. Paul Cornell, of a well-known
Eastern advertising company, discussed in de-
tail the advertising appropriation of the Freed-
Eisemann Corp. and displayed some beau-

tiful double -page, multi -colored advertising.
hferchandising in general scan, discussed by
Marx Max, musical merchandising manager of
Gimbel Bros. department store in Ness York
City. Harry Goldsmith, secretary of the Badger
Talking Machine Co., spoke on Freed-Eisemann
policies. Mr. Kasson presided over the meet-
ing as toastmaster. Following these addresses,
a number of prominent Wisconsin dealers spoke
on their experiences with Freed-Eisemann. All
agreed that a very prosperous season was ahead
of them. htr. Kasson plans to attend the New
York radio show this month.

Expects Busy Fall
"Prospects for the Fall arc very bright," de-

clared Harry Goldsmith, secretary of the

Badger Talking hlachinc Co.. Victor jobber.
"Crop conditions throughout this section are

Retail Price
sole.SI a ndardElase.

ir am. Detector amplifier
with fupll. nap, free disior-
linnles

models sold u ith a 10
day 'written guarantee

OTHER MODELS SELL AT

,4zreig°i3:1°111',";;-.7.611.
5 anti-,. a.. Standard SOY

Model 5a200 Detector 230
Model 5-0.00 et-Aeo 2.50
Model S-700 PDaver Toptel 5.00

' 10 amp. Minter". Be..
Model 5-600 Det.-Ampl 2.50

I 15 505-", one, Sea ndard 13,..
Model 9-300 Det..,Ampl 2.50

5 eta -I 62100 aria Standard Ono
Model S.1500 Det.-Adtpl tan

For your sets-
the tube that took ckw York and

Philadelphia by Storm
Equip your sets with the tubes
that eliminate rushing,sputter-
ing tube noises by means of tri-
angular stabilizing plates-an
exclusive Schickerling feature.

Try Schickerling tubes in
comparison with any others-
note the big difference in tone

and volume. St urdy,long-lived
and so sensitive that far- off '
stations come in with bell -like
clearness.

Greater consumer satisfac-
tion and quicker sales come
with the use of Schickerling
tubes. A great improvement!

Write or mire for -our interesting dealers proposition
that inmres legitimate profits.

SCHICKERLING PRODUCTS CORPORATION
r.rtutiee Offires and Factor, 401.407 Mulberry Memo, Nets ad.. N.)

Neu Yell. 06iner:
Knirlierimclier nullalne. I:Roadway A 42nd St. Jewelem Dullaing. an Wrfith Sr.

Hayerneyer aultalnn, Cortiandt and Cburrh 514
Philadelphia Orimer Jefferson Building. 1015 CltesInut &reel

SCHICKERLING
RADIO TUBES

115/5 the Strdilluop nsanPurar Atttes

Orders filled front our IN'eunrk factory

remarkable, and nothing can stop a big Fall."
Mr. Goldsmith stated that plans were being

developed for dealer conferences as soon as the
new Victor models were received but that the
dates had not yet been set.

Pushing Music Master
"We have been way ahead of our schedule

for the past month, and Fall business promises
to be exceptionally good," stated Harry Hahn,
of the American Radio & Equipment Co., which
is featuring the Music blaster and hfagnavox
lines. "We are meeting with considerable suc-
cess by advocating making radio a twelve
months' business, and to this end we arc keep-
ing in touch with our dealers by mail at least
every ten days." The American Radio & Equip-
ment Co. was the first local firm to hold a con-
ference of dealers, having brought together
their Music Master dealers last July. Since
then the company has been working on a ten
weeks' sales campaign on the Music Master
line, which has been helping to boost sales.

In order to keep an exact record of dealers
who have been calling at the offices of the com-
pany, this firm has started a guest book and all
visitors are requested to register. Those whose
names appear for the first three days include
H. J. Meyer, of Plymouth, Wis.; A. L. Pite.
schler, Theresa; E. W. Tucker, North Prairie;
Harry Neuman, Lake Geneva; \V. Tomlinson,
Kenosha; and Leo Hobbit's, Green Bay.

Many Brunswick Exhibits at Fairs
"During the past month I have been visiting

dealers who had displays at the county fairs
around the State, and I have been very well
satisfied with the results they are getting," said
Carl Lovejoy, local representative of the
Brunswick Co. "hfost of them have been hold-
ing some sort of a contest with a Brunswick
phonograph or Brunswick Radiola as the
prize, and they _have been doing very
well. Brunswick-Radiolas have been moving
better during the past month as dealers find
conditions more favorable for selling them.
Fall business is beginning to open up fine."

Mr. Lovejoy states that the record business
has been holding up remarkably well, with a
variety of popular numbers in great demand.

Mr. Lovejoy made a trip to Chicago at the
end of August to secure further information on
deliveries of the new Panatrope which is being
manufactured by Brunswick, and states that spe-
cial plans for introducing this model will be
made as soon as deliveries are assured.

Ordering for Fall
"Radio is opening up very early this year,"

reported A. J. Ractz, manager of the Radio
Corp. of Wisconsin, which features the Pathe
line. "We have orders on file far in excess of
last year to be delivered as soon as new models
are received. Business at the beginning of Sep-
tember is about equal to what we were doing in
October last year.

Atwater Kent Conclave a Success
"Business has been very good with us, and

we are about four weeks ahead of last year on
our orders," said Ralph Miller, secretary -treas-
urer of the Radio Specialty Co., which features
Atwater Kent.

About 150 Atwater Kent dealers attended the
dealers' conference held by the Radio Specialty
Co. at the Milwaukee Athletic Club. The con-
ference opened in the early part of the after-
noon. August 28, and closed with a banquet that
evening. According to Mr. Miller, dealers were
very much pleased with the meeting and ex-
pressed enthusiastic opinions concerning the fu-
ture of radio.

R. F. Davis, sales manager for the Atwater
Kent Co., Philadelphia, was one of the principal
speakers at the meeting, outlining the policies
and explaining the merchandise featured by this
company. hfartin J. Polikoff spoke on Pooley
cabinets, and Ben Duffy, of a prominent Eastern
advertising firm, presented some new ideas on
radio advertising. Other representatives of the
Atwater Kent Co. to attend the meeting were
Robert Wheeler, Hayes Clark and T. W. Mae,
Dowell. The meeting was in charge of Leo
Nohl.
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A Victor Victory
A true sportsman does not expect to win always. Many victories, culminating

in supremacy, are often productive of laxity, indifference or over -confidence. It
is true in social life and particularly so in business. Fortunately, the lass of com-
pensation and other uncontrollable factors keep us on our mettle.

As a great modern business organization does not depend upon one man or
group of men, reorganization, injection of new ideas, new inventions. and the
adoption of other modern means at times become necessary, to maintain leadership.

Recently it became apparent that the Talking Machine industry must re-
awaken and reclaim the buying interest of the public or soon relinquish its proud
supremacy in the field of home entertainment. The theatre, the dance hall, the
automobile and lately the radio have challenged the Victrola and it seemed to
be playing a losing game, but the crisis has been met and passed. The game is
never lost until it is over, and now the Victor Company have scored and will
win. This Victory will become unquestionably apparent within a very short time.

Victor goodwill has made possible the marketing of millions of Victrolas with
a success beyond the most optimistic expectations. The way is paved for the
introduction of a new Victrola, embodying improvements in recording and repro-
ducing of sound, revolutionary beyond all former conceptions of Talking Machine
tone and the commercial possibilities of the product.

We are not overlooking the wonderful advances that are being made in
Radio this year, and we will make available to our dealers the best in Radio.

Any attempt to describe adequately the new Victor product we will otter
slur dealers this Fall would be futile. Mr. Victor
Dealer, you must see and hear the new instniment, if
you would be convinced. Hare your enthusiasm
aroused and a most profitable future made apparent by
letting us give you a demonstration of the one Ortho-
phonic Victrola and the ono Victor Record.\

4.=-

TALKING ACHIM-CO.
28.10 W.2I'm ST. NEW YORK NY..

VICTOR.WROLESALE DISTRIIRIT6RS

J. NEWCOMB BLACKMAN.
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STRAND PRICES
Gigantic Purchase by the

Player -Tone Talking Machine Co.
We have purchased the complete stock
of Strand Phonographs and Radio Cab-
inets and offer these splendid quality
instruments at 50% off former list prices
Write or wire for NEW net trade prices on large or
small quantities. Special prices on carload lots.

_411111

11- r
711ni it

hr

s'l 31,113e.L., II
is Iu1 MI In.; Depth. 21 In.; Fht. .

IMIWFT1 lir 7177711

.11-721%...
gill% I,
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STRAND NU. 27 It 11/11/
CABINET

Accommodates any radio set
mvv voring not over 29' slIrx11C.
Former Llvt Price 0100 s=r1
NOW 1,10 Price. ... %NY Aernde ces

any radio
net n STlt.t\DR 1 RADIO

CARINET
Former 1.1vt

Price. $75

No.* IArt '37.50

STRAND MODEL 0.0
2. In.: Depth. 21 M.; He10.1. 31 In.

Former Litt Pr 1,, 3135
I,P.1 Price... . 667.50

STR.ta./1ti.4 2,4AD-IU

.%eitomenodatvs any
radio eel meopurinh not
over 29. x Ir0 711^.
Former LAM Price. $100

hen Llia Priee.,50

Player -Tone Talking Machine Company
632 Grant Street Pittsburgh, Pa.

Eastern Representative: GEORGE W. LYLE

Showrooms and Offices, 95 Madison Avenue, New York City
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Radio
Receiver

Selectivity means more
with the Valleytone

-more sales for the dealer, because more satisfaction for the user

Appearance
The Valleytone is moanted in
a redid oalnut cabinet fin-
ished in "Co tones with inlaid
gold stripe. Grained and in -
graved bakelite panel, trimmed
in gold.

Console Models
The Valleytone may be ob-
tained in a beautiful console
model. A special Valley table
as shown above with
loud speaker may also be tiro -
cured for the Valleytone.

The Valleytone 5 -Tube Radio Receiver is extremely selective. It has
no trouble separating stations on wave lengths only four or five meters apart,
whether distant or local stations. The Palley Toroidal Coils make this
selectivity possible.

In addition, the Valleytone has a balanced tone. The potential balance
method of suppressing oscillation mak-es the tone of this set clear, mellow
and free from the howls and squeaks which have been the plague of radio.

Radio receiving sets are bought for these two qualities. These qualities
are the measure of success, of results. And results are what buyers want.

Sell results. Sell satisfaction. Sell the kind of radio performance that
Mr. and Mrs. John J. Public scant. Sell the Valleytone.

Consult your jobber or write us for the full story of the Valleytone
5 -Tube Radio Receiving Set. We are telling that story to millions this year
in magazine and newspaper advertising, and we are looking for good dealers

to profit with us on this better radio receiver.

VALLEY ELECTRIC CO Radio Division
Branches in Principal fiats

!WY:its:Mrs E.g.:tsars

The Valley
Battery Charger
The Valley Battery Charger is
the only charger needed for all
radio batteries: 6 -volt A Ind -
(cries; 24, 48. 72 or 96 volt B
batteries; and 2 -volt batteries.
Correct 6 -ampere charging
rate. Safe. Quick. Economi-
cal.

The Valley
B -Eliminator
The Valley B -Eliminator is

made for receiving sets of
from one to eight tubes. It
costs less at the start than suet
B batteries and less in the long
run than dry cells, too. Much
more satisfactory than tither.

ST. LOUIS, U.S.A.

VIler
Mastery clharter.

Valley Electric



St rresteatt IS, 1925 THE TALKING MACHINE WORLD 75

Interstate Commerce Commission Issues
Freight Schedules on Radio Receivers

Take Effect in Official Southern and Western Territory-in
Carload Lots-Refuses Approval on

Proposed Increases on Radio Sets and Talking Machines Combined
Wasittne.sciu, D. C., September g.-the

Interstate Commerce Commission hat ap-
proved schedules proposed by the railroads on
radio receiving sets, in carloads, in official
Southern and Western territory, which would
result in increased freight charges, but has re-
fused approval of the proposed increases on
talking machines and radio sets combined, in
carloads, and has ordered the carriers to file
new schedules which will be in accordance with
this decision.

The schedules were originally filed to become
effective February In, last, but were suspended
upon protest by the Music Industries Chamber
of Commerce, the Radio Corporation of Amer
ica and other radio and phonograph manufac-
titrers, who claimed the proposed rates were
too high to be justified.

On account f the comparatively recent de-
velopment of radio receiving sets, specific pro-
vision has not heretofore been made for them
in freight classifications. The railroads admit
ted during the hearitigs that they are electrical
appliances, which, when not otherwise specifi-
cally rated, arc rated first class in less than
carloads and third class, with a flat minimum
of 30,000 pounds, in carloads. Radio loud
speakers arc specifically rated 1,/, times first
class in less than carloads and second class,
minimum 12,000 pounds, in carloads. Specific
provision is likewise made for radio tubes, at
double first class in less than carloads and first
class, minimum 14,000 pounds, in carloads.

The music and radio industries hold the opin-
ion that under the classification ratings now in
effect radio sets arc subject to the ratings pro-
vided for electrical appliances. The railroads
concurred in this view, except in the case
of sets equipped with loud speakers or tubes
or both; where these parts are included
in a sot they contended that the whole
constitutes an electrical appliance combined
with tribes or with a loud speaker, as the case
may be. and that under the rules relating to
combination articles or differently classed
articles in the same package the applicable rat-
ing is that provided for the highest -classed arti-
cle in the combination or package. The com-
mission holds that the industries' interpretation
of the existing provisions is correct and that
where a set is designed for the reception of
tubes or a loud speaker or both and those parts,
or either of them, are shipped with the set,
whether installed or separately packed, the
whole constitutes a single electrical appliance
And must be rated as such.

In the absence of specific provision in the
classification for talking machines and radio
sets combined, they have been rated under the
combination -article rule as a talking machine
and an electrical appliance combined. Talking
machines arc rated first class, in less than car-
loads, and second class, minimum 16,000 pounds,
in carloads. Less -than -carload shipments of
talking machines and electrical appliances arc
rated the same, first class, but carload shipments
of talking machines are classed higher than car-
load shipments of electrical appliances. Ac-
cordingly, under the combination -article rule
the ratings on talking machines and radio sets
combined are first class in less than carloads,
and second class, minimum 16,000 pounds, in
carloads.

Ry the schedules filed by the railroads they
proposed to establish less -than -carload ratings
on radio sets and talking machines and radio
sets combined of I% times first class in the offi-
cial and Western territories and double first
class in the Southern territory; and a uniform
carload rating on both articles of second class,
minimum 20,000 pounds. On carload shipments
of radio sets it seas proposed to increase the

rating from third to second class, with a reduc-
tion in the minimum from a fiat minimum of
30,000 pounds to a graduated minimum of 20,000
pounds, according to the size of the ear used.
On carload shipments of talking machines and
radio sets combined ifwas proposed to continue
the rating of second class, but to increase the
minimum from 16,000 to 20,000 pounds.

During the course of hearings before Exam.
finer Flynn, a great mass of evidence was intro-
duced showing the weights and values of the
two classes of shipments and their comparison
with other commodities taking various rates.
Much evidence NV35 introduced relative to the
recency and development of radio and the vari
ous uses to which it is put.

The railroads claimed that the installation of
a radio set in a talking machine substantially
increases the value without materially increas-
ing the weight. They admitted that the values
of the more expensive and elaborate types of
talking machines may equal or exceed the
values of some types of machines equipped with
radio sets, but contended that average condi
tions must be considered in determining classi-
fication ratings. They claimed that the existing
ratings on talking machines arc too low in view
of the development in the models of such
machines since the ratings on talking machines
were originally established at which time they
were small, compact and portable and much
heavier per cubic foot than the present types.

The music industries claimed that the pro-
posed minimum of 20,000 pounds on talking
machines with radio sets combined cannot be
loaded in a 36 -foot car. The roads did not in
sist that the proposed minimum can be loaded
but contended that the proposed rating of sec-
ond class seas reasonable only when applied
with a minimum of not less than 20,000 pound
The commission, however, has consistently re
fused to approve a minimum sveight which it is
impossible to load, and refused to do so in this
ease.

In its decision the commission approved the
proposed ratings nit radio sets except to the ex-
tent that the less -than -carload rating proposed
in Southern territory should not exceed Ili:
times first class, disapproving the double first
class rate asked. It also approves the proposed
ratings on talking machines and phonograph
rates combined, in less than carloads, with the
same exception. The proposed ratings on talk
ing machines and radio sets combined, in car.
loads, however, is disapproved as it provides for
a minimum weight which cannot be loaded.

The carriers are instructed to cancel the orig
final schedules on or before September 19, next,
and file new schedules complying with the com-
mission's findings.

Finds West and MidWest
Trade Enjoying Good Demand

Herman Segal, president of the Unique Re
production Co., Ncw York, manufacturer of
Add -A -Tone sound boxes and reproducers, foe
use in cabinet phonographs and portables, re
cently returned from an extensive trip through
lie West and Middle West. Mr. Segal took
this trip in the interest of business and visited
the factories of several large manufacturers
with whom lie is doing liminess.

In discussing conditions as he saw them dur-
ing his trip, Mr. Segal said: "The manufacturers
whom I interviewed all seemed to be enjoying
a good volume of business and look forward
eagerly to an exceptionally good Fall trade.
The purpose of my trip was to familiarize my
self with the production problems which were
confronting the firms for whom I manufactitre

and thus to place myself in a position where I
would be able to no -operate with them more
readily, due to an intimate knowledge of their
particular problems. I have always felt that not
only should a manufacturer of parts and acces-
sories which go to make a complete phono-
graph turn out the best possible product, but
he should also give his costumers the utmost
in service and co-operation towards making
their problems simpler and more easily solved.
This has been our policy se our establish.
meet in business, and I feel thatthat it has been
justified, as the business has increased in vol.
tame year after year."

Ohio Sales Co. Chartered
Papers of incorporation have been filed re-

cently by the Oltio Musical Sales Co., of Cleve-
land. H. M. Deering, J. C. Logue, and Doer E.
Warner are the incorporators. The concern
has an authorized capital stock of $1100,000.

-1.4s1 mg

dllfor you !
A GOOD TUBE
Produced by a responsible
organization, who know
how.
Unusual profit-rigid pol-
icy, local and national ad-
vertising.
A sensible guarantee-each
tube serial numbered.
At the public demand re-
tail price $2.00 each --ate
TYPES.

All Types

$2.°°DISTRIBUTOR S
Coma. ITS
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NATIONAL RADIO EXPOSITION
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Kolster Radio Opens New
Divisional Sales Offices

Local Sales Headquarters at Boston. Washing.
ton, Chicago and San Francisco Now Operat-
ing-Close Contact With Trade Assured

Four new divisional sales offices in all, located
in Boston, Washington, D. C., Chicago and San
Francisco, have been opened by the Federal
Telegraph Co., according to an announcentsot
just made to the trade. All four offices are in
the hand, of men well known in the radio bus.
iness.

W. A. Hendrickson has been appointed man.
ager of the Boston office, located in the Rice
Building, from which he will cover the Ness
England States.

W. A. Eaton is in charge at Washington,
D. C.. with offices in the Munsey Building,
where he will hold forth over the Eastern sec-
tion of the country. South to include Florida
and West to Ohio.

H. F. Tidcman, manager of the Chicago of-
fice, at 33 South Clinton street, that city, is cov-
ering the mid -Western States West to the Rocky
Mountains.

G. L. Stannard is manager of the San Fran-
cisco office, located in the Hobart Building,
which are the home offices of the Federal Tele-
graph Co. of California, and will cover the Pa-
cific Coast.

New York Slate, northern New Jersey. and
the metropolitan district have been reserved for
the New York office in the Woolworth Build-
ing, which is merchandising headquarters for
Kolster radio.

It is the intention of thy Federal Telegraph
Co. to give the fullest measure of protection
and support to established Kolster radio dis-
tributors and dealers, and through these divis-
ional sales offices to maintain close contact
with the trade in general in their respective re-
gions.

Zenith Expert in New Orleans
NEW ORLEANS, LA., September 7.-Rudolph Todd,

who qualified as an expert at the Zenith Radio
School, Chicago, has been added to the staff
of Woodward, Wight & Co., one of the most
extensive distributors of radio instruments and
supplies in the South.

The concern is distributing The Voice in the
Air," a 36 -page radio catalog of their own com-
pilation, and has announced copies of the book-
let will be sent to any radio dealer on applica-
tion.

Opens New Store
C. Durkee recently opened a new music store

in the Baker Building on Superior street, M-
ilian, Mich.

Valley Electric Co. Intro-
duces Valleytone Receiver

New Creation Has Many Novel Features-Also
Makes Eliminator and Battery Ch

The Valley Electric Co., 3157 Kings Highway,
St. Louis, Mo., manufacturer of the Valley bat-
tery charger, has introduced to the trade a radio
receiving set, known as the Valleytone receiver.
Handsome folders illustrated in gold and brown
have been mailed to dealers showing the set,
which is a five -tube model with radio frequency
circuit. By means of a patented appliance
termed the "Potential balance method for sup
pressing oscillation," a small coil is placed upon
the doughnut coil, preventing the set from go-
ing into oscillation, and producing pure tone,
with both range and selectivity.

The Valleytone is finished in two-tone walnut,
with gold inlay on the top and sides. The panel
is of bakelite, with vernier adjustment on the
gold -trimmed and lettered dials. The set, which
was placed upon the market about two months
ago, lists for $115.00.

A "B" battery eliminator has also been per-
fected and introduced by the Valley Electric
Co., listing at $30.00. It is attached to any light
socket, and provides an even, steady source of
current. The controls are adjustable, allowing
the operator to obtain clear distinct reproduc-
tion by regulating to exactly the right voltage.
The manufacturer states that the Valley elim-
inator may be operated at a cost of about one -
tenth of a cent an hour.

The Valley battery charger, perhaps the old-
est and best known of the Valley radio prod-
ucts, having been on the market for a consider-
able length of time, is presented this season
with several improvements. It is furnished
with an engraved and grained bakelitc panel,
with a moulded glass top designed to make it
tamper -proof and to enhance its appearance.
Rubber feet underneath the charger protect poi.
ished surfaces. The charger lists for $19.50.

Atwater Kent to Exhibit
at Gotham Radio Shows

During the two radio expositions to be held
in New York City during the middle of Sep-
tember, the Atwater Kent Mfg. Co., Philadel.
phia, Pa., will establish headquarters at the

Commodore Hotel. They will exhibit al the

Fourth Annual Radio Exposition which opens
at noon on September 12 at the Grand Central
Palace and also at the 258th Field Artillery
Armory, Kingsbridge Road and Jerome avenue.
New York, where the Annual Radio World's
Fair will be opened at 7:00 p. m. on Monday.
September 14.

It is announced that the complete line of At-
water Kent receiving sets and radio speakers
will be exhibited at both these shows and the

company is extending a cordial invitation to
visit the displays at both the Armory and
Palace.

Install Stromberg-Carlson
Switchboard at Kodak Park

The Stromberg-Carlson Telephone Mfg. Co.,
of Rochester, N. Y., manufacturer of a line of
radio receiving sets which have become tre
mendously popular among discriminating radio
fans, has built up its present fine reputation over
a period of thirty years engaged in the manu-

Stromberg-Carlson Installation
facture of telephone apparatus, cables and sis

plies. Radio is the most recent branch of activ
ity engaged in by this firm. The concern has
made installations of its switchboards and other
apparatus in some of the largest factories and
commercial structures in the country. Amon
the most recent was the installation of a new
switchboard at the Kodak Park plant of th
Eastman Kodak Co., Rochester, N. Y., which
is considered one of the largest private branch
exchanges in this section.

Radio at Sesqui-Centennial
Arrangements have been completed whereby

a mammoth radio educational exhibit will be
held at the Sesqui-Centennial International Ex-
position to be held in Philadelphia from June to
September of 1926. Over 50,000 square feet el
floor space have been allotted to the radio in-
dustry, this space to be located in the Liberal
Arts Palace, the most beautiful building planned
for the exposition. The exhibit will portray the
development of radio from both the technical
and artistic standpoints. Many leading radio
manufacturers have already reserved space at
the exposition.

Opens Repair Department
CANTON, 0., September S.-Announcement is

made by the Home Music Co. of the opening of
an up-to-date repair department, for the repair
of all makes of talking machines and radios. The
new department has been installed to the rear
of the store. The Horne Music Co. is one of
Canton's newest and most attractive retail
music stores.

The New Minnelli Portable
This newest portable is equipped with the Minnelli
tone arm with its many high qualities of tone reproduc-
tion. This tone arm which is reproducer and amplifier
combined is readily detached which allows the ma-
chine to be built compactly.
Well equipped and finished the Minnelli portable
enables you to sell a portable that is different from all
others.

Send today for full details and dealers' prices.

MINNELL! PHONOGRAPH CO., Inc. Pittston, Pa.
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Why Music Master?
The Company and Its Products
Are Thoroughly Dependable

The name. Music Master, is the most inspiring
name in the whole field of radio.

Such inspiration arises only from provrn depend-
ability-dependability of both the Company and its
Products.

The fact that no one has ever lost money on
Music Master is enough to convince the most cautious
businessman that

Music Master products more than match the catalog
descriptions of them: that

Music Master merchandising policies protect deal.
ers from shelf.warmers, pricecuttings and model
changes: and that

Music Master is financially and morally sound.

Tie Up to Strength
Receiving Sets in 10 Styles $50 to $460
Reproducers in 9 Models $18 to $100

Multi -Cell Dry Batteries -- Storage Batteries
and Accessories

A Complete Line Under One Trade Name

Music Mester Products Are Money Makers

tiltusic Waster Corporation
Makers and Distributors 4 HigkGrade Radio Apparatus

WALTER L. ECKHARDT, Prouidrni
PHILADELPHIA

12E130 No. 10th Street
Canadian Factory: Kitchener, Ontario

Chicago New York Pittsburgh Montreal, Can.

93,000,000 Americana .1re Heading the Marie bloater Story!
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Ir We Master Receivers
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RADIO REPRODUCERS

The Musical
Instrument
of Radio

with
from SI

THE Music Master has a capacity to pro.
duce with fidelity. not only the modulations

of the linisaan voice, hut die vibration* of
music's overtones.
We do not care whether this unit takes its place
in horn types, cabinet types, or reflector. Its
capacity remains doe saute.

We make every type of reproducer. so that
Music Master dealers may have everything with
which to satisfy the desires of every consumer.

MUSIC MASTER REPRODUCER MODEL XI
New Drums Type. Handsome silk 'facing.

Ornamented mahogany, in brown mahogany art
satin finish. Tasseled silk cord for support
from picture moulding.

Price, $30

MUSIC MASTER REPRODUCER MODEL NII
New Drum Type. Silk facing gathered with

ornamented rosette. Ornamented mahogany, in
brown mahogany art satin finish. Mounted on
solid mahogany base, with hand.carved support.
ing col . Price, $35

MUSIC MASTER REPRODUCER MODEL XI II MODEL X

New Drum Type. Silk facing gathered wide
ornamental rosette. Ornamented mahogany, in
brown mahogany art satin finish. Mounted on
solid mahogany base, with band.carved supports
Wig forme. Price, $40

Pede nal type. Se11.1 mai
houany loan..
bell in (Sr iection. ShaJn.1
steel tic bulb, concealed
within <4.e, rclirci.
pu(t...liffuota huh thrOingh

"ii.V". $100
Ceriadie Price%
Slightly Higher

'MODEL V
hie sabiweg.
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N accessory department at-
tracts customers for parts

and replacements who, in almost
every instance, are good pros-
pects for higher priced and more
profitable radio, phonograph and
musical merchandise.

Pictured here are some of the
worthwhile Music Master Ac-
cessories. Like everything else
that bears the Music Master
name they are each and all UN-
CONDITIONALLY GUA R 
ANTEED.

Canadian Prices Sliyhtln Hic.her

Loan Anwnna.
pact. For any Su
Frequency So I
length 200 to 60

Trunsro,,,,ers
Faithfully reproduces
natural ione wiihavolume
0.1.. 67.00

Mal Fine., geode
spec/31616dt Lompoil-

lirichly noihed
Patentedclucch for much.
/pent to any .ct. l'r1,65.75
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Carryola Flapper Portable
Introduced to the Trade

Unique Case Is a Feature of Latest Portable
Being Marketed by the Carryola Co. of
America-Dealers Interested in New Product

The Carryola Co. of America, Milwaukee,
Wis., manufacturer of the well-known Carry.ola
Master portable phonograph, !,as introduced a

Carryola Flapper Open
new model which is called the "Carryola Flap-
per." The case resembles a hat box, trimmed
off at the hinged end so that it will stand up.
right, and the effect is unusually pleasing.
Closed, the Flapper looks like a Deluxe band-
box, in handsome Dupont Fabrikoid or grained
imitation leather, with tan edging and nickeled

Carryola Flapper Closed
hasps and lock. A convenient and sturdy han-
dle gives it real portability. Open, the Carry-
ola Flapper becomes a tasking machine in a

novel setting with very attractive lines. The

lid tips back, disclosing a lining of cretonne
and a pocket that will hold fifteen teninch
records.

The same playing features that distinguish
the Carryola Master are found in the Flapper,
including the Add -A -Tone reproducer, the quiet
motor, nickeled fittings, throw back tone arm
and others. It also has the same tonal volume
and quality of tone, and, in fact, is practically
the same instrument in a different dress. The

weight is the same, as are also the over-all
dimensions, and the price remains the same as
the Carryola Master.

Donald T. Allen, vice-president of the con,
puny, states that the appeal of the Carryola
Flapper is frankly feminine and that while men
will undoubtedly prefer the Carryola with its
maximum simplicity, the women will probably
select the Carryola Flapper for its style and
distinctiveness. Mr. Allen reports a lively in-
terest in the new product with the dealers keen.
ly enthusiastic as to its sales possibilities. The
company is anticipating a very active demand
for the Carryola Flapper and factory facilities
arc being prepared accordingly.

A Time Waster
It would be well if the dealer and his sales -

in conducting the radio department would
avoid the radio "bug" who spends half the day
arguing the merits and demerits of seine triv-
iality with anyone willing to listen. There's

no profit in it and the time wasted can be put
to better use in energetically going after real,
live prospects.

Limited. Free Radio Service and Charge
Thereafter Solves Luscher's Problem

"Buy the Set You Service the Least" Is the Advice of H. Olsen, Radio Expert of Luscher's Music
Store, in New York, as the Best Answer to the Elimination of ProfitKilling Service

"An ounce of prevention is worth a pound of
cure" might well be used to describe the sys-
tem by which Luscher's Music Store, New York,
solves the problem of radio servicing. This
establishment has, for the past couple of years,
been retailing radio merchandise with success
and has bee o exceptionally successful in avoid-
ing that bugaboo of many dealers, the high cost
of service. In fact, H. Olsen, radio expert, who
is associated with the store in conducting the
radio department, states that in the past year
the number of service calls can be counted on
the fingers of one hand. Mr. Olsen is well
qualified to discuss the problem of radio servic-
ing, having fora great number of years been
interested ill radio and having a thorough
knowledge of his subject.

"This store," states Mr. Olsen, "in selling a
radio set, guarantees free service for thirty days
and following that a charge is made for each
time a man is called to inspect or go over a set.
In other words, if a customer calls on us for
every one of the thirty days following the par -
chase we cheerfully call and render every as-
sistance. After that time we bill them. usually
a dollar fur an ordinary complaint or if the
servicing requires much time a charge in pro-
portion to the time required is made. At
least that is our plan-during the past year,
however, we have had only about four or five
service calls and these were, with one excep-
tion, simply minor adjustments."

Asked how this remarkable record was possi-
ble when so many dealers were besieged by
calls for service, Mr. Olsen summed the answer
ill a few words, "Buy the set you service the
least," and then went on to explain the store's
policy of stocking instruments.

"Before any make or type of radio receiver
is accepted from manufacturer or wholesaler for
sale to oar customers it must meet certain re-
quirements. in the- first place, we know our
buying clientele and realise that for the greater
part they are people in moderate circumstances
and are novices in radio, knowing little or noth-
ing regarding the operation of a receiver. There-
fore, the two points which we take into consid-
eration before stocking a line of receivers are
simplicity of operation and quality.

"When we accept a set on approval it is sent
to my workshop and is gone over thoroughly.
I have a series of mirrors rigged up by which
each part of the inside of a set can be looked
over, not only for general workmanship but for
each detail, the wiring, small parts, arid all must
stand up. In this section (the Bronx) the aver-
age buyer of a radio set purchases it not as
fad or toy but as a part of the home's furnish-
ings and as he would buy an ice box or other
article of furniture for a lifetime's use. They
buy radio, not for a year or so but for con-
tinued use, and we help them to secure this
result to the best of our ability and give them
an honest dollar's worth for their dollar. Be-
cause of this, we feel that it is essential that
each part must be up to par.

"Following this inspection, I next bring the
set to my home and try it for accuracy in
tuning and seeing that it brings in stations
clearly. I do not base my findings on my own
experience as I have had much more practice
with radio than has the average buyer, so I
request my wife to try the set at various in-
tervals and we compare results. Should the re-
ceiver stand up to these requirements and give
satisfaction we feel that we are justified in of-
fering it to our trade, I believe that it is this
angle of buying radio apparatus that has, in our
case, obviated the necessity of having to give
unnecessary service."

Naturally, the care taken in stocking radio
merchandise is also used in installing the sets in
the homes of customers and proper instruction is
given all buyers in the use of the instruments
purchased.

New Aerial for Grebe & Co.
A new lattice -work tower 104 feet over the

factory roof is being erected by A. H. Grebe
Sr Co., Richmond Hill, N Y., manufacturers of
the Grebe Ss nclerophrase radio receivers. This
will form the third leg of a triangular set of
antennae and when the three aerials are in

place it is planned to broadcast simultaneously
from WAHG, \VBOQ and perhaps under the
call letters of one of the other stations owned
by the company.

THANK YOt !
The response to the -

MusicMusic Master fine has
wonderful - exceeding even
our highest expectations.
Our hearty, sincere appreci-
ation is extended to our many
dealer friends for their en
thusiasto and co-operation I'
know that die Music
line will morn
their expeLtailon,

Iletropolitan
(New York)
Distributors

c)(011TH AMERICAN RADIO CORP.
"lust abort the circle, but always on the Square"

1845 BROADWAY, near 60th St.
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Continued Good Demand for All Lines
in Cleveland Presages Busy Fall Trade

Panatrope, New Brunswick Instrument, Creating Wide Interest in the Trade-Preparations for
Cleveland Radio Show Maturing-R. C. A. Exhibit at State Fair-Other Important Activities

CLEVELAND, 0, September 8.-Cleveland phono-
graph fans and dealers alike are much inter-
ested in the Panatrope, the new sound repro-
ducing instrument announced by the Brunswick
Co., in New York, August 15. Already roans,
inquiries are being received by Cleveland
Brunswick dealers regarding the Panatrope and
records. Sonic musk merchants who feature
Brunswick phonographs and Brunswick Radio-
las have already booked orders for the new
records, which will play for more than half an
hour. Inquiries from small dealers in the
country are also being made of the Cleveland
branch of the Brunswick Co.

September promises to be a good month for
talking machine dealers in northern Ohio. The
last two weeks of August brought fair sales of
machine,. Portables are still much wanted.
Latest releases of records by standard talking
machine companies have had a good call. H. J.
Shartle, head of the Cleveland Talking Machine
Co., Victor distributor, is still bombarding the
trade and others with mail order literature to
aid retailers.

To Report on Radio Discounts
A special committee appointed several

months ago by Otto C. Gran, president of the
Ohio Music Merchants' Association, will report
at the September 15 convention in Cincinnati
on a survey made of radio manufacturers rel-
ative to their attitude in giving proper discounts
to music retailers. E. C. McMahon, of Youngs-
town, is chairman, and Omer E. Westerfield, of
Grenville, and Dan E. Baumbaugh, manager
of the talking machine and radio section of the
May Co., of Cleveland, are members of the
committee.

Featuring the Kameraphone
The Robert L. White Music Co., the Old Ar-

cade, is making quite a hit by featuring products
of the Kameraphone Corp. of America, 547
Broadway, New York Isle. White offers these
little portable talking machines at nearly half
price, featuring them in window displays and
sales room. They are sold as low as $9.75.

Expects Busy Season
W. J. McNamara, of the Empire Phono Parts

Co., 2261 East Fourteenth street, expects to

book a lot of new orders during the next month.
Business, he said, during the first half of Au-
gust, showed many signs of reviving. The firm
makes tone arms and reproducers.

Preparing for Radio Show
James H. Lanyon, of Lanyon & Bronco,

publicity directors of the Cleveland Radio Show
in the Public Hall for nine days, beginning No-
vember n, reports that about $5,000 worth of
exhibit space has been sold to Cleveland con-
cerns, aside from that contracted for by a New
York booking agency. The Cleveland concerns
include the May Co., William Taylor Son &
Co., Dreher Piano Co, Cleveland Talking Ma-
chine Co., Buescher's Victrola Store, Edison
Phonograph Co., and several radio distributing
and manufacturing concerns. A feature of the
show will be the transmission of pictures from
one end of the Public Hall to the other by the
radio process. It is expected that the Victor
Co. will exhibit its latest combination of pho-
nograph and radio. Warren R. Cox, vice -chair -

and general manager of the Radio Appa-
ratus Co., is working out plains for several radio
stars to appear. Herman Lesser, of H. Lesser
& Co., is chairman of tine publicity committee,
and R. C..Sidnell, head of the radio section of
the M. & M. Co., will have charge of decora-
tions.

Harry R. Valentine, vice-president of the
Dreher Piano Co., is a member of the com-
mittee which is working out plans for the show.

R. C. A. Exhibit Scores
A $200,000 radio exhibit was made at the Ohio

State Fair, which opened in Columbus August
3 and ran a week. The most interesting feature
was the exhibit made by the Radio Corp. of
America in connection with the Erner-Hopkins
Co, of Columbus, mid C. V. Truax, general man-
ager of the fair. Captain R. H. Rangar, who
transmitted the first photos sent from Europe
to America by radio, directed the picture send-
ing part of the exhibit. The exhibit equipment
included a portable broadcasting station and
studio, owned by the Radio Corporation of
America. Francis M. Robinson, field secretary
and prograni director of the corporation,
booked talent for the broadcasting features.

RAY 0-Vl
izrOtaTigllay

Ten RAY -0 -VACS
for Every Radio Use

It pays to handle French Ray -O -Vacs. Stock the
full line of ten models and you'll have a battery
to fit the demand of every customer. You'll be
making out cash slips instead of explaining why
you can't give him what he wants.

French Ray -O -Vacs make repeat sales, too.
They're built right, they give thoroughly satisfac

tory service, they're nationally advertised. They
make moriey for you.

FRENCH BATTERY COMPANY, Madison, Wisconsin
DALLAS IMA.,5 C11, CHiCAGO NEW *PPII 411./..01.J5

FRENCH RAY OVAC
RadiaBest73atieries

MICA
DIAPHRAGMS

Immediate delivery-all sizes
Send for free samples and prices

All Mica Products

INTERNATIONAL MICA CO.
or,74,,, PHILADELPHIA, PA.

The portable station transmitter had a wave
length of 800 miles. Other radio exhibits in-
cluded German wireless field sets, captured
during the world war by Americans; army and
navy sets; French and British radio equipment,
apparatus in use twenty-five years ago; a welder
of radio tubes and other devices. Fred Rieg,
transportation manager; H. Infitchell, engineer;
G. H. Clark, manager of the exposition divi-
sion, and Miss Amy Clark represented the cor-
poration at the fair. The show was purely ed-
ucational, according to L. R. Krumm, of the
Erner-Hopkins concern.

Drive on Cheney
Dan E. Baumbaugh, manager of the radio

and talking machine section of the May depart-
ment store, Cleveland, recently launched a sales
drive on Cheney phonographs. The firm ob-
tained an unusually large stock of all types of
Cheney machines direct from the Grand Rapids,
Mich., factory. Whole pages of newspaper ad-
vertisements were used to announce the sale
and Mr. Baumbaugh said a record breaker was
made in sales during the first few days.

Now a Freed -Eiseman Distributor
The Haas Electric Sales Co., 512 Huron

Road, announces it has been made exclusive dis-
tributor for this territory for Freed-Eisemann
radio sets and equipment. The firm's territory
includes northern Ohio and northwest Pennsyl-
vania. One dealer only will be appointed in
cities of less than 25,000 population.

Ed. B. Lyons, vice-president and sales man-
ager of the Buel Distributing Co., which took
over business formerly done by the Cheney
Phonograph Sales Co. and the Record Sales
Co., and is located at 1965 East Sixty-sixth
street, Cleveland, reports a good business in
Adler -Royal phonographs and radio products
during the first twenty days of August. This
firm is also scoring on Okeh and Odeon records.

Max L. Haas, of the Haas Electric Sales Co.,
will head the contest committee and L. C.

Baldwin, radio sales manager for the Willard
Storage Battery Co., is in general charge of
arrangements.

News Brieflets
Harry Van Ness, representing the Radio

Corp. of America, was a recent visitor.
"Tom" R. Buell, head of the Buell Distrib-

uting Co., is back after a look around over the
northern Ohio retail field and reports good bus-
iness prospects in sight. Cheney phonographs,
he said, are going better than ever.

S. S. Larmon, manager of the Cleveland
branch of the Columbia Co., is a new member
of the Music Merchants' Association of Ohio.

Herman Wolfe, head of the Wolfe Music Co.,
of Cleveland, is back from a Chicago trip. This
firm scored big on Victor talking machines dur-
ing August.

The Sam Fox Publishing Co., which main-
tains offices in Cleveland and New York, is get-
ting considerable local publicity out of its latest
hit, "Footloose." It seems to be as big a win-
ner as "The Flapper Wife." The Victor Talk-
ing Machine Co.'s record release of the song
rendered by Billy Murray is having a large call.

The Starr Piano Co., in its Huron road store,
attracted much attention by an unusual display
of Gennett phonograph records.

A branch of the E. M. Curry Music Co., of
Altus, Okla., has been opened in Tipton with a
full line of music goods.
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new leader ,-$4
in Me Phonograph, industrtd

HONOGRAPH DEALERS, almost without

exception, feel that new and aggres-
sive leadership is essential to progress in

the industry. True leadership can only come
to the manufacturer who best serves the dealers,
and through them, the public. Adler -Royal
may justly claim the position of leadership in
the phonograph industry, in addition to its
present commanding position in radio.

AJlvrRoyal RadioPhonograph
Highboy-Model F

ADLER ROY
WERE

The firt7 to produce phonographs which kept pace with
up. to -the. minute furniture styles. Ever since pho-
nographs were built into cabinets, the styles of
others have trailed many months, and even years,
behind those of furniture, resulting in heavy
losses in unsalable merchandise.
F., nuance, the delightful Spanish period motifs in thestandard line of
Adler Royalare an exclusive feature giving Adler -Royal dealers a wider
range of appeal to the furniture lover than other dealers have enjoyed.

The fitly to carry a full piano finish. This factor has been
of material assistance in moving Adler -Royal
instruments in direct competition with other
standard makes less appealing to the eye.

The firfl to combine tone volume with exquisite tone
quality: thereby producing a genuine musical
instrument of marked superiority.

Th firfl (and only) manufacturer to back the superiority of
its product with afieryear guarantee.

The fir!! to make radio a true ally of the phonograph. For
more than a year our dealers have had a complete
line of Adler -Royal -made radio receiving sets,
speakers and radio phonograph combinations to
add to their stock of phonographs.

The firfl to build and market a complete line of radio
adapted phonographs-which all others have
now followed.

THE PRECEDING are only a few of the achievements
of Adler -Royal which entitle it to leadership in the

industry. New blood, new ideas, new thinking, have pro-
duced vital innovations in many directions.

Adler -Royal instruments are today fully up to the
minute in mechanical and artistic quality. Unimportant
mechanical changes in competing product will doubtless
develop from time to time, but we do not anticipate any
so-called revolutionary results, for this season at least. W hen
the phonograph is improved in any important way, it will
probably be an Adler -Royal improvement.

Stabilized value which will be permanently maintained
is assured the Adler -Royal line, and our dealers may de-
pend upon this. Faith in its future leadership in the industry
is show n by an early planned production schedule which
will insure adequate supplies of instruments throughout
the present selling season.

Adler -Royal has the vast resources, facilities and orga-
nization to maintain leadership, and to produce a superior
line of phonographs which have already proved their easy
and profitable salability.

Out production will continue to be merchandised in a
clean and wholesome manner, and we guarantee complete
Protection to our dealers through storm and stress-in
good weather and bad.

aailt,.'President
ADLER MANUFACTURING COMPANY
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ADLE ROY
the established value in the

Phonograph Industry
ACK OF THE Adler -Royal line stands a most efficient

factory and organization insuring exceptional stability

as well as satisfactory service.
The Adler Manufacturing Company, Inc., has been building
high quality music producing and reproducing instruments for
nearly thirty years, during which time it acquired every facility
requisite for success in the Radio and Phonograph fields.

All who visit the Adler plant are quick to note the high
average of skill among the large force of workers, and their
real interest in maintaining the exceptional quality always

identified with Adler products.
On the executive side, Adler -Royal manufacturing and

selling policies are administered by men of unusual experience
and proven capacity. Their record of achievement during the
most difficult period in the history of the phonograph industry
is the best guarantee for the future of all associated with

Adler -Royal products.
Inspection of the various models shown on this and the
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two following pages reveal a Radio and
Phonograph line wh ich possess obvious
salability, remarkable completeness,
and a distinctive character placing it

far in the lead of all competition.
Adler -Royal values satisfy the most
exacting customers-and the discounts
are extremely liberal.

N KEEPING with the quality of Adler -Royal models is
the sales policy and comprehensive national advertising
schedule on which this line is placed in the better class

retail store. An Adler -Royal franchise is something substantial
-a real pledge of cooperation.

Our franchise assures every dealer
against loss through price changes, of
Adler -Royal products which gives him
definite territory, and which stands
behind him day by day with valuable
advertising and selling assistance. A

number of excellent retail territories are
still open. On request we will be
pleased to state the qualifications re-
quired of dealer applicants and alsogive
further details of what an Adler -Royal
franchise offers Jon.

Where Adler Royal Phonograph and Radio models are produced. These factories have
alwass been devoted to the manufacture of musical instruments-their

facilities for high quality tamer work are also unexcelled.

ROPEKT RAMOS r
Mond Selig Megagor

K

u ensthIsKAISTSSYDienst Ssilst

AD LE
ROYAL
Combinations

I)
I \

Elizabi. than-Model So
Ileo,h1.14%.ix.. 1'1,14 36.in., 00,5 01 I

Radro.Phonogh Coiisolg High gual
r AdIcr. R or a I YhrAponn.r.,11 So i is hoses

'in"n't hni.7hOLTs
\sigh A.Iler Koval fivegube

sasho ser and unit

Spanish-Model 30
H..b, 34% ix.. Iride836.4..Edefriddr
Radio Ptinneerevh Consok. Hob qua!
ec Adleuhoyal Ptonoeranh. S.e.tchme,
Iran radio to pbonocnph-no adl,ra,

With Adler -Royal Rve.odbe Nenrodyne
radio set sad unit . . . . . $500

Photo topS.sdHl '''"."'!"16!°!1;:,;

All rendionitiem 'rural Nit1.181
Cairo or 6.0ftries

Adler -Royal

For superior. of nvaiorie resuha sorb
beaut.tul appearance added. no beire.

vid
eltoocc (as be mule Does entoel,

the unsightl, born. Com, pm.
plc, of sounJ ,e,....ludnoc. As devrlighssi
b v sis of phocitsgesph inantgattusc Aic

tog alum oi stanvvint . . S25



82d THE TALKING MACHINE WORLD
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ADLER MANUFACTURING COMPANY, Inc.
881 BROADWAY, NEW YORK CITY

%anodes. 1205050712.5,

ADLER-ROYAL
Phonograph and Radio

RE most desirable features of Phonograph and
Radio enjoyment are combined in the Adler -Royal
line. With Adler -Royal models in stock the dealer

has every favorable condition to do a maximum business
at a worthwhile profit. Write today for details of our
dealer proposition.

Radio -Phonograph Highboy
Model F

flekl 7n5{ ,2, ridth jf.irr . D541, n.

Highbo oualtry Adler Royal Phonortat
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Quality and Selectivity
Basis of Radio Salability

David Grimes, Chief Engineer of David Grimes.
Inc.. Says Quality Is Deciding Factor in
Selection of Radio Receivers by Public

David Grimes, the well-known radio technician
and writer and chief engineer of David Grimes.
Inc, manufacturer of Inverse Duplex receivers,
states that it is the general opinion in radio
circles that radio set building at borne by the

David Grimes
aymen has passed. That is, in so far as any
'olume of home -built sets affect the market for

manufactured goods. Mr. Grimes can speak
authoritatively on this phase of the radio busi-
ness for two reasons, one, in that he has been
actively engaged in the manufacture of com-
plete instruments for the past few seasons and.
secondly, through his relationship as a contrib-
uting editor on various radio consumer publi-
cations.

"People who have still to buy their first set

will be more favorably impressed with radio
provided only good quality arid noiie-free music
is permitted to reach their ears from the radio
speaker," Ire points out. "Such results arc usu-
ally obtained only from manufactured sets in

which the designers have taken into considera-
tion not only the merits of the various compo-
nents which enter into its make-up but also
down to the smallest details of construction.
A squawking, squeaking and distorted not or
one that lacks in selectivity could not possibly
leave a favorable impression on the listener.
Although he might remark on the wonders of
radio, his inward opinion would be that the time
is not ripe for him to invest.

"The quality manufactured set everywhere
available to -day gives the proper first impres-
sion to the radio prospect. This was not al-
ways so with the home -manufactured outfit.
The products that will meet with the approval
of the great unsold public are the instruments
that will give tone quality and selectivity. The

first to sell the receiver as a musical instrument
and the second to give satisfactory results."

Rafael() Diaz and Felix
Salmond, Columbia Artists

Two new artists of high cabiser and interna-
tional repute recently signed contracts to record
exclusively for Columbia records. They are
Rafaclo Diaz, tenor of the Metropolitan Opera
Co., who is held to be one of tile most promis-
ing and highly esteemed of the younger terrors,
and Felix Salmond, English violin -cellist, who
has a world-wide following through Iris many
appearances as soloist with famous symphony

orchestras in all lands. The first Columbia re-
cordings of these famous artists will be an-
nounced shortly.

New Fall Victor Line
Subject of Letter to Trade

Instruments Declared to Embody Several "New
and Startling Discoveries" - Line Includes
New Electric Pick-up Machine

The Victor Talking Machine Co. over the
signature of Roy A. Forbes, manager of sales
and merchandise, has sent out to the trade a
letter referring to the new instrument to be
offered by that company in the near future
The letter reads in part:

"At our recent conference with our distribu-
tors we demonstrated to them the new line
which we will place on the market this Fall.

"This line of instruments represents an en-
tirely new development in the art of tone re-
production and is in itself enough to give the
Victor dealer every confidence as to the future
of his business. These instruments, embody-
ing new and startling discoveries, can be mar-
keted at a price range that brings them within
the reach of all.

"In addition to this, we arc going to market
also this Fall what is known as an electric
pick-up machine, which means a talking ma-
chine wherein the tone is amplified by the aid
of vacuum tubes. This machine will not in any
way compete with the other line as it will oc-
cupy a distinct field.

"We also expect to place in your hands as
quickly as possible the very last word in talk-
ing machine and radio combinations. This com-
bination we can assure you will far outstrip
anything at present on the market.

"We are presenting to the public through you
the greatest line of talking machines and talk-
ing machine and radio combinations that has
ever been offered. With these facts in mind
we feel sure that you will be ready to face
the future with the feeling that you are going
to realize further substantial dividends on the
years and investment which you have put into
the business. Could any prospect be more

pleasing to the talking machine dealer than
this?

"We take pleasure in pointing out to you that
we have spent and are spending vast sums in
preparing this new line of instruments. We
do not think it out of place, also, to point out
that only the Victor Co., of all talking ma-
chine manufacturers, is in a position to do Ibis
work in the complete and perfect way that
the marketing of quality products demands.

"Very truly yours,
"VICTOR TALKING MACHINE Co.,

"Roe A. Foams,
"Manager of Sales and Merchandise."

D. M. Bauer Made Atwater
Kent Advertising Manager

PUWAPTERH3A, PA., 1,mi:other 8 -.The Atwater
Kent Mfg. Co., of this city, manufacturer of
the well-known Atwater Kent line of receiving
sets and loud speakers, has announced the ap-
pointment of D. M. Bauer as advertising man-
ager of the company. htr. Baum seas formerly
a district sales manager of the Atwater Kent
Co. and in that important position so distin-
guished himself that he became the logical can-
didate for the promotion to the important post
of advertising manager of this great organiza-
tion.

F. W. Kulicke, who has been with the At-
water Kent Mfg. Co. for over nine years, re-
cently resigned as advertising manager to be-
come associated with the Budd Wheel Co. of
Philadelphia and Detroit.

Demand for Special Record
A recent Columbia release. "William Jen-

nings Bryan's Last Fight," recorded by Vernon
Dalhart, to his own accompaniment, is selling
exceptionally well, especially in the South and
throughout the regions where the late Com-
moner was mint Wive

Priced to Sell Fast!
Pivot base, ball
bearing swinging
elbow, tone arm
combined with a

scientifically con-
structed repro-
ducer. Write for
samples today.

Our NEW non-adjustable unit of the
same superior quality as our adjustable
one. Remarkable units for volume, ac-
curate reproduction and mellow tones.

Write today for our exclusive proposition

Address our Executive Office at
149-151 Lafayette Street New York City
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Armies, navies and ships

A

THE CONCERT GRAND. UM price SIM/
The (anions Thompson bitube Neutrodyne with

e' ower for diatant station. Ulm either
dry or orage battery tubes. Two.tone ma
hog*, cabinet, with dry battery compartntent.

THE GRANDETTE. Lim price SIPS. A
5 -tube Thompson Neutrodyne, the same as the

Parlor Grand, butvertital
mahogany cabinet.

THE PARLOR GRAND. List prne Si e5.
The standard set of the Thornpion line. A
5 -tube Nextrodyne In an artimis loping two

:I'mrt;""
and volume of torte.

THE THOMPSON-FULLER SPEAKER
' 'd F1.

*
An ra': al, earl ' areks ' enblVI

osed in o belitoul mahogany cabinet .od t!c l atype which will ''''' ony netoP,Oom.Un-
limited capacity for tonal volume

without distortion.

THE THOMPSON
SPEAKER. List
price 825. The
allby whichall other speakers
are soil judged.
Employsa

ed
ape,

dia-
tal

cone -shp
phragm with large
composite horn. Sox

mbar special

THE MINUET. Apart.
mm House Special. List
price SI50. A new con
"piton of the Thompsn
&lip.. at lo the form

cell -Contained dry bat

rfkbaaTtri:
Mahoan. Me front

In melt comprising the
cone of the neve co,
yyt speaker, built In.

Single blaster Control
for tuning 211 circuit>
with a fixed MatiOntiod,
eating dial three tensesthe ordinary sire. A
Scathe radio unit using
sellcontained dry bat
eerie, but product, re
sults in distance, clarity
and tonal volume here-
tofore attained only with

the I rrrrr storage
battery seta

GDOCDPSOD



THE TALKING MACHINE WORLD 85

of the seven seas use
Thompson -built radio apparatus

WHEN one designs and manufactures
radio apparatus to be used by sailors
on the seas, soldiers on the field of
battle and operators in submarines
and aeroplanes-where life and safety
depend on faithful performance of
radio-the idea of dependable quality
is never subordinated to price.

Perhaps this influence on the lab-
oratory and engineering staffs of the
R. E. Thompson Manufacturing Com-
pany, which has produced some 116.
different types of apparatus, is the
main reason why Thompson Home
Receivers perform with dependability.

Today there are in use millions of
radio receivers sponsored by manufac-
turers or assemblers who are as new
to tnis aitncuit inaustry as oroaacast-
ing itself. Many of these sets will be
unsponsored when inexperience has
taken its toll. Between theory and

practice there is a vast gap that no
manufacturer can cross save over the
bridge of experience.

It is significant that three of the five
Thompson models offered this fall are
exactly the same ones that were so
popular last winter-and they bear
the same prices. Their superiority is
so great that they enter their second
year undisturbed. These three receiv-
ers, with the two ultra -modern ones
just added to the line, give the
Thompson dealer the commanding
position in his locality.

Be a Thompson dealer. Enjoy
absolute confidence in the sets you
sell. Know real stability in radio.
Write us for complete information.
n. E. ThOALIIJJVIL I r, d,s tca,;As
30 Church Street, New York City.

Prices slightly higher west of the
Rocky Mountains and in Canada.

SUPER - THOMPSON DUO -
TONE CONSOLE. List price
$360. A 5 -tube special Neutro-
dyne with single master control,
large Queen Anne console cab-
inet, with space for all batteries
or battery e:iminator. Includes
the newly developed Thompson
Duo -Tone sound - reproducing
system, comprising both spe-
cially designed bass and treble
tone speakers, built in and oper-
ating together as desired, cre-
ating both sound perspective
and a range of tonal reproduc-
tion never heretofore attained.
The greatest contribution to
sound recreation realism since

broadcasting began.

RADIO
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Albany Firm Appointed George H. Bliss Resigns
Kolster Radio Distributor to Enter Real Estate Field

Electrical Supply & Equipment Co., Prominent
Jobber, Popular With Up -State Trade, Plans
Building of a Strong Dealer Representation

ALBANY, N. Y., September 10.-Appointment of
the Electrical Supply & Equipment Co., of this
car, as exclusive distributor for Roister radio,
just announced by tine Federal Telegraph Co.,
has met with keen interestong dealers in
New York State. The Albanyam distributor, who
also maintains brunettes at Buffalo and Elmira,
is highly popular among the radio trade, and
the announcement of its association with Roi-
ster radio has brought ninny letters from deal-
er. requesting detailed information.

Under the plan of limited dealer representa-
tion, based upon population, as set forth in the
policies outlined for tine sale of Roister radio
by the Federal Telegraph Co., representatives
of the Electrical Supply & Equipment Co. trill
'tart out at once to visit the better class of deal-
ers in the territory, and discuss the Kolster ra-
dio proposition with them from the standpoint
of permanence and the upbuilding of a staunch
and reliable dealership organization.

Sterchi Bros. New Quarters
Opened in Bristol, Va.

Large and Well -Equipped Music Department
a Feature of the New Store-Given a Promi-
nent Location-Many Novel Features

BRISTOL, VA., August 15.-The remodeled quar-
ters of the Sterchi Bros. Furniture Co., at 710-
714 West State street, have been formally
opened to the public this week, featuring a
large music department, The latter is situated
at the right of the entrance, the front of the
department being given over to the display of
pianos, with phonographs and demonstration
rooms in the rear. The new building is thor-
oughly modern and incorporates many novel
features, which add to the better display of
the stock.

The Walcone Radio Mfg. Co., New York City,
was recently incorporated at Albany with a

capital stock of $10,000. The incorporators arc
H. M'eedenbaum, M. J. Kanin and G. Weiss.

Vice-president and Manager of Eastern Division
of United States Music Co. Succeeded in New
York by J. W. "Mace" Wale

George H. (lack) Bliss, for the past three
and one-half years vice-president and manager
of the Eastern division of the United States
Music Co., Chicago, with headquarters in New
York, recently announced Iris resignation from
that company in order to accept an unusual
opportunity to enter the real estate business
with a group of Westchester County men who
have large holdings both in Westchester and
Florida.

It was but natural that Air. Bliss should feel
deep regret in leaving the trade with which he
has been associated for seventeen years. He
started in the music roll industry as manager of
the music roll department of the Baldwin
Piano Co., in St. Louis, in 1900, and two years
later entered the employ of the United States
Ml usic Co., as wholesale traveler, being the first
man to travel continuously and exclusively in
the interest of music rolls.

In 1914 Mr. Bliss joined the Melville Clark
Piano Co. to promote the sales of Q R S rolls,
and a year later came to New York to establish
an Eastern branch of tlit company. In 1922 he
became vice-president and manager of the Con-
solidated Music Corp., which comprised some
of the leading popular publishers in the field.

In January, 1922, Mr. Bliss returned to the
United States Music Co. and established a New
York branch of that company, the unqualified
success of which is generally recognized in the
industry.

Mr. Bliss trill be succeeded as manager of
the Eastern division of the United States Music
Co. by J. W. "Mace" Wale, the dean of the
Eastern sales force.

Arthur A. Friestedt, president of the United
States Music Co., said in connection with Mfr.
Bliss' resignation:

"Mr. Bliss is leaving us with the well wishes
of our entire organization and it is my per-
sonal pleasure to commend the inestimable
services which he has rendered in establishing
our Eastern division in the highest possible
terms.

"Ile will be succeeded by J. IV. 'Mace' Wale,
whom he was privileged to choose and who

Yes, there is a Difference
in Talking Machine Felts
HOW shall a talking machine manufacturer, who seeks the utmost

quality in turntable felts, make the right choice?
"Felt is felt," you say. Not sot Turntable felt of different makes

may look alike, but there is a wide variance in quality.
It is easy to skimp in the quality of wooL And it is easier still to

skimp in the felting process. The life and strength of the wool will be lost
if the work be handled by any but the most skilled experts.

How, then, shall you know. This is the safe and sure way:

Try "AMERICAN"- it's the standard
Durability is inbred in American Felt Company's felts. In quality of

raw material and quality of workmanship they are unequalled. And to
insure longer service, all our felts are now protected against ravages of
moths. This is done during the process of manufacture-not after.

The constantly growing preference of talking machine manufacturers
for these good felts is the best proof of their worth!

Write our nearest office for quotations. Experienced felt men there
are ready and eager to serve you.

AMERICAN FELT COMPANY
213 Congress St., Boston 114 E. 13th Street, New York City

325 So. Market Street, Chicago

bas been associated with our Eastern sales or-
ganization since its inception.

"Mr. Wale will assume his larger responsi-
bilities with the advantage of many trade
friendships and years of experience in this field
and our utmost confidence inn his ability to con-
tinue the splendid record of Mr. Bliss."

On Wednesday evening, August 19, the en,
ployes of the New York Division of the U. S.
Music Co. attended a banquet to their retiring
vice-president and manager, George H. Bliss,
the affair being held at the Cafe Boulevard. A
set of resolutions were presented to Mr. Bliss,
following which Inc introduced the nets manager,
J. W. Wale.

Sterling Radio Co. Now
in Spacious New Building

Sterling Radio Co., Kolster Distributor, Occu-
pies 14,000 Square Feet in Three-story Build-
ing Devoted Exclusively to Radio

Sr. Loots, Mo., September 8. --Invitations to
visit the spacious new home of the Sterling Ra-
dio Co., Kolster distributor, located at 1515

Grand avenue, have been mailed to all of the
company's dealers and friends.

The new three-story building, just completed,
consists of 14,010 square feet of floor space,
which shall be devoted exclusively to the whole-
sale radio business.

In an official announcement of the opening
sent to the Federal Telegraph Co., manufactur-
er of Kolster radio, G. C. Bonfig, of the Ster-
ling Radio Co., said: "With these improved fa-
cilities at our command, see are confident of be-
ing able to give Sterling dealers better service
and consequently enhance the value of Kolster
radio in the 'Heart of America' territory."

New Audio Transformer Is
Offered by King Products

BUFFALO, N. V. September 7 --King Quality
Products, lire., is offering a new audio fro

quency transformer
embodying special
core and winding
features designed to
improve both vol-
ume and quality of
reception which has
attracted much at.
tention. The com-
pany's technical de-
scription of the new
product follows:
"The core is built

King Audio Transformer up of 7/1000 -inch
stock of laminated silicon steel. These lamina-
tions or sections number about 172. The core has
approximately twice the cross-section area of the
ordinary amplifying transformer core, thereby
covering a broader band of frequencies and in-
cluding all of those found in the speaking and
musical range. This results in full, faithful re-
production of tone without distortion. Tine coil
leads are brought out in such a way that they
do not conic close to the core, thereby prevent-
ing leakage and short circuits. The core wind-
ing ratio of 2V to I was chosen as producing
the best and most consistent results. The low
distributed capacity and the AC impedance are
of the proper value to match the average stand-
ard tube. Core and coil are shielded to elim-
inate magnetic interaction and prevent distor-
tion and howling. Binding posts arc made with
a square base so that the leads will not be
twisted off. The finish is black enamel with
a brown top. Over-all dimensions arc 3N inches
high, 214 inches wide and WI inches deep."

"Music" was the theme of a recent talk be-
fore The Finc Arts Club, Portland, Ore., by G.
F. Johnson, of the G. F. Johnson Piano Co., and
president of the Oregon Music Trades Ass'n.
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SILENT S. S. MOTOR

MODEL S. S.
The Standard Portable Motor

otturontt,d to play in excess of 2 records. Regulator within the
motor and foolproof. The true running of the governor and
rigidity of turntable shaft assured through patented adjustohlr
features. Absolutely silent in wind and operation.

The Silent Motor Policy
is based upon the knowledge of the important facts confront-
ing the dealer.

FIRST: Competition is unusually intense and the deal-
er must he doubly certain that the article he sells stays sold
and produces a satisfied customer.

SECOND: The buyer of today is not "Penny wise and
dollar foolish," but fully appreciates that utility and satisfac-
tion are found only in high quality merchandise.

THIRD: Many dealers sell talking machines on the in-
stallment plan and a defective motor in a sale of this kind
results in expensive service, the loss of record sales and final-
ly the return of the machine by the thoroughly dissatisfied
customer.

FOURTH: The average Luyer knows practically noth-
ing nor cares to learn about the mechanism of his phono-
graph. In view of this fact the motor must give perfect per-
formance from the time of the sale.

SILENT MOTORS are intelligently designed and con-
structed of the finest materials, to give long and perfect
service.

THE SILENT MOTOR CORPORATION
321-323.325 DEAN STREET BROOKLYN, N. Y.
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The New
Simple, Sensitive, Selective
The Magnavox Single Dial

MAGNAVOX 7$
FAe tube tuned radio Irv.
Wens" t. SAW.. Mag-
naox Lomud Speaker: en.
dos. MI banenex Actic
niabopinv cabinet. hannid
rubbed finish. Pracc,
outmM.orbaneriev,

$200

MAGNAVOX 35
Table model, Magnavi,
builven Loud Speaker, en.chtin. II Bowies, ea.
poicd dial panel. Price,

about cubes or bsneries.

$145

STANDARD
CALIBRATION

WAVE
LENGTH

Last year Magnavox introduced the single dial control to
the Radio world.

This year the Magnavox single dial is perfected.
Simple, of course-a flick of the fingers makes you master of the air-
Sensitive-Factory tuned with the Magnavox tuning meter, 1000
times more sensitive than the human ear. No multiple dial control
can equal it for fine tuning-no human fingers can adjust a series of
dials to the exact unison of the Magnavox circuits which are forever
in perfect resonance.

Selective-If you know the wave length of a station, turn your Mag.
navox dial to that length-and there it is. The New Magnavox tunes
through the big, powerful stations when right under them-the New
Magnavox circuit and the Torodial R. F. transformers do the trick.
Small Selling Cost-And for demonstrations-the Magnavox single
dial tuning will enable your prospects to do their own demonstrating
and each one of your salesmen to make three and four times as many
house demonstrations as ever he did before-and so treble and
quadruple his sales.

The New Magnavox is a set you can sell with utmost confidence,
knowing that any amateur, a child, a svoman, can operate it with
complete satisfaction.

MAGNAVOX JUNIOR
Same circuit as Magnavox
75. A compact. ponable

$85

MAGNAVOX 10
glIcv inc en

Av cf la iia.IVIIC., or

rc.Cr

Alin,:

loud iocalec.

$110
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NAGAIAVOX
The most advanced feature in Radio

The Magnavox Receiver Units

At NW, %VOX 11-20
1..,..J Speaker

Frpecially witpred for me
with hfirenayee Model 10
Radio Ropieing Ser. Price
of the SLR. Cabinet Model
snludsmi cord and plug is

$25

NI' %V MAGNAVOX
Ann -Note Tube

The Maley°. Anti Noire
Tube witrh bakelite base his
troy standard base and
ir ust J either at  detector
tube PI an antplift ins tube.

Peke $2.50

Here is the greatest advance in Radio development yet
achieved-All Magnavox Receiver Units on all Magnavox
models are interchangeable. Figure out what that means to
you in making service easy. Service! Why service with
Magnavox is instant, complete, everything it should be. A
new Unit slipped into place-the old Unit fixed up at leisure.

Then think of this-
No Magnavox set can ever become obsolete-If, through
constant research we can better the Magnavox circuit next
year-a change in Units only is all your customers will need
to bring their Magnavox right up to date.

This advertisement has listed but two of the many
outstanding features of the New Magnavox-the
set which will make radio history this year.
Backed by powerful, consistent, large space adven.
tieing and a unique dealer policy, those fortunate
enough to secure a Magnavox franchise will un-
doubtedly make the coming season the most profit-
able in their history.
Write, or better still, wire at once for particulars.

THE MAGNAVOX COMPANY

MAGNA% OX )
Loud Speaker

Alcvnato Loud Speaker.,
,,711,1ne ali favors err

1,'ou 'LECtrl Iffra 7.5
inch bell. w 

rn" $25

1315 So. Michigan Ave., Chicago OAKLAND, CALIFORNIA 130 West 42nd Street, New York
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Selective Dealer Distribution Plan Is
Announced by the Radio Corp. of America

New Merchandising Plan Founded on Principle of Trade Prosperity Through Service-Most
Progressive Dealers to Handle R. C. A. Line-Will Be Backed by Full Co-operation

A new merchandising plan founded on the
Principle that the retail radio business will
prosper in proportion to the service rendered
to the public has been announced to the trade
by E. E. Bucher, general vales manager of the
RCA. The plan is designed to protect the pub-
lic against misrepresentations of the unscrupu-
lous "here to -day, gone to -morrow" dealer, and
requests honest and intelligent representation so
that not only the public but dealers and jobbers
also will reap the full benefit of such representa-
tion. This ncw merchandising plan known as
the Selective Dealer Plan involves specific per-
formance on the part of the dealer in accord-
ance with certain standards which the RCA has
set up based on public demand. The dealer
must strictly adhere to these standards in order
to receive recognition. This recognition will
be evidenced by the display in the dealer's shop
of the RCA "Authorized Deal, Sign" which
carries with it the valuable RCA franchise. The
plan requires that to be eligible for selection
as an RCA registered dealer, a firm must have
established and must maintain a satisfactory
volume of business and above all must service
that volume adequately in addition to meeting
the credit requirements of the plan.

The announcement of the nets policy to RCA
jobbers reads in part as follows:

"The RCA herewith announces its selective
dealer policy to become effective January 23,
1926, at which time records of dealer perform-
ance and service to the public will be ample for
the purpose of selection and the RCA author-
ized dealer signs will be ready.

Letting the Public Select RCA Dealers
"In the Saturday Evening Post of hfay 30, the

RCA clearly outlined its policy towards its dis-
tributors as follows:

the number of wholesale dtaributors is /In,
Red, the RCA bas felt that no artificial restraint should be
placed upon the Sow of its merchandise through retail
nutter.. especially when radio sets are in mels spontaneous
and universal demand

"'In this way It is believed that the public itself will
select the moms where it ie desirable to hare Radiolas,
Radsotrons and Radiola accessories always in stock.

"'By selecting its own dealer.. the public will aid in.
dustry Is the rough discussed task of reducing the cost
of dietribution.

"'It will give an incentive to honest and reliahle

dealers whose interest in she customer deer not sine will,
tbe ringing of the cash register after sale is made.

"The full strength of the advertising program
of the RCA will be continuously behind its
authorized dealers, and corroborated complaints
from customers that dealers arc misrepresent-
ing our products, failing to give proper service
to the public with reasonable charges, or mak-
ing fraudulent representations to the public, will
be sufficient reason for withdrawing the valuable
franchise.

"It will be a valuable franchise. The lumber
will be limited mainly on the basis of the
service given to the public, but also with a

frank recognition of the fact that Authorized
RCA Dealers should have opportunities for
profitable volume. We want to create a profit-
able permanent bovines, for them because it is

the only way in which they ran serve the public.
"It is quite dear to us, from the mail, the

press and individual expressions, that the pub-
lic looks to Radio Corporation of America
to protect it front dealers who are here to -day
and gone to -morrow; who sell a radio set and
then lose interest in it; or who, when called
upon for a simple readjustment of a screw, or
a wire, or a tube, either deliberately, or through
sheer stupidity, put the whole set awry.

"It is because the very essence of our dealer
policy comes from the public and is designed to
fulfill our responsibility to the public and to the
dealers who will be our permanent representa-
tives, that we feel free in asking your complete
and, loyal co-operation.

Responsibilities of Distributors
`Just as we feel it essential to have as au-

thorized dealers only those who will serve their
customers with a sense of responsibility, so we
will limit the number of distributor, to those
who best serve the dealers in their own trading
zone.

"Just as the volume done by a dealer will be
evidence of public preference when checked
against his service, so the volume done by a dis-
tributor will hereafter be checked against his
service to his own dealers in his own normal
trading area. We suggest and recommend o
all our distributors that they sell Radiolas and
Radiola accessories to our authorized deals s,

Sending him home --happy!
EV,E.RY. time your customer goes home with

'fn., :::,r,`:`,,,f,71.,°g°,4:t.-;::°501'.1%`1.!!"
Ite's happy and satisfied.
Phonograph dealers all over the unntry. Jim

Smith Isom Boston, George Brown from Kale -
and Jack Green of Los Angeles, are fast

learning the secret of satisfying customers.

thIv! rg:r1c7i:'` `""e
A vats to the wise Is sufficient-SELL

OXIA. needia
Products of the

GENERAL PHONOGRAPH CORPORATION
25 West 45511 Street OTTO HEINEMAN, President New York City

and to our authorized dealers only; and we
further suggest and recommend that they sell
to those in their own normal trading area and
within such area only, so that they can render
the merchandising service we expect them to
render to such dealers.

"Our dealers, in turn, will be confined to those
who maintain. a definite servicing policy on
Radiolas and Radiola accessories. Public ac-
ceptance of the prices at which we advertise
Radiolas and Radiola accessories permits a

dealer a profit that is sufficient to warrant a
liberal and expert servicing policy with moder-
ate charges. Dealers failing to render service
to the purchasers of Radiolas and Radiola ac-
cessories will not be authorized RCA dealers.

"Service, volume and credit will be the three
tests in determining the RCA authorized deal -
rev. This selective dealer plan does not apply
to the sale of Radiotrons. Radiotrons are more
in the nature of a commodity than a specialty,
and nicer convenience in purchasing becomes
the important factor. All RCA dealers will, of
course, be authorized as well to sell Radiotrons,
but the value of their franchise will lie in their
exclusive right to sell and service the profitable
and well -established line of Radiolas and Radi-
ola accessories such as loud -speaker and power
units.

Details of Plan
"So that RCA may select its dealers on the

basis of public preference, as shown by concen-
tration of purchases, we are asking all our dis-
tributors to begin the preparation of a list of
their dealers and to keep records of their pur-
Chases, credit performance and servicing repu-
tation, individually, furnishing us such records
complete from September I to December 31,
1925.

"Upon the basis of such preliminary evidence
of public choice and satisfaction, RCA will is-
sue authorized dealer signs reading as follows:

RCA AUTHORIZED DEALER
The presence of tile sign In a dealer's shop in&
cater our faith in the dealer's willingness and
ability to serve patens of our products, as they
are entitled to be 'erect!. This sign iscur prop.
eery and will be withdrawn (mm dealer whom
ne find to be misrepresenting RCA products to
the public.

RADIO CORPORATION OF AMERICA
RAPIOSSOSS and Ramon Accessostss

Produced only by RCA

"The major test to be made to determine the
eligibility of a dealer for one of these signs is
a vital test, and after December 31, 1925, there
will be rigid adherence to it. This test is
whether the dealer gives expert and honest
service to his customers on RCA products. If
the dealer's interest in his customers ends with
the sale over the counter, he will not be eligible
for the RCA dealer franchise. Where his
service assures the final satisfaction of the cus-
tomer, after the set is installed, the evidence
will be regarded as satisfactory assurance that
such a dealer not only will remain in business
but will develop volume.

"The dealers who have rendered service to
the public on Radiolas, Radiotrons and Radiola
accessories have mainly been favored by the
public with its purchases: and the Radio Cor-
poration of America herewith requests of its
distributors that they keep records and furnish
to us a list of their dealers, with the following
information filled out on forms which we will
furnish.

"After January, 1926, distributors will be
asked to furnish volume, credit and service re-
ports (volume by the number of sets and loud
speakers sold) at stated periods, or at least
once every six months.

What the Franchise Will Mean to Dealers
"The authorized dealer sign of RCA will rep-

resent a real franchise, backed by the entire
advertising program of RCA. Beginning in
January, 1926, the public will he advised of the
policy adopted by the Radio Corporation of
America, and will be requested to co-operate by
buying Radiolas and Radiola accessories from
only authorized RCA dealers. That there will

(Con/faired .on page 91)
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Size and Price
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LAVISH in VOLUME !
WHEN you demonstrate this urn typc N & K Land -

speaker the customer is almost taken off his feet
with the sohnne ot cheat, natural tone that pours out

of this modest little instrument. For the N & K Model
's Loudspeaker is in reality a musical instrument upon
filnch sound waves play in perfect harmony.

For years N & K have been at work to produce a
speaker that should retain the wonderful distinctness for
which the N & K Phones are famous, arid yet have suffi-
cient volume to please those who like their music by the

HMI " They have (// r : 'dud here.

The New

And have also thrown in a grrat big plus-POPULAR
PRICE.

Retailing at 512.50 this ingenious loudsprak r is -

to meet the biggest field of dcsnand that r
has yet been able to satisfy. For it apps.,)
pocketbook equally. It appeals to just th
you cater to. And you arc losing morn) sir tailing t
make rightful profits if you arc not nose displaying this
new N & K Model S Loudspeaker. .\ sk your jobber. If
he is not yes supplied, notify us, and we will take imme-
sh., I !; see that your customers' needs :sr, toil

8h
LOUD,RESAKER

NEUFELDT & KUHNKE DIV.
Th. Goldschmidt Corp.

Dept. T9, IS William St., New York, N. Y.

Imported
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Selective Dealer Plan

Announced by Radio Corp.
(Confirmed from page 90)

be an ample number of dealers throughout the
country-dealers who w! to assoc.!. them-
selves with radio leadershipn and a firm merchan.
disitsg policy designed solely in the public in-
terest --needs no argument.

"With the agreement among our research and
engineering departments that the super-heterm
dyne principle completes the foundation for all
future developments of Radiolas, and with pub-lic preferences more clearly established, the
Radio Corporation of America feels that thenext step is to give public identity to its dis-
tribution or ganiation.

Distributor Co-operation
"Carrying out this program, so that it will

he, in practice as in its intent, in the public
interest, requires the whole -hearted co-operation
of every distributor of RCA in this plan. RCA
cannot make an intelligent selection of dealers
unless the distributors assist iv furnishing data

as to the extent to which Radiolas, Radiotrons
and Radiola accessories are being sold to indi-
vidual dealers. And against these volume fig -

tires our own stiles force in the field will report
whether a servicing policy is consistently em-
ployed by the dealers to whom the authorized
dealer sign has been loaned. The sign will re-
main the property of the Radio Corporation of
America and will be its assurance to the public
that the dealer holding it is reliable and render-
ing the service required.

"In order to vindicate the public pledge of
which this authorized dealer sign is the symbol,
it will be obviously necessary for our distribu-
tors to work closely with RCA dealers, edu-
cating them in the selling and servicing features,
co-operating with them in newspaper advertise-
ments, aiding them in the display of RCA win-
dow trims, and explaining to them the advan-
tages of the RCA time -payment plan, and giving
them other merchandising aids.

"The distributor echo sells Radiolas and lta-
diola accessories outside of his normal trading
zone in abandoning the servicing feature, be-
Callse he is not equipped to take care of the
education of dealers or to check up their service
to the public outside his normal trading zone.

"Radiolas have reached a point similar to
that in the automobile field. where the public
does not want to be troubled by experimental
servicing or the sort of servicing that makes a

large job out of a small one. Radiolas, Rash
otrons and Radiola accessories are built to last.
and where any readjustment or replacement is
required, an experienced man, familiar with tl
line, can make the readjustment simple,
promptly and efficiently. That is the sort I':
service that the publie.wants, and it is the set.
of service that this selective dealer plan is de.
signed to produce for the public, for the hi
time in the still brief history of radio."

Mrs. John H. Colwell Dead
Mrs. John H. Colwell, well known in talking

machine circles in the metropolitan district
having been assistant manager of the Victrol I
department of Lord & Taylor's for a number o'
years, died recently of heart trouble. Mrs. Cal_
well hod been ill for nine months with scram
and heart trouble and the sudden death of III-
stepfather, E. D. A. Colvin, was too much of .

shock for her. Mr. Colwell is a piano man con
seated with Mathushek & Sons Piano Co., Nev.
Brunswick, N. J.

Detroit Firm Expands
The Bayley Music Co., Detroit, Mini., has

completely renovated and greatly enlarged its
wareromns This aggressive concern has built
up a substantial business through vigorous and
consistent sales promotion,

Dr. P. A. Kolster Visits
Eastern Headquarters

Chief Research Engineer of Federal Tel. Co..
Prominent Radio Inventor, Expresses Opti-
mism Over Fall Outlook for Kohler Sets

Dr. Frederick A. Kolster, chief re irarcit
gine, of the Federal Telegraph Co., is spending
a mouth in the East preparing plans for the
forthcoming season in connection with the new

Dr. Frederick A. Kolster
radio receiving sets which bear his name. Dr.
Roister has made several trips East since plans
have matured for the manufacture and sale of
the new Roister radio and intends to devote
his time as evenly as possible between the New
York office, which is merchandising headquar-
ters, with adjacent factories in Newark, N. J.,
and the home office of the Federal Telegraph
Co., located in San Francisco, Cal.

Following an initial inspection of the facto-
ries and offices, Dr. Kolster scat highly optimis-
tic as a result of the progress made and ex-
pressed considerable confidence in the possi-
bilities this season for a high-class radio re-
ceiving set combining artistic furniture with
fidelity in performance.

Dr. Roister is the inventor of the new Rol.
,,,la -Circuit and is chief research engineer

of the Federal Telegraph Co., manufacturer of
Roister radio. He was for eight years head of
the Radio Section of the United States Bureau
of Standards and represented the United States
Government at the International Radio Confer-
ence in London. Dr. Kolster has also been
named to attend all of the radio conferences
called periodically by Secretary Hoover.

Two New Remo Speakers
Announced to the Trade

Remo Trumpet and Remola Radio Speakers
Now Being Delivered to Dealers

MERIDFN, CONK., September &-Loud speakers
that maintain true tonal value and yet at the
same time arc particularly attractive, have long
found a ready market in the talking machine
field. The Remo Corp., which has for several
years produced loud speakers, has given special
attention to the development of the talking ma-
chine trade as an outlet for its product. It is,
therefore, interesting to learn of the addition
to the Remo line of two types of speakers, of
which deliveries have just started. They arc
termed the Retno Trumpet, concert type, and
the Remola concert cabinet. The retail price
of each has been made the same and, therefore,
the matter of selection between the horn and
cabinet type remains a personal choice. In
both the trumpet and cabinet the reproducing
units are fixed and no adjustment is required.
The black and antique gold relief of the horn
gives a particularly pleasing effect and the Re-
mota has a mahogany cabinet which also has
its specific appeal. It is announced that the
Junior Remo Trumpet will be continued with a
reduction in price from $12.50 to $10.00 list. In
addition to the price reduction in this smaller
but very popular model it is stated that the
volume and tone qualities have been greatly im-
proved.

Ray Miller in Youngstown
Youunslowtr, O.. September 8.-Ray Miller and

His Brunswick Recording Orchestra made their
first Youngstown appearance Saturday night,
August 29, at Southern Park Inn. Miller and
his fourteen musicians were featured at a big
dance at this park Brunswick dealers is
Youngstown tied lip with the appearance of the
noted band leader and hi,
ating a demand iv:

Owit!AW7i,r011/
I/Ie./Yea/le-

Trngd rylV.,"kuesr,rurier7t"'SteTt:::
Holmes. we Ind, owed their rapid volutions Si
Watson and Ma ever beady needle.

Ao the phouorraph toothless, maul a Saes -
10(k

doealer
owes Ms I aaaaa sed record businesst the aliellcatiou of the needle -sr rather. thevper eedleu

Xs% 11:.?7:rterrains .1L.1:!"`"`"r°
Every lime eau 11 a

:etc"'Ise sell a packeer

Oltik 4.4 Weedies,
Products of the

GENERAL PHONOGRAPH CORPORATION
25 West 45th Street OTTO HEINEMAN, President New York. N. Y
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The Season's
This

FEATURE
wins everyone who sees a Kolster.

No dials! No meaningless com-
bination of numbers. Just this
single indicator.

A Kolster owner can turn from
station to station by name.

Think what a talking point this
is! But it is only one of the features
which makes selling a Kolster easy.

A Kolster's main feature is its
wonderful tone. It is a remarkable
demonstrating set. To hear it
creates buyers.

Learn all about the Kolster.
Write or wire at once for complete
information.

KOLSTER
Kolster Radio is the perfected instrument designed by
Frederick Kolster, formerly Chief of the Radio Section of
the United States Bureau of Standards. Offered by the
Federal Telegraph Company (of California) headed by
Rudolph Spreckels, the noted banker, a Kolster franchise
is a permanently valuable asset.
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Sensation
Kolster everywhere is the
talk of jobbers and dealers

Jobbers from every section of
the country came directly to
New York to close.

Many said: "Kolster is the
greatest sales and profit oppor-
tunity in radio today. Kolster
policies reduce the risk of job-
ber and dealer to the vanishing
point."

Dealers are being rapidly
named.

Don't make final arrange-
ments until you get all the

facts about Kolster. Our big
advertising campaign starts
September 12th.

Double spreads in color
every two weeks in The Sat-
urday Evening Post. Big news-
paper ads.

The public will see one of
the biggest advertising cam-
paigns in history.

It will create national inter,
est and demand.

FEDERAL TELEGRAPH CO.
got Cali/orals)

Merchandising Division
Woolworth Building

New York. N. Y.

RADIO
Kolsters are offered in four models:
two Eights in console style-
two Sixes in table style. All are
beautiful cabinets, designed
by experts, built by famous wood-
working craftsmen. Your cus-
tomers will admire the beauty of
Kolster sets.
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Attention of Ohio Trade Centered on
Merchants' Convention in Cincinnati

Comprehensive Program Features Event Dealers Stage Sales Promotion Drives in Anticipation
of New Fall Models-John Church Co. Planning to Move-Panatrope to Be Demonstrated

CINCINNATI, O., September 8.-1n antieipation oi
the advent of new types of talking machines,
svhich were about to come on the market, many
dealers made sweeping price reductions. Be-
cause of the lowered prices, which frequently
amounted to a fifty per cent reduction, the sales
of talking machines were numerieally large, and
stocks are reduced to a minimum.

Some dealers were of the opinion that pres-
ent type% of machines would immediately be
made nnsalable by the coming of the new, but
the majority feel confident that all buyers will
not immediately take up with the new ideas, and
therefore present storks can be sold out with-
out difficulty and without great sacrifice.

The Ohio Merchants' Convention
Just as this issue of The World reaches its

readers the sixteenth annual meeting of the Mu-
sic Merchants' Association of Ohio will be un-
der way at the Hotel Sinton Isere. The conven-
tion will continue for tss o days, Tuesday and
Wednesday, the 15th and 1611,, and an inter-
esting and constructive program will be fol-
lowed. The convention will officially open on
Tuesday noon with an address of welcome by
the Hon. J. T. Carroll, Mayor of Cincinnati.
Otto Grau, president of the Association, will
respond. The opening business session on
Tuesday afternoon will be given over to re-
ports of the officers and to discussions on
"Overhead Compared to Volume," led by J.
Fred Van Court, and "Financing of the Music
Business," led by Charles H. Yarling. The ses-
sion will be adjourned at three o'clock and a
trip to Cody's farm in the hills of Kentucky
will be made in motor cars. Dinner, dancing
and out-of-door games will be the order of the
day at this celebrated resort

Wednesday's business starts with a report of
the Mutual Insurance Committee, of which
Charles H. Yarling is chairman. A discussion
on "Bait Advertising" is next in order with C.
L. Dennis leading the discussion. Alfred L.
Smith, general manager of the Music Industries
Chamber of Commerce, will make a report re-
garding current rulings with reference to Fed-
eral income tax on instalment sales. A dis-
cussion of "The Carrying Charge," led by 0.

H. Boyd, will be followed by the report of the
Carrying Charge Committee. The meeting will
then adjourn for lunch. At the afternoon ses-
sion on Wednesday discussions will be held on
"Hose to Create and Secure Trained Piano and
Musical Merchandise Salesmen," led by Robert
E. Taylor, and the "Future of the Phonograph,"
with J E. Henderson presenting the viewpoint
of the manufacturer and C C Baker present -

An Informal dinner and frolic will be held tii
the French ballroom of the Hotel Sinton to
close the convention. The feature of this gatli.
rring will be an address by Alex McDonald nu
the subject "Make America Musical," and a mes-
sage from Henry E. Weiscrt, president of the
National Association of Music Merchants, enti-
tled "The National Association." The nett ly
elected officers will be installed and the remain-
der of the evening will be given over to dancing
and general merrymaking.

John Church Co. Seeking New Home
The John Church Co., which has for many

years been located at 109 West Fourth street,
is now seeking a new location, due to the fact
that this building stands on part of the ground
that is to be occupied by the new Chamber of
Commerce. Several places arc under consid
eration, it was stated by Willis L. Gibson, vice-
president of the company, but no decision has
been made as yet. "Our August sales were sat-
isfactory for the season," stated Arthur Mer
gott, sales manager, "and our special drive on
talking machines and records reduced our stock
to a very lose point."

Welcomes New Type Instrument
"In my opinion the introduction of the new

electrical s'pick-up' talking machine will be of
great benefit to the dealers," stated C. H. North
vice-president of the Ohio Talking :Machine
Co., wholesaler. "The market for the present
talking machines will continue long enough to
permit the dealers to close out present stocks
gradually, and the same may be done with the
present records. Vs'e have had innovations in

CikkRuords
INCREASED SALES

This is the time to prepare for your increased sales. Fseryoni ha, returned to town. Es c-
nings are being spent dancing to phonograph music, or enjoying the popular songs of
Broadway. Okeh Records are best enjoyed, therefore everybody is buying them. if you
aren't selling Okch Records you arc not able to satisfy the musical selections of every
customer who comes into your store. And so it is time to become an Okeh Dealer. And be
sure that your stock is generous enough to satisfy the demand.

THE PROFIT MAKER
IS SELLING ask -Records

Ask an Okeh Dealer! He knows what it feels like to enjoy good profit Dance records
-of course they are the liveliest and best recorded. Vocals-the latest popular Broadway
hits bring the theatre into the home. Old Time Tune music-for truthful portrayal of char
acter it is without parallel. Race music-what more can you ask for when they arc the
greatest Race artists in America. Sell quickly-you bet they do l We have an Okch Dealers'
agency which may interest you if you soill write for the details.

STERLING ROLL AND RECORD CO.
137 West 4th Street, Cincinnati. Ohio

the talking machine and record market before
this, and increased sales have always been the
result, with increased profits to the dealers."

Panatrope to Be Demonstrated
The local house of the Brunswick-Balke-Col-

lender Co. has just sent to its agencies a eir.

eular which gives information about the Pan-
atrope, a new machine tiro reprodnees on the
electrical principle, departing from the conven-
tional way. This new product, it was stated,
will be exhibited in Cincinnati during the con-
vention of the Ohio Music Merchants' Asso-
ciation, September 15 and 16. The Brunswick
Co. and its agencies, it was explained, has held
to the regular prices during the Summer, mak-
ing no reductions to dispose of present stocks,

ing the viewpoint of the dealer. The report of and no decline in stock valises is expected to

the Advancement of Music Committee will also result from recent improvements.
be presented. The Resolutions Committee will Portables and Records Selling Well
report and new officers will be elected. "Records have been selling in good volume

all Summer, and the demand for talking ma-
chines has been better than it was in the cor-
responding period of last year," stated Louis H
Ahaus, of the Bronswiek Shop. "Portable ma-
chines did especially well this Summer, as thou-
sands of people bought them to take to camp
and on automobile tours. Three was a corre-
spondingly large sale of records, of course, to
go with these machines. We look for a large
trade this Fall, and are making arrangements
accordiogly."

Increased Volume of Record Sales
"Things arc gradually readjusting themselves

and we are not worrying about the future," said
Morris Fantle, manager of Widener's Grafonola
Shop. "Records are already beginning to move
in greater volume, and this shows plainly that
interest in the talking machine is by no means
on the wane."

Columbia Manager Reports Good Business
Miss R. Heiberg, manager of the local branch

of the Columbia Phonograph Co., spent the
third week of August in New York City, where
she visited the executive offices of the company.
Record sales have been particularly good in
the past few weeks, she stated. Agencies in
this territory are beginning to stock up freely,
she explained, and a general business revival is
expected in the Full. A recent visitor to the
local branch was R. J. Muller, who has been
appointed manager of the Cleveland district, of
svhich this is a part. Another visitor was E.
Hancock, president of the Hancock Piano Co.,
Seymour, Ind.

Gennett Records in Demand
The Starr Piano Co.'s local store and also its

agencies have had a fair demand for talking
machines and an excellent demand for records
during the last few weeks, stated W. M. Purnell,
head of the promotion department. Vacation-
ist- bought Gennett records freely, he ex-
plained, and they also purchased a great num-
ber of portable talking machines.

E. P. Cooper Recovered From Fall
Edw. P. Cooper, an enterprising talking ma-

chine dealer, who has a well -stocked store in
Covington, across the river, has just recovered
from the effects of an accident whirls occurred
to him July 3. In getting out of Isis automo-
bile that day he slipped and fell, Isis knee hit-
ting the curbstone, breaking a bone, and as a
result he was confined to the hospital six weeks.

Radio Incorporation
The Regent Radio & Electric Shop, Newark,

N. J., was recently incorporated at Trenton to
manufacture radio apparatus with a capital stock
of $25,000. The incorporators are Johanna
Slits hell, Mortimer R. Mitchell and Theo. G.
Ilindelang.

Brooklyn Firm Chartered
Friedland's Music Shop, Brooklyn, N. Y., was

recently incorporated at Albany with a capital
stock of $15,000. The incorporators are A. M.
Friedland, L. Stricks and R. Isaacs.
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TRUE TONE QUALITY
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THE DAVEN
SUPERAMPLIFI ER

Lji
RESISTOR MANUAL

The Handbook of Reeirtanee
Coupled Amplification.
At beg Radio Dealers 25e.
Direct by mail, postpaid 30e.

USE TIIIS FREE EivEroN
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REPRODUCTION

FOR THE ATTENTION OF MUSIC DEALERS

WHEN you sell a phonograph or a pia) er piano you put an active account on
your books. The sale of a few dollars' worth of records or rolls to every cm-
tomer mounts up at the end of the month.

Yon can apply the same idea to your radio liminess. How many one, two or
three tube radio sets have you sold? Probably most of the purchasers are
eager to improve their sets and to operate loud speakers.

Owners of one, two and three tube sets who appreciate real music can easily lie
sold the idea of Resistance Coupled Amplification.

The DAVEN SUPER -AMPLIFIER can be quickly and easily attached to any
one, two or three tube set on the market. Used with DAVEN High -Mu Tubes it
will give results in quality and volume unsurpassed by any method known to
radio. It sells for $15.00.

Your profit does not stop with the sale of the Amplifier. It means two $1.00
tidies, one $5.00 tube and a loud speaker ranging in price front $15.00 to $35.00.

Investigate this opportunity for making additional profits. Mail the coupon and
let its tell you how you can make more money from people to whom you have
already sold radio sets. The Resistor Manual is free to Dealers. Mail that cou-
pon today.

DAVEN PRODUCTS ARE SOLD ONLY BY GOOD DEALERS

ale .97.Aferli.

10ANEW1g/AVVORPoiriA/TIfie
at:Fir/or ..92ecmdArk,

Newark 'New Jerry

THE BIG LITTLE THINGS OF RADIO
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De -Luxe Table Model
(Single Dial Control)

Duo -Tone Satin Finish French Wal-
nut Cabinet, exquisitely designed with
space for "A" and "B" Batteries.
List Price (without accessories)...$95.00

Slightly higher West of the Rocky Mts.

Shamrock Console Grand
(Single Dial Control)

The supreme achievement in radio con-
struction. Magnificently finished in the
popular Duo -Tone French Walnut effect.
Built-in loud -speaker and ample "A" and
"B" Battery space.
List Price (without accessories).S150-00

Slightly higher West of Ihr Rocky MU.

SHAMROCK
MANUFACTURING CO.,
Dept. A107, 196-206 Waysrly Ave.,
Newark, N J.

YES-I am very much interested in se-
curing the Shamrock Exclusive Selling Fran-
chise. Send complete detain,.

Nance

Street

Complete Line of
Thousands of Radio dealers know the year -after -year
dependability of any Radio product bearing the
Shamrock name.

Over a million Radio fans have tried and tested the
famous Shamrock Standard Parts and Shamrock Kits.

Now, Shamrock has produced a complete line of Six -
tube Super -tuned Radio Frequency Sets employing re-
sistance -coupled amplification --in both table and con-
sole models which are real profit makers for Dealers
who have been fortunate enough to secure the exclusive
Shamrock Protected Selling Franchise.

A Protected Sales Policy-That
Really Protects

The Shamrock Selling Franchise is given only to

dealers of unquestionable Reputation.

Shamrock Territorial Allotment is exclusive, and all
rights are rigidly enforced.

Shamrock Factory Production is based on a definite
tire -determined output, a real assurance of price
stability.

Shamrock Dealer Discounts are uniform and insure a
consistently substantial profit on each Shamrock Sale.

Consolette
(Single Dial Control)

Beautifully finished Duo -Tone French Walnut
Cabinet-the most popular of wood effects-built-in
loud -speaker and ample space for "A" and "B" Bat
teries.
List Price (without accessories) 8130.60

Slightly higher Wert of the Rocky Mir

ItIANAIROCK
ZZ .A. 1Z. I CD a E 'r s )

Makers of Famous STANDARD SHAMROCK PARTS

City tate

196.206 Waverly Ave.

.4clotast4r,,t. r it vaimuant4seafistitt.4 sear_ st *tor tt OtAtfeVAlit te-



THE TALKING MACHINE WORLD 97

Ift41. gif *PAW?. 'V VW VAlite ie Itt4 5e. VAL' V IP.MVALe4C *VAC lit4VV11-10

SPONSORS
Six Tube Radio Sets!

Shamrock Brings to the Market More
Than "Just Another New Line"

We haven't u single thing to offer that will he of the slightest
interest to the Radio Gyps or the fly-by-night elenteaup

'Faa those dealers who are willing to he content with honest.
lasting, legitimate profits profits of the healthy sort --bawd
ott complete enstomer satisfaction-the Shamrock Protected
Franchise holds real opportunity.

The Six -Tube Super -Tuned Radio Frequency Circuit has met the
most exacting tests of the Shamrock Staff of Radio Engineers. It
employs two stages of tuned Radio Frequency, one detector and
three stages of resistance -coupled amplification.

Shamrock National Advertising
A constructive Sales -building Advertising Campaign has been
planned to make the Fall profits of Shamrock Dealers swell. A
series of compelling advertisements has been planned for the
Saturday Evening Post. Newspapers all over the country will carry
the Shamrock name to prospects in your territory. Special individual-
izeal advertisements for local use are ready, as well as attractive
mailing pieces and other selling helps,
The Shamrock Protected Selling Franchise is rapidly being taken
up by the most representative Dealers all over the country. It will
be to your decided advantage if you can secure the money -making
selling right for Fall-in your territory !

Radio Exhibits
Shamrock wilt show its new complete line of Radio Sets at the

International Annual Radio Exposition at the Grand Central Palace
September 12th to 19th, at Booth 111, also in Chicago and San
Francisco and other Radio Shows. Watch fur them.

Consolette
(Two Dial Control)

Beautifully finished Duo -Tone French Walnut
Cabinet-the most popular of wood effects-built-in
loud -speaker and ample space for "A" and "B" Bat-
teries.
List Price (without accessories) $130.00

Slightly higher Wrst of the Rocky

SHANIROC
D I O s E T s )

Makers of Famous STANDARD SHAMROCK PARTS

Newark, New Jersey
City

Street

De -Luxe Table Model
(Two Dial Control)

Duo -Tone Satin Finish French Walnut
Cabinet. exquisitely designed with space
for "A" and "B" Batteries.
List Price (without accessories)...$95.00

Slightly higher iVesf of the Rocky Mts.

Shamrock Console Grand
(Two Dial Control)

The supreme achievement in radio con-
struction. hlagnificently finished in the
popular Duo -Tone French Walnut effect.
Built-in loud -speaker and ample "A" and
"B" Battery space.
List Price (without accessories).. $160.00

Slightly high', llirst of the Rocky lits.

SHAMROCK '

MANUFACTURING CO.
Dept. A-107, 196-206 Waverly Ave..

Newark, N. I.
YES -1 nut very much interested in se-

curing the Shamrock Exclusive Selling Fran-
chise. Send complete details.

Name

State

gaii1611X-LIALTJULthW...11a,M,itikX,XX.1
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Stronger Demand for Talking Machines of local radio dealers have reserved from one
to three booths for the radio exposition and

Felt by Retailers in Indianapolis Field look to it as a great boom for the trade. For
the local dealer it R a wonderful opportunity

Record Sales Also Are More Satisfactory-Entire Trade Interested in First Indianapolis Radio to get his tnerchandise before the public, and

Exposition Scheduled for This Month-Baldwin Co. Settled in Attractive New Warerooms he fully expects to make the rest of 1925 and
1920 a radio year.

INDIANAPOLIS, IND, September S.-Talking Ina -
chine sales during the month just ended show
an upward movement, with the tone more firm
and steady. Not that local dealers have been
doing any unusual business, but the volume of
sales have inscd, and after all that is what
the dealer most have for a successful business,
Portables have been in demand as rounding
out the equipment of the tourist and Summer
camper. Dealers report that the general in-
terest inn talking machines that fled with the
Summer has returned. Records are reported
to be moving stronger than at any time this
Summer. Popular Brunswick and Victor re-
cording artists have been featured during the
Summer season at the Circle Theatre.

William G. Hoag, who the past month suc-
ceeded Hal P. Shearer, as president and gen-
eral manager of the Indianapolis Music House,
announces that a special effort will be made
by this store to increase phonograph sales.
The store now handles the Victor and Edison
lines. Mr. Hoag, along witb other remodeling
and redecorating that is taking place, is fitting
up an attractive radio room on the next flout
lower. This store now features the Adler -
Royal neutrodvne, the Day -Fan and Freshman
receivers.

Miss Mary Harrington, formerly in charge
of the phonograph department of the Taylor
Carpet Co. until it closed out this department,
has been put in charge of the record depart
ment of the Indianapolis Music House, and will
assist Mr. Meskill, who has charge of the pho-
nograph department.

The first Indianapolis Radio Exposition,
which is to be presented in Cadle Tabernacle,
September 21 to 26, by the Broadcast Listen-
ers' Association, bas taken on national signifi-
cance in the eyes of the radio equipment world.
It is expected the Indianapolis exposition will
be one of the four great national events in
radio this year, the otber three big expositions
being held in Hew York, Chicago and Los
Angeles.

First opportunity is being extended to In-
dianapolis distributors and dealers in radio sets
and accessories to obtain display booths in the
most desirable locations, according to Mr.

\Vallin, director. In a letter which was mailed
August 15 to 1,000 specially selected manufac-
turers who are represented by distributors and
dealers in this territory, H. A. Luckey, presi-
dent of the Broadcast Listeners' Association,
and A. L. Allen, ellairman of publicity for the
exposition, called the attention of these manu-
facturers to the importance of Indiana radio
business which will he created by the Indian-
apolis exposition.

At the same time a final letter to the local
radio trade setting out the desirability of every
manufacturer whose product is sold in the In-
diana territory having an attractive display
booth, was sent out by Mr. Luckey from the
exposition headquarters in the Hotel Severin.

A number of display booths have been re-
served by local radio dealers for manufacttsr-
era located outside of Indiana. The majority

The Baldwin Piano Co. is now settled in its
attractive new home in Monument Circle,
where the company first opened local ware -
rooms fifty-one years ago, moving two years
later to Pennsylvania street, where the store
has been located since. The new building has
been laid out with particular reference to the
needs of the company. The first floor is given
over to the talking machine and record depart-

ent, and to a spacious reception room. An
interesting feature is the battery of open booths
for record demonstration. The tormal open-
ing held some weeks ago was attended by about
BMW. In acquiring the Circle Building the
Baldwin Co. purchased the stock and good -will
of the Circle Talking Machine Shop, thus ac-
quiring the Victor and Edison franchises, in
addition to the Brunswick, which the company
has always had.

E. M. Wilson & Son to
Erect Modern New Home

Prominent Newark, N. J., Distributor Com-
pelled by Growing Business to Build-Addition
to Distribution Facilities Insures Service

E. M. Wilson & Son, Newark, N. J. dis-
tributors of Garod radio receiving sets, Burgess
batteries, and other well-known radio products
in the State of New Jersey, have recently been
appointed as distributors for the Beldon Mfg.
Co., Chicago, Ill., manufacturer of Beldon cables
and antenna wires. This announcement comes
simultaneously with the completion of the
plans of E. M. Wilson & Son to erect a new
building on the site of the old one which they
have occupied for a number of years, and which
will be demolished to make way for a larger
and more modern structure.

The new building will be three stories in
height and will allow ample space for the trans-
acting of the company's business. Work has
been started on the demolishing of the old build-
ing and at the present time it is expected that
the new one will be ready for occupancy on or
about the first of January, 1926.

In discussing the matter of Iris company's

Good Products-
Good Business!

WESTON Instant Change PLUG
pills wonderful Weston quality Radio Plug is a bonder

of both good business and good will. It is a quick
seller and profitable in itself and brings in many a
worthwhile customer to your they. is a standard W.-
ton precision product, but enormously increased production
enables it to be sold at 60c retail. Kee, them In your
window and It will keep the coming into your more.

WESTON Radio Panel VOLTMETER
A igS,leproardeucatnodf :berlyestonigtaio Laboratories. built In
Westo n is cfamous. brand new Models 5u06 'ling Panel
Voltmeter enables the radio set operator to test Ms tubes and
batteries and to insure accurate tuning and long.and satisfactory
operation. In your windows they make attractive displays that
mop the passerby and make biro Interested. They are sy to
tell-write today. for quotations. Also be sure and asked for a
,apply of the interesting illustrated booklet "Weston Radio
Inktruments" for frr, diollboDon to Your rummer.

WESTON ELECTRICAL INSTRUMENT CORP.
190 Weston Avenue Newark, N. J.

SIANDARILTHE.WORLUVER-

WESTON
Pioneers since /888

building plans with The World, Edward Wil-
uton, president of the company, said: "Since our
entrance into the wholesale radio field, practi-
cally at the inception of broadcasting, we have
enjoyed a steady increase in the volume of our
business, until we really outgrew the old build-
ing, which is now too small to serve our needs.
The site, located as it is in the center of activi-
ties just off Broad street on Lafayette, is so

convenient that we felt the solution of our
problem lay in the construction of a new build-
ing at the spot. We will thus be conducting
business after the first of the year from the
same location with which our name bas been
identified so long, and we feel sure that with
the increased space we will be able to fill all the
requirements of the trade and to render the
best possible service to our dealers."

At the present time E. M. Wilson & Son
are occupying temporary quarters at 12 Lafay-
ette street, which is directly opposite II Lafay-
ette street, where the new building is to be
erected.

Candidate for Important
Gotham Political Post

miito,, C. Weisman, regular Democratic can-
didate for borough president of Manhattan, hap-
pens to be a brother of Miss B. Weisman, sec-
retary of lire Wall -Kane Needle Mfg. Co., of
Brooklyn, N. Y.

Executive ability seems well developed in the
Weisman fancily. Miss Weisman, as secretary
of this well-known needle organization, has
demonstrated her efficiency as an executive. It
is stated that Milton C. Weisman was selected
for this important position for his ability and
experience in municipal affairs.

Milton C. Weisman was born in New York, is
a graduate of Syracuse University and Fordham
University Law School. He is a member and
founder of Woodrow Wilson College Men's
League and is also an ardent worker in social,
civic and charitable work, a member of Grand
Street Boys, Independent Order of Brith Abra-
ham, Aaron J. Levy Association and other fra-
ternal orders.

Although a comparatively young man he has
behind him a series of accomplishments and has
well demonstrated his executive ability in the
energetic manner in which he is conducting his
campaign.

Changes Par Value of Stock
The Vincennes Phonograph Co., Vincennes,

Ind., recently changed the par value of its
shares of common stock from $100 per share to
shares of lio par value and increased the num-
ber of shares from 1,250 to 12,500.
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Fourth Anniversary
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"The South's Largest Phonograph Supply House
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James K. Polk, Inc.

181 WHITEHALL ST.
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Our Heartiest Congratulations
Are Extended to

James K. Polk, Inc., of Atlanta

Four years ago the firm of James K. Polk, Atlanta,
Ga., received its first shipment of 2,500 Okeh records.
These records were given no display; they were placed
in a corner of a furniture store on temporary racks. From
this first, small group of Okeh records has grown the
largest Record Distributor for Okeh in the Southeastern
section of the United States. They are one of the most suc-
cessful distributors of records and phonographs in the
whole United States. You will find the name of James
K. Polk decorating their own three-story building. This
is a magnificent showing, considering that four years ago
they started with a force consisting of P. C. Brockman
and one assistant.

The backbone of this SUCCESS is the quick turn-
over of Okeh Records-or the speedy disposition of a large
order of Okeh Records through the dealer.

Okeh Records sell to everybody.

Okeh Records do get business.

This business is in the terms of substantial profits for
the dealer.

Write the biggest Distributor of records in the South-
east, James K. Polk, Inc., for an Okeh Agency.

Remember-This great success of theirs is the result
of Okeh Records and the proven success a dealer has in
selling them.

General Phonograph Corporation
OTTO HEINEMAN, President

25 West 45th Street New York City
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CONGRATULATIONS !

Mr. P. C. Brockman-Sales Manager
Mr. Chas. R. Rey-Asst. Sales Mgr.

Wholesale Division
JAMES K. POLK INCORPORATED

-may you continuo to be successful
is the wish of every member of this
organization who have endeavored to
serve you so faithfully during the
past four years.

EyERYI3ODY'S.,TAL.klis,"6 ,U.S. A.

Alai:ors of Maness Quaker Main Springs
A Complete Line of Talking Machine Repair Materials
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Congratulations!
We take sincere pleasure in extending JAMES K.
POLK, INC., ATLANTA, GEORGIA, our cordial
congratulations and best wishes on the fourth
anniversary of their entry into the phonograph
business.

This company leads the phonograph distributors
of the South, and is one of the most successful in
the country-a significant evidence of house -
policy, initiative, meritorious product and efficient
service.

It is our sincere hope that the future will evidence
a progressive combination of their present
splendid success.

It is our privilege to state that JAMES K. POLK,
INC., use "M A S T ER CRAF T" cabinets ex-
clusively.

THE WOLF MANUFACTURING INDUSTRIES
(Established 1890)

Building "Mastercratt" Phonographs, Radio Cabinets
QUINCY, ILLINOIS
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SUCCOSS

"'Tis not in mortals to command success.
But we'll do more-
We'll deserve it."

UCCESS, that alluring but elusive
element which all pursue but so
few acquire, has come to James K.

Polk, Inc., of Atlanta, Ga., in four short
years.
There was no magic in this company's realization of
the success ideal. It was built on the bed -rock
formula of hard work-close application to the job in
hand, rigid adherence to a safe, sane golden -rule policy
of business conduct and by the careful selection of
quality merchandise.

The Caswell Manufacturing Company is proud of its
association with James K. Polk. Inc., and extends to
this progressive, forward -looking Southern jobbing in-
stitution its wish that the future will add to the suc
cess which the efforts of the James K. Polk organiza-
tion have thus far so nobly advanced.

(swell anuhicturnis o.
PORTABLE PHONOGRAPHS tWrDISTINCTION

ri

AULWAlUICEE,WIS
U.S.A.

ST. PAUL AVE.
AT 10"" STREET

Western Sales Office: Oakland Tribune Tower, Oakland, cal.
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Congratulations

JAMES K. POLK, Inc.
ATLANTA, GA.

on your

Fourth Anniversary

Knowing the keen,
energetic gentlemen of
your organization we
knew that you would
forge ahead into one
of the foremost phono-
graph distributing com-
panies in the country,
but the unusual rapidity
with which you have
attained such success is
truly remarkable. We
want you to know that
it is with a feeling of
pride we say - "Our
Southern Distributors?
-The James K. Polk
Company of Atlanta."

SONORA PHONOGRAPH
COMPANY, Inc.
279 Broadway, New York

To JAMES K. POLK, Inc.

reeting5
And HEARTIEST CONGRATU-
LATIONS on your four years of sen-
ice. You have established in this short
space of time a record of which you
may well be proud and have achieved
a prestige almost phenomenal, but
which is only a reflection of your own
worth and principles.

We are proud to number on the list of
distributors of WALL-KANE prod-
ucts, a list composed of the leading
wholesale Houses thruout the United
States, the J. K. POLK CO.

Vl'ith sincere good wishes for your con-
tinued and even greater success.

Wall -Kane Needle Manufacturing Co., Inc.
Originators of the It n -Gone needle

3922 -14th Avenue Brooklyn, N. Y.

WALL.KANE. JAZZ. (.0NI. LOT. PliTNIECKV 1.11,,NMAA1.11 NELI,1 f 
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LIST OF EXHIBITORS

The Second
Annual Radio World's Fair

258th FIELD ARTILLERY ARMORY
kindshridge Road and Jerome Avenue

NEW YORK CITY

September 14th to 19th, 1925

K-12 A -C Electrical Mfg. Co.. Fourth St... Dayton. 0.
D-43 Acme Apparatus Co., 37 Osborne St. Cambridge. Mass.
A-7 Acme Wire Co., 1255 axwell Ave .New Haven, Conn.
K-13 Advance Battei y Corp., 109 Prince St. New York City
B-35'36 Air -Way Electric Appliance Corp.. 220 Broadway.. New York
D-41 All-American Radio Corp., 4201 Belmont Ave. .. Chicago. III.
J-39 40 Amber Mfg. Co 599 Eleventh Ave. . . .New York City
H-25 American Electric Co., 6401 S. State St. . _Chicago, III.
H-5 American Wireless Corp .54 W. 23rd St. . New York City
D-45 Amsco Products. Inc., 416 Broome St. New York City
Foreign Sec. Ando Institute of Radio Research .Tokio, Japan
H-31 Andrews Radio Co., 2132 S. Michigan Ave. . Chicago, Ill.
H-43 Apex Electric Mfg. Co. 1410 W. 59th St. . Chicago.
1-3 Atlas -Colonial Corp.. East Ave. & 10th St. . Long Island City
J-13-23 Atwater -Kent Mfg. Co 4700 Wissahickon Ave Phila., Pa.
D-29 39 Auburn Button Works Auburn, N. Y
E-7 8 9 10 Andrea, F A. D. Inc,. 1581 Jerome Ave . .New York City
H-25 Argus Radio Co., 25 W. 18th St. . . .... New York City
B-35 36 Baldwin International Radio, Inc., 227 Fulton St . New York
B -I Bel -Canto Radio & Tel. Equipment Co 872 Broadway New York
K -I1 Bell Mfg. Co.. 11 Elkins St. Boston, Mass.
A-12 Brach, L. S. Mfg. Co.. 120 Sussex St. .. . Newark. N. J.
K-5 Chas. A. Branston, Inc., 815 Main St. Buffalo, N. Y.
D-22 Bremer -Tully Mfg. Co., Canal and Harrison Sts Chicago, Ill.

Bossert. Louis & Son. Grand St & Newton Creek. Brooklyn, N. Y.
J-19 Caswell -Runyan Co., 1427 S. Michigan Ave... ..Chicago, Ill.
D-15 Cardwell, The Allen D. Mfg. Co, 81 Prospect St Brooklyn, N. Y.
D-34 Carter Radio Co., 209 S. State St .. . . . Chicago. Ill.
H-36 Lhicago Solder Co., 4201 Wrightwood Ave...... ...Chicago, Ill.
1-3 Colonial Radio Corp., East Ave. and 10th St... . Long Island City
G-6 Citizens Radio Service Bureau 508 S. Dearborn St.....Chicago. III.
H-53 Crosley Radio Corp., 3401 Colerain Ave Cincinnati, 0.
J-55 Curtis -Leger Fixture Co.. 235 W. Jackson Blvd. ..Chicago,
G-13 Connersville Furniture Co Connersville, Ind.
J-35 Dayton Fan & Motor Co., 690 Bayard St. . ...... .Dayton, 0.
H-13 DeForest Radio Co Franklin St. & Central Ave .Jersey City, N. J.
H-7 Distantone Radios, Inc., Earle and Shepard Lynbrook, L. I.
J-53/57 Dubilier Condenser & Radio Corp.. 238th and Bronx Blvd.

New York
E-11 Electrad, Inc., 428 Broadway .New York City
J-33 Electrical Research Lbs., 2500 Cottage Grove Ave .. Chicago, III.
A-18/19 Electrical Storage Battery Co., Allegheny Ave. and 19th St.

Philadelphia, Pa.
J-59 Electrical Parts Corp.. 2167 E. 55th St Cleveland, 0.
H-15 Ekko Co., Ill W. Monroe St ...... Chicago, Ill.
K-4 Express Body Corp. Crystal Lake, Ill.
G-1 Federal Radio Co., 1738 Elmwood Ave .Buffalo, N Y.
D-17 Fansteel Products Co., Inc. No. Chicago, Ill.
1-2 Federal Telegraph Co.. 1438 Woolworth Bldg. New York City
J-5 J. B. Ferguson. Inc.. 41 East 42nd St . . New York City
B-55 Fore Electrical Mfg. Co., 5255 N. Market St St. Louis, Mo.
K-10 France Mfg. Co.. 10325 Berea Road. Cleveland, 0.
H-21 Freed-Eisemann Radio Co, 40 Flatbush Ave Brooklyn, N. Y.
J-45 French Battery & Carbon Co . . Madison, Wis.
B-53/57 Freshman Co., Inc., Chas. 240 W. 40th St New York City
B-21/31 Frost. Herbert H.. Inc., 314 W Superior St Chicago,
G-12 Furnell Mfg. Corp., 889 Broad St... . Newark, N. J.
K-15 Gale Radio Labs., 2512 Irving Pk. Blvd Chicago. Ill.
B-41 Garod Corp, 124 Adams St Newark. N. J.
B-55 Globe Phone Mfg. Co. ..... Reading. Mass.
D-16 Goertz, Aug. & Co. Inc.. 270 Morris Ave .Newark. N. J.
J-31 Goodrich, B F Rubber Co., Main and Rubber Sts.. .Akron, 0.
B-55 Graynie Corp.. 1323 S. Michigan Ave. Chicago. III.
B-5 Grebe, A. H. & Co.. Inc.. 70 Van Wyck Blvd.Richmond Hill. N. Y.
D-31 Grigsby-Grunow-Hinds Co.. 4540 Armitage Ave Chicago, Ill.
B-8 Hornig, August W., 3921 Dickens Ave Chicago, Ill.
B-33 Hyman, Henry A. & Co., Inc., 476 Broadway_ New York City
A-9 Indiana Mtg. & Elec. Co.. 1819 Broadway New York City
H-45 Jefferson Electric Mfg. Co., 501 Green St. ...Chicago, Ill.

A-14 Jewell Electrical Instrument Co.. 1640 Walnut St. .Chicago.
D-49 Jewett Radio & Phono. Co, Telegraph Rd....... Pontiac, Mich.
B-23 Jones. Howard B., 612 S. Canal St.. .. . , Chicago, Ill.
J-27 Kellogg Switchboard & Supply Co 1066 W. Adams St .Chicago
B-1 Kennedy. Colin B. Corp., 2017 Locust St .... . .St. Louis. Mo.
G-11 Kennedy, Ralph M., Ill No. 7th St Philadelphia, Pa.
D -3I 32/33 Kodel Radio Corp. 120 W. 3rd St Cincinnati. 0.
A-8 Kurz-Kasch Co S., Broadway and Morris Ave ...Dayton, 0.
J-41 Liberty Electric Corp.. 342 Madison Ave

. . . New York City
151* -19 Magnus Electric & Radio Mfg. Co 787 E. 138th St....N. Y. City
K-14 Martin Radio & Elec. Co.. 130 W. 52nd St ... New York City
J-37 McCullough Sales Co. 936 Liberty Ave ....Pittsburgh, Pa.
K-3 Miller Rubber Co. of New York... . Akron. 0.For. Sec. M L Magneto Syndicate . Coventry, England
B-55 Mohawk Electric Corp.. 2220 Diversey Parkway

. Chicago, Ill.
I-1 Multiple Electric Products Co, East Ave & 10th St....L. I. City
H-49 Music Master Corp.. Tenth and Cherry Sts... Philadelphia, Pa.
H-41 Muter, Leslie F. Co 76th St. and Greenwood Ave Chicago, Ill.
K -I Mydar Radio Co.. 9 Campbell St . Newark, N. J.
J-3 National Carbon Co 30 E. 42nd St . New York City
K-8 National Co Inc., 110 Brookline St Cambridge. Mass.
H-35 Nelson Tool Co. Inc., 781 E. 142nd St New York City
G-3 Niles Mfg Co. . . Ypsilanti. Mich.
B-15 25 Operadio Corp.. 8 S. Dearborn St, . Chicago. III.
H-33 Payne Co, 35 W. 111th St New York City
J-37 Pathe Phono. & Radio Co., 20 Grand Ave Brooklyn, N. Y.
K-7 Pequot Mfg. Co., Manley St .. _ . Long Island City. N. Y.
B-13 Pfanstiehl Radio Co., 11 S. La Salle St . Chicago. III.
B-37 Phenix Radio Corp., 114 E. 25th St. .. New York City
K-9 Philrnore Mfg. Co.. 105 Chambers St New York City
J-15'25 Pooley Co., 16th and Indiana Ave Philadelphia. Pa,
B-27 Prest-O-Lite Co., Inc. Indianapolis. Ind.
B-29 Priess Radio Corp., 693 Broadway . New York City
H-25 Power Elec. Radio Co., 25 W. 18th St New York City
F-1 Radio Tel. & Tel. Co., 25 W. 45th St New York City
A-11 R. B. Radio Co 117 W. 51st St .. . New York City
A13 Rathbun Mfg. Co., Rose Alley .... Jamestown. N. Y
B-19 Reichmann Co., 1725 W. 74th St ..Chicago. Ill.
B -213I Render Radio Mfg. Co.. 182 Second St San Francisco. Cal.
K-16 The Remo Corp. .Menden, Conn.
K-6 Runnel -Lenz Elec. Mfg Co.. 1751 N. Western Ave Chicago. Ill.
Spec. Ruddock, Wm. F. Boat & Yacht Wks 213th St. & Harlem River

New York City
G-4 Saul, H. B., 1800 Montrose Ave... . Chicago. OIL
K-2 Samson Electric Co. ..... ...... Canton, Mass.
E-15 Sattler Tool Co., 186 Joralemon St Brooklyn, N. Y.
D-13 Schickerling Products Corp.. 401 Mulberry St Newark. N J.
H-27 Sherman Radio Mfg. Co., 112 Trinity Place New York City
J-5 Sleeper Radio Corp., 6th Ave. and Wash. St Long Island City

-39 Sonora Phono. Co-. Inc., 279 Broadway. New York City
1-31 Spartan Electric Corp., 99 Chambers St New York
D -5I Splitdorf Electrical Co., 392 High St Newark, N,
H-29 Sterling Mfg. Co, 2831 Prospect Ave Cleveland,
H-18 Sterling Cabinet Wks.. . Winfield, N. Y.
G-5 Stettner Phono. Corp., 318 E. 75th St. New York City
B-3 Stewart -Warner Speedometer Corp.. 1836 Diversey Blvd...Chicago
D-37-47 Stromberg-Carlson Tel. Mfg. Co., 1050 University Ave.

Rochester, N Y.
H.47 Sunbeam Radio Corp.. 1834 Broadway. New York City
E-16 Steinite Labs., 504 S. State St. Chicago, Ill.
G-15 Soutber Co. Pottsville. Pa.
D-53 Thermiodyne Radio Corp., 1819 Broadway. New York City
1-17 Thordarson Elec Mfg. Co.. 500 W. Huron St. Chicago, Ill.
D -2I Trimm Radio Mfg. Co., 24 S. Clinton St Chicago,
For. Sec. T. S. F Moderne . . . Paris. France.
H-11 Thompson Mfg. Co., R. E.. 30 Church St. New York City
A-17 United Scientific Labs., 80 Fourth Ave New York City
3-29 Utah Products Co., 1427 S. Michigan Ave . Chicago, Ill.

U. S. Army and Navy
B-17 Valley Electric Co., 3157 S. Kingshighway. St. Louis. Mo.
D-16 Veby Radio Co.. 47 Morris Ave . . Newark. N. J.
G-4 Waterford Radio Co., 320 W. 134th St... . New York City
0-29'39 Walbert Mfg. Co, 925 Wrightwood Ave ,Chicago. Ill.
E-18 Western Coil & Electric Co., 313 Fifth Ave Racine, Wis.
H-17 Whitehead & Hoag Co Newark, N. J.
H-39 Willard Storage Battery Co., 246 E. 131st St. Cleveland, O.
A-4 Wireless Radio Corp.. 182 Lafayette St. . New York City
For. Sec. Val & Co. .Tokio, Japan
3-1 Zenith Radio Corp.. 310 S. Michigan Ave Chicago, Ill.
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LIST OF EXHIBITORS

The Fourth
Annual Radio Exposition

GRAND CENTRAL PALACE
45th Street and 1 evinglan Aenue

Booth No.

NEW YORK CITY

September 12th to 19th, 1925
Exhibitor Booth No.

46 . Argus Radio Corp. 153:4,5
1 Audak Co. 24 .

2 .Amsco Products, Inc. 10364'65 ..
. Atwater -Kent Mfg. Co. 31

69 Amplion Corp. of America 121
76 .. A -C Elec. Mfg. Co. 93A
73 Adams -Morgan Co., Inc. 96A54 55 .. . . Adler Mfg. Co.

139 Aluminum Co. of America 57
28 ..... ..Amber Mfg. Co. 128

138 .American Bosch Magneto Co. 129
133

. . Astral Radio Corp. 161
102 .Adroit Tool Co., Inc. 87
137 .Apco Mfg. Co. 123
137

. ...Apex Elec. Mfg. Co. 91
47 .Alden Mfg. Co. 43

206,'8 Assoc. Furniture Mfg. Co. 63
171 . Beezee Products Co 77
110

. Blair Radio Lab. 131
124 Benjamin Elec. Co. 8
85 Blandin Phono. Co., Inc. 56

200
. . Burton Rogers Co. 112 113

9 Boissonnault Co., Inc 136
106 Brightson Labs. Inc. 107
10

. .Bristol Co 109
115 Brooklyn Metal Stamping Corp. 52 52A
119 .. ..Bullens Co., D. K 48

79 81 Brunsweck-Balke-Collerider Co. 169
21 .Nakelete Corp 85

107
. Berm° Mfg. Co 88

11 Berg Auto Trunk & Spec. Co 195
83

. Bruno Radio Corp 25
42 .

. Beacon Radio Mfg. Co 38
o7 .. Brann Veneer Co 6

Broadcast Sta WEAF Mezzanine 84
.Broadcast Sta. WJZ Mezzanine 19

172 Charles E Chapin Co. Inc 42
s Colonial Radio Corp 104

30 Continental Fibre Co. 94
71 Corning Glass Works 174
73

. Cornish Wire Co. 86
132 C T Radio Corp. 86
94 Chelsea Radio Corp. 144

132 Cleartron Vacuum Tube Co. 134
99 Davy Electrical Corp. 17 18

100A Deutschmann Co., Tobe 97
15 DeForest Radio Co. 132

130 Dictograph Products Corp 38
13 Dayton Fan & Motor Co. 118

116 Diamond Elec. Spec. Co. 53
14 Diamond State Fibre Co 60 60A
27 Donehue Co.. L R. 68
40 Daven Radio Corp 36
12 Dubilier Cond. & Radio Corp. 114

143. Du Pont de Nemours & Co., E. I 112.113
100 . .De Witt La France Co., Inc. 82
44 . .. Eagle Radio Corp. 135

117/125 Edison Storage Battery Co. 120
127 Eisernann Magneto Corp. 37

32/33 Electric Storage Battery Co. 39
59 Engravers & Printers Mach Co 64A
22 Equitable Radio Corp. 94

50;51 .Experimenter Pub. Co, Inc. 126
123 .. Ebco Cabinet Co. III
93 . Epom Corp. 92
96 English -Whitman Prod. Corp. 109

122. Fleron & Sons. . M.Inc..eci., 86
64 Farrand Mfg. Inc. 168

3 Fansteel Products Co. Inc. 170
140 . Ferguson, Inc., J. B. 98
134 Fibroc Insulation Co. 82
62 Formica Insulation Co. 20
78 Freed-Eisemann Radio Corp 7

66/67 Freshman Co., Inc., Chas 49
104 . ... . Funk & Shore 156
107 Feri Radio Mfg. Co. 94

92A Forest Electric Co 157
72 .. .. .. Federal Tel. Co. 137
90 Gischow Co.. Inc. Otto R 16
80 . ..Goldschmidt Corp., Th. 91
58 . Gilfillan Bros. 94

4 . .. General Radio Co 74 75
5 Gould Storage Battery Co. 136

34 . Grimes, Inc.. David
41105.

72 ..
Goldstein & Co, Inc., Paul

Gilbert Keaton Corp. 105
108 . ... .Guide Corp. 87

97A . Gray Elec. Chemical Lab.. Inc. 35

Vi) 11

0 0 ie =r71 0 01
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Exhibitor
Gold Seal Products Corp.

Hamrnarlund Mfg. Co, Inc
Hathewav & Co., Inc.

Hoosick Falls Radio Parts Co.
Hartford Battery Mfg. Co

.. .Henderson Bros
.Harding Mfg. Corp.

.Herald -Tribune
Jones Radio Mfg. Co.

King Quality Products. Inc
Kellogg Switchboard & Sup. Co

Kadel & Herbert
Lund, E. B.

Lenford, Inc.
Lincoln Radio Corp.

Magnavox Co.
Manhattan Elec Supply Co.
Marko Storage Battery Co.
... .. Marwol Radio Corp.

. . Multiple Elec. Prod. Co.
. . Musical Prod. Dist. Co.

Meissner Radio Corp.
Micamold Radio Corp.

Montrose Mfg. Co.
Mutual Phono. Parts Corp.

National Carbon Co., Inc.
Newport Radio Corp.
National Radio Corp.

Ohio Stamping & Engg. Co.
Phila Storage Battery Co.

.. ..... Polachek, Zoltan H.
Pequet Mfg. Corp

Pathe Phono. & Radio Corp.
Paceni Elec. Mfg. Co., Inc.
..... Precise Mfg. Corp

Progressive Musical Inst. Co.
Pilot Elec. Mfg. Co.

Premier Radio Corp.
.Q R S Music Co.

Reeps Radio Corp.
Rossiter, Tyler & McDonnell, Inc.

Rossiter & Co., Inc.
Richardson Radio Corp

Radio Panel & Parts Corp
.Radio Corp. of America

Radio Cabinet Co.
Radio & Electric Mfg. Co.
...Radio Foundation. Inc.
. Red Lion Cabinet Co.

Stewart.Warner Speedometer Co.
Sonora Phonograph Co., Inc.

Signal Elec. Mtg Co.
Shontz Co., H. B.

Scranton Button Co.
Sarnpter Radio Co.
Silver Marshall Co.

Standard Radio Corp.
Supertron Mfg. Co., Inc.

..Splitdorf Elec. Co.
Spaulding Fibre Co., Inc.
Stanley & Patterson, Inc.

Studner Cumming Co., Inc.
. Shaw Insulator Co.

Shamrock Mfg. Co
Sup, Cell Mfg. Co.

Superola Radio Corp
Sangamo Elec. Co.

Stettner Phono. Co.
Streit Radio Corp.

Timmons Radio Prod. Corp.
Twent:eth Century Radio Corp.

....Thompson Mfg. Co., R. E.
Thermiodyne Radio Corp.

Tuska Co., C. D.
Triplex Machine Tool Co.

.Twin Dry Cell Battery Co.
Twinantaleak Aerial Ins. Mfg. Co.

. . ... Telernotive Radio Corp.
Valley Electric Co.

. . . Van Horne Co.
Valley Narrow Fabric Co.

_..Ware Radio Corp.
..W B Mfg. Co.

Weston Elec. Inst. Corp.
Westinghouse E. & M. Co.

Wego-Woke A, C.
"X" Laboratories
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Relieves Trade Is Logical
Outlet for Radio Receivers

Plaza Co., Which Now Features Complete Line
of Radio, Plans to Concentrate Efforts on
Talking Machine Trade

The day when the talking machine store will
be the exclusive seller of radio products is
fast approaching, say the officials of the Plaza
Music Co., the manufacturer of Pal portables.
Banner and Domino records and other talking
machine products. This, it is stated, is the
reason the Plaza Co. has embarked into the
radio field as receiving set manufacturers with
a full line of radio merchandise. The Plaza
Manic Co. prides itself on being able to furnish
to music merchants products of every type
needed to do business and the presentation of
a radio line has been made after thoroughly
studying the needs of the retail field.

The Plaza Co. will concentrate its sales in
t u music trade. A sales policy and merchan-

E TALKING MACHINE WOR
dismg arrangement, giving price and territorial
protection, have been concluded and details arc
ready for dealers.

The Plaza Co.'s radio line includes complete
receivers and cabinets for standard sets. Its
line of receivers ranges in price from $35 to
$175. From table models with loud speaker
separate or with amplifying chamber and grille
front to elaborate single and double deck floor
models with a radio phonograph combination
in a highboy cabinet.

Its line of cabinets for standard sets ranges
in Price from $65 to $125. There are five such
models made to accommodate some of the best-
known lines of radio receiving sets. These
latter have compartments for battery and
charger and arc equipped with the loud speaker
horn minus unit. Its line of speakers incIndes
two goo neck sixes and a cabinet style. It
has a complete line of storage "A" batteries
and dry "B" batteries.

The advertising department of the Plaza
Music Co. has prepared window displays,
streamers, cut-outs for counter use and other
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advertising helps, as well as literature for con
sumer presentation.

With the inception of its new radio depart-
ment the Plaza Music Co. has augmented its
sales staff and the personnel has been selected
with a view of not only being able to properly
present the Plaza products but to render serv-
ice to the music dealer in exploiting radio
goods. The sales force will carry out the ae-
tivities prepared by the advertising and sales
promotion departments for intensive co -opera.
lion with music dealers.

Emil Schenkel, who some years ago was ad-
vertising manager of the Plaza Music Co., and
later was associated with the Musical Products
Co., will direct the sales and promotion efforts
of the new Plaza radio division.

The Walter H. Andrews hiusic Co., of Jame -
town, N. V., recently purchased the stock of
the Musical Instruments Supply Co., of that
city, which has been successfully conducted for
the pact year by James H. Howard, a mer-
chandiser of real ability.

The DEALERS THAT
ARE SELLING SPEAK-
EROLAS know that their
customers appreciate these
beautifully finished Cabinet
Speakers because they har-
monize with the customary
furnishings of a room and
have the modulated tone
quality most desirable for
the home.

SPEAKEROLA [Model B]
91/2" wide, 71/2" deep. B" high

List $12.50 Price

TONE ARM CO.

1926 SPEAKEROLA Models

SPEAKEROLA [Model D]
15" wide, B" deep, 91/2" high

List $17.50 Price

The BLOOD TONE ARM COR-
PORATION build this entire product.
Lumber from their own timberlands,
made up in their own cabinet shops,
metal parts stamped and machined in
their own machine shops, plated in
their own vats, and parts assembled
and tested in their radio laboratories.
This is why this high grade product
comes to you at a new standard of
moderate prices never before known.

Order from your jobber. If he can't supply you

BLOOD TONE ARM CO.

The DEALERS THAT
ARE SELLING SPEAK-
EROLAS know that they
profit more through the
handling of the complete
line of SPEAKEROLAS,
because the range of prices
is such as to meet the de-
mands of all purchasers.

SPEAKEROLA LModel CJ
IOW' wide, 101/2" deep, 81/2" high

List $15.00 Price

write direct to

Bay City, Michigan
Chicago Distributor, BLOOD TONE ARM CO., 222 W. Madison St., Chicago, III.
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Renaissance period design highboy with model C
Sonora receiving set and deLuxe speaker built

within $200.00

THE RADIO HIGHBOY -P1f INSTRUPPOlt OP OULTY

CLEAR 8 o. BOLL
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THE PLYMOUTH
Renaissance period design highboy phonograph radio
adapted $t75.00
Equipped with Sonora five tube receiving set and
deLurte reproducer $275.00

e§TrIr 4STIvvrtLoir

CLCAR 46  Be LI.
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Pacific Radio Exposition Held in San
Francisco Claims Attention of Trade

Mora Than 1.500 Radio Dealers, Wholesalers and Manufacturers Crowded City During the Week
of the Exposition-Exhibits of Leading Lines Featured New Fall Models-Trade News

SAN FAATM'S., Cat.. Septrn,bnr
it. the talking machine and radio trades, during
the past month, have shownan improvement
over those that prevailed during the past six
mouths. This opinion is general and the con-
sensus of opinion of all interested in the trade
is that more money is in circulation and that
buying is more brisk.

Pacific Radio Exposition Huge Success
The outstanding happening of the past month

seas the Pacific Radio Exposition. held here
during the week of August 22-29 and which
drew an attendance during the week of nearly
100,000 people. More than 1,500 radio manufac-
turers and dealers from all parts of the United
States registered at headquarters. According
to Thomas Traynor, who was in c:targe of the
reception committee, tins is au increase of 50
per cent over last year.

The San Francisco exposition is one of the
three key city radio expositions and because
it was held ahead of the New York and Chi-
cago expositions it gave many manufacturersthe

first opportunity of a real presentation of
their product to the radio and music trades.

Many new features were in evidence at the

exposition. Not only from the pioneer com
panics in the field, but there were many new
names which promise to become well known
before next Summer.

Preceding the Diamond Jubilee festival which
was held here in commemoration of Califor-
nia's admission as a State, those in charge of
decorations took advantage of this feature and
the general plan of the auditorium was along
the old Spanish lines. The booths of the vari-
ous (0111piiiiit9 represented were very uniform.
Both afternoon and evening excellent musical
programs were broadcasted from the Civic

Auditorium where the radio exposition was

held.
Among the excellent entertainment features

0 -as a radio presentation of "Sun -up." a three -
act play, which was written by Lula N'olmer,
and ran through a long and successful season
in New York City. The actors taking part arc
well known to many radio fans in the West;
Fred Thomas, Lenore Averet, Rose Brown and
Bert Horton.
California Manufacturers Well Represented
The development of radio in California has

been increasing rapidly from year to year and
in addition to the many well-known California
manufacturers who were offering beautiful ex-
hibits there were many new ones. The Army
and Navy both had interesting exhibits and the
telegraph companies gave continuous demon-
strations of the sending of radiograms.

It is interesting to remember that only four

years ago Lee De Forest established in San

Francisco the first tube broadcasting station in
the United States. Looking back to that first
set and then listening to the performance of
the tetwest sets now being offered, one is

amazed at the progress made m this industry.
Leading music stores of San Francisco and

Coast were represented. 'rite ShermanClay
exhibit was particularly attractive and well lo-
cated with plenty of convenient seats to invite
visitors to listen to expert information, which
was constantly available. The Quarg MusicCo.

and the California Phonograph Co. each
had large and interesting exhibits. The Victor
Co. was also represented with a very fine dis-
play.

William P. Bear, manager, bliss Elizabeth H.
Gray, secretary of the Pacific Radio Trade As-
sociation, and Herbert E. Metcalf, president of
the Association, deserve a great deal of credit
for the promotion of the greatest radio exposi-
tion that has ever been held in the West.
There were more than 200 booths and sections,
displaying the latest innovations in sets and
accessories. %Vorking under a budget system,
those itt charge of the exposition finance com-
mittee were able to finance the show by the
sale of exhibit space alone. The cost of tire
show to the public WAS cut nearly 50 per cent
by this co-operative non-profit plan, according
to the committee.

Exhibitors at the Radio Show
The following manufacturers and dealers

were included among the exhibitors:
A. C. Electric Mfg. Cr.. Adler Mfg. Co.. Acrona.ste,

Corp.. Ant.° Product& Inc. Atwater Kent Mtg. Co..
Apes Electric blip. Co., F. .1. D. Andrea, Inc., Raker

Smith Co., Ina.. Nathaniel Latex -in, C. Dr:asides, Inc.,
Whn. Brand Co., the Retool Co., Burgess Ratter, Co..

Carter Radio Co., Cooper Corp., Cosmopolitan Plausiformvs
Co., E. T. Cunningham. Inc., Driven Radio Corp, Dayton
Fan & Motor Co., De Forest Radio Tcl. & Tcl. Co.. Dubil.
icr Condense, & Radio Corp., It, H. Eby Co., Electric

Storage Battery. Co.. Federal Radio Cu., FrecrbEiaenaann
Corp. Gated Corp., Gilfillatt Radio Corp. A. H. Grebe

Griesby.Grunow.Hiuds, David Grimes, Inc, Howard
Radio Co., Kellogg Switchboard & Supply Co., ColinB.
kWineW Co.. King Quality Products. Lattgebeita & Raul.
man Radio Co., Listenwaller & Gough, btannamix Co.,

blarailion Radio Corp., blorrimit Laboratories, Munson
Raynor Corp., blivItad Laboratories, Mauna' Homo Parts
co. National Carbon Co., National Co., Inc., Operadio

('o., Pace,. Electric Mfg. Co., Phenix Radio Corp. Phila.
&labia Storage Battery Co.. Punier Co.. Radio Corp. of
America, Rcielonanu Co., Rola Co., Shamrock Mfg. Co..
Sherman, Clay & Co. Signal Eketrie Mfg. Co., Sonora
Phonograph Co.. Stewart Warmer Service Products Co.,
Sir...berg Carbon Co. Teagla Co., Tbordarson Electric
Mfg. Co., Trimm Radio Co.. 1.51.15 Radio Products Co.,
Valley Electric Co. Victor Talking Machine Co., Ware
Radio Corp.. Weston Electaical Instrament Co. and Ow
Zenith Radio Corp.

Coast Manufacturers Making Own Parts
feature of interest about the new sets being

brought out from the Pacific C0051 IS the fact

that the manufacturers are using their own

ports with very few except ions. The new

Soper Radio Mfg. Co.'s five -tube set is made in
San Francisco, and the parts are all Western -

made except the transformers. The Marathon,

another new set that is being put before the

trade for the first time, is featuring a multi
polar hook-up that is creating a lot of interest.

The Baker Smith Co., of San Francisco, is

bringing out two new sets, the Sylfan and the

Naeeley. The latter is a six -tube low fre-

quency set that sells at popular prices and

merchandising plans arc rapidly being com-
pleted for national distribution.

0. R. Bowman With Marathon Corp.
0. R. Bowman, who recently resigned his

position as sales manager for Kohler & Chase,
of San Francisco, is now sales manager for
the Marathon Radio Corp. of San Francisco
and is planning national distribution for this

set, which has the distinction of having brought
in'clear messages over a distance of 5000 miles.
Mr. Bowman was for a number of years with
the Thos. Goggan Music Co. of Houston,
Texas, and it well known on both coasts.

T. J. Rockwell With Columbia Co.
T. J. Rockwell, until recently manager of

the local office of the Munson Raynor Corp.,
has accepted a position with the San Francisco
branch of the Coluntbia Phonograph Co.. as

director of sales of the record department. hlr.
Rockwell has a large acquaintance among
music dealers in this vicinity.

Findings of Railroad Commission
The Railroad Commission of California re-

fuses to raise rates on radio sets and talking
machine -radio combinations in less than carload
lots. The hearing on which this decision was
based was in conjunction with the Interstate
Commerce Commission. The California body
agrees with the Interstate Commission in

raising the rates on radio sets in carload lots
from third class with a minimum of 30,000
pounds per car to second class with a minimum
of 20,000 pounds per car.

H. C. Hanson Adds Brunswick Line
The H. C. Hanson Music House recently

added the complete Brunswick line to the stock
of musical instruments carried, announced Vi'.
C. Compton, manager of the company's phono-
graph department. The establishment will con-
tinue to handle Sonora phonographs.

Shirley Walker Makes Interesting Address
Shirley Walker, president of the Northern

California Music Trade Association, gave an ad-
dress at the Exhibitors' Dinner of the Pacific
Radio Trade Association, at the recent radio
exhibition. The talk was entitled: "The Music
Trade's Part ill Selling Radio," and Mr.
Walker touched on the point that the radio
receiver had since the improventent of tone
quality become a real musical instrument anti
AS week the music merchant is primarily inter-
, n crchandi5ing it. He drew attention

(Ceniffnlit'd on page 104)

Van Veen Wareroom Equipment
APPEARANCE

The attractiveness of Van Veen equipment adds materially to the appearance of the ware -

rooms. Not only is the equipment finished exactly as required and in harmony with
the wareroom itself but its high class construction lends an atmosphere of quality.
Appearances usually cost high but in the case of Van Veen equipment through concen-
tration in this field we are able to offer it at an unusually attractive price.

Write for details and catalog

VAN VEEN & COMPANY, Inc.
4 13-4 1 7 East 109th Street. New York City 'Phone Lehigh 5324. 4540
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An unusual opportunity
for Radio Dealers of the

Highest, Standing:

clhe"-NosBatterylladio`eceiver
MARKS A NEW ERA IN

RADIO RECEPTION
The DotninAire is resented to the trade as

the ultimate development in present day

radio receiver manufacturing. Its mechanical
and merchandising features are so advanced

that we believe it offers the biggest radio

opportunity in years.

Here are the Features:
Operates directly from your A.C. or D.C.
electric current without any batteries or
"so-called" eliminators.
Sold completely equipped from the factory

with tubes selected and tested.for perfect
reception.

Built with an eye to the future: construct.
ed to receive on short wave lengths down

to 150 meters, and "tune out" high pow.

cred stations.

All self.encased, including loud speaker,

in a beautiful cabinet that will grace with

dignity the finest home.
The DominAire Tested Merchandising
Plan protects Authorized Dealers against

destructive competition and untimely

price reductions.
The DominAire system of Registered

Ownership protects your customers after
the sale is made, and builds goodwill for

your store.

C6/1REE years in development, built and
tested in service under the painstaking supervision

of a staff of recognized electrical engineers,
DominAire is so advanced that all other

Radio Receivers seem out of date in
comparison. It is going to have a consistent high.class

market, stimulated by an unusual advertising campaign soon to be released in New York,

protected by a limited output, and backed by a great, solid, honest organization.

Opportunities like this arc rare indeed. Do Airc Dealership is the one outstanding

Radio Franchise giving definite promise of real profit to the progressive dealer.

Desirable retailers of good standing in localities not

already covered by DominAire representation, arc

invited to write for further details, without obligation.

Your territory may still be open. This coupon is

for your convenience. Use it-NOW.

r

eXACLAREN eXANUFACTURING Co.
HOP LL- MAC UP EN ASSOCIATES 1.05,..

26.28 Park Place, New York

MacLaren Mfg.Co.,:6628 Park Place: NewYork City

Gentlemen: Without incurring any obligation, we would

be interested in having I demonstration of DominAire,Th
e"No-Bartery"Radio Receiver, itt our store on

Naar.

ArlIres

tate:Weis

Nun.



104 THE TALKING MACHINE WORLD Srermanca 15, 1925

Do You Need
an Energetic Sales Manager
or Sales Executive?

Nearly fifteen years experience in the Phonograph Trade, the most recent with a Radio affiliation, forms a background for results.
This experience ranges from territorial coverage to Sales Management-front Branch Office direction to handling every executive
function of a distributing business.

YOUR OPPORTUNITY
If ,,o0uxht;rLa

care Talking
Ap!'tic,a.t,it-m:s.depocyntla,biulity.ankd It!iis,:experienee will prove mutually profitable, write

1

Richmond Retailers Anticipate Active
Fall Business Despite Curtailed Crops

Record Sales Ahead of Same Period Last Year-How Dealers Arc Using Canvasser -Salesmen
to Advantage-Reduced Price Sales Continue-Corley Co. Plans Expansion-The Month's News

RICHMOND, Vs., September 9.-Despite drought
conditions that curtailed crop production in
some sections of this territory, phonograph
dealers for the most part are optimistic as to
the outlook for Fall business, active Fall trad-
ing both in machine and record business being
anticipated. Record sales arc reported to be
running ahead of the same period last year
and some increase in phonograph sales is re-

ported. In the cities the employment situa-
tion continues good, most of the industrial
plants continuing to work full lime. Workers
in the building trades are not as fully occupied
as they were a few months ago in some cities
of the Fifth district, according to the monthly
report of the Federal Reserve Bank of Rich-
mond.

Canvassers Prove Their Worth
Hundreds of new homes have been built in

Richmond within the last year or two. Quite
a number of new apartment houses have also
gone up. This has opened up a fertile field for
local dealers who find that it is much easier to
place a machine in a new home than in an old
one. They report that there has been quite an
active business in the new residential areas.
Canvassers are used in locating prospects, as a
general rule, experienced salesmen following
up their work and putting over the sales. Be-
cause of the increased number of canvassers
rent out by mail order houses these days so-
liciting orders for a variety of lines, those em-
ployed by local firms find that it is becoming
more difficult to interest the housewife who
frequently complains that she is kept busy prac-
tically all day answering calls, and is in no
mood to receive canvassers when they seek an
interview.

Victor overproduction sales continue in prog-
ress here, as well as in other parts of the dis-
trict. They have helped to swell the volume of
business greatly at Victor stores. Walter D.
Moses & Co, local V.ictor dealers, report that
their sales of Victor machines have been running
fully three times ahead of sales for the same
period last year, so great has been the pull of
lower prices at which the machines are offered.

Plans to Expand
So well is business progressing with the

Corley Co, Victor dealer, that it has plans on
foot for expansion of its retail department,
which has up to this time been restricted to
the street floor of its establishment. It is plan-
ned to remodel the second floor to provide
more space for the department, according to
announcement by Frank \V. Corley, vice-presi-
dent. Plans have also been laid to build a new
room on the third floor to give more space for
display of pianos. The wholesale department

of the company is to he transferred to a sec-
tion of the street floor.

Dealers from several parts of the territory
covered by this department of the company
were recent visitors in Richmond, reporting
good Summer business in Victrolas, and good
prospects for Fall. They were: hf. Timberlake,
Charlottesville, Va.; Dan Odom, Bennettsville,
S. C.; S. H. Galperin, Charleston, \V. Va.; L. B.
Norfleet, Franklin, Va.; W. \V. Greer, Ashland,
NV. Va.

Will Use Unique Publicity
E. W. Feltner, an executive of the Martin

Music Co., this city, who is always on the look-
out for a new way of advertising his wares,
believes that he has hit upon one that will prove
especially prolific of results. He has bought
space on nine waste receptacles on Broad
street, the city's principal retail shopping
thoroughfare. A Baltimore firm recently con-
tracted to place these receptacles on most of
the corners in the business section. Mr. Felt-
ner selected those that are to be placed at each
corner on Broad between Ninth and First
streets. Ile will have one side of each box. On
this will be an enamel plate with white back-
ground and blue lettering. In the center of the
plate will be a picture of Cliff Edwards, whose
records arc his best sellers. The boxes are ex-
pected to be in place early in October.

Mr. Feltner recently experimented with ad-
vertising on programs of a local theatre and
got good results.

Adds Columbia Records
The Columbia Furniture Co. has taken on the

Columbia line of records in addition to the
Victor, which it has been handling for some
time. This firm recently completed extensive
remodeling and alterations. The phonograph
department has been retained on the street
floor. In this there are three Audaks, and it is

planned to add two more. According to Ken-
neth Lord, sales are effected much more quick-
ly through them than where booths are utilized,
and fewer sales people are necessary. Thus
economy is achieved in most directions. Ac-
cording to Mr. Lord, his store is the only one
in town that utilizes Audaks in selling records.

The radio department of the house is now
installed in the rear of the mezzanine. Atwater
Kent and Crosley lines are handled.

Brunswick Opens Warerooms
The Brunswick, which has been without a

regular dealer here since the Sprinkle Piano
Co. went out of business, recently established
temporary offices in a store at 218 North Second
street with a linsited amount of stock on dis-
play. It is understood that this was done prin-
cipally for the purpose of keeping its name be -

Pacific Radio Exposition
lleld in San Francisco

(Continued from poor 102)
to the alliances between the large talking ma-
chine companies and radio manufacturers and
how one company intends placing on the mar-
ket a phonograph in which the amplification
will be done by vacuum lobes.

In continuing, Mr. Walker showed how the
music merchant is equipped to properly handle
the radio as a high-grade instrument and to
merchandise the receiver in the proper fashion
as have been talking machines, with a knowl-
edge of service. "The music merchant has a

complete knowledge of instalment selling,"
states Mr. Walker, 'and radio, like all the
other home necessity -luxuries, will be sold to a
great extent on terms. The music merchant
fully realizes the cost of doing business in the
manner which the public demands. He knows
that to make any profit such factors as credit,
instalment privileges and service all must be
charged for."

fore the public until it can form another perma-
nent eonnection here.

Goldberg Brothers, jobbers of the Pathe ma-
chine, as well as several sold under their own
name, are profiting by the Florida boom to
some extent, their representative in that terri-
tory having sent in a number of substantial or-
ders recently. One firm alone bought seventy-
five machines, the order being worth $2,200. In
the Carolinas and also in parts of Virginia the
drought has slowed up business a bit, the house
reports. As a rule, its trade is calling for a

cheaper -priced machine.
Starr Branch Closed

E. J. Pringle, factory representative of the
Starr Co.. who has been spending several weeks
here closing out the company's johbing office,
has returned to the home office. Decision to
discontinue the distributing plant here was
reached following the death of H. Wallace
Carver, who was distributor in this territory
for the company for a number of years.

Atwater Kent Dealer Aids
A recent issue of :he Atwater Kent radio

dealer bulletin is devoted to the important sub-
ject of planning a sales letter campaign and
using the mails to sell more radio. The sub-
ject is gone into in a thorough and interesting
manner and several examples of letters are pre-
sented in conjunction with the article. Among
the many excellent suggestions made in this
bulletin is the use of the "theatre ticket" form
of advertising in getting the prospect into the
dealer's store.

The Sunset Music Store, Redondo Beach, Cal.,
was recently opened with a full line of phono-
graphs, pianos and musical merchandise.
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U RECO
Tests highest in the laboratory
URECO is the second largest selling radio tube on the market.

Here are four reasons for URECO success:
I. An honest, standup tube, with all the efficiency that world

famous radio engineers can build into it.
2. A manufacturing organization, with the stability of financial

soundness.
3. A scientific merchandising plan that provides generous prof-

its and full protection to both jobber and dealer.

4. A sales -promotion service that speeds up the dealer's re -sale.

Ask your jobber.

United Radio Electric Corp.
418-426 Central Ave., Dept. 39 Newark, N. J.
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$30
Superbly toned Phonographs in

cabinets of genuine Du Pont Fab-
rikoid, in shades of walnut, brown,
mahogany and grey, embossed with
rich reproductions of beautiful
hand -tooled leather. Hardware of
solid brass throughout; heavily
nickeled.

Artone Phonographs are strong
and compact for portable use and
beautiful enough in appearance to
harmonize with the furniture of
any room.

TEN DAY FREE TRIAL
We will ship the Artonc at the list
price, less 40 per cent. If, after a
10 -day appraisal, you do not fed
that they will sell readily and make
you substantial profits, return to on
collect.

Distritrwera- Write ter Preposition

Berg A. T. & S. Co.. Inc.
"Designers and Makers al Fine Cases

for 20 yens"
LONG ISLAND CITY NEW YORK
Nolo Core Cite Showroom.. 353 Filth Ave.

rcw

4,00noosouse.rmroiLe elmArtr, Poet.",
11,,acortoa

E. anise cam ad. coMODEL R. comm. otomoodat
ans. la Inca sound bon. okrrie4 n% mat.,
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Indications Point to Brisk Machine
Business in Buffalo Territory in Fall

Drop in Prices of Talking Machines Has Moved Old Stocks Out of Stores and Dealers Are Now
in Good Shape to Present New Pall Models --Iroquois Sales Corp. to Distribute Adler -Royal

- -

BUFFALO, N. V., September 10.-The remarkable
Improvement in the talking machiac and record
trade here gives indication that the Fall season
Will be a record breaker for volume of business.
Angust, several jobbers here report, was the
largest Sumner month for volume of trade they
have ever known. Dealers arc rejoicing over
briskness of 'the trade, which began showing
improvement early in July.

The drop in prices on Victrolas is believed to
have been the stimalant that has apparently
placed the trade on a healthy basis. It leas

made the consumer think of talking machines,
ale obvious last in view of the activity in other
line; of phonographs and recmds.

Buffalo T. M. Co. Has Record August
"We have never in the history of the Buffalo

Talking Madam- Co. experienced such a great
volume of trade in the month of August as we
did last month," M. 0, Grinnell, sales man-
ager, asserted. "All popular models ice Vic-
trolas are cleared front our floors. We still
have in stock a few uprights, but at the pres-
ent trend we do not expect to hold these very
long. Naturally, the majority of Victor deal-
er!, here cashed in on the recent proposition
of the Victor Co. and the jobbers. Few dealers
had any stuck who: the drop carne, and they
readily made up what loss was suffered through
the sales in stocks un their floors through the
reduction given by the jobbers. The Buffalo
Talking Machine Co. is looking for a volume
trade in the new Victor combination. Interest
of the dealers is keen, and since they now have
been educated to the fact that the Victrola is
not 'passe,' it will require very little persuasion
to place a good stock in their warermans."

Good Fall Predicted for Federal
also show

Mg much enthusiasm over the new Federal
radio lime. The Buffalo 'Calking Machine Co.
has been given the exclusive distributing rights
in this district for the Federal products. Pres-
cat indications are that this Fall's volume of
!easiness in radio sets and accessories will by far
eclipse that of last year, Inc said.

Iroquois Sales Corp. Jobs Adler -Royal
The Iroquois Sales Corp., of which F. D.

Clare is manager, has been given the exclusive
distributing rights for the Adler -Royal phono-
graph and combination. The corporation be-
came distributor in this district on September I,
and already has seemed some good live new
accounts. hlr. Clare said that he looks for an
exceptionally good Fall trade in his new line,

and he expressed great faille in the product.
NVillimn Carroll, former distributor, has gone to
Detroit where he will engage in a wholesale
business.

The Iroquois Sales Corp. up to the first of the
month represented the Strand Phonograph, and
did a remarkably good business. Mr. Clare
feels that he leas an excellent fine 10 offer his
present large clientele ine this territory, which
embraces the greater portion of central New
York and all the western section of the state.

Okeh and Odeon Record Sales Increase
°kelt and Odeon records have shown much

improvement in volume of sales the past four
weeks, Mr. Clare said. American records have
shown a pleasing volume the past month, but
there has been a stupendous increase in sales of
foreign record:, especially Polish. Polish rec-
ords have sold in this territory far better than
the jobber had expected. As a result of the
popularity of Joe Dombrowski's orelleitra rec-
ords, the orchestra has contracted to go to the
General Phonograph studio to record some new
el -coons.

WorkRite and Crosley Receivers Popular
The new IVorkRies- Neutrodyne in showing up

well, and dealers are expressing their approval

ui ampIrs now on the corporation's floors.
The $125 and $170 sets arc expected to be most
popular. The $30 set is going user big, accord-
ing to Mr. Clare, and it will also be on,- of the
leaders here. The new Crosley Trirdyne will
find a good market, and the Crosley Pup, which
is listed at $9.75, will probably tempt new radio
buyers.

John Kibler Has Good Summer Business
John Kibler, Genesee street dealer, is finding

talking machine business mach better than he
expected earlier in the Summer. "Slay and
Jane were such shill mantles that we had Le-
conte quite discouraged," Mr. Kibler said, "but
with the Victor Co.'s inducement to buy, coming
;n July stimulated business, and there has been
a gradual improvement ever since in instru-
ment, and records. August was a much better
month than we had expected."

Notes of the Trade
The Victrola Dealers Association plans to

hold a meeting September 18. This will open
the Fall season for the Association.

The Rudolph Vierlitzer Co. has purchased
the business of the VsnBeek Musical Sales Co.,
on William street. The VerBeek Co. has opened
a new store at 725 Main street

The Buffalo Radiophone Corp. has moved
from Washington street to the Hammond Build-
ing on Main street.

Bill Brash, of the Buffalo Talking hlachine
Co., has returned front a fishing and camping
trip ill northern Canada. Mr. Brush shows,
from all outward appearances, that he spent the
greater portion of the fortnight in a hot sun.

Chas. Hoffman, of the Hoffman Piano Co., is
home from an automobile tour of the Adiron-
dack hlountaiii region.

W. C. Daniels, president of Dentun, Collies
& Daniels, and Vice -President Farrar spent
their vacations at Swampscott, Mass.

Plans Exhibit of Mutual
Line at the Radio Show

The Mutual Photo Parts Co., New York City,
is among the talking machine houses that will
exhibit at the Fourth Annual Radio Show,
Grand Central Palace, to be held during the
weck beginning September 12. The Mutual Co.
will exhibit its full line of radio tone arms and
loud speaker units.

A. Frangipane, secretary of the company, has
been working particularly hard throughout the
entire Summer due to the large amount of
orders received during the Summer mouths and
has found his recreation in various fishing trips
in which he has received results closely ap-
proximating those of his business life-that means
he caught what he went after.

Denies Motion to Dismiss Suit
Judge Dawkins in the United States Fasten,

District Court recently denied a motion to dis-
miss the action brought by the Hazeltine Corp.
and the Independent Radio Manufacturers, Inc.,
against A. H. Grebe & Co., of Richmond Hill,
N. Y. The suit involves patent rights of Pro-
fessor Hazeltine of which the complainants are
owners and the Grebe Co. is charged with in-
fringement.

Uses a FreedEisemann
A Freed-F-isemann neutrodyne radio receiver

has been installed in the headquarters of Sena-
tor James J. M'alker. candidate he the Demo-
cratic primaries for the n ation as Mayen
of New York.

.0
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David Grimes
the noted inventor identified
with the Radio industry since its
inception. has achieved a great
success in building this new set,
every part of which is built in
the David Grimes plant.

This instrument is the last word in Radio
achieveroint. it is the renal, of ceaseless
effons of David Grimes and his sof( of
aisociaces, all of whom are men of the
highest standing in the Radio and
Musical gelds.

We are seeking 'evincible dealers so edit
ores urbane agencies on thc one basis.
allowing Ann the jobber's as 4.11 as the
reinter's Proht.

he U.S.

g-it)lanketlike
with Poster, News-
paper and Magazine
Advertising on

DAVID

New High Powered _Radio_

A product of
David Grimes Radio IS Cameo

Record Corp.
Strand 7 h, orrc Building

1571 BROADWAY. N. Y. C.

o a§

against cutting
. prices~

Thispro
Instrument.

RemarkablekCiin

ar&
Orin115

A Few Exclusive Agencies Still

All Grimes sets are factory tested,
sealed and guaranteed
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Stromberg-Carlson Executives Outline
Plans for Dealers at New York Banquet

THE TALKING MACHINE WORLD SC7rENIBER 15, 1925

- -- -
About Four Hundred Dealers Present at Banquet in Hotel Pennsylvania. Arranged by Gross -

Brennan, Inc., Distributors, and the Stromberg-Carlson Tel. Mfg. Co. - New Six -Tube
Radio Model Announced-Merchandising Farce Scores-Meeting Huge Success

Stromberg-Carlson dealers and members of
their sales organizations, to the number of about
400, gathered in the main banquet hall of the
Waldorf-Astoria Hotel, Friday evening, August
28. as guests of the Stromberg-Carlson Tele-

one Manufacturinc Co. and Gross -Brennan,

Dealers and Members of Their Staffs

opened the more serious business of the eve-
ning by delivering a brief address on Stromberg-
Carlson's policy of dealer protection, emphasiz-
ing particularly what this has meant in building
up good will.

He then introduced \V. Roy Mrranne pre.is

Present at Banquet Sponsored by Stromberg-Carlson

Inc., New York and Boston sales agents for
the Rochester organization. Interesting and in-
structive addresses by officials of the manufac-
turing organization regarding the policies which
have been instrumental in making the Strom -
bet g -Carlson dealer franchise of real value;
announcement of the 1925-1926 radio line, in-
cluding a new six -tube model which has several
radical new features to commend it to the trade

Stromberg-Carlson No. 2 Console
and public; and excellent entertainment, not the
least of which was the presentation of a two -
act merchandising farce, entitled "For Goodness
Sake!"

Following the banquet, Benjamin Gross, of
Gross -Brennan, Inc., who wax toastmaster,

AUTOMATIC LID SUPPORT
Posited in Nickel and Geld

Salop,. on ',quoit

Pa.. Da 1/101 on IS. 1121.
/1.. 2. nitCana& ADO.

The Meet Dependable Lid Swoon en the Market

Star Machine & Novelty Co.,'".,VtV.T."re

dent of the Strornberg-Carlson Tel. Mfg. Co.,
who praised the dealers for their efforts during
the year, saying that they had preserved the
traditions of good merchandising. He pointed
out that the company had not taken on radio as
a means of quick money making and then drop-
ping out of the field, but had entered it with
the idea of building up a business that will con-
tinue and develop as have the other interests of
the company. He emphasized the point that the
long experience of the company in the tele
phone apparatus field had prepared it for radio
and spoke of the policy of expansion on which
the firm had embarked, stating that although
300,000 square feet of floor space are now
available for carrying on the varied manufactur-
ing activities, it is expected soon to house the
entire vast industry in the company's own plant
tinder one roof, where even the cabinet, for the
radio vets will be made from start to finish.

The next speaker Was R. H. Manson, chief
engineer of the company, the man who has been
responsible for the Stromberg-Carlson radio
sets. In a general way Mr. Manson outlined
the importance of right design in radio, stating
that the two factors which dominated all others
in importance arc appearance and performance.
He described briefly the Stromberg-Carlson
sets Nos. 1-B, 2-C and 2-D, which with the new
six -tube models will comprise the line during
the next year. The latter is the outstanding
achievement of the company during the year.
A feature claimed for this set is a perfect meth-
od of shielding, developed in the company's
laboratories. Three straight stages of neutral-
ized radio frequency amplification have been in-
corporated in these receivers successfully, ac-
cording to kfr. Manson. The six -tube set comes
in two models, the 601, a table model, and the
602, a floor model. The same circuit is used in
both these receivers. The method of shielding
makes possible the use of the third stage of
radio amplification, which, it is claimed, aids
distance reception appreciably. Another feature
of these sets is a volume control, which regu-
lates the volume of signal at the headphones or
loud speaker. Two controls are used, the three
radio frequency tuning condensers being
mounted on one shaft, the antenna tuning con-
denser being tuned by the other control.

The five -tube models both contain the same
circuit, consisting of the two stages of neutral-
ized radio frequency amplification detector and
two stages of audio frequency amplification. It

is claimed these receivers are equally efficient
over all waves from 200 to 550 meters. Both

the five and six -tribe models are designed to
operate with the new Radiotron UX-20I-A
tubes in the radio stages, detector socket and
nt the first audio stage, and with the new Rath-
otron 1,1X-112 tube in the last audio stage.

Following several other talks the officials and
executives of the Stromberg-Carlson Co, who
we re prevent, were introduced. They included.

Tel. Mfg. Co. and Gross -Brennan. Inc.
in addition to those already mentioned, George
A. Scoville, vice-president and general manager;
W. T. Eastwood, advertising manager: Edward
Hanover, purchasing agent, and S. Gibson, radio
division manager.

The attention of those present was next
claimed by the presentation of the merchandis-
ing farce, "For Goodness Sake)" which had been
written by Hugh Ernst, manager of the talking
machine and radio department of the New York
John Wanamaker store, and staged in collabora-
tion with Gross -Brennan, Inc. The playlet pic-
tured the average radio dealer's shop of 1923-

Stromberg-Carlson No. 1 Table Model
1924 owned by Adam Dealer (Hugh Ernst),
dramatically showing the nosy obsolete methods
of radio merchandising then practiced and trac-
ing the dealer's awakening to the fact that slip-
shod methods and inferior merchandise were a
losing proposition. Murchand Dizer (Herbert A.
Brennan) ably played the role with which he
is familiar, a Stromberg-Carlson representative,
who finally convinces Adam Dealer that flit
Stromberg-Carlson is the line for him to handle.
The second act showed Adam Dealer as a

Stromberg-Carlson merchant, his radio shop
now a "Radio Salon." An interesting love
theme, with the hero triumphant, and every-
body happy, made the play a "hit."

The meeting was an outstanding success from
every angle and those present went home with
a new appreciation of Stromberg-Carlson qual-
ity and the protection of the company's dealer
franchise.
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THE SUPREME
CHREVEMENT

t .st I
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The AIRO-MASTER Cabi-
nets are predominating features
-combined with the new and
improved AIRO-MASTER
Receiver, present a combina-
tion of an ideal radio set and
an attractive piece of furniture.
AIRO-MASTER is in a com-
plete range of models to satisfy
every demand.

t .1

Nn 1,0 t uithole 1110 01,0 00

11 tilt Therein 1,111
Site. 71%  1004 0 0: 1

The rigid standards of design,
materials and workmanship
give AIRO-MASTER the
place as the outstanding re-
ceiver to -day, regardless of
price. Every AIRO-MASTER
is tested for broadcasting re-

ception before shipment. The
circuit in the highly refined
Tuned Radio Frequency-two
stages of radio detector-and
two stages audio.

5 -Tube
Radio Receiver

Sales Branches:

ATLANTA, GA.
American Electric Lamp Co.

176 Spring Street.

TOLEDO, 0.
R. S. Lynn

803 Spitzer Bldg.

MINNEAPOLIS, MINN.
LaSalle Electric Supply Co.

Tribune Annex.

SAN FRANCISCO, CAL.
Factory Sales Agencies Co.

693 Mission Street

eget

No. 70 tearer. Model. $13.00
With Thereto

Si.., 22% IR hick..

AIRO-MASTER is distributed
thru exclusive jobbers within
allocated territories, thereby
eliminating unfair competition
and assuring clean profits and
sales, without the necessity of
price cutting. If your jobber
cannot supply you write to us
the name of your nearest dis-
tributor. Full particulars and
catalog will be sent you on the
line representing RADIO' S
STERLING VALUES. Bat-
tery cords are standard equip-
ment on all models.

kll

Ns. 110. onole Table, 5140.00
Si ith Thor.. rail.

Silo. 17 N 11  30 inebe,

Manufactured and Guaranteed by

AIRO-MASTER CORP., 227-239 W. 17th St., New York
Boston - Chicago  Pittsburgh - Atlanta - Toledo  Minneapolis - Denver - San Francisco
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Unusual Activity in All Lines Featured
the Month Throughout Toledo Territory

General Feeling Prevalent That Talking Machine Sales Will Be Unusually Brisk This Fall-
Radio Show Plans Under Way-J. W. Greene Co. Enlarges Department-Plan Fall Campaigns

TOLEDO, 0., September S.-The past month has
been one of imusual activity for this season of
the year. Sales has -a forged ahead and numer-
ous prospects have developed. Moreover, not
alone among dealers in the city but also among
talking machine tnerehante in the entire Toledo
territory there exists a widespread feeling that
phonograph trade this Autumn will oustrip the
pact two or three years. Upon this belief re-
tailers are building Fall sales promotion plans.

Also the farmer is enjoying prosperity in this
section, grain crops are large and prices are
high. The return from other farm products is
correspondingly good. Therefore, the small-town
phonograph dealer has reason to look forward
to a brisk machine and radio business with the
ruralist this year. The opening of school,
which brought inany families back to the city,
was the signal for renewed effort on the part
of talking machine, record and radio merchants.

Planning for Radio Show
The Toledo Radio Trades Association is

sponsoring the Radio Shove which will be held
November 2 to 8 at the Armory. The promo-
tion work will be under the direction of H. V.
Buelow, who so successfully handled Toledo's
first radio show last October. Manufacturers,
jobbers and retailers will exhibit.

Report Satisfactory Sales
At the Lion Store Music Rooms sales for

the past month have been decidedly pleasing in
both Victor and Brunswick lines, according to
Lawson S. Talbert, manager. The store has
a well-rounded stock of all models which is

sufficient to carry it until the advance types ar-
rive.

The store recently mailed a letter to all who
had purchased machines within the past few
months, which aimed to induce the buying of
better music and at the same time made the
new owner acquainted with the wide range of
records carried its stock by the department.
;long with the message went a four -page leaf -
et entitled-Complete shopping guide to rec-
ord happiness. Seventy selections are listed
which arc called "priceless treasures that never
grow old." The response to this direct mail cf-
ort exceeded expectations, it is said.
The record Non Lee, ',hide is promoted in

conjunction with the e, w :er serial of h

Hermann Thorens
Ste. Croix, Switzerland

Monufoeturer of Europe's Most
Celebroted Swiss Phonogroph

Motors

There has always Leto a steady
demand for Thorens phonograph
motors. We are able to deliver
the famous Thorens specially de-
signed portable phonograph mo-
I.S. in quantity.

Write for descriptive matter and
prices on portable motor num-
bers. 36 single -spring motor,
24BC and 2813C double -spring
motor.

L. H. JUNOD & CO.
104 Filth Ave. New York

Sole Aaenta for the U. S. A

cause title, is reaching large sales here. A spe'
cial booth displaying copies of the story and
newspaper headlines arranged in pleasing de-
signs around the disc riveted attention and

sold a large number of the records.
Doyle Wyrc is now radio manager of the

store. The department is being moved from
the talking machine floor to a separate build-
ing on St. Clair street, adjoining the main store
building, where it will be housed. Besides
straight radios, combinations will be dealt in.

Zenith, Radiola, Atwater Kent, Kennedy,
Thompson are among the lines dealt in.

Enlarges Department
The J. W. Greene Co. has enlarged its talk-

ing machine parlors on the third floor in an-
ticipation of a large Fall demand. The space
has been doubled. Cheney, Brunswick and
Victor products arc carried here. Already
shipments of the new models of the Brunswick
line arc arriving. Manager N. Kopf reported.
He also stated that the sales staff and the can-
vassing crew will be increased to a point which
will produce a greater volume than for several
seasons. It is his belief that this Fall dealers
will have to begin all over again in order to
properly introduce and sell the new types of
machines. A busy radio time this Autumn and
Winter is expected. The MacMillan Arctic
cruise is being used to give publicity to the
Zenith set. Recently an entire window was de-
voted to this outfit and the reports received by
radio from MacMillan and McDonald of their
walrus hunts and Eskimo friendships and simi-
lar doings.

Nfiss Helen Baumgardner, Kenneth Freder-
ick, \V. W. Bailey and T. C. Martin have re-
turned from motor trips. Preston P. Brown,
sales manager, is touring in Canada. \V. NV.

Smith, president, is moving into his fine new
home on Madison avenue. He recently re-

turned from a buying trip to Chicago.
Busy Days at Goosman Co.

At the Goosman Piano Co., with the opening
of school, greater Columbia and Starr phono-
graph interest has developed. Records made
by the new process are selling briskly. Fred
N. Goosman, president, has returned from a
lake trip to Duluth.

Expect Big Radio Season
The Whitney-Blaine-Wildermuth Co. has al-

ready pot to work a large crew of outside
workers under the direction of Sales Manager
0. C. Moore, who is a new member of the or-
ganization. While talking machines will be

pushed, radio nevertheless will have a large

share in the Fall drive. F. Stewart, in charge
of the radio section, believes this is going to
be a big radio year. Zenith, Atwater Kent.
Somerset and Federal lines arc carried here.

At Grinnell Bros. added spare has been givci.
to Victrolas and Radio. Also the sales crew
has been increased. Harry J. Reeves, formerly
of the Lion Store, is now a member of this or-
ganization. The house is looking forward to
busy season.

A. R. Cummings, for several years manage,
of the small goods department, was granted a
seven months' leave of absence. He will Winter
in Florida, leaving here en September 10.

Sales Gain at Cable Co.
The Cable Piano Co., Cheney, Brunswick and

Victor dealer, enjoyed a nice gain in sales the
past month, according to A. F. Maag, manager.
Interest in radio gives promise of a big Fall.
Nellie Striggosv, in charge of the record sec-
tion, is vacationing in Chicago.

Making Room for Fall Lines
The United Music Store is closing out it.

Summer lines to make room for IleW Fall
models which are soon to arrive. Harry I..

Wasserman stated he expects one of the busiest
phonograph and radio seasons of his career

Victor and Brunswick products are carried.

Miss Lucille Myers and Mamie Caldwell are
new members of the record staff.

Called on Local Trade
Rohl. Kane, Clikaito T. hI. Co.; A. G. Barr,

Briinswick representanve; Wm. Lewis, Victor
traveler; M. Polykoff, Pooley representative,
and Howard Shartle, of Cleveland, called on
local dealers this week.

Thompson Radio Moving
The Toledo Radio Co Thompson distributor,

has opened a Columbus, O, office, with II, N.
Thomas in charge. Warren 1.. Kellog, vice-
president, is looking after the interests of the
enterprise in Cleveland territory. J. Stanley

Ball has the nortivestern Ohio district. Chas.

H. Womeldoeff, president, stated dealers arc
signing and returning their Fall Thompson con-
tract, in good numbers.

Interesting News Brfeflets
Frank Flightner, of Flightner's Music Shot,,

stated that the record business is on the gain.
The trade is calling for the new Columbia elec-
tric recordings.

W. P. Albendinger, Ann Arbor, Mich., Co-
lumbia dealer, exhibited at the Waskatawa
County Fair. His booth was among the most
popular on the grounds. Records were played
constantly.

Budd's Music Store, Lansing, Mich., seemed
a large list of prospects from its display at the
County Fair. Considerable merchandise was sold,
including Malty new records.

David Roth. of the Roth Music House, Co-
lumbus, 0., was married recently. He and his
bride are honeymooning in New York

Art Gillham, exclusive Columbia artist and
widely known to radio fans as the Whispering
Pianist, accompanied F. W. Couture, Columbia
representative for the Toledo district, over his
territory recently. He gave exhibitions of his
skill as an entertainer in several music stores.
Al the L. C. Gorsuch & Co. rooms, Springfield,
0., he entertained a large assembly of patrons.
As a result Gillham's records are selling briskly
in Springfield.

John Pietrykowski, exclusive Columbia deal-
er on Junction avenue, is back from a month's
fishing trip to the Upper Peninsula of Michigan.

Adds Adler -Royal Line
The Royal Music & Radio Co., Denver, Col.,

recently added the full line of the Adler Nlfg.
Co., New York. Officials of the company are
enthusiastic over the prospects for Fall and they
have engaged J. Geller as manager of the Adler -
Royal department.

The General Music Co., Denver, Colo., was re-
cently incorporated with a capital stock of 5100,-
000.

`this record bag without .

String or button BUT
with effective flap latch

is a

COHOES
(PRONOUNCED 00-00055

CAEORAG

Mr., a Strinv and Burton gucll

Cohoes Envelope Co., Inc.
Sales Office Home Office

N. Y. and Vicinity and Factory
342 MADISON AVE. COHOES, N, Y.



SLPITAIBEN 15, 1925 THE TALKING MACHINE WORLD 111

"They told me it
couldn't be done,
so I DID it !"

105 IV. JONES. ;avenger
J astdokanafacturero(yrorld
rcpu.tatioo.rho h..,iss ,o h

A Triumph of PRECISION- a Revelation in
Performance - an Achievement in VALUE !

CWHEN Jos. W. Jones produced his first standardized, precision-made Radio Receiver,

experts proclaimed it to be the greatest achievement in the history of radio reception.

And it was! But Jones wasn't satisfied. He said it could be improved. They said

it couldn't. So he went to work and showed them.

ib.d. I j S P.

Model J.1u0

11.1.1 J.175

To Retail at

$75
Without accessories

S.tube, tuned radio
frequency receiver

To Retail at

$100
Without accessories

5 -tube, tuned radio
frequency receiver

To Retail at

$175
Without accessories

6 -tube, tuned radio
frequency receiver

The result of his untiring zeal and
energy in the perfection of Radio Re-
ception is shown in the new 1925 line
of Standardized, Precision -Made Re-
ceivers which bear his name. This line
is complete-comprising seven new
and beautiful models at $75, $100,
$125, $150, $175, $250 and $475.

Each is a masterpiece --each an un-
beatable value-each a triumph of
PRECISION, producing that perfect
harmony in every part which has here-
tofore been lacking in even the high-
estpriced radio receivers on the
market today.

Write or Wire for
Franchise Terms

YOU'LL
find the Jos.W. Jones

Franchise the fairesr,squarest
agreement ever offered a mer-
chant to sign. The Jones square -
deal Policy protects you against
the evilsof price -cutting and loss
ofconsumerconfidence. Itoffers
you a nationally -advertised line,
backed by a strong organiza-
tion that is able and willing to
HELP YOU SELL.

011.u, models with handsome
radio tables, with and without built-in loud speaker. Also De Luxe Model

in richly finished upright
cabinet to harmonize with the furnishings of the most sumptriores mansion

JOS. W. JONES RADIO MFG. CO., Inc., 40-46 West 25th St., New York

R ADIO
TI 12.0 E Ft;

IVES
STANDARDIZED PRECISION -MADE RADIO RECEIVERS
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i Be Good/
gosaEvery Distributor, Jobber and Dealer

Who Has Heard It Says So And-
We Already Have Imitators

RLAIR. RECEIVER
$

4.,Tesisiance-Coupled

The Original and Genuine
Resistance -Coupled Receiver

BLAIR AtOOEL II
t .

$75

L' ELEGANCE CONSOLE

.22Mitte 1,12=rt.%,t,
net Nalit'IA lAtud So -Ater

rrIttrAILL "raiter=airn.
chatter.. AA.

STANDISH CONSOLE
Mal, Ladd 11 Crawl.a Cu.LNG WI CLANG<

Itta11,10 loud EtattEet.*Um. AWL CAssailtealta lot
0.0111i batteries. taw" elhalastGrt.
EttarEtn. Ete. 1121

EMPLOYING a perfectly balanced coin-
bination of tuned radio frequency and

resistance -coupled audio amplification, the
Blair is the ONLY Radio Receiver intro-
ducing any new and vital improvements
over the past and the present season's
offerings.

Hundreds of letters, from all sections of
the United States and Canada, where the
Blair Receiver has been given the most
severe tests, under all kinds of conditions,
testify to the Blair's overwhelming superi-
ority for faithful reproduction, tone purity
and volume,

Exclusive Dealer Franchise
The Blair franchise assures the dealer exclusive ter-

ritory, iron -clad protection against unfair competition,
local newspaper advertising and other sales helps.

Write or wire us for the name of the nearest Blair
representative, who will give you a demonstration and
lull particulars.

Meet us at Booth No. 110 Radio Show
Grand Central l'alace, Sept. 1.2-19

Weil of Rocky Bount..ins, LUC Prices- Model 11. VW; L'Elryknte
Conoly, floO, Standish Console, lilt.

Btaip Raw ced r a tOrVfg

368 Sixth Ave. New York City

Music Trades Distributors
Organized in New York

Louis D. Rosenfield and Albert Friedman Head
New Distributing Firm

The hlusic Trades Distributors is a new or-
,.,nization of manufactorers representatives,
omprising Louis D. Rosenfield and Albert

Louis D. Rosenfield
Friedman, both of whom Are well known
throughout the phonograph trade in the East.
They have established headquarters at IIS West
Twenty' -third street, New York, and will repre-
sent manufacturers of phonograph, radio and
musical merchandise sold through music deal-
ers. A spacious showroom is being maintained
for the convenience of manufacturers and re-
tail merchants, and an interesting sales plan
has been conceived which is based on the ex-
perience of both of these popular phonograph
men.

Among the products for which the Music
Trades Distributors are manufacturers' repre-
sentatives are the Powernla radio set, which
operates without the use of batteries; Clover
and -Dandy low-priced records; Arrow piano
scarfs, corers and benches and a complete line
of console phonographs, radio and music cab-
inets and piano rolls.

Louis D. Rosenfield needs no introduction to
the talking machine trade, for he has been
identified with the industry for many years,
occupying important executive posts for the
Columbia Phonograph Co., Inc., Emerson
Phonograph Co. and the Aeolian Co. He num-
bers among his friends dealers throughout the
country and he has specialized in the study of
retailers sales problems. Mr. Rosenfield is gen-
erally recognized as one of the most capable
sales executives in the phonograph industry and
he is entering his new work with an excep-
tional knowledge of the dealers requirements
Albert Friedman has been a member of the
phonograph and music industry for the past
eight years, being familiar with all details in.
cidental to the marketing and distributing of
phonograph products.

E. J. Totten on Trade Tour
E. J. Totten, general sales manager of the

Beacon Radio Mfg. Co., Brooklyn, N. Y., man-
ufacturer of Trinity radio receiving sets, re-
cently left for a tour through the Northeast
and Middle West. Mr. 'rotten will visit Al-
bany, Schenectady, Utica, Toledo, Cincinnati,
I.ouisville, Baltimore, Washington, Wilmington
and Philadelphia, and plans to renew many of
his old acquaintances made during his fifteen
years' association with the phonograph indus-
try. He will return to New York in time to
join I. Goldberg, founder and president of the
company, in presiding over the Beacon Mfg.
Co. booth at the Radio Exposition, where a
complete line of the various Trinity models
will be exhibited.

S. M. Frankel has been made manager of
the Edison & Ample° Shop, Atlanta, Ga.
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Feature the "Big 3" in Phonograph Needles
right from the start of the season.

"One-time" customers never contribute to the
success of any business-except, perhaps. the

undertaker's. Successful retailing means
"repeat" sales-lasting customer -satisfaction
that "brings them back for more." In no prod-

uct is this more evident than the Phonograph

Needle. "Almosts" won't do. Ha and miss

performance don't go. Every needle in the
package must register 100 per cent.

BRILLIANTONE - REFLEXO - GILT EDGE
the "Big 3" in PHONOGRAPH NEEDLES

are Bagshaw-made, which means uniform 100 ers wherever and whenever quality phonograph

per cent quality, satisfied customers, repeat merchandise is sold.

sales, turnover. They are the recognized lead-
Feature the "Big 3" and get off to a flying start.

BRILLIANTONE
STEEL NEEDLE COMPANY OF AMERICA, Incorporated

Selling Agents for W. H. Bagshaw Co., Factories, Lowell, Mass.

370 SEVENTH AVENUE, at 31st Street, Suite 1214, NEW YORK

W. 11. Bagshaw Co., Export Dept., 44 Whitehall St,
New York City. Cable Address: "Brillneedl"

SOLD THROUGH JOBBERS EVERYWHERE

Self -selling Display
Stands and Display Car-
tons-attractive, con-
venient are but one of
scores of sales -aids fur-
nished by Brilliantone.

113
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Improvement in Trade
Noted in Pittsburgh

Talking Machine and Radio Trades Show Sub.
stantial Gains-Wholesalers and Dealers Pre-
paring for a Busy Fall-Important Trade
Happenings of the Month

Perrsenaust, Pa., Septumler 8-Both the talkin,-
machine and radio ! -
showed gratifying Mei
the last two weeks of .

week of this month. Thi. up, .en t:. tut is al
parent in all lines and this is particu:arly pleas
ing to dealers as it indicates a getter. I .!,

In better business and not only int,
particular department. The Victi,
models have been largely absorbed has alsi,
the stock of single -faced records. 711e mink,
record stock has shared its the still, !- I I.

ing due in large measure to the nun.
trolas which have found their way 1.
and also to the fact that portable bilking pl..
chines sold in fine fashion throughout the
Summer months, and with every sale of a port-
able there were naturally record -sales, ranging
front a few to dozens.

The Fall outlook is excellent. Victor jobbers
and dealers are anticipating a fine business
when the new models are placed on the market
and those who wore present at the jobbers'
demonstration at Camden are high in their
praise of the new products, declaring that the
public will be astounded by the advances made
in these instruments for the reproduction of
music. So, too, with Brunswick dealers. who
are impatiently awaiting the Panatropc, the
new product of the Brunswick Co., which has
received such a wealth of praise in the trade
papers and in the columns of the daily press.
While some pessimistic souls argue that the
new instruments with their increased volume
and tonal qualities will make obsolete the
present models, the general feeling is that rite
models to be introduced this Fall will simply
round out their lines, and they will have a new
instrument to offer their trade without inter-
fering to any extent with the present merchan-
dise.

Radio, also. has emerged from the period of
quiet of the Summer season. Many inquiries
regarding radio are being made at the various
stores and while in many cases, the queries are
being made by shoppers. dealers feel certain

What is the Music
Dealer to do?

Taut is a.0...lion lbousmsds air music dealers Ilan.
tiling radio-real tumbles, men. all over the iwoostry-
+re aildric Chet. are V011.11,1,0.

and they have a right ti seamier. ii the rail. how.
nem is a fair tine: whether it it safe; whether n is

boom
The dealer works hard all Pall and Winter. Indies

sons* money only to find, the Spring. that the
. as be reended to his friends arc now dampedon

the marcommher at prices ninth less than his cost.
Sol only does he lose on his inventory. hot the sew
'old on lime te back, and. what hurts at hottest
dealerdealermore, hisom friends lose confidence In hint, be

asse the wits he sold the only a few *welts before
it * cella. price may nowm be bought at Itsli off a.
lore.

What is the dealer . doi How tau he Cll. it
C0i11,1 000

1.11,61, Haricot -I V Company La. atria, nit the

WHOLESALE

dente,. trooliles very greenly, terser our Cr,.
,.sly to &Jew, and 'alto Is a UlAill hoc of

sot 0 side line.

Ile urge the musk
and profit,. to watch
by the pass peg-formai, -
jobbers. That is what v

the Inns we carry.

Ludwig Hommel & Company carries only lines lb,
arc quick moving. that have reputable factories be

hind them and that will make mow money for rbe
dealer -with the firm promise to Min that sec wilt
not knosetngly carry a line or recommend any item
on which be will lose nee,
1111111.11M. price drop or otwoteweine.

Jr i5 no advantage of term ilea,' to tir on

aillt Hommel. Om ,alalaruc red SC

fire. A,k for

EXCLUSIVELYlittyMMEL ee: a
929 PENN AVENUE PITTSBURGH, PA

that they will in a short time result in sale,.
Ludwig Hommel & Co.. RCA distributors,

report increased activity and look forward to a
brisk Fall This concern is one of the most
popular with dealers in this vicinity because of
the wonderful co-operation which at all times
is accorded dealers served by the establishment.
One of the ways in which it accords service
is through its dealer literature. One of the
bust known dealers' catalogs is "Hormel's En-

Apparatus," Which giver
list of the products distributed by the firm, with
all details concerning the merchandise together
with the list price and tables showing the deal-
er's discounts. This is but one of a series of
dealers' helps prepared by this concern. A de-
tailed account of its activities in this direction
appears on page bb of this issue of The World.

A ,nosier store was recently opened in the
Del Rio building, Afiaini, Fla., by J. R. Shane.

Exclusively Wholesale Service in the
PITTSBURGH DISTRICT

Atwater Kent Equipment
foolery Radio Cabinets

Colin B. Kennedy Equipment
French Ray -O -Vac Batteries
Exide Storage Batteries

Gold Seal Homchargers
Music Master Loud Speakers

Weston Radio Plugs
Pennsylvania Radiophones

Brach Antenna Sets

Our Slogan
Service-None Beier

PSENBE Cr)
_Li SWARTZ & BUEIIN

909 Penn Avenue Telephone Atlantic 0539
Catering espeeially to mane dealer.

Pittsburgh, Pa.

Esenbe Co. Appointed an
Atwater Kent Distributor

Pm -sermon, Pn., September 7.-The Esenbe Co.
is receiving congratulations on having been ap-
pointed the exclusive Atwater Kent distributor
for the Pitt,burgh territory. This wide-awake
company, although organized less than two
years ago, through its clean-cut business
methods and aggressiveness, her forged rapidly
to the front, until to -day the organisation is

well known among the leaders in the field of

radio distributors in this territory.
H. M. Swartz. manager of the Esenbe Com-

pany, looks for an unprecedented demand for
the high quality Atwater Kent radio apparatus
and l'ooley cabinets this season, and slated
ihni it would be the aim of the Esuithe Co. at
all times to prove to their many friends their
slogan-"Service-None Better."

Winterroth Store Remodeled
Van Veen & Co., Inc., New York, makers of

Van Veen wareroom equipment, recently re-

fitted the entire premises of the Winterroth
Piano Co.. 8 Union Square, The equipment
consisted of record racks, counters, booths,
wall treatment and piano showrooms and was
finished in ivory enamel, giving a very pleasing
effect. Additional equipment was also added to
the Stark Piano Co. showrooms on Forty-
second street, New York City, and also the
Newark branch.

L. Tobias, secretary of the company, re
gently left New York headquarters for a trip
on the road.

Issues Live House Organ
The Saladin Music Store, Santa Maria, Cal.,

issues monthly a four -page house organ en-
titled "The Music Review," which contains
newsy paragraphs giving its readers informa-
tion concerning the merchandise carried by the
establishment.

The Victor Co. announces a record made by
hfay Singhi Breen which gives instructions in
the art of ukulele playing. Window posters
containing an illustration of the artist and de-
scriptive wording of the record arc bring dis-
tributed.
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Zenith Portable Broadcast
Station an Aid to Dealers

Program Over WJAZ Under Auspices of Etlas
Marx Music Co. Brings 557 Telephone and
Written Communications to Dealer

SAcRANIENTO, CAL., September 5.-The tour of
the WJAZ portable broadcasting station of the
Zenith Radio Corp. gave a program here re -

Zenith Portable Station in Sacramento
cently under the auspices of the Elias Marx
klusic Co., local Zenith dealer. The result of
the evening's versatile program were 257 tele-
phone calls received during the course of the
program and on tine day following the broad-
casting more than 300 written communications
were received by the Elias Marx Music Co.
from radio listeners expressing their appreeia-
lion .d commenting on the clearness of the
reception.

in commenting on the benefit of this form
of exploitation and publicity, Elias Marx, head
of tine company, states: "We think the WJAZ
tour the most profitable and best stunt ever
put on in radio as an advertising medium." The
accompanying photograph shows the portable
broadcasting station and the radio staff of the
Elias Marx Music Co., in front of the store.

George C. Beckwith, of the George C. Beck-
with Co., Victor jobber, Minneapolis, Minn.,
rcent], r' tart, from a six -week trip abroad.

E TALKING MACHINE WO

Latest Summary of Exports
and Imports of "Talkers"

Figures on Exports and Imports of Talking
Machines and Records for the Seven Months
Ending June Constitute Interesting Reading

WASSIINGTON, U. C., September 8.-In the sum-
mary of exports and imports of the commerce
of the United States for the month of July,
1925 (the latest period for which it has been
compiled), the following are the figures bear-
ing On talking machines and records.

The dutiable imports of talking machines and
parts during July, 1925, amounted in value to
$25,994, as compared with $27,061 worth which
were imported during the same period of 1924.
The seven month,' total ending July, 1925,

showed importations valued at $268,793, as com-
pared with V53,937 IU same period of 1924.

Talking machines to the number of 5,450,
valued at $154,923, were exported in July, 1925,
as compared with 5,030 talking machines valued
at $178,324, sent abroad in the same period of
1924. The seven months' total showed that we
exported 40,748 talking machines, valued at
$1,212,814, as against 39,963 talking machines,
valued at $1,559,536, in 1924.

The total exports of records and supplies for
July, 1925, were valued at $137,008, as compared
with $152,159 in July, 1924. The seven months
ending July, 1925, show records and accessories
exported valued at $957,832, as compared with
$1,057,203 in 1924.

The countries to which these instruments
were sent during July and their values were
as follows: United Kingdom, $1,891; other Eu-
rope, $8,806; Canada, $3,969; Central America,
$8,614; Mexico, $10,795; Cuba, $9,158; Argen-
tina, $11,842; Chile, $10,501; ColoMbia, $16,650;
Peru, $907; other South America, $26,702;
China, $688; Japan, $637; Philippine Islands,
$9,423; Australia, $15,348; New Zealand, $9,494;
other countries, $9,498.

R LD

Blair Radio Laboratories
Presents New Consoles

115

Two New Model Six -Tube Console Receivers-
the "L'Elegante" and "Standish"-Receiver
Proper Is Portable and Has Other Features

The Blair Radio Laboratories, New York,
is presenting to the trade a series of new con-
sole models. This firm, which has for the past

Blair Standish Console
few years done a large export business, has up
to this time confined its domestic activities to
the sale of a six -tube table model.

These console models use the standard Blair
six -tube resistance coupled amplification receiv-
er with console table base, enclosing built-in
loud speaker with compartments for batteries,
chargers, eliminators. etc. The receiver proper
is portable and can be carried any place. The
two console bases are known as the "L'Ele-
gante" and the "Standish" console. The former
has a closed door front which is only opened
when showing the grilled front loud speaker
at the time the set is in use. The "Standish"
console, illustrated herewith, has an open front
With grill work.

An Appeal to the Senses
That Brings in the Dollars

Eye and ear appeal-beauty of appearance as Well as clarity of
tone-bring business to the Premier dealer.

rrHE parts and workmanship used in building the
1 Premier crystal -detector, five -tube -reflex circuit are

of such high quality and so perfectly balanced for clarity
of tone that the Premier set is in a class alone in its
ear appeal.
The cabinets of the Premier have set a style in classical
simplicity of design. The wood is mahogany. The new
panel is the result of much study to improve the already
fine appearance. The eye appeal is strong.
The Premier is sold under an exclusive franchise agree-
ment. The discount is a little more generous than the
average.

Price Range
$100-$160-$290-$350

We want responsible dealers.
Write for complete details.

demonviration usually Jells a Premier.

THE PREMIER RADIO CORPORATION
DEFIANCE, OHIO
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Thee)YeieFederal

The elaborate receiving sets produced
by Federal for thy past four years have
won U9 a wide reputation. While of
unquestioned quality-and superlative
efficiency-they were instruments espe-
cially sought by the technically inclined
- the experts- the connoisseurs of art

end music.

Federal Quality Simplified

We now announce the new line of Federal
receivers for which many requests have
been made by the trade.

These sets are a reel accomplishment.
For, though simplified and brought to the

I evel of the average home radio user, they
retain all the quality of war Kula...hip and
efficiency for which the original Federals
are so highly respected.

Again our broad experience as the man.

ufacturers of precision instruments for
the transmission of sound has made pos-

sible u remarkable improvement.

The 0r:1m-sonic Principle
An Exclusive Federal Feature

With this new Federal hoe we introduce
the results of a new development-an
exclusive Federal feature-the Ortho.
sonic principle of natural tune produc-
tion. Through this principle and the Fed-
eral Speaker, tone, whether human voice
or instrument, is transmitted and repro-
duced with amazing fidelity.

Tests in our laboratories and by ex-
perts and laymen convince us that in this
principle our engineers have worked five
years in advance of the industry and
come closer to the ultimate perfect, life-
like transmission of tone than has yet

been accomplished.

We offer this Orthosonic principle as a
feature of tremendous sales value, added
to the hair -line selectivity and sensitivity
for which Federal apparatus hoar been
widely sought by critical judges, experts,
musicians and other connoisseurs.

A Range of Illoderate Prices

The new Federal Ortho-sonic line, with
simplified control, is offered in a variety
of sires and types.

It is the first time in the history of this
company that a radio act of Federal
quality has been available at so moderate

a price.

Listing from $75 to $350 to uurs, with-
out accessories, they constitute a strictly
quality line from which dealers can meet
the needs of a wide range of users. And
each outfit is a Federal. We guarantee
you that. It is built in the same labora-
tories, to the same high standards, under
as strict supervision as our finest quality
technical sets. The Federal name and
reputation is your assurance that the
apparatus is right.

Exclusive Selling Opportunity

The Federal proposition offers every lati-
tude to do business on a satisfactory and
profitable basis. Wholesalers are given

I iberal territorial arrangements and profit -

making discounts.

Retailers appointed by wholesalers are
also allotted protected areas in which to
work. And Federal officials may be ex.
peered, as in the past, to take every pr at 

tire] means to protect and encourage
both wholesalers and retailers to make
money-to build prestige and a perma-
nent, profitable radio business.

Field Sales Help
Federal will also maintain a force of ex-

perienced territorial representatives
whose sole function will be to assist
wholesalers and retailers to develop a
larger and more profitable volume on
Federal products.

Powerful National Advertising
Campaign in 3Iagazines

and Newspapers

To support Federal retailers and whole-
salers, a powerful national advertising
campaign in magazines and newspapers
in many leading cities is already under
way. Impressive space and striking copy
and illustrations will be used. Through
the new and revolutionary Ortho.sonie
principle and unique demonstrations,
Federal receiving sets and Federal Re
teilers will be brought strongly into the

limelight. Approximately 9,000,000
readers will be reached many times over
between now and the holidays. And we
are quite certain the story we have to
tell will be read with intense interest by

the entire public.

Hi Invite lour Inquiries

Federal wholesalers are now established

in any sections. There are still many
opportunities-territories where conned
lions arc possible. Upon request, we will
have a representative call with details.

Retailers who realize the possibilities
in a recognized quality line at new mod-
erate prices may receive the name of a
wholesaler in territory by writing us.

FEDERAL RADIO CORPORATION
Regale, N. Y.

togeaaei:14::t:i.7.:.:1116aoad

Federal
ortho sonic
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EDLRAL QUALM' throsighOut . . . simplk
fled control . . . neW Ortho-sonic Principle
of tone production . . . new range of
moderatePrices . . . beautiful cabinet work

Orthowsonic

A-10 oikrel=TubeI.
operate. Three ftrnVen., log n

Pin other adjusttmatte .- tu
ng. Adapted( or operation with ealter 'wet bat-

ters" or battery' tubes. A well constructed
cabinet, hed in bennifu/ brown tnahogany
tone. Ortho-sonicpri 'triple provides the f ur thest
advance in tonal quaNty. Diniensions : length
it in.. height II in.. dopth 11 in.
Price without axvemortes . . . . $75.00

B.20 Five Tube Rua,. 3 of the Tuned
Radio -Frequency type. Entre., am-

plicity of tuning attuned by mien:meter con-
trols. Station indicalore located behind glass
Porta. All delicate puts completely shielded
against mechanical damage and electrical dis-
tnrbances. Operates with either 'dry buttery'
or 'wet battery' tubes Housed Ina beautiful,
pentane, mahogany cabinet, finished in rich,
brown tone. Cabinet fa -ranged to ocean mcdate
all batteries or battery substitutes. The new
Ortlso-sonlc principle provides the furthest ad.
vance in tonal quality. Dimensions: length 30
In- height IA in., depth I S In.
Price without unmade. $100.00

D II -20 eacepe that the new NM
cral adjustable speaker kat been I nem.

Aerated above the lid This desien provides Mae
epee sweeping curves which add grecttly to the
eneral appearanceof the °Menet. Speaker space

leanest cramped, but te sufficicat to allow the
development of Ortho-sonic reprodue

shsp. Dimensionn length 3010.. height 20 in..
depth 15 in.
Price edthnut accensortes .  $130.00

OKTHO-SONIC- Of,
ttertaloiug to, or podurote
tone rants to sound repro.
kaftan corresponding ex-
actly to the Notoral toots

C. IA A Seven Tube R. Tuned Radio.meowprr,Lust,. ; ially designed
for operation with Its own I., aril loop. Re-
markable rota me and dirtattc e. All &lieu apart,
completely alticideLl agaiut mechanica I ,'stage
and electrical distarbamen. Tutting CC0111.
plishedwith two Mierometercontrolswith Cl ant of
I ndicat ors vidhle behind glass Cabinet of
selected mahogany. finished

ports.a
rich brown.

Accommodues all batteries or battery nubsti-
ntes. Used with either 'dry buttery' or 'wet
battery' tubes. Dimernions: length 36 in..
height 16 is., depth la is.
Pritc without ...coulee, . $165.00

C.30
into the lid. The dcfign of this spen her i
to Lie nd andsof le n the cabinet lines, prn,

tsuM"a'rLnIrd'il?...t'tiftuser salt. I1Lcra Ira

r to enioy to the f ull Ile results of Orthaa-

hgitIclirTeht"itirn' l'"'h "
Price without accessories $200.00

C.3.5
as V220laUt

boundboin handsome
'Highboy' type
cabinet, equipped
with very superior
Federal speaker.
Adequate sfra,e for
aY batteries or INIt.
toy substitutes.

eceiving mecha.
Manslidestnend out
to install or charge
tnbes. eNaanuting
necessity of lifted
lid. Cabinet to re.

Rrniltt
walnut obtainable.
Exquisite inlay
work. Dimensions:
length 77 in -height
54 in.. depth Vin
Price without

f1-
sonic $300.00

B-35
m

ttl'ils=
lo sibs phoecnar°om' wino

raVtre'd br'I';'It':eldTadrLgtrticTta?=n1.1'7:.`",e1)
isdeeenedto rtheiimnt

durt Dimensions. length 35 in.. height 43
depth t in. PliCe without

Dimensions:

. . $250.00

B-36= hat been change.; x, Ubat user may

ih:n7,1;371en7,1,T,M A3 f
21 bit Price without acceMorieV. $250,110

C10 difichscrir as CeZ: but

built. hand.carvend caTnet.'Ev'erydetafl'of7stl
t ure is provided i n this model to naakei t t beast
word, not only as a Radio Receiving Set . tot
also as n beautiful, unit.. Mug for the select

ri.ceP without artmsories . .$350.00

Net.
'. "`!' 17 nd rr4Lg1
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EXCLUSIVE DISTRIBUTOR
IN

Metropolitan New York, Northern New Jersey,
Brooklyn and Long Island

FOR

TheaheFederal
orthowsonic me

aldze ready
From Every Angle Federal Has Anticipated
This Year's Demand for Quality Radio at

Popular Prices

An opportunity for a very valuable and permanent
connection is being offered to a restricted number of
accounts in this territory.

Federal by virtue of its years of experience, un
equalled facilities for quantity production, financial
resources and intensive advertising campaign is

destined to become one of the permanent leaders in
the radio industry.

Dealers are requested to communicate with us with-
out delay for further information.

MUSICAL PRODUCTS DISTRIBUTING CO., Inc.
22 West 19th Street New York City

New York Headquarters for

POOLEY-ATWATER KENT
Also Cunningham Tubes, Eveready, Philco
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Dymac Selecto Five Set
Announced to the Trade

Electrical Products Mfg. C- o., Maker of Dymac
Radio Speakers and Parts, Announces Intro.
duction of Ncw Receiving Set

PROVInk eon, It 1., September 10.-The Electrical
Products Mfg. Co. recently issued a four -page
folder announcing the advent of the Dymac
Selecto Five, a new radio receiving set. This

Dymac Selecto Floe
company, under the efficient supervision of

Frank E. Dyson, president, and H. A. Mc-
Avoy, treasurer and general manager, has en-
joyed many years of business success in the

electrical field. The quality of Dymac loud
speakers, loud speaker units, head sets and
radio parts is well known throughout radio eh,
radio parts is well known in radio circles.
this company has placed on the market a com-
plete five -tube radio set. The past experience
of the company in the manufacture of radio
parts enables them to build their set complete
and it is announced that the Dymac Selecto
Five is not au assembled set but made exclu-
sively of Dymac parts, each one of which has
already established a national reputation. In
describing the circuit of the new set it is stated
that it represents a new and improved principle
in set construction and that while it has some
of the characteristics of the neutrodyne, radio
frequency and regenerative types it is actually
none of these types but is announced as rather
an improvement on each of them. It is encased
in a handsome mahogany cabinet finished in

walnut with ebonized panels. The dials finish.
ed in black and silver satin add much to the at)
pearance of the set.

An intensive sales and advertising campaign
has been entered into and appropriate dealer
literature is being distributed.

Extensive. Mohawk Billboard
Advertising Drive Launched

CHICAGO, ILL., Septembe-r 2.-The Mohawk

Electric Corp., of this city, manufacturer of
Itfoliawk radio receiving sets, recently con.

Mohawk Billboard
tracted with the Outdoors Advertising Co. for
an intensive billboard campaign. A very hand-
some poster has been prepared as shown in the
accompanying illustration. The Louisville and
National Railroad has included the hfohawk
set as standard equipment on the Pan American
Limited, which is its star train between New
Orleans and Cincinnati, and the railroad's
choice of this set is featured prominently in the
poster.

Hannibal Music Co. Moves
The Hannibal Music Co.,- of Hannibal, Mo.,

has moved from 321 Broadway to a newly re-
modeled store at 108 South Main street, which
will afford better facilities.

Amplion Corp. Establishes
Factory Branch in New York
Office Space Doubled-Move Made to Handle

Growing Demand for Amplion Speakers-
Amplion Corp. of Canada, Ltd., Organized

The Amplion Corp. of America, with sales
and executive offices at 280 Madison avenue,
New York, has recently doubled its office space
at this address, as well as established a factory
branch at 437 Eleventh avenue, New York, from
which point service and research work will be
carried on.

The increased office space was necessary in
order to handle the large volume of business
in Amplion speakers, according to S. B. Trainer,
president of the company, who recently returned
front Europe. The establishing of a factory
branch is for the purpose of serving the Ameri-
can trade more readily. Heretofore all of the
Amplion products were imported directly from
the main branch in Europe, and even the assem-
bling was done there for the most pai t. While
the Amplion speakers will still retain certain of
the essential parts manufactured at the horny
factory, service will be expedited by the main-
tenance of the branch factory in this country

The Aniplion Corp. has recently organized
the Auiplion Corp. of Canada, Ltd., with head-
quarters at Toronto, Ontario, in order to take
care of the increase in demand on Canada for
the company's products. The branch will im-
port and manufacture. Distribution will be

taken care of as in the past by Burndept of
Canada, Ltd., who have been distributing for
the Amplion Corp. in Canada for lour years.
Mr. Trainer is president of the new company

In commenting on radio conditions as he ob-
served them during his recent European trip,
Mr. Trainer said, "In England, conditions of
the radio market are more promising for the
coming season than ever. On account of the
decreased buying power of the public in Eng-
land, due to afterwar conditions, the market
is not large for high-priced radio

products. However, the market is increasing
for high-grade medium-priced apparatus. In
France radio is not as popular as in England,
due to lack of broadcasting stations. It is, how-
ever, finding an increased market. In Belgium
business conditions appear to be very good.

Benjamin Gould President
of Radio Industries Corp.

Succeeds Hugo Gernsback, Who Resigned Re-
cently-Mr. Gould Will Continue in Former
Capacity as General Sales Manager

Benjamin Gould, who has been general sales
manager and treasurer of the Radio Industries
Corp., New York, at the last meeting of the
board of directors of that organization WA,

made president and general sales manager.
Hugo Gernsback, former president of this

concern, has resigned from his office as presi-
dent and director of the corporation. These

changes are effective September 1.
In conjunction with the above announcement

the Radio Industries Corp. has also announced
its line of radio products for the season 1925-
26. This will include a number of radio sets,
kits, loud speakers, both bell and cabinet type,
and many essential accessories.

An advertising program calling for the in-

sertion of display space in publications of na-
tional circulation and local newspaper advertis-
ing has also been arranged. The company is
also negotiating for larger manufacturing space.

New York Firm Chartered
The MacBee Corp., New York, was recently

incorporated to deal in phonographs with a

capital stock of 300 shares of common stock of
no par value. The incorporators are 1.. S.

McCormick and W. F. Bishop.

New Sleeper District
Manager in the Northwest

Hugh H. Wilkin in Important Post With the
Sleeper Radio Corp.-Territory Includes Wis-
consin, Minnesota, Iowa and Nebraska

Hugh H. Wilkin has been appointed district
manager of the Sleeper Radio Corp. in charge
of the territory comprising the State, of Wis-
consin, hfinne,ota, Iowa and Nebraska. He
has established headquarters at Des Moines,
Iowa. Mr. Wilkin has been connected with the
Sleeper Radio Corp. for the past year as a sales
representative. He is a pioneer in the radio in-
dustry, having entered it in 1910 at the naval
station at Arlington, Va. This thorough knowl-
edge of radio combined with an extensive mer-
chandising experience places Mr. Wilkin in an
excellent position to render valuable services
to the Sleeper distributors and dealers.

to.

The New
TWIN BULB

YORGER

Sales Features
y'ou as a retailer are interested in
twhether the new Twin Bulb
HANDY ClIARGIR Will Sell after you
stock it. We merely mention the
following sales features and lot you
judge for yourself.

I. Charges at a very fast rate.
2. Absolutely quiet.
3. Cannot overcharge or dis-

charge battery.
4. Equipped with special am-

meter.
5. Beautiful finish.
6. Charges them all.

The "push pull" met hod using both
halves of the AC wave, accounts for
the fist, economical rate of charge
of the new Twin Bulb HANDY.

rran-Are Eutrinsc 01%
.---.,--. 434S DUNCAN AVE.

' St LOUIS



120 THE TALKING MACHINE WORLD Samna. 15, 1925

-461013.24LRadio
Consider who

fpDp makes it

In the election of a ..d.. line today, con-
sider who makes h.., mill as what the sat
Anybody can man in the radio butiness on to
miutes' mho. and anybody can prep., an
elaborate prospers, of what they or ,ing
to do. visualising futures and malann 0 whale
of a let of noiw with no hi, /Tore thm n
wmaple laboratory ot. So. to world nay
offhand. what ii is may be all richt. hat who
makm h. ismme important Laloorabsy tees
may appeal to be good, but the in.sioll7c-
NOD. of a set is a facmry proposition and it
. factory product that the one that the
dealer IT so lw coca upon to yell.

.
Dealers should buy with the entIntaisan, of

a banker who is asked to renew s note with..
collnieral.and they should with the mew
and effort use by the members of a Food Are

I

department artswerinn analarm. .ny
o
takenon should he ha/stilt-el with the be. of

cling a,
en

prods on Mleet stihngelf
the other deolem hold the

I,

N advertisement can
he written by the best ad-

vertising expert for Fada Radio
than the quoted paragraphs pub-
lished in this editorial from the
Talking Machine Journal, Au-
gust, 1925.

Therefore, we ask you to read
this editorial. Then, please note
that F. A. D. ANDREA, INC.,
has proved leadership by setting
"A standard of reception'' by
which practically all radio per-
formance is judged; has main-
tained stability through the
period of radio deliriums; has
applied fundamental vision in
design, manufacture, distribution
and advertising, and is justified
in applying the wisdom of this
editorial to its own position in
the Radio industry.

And now, as you choose your
Radio business partner, let us

remind you finally of one unalter-
able Fada dealer policy: "We do
not urge you to buy but help you
to sell.

Our selective distribution plan
and exclusive Fada Radio dealer
franchise is worthy of your im-
mediate interest. Your prompt
inquiry is solicited, and it will
have the immediate attention of
the appointed Fada distrihm.
covering your territory.

F. A. D. ANDREA, INC.
IS$t JEROME AVE. NEW YORK

Aks946thorrr .1 TUNED RADIO FRS
QUE 'CY receiver, arm a the ',loath, ailiciatt
NEUTRODYNE pfittrirtle. Liernard and..

PrangsHaat-nine osN. 1.430,0S0 and 1,189,;:,
and ccccc taunts pandit,

1-1111.1111:::::172.VAilst

Fall Sonora Line Shown
by L. I. Phonograph Co.

Sonora Brooklyn and Long Island Distributor
Exhibits Fall Line of Phonographs and
Radio Sets to Dealers at Gathering-S. 0.
Martin Addresses Merchants

The Long bland Phonograph Co., Brooklyn,
Y., distributor of Sonora product, in the

rooklyn and Long Island territories, recent-
ly held a luncheon at the Hotel. Rosser', Brook-
lyn, for dealers in its territory.

The luncheon was attended by various offi-
cials of the Sonora Phonograph Co.. including
S. 0. Martin, president of the company; Joseph
Wolf, vice-president in charge of manufactur-
ing; Frank V. Goodman, general sales manager;
Warren J. Keyes, treasurer; H. B. Marring,
metropolitan district sales supervisor for the So-
nora Co.: F. W. Schncrring, advertising man-
ager of the Sonora Co., all of whom were seated
at the speakers' table, as well as Maori., Lan -
day, president of the Greater City Phonograph
Co., and C. H. Baker, of the Long Island Phono-
graph Co., who presided as host al the luncheon.

Addresses were made to the gathering by Mr.
Martin, Mr. Wolf and Sir. Goodman, in which
they outlined the various policies and plans of
the Sonora Phonograph Co. for the benefit of
the dealers present. ,The new Sonora models
of radio receiving sets and phonographs were
on exhibition before and after the luncheon, and
created great interest among the dealers.

Those dealers attending the luncheon were:
A. L. Young, Benjamin H. Sehlontberg, Henry
Cohn, Mr. and Mrs. Irving Heigh, Harold K.
Mulford, Max Rosen, Charles R. Laud, Leo Cerf,
D. Rosenzweig, Charles Vorbach, Walter Sharp,
Harry Barnes, J. L. Rothwcin, David E. Landau,
Henry Pravder, C. M. Slinkard, Lewis Le -

Winter, Irving Bassist:, Samuel Kern, Fred G.
Scholl, Max and Morris Swire, Samitel E. Mark-
owitz, Harry Schweiger, J. 1'. Owens, A. H.
Mosca, J. R. and T. L. DeNvse, A. M. Berko-
witz, Mrs. A. Bcrsin, Nathan Bersin, Leon
Brick, A. D. Offenbach, G. W. Sprengel, Mr.
Freeman, C. Hammond and ?hiss Si. Arend.

Featuring Atwater Kent
Radio Line in Little Rock

LIMO: ROCK, ARK., September 8.--555, Inc.,
Atwater Kent distributors of this city, is ener.
getically featuring the Atwater Kent line in the
territory which it covers through the use of
painted signs. The object of this campaign
throughout its entire course is co-operation with
the dealer, and in the selection of suitable spaces
for the appearance of these signs locations were
chosen in close proximity to Atwater Kent
dealers' warerooms wherever possible.

Recently a prominent lecturer well versed in
Atwater Kent radio was engaged to tour the
State in a specially designed automobile, stop-
ping wherever a crowd could be gathered and
giving a demonstration. During these demon
Orations folders were distributed imprinted
with the name and address of the nearest At-
water Kent dealer. These forceful methods of
publicity are materially it the prestige
and sales of the Atwater Kent line throughout
Arkansas.

Fine Day -Fan Literature
for Consumer Distribution

The Dayton Fan & Motor Co., Dayton, 0.,
manufacturer of Day -Fan radio receivers and
speakers, has issued for consumer distribution
a series of pamphlets and circulars describing
this product. This material is issued in several
colors, adding to its attractiveness, and in every
case allows spate for dealer's imprint so that
Day -Fan retailers can get the benefit of the
publicity.

American Bosch Line of
Radio Products Announced

American Bosch Magneto Corp. Will Exhibit
Amborola Set, Ambotone Speakers and Other
Products at New York Radio Show

the American Bosch Magneto Corp., manu-
facturer of electrical and radio products, with
headquarters and factory at Springfield, Mass.,
and branches throughout the country, will es
Whit for tlo first time its nt.tv her of radio

111-

0
1aVAI- ' 0

Amborola Radio Sot
product. at the New York Radio Show. The
new Resell line consist, of the Amborola, a six -
tube receiving set; the Ambotone reproducer, the
Junior Amibototte, a smaller reproducer, the

Nobattery. the Posch "B" battery eliminator.
'rite long experience of the company in the

manufacture of precision electrical equipment
admirably qualifies it for the manufacturing of
radio products. The radio receiving set is

Ambotone Junior
unique in that it has no exterior dials and the
tuning is done throtigh two small windows.
The operation or tuning is reduced to two in-
dicators which have a gearless reduction for
fine tuning. The exterior of the cabinet is de-
signed to harmonize with the interior and fitr-
nishings of the home.

The Ambotone speaker, another new develop-
ment by the company, is cone -shaped, but is

novel in that it employs a wooden ronoid in-
stead of paper which is customarily used. The
entire cone diaphragm is finished in a rich ma-
hogany, while the metal work is art bronze. The
Ambotone is a large reproducer calculated to
give an unusual mellowness of tone, and, due to
its size, it is claimed that the bass tones are
brought out where they would ordinarily be
lost. The Junior Ambotone is smaller in size
with the tone directly mounted on the wood.

The American Bosch Magneto Corp. has

launched an extensive advertising and sales
promotion campaign in behalf of its new 1925-
26 products.

A. Atwater Kent Predicts
Broadcasting "Movies"

A. Atwater Kent, president of the Atwater
Kent Mfg. Co., Philadelphia, and a member
of Secretary Hoover's Committee on broadcast-
ing, in response to (merles recently predicted
the possibility of broadcasting movies.

"Recent success in radio vision experiments
indicate that by 1935 or perhaps even sootier,"
he said, in part, "we can sit at home and watch
the playing of a baseball game. The possibili-
ties of such apparatiez arc whinnied."
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DAY -FAN
NOYES ELECTRICAL SUPPLY CORP.

Sole Metropolitan Distributor

The Best is None to Good
for the Radio Buyer

AS the exclusive distributor for Day -Fan in the Metropolitan
territory we have a franchise to offer that has a sound back-

ground. Each territory is to be served by such a dealer who ha.
qualified as an authorized Day -Fan Dealer.

The outstanding features of this year's models of Day -Fan Radio
sets are: ONE DIAL CONTROL, TUNING BY WAVI
LENGTH, and CLARITY AND VOLUME OF TONE.

s DISV1)3

TO

$01" SV°

This method of distribution places the dealer in a position to meet
competition at a profit and no fear of cut price in the whole market.

Daytonia
A five tube Console Receiver
with Single Dial Control and
superior selectivity.

Supplied complete with all bat-

Without tubes $300

Daycraft
A five tube Cabinet Receiver
with single Dial Control; ha.
ample B battery space $145

Leg pedestal, $20. Receiver and
pedestal complete 315

Day -Fan 5
A five tube Cabinet Reeeis,
with single Dial Control and im-
proved tuning performance.$115

Supplied with Day -Fan Speaker
$30 extra

These ar, a Is w of the models for 1925-26 which are included
in our line of ten different models ranging in price from $75.00 to
$30000 each, and Box Speaker covering every requirement.

Our service facilities on Day -Fan insure perfect satisfaction to both

dealers and consumers.

Our fermentative will be 'trawl to roll and supply fan information
Catalogue sent on request

NOYES ELECTRICAL SUPPLY CORP.
33 Park Place, New York

Solo Metropolitan humor

1023

BARCLAY Telephone
12:

(JtvA_A)

Radio Quality Products
Distributed Solely by

Jewett Distributing Co., of New York, Inc.

Jewett, well known in the radio market, is being
included by all dealers in their fall purchases.
All those who are in the Metropolitan District,
or a fifty -mile radius of New York City, cannot
fail to realize the value of a Jewett franchise.

We are here to serve you, help you make your
share of profit out of radio.

For Show Announcement

Jewett Cone
Size, quality of tone, and
appearance are the feat-
ures of this cone. A

semi -adjustable unit,
perfected by Mr. V. E.
Morrison, who has mad(
speaker units possible

and musical reproduc-
ers of quality.

List $18.00

Jewett Receiver

The finest reproduction of man's work. Two years of con
tinued original development has placed before the Radio

Public a Product of Quality, worthy of its name, and a pride

to every owner. List $140

You are extended a cordial invitation to consult our repre
sentatives at the show who will also take your order or en-
franchise you as a JEWETT DEALER.

JEWETT DISTRIBUTING CO.
OF NEW YORK, INC.

16-22 Hudson St., New York City
Sol, . Metropolitan D. tattoo

WHITEHALL16921 Telephones
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Advertising Campaign of Unusual Pro-
portions to Feature Farrand Activities

Farrand Line of Radio Speakers Now Being Distributed by Leading Wholesalers in Key Cities
of the Country-Farrand Junior Speaker Recently Introduced to the Trade

The Farrand Mfg. Co., pioneer builder of entire facilities to the IllOiltlfdetnec of cone

cone type speakers, announces a new model, speakers: In connection with the announee-
known as the Fairand Junior, which will sell mant of the new Farrand.Junior speaker, the
for $16.50. This speaker is a smaller edition of Farrand 011g. Co. also announce iheir advertis-
the famous Farrand speaker which has proved ing and distribution plans for the Fall.
so popular during the past year. C. L. Farrand, The distribution of Farrand speakers is on an

exclusive or semi -exclusive basis and embraces
all of the logical distributing centers in the

United States. In most of these distributing
centers, wholesale outlets are confined to one
distributor. In the larger cities only are there
more than one.

The Farrand speakers arc to be marketed
only through reputable radio dealers who con -
chid their business along sound ethical business
lines and wile do nothing in the conduct of
Iheir busbies, to either injure the prodin is
I hey sell or the radio industry as a whole.
A rarehil record is kepi by the company of
every speaker mannfactured so lhat by consult-
ing the serial number the Farrand Mfg. Co. can
tell not only the distributor to whom the speak-
er was shipped, but the dealer lo whom it was
sold and the ultimate consumer.

Newspaper advertising has already been eon -

C. L. Farrand
president of the Farrand Mfg. Co., is one of the
originators of the cone type speaker, having
since 1918 worked unceasingly in the develop-
ment of this type of reproduction. His first
speaker of this type, called tire "Phonctron,"
is well remembered by the old-timers in radio.
In its day it was considered the last word in
quality reproduction. Since that day.such won-
derful progress has been made in the cone type
that it is now universally conceded to be one
of the truest and most faithful reproductions of
either voice or music, and several manufacturers

irnrier,i1 their intention of devoting their

EVERY-

THING

FOR

THE

RADIO

DEALER

iracted for in the following fifty -lieu cities:
San Francisco. Cal.; Spokane, Wash.; Portland. Ore.;

Albany, N. Y.; Newark. N. J.; Philadelphia, Pa.; Cleveland.
Ohio; Atlanta, Ga.; Sioux City, Iowa; Kansas City, Most
Columbus, Ohio; Terre Haute, Ind.; Knoxville, Tent,
Norfolk. Va.; Minneapolis, Minn.; Houston, Tex.; Denver,
Colo.; Tampa, Fla.; Los Angeles. Cal.; Boston, Mars.; Hart.
ford, Conn.; Syracuse, N. 1'.; Louisville, Ky.; Pittsburgh,
Pa.; Toledo, Ohio; Jacksonville, Fla.; Omaha, Nebr., New
Orleans, La.; Cincinnati, Ohio; Columbia, S. C.; Nashville,
Tenn.; Wheeling. W. Va.; Chicago, In.; Phoenix, Ariz.;
Memphis, Tenn.; Seattle, Wash.; Portland, Me.; New York
City, N V.; Buffalo, N. V.; Charlotte, N. C.; Baltimore,
Md.; Milwaukee, Wisc.; Dubuque, !craw St. Louis. Mod
Richmond. Va.; Detroit, Mich.; Washington, IX C.; Bir.
mingham, Ala.; Charleston. W. Va.; San Antonio, Texas,
Dallas. Teas, and Montgomery, Ala.

This list will undoubtedly be augmented by at
least twenty more of the larger cities of the
United States. In addition to the newspaper`

ZIAANI ERNIAN  BITTER
C ON STR.vcy rx ON  COMPANY

Landay? 10th nose. a ZintmerntamBitter
Achievement

The leader In the re
shop

equipment,

muffle trade once
more selects the leader In music op
equipment, to design and furnish the In-

Asorof Its newest and greateat store.
specialists In this field we are able to

offer radio and phonograph dealers a
maximum In workmanship and design
with a minimum of expense.

Reeord Rok Dismay Cases
Herieti Rooms Mosleal Instrument
Service Counters Car... Ore.

Prices on requrat
ZIMMERMAN-BITTER

CONSTRUCTION COMPANY
325.27 E.! 9416 Street, Ne. York

Telephone Atwater 017.

ASK US

ABOUT

OUR

SHEET

MUSIC

AND

MUSICAL

INSTRU-

MENT

CASES

advertising the company will advertise in the

trade papers and will send constant mailing
broadsides to dealers throughout the United
States. The list of the company distributors is
in itself a recommendation of the product. Dis-
tribution has been arranged for in every key
city of the United States.

Distributors for the Farrand speakers are the
following:

Pacific Coast distributors-Alexander & Lavenson Elea.
trical Supply Co., San Francisco. Cal.; Western Radio.

George H. Kiley
inc., i.os Angeles, Cal, Electric Corp. Los Angeles, Cal..
Coast Radio Supply Co., San Francisco, Cal., Electric

Ore.; Co.. Seattle, Wash.:
Pacific Telegraph Institute, Spokane, Wash ; Radio SPc
dairies, Ltd.. Vancouver, B. C. Also Sager Electrical
Supply Co. Boston, Mass.; Parrar.Brown Co., Portland,
Me.; Post & Lester Co., Hartford, Conn.; North American
Radio Corp., New York City; Havens Electric Co.,
Albany, N. Y.; F. W. Kelley Battery & Tire Co.. SYMertsr,
N. Y.; North Ward Radio Co., Newark, N. 1.; Har-
bison & Gathrigbt, Louisville. Ky.; Lockwood Radio Co.,
Philadelphia, Pa.; Trilling & Afontague. Philadelphia. Pa.;
H. C Roberts Eleetric Co., Philadelphia, Pa.; Whole.
sale Radio Equipment Co., Buffalo, N. V.; H. C. Roberts
Electric Co., Baltimore, Md.; Julius Andrew & Sons Co.,
Milwaukee, Wis.; Republic Electric Co.. Cleveland, O.;
Roberts. Toledo Co. Toledo, O.; Perry B. Whitsit Co.,
Columbus, O.; Erne, & Hopkins Co.. Columbus, O.; Julies
J. Bantlin Co. Cincinnati, O.; Ohio Rubber & Textile Co..
Cincinnati, O.; Detroit Electric Co., Detroit, Mich.; Com.
mercial Electric Supply Co. Detroit, Mich.; Advance
Electric Co.. Terre Haute, Ind.; Auto Electric Co.,
Columbia, S. C.; 0 -SIC Supply Co., Pittsburgh, Pa.;
Wireless Electrical Co., Pittsburgh, Pa.; Carter Electric Co.,
Atlanta, Ge.; Florida Electrkal Supply Co., Jasksonville,
Fla.; Renter Music House. Dubuque, Ia.; McGraw Co..
Omaha, Nebr.; AlcGraw Co., Sioux City. la.; McGraw Co..
St. Louis, Mod Electric Product. Co., Kansas City. Mo.:
Rex Electric. Lie., New Orleans, La.; Corley Co., Rich.
mond, Va.; Woodhouse Electric Co., Norfolk, Va.; Sands
Electric Co., Wheeling, W. Va.; Southern Automobile Sop.
PIC Co., Washington, D. C.; C. 01. McClung Co. Knox.

'retort; Mills Morris Co. Memphis, Tenn.; Braid
.actstric Co., Nashville, Penn.; Talking Machine Co..

mingham, Ala.; Johnson Tire & Auto Co.. Montgomery,
eta.; G. Norman Baughman Co., Tampa. Fla.; k1. M.
ewer Corp., New Have, Coned Reynolds Radio Co.,
rawer, Col.; James A. Blom, Ottawa, Can.; Ad. Aurimaa.
lac., New York City; Charleston Hardware Co.. Charles.

t an. W. Va.; Royeraft Co., Minneapolis, Mound Harry
.1Iter Co., Chicago, Ill.; Leonard Lynn Radio Co., Chi-
cago, Ill.; Young, Lorish & Randall, Cinema°, Ill.; South
ern Radio Corp. of Texas. San Anionic, Tex.; Southern
Flint Service, Houston, Tex.; Electrical Equipment Co.
Phoenix, Ariz.; Huey & Phillip Hdwc. Co.. Dallas, Tex.,
,tid Ten Eyck & Tatham, New York City.

Shipment of the new Farrand Junior speakers
started September 10 and will be in the hands
of distributors by the middle of the month. The
company expects that its speaker business dur-
ing the coining season will demonstrate that the
public desire for cone type speakers at a popular
price will create record -breaking sales.

Opens New Branch Store
Er. DORADO, Aux., September 8.-The Bensberg

Music Shop, which operates stores in Camden
and Fordyce, has opened a new branch store
here, carrying pianos and general music goods.
The store is located in the Marks Building, at
West Main and Cleveland streets.
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Model C-2
With Model F Receiver-$250.00

The Tradedllark That Stands for
Dealer (t. operation and Pro/its
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Console Model C-1
With Model F Receiver-$235.00

MODELS

I

S

EXCELLED BY NONE
2

Model C-3
With Model F Reeeiver-$275.00

Ask Ant
Tagle Dealer

Eagle Radio Company
16 BOYDEN PLACE, NEWARK, N.J.
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Baltimore Dealers
Enjoy Busy Days

Drastic Reductions in Prices of Machines and
Unusual Demand for Records Bring Up Sales
Volumes of the Retail Trade

Balm MOM, MP., September 8.-Doe to the
large volume of business done through the dra -

tic reductions on V ict Ma, and the trcnt end II

demand for records, August, which is
rite totdullest month of the year here, was rite o;

the best not only with the Victor dcale s but
with the dealers in other lines, notably tit
Brunswick and the Columbia.

Columbia Wholesalers Report Big Gains
"It simply shows that the business for the

phonograph is there if the dealers go after it,"
said W. H. Swartz, vice-president of the Colum-
bia Wholesalers, Inc., distributors of the Co-
lumbia, "and remember our dealers were in
direct competition with reduced prices.

"August business in records showed an in-
crease of 119 per cent. over August, 1924, which
is a record I do not believe has ever been
equaled by any of our competitors. The phe-
nomenal increase is due largely to the unusual
character of the new electrical recordings, and
the increase in sales of machines is also very
gratifying. This is especially true of the $125
console, which is proving the best seller and on
which sec are completely sold out.

"We have been compelled to hire additional
help in order to get our record orders out on
time, and for several weeks our shipping depart.
relent has been working overtime every night"

Victor Dealers Await New Models
Victor dealers here are anxiously awaiting the

promised demonstration of the new Victor talk-
ing machine, as well as the new radio com-
bination machine, many of them having already
taken orders for both just on the strength of
the announcement of the company While a
few of the Victor dealers continue to advertise
drastic reductions on the Vict rolas, the majority
of them have stopped featuring them in either
newspaper or window displays and are holding
what machines they have on hand for the de-
mand which is bound to come later, they say,
when the same machines can be sold at the

regular price.
Radio Show the Latter Part of Month

The radio business has started up consider-
ably earlier this year than last and dealers are

From PENNSYLVANIA
to FLORIDA

Radio and music dealers know and talk admiringly of the

fine service and square treatment given on the following lines
by COLUMBIA WHOLESALERS, INC.

FADA  CROSLEY  MAGNAVOX
Burgess, Cunningham, Philco, Balkite,

Brach, Tower
Scientific phones and speakers and all other items necessary
for the radio dealer,

1. Exclusive territories 3. Limited Dealers
2. Price guarantees 4. Best Quality only

COLUMBIA WHOLESALERS, INC.
20.c W. Camden St. Baltimore, Md.

having difficulty in keeping their stocks up on
batteries and tubes. Business is expected to be
further stimulated when the Radio Show opens
in Fifth Regiment Armory on September 20 to
October 3. Eighty-five exhibitors representing
manufacturers all over the country have already
signed up for booths in addition to special dis-
plays by the Government of experimental work
now being done, and a demonstration designed
to prove the great aid of radio to the armed
forces of the country in time of war will be
staged. The show will be under the auspices
of the Radio Board of Trade of hfaryland, of
which Capt. J. H. Lepper is president.
New Broadcasting Station Near Completion

The new 5000 -watt broadcasting station of
the Gas & Electric Co. is nearing completion
and is expected to be In operation the first part
of next month. The station, which is to be one
of the most powerful in this section, is located
near Glen Morris, about ten miles from Bahl -

COLUMBIA
"The Best in Music"

The name "Columbia" stands for the best in

music. The list of Columbia New Process
Records includes the recently issued series of
Musical Masterworks (album sets of complete
symphonies, recorded in Europe by famous
orchestras, conducted by men of world-wide
reputation); the popular "hits" of the day;
foreign records in all important languages; race
records by race stars; "fiddle" records by the
artists who are in demand. The best to be
had in music.

Let (Is Serve You!

ColumbiaWhol
L L. Andrews - Wm H.Swartz

ExclusivelyWholesale
205 W Camden Si., Baltimore,Md.

salers,

more, and the towers will be 200 feet high and
400 feet apart. Besides the aerial wires about
sixteen miles of copper will be buried in the

ground under the antenna to provide an ample
transmitting ground system.

Frederick R. Huber, municipal director of

music, will be in charge of the broadcasting
programs and Stanley W. Barnett, formerly of
Station VVOC at Davenport, Ia., will be the an.
nouncer.

New Columbia Dealers Appointed
The following dealers have qualified as Co-

lumbia dealers and arc carrying a complete line
of machines and records: James V. Brand, Pe-
tersburg, Va.; R. C. Bristow, Petersburg, Va.;
Wrenn Brothers, Slier City, N. C.; Wall Fur-
niture Co., Sprague, N. C.; Potomac Furniture
Co., Brunswick, Md.; and H. L Williams, Bu-
chanan, Va. Out of town visitors to the Co-
lumbia Wholesalers, Inc., included David Speig-
nel, Newport News, Va.; M. Klien, St. Michaels,
hid.; N. Barren, Cumberland. kid., and L. B.

Clark, Danville, Va.
Sees Need for Dealer Co-operation

"I have quite a number of Victrolas," said the
proprietor of another large downtown store,
'but I am not selling them at half price, but at
the full list price, and while I am not claiming
to be setting the world afire I am satisfied with
the business I am doing.

"There is entirely too much of the throat -
cutting methods in the talking machine business
tit Baltimore. This is entirely unnecessary and
every dealer could do just as much business and
have considerable more profit if the trade world
get together like men in other lines of busi-
ness and agree on some standard of doing busi
lass, have one selling price and insist on a sub-
, tantial payment when the machine is bought,
and get reasonable weekly or monthly pay
ments. This thing of putting out a machine
without a cash payment and on terms of less
titan a dollar a week is absolutely foolish and
would not be done in any other line of business.

"The same thing applies to the radio business
rod cut prices are the rule all over the city. I

,rtainly would like to see the trade united in
one organization and a standard of selling
methods adopted."

Addresses Atwater Kent Dealers
Baltimore is two years behind in the radio

industry, George E. Brightson, president of the
,trightson Laboratories of New York, told local
dealers of Atwater Kent radios at a banquet
teen by the Magneto Machine Co., at the En.

(Continuo/ no pope 1261
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Meet ll
The

ERRt..1 0 F CAPPER

--your best friend
Here she is! A charming sister
to the Carryola Master! Every
girl who knows jazz from junkets
will love this tantalizing hat -box
model on sight! And when she
tries it out-when she hears its
tone and "gets" its volume-
she'll be sold. Don't blame the
"Flapper" if you don't know how
to elose a sale.

You know the Carryola Master,
that wonderful, sturdy portable
that grew into the million dollar
class in less than a year. The

"Flapper" is the same machine
(lolled up a little differently to
catch the feminine eye. It has
the same sound chamber, the
same Add -A -Tone reproducer, the
same throw -back tone -arm. the
same standard motor that have
made the Carryola Master the
outstanding success of the port-
able field. Fully guaranteed of
course.

In the Carryola Flapper you have
a new and nifty model of a SOC.

cessfnl machine. There's noth-

ing else like this anywhere. It'll
be months before the first imita-
tor can get his few advance
models on the market. We're
ready note.

You've often heard about op-
portunities! Here IS one!
Grab it while it's new! Cash
in on its novelty - backed
by actual, exquisite perform-
ance. W'rite or wire us for
the name of your nearest
Carryola jobber.

74e. CARRYOLA COMPANYoiAMERICA
Milwaukee,Wisconsin647 Clinton Street
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J. A. Fischer Co. Issues
Catalog of Its Products---

Handsomely Illustrated Book Gives Full De-
tailed Information Regarding the Valley
Forge Talking Machine Repair Parts

Practically simultaneously with the appear-
ance of this issue of The World the initial
catalog of the J. .5 Fischer Co., Philadelphia,
Pa., will make its debut in the talking machine

J. A. Fischer
field. Although the J. A Fischer Co. is a com-
paratively new organization it will be remem-
bered that J. A Fischer, its energetic presi-
dent, has had many years' experience in the
manufacture and distribution of talking machine
repair parts. The new catalog which he is pre-
senting to the trade represents a emindation of
his many years' experience in the trade, as well
as his intimate knowledge of the preparation
and compilation of other catalogs.

In the production of this catalog no lime,
effort or expense have been spared. The serv-
ices of six artists and foent engravers werr en-
listed and Mr. Fischer himself personally
supervised the photographing of each individual
part and has carefully edited the text matter
from cover to cover. Over eighty full -page
illustrations are used in addition to numerous
smaller cuts. An outstanding feature of the

Valley Forge catalog is the tabulated index at
the side whereby the dealer may instantly turn
to the page containing the desired part and
there find listed not only that part but every
similar part carried.

The catalog is attractively bound between
covers of double thickness, dull black in color.
On the front cover this blackness is artistically

with embossing in red thd ,J1.1

Spare is also left on the front cover for the
imprinting of the ' tutor's name.

On the frontispiece the new Valley Forge
trade -mark is presented for the first time. The
tent matter and engraving are printed in black
on as, ivory tint paper. This has been found
particularly valnable in showing contrast, in the
photographing of the various metal parts.

The catalog includes the well-known Valley
Forge main spring chart and ',Bea diaphragm
chart as well. In the section devoted to motors
the motor itself is shown on one page with
the opposite page devoted to the various parts
comprising the motor. It has been stated by
an official of the company that this catalog
contained practically every hooves part in the
production and repair of the talking machine,
including many special tools and kits for the
repair man.

In order that this new catalog be received in
the best condition the J. A. Fischer Co. is
packing each one to insure its arriving throogh
the mail in perfect condition.

Berg Portable Radio Cases
Prove Popular With Trade

Product of Berg Auto Trunk & Specialty Co.
for Carrying Portable Radiolas Has Helped
Sale of Those Instruments

The Berg Auto Trunk & Specialty Co., Long
Island City, N. V., well-known manufacturer of
quality radio cabinets, loud speaker3, portable
talking machine, and other products, is the
originator and manufacturer of the portable
cases in which "Radiola No. 39" and "Radiola
No. 89" are enclosed. The Berg Co. made these
specially designed portable cases at the request
of many enterprising dealers.

The increasing demand for portables Sug-

gested the popular priced Radiola Ill and Ra-
diola 111A and designing carrying cases for
them. Adding a battery space and compartment
for ground and aerial was a simple matter. In
fact, the No. 89 (for the 111A) has a loud
speaker built in. An ingenious reel similar to
a fishing reel was devised for the aerial. This
simplified tine sale, giving a ground, aerial and
reel with each case.

The RCA distributors in the New York dis-
trict sponsored these two new portables by

running a series of ads under a "Radiola
Portable Week" with so much success that they
have cataloged them as an all year round item.

Adds to Warehousing Space
\Varehousing facilities upon a large scale not

far from its present factories in Newark, N. J.,
have just been acquired by the Federal Tele-
graph Co., manufacturer of Kolstee radio. The
new arrangement provides several thousand
feet of floor space for storage alone and is

located adjacent to extensive railway and
iv stem as facilities.

Studner, Cumming Co., Inc.,
Starts Extensive Campaign

Manufacturers' Agent, Representing the Saal

Soft Speaker, Red Top Tubes and Other
Products, Advertising Widely- -
The Studner, Cumming Co., Inc, New York,

organized this year by J. M. Studner, well
known to the metropolitan talking itmehine
trade, and T. W. Cumming, loonier president of
the Radio Stores Corp., to act as manufacturers
representative, has started an extensive: ad-
vertising and sales campaign to increase the
volume of sales on the radio products which
they represent. These products include the
Saal soft speaker, manufactured by the H. G.
Saal Co., of Chicago; Red Top tithe, made by
the QRS Music Co.. Chicago; the Lincoln
Storage battery, the Twin dry cell "A" and
"W" batteries and the products of the Chelsea
Radio Co., Chelsea, MASS., in addition to other
radio parts and accessories.

The knowledge of merchandising method,
possessed by the executive, of the Studner,
Cumming Co., backed by the widespread ad-
vertising campaign now in progress, assures
these products of worth while representation
by the trade.

Baltimore Retailers Are
Enjoying Brisk Business

(Continued iron too, 1241
gincers' Club. Mr. Brightson added: "But the
time will come when Baltimore will equip her-
self with adequate broadcasting stations and
buy good receiving sets."

Mr. Brightson predicted that radio manufac-
turers would follow the steps of the automobile
industry by delivering their sets with tubes and
batteries already installed.

Officials of the Atwater Kent concern said
the coming winter would be a boom for the
radio industry and estimated their plant would
turn nut 6,000 sets daily.

Gordon Parks, president of the Magneto Ma-
chine Co., was toastmaster; George F. Hull
vice.president, and Robert F. Green, chief of
the radio department, were at the speakers'
table.

The advance orders received from dealers in
the territory by the Columbia Wholesalers, Inc.,
radio distributors, would tend to show that the
coming Fall season would be a busy one for all
concerned. This well-known distributing house
is e xelusive distributor for the Magnavox
line made by the Afagnavox Co., Oakland, Cal.,
in the States of Delaware, Maryland, District
of Columbia. Virginia and North Carolina, and
for the Fada line nude by F. A. D. Andrea, Inc.,
New York City, in part of Delaware, Maryland,
District of Columbia and Virginia. In add'-
tion to the above named and the Crosley line,
Columbia WIIIIICSairrS, 111C., are also distributors
of a wide range of radio

RADIO LOUD SPEAKER UNIT
SUPREME IN TONAL QUALITY

Eliminates All Metallic and Nasal Tones
Low Notes As Well As High Notes Perfectly Reproduced

Write for Samples and Prices

FLETCHER - WICKES COMPANY
116-122 West Illinois Street Chicago, Illinois
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Another 4-1

BOSCH it
RADIO
PRO'' JCT

PRICE

'145°
cihe
Junior AMBOTONE
Another Bosch triumph. Having
announced the Bosch Radio Re-
ceiver, the Amborola and the
deluxe Bosch Reproducer, the
Ambotone, the Junior Ambotone
is now announced by Bosch.
The Junior Ambotone is a radio
reproducer with an unusual
tonal quality built to the famous
Bosch standard of precision.

Following the Ambotone prin-

VR1 ADS

ciples of reproduction, the
Junior Ambotone gets its mel-
lowness from wood.

The Bosch ability to manufac-
ture to precision standards ac-

counts for the tone quality. The
Bosch ability to build with ac-
curacy in quantities accounts for
the remarkably low price. The
greatest value in radio - The
Junior Ambotone at $14.50.

u(F

AMERICAN BOSCH MAGNETO CORP.
SPRINGFIELD MASSACHUSETTS
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BOSCH
BUILDS
RADIO

THE AMERICAN BOSCH
I MAGNETO CORPORA-

TION PRESENTS "THE
AMBOROLA: THE BOSCH
RECEIVING SET AND"THE
AMBOTONE: THE BOSCH
REPRODUCER. THESE IN-
STRUMENTS HAVE BEEN
BUILT TO THE FAMOUS
BOSCH LINE OF PRECISION
AND ALL THE EXPERIMEN-
TATION ON THEM HAS
BEEN ACCOMPLISHED
IN THE BOSCH LABORA-
TORIES RATHER THAN
IN THE HOMES OF THEIR

PURCHASERS.
47.:1

cep
VP ACM

THE AMERICAN BOSCH MAGNETO CORPORATION
SPRINGFIELD. MASS
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BOSCH
RADIO
POLICY
I. BOSCH PROTECTION FRANCHISE

NO DISCOUNTS TO OTHER THAN
AUTHORIZED DEALERS HOLDING
THE BOSCH FRANCHISE.

2. BOSCH TERRITORIAL PROTECTION
TERRITORIAL FRANCHISE DEFINED
AND ALL RIGHTS PROTECTED

3.BOSCH PRICE GUARANTEE
THE DEALERS PROFITS ARE PROTECT-
ED BY GUARANTEE AGAINST PRICE RE-
DUCTIONS UNLESS DEALER IS REBATED

4.BOSCH RATIFIES DEALER CONTRAC
ALL CONTRACTS MUST BE RAT-
IFIED BY THE MANUFACTURER

5. BOSCH CO-OPERATION
EXTENSIVE CONSUMER AND TRADE
ADVERTISING IN NATIONAL PUB -
LICATIONS CLOSE LOCAL NEWS-
PAPER CO-OPERATION.

6. BOSCH STABILITY
THE BOSCH RADIO POLICY MAIN-
TAINS THE SAME ETHICAL STAND-
ARDS WHICH HAS BEEN THE BOSCH
PRACTICE FOR 15 SUCCESSFULYEARS

7. TH E BOSCH DEALER
THE BOSCH FRANCHISE IS A MAN
SIZED, TWO FISTED OPPORTUNITY
FOR ONE RECOGNIZED BUSINESS
MAN IN A LOCALITY- -WHO IS
ABLE TO CONDUCT AN INTELL-
IGENT SUCCESSFUL BUSINESS
OVER A COURSE OF YEARS.

ARE YOU THE MAN?
THE AMERICAN BOSCH MAGNETO CORPORATION

SPRINGFIELD, MASS.



130 THE TALKING MACHINE WORLD SeettlIBEN 15, 1925

The Public Is Wiser
What Will You Offer?

More radio will be sold this season, but more
of the business will be on fewer lines. The
public is wiser. Now that much of the mere
"craze" is over, established names and estab-
lished facts will weigh heavily, as they do in
every other great line of business.

Thorola dealers will have the Thorola Loud
Speaker retailing at 525.00, acknowledged as
perhaps the steadiest selling item since radio
began! For 1925-26 it has new technical re-
finements, a new horn of burnished Bakelite
with gold throat -band, new art in tone repro-
duction, new grace in appearance.

Thorola dealers will have the Thorola Junior
Loud Speaker at 515.00. Thirty days from
now you will agree that there has never been
a loud speaker value or seller to compare with it.
Just play it against the highest priced speakers!

Thorola dealers will have the 5 -tube Thorola
Islodyne receiver at 585 and 5115, the com-
plete set made possible by sensational Thorola
Low -Loss Doughnut Coil, TheThorola Islo-
dyne actually Oohing power, concentrating its full
strength on thechosen signals only. Selectivity at
lest is a positive quality which you can demon-
strate with everyThorola set_ AllThorola setsare

to measure and test the factors of perfect creep -

bon. Uniformity in production has at last been
attained. Gone are the dealer difficulties of sets
that will not perform. &sty Thorola Islodyne
is good for new distance records, new volume,
and tone such as only Thorola has ever provided !

And performance is equally good throughout
the range of reception. By another exclusive
principle the old difficulties with higher wave
lengths are eliminated in the Thorola Islodyne.

Thorola dealers will have Thorola Low -Loss
Doughnut Coils, which continue as the center
of interest for set -builders and experimenters,
making Thorola stores the headquarters for
this class of trade. Thorola Low -Loss Dough-
nut Coils marked the end of interference, in-
tercoupfing ; pick-up, uncontrollable feedback,
excessive losses, and freak wiring. Equally
advanced are Thorola Transformers, Con-
densers and Rheostats.

All these Thorola achievements will work for
you and so will Thorola advertising to every
class in The Saturday Evening Post, Collier's,
Red Book, Atlantic Monthly, Scribner's Mag-
azine, Harper's Magazine, and others; in the
radio papers; in newspapers, and on billboards.

A great name, a great line and great selling
power put into the strongest
position for 1925-26.

REICH:VANN COMPANY. 1725-39 West 74th Street. CHICAGO
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LEONARD P. CANTY

Dealers in Mid -West Getting Behind New
Lines With Strong Sales Promotion Plans

Manufacturers, Distributors and Dealers Are Optimistic Regarding Fall Business-Latest Models
Giving Sales Promotion Efforts New Impetus-Important Trade News and Activities

Csticnco, Ica-, September 9.-With the opening
of the Fall season at hand, the talking machine
trade appears to he imbued with a feeling of
optimism, judging from the spirit displayed
alike by manufacturer, distributor and dealer.
The new lines of merchandise have been defi-
nitely settled upon. and in the great majority of
cases have been displayed before the dealer,
who. by this time, has largely made his choice,
and is aggressively starting upon his Fall and
Winter campaign.

The new developments which have been an-
nounced during the past month and the increas-
ingly close contact between manufacturer, dis-
tribut, and dealer have done much to instill
in the trade a feeling of confidence in the fu-
ture, and an assurance that the phonograph
business gives reasonable cause for conserva-
tive optimism. Sales representatives who have
covered the Central States for a number of

sitoart,e, rtdhatto before
approaching.

li:ev: dealersneawitrhs

as much confidence and enthusiasm.
The sale of records has enjoyed a noticeable

increase during the past two weeks, with the
advent of cooler weather and the approach of
the indoor season. Talking; also, have

been more in demand, especially the combina-
tion models, and dealers in the Middle West
generally are making preparations for a healthy,
profitable business in all lines of musical mer-
chandise.

An increasing number of radio manufacturers
and distributors have held dealer meetings and
displays of their products in Chicago and other
points throughout this territory, and the result
has been a better acquaintanceship and a spirit
of fellowship and understanding between the
three divisions of the trade. The dealer has
had many of his problems solved, radio has
developed itself into less of a technical propo-
sition, and consequently is easier to handle,
the average discount allows the dealer a fair
profit, and the season of 1925-1926 bids fair
to eclipse all previous records established for
the sale of radio products.

Sonora Illinois Dealers Meet in Chicago
An important meeting of Sonora dealers from

Illinois and eastern Iowa was held at the Con-
gress Hotel, Chicago, on August 31, sponsored
by the Tay Sales Co., Sonora jobber in this
territory, in conjunction with the Sonora Phono-
graph Co., Inc., of New York

The gathering was opened with a dinner in the

Florentine room at noon, followed by the busi-
ness session, of which S. S. Tay, head of the
firm which bears his name, was chairman. Mr.
Tay opened the meeting with a few introductory
remarks, outlining the policy of his firm, and
thanking the dealers in his territory for the co-
operation they have consistently given. He then
introduced S. 0. Martin, president of the Sonora
Phonograph Co., Inc., who gave a brief resume
of business conditions in the phonograph and
radio industries during the past few years, to-
gether with a history of the Sonora Co., since its
organization in 1912. He pointed out the fact
that there is a place for sound permanently re.
corded, and that there is every reason for con.
servative optimism throughout the talking ma.
chine industry. In fact, the Sonora quota, esti-
mated in February for the year 1925, is filled at
the present time, and there is every indication
that Sonora production for the entire year will
soar far above that of 1924.

Turning his attention to radio, he stated that
in 1922 his firm foresaw the coalescence between
the radio and the phonograph, and as a result
placed upon the market the Sonora cabinet
speaker. On this particular product, the sales
figures for the first quarter of this year equaled
those of the last three months of 1924, when the
radio buying season was at its height.

To amplify his statement that the phonograph
business is on the upgrade, Mr. Martin cited the
entrance of a number of new dealers into the
field. He also brought out the fact that a large

(Continued on pays- 134)

For the Fall Trade

iryelwe KIMBALL PHONOGRAPH

Style T-R-with Radio Compartment

Style T -R, with Radio Compartment is a Kimball Pho-
nograph of the Console Type, in an attractive design
which harmonizes with practically any furnishing. Is
made in Mahogany Veneer in brown finish,

The compartment on the left is designed for a radio
set in which any standard radio panel up to five or six
tubes can be readily installed; the left top lid is

hinged; the left front door is hinged to give easy ac-
cess to batteries, etc.

In addition to the phonograph equipment there is pro-
vided a separate element, which combined with the
amplifying chamber of the phonograph, makes an ef-
ficient loud speaker, the radio equipment being at-
tached direct to the horn without interfering with the
phonograph parts.

Tone chamber on right disclosed by dropping door
which slides back-if desired, when playing.

Ask about other Styles; also Kimball Sales Plan,
which will interest you.

W. W. KIMBALL CO.
Established 1857

Kimball Hall 306 S. Wabash Ave. Chicago, Ill.

KIM BALL PHONOGRAPHS PL

Manufacturers of
Phonographs, Pianos, Player Pianos.

Reproducing Pianos, Pipe Organs, Distributors
of Columbia Records.

AY ALL RECORD S
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FALAI:1ALItadio
the

Nationally
Advertised
RADIO

of
Quality

=ASIA< Dealg..11-44 WW1gllY In.

con4ondone/1y low.

Hodel Ii 2-36 In. wide. 22 in. doom IVA In. high.
The. e seetion construction. Heineman equipment.

nolne Mahogany or Walnut.

Model M. It Mae Dos-,
20 In. deep. Arranged Ideally for radio {non,
graph combination. WIII sea tole panel 31 In.

long and 10 In. high. Gold plated: plush wird dd.
LIi grained Walnut or Mahogany.

BROADCASTER-

FADA

The IDEAL
Phonograph

Radio
Combination

WRITE FOR

OUR COMPLETE

CATALOG AND

PRICES

THE SEASON

IS HERE

?
uije's Volces

PHONOGRAPHS
There is no

better for the
price

We can
prove it!

Model Tudor thaian. 14... 0.
deep. 34 In. high. Genuine NI
nut. Three-sectIon fronh
eery access to hidden parts ut r da ,

graph motor. Heineman equipment with I

tone arm.

Yodel Y P 1-4 In wid. 2.11, In. deco. 33% huhO,
illustratt d with FADA 5-tubo Noutrodyne. Avail.
tail. with or without radio eqUipment. Hand -

td legs. Genuine Walnut or Mahogany.
Heineman equipment with radio lone arm,

BROADCASTER CORP. 2414 W. Cullerton St. CHICAGO,
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THE BROADCASTER LINE
= of

RADIO

CABINETS

Model M R I-Music Roll Cabinet. In.; width.
"i': In.; depth, 13,, in. (1,nulne Mahogany or Walnut.1 , front. Capacity, 100 rolls.

Mattel t II-Outside dliatensions height, lb In., width. 30
In.; depth. 16 In. Genuine Mahogany or Walnut. Built -
In loud speaker onder top cover. Top, drop leaf anti doors
two toned. Top Is hinged; drop leaf makes comfortable
arm rest. Ideal for roillo operator.

Our

Uprights

Are

Money

Makers

Model n V-
In. wide. 22% In. deep. Mcave
conetruellon. High-grade work-
manship

Quality
Style
Adaptability

for all
Standard Sets

The Prices
Are Right

Write for

Catalog and
Prices

A

LEADER
for Stimulating

Radio Cabinet Business

Magid A-Outside dinteaions. 12 In. high, 36 In. 10..
In. deep. Genuine Stahnogany or Walnut, with or without
Perfection built -In Art -Tone loud speaker In lower right -
band chamber. Top opens; drop leaf makes comfortable
arm rest. Durably conatmcled.

-34 In. long, 31 In. high, 10 in. deep. Three corn-
partnuaits In back afforillnk ample ethic, for batteries.nenuipi.

Mahogany or Walnut

BROADCASTER CORP. Manufacturers

Write

for

Samples

:ludde,;)2..L-11g. U12; heavy1
construction.

2414 West Cullerton Street
CHICAGO, ILLINOIS
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number of radio distributors have added lines
of talking machines.

Frank H. Goodman, general sales manager of
Sonora, followed Mr. Martin, and in his address
stated that he believed a period of stabilization
in the radio and talking machine industries was
near at hand, although it might consume one or
two years in the process. He urged vision and
intelligent concentration on the part of the deal.
Cr, especially during this period. He stated that
the Sonora policy was built upon the intelligent
handling of manufacturing and selling, which
had cut production costs, and had resulted in
the choosing of dealers in careful selective fash-
ion. In concluding his address, he outlined the
Sonora advertising program, which will include
advertisements in the Saturday Evening Post
and newspapers in the larger centers of popula-
tion.

Ray Reilly, Sonora distriet manager, with
headquarters in Chicago, delivered a few inter-
etting remarks, telling of the fine reception ac-
corded the Sonora line throughout the Middle
West territory. He stated that in a number of
years spent in the talking machine business he
has never before found dealers in such an opti-
mistic frame of mind, and so confident of healthy
profitable business as they are at the present
time.

1 he entire Sonora line of talking machines,
radio sets, and combination models were display-
ed for the benefit of the visiting dealers, induct-
ing the Sonora radio and Console speakers, the
Highboy set, a wall console type in brown ma.
hogany, and the Plymouth and Hampden, new
combination models in brown mahogany.

Stewart -Warner's Big Publicity Program
The radio division of the Stewart -Warier

Speedometer Corp. embarked about two weeks
ago upon a very comprehensive advertising cam-
paign in consumer publications. ('resent plans
call for the appearance of a Stewart -Warner a II -
n o uncern e n t in the Saturday Evening Post every
other week throughout the Fall, the first being
in full -page form in the September 12 issue. A
number of the advertisements will contain re-
productions of oil paintings by Andrew Loomis,
an artist of note. All advertisements dealing
with Stewart -Warner sets and loud speakers
will contain a human interest touch, usually
showing a family grouped about the set listen-
ng to the entertainment which it is bringing
n the home.

In addition to the Saturday Event', Port,

CARTER

Half Slag

Order front your jobber

Ns,

NEW "FLAT" PLUG 75c

75c
A flat plug that fits snugly against the panel and harmo-
vices with the knobs and dials. Permits sets being
closed without removing the plug. Headset or loud
speaker moved quickly and easily attached or detached.

ord lips completely concealed. Cord hangs down-
thus adding a distinctive finish to its appearance of

sac,. . Seers Pronounced by engi-
_

angi,,,,onn.e.o2 rads best

Write its for catalog of
other Carter radio products

1

I_ - --
Stewart -Warner radio advertisements will ap-
pear in the Quality group, consisting of the
Atlantic Monthly, Scribner's, Harper's, Review

of Reviews, Golden Book, and the World's

%York. In each advertisement a complete line
of Stewart -W aaa c r radio products is shown in
black and white pen sketches, in a panel at the
extreme right-hand side of the page. The re-
productions of oil paintings, by Chenoweth,
which will appear in the Quality group arc rids
and colorful and show the various Stewart -War-
ner sets and reproducers in surroundings of re-
finement and harmony.

Appoints New Mohawk Representatives
F. T. Chase, vice-president of the Zinke Co.,

Chicago, sales department of the klohawk
Electric Corp., recently returned front the East,
where he made arrangements with the Electric
Supply & Equipment Co., of Albany, N. Y., to
sell Mohawk products. This firm operates, in
addition to its Albany house, six branches, lo-
cated at Vs'ilkesbarre, Pa., Buffalo, N. Y., Scran-
ton, Pa., Elmira, N. Y., Erie, Pa. and Reading,
Pa., and Mohawk sets will be sold by all these
branches. This arrangement will insure the

local and neighborhood dealers of excellent
service on Mohawk products. Mr. Chase also
visited Providence, R. I., where he completed
arrangements with the Waite Auto Supply Co.,
to sell klohawk products.

Theodore Seelmants Off to India
Theodore Scelmann, assistant tales massager

of the Mohawk Electric Corp., Chicago, sailed
August IS for Bombay, India. He is taking a
trip around the world and expects to write a
book about his experinces. He plans to study
radio conditions in the Far East and note what
progress is being made in broadcasting.

Mr. St.cnnann rook with fore a Mohawk one -

Repair Parts
For All and Every Motor
Thal Was Ever Manufactured 1,

We can supply any part. I he largest find trtot,
complete assortment of repair parts- in the

I. nited States-on hand, for old. obsolete and
present day motor. If your order cannot lie

filled from stock. we will make- it up special

.Special pric es on main springs, governor
springs, micas, repair parts. motors, tone arm.,
steel needles, etc , m quantity. lots.

Expert repairing on all makes of phonographs
_ and motors.

ortsoliclate
-Talhin Machine

......_ TT:.C.n.deT
1.........11.0.. MM.,. . N... 0. . Lieetiptletlaer &Wile,. LC .CONSOLA.
dimmon. 7........ Cae.t.d..... C. ..e

227.225 W WASHINGTON ST.. CHICAGO, ILL
4.2,T

DrattebeI 2037 Grallot As. , rrrrrr It. M kb. 119I Nicoll. Aro.. Mlenespolltt. 'I I la rl

dial reeeiviug set to ascertain just what distance
he will be able to obtain and how it will corn
pare with other receivers in different parts of
the world. The set which Mr. Seelmann too
along is one of the late Mohawk models mad
up in portable style and undoubtedly will creel
considerable comment in the Old World spot
he will visit.

Appointed Eastern Wilbert Representative
The Walbert Mfg. Co., 925 Wrightwood

avenue, radio part and set manufacturer of this
city, recently appointed two Eastern representa-
tives. P. W. Mack will have jurisdiction over
sales in easiness New York, eastern Pennsyl
vania, New Jersey, Delaware and the District
of Columbia. The new office of the NValbert
Mfg. Co. is located at 1270 Broadway, where
Mr. Mack will maintain his headquarters. A
more recent appointment was that of the Elec-
trical Sales Co., of Boston, Mass., which svill
represent Wilbert interests throughout New
England.

The Walbert Mfg. Co. manufactures a num-
ber of radio products, including the Isofarad
six -tube receiving set, Univernier dials, the Wal-
beet lock switch, a safety rim socket for tubes,
the S. L. F. vernier dial, the "Pcnetrola," an
auxiliary amplifier, and a panel light.

Brunswick Portable Phonograph Folder
The Brunswick-Balks-Collender Co. released

a few days ago an attractive folder, illustrated
in color, describing the new Brunswick port-
able phonograph. The new model it equipped
with a new type of reproducer and tone anti,
has a large tone chamber, and the doors are cle
signed to modulate the volume. It is finished
in attractive blue leatherette, with silver lining,
and also in black leatherette with gray lining.
The carrying capacity of the instrument has
been increased, space for iwcnty-five discs now
being allowed in the record compartment. The
new Brunswick portable is said to have better
tone and to play longer without re -winding.
The machine lists at $40.00. Several prepared
advertisements portraying the ncw Brunswick
portable have been placed at the disposal of
the dealer, mats and eleetros being furnished for
use in local newspapers.
Broadcaster Corp. Introduces New 1525-26 Line

The Broadcaster Corp., 2414 West Cullerton
street, this city, is at the present time introduc-
ing to the trade its new 1923-26 line of phono-
graphs, radio phonograph combination models
and radio cabinets. Among the new models
are the El, combination phonograph and radio,
the HB, Highboy combination, Model C, a new
radio console, the Models A and AA, radio cab-
inets.

The El, combination phonograph and radio,
is finished in Tudor design, in genuine walnut
and mahogany, with beautifully figured panels.
The compartment at the left is constructed to
permit the installation of a radio panel meas
uring up to 17 inches by 1414 inches, and ade-
quate space is allowed foe batteries and record
albums. A dour in the rear of the cabinet per-
mits cosy access to the motor and batteries.
If the dealer so desires, the Fada five -tube nem
trodyne receiving set is installed at the Broad.
easter plant free of charge.

The HIS Highboy combination instrument is
a deluxe model finished in mahogany and seal -

(Continued, on page 136)
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THE JEWEL RADIO
LOUD SPEAKER

Strong and sub-
stantial in construc-
tion; beautiful
brown mahogany
finish.

Price $25.00, west
of the Rockies
$27.50.

A new design and principle in loud speakers for the radio.
The tone amplifier is of special design, made entirely of
wood and the shape is such as to deliver the sound waves
in the proper manner to produce the best results. The tonal
quality is the finest ever produced by any loud speaker, rich,
full and with plenty of volume and with no distortion on
either the high or low tone.

Write for details and territory.

THE JEWEL PHONOPARTS CO.
150-160 Whiting St., Chicago, III.
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SEPTEMBER IS, 1925

nut, constructed to receive an upright radio
panel 31 inches wide and 10 inches high. The
Fada set may also be installed in this model
on request. The phonograph is placed in the
right-hand compartment, while the space on the
left cares for record albums. This model is
equipped with thr Heineman No. 77 motor, gold
plated, a plush turn table, and all hardware is
gold plated. A rear door leads to the radio set,
speaker, motor and tone chamber.

The new radio console, Model C, is in the
form of a desk cabinet, JR inches wide, 31 inches
high and 16 inches deep, finished in walnut and
two-tone mahogany. The radio set may be
placed upon the top of this console, and there
is a space in the back for batteries.

Yodel AA is radio cabinet, equipped with
the Artone built-in loud speaker, hidden by a
grille. This model is furnished in American
burl walnut, and figured mahogany, both two
tone. with a burl rosewood overlay. The
speaker is placed in the upper part of the cab -
Met, on a direct line with the listener's ear.

The radio cabinet designated as Model A is
335I inches wide, 13!/, inches deep and I I inches
high. It is of the console design, finished in
mahogany and walnut, with two-tone work on
the doors and drop leaf.

Broadcaster officials are enthusiastic over the
sales possibilities of the new models and an in-
tensive drive is nosy under way throughout the
country, introducing to the trade the new prod-
ucts. S. M. Meltzer. vice-president and general
manager, has been in the East for several weeks,
visiting jobbers and dealers. He is at present
attending the radio shows in New York City.

S. L. Zax, secretary of the firm, left Chicago
on an extensive trip the first week in Septem-
ber. He is visiting the important trade centers
of the South at present and will cover the Pa-
cific Coast, returning to Chicago by the North-
ern route, the entire swing consuming about six
weeks. A. M. Meltzer, treasurer of the Broad-
caster Corp., is chiefly concerned with the man-
ufacturing division of the organiiation, and is
devoting his time to speeding up production on
the new models for Fall and 1Vinter demand.

To Demonstrate New Victor Products
The Chicago Talking Machine Co., 12 North

Michigan avenue, Victor wholesaler, is laying
plans for several demonstrations of the new
Victor products before the dealers of this ter-
ritory. A series of meetings will be held, to
enable every dealer to have an opportunity to
view the line and to obtain a complete under-
standing of its various featores and selling

The meetings will co nee about the mid-
dle of September and will be staged at conven-
ient points. The Chicago Talking Machine Co.,
in collaboration with the Victor Co., will hold
gatherings at Louisville, Des Moines, Grand
Rapids, Peoria and other Middle West cities.
D. A. Creed, vice-president and general "mn"
ager of the Chicago Talking Machine Co., points
out to the dealer the importance of watching
for the dates of these demonstrations, and of
his attendance, in order to gain a full under-
standing of the sales possibilities of the °rat°.
phonic Victrola.

Sonora Executives Address Dealers
S. O. Martin, president, and Frank H. Good-

will, sales manager, of the Sonora Phonograph
Co., Inc., New York, visited Chicago on a swing
through the Middle West about the first of
September. During the trip they addressed
Sonora dealers at Detroit and Milwaukee,
where meetings were sponsored by Yahr &
Lange, distributors, and in Chicago. on August
31. where the Tay Sales Co., staged a gather.
ing. The two Sonora executives also visited
Indianapolis, St. Louis and Minneapolis, where
similar meetings were held.

How Stewart -Warner Helps Dealers
The Stewart -Warner Speedometer Corp. has

devised a number of helps for its authorized
dealers, and one of the most attractive and
helpful is an electric sign measuring about three
feet by three feet which will be in the hands
of the dealers late in September. The sign,
which is designed (or window display use, shows
a family listening to a Stewart -Warner sct.
From the S.W reproducer floats out a visualiza-
tion of the program being received. Singers,
musicians, orchestras, concert companies and
orators float in a sort of haze from the mouth
of the horn, in a constant procession, and dis-
appear at the top of the picture. The device
is already in the hands of Stewart -Warner serv-
ice stations and Will shortly be distributed to
the trade.
Introduces Majestic A and B Current Supply
The Grigsby-Grunow-Hinds Co.. 4540 Armit-

age avenue, this city, manufacturer of G -G -H
Majestic reproducers, is at the present time in-
troducing its latest product, the Majestic A and
B Current Supply, to the trade. The new prod-
uct eliminates "A" storage batteries, battery
charger, and "B" batteries and is attached to
any electric light socket or wall outlet.

The Majestic A and B Current Supply will
operate with equal efficiency, according to the
manufacturer, on any type of radio receiving
set, and will supply ample current for any set

having from One to eight tubes of five -volt one-
fourth ampere rating. A connection is also
provided for four -volt No. 199 type tubes. It
is connected to the set in the same way as are
the "A" and "B" batteries, and requires no
change in wiring.

The current supply, which is designated as
Model AB -I, is furnished in a cabinet of metal
finished in a rich mahogany tint crystallized
lacquer. The unit is compact, weighs thirty-five
pounds, and can easily be installed in the

cabinet.
The .AB -1 is said to be absolutely quiet in

operation, causing no hum or distortion when
used for loud speakcr reception. The manufac-
turer also claims increased receiver range with
its use, superior tone quality and control of
volume, at a cost of one-half cent per hour.
Each Majestic A and B Current Supply is guar-
anteed for one year against defects due to
faulty material or workmanship, a written guar-
antee being furnished with each device. It
retails for $4730 complete, less tubes only.

Lyon & Healy's Operadio Window Scores
The Operadio portable radio receiver recently

came in for a great deal of attention and pub-
licity through a striking display in the window
of Lyon & Healy, leading music merchants of

Lyon & Healy's Operadio Display
this city. The entire large corner window fac-
ing on Jackson boulevard and Wabash avenue
was attractively decorated with a background
representing mountainous country. Two wax
figures were used, dressed in camping clothes
and listening to an Operadio, which seas the
only instrument in the large window. An un-
usual amount of interest in the Operadio was
stimulated by the display and a number of sales
resulted.

Leigh Hunt on Extended Trip
Leigh Hunt, secretary and general manage

of the Oro -Tone Co., manufacturer of tone
arms, 1000 George street, this city, accom

(Continued on gage 138)

fge Phonographs
and

Radio -Phonograph Combinations
The illustration shows one of many late models of our line, which has been re -de-
signed, right up to the minute, with especial reference to the Radio -Phonograph
Combination, destined to be the standard household unit. Characterized by

Beauty of Design. Finish and Tonal Quality

These instruments are produced in all the popular finishes and styles, including
Uprights, Consoles and \Vall Cabinets, and our facilities enable us to make prompt
deliveries and most attractive trade prices. Catalog and price list mailed on re.
quest.

EXCEL PHONOGRAPH MANUFACTURING COMPANY
402-414 West Erie Street - - - - Chicago. Illinois
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The Record of Quality

Service
The successful distributor is

keenly aware that it is "Service"
that the Record Dealer is most
in need of; a prompt delivery of
records so that their release will
coincide with the time when they
are most popular. Also he must
have a stock large enough to ful-
fill a Dealer's needs. It is this
perfection in service that we are
ready to offer any Dealer be-
coming an agent for Okeh Rec-
ords. Our years of experience in
the selling of records is avail-
able to him. We know Okeh
Records sell best and we want
to show you achy they sell best.
It does not hurt to write for our
plan, you are the one to profit.

THE
DEALER'S
PROFITS

ARE
YOURS

IF
You Sell OU.R.CORIS

The stirrers of our Okeh Dealers is
a reflection of the sincere co-operation
in service wc give them.

The past year Okch Records have
proven a success to every Dealer selling
them.

If you desire to sell in large quanti-
ties put °kelt Records in your window.
Passersby will be quick to notice them,
and come in and show this preference
in A sale.

Okch gives you the most complete
assortment of music manufactured by
any record company.

There is uo individual character of
music not recorded on an Okeh Record.

The customer usually wants Okeh
because:

Att Okeh Dance sounds more brilliant
in comparison-the best orchestras play
the best selections.

An Okeh Vocal is a perfect reproduc-
tion of a beautifully toned voice.

Under the Odeon label arc the most
exquisite interpretations of the world's
classics.

Advertising
Service

A generous service is offered
Okeh Dealers desiring direct
mail advertising. Cuts at all
times, illustrating the various
Okeh artists, are at their disposal.
Every co-operation is given an
Okeh Dealer to successfully fea-
ture Okeh Records in his store.
Each month brilliantly displayed
literature is furnished him. An
Okeh Dealer has every oppor-
tunity through the generous sup-
ply of advertising matter to cre-
ate a large demand for Okeh
Records.

OREL Records

Consolidated Talking Machine Co.
227.229 W. Washington St., Chicago, III.

Branches:

2957 Gratiot Avenue, Detroit, Mich. 1121 Nicollet Avenue, Minneapolis. Minn.



138 THE TALKING MACHINE WORLD SFITrldere 15, 1925

FROM OUR CHICAGO HEADQUARTERS-(Continued from page 136)

tl

THE ALTO
Automatic Stop
Tor Phonographs.

Nothing needs to be
ecr.wed unto the tone
arm. Simple I 13 con
structIon. It nee under
the turn table. Our

O ^, customers any It Is the
C ' meet accurate atop they

f:41oe1.1t to spite of Its

ALTO MFG. CO.,'"'",,r.gr,5"0
Conullse ounotortor Usher. Stools Co.. Tarents. ant.

511
ARM

panied by Mrs. Hunt, left on August 8, for an
extended business and pleasure trip through the
West and Southwest. They made their first
stop at Seattle, Wash., where they visited Mrs.
Hunt's mother, and then proceeded to San
Francisco. After visits in Dallas, Tex., and
Wichita, Kan., Mr. Hunt expects to return to
his desk about the middle of September.

U. S. Navy -Mohawk Exchange of Patents
The U. S. Navy Department recently granted

the Mohawk Electric Corp., of Chicago, a license
under several foreign patents which it controls
and in return the Mohawk Electric Corp. ha<
licensed the Navy Department on several pat.
cots which the firm has and which are pending.
Officials of the Mohawk Electric Corp. believe
these patents to be of great value, and, in
making the announcement, state that their firm
Is one of the few to which they have been
granted

R. H. Woodford's Radio Activities
R. H. Woodford, sales manager of the radio

division of the Stewart -Warner Speedometer
Corp., has been spending a considerable por-
tion of his time in visiting StewartWarner
branch offices throughout the country this Sum-
mer. During the latter part of August he vis-
ited the service stations in Detroit, Cleveland
and Pittsburgh, attend the

radio show held in Toronto, Canada, from
August 29 to September 12, were the Stewart -
Warner Speedometer Corp. sponsored an ex-
hibit. He is at present in New York City at
tending the Radio World's Fair at the 258th
Field Artillery Armory and the fourth annual
National Radio Exposition in the Grand Ccn
tral Palace. Stewart -Warner is represented at
both radio shows.

S. E. Sweet's Important Post
S. E. Sweet, formerly of the Excel Phono-

graph Co., was recently elected secretary and
treasurer of the Saginaw Cabinet Co., of Sagi-
naw, Mich., the manufacturing division of the
Vitanola Talking Machine Co., of Chicago. Mr.
Sweet assumed his new duties at the Saginaw
plant about the middle of August.

Vitanola Activities for Fall and Winter
A. H. Gates, factory manager of the Vitanola

plant at Saginaw, Mich., recently made an ex
tensive trip through the South, buying raw ma-
terials to be used in filling Vitanola orders
booked for Fall and Winter. Mr. Gates also
purchased several thousand dollars' worth of
new machinery of the most modern type, which
is to be installed in the Saginaw factory.

M. C. Schiff, president of the Vitanola Talk
ing Machine Co., of Chicago, is spending a
great part of his time at the Vitanola factory in
Saginaw. He is endeavoring to increase and
speed up production on Vitanola products, and
for this purpose a night shift was recently
added.

Brunswick Managerial Changes
W. C. Hutchings, assistant general sales man-

ager of the phonograph division of the Bruns-
wick-Balke-Collender Co., spent several days
at the St. Louis and Kansas City branches of
his firm about the middle of August. At that
time a change was made with regard to these
two branches, M. C. Schoenly, manager of the
Kansas City branch, being transferred to St.
Louis, where he assumed the position

- - - - - - - - - -
islet manager. Thomas Condon. formerly Mr.
Schoenly's assistant in the Kansas City office,
is now manager of that office.

New Mohawk Distributor in St. Joseph
The officials of the hfohawk Electric Corp.,

Chicago, recently announced the appointment
of the Schneitter Athletic Goods Co, 420 Felix
street, St. Joseph, Mo., as one of its distributors.
Mr. Schneitter, accompanied by four other mem-
bers of his firm, recently passed through Chi-
cago on an Eastern buying tour, making the
trip by motor. While in Chicago they placed
their Fall order for Mohawk receiving sets at
the Mohawk headquarters.
New Merchandising Plan of Chieftain Corp.
The Chieftain Radio Corp., of Chicago, re-

cently started manufacturing operations and an.
nounced to the trade a special merchandising
plan on its new single control five -tube radio
receiving set. The merchandising plan includes
the selling of the Chieftain sets solely through
department stores and large furniture stores.
Several models will be manufactured, including
a combination phonograph and radio set. Dur-
ing one week, around the first of November,
the Chieftain set will be sold as a complete
unit, including all of the necessary equipment,
such as Vesta storage battery, two Bright Star
"B" batteries, five tubes and complete aerial
equipment. The cabinet is made of solid walnut
with a built-in speaker, and a specially con-
structed compartment to hold all batteries.
George W. Riley is in charge of sales, and busi-
ness is now being conducted from the main of-
fice in Chicago and territorial districts.

New Distributors for the Erla Line
The Pearson division of Electrical Research

Laboratories recently announced the appoint-
ment of several new distributors. Schmelzer
& Ca, of Kansas City, Mo., will care for the
trade in the territory surrounding that city.
Winchester -Simmons, of St. Louis, Mo., was

(Continued an rage 140)
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Radio Consoles
Combine highest quality cabinet work
with the latest developments in Wall Con-
soles.

The Console shown here is made of Butt
Walnut with matched panels in duo -tone
finish. Loud speaker and unit included.

The Excello Line includes all types of
cabinets from small table type to Wall
Console type illustrated.

Write for complete catalog
sent free on request

Excello Products Corporation
4824 W. 16th St., Cicero, III.
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Two Priceless Features
Without Extra Cost

in Every

UNITED
MOTOR

United Motor No. 6. A substantial two spring motor with
-I capacity of more than three 10 -inch records.

United Motor No. 7. An exceptional three spring motiii
with a capacity of more than six 10 -inch records.

1st. The operating mechan-
ism of each motor is
completely encased by a
cast iron housing. This
keeps out dust, dirt,
slivers, sawdust, needles,
etc.; protects in assem-
bling, shipping, demon-
stration and use. United
Motors are always in
alignment and always
noticeably silent in run-
ning.

2nd. Automatic Lubrication.
Each United Motor is
equipped with a wick
oiling feature which
insures correct lubrica-
tion for years without
any attention from the
operator. Oil never
drips, yet the working
parts arc supplied con-
stantly with the neces-
sary lubrication.

United Phonograph Motors put a sound heart in your product. They in-
sure quiet easy winding, silent operation, quick pick up and true pitch through-
out the record.

There is a United Motor to meet your requirements. Write us for cata-
log and prices on the quantity you need.

UNITED MANUFACTURING
and DISTRIBUTING CO.

9702 Cottage Grove Avenue Chicago, Ill.
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also appointed at this time, and Pearson radio
receiving sets will be distributed by that or-
ganization through its branches located at At-
lanta, Philadelphia, Springfield, Mass., Wichita,
Chicago, Minneapolis, Sioux City and San
Francisco. Stanley A. Moisbach & Co., of Cin-
cinnati, were also added to the fist of distribu-
tors at the same time.

Consolidated T. M. Co.'s Activities
The Detroit branch of the Consolidated

Talking Machine Co., of Chicago, recently en-
larged its quarters and took over a large amount
of ground floor space at 2949 Gratiot avenue.
The personnel of the Detroit sales force has
also been increased, L. J. O'Brien having been
added to the list of outside salesmen.

President E. A. Fears also reports increased
activity in the Minneapolis Consolidated branch,
and the addition of Fred Eggar to the outside
sales force. For the first time in several years
the business outlook in Minnesota is decidedly
encouraging and there is every indication of a

good crap this Fall. This will bring about better
economic conditions, and with it increased capital
in the farmers' hands.

A. Thallmayer Visits Okeh Trade in West
A. Thallmayer, head of the foreign record

division of the General Phonograph Corp. of
New York City, made a swing through the
Middle West during the latter part of August, -
laying sales plans for the Fall and Winter. He
spent several days at the office of the Chicago
distributors, the Consolidated Talking Machine
Co., 229 W. Washington street, and then con-
tinued his trip, visiting Okeh and Odeon job-
bers in St. Louis and Cleveland.

Introduces Attractive New Speaker Unit
The American Electric Co., 6400 South State

street, this city, is at present introducing to the
trade an attractive new speaker unit, desig-
nated as the No. 120 Concert model. The new
product is said to have all of the excellent tone
qualities of the No. 120 Burns unit, and in addi-
tion, is particularly adapted to reach the ex -

announcing
the Balkite Trickle Charger at $10

and the new Balkite "B"at $35

Balkite
Trickle Charger
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radio "A" batterlea at
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Balkite
Battery Charger

This popular battery
dimmer is entirely nobe.
Has and ca nbc toed while
the radio set is in opera.
006. Charging rate 2.5
mamma. Operates from
110-120 AC 60 cycle cur-
rent- Special modcifor50
cycle.. Also for 25.40
melee with 1.5 ampere
charging rate.

Trice $19.30
West of Reck 44E20
In Canado,$27.50

FA ^'-rEEL

The popular Balkite Battery Charger
is already well known. It is entirely
noiseless and can he used while the
set is in operation. Balkite "B" II is
also well known. It replaces "B" bat-
teries entirely and supplies plate cur-
rent from the light socket.

We now announce the Balkite Trickle
Charger at $10. This low -rate charger is
especially adapted to use with sets of rela-
tively low "A"current requirements-any
dry cell set and storage battery sets with few
tubes. Owners of dry cell sets can now make
a very compact and economical installation
with a Balkite Trickle Charger and a low
capacity storage battery of the type offered
by battery manufacturers this falL

We also announce the new Balkite"B"
at $35. This new model will serve practi-
cally any 5 tube and most 6 tube sets. It fits
in your present "B" battery compartment.

Noiseless-No bulbs-Permanent
All Balkite Radio Power Units are entirely
noiseless in operation. They have no mov-
ing parts, no bulbs, and nothing to adjust,
break or get out of order. Each is a perma-
nent piece of equipment with nothing to
wear out or replace. They require no other
attention than the infrequent addition of
water.They require no changes or additions
to your set.

011anufactured by

FANSTEEL PRODUCTS COMPANY, Inc,
North Chicago, Illinois

alkite
RadioPowerUnits

Balkite "B"
Eliminates "B" batteries.
Supplies plate current
fromthe liehtembet.Op
trams with either Monne
battery or dry cell tubes.
Keeps"B" circuit always
operatingatmaximumel-
adency. Requires no at.
tendon other &madding

we about twice  year.
ar. any set se,

en:Mince. orethan 20
nnllianapere. at 90 volt.
--pracPeally all sm. of 5
tube. or leas and most 6
nab, rms. Occupies about
nme space.. 45 volt dry
"B" battery. Operate
from 110.120 AC 60 eta
clecurrent-SpeeRlandd
for 50 cycle..

Trice $35
In Cnnada,StE.,0

Balkite "B" II
Same as the new Balkite
"B" but MB St any set
including those of 8
nab,. or more. Operate.
from 110.120 AC 60 ce.
de current-SpecLII model
for 50 cycles.

'Price $33
I. Canada,j7E

ty

The Gould Unipower
is equipped with a

special Balkier.
Radio Power Unit

BALICITE BATTERY CHARGER - SALUTE TRICKLE CHARGER RALICITI  89 SALKITE"B^H

cremes of the musical scale with its much

greater range.
The new unit combines a mellowness of tone

with the extreme sensitiveness of the instru-
ment, and the slightest variations of sounds,
voices with their fine shadings, and various

musical instruments with
their wide range of
pitch arc reproduced
faithfully. Tone volume
is regulated to suit the
occasion, and to harmo-
nize with the subject
being reproduced, by a
convenient tone adjuster
placed on the back of
the mechanism case.

No, 120 American The Concert unit is

Electric Speaker arranged with connectors
for fitting any standard make of phonograph.
The manufacturer states that best results air
obtainable when the unit is used with the Burns
speaker horn, on which it is now standard
equipment.

Visits Vitanola Plant at Saginaw
During the latter part of August, M. C. Schiff,

president of the Vitanola Talking Machine Co,
accompanied by Seymour W. Schiff, assistant
cashier of the Schiff Trust & Savings Bank, of
Chicago, visited the Saginaw, Mich., plant of
the Vitanola firm. Seymour Schiff made the
trip in the interest of his father, Benjamin J.
Schiff, president of the bank, and was greatly
interested in the efficiency and industry which
he found exhibited in all departments of the
Vitanola manufacturing division.

Addition to Radio Units, Inc., Line
Radio Units, Inc., of Ilfaywood, Ill., an-

nounced recently an addition to its line in the
form of the "II" Radiopower unit, which con-
sists of a dry storage battery, together with a
triple charging arrangement which automati-
cally keeps the unit charged. It is built into a
walnut case and is provided with a plug and
cord for connection to lighting sockets, three
binding posts for plate current connections to
the receiving set, and a switch for turning it
on and off. The manufacturer states that the
Radiopower unit requires no attention from the
operator after installation and constitutes a

convenient and satisfactory source of plate cur-
rent. Radio Units, Inc., also manufactures the
Paddlewheel coil in three types, this product
having been introduced to the trade late last
season.

Recording Laboratory Soon Open
The recording laboratory of the Consolidated

Talking Machine Co., 229 West Washington
street, this city, will soon be the center of con-
siderable activity. The laboratory was installed
on the fourth floor of the Consolidated building
about the first of May, and within several days
a number of foreign recordings will be made
for release on Odeon records.

Stewart -Warner Displays at Radio Shows
The radio division of the Stewart -Warner

Speedometer Corp. is maintaining this Fall a
very complete radio show program, in that it
is represented in the leading radio expositions
in all parts of this country. Stewart -Warner ex-
hibits have already formed a part of the radio
shows held in San Francisco, Toronto, Canada,
Los Angeles, and the two radio shows being
held at present in New York City. Exhibits
will also be maintained at the Omaha, Indian-
apolis, St. I'aul, and Chicago Coliseum shows.
In the smaller cities listed the Stewart -Warner
exhibits will be under the supervision of the
branch office located in that particular city.

Curtis -Leger Fixture Co.'s Radio Line
The Curtis -Leger Fixture Co., 235 West Jack-

son boulevard, recently released a group of
pamphlets illustrating, in several striking
colors, the radio products manufactured by that
firm. They include an invisible loud speaker,
which is so constructed that it may be placed
on top of or used as a base for any set. It
'stands -less than 336 inches high, is made in



SEPTEMBER 15, 1925 THE TALKING MACHINE WORLD 141

FROM OUR CHICAGO HEADQUARTERS-(Continued from page 140)

model, consolette and two sets of the wall con -
role type.
has taken with them a Gulbransen grand piano
purchased from the Meyer Music Co., of Syd-
ney, 0. The size of the instrument is five feet
four inches long, and is finished in a beautiful
brown mahogany.

Jewel Radio Loud Speaker Makes Debut
A new cabinet type reproducer, to be known

as the Jesvel Radio Loud Speaker, is being in-
troduced by the Jewel Phonoparts Co., the
prominent tone arm and portable phonograph
manufacturers of this city. The new Jewel prod-
uct is an upright cabinet, of five-ply veneer in
dark brown mahogany finish, with rubber feet
on the base to protect polished surfaces. The
horn is of solid wood and the acoustic princi-
ples of the instrument follow those of the

Mormon Tabernacle in Salt Lake City, Utah.
The sound unit, selected after a number of rigid
tests, is connected to a Jewel radio tone arm.
The face of the instrument is unusually attrac-
tive as it is a grill shaped in the form of a lyre,

different sizes in order to be adaptable to all
standard sets.

The Curtis -Leger Fixture Co. also manufac-
hires a loud speaker of the horn type in three
models, the Cremona DeLuxe, Cremona Junior
and Cremona Midget, The horns in all models
are made of compressed wood, the first two
named being finished in walnut and the Midget
is crystallized black. Two sound units, adapt-
able for phonographs and loud -speaker cabinets,
are also manufactured. Other radio products
manufactured by the firm are the B -EX -1. dry
"B" battery and Blue Streak radio tubes in
four types, with blue glass and bakelite bases.

Popular Orchestra Uses Gulbransen
Bob's Buckeye Buddies, one of the most

popular dance organizations in southern Ohio,
has been touring thin. ,etion of the State with

and below the grill appears the well-known
Jewel trade mark in gold. The cabinet is fif-
teen inches high, eight inches deep, five and
one-half inches wide at the top of the face and
eleven inches at the bottom. It will retail at
$25.00, and $27.50 west of the Rocky Moun-
tains. The Jewel plant has been under produc-
tion for several weeks on the new speaker. and
0 will be ready for delivery to the dealer the
latter part of September. It was perfected
jointly by T. E. Davidson, president of the Min,
J. H. Davis, sales manager, and William Tures,
traveling representative.

New Minerva Receivers Announced
The Minerva Radio Co., manufacturers of Min-

erva radio receiving sets, 827 Irving Park blvd..
this city, recently announced to the music trade
its new line of receivers, which include a table

Bob's Buckeye Buddies
signal success, playing at some of the most
fashionable clubs and resorts. The orchestra

The table model, designated as the hlinerya
"Distantia DeLuxe" is a five -tube receiver with
a mahogany cabinet, designed for use with
separate loud speaker or phonograph tone arm
and horn. The "Elite" Cons°tette is finished

in a duotone finish American walnut cabinet
with "B" battery facilities and built-in speaker.
On all hlinerva models of the console and con-
solette type, the built-in speakers are scientifi-
cally constructed and balanced in proportion to
the instrument, insuring fine tone qualities. All
console and consolette sets are equipped with
panel lights for dial illumination.

The Minerva "Grand," a wall console type in-
strument, is designed and constructed with
special attention to beauty, finish and general
richness. The cabinet is Stuart style, finished
in duotone walnut. The instrument contains
a compartment for the installation of all battery
and charger equipment. The "Serenade" wall

insole is similar to the "Grand," though some-

what smaller throughout, and it is also finished
in duotone American walnut.

The entire Minerva line is composed of five -
tube sets with tuned radio frequency circuits,
and is so designed as to represent a variety of
styles and prices, and to meet the demands of
the buyer. E. R. Schulz, general manager and
head of the Minerva Radio Co., is highly opti-
mistic regarding the reception in the trade of
Minerva products and has already established
a number of distributors, who in turn are se-
curing dealer outlets.

Wm. Tures on Extended Trip
William Tures, representative of the Jewel

Phonoparts Co., the prominent manufacturers
of portable phonographs, tone arms and loud
speakers, left the Chicago office of his firm the
second week of September on an extended trip
throughout the East. He spent scseral days in
New York City about the middle of the month,
and while there attended both radio shows. He
will visit Boston, Philadelphia and the other
leading trade certers of the East before return-
ing to the home office.

A Wonderful Mohawk Window
A new.window display which has created a

considerable amount of favorable comment in
Chicago is that of the Mohawk Electric Corp.,
manufacturer of the Mohawk single control
5 -tube receiver. The display, which occupies
the five large ground floor windows of the Mo-
hawk Building, at Diversey Blvd. and Logan
Blvd., is chiefly noteworthy for its unique light-
ing effect and originality of arrangement. In
each window is a large white arch adorned
with sweet peas, around and under which are
grouped %tartans models of the Mohawk set.
"Ent° large globes bearing the name "hfohawk"
are over the pillars of each arch. The entire
display has for a background rich plush hang-
ings and the new mahogany window show cases
which were recently completed. As thousands
of automobiles and pedestrians pass the Mo-
hawk Building every day and evening the elab-
orate display is considered well worth the ex-
pense and labor entailed in its installation.

Now the Andrews Radio Corp.
The Andrew, Radio Co., manufacturer of

Andrews Deresnadyne radio receiving sets, re-

cently incorporated, and changed its name to
the Andrews Radio Corp., according to an an-
nouncement made by the officials of the firm a
short time ago. On its board of directors arc
a number of prominent Chicago business men,
including Walter A. Strong, managing editor
of the Chicago Daily News; Lawrence W. Scud-
der, president of the Andrews Radio Corp., and
head of his own firm, Lawrence W. Scudder &
Co., certified public accountants; W. H. Patter-
son, who holds the position of secretary, and is
president of the John H. Dunham Co., advertis-
ing agency; E. F. Andrews, vice-president, Frank

(Continued on page 142)

Scotford Tonearm and Superior Reproducer
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The Superior Spring Balanced Lid Support
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W. Johnson, treasurer, and C. C. Bradbury, of
Williams, Bradbury, McCaleb and Hinkle, pat-
ent lawyers.

The firm recently moved from its headquar-
ters at 2132 South Michigan avenue, and estab-
lished its factory and general offices at 1414
South Wabash avenue, in greatly increased
space, in order to facilitate the handling of the
rapidly expanding business. Lynn Piper, gen-
eral manager, who was appointed to that posi-
tion recently, was formerly general manager of
the Oil Heating Co., of Chicago, and previous
to that was Southern district manager of the
Edison Electric Appliance Co., with offices in
Atlanta, Ga.

Apex Co.'s Immense Publicity Campaign
The Apex Electric Mfg. Co., radio receiving

set and loud speaker manufacturers. 1410 West
Fifty-ninth street, this city, is embarking upon
an advertising and sales program of consider-
able size this Fall. A publicity campaign of
nattonal scope, which will include the Saturday

Evening Post and other national publications,
is at present in progress and every care is being
exerted to insure a close tic -up between the
manufacturer, distributor and dealer.

A chart, reproducing especially prepared ad
vertisements for the use of the distributor in
each of the territories, has been placed in the
hands of the jobbers. The advertisements will
occupy large newspaper space, embody attention -
compelling captions and illustrations, and are
designed with the idea of leading the reader to
the nearest Apex dealer. A chart of similar na-
ture has been sent to all Apex dealers, listing
large number of prepared advertisements, which
the dealer may order, the mats or electros be
ing supplied by the manufacturers free of
charge. In addition, half tones, line cuts and
colored movie slides with space allowed for th
local dealer's name are furnished to the retails
for the asking.

Each Apex distributor is allotted a deficit
territory with exclusive privilr rec. in the S3111

USED ALL OVER THE WORLD
There Is a Reason

A Blood Tone Arm on your Phono-
graph assures you the best. The
natural tone reproduction insures the
sale of your cabinet.

Dealers Demand Them

BLOOD TONE ARM CO.
BAY CITY, MICHIGAN

Sales Office for Chicago District

BLOOD TONE ARM CO., 222 W. Madison St., Chicago

- -
manner, tilt distributors authorize those dealers
who qualify as exclusive Apex franchise dealers,
with no competitor within a definitely promised
radius, thus eliminating dangerous competition,
and what might lead to destructive price cut-
ting.

The line of radio products manufactured by
the Apex Electric Co. includes the Apex Super
Five in a walnut cabinet with all fittings gold
plated; the Apex Baby Grand finished in walnut
and equipped with the Apex Entertainer speak-
er; the Utility Radio table: the Console Enter-
tainer, a cabinet speaker; the Entertainer in the
horn type of loud speaker, and Apex vernier
dials.

Mohawk Radio Popularity in Iowa
The Mohawk Electric Corp. recently an-

nounced that considerable progress has been
made toward the sale of its products in the
State of Iowa. An extensive selling campaign
its this State, which was carried on by the Mo
hawk Electric Corporation last year, enabled
it to obtain some very fine dealers. Among
Ise dealers selling Mohawk sets are four music

houses, Frank Locher, Monticello, Ia.: The
cast Piano Co., Burlington, Ia.; Bergman Pi -
no Co. at Ft. !Madison, la.; and Hoffman

l'iano Co. of Clinton, Ia.
Mohawk officials state that the extensive ad.

vertising and publicity campaign which has ap
peared iu newspapers, magazines and trade pub
lications has been of great assistance in the salt.
of the Mohawk one -dial receiver.

Introduce Table Cabinet Radio
Several weeks ago the Stewart -Warner Speed.

°meter Corp. announced an addition to its line
of radio products, in the form of a table cabinet
radio. The new product, to be known as model
325, is a five -tube set finished in walnut with a
crystalline walnut finished metal panel. The
center dial on model 325 controls the wave
length. It is priced at $80, with accessories.
Consolidated Co. Has Adler -Royal Franchise

The Consolidated Talking Machine Co., 229
West 'Washington boulevard, the prominent
distributor and manufacturer of the Swanson
portable phonograph, which was recently ap-
pointed distributor for the Adler Mfg. Co., of
New York City, has already opened important
dealer connections for Adler -Royal products.
The Consolidated Talking Machine Co. is very
well known throughout the Central West as a
distributor of Okeh and Odeon records, rasho
products and other musical instruments, and is
ideally qualified to attain success with the Ad
lee -Royal franchise. According to E. A. Fearn,
president of the firm, an intensive campaign
will be immediately started in the Chicago ter-
ritory on the Adler -Royal line.

P. F. Schneider Visits Gulbransen
P. F. Schneider, of the Schneider Music Co.,

Gulbransen dealer of Vincennes, Ind., was a
recent visitor to the Gulbransen factory, stop-
ping off in the course of a vacation trip which
included visits to Niagara Falls, Canada, Chi-
cago, Detroit and Grand Rapids. He reported
an excellent business and declared that the out-
look for the Gulbransen in his territory pre-
sages a busy Fall season. hl r. Schneider has
built up a very successful retail trade by the
application of aggressive methods, strong and
consistent publicity and other forms of effective
sales promotion.

J. F. Quinn's Talk in Printers' Ink
In a recent issue of Printers' Ink, a publica-

tion covering the advertising and sales promo-
tional field, an article appeared under the head-
ing "Radio's Selling and Advertising Sins," over
the signature of J. F. Quinn, advertising and
sales promotion manager of Electrical Research
Laboratories, Chicago, manufacturers of Erla
receiving sets. In the article, Mr. Quinn points
out the faults so glaringly evident in radio ad-
vertising of to -day, how the buyer is so often
misled, becomes skeptical and is left with a had
taste in his mouth for the radio industry in
general.

(Continued on page 144)
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CORPORATION OF AMERICA
BAY CITY, MICHIGAN

Two Models

The most attractively
priced High Grade
Cabinet line on the
Market.

that certainly received their share
of the Play at both the Grand
Rapids and Chicago Furniture Show.

DID YOU SEE THEM ?

The Bordeaux
Genuine Walnut with
Rosewood trim-
mings. Loud speak-
ing unit and horn en-
closed; will house
any type Radio
Panel. 34" wide.
52" high. 16" deep.

A Line from you
Mr. Dealer will
bring further in-
formation as well
as illustrations of
other Models to
you immediately.

Model 15
Diamond Mahogany or Butt Wal-
nut. Loud speaking unit and
horn enclosed; will house prac-
tically any make radio panel.

RADIO MASTER CORP. OF AMERICA
A WARD INDUSTRY

BAY CITY, MICHIGAN
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Mr. Quinn lays stress on the fact that the
confidence of the public has been undermined
by extravagant claims made in advertising, and
this sort of propaganda has gained such head-
way that it is time to call a halt and have radio
products presented to prospects in the right
Manner.

Word From the Arctic Through Zenith
It is a far cry front "Greenland's icy m-

tains" to cozy living rooms where thousandsounof
radio listeners every night hear interesting tales
of the far North from the MacMillan Arctic Ex-
pedition. This ha, be, n trait thrsueb

&very word that you read of
the MacMillan Eigiedition

is sent back

the Balkite battery charger and a number of
parts. The Pocketbook is published in very
convenient size, and since it is so complete,
should serve as a handy reference source for
the dealer,
Phonograph Manufacturers' Meeting Postponed

The monthly meeting of the Phonograph
klanufachmers' National Association has been
postponed from September 15 to September 22
because of the possibility of a conflict with the
radio shows now being held in New York City
and the convention of the Olno Music Mer-
chant 1 oc.,,ts,, Mil in Cincinnati on Sep-

tember12,

13 and 14.

-.

Henry A. Otis, sec -

LTV=
severa

rcports that the
I advertise-

ments

of the Associa-

,
which have ap-

VW' Th peared in the talking
machine trade publi-
cations have been

EXCLUSIVELY very productive and
0104

inquiries have been
New Zenith Arctic Poster received from both

the Zenith Radio Corp., which has a broadcast- manufacturers and dealers, asking for informa-
ing station on the S. S. "Peary." Lion regarding the purpose and aims of the

The significance of the story is pointedly told organization. The announcements have even
in a series of window posters the Zenith Radio attracted attention in foreign countries, one
Corp. has prepared for its dealers, showing music dealer in Paris, France, having addressed
scenes of Greenland and bearing the inscription: Mr. Otis.
"Every word that you read of the MacMillan In a communication addressed to the men,
Expedition is sent back by Zenith Radio ex- hers of the Association the first week of Sep -
elusively." tember Mr. Otis makes mention of an editorial

The accompanying illustration is the first of which appeared in the Chicago Evening Amer.
a series of these sin doss posters which offer ican of August 21 in which the writer gave a
excellent tie -tips with the interesting tales that short resume of the progress made in the radio
are broadcasted through Zenith. The posters industry dming the past three years. The cdi-
are being featured by Zenith dealers in Chicago tonal then goes on to discuss the phonograph
as well as throughout the country. situation and the fallacy of the belief that the

Harry Alter's Pocketbook for September radio set and the talking machine should con -
The Harry Alter Co., prominent distributor diet with each other. In conclusion. the cdi-

of radio products, located at Ogden boulevard tonal stated that the two musical instruments
and Carroll avenue, this city, recently issued should be combined so that owners might
the September number of Harry Alter's Pocket- receive both kinds of entertainment at will.
book, a handy pocket size catalog. The book- In his letter Mr. Otis points to the fact that
let shows the complete line of products, to- the plants of Association members are operat-
gether with descriptions and prices, handled by ing at top speed, and that the talking machine
the Harry .Alter Co., including Brunelli-Jones business gives every indication of a sound

radio receivers, Frost musette loud speakers, future and ample reason for confidence and
Brandes speakers and table talkers, Saal loud optimism. He points to a statement by Her -
speakers, the complete line of Utah loud speak- bert Hoover, in which the latter contends that
Cr,, Cunningham radio tubes, Burgess batteries, manufaturers who belong to trade associations

Oa' We are Direct Ado& Distr. 'tors

Vrtsoltri,ltrtrir
compApo

<7.'"Ds`v.:r

qiiatird
S1 kt0-9C1(

BRICIrr'I/ STAR
Brandes

ERtA Buipivs

SATISFACTORY
100% auttGelg

SERVICE! DMlE

ABUSINESS buffs en wising
dealers abed thw eears1 when

IhywaMNt Trenswadone wanks
.Lave of nauonally adversiard
oroduetsavaureimmedial edeliv-
cries ... and efficient serving ihat
avends those deliveries aloe -
Thu business le swigs's, whole-
sale- offering adequate wow,
um to ow patrons.
Dtakee-Seed f kkrcetelee
Pleelee use Pouf kilerheael buckling

The Harry Alter Co.
frleeletak Rdio

BEN
The Harry Alter Co.
Ogden at Carroll Ave., Chicago, Ill.

11Eshlta

and who control their production by charts do
not usually overload tie market. Mr. Otis
stresses this point and states that no member
of the Association has overproduced since its
organization in February, and consequently
has not been forced to dump stock. Hoover, in
his article, states that trade association mem-
bers °mull): ride a wave of depression better
than those outside its ranks, since they are
given the opportunity to profit by the combined
knowledge and experience of the number of
producers.

Albert Spaulding Records for Edison
Albert Spaulding, one of the foremost Amer-

ican violinists, was introduced for the first
time several weeks ago on Brunswick records,
his first two selections being "Ave Maria" and
"On Wings of Song." Spaulding is in constant
demand for concert engagements throughout
Europe, as well as in the United States, and
there arc doubtless many of the artist's admir-
ers who will welcome his entrance to the Bruns-
wick New Hall of Fame.

Giant "Erla" Receiving Sets
Au illuminated sign, so situated as to attract

attention front a great distance, is admitted to
be one of the greatest publicity and advertising
helps which a firm may own. Such is the case
with the Electrical Research Laboratories,
manufacturers of Erla receiving sets and parts,

Home of Erla
at 2500 Cottage Grove avenue, whose giant elec-
tric sign rises far above the Erla building. It
stands twenty-two feet high 'and is twenty-
eight feet in width, the oval section alone
which encircles the name "Erla" being sixteen
feet high and twenty-eight feet wide. Below
the trade name appears the word "Radio" in
brilliant red. The sign is visible to the North for
a distance of about four miles, pedestrians be-
ing able to see it from the Michigan Boulevard
bridge over the Chicago River, and almost con-
stantly along the new drive which borders Lake
kfichigan south of Monroe street. Eight hun-
dred and fifty bulbs of high candle power are
used in the sign, shedding a powerful white
light front sunset until dawn.

Nominate Piano Club Officers
The Piano Club of Chicago recently an-

nounced the selection of a ticket of officers
for the coming year, picked by the nominating
committee of the organization. The list reads
as follows: For president, Henry Hewitt: vice-
president, Gordon Laughcad; secretary, Harry
Bibb; treasurer, James V. Sill. The recommenda-
tions for the board of governors, which serves
a two-year term, include J. T. Bristol, Harry
Schoenwald, W. H. Collins, E. V. Galloway
and Jack Kapp. The annual meeting for the
election of officers will be held on Wednesday,
October 7.
New Kimball Phonograph Being Introduced
The W. W. Kimball Co., manufacturer of

Kimball phonographs, pianos and pipe organs,
306 South Wabash avenue, Chicago, is announc-
ing to the trade at the present time a new
model phonograph designated as Style T -R.
The new product is a console of mahogany
veneer in brown finish with a compartment for
the installation of a standard sire radio panel.
The reproducilon of natural tone is said to be

(Continued on page 146)
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Zenith
is here to stay!

gHE SUCCESS and PROSPERITY of a
music merchant depends to a great extent
upon the ALLIANCES he makes.

An alliance with the makers of a certain piano of
world-wide reputation has meant to many a merchant
thousands and thousands of dollars in yearly profits.

So, too, an alliance with the makers of a certain radio
set-already widely heralded for distinguished service
-is destined to mean, for many a merchant, the
foundation of a personal fortune.

During the expansion period of an industry, it is the
shrewd merchant who allies himself with a house
which places quality and service above mere volume
-which respects the merchant's need for exclusive
representation-which protects him against fluctuat-
ing prices-which supports him with powerful and
continuous national advertising-which places in his
hands a product distinguished alike for artistic beauty
and unexcelled performance.

In your community, the Zenith franchise may still
be available to you. If so, it represents too great an
opportunity for you to lightly disregard it.

A telegram, or a letter, will bring you full particulars.

Again Commander Donald B. MacMillan chooses
Zenith for his Arctic Expedition. When human lives
may depend upon the reliability of radio perform -

only one reason can explain his choice: Zenith
has proved to be the best obtainable at any price.

ZENITH RADIO CORPORATION
Straus Building, Chicago

nahi ere pri,e1 at from $:eo
to Each in moment dal

under a qitalat guarantee. Above
is shown the De Luxe Italian model.

Super -Zenith VII . . . $240
Super -Zenith VIII . . . 260
Super -Zenith IX . 355

Also Zenith regenerative sets (non-
radiating)hcensed under Armstrong

U. S. Potent No. 1,113,149

Zenith 4R $100
Zenith 3R 175

LoNGoDisTANcE4 RAD I 0
IT COSTS MORE . . . BUT . . . 1T DOES MORE 3
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especially notable in this new Kimball phono-
graph, in which the radio set, when installed,
connect, through its loud speaker to the phono-
graph tone chamber. The left front door (cads
to a large compartment which will contain bat-
teries and charger and will give easy access
to the radio panel. The tone chamber on the
right is disclosed by dropping the door which
slides back. Style T -R is thirty-three and one-
half inches high, thirty-five inches wide and
twenty and three-quarter inches deep.
Opening Plans of New Zenith Station, WJAZ

The opening of the new Zenith broadcasting
station WJAZ in the Straus Building, Chicago,
will be held around the first of October, shortly
after the return of the MacMillan Arctic Ex -

J. Lester Haberkorn
pcdition. Both Commanders Donald B. Mac-
Millan and E. F. McDonald, president of the
Zenith Radio Corp., will be present at the in-
augural broadcasting, and, in addition, there
will appear a number of the most prominent
vocal artists and musical stars of the nation.
Among the galaxy of musical talent will he
J. Lester liaberkorn, a baritone of note, who
attracted the attention of H. H. Roemer, direc-
tor of sales promotion of the Zenith Radio
Corp.. at a concert at the Union League Club,
Chicago, a short since ago. Ale. Roamer seas

impressed with the voice and personality of
Mr. Haberkorn that he immediately made ar-
rangements with the singer to appear before
t WJAZ microphone.

Mr. 11..tierkont has had an interesting career
and Ins beets identified with musical interests
thouchout hi, life, his father, Louis J. Haber -
horn, being owner and proprietor of the House
of Music, in Chatsworth, Ill., his birthplace.
Harry K. Roush, a traveling salesman, hap-
pened to hear the boy singing in his father's
music store and persuaded the parents to give
the child a musical education. Ile attended the
Chicago Musical College, where he won many
honors, and studied under a number of noted
teachers. He traveled for some time after his
graduation with chautauquas and minstrel or-
ganixations, always occupying the position of
feature baritone. His voice has only been
heard twice over radio, and each time the
studios were flooded with letters, cards and
telegrams from pleased listeners.

A number of radio authorities hold that sta-
tions which broadcast each night must neces-
sarily suffer from lack of talent at certain times,
and cannot guarantee the listening public of
high-class entertainment. The officials of the
Zenith Radio Corp., of Chicago, in announcing
the opening of the new Zenith station WJAZ,
state that the station will go on the air for
only several hours each week, but that each
program will be given by singers and musicians
of the best type obtainable. This policy will be
pursued in the belief that the public is anxious
to hear refined entertainment, and will welcome
and be on the alert for stations such as WJAZ
on the nights appointed for broadcasting.

New Distributors for "Erla" Products
A number of new distributors were recently

announced by the Electrical Research Labo-
ratories. manufacturers of Erla Radio receiving
sets and parts. Among them are Bryson Radio
Co., Dallas, Tex.; Fargo Plumbing & Heating
Co., Fargo. N. D.; Hall Supply Co., Minneap-
olis, Minn.; Protective Electric Supply Co.,
Fort Wayne, Ind., and IV. E. Foutterer Supply
Co., of St. Louis, Mo.

Robert Devlin, sales manager of Electrical
Research Laboratories, is working closely with
the various Erla distributors, and the sales
manual which he recently prepared and placed
in their hands has met with a fine response
and proved an invaluable help. The manual
for distributor,, containing ninetythrec pages,
represents one of the most complete sales hand-
books ever placed in the hands of the trade.
It covers practically every phase of the radio
sales question, contains pictures showing every
operation made in the manufacture of Erla

LOUD
AAA/11.6f SPEAKER

with Large Concert Unit
Dealers will instantly recognize the increased
sales p)ssibilities with the Burns Speaker when
equipped with the new Concert Unit. The large
size and scientific construction of this Unit pro-
duces most remarkable results. Horn is made
up with pyralin flare in several handsome
finishes.

No 205B Bloch floes . $22.50
No. 205D bloa tinted fine $25.00
No. 2051' Mesher-ot Prod floor $30.00
No. 100 Unit for ph000mpli 510.00
No. 120 Contort Unit . . 112.00

Burns Speaker is of a distinctiee design which easily identifies
it and gives an individuality that meets requirements of the
exacting customer who wishes something out of the ordinary.
It pleases the eye as well as the ear.

Wit Manufacturers for Attractive 7 rad* P

Xfizerican 6/ectrzZ Ggi4oang
State and 64th Sts., Chicago, U.S.A. Na 120 Concert Unit

sets, and is filled wills suggestions of prose,'
worth to the distributor. The manual for deal-
ers, containing forty-seven pages, is placed in
the hands of every authorized Erla dealer, and
is destined to solve his problems in a most
satisfactory manner. It suggests to the re-
tailer methods to he used for display, advertis-
ing, employing of whole or part time sales peo-
ple, closing of sales and service. Mr. Devlin
reports that the manual has filled a long -felt
want, and has met with a splendid reception.
It also forms a part of the equipment of every
Erla representative.

Hose Erla Distributor Equips Its Salesmen
The Clyde Washburn Co., of Memphis, Tenn.,

distributor for Erla radio sets and part., be-
lieve, in equipping its sales representatives

Clyde Washburn Co. Truck
thoroughly. The illustration shows one of a
fleet of trucks recently purchased by the firm
for use in its headquarters and its branches in
New Orleans, Little Rock and Birmingham. In
the space in the rear of the car there is room
for practically everything the salesman needs
for a demonstration, including sets, antennae,
batteries, etc. The Clyde Washburn Co. is also
one of the largest distributors of Ilassler shock
absorbers in the country:
Gulbransen Display at Piano Tuners' Convention

The Gulbransen Co., of Chicago, manufactur-
er of Gulbransen registering pianos, played a
prominent part in the recent convention of the
National Association of Piano Tuners, held in
Detroit. The display coons of the Gulbransen
Co. in the Statler Hotel, convention headquar-
ters, was visited by many delegates.

The While Hou-c model Gulbransen register-
ing piano was the instrument on which appli-
cants for membership in the Tuners' Association
were examined, and in this connection there
was much comment at the convention regarding
the Gulbransen policy of advertising in national
mediums, consistently, that pianos should be
tuned twice a year. This policy is to be further
pursued, in a larger list of publications, starting
in the September issues.

The many visitors at the convention were in-
terested not only in the Gulbransen registering
piano itself, but in the plate glass display case,
in which all parts of the mechanism were shown
as they appear before being assembled in the
completed instrument. The display also in-
cluded advertising matter, tuners' service liter-
ature, and samples of press clippings from
newspapers all over the United States showing
items prepared by the Gulbransen Co., which
had been given press prominence.

Handsome New Pfanstiehl Radio Catalog
The Pfanstiehl Radio Co., of Highland Park

and Chicago, Ill., manufacturer of Pfanstiehl
radio receivers, recently issued a handsome
eight -page catalog finished in brown and gold
in standard letter size. The booklet is com-
plete in every detail, with illustrations on the
various Pfanstiehl models and detailed specifi-
cations. The new catalog is evidently the high-
est type of "silent" salesman, for one dealer
wrote to the Pfanstiehl Radio Co. office stating
that the Pfanstiehl representative when he
called would have to talk fast in order to im-
part to the dealer any additional information.

The front cover is devoted to a reproditc-
(Continua on Page 148)
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tion of the outstanding feature of the single
dial Six, with the actual wave length glowing
from an illuminated dial. Model 7, the Over-
tone receiver introduced last year, and Model
8, a five -tube set with two -dial control, are also
reproduced. Both the single and two -dial re-
ceivers are produced in console form with Wh-
in loud speaker, the Pfanstield firm terming
these products double -duty cabinets, because of
their adaptability to either table or floor rise.
lithe complete single dial console receiver with
Overtone speaker, control board and battery
charger built in is illustrated on the inside of
the back cover.

Louis Geyler to Wholesale Erla Line
Louis Geyler, long identified with the auto-

mobile industry in Chicigo as one of the most
prominent distributors along Michigan avenue,

Louis Geyler
retired recently from the automobile field and
opined a wholesale distributing plant for Erla
radio receiving sets and parts at 2243 South
Alichigan avenue in large and attractive space.

The change means his retirement from the
automotive field, where he has been a very
active figure for more than twenty-one years.
His decision was not hastily made, however,
for his firm has, for some months, represented
the Electrical Research Laboratories in the ter-
ritory surrounding Chicago, northern Indiana
and southwestern Michigan, and Mr. Geyler is
al, a rsernbrr of the F rla board of directors.

Mr. Geyler's change of interests was the sub-
ject of an extended article in the Chicago Eve-
ning Post of September 1 in which his depar-
ture from the automobile field and his affiliation
with the Electrical Research interests were
dilated on at length in a complimentary way.
Few men have won such a position of emi-
nence, and it is felt that his incursion into the
radio domain will be prolific of splendid results.

Effective Mohawk Display by Grinnell
Grinnell Bros., prominent music house of De-

troit, Alich., which recently assumed the distri-
bution of the Afohawk one -dial receiving set

manufactured by the Afoliawk Electric Corp. of
Chicago, and is distributing these sets through
its dealers in the State of Aliehigan as well as
through its own stores, has a very novel display
of the 'Mohawk line in one of its dealer's stores.
This dealer met with very great success on ac-
count of this beautiful display of the Mohawk
set and increased his business materially. Dis-
plays of this kind naturally tend toward larger
radio sales and assist dealers to sell more radio
sets. Grinnell Bros. displayed Mohawk sets last
season and met with more than marked success.
The firm has at various. times reported its deal-
ers to be very enthusiastic because of the one -
dial feature which the Mohawk set incorporates.

Delivery Trucks Advertise Gulbransen
While a great many music dealers ignore the

opportunity of advertising their business on
their delivery tricks, a number of enterprising
dealers have found it to be a very good medium
of advertising, as it not only identifies the house
that is making the delivery, but serves as a
general reminder of the name of the firm as the
machine travels through the streets.

Martin Bros. Piano Co., Nevada, Mo., recent-
ly purchased a new Ford truck and immediate-
ly lettered a Gulbransen sign upon it which
attracted considerable attention. The sign is
painted in gold leaf and the famous Gulbran-
sen baby trade -mark is shown in natural colors.
Incidentally, the first instrument sold by the
use of the truck seas a Gulbransen.

The Martin Bros. Pismo Co. is one of the
most aggressive concerns in this section of the
country, and H.:\. Ellis, district manager of the
company, is a firm believer in advertising, over-
looking few publicity opportunities.
Two Popular Numbers Recorded by Thomas

John Charles Thomas, believed by many
critics .to be destined to become America's
favorite sins -, of songs that have an appeal

50% DISCOUNT
To the Dealer

ON THE NEW

urora
Counterbalanced Radio Receiver

A new idea in radio merchandising whereby the dealer receives a discount of 50%
-the usual jobber's discount. The "Aurora 3" is a 3 -tube counterbalanced cir-

cuit, and is sold direct from manufacturer to the dealer. It em-
bodies highest quality standard parts, with a handsome cabinet
finished in two-tone walnut. In tone, selectivity and distance it
produces better results than many high-priced 5 -tube sets, and
distortion is absolutely eliminated.

SEND FOR DETAILS
' for oomph.. information cod de.

Manufatturtr.I.Dralm polity.

Lit Price
$60

Dealers' Price

$30 AURORA INCORPORATED, Da.' Aurora, III.

to the masses, recently recorded two numbers
for the Brunswick-lialkc-Collender Co., namely,
"Daddy" and "Little Mother of Mine." The
record has met with a fine response since it

appeals to father, mother and children alike,

and because of Thomas' fast-growing popu-
larity.
MacMillan Keeps in Touch With Civilization

Every Wednesday at midnight 311 unusual
radio program has been broadcast from the
Chicago Tribune broadcasting station, WGN,
or, the Drake Hotel, Chicago, to the 'MacMillan
Arctic Expedition. The programs began when
Commanders Donald IsfacAlillan and E. E. 'Mc-
Donald, Jr., president of the Zenith Radio
Corp., sailed from Boston, June 17, Bunker Hill
Day, and will be continued until the return of
the expedition late in September. Commander
Alac/Millan made special regnest before sailing
for the Arctic that his old friend and college
fraternity brother, the Reverend Gardner !Mac-
Whorter, of Chicago, should again render the
service of weekly communication from home
that be gave dnring the MacAl illan Expedition
of 1923-24 from the Zenith -Edgewater Beath
station WJAZ.

The new Zenith broadcasting station WJAZ
located at Mount Prospect, III., some twenty -
odd miles out of Chicago, with the handsome
Spanish renaissance studio 011 the twenty-third
floor of the new Straus Building, was not com-
pleted 111 time to carry on this unique broad-
casting feature, and the Chicago Tribune sta-
tion was placed at the disposal of the Rev.
!Mac NVItorter during June and July in order that
the weekly midnight programs might be given.

The AlacMillan programs arc sent at mid-
night, central standard time, and arc usually of
an hour or an hour and a half duration, con-
sisting of several musical numbers by friends
who have volunteered for this personal service,
then a short address by sone close friend of
Commander MacMillan, and the rest of the
time is given over to the reading by the Rev-

MaeWhorter of personal mes-
sages front relatives of the men in the Arctic
expedition's personnel, a comprehensive news
digest of the world's events of greatest inter-
est to the explorers, and an occasional humor-
ous incident that may provoke a little laughter
in the cabin of the "Bowdoin" or tire S. S.

"Peary," the sister ship of the "Bowdoin," un-
der the command of E. F. Ali:Donald, Jr.

During the past two months many distin
guished guests have taken part in the MacMil-
lan programs from Chicago, including: Dean
Paul Nixon, of Bowdoin College, Ale., Alac-
Alillan's Alma Mater; U. J. Herrmann, man-
ager of the Cort Theatre, Chicago, and of the
New York Radio World's Fair and Chicago
Radio Show; Mr. and Mrs. Frederick H. Raw-
son, of Chicago, parents of Kennett Rawson,
lourteen-year-old cabin -boy of the "Bowdoin";
S. I. Marks, treasurer of the Zenith Radio
Corporation; H. H. Roemer, director of sales
promotion of the Zenith Radio Corporation;
Jack Gregson, president of the Chicago Bow-
doin College alumni; F. W. Thurnau, 5. W.
Cook, and H. F. Juckett, officers of the Theta
Delta Chi fraternity, of which Commander
AfacMillan is a member.

On one Wednesday .at midnight Commander
McDonald's mother and sister, through the
Chicago Tribune broadcasting station on the
Drake Hotel, spoke their greetings and good
wishes to him.

While the programs arc intended solely for
the members of the MacMillan Arctic Expedi-
tion, many thousands of radio enthusiasts in-
terested in Commander MacMillan and his ex-
ploration have listened in and sent word of
their appreciation.

During the rest of the time that Commander
MacAlillan if in the Arctic, the programs will
be given at Zenith Station WJAZ, under the
direction of the Reverend Gardner AfacWhor-
ter. 'Messages of appreciation have been re-
ceived from lire !MacMillan Arctic Expedition

(Coneinntd on tone 150)
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Everythingany radith
can oer pinstl

advantages
no oer set affords

Dealers., This is the first of a series of
full -page national advertise-

ments starting in September and appearing with
great frequency all through the selling season.
Read it-then write or wire for particulars of the
valuable Operadio franchise.

THE OPERADIO CORPORATION, 8 South Dearborn St., Chicago, III.
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FROM OUR CHICAGO HEADQUARTERS-(Continued from page 148)
asking for more personal news, specific stock
quotations, political news. and request num-
bers from a violin soloist, Miss Catherine Wade.
Smith. of Chicago.

Isham Jones and His Orchestra on Tour
(sham Jones and His Orchestra, Brunswick

artists, are now on a tour of the Central West,
appearing itt many of the larger cities, and his
concerts are reported to have had a stimulating
effect on the sales of his Brunswick record,
wherever his organization has appeared All
of the hers Jones plays in his programs are
also recorded on Brunswick records. and lie
is especially featuring alto Tired of Every-
thing But You," one of his latest hits, recorded
under the new Brunswick process. Jones is
also the author of the selection.

Nick Lucas, guitar artist and singer, also
sings "I'm Tired of Everything But You," mid
on the reverse side of the Brunswick record
"I Might Have Known." The latter is his own
composition, and has been made extremely
popular by his radio broadcasting. It is said
to be the best record that Lucas has ever
made, and is duplicating the sales of his former
popular recordings,

Eskimo Music Thrills Recipients
Popular songs and Eskimo music broadcast

from the MacMillan Arctic expedition, while
it was anchored off blab, Greenland. 370(1 miles
away, were heard by a thrilled audience of
twenty-five people in the Zenith experimental
station, 9X N, at Arlington Heights, Me on the
evening of August 26

Both voice and instrumental selections were
heard, but the phonograph numbers were most
clearly received. The reception marked the
first time that an assembly has heard enter-
tainment broadcast front the Arctic. The first
selection was heard at 10:35 p. m., when the
strains of "What'll I Do" came floating
through 3700 miles of space, followed soon altet
by "Marchetti." The Eskimos then look their

places before the microphone, with various in-
struments made of bones and skins of wild
animals, accompailied by their voices. Lim-
ited time curtailed the (nether broadcasting of
the program.

Those attending the concert were: Mr. and
Mrs. John 1.. Robbins, Mr. and Mrs. Frederick
H. Rawson and son, Frederick. Jr., whose soo
and brother, Keimett, age fourteen, is a meow
bee of the MacMillan exploring party; W. S.
Hedges, of the Daily News, end ?dee. Hedges;
Carlton Butler, Chicago Evening American, and
Mrs. Butler; H. H. Roemer, director of sales
promotion of the Zenith Radio Corp., and hies.
Roemer; Mrs. H. H. Green, of Cleveland.
daughter of Mr. and Mrs. Roemer; Frederick
A Smith, Chicago Herald and Examiner, and
Mrs. Smith; Walter Pierce, Lester Hines, A. H.
Meyer, Adam hletzger, Healdmi R. Starkey, J.
V. hliliteer. Janke D. Foster, of the Associated
Press, and Mrs, Foster.

Stewart -Warner to Introduce Radio Tube
Ilk radio division of the Stewart -Warner

Speedometer Corp.. of this city, will place upon
the market about the first of October a guar-
anteed radio tube. The new product, designat-
ed as No. 50I -A, i.s placid in the hands of the
user with a thirty -day guarantee. If the fila-
ment light in the tube fails to (onetime during
that period of time, the sustainer needs only
to return it to the dealer, who will replace it
free of charge. Every operation in its manu-
facture is closely inspected and Stewart -Warner
officials state that they are in a position to
make this guarantee because of the long life
filament, high-grade materials and exacting care
used in its manufacture.
Not Restrained From Use of Name "Sonatron"

Jess S Raban, 160 N. La Salle street, actor
ney for the Sonatrou Tube Co, of Chicago,
defendant in a snit recently brought by the
Sonora Phonograph Co., New York, a few days
ago issued a statement to the effect that Isis

client was not restrained from the t s5 of the
flank "Sonatron." except if used in connection
wi th "Sonora." Mr. Raban, in his statement,
contends that his client had abandoned the use
of the name "Sonora" sonic time ago, and that
the ("sort indicated that lie considered this
abandonment in good faith.

Excerpts from Mr. Raban's statement follow:
"The real roiliest in the injunctiou suit. which
wan No. 4)90 in Equity for the United States
District Court, Norther. District of Illinois,
was the right ut one the name 'Sanatmu.."Ilie
Court refused to restrain the ass. of the name
'Ssinatriat' hy my client, except it used in cosi-
election with 'Sonora' and my cheats are using
and intend to continue the use of 'Sonatrou

Interesting Number of Zenith Radiogram
The fifth number of the Zenith Radiogram.

[loose organ published by the Zenith Radio
Corp., of Chicago, made its appearance the
second week in September. It is made op in
its usual attractive style, the front cover de-
picting in colors the northern lights of the
Arctic, with the name "Zenith" worked in with
the rays. The paper is replete with reprodne
lions of billboards, window displays and other
sales promotional helps, all destined to help
the retail merchant by showing how his neigh.
bor advertises and sells.

Among the most interesting photographs re-
produced in the Radiogram are those of the
liew Zenith model in Chinese style, and one
showing the President of Brazil listening to a
demonstration of the Super -Zenith IX in the
Catelle Palace, the "White House" of his eta.
tion. 'the set was sold to the chief executive,
Dr. Arturo de Silva Bernardes, by a representa
live of Herat Stone h Co, Zenith representa-
tives in Rio de Janeiro, and' H. FL Roemer,
director of sales promotion of the Zenith Radio
Corp. and Radiogram editor, upon hearing of
the sale immediately cabled for a picture. The

(Continued on page 1521
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MINERVA
A Product of Quality
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CHICAGO, ILL.
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The SAAL
Soft SPEAKER

SAAL Jr.
Tie some le every reame
as the Seel Sok Speake.
except it to... es 18/4
height.

of 25% ladle§ in
height.

/,'in %Vesta( Rmim.$21
Rvrf In Canada. 127.50

The Saul Soft Spralier Unit
le an example nt the care
with which the entire

netted to the armature kr
x pin which transmits the
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and pub moi Ilicte
are no ipting to snap the
diaphragm hack into place.
1111. explain. why the unit
cannot be blmted and doe
not eet out of order. In at.
Lachine the pin to the dia.

npte711:e1:j.t1tadt1Cfgt:
hInch. are finer than a
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combines volume with a velvet tone
TN buying a radio reproducer your customers
1 need no longer choose between volume and
tone quality. You can now sell them a speaker
with both. The Saal Soft Speaker combines vol-
ume with a velvet tone.

The Saal has no blare, no blast, no metallic
ring. It is not a fad. It is a faithful reproducer of
radio programs. It is properly constructed for the
accurate reproduction of sound. It is not straight -
necked like a trumpet. The neck is curved like
a saxophone, the most melodious of all instru-
ments. From the reproducing unit to the edge of
the bell is one unbroken taper-one even, un-
broken enlargement of sound.

The Saal Soft Speaker is made to last a life-
time. The neck is of aluminum. The bell is of
genuine Bakelite. There is no wood, no tin, t

composition. It has nothing to warp, crack,wear
out or deteriorate. The reproducing unit is of
all -metal construction, and cannot be harmed or
"blasted" by the loudest receiver. It maintains
its tone with any volume. There is no adjust-
ment knob to complicate tuning.

In appearance the Saal, with its large black
bell, black crackle throat and graceful lines is
the aristocrat of horns. Also furnished with a
brown bell and gold or silver stippled throat at
$5 extra.

The Saal Soft Speaker is manufactured by a
company long experienced in the music busi-
ness. It is guaranteed to give the user satisfaction.
It is thoroughly advertised. A large plant insures
prompt delivery. Order through your jobber.
Jobbers write to us.

Volume with Tone Quality
Manufactured and guaranteed by H. C. SAAL COMPANY, 1800 Montrose Ave., Chicago,
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FROM OUR CHICAGO HEADQUARTERS-(Continued from page 150)
result was a second demonstration in the pal- and other points in the Rocky Mountains. The
ace, court attaches being grouped in the back- station is now in Los Angeles, and will soon
ground while the picture Was snapped. start on a tour of the Southwestern section of

One page of the Radiogram is devoted to a the country, returning to Chicago about the
group of pictures showing the Zenith portable first of the year. The station has proved of
broadcasting station WJAZ climbing Pikes Peak help to dealers wherever it has appeared.

Mid -Western Atwater Kent Dealers Hear
Addresses and View Fall Line at Meeting

Meeting Sponsored by Sampson Electric Co., Distributor, and Atwater Kent Co., Attended by 400
Trade Members -926-1926 Policy Outlined by V. J. Collamore, Atwater Kent Sales Manager

Cnicano, Ire., ,..Septemlier 1, -The Sampson (Achim., distributor and dealer in one big fain -
Electric Co.. 3201. Stitalh :Michigan avenue, At- thy. hfr. Collamore, dewing the course of his
water Kent distriliutoV tit Illinois and northern address, stated that the Sampson Electric Co.

a4tle the Atwater had assumed the !argest sinvIr contract for

Atwater Kent Dealers Present at Banquet in the Congress Hotel
Kent Mfg. Co., of Philadelphia, Pa., sponsored
an important meeting of dealers in this territory
on Wednesday, August 26. The meeting proper,
with the display of Atwater Kent radio prod -

nets, was held in the Balloon Room of the
Congress Hotel. The conclave opened at one -
thirty in the afternoon and was attended by
four hundred people, well over three hundred
dealers being represented, one of the largest
gatherings of the kind ever held here.

Interesting Addresses
The afternoon was given over to addresses

by executives of the Atwater Kent Mfg. Co..
and other men of note in the radio industry.
Russell Davis, sales representative for the At-
water Kent Mfg. Co. in the Middle West, ad-
dressed the dealers on the Atwater Kent line
in general, explaining the vitriol's features of
the receiving sets and loud speaker. Benjamin
Stauffer, treasurer of the Pooley Co., of
Philadelphia, described the process used in the
manufacture of Pooley cabinets equipped with
Atwater Kent receiving sets, devoting quite a
bit of attention to the materials used in their
c on st ruction.

V. J. Collamore, sales manager of the At-
water Kent Mfg. Co., outlined to the visiting
dealers the 1920-1926 policy of his firm. He
stressed the fact that Atwater Kent uses every
resource to co-operate with the distributor, and,
through the distributor, with the dealer, in an
effort to cement each link in the merchandis-
ing chain firmly together and unite the manu-

Atwater Kent radio products of any distributor
upon the list.

John Sterling, of Barton, Dmstine ft Os.
borne, New York City, Atwater Kent advertis-
ing counsel, also delivered an address, chums
ing as his subject "Over a Period of Time."

He described various methods which might be
utilized by the dealer in selling radio products.
H. G. Canda, of the same firm, outlined the ex-
tensive advertising program being sponsoredby
the Atwater Kent Mfg. Co., and which will in-
clude newspapers, national magazines, farm pa-
pers, publicity through radio broadcasting and
billboards. He also told the dealer of the
many helps which were to be given hint, such
as co-operative newspaper advertising, Wil1dONV
display material and general material for dis
tribution to the Cl/11,1111M

G. F. Reim, of the fortis Publishing Co., iu
his talk, laid stress upon the value of adverbs.
ing, the connection between the manufacturer
and the distributor, and the necessity of just
as close tic -up between these two factors and
the dealer. He was followed by If J. Craw-
ford, radio advertising departineut of the Chi-
cago Tribune, who pointed out the spleudid
results which followed the c ideas we A tware r
Kent campaign of last Pall and Winter.

The dealer meeting seas presided over by
Peter Sampson, president of the Sanipsoa Elec-
tric Co., who delivered a short bat forceful talk
at the close of the meeting_ He point eel 0111

the tremendous task confronting the Sampson
Electric Co. with regard to distribution, and
stated that his firm War expecting co-operation
of each and every dealer in this territory.

Banquet Closes Meeting
A banquet was held at 6:30 o'clock in the

Gold Room of the Congress Hotel, attended by
three hundred. The dinner was followed by a
program of entertainment participated hi I,,
radio stars from Chicago Stations and from
KDKA of Pittsburgh, Pa.

Atwater Kent officials, in commenting mom
the meeting, stated that it was the largest
gathering of this type which they had ever at.
tended, and that it was conducted in such fash-
ion as was certain to bring about close co-
operation and a spirit of fellowship bet wean
the Sampson Electric Co. and its Illinois and
northern Imliana dealers.

Harry Alter Co. Shows
Fall Line of Radio Sets

Advance Showing of Fall Models by Chicago
Wholesaler at the Hotel La Salle Interests
Trade-Address by Alex Eisemann

Cent AC.O, ILL. Serter111,01. 4. --The Harry Alter
Co., prominent Chicago jobber of radio prod-
ucts, in this city, sponsored an advance showing
of radio sets, loud speakers, accessories and
parts in the Red Room of the Hotel La Salle,
on the evening of August 19. The products
distributed by the jobbing house were display-
ed, including Freed.Eisemann receiving sets in
both table and console models, Farrand-(:odley
loud speakers, Brandes loud speaker., cabinets,
head sets, phonograph attachments, and audio
transformers, Frost Musette loud speakers and
parts, Cunningham radio tubes, the "Unipower,"
latest product of the Gould Storage Battery
Co., Fansteel chargers and "II" current supply,
and Kolster radio receiving sets, including
Model A six -tube, B six -tube. B eight -tube, and
C eight -tube styles.

A Sound Investment. That's just
what this horn is in the true sense
of the word.

A speaker that fill, the need of every dealer for a quick selling,
quality article --of every owner who wants a real speaker withclarity, volume and efficiency, at a low price. Heavy castaluminum throat eliminates all raucous "noise," and preserve,
original brilliance of tone of voice or instrument. Complete, at$16 retail. I/orn and base sold without unit, if desired. Ordera sample today.

LAKESIDE SUPPLY COMPANY
73 W. Van Buren St. Chicago, ill.

The program opened at eight o'clock with en-
tertainment by radio stars from local broad-
casting stations, including Fannie and Eddie
Cavanaugh, popular team from WTS, and the
Langdon Brothers, guitar artists front WF.1111

The entertainers were followed by several
speakers, all men prominent in the radio time-
ufacturing and merchandising fields. Ales

Eisentann, president of
Freed-Eisemann Radio
Corp., New York City,
delivered an address to
t h r visiting dealers,
stressing the policy of
his firm, and the iron-
clad guarantee under
which dealers and job-
bers now arc privileged
to operate. He pointed

Harry Alter out that there arc now
forty Frecil.Eisentann distributors, cad, pro-
tected by an exclusive territorial franchise, and
that dealers were given the same safeguard.

M. Max, merchandise manager of Gimbel
Brothers, New York, also delivered a talk of
an inspiring nature to his listeners. life. Max

.011e of the foremost authorities on radio re-
aolnig, and the dealers received many beneficial
voirchandising hints and ideas from his address.

Other speakers on the program were N. I).
Patti, sales director of the FreedEisentann
Radio Corp.; Paul L. Cornell, of Hommaii.
I archer R Cornell, Ness- York, Freed.Eisemann
alvertising eounSel, and Dr. C. W. Balks, in -

rotor of the Balkite battery charger, who talk-
, a on the manufacture and materials used in the
construction of the popular Fansteel Products
Co. charger.

The display and dealer meeting were under
Ito- supervision of Harry Alter, president of his

and Max Geissler, advertising manager ol
(Continued on page 154)
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of these cabinet -tables are made of finest,
are finished in mahogany, two tone effect with
have built-in horn. No loud speaker unit.

economical.

Vitanola Radio Table No. 1031
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Send Today for Samples of these Ready Sellers-Prompt Deliveries!

New Model {Wanda Phonographs Aow Ready for Delivery. Send for
Illustrations and Exceptionally Attractive Wholesale Discount.

VITANOLA TALKING MACHINE CO.
NI. C. SCIIIFF, President

829 AMERICAN FURNITURE MART BUILDING :: CHICAGO, ILL.
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Harry Alter Co. About 150 dealers were pros
ent, a large number coming from distant points
in Indiana and Illinois. The showing was a
distinct success, according to the Harry Alter
Co. officials, a number of new accounts were
secured, and a creditable amount of business
placed.

Reichmann Co. Expands
Manufacturing Facilities

Consistent Owes in Demand for Its Radio
Products Compelled Expansion-Now Oc-
cupying 100.000 Square Feet of Floor Spun

CrticAso, ILL. September f.-The Reichtnann
Co., manufacturer of Islodyne radio receiving
sets, Thorola loud speakers, !mid speakers for
phonographs, reproducing transformers and
coils, recently expanded its plant at 1745 West
Seventy-fourth street, this city, to care for ad-

ditional business until 100,000 square feet of
floor space are occupied. The plant is now
equipped with modern machine shops, tool shop,
bakclitc molding plant, woodworking plant,
drying room, in addition to the large space de-
voted to manufacturing and assembling.

"In New York and New England States alone
orders have been received for eight carloads
of Islodyne receivers and Thorola loud speak-
ers." recently stated E. S Reidel, sales manager
of the Reichmann Co. "In the central West
orders hare been pouring in, three of the largest
jobbers in Minneapolis sending in for a carload
each to take care of present orders. For the
first time in four years the farmers of this dis-
trict arc optimistic about their crops and arc
buying radio apparatus. On the West Coast,"
he continued, "the Thorola representatives, M.
J. Friel, San Francisco; E. P. Denham, Seattle,
and W. A. Brenneman, Los Angeles. report the
line has just been introduced but is already
Amine phenomenal sales."

csInd now the final radio set

-the Deresnadyne operating
from the light socket

cA complete receiver employing no batteries

FOR those who want a radio receiver
second to none, both in convenience

and performance, the Deresnadyne will
settle thequestion of which set to buy. It
is a complete set requiring no added
equipment. A set installed by merely
plugging in thelight socket. A set requir-
ins no attention and always ready to op-
erate at full power. A set which does
not choose between tone quality and
volume, nor between selectivity and
distance.

The Deresnadyne employs no batter-
ies. It is equipped with a power unit
which furnishes all necessary current
from the light socket. This unit is en-
tirely noiseless-a permanent piece of
equipment, with no bulbs and nothing
to adjust, wear out, replace, recharge or

renew. It performs at all times exactly as
du batteries when these are newand fully
charged.

The Deresnadyne includes all acces-
sories except tubes. Its compactness has
made possible radical improvements in
appearance. The power unit and speaker
are included in the cabinet There is
nothing more to buy and no further ex-
pense other than household current
(110-120 AC 60 cycle)-about 1-10c per
hour of actual use. The only connection
necessary is the ground wire. Price$365.
Also the Deresnadyne II at $123 and 111
at $165, receivers employing the Deres-
nadyne circuit but requiring the usual
battery and aerial equipment. DEALERS:
Order through your jobber. JOBBERS:
Write to us.

cAndrews
Derresnaza

Radio Receiving Set
ANDREWS RADIO CORPORATION 14t4 S. WABASH AVENUE  CHICAGO

sm. 401b. aims el'I ow-

f : Illitt

Reichmann Woodworking Plant
The bakehte plant has just been installed to

mold loud speaker bells and other parts that
require this form of material. The Thorola
Junior, a new model loud speaker, is equipped
with a 1W -inch bakelite bell, of the eurvex
type, and remarkable sales are said to have been
reported on this model alone. The number fuur

Reichmann Tool and Machine Shop
Thorola loud speaker is now equipped with a
gooseneck -shaped horn with a gold -banded
throat. The bell is composed of bakelite and
the process is said to be the largest single piece
of molding that has ever been attempted.

The Reiclunann production schedule for the
coining season is planned on a basis of 9.0t1Q000
units minimum, and executives of the firm be -

Loud Speakers in Racks Ready to Ship
licve that this will mean twelve or thirteen mil-
lion for the year.

Reichmann radio products will be supported
by a very comprehensive advertising campaign.
Full -page advertisements in the Saturday Eve-
ning Post will appear al regular intervals
throughout the season, the schedule starting in
September. Other general publications to be
used in the advertising program include Col-
lier's, Atlantic Monthly. American, Review of
Reviews, Harper's Magazine, Scribner's, World's
Work, National Geographic Magazine, and the
Red Book.

The radio mediums which will be utilized in-
clude Popular Radio. Popular Science Monthly,
Radio Trade Directory, Talking Machine
World, Q. S. T., and Radio Dealer. Newspa-
pers will also receive a considerable portion of
advertising on the Thorola loud speakers and
the Islodyne receiver.

J. I.. McWecny, district manager for the
Sleeper Radio Corp. with headquarters in Chi-
cago, spent the last two weeks at the borne
office of the corporation in Long Island City.
His visit was primarily for the purpose of in-
creasing the quota of Sleeper sets to be shipped
into his territory. He sides that the problem
is not to get orders for the new, popular priced
models, but to fill the insistent demand.
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Since 1915-Standard for All Sets

TYPES,C-301AC-299-C"300;C-11;012. IN THE ORANGE AND BLUE CARTON

Whenever perfection is approached in any manufactured product, the qualities of that prod-
uct soon become known to the great American public. Thus it has been with Cunningham
Radio Tubes. From Maine to California, from the Florida Keys to Puget Sound, they
have made themselves known in millions of American homes. Throughout the nation
these tubes are now associated
That you may come to know
radio, when every variation
ated, install Cunningham
socket of your receiver.
the laughter of clear,
the human voice like

Chicago

Price
$2.50

Each
something not

with all that is best in radio.
the delight, the charm, of
of tone is flawlessly recre-
Radio Tubes in every
Then music becomes like
swift -flowing water; and

quite human but divine.

Home Office: 182 Second Street
San Francisco New York
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Demonstrations of the "Panatrope," New
Brunswick Instrument, Creates Interest

New Sound -Reproducing Instrument to Be Brought Out by Brunswick Co. Demonstrated in East-
ern Headquarters in Comparison With Old -Type Phonograph Proves Successful

The announcement made in The World last
month of the new sound -reproducing instru-
ment and recording medium perfected for the
market by the Brunswick-Balke-Collender Co.
naturally aroused wide interest in trade circles,
and this interest was further heightened when
shortly thereafter the Brunswick Co. gave a
demonstration of the new instrument, called the
"Panatrope," at the Eastern headquarters of the
company in New York City, where there was
a large gathering of newspapermen and prom-
inent members of the trade.

The demonstration served to convince those
provileged to witness it that there seas still
oom for sonic wonderful development in the

phonograph, and that that instrument had not

by any means run its course as a factor for
entertainment and education.

New Type Record. Used
The records used in the demonstration were

those made by the new electrical recording
process, but of a type that may be played on
phonographs already on the market. Records
made through the complete use of the new re-
cording process and capable of playing steadily
for a half hour or longer arc now in prepara-
tion and will be placed on the market shortly,
hut these will be playable only on the Pana-
trope.

In carrying on the demonstration, a numbe
of selected records were played on the standar
Brunswick phonograph, a Tudor console, ant

these new Radio Service
- Reduce Your Service Cost

THE

NEW UNIVERSAL ag2A5

Cash in
on the

popular
demand

for

Instruments
As Well -

TUBE TESTER

The new Universal Sterling Tube Tester is the newest creation in testing instruments. Tubes
can be readily tested in the set, as shown in the above illustration. This tester is featured by
a plate and filament emission meter and a plate milliammeter. By its use the set owner may

!ermine the plate current and hence the amplifying value of tubes, without disturbing his set.
'.I.iy be used for both large and small tubes. It is also valuable for testing "B" batteries and

locating weak sockets, wiring leaks and transformer troubles. Anyone can oneratc this
instrument and with the use of a table furnished with it, determine whether tubes are good,
fair or poor amplifiers. List Price, $18.00.

MU
lItenglLeela.

SurlItte testers end tearievatert aro
talledulte edwertIsett Sher are
toed. ItT elettem tea. a soots.

The New Sterling Tube Reactivator
New and definite results in tube reactivation are obtained with
this instrument because it is equipped with a filament emission
meter. This meter indicates whether reactivation is neces-
sary, and measures tube filament emission after treatment.
Invaluable for matching tubes in sets-a profit maker for the
dealer-a tube saver for the set owner. Reactivates UV -201A,
C-30IA, UV -199, and C-299 types of tub.. Specify cycle for
110 volt.

List Prices 50-60 cycle $12.50 and
25-40 cycle $14.00

slIfffie dealers selling radio sets cannot afford to lie williont
Storting Radio Equipmeni.

The STERLING MANUFACTURING CO.
2831.53 Prospect Ave. Dept. S Cleveland, Ohio

PATTeltlf Ita.ke
1110,11:- TI +It e.ite

rocxgx ANO PANEL elITERY
TUBE BEACTIVATORS

RLD Sernmers 15, 1924

then played again on the Panatrope housed in a
similar cabinet. The difference in tone quality,
and particularly in volume, was striking, for it
is possible on the latter instrument to step up
the volume according to desire, a control being
provided which permits of five degrees of am-
plification. The reproduction of both vocal and
instrumental selections on the Panatrope ap-
peared to make a strong impression on those
who witnessed the demonstration. The first
record demonstrated, particularly when placed
on the Panatrope after having been played on
the ordinary machine, proved a gamine surprise
to the audience and was received with much
applause.

At the start of the proceedings, H. A. Beach,
Eastern manager of the phonograph division of
the Brunswick Co., made a brief address out-
lining the purpose of the demonstration and
then introduced Ralph H. Townsend, one of the
engineers of the Brunswick Co., who has been
largely responsible for the development of the
new recording method and the new reproducing
instrument, and who explained some of the
details of the Panatrope.

What the Panatrope Is
Following the demonstration, D. P. Pieri, ra-

dio expert with the Brunswick Co., went into
further details regarding the features of the in-
strument,explaining that it was not designed to
compete with or replace radio, but rather to
help it. He explained that the outstanding fea-
tures of the new development were: first, electri-
cal recording by a new process; secondly, mag-
netic reproduction; third, the use of a cone
made of paper and operated by electrical im-
pulses in place of the usual horn, which he de-
clared was now obsolete, and fourth, the inclu-
sion of a special jack by means of which any
radio may be attached to the Panatrope, the
cone of which acts as an ideal loud speaker.

The Panatrope embodies among other features
three radio tribes to provide for amplification,
these tubes being operated from the ordinary
lighting circuit, thus eliminating both A and /I
batteries. The current used to operate the in-
strument may also be used to operate the radio
set, thus making unnecessary the use of bat-
teries.

In reproducing the records made by the elec-
trical recording process, and which in appear-
ance resemble the ordinary type of records, the
soundbox is replaced by a special unit in which
a needle of the ordinary type is inserted. This
needle, it was explained, picks up the mechani-
cal vibrations from the record and through the
medium of a reed and suitable magnets in the
reproducing unit transforms the mechanical vi-
brations into electrical impulses. These im-
pulses are amplified through the use of radio
tubes, and sent out into the air through the
medium of the cone. The instrument is, in a
general sense, a combination of the principles
of the radio and the phonograph.

It was emphasized that the records made by
the new process, such as those demonstrated,
were capable of producing unusually excellent
results on all types of phonographs, being supe-
rior to the ordinary records, but naturally most
effective when played on the Panatrope. Like-
wise, records of ordinary make may be repro-
duced on the Panatrope with unusually fine ef-
fect, a fact that was demonstrated.

"Sneezing Song" Recording
Made for Gennett Catalog

Vernon Dalhart recently recorded for Gennett
records a "Sneezing Song" that officials of
the Starr l'iano Co. feel will be an exceptional
seller because of the vogue for novelty records.
Vernon Dalhart has a large following among
Gennett record buyers, as is evidenced by the
big sales of Isis recording; such as "The Pris-
oner's Song," "The Little Rosewood Casket"
and others. "The Blue Ridge Mountain Blues,"
coupled with "The Lightning Express," both
sung by Mr. Dalhart, will be released shortly.
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Baby Grand
$365.2

SEE OUR DISPLAYS
AT THE SHOWS

Sept. 12.19-Grand Central Palace
Oct. 10.16- Denver, Colo.
Oet. 17.23 -23rd Regiment Ar ..... ry.

Brooklyn.

Factory Backs up theunchanging
Demand for this outstanding radio success

A complete Line fomS36s!130
Offers greater sales possibilities

than ever
5he demand for a quality set at popular price,

put Marwol into the first rank of best sellers
last season.

Quality performance, price maintenance, prompt
delivery, no overstock policy, kept it in the
front rank.

Now, for 1926, Marwol will be a bigger success
than ever, because the Marwol line is now
complete in every detail.

There is a Marwol set at every price to meet
every radio need and demand, and a manufac.
turing force behind it to insure its delivery.

The Marwol at $36.50 has the same efficient
circuit as the set at $130. No matter what your
trade demands in and of radio, the Marwol line
enables you to make the sale.

No such radio values have ever been known or
ever been offered. No radio retailer is doing
justice to himself or his profit sheet, who does
not investigate Marwol and consider it in his
Fall business building plans.

The complete Marwol line and the powerful Mar.
wol advertising policy behind it,' is pictured and
described in the Marwol sales book. Write for it.

Table Console
$759.9

Console
Grand4130

t 
05

,d66.

Marwol Six $100

NI a rtrol Portable $115.00
Coma& Table $aw
Phonograph Panel $45.1X1

Dome Hodder $35.50

1.01111 Speaker 520.00

MARWOL RADIO CORPORATION
546.548 Broadway, New York

If vpreArnied by

S S. Ityrd, The Horsook Co.. Cbleogo-.1. F. Mesa. Kamm, City-DungoroSiernfield, elsieugo-C. L S. Hoboes, Mionropolio-l. D. Tuttle Co.,
Duller-lock Iluroels Co., Denver-It. T. Corr, Spokane-Char. Stenger, Clerelond-Mordronk Soles Co., Los Angeles-C. E. Goy, Portland, Ore.
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Annual Outing of Talking Machine and
Radio Men, Inc., Was Great Success

More Than Two Hundred Dealers and Their Friends Enjoyed Sail to Bear Mountain-Sports and
Good Time Reigned-Annual Affair One of Best in History of Association

The annual outing of the Talking Machine
& Radio Men, Inc., came off according to sched-
ule on Wednesday, September 2, and proved up
to the mark in every respect. Over 200 mem-
bers of the association and their friend, par-
ticipating in what was a real family picnic, even

played between the "peddlers" and the "jobbers."
The scorekeeper ran out of paper before the
end of the second inning so that no figures are
available, but although some of the players will
probably require several days to recover from
the strain, it can be said without malice that

the card dealing contests, both at the Park and
011 the boat. The results of most of the games
appeared to bear out the Biblical declaration
that "to those that 'lath shall be given."

After an enjoyable afternoon, the party re-

turned on the Day Linc boat New York, well
satisfied with the success of the day.

Sol Lazarus was chairman of the entertain-
ment committee, and he and his co-workers arc
to be congratulated upon the success of their
efforts even to the extent of prevailing upon
Ben Selvin and His Orchestra to accompany
the picnickers and play for dancing on the boat

Metropolitan Dealers. Sales People and Families at Talking Machine and Radio Men's Outing at Bear Mountain
though a salesman now and then took advan-
tage of an opportunity to book an elusive order.

The party left New York for Bear Mountain
on the DeWitt Clinton of the Day Line in the
morning with all
to facilitate identification, and upon arrival at
the Park were immediately conveyed by bus to
Bear SIountain Inn, where an excellent dinner
seas served to the accompaniment of much com-
edy. Fancy paper caps, balloons and noise-
makers were distributed to the guests and all
were used to the greatest advantage.

Following the dinner the members adjourned
to the ball field where a three -inning game was

there participated in the game no one qualified 011 both the going and returning trips. The
to fill Babe Ruth's shoes. president of the association, "Judge" Kurtz, his

Next came races of various sorts, among head .surmounted by a bright green paper cap,
them the 50 -yard dash for members, won by was also active in Seeing that all the details
Loam, Lazarus; a SO -yard dash for clerks; a were handled properly.
50 -yard dash for ladies, won by hltss Duff; races
for bops and girls; a fat mans race; a walking
rare for ladies, and other events. The field

Herb Wiedoeft's Orchestra
events were followed by water sports, which Will Play at Roseland
included a number of races and a diving con-
test. Popular Brunswick Recording Aggregation Has

For those who were inclined to take their Limited Engagement at Broadway Dance
exercise moderately, there was provided adc- Palace-Has Large Following
quate opportunity in the indoor golf games and

Herb Wiedoeft and His California Orchestra,
exclusive Brunswick artists, will open a limited
engagement September 16 at the Roseland, New
York, Broadway's leading dance palace. The
Brunswick-BalkeCollender Co. is planning to
give considerable publicity to this event, for
Herb Wiedoeft and his orchestra have attained
national success, its musical rendition of popular
numbers being entirely different and individual.
The first record made by Herb Wiedoeft for
the Brunswick library several years ago featur-
ing "Cinderella Blues" and "Shine" seas an in-
stantaneous hit, and in fact is still in demand
among dance enthusiasts.

Herb Wiedoeft comes from a family of tal-
ented musicians, his brother being Rudy Wie-
doeft, well-known saxophonist, and two other
brothers, Ad and Gay, being members of Herb's
orchestra. The saxophone section of Herb Wie-
doeft's orchestra has won recognition from
coast to coast and is the result of several years'
coaching by the leader Gene Rose is the pian-
ist and arranger of this orchestra, being a
graduate of the Royal Conservatory of Music
at Budapest and a concert pianist of consider-
able ability. Herb Wiedoeft, Mr. Rose and
Jesse Stafford, the trombone player, have com-
posed numerous tunes that have won success
as outstanding hits, including "Cinderella
Blues," "Chimes Blues," "Strode Carlo Moon"
and others.

Now
A 100% Service
to OKeh Dealers

OICARcords
They are records of the right kind for your customers. Every
Okeh Record is a best seller. Every Okeh Record is a quick
Seller. Every Okeh Dealer is a Selling Dealer. You can be one
too. Write for Details.

General Phonograph Corporation
New York Distributing Division

15-17 West 18th Street New York City

Cragun & Co., hotly dealers, Chicago, lit.,
were recently incorporated.
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Dealers' Stocks Reduced in Anticipation

of Good Fall Business in New England
All Factors of the Trade Optimistic Over the Outlook-Satisfactory Sales Gains-Planning So-

nora Conference of Dealers-Bob Steinert Spending Honeymoon in Italy-Other Trade News

BOSTON, MASS., September 10.-Now that the
Summer is practically gone the talking ma-
chine and radio trades are reviewing thy ac-
complishments of the past three months and
casting their weather rye on the immediate
future, and, one is glad to say, with a large
measure of optimism. The Summer, all told,
has not been so very had and August made a
very respectable showing. With general trade
considerably on the boom the future looks very
bright for those who are inclined to look at
the cheerful side of things. The reduction in
prices of so many lines of talking machines
this Summer has been a big (actor in stimu-
lating trade and has gone a 'ong way to de-
crease stocks both at factory and in store. From
nosy on, or at least after Labor Day, which
comes late this year, everyone will be on the
job and ready to do Iris &wildest to roll up
good sales in his specialties.

Cheney Sales Corp. Ready for Fall
The offices of the Cheney Sales Corp., at 376

Boylston street, have been undergoing quite a
transformation, all with an eye to the better
handling of business. Manager G. Dunbar
Shewell, Jr., finds that already the changes give
additional space for the transaction of business,
and especially more ample accommodations for
the repair department. The Cheney machines
have been selling rapidly ever since the re-
duced prices became operative. This depart-
ment is now actively engaged in handling sev-
eral propositions, having gone heavily into
radio, of which Manager Shewell says his deal-
ers want the very best. His department has
become New England distributor to the trade
of the Thermiodyne, and the parent company
is about to start a big advertising campaign.
These sets arc being disposed of at very at-
tractive prices. The company also is distribu-
tor for the Eveready batteries and it handles a
complete line of the L. S. Brach devices. One
of the latest things that the company has

ed as "an electric appliance for relaxation and
amusement," which is put ont by the Radio
Receptor Co., Inc., of New York City.

Unique Form of Radio Service
An important department, which Manager

Shewell has just created, and which is subsidi-
ary, is the Aerial Service Co., which issues
tickets with coupons each good for one free
service call, said ticket to be detached on the
co.nplet'on of the visit. Through the medium
of these tickets or coupons the company agrees
to make all necessary installations of radio sets
sold by the dealer for the period of one year
from lime agreement is made valid. To proper-
ly handle the increasing business of his con-
cern, Manager Shewell has had to increase his
sales force.

Eastern Talking Machine Co. Busy
Al the headquarters of the Eastern Talking

Machine Co. one learns from Manager Herbert
Shoemaker that the sales of Victor outfits since
the new scale of prices went into effect has
been tremendous-vast, he said, was the right
word. Business has been so good in fact that
Shoemaker has not had his traveling men go
into their territories, but they will start off
shortly, now that the Fall season is about on,
E. P. Johns. to Springfield and western Mas-
sachusetts, and Herman Fleischman into parts
of Ncw Hampshire and Rhode Island. Mr.
Shoemaker, who has had a very hard SI.1111111el,
.d kept pretty close to business, spent the first
week in September down Ott Cape Cod.

Big Gains in Columbia Record Sales
Nlanager Bill l'arks, of the New England

department of the Columbia Phonograph Co.,
says that the public is finally beginning to real-
ize that the New Process Columbia records are
of a superior quality and about the best on the
market, and accordingly the record business of
this branch for August picked up to the time
of 100 per cent in advance of what it was for
the same month a year ago. The New Ha,

hitched up to is the simper -power radio, &sails- 'stony record, of which samples had only just
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MIS MASTER'S voice"

arrived when The World representative was at
the offices, is bound to make good, for Manager
Parks stated that there were orders for 10,000
of th-m on the books for immediate delivery
as soon as the goods arrive. There are nine-
teen numbers in the list and dealers seem to
have great faith in them even in advance of
&livery. Those with whom Manager Parks
has discussed trade conditions are enthusiastic
over the prospects for a healthy Fall business.

Moving Sonora Stocks
The reduced prices placed on the Sonora line

have had a marked effect on sales at the Colum-
bus avenue headquarters of the hlusical Sup-
ply & Equipment Co., and Manager Joe Burke
reports that in a single day he was able to dis-
pose of 500 machines to dealers and further
than that in a few weeks his quarters will be
quite cleaned out of this line. Meanwhile the
new types of Sonoras are beginning to arrive
-and as a combination of radio and talking
machine, made for the most part in the high-
boy type, there is good craven to believe that
this is to be a highly popularaso line.

Plans Sonora Dealer Conference
Manager Burke is arranging for a conference,

toward the middle of September, of all the New
England representatives handling the Sonora
product. The conference has been called for
the Copley -Plaza and will be presided over by
111r. Burke. Among those to be present will

be President S. 0. Martin, of the Sonora Co.,
and Frank V. Goodman, general sales manager
of the company, and both of these will address
the dealers, focusing their attention on the
plans for disposing of goods for the tooting
year and going into the selling quality of the
Sonora line. The conference will be an all -day
affair and luncheon will be served in the hotel.

Enjoy Strong Radio Demand
Business with hl. Steinert & Sons, whose

Arch street headquarters are now specializing
on radio outfits, has been extremely gratifying
and this applies equally to the De Forest, the
Freed-Eiseinann and the Grebe sets. In fact
business is showing such good results that the
third floor, where Henri DuQuestne, who
joined the staff several months ago, has his

office, has had to be considerably enlarged. The
improvements will tend to greatly expedite bus-
iness. Incidentally the Steinert house has some

(Continued on page 162)
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Opportunity Shines Ahead
For the Victor dealer is coming a day of tremendous

opportunity. Have you prepared for it by merchandis-
ing your present stocks on a big turnover and profitable
basis and accepting the opportunity that exists today?

Oliver Ditson Co. Chas. H. Ditson & Co.
BOSTON NEW YORK

Ariui [umilii I uu umii 0 niald Nin1111111IN i Ninth,
lalatAtillathetellilLt111111111111311MblikatilatitcluntittlallaIt .,11.101g1611-italges6013306.11111111111ittillatinittlialtgalfas
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Zbt ti-zton
Now Leads

by

95,101,inesof
RADIO ADVERTISING

and the lead is constantly increasing

Here Are the RADIO ADVERTISING
Figures for the First Eight Months of 1925:

Boston Post (Week -Day
and Sunday)

Herald -Traveler (Week.Da) and Sandal

Globe (Week -Day and Sunday)

American (Week -Day)

Advertiser (Week -Day and Sunday)

LOCAL
Radio Advertising

115,877
48,892
51,225
26,536
22,727

NATIONAL
Radio Advertising

108,306
80,190
40,973
46,419
13,573

TOTAL
Radio Advertising

224,183
129,082

92,198
72,955
36,300

For The Eight Months
The Post LEADS the Herald -Traveler by 95,101 lines
The Post LEADS the Globe by 131,985 lines
The Post LEADS the American by - - - 151,228 lines
The Post LEADS the Advertiser by - - - 187,883 lines

Figures Furnished by the
Boston Newspapers Statistical Bureau

Tune in on THE BOSTON POST Radio Results in New England
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Time In on the NSW Rose foe
Radio Reruns in New England

The
Territory

The territory of the Bos-
ton Post is New England,
"Where Broadcasting Be-

gan," the home of 17 Broad-
cast stations of 100 watt,

power and over, the have of the FIRST radio
show. New England is the birthplace of radio;
radio was developed in this territory

New England ha,
1.751,813 families (la'
est U. S. Census)
There are 1.750,000
automobiles registered

'in tins prosperous ter-
ritory, the per capita bank balance is $375. Yet
there are only 250,000 radio sets in New England.
There are more than a million families who arc
radio prospects if YOUR sales message is deliv
ered to them in the correct manner.

Possibilities in
New England

The Boston
Radio Show

The second largest
'radio show in America,
'held in the country's
!second largest expo-
isition hall. The Boston

'ost Radio Show Section is ALWAYS the year's
GREATEST NEW ENGLAND RADIO PUB-
LICATION. This yea lit will be bigger and
better than ever.

The
Medium

The, circulation of the
Boston Post is 372,872 daily
- 359;336 Sunday (Net
Paid). There is a Boston
Post sold for every three out

of four homes within the Greater Boston Shopping
Zone,, for every second home in Massachusetts.
every second home in New Hampshire, every third
in Maine and every fourth in Vermont.

The Boston Post published 93,869 MORE
lines of radio advertising last year than the second

Boston paper.

During the first eight months of this year
the Post published MOREradio advertising than
any TWO Boston papers COMBINED, leading
the second paper by 95,101 lines. Analysis of
schedules nosy being drawn up indicates that the
Post will finish 1925 with a LEAD of close to'
200,000 lines in RADIO ADVERTISING.

The Boston Post publishes the most complete
radio programme daily of any newspaper in the
United States and maintains its own testing labor-
atory. The Post's Technical Editor is an instruc-
tor in the Massachusetts Institute of Technology.

POST radio news is ACCURATE.

40:

I

'1.

-

1

25 OCTOBER. 1925

San Non. 7ue. Wed. Nu. Sat

1 2 3
4 5 6 7 8 9 10

1 12 13 14 15 16 17

18 19 20 21 22 23 24
25 26 27 28 29 30 31

Every Radio Fan In
New England Will Read

The

oiten o t
RADIO
SHOW 1

SECTION
The Fifth Annual Boston Radio Show will open on

October 12 -the start of the radio "season." The avert

radio manufacturer will take advantage of The Boa:an
Post RADIO SHOW SECTION to boost HIS season in

New England with a smashing message, an appeal which

The BOSTON POST will carry into the homes of
hundreds of thousands of pro spective purchasers.

Forms close on October 9 for this 1935 Radio
Section-early copy will mean "better position"

Order Your Space Now
Get Your Copy In Early

You will,have a radio season of regret if you are not listed in

"'J Boston l'ost RadiOhow Section for 1925"

SPECIAL REPRESENTATIVES: KeDySmilh Co., New York end Olicogo

nimssitmst.tonmthai
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New England Trade News forth the policies of
, hi' company whieh v1" Knowledge of Market Is

(Continued from page 159) govern the establishment of dealers.
Following this address, the four new models Important to the Retailer

plans on foot to enlarge its sphere of tisefulness representing the Kohler radio line were placed
in the radio world. and negotiations arc ender meiew' F. K. Gibbons Gives Some Sound Reasons Why
way winch may eventuate is the company hair- Ott the same day Dr. Knit, attended a Retailers and Members of Their Organiza-
dling other lines later in the season. luacheon given by the Wetmore -Savage organ lions Should Know Their Sales Opportunities

Honeymooning in Italy ization at the Boston Chamber of Commerce,
When this department of The World is be- and later addressed the meeting upon the sin- One of the essentials vital to the sat'eess of

ing read, Bob Steinert, of M. Steinert & Sons, modems growth of radio and the important the manufacturer is that he should know his
and son of Alexander Steinert. will be landed rank which it will hold among industries of market to the hill extent of hi, field of oper-
in Italy. accompanied by his wife, who before the future. ations. Without this knowledge lie cannot

.her marriage seas Miss Lucy Currier, of Boston Interesting News Brieflets operate.
and Pet ersborough, N. H., where her mother, Cosmic received from Winthrop A. Harvey. How many dealers realize how important it is
.11-s. Gus Currier, has laud for several Summersof the C. C. Harvey Co, tell of delightful times for them to pursue a sMiilar policy? Whether

conducted al fresco entertainments at "Marian in Holland, where he and his family are espe- the retail dealer is small or large he should
den" the country home of Mr. and Mrs. Cur- dolly enjoying life on the canals. know his market, and if he fails to make efforts
T The wedding took place on August 29. \Villiani F. Fleming. of the Columbia Co.'s to know it, Inc should give some one else aier
and a week later Mr. and Mrs Steinert took New England department, has beenaway on chance. There are dealers handling talking ma -
passage on the Conte Verde of the Italian line. his vacation, spending his time at a camp near chines and radios in all parts of America, par -
Mr. and Mrs. Steinert, to whom a host of Fitchburgh, this State. ocularly in the larger cities, who have not taken
friends extend heartiest congratulations, will nErnest A. Cressey, of the C. C. Harvey Co, a cesus of the sales opportunities in their lo-
be away about two months. lately eneal two weeks motoring north, making entities, and there has been no intelligent analy-

Brunswick Business Improves Belgrade, Me., his headquarters and taking a six of the siltation as far as it concerns them
The Brunswick headquarters in Boston are few days' visit to Quebec. where he and Mrs. and their business prospects.

showing a noticeably improvement in business Cressey made their headquarters at the famous The retail merchant differs largely from the
and this is especially true of records. One good Hotel Frontenae. manufacturer through the disadvantage he

seller has been Charlie Chapho's record:11gs Joe Burke, manager of the Musical Supply & suffers in that Inc is confined to a local rather
The new prices placed on the Vocation litre Equipment Co., made a second visit lo Saratoga than a national field; hence the greater impor-
since the Brunswick Co. has had them has mad to take in the races the latter part of August. lance of sizing up his market and knowing it
a marked effect and these, too, have proved Dick Keyes. who handles the Connecticut even if Inc has to go from door to door to find
good sellers, and new Vocation dealers are con- territory for the Musical Simply & Equipment out just what sales opportunities exist! Too
stand,' being signed up by Manager Harr Co., Sonora jobbers, is receiving the congratu- many dealers rely upon transient rather thany

lations of his friends on having just become the upon trade that must be developed. In NewSpencer. Brunswick dealers arc retaking con -
slant inquiries about the new Panatrope, which father of a tasty SOIL named Dick, Jr. York, for example, there are blocks and blocks
the Brunswick is about putting coot Samples G. Dunbar Slime)), Sr., president of the of apartment houses with probably fifteen thou -
are looked for in a week or so and there will Cheney Sales Corp., came over to Boston on sand people, or more, people to whom the cc -
be a general rush of dealers to look into its

the first of the month to spend several days tail merchant living next door to them is a

merits. Manager Spencer War Over in New here looking over the branch so ably conduct- complete stranger, because he fails to make
York for a few days the middle of August. cd by his son, G. D. S., Jr. himself known by correspondence, by personal
Dr. Kolster Addrnses Two Boston Meetings Walter Gillis, who maintains a very success- calls, or' by advertising.

Sixty-two members of the sales staff of the ful store at 429 Boylston street, wherein the 'Merchandising to -day is a highly competitive
Victor line is featured, is taking his vacation proposition and no merchant can afford to sitWetmore -Savage Automotive Equipment Co.,
this Summer in week -ends down on Cape Cod down and wait for trade to come toKolster radio distributor for New England.
where he devotes much of his time to golf. least no one in the talking machine or radiogathered at the %Yestroinster Hotel, this city.

on August 22, and heard an interesting address fields. Every possible means of selling his
by Dr. Frederick A. Kolster in person, as well Gennett Best Sellers house and his product in his locality is vital-
s by H. H. Southgate, assistant sales manager because if he does not hold his trade, it natural -

of the Federal Telegraph Co., 111411UfaCillar Among the best seller Genne it records of re- lv gravitates to the big departinent stores or
of Kolster radio. ,111 release are included "Silver Ilead.- played more attractive establishments elsewhere. Not

Dr. Kolster recited some exceedingly inter- by the "Vagabonds." with a vocal chorus by only should the merchant know his locality and
esting details concerning tine original attempts Arthur Hall, "nu Knee Deep in Daisies" and his business opportunities, but lac should Make
at communication through ether. "Bloc Eyes, Why Are You Blue" in the dance an analysis of the sections and the classes from

Mr. Southgate followed with an outline of catalog and "You Forgot to Remember' and whom he derives the most of his patronage He
he tremendous advertising campaign about to "1 Winder if We'll ntet t Again," both stint should see to it that his store as to price depend-

' Limbed upon a national scale. and set by Franklyn Bauer. service and courtesy is in the front
.ink. He should win some individual recogni-
on of his efforts by reason of his window dis-

plays and store arrangements. He should by
o eery means possible make his store the ren
Invous for those musically inclined. In other
words, he should think and that is the secret
of success. The stereotyped old-fashioned idea
A opening a store and waiting for people to

tome in to buy is passe. Competition is so
keen to -day that tine merchant who wins is the
man who knows his field and goes after every
possible purchaser in the locality in which he
resides. Most important of all, however, is
continuous. intelligent application. It means
hard work; and that is what retailing means
to -day. There are no fairy godmothers bring-
ing gifts to the talking machine and radio mer-
chant who is fighting the battle for trade. He
must he lip and doing and getting his share of
whatever is going-by bouncing hose to do it.
\ rid that's the rubl

An aik, Record Agency
Records for Everybody

They Satisfy Everybody
When it comes to a quick turnover of Records
Dealers have discovered Okeh can't be beat.
With Okeh Records you have at hand the
chance to sell to everybody.

Our prosperity is the result of our service.
Your prosperity will result from our service.

Write for our Dealer Plan.

General Phonograph Corporation
of New England

126 Summer Street, Boston, Mau.

Remo Corp. to Exhibit
at the Radio World's Fair

MERMEN, Cornea., September 8.-The Remo Corp.,
of this city, manufacturer of Remo Trumpets
14 Concert cabinets, will exhibit at the forth-

, uming radio world's fair to be held in the
',8th Field Artillery Armory September 14 to
iu The two new models recently announced
pill be shown torcther with the regular line

Remo products.
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Media and Circulation Figures
Saturday Evening Po. 2,315.633
Radio NOW,. . . . 219.959
Prairie Farmer . . . . 170,032
Wisconsin Agriculeurist 67.877
Wallace,' Farmer . . . 82.371

CAIrrrttiol

111._LWAsICA Faea o Gro

pt. F

.A`

And-
Everybody Is Enthusiastic Over

DYMAC
Selecto Five

For it represents the peak of DENIM. aceomplishment- everything
for whirls the DYNIAC Line has always stood.

hyrry part in the Spleen, Five is a UY MAC...made part, whose per
romance i1, the past has lonill the 1)111,11: reputation.

We know that Mc LitEitl.tC Selecto Five will outperform other sint
ilirly priced Areo Alta many much higher priced sets 19191f die same
rereption condition,

list it. If yon are not convinced, we Jo not expert yon to midi it.

The case of the Selecto Five is mahogany dune in walnut, with Slur
panels and how finished in ebony.

Femired Gel a window display with the rest of the DYN1A( hoe built
,11 I it, the Seleeto Fier will pay handsomely for its space thus.

if1.11,1C National advertising starts in once. News of u good thing

1.reads rapidly.

ELECTRICAL PRODUCTS MFG. CO.
Providence, Rhode Island
Nrw York Wire: Metropolitan Tower MG Ale, ,^l factory Sol. aunt fur 9199 9 lllll el

Vapor, Illher: Ad. Inc., 116 fir St.. N. Y OVOIAL Guaranteed Radle tOulement

The Farmer 129,774
Nebraska Farmer . . 105.677
K Farmer . . . . 123.793
The Progressive Farmer 120.000
Country Gentleman 786,143

01111AC Seleele fre Loot tr100

V!" '"`,.f.',."13.

0"0"-^"Eiltle.. °"""` Looter

N000

WIEV
awe Serealter Unit 1,00
Audio fretueeer Tenn,

tamers. 11,0 to 11.00
Gott;,,,no 5.1 Ole lllll 1.

Con Set (9coletel.

Silloteanel Seeeet.
loOlte. so le we

DYMAC Factory Fide. Agents

Lg' Co. 09191-Leonord
:=-Ern SO" Cu.

lioutEriv00(.e'dls Saler 11:11/2:ZIW".7'''-lr71..12."Tiint;n1:.Ylnrrrmll-Tw., co

111..LoOlt-11. F. slebre CO.

EVERY ---1*te PRODUCT

GUARANTEED FOR ONE YEAR
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The Newest Thing in Radio!
67-

NG!EDIAIL 5 Tube Receiver
Is Setting Up New Sales Records

Whenever a plant embracing over 20,000 square feet of floor space becomes
taxed to full capacity within thirty days after announcing a brand new product

It Must Be Behind a Winner!
REASONS WHY NO -DIAL IS THE BEST SELLER

FROM THE CONSUMERS' POINT OF VIEW
The price is right
ONLY $98.00 (less accessories)
10% additional west of the Rocky Mountains.

EASY TO OPERATE
Anyone can operate a NO -DIAL successfully. Just rotat-
ing the cover brings in station after station-far and near,
loud and clear.

VISIBLE STATION RECORD
The station register upon the cover permits the owner to
make a permanent station record without need of a log
book. Stations once found can always be brought in
instantly again at the same recording point.

LOUD AND CLEAR AS A BELL
The tonal qualities of the NO -DIAL will please everyone.
They are so sweet, so clear, so mellow! Tube for tube the
NO -DIAL recognizes no superior and on test it has out-
performed many higher priced receivers.

REVOLUTIONIZING RADIO
In form, beauty, performance, simplicity and results, NO -
DIAL is positively revolutionary and unique in radio manu-
facture. The compact, circular case of spun aluminum
absolutely shields it from body capacity. Finished in pop-
ular bronze crystalline, it is a perfect match for most high-
grade loud speakers.

The Ohio Stamping & Engineering Co., Dayton. Ohio.
Dept. F9.

Send me all the details regarding a NO -DIAL FRAN-
CHISE Mr jobber's name and addre, is

NAME

ADDRESS

CITY STATE

FROM THE DEALERS' AND JOBBERS'
POINT OF VIEW

NO -DIAL is something really new-just what you have
been looking for.

SIMPLICITY
The simplicity of the NO -DIAL five -tube radio frequency
resistance coupled receiver, together with its outstanding
performance makes it a set people want-a set they will ask
for. Word-of-mouth advertising will do the rest.

IT'S PROFITABLE
Because of a limited number of distributor and dealer fran-
chises, prices will be upheld and each merchant will receive
his full and legitimate profit. Our discounts are generous
-our prices very popular.

LOW SERVICE COST
Our Guarantee is such that you are protected against losing
a big part of your profit through service. Don't overlook
this point-you alone realize its supreme importance.

DOMINANT ADVERTISING PROGRAM
All the important radio papers, newspapers and many na-
tional and farm magazines arc being used to carry millions
of NO -DIAL messages to your prospects. The NO -DIAL
simplicity appeal attracts attention-inspires prospects to
action.

Centralize That "Action" in YOUR Store
BUT HURRY( DON'T WAIT!

See your jobber or mail the coupon today.

The Ohio Stamping & Engineering Company
Dayton, Ohio, U. S. A.
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Metropolitan Sonora Dealers Attend
Meeting to View New 1925-26 Models

Luncheon Meeting in the Hotel Pennsylvania, With Greater City Phonograph Co., Sonora Dis-
tributor, as Host, Addressed by S. 0 Martin, Sonora Co. President, and Other Executives

At a recent luncheon at the Hotel Pennsyl-
vania, at which the Greater City Phonograph
Co., distributor of Sonora products, acted as
host, with Maurice Landay, president of the
company, presiding, the new line of the Sonora

S. 0. Martin
Phonograph Co. was displayed. The meeting
was attended by over a hundred dealers from
the metropolitan territory, New Jersey and the
lower Hudson Valley.

The luncheon proved to be not only most
enjoyable to those present, but also very in-
structive from the standpoint that the various
officials of the Sonora Co. who addressed the
meeting outlined to the dealers the policies and
plans which were to be carried out during the
season of 1925-1926.

Mr. Landay and Arthur Morris, secretary of
the Greater City Co., constituted the reception
committee and greeted the dealers who attend
ed the luncheon, acting admirably in the cap.,
ity of hosts. Mr. Landay officiated as toastm.
ter in the introduction of the various speaker,

Good Executive Representation
At the speakers' table were seated S. 0.

Martin, president of the Sonora Phonograph
Co.; Joseph Wolf, vice-president in charge of
manufacturing; Frank V. Goodman, general
sales manager; Warren J. Keyes, treasurer;
Afaurice Landay; H. B. Haring, district sales

supervisor for Sonora; C. H. Baker, of the
Long Island Phonograph Co.; L.O. Coulter.
assistant sales manager of the Sonora Co., as
well as F. W. Schnerriug, advertising manager.
and Sidney Coleman, sales representative for
Greater City.

S. 0. Martin's Interesting Address
President Martin addressed the meeting, out-

lining the achievements of the Sonora Co. up
to the present time, and the policies which
had been and arc being at the present time fol-
lowed out. Mr. Martin laid particular stress on
the fact that the company had always jealously
and carefully guarded its good name and reputa-
tion for producing merchandise of unassailable
value in quality. Mr. Martin gave facts and
figures showing that the relative amount of
sales in phonographs had increased materially
during the year of 1925 until at the present time
sales as anticipated from month to month by
the company have practically doubled the

figure set in the quota.

Vice -President Wolf was the next speaker,
"It has been our policy to always maintain a
place in the front of the crowd; however, We
do not wish to be too far ahead," he said. "It
is our desire to offer the trade something which
the public wishes, but in so doing we wish to
offer only that for which we feel that we can
accept full responsibility, for the merchandising
of it under the name of Sonora." Mr. Wolf as-
sured the dealers that there would be no liqui-
dation of Sonora products during the coming
year, as the entire manufacturing and sales
plans have been laid up to March of next year.

Frank V. Goodman, general sales manager,
concluded the addresses by Sonora officials. He
talked to the dealers from the standpoint of
merchandising and sales as applied to Sonora
products, and said in part: "In order for a

profitable business to be conducted, the manu-
facturer must understand the needs of the trade
and in shaping plans and policies must do so
bearing in mind the requirements of the indus-
try and upon what basis business will be re-
ceived. Our policies are shaped to answer the
question, why should you deal with us? We are
soliciting your business on the grounds that we
are making good products and handling them
in such a tray as to deserve your confidence
and good will." Ale. Goodman assured the
dealers of the desire of the Sonora Phono-
graph Co. to co-operate with them in every
possible way towards the solution of their
sales problems, and advised dealers in the met-
ropolitan district to bear in mind the fact that
the main offices of the Sonora Co. are con-
veniently located at 279 Broadway.

The various models of Sonora products
which were attractively displayed in the small
ballroom of the Pennsylvania Hotel before and
after the luncheon included: Sonora portable,
Plymouth, Hampden, High -Boy, Radio panel,
DeLuxe Console type speaker and Melodic
phonograph models.

Irwin Kurt, president of the Talking Ma-
chine and Radio Alen, Inc., who was present,
was called upon by Mr. Landay for a few
words. He obligingly complied, praising the
Greater City and Long Island and Sonora
I honograph cornpanies. The meeting was then

adjourned for the inspection of the new her,
which met with the enthusiastic approval of
the dealers.

Similar Meeting in Brooklyn
This was the second meeting of Sonora deal-

ers in the metropolitan territory, as on the
previous day a similar meeting held at the
Hotel Bossert, Brooklyn, with about forty
dealers present, under the auspices of the Long
Island Phonograph Co., Sonora distributor.
Tim program was similar to that of the New
York meeting, a delegation of New Yorkers
being present. The display of the new Sonora
line was received by Brooklyn and Long

Maurice Landay
Island retailers with the same enthusiasm
shown at the later meeting in New York.

Among those.present were:
L. Jacobson, Audubon Music Shop:. ;

Joy C. Lichterman, Saul Biros; F. P. Altschul; H. Muhasi
Prospect Talkiog Machine Shop: Walter It. Nussbaum.
Waltham Electric Co.; Max M. Cennis, M. Max, Ginsb I

Bros.: A. J. Stack; Henry C. Conn; A. Gibbons, Ludwig
Bauman & Co.; Lawrence Kirchhoff, Kirchhoff Piano Co:
Jack Berlin, S. Benin Co.; J. Schick; E. A. Spitzer, Tre-
mont Radio Phone. Co.; Chas. W. Down; Max Kassose
VErn Electric Co.; J. M. Collins, Terminal Radio; Phil's
Owns, Imperial Economy Radio; S. J. Wolf, 011, r
Brothers, Inc.; George A. Scofield, Penselichning Piano
Co.; S. Helfer; James O'Hyrne DeWitt; Daniel Webster,

(Continued no page 168)

The 40 Minute Record
Mr. Dealer:

The SHELTON Electric Motor
The "Simplicity" electrifies Victor, Edison and Colum-
bia phonographs by simply taking off winding handle
and placing motor against turntable.. Automatic switch
in motor operated when the turntable is started or
stopped. Made for AC or DC current of 110 volts.
Specify type of current when ordering.

Are you preparing to sell the 40.
minute record? New machines will
be produced on which to play this
record. How about the millions of
machines now in existence that
would require winding four times
during one record.

The Shelton motor solves this
problem and means big profits for
you.

Write for catalog and detailed
information

The Shelton Electric Co.
Long Island City New York

N. Y. OFFICE; 48th STREET AND LEXINGTON AVENUE
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nipowerqhe late
-backed by a big national advertising campaign in

The Saturday Evening Post and the Radio Magazines

D0 you want to add a high quality, quick
selling and extremely profitable item to
your line of radio necessities? Do you

want to be able to cash in on the demand created
by the big national advertising campaign featur-
ing the new Gould Unipower- the latest sensa-
tion in radio?

If you do ---the new Gould Unipower will be
one of your biggest sellers and profit makers this

Fall.

Unipower is a perfected radio power unit-a
proved triumph in radio engineering, not a hope-
ful experiment. It is an article that you can freely
recommend and endorse. The consumer price is
moderate-within the reach of all.

Right in your neighborhood, the potential
market for Unipower runs into the thousands.
Every new buyer of a multi -tube radio set is also
a prospect for Unipower. And, in addition, the
hundreds of fans who have already bought sets
from you are prospects for Unipower, too.

What Unipower Is

Unipower is a scientifically designed "A"
power unit that automatically converts house
lighting current into radio power of the highest
quality. It is a single compact unit, enclosed in
a beautifully finished gas -tight case that fits com-

fortably and safely inside most radio cabinets.
Unipower is not a so-called battery eliminator
and should not be confused with any other

radio power device.
Wnic for booklet."Unipounr
-a triamph tn Radio Pow, r",
dcwnbing fully Unipower',
many advantages and econ.

7 Important Features
of Unipower

1. Unique convenience
-Unipower banishes
dry cell renewals and
charging of storage bat-
teries. After installation,

Unipower requires no attention except the occa-
sional addition of water.

2. Superlative reception-Unipower gives
continuous, unfailing "A" power of highest
quality. No hum, no noise, no fluctuation in
voltage.

3. Goes inside the cabinet-- Because of its
compactness and patented gas -tight cover, Uni.
power is the only complete "A" power unit that
can be safely installed inside set cabinets.

4. Definite economy-Compared with dry
cell operation or the expense and inconvenience
of having storage batteries charged, Unipower
pays for itself over and over again. The operating
cost is but a few cents a month. No tubes, bulbs,

lamps or working parts that require frequent and
expensive replacement.

5. Master control switch Unipower's mas-
ter control switch operates both the radio set and
Unipower. This switch connects Unipower to
the house current and the radio set. When the
radio set is on, the house current is off -when
the set is off, the house current is on.

6. Charging Unit- Unipower contains a Bal-
kite charging unit of special design. The Gould
Storage Battery Company possesses the exclusive
rights to this special charger when used with a
battery in a single unit such as Unipower.

7. Automatic Cutoff-It is impossible to
damage Unipowerthrough the failure toadd water
when necessary. When this happens, the charger
automatically cuts off and prevents harm to the
battery unit.

Our factory is now operating at capacity to
meet the demands of the trade for Unipowers.
Place your order with your jobber immediately.
Be sure of getting your shipment in time for the
Fall demand. The Gould Storage Battery Co.,
Inc., 25o Park Ave., New York; Chicago, Kansas
City, San Francisco.

4
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sensation inKath.o

Unipower operates from alter-
nating current, 110.125 volt -
60 cycle. It is supplied in two
types. The 4 -volt type is (or
sets using U V 199 tubes or
equivalent and retails for
$35.00. The 6 -volt type is for
sets using U V 201A tubes
or equivalent and retails for
040.00. West of the Rockies,
prices are slightly higher.

nipower
1Off when it's on-On when it's off
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Mr. Dealer
When a cabinet manufacturer
shows you his radio Console,
look and see if he has a

connection between his

Mastertone Unit

and the tone chamber. Then
you know het --has fitted his cab-
inet with the best and correct
equipment for an efficient Loud
Speaker.

Order from your jobber. If he can
not supply you write the BLOOD
TONE ARM COMPANY, BAY
CITY, MICHIGAN.

Sales Office for Chicago District

Blood Tone Arm
Company

222 West Madison Street

Chicago, Illinois

Sonora Dealers View the
New 1925-1926 Models
(Continued from page 1651

Talking Maclaine Journal; Ralph Count, Camp & School:
Morris GI.31121111, Palace Talking Machine Co.; 11. R.

Sheer, P. Simpson, Inc.; Morris Bricker; 7- Marks, Marks
Radio & Electric Co.; ht. Radel; A. Grossbandler; S.

Shearer; S. A. Sherman; Ben Rabin, Plaza Radio & Elec.
trio Co.: W. K. Bach:James J. Eton; George Bastion.,
Times Square Auto Supply Co.; W. Benkwitt. W. & A.
Itenkwitt, W. L. Bretrfelder, Krakauer Piano Co.; Julius
Goldberg. Chambers Music Co.; Harry Zuckerman; Gus
Kidn, Klein's Radio & Electric Co.; William Gees, Buck
ley.Nevehall Co.; Louis Jay Gerson; William A. Mayers,
Archie Mayer, A. H. Mayers; Frank Burn, E. T. Cunning.
ham Co.; Irwin Kurtz; Louis Leibowitr; Herbed D. Berkley,
Bloomingdale Bros.: George Sklar. International Phono
Co.; L M. Rogers; David E. Gilman: Howard A. Jacobs.
Barnes & Jacobs; H. Goldberg; S. S. Paull, Hunts
Point Radio, Inc.; Harry Brodwin; J. L LOUIS

Drearen, George A. hlorgant A. J. Fat, Winterroth. all

of New York City.
Other New York Arena in New York City and ont of

town represented were: Reuben Piano Co.; Ackerman &
MAI, Modern Music Shop; I. Gabler & Sons: City Radio
Co.; Melrose Grafonola Shop; Premier Pbono Co.; Malkin
& Edelson, Yonkers. N. Y.; C. Sciliano, Hunts Leading
Mostc House. White Plains, N. Y. Those from New
Jersey wed, William D. Murphy, Summit; John H. Con.
cannon. Woodbridge; D. Bryan, New Jersey Musical Instru.
ment Co., and Gast Bros., Union City; Walter Wanner,
Nutley; Okulski Bros. sod Joseph Paradiso, Passaic; J.
Breslow. Boonton heretic Shop. Boonton: Nat. Popick.
%Wiliam Cie enia. Branch Brook Service Station, and A. R.
Hahne & Co.. Newark; W. 0. Brown. Dover; S. Salter,
Pert, Amboy; Chas. A. Reid, Reid Piano Co.. Plainfield;
Otto Wunderlich, West Hoboken; S. Brunton, Brunton
Piano Co., and Philip Mania, Jersey City: Jacob Levin,
Long Branch; Julius Schafer, Home Furniture Co.. Teen
ton; Orange Altaic Boa, Orange; W. H. Bergfel, Pompton
Plains; Louise Hyde Bowers, Bosvers Music M.P.
Metuchen.

1925.26 Radio Models Are
Announced by Sunbeam Corp.

The Sunbeam Radio Corp., New York re-
cently announced to the trade its line of ndio
receiving sets and speakers for the season of
1925-26. The line incorporates a variety of
models.

Alfred Bloom, of the company, in discussing
the new models which are being distributed
among the dealers at the present time, said:
"Our new line is as complete in range of models
and price as we could possibly have made it
The sets range in price from a very moderately
priced set up to a high-class Console type cabi-
net set.

"We are pursuing a new plan of merchandis-
ing with our new models, and up until now it
has worked out very successfully. Our dis-
tributors arc advised constantly as to our plans
and in a number of 'cases we received orders
for the new models before they were completed.
Thin allows us the opportunity of getting a fair
estimate of the requirements of the trade, and
We are able to plan our production accordingly,
thus eliminating any overproduction and con-
sequent cut in price. -

Buffalo Retailers Plan
Columbia Sales Campaign

Bureau), N. Y., Sept. 8.-A Columbia ex-
ploitation campaign is planned for the early Fall
season, to be conducted from Buffalo and covering
the western New York and northern Pennsylvania
territory. The campaign is under the direction
of 1.. J. Comer, district manager, with head-
quarters at 1700 Main street, this city. Mr.
Comer said that dealers are showing a great
deal of enthusiasm over the new fiftycent Co-
lumbia records, which will be released this
month.

As an added stimulus, he has secured Art.
Gillham, Columbia artist, to sing and give some
of his original dialogue from WGR, broadcast-
ing station of the Federal Radio Co. His pro-
grams will be sent over the air on the evenings
of October 6. 7 and 8. Mr. Gillham will also
appear at the stores of various Columbia dealers
in this territor).

New Pooley Cabinet, 1120
R-2, to Be Featured Model

Medium Priced Cabinet. One of Most Popular
in Line, Is Equipped with Atwater Kent 20.
But Will Accommodate Any Atwater Kent
Set-To Be Displayed at Radio Shows

One of the models to be featured at the

l'oolcy exhibit at the two stational radio ex-
positions to be held in New York City will be
the Pooley cabinet No. 1120 R-2. This medium

New Pooley Cabinet 1120 R-2
priced model has already proved to be one of
the most popular numbers in the Pooley line.
It has all the high qualities of Pooley con-
struction and finish and in addition allows a

latitude of selection in the choice of the set in

that it is equipped with the Atwater Kent model
No. 20, but may be also bought arranged to ac-
commodate any set in the Atwater Kent line. The
Pooley Co. has been exceptionally busy during
the past month.

A comprehensive sales and advertising port:
folio is in course of preparation and is expected
to be in the hands of most of the Pooley deal-
ers by the middle of the month. It is expected
that this will prove to he a valuable sales aid
to the dealer for the coming Fall season.

Latham Sales Staff Meets
Kolster Radio Officials

Considerable enthusiasm was expressed by
the entire sales staff of E. B. Latham & Co.,
Kolster distributors in the metropolitan dis-
trict, following a meeting with Dr. Frederick
A. Kolster, at the Arkwright Club on the eve-
ning of August 21.

L. E. Latham, secretary and sales manager
of E. B. Latham & Co., presided and intro-
duced Dr. Kolster, who spoke briefly upon the
developments in radio and outlined, at the re-
quest of his audience, the principles of the new
split -circuit which bears his name and of which
he is the inventor.

Following Dr. Kolster's address H. H. South-
gate, assistant sales manager for Kolster radio,
outlined briefly the policies of his company and
Plans for the coming season.

Federal Tel. Co. Head
Visits New York Offices

Lieutenant Commander Ellery W. Stone,
president of the Federal Telegraph Co. of Cali-
fornia, is spending a month at the New York
office of the company, located in the Wool-
worth Building, which is headquarters for
Kolster radio. Mr. Stone is eminent as an

author of standard books on radio and as an
engineer.
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ALWAYS ONE JUMP AHEAD

New Process Recording
_RA The

and RERFEcT
01Y Record

Wonderful Definition and Wonderful Tone

The Engineers of Compagnie Gen-
erale des Machines Parlantes Pathe
Freres, of Paris, developed and per-
fected the new cylindrical record-
ing to a point superior to anything

known today. When records can

be made still better, Pathe will
make them.

PATHE PHONOGRAPH & RADIO CORPORATION
20 GRAND AVENUE, BROOKLYN, N. Y.
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Wide Variety of Mode
Features the N

Complete Line Now Covers Everything in Radi
Distributors in All Parts of the Country to

PHILADELPHIA. PA., September 5.-The Music
Master Corp. of this city has lately made an-
nouncement and issued a technical descrip-
tion of its complete line of Music Master radio
sets which are illustrated in detail on the op-
posite page. The Music Master horn is nation-
ally famous and although the Music Master
radio sets were only comparatively recently
introduced, orders on hand from distributors
throughout the moire country show their popu-
larity will undoubtedly be great during the
coming season.

The line offers a wide variety of styles, cir-
cuits and prices anti has been des gined to meet
the widely divergent tastes of the buying pub-
lic. An idea of the wide range of prices is to
be found in the fact that the lowest price blusic
blaster set retails for $50 with intermediate
prices ranging up to $460. The type number
of the model compares with the retail price of
the machines.

Type No. 50 is a mahogany cabinet with
space for dry cells in the rear and uses four
tubes of the bionic blaster 199 type. All other
models of the line employ the 20IA type. It is
a neutrodyne circuit and two -dial control.

Type No. 60 has five tubes with three con-
trols and is also encased in a ntahogany cabi-
net. It has a lock and jack combination which
cannot be operated when locked. Type 100
also has five tubes and three controls and is
encased in an attractive mahogany cabinet con-
sole type with space for "B" battery. In this
set the jack for the headphones is in the front
panel and loud speaker connection is provided
in the back.

Type 140 is also a mahogany cabinet five -

tube set and a particularly attractive panel ar-
rangement has been given in addition to other
distinctions. In this model the panel is at-
tractively etched and contains a single dial with
gold-plated pointer controlled -by a knob. This
dial is under glass, indirectly illuminated and
gives particularly striking effects.

The first six -tube model in the Music Master
line is to be found in type 175. It has two
dials operating on embossed scales of golden
bronze finish which give a pleasing contrast to
the dull black metal panel which, similar to the
foregoing models, is slanted. In this cabinet,
which is of mahogany. is included a built-in
bionic Master loud speaker.

Type 215 is the same as type 175, with a ma-
hogany table to hold the set. The construction
of this table is such that it carries an -A- bat-
tery and is designed to match the general lines
of the radio set. A sliding board under the
table top is provided for an arm rest and the
table legs arc detachable for knockdown ship-
ment.

Is and Products
ew Music Master Line

o - Announcement Followed by Orders From
Care for the Expected Large Fall Demand

Type 250 is a cabinet model of the Music
Master Ware receiving set in which seven tubes
are used with only one major control operating
a wave length indicator showing through a cut-
out on the front of the panel. This indicator
is said to be entirely original with this set as
the familiar decimated dials are entirely absent
and the actual wave lengths themselves appear
in the cut-out space. No antenna or ground is
required on this set.

Type 300 in addition to its qualities as a re-
ceiving set also constitutes a particularly at-
tractive piece of furniture and is the first of the
three floor models of the Music Master line.
It is a five -tube set operated by two controls.
It is stated that this set uses neither outside
antenna nor loop for the reception of broad-
zasting programs up to a considerable distance.
The energy required for the plate current may

Talking Machine and Radio
Men Will Meet September 16

The September meeting of the Talking Ma-
eliMe and Radio Men, Inc., the dealer organiza-
tion for the States of Now York, New Jersey
and Connecticut, will be held on Wednesday,
September 16, in the midst of radio show week.
It is expected that the meeting will be the most
important one of the year, for invitations have
been issued to visiting trade manufacturers,
jobbers and dealers to be present at this gather-
ing as the guests of the association. The meet-
ing has been set aside as Stromberg-Carlson
day and the principal speaker on the program
will be R. H. Manson, chief engineer of the
Stromberg-Carlson Telephone Mfg. Co., and
widely known in radio circles. Mr. Manson
will deliver an address entitled "Designing
Radio Apparatus," and as he is an exceptionally
able speaker it is expected that the dealers will
find his address of unusual interest. The nen-
Stroinberg-Carlson sets will be displayed at the
meeting and a banner attendance is expected.

Album Demand Under Way
Max Willinger, president of the New York

Album & Card Co., reports that Fall orders
arc already being received at the headquarters
of the company in New York City. Both the
Nyaeeo record albums and the line of Nyacco-
flex receiving sets arc complete for the opening
of the Fall season. From the quantity of orders
already in hand it would seem that, despite the
large mannfacturing facilities available, produc-
tion cold bs

be obtained from 110 -volt A -C house current
with the use of a "B" battery eliminator. The
radio set itself is locked in place by a Yale lock,
providing proof against theft of tubes and un-
authorized operation. Access may be had to
the set by sliding it out drawer fashion. Two
concealed electric lights illuminate softly the
log charts which may be replaced by the oper-
ator. The cabinet is of solid mahogany
throughout, of period design with bronze hard-
ware to match the appointments of the operat-
ing panel.

Type 400 is the same as No. 300 with mahog-
any cabinet 11101T elaborately hand -carved and
all hardware gold-plated. Type 460 is the same
as type 250 but mounted in console type of
mahogany cabinet elaborately hand -carved and
of period design with built-in loop and inclod-
Mg au artistic dram type Music blaster loud
speaker.

The now familiar drum type of Music Master
loud speakers shown at center bottom of inns-
trations are produced in a variety of designs.
Model 9 is suspended by silken cords with tas-
sels. Models 1.2 and 13, as may be seen from
the illustration on the opposite page, are set
on pedestal bases.

Shelton Co. Starts Fall
Drive on Simplicity Motor

The Shelton Electric Co.. Long island City,
manufacturer of the Shelton Simplicity motor,
has inang,urated its Fall campaign on this prod-
uct. This motor is an electric motor set in
contact with the rim of the turntable, and the
spring motor does not have to be removed. The
company is featuring this motor in anticipation
of the debut of the 40 -minute record which with
the ordinary spring motor would have to be
wound a number of times Miring the playing.
There will undoubtedly be a marked demand Int
a motor of this character at this time.

The Shelton Electric Co. is also featuring a
new product to talking machine and radio manu-
facturers and other large industries where num-
bers of people are employed. It is an automatic
electric dryer which through heated air does
away with the use of other kinds of towels. It
is reported that this new praloci is rapidly
taking hold.

Lois Marjorie Gross Arrives
at Home of Benj. Gross

Benj. Gross, of Gross -Brennan, Inc., Ness

York, Eastern representative for Stromberg-
Carlson radio products, is receiving congratula-
tions from his many friends in the trade upon
the arrival of a baby daughter, Luis Marjorie
Gross, who was born on August 30. Mr.
Gross is now the proud father of two boys and
a girl and he states they are all taking a keen
interest in the new Stromberg-Carlson 1026

models

THE DAYS OF THE
STORAGE; B & C BATTERIES

IN RADIO
ARE GONE; THE

UNIRAD
REPLACES THEM ALL

ON A. C. or D. C. CURRENT
WITHOUT HUM OR RIPPLE

SIMPLICITY ITSELF

UNIRAD
IS PRACTICALLY THE SIZE OF TWO
45 -VOLT B BATTERIES, SMALL,
COMPACT, LIGHT, INEXPENSIVE TO
OPERATE. NOTHING TO WEAR OUT
OR GET OUT OF ORDER.

NO RECEIVER ISUP TO DATE WITHOUT A UNIRAD
ON DEMONSTRATION DAILY AT

NUVAL SALES CORP. BRISTOL & BARBER CO., INC.
Sales Agents 3 EAST 14th STREET, NEW YORK CITY Distributors
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The New Music Master Line
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H. R. Carlisle Resigns
From Atwater Kent Staff

Former Member of Atwater Kent Advertising
Staff Assumes Position as Manager of Ad-
vertising Department of Welsbach Co.

PHILADELPHIA, PA., September 4.-H. R Car-
lisle, for many years connected with the adver-
tising department of the Atwater Kent Mfg. Co,
Philadelphia, Pa has nose joined the forces
of the Welsbach Co., of Gloucester, N. J., es -here
he assumes the responsibilities of advertising
manager. At the instance of his severing his
connection with the Atwater Kent organization
this company paid a tribute to Mr. Carlisle in
the annonncement which reads as follows:

"It it with sincere regret that we record, ef-
fective as of this date, the resignation of H. R.
Carlisle, one of the oldest and most valued
members of the advertising department. Mr.
Carlisle leaves us to assume new and greater
responsibilities as the advertising manager of
the Welsbach Company, Ellis and ESRC 7C streets,
Gloucester, N. J. We all wish Mr. Carlisle every
success and happiness in his new position"

S. W. Lukas Appointed New
York Adler Representative

The hosts of friend, and business acquaint-
ances of S. W. Lukas will be glad to hear
that he has been appointed to the position of
special field representative of the Adler Mfg.
Co., maker of Adler -Royal phonographs, com-
binations, radio sets and speakers.

Mr. Lukas will represent the Adler -Royal
Co. in his old field of endeavor, the New York
metropolitan territory, where he has made such
a notable success, especially of late with Adler -
Royal.

Mr. Lukas will tie in closely with the Silas E.
Pearsall Co metropolitan Adler -Royal distrib-

with it to the end that Adler -
Royal dealers will receive the very finest and
most efficient and effective service and co-op-
eration possible. This new arrangement is sure
to be welcomed by the trade and will be looked
upon with a great deal of satisfaction by Adler -
Royal dealer, who know from past experience
just what pleasure it is to be in contact with
this capable executive.

Electrical Products Mfg.
Co. Issues Dymac Catalog

The Full Line of Dymac Radio Set Speakers
and Parts Illustrated and Described in Detail
in Attractive Brochure

PROVIDENCE, R. 1, September 9.-Concurrent
with the announcement of the appearance of
the Dymac Selecto Five, the new radio set
produced by the Electrical Products Mfg. Co.,
of this city, this company has issued a new
catalog on Dymac radio equipment, which is

attractively printed and bound and the frontis-
piece depicting the large manufacturing facili-
ties of the Electrical Products Mfg. Co., in this
city. A foreword signed by President Frank
E. Dyson and Harry A. McAvoy, treasurer and
general manager, outlines the qualities of the
Dymac products as presented, stressing the one-
year unconditional guarantee of every article
bearing the Dymac trade -mark. Thereafter
follow illustrations and descriptions of the new
Dymac Selecto Five radio receiver, the im-
proved Dymac loud speaker, Dymac head sets
types "0" and "E," Dymac standard loud speak-
er unit, Dymac vernier dials, Dymac sub -panel
sockets, standard rheostats and potentiometer:,
variable condensers, audio -frequency transform-
ers types "G," "H" and "E" and audio am-
plifying transformers type A -I, standard jacks,
duo lateral coils, a crystal set outfit and a stand-
ard electrical soldering iron kit.

The catalog closes with an interesting de-
scription of the Dymac factory where these
various product. are made illustrated with in-
terior views of the various departments. The
concluding paragraph cordially invites distribu-
tors and their customers to visit the Dymac
plant when in Providence.

For the convenience of the buyer the back
cover is devoted to a map of the United States
on which is marked the location of the cities
in which Dymac factory sales agents make
their headquarters, with their names
and addresses.

The new store of Neisner Bros., at 47-40

South Main streets Wilkes-Barre, Pa., has been
opened recently with a full line of musical in-
struments. The department has a phonograph
counter, which is sixty feet in length and com-
plete is every detail

GREATER ....all
CITY -VITO

'mg

METROPOLITAN
DISTRIBUTORS

FOR

S:1):

,cfreed-6isenutniv

r

RADIO RECEIVERS
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GREATERCITY
PHONOGRAPH COMPANY INC
234 WEST 39TH STREET NEW YOPK NY

Everybody's T. M. Co. Is
Enjoying Brisk Business

Concern Growing Rapidly as Evidenced by

Recent Purchase of Building It Occupies-
Robert Harris. Eastern Manager of Adler
Co., Helps Develop Adler Department

Pnit_sottenta, PA., September 10.- -Everybody's
Talking Macbine Co., of this city, reports that
Summer business in repair material and Honest
Quaker main springs has been particularly good
and from present indications it would seem as

Everybody's Headquarters
though the Fall season would prove a busy
one.

The Everybody's Co. has often been referred
to as one of the fastest growing organizations
in the talking machine industry, and Philip Gra-
buski, president, and Samuel Fingrutd, treas-
urer, intimate that the plans for the future call
for even further expansion. The purchase of
the Everybody's building will provide facilities
for this further expansion and the future of the
business looks particularly. bright.

The distributing end of the organization,
which is a separate and distinct department,
also reports good business. The Okeh and
Odeon record stock is moving fast and tele
phone calls arc being received almost daily
from far distant points in the territory for im-
mediate delivery of the many popular hits in
the Okeh line.

Robert Harris, Eastern manager of the Adler
hlfg. Co., New York City, is spending much
time at the headquarters of Everybody's Talk-
ing Machine Co., which was recently appointed
distributor of the Adler -Royal line, and is

heartily co-operating with the Everybody's Co.
in the development of this department.

Wiedoeft Orchestra a Hit
CANTON, 0., September 8.-Herb Wiedoeft mid

his Brunswick Recording Orchestra, now in its
fourth week at hfoonlight Ballroom here, has
broken all dance hall attendance records in this
section. The five -week engagement here of
the Wiedoeft band is the longest the orchestra
has stopped since it left Los Angeles in the
Spring. Wiedoeft last week gave three prizes.
one a Brunswick phonograph, secured through
the local dealer, the D. W. Lerch Music Co.,
to winners of the fox-trot contest, held at the
big pavilion last week and which created a

great deal of interest.
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Below is a partial list of main
chapter headings in The Master
Radio Salesman. The book is

full of selling helps and proven
merchandising plans.

1. Choosing the Line.
2. Building the Prospect List.
3. The Demonstration and Close.
4. Improving Merchandising

Methods.
5. Selling Radio to the Farmer.
6. Training Salespeople.

This remarkable book, complete
in itself, is but a part of the
A -C DAYTON plan this year.

Tie' A -C Dayton XL -10 Standard
Cabinet, in two-tone mahogany.
$115. ($120 Denver and West)

Watch the
A -C DAYTON DEALERS

this year!
Retailers of A.0 DAYTON Sets will go after
business this year armed with the most remark-
able merchandising method yet developed for
radio-a method which organizes their radio de-
partments along proven lines, which assures the
personal success of every individual dealer.

It is a plan of business management as well as
sales. It puts radio selling on the same highly
organized basis as the automobile. It is flexible
enough to be used by every type of radio dealer.
The book, The Master Radio Salesman, is the
backbone of this plan which exhaustively covers
the entire field of radio selling.

A -C DAYTON shoots straight with its dealers.
A -C DAYTON Receivers have an established
reputation for performance. The line is com-
pact and salable, and will be intensively adver-
tised. This year A -C DAYTON dealers will
set a national standard for successful radio re-
tailing.

It is a big story for progressive dealers.
Let us give it to you.

The A -C Electrical Mfg. Company
DAYTON, OHIO

Makers of Electrical Devices /or snore than
Twenty Years.

The A -C DAYTON Phono-wt pro-
vides the music dealer with a proven
receiver in a compact phonograph
installation to fit any standard up-
right cabinet and most console models.
By removing the record rack the
Phono-set is installed at a conven-
ient height. with ample room below
for all batteries and accessories.
The Phono-set opens the way to an
commons marks among owner.: of
phonographs who want a radio in-
stallation without sacrificing their
present cabinet. The Phono-set is
not a so-called radio panel. It is
the standard A -C DAYTON XL -I0
in compact form. write for com-
plete description.

C DAYTON
"for the man who believes his own ears"

Fill out this coupon or clip it
to your letterhead and ntatl it
without delay. Get the com-
plete eparticulars of e A -C
DAYTON line and remtharkable I Street Address

Idles plait. Get ready for a big City State
radio year w Iwith A -C DAYTON

T.M.W 9

1- THE A -C ELECTRICAL MFG. CO.,
I Dayton, Ohio.

Gentlemen:
I Send me the story for A -C DAYTON dealers this year, with complete desert

lion of the A -C DAYTON line and merchandising plans.

I Name
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Radio Corp. of America Demonstrates
New 1925-1926 Line to Members of Press

Dr. Alfred N. Goldsmith, Chief Broadcasting Engineer of the Radio Corp., Outlines Manufactur-
Mg Policy in Production of RCA Products-Demonstration Proves Merit of the New Line

The first public demonstration of the new
1925-26 line of the Radio Corp. of America
products was given at the Hotel Pennsylvania
to members of the press on Wednesday, Sep-
tember Z. Prior to the demonstration dinner
seas served and at the conclusion Dr. Alfred N.
Goldsmith, chief broadcasting engineer of the
Radio Corp., gave a short explanatory talk,
stating that there arc five points which the com-
pany sought to achieve in the making of the
radio apparatus-quality of reproduction,
volume, selectivity, range and simplicity of oper-
ation. He explained how the advancement in
all parts of the line made for the achievement
of these points and dwelt on the impressive
advances which have been made in the design

of loud speakers made for much finer tonal
qualities with omni-tonal and equi-tonal effects.
The advancement in tubes has the result of
materially increasing volume and the uni-control
and elimination of batteries through the use of
Rectrons add immeasurably to the simplicity
of operation of the sets.

Following this brief talk by Dr. Goldsmith,
the audience adjourned to a connecting room
where the full line seas on display. The actual
demonstration seas enthusiastically received.
The vast strides that have been niadc by the
Radio Corp. in making the radio receiver an
instrument that ranks as a fine musical instru-
ment, with attractive cabinets, were evident.
The operation is so simple that it is certain to

Model No. 18
Fire 10m, Tuned Radio Fre.

nuance. Rea,

Noe
x 24

of If ein.
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in our oven factory. A comp.,
long dhiance rerviver af a very taco
pric< for Ihme oho prefer external
batterit. and external loud speaker.
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borne.

List Price 580

Sold to Selected Dealers
Under a Protective Franchise
that Really Means Protection

Model No. 24
Five lobes. Tuned Radio Frequeucy. Rich

rialicogany cabinet. 7 in. 22 inq will. a

hcaohiol etchexi metal panel. Equipped
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stations or broad tuning of the sot.

List Price $59.50
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tectrola

You need only listen to the new im-
proved "Electrola" to realize at once
the difference between the "Eleetrola"
and all the other receivers you have
heard. Regardless of price, the "Elec-
trola" challenges any receiver on the
market to direct comparison for purity
of tone, beauty of appearance, and ef-
ficient performance over the entire
wave length range.

In the "Electrola" is perfected that

which radio engineers have so Icing
sought to accomplish, namely, a tuned
radio frequency circuit that does not
employ nor require any variable neu-
tralizing condensers, potentiometers or
other devices to prevent oscillation.
Each receiver is balanced before leav-
ing the factory so that it will be stable
under all conditions. This accomplish-
ment insures a real non -oscillating,
non -radiating receiver.

Valuable ELECT RO LA Territory Still Open

Write to us today for full particulars regarding our exclusive dealer
franchise and for the name of your nearest distributor who will be

glad to give you an "Eleetrola" demonstration.

Manufactured by THE AMERICAN SPECIALTY COMPANY of BRIDGEPORT
America's Pioneer Manufacturer, of Radio Puri,

BRIDGEPORT. CONN.

c) X,I11-20-7-3}71,11-M-2-9710-7-711-711-}71-Hher-C-C-C.-CoC.CtreiC-C-CotC-C-CoChir.-C-C-E Gas-.

-
commend itself to the ultimate buyer who is
untutored in radio lore and who wishes to pur
t. hare a means of entertainment that will oper-
ate at his behest with little or no actnal knowl-
edge of its workings.

Each of the new products was demonstrated
in turn, and on each occasion the result seas

all that had been claimed. The musical pro-
grams, orchestras and vocalists were heard
with an astounding clarity, volume and tonal
effects that have not heretofore been possible.
The sets demonstrated were, the Radiola 30,
the de luxe set of the line, an eight -tube super-
heterodyne, operated completely by A -C cur-
rent, with self -enclosed loud speaker, equipped
with a "multi-rectron," eliminating all batteries;
Radiola 28, a desk set super -heterodyne working
in conjunction with a loop antenna, with uni-
control tuning mechanism, can be operated with
either A -C current or dry batteries, according
to the loud speaker used; Radiola 25, a six -tube
super -heterodyne embodying several new and
distinctive features, and the Radiola 20, a five -
tube non -radiating tuned radio frequency re-

ceiver with regeneration. The RCA loud-
speaker model 104 was one of the outstanding
features of the demonstration. This speaker is
capable of producing a volume that can fill a

concert hall with music without distortion and
again it can be varied to the merest whisper.
The Model 100 Cone Loudspeaker and Loud-
speaker model 102, which is equipped with a

"nni-rectron," were also demonstrated and met
every test that was given with perfect satisfac-
tion. The reetrons and new types of radiotrons
came in for their full share of attention. A
full description of the new products of the
Radio Corp. appears in the advertisement of
this company in this issue of The World and
a detailed story dealing with the RCA tubes
also is given in the columns of this issue.

The success of this demonstration is all the
wore marked because of the conditions under
which it was given. The parlors of the Hotel
Pennsylvania, an all -steel building, situated in

a district of the metropolis where radio recep-
tion is notoriously poor, arc not the most ad
inirable locations to test receiving sets and the
clear reception and selectivity which were
achieved argue well for the success of the line
when it is placed on the market. this Fall.

Attractive Counter Sign
for Adler -Royal Dealers

A most attractive counter display sign was
recently distributed to Adler -Royal dealers and
is now being displayed in hundreds of music
stores throughout the country. The sign was
cord,' in the factories of tics Adler Mfg. Co.

ADLER-ROYAL
PHONOGRAPHS RADIO

AlaiR-MANUFACTURING CO.
111,144 1.11,111MMI

Adler Royal Counter Sign
by the same artists who arc responsible (or
the beautiful cabinets- which house the Adler -
Royal instruments. The sign is made of mahog-
any with gold lettering. The panel is 1514

inches wide, 814 inches high with 19 inch base.

Harry Cohen on Long Trip
Harry Cohen, whose appointment as secre-

tary and sales manager of the Wall -Katie
Needle Mfg. Co., Brooklyn, N. Y., was an-
nounced last month, is away on his first trip.
The trip will probably be of about there month,'
duration. Orders received en route indicate that
the quality of Wall -Kane needle products and
the personality of Mr. Cohen are an excellent
combination.
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akweltr, atuwwwiny,
A complete line of Akradyne Radio Receivers and a
cabinet loud speaker, all built up to the same high plane
that has established Akradyne as the Standard of

Comparison.

Year after year we have been urged to produce a
complete Akradyne line, but we were steadfast in our
determination to hold back until we were convinced that
the right moment had arrived,-and here it is!

Akradyne's announcements have always carried
important messages to the trade and the public. This
one is no exception to the rule. Akradyne will be the
set in demand this year, and this year's Akradyne sales

will surpass all others.

This complete presentation of Akradyne models is of
real value to every dealer and we submit it for his
earnest consideration.

Akratone Cabinet
Speaker $31.50
Akradyne Cabinet

$75.00 to $215.00
Akradyne Art Models
of Beautiful Design
$475.00 to $1475.00

SUNBEAM RADIO CORP
350 West 31" St, New York

.51,n manufacturing Pink -A -Tone Rodio Receivers in
2.). and 5 tube models at $15.50, $29.50, and $34.50

BUILT
WITH
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Detroit Dealers Have Cleared Floors
of Old Stocks in Preparation for Fall

Summer Coming to Close Compares Favorably With Same Period of Last Year-Annual Oath-
ering of Radio Distributing Co. in Hotel Statler a Huge Success-Other Important News

Drente, Mien., September &-July and August
were quite dull as compared to other nionths of
the year, and yet were quite brisk when Coln -
pared with the same months of a year ago.
Radio business naturally fell off tremendously,
yet quite a good niany sales of the costly com-
bination machines were made. With the return
of September, the reopening of school, people
back from vacations and the farther fact that
Detroit to -day is enjoying unprecedented pros-
perity for this season of the year in its manu-
facturing and industrial institutions, all of these
conditions augur well for the talking machine
and radio dealer. Already dealers claim that
prospects are beginning to negotiate for the
costly emnbination machine.

Old Stocks Closed Out
The Victor dealers have been doing every-

thing possible to reduce their stocks in order to
prepare for the arrival of the new Victrola corn-
biltation machine. Half off on price mid easy
credit terms are the inducements offered the
public to buy the stock on hand. Some dealers
report that they had good success with their
sales; others that they did not have ranch stock
on hand to close out, hence it was not neces-
sary to make such drastic reductions. As a

matter of fact, so far as Detroit is concerned
see doubt if there are any dealers who have any
number of machines left.

Considerable interest is being attached to the
new models to be brought out by the. Victor
Co. as well as the Brunswick. It doesn't take
the public long to find out that something new
is on the way. Victor and Brunswick dealers
arc being visited every day by people who ask
"when will you have the new models in?"

Tie Up Movie and Record
The indefinite run in Detroit of Charlie Chap-

lin's latest picture, "The Gold Rush," afforded
a splendid opportunity for the Brunswick Shop
to advertise Chaplin's latest record and which
has been selling very big at this store. After
all, taking advantage of current events is what
sells records to a great extent. Exploitation
has its place in the talking machine industry as
it has in the motion picture industry.

Now in Real Estate Game
Two well-known talking machine salesmen

have forsaken the field to engage in the real
estate business. We refer to Peter C. Sweeney.
for many years with the Detroit Edison Shop
as manager of the retail department, and Peter

JOBBERS and DEALERS
You'll Have Calls For

AMPLIFIER AND DETECTOR

fore, . ou I Inn t tan) lute tt tio I alt of
WTI hr., TIo Ir rpr, Who;

ttactut hunt tht tod. tn.! lb, tot ina th,
t nu ant soon has.- ills for t tfulls

The Points of bra m II superiority:
bon-ntlerophenIc
t nIformaltr - uted laterehanecablr In
am at.

Mutual
at'..

10 per Sent higher
Langer life 5o per rent

Send for raft particulare of the amblItIrr
detector tube and bats.he bleh capacity ',e-
nder tube for '11" ry eliminator..
Tube E-$2.50 Tube R-$3.00
Write far I information and di .et....

ABERDEEN SPECIALTY CO., Inc.
1642 N. Hutchinson St. Philadelphia, Pa.

Gordon, for a number of years with the Detroit
Brunswick Strop, who are popular in this city.

Edison Business Gains
fe. B. Ailing, manager of the Detroit Phono-

graph Co., State distributor for Edison phono-
graphs, reports that business for the year is

ahead of 1924. and that the phonograph business
held tip splendidly daring the Summer while
radio fell off considerably. kfr. Ailing is never
inclined to be too optimistic but he does pre -
diet that Fall business will be very brisk, es-
pecially on better grades of merchandise. wheth-
er in phonographs or combination machines.

"The better class of people want something
better and will pay for it and the store catering
to this class is going to get their business," Ire
declared.

Generally very little money was spent during
the Summer for talking machine advertising,
but it will start up some time this month and
docu keep going at a fast clip right up to holi-
day time.

Okeh Records Popular
The Consolidated Talking Machine Co., which

is now in vouch larger quarters at 2957 Gratiot
avenue, is enjoying very good business on °kelt
records, the total for the first eight months
showing a nice increase over last year for the
same period. J. P. ',earn is in charge of the
Detroit office and is very well liked in the

trade.
Attend Dealer Meeting

More than 150 dealers attended the annual
gathering of the Radio Distributing Co., which
was held recently at the Hotel Statler, in this

city. The meeting was under the direction of
President D. W. Burke, who made a very in-
teresting address, after which he introduced the
several speakers. district sales
manager of the Atwater Kent Mfg. Co., in the
course of his talk outlined in detail the Atwater
Kent sales plans for 1925-26, and discussed the
merits of the products in detail. He was fol-
lowed by V. A. Stauffer, of the Pooley Furni-
ture Co., who spoke on the plans of this com-
pany for the coming season. Mr. Polikoff and
Mr. Joud also addressed the dealers. They
were followed by Dr. Engle, of the Pfanstiehl
Radio Corp., whose educational talk was great
ly enjoyed.

The dealers and speakers were then enter
tained at luncheon, during which representa-
tives of Barton, Durstine & Osborne, adver
tising counsel, supplied the dealers with the
results of radio surveys made by their agency,
and spoke at some length of the publicity plans
for the coming year. In the evening the entire
assemblage seas entertained at an enjoyable
banquet at which there were a number of en
tertaining features.

Satisfactory Adler -Royal Demand
S. E. Lind, of S. E. Lind Co., distributor for

Adler -Royal phonographs and combination ma-
chines, doesn't hesitate to say that his business
is considerably ahead of last year, that the Sum-
o., trade was good and that he looks for very
good business during September and October.
"Dealers have been buying from hand to mouth
and are not loaded up, with the result that when
business does break good they are going to find
themselves out of luck unless they do order
ahead. We are bound to get our share of busi-
ness because we have a very fine clientele of
dealers handling the line," remarked Mr. Lind.

Radio Trade Assn. Elects Officers
The election of officers of the Radio Trade

Association was held at the last meeting, with
the following results: William Langeing was
elected president; H. E. Haggerty, first vice-
president; R. H. Stewart, second vice-president;
Merle Duston, third vice-president; C. H.
Schmidt, fourth vice-president; H. J. Trumbo,

director -at -large; A. M. Edwards, secretary, and
H. J. Van Beale., treasurer. These officers will
have under their direction the planning of the
fourth annual radio show, which is scheduled
for November 3 to S at the Arena Gardens.

News Brieflets
C. A. Grinnell, president of Grinnell Bros..

Went to Ness York September I to Inert Mrs.
Grinnell, who arrived the following day from a
two months' trip abroad. They planned to

spend at least a week in Ness York before re-
turning to Detroit.

Jay Grinnell, sales manager of Grinnell Bros.,
has been elected to the board of directors of
the Retail Mess hams Bureau for the Leaning
year.

Barnes & Farrell, for several years on Ea:e
Jefferson, arc nosy in their new location at 1125,
Charlevoix, which is a much better spot from
the standpoint of business. Sales have shown
a big jump since the removal.

The Artonian Piano Co., which recently took
over the Victor and Brunswick franchises down-
town owing to the Henry S. Doran Co. going
out of business, is finding these lines very valu-
able assets.

The Stewart -Warner Products Service Sta-

tion, 7321 Woodward avenue, Detroit, handling
the Stewart -Warner radio, is very busy these
days looking op the number of applications that
keep pouring in from retailers who want the
line.

The J. I.. Hudson Music Store which was
closed Saturday afternoons during July and

August, is now back to regular schedule, that
of keeping open Saturday until 6:00 p. et.

D. S. Spector, Kolster
Head, Visits Pacific Coast

D. S. Spector, general manager for Bolster
radio, is spending several weeks at the home of-
fice of the Federal Telegraph Co. in San Fran-
cisco. Having launched the new Bolster radio
upon the market in a way that bids fair to make

of it one of successes of the season,
and having practically completed the organiza-
tion of an enviable distributorship organization,
Mr. Spector for the first time in some months
felt that he could release himself from his New
York office sufficiently long to make the trip to
the Pacific Coast.

In Mr. Spector's absence the New York of-
fice of the Federal Telegraph Co., located in
the Woolworth Building, will be in charge of
H. H. Southgate.

Atwater Kent Mfg. Co. An-
nounces New Model, No. 21
PHILADELPHIA, Pa., Sept. &-The Atwater Kent

Mfg. Co., of this city, has announced a new
addition to its receiving set line known as Model
21. It is of the compact type and similar in
external appearances to the familiar Model 20
compact. It, however, employs the small type
of dry battery tubes. Vernon W. Collamore,
general sales manager of the company, in an-
nouncing the new set predicted that it would
be one of the biggest additions ever made to
the Atwater Kent line. A large volume of ad-
vance orders has been received and delivery is
now being made. A busy Fall season is ex-
pected.
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The New Series Gennett Records

at 50c.
NOW that the indoor season is here the New Series Gennett Records at

50 centswith their timeliness and quality are an important stimulant
in renewing interest in the record as a source of home entertainment.

The Gennett Slogan "First and Best on Gennetts" was never truer than
it is today, for up -to -the minute popular dance, vocal and novelty hits are
to be had when they are new and at a new price!

Then there are the Gennett standard numbers-without which no deal-
er's shelves are complete-representing the highest attainment in the art of
sound recording.

The new Gennett sales plan eliminates all possibility of
dead stock and enables the dealer to have on his shelves
selections that are in constant demand, the profits from
which are never being jeopardized by left-overs and slow
movers.

Every dealer will be interested in this new plan because the Gennett
proposition is worth while. Write for further information.

GENNETT RECORDS Richmond, Indiana
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Indications of Increased Activity in the
Akron -Canton District as the Summer Wanes

Vigorous Sales Promotion Drives Have Marked Effect on Sales-Betterment in Demand Creates
Optimism and Dealers Arc Laying Plans for Busy Fall-Trade News and Activities of Month

ASCRON.CANToN, 0., September 5.-While there
has been some recession in many retail lines,
the talking machine business in this district
during the fag end of Summer picked tip slight-
ly, and indications are -the month of Septem-
ber will show a further gain. One of the most
marked efforts in dealer circles was the half-
price sales drive conducted by Victor dealers
in the two cities, which had a stimulating effect
at a time when normally business is off, both
in talking machine and record departments.

It is a trifle too early to predict what radio
will be this Fall, but dealers are of the opinion
that sales will be heavier than last year, owing
to the advancement of radio in the past 12
months. hfany new models arc now being dis-

played in music stores and inquiries have been
more frequent than at any time in recent
weeks, dealers said. Records have shown some
improvement in recent weeks, it Is reported
Portables are still selling, with continued warm
weather and prolonged activity at the nearby
lake resorts.

The talking machine trade will no doubt be
grieved to learn of the death of John hf. H.
Lerch, for many years identified with his
brother in the D. W. Lerch Music Co., Canton,
0., and well known to the trade.

C. M. Alford, and wife, the former manager
of the Alford & Fryar Piano Co., Canton, arc
in the \Vest on an extended vacation, and while
there will visit relatives in Montana. Enroute

Memel hue t.s hum to
anal. deur. tor sum emus,
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51..FRED GRAHAM & CO., Loziona, Eau., Patentee

Our Proposal to Dealers
in

Musical Instruments

ANY sales of good sets
arc lost because the loud
speaker fails to do justice
to the set.

As a specialist in the sale of musi-
cal instruments, you keenly appre-
ciate the importance of clear, nat-
ural tone in radio demonstrations.
You are, no doubt, in search of
the finest toned loud speaker the
market affords-to aid you in sales
of sets.
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The Amplion Corporation of America
oserntive Millers: Bolts. C, 21.1 MudIson Avenue, srn TOME CITE

Canadian Distributors: llturansor or CO.., LTD, Toronto
rep:Associated Companies:

-CALEM 11411.
k CO., Landon, England; C011 PALM? FrIA,

,f1 Ian, Paris, France: 4 M.S. (own MiAlE Aurotrir, Brussels. lielcor,
Rrp rrrrr Naves in on loading cities throughout the world.

to the East Mr. Alford plans to visit with sev-
eral dealers as well as manufacturers whose
products he merchandises here, returning to
Manton early next month.

I.. 0. Beck, manager of East Market Gar-
dens, Akron, one of the best known ball rooms
in the Middle West, was successful in securing
for three days the original Memphis Five, Vic-
tor record artists, for an attraction at the Gar-
dens, three days recently. This was the first
invasion of this territory by the well known
Memphis band and as the result of its visit
to Akron, sales of their records were greatly
stimulated, dealers reported.

More than the usual number of talking ma-
chine dealers from Canton and hlassillon will
have exhibits at the annual Stark County
Fair, it was announced by officials in charge
of the Merchants' Exposition Hall. The Wil-
liam R. Zollinger Co., Victor dealer, Rhinos
Edison Shop of Canton and Massillon, and the
Arnold hfusic Co., Massillon, are annual ex-

hibitors at the fair, which opens Labor Day
and continues for a week.

Brimswick record dealers of Youngstown re-
ported a good week end business recently,
when Ray Miller and his Brunswick record or-
chestra played a single night's engagement at
the Southern Inn.

Dan 0. Thomas, prominent Barberton, 0.,
music dealer, died recently as the result of
burns suffered when the gasoline tank of his
automobile exploded.

Don Smith, of the Smith -Phillips Music Co.,
East Liverpool, visited in Canton recently,
where he was the guest of Herb Wiedoeft,
Brunswick record artist, whose band is playing
an engagement here.

It is announced the Home Music Co., North
Market avenue, Canton, has added a complete
service and repair department for all makes of
talking machines. The store, the newest ac-
quisition to the downtown retail music store
family, has been in existence over a month.

Elmer E. Henshey, Elyria, 0., has opened a
new music store at 650 Lodi street, that city.
Henshey, well known in the retail music busi-
ness, formerly was manager of the Elyria Starr
Music Co. branch.

Twin Cities Radio Show
Plans Rapidly Maturing

MINNEAO01.1s and St FADE, mo,N., September S.
-Plans for the second annual Northwest Radio
Show to be held in the St. Paul auditorium the
week of October S are developing rapidly, with
three -fourths of the exhibition space already
spoken for and with prospects of an early
closing out of available exhibition space. Over
100,000 people are expected to view the estimat-
ed 200 exhibits. The Northwest Radio Trade
Association, which is sponsoring the event,
expects this to be the most successful show
of the kind ever staged in this section of the
country. No expense is being spared to create
a drawing card of the first magnitude. All
kinds of entertainment will be provided. Radio
manufacturers of national prominence will
make addresses at the different convention ses-
sions which will be an important feature of the
week. Among those who are scheduled to date
arc A. J. Carter, president of the Carter Radio
Ca; Powel Crosley, Jr., head of the tremen-
dously large radio business bearing his name;
Herbert Frost, president of the National Associ-
ation of Radio Manufacturers, Laurence Gar-
diner, president of the Garod Corp.; Colin B.
Kennedy, president of the company of that
name, of St. Louis, and others of equal prom-
inence. Wide publicity is heralding the event.

H. J. Hanley opened a complete' music store
the first of this month at 51 Eighth street, S.
A full lint- of talking machines, pianos and other
musical instruments arc carried.

The General Music Co., Denver, Colo., was
recently incorporated with a capital stock of
$1011,1/00. The incorporators are Leonard S.

Zall, E. J. May -deck and W. S. Hirsch.
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Lincoln
Records

NOW
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50,each)
As good as the best of them and better than most even though the price is
so low.

Perfect reproduction of all of the latest vocal and dance hits. Recorded by

the foremost artists. Every record's a ten inch double disc and will play on
any phonograph. . - .

Highest standards of manufacture maintained throughout.

No wonder Lincoln is the quality record of the industry.

Write today for our proposition.

The Lincoln is a product of the

Cameo Record Corp.
249 West 34th St., New York, N. Y. (
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Federal Ortho-sonic Sets
Announced to the Trade

Federal Radio Corp. Announces Line of Eight
Models All Operating on New Principle --
Extensive Advertising Campaign Planned

Bureau), N. Y., Sept. &-The Federal Radio
Corp. recently announced the new line of Federal
Orthosonic radio receivers. consisting of eight
models, all of which embody the new system, an
exclusive Federal feature, the Orthosonic prin-
ciple of tone reproduction. A national advertis-
ing campaign to assist dealers in their sales cam-
paigns has already been inaugurated in many of
the leading cities and it is estimated that before
the holiday season the Federal message will be
made known to more than 20,000,000 readers. A

force of territorial representatives will be main-
tained to work with the dealers and jobbers and
render every possible support and means of co-
operation.

The line has a wide price range and will be

marketed under exclusive selling franchises. Ter-
ritorial rights Will be granted jobbers and dealers
will be given allotted districts in which to operate.

Dictogrand-Power-Six
Announced to the Trade

The Dictograph Products Corp., New York.
manufacturer of Dictogrand loud speakers and
phonograph attachments, recently announced,
through D. W. Andrews, head of the radio divi-
sion, a new receiving set to be known as the
Dictogrand-Power-Six The set which has joist
been perfected operates on 110 volt 60 cycle
alternating current or electric light circuit. It
rises two standard "Rcctron" RCA rectifying
tubes and six standard UV 199 tubes.

Mr. Andrews. in commenting on the new set.
said: "We believe that the radio set which
operates directly from the electric light current
will be in demand both by the trade and con-
sumer. In manufacturing the new set, WC have
not deviated front old and tried methods of
rectifying AC current through the use of trans-
formers. tubes. filters, etc. No revolutionary
principles arc involved in the set. It operates
with the one -dial control; Its appearance it has
been designed to harmonize with home furnish-
ings, the cabinet being of mahogany finish with
highly grained panels of light colored wood on
each side and the top.

"The new set has met with instant approval
by our representatives in the various territories.
They report that the jobbers who have seen and
heard the set are highly enthusiastic over its
appearance and performance."

New Sonora Dealers
Among the new dealers who have secured the

Sonora agency are: Scott Prowell Music Co.,
Wenatchee, Wash.; Block & Kuhl Co., Peoria.
Ill.; William Waldman, 601 Ninth avenue, New
York; Charles M. Fern. 125 Nassau avenue,
Brooklyn, N. Y.; Atlantic Talking Machine Co.,
144 Hamilton avenue, Brooklyn, N. Y.; William
Gushard Dry Goods Co., Decatur, Ill.; Pictro
Catalano, 355 Wilson avenue, Brooklyn, N. Y.;
The Music Shop, Norwalk, O.; Burton Music
Store, Hollywood, Fla.; Steger & Sons Piano
Mfg. Co., Jackson and Wabash avenues, Chi-
cago, Ill.

Chas. Edison Gives Ad Talk
Charles Edison, son of the famous inventor

and chairman of the Board of Directors of the
'Thos. A. Edison Industries, recently addressed
a group of advertising students at Columbia
University, startling them by the unconvention-
ality of his viewpoint on advertising matters.
Mr. Edison is also the author of the article,
"America Has Swallowed a Slogan with Blind,
Unthinking Faith." which recently appeared in

the publication, "Advertising & Selling."

Satisfactory Sales Gains
in Los Angeles Territory

Third Annual National Radio Exposition Holds

Center of Trade Stage-Important Personnel
Changes-Other Trade Activities.

Los ANGELES, CAL.. September 5.-Talking ma-
chine and radio dealers in this vicinity are in

hearty accord in stating that the last two weeks

of August and the few days of this month have

shown a noticeable increase of sales in all de-
partments. It is evident that the feeling, oft
expressed, as to this Fall being a real phono-
graph and radio Fall will be realized. The sale

of Victrolas and Victor records at reduced

prices started the activity and it is continuing
to the regular stock. Radio, too, after a rather

quiet Summer, is showing signs of activity.
Portables have been consistent tellers for the
past few months.

Interest Centers on Radio Exposition
The 'hied Annual National Radio Exposi-

tion, which starts tomorrow to continue until
September 12, under the supervision of the

Radio Trades Association of Southern Cali-

fornia, in the Ambassador Hotel auditorium,
this city, bears all the marks of being more
successful than any other shots held in this

section. There will be 175 booths at the ex-
position and manufacturers, jobbers and deal-
ers will be represented. It is certain that many
thousands will attend the show and the exhibit:,
together with the daily musical, entertainment
and educational features that will be given, are
certain to arouse an interest that will reflect

itself in (Inc local dealers' radio sales.
William Heck in New Post

F. B. Ayer, of the Ayer Music Co., recently
announced that William Heck, for some years
a prominent figure in business circles in Long
Beach, has become associated with him in the
music business.

Now With Munson -Rayner Corp.
W. R. Fremersdorf, formerly Western rep-

resentative of the Magnavox Co., was recently
appointed general manager of the kfunson
Rayner Corp., of this city. Mr. Fremersdorf
brings with him to the Munson -Rayner Corp.
a wealth of experience and knowledge of the

Western radio field. The Munson -Rayner
Corp. distributes the Magnavox line through-
out Oregon, Washington, California and the

inter -mountain territory.
Personnel Changes

Following the death of Sheldon N. Peterson,
connected with the Leo J. Meyberg Co., radio
distributor, the following changes have been
announced. A. H. Meyer, who maintains head-
quarters in Los Angeles, has been appointed
general sales manager; J. W. Thompson is now
sales manager of northern California and L. J.
Tappan has been appointed assistant sales man-
ager for northern California.

Brunswick Business Booming
Howard L. Brown, Southern California Man-

ager of the phonograph division of the Bruns-
wick Co., was obliged to curtail his two weeks'
vacation and return to work after a week's ab-
sence only, on account of the big increase of
business which threatened to swamp his office.
The Brunswick record pressing plant in Los

Angeles has been in constant operation eighteen
hours per day trying to fill the demand for
records.

Pushing Records
Paul Peppin, formerly with the Wiley B.

Allen Co.', San Diego branch store, has been

engaged by Manager Brown to specialize in the
sale of Vocalian records to the trade.

The greatest enthusiasm and excited antici-
pation prevails imong all Brunswick dealers in

regard to the newly announced Brunswick prod-

uct, the Panatrope.
In New Post

Irving C. Andrews, for many years proprietor
of the Andrews Talking Machine Co., has been
appointed manager of the phonograph and radio
departments of the Platt Music Co.

Yosemite Valley Rangers
Presented With Eagle Set

James M. Schwabacher, Eagle Neutrodyne Dis-
tributor on Coast, Made Gift to Rangers

SAN FRANCISCO, Can., September 3.-James M.
Schwabacher, of the Sclawabacher-Frey Co., of
this city, recently returned from a vacation spent
in the Yosemite Valley, in which he was accom-
panied by his family.

The Schnabacher-Frey Co. is one of the big-
gest radio distributing organizations on the

Coast and is particularly enthusiastic over Ilse
Eagle neutrodyne receiver, the product of the
Eagle Radio Co., Newark, N. J. During his
stay in Yosemite Valley, Mr. Schwabacher
operated daily an Eagle neutrodyne, which he
later presented to the Rangers Club. Chief
Ranger Townsley insisted on taking a flashlight
of 'Marie Louise Schwabacher, age three, while
operating the Eagle at the club, thus proving
the ease with which the set can be tuned. The

Yosemite Valley is surrounded by a granite
cliff over 3,000 feet high and is a most difficult
place for radio reception. The Eagle, hossever,
is giving wonderful results and greatly im-
presses the visitors at the Rangers headquarters.

U. S. Music Rolls Are
Featured in Store Display

CLEVELAND, 0., Septemb- er S.-An attractive
window display featuring U. S. music rolls was
recently on view in the windows of Smerda's
Music Store here, and resulted in a nice volume
of roll business. This establishment is one of
the most progressive in this vicinity and the
music roll department is altvays busy. Ifr.
Smerda, the proprietor, attributes a great deal
of his success in selling pianos to the fact that
he features rolls, and the owners of player -
pianos can always secure the latest releases and
thins retain their interest in their instruments.

Max Steinberg Reports Busy
Times in New Zealand Trade

A recent visitor to The- World sanctum was
Max Steinberg, governing director of the Amer-
ican Fono Co., Ltd., Wellington, Net,. Zealand,
who is making an extended visit to various
points of interest in the States. The American
Fono Co. is a manufacturer of talking machine<
and buys a great deal of its parts from Ameri-
can manufacturers upon whom Mr. Steinberg
will call during his stay in the States. Mr.
Steinberg spoke optimistically of present and
prospective business conditions in New Zea-
land. He is at present on a visit to the West
but will return East before leaving for the
Pacific Coast, from which he sails for home
around the first week in November.

J. R. Kenney Appointed
Mgr. of New Record Corp.
J. R. Kenney, well known in the talking ma-

chine trade in the East for many years, through
Iris connection with the Silas F. Pearsall Co.,
and later with the Brunswick and Aeolian Cos,
was recently appointed sales manager. of the
New Record Corp., Brooklyn, N. V., manufac-
turer of records for children.

Appointed Federal Jobber
The 'Musical Products D- istributing Co., Inc..

New York, was recently appointed exclusive
metropolitan distributor for the new Federal
Ortho-sonic receivers, made by the Federal
Radio Corp., Buffalo, N. Y. The territory to be
covered by the Musical Products Distributing
Co. includes Manhattan, Brooklyn, Long Island,
Northern Ncw Jersey and a portion of Nets
York State.
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AteYou Re rNOW-to Sell
Arad Radio?

LEARN "what's what" in radio from what happened in the
motor field.

Look over current automobile advertising. Look into the cars themselves.
You'll find that while the advertising "plays up" refinements of model and
improvements in equipment, the basic appeal to the motor -car buyer is the
fully arrived, settled -down, standardized chassis of the car itself.
How about the Radio business? How about your sales and profits on an
invention that has won immediate success through the sheer wonder of its
accomplishments! The world is nosy ready to buy standardized radio in
volume, and promises this year to bring Radio very near the top of leading
national industries.

Clive a Thought to THERMIODYNE,
for This is THERMIODYNE Year

, \\

Put a THERMIODYNE in Every Home!

THERMIODYNE'S Three -Stage Therm'.
onie circuit is several jumps ahead of any
"hook-up" on the market-and it cannot
be superseded by anything short of a red
revolution in radio research.

To say that THERMIODYNE is today's outstanding example
of standardized radio reception means that the THERMIO-
DYNE purchaserof today will be a satisfied THERMIODYNE
owner for years to come.

THERMIODYNE is as radio -staple as a Packard chassis is
motor -car staple. Each is a standardized product. The pur-
chaser of either owns something that will "stay put" and
"go strong" for years to come

When new accessories and improved equipment come along

THERMIODYNE'S Mauer Control makes
It a reollystruly home entertainer. For with
the Master Control women and children
are as much In command of the air as the

radio expert."

-as come they will-there will be no worry about "obsolete
models" and "discarded types" from either THERMIODYNE
public or THERMIODYNE trade. For THERMIODYNE is
standardized to discount the future of research and inven.
tion -and while tubes and batteries, equipment and accesso-
ries will assuredly come and go, each and all of them will
"hook up" to THERMIODYNE like new friends in an old
home and merely bring out better performance than ever on
the same wonderful standardized THERMIODYNE radio
"chassis" of 1926-and after!

We Say This to You
THERMIODYNE'S sales policy is backed up by what we believe to be the most comprehensive, most complete
and most co-operative merchandising franchise offered to responsible radio merchants in the whole radio field today.
Write or wire us for illustrated literature on the full THERMIODYNE line and for information regarding exclu-
sive Dealer Franchise, together with details on the surest and easiest ways to make radio sales-oftentimes with
two profits on a single sale. DO IT TODAY! Simply say: "Send Full Information."

This is THERMIODYNE Year
Write or wire your nearest Distributor-or us direct-TODAY-while good territory may

be open to you. Tomorrow may be too late. "Do it NOW!"

Cumadle. Sok. Of6..
Dominion

TIsemsiodync Radio. Ltd.
ars FhOkm Mawr
Montreal. 4.)1,

The Famou4,,,

ot. [Th

aster Control

yne

THERMIODYNE
Radio Corporation

1819 Broadway
NEW YORK CITY
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Leading Toronto Firms Secure Rights

of Important Radio Lines in Canada
Crosley Radio to Be Distributed by Purser Bull & Co.. Ltd-Utah Loud Speakers to Be Distrib-

uted to Trade Through Canadian Pearson Radio Co-Other Trade Changes and Activities

TORONTO, CAN., September 8.-Purser Bull & Co.,
Ltd., have been appointed distributors for the
DeForest and Crosley line of radios, and will
handle distribution for central Ontario. Purser
Bull & Co.. who are located at 445 King street,
West, have taken on their staff Mr. Lightbown,
who until recently was in charge of radio sales
in the R. S. Williams & Son Co., I.td.

B. K. Bosler, secretary of the A. C. Electrical
Slfg. Co., Dayton, 0, was a recent trade visitor
to Toronto.

The number of radio receiving licenses held
in Canada at the end of June totaled 56,063.
it was learned at the radio brancb of the de-
partment of Marine and Fisheries, Ottawa.
Canada spent $5,614,790 on radio sets and parts
in 1924 Imports of similar equipment from
the United States during that year were to the
value of $4413.667.

Practically the complete Carter line is now
being manufactured in Toronto by Carter
Radio Co., Ltd., and all items in this range are
now being sold at the American list price.

Canadian Pearson Radio Co., 374 Pape ave-
nue, are now exclusive Canadian representa-
tives for the Utah loud speakers manufactured
in Salt Lake City.

Letters patent have been issued to the Gen-
erator & Starter Co., Ltd., with head office
at Oshawa, Ont., for the merchandising of radio
parts, with a capital stock of $25,000.

The Stewart -Warner Corp., Chicago, Ill.. fea-
turing Stewart -Warner radio receiving sets,
tube, reproducers and accessories, are now
out after Canadian business and hope to get
their full share.

The Columbia Phonograph Co., Ltd., this
city, is sole Canadian distributor of A. C.

radio. In the new Columbia radio phonograph
are combined the radio achievement of the A -C
Electrical Co., known as the A.C. radio panel.
This panel is specially constructed for installa-
tion in Columbia console models (four console
cabinets).

Benjamin Electric Mfg. Co, of Canada, Ltd..
has recently concluded arrangements with the
Grigsly-Grunow Hinds Co.. of Chicago, where-
by it will manufacture and distribute for the
Canadian market a new G -G -H model repro-
ducer which will be known as the Benjamin
Majestic.

The British American Mfg. Co., Ltd. Toron-
to, have been selected as Canadian representa-
tives for Sleeper Monotrol radio.

McLagan Phonograph Corp., Ltd., Stratford,
Ont., have taken on the distribution of Fada
receiving sets for the music trades of Canada.

The Phonola Co. of Canada, Ltd., Elmira.
Ont., has been licensed under the David Grimes

patents for Canada to manufacture these radio
receiving sets for the Canadian trade.

The Canadian Radio Trades Association re-
cently entertained at luncheon in the Prince
George Hotel, Toronto, Roxy and His Gang,
the well-known radio entertainers of Ness' York.

Russell L. Teeple, wholesale representative
of McLagan Phonograph Corp., Ltd., Strat-
ford, One, recently joined the ranks of bent -
diets.

W. A. Cameron, druggist, of Renfrew, Ont.,
is handling Brunswick Radiolas and records
with splendid success.

Harry Wallace Tonks, Windsor, Ont., has a
private collection of over 2,230 records of
which number 1,750 are Columbias, represent-

ing 3,754 ,elections. He has several complete
Operas and II Masterpiece sets and began his
musical collection in 1908.

In order to test the stability and strength of
the cartons, and methods of packing the De
Forest-Crosley hfusicone, a drop test was re-
cently made from the roof of the Wrigley
Building, Toronto. A carton containing a

Musicone was forcibly thrown from the roof to
the ground, a distance of over seventy feet,
without damaging the radio reproducer in any
way. The quality of the music was not marred
by the drop

Brunswick-Balke-Collender Co. of Canada.
Ltd., sole distributor to the music trades of
radio made by Canadian General Electric.
have been successful in placing a considerable
number of Radiola super -heterodyne portables
with the trade throughout Canada. who in turn
report favorable sales of this line.

Thursday, September 3, was Music Day at the
Canadian National Exhibition at Toronto, when
all previous records for attendance were shat-
tered.

Important Developments Feature of the
Month in the Montreal Trade Territory

Starr Phonograph Co. of Quebec Moves Wholesale Headquarters-Marconi Co. Changes Name
to Canadian Marconi Co.-Brunswick Sales Continue Good-Window Displays Move Sonora,

MONTREAL, CAN., September 9.-Pursuant to a
special act of the Canadian Parliament which
received the Royal Assent recently. the name of
The Marconi Wireless Telegraph Co. of Can-
ada, Ltd. has been changed to Canadian Mar-
coni Cu. The change in name does not mean
any change in policy. The company has de-
veloped a line of radio accessories to be mar-
keted under the Marconi name and include a
Marconi loud speaker, headsets, a straightline
frequency low -loss vernier condenser and a dis-
tortionlr, audio frequency transformer.

New Apex record releases include pipe organ
numbers by Jesse Crawford.

The .f hermiodyne Radio Corp., Montreal,
gives a distributor exclusive territory who only
sells to authorized dealers. It guarantees price
maintenance on Thermiodyne products, for the
balance of the radio year, ending Starch I, 1926,
and in the event of reducing prices agrees to re-
bate the jobber the full amount of the price re
duction on all stock he has on hand at that
time.

Starr Phonograph Co. of Quebec (SlontreaD
have removed their wholesale department to
180 Amherst street. Manager I3eaudry predicts
an active Autumn and Winter trade in Star
phonographs and records.

Preparations for the Montreal Radio Show
which is to be held in the Windsor note
from October 12 to 17 inclusive, are rapidly
assuming shape, and with enlarged space thi
year the success of the show is already a fore
gone conclusion, as practically all availabl

Talking Machine Springs
and Repair Parts

NONE BETTER IN QUALITY NONE LOWER IN PRICE

THE RENE MANUFACTURING CO.
MONTVALE, NEW JERSEY

space has already been taken. Recent registra-
tions in Montreal include The Forest Phono
Film of Canada, Ltd.

On Sunday evening, August 9, the services
held at the American Church, U.C. of C., were
broadcast and the experts at the Compo Co.'s
recording studios picked this music out of the
air and put it on an Apex phonograph record
without the loss of a single note.

Layton Bros., Ltd., are handling a large vol-
ume of Brunswick Phonograph sales, as well
as records, and are pushing this line most ag
gressively.

C. W. Lindsay, Ltd., East End store, on St.
Catherine street, is featuring Columbia New
Process records in attractive window displays.

The International Music Store (Frank Rams-
perger) reports a most enthusiastic reception of
the Charlie Chaplin Brunswick.

In window displays and local advertising
Sonora phonographs have been given due
prominence and publicity by C. W. Lindsay.

Winnipeg Trade Activities
WINNIPEG, Mare., September 8-11. E. Stenberg,

manager of the Winnipeg branch of the Bruns-
wickBalkeCollender Co., and Geo. Dring, man-
ager of the firm's Calgary, Alta., branch, were
recent visitors to the Brunswick's head office in
Toronto.

Western Canadian Radio Show is coming
along more rapidly than the management had
expected, with a great part of the 30,000 square
feet of floor space in the Royal Alexandra
Hotel, Winnipeg, already contracted for by ex-
hibitors. The show dates are September 14 to
19 inclusive, and will be the first of its kind in
western Canada. The exhibition is given under
the auspices of Associated Radio of Manitoba.
The broadcasts are being conducted by the
staff of the Manitoba Government radio sta-
tions, with the reception being in the hands of
Manitoba amateurs.

The Columbia Piano House, New Westmin
,ter, B. C., has opened a branch in Vancouver
and will carry on business under the name of
the Ross Music Co. and will represent McLagan
phonographs, Brunswick records, and Fada
radio receiving sets.
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Bo thAanaB
ra to power

your
house

current
Philco Socket Powers are plugged right into

a lamp or wall socket. They transform alternat-
ing current into the smooth, hum -free, direct cur-
rent necessary for radio reception.

One switch controls everything-"A" power,
"B" power, even the radio set itself. No recharg-
ing to think about no dry cells to replace.
Simply snap the one switch -ON" and "OFF."

Equally important there are no filaments to
burn out-no moving parts to get out of order
-no hum-no distortion-no falling off in re-

ception. As dependable as your electric current
and turned on just like an electric light.

Think what this means to the thousands of
persons who have held off from buying radio sets
because of real and imaginary difficulties involved
in their operation. They will buy nowt

You can obtain Philco Socket Powers from
your Jobber or Wholesaler. Order now or write
to us for complete details.

Philadelphia Storage Battery Company
Philadelphia

One switch
controls
eversthitts

-yourApower
-your B power
-even the radio

set itself

For Dry Cell Tube Sets
Imy Phlkw Socket Power "AB," "A"
and "B" pow, built In one attractive
inoliogany-flnialred case-controlled by
ann twitch. No hum-no distortion.
coats only one cent per day to operate.
,rrirpiles as high as 130 volts of 'IB"
current. Herd for Radloln Super.
Iletermlyne.
Ico. 50-00 cycle 100-125 volt alternating

WA*
10 cycle 103-12.3 volts altemot-

...r.rnt HAM

11

For Storage Battery Tube Sets
While Phil. "A" and .13" Socket
Powers may he Purrh,'d r.'nr'Or
they should he wed rceet.T .r the
.realest rOreible con, vni,ncc.
Plug 1110 "B" into the '\" and the
"A" Into a light. wall. or base socket.
The one "A ' switch then controls

power-"B" power-
even the radio set R.N. Nothing
else to do. No dry cells to mite.-

tuthought about recharging. Easy as
rning on an electric light.

l'hlIce Socket rower ..A..-tor 50-40
cycle 105-125 volt alternating cur-
ro nt $01.0.

Mks Necker rower -11".-for 5060
cycle 10,125 volt alternoUng cur-
rent $07.51

For 23-10 cock 106-125 volt siternatiog
current RILNi

- RADIO A. AND B
...-A614-Air SOCKET POWERS

Phileo also builds a complete Iln
radio.

Phllno Standard "B" Battery-a
complete Adeurbrown mahogany.
ilnish replacement for 00 voila of
dry evil.. Rice. 010.113.

Phil., "A" Batteries hl acid -
tight glaze eases-for dry .41
tube.. IS: 0 volt tube., OS.

of rechargeable storage batteries for

Phil. "A" Batter -lea In panelled
rubber cases-014.bS up.

P hit e o Radio Batteries ere
brynaette-DRY but CHARGEO.
Mir doesn't start until you

pour In the electrolyte. You hand.
them as easily as radb tub. .

Vietrola Records.
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Artistic Floor Models in the
New Splitdorf Radio Line

Splitdorf-Electrical Co.. of Newark, N. J., Pre.
pared to Meet Fall Demands With Complete
Line of Attractively Cabinrted Sets

The Splitdorf-Electrical Co., 'Newark, N. J.,
announces a complete radio. line, including a
series of floor models of exquisite design for
the season 1925.26. The Splitdorf Co. has for

The Rhapsody
nearly five years been a large producer of such
radio parts as head phones, speakers, fixed con-
densers, rheostats, audio transformers, rte. In
1924 the company placed its first complete set
on the market just before the International
Radio Tests which were conducted last Fall.
The Splitdorf receivers lave proved capable
of excellent DX reception and many owners
who purchased its first receivers report suc-
cessfully receiving foreign stations.

In developing the Splitdorf line of receivers
for the 1925-26 season the company's engineers
have worked with the belief that the time has
come when radio receivers will be sold on a
basis of service in radio reception. The Split

TALKING MACHINE WORLD Scum: steer If, 1925

dorf Co. has inaugurated a policy of merchan-
dising which will insure every Splitdorf re -
,river giving the positive satisfaction that it is

capable of giving.
Fundamentally there is only one type of re-

ceiver in the entire Splitdorf line-an inherent-
ly neutralized, tuned radio frequency receiver
employing the Splitdorf patented circuit.

The premier receiver in the Splitdorf line is
the model called "The Polonaise." It is a five.
tube set giving two stages of tuned radio fee-
quency, detector, and two stages of audio am-
plification. This receiver has been designed to
meet the requirements of the average home
which demands the utmost in radio reception
as far ae operation and efficiency arc concerned
arid at the same time desires neatness, compact.
ness and attractive appearance at a popular re-
tail price.

Included in tire line is "The Rhapsody," a
most attractive five -tube instrument. Fitted
with new electric lighted, enclosed dial tuning
controls-an innovation, developed by Splitdorf,
consisting of concealed electric lights which are
operated from "A" battery switch. This feature
makes operation of the receiver in darkness
practical and simplifies tutting.

The receiver is installed in a desk type coil.
sole made of solid American walnut, matched
and carved and exquisitely finished. Console in-
cludes built-in speaker and has ample space for
all batteries and charger. Two additional draw-
er compartments provide space for headphones,
programs, log, etc. Center drawer may be
utilized for writing materials; center leaf makes
console instantly available for correspondence
purposes. This receiver will harmonize with
the furnishings of the finest homes.

The illustration will give an idea of the qual-
ity in the larger Splitdorf models. There are
two Japanese creations in the line which in-
volve cabinet work of the highest craftsman-
ship and are really works of art. These are
known as "The Afikado" and "The Geisha."

The Splitdorf Co. manufactures two model
,,f speak, rs, "The Grande," a large bell type,

Big Profits in Udell
Console Talking Machines

Finished in brown mahog-
any; ample album space;
height, 31 in.; width, 32
in.; depth, 21 in.

Here is real quality at a
price. Volume sales and
production enable us to

otter Udell Console Talk-
ing Machines at most at-
tractive dealer's discounts.
They also have the appear-
ance, quality and durability
to make permanent friends
for you. In addition to the
famous Udell cabinet con-
struction, each machine
has many other important
advantages, such as Heine-
man motor, Empire tone
arm, automatic stop, auto-
matic self -balancing lid
support, octagon sound

box, etc.

Complete catalog and prices gladly mailed
on request. Write for your copy today!

THE UDELL WORKS, Inc.
28th St. at Barnes Ave., Indianapolis, Ind.

equipped with adjustment for controlling vol
time and tone, and "The Cello," a high-grade
moderately priced composition bell type which
also has an edjustable feature for controlling
volume and tone.

Talking Machines Move
in Salt Lake Territory

Increased Interest in Phonographs Noted by
Dealers-Drop in Record and Machine Prices
an Aid to Sales-Activities of Month

SALT LAKE CITY, Utah, Sept. 5. --Everywhere
throughout this section reports are being re-
ceived to the effect that the talking machine
business is coming back rather strong. There
appears to be more interest in the phonograph
r.glri now than there has. been fora long time.

Specially low prices on high dabs records,
campaigns such as the Victor Co. put on re-
cently, have done much to make the phono-
graph popular again, it is believed by many
dealers. People got to thinking that high-class
phonograph music was within the reach of all,
and they not only bought more records, those
who already had machines, hut niece machines
have been sold as a result. Art models have
been very popular, but others are selling, too.

"Moonlight and Roses" has taken Utalr by
storm and hundreds of orders for records of
this number have been held up or have had to
go unfilled. Lester Taylor, manager of the

music department of the Taylor Bros. Depart-
ment Store, Provo, told your correspondent a
day or two ago that he has not seen such a
big hit in Provo since Dardanella in 1920.

R. F. Perry, traveling representative of the
Brunswick Co., with headquarters in the city,
reports a fine business everywhere. He said
they arc selling more straight phonographs
than they were, but Brunswick Radiolas were
still ill good demand. He said the local Bruns-
wick branch would show a nice increase over
1924 if present conditions continue. Mr. Perry
reported a lot of interest in and many orders
for records from the company's dealers. He
said the farming districts were in excellent
shape and that good business might be ex-
pected from them this Fall.

The Schramm -Johnson Drug Co., prominent
chain store concern with headquarters in this
city, has gone into the phonograph business.
It is carrying the Vocalion records and retailing
them at all their stores outside of Salt Lake
City and Ogden, Utah. The Vocalion records
are now distributed in this section by the
Brunswick Co.

The John Elliott Clark Co., Victor distrib-
utor and dealer, is now located in its hand-
some new store at 150 South Main Street, one
of the nicest and most important music estab-
lishments in the State. The location itself is

second to none, being in the very heart of the
retail district. There arc several most at-
tractive demonstration booths, whilst the two
WI InlOWS, One of t !lent a large one, give ample
space for window advertising. The repair de-
partment will be located in the rear and is

easily available from the store.

Music Master Illuminated
Sign Flashes on Broadway

The Music Master illuminated sign on the
Gay White Way in New York City, which was
foretold by President Walter L. Eckhardt, of
the Music Master Corp., Philadelphia, Pa., has
now become an actuality. The sign was a
plan of Mr. Eckhardt's and one of the many
ways in which the Afusic blaster line is being
strongly featured. The sign is said to cost
Approximately $50,000 a year to operate and ad-
vertises in colorful effect the Music Master line.

Fred Gretsch, head of the manufacturing anti
importing house bearing his name, recently re-
turned from his annual trip to Europe.

4
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Something to Think About
Mr. cRadio Dealer!

This is a fiddle. It is a funny fiddle. It is
played with three bows. Why? Frankly,
we do not know.

This is a radio. It is like the funny fiddle. It
operates with three dials. It was probably
made for a man with three hands. We
haven't seen him. Have you?

Now here is another radio. It has only one
dial. It was made for people like you and
me. People who consider radio something
to hear, not just to twiddle.

This one -dial radio is called the Mohawk.
It will do anything any three -dial radio will
do. And a lot more! It will make more
women want radios, as well as more men
. . . there is only one simple dial to tune.

What do your customers seek in a radio?
Selectivity? Distance? Volume? Beauty of
tone? Faithfulness of reproduction? They
cannot ask for more than the Mohawk
gives. All these fundamentals plus un
matched simplicity.

klficture yd b Mohawk Corporation of Illinois
Independently Organized in 1924

anu

Mohawk engineers did it. They found a
way to balance the condensers - to syn-
chronize them perfectly. Mohawk, with
only one dial, is as well balanced as the best
three -dial set made.

This great Mohawk achievement is being
widely advertised in The Saturday Evening
Post and other publications. People in fast-
growing numbers are learning of Mohawk's
great advantage. These people will not be
satisfied with any other type of set. Offer
them the Mohawk and you will get their
business.

Convince yourself. Test the Mohawk in
comparison with any set made. Just use
your ears . . . and the fingers of one hand.
Write today for literature and list,of
Mohawk Jobbers.

Selected from among 47 radios as
standard equipment on the Pan-
Ame rican,crach train of the L.& N.
Railroad. A test will tell you why.

MOHAWK CORPORATION OF ILLINOIS
Independently Organized in

2220 Diversey Parkway Chicago, 01.

Saler Department

THE ZINKE COMPANY
1323 S. Michigan Ave.

Chicago, Ill.
LetaIni so.J4, Hop. Pm," N.

Mohawk cabinets ax beau -
Weal in design. rich ap-
Pearance. Here ewe the three
Mohawk Models: tr:f-
Model too (Left) $100
Model 110 (Below) $175 L.
Model 115 (Right) 3225

5 tubes -just ONE dial to tune
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eductions in Prices of Machines Prove
Beneficial to the Trade in St. Louis

September Starts With Very Satisfactory Demand for Instruments As a Result of Sales Pro-
motion Drives-Important Changes in the Trade-Month's News and Activities

Sr. Louts, Mo., September 8.-The mid -Summer
stir caused by the Victor reductions last month
lapped over into September and the after-effects
are quite beneficial to the dealers in other ma-
chines as the Victor reductions spurred them to
activity at a time when they were disposed to in-
activity. Hence the early part of September dis-
played more animation than was expected.

The Autumn opens with changes in the man-
agement of the talking machine departments of
the Scruggs, Vandcrvoort & Barney Co. and
the Famous -Barr Co. At the Vandervoort
store the talking machines and pianos, after
being for a time under joint management, are
again separated, with a manager over each. A.
W. Hosier was manager of the talking machine
when, a couple of years ago, it seas decided to
consolidate and he seas placed in charge of the
consolidation. Now he is back. in charge of the
talking machines. H. A. Brown, formerly with
the Pearson Piano Co., of Indianapolis, let,
and the Cable Piano Ca., Chicago, has been
placed in charge of the pianos. The return to
the old plan is highly satisfactory to Mr. Ho-
sier. whose interest has always been greatest
in talking machines, although he made a good
record as manager of the combined depart-
ments.

At the music salon of the Famous -Barr Co.
W. P. Geissler has terminated his service as
head of the talking machine and piano depart-
ments after two and a half years of successful
management. He, like Mr. Hosier, was a talk-
ing machine man, with the Chicago Talking

Machine Co., before he took charge of the
pianos and talking machine,. Under his direc-
tion the piano business grew, but he was CV.,
more successful in the merchandising of the
talking machines. Immediately after he took
charge lie had a Columbia sale that seas one of
the biggest things that the town has seen, and
lie signalized his retirement with a highly suc-
cessful Victor sale. He had kept such close
watch on his stock that it was low when the
reductions were announced, enabling him to

buy heavily at the reduced factory prices and
make good profits in the sale. His purchases
arc said to have been about 1200 machines. lie
has not decided upon his plans for the future.
He will spend a month in motoring and golfing
in Indiana and other States and will visit Chi-
cago before settling down again. His successor
at Famous -Barr has not been announced.

C. E. Benjamin, who formerly merchandised
the music department of the Famous -Barr store,
has been replaced by H. Blank.

The transformation of the Silverstone Music
Co.'s store on Olive street from an exclusive
Edison phonograph establishment to a com-
bined furniture and phonograph place has been
completed and the remodeled store has been
reopened with a fine display of furniture oc-
cupying ntost of the first floor and mezzanine.
Preparations are under way for the opening of
a larger furniture store on Twelfth street. The

firm will continue, however, to be distributor
for the Edison line as well as handling radio.

The talking machine dep.... .. nt of tl '

These famous
Artists

of the

MAIE
QUARTETTE

17d-SterlinsTrio
Talking Machine -Radio Artists

Open for Concert Engagements

BIG-TIME SINGERS

on and slier November 12, 1925
Bring these

to Your Town
AS a Quartette-or in conjunction with any

kind of Orchestra desired from Jazz to
Philharmonic, or with Monologue Artists

or other Entertainers, these celebrated Artists
will furnish any program-

Solos, Duets, Trios, Quartets
-including interpretation of all that is hest
and latest in popular or high-class music
rear al unsure/ *stemmas to tn...., so %vat crow

;77,7a. TareZ1 214711niertesncaTntotte'rt
thaws.

Tell Us What You Want -We Will Furnish It!
For particulars or bookings address

FRANK CROXTON, 128 W. 44th St.
NEW YORK CITY

man Piano Co. is being attractively redeco-

rated, and will be one of the finest in the city

when completed.
J. H. Bennett, manager of the phonograph

division of the Brunswick Co., on his return
from a motor vacation trip through Illinois and

Indiana, announced that M. C. Schounly, for-
merly district manager of the phonograph di-
vision at Kansas City, has been transferred to
St. Louis to be district manager here. Arrange-
ments are under way for pushing the sale of the

new electrical Panatrope. A meeting will be.

held about the middle of September, to which
all Brunswick dealers will be invited, for the
purpose of having the new product presented

to them. General plans for Fall business will
also be discussed. W. C. Hutchings, assistant
general manager of the Chicago office of the
Brunswick Co., was here late in August.

P. S. Rantner, in charge of the St. Louis and
Kansas City branches of the Columbia Phono-
graph Co., was in Kansas City the latter part
of August superintending the removal from 2006
Wyandotte avenue to the Kansas City Life
Building, 804 Grand avenue. A. G. Bolls, as-
sistant manager, in charge here during Mr.
Kantner's absence, said that business had been
good at both branches, in spite of upset condi-
tions, and that the outlook was fine. The
standard line of machines, he said, was moving
better than for five months, and dealers every-
where were optimistic, expecting good business
from nose to the end of the year.

Columbia dealers recently in the city were-

Mr. Gillam, of the Gillam Co., Blytheville, Ark.;
Mr. Hunt, of the Davis Music Co:, Farmington,
Mo., and Mr. Brute, of the Brute Music Co.,
Springfield, Ill.

A carload of 93 Columbia machines was
shipped late in August from the Columbia
branch here to the Finke Furniture Co., Evans-
ville, Ind.

Dealers who announced the new Radiola Su-
per -heterodyne at $116 on September 1 met with

response.
AL Goldberg, vice-president of the Silverstone

Music Co., returned late in August from a slay
at Green Lake, \Vis.

C. R. Salmon, of the Columbia Distributors.
reports an exceptionally good business on medi-
um priced console models, especially from the
Southern States. Mr. Salmon took a short bus-
iness trip to Chicago and Detroit.

Business in general with the Columbia Dis-
tributors has been very good for the month of
August.

The Stewart -Warner Corp., 3206 Locust
street, is rapidly opening accounts for its new
Matched -Unit Radio, every part of which is

made in its own factory. Plans are being pre-
pared for a radio display room where customers
will have the opportunity of listening in. A
popular -priced set at $80 has been added to the
previous list.

A. W. Hosier, manager of the Scruggs, Van-
dervoort & Barney talking machine department,
has returned from a two weeks' motor trip.
Miss Rena Wilson, of the same department, has
returned front a trip to Wisconsin.

L. S. Buchanan, president of the Buchanan -
Fay Music Co, and \V. H. Buchanan, secre-
tary, have returned from two months' travel in
Europe. E. E. Fay, vice-president of the com-
pany, has returned from a motor trip to Atlan-
tic City. The company, which reports the
opening of an unusual number of new accounts
in July and August, is stressing school work in
machines and records, building up this branch
for the benefit of dealers. There is a good de-
mand for the new 50 -sent Gennett record.

Miss Edna Goetz, of the talking machine de-
partment of the Kieselhorst Piano Co., has re-
turned from a steamboat trip to Peoria, III.,
accompanied by her sister and friends.

Mr. and Mrs. Robert W. Harbison recently
celebrated their golden wedding. Mr. Harbi-
son, who retired from active business eight
years ago, was the founder of the Harbison
Music Co.

4.
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QUALITY
Not

Far-seeing
to realize
quality.
ance the

Price
radio dealers and
the great market

A tube fitting in
most advanced radio

Sells
jobbers
for

appearance
receivers

are
a radio

and
tube of

perform-
receivers

Them
beginning

-
whose sole sales appeal is quality.

More than this-they see the need for a tube far
better than the ordinary tube-a tube the discrimi-
nating purchaser will always buy. A tube that sells
on the basis of quality alone-not price.

That is why more and more of the better dealers
and jobbers are asking for Brightson True Blue
Radio Tubes. Investigate the value of a True Blue
Tube Franchise.

See the True Blue Exhibit at the Fourth
Annual National Radio Exposition, Grand
Central Palace, New York City, Septem-
ber 12-19. Booth 106.

BRIGHTSON LABORATORIES, INC.
Waldorf-Astoria Hotel, 16 West 34th Street

New York City
GEORGE E. BRIGHTSON, President (Founder of the Sonora Phonograph Co.)

For Information Write Our Nearest Representative
Branch Office:

SO N. Eleventh Se, Philadelphia, Pa.
New England Representative.

II/t/

Milwaukee Representative:Yttfh.t.f,::",/.0.1 Z. Water St.,

Wm. C. Oakes. till Park Square Bldg., \\\Boston, Mass. 'S. I.

RCO7.7:':: '0,

?0, / St. Louis Representative:
Brown  Hall Swirl), C., ISM PUN SL,

N'T*NA'Ven'es N )
Jersey City, .N. lu.

Co.. N. Bldg , / St. Louis, Mee

Minneapolis Reprosedtatlyo:

tue !IIBrooklyn Representallve
G ) Serdman Automotive & Radio

: e Williams Ildwe. Co., 103 Second Ave,
Minneapolis, Minn.Co., IllBelNord Ave, at Malls. St., S- Denver Representative'SUMBrlelyn, N. Y.

Detroit Representative. Denver, Colo.

'k
A. G. Schultz, 28M Gat lot Ave., 761Detroit, Mich.

Australia and New Zealand:

Mt.., Representative:
Parse. & Whittemore Ltd.,

Young, Latish k Pendell,
712 W. Jackson Blvd., Chicago, III.

10 Market
Austral.

St., Sydoek, N.S W.,

BRIGHTSONRIu.e TUBES



186 THE TALKING MACHINE WORLD &MAIM. 15, 1925

CiV110,n
REC. U S. PAT. Orr.

RECORDS
A Quality Record at a Popular Price

For that great and growing section of the present day
record -buying public which demands a quality product at
a moderate price, we announce the

HARMONY RECORD
This record is manufactured from the best materials, has
an extremely smooth surface, bears an attractive and dis-
tinctive label and will be kept up to date by the monthly
or more frequent issue of all the latest dance and popular
song selections of the day.
We feel confident that these records will prove very pop-
ular with the big public who desire a moderate priced, up-
to=the-minu te article.

See current list on opposite page

Columbia Phonograph Company
1819 Broadway New York

COLUMBIA
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REG O V PAY OFF.

RECORDS
A Quality Record at a Popular Price

FIRST RELEASE
Dance Selections

TIM SIR. THAT'S MY BABY (For Trot) Harmony Dance Owls.
Nu. 10 -II (Vocal ( horus by B.Ily
10 Inch CECILIA (Fox Tan) Harmony loance Orch.

I MISS Illy SWISS (Foe Trot) The Southern Serenaders
No. 4-11 (Vocal Chorus by IldIioarni
14 Inch STEPPIN. IN SOCIETY (Fox Trot) The Manhattan Dance blob...

7:11;1; V.V.I°11,':14VY"FAIT:?, ThehhIt'ilrae'rt rer Mokers

I YEARNING (For Trot, The Promenaders
No. 1S -H 'nTimA (From "Puzzles oI 1025..) (For Trot) The Promenaders

(Vocal Chorus

COLLEGIATE (Fox Trot) Joe Feletiman's Monte Carlo Owh.
No. 1 I -H I tVorri Chomp by Bdly Jones)
10 Inch '

ON A NIGIIT LIKE THIS (Foxtrot) Joe Friedman's Monte Carlo Orch.

ROW. ROW. ROSIE (Fox Trot) The Manhattan Dance Slake.

I'M TIRED OF EVERYTHING RUT YCrr'l
ChorusbyArth"

to Inrh (For Trot) Harmony Dance Occh.

No. 19-11 f Oli! BOY, WHAT A GIRL (For Toot) Friedman's Monte Carlo Ord,
10 Inch

1, SAY ARAMILLA
(V Cocal hinni. hv rho Orrii

Wm Trot) Fred Hall's Orch.

No. 13.11
aWFFTVIVOT "salgTa (w"o 11::II Inch (

Nn 11-11
RABBIT FOOT BLUES (Blurs Fox TCrolat)rinet Jo. and Ills 11.4 oaten

10 Inch WHAT K1N11A MAN IS YOU (Mom Foe mot.
Clarhter Joe and Rh Hot -Footers

Vocal Selections

10
ra4!1k-Vi

Sob,. (Itch
T:Irch/1FliT TO REilgF70ch. co, k !nn T7

No. 11-11 EVES' ONE HOME (0 ,KING FOR YOU, Duet. Orel,
110 Inch Franklyn Baur and II,

SILVIIR MEAD 0 Amnon, Ernest II ir.

No. I -II I MISS MN' MVP.. flum or, I, A, ma, BIRy Jonm and Ernest Hare
In Inch f 011 SA Y! CAN I SEE YOU TO-NIGICI. ayr

SMILE ALL TE Orch Accomp itArthur Fields. antorm
No. 6.0 I RF.MF MBER 1'M POUR PAL, Sob. Orrh Accomp

Mehra, Held, Barmme

IF Inch

Sacred Selections
1101_V. 1101.Y. HOLY, 5100 Qua

LEAD. KINDLY LIG111.
"'".""'"'"41,;1'.,:,'.;',',7!-`.:1 Quartet
npAn A al V Min li nniih

Elliott Shaw. Baritone

I ABIDE WITH ME, NIA.. (.)....tret Ore.,. And Antonin
No. 12-H The Lathedrvi Quartet
111 Inch SAFE IN THE ARMS OF I thCS.

nklyn
P,;2.,11a1.1.:1,

Band Selections

"g'1;t14{
HANDICAP. Harmony Z11122, Rond

Hawaiian Selections
mfe( DARK HAWAIIAN EYES. Steel Guitar. Nb

No. 17-H I
look F ere nt

10 Inch 1 DRS Ahl Y Fihnel Guitar. Nosltir G
'

alt; Ammon.
',Mon raFnchird , Frank Ferent

Irish Ballads
IIARP THAT ONCE THROUGII TARA'S HALLS.

No. I -II solo. Omit Ammo.. James 10.50111. Tmor
II Inch IN DUBLIN'S FAIR CIT 1'. a.lu. Inch. Ar..mu . Jame. O'Neill. Tam..

Novelty Banjo and Vocal Selections

"a.i.{:{4{

COLUMBIA
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Pathe Corp. Announces
New Recording Process

Eugene A. Widmann, President of Pattie Pho-
nograph & Radio Corp., Describes New and
Improved Process of Making Records

Eugene A. Widmann, president of the Patin'
Phonograph & Radio Corp., Brooklyn, N. Y.,
has announced a new recording process for both

President Widmann With Cylinder Record
Pattie and Perfect records. This mores., it is

stated, is along entirely new lines and is the
result of over a year's experimentation in the
Pattie Laboratories in Brooklyn, and for sonic
three years by noted acousticians in the Path&
Freres laboratories in Paris, France. The new
process used is described as resulting from
work in electrical and photo -electrical sound
wave reproducing methods conducted by both
the domestic and foreign organizations.

in discussing the new process for The World,
President Widmann stated: -We finally devel-

oped the process to a point where we decided
definitely to adopt it. The nest records re
leased will be made using the new recording
process. The process has been one of gradual
development and is different from that em
played by any one else. I believe our records
will be superior to ally records that have ap-
peared on the market heretofore. The new
process makes it possible to record effects that
have in the past been lost. The lone is truer
and sweeter and is not purely a matter of

The New Disc Records
greater volume increased to a point where it

becomes impractical for use in the home.
"We have had under our observation and

have experimented on this type of recording
for over a period of two years. It is a well
known fact that results obtained in reproduc-
tion on the outside lines of the record have
been better than those in the center, and it is

for that reason that the small records put on
the market years ago were not successful-be-
cause too congested. It was recognized that it

it were possible to have the original master

A Year Ahead Yet Sells Complete for Less than $100
The new Erlo Circloid Five is the most advanced example of modern radio engineering.

Write at once for complete information and the remarkable Erla dealer franchise.

Today we offer radio dealers the great-
est radio proposition in America. It car-
ries with it advantages found in no other
franchise.

A New Type Receiver
The new Erla Cireloid Five is a year in
advance of its time. It offers 4 vital
improvements. (I) Greater distance.

(2) Finer Tone. (3) Greater
Volume and (4) Sharper Selec-
tivity. In appearance it surpasses
receivers selling for 550 to $100
more.

Immense Sales Possibilities
Think of the sales volume possi-
ble to the dealer who can sell this
latest and most up-to-date re-
ceiver complete forapproximately
$100. What other set can offer
competition?
Erla can do shin 1,.1115e 95% of

fit L/"1

ELECTRICAL RESEARCH
2500 Cottage Grove Ave. Dept

its parts, including cabinets, are manu-
factured entirely within its own plants
at only one profit. This gives dealers an
adequate profit plus a far greater vol-
ume.

Gigantic Sales Plan
The Erla franchise includes protection
from price -cutting and other destructive

practices. Erla representatives are
backed by a gigantic advertising
campaign reaching over 25,000,000
people. Thousands of names will
be turned over to dealers in all
parts of the country. The dealers
who have seen it say that it is the
greatest selling idea they have
ever known. Write or wire today
for complete information.
You will receive details by return
mail. This is the biggest, most
profitable offer ever made to radio
dialers. Act at once.

LABORATORIES
Chicago, Ill.

stretched and method found by which these

stretched lines could be condensed and trans-
formed by a slow process a better and truer
record would result. The Compagnie Generale
des Machines Parlantes Pathe Freres, Paris, had

developed this process. Our plan in recording
is to use a huge cylinder wax record and after

we have recorded a four -minute record sac

transfer this to a flat record. A sapphire is used
in cutting the cylinder and this is transposed
to a lateral cut on the disc. It takes us an hone
now to get into the original flat wax which for-
merly took three minutes. It is a well-known
fact that in photography the original objects are
made large in order to get the detail and then
are reduced down to the desired sire.

"The sixteen -inch record gives better results
than the ten -inch records, and the ten -inch bet-

ter than the three-inch, etc. By mar method you
get the result on a ten -inch record that might
ordinarily be expected from one two or three
times as large and with uniform results."

President Widmann is shown in the accom-
panying photographs presenting specimens of
cylinder and disc recordings in which the new
process has been used.

"Domin-Aire" Radio An-
nounced by MacLaren Co.

New Model Operates Directly From AC or
DC Electric Current-Dealer Protection Is

Feature of Company's Distribution Plan

The MacLaren Mfg. Co. 26-28 Park place,
New York City, has just announced a new

radio receiver, known as the "Dornin-Aire,"

"Domin-Aire" Radio
which operates directly from AC or DC elec-
tric current without batteries or eliminators.
The product is sold completely equipped with
selected tube tested for perfect reception. The
product will receive short wave length down to
150 meters and will tune out high powered sta-
tions. It is self -encased, including loud speaker
in an attractive cabinet that lends itself to home
atmosphere.

The manufacturers have been developing the
"DomimAire" for the past two seasons, having
placed hundreds of them in homes during the
experimental period for the purpose of locat-
ing any weaknesses and bringing the product
up to perfection.

The merchandising plan upon which the
"Domin-Aire" is distributed is one calling for
the highest business standards upon lines that
will particularly appeal to the talking machine
dealer. "DominAire" will be sold only by
authorired dealers, with several protective
clauses in the contract that should meet with
widespread approval. There will he a system
of registered ownership which protects cus-
tomers after the sale is made and builds good-
will for the store. "Domin-Aire" engineers and
technicians will follow the completed sale arid
assure satisfaction to owners.

The product manufactured by the Macl.aren
Mfg. Co. is marketed through ThornellMac-
Laren Asaociates, exclusive factory representa-
tives, 26-28 Park place, New York City.

Opens Fine Store

II. J. Hanley recently opened ay attractive
music stare at 51 Eighth street, South, Minne-
apolis. Minn., handling a complete line of musi-
cal instruments.
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Nevk Teletone
Cabinet
Speaker

All Wood Construction

Inside, Spruce. Outside, Walnut.

Beautiful Walnut Finish
IS inches High, ag inches Deep

Teletone Cabinet Speaker pleases the ear with
its sound, delights the eye with its appearance,
and pleases the purse with its price. Beau-
tifully finished in Walnut it stands 15 inches
high and is only 3% inches deep. A hand -
5,1111,` !kW of fiuniture, fits on top of airy
receiving set, or any 3% -inch space.

$32'50 Ready to-'-"" Listen

interior View of Tele:one
Cabinet Speaker

Represents a New Principle
in Sound Wave Conduction

and Amplification.
1 he $0101/1 wave emanating from the
Unit "A" is amplified through the orifice "B"
antil it reaches the rooditeting area"C"whenee
it is again corvine -led to the Pena of greatest
a,nplifiralinn"D."
The interior construction of the Tcletniie is of
scomned spruce. the sonic wood used in vio-
hur-heare tire nivel remnarrf lours of Trfr
tone Wohnit Cabinet-all wood construction
Telefoon. gives yon clarity of tone, large vol
nine, and no distortion at either high or low
tones.

Teletone is all acoustical aehievemeni Mai the
trade arid publir ors quickly acclaiming-and
buying.

71augisiffillitlicalellissiinrenscilmiiille,00191111aunsuall#.1

I

Back of the New
Teletone Cabinet
Speaker is a Powerful
Organization and aa

Sound Policy ofa
a

Dealer Protection
a

a

a
a

EVERY legitimate jobber
and dealer can have con-
fidence in an organiza-

tion headed by such a strong
man as Gen. Hines-confidence
in the product, confidence in
the policy of cooperation with
the jobber, and price protec-
tion to the dealer.

Write or wire us at once for
details of the Teletone Fran-
chise which includes a guar-
anteed advertising campaign
over the local dealers' name
and address.

Advise when you wish to see
Teletone Representative

TELETONE CORPORATION
AMERICA

449.453 WEST 42nd ST., NEW YORK CITY

1

a

a
p

a

a

a

p
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a
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Gould Unipower Prepared
New Product, Which is Plugged Into House

Current. Is Pictured in Home Settings in De-
scriptive Booklet of Artistic Merit

The development of radio sets away from
the mechanical into the artistic has found an ac-
companying movement ill the radio battery
field. The new Gould Unipower battery, made
by the Gould Storage Battery Co., New York,
and which is Plnieged directly into the house
current, is a forward development in the battery
field. It can be installed in the most artistic
furniture and it is not necessary to remove it
for charging purposes. Accordingly, the de-
scriptive tales literature on the Gould Uni-
power is a departure from the catalog of the
past. The newest booklet produced by the
Gould Storage Batters Co. on the Unipower is
particularly artistic in its make-up. The Uni-
power in most of the illustration. is shown in

an attractive home setting and much attention
has been given to the border and type arrange-

ent. A new four -page leaflet for binding in
the jobber's catalog has been prepared by the
company on the Gould Unipower, Gould Radio
"A" and "B" Batteries and Gould "B" charger.

The Gould Storage Battery Co. will exhibit
at the fourth annual radio exposition held at

the Grand Central Palace during the week he-
gifting September 12.

Feature 13rilliantone Needle
Ilrillianione steel needles. made by the W. H.

Renshaw Co., Lowell, Mass., the exclusive sale"
agent of which is the Brillianione Steel Needle
Co., New York City, were featored in a nose
manner at the recent outing of Talking Machin
& Radio Mett, Inc. As the boat sailed up th
Hudson River quantities of balloons bearing th
Brilliantone advertisement were distributed
These balloons proved very popular and kep
the Brilliantone tues,age before all eyes.

How Many Radios in
Your Neighborhood?

500? 1,000? 5,000?
Hmany radios arc there in your

neighborhood? Suppose there arc
only 500. That in itself is a market for
$3,750 worth of Jefferson Tube Rejuvena-
tors!

Every owner of a radio tube set needs a
Jefferson Rejuvenator. Some dealer is get-
ting this business in your locality. Are
you? Your customers are being told about
this important necessity through our Satur-
day Evening Post and other advertising.

The Jefferson Tube Rejuvenator is built for
home use and priced at a figure that's at-
tractive to every radio owner. Used once
a month it keeps tubes at full efficiency, in-
sures uniformly good radio reception and
lengthens the life of tubes.

This valuable home device completely re-
stores paralyzed or exhausted tubes. Oper-
ates on a.e. electric light current-rejuve-
nates tubes in just 10 minutes. Takes large
or small tubes --types 201-A, 301-A, UV -
199, C-299, 5 -VA. Packed four to a car-
ton in an attractive counter display box.
Order from your jobber today.

Jefferson Electric Mfg. Co.
501 South Green Street Chicago, Ill.

Hake,. al le/leased, Radio. Red Ringing and
Tor Transformers: Jeffers,. Spark rod,. far
Automobile. Swim., and Marine Engdies:
JJefferson 0.1 Burner Ignition roils and Trans
efferson

for
IIONIE

I Use

Patent
Pending

Retail Prtee

.5'0
s to to caned.

JEFFERSON
TUBE REJUVENATOR

Keeps radio tubes like new

&kit.. 15. 192.5

The Eagle Charger Corp.
Expands Through Purchase

Buys Entire Electrical Division of the Eagle
Carburetor Co., Including Selling Rights of
Foreign and Domestic Electric Commodities

PIIILAPLI.PIIIA, Pa.. September 9.-The Eagle
Charger Corp., of this city, under the direction
of Maurice F. McCarthy, secretary, has pur-
chased outright the entire electrical division of
The Eagle Carburetor Co., of Cleveland, O.
This purchase includes the well-ktiown line of
Eagle battery chargers, together with the entire
selling rights and sales organization of the

Foreign .d Domestic Electrical Commodities
which have been consolidated into one com-
pany. Headquarters. have been to tablished at
121 North Eighth street, this city.

Frank Holman Joins Sales
Staff of Argus Radio Corp.

The .4rints Radio Corp., New York, manu-
facturer of the Power Electric radio set, has
announced the appointment of Frank Holman
as a member of its sales staff. Mr. Holman was
formerly a member of the firm of Ambler -Hol-
man, log, which manufactured a set of that
name. He brings with him a wealth of expe-
rience in both the manufacture and merchan-
dising of radio and will cover the mid' Vest ter-
ritory for the Argus Radio Corp.

The Argus Radio Corp. will exhibit the Power
Electric radio at both shows in New York and
also in Chicago.

Bristol & Barber Push
Unirad Storage Battery

Bristol & Barber, Inc.. well known through-
out the talking machine industry, as distribu-

,Iso distributing products in the radio field.
They arc placing a campaign at this time be-

ll the Unirad storage battery, which is

plugged in AC or DC current and eliminates
II" and "C" batteries. It is also stated that

the Unirad has been developed to the point
here the hum of the direct current has been

,'direly eliminated. The Unirad is on demon -
oration at the headquarters of Bristol & Bar -
lo r, at 3 East Fourteenth street, New York.

R. R. Wilson Appointed
Okeh Wholesale Manager

R. S. Peer, director of record production for
the General Phonograph Corp., New York, an-
nounced this week the appointment of R. R.
\Nilson as manager of the New York distribut-
ing division of the General Phonograph Corp.,
chose headquarters are located at 15 West
I ighteenth street, New York. Mr. Wilson

eds no introduction to the dealers in metro-
politan territory, for he has been identified with
I he phonograph industry for the past twerve

ars, having been associated with the General
Phonograph Corp. for three years,

Many New Patent Claims
Granted William H. Priess

Following the granting of patents to William
H. l'riess, the well-known radio engineer, by a
number of South American countries, the Priess
Radio Corp. announces the granting of 250

l'riess claims in New Zealand and England.
The Priv, patents cover radio frequency am-
plifiers, both tuned and untuned types: methods
of controlling the amplifiers, construction and
parts and numerous supplementary develop-
ments. All the patents of William H. Priess
arc and will be assigned to the company hearing
his name for a period of len years,
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Model 62 Cabinet same as
Model 61 except 14 inches
bill to accommodate
loud speaker equipped reltb
reproducing malt of highest
quality to matcts true tone
value of resistance coupled
amplifier. 113730

Model 61-Console model of
two..., American valour.
"A. lottery comPartment
hos sliding shelf.
loud speaker same ns Model
61. 1197.50

Judge the New Air -Way
as a Musical Instrument
When you hear the new Air -Way six -tube resistance -
coupled broadcast receiver forget that it is a radio and judge
it for tone, volume, beauty as you would a violin, a piano, or
any of the instruments by which the soul of music is made
audible.

For Air -Way goes beyond the conventional performance of
a radio receiver. It not only brings in a recital or a con-
cert, but it reproduces the identical tone of instrumentation,
and the most elusive nuances of an artist's interpretation.

Air -Way rests its case with dealer and owner squarely upon
this platform: Test the Air -Way in parallel with any radio
receiver whatsoever, at any price, anywhere, under any con-
ditions, and we leave the verdict to you without a word of
argument.

Air -Way is sold under a unique new merchandising policy
that immeasurably benefits dealer and owner. Get the Air -
Way story without delay.

BRIEF SPECIFICATIONS

Circuit (all models) tuned radio frequency with four stages resist-
ance -coupled amplification.. Two tuning controls only; straight
line condensers give uniform separation of wave lengths on selector
dial; wave length range 185 to 550 meters, supplied for either
storage battery or dry cell tubes.
Model 61. Illustrated above. Cabinet selected American walnut,
29P inches long, 11', inches high, 15 inches deep, providing space
foi standard dry "B" batteries -698 50.

Air -Way Electric Appliance Corporation
TOLEDO, OHIO

Export Department, 220 Broadway, New York, N

RADIO RECEIVER
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Otto Heineman Analyzes Phonograph
and Radio Business on the Continent

President of General Phonograph Corp., Just Returned From Europe, Found Improvement-
Guest of Honor at Celebration of Twenty-fifth Anniversary of Phonographischen Zeitschrifi

Otto Heineman, president and founder of the
General Phonograph Corp., returned to New
York on September 3rd. on the S. S. Reliance
after spending several months in Europe. Rec-
ognized internationally as one of the foremost
authorities in the phonograph trade and a keen
student of economic and industrial conditions,
Mr. Heineman's views regarding the phono-
graph industry in Europe are worthy of more
than passing interest. In a chat with The
%Vorld Mr. Heineman commented as follows
concerning the status ol European business
conditions:

"Industrial and economic conditions in Gee.

litany are not, only interesting but very sails -

than assured. The public is buying records
freely, and radio has in no way interfered to
date with the phonograph industry in Germany.
The radio business in that country is done
mostly with crystal sets and it is a rather in
teresting fact that 90 per cent of all the radio
sets in use in Germany are of that type. Broad.
casting has by no means developed as in this
country, and broadcasting is controlled by the
German Government under the same auspices
as the department controlling the postal serv-
ice.

"There is also a very heavy phonograph bus-
iness in Germany, and it is not due to cut

prices. Every member of the German phono

Guests at Twenty.fifth Anniversary of Phonographischen Zeitschrift
-Otto Heineman, pre,ident General Phonograph Corp.; T- Herman Eisner, Artiphun Record, Berlin. 3 -D. W.

Sternberg, British Homophon Co.; a-Barl mlitior Phonographiechen Zeitxhrift; 5-Max Elite,. Wirer,
bum Pkonographischen Zeitschrift, I.- Georg Rothglmser. founder of Phonographischen Zeitscbrift; 7 --Heinrich
Rotligiesser; 8-afar Straus, director Carl Lindstrom A.G., Berlin.

factory, for notwithstanding the fart that gen-
erally speaking the economic situation is by no
means gratifying owing to the lack of money,
there are a number of industries that arc show-
ing marked prosperity. Money rates in Ger-
many are very high with interest running from
12 per cent to 20 per cent, but in spite of these
handicaps I found that the potash industry, for
example, is in wonderful shape and this in-
dustr, has made immense strides in the past

year. The automobile industry is now concen-
trating the greater part of its activities on the
production of low priced cars, and following
America's example, automobiles in Germany
are now being recognized more and more as a
matter of transportation rather than a form of
luxury. The only other industry that is attain-
ing marked prosperity in Germany at the pees
ent time is the phonograph trade and it may
interest the members of the American phono-
graph industry to know that in Germany today
ten inch records retailing at approximately 9-I
cents in American money and twelve inch rec-
ords retailing at about 51.25, are meeting with
tremendous success and practically every record
manufacturer in Germany showed a very

healthy increase in record sales for the first
six months of 1925 as compared with the cor-
responding period of last year. In fact, quite

a number of the companies could have in-

creased their business materially if they wer
willing to let down the bars on credit risks and
accept business which was speculative rathe

BEL-CANTO PRODUCTS
Superior in Material, Workmanship and

Performance- Bel -Canto Adjustable Loud
Speakers, with massive, mahogany -finish cab-
inet, at 517.50. Goose -Neck Fibre Horns, at
$10.00 and $15.00. Loud Speaker Units,
patented Flexible Reed Tone Chamber. The
Bel -Canto Recording Dial, $2.00. With mag-
nifying glass $2.50.
BEL CANTO RADIO 6 TEL EQLTPMENT CO., INC.
672 Broadway New York City

Itatiwally Iitelletell La BalserSisidi Co.. lac.
Home Office: 715 Call Bldg., San Francisco, Cal.

Branches in L. Angeles, Cal.; Portland. Or..;
Segni,VVICOUVeri B. C.; Sall Las Olt,
Utah; Denver, Colo.; Chicago, Ill.; Buffalo, N. Y.;

New York City

graph industry is looking forward to a splendid
season this Fall, provided, of course. that the
money situation will not get more Critical than
it is at the present time. While in Berlin I
made my headquarters at the offices of the Carl
Lindstrom organization and this progressive
company is showing keen activity in securing
valuable additions to the Odeon repertoire
which the General Phonograph Corp. will get
in time for this season's business.

"During my short stay in England I was

delighted to learn of splendid business condi-
tions in the English phonograph trade. This
applies both to machines and records, and in
talking with manufacturers, jobbers and dealers
I found without exception that they were pre
paring for a banner season beginning in Sep-
tember, 1925, and carrying through the Spring
of 1926. With the introduction of new customs
duties in Great Britain on July first, there was
a tremendous importation of phonograph mo-
tors to that country prior to that date and
motors of Swiss manufacture were an import-
ant factor. In common with Germany the rec-
ord business in England is going at full blast
and in this country also I ascertained that
radio had in no way interfered with the steady
progress of the phonograph industry.

"Upon my return to America, I was greatly
pleased to find that important developments in
the industry had been introduced by prominent
American manufacturers and during my con-
ferences with jobbers and dealers the past ten
days I have found a spirit of optimism that is

based on something tangible and worth while.
It seems to be the consensus of opinion that
notwithstanding the keen competition of radio
products, there is a healthy future awaiting the
phonograph trade and the many new features
which have been developed in reproducing ma-
chines and records will undoubtedly stimulate
the phonograph industry as a whole. Our cons.
pony is going right ahead with important and
extensive plans for the coming year and we
expect that the 1925 Fall season will be one of
the most successful periods in our history, and
this applies to every division of our business.
There is certainly no reason for pessimism and

Serreuswe 15, 1925

while my inclinations are always conservative,
I have no hesitancy in predicting a healthy,

prosperous future for the phonograph indus-
try."

While in Berlin, Mr. Heineman was one of
the guests of honor at the celebration of the
Twenty-fifth Anniversary of the Phonograph-
ischen Zeitschrift, an internationally prominent
trade paper devoted to the interests of the

phonograph industry in Germany. This publi-
cation, founded by Georg Rothgiesser, has

been for twenty-five years a vital factor ins the
development of the German phonograph trade
and the celebration of its twenty-fifth anni-
versary was marked by the attendance of prac-
tically all of the prominent members of the

German talking machine industry. Mr. Heine-
man states that a feature of the celebration was
a luncheon for the guests which was note-
worthy for the elimination of all references to
the Eighteenth Amendment and which needless
to say was thoroughly appreciated by all pres-
ent. This luncheon incidentally was one of the
few vacation hours enjoyed by Mr. Heineman
abroad, for outside of a very short vacation in
Switzerland, he was busy throughout his entire
stay in Europe. Mrs. Heineman accompanied
Mr. Heineman on Ms visits to the various Eni
ropean trade centers, and returned with hint to
this country.

Progressive Corp. Named
American Bosch Distributor

Will Handle the Radio Products Made by That
Prominent Concern in a Large Section of

New York State and New Jersey

The Progressive Musical Instrument Corp..
wholesaler of musical merchandise and radio
products, New York, has been appointed whole-
sale distributor of the radio products manu-
factured by the American Bosch Magneto Corp.,
Springfield, Mass., according to announcement
made recently by Edward Biel, radio sales

manager for Progressive. The Progressive ter-
ritory for this line will include New York.
Bronx, Westchester, Rockland, Putnam.
Orange, Dutchess, Ulster, Richmond, Kings,
Queens, Nassau and Suffolk counties in New
Yolk and Monmouth, Mercer, Middlesex, Som-
erset, Hunterdon, Union, Hudson, Essex,
Orange, Warren, Bergen, Passaic and Sussex
counties in New Jersey.

The American Bosch radio products will in-
clude a six -tube radio set, two loud speakers of
the cone type and a battery eliminator. The
sales policy on American Bosch products, ac-
cording to Mr. Biel's announcement, will in-
clude the granting of exclusive dealer fran-
chises with territorial selling rights. Stability
of prier is guaranteed through promise of re-

bates to dealers in case of reduction, although
limited production schedules are believed to in-
sure against that possibility.

The Progressive Musical Instrument Corp.
expects to open in the near future a central
sales office and warehouse in Newark, N. J.,
to serve northern New Jersey.

James M. and T. E. Green, sons of Mrs. I..
M. Green, president of the Silas E. Pearsall
Co., leave the latter part of this month for a
preparatory school at Swarthmore, Pa.

ICA
DIAPHRAGMS

We are the country's largest ntairufactur.
ere of Mica Diaphragms and use only tile
belt high grade,seleeted India Ruby !ilk,
Our direct importations insure prompt
deliveries and our rears of experience
enable us turn out diaphragms of uni.
form qualitto y.
Write us for samples and ....cations.

HIRSCH MICA COMPANY
108713 FLUSHING AVE.

ellOOKLYN.M.Y.
/VA,'



SLFIEMBIR II. 1925 THE TALKING MACHINE WORLD 193

FRONT

ANNOUNCING

The Last

Word in

Radio

Equipment

RADELUXE RADIO TABLE
CONCEALS ALL EQUIPMENT. CONVERTS THE UNSIGHTLY HORN
TYPE LOUD SPEAKER INTO A CABINET SPEAKER INSTANTLY.

List Price $45.00-Liberal Trade Discounts.

TERRITORY NOW BEING ASSIGNED
TO JOBBERS

WRITE FOR PARTICULARS

List Prick.
without
Radio, $2.14)

RIVOL! RADELUXE HIGHBOY
THE. FIRST AND LAST WORD IN COMBINATIONS. ADAPTED FOR RADIO PANELS UP TO

lOx32 INCHES. PLAYS ALL MAKES OF RECORDS. FROM RADIO TO PHONOGRAPH BY

SHIFTING LEVER EXTENDING THROUGH GRILL. AN EXCLUSIVE PATENTED FEATURE.

VINCENNES PHONOGRAPH COMPANY
VINCENNES, IND.

NEW YORE OFFICli I 105 W. 40TH
PHILADELPHIA OFFICE: 31 DP.LONG BLUu
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SENIOR model
Red Mahogany, Brown Mahogany, OAK.

Mr. Dealer
The list price of Outings is their
true value (not inflated value).
The discount given dealers per-
mits them to make money.

You make quick turnover be-
cause of the popularity given
Outings through the great many
thousands in homes today.

and something

NEW! NEW! NEWT!

All Outings juniors and Seniors
are now equipped with a special
tone -arm for playing Edison rec-
ords (no extra cost).

OUTING TALKING MACHINE CO., Inc.
MT. KISCO, N. Y.

Export Department

No. 44 Whitehall Street, Ncw York City, N. Y., U. S. A.

Cable Addreas .OUTING" New York

iroudlan
N. M. WILIJAMN C SONS CO-, LTD.. Toronto. M lonlyeg, Montreal.

Waster fl Ployakte Music'

Outings arc sold in the U. S. A.
through distributors only. To
our distributors it means protec-
tion and co-operation. To deal-
ers it means uniformity of price
and more profit.

Our Ship's Log Reads
Three requests for Jobberships dur-
ing the first week in September.
Three answers.
Three wire orders.
Three ordeis promptly filled.
Three new happy customers.

JUNIOR model
Rol Mahogany, Brown Mahogany and Oak Finishes

Brown, Black and Green Leatherrttes
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Excellent Prospects for Fall Business
Create Optimism in the Quaker City

Distributors Concentrating Sales Efforts in Agricultural Regions-Coal Strike Affects Anthracite
Field-Advance Orders for Fall Delivery Booked --News and Trade Activities of Month

PHILADELPHIA, PA., September 9.-Present in-
dications of coming events in the talking ma-
chine industry are most hopeful and hold forth
brighter prospects for the Fall business. Al-
though the coal strike has materially curtailed
the distribution of both machines and records
in the anthracite regions upstate-although it
is not expected to amount to a serious loss-
with the present conditions up-state-the dis-
tributors have been concentrating sales efforts
in the agricultural districts and inn other indus-
trial sections with very promising results. Rec-

ords were doubled in sales ia the past month
and continue to hold to that record in these
early September days. All the recordings of
goodly volume for this season and numerous
advance orders for Fall delivery already have
been booked.

Accessories dealers, with representatives trav-
eling the Southern States and the Middle West
as well as New York, report that large orders
for all the materials have been listed for deliv-
ery this month and that the dealers are antici
paling an active season in the repair depart
ments because of the renewed public interest in
the talking machines and their allied products.

Unusually Bright Outlook
While the prospects arc brighter than for the

Fall of 1924 there are even inore hopeful expec-
tations for the trade in the advent of the many
new types of machines and records whiCh are
forecast as being the most perfect reproducing
musical and entertaining devices ever marketed
since the talking machine came into existence.
The new products of the Victor Co. and the
Brunswick Co., as well as other types that are
to be introduced this season, are eagerly antici-
pated and the trade believes that they will be of
such marvelous reproducing qualities as to war-
rant a broad revival of interest in tine industry
somewhat like the old-time boom days.

Dealers to View New Victor Line
\Vith this point in view the Philadelphia Vic-

tor Dealers' Association will, in conjunction
with the distributors and the Victor Co., hold
a special meeting at the klanufacturers' Club in
this city, within the next ten days at a date not
yet determined upon, for the purpose of exhibit
ing tile new models and latest departure in

manufacture of both machines and records.

More than sixty-seven dealers from the local
territory will be present at this exhibition, which
has been arranged under the direction of Pres-
ident Homer C. Davis of the Philadelphia Vic
tor Dealers' Association, in conjunction with the
Philadelphia Victor Distributors, Inc., the H. A.
Weynnann Co., local distributor, and the Vic-
tor Co. There will be on display during the
days of the exhibition at the Manufacturers'
Club four or five models of the new Vietrola
and these will be devoted to demonstration con.
certs of both records and talking machines.
Dealers from Philadelphia and surrounding
points, such as Norristown, Chester, Wilming-
ton and other nearby cities and towns, will be
present, invitations having been sent to the
various firms in these places. Following the
city display, the Victor Co. and the two local
distributors will conduct a series of other exhi-
bitions of the new machines and records in the
up -state and South Jersey cities such as Scran-
ton, Wilkes-Barre, Williamsport, Harrisburg,
Lancaster, Atlantic City, Camden and other
leading centers throughout the month.

Regret Departure of A. W. Rhinow
The Philadelphia trade learned, during the

month, of the departure from its ranks of one
of its most popular members who for more than
four years was closely linked with the distri-
bution of the Edison phonographs in this terri-
tory. He is Arthur NV. Rhinow, assistant man-
ager of the Girard Phonograph Co., Broad and
Wallace streets, and although the trade re-
gretted his leaving its fold it had the pleasure of
congratulating I. on his new association as
assistant to the sales manager of the concern
producing Kolster radios. His duties of assis-
tant to Manager C. R. Halley have been taken
over by J. F. Donohue.

Everybody's Starts Aggressive Drive
\Vith the advent of September days the na-

tionally -known manufactures of Hottest Quak-
er main springs, Everybody's Talking Machine
Co., Inc., 810 Arch street, began ant aggressive
campaign for the promotion of the Adler -Royal
radio line. The first steps in this concentrated
sales campaign were taken through the adop-
tion of a broad publicity program which in-
cludes extensive ads inn the daily press backing
the dealers and in. hiding the State of Del.,

ware, Afarylaud, south Jersey. Pennsylvania
and other Eastern points. New Honest Quaker
products, including the Stick -tie, an adhesive
used to attach felts to the turntables of talking
machines. which fills A, loon -felt want In the in-
dustry, have been announced. The other prod-
ucts were the Quaker graphite, spring lubricant;
repairmen's tools, such as pliers, spring shapers
spring vise; Quakercut turntable plush and felt;
diamond points and sapphires packed in cases
and sapphire balls also safely cartoned, the
latter products used with the Edison machines,
and others where jeweled points are required.
The firm is preparing a handsome new catalog
showing more than 4,000 articles used by the
repair and manufacturing divisions of the trade.
The Okeh record department has been ex-
tremely busy meeting trade demands for. Fall.

To Exhibit Brunswick Panatrope
Another phonograph manufacturer whose

newest addition 10 the progress of the industry
along the lines of perfect tone reproduction and
renditions as well as advance in mechanical
operation and equipment will be shown to the
trade during the coining month is that of the
Brunswick Co. In the Philadelphia branch, 40
North Fortieth street, there will be shown for
demonstration purposes only at this time the
Panatrope. The new machines will be exhibited
this month for the first time in this city.

Dealers have been tying up successfully with
the appearance of the screen production of
Charlie Cleaplin's latest hit, The Gold Rush,
and the recording of Abe Lyman's California
Orchestra in which Chaplin appeared as pest
conductor and issued during August. Exten-
sive window displays have been made with this
record of the Brunswick list and newspaper an-
nouacements made through co-operative adver-
tising of the manufacturers with the dealers.
Among the dealers enrolled through the local
branch of the Brunswick Co. during the month
was the Globe Music Shop, of Palmyra, Pa.,
which purchased a complete stock of phono-
graphs. Radiolas and records.

J A. Fischer Co. Busy
Front the Western States and tine sunny

South there were numerous orders for the Val-
ley Forge main springs and repair materials
and parts manufactured by the J. A. Fischer
Co., 730 Market street, in preparation for the
Fall revival in the industry. Travelers for the
firm, just returned, found that business in the
accessory and repair parts fu these sections of
the country has materially increased during the
past month. Irvin L. Epstan, who has been

(Continued on page 196)

JOBBERS
I I

REPAIR PARTS I

1 1

GRAPHITOLEO I

1

1

ALBUMS j

I

i

BRILLIANTONE I

1

1

I

PORTABLES

SAPPHIRES

'TRADE MARK

"Any Part for any Phonograph"
Guarantee Main Springs arc made of the best hardened,

tempered, round -edged spring steel obtainable, and must pass a
rigid inspection before they are packed in individual dust -proof

containers; each box labeled with complete information for your
convenience. We will refund money or replace any spring that

does not give absolute satisfaction.

INSIST ON GUARANTEE MAIN SPRINGS

I
GUARANTEE TALKING MACHINE SUPPLY CO.

109 N. TENTH STREET, PHILADELPHIA
Makers of the Guarantee Portable

JOBBERS

MOTORS

TONE ARMS

SOUND BOXES

ADDATONES

3-IN.1 OIL

ATTACHMENTS
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making the rounds of the West and returning
by way of New York State. encountered a very
optimistic attitude on the part of the dealers
towards the Fall outlook and there was no
hesitancy in placement of orders for the mate-
rials necessary for a fully equipped repair shop
and parts department. William Braiterman, of
the Braiterman & Feddor Co., Baltimore, Md.,
distributors for the Valley Forge main springs
and other Fischer products, visited local head-
quarters in early September and reported that
he had just returned from a tour of the South
with similar good reports.

Another Atwater Kent Winning Product
The first half of the Northwest 'Twilight Base-

ball League has just closed with the Atwater
Kent team in the lead, having a record of six-

The Atwater Kent Baseball Team
teen panics won and only two lost. In addition,
the team has won its first three games in the sec-
ond half and has topped this by defeating sev-
eral of the best .amateur organizations in and
around Philadelphia that are not included in
the league. Their total for all games played
this season is twenty-four won and two lost,
a percentage of .923 against keen competition.
It is noteworthy that all games are played either
in the evenings or on Saturday afternoons, every
member of the team being engaged daily in
the manufacture of Atwater Kent radio mate-
rial. The photograph shows the winning team
taken at the entrance to the factory which they
so ably represent on the diamond.

Thermiodyne Distribution Grows
Increasing sales are recorded for the new

five -tube Thermiodyne radio distributed by the
Cheney Sales Corp., 1015 Chestnut street. This
new type radio is built with the single dial
control, has a two -stage thennionic frequency,
detector and two stages of audio frequency and
is constructed in a mahogany cabinet, 24 x
17 it 12% Mches, of the table type. Presi-
dent G. Dunbar Shewell, of the company, made
a business call at the Boston offices during the
month and found very satisfactory advance Fall
business in the Hub headquarters.

Opens Radio Department
The South Ninth Street Talking blathits

Shop, of which Joseph Corolei is now sot,
proprietor, has added a radio department ss ith

the RCA and Fada sets. This firm has been
enjoying very prosperous Summer sales of the
Victrola and records.

E. V. Berger in New Post
Edward V. Berger, for years associated with

the Talking Machine Co. as manager of the
Germantown and Lehigh avenue store, has

joined the J. R. Wilson Co. as manager of the
Victrola department of the store 1710 Chestnut
street. Before joining the Talking Machine Co.
lie was on the salts staff of the Strawbridge &
Clothier department store. bliss Marian Mills
will continue to head the record department and
musical instrument section.

Rustled to Supply Demand
The holidays and their bustling business w,

recalled in the mid -Summer months sales oi
the Philadelphia Victor Distributors, Inc., 835
Arch street. The wholesale quarters were kept
on a day and night operation basis getting out
the shipments to the dealers. The only han-
dicap was inability to secure some of the models
of popular and highpriced types which the Vie

for Co. could not supply. The July and August
sales were better than any December month
hi the history and the record sales had dou-
bled. Secretary -Manager Frank B. Reineck
spent his vacation days sightseeing in the Ca-
nadian resorts along the Niagara Falls border,
Toronto and Hamilton, Ont., stopping over in
Buffalo long enough to pay respects to the
local distributors of C. N. Andrews Co.

Guarantee Co. Starts Drive
A Fall ad campaign has been planned by the

Guarantee Talking Machine Supply Co., 109

N. Teetth street, for its accessories and parts
and the Guarantee main springs. It will cover
a circularizing of the industry, in addition to
press and trade journal ad campaigns. Sales
Manager E. Bauer, who bas been going through
the Sonthern States for the firm, came back
with a well -filled order book and reports of
good business everywhere from that section of
the country. The sales of the Guarantee port-
ables continue very good despite the closing
days of the Summer when the demand is on
the waue. William H. l'osner, of the firm, made
\Vildwood the scene of his vacation pleasures,
spending several weeks there with his family
in the month of August.

H. A. Weymann & Son Prepare for Fall
The sales promotion department of H. A.

Weymann & Son. Inc., Victor distributor, has
issued a number of genuinely helpful communi
cations to its dealers during the past month.
One of the letters visualizes for the dealers the
intensive activities of the Victor Co., in prepar-
ation for a big Fall season with its new line..
Dealers are urged that full sales pressure be
brought to bear on the sales of styles of Vic
trolas which are still available. The impor-
tance of clearing up the old line in anticipation
of the appearance of the new models is stressed
and H. A. Weymann & Son are prepared to
wholeheartedly co-operate with its many deal-
ers in the accomplishment of this object.

Jones -Beach Staff Discuss Kolster Policies
Considerable enthusiasm was manifested by

the entire selling staff of Jones -Beach Co., Phil-
adelphia radio distributor, following an inter-
esting meeting which 11. H. Southgate, as-

sistant sales manager for Kolster radio, ad-
dressed at the Philadelphia offices on the eve
sing of August 14.

C. E. Ludovici, president of the Jones -Beach
Co., presided at the meeting and outlined plans
formulated for the coming season. Sample

models of the new Kolster radio were shown

and after a brief inspection were given a unan-
imous vote of approval by those present. t.

Mr. Southgate addressed the meeting and de-

scribed at length the intentions of the Federal

Telegraph Co. and the policies decided upon,
laying particular stress upon the merchandising
possibilities of Kolster radio and the policy of
limiting dealership representation upon the ba-
sis of population.

He outlined also, in detail, the tremendous
advertising campaign about to be launched, and
the numerous plans in preparation for backing
up those in the field, all of which promise an
assured and stable future for those who align
themselves with Kolster radio under the pres-
ent arrangement.

Opens Complete Repair Department
A repair department and other innovations

have been made in the talking machine busi-
ness of the well-known south Philadelphia
dealer A. J. %Vhartnaby, who conducts a Co-

lumbia phonograph retail shop at Third street
and Snyder avenue and is one of the largest
retailers in that section of the city. The re-
pair department in the rear will carry a com-
plete line of the Guarantee parts and acces-
sories.

Velvaloid Cleaner Popilar
The Velvaloid record cleaner, which was

originally produced as an advertising novelty,
has securely taken its place in the talking ma-
chine field as a staple. This wu pointed out
by J. Abrahams, president of the Philadelphia
Badge Co., makers of the Velvaloid cleaner. In
substantiation of this statement Mr. Abrahams
referred to the sales volume of Velvaloid rec-
ord cleaners, which is even ahead of that of
last year. It is expected that the Fall and holi-
day orders for this record cleaner will make
this year a banner one.

To Exhibit at Radio Show
The Louis Buehn Co., of 1025 Arch street,

of radio sets and accessories, will
be well represented at the forthcoming radio
show to be held in this city. This company
has arranged for considerable space and will
attractively display the Atwater Kent line,
Pooley cabinets and other lines which it dis-

tributes.
T. W. Barnhill in Bermuda

T. W. Barnhill, president of the Penn Phono-
graph Co., accompanied by Mrs. Barnhill and

(Continued on Pane 197)

INetrola Na. 1-1
Mob Filoiolo

A Victrola
for

Fifteen Dollars
A good machine to feature

in the summer time

Every sale of a Victrola No. 1-1 increases your
Victor Record business and furnishes a prospect
for a cabinet type Victrola.
We are prepared to make immediate delivery
of this type.

HANVEYMAINN & SON,INC.
1108 Chestnut Street-Philadelphia, Pa.

VICTOR WHOLESALERS
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r branch in Berlin. In 1900, when the Euro.
'sun headquarters of the company were trans.
ferred to London, ND. Dorian se2b appointed
European general manager, with direct super

capitaof branches in many other European
ls. He returned to the United States in

1909 to build up the Dictaphone organization
and the phenomenal success which that company
has since enjoyed stamps hint as one of the
foremost executives in the industry to -day.

Mr. Dorian, in his position as assistant to
President Eckhardt, will enjoy ass even wider
scope for his unusual executive ability and broad
knowledge of basic merchandising principles in
the constantly expanding field of Music blaster
activities.

334" in Diameter. Patented. (M.

If you break down sales resistance 50% of a sale
is c msummated. GOOD WILL helps to do this.

Velvaloid Record Cleaners Create Good Will
Order for the fall. Every little bit helps. The Cheapest
and Best GOOD WILL advertising you ever invested or.
A trial will Prove it.
Dealer's ad beautifully imprinted on the Pyralin top as
Ire wants it. The cleaning surface is Pyle Plush in as-
sorted shades.

Order direct or users your jobber. .1 'ample for du. asking

PHILADELPHIA BADGE CO., Maaolactorett & Exporters
942 Market Street Philadelphia. U. S. A.

daughter, is spending a well-earned vacation
amidst the many attractions that are to be

found in the Bermudas. He expects to return

after several weeks well equipped for what is
expected to he a banner season for the Penn
Phonograph Co.

Important Music Master
Post for Frank Dorian

Made Assistant to Walter L. Eckhardt, Presi-
dent of the Music Master Corp.-Wide Scope
for His Marked Executive Ability

PIIII.ADELPHIA, PA.. September 8 --The Music
blaster Corp., of this city, has announced the
appointment of Frank Dorian to the position of
assistant to the president, Walter L. Eckhardt.
Mr. Dorian joined the blusic Master Corp. Jan-
uary I, 1923, and seas sent to the Pittsburgh
headquarters of the corporation, frmrs which of-
fice fin has been transferred to Philadelphia.

He brought with him a valuable experience
gained its more than thirty years of activity in
the talking machine industry. For several years
he served in an executive capacity with the
Colombia Phonograph Co., ire., where he came
in close contact with President Eckhardt during
the latter's long association with talking -ma-
chine interests, and became thoroughly familiar
with the Eckhardt policies which have brought
the Music Master Corp. to its present high place
in the radio field.

Mr. Dorian needs no introduction to the talk-
ing machine industry. He has been prominently
connected both here and abroad its its develop -
meta from its earliest days. He started Isis

work in the commercial phonograph division of
the Columbia organization when this company
was devoting most of its energies to the devel-
opment of the commercial gramophone imottdial

for the us rt of court reporters, official stenogra-
phers, etc. He rose rapidly with that company
through positions of increasing retporeibility

Frank Dorian
a d importance. Mr. Dorian later established
th first Foropt .n lirsnob in 1'46, of 11,2 Collin

RADIO
Cy H_---__

+Lott_ pmpy!"- RADI 0

All Good-None Better

PENN PHONOGRAPH CO.
Wholesale Distributor

913 Arch Street Philadelphia, Pa.

Everybody's Co. Introduces
"Stick-ite" to the Trade

New Honest Quaker Product for Use in Al
ladling Felts to Talking Machine Turntables

PHILanctest IA, PA., September S.-Everybody's
Talking Machine Co., Inc., of this city, which
has already nods an

tit
reputation

rh 'horn the trade for its Honest Quaker
main springs and talking machine repair ma-
terial, has announced a new Honest Quakes
prodnet. It is called Quaker Stick-ite. It is
stated that Ibis eery product solves the problem
of attaching turntable felt: to turntables. II
was found that snarly dealers and repairmen
were using ordinary shellac, which was not sat-
isfactory.

Philip Grabuski, president. and Samuel Fin-
grutd, viev-presit:ent and treasurer of the Every-
body's Co., succeeded in interesting a prominent
chemist in this problem and finally, after a non-
srderable investment, succeeded ill eeiting, the
formula used in the formation of Quaker Stick -

Ste Sir. Fingrutd, im commenting on the
Quaker Stick -ice, staled: "It is a product in
which we take extreme pride and one which we
are proud to associate with our trade -mark
-'Honest Quaker.'"

Front early reports it woold seen] that
Quaker Stick -ice has already developc d for it-
self a considerable market and that it will not
be long before this will be found in the repair
department. and on the shelves of prominent
dealers throughout she country.

Philco Power Socket Units
Are Introduced to Trade

PHILAIIELPHIA, PA., September 8.-Simplicity of
operation is a factor which is expected to play
an important part its radio sales during the
coming season. This is in marked variance
from the original sales points used in the mer-
chandising of radio sets where the book -up
and other technical points wore featured.

It seas with this point in vices' that the Phila-
delphia Storage Battery Co., of this city, re-
cently introduced its new socket power units
to take both "A" and "It" current direct from
the electric light wires.

One switch on this new power unit controls
everything-"A" power, "It" power, even the
radio set itself. Snapped "on" it permits a

strong uniform Rose of both "A" and "B" power
and snapped "off" the power is shut MI and
accordingly the set is silent. This has elimi-
nated recharging and the renewing of wornout
dry cells.

The Philadelphia Storage Battery Co. re-

ports that a decided demand is being received
for the three general types of Philo, socket
powers which are: socket power "B" to replace
"B" batteries; socket power "A" to supply fila-
ment current at six molts for all sets having
standard storage battery or fire -volt tithes; and
socket power "AB," which is a combination fila-
ment current and plate current supply for the
Itadiola super -heterodyne arid other receiving
sets employing so-called dry cells or three -volt
tubes.



198 THE TALKING MACHINE WORLD SaDIENDED IS, 192E.

THE MANUFACTURERS OF THE FINEST LOUD SPEAKERS AND PHONOGRAPHS USE

MC PHRA GMS
THEY BRING OUT

The Purest Tones
The Subtle Overtones

The Delicate Shadings
The Absolute Reproduction of the Voice, Instrument and the Ensemble

Diaphragms made of substitute materials do not attain the same results
WHY NOT HAVE THE BEST?

Write for Samples and Prices
WILLIAM BRAND CO., 27 E. 22nd Street New York City

emofere.r.r. .1 Mica Diaohroms. Oil Ttatin and /..0.ein. Melavisl l'ot the Rod:. £1.trieol T..d.

Australian Factory for
Columbia Phonograph Co.

New Plant to Be Devoted to the Manufacture
of Phonographs and Records for Trade in
the Antipodes-To Record Local Artists

LONDON, ENGLAND, August 19.-Formal an-
nouncement was made to the British associates
of the Columbia Phonograph Co. at a luncheon
at the Savoy Hutel here yesterday of the com-
pletion of plans for a new phonograph and
record factory with most modern equipment
to be opened in Sydney, Australia, to take care
of the grosving demand for Columbia products
in the Antipodes.

The matter was considered of such importance
that all the leading officials in London of the
Australian Commonwealth were present at the
luncheon under the chairmanship of the Hon.
Sir Arthur Cocks, Agent General for Ness South
Wales. There were also present: Col. R. Eccles
Snowden, Agent General for Tasmania; C IS

Rushton, Esq., Secretary for Agent General for
West Australia; Hon. J. L. Price, Agent Gen-
eral for South Australia; Hon. J. Huxham,
Agent General for Queensland; Sir George
Croydon Marks, chairman Columbia Grapho-
phone Co., Ltd.; Percy Pitt, Esq., Managing
Director Covent Garden Opera, and all the rep-
resentatives of the Australian press in London,
including The Adelaide Register, Australian
Press Association, Sydney Sun, Melbourne
Herald and Melbourne Argus.

The manager of the new factory will be Harry
Parker, who has represented the Columbia Co.
in Australia for over seventeen years.

The company's Australian factory will not
only manufacture phonographs and records from
matrices supplied from the Columbia Co.'s rep-
ertoire, but will also record Australian artists in
their successes locally.

0. W. Christian Appointed
Piano Mgr. of Landay Hall

0. W Christian, for many years connected
with the piano trade in the metropolitan district
and until recently manager of the Saul flirns
establiFtlunent on Fifty-fifth street, has been ap-
pointed manager of the piano department of
Landay Flail. ?Jr. Christian, in addition to his
wide experience in the merchandising of pianos,
is a musician of rare talent, having studied in
several of the great European universities. His
extensive merchandising experience covers both
the retail and wholesale field.

COTTON FLOCKS
Air fleeted. all Mimic. Ionian matter eliminated

fee

Record and Radio Olsoshicieries

THE PECKHAM MFG. CO. attItt,tr

Speciale and His Orchestra
Recording for the Edison Demonstrated to Jobbers

First Record by Carlton Terrace Orchestra Ap-
pears in September List and Makes a Most
Favorable Impression

One of the latest additions to the growing
list of Edison artists is Mike Speciale and His
Hotel Carlton Terrace Orchestra, which has
taken rank among the more popular organiza-
tions supplying dance music in the metropolis.

New DeForest Receivers

New Line Described as Wedding of Science and
the Arts-Demonstration Is Culmination of
Three -Day Jobbers' Sales Conference

On Wednesday evening, September 9, the Dc
Forest Radio Co. showed and demonstrated for
the first time the new De Forest W-4 Broadcast
receiver operated by the Weagant circuit, a de-
velopment of Roy A. Weagant, vice-president

Mike Speciale and His Hotel Carlton Terrace Orchestra
ILe tir,t record by Speciale and his orchestra

appears in the September Edison list, and both
dealers and public have seen fit to comment
upon the excellence of the music and particu-
larly upon the infectious rhythm that is ap-
parent therein. It is planned to issue other
records by Mike Speciale and His Ordsestra at
frequent intervals.

Metropolitan Dealers View
the New Victor Product

New York Wholesalers Conduct Private Meet-
ing at Waldorf-Astoria Where John G. Paine,
of the Victor Co., Makes Address

At a meeting sponsored by a number of Vic-
tor wholesalers in the Ness York district, held
at the Waldorf-Astoria Hotel on Friday, Sep-
tember II, there Was displayed and demon-
strated to a number of prominent Victor dealers
in the metropolitan district one of the new Vic-
tor instruments of the "Orthophonic" type, em-
bodying a number of new principles but not
using electrical impulses.

The meeting, a private affair, was addressed
by John G. Paine, of the Legal Department of
the Victor Co., who outlined something of the
other products in preparation by the Victor
Co., and of the company's plans.

It is understood that the employes of the
various dealers will be given an opportunity to
use the new instrument and learn of its details.

The Hunter Music Co., Dayton, O., was re-
cently incorporated

and clnef engineer of the company. The demon-
stration seas given for the benefit of Dc Forest
jobbers, who attended a three-day sales confer-
ence, and the press, held at the Waldorf-Astoria
Hotel, New York City. The demonstration was
preceded by a dinner, at which were present
the jobbers and their representatives.

H. L. Lamphear, the directing head of the
Dc Forest Radio Co., acted as master of cere-
monies, introducing Roy A. \Veagant, who de-
scribed the ncw ciressit as the wedding of the
sciences and the arts, the art referring to
the tuusic reception through the circuit and to
the specially designed cabinet which encloses
it, by Elbert McGran Jackson, the painter,
sculptor and architect, who also spoke briefly.

Smaller models of Dc Forest receivers were
also displayed in a specially arranged room.
TWO of the models, the five and six -tube, being
encased in the new cabinet designs arranged as
an exquisite setting for the De Forest cone -type
speaker, the cabinet and mounting being de-
scribed as the Renaissance type.

The new sets brought forth musical reproduc-
tion and the speaking voice with lifelike ac-
curacy and aroused intense enthusiasm among
the Dc Forest jobbers.

The De Forest Radio Co. has licensed the
Colonial Radio Co., Long Island City, N. Y.,
and the Sparks-Withington Co., of New York,
to use the new Weagant circuit.

Mrs. Arthur Hamilton, wife of Arthur Hamil-
ton, formerly connected with the Silas E. Pear-
sall Co., died recently at Atlantic Highlands,
N. J., where site seas spending a vacation with
her family.
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Better BECAUSE IT'S Practical

The Greatest
Loud Speaker
Value Today

Considered only as
a piece of furniture
or only as a loud
speaker the Console
Master Speaker ts

worth the money.
But as a combined
cabinet and speaker
it is the greatest loud-
speaker value today.
The loudspeaker is

concealed behind the
silk covered grill and
has a beautiful natu-
ral tone of great vol-
ume.

The Console Master Speaker
with the wain, front, showier, the exceptional',
spacious battery comportment, which will hold an
.A.. battery. n charger, ao0 2 dry or wet "A'
batteries, besides the built-lu loudspeaker.

Retail Price $49.50
Complete with Loudspeaker

(a.drustable Unit)

The
Console
Master
Speaker

for any Radio Set

An Unusual
and Exclusive

Feature
The Console

Master Speaker with
a front that may be
opened to give con-
venient and quick ac-
cess to batteries and
speaker. This is our
own exclusive origi-
nation, and strong
patent claims protect
it.

In 2 -tone mahog-
any or walnut.

Either way a beau-
tiful piece of furni-
ture.

The Console Master Speaker
snowing the (toot let down, allow tog convergent
and quick access to batteries sod speaker, usioe
the front as u shelf or tray.

THE MOST PRACTICAL CONSOLE SPEAKER
Just a pull of the handle and ALL the batteries, charger,
and loud speaker unit are within immediate reach.

ORDER FROM YOUR JOBBER FULL TRADE DISCOUNTS

CONSOLE MASTER SPEAKER CO.
15 East 40th Street, New York
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Miller

Amplifying Horns
37 different models

Others in process of development

rc

/0

Made to fit your cabinet.

One by one radio manufacturers are
adopting Miller horns as standard equip-
ment, until now Miller is the largest pro-
ducer of amplifying horns.

Made of composition rubber, which is
practically inert, the delivery of tones is
faithful and accurate from a Miller horn.

Miller Radio Horns are produced in
large volume, and the price, as a result, is
competitive.

Send us your specifications and we will
be glad to send you a sample for your in-
spection.

There's a Miller horn to fit your cabinet.

Write for more information.

The Miller Rubber Company
of N. Y.

AKRON 0I-110

Deliveries of Ne Priess
Receiver Now Being Made

"Priest Straight 8", an Eight -tube Set. Loop
Operated. That Is Particularly Built for Dis-
tance Ability-Made in Two Models

Deliveries of the 71ew "Pricss Straight 8.

the latest development of William H. l'riess,
manufactured by the Priess Radio Corp., New
York City, are nosy being made. This latest
Priest conception of a perfected receiving set
is an right -tube product, loop operated, devel-
oped with particular attention to its distance.
getting ability. In fact, this latter feature will
he one of the captions of the Priest Fall ad
vertising, publicity and exploitation campaign.

The nett. "Priess Straight r is housed in two
models, a table model with exterior loop opera-
tion and a console model enclosing the loop.
rotated by a knob, on the panel with built-in
load speaker, compartment for batteries. etc.
The cabinet work of both models is of the same
design and dimensions that proved so popular
in former Priess sets. There is a single tuning
control with visible wave length indicator grad.
nated in one meter division and other simplicity
panel controls.

The Priess sales policy gives complete dealer
protection, standard discounts, and other lea.
tures of best business practice. The company
won particular honor early this year when it
withdrew from the market hundreds of Priess
sets giving full allowance to its distributors
and dealers and assuring protection against loss.
Its latest product is being marketed along the
same high standard lines with protection gov-
erning clauses written in the distributor and
dealer contracts.

Pfanstiehl Distributor
Moves to New Quarters

The radio division of the International Clear -
Mg House, New York, Eastern distributor of
the Pfanstield radio receivers, made by the

Pfanstichl Radio Corp., Chicago, recently moved
to new and larger quarters at 303 Fifth avenue.
New York. This move was made necessary by
the increase of business, and E. L. Brown, sales
manager, states that orders for the Pfanstiehl
product are coming in in a most satisfactory
fashion. The Pfanstiehl line of receivers, which
includes six models with a wide price range,
will be cm exhibit at the current New York
Radio Show and Manager Brown and members
of his sales force will be on hand to demon.
strafe the instruments to visiting dealers.

William C. Zabioskie, formerly connected
with the metropolitan office of the Brunswick
Co., recently joint d the sales staff of the Inter-
national Clearing House and will cover the
Manhattan and northern Jersey territory. John
S. Constance, New York State representative,
is at present covering the territory in the vicin-
ity of Buffalo and reports exceptionally fine

progress in securing high grade representation
for the Pfanstiehl line.

Gilbert-Keator Dinner to
Display Kolster Radio

The Gilbert-Re:0°r Corp., 135 Fifth avenue,
New York City, the well-known distributing
organization. has arranged a dinner at the

Hotel Pennsylvania, New York City, on the
evening of September 15. at which time a dis-
play of Roister radio sets will be shown. This
line was recently taken over for metropolitan
distribution by the above organization. Both
Charles W. Gilbert and Randall M. Realm., the
executive heads of the GilbertKeator Corp.,
and pioneer radio men, are enthusiastic over the
possibilities in the Roister sets.

the Hannibal Music Co., Hannibal, Mo., re-
cently moved to nest and larger quarters at 100
South Main street.

ILSLEY'S GRAPHITE PHONO
SPRING LUBRICANT

Holey% Lubricant makes the Metre malts toad.

In tampered in the proper .re.be.
will not ntn

ub dry
parted in

beeorne ilia, re rancid Rl1111111.0 inPerurane Is
for dealer..

Ibislubricant it Ai. PYI all,, not to
...rail at 25 eenm each unitot tbr track name of

EUREKA NOISELESS TALKING
MACHINE LUBRICANT

Wear der rrrrr I reopneenow m to.
11.5LEY-DOUBLEDAV & CO.. 229.231 From SL. MerTerk

Important Additions to
Grebe Synchrophase Sets

Wave Length Range Extension Circuits and

Other Features Included in 1926 Models Just

Introduced by A. H. Grebe & Co., Inc.

A. H. Grebe & Co., Ine., of Richmond Hill,
N. Y., have annonneed several important addi-

tional features in the Synchrophase for 1926
The main items comprise wave length range ex-
tension circuits which give a complete tuning
range of front 550 meters to 150 meters and a

tone coloring circuit or "rotor -tour" for Ater.

Synchrophase Period Console

ing thi character of the received speech Or
music. The wave length range has been divided
so that the dial scale is first utilized on the
range of 240 to 550 meters and then through
the action of an automatic switch the same dial
is made to function on the lower range down to
150 meters. With the inevitable extension of
the broadcasting range below 200 meters it
would seem that the Synchrophase is prepared
for the future.

The tone color circuit or "color -tone" seas
devised to suit the individual preference of tone
reproduction and bring out the best qualities
of the loud speaker. This makes possible the
control of tone froin the set itself. Other fea-
tures include the flexible unit control arranged
to permit all three dials to be operated together
or any of them separately at will. An indirect
lighting scheme has been provided which illu-
minates the master dial and gives visible indi-
cation that the set is in operation. A fuse lamp
for the protection of the set and "B" batteries
against the ill effects of defective vacuum tubes
completes the list of improvements incorporated
in the 1926 Synchrophase.

Douglas Rigncy, general manager of A. H.
Grebe & Co., Inc., reports that it has come to
the attention of the company that several manu-
facturers are using the words "Binocular Coil"
in referring to their apparatus. Mr. Rigney
points out that trade mark rights of the word,
"Binocular Coil" had been granted A. H. Grebe
& Co., Ine., as evidenced by the United States
certificate of registration No. 199,325 dated June
9, 1925.

Incorporation

Mayers Music Shops have recently been

granted a charter of incorporation to operate
in New York City. W. Mayers, M. E. Lopin
and J. S. McSheehy are the incorporators.
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The
Grea

est NI
sical

Insto.raeas

aniorg
Radio

Receiver

irille,relare ten different
,ev.sfrirsh.19,5.1526. th 11,

machine
intern; t"o"iiheliZlekint

clime trade.

Complete booklet m, r. illt I

Day royal, 5 -Tutee. D'
plea Circuits Pre -logged.

Single Dial Control.
$300.00

5.1:ireany Vertical Type 10...4
Winn. Gaud On"""".".

Panel Illuminated.

yOU cannot nell .1 violin on ii.
beauty of case. You cannot nell
a radio receiver even on no won-

derful an ability an picking sound nut
of the invisible air.

A radio receiver in only an good as
its tone.

Yes, the Day -Fan is wonderfully
easy to operate. Yen, the fivelishe
Day -Fan has single dial control. Yen -

the company behind it ban been mak-
ing electrical inntrnmentn for more
than thirty -nix years. Yes, Day-Fati
in so exactly made that it ban the
station numbers right on Ito dial. and
you just turn to therm Yen, all won.
derftel. All finite necessary in radio.
Good points. Essential points.

A man comes into your store.
"Someone playing one of your
pianos?" he nays.

You point silently to the Day -Fan.
"That sound from a radio?"
"Thais the receiver for me. -
A radio receiver is only as good as

On tone. We claim DayFan tone i-
the true musical tone with full over -
!Mien. hetter than any other receiver
made, regardless of price. Make th.
Day -Fan meet thin standard. It nil

The Dayton
Fan & Motor Co.

Dayton, Ohio

For More Than 36 Years
Manufacturers of

High Grade Electrical .1pparains

D_.a.scraft, 5-Tulte, Single Dial

Extra.Lg Com-
pletePeLentnaIt."4208.111:05".with $165.00

I
thisgrand, 5-Tinhe. Sing le

Dial Control. 8195.00

cirop
Front Two Ton ks.

itittolY Cabinet with %I I
for It Battens. "'""

Daiytonia. 5.Tubc, Single
Dial Control. 8300.00

Complete milli All II" r'e

and Charger but No Titt'b'es!
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FOX TROT
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Joe Burke's New

Hit/
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Can't Go Wrote,
Any 'FEIST' Sone

OU GOTTA

KNOW NOW
FOX TROT

A New CF:rdy Idea
Gus hah11.! Walter

Donaldson

1M TIRED
OF EVERYTHING

BUT YOU'
A Great follitor ballad
Mth a Fasciii4Ing Rhythm

ISHAM JONESIf "

E. W. Guttenberger in
Important Columbia Post

Succeeds Kenneth Mills, Resigned, as Man-
ager-N. B. Smith, Formerly With General
Phonograph Corp.. New Assistant Manager

The Columbia Phonograph Co., New York,
announccs the resignation of Kenneth Mills,
who for a number of years has managed its
New York branch at 121 West Twentieth street.
Mr. Mills is leaving New York to locate in
Miami, Fla., where he has real estate in tcrests
of importance. He leaves the Columbia Pho-
nograph Co. with the best wishes and cordial
good feelings of his associates and friends in
the executive office and in the New York
branch.

E. W. Guttenberger, who, while a stranger
to the New York trade, has had many years'
experience in the phonograph business, has been
appointed to succeed Mr. Mills as manager of
the Ness York branch. He has met with sue.
cess in different sections of the country work-
ing with the Columbia Co. and with Victor
jobbers.

Associated with Mr. Guttenberger will be

Norman B. Smith as assistant manager. Mr.
Smith is well known to New York dealers, as
for some time past he has been connected with
the General Phonograph Corp. as manager of
its wholesale branch in New York City.

Purchase Huge Truck to
Speed Radio Deliveries

Radio Master Corp.'s New Truck Has Capacity
of Sixty Standard Size Console Phonographs
-Solves Rush Season Delivery Problem

-Si huge automobile truck, probably the largest
in use in the talking machine and radio fields,
was recently purchased by the Radio Master

Al4P4

JeliW''

WANT YOU'
ALL FOR ME

PafFugrrkgiad
CHE STEd COHN
MARK FISHE

ED MILLE

of which can hardly be eNti.s.a ted from the ac-
companying photograph, is in line with the
company's policy of giving its dealers the ut-
most in service.

Jewett Distributing Co.
Exhibits New Products

New Model of Jewett Receiver and Cone Type
Loud Speaker on Exhibit at Radio Fair-Ap-
pointed Distributor of Storad Batteries

The Jewett Distributing Co., Inc., of New
York, distributor of Jewett product= in New
York City, Brooklyn, Long Island and northern

Charles W. Noyes

New Jersey, recently announced through
Charles W. Noyes, president of the company,
its appointment as exclusive distributor in the
metropolitan territory for the Cleveland En
&meting Laboratories. Cleveland. 0., manufac-

turers of Storad radio
batteries.

The Jewett Distrib
uting Co. has advised
the dealers in its ter-
ritory of the display
of Jewett products
which will be held at
the Radio Show now
in progress at the

258th Field Artillery
Armory, New York.
Two new instruments
will be featured; one,

Radio Master Corp.'s New Truck a Jewett radio receiv-

Corp. of America, of Bay City, Mich., to faciii ing set and the other, a speaker of the cone
tate deliveries during the rush season to De type with a semi -adjustable unit.

troll, Toledo and other nearby points. The Mr. Noyes has undertaken in behalf of his

capacity of the truck is approximately sixty company, an intensive sales- and advertising

standard size console phonographs or radio campaign for the purpose of familiarizing deal.

c.binets. The purchase of the truck, the size crs with the Jewett products.

KINKY
KIDS

PARADE"
FOX TROT

NOW/ Different/ Abe/
GUS KAHN

WALTER DONALDSON

cars

MacKenzie Radio Corp.,
Zenith Jobber, Incorporated

New Corporation Purchases Stock and Good
Will of W. MacKenzie-Offices and Display
Rooms Artistically Equipped-M. W Crad
dock Appointed General Manager

The Al acKenzie Radio Corp., 35 West Thirty-
first street, New York City, was incorporated
on September 2 under the laws of the State of
New York, and has purchased the stock, good
will, fixtures and contracts of \V. MacKenzie,
formerly located at 534 Sixth avenue and a

jobber of Zenith receiving sets and other radio
products. The officers of the new company are:
R. Corwin Klugh, president; ht. E. Schaefer,
vice-president; Irvin C. Garverick, secretary and
treasurer. The officers constitute the board of
directors and own all the stock in the company.
M. W. Craddock, formerly associated with the
Dr Forest Radio Co. and well known in the

radio industry, has been appointed general man-
ager of the company.

The offices of the company have been

equipped in an original and distinctive way and
arc ready for Radio Show visitors. One of the
showroom, is elaborately equipped as a draw-
ing room and has been furnished at a cost of
$10,000. There is only one instrument displayed
MI this room, a deluxe Zenith set, the purpose
of the display being to give dealers an oppor-
tunity to visualize the appearance of this hand -
sonic instrument in the home of a prosperous
citizen. A second showroom will feature the
other products distributed by the MacKenzie
Radio Corp., including the complete Zenith line
and other lines to be announced very shortly.

D. F. Goldman Reports Big
Demand for Company's Line

David F. Goldman, president of the North
American Radio Corp., Ncw York, metropolitan
distributor of the Music Master and King radio
lines, reports exceptional business in both lines
with a good demand for all other products dis-
tributed by the North American Radio Corp.

"Burt built" cabinets made by Burt Bros.,
Inc., Philadelphia, adaptable to any radio set
have been added to the line. Four models will
shortly be ready.

Entertains Radio Dealers
The Sunbeam Radio Corp., New York, manu-

facturer of Akradsn radio receiving sets, enter-
tained members of the radio industry and rcpt..,
sentatises of the press at a dinner during the
week of the Radio Show. The dinner was held
at the Empire Hotel, Broadway and Sixty-third
street, New York The dinner was followed by
entertainment.
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See how easy it is
to tune in distance

ONE tuning control with a
visable wave length indica-
tor graduated in one meter
divisions

WHEN you demonstrate the Priess Straight
Eight, note how the prospects attention

will focus on the visable wavelength indicator.
No multiplicity of tuning controls. No meaning,
less numbered dials. No logs to keep. Turn the
indicator to the wavelength of the station you
want to hear.
The interest of your prospect in this simple
tuning feature will turn to amazement with the
outstanding distance performance of the set.
Sales are made by the remarkable case and the
great volume with which far distance stations
are brought in.
The great distance range and unusual volume and
clarity of the Priess Straight Eight is due to the
use of a revolutionary principle never before used
in radio. No other set even approaches its great
radio energy amplification -an amplification of
over 4,000,mo before the detector. After its per-
formance you will measure every other set by
the new standard the Priess Straight Eight has
established.

Our liberal discount, plus full protective features
will interest progressive dealers. Write or wire
us to arrange for the earliest possible demon.

 stration by our distributor in your territory.

III IERESS RADIO CORPORATION
693 BROADWAY WA -2M NEW YORK.N.Y.

STRAIIGHT
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2J. B. Price Home From
an Extended Trip Abroad

Sales and Advertising Manager of Neufeldt &
)(titmice. Manufacturers of N & K Loud
Speakers, Visited Factory and Branches

J. B. Pricc, sales and advertising manager of
the American division of Neufeldt & Kuhnke,
manufacturer of N & K loud speaker units, loud
speakers and head phones, returned to his desk

THE TALKING MACHINE WORLD SF Pir. /411EP 15. 1925

J. B. tee
recently after spending several months in Eu-
rope. While abroad Mr. Price made his head.
quarters at the mammoth N & K factories at
Kiel, Germany, which are recognized inter.
nationally as comprising one of the greatest

plants in the world devoted to the manufacture
of electrical products.

Mr. Price made this trip abroad Primarily to
ascertain just how the N & K factories were
equipped to take care of the requirements of the
trade in this country for N & K loud speakers

and phones, and he was delighted to find that
the factory had ample facilities to give excel,.
tional service to the requirements of the dealers
and jobbers in America. Neufeldt & Kuhnke
arc displaying at their booth in the Grand Cen-
tral Palace this week new head phones with
many distinctive features and a .new loud
speaker unit that has been praised enthusiasti-
cally by members of the trade who have Mves.
tigated it under trying conditions.

While in Europe Mr. Price visited the N & K
branches at Essen, Berlin, Munchen, Hamburg,
Bremen and London, and received a cordial wel,
come front the executives in all of these cities.
Upon his return to New York he was delighted
to find that the new N & K loud speaker model
S. introduced to the trade only a few 11101111iS
ago had been meeting with a hearty welcome
from jobbers and dealers everywhere and that
the demand for this speaker had far exceeded
all expectations.

Argus Radio Corp. Finds
Big Demand for Product

Power Electric Radio Receivers Proving Pop.
u:ar With Trade-Wide Distribution Achiev-
ed-Model No. 300 a Big Seller

The Argus Radio Corp., manufacturer of the
Power Electric radio, New York City, although
comparatively a new company: has achieved a
wide distribution for its product in time for the
opening of the Fall season, Ira Greene, head
of the Argus organization, has made a number
of extensive trips throughout the country with
excellent results. Particularly gratifying to Mr.
Greene is the number of re -orders that have
been received for the Power line which, it will
be remembered, is a self-contained electric radio
set which eliminates batteries and is plugged
into the socket of the house wiring circuit.

Although the season is still young the dc -

mand for Model Na. 300 of the Power electric

radio has been heavy and it undoubtedly will
be very popular during the cooling Fall and

Winter. In addition to the qualities of the

radio set itself, Model No. 300 provides a par-
ticularly attractive piece of furniture iu the

Argus Power Radio-Model 300
period design and has a built-in loud speaker.
Other models are receiving their proportionate
share of popularity.

Edwards Buys an Island
BUFFALO, N. Y., September S-Daniel Ed-

wards. head of E. W. Edwards & Sons, department
store in Buffalo, which has a large Victor and

Brunswick department, has pnrehased Dewey
Island, one of the beauty spots in the St. Law-
rence River.

.altn1r.la
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A LINE WORTH SELLING
The Pennsylvania Line

Ceninplete in every ..... ct
Quelity -Appearance- Price

Eventually you will want to know more about this "line."
Write today for our interesting sales proposition.

Ita
MODEL G

erns D.01 urot. L 1.. $12 50

HAMBURG BROS.
460 Seventh Ave. Pittsburgh, Pa.
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CONCERT GRAND MODEL CABINET
SPEAKER

nett wools14th,orml i:Ltsretio,in bea,u,,tmif,i,t1.t73 $
10.9.

r.

STUDIO MODEL CABINET SPEAKER
of heatitiful hariddonled 5Cover,d with itch reyrodpetion

Round cdpe. flat
Dimension, Ildir.10..9.

BERG RADIO TABLE
MODEL No. 24

(-1U,, I front, covered with 1h,Pont

Fabrilold in rich antinitc
tenroduclion of hand tool,
leather, barmoniriop with an, re
cotvinv sr the furriltore

345.00
352.50

BERG RADIO TABLE
MODEL No. 4

:1,1,1, front, covrred xlth Do

$35.00
342.50

Rolls T111,

810.00
6115.00

and RADIO TABLES
lierg Artone Cabinet Speakers arc musical instruments o
superb tone, wonderful volume, and entrancing beauty. The:
combine all these qualities, to a high degree, and meet the
requirements of the most discriminating radio buyer.
Berg Radio Tables combine complete utility with beauty lit
appearance. They harmonize with the furniture of
home.

10 DAY FREE TRYOUT OFFER
Order sample Artone Cabinet Speakers or Berg Radt..
Tables, at the list prices quoted, less 40 per cent. Try them
out; display and demonstrate them. If, after 10 days, you
do not feel that they will sell, return them to us collect
and your money will be refunded.

DISTRIBUTORS
Write for our interesting, exclusive territory propositiow

ThiA is the Arlene +.41,1,0844 4444 or Ion,
cbamher with which all Ilerg Cabinet Speak

teeeteleeteI, It e.

BERG A.T. & S. COMPANY, Inc.
"Deliymer, Makers op Fine Orel fee 30 Year,.

LONG ISLAND CITY NEW YORK
(New 5orlt rile Showroom.. aa3 Filth Afigne)
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Concerted Effort Increased Sales of

J. R. Reed Co. to the $20,000 Mark
The Methods by Which Prominent Austin, Tex.

ments Outlined by John S. Caldwell. M
Retailer Increased His Sales of Band Instr.

-Tie-ups With Musicians Medium of Sales

If you have ever taken the trouble to make
note of the various things which lead sip to
the conducting of a successful business, you
will no doubt agree that that firm which is con-
tinually striving to do the unusual in the way of
creating more sales and rendering better serv-
ice to their customers is the firm which is al-
ways in the lead in sales. It matters not where
a store is located, if the management has the
ability to give the something a little better or
in a little different way from which they have
been accustomed to receiving it, that firm can
be put down as a successful business organiza
tion.

A short time ago the J. R. Reed hfusie Co.,
of Austin, Texas, made a change in the line of
musical instruments which they had been car
vying. Whether it was on account of the qual-
ity of the inst rum ents, the service between the
manufacturer and their firm, or because they
could not become enthused over the line is not
known and is not essential in this article. The
fact remains, however, that as soon as they had
made the change they began to put new life
into their sales force; they began to give a

touch of difference and distinctiveness to their
store; and they added those little features
which are essential in order to give a musical
store the right atmosphere to draw the trade.

During the time since they made the change
up to the present writing, their sales in musical
instruments, not counting pianos and phono-
graphs but merely orchestra and band instru-
ments, have increased about $20,000. Inasmuch
as the period is only about nine months since
the change, it can be readily seen that they have
enjoyed an unusual success.

"We got after the trade in the right man
nee," John S. Caldwell, manager of the com
pany, stated in an interview recently. "We got
started right and when we had made a good
start we kept it up. Here's how we did it:

"We got the right man from the first and

sold him some of our new instruments-which,
by the way, is a standard line. This man held
an influential position among the musical circles
in Austin. He was the first to bring the new
kind of jazz music to Austin and he is looked
up to by the majority of musicians as a person
of authority and knowledge.

"We got this man in our store and asked his
opinion on the instruments. We did not try to
sell him anything, but merely told him that be-
ing in his position we felt that his opinion
would be of great value to as.

"Naturally, he was quite pleased about it and
before we had finished with him we had sold
him some of the 'Gold' instruments. This gave
us a start, for with this one man taking the
lead in buying we were able to bring the others
in in pretty good shape.

"We did not, however, take advantage of the
musicians in this way to sell them a lot of in-
struments that we could not guarantee: nor did
we go after them on a strictly cold-blooded
commercial proposition. Instead, we made our
store the headquarters for all the orchestras in
the city. The young men and the young ladies
from the Stale university began to use our store
as a meeting place, and we had little social
events and other affairs which would keep them
coming to our store and keep the name of
'Reed' ever present in their minds whenever

anything in the music line was desired
"Rot further than this we began to give them

little publicity boosts. We had photographs
made of some of the leading musicians who
had bought their instruments from us at our ex-
pense and hung the rhotns along the walls of
our store. It ,-,cc t stint'," effect anti A

much more personal and musical atmosphere.
Then whenever any of our customers who were
amateurs or professionals gave a little concert
or appeared in public at any time, we sass to it
that a little piece appeared in the local papers
mentioning the fact.

"All of these little things are big helps. Peo-
ple have a natural liking for a little praise now
and then and if you go about it in the right
manner you'll make more than mere customers
out of them, for you'll have them working for
you stronger than the best salesman you could
hire, no matter what you pay them.

(COntilitird n11 page 2071
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SEND COUPON
FOR BOOKLETS!

HAVEN'T you sometimes said "We
don't handle band instruments"

when some customer inquired about a
saxophone, etc., just because of the diffi-
culties in selling on time payments?

With the new plan for financing pay-
ment sales which we can nosy offer to
"King" dealers, this obstacle is removed.
You can have a small -goods band instru-
ment department without tying up any
capital; and what is most attractive, din
pose of your leases without sacrificing a
cent of profit. The difference between
our published cash and payment prices
will cover the cost of financing so you
receive the full list price.

This financing plan is clearly explained
in a folder nosy ready for distribution.
There is no red tape or complicated ac-
counting connected with it, and the plan
is available to every dealer selling "King"
Instruments. If this plan will be of serv-
ice to you we'll gladly send one of the
folders upon receipt of your request.

If you are interested in this plan and in
the exclusive agency for "King" Instru-
ments clip out and mail the coupon below.

THE H. N. WHITE CO.
5215-67 Superior Ave. Cleveland, Ohio

Manufarnoty, 01
B"KING" AND INSTRUMENTS

THE H.N.WHITE CO.. 5218thEsEttperlot A ve..C1tvelend.O.
Gentlemen n Kindle send the booklet. checked,

Plan of Financing Pax men, Sale..
0 Exclusive A setter for Kin. Inert...lents.

We 'do/ sdo nor, handle hand instrument,

Address

C.
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riTHE WORLD'S HE
OHNER citynotuccis

Awn- Ge. intilt 'lit:1NIS
tiohnet dealer helps are aiding dealers everywhere
to increase their profits. Do you know about them?

Write us for our "Big Business Builders'.

114.116 East 16th StreetM. HOHNER New York City

HONNER PRODUCTS AWARDED FIRST PRIZE AT ME PANAMA -
PACIFIC INTERNATIONAL EXPOSITION SAN FRANCISCO ISILS
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Concerted Effort Boosts
Sales of J. R. Reed Co.
(Corstinurd from pee.. 206)

"By placing the photos of all the musicians of
any prominence along our walls, it soon became
noised around that Reed's was the only good
place for music. It also brought out a little
courtesy which was due to those who had pur-
chased their instruments from us and had
earned such good will and prestige through
using them that it was only right that they
should enjoy all the kelp and publicity we could
give them.

"In regards to orchestras and bands, we took
one at a time and did not give up until we had
completely equipped the whole organization.
We kept a sharp outlook for an orchestra which
was considering the purchase of new instru-
ments or a new organization and went after
their business. By taking one at a time and
working hard to get them a hundred per cent,
we soon began to make some headway.

"We do not have a booking office in connec-
tion with our store, but we do endeavor to fill
engagements for those with whom we are ac-
quainted. In this way we are quite often able
to furnish entertainment for a party or dance

as wall as find paying engagements for them.
"I think the greatest thing that a music dealer

can do to stimulate his trade is to give such
courteous treatment to the trade that comes into
his store that they will do his advertising and
selling for him. The trouble with a great many
merchants is that it is too easy to gel into a rut.
I know from experience that unless you get
out and try to do so much all the time to in-
crease your sales or better your business you'll
soon be sitting back and waiting for your trade
to come to you."

Prominent Position
The J. R. Reed Music Co. holds a prominent

position in the city where it is located both
commercially and personally. As you enter the
store you are at once attracted by its atmos-
phere of difference. You see people standing
in groups chatting with each other and appear-
ing as though they belonged there. It is al-
most astonishing when you learn that they are
not a part of the personnel of the store but
merely customers who have dropped in to meet
some of their friends there.

Another thing that this firm does that makes
a favorable impression on their trade is the
way in which they seek the advice of their pa-
trons whenever they get in a new line of musi-
cal instruments or have a new shipment melt

Who Is Making The Dealer Profit in Drums?
 44

The lclifflf.,V Dealer

You are primarily interested in profits. Not a "paper"
profit nor profits that you think you may get but actu
dollars that swell the cash box totals.

If you want such profits to be yours. If you want th.
continued patronage of the professional player. If you
want the new business of the drum performer in the

home, the school and the playground, then we ask you t,
investigate the profit performance of the Ludwig line.

Send for flail details and prices note.

LUDWIG & LUDWIG
ll'orld's Foremost and Largest Makers of Drums 011,i

Drum Accessories

1611 NO. LINCOLN STREET CHICAGO, ILL.

In each instance when one or the other of these
events occur, the firm sends out notices to its
various patrons and friends and invites them to
come in and hear the new instruments and try
them out.

The same care which has been used in build-
ing up a good will and prestige among the
patrons has been used in creating an efficient
sales force. To begin with, the store has been
made a congenial place in which to work It
is cool and comfortable on the hottest days,
and it has an excellent lighting system which
gives an added attractiveness to both the inte-
rior and merchandise.

Under such conditions there is no reason wig
a sales person should not be able to turn out
profitgiving service; and that is just what they
are doing. They are ably assisted at all limes
through the efforts of Mr. Caldwell and are
further aided through the attractive windows
which are kept clean and the displays are
changed often enough to keep up an added in
terest for all who pass the store.

With such incentive it is not surprising that
they have done well with their sales. They
have not only built up a large volume of busi-
ness, but they have created a consistent volume
as well. They have gone at it in the right man-
ner when they give first consideration to their
patrons, and the patrons are allowing their ap-
preciation through generous buying. It is
through such methods that successful business
institutions are created.

Landau's Music Store to
Hold Harmonica Contest

tinzLirox, PA., September 10. --Enough applica-
tions have already been received at Landau's
Music & Jewelry Store to make the harmonica
contest. which it is conducting, an assured suc-
cess. This contest is open to everyone in this
city and vicinity, and thy only condition of
entering is that the applicant purchase a Holiner
harmonica at the Landau establishment, upon
which purchase he will be prorated with a copy
of "How to Play the Harmonica."

The first elimination contest will be held at
the Landau store on September 16, and the
finals will be held at the Feeley Theatre. An
expert harmonica player will be one of the com-
mittee of judges to select the "champion har-
monica player" of this vicinity. Valuable prices
to the three best players will be awarded by the
Landau establishment and the Feeley Theatre
will also present a season pass to the winner
of the contest.

Eight orchestras representing different play-
grounds of Johnstown, Pa., are to compete for
prizes being offered by Steele & Harris, music
dealers of that city.



208 THE TALKING MACHINE WORLD St -PIT ODER IS. 1925

IN THE MUSICAL MERCHANDISE FIELD-(Continued from page 207)

Silver Bell News Contains
Interesting Information

*me Organ of Bacon Banjo Co. Gives New
Price List of Banjos and Contains Complete
Descriptions of the New Models

Another issue of Silver Bell News. the house
organ of the Bacon Banjo Co., Inc.. Groton.
Conn., has just been issued. This number com-
pares with previous issues of this publication
in attractiveness, and is replete with the photo-
graphs and endorsements of prominent banjo-
ists and banjo organizations throughout the
country. Included in the latest issue of Silver
Bell News is the new price list of Bacon banjos,
effective September I, 1925. This price list
gives the details of a number of new styles and
changes for the coming season.

The Bacon Banjo Co. reports having received
sonic splendid orders within the past few weeks.

Among them Sherman, Clay & Co., of San

Francisco. ordered a large number Of Baron
banjos, many of them the Silver Bell model,
gold or silver plated and engraved.

David L. Day recently spent three days wills
the Canadian agent, George A. Peale, of Mont-
real. Mr. Day found prospects in that country
most encouraging for 'Bacon banjos. He found
Montreal itself a IOU per cent Bacon banjo pro-
fessional and orchestra city and stated it war

quite a pleasure to have the opportunity of

looking over four orchestras which had Bacon
<We No. 6 Ne Plus Ultra banjo,

Frederick J. Bacon left the first of the month
for his annual Fall trip. On Tuesday, Septem-
ber 8, hlr. Bacon broadcast his playing from
radio broadcasting station KDKA, Pittsburgh,
and duplicated his program in St. Louis a week
later.

The Bacon Banjo Co. is now using a pa
ticularly attractive four -page letterhead in col
ors. The first page is used for general co

A "Little Wonder" Outfit
Here is a new outfit that has particular appeal to
the student. It comprises the well-known "Little
Wonder Model" tenor banjo equipped with gear
pegs, tension tailpiece and Magnatone resonator,
complete with keratol case.

The student desires such an outfit that is up-to-date
in every detail. You can benefit by the sales of
this complete outfit with the assurance that you are
offering an exceptional value for superior tone,
construction and appearance.

Retail $80.00 with case (List $100.00)

litrite for complete information and dealer proporition

The V\ EGA Co.
155 Columbus Ave. Boston, Mass.

respondence, the center spread and last page
are attractively printed in colors and show
various styles of Bacon banjos, appropriately
illustrated with scenes depicting their use at

the camp, in the ballroom and club room.

Popularity of Vegaphone
Banjo Steadily Growing

Prominent Orchestra Artists and Soloists Using
Vega Banjos-"Soloist" Banjo Makes Bow-
Bright Outlook for the Fall

Boston, kings.. September 8.-The popularity
of the Vegaphone banjo among artist perform-
ers is steadily growing. The Vega Co., of this
city, manufacturer of this well-known banjo,
reports a number of artists recently purchasing
the Vegaphone. Among them is Bob Pitman,
who plays wills Warner's Seven Aces; Morey
Alswing, stellar performer with Dell Lampes
Orchestra; R. Grinishaw. of Jack Hylton's Or-
chestra, London; Joseph Peteacca, with Biese's
Orchestra, of Cleveland: Pete Fitzgerald. with
Paul Spechl's Orchestra; R. Holman Hick,
banjo performer of the Keith's Circuit, and Jac
Pit. of Rotterdam, Holland.

The Vega Co. has also introduced a new
banjo termed the "Soloist," which, it is an-
nounced, has been made especially for profes-
sionals who are not ready to buy expensive
instruments.

The Little Wonder Student outfit, which the
Vega Co. announced a short time ago, has

aroused great interest and heavy orders have
been received for it. This outfit offers a com-
bination of particular interest to the beginner
and it would seem that many of the buying
public are availing themselves of this oppor.

tunny.

Hausner Music Co. Holds
Leedy Drum

kfuenssrmas AND St. PAIN, hlture., September
9.-One of the best-known music establishments
in this territory is the Hausner Music Co.,

which operates two stores and which does an
exceptionally large musical merchandise busi-
ness. The Hausner establishments enjoy about
90 per cent of the professional drum business in
these cities and also secure a large percentage
of the non-professional trade. The secret of
this success is that the drummers receive proper
treatment, the instruments which they need are
always in stock and the salesmen have an un-
derstanding of the needs of their clientele.

Gus A. Hausner, founder of the business, is
a professional musician and all of the staff of
the two establishments are well known as musi-
cians throughout the sections they serve. The
1.eedy line of drums is carried and recently drum
shows were held in both stores, which hundreds
of drummers attended, and which resulted in

wide interest in Leedy drums.

C. Bruno & Son Introduce
the "Bon Ton" Ukulele

C. Bruno & Son, Inc., importers and whole-
salers of litusical merchandise, have introduced
a novel ukulele which through its variety in

color distinguishes it from other ukuleles on
the market. The new product is known as the
"Bon Ton" and has a maple top back and neck
of a natural finish with the sides finished in
brilliant blue color. The edges and sound hole
are bound with red celluloid and patent pegs.
It is expected that the general attractiveness
of this instrument will generate a ready market.

Denton, Cottier & Daniels, Buffalo, N. Y.,
have recently featured Buescher band instru-
ments in their window displays with remarka-
ble success.
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Special Made Ludwig Drum
Sold Prominent Movie Star

Instrument Sold by Southern California Music
Co. for $650 Cash-Presented by Actor to
Son, Bill Hart, Jr., as Birthday Gift

Los A XCELES. CAE., September 4 --The Southern
California Music Co. reports the sale of a spe.
cially made drum to William S. Hart, promi-
nent moving picture actor, and the price re -

Special Ludwig Drum
ceived for the instrument and the instrument
itself make the sale one worth receiving spe-
cial mention. The drum, it is claimed, is the
finest and highest grade ever made or sold. It
was made especially for Mr. Hart by Ludwig
& Ludwig, Chicago, makers of the famous Lud-
wig drums, and sold to Mr. Hart by the South-
ern California Music Co., for $650 cash.

The instrument is a special 4x14 -inch gold
snare drum with deposit gold plating in satin
finish, all hoops, lugs and trimmings burnished
gold; raised swastika design on shell as per
photograph, burnished and made of solid ster-
ling silver, with a raised heart design of silver,
with engraving as follows: "Bill Hart, Jr.,
from his dad, on his third birthday, September
6, 1925"; with the finest selected white calf head,
special gold-plated wire snares, special drum
stand, gold-plated and polished, special gold
mounted rosewood snare drum sticks, with gold
lips, also one pair of special snakewood slicks
selected by Mr. Ludwig personally, gold
trimmed.

The instrument was delivered to Mr. Hart's
three -year -old son, Bill Hart, Jr., on Septem-
ber 6, and is a birthday present front his father.

H. N. White Co. Sales Mgr.
Makes Optimistic Report

A recent visitor to The World sanctum was
L. L. Fox, who has recently been appointed
sales manager of the H. N. White Co., manu-
facturer of King band instruments, Cleveland,
0. He spoke optimistically regarding the upper
trend of sales in band instruments throughout
the United States. On this subject he is un-
questionably an authority, as he has :made two
trips across the country this year, visiting
music dealers. Mr. Fox spent his -week in

New York with William Fort, head of the

King -Slater Co., distributor for the King band
instrisments for the metropolis.

Discuss Increase of Duty
on Wood -wind Instruments

The wood -wind instrument mannfacturiug in-
dustry, which until a few years ago was com-
paratively insignificant, has grown to Midi pro-

portions that some members of the trade feel
that the import duty on these instruments
should he increased and that a high tariff would
give the American manufacturers an opportun-
ity of supplanting Europe as the woad -wind
critter of the world.

On the other hand many in the trade be-
lieve that it would he a mistake to increase the
duty on these instruments, for it would tend to
increase prices to the consumer. Their conten-
tion is that this would deflect public interest
from these instruments just at a time when
they are gradually becoming very popular and
that it would be a blow to the development of
musical interest in America.

The attempt to bring about the increased
tariff is made corder the "flexibility" clause in
the present tariff act by which the President is
empowered to lower or raise the existing rate
upon the recommendation of the tariff commis-
sion. it is pointed out, however, that the Pres-
ident is limited in any increase in tariff rate to
a maximum increase of 50 per cent over the
present rate which would set a limit of 60 per
cent on wood -winds. It is reported in official
circles that the President has no desire to
meddle with the tariff at this time, so that the
wood.wind change seems to offer little more
than an iuteresting discussion.

Music in Dallas Schools
DALLAS. Tex., September 4-Co-operation by

music dealers with the school authorities of this
city has had the effect of greatly stimulating
the interest of the pupils in good music and has
also had the effect of increasing the dealers'
sales. Even the children of the kindergartens
receive music instruction under the supervision
of Sadie L. Williams, supervisor of music in
the elementary schools.

Saxophone Shoppe Moves
BIRMINGHAM, ALA. September 8. --The Saxo.

phone Shoppe, general music shop specializing
in musical merchandise and band instruments
and equipping orchestras, recently moved to a
new location at 204 Twentieth street. The move
seas made necessary by the rapid growth of the
business, which called for considerably larger
1100r space.

Send for these Catalogues
No. 56 Entirely devoted

to Weymann Banjos
No. 57 Other Weymann

string instruments
Adders. Dept. W

H. A. WEYMANN & SON, Inc.
nos Clteateet Street Philadelphia, P..

Vegaphone Patent Granted
Bumf., MASS., September 7.-A patent on the

Vegaphone construction of banjos was recently
approved and awarded to Carl Nelson, head
of the Vega Co., manufacturer of Vegaphone
banjos, by the patent office at Washington.
The Vegaphone is made in four models and is
one of the most popular high-grade banjos on
the market.

Shows Skill as Golfer
William J. Haussler, general manager of M.

Rohner, manufacturer of Rohner harmonicas
and accordions, recently played in the golf
tournament at the Quaker Ridge Golf Club,
Mamaroneck, N. Y., and finished in a tic for
third out of 225 entrant,

UNO
THE OLDEST AND

LARGEST MUSICAL

MERCHANDISE HOUSE

IN AMERICA

Exclusive#,Wholesale
1SHED 1834

C.BRITNO 8j SON,INC.
351-53FOURTH Ave.NEWYORK CITY
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Every Dealer
WILL WANT A COPY OF TIM

New Catalog
"N"(;',n.)

M1.1,1,3u frAc.....-Ivrtriil,riiirao nsu,m r P11010frItAr113
-13111t1Y 1.1111

ALL ABOUT THE NEW r...gdy
PROFESSIONAL FLOATING

IIF.AD SNARE DRUM

Send a portal ler year; to-day-Afailed free

.,,r,f-sely Mfg. Co.
INDIANA l'OLIS, INDIANA

Prominent Orchestra on
Coast Boosts Buescher Sales
San Eaanisco, Cal.., September 4.-The pres-

ence of Waring's Pennsylvanians and Abc
Lyman's Orchestra, both Buescher equipped
aggregations, at two of the local theatres MN,
has load tire effect of stimulating the sale of
these instruments. The H. C. Hanson Music
House, distributor of Buescher instruments io
11pItilf r11 California. is benefiting from the pub
IRity, and Kurken Gagos, sales manager, states:
"These orchestras are very popular here and we
arc looking fur some added business as a result
of their visits. We get some fine co-operation
from the Buescher factory in connection with
the visits from traveling orchestras and fre-
quently arc able to put out advance information
to good advantage. Of late we have hail
great run on the new model Buescher saxo-
phone, haviiic sold a lot from the original sam-
ple. Stocks are coining in and we arc filling
these advance orders as well as booking steam
new ones. -

New Type of Pick Is
Announced by Bacon Co.

Geom., CONN. September 3.-Thc Bacon Banjo
Co., of this city, maker of the It & O and
Silver Bell banjos. loan now placed on the
market a new product. It is known as the B
& I) Felt Grip Picks. The new product is
packed in Rant hots, on a neat and attractive
counter display card. Although comtitoting
only a small part of the company's business, it
is expected the cumulative sales of this new ad-
dition to the line will be substantial

Chris Sorenson, of Enumclaw. \Teo., has re-
modeled his store on Cole street recently for
the purpose of opening a music store with a
full line of musical instruments.

Distributing New Method
of Harmonica Instructions

C. Bruno Sr Son, Inc.. Wholesaling New Vol-
ume Which Has Been Endorsed by IN

Holum, Inc.. Harmonica Manufacturer

L. Benno & S011, Inc, importers and whole-
salers of ounsical merchandise, New York City,
nee distributing a new published onetlood of
harmonica instructions. This method is pub-
lished by the Klassy Music Co., of New York
City, and is endorsed by NI Flohner, Inc., of
New York, manufacturer of the well-known
Moline, brand of harmonicas. In addition to
some twenty selected songs with words this
book contains a complete advanced method of
harmonica instructions. Aluelt care has evi-
dently been exercised in this compilation and
arrangement and it also contains piano accom-
paniment for each song.

The popularity of the harmonica is sweepine
the country dm to the extensive sales Calli
paigns employed by M. Hohner, Inc., during
the past few years, These campaigns have ine
eluded in addition to the regular forms of ad-
vertising in newspapers and magazines. bill.
boards, harmonica contests, vaudeville rocas
ments and broadcasting. Mohacs dealers have
reported tremendous sales in response to the
demand that was created. NYitlo such strong in-
terest in harmonicas as has been manifested
during the past it would seem that there would
br a decided market for this nets book on har-
monica instructions,

Big Bacon Banjo Order
(neuron, Conn.. September 9.-On his return

from his vacation, David L. Day, general man-
ager of the Bacon Banjo Co., sv,os pleasantly
greeted with an order for lit) banjos, a goodly
proportion of them for Silver Bells in gold
and silver finishes. Sherman, Clay & Co., San
Francisco, distributors of Bacon banjos on the
Coast, were the senders of the order.

Mr. Day -on his vacation spent several days
in hloutreal visiting George Peale, Canadian
limm distributor, and also visited with Mon -
mu, the cowboy banjoist at Meredith, N. H.
Or. Day reports Moat orders arc flowing in

edily and hi, organization has all it can do
,, keep np with the demand.

"Silver Bell"
Banjos

Send for illooroted book of ?rumour,'
Orelfe.:en and Prole island rime.,

The Bacon BanjoCo.,Inc
GROTON CONN.

Kansas City I)ealers
Encourage Music in Schools

Boosting Musical Activities in High Schools a
Forward Step to Increased Sales

KANSAS CITY, MO., September 8.-The encour-
agement of musical activities among the pupils
of high schools is one of the most forward steps
which any music dealer can take to build up a
trade that will result in immediate sales but
will also build for the future. In this city it is
estimated that there are 45,090 children enroll-
ed in the music classes of the city schools.
While the piano and violin are the most popu-
lar, there are students of the banjo, flute, trom-
bone, and other siring and wind instruments.
In the high schools of the city there are six-
teen orchestras and four bands. Beginners
purchase the cheaper instruments to practice
on and as they learn they purchase the high
priced instruments. It can be seen at a glance
that the school trade is far from a negligible

wie and dealers who can in any way co-operate
ll profit in many ways.

You Can Make
126% Profit!

This beautiful display brings music players to your
store-boosts your sales and makes an excellent
Iptention-getting case, The size is 8xI5x3Yt inches.

An automatic sales producer that will be a real
asset to your string business, The name, kind and
price of the strings are clearly marked, No knowl-
edge of music strings is necessary to sell front this
display case.

Filled with Armour's quality music strings, you
will have no difficulty making this proposition pay.

These Goods Retail at $35.80
COST TO RETAILER 15.80

YOUR PROFIT $20.0)
Bigger Profits out Refills

;Irmor717-15
MUSIC

STRINGS

oltDER ONE
OF THERE

MONEY
TODAY I

ARMOUR=4DCOMPANY
Music String Dept, Sec. W 9 CHICAGO
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Meeting Syndicate Store Competition to any extent In fact, either one of his displays
miekt mcrage up better because popular songs

by the Talking Machine Merchant are temperamental and they rise and fall, in
their bids for popularity, front week to week.

Hundreds of the Latter Throughout the Country Have Successfully Met the Syndicate Music
Department in Competition-Varying the Numbers That Are Used for Current Displays

Recently it was pointed out that the gross
sales of popular music by syndicate stores
reached only 20 per cent of the volume. Often
the gross totals are less and this is particularly
true of show music. Many members of the
trade were under the impression that the syndi-
cate store popular music business was very
much greater.

Of course, the volume of business by syndi-
cates fluctuates in different territories. A deal-

whosec establislitnent is adjacent to a syndi-
cate store might justifiably feel that the per-
centage of gross sales by syndicates in his lo-
cality was much greater. With this in mind, but
which only covers specific instances, what
is the best method of obtaining the larger share
of popular sales by the competitive legitimate
dealer?

It can be done and is being done by dealers
in hundreds of towns throughout the United
States. Some dealers meet the syndicate on
price and, in addition, place their popular music
roosters in a more accessible part of the store.
Thus they render a service which the syndicate
store does not intend to give, syndicate music
departments being in the back of the establish-
ment on a balcony or a basement using popular
music for the purpose of attracting consumers
to remote portions of the establishment. There-
fore, the dealer who places his popular music
where it is readily available and where quick
sales can be made in a short time will attract
considerable additional clientele.

Another important method of meeting syndi-
cate store competition has been carried out in
fewer instances but with good success. Par-
tieularly is this healthy where the merchant
does not care to meet the prices arbitrarily set
by the syndicate competitor. That is to feature
in window display a different song title or titles
than are appearing in the window showing of
the syndicate store during the same period.
With a healthy and popular catalog to select
from, there is no need on every occasion of
all the merchants including the syndicate's
featuring. If the syndicate store happens to
be featuring a novelty fox-trot the dealer can
reasonably and with profit feature a good bal-
lad and vice versa. Window displays in deal -

stores the same as in syndicates are
changed from week to week and to make a dis-
play of all entirely different song Irvin your

competitor during any given week would not
radically affect the legitimate dealer's volume on
any particular issue.

Of course, through long experience, and
especially tinder present-day conditions, the
dealer has been taught that popular salts must
be made while the popularity of the number is
at its height-when it is eceptionally active
in order to produce volume.x A week's differ
rose, however, in presenting a particular popu-
lar issue in window display or in making it a

feature of the popular counter activities can be
made without risk.

An instance was givens ome tone ago by a
traveling representative of a popular house in
visiting a city where the dealers complained not
only of competition but the tactics of the local
syndicate stores. Making an analysis of the
situation in order to offer something construe -
live, and if possible aid the legitimate dealers,
the traveling representative made a tour of the
city. On this lie found that in almost every
instance the syndicate stores and the legitimate
dealer were displaying the same three numbers.
The consumers looking for the latest popular
prints naturally would be impressed with the
feeling that those three numbers were all any-
body had to offer and they might just as well
buy them from the syndicate store as from the
dealer Now as a matter of fact there are al-
ways six or eight good numbers. The records
show that from week to week three or four
numbers are fighting for first place in the vol-

.sales reports which 211 available to inter-
ested parties. 'I hese include all publishers'
popular publications. These three or four num-
bers, for example, are closely followed by other
offerings, some of which are just arriving at
their greatest popularity. Selecting one of
these for a feature display not only helps the
wumber along and brings in the added sales for

hich the display is made, but also stamps the
merchant as one who has a flair for selecting
hits.

However it is done there is no need for any
dealer to follow in the footsteps of the syndi-
cate store. Rather his business should be op -
mated on lines totally different. He certainly
does not need to feature the same popular issue
the calm fellow does at the same specific time.
A week earlier or a week later for a display on
a partly b,r number should not alter Ill, volume

One Val
110404000,3e
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`You. Can't Go Wron With Any 'FEIST Son '

"I Miss My Swiss" Proving
a Substantial Success

Number from Paris "Chauve Souris." Published
by Feist, Recorded for Leading Companion

Probably one of the biggest successes Leo
Feist, lee., has published in years is the song.
"I bliss My Swiss" (My Swiss Miss Misses
Me). The number, although an American com-
position, attained its first popularity through
the fact that it was the feature number in the
Paris edition of "Chatter Souris" where it pro-
duced most favorable comment from French

ritics.
The number at its present rate of popularity

will shortly reach its height and during the
months of September and October there is no
question of its being one of the biggest sellers
of the Fall season.

Billy Jones and Ernest Hare, radio and record
artists, who are more familiar to music pur-
chasers as "The Happiness Boys," have made
an unusual record of "I bliss My Swiss" for
the Brunswick, Victor, Columbia and several
other records. The record is a treat and brings
out some unusual possibilities in "I Miss My
Swiss." The fact that so many of the record
companies have taken the Jones and Hare ren-
dition demonstrates that these two well known
entertainers are heard at their best in "I Miss
My Swiss."

Irving Berlin, Inc., Now Has
Lengthy Active Catalog

Irving Berlin, Inc., has probably one of the
most lengthy active catalogs of popular prints in
its history. It is being exploited .most inten-
sively with the result that Berlin publications
are having a healthy sale everywhere.

Some of its outstanding numbers are: "Yes
Sirl That's My Baby,". "Oh How I Miss You
Tonight," "Ukulele Lady," "When You and I
Were Seventeen," "Yearning." "Silver Head:'
"Sonya," "Cecelia," "On A Night Like This,"
"Say Arabella," "Alone At Last" and "One
Smile." In addition an active campaign is in
progress on Irving Berlin's newest offering
"Remember."

Leon Flatow, formerly on the professional
staff of Jerome Rollick, is now in vaudmille

LET ME
LINGER

LONGER IN
YOUR ARMS
A fascinating Tonot
by Cliff Friend
and Abel Beer
Writers of

"JUNE NIGHT.
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FIVE RECORD RECORD BREAKERS

'MAW
NINA 0.1BLUE

ABOVE SONGS FEATURED BY ORCHESTRA AND VAUDEVILLE ACTS FROM COAST To COAST

IRVING BERLIN INC., 1607 BROADWAY, NEW YORK

Walter Douglas Is Given the General
Direction of \Vaterson, Berlin & Snyder

Frank Clark, Formerly of Chicago Office. to Be General Professional Manager-Addy Britt to Be
in Charge of Orchestra Department-Joe Hiller to Direct Mid -West

Henry \Veteran.. Sr.. bead of \V:Her,ot,
Rrrlin & Snyder, the well.known popular
music publishing compeny. who is' also the
(minder of the Cation Record Corp., David

Henry Waterson, Sr.
Orion,, Inc., and other successful concerns, re-
cently turned over the direction of his popular
publishing business to Walter Douglas. Mr.
Douglas has been general talcs manager for
the Weterson Co. for the pact eight years. in

which time he has also been associated in the
exploitation of a numb, of enterprises in which
Mr. M'atersnn was interested.

In conjunction with the above arrangement,
Veterson, Berlin & Snyder also announce. as

Waller Douglas
professional manager of the company, Frank
Clark. who, for a number of years, has been im

charge of the Chicago office and the mid -\Vest
territory. Addy Britt has taken entire charge
of the orchestra department. Me Britt has a

wide acquaintance In orchestra circles in all
parts of the country. He has appeared as a
radio artist in a great number of broadcasting
stations, having made several tours of the coun-
try in past seasons for that purpose. Joe Hiller,
who has been in charge of the New York pro
fessional offices of the NVaterson organization,
will now confine his activities to the territory
east of Chicago and west of Philadelphia, in-
cluding Waterson, Berlin & Snyder branches.

"Ogo-Pogo" a Hit
"Ogo-Pogo" the funny fox-trot and song

which Wat an original English sticcess, is feat
repeating its perform:ince in this country. The
Sam Fox Publishing Co., which has issued the
number, is hearing from orchestra leaders from
different sections of the country in which the
number is favorably commented upon.

The first record release of "Ogn-Pogo" was
tnode for the Victor Co., by Paul Whiteman,
released the middle of last month. Since that
time the popularity of this novelty has increased
at a rapid rate and indicates that this nnusual
offering will be one of the big numbers of the
Fall season.

A Genuine Popular Hit
"Yes Sir/ That's My Baby" has proved one

of the most popular numbers of the present
season. it is a lively dance air and assures
crowded dance floors. As 'a song it has also
proved successful in solo, duet and in quartet
form. The number is published by Irving Ber-
lin, Inc.

B. C. Hilliam, New York, was recently in-
corporated at Albany to publish music, with a
capital stock of $5,000. The incorporators in-
clude F \V. Pr./or, I H. Bradshaw and B.
C Hilliam.

15 -POSITIVE SONG HITS -15
The Greatest Catalog Ever Recorded

COLLEGIATE If You Knew Susie
Like I Know Susie

The Prisoner's
Song AH! HA!

Who Takes Care of
the Caretaker's
Daughter, Etc.

Oh! Boy, What
Girl

a If You Hadn't
Gone Away

If I Can't Have
You SEMINOLA Breezin' Along

Want a Little
Lovin'

Save Your Sorrow
(For To -morrow) Pretty Puppy

Ev'ry Sunday
Afternoon

'Way Down South in
Chicago (By the Old

Pacific Shore)

Published By

Shapiro Bernstein & Co., Inc., Broadway and 47th St., New York
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theil ORe
You Love,
Loves You'

Hod Ballad
So 'Suctess (idly Sum0 by
Yaudev Lies Leading Artists

%Ilium% by Paul Vluteum
Off Riad t. Abel Baer

"1

The Waltz &The Air it

ffeard Everveherei

MIDNIGHT
WALTZ

DUO

by Welter Donald.=

 11 31

)BECAUSE
OF YOU"

Sentimental Bctltari
Wilk A Wonderful.
fox-Trdi Rhythm!

Lgric bu Walter tliisch
Music bq led Fiorito

*You can't 10 meoug$ with arty semi"

Exceptional August Trade
Presages Active Fall

Hits Selling in Large Quantities and Reflect to
Advantage of Other Prints-Every Reason
for Optimism Over the Outlook

The leading music jobbers report the most
exceptional August business for some seasons.
Not only are the hits selling but they are mov-
ing in gnantities. A jobber shipping depart-
oent is at present as active as during the height
f theFall season.
The great bulk of this activity is confined to

a half dozen catalogs, although such sales are
naturally reflected in the movement of much
other goods. The same sort of activity applies
to popular records which have passed through
a Summer season (July and August) with sue
expected activity. This is so true that those
interested arc doing much talk about the come-
back of the talking machine. Whether this
latter conclusion is trim or not, there has cer-
tainly been a business revival.

One popular publisher who has just issued a
well-known dance folio has also added to the.
season's activities. The advance orders on this
particular issue, which seems eagerly awaited,
were the largest in the firm's history. Since
its release its shipping department has been
pressed to get out the material on time.

The present activity certainly would indicate
an unusual Fall. Movement of goods in large
quantities in August certainly establishes a

precedent. It demonstrates that meritorious
numbers, widely exploited, will bring music pur-
chasers into the store. Such August business
should smother for all time any mention of
"what's wrong with the music business." Seem-
ingly there is nothing ever radically wrong with
it except that occasionally we have a period in
which none of the current issues are powerful
enough to influence a large gathering of music
purchasers in warerooms.

Mehner Wins First
Prize in Swift Contest

Pennsylvania Composer's Setting of Milton's
"Blest Fair of Sirens" Winning Work in
the Firm's Annual Contest

CHICAGO, ILI. , September 5.-Costar Meitner, of
Grove City, Penn., won the fifth annual compe-
tition in music composition offered by the Swift
& Co. Male Chorus.

Mr. Mebner's composition sets to music the
poem, "Blest Fair of Sirens," by John !Hilton.
He has had honorable mention in previous
competitions of the Swift chorus, but this is the
first time he has taken a prize. The chorus of-
fers annually $100 for the best musical setting
of a poem and composers from all over the
United States enter the contests each year. It
is announced that the chorus is arranging to
have Mr !dehisces composition published.

American Composers to
Encourage Orchestral Music

New Firm, Headed by Henry Waterson as
President, to Devote Its Energies to the
Development of Orchestral Music

The announcemeut is made of the formation
of a new music publishing company which is

to be known as American Composers, Inc. The
offices are at 45 West Forty-fifth street, New
York. Henry Waterson, who is president of
Henry Waterson, Inc., is also president of the
new company, and associated with him arc:
Harry Sigmond as general manager, and Sam-
uel Chotzinoff, who is well known as a pianist
and writer ono musical subjects, as editor.

"The specific field that American Composers,
Inc., has been organized to develop," said Mr.
Waterson, "is that of new orchestral music that
can win a place beside the best that is now
being imported front Europe. We expect to de-
vote our entire energies to this field and estab-
lish for the American composer of that sort of
music an adequate publishing outlet. We know
that there is coissiderable talent in this country
and we mean to bring forward music which is
worthy of preservation. The idea behind Amer -

Composers, Inc is not of national-
istic pride. We are not

not
the im

portanee of musical production in other coun
tries, but Inc do want to encourage the American
composer by .according him the same recogni
iron that is given the foreign composer of
equal merit."

Opens New Department
Ocean, N. Y., September 8-A new musk &-

payment seas recently opened in the Capitol store
here, operated by outside management. At the
opening all the latest musical hits were intro-
dnced to the local public by home talent. Lloyd
Milliken and Vincent Moran, widely known
musicians having played with orchestras for
several years, and Billy Powers, the juvenile
singer, who has appeared in public cncerts,
were among those on the program. Mr.o Milli-
Len rendered piano selections and Mr. Moran
accompanied on the banjo.

Kahn Writing Comedy
The score for a musical comedy, tentatively

titled "bliss Moonbeam," is being written by
Roger Wolfe Kahn, millionaire leader of the
Hotel Biltmore orchestra. A duo of well-known
librettists, whose names will be announced later,
are collaborating with young Kahn in the writ-
ing of the musical. Kahn, incidentally, has

placed one of his compositions, a song entitled
"Nobody Loves Me."

Jack Mills recently left on a trip thronghout
the Middle West to visit branch offices in di,
taut

Popular Song Title Used
for Umbrella Store Ad

Block Bros., Umbrella Dealers of Seattle, Wash.,
Make Timely Use of Feist Song Hit, "Let It
Rain, Let It Pour," to Boost Umbrella Sales

The accompanying reproduction of a window
display in which the song "Let It Rain, Let It
Pour" appears is not that of a music store as
one would think. It Is the show window of the
most enterprising umbrella store of Block Bros.,

Advertising Umbrellas
Seattle, %Vasil. They obtained copies of the Leo
Feist, Inc., song "Let It Rain, Let It Pour"
from Sherman, Clay & Co., the well-known
music dealers of Pacific Coast cities.

The display is one of the most unique that
has come to our attention in sonic tone. it
demonstrates how easily and appropriately
various commercial lines can use popular song
titles to further their own merchandise.

This Block Bros. display attracted wide at-
tention and hundreds of passers-by became in-
terested and frequently made purchases.
Doubtless when the news gets around to other
umbrella merchants that this method of calling
attention to their merchandise has proved a
sales winnsr we shall hear of other stunts of
a similar character.

Sousa Marches in Paris
Pasts, September 4.-The Associated Press says

John Philip Sousa's stirring marches of Spanish-
American War days are enjoying an unusual re-
vival in the dancing resorts of the Montmartre
and the newly opened pleasure haunts in the
Latin quarters and Nfoutparnasse. It is not the
visiting Americans who demand encores of such
old favorites as "The Stars and Stripes For-
ever" and "National Emblem," hut the native
French and Fairopcans attracted to Paris Icy

the exposition. The revival has amply proved
that the old works of the band master are just
as good for the modern one-step as they were
for the two-step of earlier days. Furthermore
they provide a welcome change (rani over-
done jazz, languorous tangos and "the Java "
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Brunswick Recording of
Grey Number by Chamlee

"Give Me One Rose to Remember:* a Witmark
Number, Makes Fine Record in Company's
Catalog-Satisfactory Sales Recorded

The recent release on Brunswick records of
"Give Ms One Rofe to Remember," sung by
the famous Metropolitan tenor, Mario Chamfer,
is another evidence of the success that is being
achieved by that now popular ballad, published
by Al. Witmark & Sons. Mr. Chamfer's rendi
lion of the number is unusually fine, his clear
tenor bringing out all of the sentiment of lyric
and melody. The accompaniment by the or
chestra is also well done, and adds in, as is not

always the case, the beauty of the record as a
whole, J. Will Callahan and Frank H. Grey,
writers of the song, arc both enthusiastic over
this and other record reltases of "Give Me One
Rose to Remember," as well as the popularity
Me song has achieved with vaudeville and cali-
f ert artists.

Marks Numbers Popular
The Edward B. Marks Music Co. songs "Sen-

timental isle" and "April Fool," which are the
musical features in "Garrick Gaieties," the Thea-
tre Guild show now playing New York, arc
considered among the outstanding songs from
Mc season's musical shows. The Marks firm
is exploiting these numbers on a wide scale,
with great effectiveness.
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"Flapper Wife" Still
Being Widely Exploited

Story on Which Number Is Based to Appear
in Book Form and Also to Be Made Into
Moving Pictures-Demand Continues- -
"The Flapper Wife," the song issued in con-

junction with the serial Story of the saner name
which ran in hundreds of newspapers, continues
to be an active seller. Many newspapers

Max Kortlander and Victor Arden
throughout the country arc still running the
st ry. It is now in preparation for issuance
book form and in its clew dress will be widely
ad ertised. Later it is to be made into a pltoto-
pl All of this will keep it alive for many
months.

Herewith are shown Max Kortlander and
Victor Arden, the Q R S executive and pianist.
Mr. Arden is seated at the Steinway grand
and his. Kortlander, holding a piano copy of
"The Flapper Wife," is giving his idea of how
this song should appear on the popular Q R S
rolls. The Q R S Music Co. made a feature
of "The Flapper Wife," as did all of the other
leading roll and talking machine record com-
panies.

Brings Three Suits Against
Copyright Law Violators

Milwaukee Attorney Starts Actions in Interests
of Music Publishers Against Dance Halls

MILWAUKEE, WIS., September 8.-That many en-
tertainers in cafes, dance halls and broadcast-
ing stations of Wisconsin are unaware of the
provisions of the copyright law which demands
payment of royalties to publishers for use of
copyrighted music, is the belief expressed by
Attorney Leo Heilbron, who has filed three
copyright infringement suits in the Federal
court here. Attorney Heilbron states that ap-
proximately 200 purveyors of music in the State
are now paying royalties, but That further suits
against those who arc violating the law will
probably be started if the present ones are suc-
cessful.

Leo Feist, lac., is plaintiff in two of the suits
charging the Goodrich Transit Co., and Ross F.
Wright, proprietor of the Grasshopper dance
pavilion, at Sturgeon Bay, Wis., with unwar-
ranted use of "Honest and Truly," by Fred
Rose. Irving Berlin, Inc, is plaintiff in the
third suit against E. Conzelmann, proprietor of
the Terrace Gardens, at Appleton, for unwar
ranted use of Irving Berlin's "All Alone."

Record of "Footloose"
Released by Victor Co.

The Victor Talking Machine Co. released on
August 14, the record No. 19720, bearing on
one side the Sam Fox Publishing Co. number,
"Footloose," which is being exploited in eon-
nection with the serial story under that name
at present appearing in newspapers throughout
the country. It is believed that lie music of
"Footloose" will duplicate the great success
that attended the song: "The Flapper Wife."
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-this is the slogan adopted by

Phonograph Manufacturers National Association

Officers and Directors
M. C. Speer, President

Vitanola Talking Machine Co., Chi-
cago

Orro fiems.sran, Vire-President
General Phan. Corp., New York

F. A. Wore, Vire-President
Wolf Manufacturing I n d u st r i e s,
Quincy. Illinois

FRANKLIN B. WARD, Vire-President
Radio Master Corp., Bay City, Mich.

J. S. WATTERS
Vincennes Phonograph Co.,
Vincennes, Indiana

F. D. McInxvitc
Plymouth Radio and Phonograph Co..
Plymouth, Wis.

L B. CASAGRANDE
Caswell Mfg. Co., Milwaukee, Wis.

S. A. RTBOTZ.A, Treasurer
General Phonograph Corporation of
Illinois, Chicago

HENRY A. Ovs, Secretary

Chairmen of Committees
PUBLICITY, F. X. Suction

Perkins Phonograph Co., Chicago
WOODWORKING INDUSTRIES

Axel Nordlund
Excel Phono. hf fg. Co.. Chicago

XIOTOR INDUSTRIES, LESLIE CARD.
FL G. Seal and Co., Chicago

TONE Aces. Lima liven
Oro Tone Company, Chicago

PORTABLES, D. T. ALLEN
Carryola Company of America,
Milwaukee, Wis.

STANDARDIZATION Or MATERIALS
Anton Clemetsen
Anton Clemetsen & Co., Chicago.
F. F. Paul, United Mfg. and Distrib-
uting Co., Chicago

MEMBERSHIP, W. J. hfcNastaaa
Empire Phonograph Parts Co.,
Cleveland, Ohio

CREDIT, AUDITS AND COSTS
V. Clemenson
531-839 N. Wood Street, Chicago

Founded February 19,1925

To stimulate consumer de-
mand for the phonograph by
bringing to the public a true
appreciation of its value as
an instrument of entertain-
ment and education.

To formulate a plan of co-
operative national advertis-
ing.

To foster the interests of its
members by the establish-
ment of trade standards.

To establish and maintain
uniformity and certainty in
the customs and commercial
usages of the industry.

To promote a more enlarged
and friendly intercourse
among those engaged in the
industry.

To the Dealer:
Do you think the classifications on

your freight shipments are right when
compared with similar commodities?
Join with us in trying to get your
rights.

Have you in the use of tone arms
and radio loud speakers had difficulty
in getting the parts to intermember?
Write your manufacturers to make
this part to fit 706/1000 diameter.
Let this be the standard. Use no
other.

What can this Association do for
you?

Are you in favor of our suggestion
for a slogan and advertising?

Let us all co-operate in the interest
of the PHONOGRAPH.

Write our Secretary today.

Our Members.
Do you know them? Over 50%

of the total number of Manufactur-
ers of Phonographs, making 1,000
machines per day, not including
portables, arc members,

These factories are complete in
their equipment. Employes experi-
enced by long training build the
products.

Their merchandise is up-to-date in
design as well as quality.

Ask our Secretary for a list.

All manufacturers are cordially invited to attend the meeting to be held on Tuesday, Septem-
ber 22nd. A dinner at 6.00 P. M. in the Furniture Club of America's Rooms on the 17th
floor of the American Furniture Mart Building, 666 Lake Shore Drive, Chicago.

Address all correspondence to the Secretary, HENRY A. OTIS, 500 Diversey Parkway,
Chicago, Illinois, Telephone Lakeview 7680.

Manufacturers of Phonographs, Portables, Phonograph Cabinets, Motors, Tone Arms
and Records are eligible.

soe,me-

T=re,=====3:4=7;



216 THE TALKING MACHINE WORLD StelIkallre 15, 1925

SPECIAL OFFER
FOR A R110117 Tint, DST,

ON GENUINE

COLUMBIA
PRODUCTS

40 Columbia Main Springs .$10.00

6 Columbia Tone Arms $10.00

6 Columbia No. 6 Repro-
ducers $10.00

1 Columbia 2 -Spring Motor.. $7.50

1 Columbia 3Spring Motor $9.50
Complete woo, rr. rornlable

1 Columbia 4Spring Motor $11.50
Conmlets wleb 14. Turntable

1.011,41.2 rItIrPtfl nN 41,11,11,

MAIN SPRINGS
Itoeb Opel.. Poehrd lel nox

No. Pelee cool,

41" riat, 02
0...2 A7 ,`,T.",:;"!1°A;

400 114 In. a .022 x 33 fl., renr.shared
holes an both ends, for Victor on.
tor ......... ....... .......... 0.10

4M Pi In. a .402 x 17 ft., bent arbor and
rear.shaped bolo anal& for Victor
motor .00

Oka 1.5 In. .02? a 10 H., bent arbor and
pear-shaped hole °Melon, for Victor
motor 0.30

400 1.,4 In. x .022 x 17 fl.. bent arbor and
bent end ottlelde for Vletor molar 0.110

410 1s In. noddle fl., emotor
bent end for 51000,. CAS

411 ill In. x .021 0 ft. been arbor and
bent mal ottledde for Vidor motor 0.11

412 I 3/111 In. .021 a 10 ft., pear-almlnd
holes for Heineman No. 41 and
Pottle, motor SOO

413 1 In. a .020 x 15 ft., Leib rods bent
for latest style Victor motor SAO

420 1 In. .020 a 12 ft., rear -shaped
holes on both ends for Heineman
Nos 33-77 040

421 ht. x 13..4 ft.,l holes on
both ends for Vidor NO. 1-0.8 0.40

422 1 ht. x dr0 1315 fl. bent nrbor, for
Victor motor Nos. 'bad, 0.10

423 1 In. x .075 5 la ft., oblong bole for
Melmelbnch ntotor Nos COO

471 I In. a .5220 10 ft.. oblong hole for
Kremer,. Sonora SlIverlone, Soot
Motors *As

425 1 In. .025 III fl., yenr-ahsped and
oblong hole. outside for limaeo. So-

dnoraan Aeolian .00

4211 1 In. x .021 a II ft., pear -Mooed hole
for Columbia sengh.aming motor 0.1.5

risr 1 In. a .025 x 10 II., near -shooed
fhols e fr Colombia two, Ihree and

.morIng o.sp
420 1 10. x oss H., pear-shaped and

oblong hole for Ilronswkk and
silent one -soling motor 0.0.1

1211 1 M. x .022 x 0 ft.. oblong hole not-
able for 111.1.4elbach No. 12 motor. 0.13

430 1 In. x SCA a 12 fl.. oldong
Brainalk for Sonont. 5401 mid

wick . 0.10
14 In. .023 x 10 pe-inDNI

hole for Polite ond Mirk motors , 0.50
435

rats

437

In. x .023 x 10 tt., oblong hole ont-
ahle for Mehro.114..eb Not. 0-10.... 0.30

tn. s .020 x 10 it,, nenr-abaneil
hole tor Columbia and Heineman
No. 00 0.1.11

IS' Ni In. .022 x 8 II.. for blarltson and
Herman 01010ra 011,1 Pnl omehtne.

100 002 In. a .022 x 8 ft.. for Imported

440 1 In. x .020 a lIl ft., Sailton boles tor
1,110ts5 alyln Colombia., Oda

III 2 tn. x .032 10 ft., for Idebealbsch
molar No. 1/1 5.01

142 2 In. a .025 a 10 fl., for Irdiron mo-
tor, old style 4.00

143 1% In. AS 5 21 ft.. for Ellison disc
motor. latest style 1.35

414 S4 tn. a .027 0 11 ft., for PAtton motor IL=
445 N. In. a .072 x 8 ft.. for Seam motor. 0.12
446 51 In. x .telt II ft., for Western

motor
417 1 1/10 In. a 010 x 21 ft., for Batson coo

"""' "Ztag.`11.3.772,"'". "'°'"
FAVORITE MFG. CO.

WORLD'S CLASSIFIED ADVERTISING
Any member ol the trade may forward to this office a "Situation" advertisement

intended for this Department to occupy a space of four lines. agate eneaSure. and it will
be inserted free. Replies will also be forwarded without cost. Additional space will
be at the rate of 25c. per line. If bold faced type is desired the Oust of Same will be
25c. per line, Rates for all other classes of advertising on application.

RUBY MICA DIAPHRAGMS
4nnis sow

1.14i
sse":74711. ws

SUPREME SOUND BOXES
i&ariar Pi< Tane4j172402loud and Lie.-a1,.
17"".',1:111s Mor arm. anal air I.se

isa :4%2 11111. nt
rAVOnlis fiasl. CO -105 r. ins fa- tint Torl. IDS 1:111 81. Marue rod cin

FOR SALE
Peronlios nischioe silt toot. and shaving tn.

chin". Th. oatfil i. 10 me and tool soler. Re,
noble for ca.!, a,tar,, ..11o. toll." .are 01

71,r 1,11,ing Nncl,il,e Wurla. 001
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SALES EXECUTIVE -BUYER with 22

years successful experience, both in department
stores and wholesale trade; 7 years as buyer in
one large department store, where big increases
were made each year. Radio, piano and phono.
graph experience. At present employed as

manufacturers' sales manager, but desire to
make a change. Address J. D. Elliot, 314 Little
Bldg., Boston. Mass.

WANTED: Experienced retail phonograph
and radio salesman for large Chicago mus:c
dealer carrying both Victor and Brunswick
lines. Salary and commission. We want the
best titan in the business and will pay him well.
Prefer man now holding down a real job and
wishing a better one. Address in confidence
"Box 1529" c'o The Talking Machine World,
383 Madison Ave., New York City.

ELECTRIC RECORDING. Engineer who
has developed this method, and is using it com-
mercially will equip other studios. Address
"Box 1532" c/o The Talking Machine World.
383 Madison Ave., New York City.

WANTED: Salesman, phonographs and rec-
ords in Indiana and Michigan territory. Salary,
commission and expenses. Write. giving full
details and experience. Address "Box 1533,"

c o The Talking Machine World. 383 Madison
Ave., New York City.

WANTED: Have taken over the entire prod-
uct of Strand phonographs and offer them at
an exceptionally low price. Desire a five, wide-
awake salesman to cover New Jersey and New
England. Must have phonograph salesman ex
perience. Can clean up a good profit at special
prices we offer. Address Player Tone Talking
Machine Co., 632 Grant St., Pittsburgh, Pa.

SPRINGS
VIC2olt

It:e0FX:r1:,01,*.nna;t....sh eT,Ida No. 30-4134 5:09
No. 5302 .11.1I.02217. bent 00002

1. .a.072x13. bent arbor No. 6423 .47
No. 5427 AN14'0.02250' bent arbor

1 ..x.022aff, bent each end No. n..542 .30
No. 2141 .30rx.020x13.0.' marine en,

l'a.020a10 marine onto No. 3335 .1.1
l'1.020515. bent arbor No. 5391 .30
ra.020a15.. bent tat each end No. 0540 .30

1,.024n.10. erlson CaorbLorI,'I newtyle No. 20011 .01
14x.fr-x1fr Vnlverant No. a151 .32
III x.028ala 11' Unlvera .1 No. 0351 .30
1.x.0301411' hook ends .00
1,11, for motor No. 1. ...... No. 1210 .34neiniiiiri
S.:ill:0017 motor& No. SS & 77
1 3/1tPx.tdrx10., 0110 Patna .70
1 3/10':.11251x17'3/10':.11251x17'No. 4 .410

11/1 41.417. V RATON PI
1.41.027a10., rectangular hole No. 144 .30
1.x.07.7x13', reetanmdar hole No. 145 .It
Va.027a1tr. rectangular hole No. 140 .53

Terron,ensh with order.
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Opportunity for Dealers
to Tie Up With Artists

The Peerless °Hallett,' and the Sterling 'Frio,
combination of well known talking machine

becord and radio artists, arc now arranging
ookings for the Fall season In en -operation

wilt talking machine retailers Ibrongliont the
country these well-known entertainers for sonic
seasons past have appeared locally, with the
rrstilt that record sales urre greatly increased.

Talking machine retailers who arrange to
have these well-known vocal artists appear in
Their cities will find that not only trill the ap.
pearance be profitable in itself bat that it will
be the means of adding considerably to record
sales and talking machine interest. Another
angle that shonld not be overlooked by the re-
tailer is the fart that these artists have appeared
on radio programs, and for HMI reason their
local appearance should prove an added advan-
tage in bringing radio sales to the talking
machine store.

1 no Peerless Quartette is composed of Albert
Campbell, lyric tenor: Charles Harrison, tenor;

John Meyer.baritone, and Frank Crouton,
basso. Mr. Harrison takes the place of Henry
Barr, formerly with these entertainers.

New Stewart -Warner Model
The radio division of the Stewart -Warner

Corp. has Just announced the latest addition to
their Matched -Unit Radio lint, which is Model
329, listed at $80. It is a five -tube set, finished

New Stewart -Warner Model 325
ill walnut with a crystalline metal panel. The
dial calibrations are of bronco on a brown back-
ground. Tuning Las been greatly simplified.
The central or wave -master dial is calibrated in
wave lengths and shows settings for stations.
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British Factors Optimistic as the Trade
Becomes More Active After Vacations

Re -imposition of McKenna Duties and Large Importations of Machines and Accessories Fall to
Dampen Spirits of Trade-Manufacturers' Operations Increase-News of the Month

IAN DON, ENGLAND, September 3.-Despite the
reimposition of the so-called McKenna Duties
on July I. last, and the rapid inflow of im-
ported gramophones and aies in the two
mondepreceding the reimposiccessortion, the most
optimistic reports reach me from all sections
of the industry. To be sure, manufacturing cir-
cles were cutlet for a week or two at the begin-
ning of last month, owing to the factories being
dosed for the Summer vacation. Considerable
activity has been manifest since, however, and
some factories are already working consider-
able overtime.

It is significant as to bow the "portable"
habit has been fostered here that on visits to
three different seaside resorts recently I saw
no less than two sand parties, in each place
regaling themselves with music by the aid of
the ubiquitous portable. Significant, too, that
in the programs of each party both "popular"
and classical music was featured. A few years
ago the Summer season spelled a considerable
quietness in the gramophone trade, but these
last two years have seen a arkable change.
The increasing activity of therem big companies.
emulated by a large number of the smaller
houses, in catering for the increasing recogni-
tion by the general public of music, undoubted-

ly very much stimulated by the broadcasting
programs, will tend to negative any harmful
effect of the inflated importations during the
two months prior to the reimposition of the
duties. The demand is ever grunting and the
British mamtfactured instruments and records
arc nnlikely seriously to suffer by reason of the
two months' warning given by the Chancellor
of the Exchequer to foreign exporters.

Gramophone Exhibits at Wembley
The gramophone and record section of the

music industries is far better represented at
the British Empire Exhibition than all tire rest
of themc trade put together. but even this
section is notnot so amply representative as might
be expected and as would be really consonant
with the growth of the industry in recent
years. As is perhaps natural, the exhibit of the
Gramophone Co., Ltd., dominates the gramo-
phone section, and, indeed, that of the whole
music section, again held in the Palace of In-
dustry. Manufacturers of portable. machines
are well represented in the Pixie Grippa porta-
bles, shown on the Perophone Co.'s stand. and
the Peter Pan range. exhibited by the Peter
Pan Gramophone Co.. Ltd. Good business. I
understand, is being done by the British Homo-
phone Co., with the HOmodlor41 records; these

are being demonstrated on the Stereo models.
made by the Stereo Mfg. Co. The Homochord
record is rapidly increasing in popularity here.
the pianoforte recordings being partirnlarly fine
and gaining for the company considerable at-
tention. Britton C Cr, omers to Ike
trade, are introducing a "Rapinewcd Record Re-
viver," a limas' which imparts a thin glare to
the surface of the record. enabling the needle
to travel lightly over scratches:etc. Norman
R. C. Wright is showing a fine range of 'Al.
bion" models. and. filially. the Linguaphone
Institute is giving special demonstrations of
it, language records.

An Infringement of Copyright Action
The issuing of "popular" son s on Gramo-

phone records is not always to be regarded as
a help to the sale of the songs in sheet music
form, and record importers and the factors of
imported records in this country have par-
ticularly to be careful to see that suds records
do not infringe the existing copyrights held by
the song publishers. This was exemplified
here recently when a motion was heard before
Justice Roche, in the King's Bench Division
for judgment in default of defense in the action
of Francis. Day & Hunter (the well-known
publishers), versus l.ewis Citrin and the Gramo-
phone record accessories. Infringement of
copyright was alleged in the four "popular"
songs "0 Katharina," "Haunting Melody."
"Follow the Swallow." and "Let it Rain-Let
it Pour." All four were Americaspmadc rec-
ords, which were brought to this country and
offered for sale An injunction WA, granted

1161111,1 011 1.1 Oh)

CpA SENSATIONAL
is the only word to apply when talking of the success of the Pixie Grippa all over
the world. You can't get away from facts. Our Mail week by week adds fresh orders
and repeats from every quarter of the Globe. Our Testimonial Dossier is wonderful
reading. It all means that Pixie Grippas get right ahead of all other small Portable
Talking Machines on sheer merit for really powerful Tone Quality. Downright Fool-
proof design and unbeatable workmanship. It's a big Gramophone in a small box.
Not an "assembled" contraption. Every part our own exclusive manufacture.

\World's patent and registrations pending. Plays all 12 inch records.

Made to suit every known Market.

SHIPPING PRICES:
(Minimum order 4 machines. Packed free our Factory.) Available where

territory not already closed. Canada and Australia excepted.

In fine Leatherette Case, Weatherproof $8.00 gold

" " Solid Oak Case, Weatherproof 8.75 "

" " English Cowhide Case, Weatherproof 10.50

" Teak Case, Insect proof 11.25

" " Andaman Padouk Case, Insect proof 12.75

Sole Licensees and Manufacturers

PEROPHONE, Ltd., 76-78 City Road
Cables Perowood LONDON. ENGLAND Bentleys Code

W01041. 85,4 lbs.
51,44urement. 1054 s ev x 414
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restraining defendants from selling or distrib-
uting any of the records, and an enquiry was
ordered as to damages, and delivery up of all
records in question.

Chappell @ Co. Issue Warning
Bearing directly on the question raised by

the above action, Chappell & Co. recently is-
sued an important warning to the trade anent
the importation of gramophone records and
player -piano rolls (manufactured abroad) con-
trary to the provisions and regulations of the
Copyright Act of 1911, which provides that
importation of copyright works in any form is
not permissible without the written consent of
the owners of the copyrights. Even when per-
mission has been obtained. every record or roll
must bear the royalty stamp supplied by the
owners of the copyrights. Chappell & Co. state
that they have information of a number of
infringing records and rolls of American and
other makes being sold in England and the
Colonies, and that, after this warning, they
intend to take action against any subsequent
offenders.

Cameraphone Co. in Trouble
Following an extraordinary meeting of the

directors of the Cameraphone Co, called for
July 30, when a resolution was passed that the
company should call a meeting of its creditors,
as it was not able to carry on, the creditors
met en

not
20, when the statement of af-

fairs disclosed a bad position. The assets of
the company were given as, Sundry debtors
(estimatesl to produce 70 io 80 per scut), 11,772;
bills (bad), 12,118; C. Pollak (ledger account),
11,008, and guarantee £1,179, making n total for
l'ollak of 12,180; Simon Lee, MD; Mayer, 255;
cash at bank, 2s. 3d.; stock, 11,017. There was
also stock at docks of 01,029, but on which
there is a lien, instrunienes out on sale or
return, 1279; a total for stock of 13,676. There
are 89 creditors, the total deficiency being esti-
mated at about 14,197. Nothing was known
of the whereabouts of Mr. Pollak, the last news
of him being front Vienna. A liquidator was
appointed with a committee of inspection, com-
posed of the three largest creditors.

"His Master's Voice," Columbia Price Cut
The Gramophone Co. has in the last few

weeks announced reductions in the prices of
all its pleated diaphragm models. The highest
priced instrinnent ill this class, model 510
(electric) in mahogany, now costs /70 as
against /75, while the lowest priced model can
now be obtained for 117 10s.

The Columbia Graphopbone Co. announces
that increased production results in its being
able to effect important reductions in the Col.
um ix Grafonola from August I, the lowest
prie Columbia model being now 14 15s. Small
tabl grands arc reduced from 18 ills (oak)
to 7 10s; and 110 (mahogany) to .C8 10s. The
pop lee No. 23a (table grand) is reduced to
(14, 10s, while the biggest selling cabinet model

(No. 25a) is now available at 17 guineas, it
mahogany 122 10s. Similarly the 1.32 lOs Con-
sole model is now reduced to 26 guineas.

The Columbia Co. also announces that the
great increase in sales of its "Celebrity" records
has enabled it to effect an important reduction
in the pricy of its light Blue 1.abel series. The
12 -inch records, commencing with the August Is-
sues, were reduced from 7s. fid. to 6s. 6.1.. and
eke 10 -inch records from 5s. to 4s. 6d. This
series includes the orchestral masterpieces con-
ducted by Sir Henry J. \Vood, Sir Hamilton
Harty, Gustav Moist, Wcingartner, Benno Wal-
ter, etc., as well as a large number of chamber
enusic works, etc., so that in the case of com-
plete works (in album) of this character the
diliercncc ice prices will give keen satisfaction;
thus Hoist's "Planets" series, in album, will
now cost 45s. Od, as against 52s. 6d., the
"Enginta Variations" (Elgar) in art album
formerly 311s. is nosy 26s., and the "New World
Symphony" (Dvorak) album (37s. 6d.) now
costs but 32s. 6d.

A Gramophone Congress
In July, last, was held in the Central Hall,

Westminster, the first Gramophone Congress
to he held in this country, and which Wan or-
ganized by Compton Mackenzie, the novelist
and editor of "The Gramophone," a paper ca-
tering to the general public. During the day
the hall was occupied by a number of promi-
nent gramophone and music firms, and was in
the nature of a one -day exhibition or trade
show. The public was addressed periodically
by prominent musicians. The Congress was
opened by Sir Richard Terry, who made the
significant remark that "the accusation that
the gramophone was mechanical and soulless
Was absurd. What Wan the piano or the fid-
dle -or, for that matter, the oboe -but an in-
sirnment for producing sound? The difference
between one musical instrument and another was
not one of principle but one of degree, and, that
being so, it was only a question of time when
the gramophone would be universally recognized
as a source of purest joy."

The following firms exhibited: Keith, Prowse
& Co., showing models of H. M. V., Columbia,
Sonora. and Decca machines; The Gramophone
Exchange, of New Oxford street. showing the
Vocarola and a numerous collection of gramo-
phone and record accessories and small goods
with which they have made their emporium fa-
mous; The Orchorsol Gramophone Co., showing
a foil range of Orchorsol models, including a
new 110 model, which later in the day obtained
a first place in tests before the public; the Vo-
calion Gramophone Co., who were specially fea-
turing a new Chinese Emperor model; the Par-
lophonc Co. displayed a full selection of their
Parlophone records, including the wonderful
series of the nine Beethoven Symphonies; Alfred
Imhof had on view the Polydor records (for
which 1 understand they arc the sole agents);

E. M. Ginn displayed a full range of E. M. G.
models, which have secured a tremendous lot
of attention from gramophone lovers; the Peter
Van Gramophone Co., Ltd., was there with a
full range of Bs famous Peter Pan models;
Craies & Stavridi, with a representative range
of Apollo models; Boumphrey. Arundel & Co.,
with a range of "Sesame" record cabinets;
Grimes & Co, with a new model, the "Dou-
sona," which has a wooden tonearm, and of
which I shall hoer more to say in my next re-
port, the company not yet being ready to
supply the trade; the Duophone models with the
dolible sound -boxes were exhibited on a stand
specially eakcie by Messrs. Marshall & Snel.
grove, who are acting as exclusive agents for
the Duophone Syndicate, Ltd., in a certain
West End section of this city; and the Pero -
phone Co., Ltd., who were showing an the
latest models and styles of the famous Pixie
Grippa. The exhibition was well attended, and
the majority of exhibitors expressed them-
selves to me as being well satisfied with
the orders taken. The organizer hopes to follow
on next year with another congress and to make
it an annual event.

Competitive Gramophone Tests
In the evening tests were conducted in the

adjacent Caxton Hall, when the audience were
given voting cards and asked to register their
decision as to the machines giving the best value
for money at the moment on the market. Eleven
competitors entered; the machines, in order of
price, were as follows:

1. Vorarola, tar. Sheraton design, Concert Model a, St
guineas. (The Gramophone Lechanee.)

t. Three Moses, "Princess Mary" Model, 30
(Repeating Gramophone, Ltd-)

9. E. M. G. Model 0, En. (E. at. Ginn.)
a. Doophone, Empire Model. IN. (The Dryphone

Syndicate, Lad.)
S. Apollo Super IV., 120. (Crate, k Stavridi )
e.. Orator.' Junior. LIO. (Orchorsol Gramophone Co.)
7. Doman> born machine. 9 guineas. (T. Grimes fa Co.)
B. Mead, Model SOS, lied table model with external

horn. 7 ryineas. (Mead Cycle Co., Inc)
9. Fullototte Model No. 2, 16.16. 6d. (Cabinet Gramm

pious Co.'10.
Peer Pao de Loire, 3 pinery (Peter Pan Gramo-

phone Co.)
it. Pixie Grippa PortaMe, Model A, 1E2.13. (Pero -

phone Co., Ltd.)
The machines were subjected to two tests,

first being allossed to play a vocal and instru-
mental record of the owner's choice and second
ly, records of the organizer's choice. The re-
sults of voting in both tests added together were
as follows: 1. Orchorsol; 2. Dousona; 3. E. 1St
G.; 4. Pixie Grippa. A gold, silver and bronze
medal, specially struck for the occasion, was
awarded to the first, second and third respect-
ively.

Edison Belt's New Branch
Owing to expiry of lease the Edison Bell

(Vest End Depot at 43 Cranboinn street has
been closed and Messrs. J. E. Hough, 1.td.. have
opened a new central London branch at Banga-
lore House, 1, Newton street, High Holborn,

POINTS ABOUT SPRINGS No.3
Before it leaves the factory every "Vulcan" Main-

spring is placed tinder a far greater strain than is possible
in an ordinary gramophone, and any inequalities in the
temper arc readily detected. Each spring is wound tight,
and if any part of it is too high in temper, it will break
under the strain. If there arc places in the steel where
the temper is too low, they will he seen in the body of the
spring, where small kinks will show between the ends. In
either ease, the spring will be rejected.

USE VULCAN
MAINSPRINGS Send for Lists

J. STEAD & CO., Ltd.
SHEFFIELD"BES7' IN THE LONG RUN" ENGLAND

Sold hy all the
leading Factors
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W. C. 2. These premises will comprise artists'
rehearsal rooms, offices for the musical director,
as well as showroom,. for the benefit of pro.
soncial and Colonial traders. A full range of
Discaphones, Edison Bell and Winner records
and gramophone accessories, as well as wireless
products made by this firm, wilt be on view in
the new showrooms.

Gift for Mr. Manson
Previous to the departure of William islanson

for Australia, to take up his nn CW and important
work as manager of the Gramophone Co.'s re.
cently inaugurated Australian branch, referred
to in these columns last month, his former staffs
presented him with a silver tea tray and a hand-
somely illuminated album containing their sig-
natures.

Mr. Manson's Successor
In welcoming Albert T. Lack to the manager-

ship of the English branch of the Gramophone
Co., the trade here greet no stranger. Already
is he well Is nsiwn to moss in Isis capacity
general sales manager, and he assumes control
of the. English branch in addition to his sale<
activities. His experience with "His Master's
Voiec" Co. is international, having traveled for
it in many countries, thus acquiring an exhaust-
ive knowledge of the problems and conditions
existing in all branches of the talking machine
industry.

Introducing the Duophone Records
In inaugurating its new records the Duophone

Syndicate, Ltd., now located at 18 Saville Born,
W. I., is formulating a list of standard works
from which to choose the most popular titles for
recording, to form the basis of its new Duophone
record catalog, and to assist in this are organiz-
ing a competition amongst the staffs of recog-
nized gramophone dealers in Great Britain and
the public, to decide which fifty titles are con-
sidered to be the most suitable for this purpose.
Prizes are being awarded.

Brief Paragraphs of Interest
The Autumn Leipzig Messe is being held from

August 30 to September 9. It is anticipated that
the English attendance this year will fall short
of that in recent years.

Registration of new companies during the first
six months of this year shows an increase coo'
pared with the corresponding period of 1924.

The number of new music trade companies reg.
istered was twenty-five. with an aggregate capi'
tat of £384,300.

The Music Trades' Association of Great Brit-
ain has arranged a conference of MUSIC dealers,
to be held at the British Empire Exhibition,
Wembley, on September 23. Among other items
on the program is a lecture by the Secretary of
the Associated Booksellers of Great Britain and

Ireland; also a general discussion on impor-
tant trade matters, Professional Discount, etc.

The latest talking machine firm to secure the
advantages of incorporation under the C0111.

panics' Act is the British Polyphon Co., Ltd..
and which Was registered on August 12 to take
over the business hitherto carried on by Robert
Willis at 2-3 Newman street. The nominal cap.
ital is 150,000 in 30,000 "A" shares and 20,000
"IS" shares of II. The firm will carry on as be-
fore, under the same direction and management,
with 110 change of staff or policy. Mr. Willis',
two sons, Robert Gordon Willis and Charles
Reginald Willis, are appointed directors of the
company.

Preparing Plans for 1925
Census of Manufactures

Inquiry Forms Will Shortly Be Sent to Mem.
hers of Various Industries-Information Ex.
petted to Be Available in November

WASHINGTON, D. C., September 8.-Schedules
for the 1925 census of manufactures, to be taken
as of December 31, next, are now being pre-
pared by officials of the Census Bureau for sub.
mission to the industries affected, with a re.
quest for such changes as are believed desira-
ble.

The 1925 census will cover every manufac-
turing establishment in the country with an
annual production valued at $5,000 or over, and
will show the changes in employment, produc-
tion, values and other factors that have occurred
sinee the last census, which covered the year
1923. Originally taken every five years, it was
recognized following the war that industrial
activity in the United States showed important
changes in much shorter periods, and begin
ning with 1919, an industrial census has been
taken every two years.

It is the policy of the Census Bureau to sub-

mit to the various industries far approval the
schedules covering the products which they
manufacture, in order that the census reports
may show the data in which manufacturers are
chiefly interested. A large number of industries.
through their various organizations, have thus
been brought into active co-operation with the
Government's statistical service, their assistance
resulting in the publication of statistics which
are far more valuable than any of those for-
merly issued.

It is anticipated that the schedules will be
completed and in the hands of the Government
printer by October, and their distribution will
begin probably late in November. Manufactur
ers will be requested to complete and return
schedules with as little delay as possible, In

order that the statistics may be analyzed, co-
ordinated and published at an early date.

Luebtow Music Co. Chartered
MitAvauxar, Wis., September 5 - -Papers of it.

corporation have been filed recently by the
Luebtow Music Co., of this city, of which Emile
Luebtow, Olga Luebtow and Lillian A. Lueb.
tow are the pro,rietore The concern has an
authorized t

APOLLO the last word in PORTABLES
FIRST IN DESIGN AND
IN VOLUME AND
CLARITY OF TONE

No. O. Oak. 1114. 11%' a Ti.".

No. 1. Lentil, Cloth. Biagio Spelas.
10. 111%. a tAit.

No. I. Teak. Brags Meant& Dade Owls
loll> 'skated to Cr, I. A.

Not Laps. Pekes
(PacItodl Pre. sot works)

Na. 0 $1.00 Code EFACS
No. l0 Sites neater
Na. 11 515.00 ZEASJ

o. 1 SILOS ZEALO
ZEANID

SOLE. LICENSEES AND MAKERS

Secure this Really Distinctive
and Deservedly Popular
Portable for you! territory

No. 10. Leather Cloth. II' a II' a OW.
Slagle Sorlali

Na. It. Leothor II,Cloth. 11111011
a 1.1 1151..

CRAIES & STAVRIDI
4 Bunhill Row, E. C. 1

Cables: Dlotoholum.

London, England
Henlley. S starronle.
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LATEST PATENTS

/RELATING TOIALKINt3 RE1/4A.eKUS

WAill11.1,1.011, U. C. Sepienffier 8- Talking
Machine, John Edirconreis, Dolman, la.; as-

signor to tin' Itrunswick-Ilalke-Collendcr
Chicago, Ill. Patent No 1,5.10,311.

This invention relates to talking machines
embodying a eerwel salmi Amplifier.

The primary object of the inveution is the
provision in a talking machine of a cabinet type.

-
at an amplifier, the cross-sectional outline of
which is r000ded, whereby the sound waves are
peteo lied io copied spherically wieboot inter -
(ermine by plane surfaces and sharp corners and
which is sufficiently compact to be mounted be
the space usually allotted to the amplifier in a
modern machine cabinet.

A lumber object is the provisioo in n cabinet
talking machine of means for limiting the an

of the vibrations set op in the walls of
the atoplifier, whereby the lone quality is pre-
served and the sounds issuing front the ampli-
fier arc rendered more natural. A further ob-
ject resides in the proviaiolo of a wood amplifier
of novel constroctio and resooaling properties.

Figure I is a !root cleat:dime of a ialking one -
chine accordiog to the invention with a portion
of the grill removed. Fig. 2 is a side elevation,
partially in section, of the talking 111A(Ilille.

Fig. 3 is a detail iu perspective of the amplifier.
Fig. 4 is a longitudinal section through the ant.
plifier. Fig. 5 is a transverse section on the line
5-5 of Fig. 4. Fig. 6 is a horizontal sectiou
through the talking machine cabinet. Fig. 7 is
a detail it 5ACIi011, illiwtrating Ike support for
the mouth of the amplifier. Fig. A is a plan
view of a blank from which the bell portion of
the amplifier is formed. and Fig. 9 is an edge
view of the blank, the layers of veneer being
separated at one rod for the purposes of Mies-
iration.

Phonograph Machine. Gaston Strobino, Pub
erson, N. J. Patent No. 1.530,524.

This invention relates to phonograph and ihe
like machines and particularly to Ilse transmit-
ters thereof. The principal objects of the in-
venlion are to construct a traasmitter that
will more faithfnlly reproduce coaled, titan (hose
now commonly used and at the same time re-
produce them in ample V0111111A: 10 provide a
transmitter that may be used will equally good
results on either lateral-or vertical-cut rec-
ords; to provide a transtnitter which will he
adapted to coact to good advantage with the
hollow rover of an ordinary phonograph ma-

1-lerald-13
LOUD SPEAKER

HERALD ELECTRIC CO., Inc. '1229 East End Ancono Now York

chine cabinet in amplifying the sounds and
which, where said cover is hinged and so is

movalele from the upright or op.. position to
the horizontal or closed position, may be

artiodated into and held in housed relation to
the cover preleutmorely to moving Ihr cover
10 cloned positiou; and to provide an improved
point -device or needle for phonograph trans-
mitters.

In the drawings, Figures 1 and 2 are a front
awl n side elevation of a phonograph machine
embodying the iliventinu. the transmitter op.
nearing in folded or inoperative position; Figs,
.1 and 4 are side and front elevations of the
transmitter in position to co-operate with a

lateral -cut record, parts of the transmitter sup-
porting we., appearing in seen. in Fig. 3;
Fig. 5 is a view in side elevation of the trans-
mitter in one of the positions in which it will
ci-operate with a vertical -cut record, parts of
the supporting neraos .appearing nn section;

Fig. 6 is a lop plan view of the 111C111b, f

..-hoten in Figs. I to 5; Figs. 7 and I arc re-
apectively a longitudinal section and a trans -

section on line 8-8, Fig. 7, and Figs. 9
andrs 10 are respectively a longitudinal section
.d a transverse semi. an line 10-10, Fig. 9,
of a certain joint, the parts of a joint in Figs.
7 and 8 on the one hand and Figs. 9 and 10
on the oilier, being in different relative posi-
tions; Figs. II and 12 show in section and side
elevation the improved point -device or needle
41 two different forms; Fig. 13 is a side de-

vatireo of a modified form of transmitter in
position to co-operate with a vertical -cut record.
the supporting mewls appearing partly in aide
elevation and partly in section; and Fig. 14 is
ail midi:meat', plan view of the transmitter
shown in Fig. 13.

Portable Phonograph Saul Davidson, New
York, N. V. Patent No. 1,536,690.

This invemirot hat relation to talkie.. ma.
.

a,

chines and has particidar reference to an im-
provement in portable phonographs.

Otic of the main °Int:odes to the production
of a compact portable phonograph is doe to the
projection of the tone arm above the turntable
which necrwitate. a high enough cover to coin.
pensate for the housing of the same. In some
iustances this has been overcome to sonic ex
text by making the tone arm detachable from
the amplifying chamber for storage in a sepa-
rate compartment or in the amplifying chamber.

It is, therefore, the principal object of the
present invention to provide a lone arm which
is automatically lowered to an out-of-the-way

position upon closure of the rover whereby the
tone win will be disposer' below the plane of
the turntable and whereby upon opening of the
rover the toile arum will be automatically raised
10 a proper relation to the turntable.

Figure 1 is a plan view of a portable phono-
graph constracted in accordance with ihe to-

vention mid illustrating the rover in opened po
sition and the tone a in a position to co
operate with the turntacne ble. Fig. 2 is a frog.
memory sectional therethrough taken

approximately oar theviewline 2-2 of Fig. 1. Fig. 3
is a similar view with the lover in closed posi
lion and the tone arm and amplifici ill lowered
position. Fig. 4 is a fragmeneary detail sectional
view taken on the line 4-4 of Fig. I.

Phonograph. Henry Bartel, Milwarikee, Wis.
Patent No. 1,541,022.

This iovention relates to phonographs and is
particularly directed to phonographs of the eab
Mee type in which the machine is housed within
a table or cabinet.

Objects of this invention are to provide a
phonograph which is so combined with a table,
for example a library table, that the table may
be used for its ordinary purposes either while
the phonograph is playing or at other times; to
provide a phonograph so combined with a li-
brary table that the parts arm readily accessible

It 1-t

either for operating the machine, for repairing
the parts or for assembly; to provide a pleono
graph of improved appearance; and to provide
a combined table and phonograph of great com-
pactness by first having the phonograph tele-
scopically mounted with reference to the table
or otherwise movably nmunied so that it may
disappear within the table, and second, by se-
curing the requisite length of horn or sounding
chamber by extending the horn first in one
plane by making an elongated loop, and then
in a ace*nd plane al right angles to the first.

Embodiments of the invention are shown in
the accompanying drawings in which Fig. I is a
perspective view of a combined library table
and phonograph, showing the table it closed
position Fig. 2 is a similar view with a por-
tion of the table open, showing the parts of the
phonograph mechanism. Fig. 3 is a plan view
of a portion of the table showing ewe (ono of
the invention. Fig. 4 is a section on the hoe
4-1 of Fig. 3. Fig. 5 is a detail of the remova-
ble bawd arid horn portion. Fig. 6 shows a
modified form of construction, and Fig. 7 shows
a forther form.

Miss Stella Miller was recently appointed
mateager of the record department of the Woo-
d clirlt Piano Co. Kan -a City, Sic.

TEST IT.
OUR VICTOR

Record Service
has a reputation for efficiency.

Suppose you try it

E. F. DROOP & SONS CO.
1300 G. STREET. WASHINGTON. 0 C.

301-6-6I0 CLAY STREET, BALTIMORE, MD.
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You Can't

Elwin-ea R CORD BULLETINS/
Victor Talking Machine Co.

LIST FOR AUGUST 21
19725 Sunshine Wmalc41 Ha0 10

19772 11°I 51"te!"°.04rift°i's rT'. Wendell Ilan 10

103fiaRT0F,_..se rot ..,1,7I:d"=.1':d 3'1:1'. IS1.-R lo

19]20 ,\Imo,Cll:.0,ancit,00n;iginal Nighthawk Orck. 10

Coma San.lera Original N1[b16m.{ Orel. 10
Stan FIInIn0

0R,4,1:wr Davis' Is Pififik 11111,1 10

tIosu The MILfio 1-O ATV
(i3o Re VO, IRO

f he Dimwit Sisters 10
Bay Sister Bent. (Marsbal.Sunslii.).

S"'"' '"IJST FOR AUGUST 20
45495 Suring,,oug of eld Robin Womm Tom "She.

19706 A",:°:11ii"c2r7..""*" c.'"°`
Son[). Elie Dakcr 10

Bernard VOsey 10

..
10

Now
Come home \9116 U,

Peerless 10

19717 Ilttr,Ctir
Chimes Trinity Peerless oared 10

en n alba i 0
WW1 II. Wrio Lures You-Mtsele, liukr?

Vernon Dal.. 10
19731 J:ust a Gundle of ..... The Revelers 10

very siVgi..`i40A7Wri. RECORDS 0-11" II
45494 Rocrainee IL owe) ;crane La Forge 10

19.1 Th'eTi4inCrIgge-fi:il°, F"n"-° F,,;,

Faded Flow -.Tail.0°,"°"°°*"A,A°°"14
Oroh. 10

,rnat al

19705 RA Aff. 9A, r Nr,c1 RVector Salo'n Clrchh, 1°0

10
19704 Vienna Dandy.. .°Ide=atliPalIVQ4"6:'Ll'i 10

Bavarian Sthottfocke.

DANCV`raii.ga"`"' Q"""'
1912E Yeu Forgot le Remember WAG

Paul Vilileman and His Odb. 10
Why It Love 7-Fasirot,

19711 When EYOS of uiDLL'A.,V:0714
Howard Lanni His B. Franklin Hoed KUrch. 10

rub
10

On
Ha

Night LB, Th1-Fstro.
Howard Lenin & Hie B. Franklin Htel Oreb. 10

19713 Hawaiian Lore-Wilei.....11ilo Hawaiian Orch. 10
Beauedul Gewn-Foserni.. Hilo Hawaiian Ora. 10

19715 Saw Your Sorrow for Tented.- -Foyer.,
George Olsen and His Music 10

The Kiss 7 Can't Forget -Wald,
International Novelty Ord. 10

RED SEAL RECORDS
6512 Doubt (Clink. Feodor Chalianin 12

Le French (The Horn) (de VignyFlegier)-In
Feodor Cbanapin 12

1101 Wale, in C Sharp Minor (Chopin),
Alfred Coma 10

Elude in A F1al Maier (amine Allred Cadet
10

1097 ):strellith (Lill). Star) (Porieg.,,,.
10

No lc vayas te lo oido (Do Not Isere 1119,,

6510 Carmen-Faniasic (DiattSaraUrP GAli
Imam Heifer

Ilevanaise (Saint -Saws) Jastka Heil.,
1100 Toro, a Sorrier. Relines toRel to Sorrento),

(PmeharadeCurtis)... ..... Giovanni Marlinelli
Nina (de Leva.Theara) Giovanni 31 areinellI

1098 TI, Rosary (Radek Nevin) , Rosa Ponselle

A role h0D?e'l'AVOPiVINECItilitr r""lk
19723 Fundamentals of Musical Development -No. 1

(Tree Part :demure) (MohlerTones) I. The
Ones/Ion (French); 2. The Wide. of /wig.
n.

Chordal ctor
Fundameneals of Alosical Derclope4ne-No"

(Three Part Measure) (Mol...loom/ t 1.
Sly kloonligke . . Mu): 2 IMeain o RAJ

It'elsh)e 3. Andante from "Orpheus"

19724 Funtelneals of Stall!.) Develop Victor NC:jai
(LimbPaV,I,=re), (Miiikleygies): LAA
(Rod): 3. Gave. °Gone !.°1;1%-ini:"

Vidor Orc 10

Fundamentals of Musical Dedlopmene -No. 4

(; Piri Mcnuid) 1.0i1t 1. Lorelei

10

12
12

IS

IS

10

(Sileberl 2. read.. f Ranost
79125 Mein, Mask of National .0.1.-li I,

Medley Merck el National Airs -No; :2.

VI °,"FEATURE RECORD"
6239 Midsummer Night, Dreant-Schereo Mendel,

soh. Seukowslo Ic Philadelphia 01,0.
Orpheus- Itallet Made of Ike Coined eeilekl,

SiolionsIn St Philadelphia Oreb.
I 1ST FOR SEPTEMBER

19739 I Married the Bodeen,. Daoel.t"-Witt.
Piano and Frani. Cry.,

H.'. Your Fol. and My Folks -With Piano,
19738 By the Light of de Stars 1- \\,itit'gren°44D4T1

Tiall'Irer Isn't Kin. krin>. i°31rerLC\VT1101:101°

19737 Wira°t° ;141;leTk34 . Htidlcriln.Voe'111711
"George Whites Paul)

W hilernan and His Orth. 10

She's Got Tm-F7r.r.oi,11
warn and Hls Ora. 10

"FEATURE RECORD"
1092 Meionlighe and Roses (111ack.Mored.

John McCormack 10
The Swectmt Call (Troon.Morrbt,0,0,con0,

LIST FOR SEPTEMBER II
19744 The Farmer Tosk Another Load Amyl liay1

Hay? Ii.. DellesCharlie Fardll 10
Unit Undo Lee Wendell Hall 10

19746 Fooling-F.6.i,
Meyer Davi? Le Paradis Band 10

Are You Sorry:-Famerot.
Don Bestor and His Oreb. 10

19745 The, Sill Thad. My Baby-F..1ra, with
vocal Wraln.

Coon.Sanders Original Nighthawk Oreb. 10
Svinetiene-Walts lacils2,StiNce. Orchestra 10

1104 Polonse InFEEATSIUa-Part I (Lisc)-Hno,
Sergei Rachmaninolf 12

P°°°°A" In 0111"-Pater 12
LIST FOR SEPTENIessR

19748 Dear Old Back Yard 0.,..
Bill Murrar Ed Stnalle 10

II', Jun Time Feeline fer,01r7ome,
II I Therm, Ed

lime
10

19749 Ssved Little Mother of Mine Henry 10

1),°"° 1°°

An
°°°"°rta,', 141,t)dling Trio 10

19751 Summer tif81.-Fosdriit,
Don Bend and Ilia Cch. 10

Charleston Baby of Mine-Foy trot,
Don Hester and His Ord, 10

19750 Everylki. I. Body Tots, Now--Fesecot. with
Vocal Refrain,

Co..Sandees Orfeinal Nighthawk Neb. 10
That's All There le-Feserot. with Vocal 13c

halo. CoonSanders Orieinal Nighthawk Orch. 10

FEATURE RECORD
35756 Gems From "ReseMariec,00,

Gem. From "No. No, Nanette...
Victor Lien Opera Co. 12

Columbia Phono. Co., Inc.

1
October, 1925

la Ilia 'Ti,,.) Of 1- rf 11Lor POI Vow
Ar 11,,,o4r and 10 a.,emp.a. In

10 atop
o

Sam Lenin and Ilio Orel, la
Stop Flirting-Fo7.If01.

la Sam Lenin and 111. Orals 10
429-11 r0i:nf2,-,M1:41.,Rer,..Cavaliers (Wald Artists) In

32 Ti,. Caw.. (Walt. Art1s01 10

doll In Shailewland- - Concert Walt,
12

Robert Hood
GIrch.

(Direction 01 Robert Hood Bowers, 10
The World I. Such a Lonesome l'Ime-Concertwd,,,-06,,e,. Sao, 77t71.,

410 D Scandium- AZT", l'r.q;,21.r.;;,,!1°67,t).
0,1,1 of Hawaii -Welt, TL

10

10

10

10

10

DANCE MUSIC
475.7) Vol FitroVGO'rinRaen7ct'llTsWel.CarroU Orel. 10

Ohl

C: Hi."4 13a

Carroll

('nhd 110Tea Ln.is an0
11" 0,,) Al"'°-'"-°4:i11. Lewis and His Band 10

419.1) Sonya (Y., Ally Thip1)-Feasmat, with Vocal
Chorus by Billy jonts Californ a Ramblers

I'm Conran Charkston 04,1 to Charleston -Fos.
California Ramblers 10

424.D Rod:: Row,,Rotiel-Fostrol with V...) Chorus
hY the

sa:i"Gfeib and His Gana Odh 10

She Was .1usi a Sailor's Sweetheart Fontein
with Vocal Chorus by II. Orch.,

Earl Gres). and His Gangplank Oreb. 10

423.0 Melancholy Loy-Foskrot.The LG. Randle.. 10

Dee, Elm-Fowtrot The UGH Ramblers 10

422.0 klanhattan (km "Garrick
ek 1

Sdr"leicil"FOIr C'k°°'')
Tbc Knickerbockers 10

426.11 Alone At 11.0,111 7-Fre,;:irn ee,, IV,
Id Virginian,

VOCAL Music
105111 I Need Thee Every Hoar- Baritone Solo,

Oscac Sewer 10

O Love That Will Not Leo Mg Go--Ilantimc
Solo wae Seagle 10

I03.14 Sonrs Aly 11 Tanned Me- MretatiSomane
Selo Parbarn Maude 10

LOSI NI8M-Mestaborrano S01,narlsOf2 Maude
420.0 Summer Nia.-soffuz...nti.rawm,

Oh Swl Can 1 Sec Yoo Todighe-Berdonc
Solo Arthur 1)1141

405-D If You 1..nti,e00,50,41 N77:,,,Ire.
(dale -The Wbisirrinr Pianid (atlitt'd3

429 D If I Can't Hare ou.
The Girl Baritone O'Connor) 10

0°°° So Disa 7011101 ' g;e' 01;11, crcon.00 10
421-D A Window. in Old AthIcone-Tenor Solo,

William A. Kennedy 10

Shamrock Leaves--Twor Solo.
William A. Kennly 10

"7- 1' W114liitae'sWVIndrattMVorB.SO10;,*°. "0"°"Alecander Gray 10

Remembering You (from "Gm. Da.") --Tenor
Solo Alcsander I:ray 10

433-1) SymPaehreie Elltel,Waters and Her Ebony Four 10

0,0°1", Thony Food 10

444-D 92,,, Head -Tenor 54. Clinks norrison 10

Ev'ry Om Home Is Asking for You -1 en HoarrrisonSo14
Cbarld

412.0
lty HT; GY'ed?.° Her Hare GC2e,i7.°11eCt!flt2!

Left I All Alenc--Vocal Chester Gaylen, 10

437.1) The Sidewalks of New York( East SIde, Weil
5110 -Tenet bolo Vetnon Italia! 10

That 07,1 I Lek Behind Ile- Tenor Solo,
Vernon Dalhart 10

INSTRUMENTAL MUSIC
10E91 Norw70lan Donee N.. 2,

Per Fl. Toros (Paso .1=1,1" '"11-51 0°'°
',done] 10,0.

414.D Nola -Piano Duet-000troe oranFeldkamp
0

7°4 0311, Plano 1A°.°-F.'°XaVietFelditanale
NOVELTY MUSIC

4310 The Tale of the Sari.. (A Fish Story).
Fiddler Joe and His Talking Fiddle 10

On die Farnk
Fiddle, Joe and His Talking Fiddle 10

la

10

In

Brunswick Records

In

In

IS

IS

10

505,7 Cavallcria Rosetta. (hlaseerni)-Ineenstegre.
Ganser, Parer, ondureer.

Cavalier:a RustitanTWatgi)-rell°7 0" 
Gen..* Papi, Conductor,

Metropolilan Opera House
15105 MiTtrels W.= "First Book of Preludm") (Ds

The 'WW1, efone STaNt (Irmo 1°.Tbe Gar'
dren.s Co,,,,"( (Debuny)- ...forte Sole,Leopold God*. ,

1020914.6 Lament (F Violin Solo, Plano
lode by Maurice Nadelle ,Misbel rigs, o

S.ntrAlla. 5,7,0,0111iO4,,e4V2a-;,v:117,7°N. ri
2928 sorTIrs:r-rwrone au Soleil (drnin to the

Sun) ellitoskri(orsaltow)-Soprgno siMh Orch.
- In FrWch Virginia

Rococo end Juliet -Value (Juliet's Wale: Song)
(Gouno0)-Soprano with Oreh.-1 n Wench.

Virginia R..
(Conliog. d fade 222)

Where Is mom mum
W ROSE of she mum
WAIKIKI' Was

Exotic INIMIJust A
7Yot Sore SAILOR'S limit

Ay

Raymond fgan SWEETHEAR
Richard 11111=11 Joe Bur ke's MEEK
WhitirQ Comic AbsurdityI Amillir

_.e Left Her Broke In HartfordMINIMGo WrongWith Any- FEIST SoACr

VD HOT A

HENRYA
BROWNIE

/1111
/111111

A Red Hot
Struttin'
Fox Trot

Song40

FRED
ROSE
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"Thu Can't Go ifI, ONli With These 'FE/ST' songs"/

*
$
V.WAW.v..se.e...weAntimizajetvreemmereeterre.w.mr.v.ww.v.wv::.........

*604) Me American Sent *41,. .. .
1 that created a !Zayre in-74arls S.

:* . MIGHTY
It

ii El LU Eu ,

VI MISS Mir SWISS li
4.

(My Sudss Miss Misses Me)
00

RAYMOND EGAN

L WOLFE GILBERTand ABEL BAER 11 %7,

Int roduced in OWEN MURPHY
AL SHERMAN ..5A00 W05 BALLEFF'S wed BEN BERNIE $'A.

CHAUVE SOURIS4 dPV'' .
'140

..... 1144.4.

%ie.* . Awe eire jrrairrIelblEMI .".AW%. :;;;;APAW
You Can't- Go Wroni With Any "FEIST' Song

A liliAhty Blue
Fox 'trot Song 4

Fox Trot
.41elody With 1A

II Great Dance Rhyd-,,

telar uerite

2929 Ito, toil (Ernii harm9-
0

11.1,1,1
"'"n.n1)-Cnn'"1" 711,00014 1,011000

2930 Turkish March Mozart)- Ilarrisiebord Soltoi,
The Harmonious Blacksmith (Air wirl 10,10.
Now) (11rtileD-Ilartalchool Solo.Lovis Richirrils

2051 Somewhere a Voice Is Culling (A I etrion,r te I- J1:7"'"11;1O1Et41It g (Oleo- enear , will Oren Frank bluini
2931 The UnclorsiVed Day (Alwood)-biale Cil6or1:11,1

. (AbricBill,
0

cIninen).
Male thrtmet, will Org. Criterhin 0001101

20010 Cutrrt,.eri, in 1114nor--Part JOtri,o2k 4a1,7449,1001,1

Quilmetni?G Tnor-liart II rOnap
10 .1 Anvit1"t111(0'1:-UV,"'frora "II Tbrienr:ato'reil'

Concert Itand....Waller B. 14/1,111 11111 His Baud

TlionFXr" " 1VgerTiSt7eurl)n0rff."M`l°1
2940 I'm Tired of EvertylLt1,0g Brit Vou 0010.0 3011,0

I -tiii;4';i0
il

LOW, (LIK3O-VOiEs .'1111

GnIts r Nick Idica
29)9 Dark liavorite,4-,Ilasto Duct, rpthong6,16iint.,,

Wa It n;es buy( trIVIst9-Pao Duel. 1r14 Vibraphoce
A. My Joseph Green P Arden

2033 I'm Shell of Everything Itot You ((sham
Jones) -Fox or for Alma..

SoIl Got 'Ern (Word jones)-For="1oforne0."1"
2914 754.00, Dlue fEgarl.Wkitina)--Terlotrn'fo'r'n'.

arming, with Vocal Dona,
Abe I.yranria CaSIo cob 0,01.

Fount

2935 Save Your So o (11:',S1c-rv."0;11nerCistl'"Pou?''''
trot fir Dancing Roy Stiller awl Ills Orch

VI Val Alma, (Miller.1.1440-11owir00 for
Dancing Do Ntiller and His Ora.

2936 Sr., Si,) Tbat's Sly Bahy (Kaln.Drtialdson)-

If 1rItInal lo'"Gal`1,f
Dr,inl, Grit, 11s Otrli.

Rou)-Fosdr. for Dancm,

tly j130"0 nn"In 4I""Thr (n:11;44}77'lf ke
If You 110201 'Gone Away5.(Drows-Ro.11.0-

ilerson)-Foadrot for Diichig..The C0110, Pickers

"" nn\NWr. fi1r"It2ing"717. Nl'orCiarIWOnsi,d')-
Carl Fenton', 111,11.

So Long, Ill See You Agnin
11.10--Walle for Darwin gi_arrn Votol
Chorus

2939 Ves. Sirl Tiar's My Baby (KalanDonaindrort3- -

Conedienne with Or. Ntargarit Yonne
Roil Ihrt Ilenry Broom 000s0- -Comedienne

with .......... . .. ... Margaret Violiii
290.1 Hocooiioi, llotel-I .......... Players,

Soothe,, Blurt- Hawaiian Players,r.i.okt.rnatt,i,i

Edison Disc Records
ALREADY RELEASED

SPECIALS
91)0

0 "11M: .1 1oeltd!21112re'heu n ,,,-
Are You Coming Home To -night? (Nlitrana.

9an1, Harvey Ilinderomer.Clarles Hart
and Mixed Chorus

0094) Deinil:Velc"nnrinareinMicarinisn7.1iRlreirVanlaii
Madeira (KalrimuRaby.Jerorne)--/ntror Char.

lode Bergh and Helen Clark in Refrain.
Waiter Scanlan

611840 Sly Desire Elerhart.Cadman) Ernest 0001.
Sometime (I'll Hear Your Sweet Voice Wing)

(Lockwood) Ernest Darts
51)41 (loon of Waikiki Waikiki Hawaiian Orel,

Hawaiian Dreams Waikiki Hawaiian Doh
51592 My Cal Don't Lore 01, Anymore (Bissell.

Friend/ Arthior Hall and Chorus
New York Ain't New York Anymore (Rose.

Brann.Henderson) Billy Jon, and Clow--
soi)9 Pal of My Cradtc Days (blartaomery Piaora.

dull-Imre. The Homestead Too.Waher 5.0.10,
Rose Dreams (Shasnon.StasnY).

Walter Scanlan aud Chum
51514 1,14zirILG11,Ln.b0ler.r.,. & Cormianv

Vern°. Dalbart & C000a111
IOW The 90110 .0 Wonderful Lou Hleartrt Rufordl,

Al., Ellertnan.Alm. Knowles

Lot,,,100,111 500,104ri0re1Va.th;?11"AtiVnayermai
uus4 r ShodowlOnd (Lewis Young Diooks.Ablert).

TIr'f"XedyKignsir Anaftl:n 'ltdramnbrire"(fir:m?"0"

k 11" I NI id Lo I; PI Or
111443 Tbe ;lob '^r.;47.1_75 .1 Op." "n

(Chales Arthur) Ensemble Unique
Endearment (Heim.) Dellini Ensemble Unique

5151.5 Colonel Bogey March (Alford/.
Imperial Marimba Band

0111 Lail,' (Tar -KY -KY) )0e1rteo)--111 Foic.trol
Tert. Imperial blanimha Band

646136 Prelude frt. L'Arlesicnne, Suite No. I Oliac04
e Concert Groh.

Minim., from L'Arlesienne,Atimi7irin.IS

FLASHES
51101 Yes, Sir, That's My Bally 04ahn.Danside.)-

Vowtror Georgia Ntelodis or
Give Us the Charlestort (from ''C ..... bites

Scandals") ID, Sylundlendersor0- Foadrori
Georgia Melodinns

51559 Sonya Ala, l'.0 (Sehafer-Fisher)-
Ifoadrot with Vocal Ormus by Ardrur Hall,
Mike Speeiale and His Hoiel Carlton Terrace Orch.

AVIik1!ng.neS;P:9,S117.,"ir'01:V6rM-Vi. ce
90501 Ulortere kairy inKalinAvoiting)-nanio-ELenreabady

Let It Raja 1,9 11 Pour MI Be is Virginia in
Or Morn1ng) (Friend.Donoldsonj-Banjo,

Eddie Peabody
51590 III, Sas) Can t Sr. Yon Tonisht (Creamer.

Srhoster.flatow)- Fok.troi with Vocal Chorus
by Artliiir Hall Golden Gate Orel.

ilorthrec"Itn's) Gnialb) ararel.
51591 Look krtio's (Klages.Whilmer)2"Fodol,

Golden Gate Orcli.
(emrs,eaf you (The World Is M.ine)

51571 Silver Head
0
(tro0e0tor9n.44":54-00batel)-Fox."

5.

In with Vocat Choruil.tia..Vcetronx Ealthdy.t.
0004.

Marguerite (Murphy Shenti.ancir.lrite:),-Ttiosktr.otor

51573 Row Row, Rosie! (Bryan.bleycr)-,tod with
"tri.:ISIs!..:IX bird ttin,Vitt4:,..,1r,..,

SI,,,,i,a01,,e..1a..,.(M0(104.1's o "Fella" to (ni)

Billy 4nrinels Greenwich Villase 1,,,, 01001,.

Edison Blue Amberol Records
6116 DoItir: C

P40.0 0009
G461,nrSi g, let.

lbort
024 fhe kooky Road to Onialiini,cel',n (nn.""

Champirti F61.14 of 1101111l00ee, Allen Simon

1121 S1TO101,111= 1}Zg, '1471:1Ten81.!11/1 ": 46

Rm. S. Parkes Cadman.
Quartet

nicn, Fiddle ,,.,dJe 000. '"".
Venron Halliard 41 Corsprtiy

in, The Runaway Train -Singing, Harmonick rid.
dle and Guitar Vernon Delhi. & Company

1029 Collegiate- Novelty Fox trot with cy.12. 1C&rtr.tiststnit.

"" A kVenfreit itonnly.'"on"i'Y'r5 giner1.-7g"kninu. Organ
5033 Regineural starch -United States Mariam Band
5931 594911 They Ring the Golden Bells for Y. and

t 0 ra V d Cri" 110,0 n" (100"
r43n j 'I'll Ir tt,"'

" "by nI1r.1 nn'inrr.nes5; Hop(howl.hr
I Miss My Soils (My SwissrMIss Mirseskle) n"

(from Dalleir, "Chau, Sonris")-Foadrot
with Vocal Chorus by Arthor Hall,

Tennertee liappy Boys

Okeh Records
0020 Swinging the Swing-Fon.trot-Harry's 1141,1Y Four

St. Louis Chant-Fmcrot... ,(lorry's riaPPY Door
8230 Von a Good Hearted Slow, (Dui I Cot a Toning

Man) -Contralto Soler, Piano Acc. by LW.
I \\:'.e:ii,n"i. ariclyi nut Volt Don'Unenan 5?4'fben"n

No Good -Contralto Solo. Acc by Clarence
Ilannonirers Margaret Johnson

13131 Come Back Daddy and Ease My Aching Heart
-ContrAto Solo. Ace. by Sara Mar.'. 311R
Band Sara Martin

Pareairtiy.a
Joe 6.114

Solo, An b, Solo

40437 Dallas Blues -Foe -trot.
Fred "Sugar" Hall and His Sugar Babies

" ilnr"e'd itg" II all and 11. Si,.,, hub,.'
.0030Funny-11'411a ng The Yellow Jackets

Indian Nights -Foam -at The Melody Sheiks

""9 Snienne'l:en'nnel'His Birmingham Society Serenaders
Whea'Eyes 0( 0010, Are F001111.

Jack Lim and His Birmingham Society Serenaders
40440 Lip]. Boy Blur, -Fos trot,

Arcadia Pcuock Orch. of St. Louis
011. Co, Your Regular Be Blues-Fox.trot;

Vocal Chorus by Avery Loposer,
Arcadian Serenaders

411441 ideleanwE Hawaiian Instrumental Kinm Kalohi
Kawaihau (Yalta -Hawaiian InstrumentatLo

40442 I'm Gonna Charleston Ball to CharlettsteszTolg-ii.i.,

Si= Davin' Me Wild-Fox.irot, n

Fred "Sugar" Hall and His Sugar Bahies
0)

4" ''7976.rai.o..11:Lr,' "11" "Foci C1IVI lie0111i;1ers
What Do I I are-Wirai Do I Care, he Sweetie

Turned ?de Down Fou-trot The Red liotters

3"" Bn""F7111P:' TeTnn_rnst u"a.1:315 Virginia Reele
The Hawk and the Brusard-Instrunacoml,

Flddlin' John Cusco and His Virginia Reeler,
40145 Silver Bell-Fox...0i,

00,511,0.0'. Horne Town Bond

l'""b of ""nn-WIcreetif cM 's Home Town Band
46446 I i ttle Mary Phagan-Singing will KG0Irint

Lo, Co 0000
Frank Du P.,, -Singing with Guitaritlind

40430 Diale.Parodi.-Singing 001000,1,. a,nd

10. Kaiser -Singing with Auto.
Ion, nod Harmonica A'n"mnienest V. Stoneman

45411 There's a Mother Atreus Waiting You at Home
Sweet Home -Samna with Guitar

Charles 0.5,11
Little Joe -Singing with Guitar Aec

Charles Nahell
400" TI'4,,rz.

eindlin. John Carson
666 .SinvhiitTri)aortn-Acce..,nn

40422 BabY-FM-M.0...
001.,,,

I Never 11nere 91411'nt: eln'Could

,

°n!"i7";?:V4!T king,
464 There's One Bo4ie.;,.1T0010, .1. .k. Bow.wows.

Billy Jones.Ernest Hare, HappinessBoya
There Ain't No Flies on Auntie -Tenor -Ban.-

ton. DuntillnKririlds'nestbfla'rbe' IrannwriiZg'koIN
40425 I III., Nly Swiss (Aly Swiss 051., Misses ble)

witb Vocal Chorus lay0,1Nlysior.1;:trt.

So,,,, (V110 Ala, YWO-Fon.trot, with 4.:cca
(boo. by Billy Jones The Red Heiler;

40420 .01one at Last-lowtrot The Red Hotter.
Row, Row,t Rosiel-Fowirotirgeith0 yeet

by 11 Tnif ',Ye; w eaters40427 U./. Ms -it,. e De s- as. e o j
Nig

Cr
Yellow Juke.

04
1" TO. Air.1= :end'. XL) "

>11,000 901
TiVkl',..74nodeY Ten

59007 a World 104. Vortudnisc (rrom "George
White. Scandals 4925")-Poodrot; V000l
Chorus by Bruce NVallaCe Tickle Too Ten

401" hing1.9:114ridciely Serenade.

"jnanckMLY.1?`21I'ir:Ifer.::f."-sgg;'§
40431 By :Ir. Lighi of .ilet Stars- Tenor.= 0,54;11.1.

On ;Val -Tenor AOL by Justin
Ring's Quintet., with Bella and Bird Effects,

Bruce Wallace
40532 Sweet Georgia Brown -Singing with Banjo,

Barney Barnum/1111y Bailey (The Globe Trotters)
If You Knew Susie (Like I Know Su0e1-Sing-

ing with Bartio,
Barney Barnusn.Billy Bailey (The Globe Trotte./

40-131 Dodwood Mountain -Singing with Banta e,.,...

40434 tFifinig'-4-inniV2. *tiro" Rnnin A"- enn't Nnnnin
Vick asIers'Atelod Artists of Atlanta

"nn '00,1,'00,1, Sircic .w
Font
.r of Atlanta
o40435 The Old Fashioned ath-Baritone with Organ

Act. by Dirs. R. AI. Font,,t
Ilmler 101111er On Barlioire wilt, Organ 9,,.

by Mrs. R. 141. Forster J Douglas S0aReeM
40456 Single Life-Singiatt with Guitar and Harmonica

Al,, by Henry Whitler Robe Stanley
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Pathe Phono & Radio Corp.
021149 Paddlin Madelin.11oute-iUku,l,,le and Vole:fe

I'm a Ilad-wwGrst Canglrnd il'alissa(uLtIking'")
tor. Cate Ile Hod Hard...a-Get OH -Ukulele

021152 Cevei'ilf-Voice and Guie.gwtkiwGV. ( Aetomp
Ukulele Ike)

a Lee Sloe.'
Blue Soldier Illues-Voice and Guitar.

`"" DogsDANCE RECORDS
03027 2 Sours-Foritrot. with Vswal Chorus 1, Arthur

11.,11

030273 0:r XV iertZr.' with V
Arthur Hall

Sy, Arablla-uritrot-Great v.
ti16271 Savc Your Sorrow tor Toduorta, t .

with Vocal Chorus by Arthur 11416
Lenox Dante °eels.

How .07, Rosies-}oritrot. with Voss, Chorus
03027, I l'Ais'usSts,'Isrsiss-Fostro wItri`7atalTh'er`Orics°"1"oty Potter

1 Sec
[outhantoteet Sado, Orch.

SFoTietitmck.
01...M1 I'm Tired of Everytking But You -F. -trot.

with Vocal Chorus by Frank Nichols,

SmileSmile Awhile-F.4ml, withilkeavIllt:ottsCer'
0384 T''`telsel?"C;II!gilt

VVO lir
032132 Carolina Sweetbeart-Tenor Duct.Tbe Honey Ile,

Keep on Crooning a Tune-TenorTI?:etit

036285 Bocklown Illues--Foritrist
.ncy fin"HA\YAIIA.N RECORD

021151 Kawaha-Havraitan, Guitars...Ferera and Frau. I
La Palonsa-llawnian dole and 1,

025130 My Rod ]for Gal -010,1, and Voice
Cliff Edwards .(111,,,s :

I Don't Care Anymore E)l,/;,eu=,aarndd,V.

02
1111 stinT`Oiel Place Is Layer'. L,nc,

"'"DLAVICIone,',L31 " Dlue Caw..
031.271 Love Me Daddy Bi.c-ENzoki,,n.,

0.6
I',. Grieving for You-Foriont.

FSre

026277 tri"11:rlour Like Yous;ox`drot.a with
Vocal Cknrus by lam.. PTV' $1,0ohs Dooms

016278 Un a Night Late This--F6meritrn,,,

When Eyes of Blue Art Ise.:17ngYTta-Fix.trist,
Hollywood Palace Oech.

010279 %ceps Floot.1 Gix,!,,.We,:t,45,1,4,,,Serezders

lae'Zi'''c't`sorts's'rby Frank Stgltiv. mm
.034210 The Farmer Took Another Load Away (14X

,1,1a)zFos.trot. with Vocalar:br Fr:cited,.
Ile King_Lsn't King Anymore-Aritred, with

Vocal Chorus by Arthur Hall,
Majestic Dance Orch.

036212 La Travlata-Medley Foxdrot-Caffno Donee Orcb.
E.plian Ballet -Fox. trot.- r. Caw Dance Ora.

011.203 I Wonder Where My Old .Foxtrot V2:,lath,:(73,.

My De37J1.`"4`31`t:OCAL RIC"ollirs Dance
012131 Who Wouldn't Love You-Tenor.....linarny Flynn

Y. Made Mc Give Up Everyone Else end
Now You Tbrow Down-Tenor.!toriny FM..

012113 The Ravin' Gambler ...... (Cur Maas.
The r

Manscy
.VIIII30.1,4101,11-LcORDs"

021132 Exeldr/ Saw de Yheel-,1n;: ,5;:jlteet 7,
I've Got a Home hs ThIl Rock -NegroSonrerdrY QuintetIENSTRUMENTAL RECORWS

030286 Because of You-Coneert Arr....Petite Symphony
Sometime -Concert Are 1'73 Bn Symphony

Gennett Lateral Records
DANCE RECORDS

3099 Hearlin. For Horne (lonefell,,94.42celr,,eo,e,.
l'n1odrin,:,,lia[,1,=%11:14ck to Charlesilret

3100 MP Empty A""-fC'"'Yhe Travis Carlton Orcb.
Ukulde Lady (Koko-Whit412)-"-rr*, Vagabonds

3103 OR. How I Nils. You Tonight (Ilavis-Bohe
Fiher)-Walr Gennett String Orel..

Sometime (R4bnl'i°61.;,"il'is., S,rine punnet
3)" Dan MY Sweetie Do -And Howl

Pickard)-Fax.rrol.."Pieav" 107373 cW1Vrorels.

Y7konles.7)"1'.
MY D P,' (KahxUunAdskn7-

3097 Meho.:bePloukeY
You're Si; Cute --Foe trot: Wool Ban,

3106 Cr tire Tune HeWeill-gttng:Hugkaf:n.m,,

I \Vender Poors We've lIctie:rImilLneetts
Tohiss)-Foxtrot Ma's h

3109 Mighty Blue (EgalkkhbArtor)

So Tas Irk Kind of
Gbh Vocal QDuben.11arke- Fox4rai. wHIsmy,a,em,a1 Etz,hrmeb.

Jack Kaufman
lily The Prih(Iner -(MIZI ,1T,?!..1..§, Quartet

I Want Another Chance Witk ocs (S lrx

"THE ROLL OF HONOR"
Player Pianos - your biggest
profit line-cannot be success-
fully promoted without the cul-
tivating influence of good
player roll merchandising.

Players are bought to play
rolls. Player owners who buy
rolls inspire others to possess
players. A live roll depart-
ment creates player prospects.

"Your player sales can
only be as great as you
make your roll trade."

UNITED STATES MUSIC COMPANY,
2934-2938 Weal Lake Street. Chicago 122 Fifth Avenue, New York

THE
PLAYER

Sell U. S. Rolls-Yo411 Sell More
Strive 0,00.

Origins) Indiana Dive
16 stomp (Charles.. Lime) -Foxtrot,ilr,141,,.

Flee
3114 1.... 1,14 of Everything Bet 41(st (Jonrs)-

Feetrot Nation Glana's 0mb.
(RubyDerer). Fos-tro Daa, iley's Lucky Seven

3113 1% KneeDeck in Da(Mes (APE Ilea.* Over
Heels in Lore) (Goodtune-Liide.AskShas)-

Fox.trot, with Vocal CloruA Dy

Pm he Loy,: 1Z(th -
Jon s and 11iArtbur 4 ores.

POPULAR VOC"oral 1114.11CORDS
3102 Cecilia (Ruh, ((The Sidleddied Ilan with His Banjo like)

Fro Gonna Charleston Rock to Charleston (Turk -
Handal.),

Racal (Ike klehsely Man wit k His Banjo Uke)
3107 The bocce., Song (LockbardWellingTence)

-Tenor, with Cwt. and Harrnonic,a,e=nt&Them

1 \Vi0S 1 9900. a Single Girl Romeo-
-Tenor, will, Guilar and liermaw)

VOCAL BLUES AND COPULAR AM
1108 Love. Honor and Olt. Balsy-Voeal Mts.

Happy Lawson and His nlue Uke-Pop Radio Star
Anst

flapW tl-=0,02:d'H7.1111:."13i,-N.,_adio Star
3116 Pal or My Days alontgonteryPianudosi)

:Tarot-. Guior Accra. AriburII., at LIst (hahn.Fionto)-Teserer,i,,,,wilieme
Guitar Ace..

STANDARD VOCAL ROLLS
3111 Juanita (Notion) -Tenor

AOWLATIAtrINVIINIITITcrf 11:47;
3101 Sr. Louis Blue? Ferera and Paaluhl

Pearl of Hal(tkskrrNgFertra and Paalukiimri4,

3101

Sia. Guilin
5741 Lo;:e.e,M;HI You Marry Mc? (Wok)-Mmo.Frank Oman

Tie New Slack l(tinn)-Violin Solo vrith

n't..T.D"T`IR's MOUNTAIN RECORFI!I'''''
tJtta

3114 DoL,,t,recle, A(eblou,Vain Style)

Tot; Henry Howard

Players!

IRISII RECORD
Ro

5742 The Beaune. of Ireland (Reels) (9.Neill)-
Violsn Salo: Piano Actor., by Eltrabeth A.

)
Michael Corr. ,b

IS:rek : Piano A«emp., by Eliesbeib A. Del(M,
The Sunny South (Hemar(11.e) (071e1111-Vlollo

Michael Curran
FL/REIGN RECORDS

15743 Pe' Marla (L. Donatho.T. Mlecio)-Vocal.
with Orel. Aceonm Salvatore bkneranla

Tragiratore En fame (Tony blicars)-Vocal,
with Orcb. Aceomn Unarano

51113 FJ Dues, De kfi Alma (Paso.Dohle) (Posadass
Cobarrus)-Soprauo. with Oreb. Acura.,

Erica Alves
Ihision (Leone, Flores) -Foxtrot,

Loa Toreros Mudeos
5.3098 Otte Pulgasi (Some Fleas1)-Foxtrot.

Loa Toreros Music.
Afseibn De Lute (IhswDoble).Los Toreros Music.

55739 Dear Demerara (Clement E. N. Nichols,
B.G.3.1.11.)-Marth....L6 Matt's 140.1 Inf. hand

Victoria Cross hfareb-Marek.
Ills klajesty's Snots Guard Rand

Vocalion Records
21017 Rosere doe Bud (4.1arrowFosterl-Tenor with

Wbat a Wonderful M'orld It Would lie"(la?2'''''
les.WilmehLobt). Tenoh with CPMere

11030 Yes Si,, That's Me Baby (Kohn Dorsalds.)-
Foritrohefor Danc)ng.

Collegiate eircrihr,:Shtsuinlr'FoRe7r.orfo°"b
Dancing, with Vocal0,0130.

Ben Bernie and 11is Hotel Roosevelt Orcb.
15081 SoegLiz,.i,haelmlefeery-a,kpursy Foxtrot. for

Ilen'''Selvsn and /Hs Orcb.
ieMam (SiultbShIlkret)-Foritrot. for Dancing

lien Selo. firth.
15052

His

"002 (Und<r Dirtedm of Louie
"iiien)oathathiaoth

In the Purple Twilight (Wenrichk-Fosdrot,
for Deneinn (Under Direction of Louie Kau.
man) The Ambassadors

1508) Hernia' Along (Gm...O'Brien) Fir, trot for
Dancing Ben Selvin andilis Oreh

(CO111101.4 on pap, 224)
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let's Wander Away Otannot ns)
ttel. let Danelag. Ben Selyinland igs.str

I i tel 1 Miss aly (In. (l Baer) Postrat.thr
Dancing, with Vocal Charm,

Ilro I Go Z1V:4" "u1,,k)=1,11"-er,
-

110A5 Funny (YeacIlAndcoon1.- Walte.rlthe
Tuxedo orch, lion led,. Direcio

Day Dreaming (Bun nett. rnCos any 1-Walte
far Dancing. *Rh Vocal I hors Ity I; Daimler..

15Clas, Chariest. (Makjehg:11-'

Int -Barna, rhino, Clarinet-- Three Jolly _.nets
Labe George Diets (Futleelloo00-1,0...rois

Ian Dancing -Dania, Plano Clatt,

1501 The Moraine Alter Blom IbIrKijle!L'algyeillu'et"
Eutt.O. for Dancing McKean,, Candy Kid.

"lllax.M1,1"flarlitlnctIsM.',Xs4 ""tersileamall'i yd'K'd
1507 My Mother's Humming "Lullahly (prrisoWool)AValit-Ilanmhan Players.- Males Dana..

Carolina Swells«. (Jacilet)-WMO-Mamaii"
relllolyl lieu Lynda' StanSkePlaiiiem.'l150911 2,1 a
tor (1/4liaostidariothatlho" d

Gall.. Mono, ci Onwaii (CoMciism_binte.)-
Walla for Dancing bliarn marimba Ile " J

15091 I Wonder I( Will Ever Meet Again (L man.
Figniados1)-Itate

1 Want Another dunce With You flIe Sylva.
Neyeellater)-Tenor with Orch.. living Naafi..

15092 l'es Sir, Thai's My Baby (KabwIlanalde.).-
N eT:a e n9trlf Tong "cel.".""" r.""

ltrown.11endertanm-Tenor

15003 Wane a Litile Layne (DavlsWarrol.ttafell
d.:"10 11.01.1

C(atlnaOCamel«. wIth 041 14-." .1. Is

1500 The Death of William Jonah.. II an "
-Vol«. Gni. and Mouth Ilath..lb 1 -

The Jahn T. Scopes Trial -Valor. Gait "." I l"
Mouth Harp Charl.n 0.1.

15105 Ohl Dom What a Girl (Green.Wriglit Bothiger)

,,,,bi.12711.14vd-
.11 Ulmoolcle Winkle 11,11,'

12029 Sim.. Mein Shittele (Lelmcd«).- ten. all
VinCia(liell5eniltdo Heim 'elr;

deaf -Tenor will Orel. slat'lhudiskl
102s Poe.' Hanka Ton U final', (Nartmaym1.7wIrclifl"

Tenor with Oral. Palith)...Tmleuss Wrontki
Plow Dwain -8,1k S,,.-Tewoe ellb Oreb.

(In Polnitt) TaJeusa Wrolial
1.27 Mary/ Doltiorl Medyny (Namyslowskii- Vocal

1=1;tAetz11",-"-
.,,,,,,..!1-1."11:1781,..arl'11.1:1Crer!litn?;;I

TEtick neither«
th

V.
11110 '8:Ir.-31sSvfleitr (Domingo C=OS"'""

Ten« oitt Ora.,
lay Manche with Tim Caniliatis

iii
ii.)Tettor Ore.r,'e)

1500 Lakes Wthdor, (11:1:14Mekl1 1ea.reri!)-Yl'i"lel
trot llonmoristleo-Tenue with with 'Ile [milli..

El 'indolent (Lunn. Deltno)- Tango Are,"
1507a Janbred

lIe lee,, Ilhies Z.-. FR-",°' he,
11001 Ike DA, , .6yic .47 =V.".

"8" I. hi, Dn, Twilight (I S'31.14,1'ri"
and Gala, Sal Ilerkrawiar

HOU From Jerusalem ia Jericho- Noicr gal
Uncle Da« 'Macon

All.G.Hungry Haab 11.«-Volce and lianio.

110/4 Manhattan (from "Garrick Gait,,'...)"1"1:1rn""
"Sentionee)al (1101.11alger0-1ths.rot.for Da.. Night Chib inch.

I Waal A Lovable natty (Itom "George Wlille's
Seandals") (De Syhrollenderson)--Fostroi,
Oat Placing Ninbt Club 0,11.

1101.1 TI. Girl I loll Behind Me -Voice. Violin and

patina irtni:31!-)WeEll;Z:l 'Vent Silda;
Uncle Dave Mac. and Sionymthreatke

Domino Records
DANCE RECORDS

"" ale Deal, ot.h.
...mouth Rouge Ors+

1554 Ilaiduatan (from ..Garticl Gaitier'i Frannrot

Wam a Lovable Bahr ffrerTilreanilat"o'llr".
2155 IMInVy'.3L.(Yelr:le-Fiya.ot.lalm7:341

Toes -Fannon Hollywood Dance Orek.
0110 On a Night like Thh--Finvivor.Sans Lanin's Orch.

it
Yee

111o,I,,'I Gan 0k.
3557 So Tial's the Kind of a Girl 000iZe7.1.a.;:to6;;;;;

10,a1,;;;Sicalcis. Paaa-Fos001.bloolin Rogge Or«.
se If Mie 11 Ever Men AA:1;:"t:,il. ,I°I',i;;

June Tinie-y-Faxdrot Hollyraml; pail« Orel.
3159 Pretty Pup 1,.- -..trot ri (at( Baud

Ily 0n,,, -Poe trot Hollywood Orel.
3Sellt Sorecrinte-ii'altr Continental Dance lock.

A Perke, Kisn--Walle C.tincrual Dance Orel.
EDDIE PEABODY BANJO RECORDS

3381 I Ftia lip Swiss-Votal ('
rdilitng;biad

Cceilia-Vocal Chan. by Arthur Fields.
Eddie Peahen',

0142 Southern Mcilley-lianjo Sal, Edell. Peaking
Oki Timet's kl,titinadooilaniz Eddie Peabody

3502 Brx.,:. Believed in Hesimn-Rarisatte Solo, Oral.

White tbc World Goes Rolling By-Tc=1"goloF6,1,1
An.. Lilly Ilan.

3562 Oh Say! Can I Ste Von Tomilthi-Male Dans
Pia. /ear. Hare /ml.i

1 011, Swiss-Nlak Dnet, Piano Ac4, In.
150,0 Pm Tired 0 Everything Rat Von Sisk ,11:;le;,,;:;;;;

Pia. Acc.
Go.Lneity Days -Male Dun, Ace

1564 I Winkler II We'll Ever Men Arzii,;)-.THe',Rnno ;"ili

Vrilltreelteplri .Dantes-Borilone
2541 TILlobisIng Row orers-Ten SolsA'ItlilVddl

Ace. Vernon llialhart
NlaAny. Many Veen Aro-Ten., SVs, Norcp,yo;

ert
If[iI/OLPII POLK VIOLIN RECUR.;

0142 June Brand. In Rosta-Vio. Soho Piano

GetAile;. Love Song -Viola Solo. Platedelee !en'
Rudolph P)(AWAtIAN

RECORD
olk

010 IT it'
Dinmety Waier -lion with Hawaiian. GlatF ag,dda

Regal Records
DANCITIIEfORI

1142 Kinky Kid'. Peradc-Fowlrot.Imperial Dante Oral.

990 irlt::..Taft-i1417,'T.,!;iii:7"1.77:1
locate OntO.

Sam. Lenin'. Dame Melt.
tio e N& Lae This-h'soutrom.

98. I ;Waal Lovable Ilahy "Ft4.471'01"
Martilltr't=oll"Garels PT.I;

Insane' 1)«ceessreb.
9885 lireT;e fil;;;;Ia;u72r.tArn.;;LI11721ywoesi Dance Otek.

Rouge Oral.
9901, Sawelione -Walla Comments' Dance inch.

A Perfect KIss--Wahz. Uollywood Dance Drell.lilt
9810 SonlliM's  110 of a Girl Vetrlfr'sjellfas.Raud

9889

eron Old.

(PVelleti41 9111491"-F.'"rLUM."Vsll''isrr'i
6

.pv Pa..,,., let. Band

U'EDITE-PrilltDll BANJO RE'Illikrtged C"'"1.
on00 Cecilia -V..1 Chores by Aril.,

I Olin. My 50.- -Vocal Chorea by Aglisr: F1111.11;

9891 Souther, Idedier.-Danth Selo Eddie Peabodf.
Old Ti...'. /Jerilyn -Danis Solo ..... Eddie Peabody

VOCAL RECORDS
MI Deg:. Believed I, SoAli:d;l1;;;11,

Wink Hit World Gam Rolling My -Tenor Sol!.'ddl
Orel,. Att. (lilt R""a"9.2 I Mira My Swiss Male Duet, Pfau* Ace..

HartIonts
01141y1 lag I S« You Tonkin- Male pink

9893 I W wen Ever Nen Arti;n;;;:yresilerje""
Ord. Act.

I'm lime Dees Mr Daisiso-Barit.e Solos Orel.
Acc.

004 I'm Tined al Evethillnir lim Yart- Male Ible,s.
Piano Ate. Hat

Ilanny GoUisky Days -Male Dock Pia Mc

0141 Tile Essrem -Tenor Solo. NO!.:111re"
Ace. Vernon Dentate

Maio, SinlIg Years Ago-T«or Salo Novell,
Al' HAWAIIAN RECORD Vl'ee"

0194 Ilrune, IP lion .1111 Hawaiian Giiitag4

La Cali...Irina 1(11.1 mitt
Fel

kill 1; ILI'll 1:10LK01011111.!;71k Rer.okg

9
tine

R,,delok Poll
loons'. the Roses Violin Solo, Pitaride;11; c.;;;;;;;;;

Lincoln Records
DANCE RECORDS,

2271 Ti, Prisoner's So.-Walte.. Liotala Daace Orel.
L oyeseck -Fovirot ..... Daum inch.

201'. Sall" Vel"-rellItle's D.« Ord,
The Bahr Look. Like Mn- Yon.ltot.

ion hold and H t i.

"" Tirol bteaheat:'
2. Mr. 14-stv...ret, .

We"ra""''' °"l s'" enFrael'lm and His Oral.
lip the 1.'1" " 11,11

"" Shale,, 1,0
01 Fel."'Ittil V. Loan and His Ora.

Re' FIITX01,, Loma mud Hit IInch.
230" 01. hey' C. I Set You Tooielibiz,.F.t;ty roti

Nonnanily with Votalin:inind
2381 Sib.. Ilead-Fox trot, with Voel,;;i; iaii;:,.d

DM a link Driak The Coroliners
2.114 lireeein. Alen. IT, Georgia)... Faarflit

I Wamtra Se,. Link Mote 101 What I Saw in
Arlmante0-1/.00, IlniversIty heelelle

VOCAL RECORDS
2272 vennethieg's Wean. /How; Can You Ask Me to

Smilell' Vocal Tna. with Piano Accomm.

Colleginim 0
TI, California Sturlitho Srpcofellote

Dloes. with Ulc;.
The

3303 1.et Linen Lomistr in Your Anes.y::
Cm.- with like .

Can., Lel the flumbit Rer,
Song. with Dader (Menlo,: on.'

2394 Steppin' Saticiy-Onattet.Blon.z.h.L
Who la Ulm One Thai You're Foolins Now?

rill'Ie'C'nifortna Sun II1s1 Snicovaton
STANDARD RECORDS

Male Onal.20'en". Re" -N"" Sittherm
Cms'a"Down, Nowt -Neve Soirithail Nil. iini"

the The Unfree.« Sm.,

Banner Iteeords
D.Ssit'l, RECORDS

ler, lita.t.lr 30,c On,' I .11011,..1 1,n.
.°"";10111in Rouge Or«.

156i NI ad 'moan Ii,,,,,. sick Caictic, 1-Eos ,,el.
Impert.'n D. e Orel.

1 Want a koyabk liaby (from 'Scandal: of
1415")-Fea.irel ....... .1.11,11,., ben, 111e1.

150 Kinky Kitl's Parade- -Fos 1r01.111111.11e, Pee,., 11111.

1589 1111fta"14iLn.iliEt"gr
lieIlrIt.a,l 1)901, V13:

II Ithio Hadn't Gone Away -FanZt.
1501 So Thai, the Kind of a lid Voki;lly V;;;;;;I:o6d;;;

"" SILlOi,iI,' res're''Matillet Rouse Orch.
1582 1100,0,1 %Veil Ever Meet Arita -roseroi.sLouth's Orch.

Jitne Tine- Ventral Hollywood. Dance Mai.
150 tVeith Parry- ..... 31.ssouri oat, Hand

My Own Irossrot Hollywood Oreh.
1587 Sometime -Wally Dance Dick.

A Perfect Kim-SN'alts....Comoincntal Dance Orel,.
EDDIE PEABODY BANJO RECoRDS

IWO I St,ee Aly Swin-VOcal Chorus 1. Arthur
Ficlds Eddie Peabody

Cecilia -Vocal Chorus by Ara. Fields.
Eddie Peabody

2117 ;SIgth_ern.;inedky-Ilanjo Sole Eddie Nal..
P""e"

1511 Dry. Delityed II, Heaven -Baritone Solo. Oink

tg.lbe World C linCan Del S,-Tei'eSloll,"alWiOra. An. lilly Ilinien
1511 04 Sayl CA. I See Van Taniglit Malt

Piano Ace. HareFone
I Miss Sly Swiss -Male Duct, Piano Are..

Hase.Jones
1501 I'm Tired of Everything 00 ('co-Nlale Duet,

Piano Ace Hall.Ryan
Hap,, Go.linky Dam-Maie Duck Pie,,, Acc.

11011.k u.
1(121 Wonder I( We'll Eye. Meet Acne -Ton. "

Salo. Oreb. Ate. Sidn«
Cm Knee Deep is Daisies -Baritone Solo Orel,.

Ala.
Aralotningt Expresm--Tenor Sole, 'klkeiry(((l It.

islallyl; NI., Years Ago-T«or Sol'oln'Tra.yeTyl'n
ARIIIDOLI'll 101.11VIOLIN REI'aiT

211110,, Droughi It, Roses -Violin Salo Piano

6y1., `" 1,01',Seine-Violin Solo, Piana Ralh
Felt

Ibidoleb Path
HAWAIIAN RECORD

211S I.a Doti with Hawaiian Guitars.
Fercriroalithi

Dr.. Wawa. -Duet with Hawaiian Guitar,
eohlthakilmi

Cameo Records
DAME RECORDS

2(7 T''' 1.6aner'. tIe,.- -5(011,,
I.e.. and Hit Deck

Dream Palitositr,ot 1.;.11.,;;I;larrait;ani".11;11;toprch.

'VecallRef;bi..1."Aoly Hari, HHI 6,a.
Neo,ae,l,In_Foo.IrlI Will Vanal 011001.

III,
709 I Miss Nly Swiss (Nly Swiss Miss (le)

'-1(1(1 Around. Olen, an Pea -met.
Lou Gold and His Or«.

Emile Is oh the Frits Fus.trot Dixie Daisies

"" On It. "I" 'r '1" ""-F:rtlg%,
R", Lee" LI'Lea GelJMn-Fan-In,,,

Lea GelJ na,l His Or«.
771 Alan. at Last-Fos.noi-P. Vat. Luall and lots Orel,.

IJlIi,n-Pea.lrei .. Cameo Dane. Ord.
771 Ob. Say' Call I Son You Tonight-FtsV;;Zi

Wan. See a 1111k blare (Of What ;:m
ln

1,

Arkansas). Foe -Ira
773 Silver Ilead-Fats.trai.

770 .a:eS::4,\IIiiiiige747'..,e.)-Fostrot.Dimie
'Ohio

Broadway Dromlosters
Row, Row R0d:el-F.0ot Varsity £1111

775 Dist a Link Ihnik Foxtrot.
Broadway liroseleasters

Ss". Seer Ur'''. (FguAllTn"LIV-01NIVol'Oreb.
779 Sonya (Two Alay. Y"l1)1TotiVarrtg gad Him Inch.

Re" a Sl1l1 Neleliat;s:'ili..Loois and His nth.
VOCAL RECORDS

771 1.11 Mn Ligon Longct in Your
will thy

I( Yen an Love Ezr,v;; ilLit,k1 Like Y617;id;Do

777 I VadS'Vri"s'ec.7nYellilyLe Ilefore 1 Hail You (kid
I'll Have Son«. After Vou're 9.0 --
Vocal Blues Lucille Hcaesson

bly Smog Vocal Blum Lucille JItgamth
77$ INA 'Ione Rama of Ilium woth

When n blonde 111alicisndi;:k.Hi;/,,.N;linit;;;;;Il:ItHrAnd
with like

STANDARD RECORDS
(20 11.11. 1,00,. Roll -Negro

VI lIon,, Moths :Negro Sairithall
tet The Laken., S.M..

U. S. Music Co.
WORD ROLLS

Title Played by
old Favorit« t he Bomb., Tree." t . "Ida'

Fe
Son.

::bilet=2Foet.....................JaefP:
Dark Hawaiian Eyes-rontrot Carl Ober
Weil.° (Ii Moonlighi- Foxtrot .. - ...... Robert Min.
In the Shack of the Alamo -Fax.... Can Ober
Want a little Lovin.-Finslroi . ...Robert Billiugs
Whai a Smile Can Do -Pee trot Leg Sinn
I Wonder if well Ever Men Allmia-Fomni(i.hri Pieere
Tale Tin in It Dorm (That's All There Is. There

Ain', No More) RI,,, Cal Welch
Sometime- -Foa.trot I cc Sims
1 Ili. M .y SIM Orom "Cl.,,.Sottrisl-Fosst i ..

Cal 'Welch
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Sumner kohis
Angry- Pow trot '''"Carrtili
I''' Mt ''''''''" l'"'"t ' Et" 'th'' ii=ilillines
Dreaming DI To sorrow Fos -Ito Rrien Italians

It'''hiFFIciut t:;:sr'ree fiF;i:f711)ait;'. '''""n '
A Kim Iii the Moonlight (from .Vanities-Y-Feutrot.

Robert 11111ino
The Niuky Kid, Parade-Feu ip,ierce
I'm Ks.,o.) Owneros.° ,Daitics (A Headd leels

ion
If You Were tbe Only Gol-Fox.trol Robe
tlilt Boy, What a Girl Foatrot rScatimen Meu otal (from -Gaices-)- Fou.oL. .

tLauctorze Rs h. rIIIIIIL)(ttes
Melancholy Lou-Fentrot
',login) IncB uty's Wedding FogYro

Powtrot ASei
Norrnndy-Fox.trot iiiMantic -lout,., Robyn iin
Sore

tearesSIVZ i': ,:ronV:r2,7,V,:!!....icez r.^,:
You Gotta Know How-Fo.00t

IREGULAR ROLLS-MUSIC ONLY
An Mml-M"V

W. Win n""OREIGN WORD ROLLS
Graj Man, -Walo (Wine. Bal in a )-Pol ish.
are.. Tropical-Danson (Roliorio On I. Garaa(

La Pfr>stch
t

fana-Taa o (Roincro4rom)-NI pith'
Una Islas-Tango Cancion (Vicrgol.JosecOl'anauith.

inrglllmt7').-.n1')Vritf hl II I .v.r0.L.r1..,1,x,:,. r unitise arse etc- .obtonman.

FOREIGN ROLLS-MUSIC ONLY
Carinulfudn-Valtor (Luigi Tuola)-1Lallo.
Ceurodticjeki Tanlec-Polka (Wis Balsna)-Polish.
I PrIsni Alhorl-hfasurka (Alfred Lono)-Italian.
Slizzosettu Polka (Martchtittp.S.Flta)iau

11411IttIrNIMdAVigitIn;rirtit.GLii Oisii21 n")
TitO Composer Played by

Iladner Madin-VIennete Waltz hIeNair Illuenfrite

g7r):nV1:t=tn MVct_Nnaanr 1n""fnnZCI1:heYalle (Pr Cho'n),i
Illgenfrite

LIBRARY EDITION-WORD ROLLS
111111:

Blue Bells of Scotland-Scotch Snug ...Roben Itulisgs
Campbells Are ComIng-Scolch Soto Robert Billing(
It's Nine to Gel Up iu the hlornIn' (Ilsd II'. Nicer to

Lie in Bed)-Snotch Son. (Lee.FrIedman),

When I Dream of Old Erin-Ballad (Lec.Mtna);s1.M"
nVenrtt it

n"M ""tIninrhiln'"allTIA-MUSIC l"'"
Melodle, Op. 3, No. a (S. IlaelmwaufuraR).Walor Efielski

New Model Speakers Added
to Hamburg Bros. Line

l'imsuseas, Pa., September 8. - Hamburg
Bros, of this city, manufacturers of Pennsyl-
vania loud speakers and head sets, have cog -
love led their line with two additional models
of loud speakers. The first is known as the
Pennsylvania Alantelpicce speaker and the sec-
ond, the Pennsylvania Deluxe speaker. Thy
casing of each speaker constitutes an attractive
piece of wood -work and both have floating
wooden sound chambers with adjustable units.
As the season advances Hamburg BOO. report
a steady increase of orders from established
dealers and a Inrge number of new dealers tak-
ing on the hue for the Fall season.

New Junius Hart Co. Branch
New 04LEANS, LA., September 8.-The Jutting

Hart l'iano Co., Sonthern distributor for the
\V. W. Kimball Co., piano and talking IIIR-

chioe tnanufacturer, opened a branch in Saga-
lusa, La., August 15. The concern will retail
the entire line of Kimball instruments. The
location chosen for the branch is the Wein-
stein Building. A. J. Rogers is tnatmger.

The Hart Co. is one of the leading New Or-
leans music houses with a modern four-story
building, special display rooms and a coplete
rebuilding and repair department. Kimball in-
struments and service are enjoying enviable
popularity both in New Orleans and out in the
State, which fact, coupled with the healthy
husiness conditions, goal crops and general
prosperity, indicates expansion.

Dan De Foldes Is Off
to Europe on Vacation

Daniel De Foldes, foreign language record
sales manager of the Columbia Phonograph
Co., Inc., recently left for a vacation in Europe.
He plans to visit France, Germany, Austria,
Italy, and Switrerland. While his trip is not
for business purposes, we know that 111r. De

Foldes will seek "atmosphere" for fItture Co-
Itunbia foreign language records.

--1.-LMILJURJ111311

CONSTRUCTIVE ARTICLES IN THIS
ISSUE OF THE WORLD

Ready Reference for Salesmen, Dealers and Department Heads

Where the Retail Trade Stands This
Fall

Traces Ninety Per Cent Sales Gain
to Service

The Necessity of Real Merchandis-
ing Effort

Conclusions From Recent Decision
on Freight Classification

New Era in the Talking Machine In-
dustry 10

Steady Improvement in Demand for
Records 11

Mapping Out a Sales Campaign for
Radio

Where Too Much Help May Be
Harmful

Important Policy Changes An-
nounced by the Columbia Phono-
graph Co. 12

Turning Foreign Records Into Real
Cash 14

Beneficial Effect of Broadcasting on
Radio Industry I 6

Saleswoman Gives Valuable Hints
on Retail Selling 19

Record System for the Credit De-
partment 20

C. H. Sambalino a Believer in Ad-
vertising 22

Live Dealer Moved Stock of 30,000
Foreign Language Records in a

Month 28
How Correct Store Door Playing In-

creases Record Sales 28
How a Store Auditorium May Draw

Potential Customers and Interest
Them in Talking Machines and
Records 28

Conditional Sales Law Now in Penn-
sylvania 30

Radio Stability Depends on Sound
Credit 32-34

Columbia Co. Announces Celebrity
Series of Records by Famous Art-
ists 35

Witches' Revels Featured in Special
Sales Drive 38

Jewett Broadcasting Station Opened
With Brilliant Program 40

Selling the Phonograph as an Art
Product 42

Knowledge Is the Basis of Radio Sell-
ing 46

How Northwestern Trade Tour
Brought Million Dollars in Busi-
ness 50

Featuring the Musical Possibilitien of
the Talking Machine 56

Live Covington, Ky., Dealer Cuts

4

8

10

10

II

II

Radio Service by Intelligent 1l-

ing
Tone Quality and Woman's Influ-

ence Dominating Factors in Radio
Selling 62

New Types of Radiotrons and Rec-
trans Introduced by Radio Corp.
of America 64

Lack of Standardization of Wave
Lengths Retarding Radio Prog-
ress in Europe 67

Gulbransen Co. Announces Exten-
sive Publicity Campaign for Fall. 72

Interstate Commerce Commission
Issues Freight Schedules on Radio
Receivers 75

Limited Free Radio Service and
Charge Thereafter Solves Luseh-
er's Problem 81

Victor Co.'s New Fall Line Subject
of Letter to the Trade 83

Selective Dealer Distribution Plan
Announced by Radio Corporation
of America 90

Latest Figures on Imports and Ex-
ports of Talking Machines 115

Advertising Campaign of Unusual
Proportions Feature of Farrand
Activities 122

Dealers in Mid -West Behind New
Lines With Strong Sales Promo-
tion Plans 131-154

Demonstrations of Panatrope. the
New Brunswick Instrument, Cre-
ate Unusual Interest 156

Dealers' Stocks Reduced in Anticipa-
tion of Good Fall Business in New
England 159.162

Metropolitan Sonora Dealers
New 1925.1926 Models 165

Excellent Prospects for Fall Business
Create Optimism Among Quaker
City Dealers 195-197

How Concerted Effort Increased
Sales of J. R. Reed Co. to $20.000
Mark 206

Happenings in the Musical Merchan-
dise Field 206-210

Meeting Syndicate Store Competi
lion by the Talking Machine
Merchant 211

Gleanings From the World of Mn
sic 211-214

British Factors Optimistic as the
Trade Becomes More Active After
Vacations 217.219

Latest Patents Relating to Talking
Machines and Records. 220

Advance Lists of Talking Machine
Records for October 221-225

59

CORRESPONDENCE FROM LEADING CITIES
Milwaukee, 74-Cleveland, 82-Cincinnati, 94-Indianapolis, 98 --San Francisco, 102
-Richmond. 104-Buffalo. 106-Toledo. 1 10-Pittsburgh. 114-Baltimore. 124-
Chicago, 131-154-Boston, 159.162-Detroit. I 76-Minneapolis and St. Paul. 178
-Akron -Canton, I78-Canada. 180-Salt Lake City. 182-St. Louis, 184-Philadel
phia, 195-197.-News From The World's European Office. 217-219.

Acme "B" Makes Bow
a, September 8. - The Acme

Electric de Mfg. Co., of this city, manufacturer
of battery chargers, has just placed on the
market a um prodoet known as the Acme "B"
power supply unit which eliminates the use of
"B" hatteries. Thy supply unit will serve any
net of eight tuhes or less and is attached to the
electric light cirrnit.

J. A. Goldstein, music dealer of Niaea,
Y., bus moved to 203 Fall street

SOUTHERN
VICTOR. WHOLESALERS

liLveLemMrom
RictimoNo VI FLGINIM

%*1
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173 Flelebee.Wlehrs Co.
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che CHENEY
THE MASTER PHONOGRAPH

The most perfect music -reproducing instrument

When buyers of phonographs
are discriminating

Merchants who arc selling The Cheney are dis-
covering in the present highly competitive market
that The Cheney possesses outstanding selling ad-
vantages.

Its superior tone quality is acknowledged. A
wide range of beautiful cabinets meets any require-
ment. Its selling points can be duplicated by no
other phonograph.

CHENEY TALKING MACHINE GOMPAN) - CHICAGO

Valle complete in our own factories at Grand Rapids, ,Vichigan



You dofil heed a
fortune to become
.AEdiaonDealcr=
Dak DIZIett EdRDD

THOMAS A. EDISON, INC.
Musical Phonograph Division

Announces

STABILITY
We are glad to be able to announce:

1.

2.

3.

That there will be no change this year
in the list prices of Edison Disc Phono-
graphs or Records.
That there will he no change this year
in this Company's policy in regard to
discounts.

That we do NOT contemplate entering
the radio field.

These decisions have been reached after
carefully considering the best interests
of all. They are final-and you are
safe in planning for your Fall business
accordingly.

Jobbers of the New Edison, Edison Records, the Edison
Diamond Amberola and Blue Ambero/ Records

CALIVOENIA
Kan !hands. ICElaon Phonographs..

Ltd.

COLORADO
Danverv-FAItion Phonograph DIOribut

ins Co.

tivoRittA
Atlanta-Phonographs. Ins.

ILLINOIS
Dlatrlb

Nes" °Haan. Dinitiond .'nI.

MINNESOTA
MInn(a,Alo-Laurence 11. Lurkor.

MISStir RI
1,.111kon Phonograph Dia.

Co.InSuting

ERODE ISLAND
ProvIdenc-J. A, 70ater Co. can..

Dclela Only).

TEXAS
St. Loulr-Ellvcrsinne Music Co. DJJ1(:-Tran1.eklishorna PhentErni

moNTANA
:enn-htnntana Phonograph Co.

NEW JERSEY
Orance-Fdlcon Phonograph DlorlOnt,

NED' 1111th
Antony-American Phonograph co.
N.,: 1 nrls J Y. Bluakomn /4

Son lAtriln.rola only)
Syrio-unt-W. D. A inIrcict Co I n1/1.Der,. only).

I.TA II
Ogden-PrOutlat Sporting Coo,

VIRGINIA
Richmond-The C. B. Haynes Co.. In,

N.50.4




