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onora 
Speakers for . those who 
want better tone quality 
f,rom · their "Christmas 
Radios'' 

Exclusive Sonora Distributors: 

Baltimore Phonograph Dist. Co. 
422 North Howard Street, Baltimore, Md. 

The Commercial Associates 
531 Mateo Street, Los Angeles, Cal. 

Doerr, Andrews & Doerr 
Minneapolis, Minn. 

Gibson--Snow· Co., Inc. 
Syracuse, N. Y. 

Greater City Phonograph Co., Inc. 
234 \X:'est 39th Street, New York, N. Y. 

Hassler Texas Co. 
1101 Young Street, Dallas, Texas 
612 Broadway, San Antonio, Texas 
1715 Main Street, Houston, Texas 

Kiefer--Stewart Company 
Indianapolis, Ind. 

The Kohler Distributing Co. 
63-67 Minna St., San Francisco, Cal. 

Long Island Phonograph Co. 
68 Thirty-fourth Street, Brooklyn, N. Y. 

Moore--Bird & Company 
1720 Wazee Street, Denver, Col. 

The New England Phonograph Dist. Co. 
221 Columbus Avenue, Boston, Mass. 

Pennsylvania Phonograph Dist. Co. 
1015 Chestnut Street, Philadelphia, Pa. 
917 Wabash ,Building, Pittsburgh, Pa. 
1747 Chester Avenue, Cleveland, Ohio 

James K. Polk, Inc. 
181 Whitehall Street, Atlanta, Ga. 
811 West Broad St., Richmond, Va. 

C. A. Richards, · Inc. 
279 Broadway, New York, N. Y. 
Canadian & Export Distributors 

C. D. Smith Drug Company 
St.Joseph, Mo. 

Sttevell--Paterson Hardware Co. 
Salt Lake City, Utah 

The Tay Sales Company 
6 North Franklin Street, Chicago, Ill 

Yahr & Lange 
Milwaukee, Wis. 
442 East Lafayette Ave., Detroit, Mich. 

SONORA PHONOGRAPH COMPANY, INC. 
279 Broadway, New York 
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Complete Line of New Phonographs to 
Be Placed on Market by Columbia Co. 

New Instruments, Which The World Representative Was Privileged to Hear, Embody lmt>ort
ant A coustical and Constructional Improvements That Cannot Fail to Interest the Trade 

The Columbia Phonograph Co., Inc., will 
p lace on the market in th e nea r future a 
complete line of phonographs repre se ntin g im
portant radical improvement s ac ous tically· which 
mark a great advance over all former types of 
Columbia instruments . Th e executives of th e 
company are now workin g out the various details 
incidental to cabinet de sign and production and 
it is expected that th e ne w line will be complete 
and ready for th e market in a few months. 

In developin g its plans in connect io n with its 
new lin e of phonograph s, the Col umbi a Ph ono
g raph Co., Inc., ha s refrained from g iving out 

·a dvan ce information to the public co nce rnin g its 
product in order that Co lurnbia dea le rs may 
have th e new in s trument s in th eir warcrooms 
coincident with the anno un cernents to the ge n
eral publi c. Rapid progress has been ·made in 
th e perfect ion of these plans durin g th e past two 
month s, and it will be only a short whil e before 
the company will be ready to demon strate th e 
new Columbia phonograph to the trade. 

A representative of The \Norld was privileged 
to h ear a demonstrati o n o f a working model of 
the new Columbia durin g th e co ur se of a visit 
to the offices of H en ry C. Cox, pres id ent of the 
company and W. C. Fuhri, vice-president and 
general sales manager. Whil e entirely informal 
this demon stratio n se rved to emphasize the fact 
t hat in its new product t he Columbia Phono
g raph Co., In c., ha s a lin e of in strum ent s that 
cannot fail to meet with the hearty approva l 
of critical lovers of the bes t in music and of 
Col umbia deal e rs eve rywhere as well. 

The new Co lumbia phono g raph represents 
a n entire ly new a nd rad ica l departure in co n
s truction, throu gh th e application of a most 
e ffect iv e amp lifyin g chamber, to ge th er -with co 111 -
plete new tone arm and sound box equipment. 
The amplifying chamb er and the reproducin g 
equipment were perfe cted in the Columbia en
gineer ing laboratori es under the dire ct super
vi sion of prominent experts a s well as th e 
executives of th e co mpa ny, a 11d reflect an in
timate knowledge of phonograph manufacture 
and th e requirem ents of the trade. 

In demonstratin g the new Colurnbia phono
g raph every type of re co rd was used and the 
instrument reprodu ced the re co rds with a to ne 
quality that was amazing, coupled with a cla rity 
of reproduction and a de g re e of , ·olum e that 
should satisfy the m os t exacting requirement s 
of mu sic lover s. In its reproduction the new 
Columbia phonogra ph is notabl y free from all 
extraneous noise s, including record surface 
no.ises, sc rat ches and blast. In th e i11 st rum ental 
selections each and every in s trum ent in the or
chestra or band was reproduced with absolute 
fid elit y, maintainin g a perfect ba lanc e of all in 
struments, includin g the bass , and in vocal 
selections the voice was parti cularly noteworthy 
for its human quality, clarity, range and beauty. 
In reprodu ci n g dan ce mu sic th e new Columbia 
in strum ent brou ght out the melody and accom
paniment mo st sa tisfa ctoril y, thereby g1v111g 
each dance orch es tra it s own individ uality. Of 
spec ial int e rest wa s th e remarkable r eproduction 
on th e new in s trum ent of th e Columbia record 
"Adeste Fidelcs," made by 4,8:10 voices, one of 
th e reco g ni zed se nsa tion s in record production, 
havin g won well de se rv ed fame th e world over. 

No one who has heard the new Col umbia in
strument can fail to predict that the new Colum-

bia phonograph line will be one of th e. outsta nd
ing succe ss es in the phonog raph indust ry for 
1926, for in manufacturin g a nd marketing its 
product, the compa ny has at it s comma nd th e 
know ledge and experience of some of the fo re
mo st executives in the industry . 

'J' he Co lu mbia Phonograph Co., In c., closed 
1n 1925 a successful yea r as to increase in 
vo lum e of sale s and in the deve lopment and 
building of goo d will among retai lers from one 
end of t he country to the other. The company 
s tarts the New Year with every ind ication that 
it s success the past twelve months will be ma
te ri a ll y enha nced a lo ng the lines profitabl e for 
Co lumbia dea lers, for it has ga in ed the respect 
a nd este em of eve ry factor in the ta lkin g ma
chin e indus try. 

Electric Corp. Appointed 
Coast Federal Distributor 

The Electric Corp., of Portland, Ore., and Seat
tle, Distributing Federal Ortho-Sonic Radio 
Sets to the Trade in These Territories 

Th e Federal R adio Corp., of Buffalo, N. Y ., 
an nounces the appoi ntment of the Elect ri c Corp. 
of l 'ortlan d, Ore., and Seattle, \Vash., as Fede ral 
whol e a le r in its respective t e rritori es. 

Report s from this whole sale r a rc lo th e effec t 
that Federal Or tho- sonic radi o re ceivers arc in 
big dema nd in those territories. These whole
salers are carrying the complete line to supply 
inte rested retai lers. 

The Federal advert isi ng campaign in the Fall 
of 1925, togeth er with the efficient operation of 
Federal Ort ho-sonic rece ivers, ha s increased the 
popu larity of the Federal lin e o n the Coast. 

Columbia Phonograph Co. 
to Open Branch at Syracuse 

l n order lo enhance its service to Col umbia 
dealers throughout New York State, the Colum
bia Phonograph Co., Inc., has made arrange
ment s to open a branch at Syracuse, N. Y., 
whi ch will be under the direction of the N ew 
York branch, of which E. 'vV. Guttenberger is 
manager. The demand for Co lumbia records 
from dealers in Syracuse territory increased far 
beyond all ex pectations during 1925, and W. C. 
Fuhri, ge ne ral sales mana ger of the compa ny, 
de cided upon the opening of a Syracu se bra nch, 
so that th e dealers in this important territory 
\\"ill rece iv e maximum service durin g 1926. 

E. J. Dingley Resigns From 
Victor Talking Machine Co. 
E. J . Dingley, for a number of years associ

ated with the sa les d epartm ent of the Victor 
Talkin g Machine Co. in various capac iti es, re
s igned from the se rvice of that company on 
January S. No announcement has been made as 
lo Mr. Dingley's successor. 

Landay Bros. , In~ .• New York, recently de
clared an initial d ividend of 60 cent s on Class A 
participating stock, payable F ebruary I. This 
cove rs the period from November 18, 1925, to 
1:ebruary 1. 

Price Twenty-five Cents 

General Phono. Corp. Uses 
New Recording Principle 

Records in Okeh Laboratories Now Being Made 
by the Truetone Recording Process, Which I s 
Said to Be a Remarkable Improvement Over 
the Old Method of Recording 

Ralph S. Peer, gene ral sales m a na ge r o[ th e 
Okeh record divi sio n of the General Phono
graph Corp., iss ued thi s week th e following im
portant announcement regardin g a new record
ing process just perfected by the compa ny: 
"After many years of research work, C. L. H ib
bard, recordin g engineer of ·the General Phono
graph Co rp., has di scovered a new recordin g 
principle which is now bein g applied in th e 
Okeh laboratori es. By us ing this new device 
it is possible to transmit to the mas ter record 

C. L . Hibbard 
the exact sound vibrations produced by the 
artist, and the result is a record having a very 
natural tone. The volume of sound on a phono
graph record has heretofore been limited by the 
tendency to 'blast.' Okeh is now able to make 
records without a ny indication of 'blasting,' hav
ing practically the same volume as the original 
artist. Becau se of this naturalness of reproduc
tion, th e new m ethod has been christened the 
'Trueto ne R ecordin g Process.' 

"This di scovery ca n be app li ed to either acous
tic or electric recording and has been of par
ticular value in e liminating th e uncertainties 
from electric recording. Samples of the new 
Truetone records are now being distributed to 
the trade a nd have bee n very enthusiastically 
received." 

R. Robert Smith Promoted 
R. Robert Smith, formerly a ss istant advert is

ing mana ge r o f the Freed-Eisemann Radi o 
Corp., of Brooklyn, N. Y., ha s bee n appointed 
advertisin g mana ge r of the company, succeeding 
Philip V. D. Stern, who has res ign ed because 
of ill health. Mr. Stern sailed for Europe on 
the French liner "Paris" on January 9, where 
he will spend seve ral month s enjoy in g- a well 
('a med rest. 

Appointed Fada Dealer 
I 

The R ey nolds Music Houses of Mobile, Ala., 
and Pensacola, Fla., have been appointed Fada 
radio franchi ed deal e rs in both cities. W . H . 
Reynold s, proprieto1· of th ese s tores, is well 
known in the music trades, having been in the 
re tail and wh olesale phonograph and music 
business for more than twenty-fi\'e years. 

See ••Conti laat palfe for Index of Article. of lnter•at in thia iasu• of Th• World 
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Balancing the Retail Sales Curve in 1926 
Continuation of Intensive Efforts to Secure Business Will Be 
Rewarded by a More Consistently High Sales Volume Each Month 

The advertising man:iger of a very successful 
manufacturin g co ncern, when asked by the busi
ness manager of a trade publication to increase 
his space from one to two pages the month be
fore Christmas, replied: 

"No. I will just run the one page this month. 
I must reserve some of my advertising appro
priation until after the holidays. That is when 
the tendency to le t up on m erchandisin g efforts 
makes itself felt. . This year I am go in g to try 
to even the sales curve. You know as well as 
I do that the bulk of retail as well as whole
sale di s tribution takes place just before th e holi 
days. The sales curve takes a sharp jump and 
then an eq ually sharp drop. No business ca'n 
live a n entire year on the sa les volume ga ined 
in two months." 

Th e new year is he re and with it come new 
op portuniti es for every r e tail dea ler. Last year 
saw momentous developments in the talking 
machine trade which should be realized on dur
ing the next tw elve months, To what extent th e 
individual retailer profits will depend this year, 
as ' it has in past years, on the effectiveness of 
his merchandisin g program-what h e puts into 
his business in good cl ea n merchandising and 
quality selling of quality products. The sloth 
will just grub along on the fringe s of prosperity 
as he has in th e past. The worker will ge t th e 
business. The cut-price artist will find it 
hard to fight against the message of the legiti
mate retailer who offers high- g rade merchan
dise and service. The gyp will no t find it so 
easy to get vo lu me business this year as last. 
The trade has been go in g throu gh a process 
of evolution which increases the sales oppor-

Five 

tunities of the dealer handling the right mer
chandise and extending the kind of service that 
huilds good will. The gyps realize that the 
stabilization of business which has been in
creasingly manifest during the last year and 
which is certain to gain momentum will slowly 
s trangle his business. The gyp realizes that 

The let-down in eflort during 
the so-called "ofl" season is 
largely responsible for the 
drop in the sales volume. The 
momentum gained by exten
sive and intensive sales drives 
during the year just closed 
can be carried well into the 
present year if an equally 
strong eflort to turn over the 
stock is made. 

the good thing he has had in the past will not 
continue indefinitely. He must either get into 
another line of busine ss eventua lly or revise his 
merchandising policies, National advertising of 
the manufacture rs has done much to educate the 
public rega rding the new and improved talkin g 
machines, r ecords and radio. The people know 
what they want and they will go where they 
ca n ge t it-in the store of the legitimate dea ler, 
not the fly-by-night who is here to-day and go ne 
to-morrow. 

NY ACCO 

The s tatemen t of the advertising manager 
appearing in th e first paragraph contains much 
food for thought . H e sai d: "No business can 
live for an e ntire year on the sa les volume 
gai ned in two months." It is true that in the 
talkin g machine business, in many stofes at 
leas t, the holiday period and one or two other 
periods of the year represe nt th e busy seasons. 
The talking machine bus iness is not a seaso nal 
bu si ne ~s. It never ha s been and it neve r will be. 
However, the dealers who sta te that it is, show
in g their book to prove by th e sale s volume 
durin g th e various months of the year that dur
ing certai n periods sali;:s drop to a lmost nothing 
and at other periods large sales volume is en
joyed, have them se lves to blame, Take the 
pre -holiday period for exam ple. Durin g a month 
or more before Christmas most Jive dealers are 
doing more exte nsive advertising than at any 
other time of the year. The window displays 
are more carefully arranged and consequent ly 
they are so s trikin g that the passers-by stop 
to look. Direct mail sends the message of the 
talkin g machine, records, or radio set to selected 
prospects as a suitabl e gift. Outside salesmen 
work harder tha n at a ny other time to make 
sales. vVhat is th e effec t of all this? Naturally, 
thi s intensive and exten sive sales promotion pro
g ram ge ts results. It would get results also 
a t any other period of th e year, although th e 
appeal to potential customers would have to be 
couched in different lan gua ge. 

The main reason for the un even sales curve 
reported by dealers is because of the uneven
ness of the sales campaign. Prospe rity in 1926 
will be measured by promotional effort s. 

Tube 

This popular model of the NYACCO line is a five tube tuned radio frequency receiver. It 
is constructed with expert care and of the finest materials obtainable, including straight 
line frequency condensers and bakelite panels, sub-p anel knobs and rheostats . NYACCO 

must fun ction efficiently and does. 

NY ACCO compares favorably in construction, appearance, with sets selling at three figures. The straight line 
Frequency Condensers assure ease of tuning on low or high wave lengths. The tuning coils mounted and all the 
wiring beneath the sub-panel eliminate the accumulation of dust. 

HOME ENTERTAINMENT AT NOMINAL COST 
NY ACCO five-tube radio frequency set is equal in performance to the expensive sets, and we are certai_n that the 
most exacting radio enthusiast will gladly attest to the unequalled satisfaction to be found in the possession of the 
NY ACCO. 

Dealers write your jobbers for details on /,he complete NY ACCO line or address: 

New York Album & Card Co., Inc. 
23-25 Lispenard Street, New York 
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Thos. A. Edison, Inc., to Market a New-
Record That Plays Over Twenty Minutes 

New Record Only Twelve Inches in Diameter and Can Be Played With Slight Adjustments on 
Any Edison Disc Phonograph-Other Impor tant Improvements Promised Soon by "Wizard" 

A phonograph record play in g continuously for 
from twenty-one to tw enty-two a nd one-half 
minutes, or some five tim es lon ger than th e 
average ten-inch reco rd of the prese nt day, is 
now a n actuality, as a res ult of the work of 
Thos. A . Edison and hi s s taff, a nd the new lon g
playing Edi son records have reached a point of 
developm ent wh ere it is expected that initial 
shipments will be made to dealers within a com 
paratively few wee ks. 

Th e formal announcement of the new record 
wa s m ade at th e Edison Laboratories at Orange 
las t w eek, after d eve lopm ent work had r eached 
a point wh ere the records were ready for intro
duction to th e trade on a sou nd commercial 
basis. For many years experiment er s and in
ventors have heralded new types of records 
playing for twenty minutes or more and with 
sufficient capacity to take complete musica l 
works on one side, obviating th e ne cessity of 
changing records frequently. It remained for 
Mr. Edison, howev er, to work the idea out in a 
practical manner, and demo nstra tion s give n at 
Oran ge indicate that the n ew record is and 
should be, a complete success. ' 

The new long-p laying records, a numb er of 
which have been produced with five complet e 
son gs or instrumental numbers with choruses 
on eac h side, are only twelve inches in diamet er, 
and the remarkable part of it is tha t an y Ediso n 
disc machine that has ever been sold by the 
company may be utiliz ed for their reproduction 
upon the in s tallation a t a moderate_ cost. of a 
new reproducer and a clever gear-shifting ar
rangemen t to re gula te the speed of travel of 
th e tone arm across the reco rd in accordance 
with the closeness of the grooves. 

The secre t of the ability of Mr. Edison to 
ge t so mu ch music on one side of a record lies 
in th e successful effor ts in in creasi n g the num
ber of sound grooves per in ch of record sur face, 
th e number of g ro oves being increased from 150 
as in the re gular E di son record to 450, or a 
direct ratio of three to one. W ith the special 
reproducer, both the sta ndard form of records 
and the new twenty-two-minute records may be 
played at will o n one machine by shifting. the 
gea rs to regulate the movement of the tone a rm. 

Mr. Edi son h imself is most enthusiastic 
over the n ew reco rds, for he decla res th a t al
thou gh on a unit basis they would naturally cost 
more th a n t)1e old type, the gre,ater capacity will 
mean mu ch more music ~-for: .the same mon ey. 
For those who ar e not desi rou s of listenin g to 
the ambitious musical compositions that require 
twenty minutes o r so in their playing, th ere will 
be provided the new records with five popula1· 
or semi-popula r selections on each s ide, or t en 
in all, it thus being possible to enjoy the full 

repe rtory of five so ngs and inst rum ental num
bers without touchin g th e machine or changing 
reco rds.· It is believed that the idea is most 
desirable for th e playing of music for dinn ers, 
for dan cing, or for entertainment purposes. 

So far as to na l quality goes the new reco rd s 
measure up fully to the Edison standards as 
reflected in a ll Edison products. Arran geme nts 
ha ve already bee n mad e for shipments to dea le rs 
of the new records and phonog ra phs equipped 
with the new reproducer and gea r-shift device, 
a nd they will also be supplied shortly with re
producers and gear attachments for in s ta llation 
in E dison phonographs at present in th e hom es 
of customers. 

Frank Dorian in Important 
Post With Columbia Co. 

Well-Known Trade Executive Rejoins Concern 
as Assistant to P resident H . C. Cox 

H . C. Cox, president and ge neral manager of 
the Columbia Phonograph Co. , Inc., has an
noun ced the appointment of Frank Dorian as 
ass is tant to th e president. Mr. Dorian was for
merly \vith the Columbia Co. for over thirty 
years in many important posi tion s up to 1920. 
R ecently he was assistant to the president (Wal
te r Eckhardt) of th e Music Master Corp., of 
Philadelphia. 

Mr. Dorian e ntered th e se rvi ce of the Colum
bia Co. September 2, 1889, as secretary to E. D. 
Easton, founder and pres ident, and in Novem
ber, 1896, he was made gene ral manager of the 
co mpany. In August, 1897, he relinquished the 
position of ge neral manager in Am eri ca in order 
to proceed to Europe to establish Co lumbia in 
that fi eld. He opened the firs t European bra nch 
in Pari s in September, 1897, and opened th e 
Ge rman bra nch in Berlin in 1898. Other 
branc hes were es tablished in Milan, Ita ly, a nd 
Vienna, Austria, in 1899. 

The fir s t European factory was established in 
Pari s in 1898. Early in 1900 th e London bra nch 
was opened and Mr. Dorian's European head
quarters were transferred to that city. The 
opening of the London branch was quickly fol
lowed by a second European factory _at W a nds
worth, a suburb of London, and by additional 
sales branches in all parts of Europe and Aus
trali a , all operating under London headqua rt ers. 

In 1909 Mr. Dorian resign ed as European 
general manager and returned to the United 
States organization. After a few months' service 
as mana ge r of th e reco rdin g departm ent, he 
was appointed general manage r of th e dicta
phone division and remained in that capacity 

It wa s stated at the Edi son Laboratories that 
the new long-playing record is the result of 
some five years of study and experimenting, and 
the wizard is at present actively engaged in the 
development of other improvements for Edison 
phonograp hs which will probably be announced 
in the very near future and will, in keeping with 
hi s policy, be avai lable to present Ediso n phono
grap h owners at moderate cost. The details of 
these new improvements are not avai labl e for 
publication just now, but they are of suffi cient 
importance to arouse widespread interest when 
officially presented to the trade. 

Mr. Edison after some strenuous periods in 
hi s laboratory will leave short ly after February 
1 for hi s Winter home at Fort M ye rs, Fla., 
where h e will remain fo r several weeks. He 
was visited recently by his friend, H enry Ford, 
of aut omobi le fame, who was one of the first 
out side th e Edison organization to hear the 
long-p layi ng record, and who became most en
thusiastic over it. 

fo r eight years, earning the sobriquet of "the 
man who put the dictaphone on the map." 
Later, for two years, he was in charge of th e 
Columbia business on the Pacific Coast, with 

Fran k Dorian 

headquarte rs at Seatt le, W ash. H e resigned 
from the company's service in 1920. 

H e now returns to his real business home, 
an d is welcomed with enthusiasm by the entire 
Columbia organization, as it is felt that he will 
not only li ghten the burden now on the shoul
ders of Mr. Cox but that his experience will 
be a valuable acquisition to the Columbia Co. 

Wuebben Record Albullls 
are indestructible 

They are manufactured on me_thods of construc
tion which are protected by the Patent Laws. 
It ts impossible for the records to drop out. 

Ask for our illustrated prospectuses and price lists 

Wuebben Gesellschaft, m. b. H., Kochstrasse 60, Berlin SW. 68 

,, 
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NEW BRUNSWICK RECORDS 

by 

AL JOLSON 
and by these 

NEW EXCLUSIVE ARTISTS 

NEW YORK PHILHARMONIC ORCHESTRA 
(Directed by Willem Mengelberg ) 

WENDELL HALL 
(The Red-Headed Music Maker) 

BEN BERNIE 
(and his Hotel Roosevelt Orchestra) 

ESTHER WALKER 
(Famous Singing Comedienne ) 

Revelations in Recording 
by the new ~runswick 
exclusive electrical tnethod 
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Graves Makes Partners of His Salesmen 
Texas Dealer Has Built Effective Sales - Producing 
by Offering to His Best Salesmen an Interest in 

Organization 
the Business 

A high-calibe r busin ess -produ cin g sal es ma n 
is worth keepin g at an y cos t, po inted out a lead
ing executive not so lon g ago. That al so was 
the opinion of J. M. Graves, of Corpu s Chri s t i, 
Tex., who was fa ced with th e loss of hi s bes t 
salesmen. Mr. Graves is a s uccess ful Edi son 
phonograph dealer, and he himself is authorit y 
for the statement th at h is pros perity has, in a 
large measure, bee n du e to hi s poli cy of retain 
ing salesmen of out standin g m erit-even if he 
has to take them into th e business a s pa rtn ers. 

Opened Store in Poor Location 
A few years ago Mr. Graves w ent into th e 

business of m e rcha nd is in g phonog raphs and 
records in the small city of Victoria, Tex. It 
could hardly be said that he started with a shoe
string, for his s toc k at that time had a valua
tion of approximately $10,000. However, it did 
not seem to be th e lo g ical place for his busi
ness. One thin g after another came up which 
seemed to keep him down. 

He had his eye on Corpus Christi, but th e 
Edison people, whose products he was selling, 
already had a deal er in that city, so there wa~ 
nothin g to do but keep on with the hope that 
something mi ght turn up. And it did. A short 
time later, the deal er at Corpus Christi gave up 
his dealership and the Edison branch imm e
diately sent word to Mr. Graves, informing him 
that he could move to the town of hi s choice 
if he s till wi shed. 

The move was made immediat ely, and the 
Phonograph Shop opened up on one of th e 
main streets, offerin g to the res idents of Corpus 
Christi the best of se rvi ce in selling and repair
ing phonographs. In Victoria, however, the 
business had been s o bad that the original s to ck 
had deteriorated to $7,000. 

Selects Experienced Salesman 
"When I was in business in Oklahoma," Mr . 

Graves stated, in speakin g of h is experiences , 
"I had a man workin g for me who I kn ew was 
a first -class sales ma n; s o, when I started in to 
sell phonogra phs, I sent for him and invited 
him to work for m e in Vi ctoria. H e came on 
down, and we did as much business as could 
have been expected. 

"However, being a m a n who was ambitious, I 
saw that he would soon want to go into business 
for himself. I had spent quite a little time 
working with thi s m a n; in fa ct, we worked to· 
gether, and I d id not want to lose him. It costs 
money to break in a new m a n, and it cuts 
down your volume of sales until things are 

By B. C. Reber 

back to normal again. I thought this problem 
over for quit e a while and it finally occurred 
to me that it wouldn't be a bad idea to give 
him an int eres t in the business. By doing thi s, 
I could ke ep him with m e, do a bigger bus iness 
and still retain control. 

"I talked the matter over with him and offered 
him a quarter intere st in the -business. We dis
cussed matt ers for a whil e, and he agreed to 

When ]. M. Graves, phono
graph dealer of Corpus Christi, 
Tex. , after a hard battle, was 
just making a success, he was 
faced by the fact that his best 
salesman was about to leave. 
It was then that he decided on. 
his policy of taking into part
nership his best men and the 
wisdom of the move has been 
proved. 

buy the amount I had offered him, payin g cash 
for it. In this way we w ere able to go ahead 
in the same way, only with more sincerity. The 
man who had formerly bee n an employe was 
now a part owner. Naturally, he reali zed th at 
he was working for himself and that the more 
effort he put into the business the more he 
would benefit. 

"The business grew and we took on other 
people. My wife helped in the selling of rec
ords and we added anoth er man to the sales 
force . This second man al so proved to be a 
very good salesman and, with our littl e for ce, 
we were able to push the business ahead in fin e 
shape. 

"Abou"t this time, however, another problem 
presented itself. The second salesman was be· 
ginning to feel ambitious and wanted to get 
into ·some bus iness of his own. He had seen 
how we were prospering, and, while he had had 
a hand in making our prosperity possible, h( 
was not sharing in the profits. 

"I thought it over again and decided to offer 
him an interest in the business. I didn't hardly 
want to give him a quarter interest, as I had 
the first man , but I felt that if I offered him an 
eighth he ought to fe el very well satisfied. 

Times have changed in the Record Business 
Old fashioned, profit-absorbing sales methods 

are going rapidly into discard 
Wanamaker, Lyon & Healy, A. Hospe & Co. , Grinnell Bros., Baldwin 
Piano Co. and a great many other prominent concerns have adjusted 
their sales methods to meet the changed conditions by adopting 

The Audak System 
The modern method of demonstrating and selling records 

Without the UBe of Booths 

Dealers place as many as six Audak units in space formerly occupied by one booth There are 
Audak models to suit each particular need . Write for lull inlormatton . 

Tbe Audak unit illustrated mpplied complete, ready for use upon removal from crate 

AUDAK CO. 565 Fifth Avenue NEW YORK, N. Y. 

"One mornin g I called him into the office 
and asked h im how he would like to join in 
the business, buyi ng one-eighth as hi s share 
in the firm . The value of thi s share, however, 
was greater th a n he could handl e at that time. 
He was eage r to get into the business, but he 
lacked the necessary cap ita l to buy the interes t 
I had offered him. The re was one point, how
ever, whi ch helped to swing the whole deal 
over in good shape: he was a good, reliable 
man, and I kn ew that if he was given the oppor
tunity he would make good. On this basis, I 
offered to sell h im th e int eres t and let him pay 
for it out of hi s ea rnin gs. 

"It gave him th e opportunity he was seeking, 
and it enabled m e to keep my sellin g forc e to
gether, which is th e nucleus of every successful 
business. So I had two partn ers and myself 
in the business and w e bega n to put things over 
in good shape. 

"Employes who have mo ney invested in th e 
business take a g reater interes t in its program, 
and the sales volume in creases a ccordin gly. Lit
tl e fea tures which will help to cut down ex
penses or will build up sales are brou ght out 
whi ch, otherwi se, would never be considered. 
Then th ere is th e advant age o f havin g a wider 
range of opinion. Where one man has to think 
out all hi s problems alone he is pretty apt to 
overlook some of th e most importa nt points at 
tim es. However, w ith o ne or more partners 
helpin g him, every problem is give n careful con
sidcr~ t i on from all an gles. 

When F armers Buy 
"We serve som e rural di stri ct s and go after 

them in good shape. When the farmers have 
a good year th ey arc ge nerally in a buying 
mood a nd we ta ke a dva nt a ge o f thi s oppor
tunity to sell to every one w e can . Thi last 
season, however, on accoun t of th e dry weather, 
the crops were not as good as the average; so 
w e concentrated our effort s on ci ty trade . 

"We do a good record busin ess, in addition to 
our phonog raph sales. Th is is a department 
whi ch should neve r be overlooked for a minute. 
It helps to car ry the business alon g during pe
ri ods of depression , for people will feel more in
clined to kee p th ei r old m achin es and buy new 
records th an to keep th eir old reco rds and buy 
new machines. 

The prese nt valua ti on o f th e business would 
inve ntory a t close to $25,000. This, in a small 
city wh ere oth ers had fa iled, is an example that 
is worthy o f considera ti on. 

.. 

... 
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Its performance is eQual to its beauty 

Musically cultured people prefer Stromberg
Carlson Receivers. Those who appreciate fine 
violins, grand pianos, boxes at the opera and 
season tickets to concert courses know what 
well-played instruments sound like. They wish 
to appraise the playing of H offman, the singing 
of H omer, the technique of Seidel as accurately 
by radio as though seated before them. T hey 

N o. 602 Art Console T ype, ill ustrated 
above. American W alnut Cabinet. Built· 
in Loud Speaker. . 6-tube ; dual control. 
Equipped with volt meter. Price $340 
without accessories. · 

prefer a Stromberg-Carlson Receiver because of 
its faithful tone reproduction. This fidelity of 
tone is due in large measure to "Rejectivity," an 
exclusive Stromberg-Carlson feature, made pos
sible by t otally shielding each radio frequency 
circuit . 

You will at tract your finest prospects for 
radio sales with Stromberg-Carlson Receivers. 

No. 601, Treasure Chest type. 6·tube; 
dual control. Equipped with vo ltmeter . 
Arranged to operate with either cone 
type or horn Loud Speaker; Solid Ma· 
hogany. Price $210 without accessories . 

Prices are f or the United States east of th e Roc~ies 

Strombfrg-Carlson Telephone Manufacturing Co., Rochester, N. Y. 

9 
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Dealers Oplimislic Over Outlook for 1926 

IT IS conceded that the man best qualified to make fa irly ac
curate predictions regarding business prospects for the immediate 

future is the man directly on the firing-line-the retail dealer who 
is charged with maintaining contact with the public and building 
up distribution. It may be said that his closeness to his immediate 
public serves to destroy the dealer's perspective, which may or may 
not be true, but it does not interfere with his keeping in touch with 
the general situation in his own locality studying the agricultural 
and industrial prospects, and basing his calculations for the future 
on cond itions as he sees and knows them. 

The manufacturer, from hi s records and the reports of hi s 
subordinates can, of course, secure an excellent review of the gen
eral situation. His books show the business that has been done with 
the dealers during the past year and his order fi le offers some gauge 
tor the business that he may expect to do during the months to 
come. If stocks a re low and advance orders large, he can look for
ward to a good year. If retailers' stocks are large and advance 
orders on the books small the outlook is not so promising. It is 
the opinions of representative retai lers after all that afford the best 
guide to the future. They may not know what is being done, or 
is going to be done, in the next county, but they do know what is 
happening and is likely to happen in their own particular district. 

The manufacturer and th e wholesaler consider the territory 
or country as a whole. The dealer considers his one part icular sec
tion, and a grouping of such opini ons and predictions is likely to 
come nearer to an actual casti ng up of prospects than can be ob
tained by any other method. 

The World this month presents a symposium of reports from 
retailers in various sections of the country, which shou ld be of 
particular intere~t at the moment for they hold bright promi se for 
the months to come. The reports indicate that a substantial volume 
of business has been experienced in practically all localities, par
ticularly during the last four months of 1925, when sales totals 
were held in check only by a scarcity of merchandise. The signifi
cant fact is that lacking a sufficient number of the new model 
machines to take care of current demands, many dealers succeeded in 

.cleaning out stocks of older models, some on a temporary basis 
pending the arrival of new styles, but the majority ori an out-and
out sale to those who were inclined to be satisfied with a combina
tion of old machine and new records. 

The survey indicates that dealers generally are entering the 
New Year with clear decks and the only cloud on the horizon ap
pears to be a question as to how quickly the new products will come 
through to take care of orders that are not simply in prospect but 
are actually on the books. Keeping customers quiet while waiting 
for instruments which have been ordered some time ago is a task 
that worries the average tradesman, and the dealers are wondering 
just how soon the necessity for such conciliation will end. 

Certainly, reports from the factories to the effect that production 
is being increased with all possible haste are being received with 
much satisfaction by dealers, who understand thoroughly that the 
volume of business they do during 1926 at least will depend largely 
upon stocks of instruments placed at their disposal by the manu
facturers . 

The radio situation is also dealt with in the survey in view 
of its close alliance with the talking machine trade as such, and it 
is gratifying to learn of a new attitude toward radio by a majority 
of retailers who see in increased discounts and more sane mer
chandising methods the stabilization of the industry and with it the 
possibility for a satisfactory profit for the retailer. 

The tendency of the trade in radio appears to be strongly 
towards the featuring of a limited number of lines and selecting 
for that purpose those products of proved quality nationally adver
tised and offered by manufacturers of unquestioned standing. In 
fact, the checking up of the lines of receivers handled by the various 
dealers offers a fairly accurate check on the status of the various 
radio receivers. Several lines may be said to be standard and are 
handled by the majority of retailers. Others are named here and 
there. Still others appear to be forgotten in the general rush. This 
question of careful selection has come from experience covering 
one, two and in some cases three years. In this survival of the 
fittest seems to lie the ultimate, complete stabilization of the radio 
industry. 

In all the reports the optimistic note is never missing. That 
the trade faces a genuine opportunity for re-arousing and capitaliz
ing public interest is generally recognized, and there are some who 
assert that retailers have before them a future as bright a that 
which faced the pioneers in the trade a quarter of a century ago. 
At least there is sufficient promise in what the new lines will pro
duce during the New Year to warrant optimism of the logical kind, 
based on things that are tangible. 

Belter Broadcasting Programs Help Business 

THOSE who had the will power to step out of the vortex of the 
radio market for a brief breathing spell a year or so ago, and 

then took time to give consideration to what the future had to offer 
after the immediate excitement was over, agreed, practically unan
imously, that although improved and simplified apparatus and bet
ter merchandising did serve to keep the market alive indefinitely, 
the real future, depending upon the maintenance of public interest, 
lay in the calibre of th e broadcasting programs that were offered. 

At the outset of the radio craze, while home reception was 
still considerable of a novelty, and broadcasting stations were few, 
the question of program quality did not arise to any degree of 
seriousness, for the fact that music or lectures of any kind were to 
be heard distinctly appeared to offer sufficient satisfaction to the 
(_•wner. There were some in the industry, however, who saw that 
in time the novelty would wear off and that as the quality of the 
receivers improved, so must be improved the quality of the pro
grams put on the air. 

What has been accompli shed in this direction is already a mat
ter of record, for there have appeared and are appearing at fre
quent intervals on radio programs artists of international reputation 
whose vo ices under ordi nary circumstances would not be heard on 
the concert stage during the lifetime of the artist by ten per cent as 
many people as are privileged to hear that same voice in a single 
concert over the radio. 

These contributions to better broadcasting programs, although 
C:llcou raged by the broadcasters themselves, have been sponsored in 
practically every case by outside, though closely affiliated interests. 



JANUARY 15, 1926 THE TALKING MACHINE WORLD 11 

Manufacturers of radio apparatus have seen fit to put thousands of 
dollars into broadcasting programs by famous artists, and so have 
the manufacturers of talking machines and records and the makers 
of other musical instruments. Even those who use the radio fo r 
direct advertising have shown a tendency to improve the cali bre of 
their programs and where possible introduce artists of more than 
local repute. 

It is significant that as the programs improve, more artists of 
standing are willing to cast as ide their fir st prejudices against broad
casti ng and lend their services, just as many of the same a rti sts 
t_ ventually came to trust their voices and reputations to the talking 
machine records . As more of these noted artists become willing to 
take to the air so much better may we expect radio programs to be. 

There is naturally avai lable on current programs, and probably 
will be available indefinitely, music of the distinct! y jazz type and 
other features design ed to appeal to those who desire to give 
culture a wide berth , but the better programs are proving com
mercially practical for the reason that they are credited a lready 
with arousing greater appreciat ion for good music on the part of 
the public at large, and thereby stimulating the sales of those 
mediums for the product ion or reproduction of music. Likewise, 
better programs have brought into the ranks of radio devotees thou
sands who have des ired not simply to hear over the radio, but to 
hear something worth whi le fo r th eir devotion . 

If the improvement made in radio programs during the past 
iew months is to be considered as a criter ion, and the promises made 
by those interested in better entertainment are fulfilled, there may 
be expected for radio broadcasting a public interest that will be 
steadfast because it 'is based on sound principl es. 

· Tribute lo Prestige of Phonograph Companies 

THE close alliance that has been developed between large phono
graph and radio interests, and part icularly the strong position 

held by three of the leading phonograph companies at the present 
time, was set forth interestingly and comprehensively in a recent 
article in the Magazine of \!Vall St reet under the ca ption, "Phono
graph and Radio Indust ri es Pool Th eir Interests. Both Indu stri es 
Trying to Co-operate In stead of F ighting Each Other- \ t\fhat It 
Means." 

To those who may have had their confidence in the phonograph 
industry shaken for some reason or another the article should prove 
an in spiration, inasmuch as it represents a survey of the entire 
situa tion not often gained by the individual in the trade itself and 
with his perspective, very likely, limited. 

Even those who are close to the trade have reali zed the develop
ments that hav ~ taken pl ace during the past year, particularly in 
the matter of reorgan ization and the offering of revolutionary prod
ucts. These are all calculated to insure active merchandising and · 
a substantial market for the month s to come, but the outstanding 
fact is that, basicall y, the leading manufacturers are in sound 
fina ncial condition, with substantial assets and every prospect of 
increas ing those assets. 

With the radio and the phonograph working in combination there 
is removed much of that spirit of uncerta inty and fear manifested 
by individuals closely allied with one div ision or the other. This 

phase appears to be the most impressive and important, for it makes 
possible freedom of movement in the development of a general 
market without interference. 

Important Bills Being Considered by Congress 

THAT new copyright legis lation wou ld be presented to the new 
session of Congress was generall y rea li zed for month s, for the 

situation under the present copyright law, in view of developments 
that have taken place with the entrance of radio, have made abso
lutely necessary some new Federal statute designed to take care 
of the new situation and grant the necessary protection both to the 
creators and to the licensed users of copyrighted works. 

As a matter of fact, one of the first bi ll s to be introduced in the 
new Congress which convened last month was a copyright measure 
.offered by Representative Perkins of New Jersey. It is designed 
to make a number of radical changes in the exist ing law as it 
affects mechanical reproduction of copyrighted compositions, a~d 
at the same time to solve the question of the broadcasting by rad io 
of copyrighted music. . 

The Perkins bill not only gives the copyright owner a full meas
ure of protection but it extends that protection for the full life of 
the author and for fifty yea rs afte r his death, limiting copyright pro
tection on mechanical reproductions to fifty years from the elate 
they were first sold or offered for sale. 

The bill is naturally regarded largely as a basis upon which tl 
build up an entirely new copyright act. The conferences that have 
been going on for a year or more among those directly interested 
in copyright legis lation, and the hearings that have been held in 

· Washington on various phases of copyright legislation would indi
cate that there will be long and more or less excited discussion 
before a measure is drafted that wi ll prove satisfactory to all inter-
ests concerned. · 

Copyright legislation, particu larly since the deve lopment of 
mechanical reproduction, has represented, in a large measure, a 
compromise designed to keep th e conflicting interests quiet rather 
than satisfied. 

It is the expressed hope that any new act, when finallv passed, 
will serve to settle, for some years at least, those disputes which 
have grown out of the various views of what copyright protection 
really represents. That protection to the author and composer is 
necessary and right is admitted, the question at issue being largely 
as to how far that protection shall go and what rights it shall carry 
with it. 

Also of interest to the trade are the two bill s that have been 
introduced in the House and Senate respectively, both of similar 
tenor and designed to provide Government agencies, more especially 
the Department of Commerce, with authority and definite regula
tions governing radio broadcasting. In view of the great number 
of new broadcasting stations that have been licensed, or which seek 
licenses, and the present crowd ing of the wave bands assigned to 
such broadcasting, it is realized that some regulation is necessary 
if the confused condition annoying to the radio listener-in and harm
ful to the cause of radio itself is to be avoided. T oo .much Gov· 
ernment regulation is naturally undesirable, but even though the 
air may be free there must be developed some definite regulations 
to prevent a condition of chaos. 

NATIONAL RECORD ALBUMS 
SET THE STANDARD 

Strength, Beauty, Value are 
the Outstanding Features 

Furnished in cloth or beautiful brown mission binding 

Valuable Phonograph Records Are Safely Kept in National Albums 

NATIONAL PUBLISHING CO., 239 S. American Street, PHILADELPHIA, PA. 



12 THE TALKING MACHINE WORLD JANUARY 15, 1926 

Indiana Mfg. & Elec. Co in 
Important Consolidation 

Absorbs Assets of Indiana Radio & Elec. Co.
Indiana Hyperdyne Radio to Be Marketed 
Under the T rade Name of " Case" 

The Indiana Mfg. & Electri c Co. , Marion, 
Ind., manufacturer of automobile accessorie s 
and Indiana Hyperdyne radio recci vers, has an
noun ced changes of interest to the trade. The 
trade name of th e company's e ntire lin e of prod
ucts will be changed to "Case," whi ch will be 
used on all their products. 

The Indiana Mfg. & E lec. Co. has been op
erating in combi na tion with a sub si diary com
pany, the Indiana Radio & Electric Co., in th e 
manufacture and marketing of thi s line of radio 
receivers. These two companies have been con
solidated, the assets of the Indi a na Radio & 
Electric Co. have been completely absorbed by 
the manufacturing company and the business 
will be co nducted and owned entirely by the 
latte r company. Officers of the conso lidated 
com pan y are as follows : Arthur E. Case, presi
dent and ge neral manager; 0. F . Heslar, vice
president and chief engineer; R. J . Spencer, 
Jr., treasurer. 

Plans includ e the extension of their line of 
radio receivers and a very much increased manu
facturin g a nd advertisi ng program. 

New York Firm Chartered 

The Marshall Radio Corp., New York, was 
recently incorporated at Albany with a capital 
s to ck of 200 shares of common stock of no par 
value . The incorporators are W . A . Sands, ]. 
Newton and S. Schub. 

Smith's Music Shop, New York, has been in 
co rporated at Alban y with a capital stock of 
$10,000. The inco rporat o rs a re M. Smith, R. 
Mattor and L. Mo rre!. 

Dance Records Featured 
in Columbia Full-Page Ad 

Latest Recordings of Nine Leading Dance 
Aggregations Listed in Attractive Advertise
ment-Vocal Records Also Stressed 

Dance and so ng, life and lau gh ter featu red 
the full-pa ge advertisement of the Columbia 
Phonograph Co., New York, whi ch appeared in 
thirty of the leadi ng newspapers of twenty-ei ght 
of the large r cities throughout the country re
cently. The latest recordings of nin e of the lead 
ing Columbia dance orchestras were li sted, 
including those of Ted Lewis and His Band, 
Art K ahn and His Orch es tra, Earl Gresh and 
His Gangplank Orchestra, Ross Gorman and 
His Earl Carroll Orchestra, California Rambler , 
the Cavaliers, Leo Reisman and His Orchestra, 
Warner's Seven Aces and Paul Specht and ·His 
Orchestra. Other records featured were those 
of Eddie Cantor, the Associated Glee Clubs, 
Lewis James, Art Gillham (the Whispering 
Pianist), Kitty O'Connor, the Girl Baritone, 
Ford & Glenn, the Lullaby Boys of radio fame, 
and the Singing Sophomores, male quintet. Fea
tured prominently is th e slogan "Such records 
as these make your phonograph worth twice 
what you paid for it." 

Copies of the advertis eme nt for display in 
windows and in stores were distributed to 
dealers in advance of the appearance of the 
adverti sement s and dealers were urged to effect 
a tie-up with the advertisement by inserting 
their own publicity in the same is sue. Cuts of 
couples dancin g, s imilar to the ones used in the 
full-page ad, w ere furnished deal ers upon re
quest. 

Myron M. Studner resigned as vice-president 
of the Racon Electric Co. in U. S. A. and Can
ada and the Racon Electric Co., Ltd, in Eng

. land. He is leavin g fo r a short vacation in the 
West. 

Northwest Radio Assn. Has 
Appointed Interference Com. 

Trade Assn. Maintains Radio Interference Com
mittee Which Investigates and Remedie s 
Where Possible Outside Troubles 

M1NNEAPOLIS, MINN., January 7.-Thc North
west Radio Trade Assn. some time ago appointed 
a Radio Interference Commi ttee which inves
tigates complaints of interference received from 
customers of members of the Association and 
where possible remedies the trouble. Standard 
co mplaint form s have been placed in the mem
bers' stores and customers who have been ex
periencing trouble fill th em out and send them 
to the headquarters of the Associa tion. Ex
perts are sent to the community where the in
terference is reported and on many occasion s 
the trouble has been eliminated. This com
mittee is in no sense a service department for 
the repairin g or ove rhaulin g of se ts, but an 
attempt on the part of the Assoc iation to aid 
dealers and their customers by remedying con
ditions outside the province of the customer. 

Interest in Okeh Records 
Is Stimulated by Radio 

Th e General Phonograph Corp., New York, 
manufacturer of Okeh records, recently re ceived 
a letter from Marion, N. D ., in which the writer 
stated he had heard Okeh records and artists 
via radio from Dallas, Tex., and because of his 
interest would like to have a catalog. It is a 
long journey from Dallas, Tex., to North Dako
ta and then to New York, but it is interesting 
to note that the public demand for records is 
stirred by hea ring the numbers over the radio. 

The Whitelaw Furniture Co., Jackson, Tenn., 
repo rt s an active interest in the Christmas Club 
plan of purchasi ng talking machines. 

New Peerless Artcraft Album 
Now Ready 

The new Peerless Artcraft Album, samples of which are 
now being forwarded to the trade, adds a new note in 
album quality and attractiveness. It is bound in high-class 
leather type dressing- gold lettered. The interior and the 
album leaves are of the best quality brown craft paper 
blending with the color of the exterior. 

The Peerless Artcraft Album is a fitting home for the 
best in standard, classics and opera selections. Made in 
both ten and twelve inch sizes it should create a new era 
in album sales. 

Write for your sample now 

Exclusive metropolitan distributors for the new beautiful and educational 
"PICTORIAL RECORDS" for children 

PEERLESS ALBUM COMPANY 

WALTER S. GRAY CO., Pacific Coast Repre1entative 
San Francisco and Loi Anselea 

PHIL. RAVIS0 President 

636-638 BROADWAY, NEW YORK 
L. W . HOUGH, 146 Mau. Avenue 

Boston, Maas. 

•• 
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ANNOUNCEMENT 
T HE ·wonderful revival of the PHON OGR AP H 

.. the introduction of so many splendid improve
ments in its construction ... and the realization by 

practically every successful dealer that a Service D epart
ment is as essential and as profitable as their major line 
.. . has made it possible for us to announce the publica
tion of the finest catalogue· on H ONEST QUAKER 
Main Springs and Repair Materials ever compiled by us. 

Such features as the display of every Part practically 
actual size ... ·1oose leaf arrangement .. . invisible price 
list so that anyone can be shown our catalogue ... com
plete up to the introduction of the revolutionary phono
graphic equipment ... are but a few of the good things 
in the making. 

This Complete Service Institution will endeavor dur
ing the coming prosperous year to direct its advertising 
appropriation ... now greater than ever . . . toward 
showing Phonograph Dealers concrete ways of making 
profits on repai r work . . . in addition to the value of a 
Service Department as an entree in the homes of those 
who use Phonographs and Records. 

13 
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How Wunderlich Profits by Radio Service 
Kansas City House Has Systematized Its Radio Service So That 
It Returns a Profit, Builds Good Will and Creates New Business 

In bu siness, c pecial ly, th eo ret ical "chart s to 
success" are usually found to be "the bunk" 
when act ua ll y tried out. On ly pl a ns a nd m eth
ods which a re found to work out in actual 
practice a re wo rthy of th e ca1·eful s tudy of 
re tailers in ge neral. 

Met hods which have w orked ou t in ac tual 
practi ce are of interest to eve ry progress ive 

By ] . L . Simpson 

be booster s for the \Nunderli ch radio line ; 
w hile the principal object of establishing the 
department has not bee n to make a profit from 
t his se rvi ce, rathe r to build a sound foundation 
fo r future business, yet t o conduct the service 
depa rtm ent so that it will return a profit in it 
self; to secure throu gh satisfied o wners of sets 
introduction to friend s, rela-tives o r acquaint-

O ne of the A ttractive R adio W indows at Wunderlich 's 
dea le r. B. F . McN cil, manager of th e rad io 
department in the 'Wunderli ch music s tore in 
Kan as City, is a pioneer in o ri g inatin g methods 
which work-which ac tually help se ll more 
radi o se ts, a nd whose actual va lu e can be figured 
in do lla rs and cents. 

Mr. McNei l ha s establi shed 111 the Wunder
li.ch Music Store's radio depa rtm ent a se rvi cin g 
sys tem, whi ch is premi sed up on th e idea that 
there s hould be a se rvice stat ion for radio, for 
th e same reaso n th at such s tations are ma111-
tain ed for automobiles. 

Why Wunderlich's Feature Service 
In th is departm ent, ra di o, the se rvi ce sys tem 

planned a nd brou ght into exis tence by M r. 
McNeil, occupi es a place a ll its o wn, with a sepa
rate office, complete set s of records, three se rv
ice m en who are kept busy se rvicin g radio sets 
so ld from th e Wunde rl ich s tore, a nd a set o f 
sm a ll trucks or ca rs for th e use of th e men . 

The reaso ns for the es tabli shm ent of this se r v
ice departme nt, as expla in ed by Mr. M cNei l, 
are as foll o ws: To ma.int a in co ntact with th e 
owners of the se ts, not for a short pe riod, but 
du rin g th e life of the set ; to service the se ts 
so scientifi cally that they may be n ea rly 100" 
pe r ce nt efficie nt durin g the twelve months of 
th e yea r, thu s insurin g sat is fied owners who will 

ances of these sati sfied owners, a nd thus create 
a n ever-i ncrea sing list of "live" prospects, who 
are predi sposed, through ge nu ine evidence, in 
favor of Wunderli ch radi o lin es, and th e· accom
panying service. 

H ow the Plan Works 
Now, perhaps of more intense interes t t o 

dealers is the plan of the conception and con
duct of this se rvi ce departm ent, and h ow it has 
worked out in a ctual practi ce. 

Mr. Mcr ei l objects strongly to any refe rence 
to hi s carefull y planned department a~ a "free 
se rvi ce departme n t." H e believes that absolute 
s incerity in this rega rd is preferab le to what 
temporary presti ge mi ght be ga ined by tackin g 
t he word "free" onto a department whi ch is of 
suffi cie nt scope and di gnity a nd importance to 
s ta nd on it s ow n legs, a g reat fe eder department 
which ha s transformed the Wunderlich radio 
depa rtment into one of the most extensive a nd 
profitable of any in its g reat music s tore. 

"While, to a ce rtain extent, th e word 'free' 
might be used in conn ection with thi s part of 
our radio bus in ess," says Mr. M cNeil, " I prefer 
s imply to refer to it as the se rvice department, 
and let th e grati s angles show up for themselves , 
in our monthly contact with customers. 

"To mai nt ai n co ntact wi th every custo mer, 

durin g th e life of th <.: se t, I planned to have a 
se rvi ce man visit each own er of a se t once a 
month, a nd upon th e sa me day as that of pur
chase. For ins tance, if the set was pure.based 
on the 15th of August, the fir st visit after the 
proper insta llati on of the set would fall upon 
th e 15th of September, and so on. 

" A co mpl ete card index system is maintained 
in t he se rvice department office, showin g th e 
date of purchase of each se t and a ll other neces
sa ry a nd valuable da ta. 

"Thus, to-day, the 23rd of December, the serv
ice men may asce rta in in a b rief period of time 
ju s t what se rvi ce call s mu st be made to-mor
row, th e 24th, a nd wheth er it will be a s t re nu ous 
day, p r a fai rl y easy on e. In thi s wo r k it is 
c~sc ntia l to maintain a rather perfect sys tem 
in thi s rega rd, and our ca rd index maintai ns 
the eve nn ess and perfection of thi s sys tem. 

"Fr·ee" Service 
">Jow, we agai n approach the 'free' a ngle 

of our se rvi ce work. These monthly visits to 
the o wn ers of set s are, in themselves, free to 
our cus tomers. The se rvi ce man calls upo n the 
appoi nted day, goes over the se t rapid ly ye t 
ca refull y, and fills out an in spection report card. 
The info rm a tion gai ned covers all necessa ry 
data, co nd itio n of all the essential functioning 
parts of the se t, whether o r not reception is nor
mal, and the frequency of use, etc., etc. T his 
repor t is b rought back to the service office a nd 
filed away for r efe rence. 

"If the set is in perfect working co ndition, 
the se rvi ce ma n, after his work is comple ted, 
a nd the ca rd filled out, leaves the family in 
peace an d harmony, and there is no charge for 
th e visit. 

"But suppose in spection reveals the fact that 
one of the batteries or other parts are 'dead' a nd 
beyond further usefulness. T he o ld battery, or 
whateve r part it happens to be, is replaced by 
a new one which the service m an has with him 

Wunderlich's Radio Display R oom 

m hi s car, an d the part is cha rged to the owner 
of the set. 

"O r, if no new parts are needed, but the set 
· is fun ct ioning poorly, service is given, the neces
sa ry se rvice to make the se t function properly, 
and no more. This is not free se rvice, but is 
charge d for at regular time rates. 

"So th ere you have the source of our mcome 
(Continued on page 16) 

.. 
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Apologizes 
-for its inability to make all deliveries of Zent"th radio sets. 

M ANY who wished to have Zenith radio instruments in their homes by Christmas 
have been disappointed. The demand for Zenith was too great. 

We are now, however, in a position to make guaran teed d eliveries to all authorized 
Zenith dealers- of some models wi th in 60 days; of others within 30 days; of others 
within one week. 

We regret exceedi ngly that any one should have had to wait for his Zenith. 

We could, indeed, have forced production, slighted inspections, and sent out a larger 
number of radio se ts bearing the Zenith name. 

But- Zenith's reputation has been won on outstanding merit. Anythi ng less than the 
best within Zenith's power to produce would have been a betraya l of confidence. 

It is impossible to make a radio instrument possessi ng Zenith tone-quality, embodying 
Zenith craftsmanship, unfailingly responsi\'e to demands for Zenith performance, by 
o rdinary rush -produ~tion methods. 

It is impossible to make Zenith and sell it at a lower price. If anything, Zenith prices 
of the future wi ll be higher. For our unswerving aim is to make the finest radio set 
that can be built; then and then only to affix a price. 

N ot every dealer handles Zenith. Many we will not permit to do so, because of their 
exaggerated representations, false promises, lack of service. Zenith dealers are care · 
fully selected. They are prepared to render service and to keep Zenith customers 
satisfied as long as a Zenith remains in their possession. 

A Zenith Dealer Franchise IS AN ASSET. The solid protective policy of Zenith 
builds ahead for permanency in Radio retailing and carries with it a reputation in 
quality and refinement that will add prestige to dealer good will. The Zenith line 
covers a range in price (from $100 to $2.000) sufficient to meet the needs of all 
buyers. 

Certain territories are now available. Th ere may be an opening for a Zenith Dealer 
Franchise in your locality. Wire for full particulars. 

Zenith-the Radio of the Future 

ZENITH RADIO CORPORATION 
310 SOUTH MICHIGAN A VE., CHICAGO 

15 
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How Wunderlich, of Kansas City, Makes 
Systematized Radio Service Pay a Profit 

(Continued from page 14) 
from the se rv ice department proper, accessories ances, who call ed a t their homes occasionally, 
and service. From the sale of a single type of and enjoyed th e radio selection s. A ce rta in 
bat teries the d epartment takes in over $500 percentage of a ll these were at least passively 
monthly, which helps pay the sala ries of men, interested in the purchase of a radio se t, and 
and upkeep of trucks. some of them actively so. 

Profit From Service "From the owners th ey hea rd favorab ly of 
"By the way, I may s tate right here that the our service a nd our line of radio merchandi se, 

departme nt itself shows a profit of about SO per a nd were th e reby predisposed in favo r of Wun-
ce nt, which is ge nuin e ly sa tisfactory, ince it was derli ch radios when th ey dec ided to buy. 
not in augura ted for profit, but to build bus iness. "W e put system into th is angl e of di scoveri ng 

"A new so urce of profit, a by-p roduct, I mi ght 
term it, has a risen recent ly, in the matte r of 
rende rin g se r vice to se ts so ld by other dealers. 
Of co urse, we had no int en tion of doing any 
such thin g, but t he quality of our se rvice has 
become pre tt y we ll known in this te rr itory, and 
owners of se ts have asked us to render the same 
se rvice as we rendered o ur regular patrons. 
Of course we are willin g to do this, but in such 
cases we make a regul ar cha rge for th e monthly 
visits, whi ch a re in themse lves free to our ow n 
customers . 

" I n cases wh ere our patrons may stand in 
need of a special se rvice trip, this is made as 
quickfy as possible, a· bl a nk ·form o r 't elegram' 
bei n g lef t with each custome r, which he may 
mail into our se rvi ce office in case anyt hin g 
goes wrong with the set. 

"Now, you have a clear outline of the plan 
of our service, the details of its workings, and 
an estimate of t he profit made from the depart
ment, as a sepa rat e unit of our bu s in ess. 

A Real Busine ss Builder 
"But perhaps mos t impor ta nt of a ll a re th e 

cumulative benefits arisi ng from the depa rtm ent 
as a business bu ilder. As I have state d, I did 
no t plan this department primarily as a profit 
make r, a nd the fact that we have bee n ab le 
to show a good profit from the department itself 
has both su rprised and pleased me. 

"Primarily, my reasons for es tablishin g the 
depar tmen t were to maintain pe rmanent con
tact w ith our customers, with a view to their 
future busi ness; to gai n the patronage of th eir 
friend s and relatives by means of. the permanent 
satisfaction we could in sure all our customers. 
In brief, to build new busi ness, u si ng old busi
ness as a foundation,. 

"Nearly every perso n who bought a set from 
us had scores of fri end , r elatives or acq uai nt-

Corner of Service Department 
ne w bus iness, by furnishin g our customers with 
blank cards, upon which we urged them to 
p lace the names of their friend s who might co n
side r the purchase of a set, and offered a sma ll 
premium in the case of each new customer fur
nished us in this ma nn er. 

"Since the inception of the depar tment, two
thirds of a ll our new business has come to us 
from prospec ts whose names were furnished us 
by th e ow ners of ou r sets . . 

"Now, as to some of the proofs of the value 
of our se rvi ce depar tm ent in increas ing our 
volume of busi ness: 

"Si nce it s inauguration our bus in ess in the 
sa le of radio merchandise has increased at leas t 
200 per ce nt , a n increase of 100 per ce nt having 
been recorded durin g th e past yea r. To re giste r 
right up to the minute, so to speak, in st raight 
radio lines alo ne, durin g the pa t week we sold 
$2,760 worth of se ts, which, combined with the 
sale of radio-phono graphs, which we a lso handle, 
would bring the volume up around $5,000 for th e 
week. Of course, business varies, some weeks 
more, and some less, but this will give some
thing of an idea of ou r volume. 

"In my opinion, a volume of something like 

The Famous Master Control 
_./ 

:z~ 
THERMIODY N E -Mode l 'l'F 6-8IX 'l' UBE8 

Powerful, smooth working Instrument, with 
Three Stages o! Thermionic Frequency be
fore Detector, Detector, and Two Stages o! 
Audio Frequency. Master Control. Indoor 
or outdoor antenna. Walnut finished cabinet 
with Interior compartment t or "B" battery. 

Price (without accessories) . .. ... .. . . .. . $150 
Rocky Mountain and Coast States . . . . $160 

Excels in Every 
Essential 

I Distance-getting 
2 Selectivity 
3 Simplicity of operation 

T O s ell THERMIODYNE it is only necessary for dealers to de.monstrate 
the outstanding superiority of this Famous Master Control Receiver. 

THERMIODYNE demonstration sells THERMIODYNE and 
THERMIODYNE performance keeps THERMIODYNE sold 

A f ew good trade territories still open. Write u s at once for full par ticulars 
about a selling franchise for the most sensationa l receiver on the market. 
Act quickly. 

THERMIODYNE RADIO CoRPORATI.ON 

1819 Broadway, New York City Main Plant : Plattsburg, N ew Y ork 

Canadian Sal f!$ Office: Dominion Thermiodyne Radio, Ltd. 
'25 Phillips Place, MONTR EAL, CA NADA 

$175,000 in straight radio lines, for the year, will 
be reasonably satisfactory, thou gh if we sur
pass that I shall no t be surprised. 

"Just to show the class of our radio trade, I 
may say that last week's busi ness included sales 
to Geo. Mue hlbach, owner of the Kansas Ci ty 
Blues ; Judge Pollock, of the Federal Court , an d 
seve ral more almost as emi nent K ansas Ci ti
ans." 

The entire· first floor of the Wunderli ch Music 
Store h as just rece ntly been converted to the 
di splay of radio set s, radio-phonograph sets and 
phonographs . Formerly th e radio depa rtment 
wa s si tuated up on th e fourth floor in this ,store. 

Mr. McNeil is a lso an authority on profit
buildin g radio window displays. 

"A groce r may fill hi s window full of cann ed 
goods, and att ract customers in that man ner," 
say Mr. McNeil. "But a window filled up with 
radio se ts is a m ighty poor sales builder. To 
be effective, to create sa le worth speaking of, a 
radio disp lay window must be prepared in such 
a way that it not on ly int e res ts people, but 
makes t hem st udy, exci tes their curios ity to 
such an exten t t hat they m us t devote more than 
a g lance at t he window to figure -out its exact 
signifi ca nce. 

" If a di sp lay fai ls t o pull a sale in three days, 
say, it 's a 'dead one,' but if it pulls several sa les 
the fir s t wee k, th en it's worth leaving for a whi le 
longer. Th e window display shown in the photo 
is typica l of th e kind I prepare in this s tore, and 
th is o ne wa s a first class busi ne ss builder, as 
shown by my records. 

" In th e foregro und of the display we placed 
one of ou r radio se ts, and extend ing from each 
ci ty, or station, from which we had receive d 
pro gram s on t his radio se t, was a ribbon con· 
nec tin g th e ci ty in question with our se t." 

Joseph A. Sullivan Now 
Columbia Asst. Ad Manager 

J osep h A. Sullivan, wh o was formerly acco unt 
execu ti ve with the Pratt & Lindsay adver tisin g 
age ncy and prior to tha t was connected with 
the General Phono gra ph Corp. as assistant ad
vertisi ng manage r, is now with the Columb ia 
Phonograph Co. in th e capacity of assista nt 
adverti sing manager. Mr. Sullivan wi ll relieve 
J. P . Duffy, adve rti s in g manage r, of a g reat 
deal of routine bu s iness a nd will ai d in the prep
aration of deale r helps and supplement writing. 
Having bee n born in the South, Mr. Sullivan is 
adm irabl y fitted to prepare copy and dea le r 
literature dealin g with the Southern old tune 
ca talog of · reco rds. Mr. Sullivan matricu lated 
at New Yo rk University, where he studied ad
vertisi ng, ma rketing a nd merchandising und er 
George Burt on Hotchkis s. 

Brunswick Panatrope in 
Series of Demonstrations 

SALT LAKE Cnv, UTAH, January 6.- 0n many 
occas ions du ring the past month th e Bru ns
wick Panatrope has bee n demo nstrated to thr 
music lovers of this city, and never has it fai led 
to draw enthusiastic praise. Daily concerts were 
given in the warerooms of the Daynes-Beebe 
Music Co., O'Loughlin's Music Store and Glenn 
Bros.-Roberts Piano Co. The instrument fur
nished th e en tertainm ent a t the meetin gs of 
the Kiwanis and Lion Clubs and on several eve
nings demonstrations were given at th e Elks 
Club. On one occasion, under the auspices of 
the Utah Music Co., the Panatrope supplied the 
dance music a t Dundee's Ballroom to the Sat· 
urday n ight crowd of dancers. The demonstra
tions we re given by R. F . Perry, of the local 
branch of the Bru nswick Co. 

Paul D. Bodwell Resigns 

Paul D. Bodwell, president and general mana
ger of the D eca-Di sc Phonograph Co., W aynes
boro , Pa., has resi gned. His successor ha s not 
yet bee n named. 

• 
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Cone Speaker Type H Speaker 

We've been asking you to order just 

one of the new Brandes speakers

any one. That's because we know 
you will surely stock up if you hear 
'em. 

Now we want you to know that 

you'll sell them if you stock 'em. Mil

lions of Brandes ads (double spreads 

and single pages in color, in the Sat, 

Cabinet Speaker 

urday Evening Post and other maga
zines) tell the Brandes story and 
arouse a buying mood. 

And a $100,000 newspaper campaign 
will bring ·in local business that your 
endorsement can clinch. 

Just remember-you bought the 
Brandes speakers because you heard 
'em. Your customers will, too. 

ran 
EXPERTS I N RAD I 0 ACOUSTICS SINCE 
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-not only all the 
• music-

-but none of the 
scratch 

COLUMBIA PHONOGRAPH COMPANY 
1819 Broadway ' .' New York 



The one suprellle advance in 
the phonograph art in t\iVenty 
years is the developlllent of 
Colulllbia Records to today's 
allllost unbelievable perfection. 

COLUMBIA PHONOGRAPH COMPANY 
1819 Broadway New York 



I . 

as in the notes shown above 

- as if you had opened 
the door of a music 
room always closed 
until now. 

COLUMBIA PHONOGRAPH COMPANY 
1819 Broadway New York 
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-

the difference • unmistakable is as 

process 
All the brilliance 
and definition of the 
original rendition -
and marvelous volume 
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Col. S. H. Mapes Heads 
the Radio Center, Inc. 

Well-Known Radio Executive E lected President 
of New Finn With Headquarters in New 
York City-Wholesalers' Service 

Col. S . Herbert Mapes has been elected presi
dent of a new project, known as Radio Center, 
Inc., and space has been acquired in the Bush 
Terminal Sales Building, 130 Wes t Forty-second 
s treet, comprisi ng two entire floors and a por-

Col. S. H . Mapes 

tion of a thi rd, and in announ cin g his plans, 
Colonel Mapes said : 

"For the first time th e es tabli shm e nt of a 
service feature for the radio indus try is now 
under way. It is in th e form of a permanent 
mart in one of New York's m os t prominent 
bu ild in gs. R eceivi ng se ts and a ll manner of 
radio products will be demon stra ted unde r ac~ 
t ual working conditions the year round. This 
service is limit ed entire ly to th e wholesa le trad e, 
save on specia l occas ion s wh en, by special in
vitations, the publ ic will be admitted. " 

The Bush Bui ldin g was se lected by Colonel 
Mapes for R adio Cente r, Inc. , becau se of th e ac
cessibility of its location , as it is a few do o rs 
from Forty-second stree t and Broadway and 
one of the best spot s for an a cknowl ed ge d bu si
ness ce nter in New York City for ra dio recep
tion and excell ent broadcas tin g conditions. Thi s 

buildin g is al so o ne of th e bc, t-k11 o w11 h11 ) er< 
~er vice build ings in th e wo·rt<l . 

Th e pla ns of Radio Ce11te r, ln c. , a lready in 
clude the acquis ition of space, with its equip
ment bein g a lreaqy leased. A large number of 
sound-proof booths are now ins ta ll ed and a re
ception room, library and a s ·embly h ~ ll are to 
be m ade available immediate ly for all trade 
ga thni ngs in the radio i11dus try. 

Col. S. H erb ert Mapes is well kn o wn throu g h
out th e mu sic a n<l rad io indus tri es, ha ving nu 
m ero us i111po rt a n t a ffiliati o 11 s. H e is a co usi n 
of t he la te S te ph en S. 1\-lapes, who a t one tim e 
cont ro ll ed rn os t of th e pian o s tr ing bus iness oi 
th e co untry, and has figured prominen tl y in soc ial 
a nd sports a ctivities for years. Colo nel Mapes 
owned the thorou ghbred show hor ses, Prince 
H enry, Follow Me, J es ter, Fear Not a nd Confi
dence, a nd is a m emb er of se veral ri d in g a nd 
hunt clubs a nd was on th e Army Polo team in 
19li. H e is a lso a m emb er o f th e Virg inian s, 
Sons o f th e RC\·o luti on, Un io n L ea gue Club of 
Ne w Yo rk, Th ousand l sland Yac ht Club a nd 
o th er well-known clubs. 

Colonel Mapes se rved in the U11ittd States 
A rmy throug hout the World W a r a s capt<\in in 
th e A ir Servi ce a nd in the formation of th e N ew 
York Aerial Police, where \l e ranked a s a li eu
t ena nt-co lonel. In 1920 h e ente red rad io, con
du c tin g th e fir st Radio Fair at th e Hotel Im
perial in N ew York that yea r; afte rward s vi ce
prcsi dent a nd Eas te rn sa les mana ge r of th e F ed
e ral Radi o Co. of Buffa lo, a nd a y ear ago joined 
th e ] ose ph W . Jones R adio Mfg. Co ., Inc., a s 
\·ice -p re s ident a nd gen era l mana ge r. 

L. B. Oasagrande Discusses 
Portable Outlook for 1926 

MtLWA UKEI::, Wi s., January 7.- Thc Caswell 
M fg. Co., of thi s city, has enjoye d a steadi ly in
c reasi ng dem and for it s porta bl es, according 
to L. B. Casag ra nde, vice-pr es ident, who s tat ed : 
"Our 1925 busin ess was ve ry sati s fa ctory as re
ga rd s volum e a nd we a re es pecial ly proud of the 
spl endid connecti ons we were ab le to make for 
th e di s tribution of our product las t yea r. All 
o f our di s tribut o rs ar e goin g go od on our lin e, 
a nd fr om th e prese nt outlook I am sati s fi ed that 
1926 \\'ill sec s till furth er pro gress on our part. 
\/\/e have th e produ ct, policy and pri ce a n'd all 
we lack is poss ib ly mo re co-operation in puttin g 
o ver our advertis in g s tory. " 

N.B. Smiili App~n~d 
Columbia St. Louis Mgr. 

W . C. F uhri Announces the Promotion of Nor
man B. Smith to t he Management of St. Louis 
Branch, Succeeding P . S. Kantner 

\V. C. Fuhri , vi ce-president and general sale s 
manage r of th e Columbia Phonograph Co., Inc., 
a nn oun ced this week the appointment of Nor
man B. Smith as manager of the company's St. 
Lou is bra nch, succeeding P . S. Kantner, who 
ha s resi gned from th e Columbia organization . 
This appointment is a well-deserved tribute to 
Mr. Smith's many years of associa tion with the 
Col umbia organization, and he is ideally quali 
fied to fill the important post of St. Louis 
branch manager. 

Norman B. Smith has been connected with pho
nograph activiti es for th e past ten years, th e 
greater pa rt of which was spent with the Colum
b ia orga ni zation. He was a m emb er of the dealer 
servi ce divi s ion in New York, later being appoint
ed assistant manager of the Ci nci nnati branch and 
sub sequently being promoted to the position of 
assi stant manager of the Chicago branch. For 
a period of three years Mr. Smith was associated 
with the General Phonograph Corp., as mana
ger of th e company's N ew Engla nd distributin g 
branch and lat e r as manager of the dist ribut in g 
branch in N ew York. He rejoined the Colum
bia organization a few months ago as assistant 
manager of the ew York branch, being pro
moted from tha t pos ition to manager of St. 
Louis. H e brin gs to his new work an excep
tional knowl edge of all phases of phonograph 
and re cord m erchandisi ng, for, dur ing his ten 
year s with th e indus try, Mr. Smith has worked 
in close co-operation with the dealers, studyin g 
their sal es problems and gaining an invaluable 
fami liarity with retail merchandi s ing activities. 

F. Weidman Evans Resigns 
F. W eidman Evan s, for several years mana

ger of the talkin g machine and radio depart
ments of McManus Bros. , E lizabeth, N . ]., and 
Edison vice-pres ident of the Talking Machine & 
Radio Men, Inc., resigned his p sition on Jan
uary 1 to ente r another field of activity. Hi s 
res ignatioll' recently tendered to the Association 
was accepted with considerable regret at the 
J a nua ry meeting. 

Blades. 
renewahle 

and eas ily 
sharpened. 

A guaranteed, nickel-plated, scis
sors type cutter that gives positive 
satisfaction. Sell one with every 
machine. Lists $1.50. Attractive 
dealer discount. Write for sample. 

The Orthophonic Victrola 
is the mos t sensational and revolut ionary di scovery in mus ical 
reproduct ion. Already the sales are phenom ena l. Provis ion 
has been made for the use of 

FIBRE NEEDLES 
for the utmost in soft and mellow tone. That means that every 
deal e r should be well suppl ied with 

Record Needle Cutters 

191 FOURTH ST. MILWAUKEE, WIS. 
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Pidit Winning' SaJQs WrinkJes 
We mailed you one yesterday. 
Here 's part of it to show our heart's in the rieht 
place. 
Here 's all of it-shut up! 
Sorry we got behind-thanks for your patience. 
We' ll try to pay each month from now on. 

Distributes Invitations for Demonstration to Commuters a nd Secures Large Attendance-Cash in 
on School Co-operation-A Collection Idea That Brought Slow Payers to Terms-Texas 

Dealer Installed New Instrument in Theatre Lobby and '"Sold" the Public 

It can be readily seen that every possible 
answer of the delinquent is anticipated in th e 
above form and it is but necessary for him to 
check the correc t answer. The breeziness of 
the wording offsets to a considerable degree the 
insistent demand for the payments that have 
been overdue and it might prove worthy of con
side ration and a trial by some dealers. 

A ra ther clever st unt was put over by the 
Brunswick Shop in New Roch ell e, N. Y., during 
the rece nt special presentation of the Panatrope 
at its ware rooms in that city. Not only were 
a t tractive letters se nt out inviting the people of 
that "city of homes" to attend the Panatrope 
demo nstration held in the auditorium of the 
High School, but Mr. Wolf of the Brunswick 
S hop in person visited the railroad station and 
presented invitations to the army of commuters 
who were journeyin g hom e from New York. 
In fact nothing was ove rl ooked to make the 
affair a success, thus emphasizing what can be 
don e when a little effort a nd ori gi na lity are 
combined to a definite end. 

Unusual But E ffec ti ve Display 
W in dow di sp lays of radio receivers and eq uip

ment are more or less common nowadays. It 
takes a tou:ch of genius to devi se something 

~1'1'--Tril~. ; 

Strauch Co.'s Exhibit of Radio Speakers 

new. The effect obtained in the photograph on 
thi s page of the front of th e Strauch Piano Co., 
of Urbana, III., is di s tinctly out of the ordinary. 
Recently a shipment of Music Master radio 
products came in to the Strauch store. Appar
ently, a number of inhabitants of Urbana were 
waiting for this shipment. What was the quickest 
way of letting them know that the goods had ar
rived? An unusual d isplay was decided upon, 
with the result shown in the illustration. The 
company complete ly covered up its windows and 
entrance, leaving space for customers to come 
in . T he di sp lay was directly responsib le for 
co nsiderable business. 

Profits Through Schools 
Some time ago there appeared in the co lumns 

of The World an article which told of the man
ner in which Schwartz & Chakrin, Vi cto r deal
ers of Brooklyn, N. Y., built good-will through 
co-operat ion with the publi c schools of the. 
nei ghb orhood, with added good res ults in the 
form of sales of musical instruments and records 
to teachers and parents of pupils. Another 
instance of th e benefits of thi s form of making 
fr ie nds and increasing sales volume recently 
came to light when Public School No. 99, Brook
lyn, purchased a Creder·za model Orthophonic 
Vi ctrola from this ston and immediately used 
it to entertain at the meetings of the Mothers' 
Club, an organization of mothers of pupils, 
which m eets re gula rly in the school auditorium. 
Soon after the firs t meeting at which the Ortho
phonic was demonstra ted there was a notable 
increase in inquiries and orders for various 
models of the instrument. Likewise, with the 
int rodu c ti on of the Orthoph oni c, Schwart z & 
Chakrin were able to secure th e use of the 
sc hoo l auditorium s for demo nstration of th e 
inst rument to customers of the store and resi 
den ts of the neighborhood. H ence it is evident 
that the policy which h as been pursued by thi s 

live estab li shment in distributin g blotters to the 
school children and giving occasional sma ll gifts 
of records to the schools is bearin g its reward 
in volume sales. The firm also compiled a li st 
of the residents of the territory served by their 
s tore and se nt through the mails a letter g ivin g 
the complete line of musical instruments carried 
by the establishment, together with a desc ription 
of th e new developments which are part of the 
new talking machines and records. The Ortho
phonic Victrola is described and the improve
ments in records as exemplified by the new 
e lect rically recorded discs are mentioned. Simi· 
larly the radio !me, pianos and other musical 
instruments are given proper mention in this 
letter. The results in in creased sales in all lines 
more than justified the money and efforts 
expended. It might be well for other dealers 
to take s teps to inform their prospects, fo rm er 
an d prese nt, of the developme nt s whi ch have 
taken place in the trade durin g th e past six 
months or so. There are many who a re not 
aware that the instruments on the market to-day 
repre sen t trem endous adva nces ove r the talkin g 
machine or phonograph of the past. 

A "Different" Collection Stunt 
Co ll ections and the form and type of letters 

best suited to brin g re sults from delinquen ts 
have been discussed many times in all busi ne ss 
circles a nd publi cations with many differences of 
opinion as to what is the bes t manner of secur
ing the past due. The practice followed by a 
concern in th e Middl e W es t, not a music house
but the problems to be solved by all retail deal
ers with outstanding accounts are the same
might prove interesting. The es tablishm ent 
af ter the usual forms of notices of payment due 
hav e fail ed, se nds this notic e: 

I want a "check" of some kind-either a real check or 
a pencil check in one of the squares below. 

Between you and me, I'd like to know just where I 
stand- so check up on your bank balance and then d r op 
me "the good news." 

) Can't possibly make it fo.day-will send one surely 

I 'm sending a check, but it's post-dated a few days. 
We don't intend to pay; you'll have to fight for it. 

Demonstrates in Theatre 
The Fox Co., of San Antonio, Tex., has been 

holdin g a unique demonstration of the new 
Orthophonic Victrolas by placing one of the 
models in the lobby of a local theatre. Selec
tions of a wide range are played and, because 
of the heavy traffic passing through at all times, 
a large . list of prospects' names have been ob
tained. One man is in. charge and, during the 
week that the demonstration has been in effect, 

O rthophonic m Theatre Lobby 

he has secured an average of eight live pros
pects, all of whom have promised to sign up. 
However, if only six of these come around, it can . 
readily be see n that the plan is a good one 
from a merchandising angle. Space is secured 
at a nominal sum, it bei ng more of a co-opera
tive agreement between the management of the 
th eatre and the officials . of the Fox Co. 
In fact, the selections coming out of the new 
Victor product draw as much business to th e 
theatre as th ey do to the dealer. The acc om
panying photo shows Cleo H. Altheide, sales
man in charge, standing beside one of the 
models in the lobby. 

Sell Pathex Library 
Reels just like 

Phonograph Records 
YOU sell Pathex Library Reels outright 

just like phonograph records. There are 
dramas featuring "Doug" Fairbanks, B essie 
Love, Charles Ray and others; "Our Gang" 
Comedies, Harold Lloyd, Will Rogers and 
many others; Grantland Rice "Sportlights," 
interesting travel and educational subjects. 

Sales of Pathex Library R eels, added to 
those of Pathex Outfits and raw film, will 
enable you to build up an ever-in creasing, 
substantial and profitable P athex business. 

Write today for details. 

~IONPICTVU 
~:a ... P..ojectOr 

PATHEX, Inc., A Subsidiary of Pathe Exchange, Inc. 
35 West 4 5th Street, New York 

Pathex was developed bu Pathe of France, pioneers 
of the ~(_)Lion Picture l ndustru. f'athex, i nc., is a 

subsidiary ofthefamous Pa.the Exchange, Inc. 

T he Camera 

$47so 
<.Sliohtl11 1i;oh«r 

t'nFar West) 

The Projector 

$sooo 
(Sliohtlv ln'ah•r 

in Far Weal) 
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Demonstrating New Records to the Masses 
A New York Retailer Who Believes in Mass Demonstration Has 
Sold 15,000 of One Record-A Real Opportunity to Increase Sales 

Store door playing of records! Does thi s 
policy aid the dealer in making sales or does 
it alienate from him many customers, residents 
in the vicinity of the store who tire of hearirig 
the same selection repeated hour after hour? 
Within the past year there was a motion be
for e the New York Board of Aldermen to put 
this practice under the classification of a mis
demeanor, the motion being squelched because 
of the action of the Talking Machine and Radio 
Men, Inc., who promised that it would use its 
influence in having its members use discretion 
as to the hours when the amplifying apparatus 
at the door would be used and that a horn with 
too much power would not be used. Pro and 
con the question has been discussed, with ad
herents on both sides, and the logical ending 
to the matter is that in certain localities there 
is no other medium which can stimulate the sale 
of records as can this policy, whereas in other 
sect ions it would be regarded as nothing so 
m uch as a nuisance. 

Sold 15,000 of One Record 
As a n illustration: the New York Band In

strument Co., situated on East Fourteenth 
street, New York, a location which borders on 
several foreign communities-which has a tran
sient trade of thousands each day, during one 
year sold approximately 15,000 of one record
a selection issued in a foreign language list, 
picked out by the manager because of its 
m usical appeal as suitable for attracting pass
ersby. Nor is this instance exceptional. In 
almost every case where the record played at 
the door is one with a musical value and with 
a universal appeal, whether or not · the majority 
of people have heard of it, the sales daily aver
age between seventy-five and a hundred. It is 
obvious in this instance that the policy of play
ing records at the store door is a money-maker 
of the first order and even the most partisan 
of those advocates of dignity of the trade would 
not bu t admit that similarly located he would 
do the same. 

Another achievement of this company which, 
under the management of William H . Tyler, 

durin g the past five years has become one of 
if not the leading record selling establishment 
in New York City, was that during the sale of 
si ngle-faced Victor records it disposed of some 
50,000 within two months. While many dealers 
availed themselves of the opportunity of dispos
ing of their obsolete stock at the reduced prices 
and were content to rest there, Mr. Tyler, 
realizing that recordings by Caruso, McCor
mack, Kreisler and o th er world-famed celebri-

Store door pl.aying of records 
has its boosters as well as its 
opponents. However, the ex
periences of many dealers in
dicate that this method of 
bringing new numbers to the 
attention of the public is prof
itable if properly carried out. 
Retailers located in sections 
where reside many foreign
born find this plan especially 
worth while. 

ties would sell, and sell at the prices offered in 
"hot-cake" fashion, ordered thousands upon 
thousands from jobbers and the result was that 
the people attracted to the store by the record 
being played at the door, as well as regular cus· 
tomers, purchased the single-faced re.cordings 
by the dozen . 

200 Per Cent Sales Gain in Year 
D uring the year jus t past the talking machine 

division of the New York Band Instrument Co. 
increased its sales volume 200 per cent ove r 
1924 de spite the fact that it was impossible dur
in g November and December to secure a nywhere 
near the amount of Orthophonic Victrolas re
quired and despite the fact that the reduced mod
els of Victrolas and the reduced-price sales of 
records necessitated bringing twice the number 
of people into the establishment and expending 

son 
TUBE WITH A SENSIBLE GUARANTEE l;:i~ 

. ~h.."fJIY 

Q §6&!$15;;;~~· t 
.. r:t\,.,a·· ~ :p;~ Y 
Hi1~ r. .. _;_ , . .,.,,; ..... ~ 

~~·::··; /,//j /' %' 
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Perfc\JJ!lance 
Depe.ility 

LlJ VJ 
are the factors which made Supertron the Foremost 

. Independent Tube in America! 
T he Public buy and enjoy Supertrons because they are assured of sa ti sfaction by 
a eerial numbered guarantee on each tube fo r their protection-at their own 
price ; the public demand price-two dollars. 
The beet dealere sell Supertrons b ecause they give the most satisfaction ; the 
beet profit and a permanent good will. 
The jobbere who practice their purposes sincerely carry Supertrons to serve their 
dealers better b ecause Supertron fac ts are beyond dispute. 
Backed b y a rigid policy; substantial organization and clean merchandisin g. 

All Types $2.00 Each ( ~2~7sda, ) 
Bra1<ch Offices ;,. Pri1<cipal Cities Thruout the United States 

SUPERTRON MFG. CO., Inc. :: HOBOKEN, N. J. 
Exporl Department, 220 BroadlWay, New York 

SUPERTRON 
A SERIAL NUMBER GUARANTEE 

twice the amount of effort to complete sales. 
The reasons for the success of this store 

would be made plain to anyone spe nding a 
half hour or so a t th e establi shm ent during 
the busy season. By far the greater percentage 
of customers are foreign-born, speaki ng but a 
smatteri ng of English, and despite the difficulty 
whi ch often is apparent in making the sales
man understand the wants of the customer, the 
utmost courtesy is always given the buyer, 
whether he is purchasing a talkin g machine 
or whether the purchase is confined to a single 
record. It is the following of this practice that 
has caused the foreign-born to patronize this 
s.tore and bring their friends, and buy the music 
of th eir native lands and the better class of 
music in such quantity that the record sales 
show a proportion of ninety per cent foreign 
language and Red Seal records as against ten 
per cent popular and dance recordings. 

Profitable T ie-Up Oppor tunities 
The appearance of foreign artists in this coun

try is always used as an opportunity for an 
effective tie-up, and advertisements are inserted 
in the foreign language papers calling attention 
to the recordings of the artist. A stock of 25,000 
records ·is carried, with immediate replenish
ment of "shorts." As it is impossible to handle 
the record stock from the titles because of the 
variety of tongues whi.ch go to make up the 
stock, a list of the best sellers in the various 
languages is posted prominently in the rear of 
the record department for the benefit of clerks, 
so that when a customer inquires for a num
ber from the catalog a half dozen or JT!Ore 
records of his native music can be handed him 
for demonstration, a policy which goes far in 
increasing sales . 

Branson De Cou Uses Victor 
Orthophonic in Lecture 

Branson De Co u, who is well a nd favorably 
known in the talking machine industry, de
lighted a large audience at the Academy of 
Music in Brooklyn re.cently when he gave an 
illustrated lecture-more popularly called 
"Dream Pictures of the Mediterranean Wonder
lands." He took his audience through Spain, 
the French Riviera, Rome, Florence, Vienna, 
the H oly Land, Egypt, Naples, and those Italian 
cit ies that emphasize the lure of the Mediter
ranean. A feature of the lecture was the ac
companyin g music, selected to give "atmos
phe~e" to the lecture, which was interpreted by 
means of a beautiful Orthophonic Victrola, 
whose wonderful music filled the hall, and the 
marvelous Knabe Ampico. These lectures of 
Mr. De Cou are b ecoming a national institu
tion not only because of their pictorial value, 
but because of the novelty of the entire pro
gram, which is always informative and educa
tional. 

Okeh Artist Dies as Result 
of an Automobile Accident 

Robert Stephens, a member of McMichen 's 
Home Town Band, of Cartersville, Ga., exclusive 
Okeh recording artists, died recently, following 
an accident in an automobile which resulted in 
his receiving a fractured skull. The McMichen 
Band is well known to Okeh record fans 
through its reco rding of old-time tunes. 

The R. B. Radio Co., New York, was recently 
incorporated at Albany with a capital stock of 
$75,000. The incorporators are H . Seiden, A. 
Rebav and L. Ross. 
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VALLEY FORGE 

•

HE new Valley 
Forg.e Cat~logue 

I!:::::::::::::===,~ has· met with tre-
mendous success. Its Orig
inality- I ts Completeness 
- Its Index has solved the 
greatest problem in the 
industry- that of ordering 
the · exact part and being 
sure of getting it promptly. 

No Repair Department is 
complete without it. 

73 0 MARKET STREET 
PHILADELPHIA, U.S.A • 
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Victor Co. Issues First 
Catalog of Its New Line 

Complete Line of O rthophonic V ictrolas, Elec
trolas a nd the Radiola Combinations Are De
scribed in Attractive Booklet Just Sent Out 

The N ew Vi ctor Line (Orthophonic Victrolas, 
El ectrolas and Radiola Combinations) is the ti
tl e of the latest catalog issued by the Victor 
Talkin g Machine Co., and which has been dis
tributed to the trade. A page is devoted to 
illustration and description of each of the twelve 
new models recently anno unced by the Victor 
Co., namely the Orthophonic Victrola models, 
Credenza, Granada, Colony and Consolette; 
O rthophonic Victrola-Radiola, Alhambra I and 
II, with five and six tube Radiola ins tallations; 
Electrola, Cromwell; the Electrola, Tuscany; 
O rthophonic Victrola-Radiola, Florenza, with 
s ix-tube Radiola: Orthophonic Victrola-Radiola, 
Borgia I, with eight-tube super-heterodyne; 
Electrola-Radiola, Hyperion, and the Ortho
phonic Victrola-Electrola-Radiola, Borgia II. 

The first page of the booklet contains a gen
eral description of what the Orthophonic Vic
trola is, what it does and similar data rega,rd
ing the Victrola-Radiola combinations and the 
Electrola. The last page is devoted to specifi
cations of the twelve models. Altogether, this 
is a handsome catalog, the illustrations showing 
the beauty of the instruments and the informa
tion briefed so that the reader gets an accurate 
idea of the size, finish and other advantages of 
the new instruments in a moment. 

Since the introduction of the new Victor 
models dealers in all parts of the country have 
been besieged by interested inquirers. Until the 
new catalog was distributed, the retail mer
chants were enabled to bring the merits of · the 
instruments to the attention of only those peo
ple who were interested enough to enter the 
store. Some dealers, with commendable enter
pri se, interested their prospects and patrons 
throu gh the medium of direct mail and other 
advertising. The new catalog, however, should 
prove a most effective sales promotional me
dium. The dealers now can bring their new 
products to the direct attention of a large num
ber of people who are most likely to be inter
ested at small expense. 

Shortly after the catalog was issued, the fol 
lowing letter, explaining corrections which are 
made above, was received from the Victor Co.: 

"Within a few days we shall begin shipment to whole
salers of limited quantities of a revised edition of the new 
instrumen t catalog, and which they, in turn, will supply 
to their retailing customers, as the quantities they receive 
will permit. In this revised catalog, the two models of 
the 'Alahambra' and the two models of the 'Borgia,' illus
trated and described therein, will be identified each, re· 
spcctivcly, by Roman numerals, as follows: 

"Alhambra I - List price, $350. Orthophonic Victrol a, 
combined with five-tube Radiola. 

"Alhambra II- List price, $425. Orthophonic Victrola, 
combined with six-tube super-heterodyne. 

"Borgia I-List price, $675. Orthophonic Victrola, com· 
bined with eight-tube super-heterodyn e. 

"Borgia II-List price, $1 ,000. Orthophonic Victrola, 

combined with Electrola and ~ight- tube Radiola super
heterodyne. 

"This information is supplied to prevent any possible 
confusion of identification of these instruments through 
the differences now appearing in the new catalogs you 
will receive from the wholesaler, and the single copy we 
enclosed with our trade letter of December 1, accom· 
panying requisition forms." 

Charlot's Revue Hits Are 
Recorded for Columbia 

Jack Buchanan, Beatrice Lillie and Gertrude 
Lawrence Make Recordings of the Six Song 
Hits of Show for the Columbia Co. 

Ofttimes a patron of the theatre, after hear· 
ing some musical selection sung by one of the 
stars of the show, is so impressed by the rendi
tion by the artist that the appeal of the number 
is los t when sung by another. There are among 
record buyers many who have lis tened to the 
incomparab le trio, Jack Buchanan, Gertrude 
Lawrence and Beatrice Lillie, the English stars 
of musical comedy and revues, who last year 

· made Charlot's Revue one of the bright spots of 
Br"oadway, and who are this year in Charlot's 
Revue of 1926 exceeding their triumph of yester
year, and these people will be ready buyers of 
recordin gs by these stars. Bia e and hardened 
newspaper critics enthused like school boys at 
the premiere of this revue and praised highly 
the song hits and the artists who sang them. 

The announcement of the Columbia Phono
g raph Co., New York, that it was releasing the 
six song hits of this show sung by the artists 
who have "put them over" on the stage was 
well received by the trade and the recordings 
have proved very popular. These hits, "A Cup 
of Coffee, a Sandwich and You," "Poor Little 
Rich Girl," "Susa nnah's Squeakin g Shoes," "Car
rie," "Russ ian Blues" and "G igole tte," sun g as 
solos a nd duets by Jack Buchanan, who inci
dentally is at the present time the highest paid 
mu ical comedy actor on Broadway, and Miss 
Lawrence and Miss _Lillie, have an undoubted 
appea l and are different from th e usual musical 
comedy so ng. 

Now General Sales Manager 
of Central R~dio Labs. 

Central Radio Laboratories .of Milwaukee, 
Wi s. , manufacturers of variable high resistances 
for radio circuits, announce the appointment of 
H . E . Osmun as general sales manager as the 
first step of this company's enlarged sales pro
gram for 1926. Mr. Osmun has been assistant 
sales manager of the Globe Electric Co. of Mil
waukee for several years, devoting most of his 
time to developing the radio receiver sales of 
that company. Thus his knowledge of the 
problems confronting set builders will prove of 
rea l val ue in further developin g Centra l R adio 
Laboratory sales and se rvi ce faci liti es for the 
benefit of th e trade. 

A Square Deal! 
Radio Jobbers have learned a lesson. Sham
rock's record for square dealing during the 
past year has brought numerous requests 
for Shamrock territory. Shamrock stands 

for f airness to you. Shamrock gives value 
to your customers. Shamrock models will 
lead the field. T here are still available
desirable territories. Write today 

Makers of Famous STANDARD SHAMROCK PARTS 

196 Waverly Ave. Newark, New Jersey 

So. California Radio 
Trade Ass'n Advertises 

Business of Members Stimulated by Series of 
Attractive Adver tisements in the L eading 
Newspapers Featuring Radio Sets as Gifts 

During the month of December the Radio 
Trades Association of Southern California ran 
a series of advertisements in the local news
papers in the interest of its members and the 
public. Radio as a gift was the point stressed 
in the advertisements and the appeal oj the 
radio receiver was extremely well described in 
a paragraph which read: "No other single gift 
has stored within it such tremendous possibili
ties as has a radio receiver! Wh en you give 
radi o-you give not s imply a beautiful piece of 
furniture-but you give contact with and access 
to all that is happening in the world to-day
to-morrow-and forever! Truly-no other gift 
can even compare to radio I These five things 
we would have you remember!" Then followed 
statements regarding the fact that radio was 
purchasable on an instalment basis; that orders 
should be given early to allow time for ·installa
tion and that dealers with. a reputation should be 
patronized. 

Spartan Electric Corp. 
Made Bosch Distributor 

The Spartan Electric Corp. has been ap
pointed wholesale distributor of the radio prod
ucts of the American Bosch Magneto Corp., 
Springfield, Mass. L. W . Glazebrook, sales 
manager of the Bosch radio department, states 
that the territory allotted to the Spartan Elec
tr ic Co. includes Greater New York, Long 
Island and the following counties in New York 
State: Westchester, Oran ge, Rockland, Putnam, 
Ulster and Sullivan. 

J ohn W. Weber, Jr., of Brooklyn, is also a 
Bosch distributor for Long Island and part of 

ew York. Distribution in northern New J er
sey will be handled by the Beller Electric Co. 

Panatrope Demonstrated 
ALBU QU ERQ UE, N. M., January 4.-A demonstra

tion of the Brunswick Panatrope was given at 
the High School Auditorium here recently be
fore a large audience of musicians, newspaper
men and prominent citizens. The event was 
under the auspices of the New Mexico Music 
Co., local Brunswick dealer. 

C. E. Campbell Co. Chartered 
The C. E . Campbell Music Co., Niagara Fall s, 

N. Y., was recently incorporated at Albany, with 
a capital stock of $20,000 to make radio sets. 
The incorporators are C. E. Campbell, C. E . 
Campbell, Jr., and E. E. Gillick. 

!One or two dial control) 
Built 1n loud speaker. Space 
for A & B batteries. Price 

<;~~~~iea) .. . . . . . $160 
Other models &s low as . $95 
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The Feature That Will Sell 
EVERY Radio Set Owner 

The "One-Direction" speaker lets only those 
in front hear well. 

The "All-Direction" N & K Speaker lets 
everyone in the room hear clearly. 

*COPYRIGHT 1926. 

I N some speakers Ton e Quality is the chief ap
peal, satisfying the more musically minded . 

Some speakers feature Volume, and their sales 
audience is made up of those wh o want all the 
sound they possi bly can get. 

Some speakers appeal merely by Good Looks, 
and depend on artistic appreciation for sales. 

The new N & K Model S Imported Loudspeaker 
has not only Tone Q uality, Volume and Good 
L ooks, but it has another feature that appeals to 
everyon e. It is ALL-DIRECTIONAL.* 

P laced anywhere- in a corner, at one side, in 
the center, up on the bookcase, down on the 
tabourette- this new N & K Speaker allows the 
broadcas ting to be heard distinctly all over the 
room. No matter where you are, you get the full 
clearness and distinctness of the broadcasting. 

Furthermore, it is Adjustable. · Variations in 
local broadcasting conditions or set "hook-up" ·are 
overcome instantly at the turn of simple knob. 

And on top of all , the price is only $12.50-
within the reach of practically every radio owner. 

If you are not yet carrying this speaker, you are 
missing an unusual profit opportunity. If your 
jobber is not supplied, order sample direct from 
us. Use it to demonstrate your sets and you will 
find that N & K will sell itself. 

NEUFELDT & KUHNKE DIVISION 
Th. Goldschmidt Corp.,, Dept. T-1 , 15 William St., New York, N. Y. 

Model S Imported 

LounSPEAKBR 
ADJUSTABLE 
Like all N & K Imported Speakers and 
Phonograph Units, this Model S Speaker 
is adjustable instantly to variations in 
broadcasting conditions an<l in the con
struction of receiving sets. 90 ,in . high on 
6Y,-in. sq. base. Fini shed in black burtex, 
suggesting leather. Packed six to carton . 

onl y 

$1259 
IN CANADA, $15 
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Goldburg's Five-Point Plan an Aid to Sales 
Large Concern Practices the Golden Rule in Business Dealings 
With the Result That Sales Volume Has Increased Year After Year 

Practice the Golden Rule in the extension 
of credit and most problems in connection with 
doin g bu siness on the in stalment plan will be 
eliminated or largely minimized. That, in effect, 
is the plan under which the Goldburg Furniture 
Co. operates. Thi s concern has five large stores 
in the city of New York and suburban ce nters, 
all of th em devoted to the sale of furniture and, 
what is of particula r interest to the trade, all of 
them operating talking machine departments. 

"The Goldbur g F ive-Point Plan" 
The bas is of this concern's credit sys tem, 

whi ch has been ins trumental in buildin g much 
good will manifes ted in the growi ng patron
age th e firm enjoys, is known as "The Goldburg 
Five-Point Plan." This provides as follows: If 
the cus tomer takes sick or is out of work, pay
ments are postponed. If patrons are really un
able to make payments the Five-Point Plan 
emphasizes that there is no need for worry, as 
nothing need be paid until the patron is a gain 
at work and in a position to meet his or her 
obligations. 

The second point is of importance in view of 
the fa ct that many of the company's customers 
are factory workers and other people of very 
limited circumstances who are unable to make 
large initial payments and instalments. These 
people, however, are of the type who religiously 
meet the weekly or monthly payments. The 
second point emphasizes the lowness of the 
init ial payment and the small amount that need 
be paid weekly or monthly, whatever the case 
may be. Attention is also called to the fact · 
that credit investigation is carried on so that 
neither employer nor fri ends will know that the 
instalment plan has been taken advantage. of. 
The la tter is a part icularly important point be
cause it is a peculiar characteristic of people in 
very mode rate circum s tances that they do not 
wa nt th e "secret" to leak out that they have 
purchased anything on th e time payment basis. 
The third point, while it bears particularly on 
the fu rn iture end of the business, also has a n 
e ffec t on th e talkin g machine department, as it 

brings people into the store. This is tha t th e 
firm, because of its s ize, is abl e to buy in ca r
load lot s and thus often makes substant ial sav
ings which are passed on to the customer. 

The fourth point is ve ry important because 
it is the basis of service which the company 
extends to its cus tom ers. T hi s deals with fr ee 

Goldburg's operate several 
stores m which talking ma
chines are sold, as well as 
other merchandise. A large 
instalment business is done 
and the policy of the company 
has been instrumental in ma
ter i a 11 y reducing credit 
troubles, building good will 
and consequently increasing 
the volume of sales . 

repamng. If any product s old by the Goldburg 
Co. proves to be defective the firm loses no time 
in making good and repairin g th e article with
out cost. Even after the final payment has 
been made on a talking machine or other article 
of furnitur e the Goldburg Co. will send a pol
ish er to the patron's home or a repairman as 
requested. 

"Money back if you're not satisfied," reads the 
fifth point. 

Service W ins 
The five points just outlined indicate the 

methods which the Goldburg Co. has found so 
successful in building up a large business, a 
busi ness that extends furth er th an the confin es 
of the city in which the stores are located. 
People seldom forget Goldburg's and when th ey 
move out of town and it is poss ible to visit one 
of th e Goldburg s tores they do so. Service o f 
the hi ghest order has bee n respo nsibl e for t hi s 

s.4000 
S·volt 

111 Ampere 
D etector 
Amplifie r 

Over 1000 
New York Dealers 

Are Making 
F-ull Tube Profits 

Look over your profits on tube sales! 
Discouraging isn't it? With compe
titors all around you cutting prices 
there's no money in handling ordi
nary tubes. That 's what over 1000 
dealers in Greater N ewYork thought 
-until the Schickerling franchise 

was put up to them . N ow every one 
of these dealers is mak ing a real 
legitimate profit on tubes- a m argin 
that enables them to build up a real 
tube department and go after t ube 
sales. Let us put t he proposition 
squarely up to you- write. 

SCHICKERLING PRODUCTS CORPORATION 
401-407 Mulberry Street, Newark, N. J. 

Philadelphia Office : Jefferson Building, 1015 Chestnut Street 

SCHICKERLING 
RADIO TUBES . 

Wilk fire Stabilizing 'J}ianf}alar Plates 

ve ry satisfactory condition. Besides the free 
repairing a nd service mentioned previously the 
compa ny does other thin gs in the way of se rv
ice whi ch customers like. One of these is a 
system of qui ck deli ve ries. When an article is 
µromised for a certa in day it gets there on the 
day stated. Another nice little courtesy which 
appeals to custom ers is a letter of thanks when 
the paymen ts have bee n completed. 

The operation of eve ry branch of th is hu ge 
busi ness is ba sed on se rvi ce of some kind. Take 
as another exa mpl e the credit department: The 
method of makin g payments which is most con
ve nient for the customer rules the company. 
If the cus tomer prefers to pay weekly in the 
sto re he may do so. If on the monthly basis, 
this ca n also be arranged. If it is inconvenient 
to pay at the store, Goldburg's will send a col
lector, thus relievin g the customer of thi s duty. 
Payments can al so be made by money order or 
check, and many patrons, especiall y those who 
live some miles from the nearest sto re, avail 
themselves of this opportunity. 

Making Credit Leniency Pay 
Of course, where such leniency is the prac

tice of the credit department the company must 
be certain that the people who apply for credit 
will make th ei r bes t efforts to meet their fi 
nancial obligations. The character of the in
dividual applying for credit under this plan is 
of the utmost importance. Indeed, it is the basis 
on which is determined the credit responsibility 
of the appli cant. · 

Making Effort to Improve 
Distribution Conditions 

WASHINGTON, D. C., January 6.-Efforts to 
improve conditio ns of di s tribution, to bri ng to 
li ght the major wastes of marke ting a nd to set 
up and enforce eth ical and economical stand
ards of business practice were brought to a 
focus at the ge neral m ee ting of the National 
Dis tributi o n Conference held in Washin gton in 
D ecember, under th e auspices of the Chamber 
of Commerce of th e United States. A ge neral 
program of busine ss and trade association ac
tivity in the field of distribution was outlined. 
Steps were proposed, in accordance with the 
recommendations of Secretary Hoover, lookin g 
to the co-ordin ation of business effort in the as
sembling of bas ic info rmation relating to 
marketing. Machin ery for the el f-re gulation 
of business was arranged. 

In addition the Conference outlined a wide 
range of activities to be ca rried on by busi
nes s men, individually and throu gh their trade 
orga ni zatio ns, all des igned to contribute to the 
common purpose of puttin g di s tribution on a 
systemati c and effi c ient basis. 

The ge neral viewpoint of th e Co nference was 
tha t in the economic scale di s t ributio n is quite 
as important as production or manufacture and 
should be given as much co nsideration . As in
dicat ed by J ohn W . O'Leary, president of th e 
National Chamber, it regarded th e work it had 
und er taken as th e beginnin g a nd. not th e end 
of a grea t tas k. 

M. Nimcowitz Host at Dinner 

Mor ri s Nimcowitz, proprietor of th e Morri s 
Mus ic Shops, N ew York, was th e hos t at the 
a nnual dinn er of th e employes of hi s estab lish
ments whi ch was held the latter part of last 
month at Wimmer & Fein's dinin g room on 
Eas t Fordham road. Entertainment was pro
vided b y the Clarence Williams Trio, Okeh 
artists and well known as radio entertainers . 
Friend s of Mr. Nim cowit z were prese nt. 

.. 
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12 O'CLOCK AND ALL'S WELL 

P earaall Service Is 
on the Watch at 

All Times 
A to Z in Radio 

RECEIVERS 
Zenith 
Adler-Roya) 
Sleeper 
Air-Way 

PHONOGRAPHS 
Adler-Roya) 
Caswell Portables 

CABINETS and 
COMBINATIONS 

Adler-Royal 

SPEAKERS (Horn) 
Ethovox 
Amp lion 
Silvervoice 
Holtzer Cabot 
Saal 

SPEAKERS (Cabinet) 
Adler-Roya) 
Teletone 
p K 

BATTERIES 
Everead.y 
Philco 
Ful-Wave Chargers 
Perryman Tubes 
Philco Socket Power 

Ask any P ea rsall dealer, he'll tell you 

Plus Ability'' 
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How Dealers Can Profit by Tying Up With 
Anniversary of the Boy Scouts of America 

W indow Displays and O ther D efinite Ways of Cashing in on the Sixteenth Anniversary of the 
Existence of the O rganization, February 7-13-Music I s an I mportant Scout Activity 

Next month talking machine dealers w ill have. 
a chance to secure publi ci t y o f real value a nd 
identify themselves wi th an organiza tio n that. 
the whole country respects , the Boy Scouts of 
Ame rica. From F eb ruary 7-13, t he scout s 
celebrate b y appropria te ceremony th e sixtee nth 
an niversary of the ir incorporat ion with th e co
operat ion of governors, legisla tu res, t he press , 
t he clergy, educators and prominent ci tize ns of 
the fort y-e ight S tates, a nd the N a ti onal Gov
ernment at Washington. It is a di s tinct as se t 
to be connected with a nat ional moveme nt of 
t his character, and the wise dealer will take 
a dvantage of the occasion to emphas ize th e 
close con tacts between h is line o f goods and thi s 
rich marke t. 

T he very size of the Boy Scouts o f Ameri ca 

Mr. Edison Man:-
Never Say 

"KAN'T," say "KENT" 
The KENT No. 1 

With "S" Sound Box for_playin g lateral 
cut records on the Edison Disc Phono 
sraph haa outsold all c ompetition. 

Dousht for their re
aale and pla7lns value 
bJ' thouaanda of d eale rs 
and Jobbe rs for o ver 
10 7 e ara. 

Write for catalog of complete line 

• Rea. U . S. Pat. Off. 

F. C. KENT CO. 
Irvington. N. J . 

is impressive-nearly 800,000 men and boys
a buyi ng u n it of simi la r inte res t s and s imilar 
hobbies. A nd music is a b ig hobby. Did you 
eve r know a gang of boys to get together with
out some so rt of tun e a ris in g, wh ether it comes 
from a jew's-harp or a score of lus ty youn g 
th roa ts? Scouts a re enco urag·e d to brin g their 
m usical instrume nts to camp. Banj os , ukuleles , 
m andolins a nd guitars, a nd saxopho nes are 
swapped around in the frie ndl y commun ity of 
camp life. Most organized camps have phono
graphs a nd many of t hem radios. T here is an 
offic ia l Boy Scout Song Book edited by C. C. 
Birchard & Co., and three offi cial do ubl e-faced 
l3oy Scout pho nograph records. 

O f course, radio is a big hobby with scou ts. 
A questio nn aire sent out recently revealed tha t 
95 pe r cent of them ei the r owned rece iving se ts, 
or hope d to. 

The re is a po int here that will be readily 
appreciated. T he Boy Scout is th e fine s t ad
ve rtiseme nt in the wo rld fo r the store he pa tron
izes. T he clean-cut boy in his trim uniform, 
a nd the ideals of tru stworth iness, hones ty a nd 
se rvice tha t the unifo rm sta nds for, m ake him 
the ideal representat ive for your goods. The 
general pub lic has come to realize tha t Scout
ing is not just a game that takes boys into the 
open for recreation. It is a pro gra m th at trains 
boys to be good cit ize ns a nd teaches them a 
g reat many usefu l activit ies. Bad ges are given 
for proficiency in different subj ec ts, and the 
scout p rogres ses in rank as he acqu ires th ese 
meri t badges. 

T he subjects that will most interes t ta lkin g 
mach ine dealers are music a nd buglin g. T o ob-

Writing F orm Letters 
That Are Producers 

Mental At titude Has Impor tant Bearing on Suc
cess in W riting Form Letters- P ersonal E le
ment an I mportant F actor 

"I t is a good thing for the man who writes 
le t ters to be remi nded occasio nall y of some o f 
the more elementary' characteristics of letters 
th at pull good percen tages of returns," says 
Harriso n Mc] oh nston,. in a n art icle ent itl ed 
"W he n a Form Letter I s N ot a F orm L ett er,' 
appearing in a recent issue of Printers' I nk. 

"Bei ng so simple a nd obvious, t hese ea rmarks 
of good letters are somet imes neglected b y the 
let te r wri ter-or perhaps hi s experi ence has not 
ye t taught him to appreciate th ei r full value. 

"O ne o f these charac teris tics is tha t of per
so nalizing o r ind ividualizi ng the fo rm letter
maki ng it appear to have bee n writte n especiall y 
to the ind ividual addressP.d. This is nearly a l
ways des irable, but not a lways , by a ny m ean s, 
easy to at tain. The woo ds are so full o f fo rm 
letters a nd so many people are on th e lookout 
for them-rather, on the lookout agains t them
tha t, to-day, a lmos t a ny lett er t ha t is w ell 
spaced and well typed is likely t o suffer some
what from a suspicio n th at it may be a for m 
let ter-and therefore to be discoun ted by th e 
reader, or not rea d at a ll. 

"T o write and prepare a form let t er so that 
it will not be suspec ted of bei ng a fo rm letter 
will , as a rul e, meas u rably improve its re turns. 
On this point one of the h eads of a la rge West
ern adver t ising agency who has ha d exceptional 
success in the use of form lette rs a s a mean s 
o f fe rre t ing out t he very favo rable prospect s 
amo ng dealers for han dl ing a line of na tio nall y 
adver t ised products recent ly said: 

"'There is one thing I a lways fo rget when 
I'm writi ng a form letter-an d that is th e fa ct 
that it is a form letter . Ju s t because the sam e 
let te r is to go to many prospec ti ve d ealers is 

tai n a merit badge for music a scout m ust play 
a sta ndard musical ins trume nt sa tisfac tor ily, 
read music at sight a nd write a sat isfactory 
essay on the hist ory of American musi c. T he 
sco ut who wins t he bugler's badge can sou nd 
co rrec tl y a number of calls, including revei lle, 
re treat and taps. 

I s music a necessity or a luxury? Tha t de
pe nds up on the interest take n in it by the people 
a t large. And that interest depends la rge ly upo n 
what they w ere tau ght when they were youn g. 
Boy Scouts a re tau ght to regard it as practi call y 
a necessi ty-to know and love good m usic. T hey 
a re taugh t that a camp is made b righ t py gay 
music. They play in strumen ts themselves an d 
enio.Y. lis t en ing to others. Boy Scout bands and 
orch estras are a popular feature in many coun
cils, an d fife and d rum corps are the joy of troop 
rallies. 

Now what specific share can music dealers 
take in the nation-wide pub lici ty of the Boy 
Scouts of America from February 7-13? P lace 
window d isplays for one thing-instrumen ts 
tha t boys love, a nd some snappy scout posters, 
camp photographs, etc. Or you may stage a 
harmonica co ntes t, a lways a mir th-provokin g 
and popula r feature . If there are enough scout 
buglers among the boys of you r tow n, a bu gling 
contes t at noo n in some prominent public place, 
or in front of your store, wi ll a tt ract interes t. 
Offer a prize of merchandise from your store in 
some con test of scoutcraft that especially ap
peals to you- fire-by-friction, water-boiling, fi rs t 
aid race, or any one of the contests tha t your 
local scout council is conducting. I denti fy your
self with the movement. Ge t in touch wi th local 
headquarters and let them know that you like 
boys, a nd will be glad to help the scouts. Or 
wr ite to N ational Headquarters at 200 Fi fth 
ave nue, New York City, for furth er informa
tion. You will find the t ime you spend with 
Boy Scouts the richest investme nt you ever 
mad e. 

no reaso n why it should not be written exact ly 
as thou gh it w ere a letter to o ne parti cula r 
dealer. 

"' I have seen many form letters written by 
adver t isi ng copy writers,' he ·said, 'which read a 
grea t deal like di splay adver.t ising copy. T hey 
lack the personal, individual, in timate touch 
that gets what you mi ght call th e "conversa
tional" att ention of the reader. I do n't care 
who he is, no man is ever half so mu ch inter
es ted in a "ci rcular" letter as in a lett e r tha t 
was apparently writ ten to him and to him alon e 
-as thou gh th e writer were there ta lkin g to 
him fac e to fa ce. 

"'I have found few copy writers who are abl e 
to w ri t e this k ind of form letter. But it's a 
knack th at ca n be learned, and is learn ed soon 
enough once a ma n fully appreciates the effec
t ive ness of the truly personal and individual 
tone in a form letter.'" 

Married to Record Music 
A un ique weddi ng ceremony was performed in 

Ch ica go rece ntl y at which the m usic was sup
plied by the bride and groorri through the 
med ium o f phonograph records. Otto Beye r, 
pian is t, a nd Ruth Olt, sopra no, were the happy 
couple, and befo re t he union of th e arti st s a 
piano record of Lohengrin's "Weddin g March" 
b y M r. Beyer was played. Then came the solo, 
"O Promise Me," sun g a nd recorded b y Miss 
Olt. After the ceremony the "Wedding March" 
record was a gain played. 

George Sklar Recovered 
George Skla r, sales manager o f the Inter

national Phonograph Co., New York, returned 
to business th e latter part of las t month after 
an absence of s ix weeks caused b y a nervous 
breakdown. Mr. Sklar is rapidly ro undin g into 
form a ft er having los t some forty pound s durin g 
h is illness . 
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WllatDoeslve11.i RatlioTdn"Wlntl 
A constant, unvarying, trouble-free current supply. The Majestic A & B Current Supply really 
eliminates both the A & B batteries. Just plug in, on your house current supply (alternating cur'"'. 
rent) and turn "on" the switch. You can then operate your radio continuously 24 hours each 
day for a week, month or a year if desired. This would not be possible with a battery and charger. 

$ 4 7so Without Tubes Majestic A-B Current Supply 
No more does your customer have the annoyance of bat
teries and their ills, chargers, hydrometers, acids, etc. 
All this is eliminated . 

Used With 
Any Radio 

The Majestic A & B Cur
rent Supply can be used with 
Radio receiving sets using 
20 I A or 199 type tubes. It 
gives uniformly excellent re

sults on any circuit or com

' bination of circui ts. 

Majestic Reproducer 
ONE PROFIT RADIO PRODUCTS 

Our Products Are Popularly Priced~Because 
We Do All the Work That Goes into Them 

There are no parts makers' profits and overhead- or other outside 
costs to add to the price of Grigsby-Grunow-Hinds Radio Equip
ment. That's why we are able to sell our merchandise at con
siderable saving to y ou, and that's why you, in turn, can meet 
the trade with attractive prices in any competition. 

Our own skilled craftsmen are all we need to rely upon for 
quality. They work under one great roof and are constantly 
under our exacting supervision- which insures the very best that 
it is possible to build. The result is volume and tone unexcelled 
in the industry. 

WE MAKE THEM- WE KNOW 

Manufactured by 

GRIGSBY "'"' "' GRUNOW "'"' "' 

:Model 
WG-10~~ ~ 

Follow the Reasons : 

1. Ge nu i n e Roxa1i11 llorn h y drauli cally 
pressed . 

2 . Bases b c a.utifull y fi ni s hed in c rys
talli n e la cqu e r . 

3. Exclu s ive "fo rmed '' diaphragm. 

4. Adjustable leve r volu m e <"ontrol . 

5 . E limination ot aJJ hars h s ounds. 

6. P e rman e ntly p e rfec t reproduction. 

HINDS CO. 
4558 Artnitage Avenue, Chicago, Illinois 

In Canada: Benjamin Electric Mfg. Co., of Canada, Ltd., Toronto. 
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New Field for Radio Sales Open to Trade 
Foreign-Born People Are Becoming Interested in Radio to an Ex
tent That Makes It Profitable for Retailers to Bid for Business 

Dur in g the pas t yea r the potentia l field for 
rad io sa les has more than tr ipl ed. That th is 
s ta tement is based on fac t is indi ca ted b y th e 
in c rease in t wo classes of sa les. Firs t, th e fa r
me r has come to reali ze th at radio is an esse n
ti a l to hi s bus iness. Second, th e fore ign-born 
now may be classed as goo d radi o prospects. A 
yea r ago the d ea le r n o t onl y made no attempt 
lo se ll t o fo re ign-bo rn people but avoi ded d oin g 
so, o n th e ground th a t t hese peo ple, kn ow
in g no thin g o f rad io, w ou ld require pro fit -kill 
in g se rvice a nd, because ma ny of th em do not 
even speak th e En gli sh lan guage, th ey would 
no t enjo y th e p rograms. 

The F oreign-Born R adio P rospect 
T alkin g m achin e deal ers wh o cate r to thi s 

class of people h ave bee n r ea pin g a ha rves t in 
se llin g radio . One deale r, wh o a l ittl e m ore tha n 
three m onths ago in sta ll ed a ra dio department, 
has g rossed $24,000 in ra di o bus iness, th e bulk 
o f th e sa les bein g ma de to Ita lia ns, H ebrews, 
Bohem ia ns, a nd a sprinklin g of ot her na ti onali
ti es. Other deale rs s imil a rl y located a lso r epo rt 
a large numb er of radio sales to fo reign resi
dents of th e com munity. The deale r mtist bea r 
in mind th a t th e children o f th ese people speak 
E n gli sh a nd have absorbed th e cus toms o f th eir 
adopted land. Children influence the pa rent s. 
A !so ra dio n ow has reach ed t he poi nt wh ere it 
is m a inly an in s trum ent for th e r eception of 
mu si cal p rogram s and fo reigners a re, for t he 
mos t part, fl} Usic lovers . 

An other imp orta nt co nsidera tion for the deal
e r wh o co ntempl a tes goin g a ft e r this busi ness, 
but wh o h es itates for fe a r th a t the se rvice h e 
mu s t necessa rily g ive cus tome rs w ill m ak e se ri 
ous inroad s into hi s profits , is tha t the radio 
se t o f to-day , co mpa red to ra di o o f a yea r o r 
more ago, is pract ically fo ol p roo f. 

D r·eazen Sells t o Negroes 
L. D reaze n, who operates a ta lkin g m achine 

s tore in the h ea rt of the negro section of N ew 
.Yo rk Cit y, has sold m a ny radio sets since he 
open ed a departm ent som e months a go. The 
negro, t o ev en a large r extent than th e 
foreign-born custom er, is ignorant of the op
e ra ti on of a radio se t. Th erefor e, in connec-

t io n with th e sale of radio to thi s cl ass of trade 
the se rvice proble m presents difficulties which 
th e average dealer does n ot have to face. 

A Busy Service M an 
T he radio se rvice man, or whoever is respo n

si bl e for th is w o rk, is k ept on th e jump co n
t inua ll y, according to M r. D reazen. "Our men 
ca ll on som e customers every o ther day to see 
th at th e se t is w orkin g properl y," this enter-

Experiences of dealers who 
specialize in this market in
dicate that the foreign-born 
citizen makes a good radio 
customer. He makes a large 
down payment and will pay 
for service. The negro is also 
a factor in radio sales not to 
be overlooked by the retailer 
who desires to make the most 
of his opportunity of selling 
radio. Careful handling of pa
trons is of vital importance. 

pnsm g deale r po int ed out. "It is necessa ry to 
sho w th em h ow the set opera tes at leas t three 
o r fo u r t im es a w eek and m os t of th em for get 
th e instructions as soon as the se rvice ma n has 

.left the house. The r esult is th a t they fool 
a round with th e set a nd turn off the tubes with
out turnin g off the swit ch, or do som ethin g else 
that w ill burn out the tubes or ruin th e ba t
te ri es. Then w hen something goes wron g, a s 
is bound to be th e ca se, we are call ed up on 
to repai r the dam age. N ow th is m ea ns a tre
m endous se rvice expense, an expe nse tha t would 
be proh ibitive if w e did no t have some way 
of givi n g se rv ice wi th out enda nge rin g our 
p rofit s." 

Solving a Serious P roblem 
Tha t is the prob lem Mr. D reazen had to solve 

befo re hi s radio sales showed a p ro fi t . Tha t h e 

There Is No Substitute for the 

$75 The Original and Genuine 
Resistance-Coupled Receiver 

Because of its superb tone qual i.ty, which 
is uneq ualled by any oth er receiver rega rd
less of price, its g reat volume and kni fe
sha rp selectivity, th e Blair R esistance
Couplcd Receiver became in stantly popula r 
wherever it was demonstrated and heard. 

A s a consequence, many and varied have 
been its imi tato rs, but- th ere is no substi
tu te fo r th e o riginal. The Blair is the only 
comm ercia l receive r employing STRAIGHT 

Resistance-Coupled A udio. There are no 
t ransfo rmers whatsoever in the audio cir
cuit, which accoun ts for its superb tone. In 
thei r effor ts to obta in the combination of 
volume a nd tone, which characterizes the 
Blai r receiver, its imi tators have stepped up 
one audi o stage with a t ransformer, thereby 
sacrificing tone in their effor t to obtain vol
ume. Consequently, the Blai r is the only 
receive r possessing the pure and mell ow 
tone, fo r wh ich R esistance-Couplin g is noted. 

Write or wire us for the name of the nearest Blair representative. 

LIST f East of Rockies-Model 11- 75; Standish Console, $125; L'Elegante Co nsole, 150; 
PRI CES l \Vest of Rockies-Model 11- $80; Standi sh Console, $135; L'Elegante Co nsole, 160. 

368 Sixth Ave. New York City 

solved it in a sati sfactory m ann er is proved by 
th e fac t tha t h e is s t ill sellin g radio. In the 
fir s t pl ace a t the t ime of th e sa le of a radio 
se t in t he contract under the headin g "Re
ma rks" is em ph as ize d that no pa rt s are gua r
a nt ee d. In o th er words, if som eth ing goes 
wro ng wi th th e tubes, ba tte ries, e tc., th e s to re 
is no t respons ibl e. N ot only is thi s clause 
written int o th e contrac t but the a ttention o f the 
t usto m er is ca ll ed to it, so that th e re wi ll be 
no mis unders ta ndin g la ter if troubl e develop s. 
Tha t is the fir st step in Mr. Dreaze n's radio 
se ll in g pl a n. The seco nd step is the inves ti ga
t io n of the purch ase r befor e de live ry o f th e se t. 
Thi s Mr. l reaze n co nsiders o f outs tandin g im
porta nce, for th e neg ro, due to hi s ca refr ee na
ture, has a hab it of leav in g town with hi s be
lon gin gs w ithout both erin g to se ttl e d ebts. A lso 
in thi s sect io n th ere is a la rge fl oa tin g popula tion . 
Nl' g roes come fr om a ll parts of th e co untry on 
mo re o r less extended vis it s and then leave 
as sudd enly as they came. O f course, th e bulk 
of th e negroes who reside in H a rl em, as the 
d ist ri ct is k nown , are citizens of a fairl y sub
s ta nt ia l ty pe and these are the kind Mr. Dreazen 
pre fe rs t o sell- the reason for the investi gation . 

Charging fo r S·ervice 
A cha rge o f one dollar is made fo r every se rv

ice ca ll a nd in a ddition if ne_w pa rts or a cces
sori es are required due to the mi shandlin g of 
th e set by the customer the usual charge is 
made for th ese item s. The money coming in 
throu gh sales made in this way, to ge ther with 
the charge for call s, has practically elimina ted 
all losses through servi ce. ' 

That the radio service problem is not in 
surmountable has bee n demonstra ted by many 
deale rs, so me of wh om are ·ac tua ll y makin g tl1l s 
department of th e bus iness pay a handsome 
profit. And s in ce th e need for excess ive service 
has bee n th e m ain reas on wh y reta ile rs have 
hes itated to go aft er ra dio business am on g the 
fo re ign-born people and negroes the slow de
velopment of sal es to these people is explained. 
The fact, as the foregoin g illus trates in a con
crete m anner, is that the for eign-born will buy 
rad io sets and se rvi ce can be made to pay, thus 
opening an entirely new fi eld to deale rs who 
a re dete rmin ed to build up a profitable radio 
sales volum e. 

Use of Atwater Kent Sets 
in Sioux City Schools 

Campaign of Local Paper in Connection W ith 
D istributor and Dealers Bears Results 

Swu x CITY, IA., January 6.-The Atwater Kent 
radio rece ivin g se t received considerabl e pub
li city in th is cit y dur ing th e pre-Chri stmas sea
so n throu gh a highly su ccess ful app eal to all 
schools located in an y part of the Sioux City 
te rritory covered re gularly by the Sioux City 
J ournal. This campaign was conducted in con
junction with th e N oil El ectric Co., Atwater 
K ent d is tribu to r, a nd two of it s loca l dealers . 
By thi s arra ngem ent, spl endid publ icity was se
cu red fr om th e n ewspaper, whi ch also di splayed 
the At wate r K ent in its show window. Th e set 
was awa rded for th e bes t 300-word lette r on 
th e subj ect "What Will th e U se of Atwater 
K ent Radio Mea n to Our School?" and was 
prese nt ed by th e N oil Electri c Co., th e batteries 
by the P ellet ier Co., Atwater K ent radio speaker 
a nd tub es by Davidso n Bros., and complete a n
tenna outfit by Charles S . Wilson, district rep
re sentative for th e N oil Co. This campai gn did 
much to st a rt people ta lkin g about and bu yin g 
Atwater K ent rad io throu ghout the ent ir e t er
rit o ry. 

•· 
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Facts and figures 
Batteries are 

to 
the 

prove 
most 

that Eveready 
economical 

r. r/ . These Evereac(y Batteries are the corr_ect . \ J 
1~1- :L size for your set Tttth average use they wilt last 

11
'1. 

\ you a year or longer /' 

·•Y<1t· h.1ve been tlOl' o f the m:t!ly wlw use 

' B' b.11tcrics 1h1u :J.rc 1..-i.c) small in rnprici ty 
lor th..:l r receive rs . That i~ n(H ecl)nom· 
ila l. Ir m:lkrs you buy ·B' batteries twi..:l' 
.lS 11f tl' ll as ncceMary. fit the rii.::ht s1Z<.· 

J·. ,·erc11dys 10 p1ur Sl't and add .1 'C hat· 

1c ry, · if you h.1n:n 't one, ;tnd yo u' ll gc-1 

mil \Ullum ~cn·i(,·'" at min lm11m cost. " 

Tht· life 11f your E''trc:idy " B'' Baue ry 

<.1e p~mis on~s cap:ici 1y in rela11on II) you r 
s1:1 anti how mud1 you l is1en in . \,\'e 

k1MW. 1h r•rng;h :1 l'.lrdul rn,·cs ti~a t ion. 

th:lt 11le uvcr:ig:c ~l·.ir-round use of a ser 

i~ twn ho\1rs :i 11:'1 y. Taking tl'Hll tl\'Cntgc 

\H' h.t,·c pr<Wt·d Ol'cr ano over 1h:i 1 l)n 

~c1s 111 Olh ! l lJ thn:e tuht!s the No. 772 
En:re:iti~· ·•B" B:ittery used with a "C' 

0 '\ \J!l !u 1ul.l i1tvn rn rh• tnrrr..,..·•l h ie 1'hK h ~" 
i-'l·rrt.••h ' \. 1! ::111.-n i:i• r ~ 1n ~'<>Hr " fl '' h~1 rr 1,.., <1 
will .1d<l ll <1 ua.ho tll '"~cp1i&1) ""'"n~ind\>le wit}""" i~ . 

bntu:ry will la st :t year or longer. On set! 
uf four :i.nd fin· tubes, lht' largt'r li ca vy 
Dllly E\•f'rt.ady B:mcries used wi1h :t 

1·c· 
b.1ucry win last eight mrinth s <1r more. 

H en: is die sec ret of " B" h:utl'ry ~aris· 
1 :t~· t io.n and ctimomy: 

IJ "i/11 J<'f ' .-, I 11•,111 I /<, ; '"''('.<, U•t 

F.1·.-ri>11J.\ .\' r, . ii2. 
Jf "ith srts Qj + 1;1· m or,· tuho, 11JC rill: n : 
tJj tlu h rdt•y d11Jy bnlln1r1, i\"Q. 7;'\) o r 

1h 1· t"t '<'ft / 0'19t.--fii.·rd E rr rr"d)' Lrt)'<rbih 

.\'o. 486. 
\\"c h:nt" prep:irt"d fnr \·our ind i\idu:i.I u-..: 

.1 ntw bnokkt, "Choo:.inf,: .w.I l •in~ the 
l<i)tht R :idi~ U:ittmes:· which WC' " ill he 
gl:ul 111 lit'nJ you upn n rC'QUC'St . T his liookkt 
3lso tt·lls :i l"lut the proper h:itter) t·qmpnwnt 
for use \\it h 1he ne~- pi1\H' r tubes 

~ .\TIO'\ \L L':\KIH)'.'\ CO~lP <\~\ . h..:. 
San F ranci~·u 

r .... ,. ,,,'<4.oo .. •••·- ... , 1- ... d!• " ll.V•'"" t <"h•r s,..,._,, i....,r~ .,., __ 

~~~~J~:~~::· :.::;~;~?:~:; ~E~a::: 
,.,., , ... 11 ,~··•fMI""~' 1•.-.1 

Tuesday night mea ns 
Eveready H our - 9 
P . M., Easte rn Sta nd
ard Time, through the 

fo llowing stat ions: 
WEAF-Ncw York 
WJAR- Providence 

WE E I- Boston 
WTAG-lVorcestcr 
wn- P/iiladelp/iia 

\VCR-Buffalo 
WCAE-Pittsburgll 
w sAI-Cincinnat i 

ww ]-Detroit 
woe- Davenport 
WEAR- Clevclaml 

WGN- Clt icago 
xso-St . L ouis 

w c c o-J./im1 eapolis, St . Paul 
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THIS year will see the most specific, attention
compelling and convincing advertising ever 
done on batteries. Actual facts and figures will 
be used in the national advertising of Eveready 
Radio Batteries, irrefutable proof that they do 
last longer. There's a mighty appeal to the 
pocketbook in this can1paign. "Fit the large 
Evereadys, such as No. 772, to one to three 
tubes, and they will last a year or longer. Use 
Eveready No. 770 or Eveready Layerbilt No. 
486 on four or more tubes, and get at least eight 
months' service." This campaign combines news, 
education and selling. Its effect will be tremen
dous, far exceeding anything ever before accom
plished for battery sales by advertising. This 
year Eveready Radio Batteries take a great step 
forward. It will pay you to march in the pro-

cession with them. Watch for the advertisement 
reproduced above. It will appear in the January 
9th issue of The Saturday E vetfing P ost. Order 
Eveready Radio Batteries from your jobber. 

il1anufactured and guaranteed by 

NATIONAL CARBON COMPANY, Ii c. 

New York 
Atlanta Chicago Dallas 

San Francisco 
Kansas City Pittsburgh 

Canadian National Carbon Co., Limited , Toronto, Ontar io 

E\TE if 
Radio Batteries 

-they last longer 
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Radio Market Barely Scratched-Four 
Prospects to Every Owner of a Receiver 

Powel Crosley, J r., President of the Crosley Radio Co rp., Points Out That About 5,000,000 Radio 
Sets Have Been Sold While There Are More Than 25,000,000 Homes in This Country 

Th e yea r 1926 will be a turning point in the 
radio industry, according to Powel Cros ley, Jr. 
president of the Crosley Radio Corp. 

" Indicatio ns point that next year will exceed 
previous years in the amount of business done, 
and will witness a decided stabilization of the 
indust ry," said Mr. Crosley in a report he re
ce nt ly iss ued. " If those two fac ts are accom
plished, they will constitute a record for a busi
ness practically five years old. 

"To a ttain the first-a record-breaking busi
ness in 1926-three factors are necessary: a 
suffi cient number o f prospective purchase rs, a 
des ire on the part of those prospects to buy, and 
their fin a ncial ability to purchase radio se t s and 
equipm ent. 

"It is safe to say that to-day there are fou.r 
prospects to every present owner of a radio . It 
is estimated that there are more than 4,000,000 
se ts now in use-in fact, this number b y the end 
of the year will be close to 5,000,000. That ap
pears to be a large number, b ut its apparent size 
shrinks when it is considered that there arc 
more than 25,000,000 homes in this country. 
Furthermore there are 18,000,000 automobiles in 
operation here; about 15,000,000 telephones and 
approximately 12,000,000 phonographs. 

"One hu ge fi eld of about 5,500,000 prospec ts 
has hardly been scratched," said Mr. Crosley. 
"That is the farm field. It is estimated th!l t 
out of the 5,950,000 farms in this country, onl y 

. a little more than 500,000 have radio equipment. 
There is no que stion but every farm family can 
use and wants a radio. The chief reason why 
more do not have them has been in faulty mer
chandi si ng m ethods, which now are be ing im
proved. 

"The second factor-the d esire on the part of 
prospects to buy-certainly is favorabl e to a 
record yea r's business. As jus t stated, thi s large 
non-radio farm population can be counted among 
those who want th is last word in universal com
munication. The inhabitants of the small towns 
and the more urban communities are rapidl y be
coming enthusiasts. This is being brought about 
by friend s having sets and because of t he wide 
yaricty of radio entertainment, and the growin g 
practi ce to broadcast interesting happenings in 

the spheres of sport, politics and genera l life. 
The automobile industry, with its more than a 
qu a rt er of a century developm ent, clearly shows 
by it s co ntinuous gains the normal gro wth of 
a ny indu stry that tends to add pleasurable en
joyment to life. 

"Ability to purchase radio outfits is b ein g 
brou ght to practically every hom e in th e Unit ed 
States throu gh quantity p roducti on of stand a rd 
se ts with the co nsequent lowering of manufac
turin g cos ts bein g reflect ed in redu ced retai l 
prices, and ·throu gh the introduction of instal-
111 ent plan purchasing. 

" I n addition to indications pointing to a tre
mendou body of potential radio purchasers with 
a de sire and ability to buy, general business con
ditions a re exceedin gly favorab le for t he coming 
yea r. Financial a nd indu stria l a uthorities agree 
on th e stability of th e prese nt era of prosperity 
and predict its continuance. 

"B ut bes ides doing a reco rd volum e of busin ess 
in 1926, the radio industry is like ly to accompli sh 
more by bringing into practice systematic mer
chandising methods. D uring the pas t five years 
the industry has bee n too busy growing to do 
a nything else, with the r es ult t hat it has lacked 
the broad foundation necessary for its futur e 
welfare. T his has been the history of every 
infant industry that has met wi th popular appro
val from its inception. 

"As the dem and for radio outfits grew almost 
spontaneously throughout the nation, the sale 
of se ts was taken up by virtually every type of 
retail business," sa id Mr Cros ley. "Experience 
has proved that a ll retailers, or their lines o f 
business, were not adapted to handl e radio suc
cessfull y and th ese 'square pegs' are being elimi
nated. In place there is being organized throu gh 
the re gular evolution of the industry a chain of 
successful radio di stributors. These men hav e 
learned by experience the best methods of brin g
in g radio to the pub lic, and as a result wi ll do 
much toward making 1926 a banner sales year. 
They will use proved sales methods to brin g 
the advantage of radio ownership to every hom e; 
th ey will work out and put into practice proper 
finan cin g m ethods for th e time payment sales ; 
they will pro vide adequate service facilitie s; 

Raising the Standard 
Radio Products 

of 

Dealers have long since known of the high standard of 
BRACH Radio Products- and radio devotees now insist on 
BRACH quality. 

Safety D em a nds the 
Brach ' ' a cuum 
Lig h t ning Arres te r 

Safety and satisfaction are assured when 
you sell anything from BRACH Labora
tories. 

Lightning Arresters 
Aerial Out/its 
Shock-Proof Radio Plugs 
Extension Cord Conn ectors 
Pur-A-Tone Audio Couplers 
Fixed Crystals 

Grid Leaks 
Brach-Stats 
Crystal lnsu.lat.ors 
Electric Soldering Irons 
Rosin Core Solder 
Solderall 

Hrad1 S hoc k - Proof 
R a d i o Plug, Li 
cen sed und e r Pate n t 
No . 1 ,498, 196 

L. S. BRACH MFG. CO., Newark, N. J. 

they will work toward eliminating the peaks and 
valleys caused by the seasonal demand for radio 
equipm ent-in short they will do their part to
ward compl etely stabi li zi ng the indu stry and 
makin g 1926 the g reat est year radio has known ." 

Big Phonograph Companies 
Amalgamate in Japan 

Will Manufacture Radio Sets in Addition to 
Regular Lines Under the Name of the U nited 
States Phonograph Co. 

News comes from Japan of the consolid~tion 
of th e Nipponophone Phonograph Co., of which 
J. R. Geary is president, and the Tokyo Phono
g raph Co., main offices of both compa nies bein g 
located in Tokyo. The co nsolidated companies 
will hereafter be known as the United Phono
graph Co., wi th a combined capitalization of 
approximately $2,300,000, fully paid up. It is 
underst ood that in addition to phonographs and 
records the new company will manufacture rad io 
se ts to meet the increased demand for this pro
duct In J apan. 

Mr. Gea ry, president of the Nipponophone Co., 
durin g his recent visit to the United States , 
when he was a vi si tor to The World sanc
tum looked into the radio field very thorough
ly. 'Mr. Geary is an Ame ri ca n who for many 
years has made his home in Japa n, where h e 
ha s built up a very important position in the 
manufacturing world. 

Atwater Kent Bulletin of 
Window Display Hints 

Window di splays of a specific mid-Winter 
appeal are interestingly treated in a re
ce nt bulletin issued by th e Atwater K ent Mfg. 
Co., of Philadelphia, Pa., manufacturer of At
water Kent receiving se ts and radio speakers. 
Thi s bulletin is entitled "The armcha ir season 
is here." The importa nce of featurin g an At· 
water K ent radio set durin g the grea t indoor 
season is pointed out. A window di splay sug
gestion alon g these lines is presented, together 
with illu stration s and d esc riptions of som e at
tractive new di splay cards that have been p ro
du ced. Many valuable suggestions regarding 
window dispiays are given. 

Justin Bros. in New Store 
CrcERO, ILL., J anuary 6.-Justin Bros. Musi c 

House has moved to its new home at 5205-07 
W es t Twenty- fifth street. The opening day cere
monies were observed with appropriate en ter
tainment features, a nd souvenirs were dis
tribut ed to those in at t endance. The new es tab
lishment cost $80,000 in construction and out
fi ttin g costs. 

The Rhoades Music Co. has moved it s entire 
s tock to Fort Dodge, Ia., from the store at 
Leon, la., wh ich it ha s occupied for some tim e 
pas t . 

Philpitt Plans Expansion 

Ernest S. Philpitt, Victor dealer, who operates 
six s tores in Miami, Tampa and St. P etersburg 
and other cities in Florida, was a recent vi sito r 
to New Yark and he expressed g rea t optimism 
over the prospects of business for th e new year. 
H e s tat ed that he intends to expand his busi
ness and looks forward to havi ng eleven stores 
before the end of the year. 

G. Westcott Opens Store 
SAULT STE. MARIE, MrcH., January 6.-/1. new 

music store was recentl y opened at 521 Ashmun 
street here by Geo rge W estcott , one of the b est 
known musical edu cators in the ci ty. A com
ple te line of musical in strument s is ca rri ed in 
stock and pla ns are bein g made for an ex tensive 
sales cam paign. 
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DIO 

'( What kind of Company,makes it?" 

EVERYDAY, as the public gets wiser, 
do yo u not hear fewer and fewer cus

tomers ask, " What's the price of that 
radio ?" and more and more customers 
ask," What kind of company makes it? " 

If yo u are an Atwater Kent dea ler, 
fi gurin g w here you stand at the begin
ning of this New Year, are you no t firme r 
than ever in your convic tion that the 
stability of yo ur manufacturer is no 
m ean asset? 

* * * * * * 
The A twater Kent dealer knows: 

1 T ' H AT behind the compa ny with th e strongest 
fi na nc ial reso u rces of any ind e pe nd e n t r adi o 
manufac turer stands th e pe rsonal res po nsibility 
o f a ma n w ho fo r t we nty-five years has jealously 
gua rd ed the quali ty of eve ry p rod uct that bea rs 
his name. 

2 THAT we have bui.lt th e larges t rad io factory 
in the world a nd are puttin g o n a large addition 
this w inter,* because w e are thinkin g of tomor
row's ma rket as well as today ' s. 

3 THAT the merc hant is bac ked hy a policy that 
safeguards hi s profi t, and is not tempted to t h row 
hi s money away o n job lots. 

4 T H AT he is ha ndling th e R adio w hich req uires 
minimum se rvice a nd is th erefore in sured aga inst 
needl ess worry a nd ex pe nse. 

5 THAT Atwater K ent ow ne rs are sati sfied with 
th ei r rece iving sets and radio speakers and are 
always boost in g them in makin g more sa les . 

*This add itton cove rs •}J ,OOO sq uare fret. \\'hen it is cornpleled-probably 
in Ap ri l - we s ha ll ha\' e a fi fteen ac re fac tory. Vt/ e a re al so usi ng ou r old 
G erma ntown pl ant, w hic h (·on· rs two ac res . 

.. 

6 THAT Atwater K ent is the make the greatest 
number of people intend to buy-or buy next, 
if they already have unsat isfactory sets. (Four 
sur veys prove th is.) 

7 THAT th e A twater K ent sales campaign is sup
ported by an unparall eled adverti si ng campaign, 
reach ing, in magaz in es and newspapers and on 
billboa rds, into every corner o f the U nited States 
and Canada. 

8 THAT the new series o f concerts by the At
water K ent R adio Artists - the world's best 
spec ial ly benefi t the Atwater K ent merchant, in 
in c reased sales . 

* * * * * * 
Nineteen Twenty-five was a wonderful 
Atwater K ent year. We wish to thank 
every one of yo u who helped to make it so. 

And please keep in mind that more 
than ever th ey' ll be asking " What kind 
of company makes it? " in 1926. 
H ear the A twater Kent Hadio Art:sts eve ry Sunda y evening 
at 9:15 o'cloc k ( Eastern Standard Tim e) through stations-

WEAF • . . •• NN u York WFI I . .. Plii!adelpliia 
WJAR • • • . Pro'Vidence woo \ altemating 
WEEJ • , ••..• Boston W CA E. • • Pittsburgh 
W CA P • ••• l f'asliington W G R ••. . .. • Bujfa!o 
WSAI • • • • Ci11ci111wti woe ..... Da'Venport 
wcco . . Mi1111.-St . Paul WTA G ••• . . lVorcester 
WEA R . . . . (:/e'Veland KSD ••...• St. Louil 
WLI B . .. . . • Chicago WWJ .•• ••• • D etroit 

Snlll )~ 1 i1'1ustrated booMe.t if A Vi:vattr K ent Radio 

AT W\T ER KENT M ANU FAC TURJNG CO MPA NY 
h. A twater K ent , Prr sident 

A'1 ssAHI C K oN A l ' E'.'i'l' E P HIL A DELPHIA , PENNSY LVA NIA 

M odel L, ~17 

Pr ictJ dightf) h igh~r 
fr om th11 Rociit1 w nt, 

and in Canada 

Mode! 20 Com pact , 8o 
Radio Speaker 
Model H, i u 
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Bringing Back the Backslidirig Customer 
How a Live Dallas Firm Brought Back Into the Fold a Number of 
Customers. Who Apparently Had Taken Their Patronage Elsewhere 

What becomes of th e customers of yester
year? Patrons who paid their bills, voiced no 
dissa ti sfac ti on with merchandise or service, yet 
all the same quietl y fa ded out of th e pict ure. 

This was the questio n that came to the mind 
of Hix Smith, advertising director of Werth 
W imberly, Inc., Dallas, Tex., as he glance d 
over the books of the firm one day. '-'There 
must be some way of ge ttin g these, or a t leas t 
a portion of them, back into the fold," he re
fl ec ted. "I tackled the hardest proposition first
the lo ng inactive accounts. I selected 250 names 
of ex-patrons, re spon sible, prompt payers, who 
had purchased nothin g from us for a period of 
two years. I spent considerable th ought in the 
prepa ration of a le tt e r, which I tried to make as 
personal as poss ible. T his letter, with the name 
carefull y fill ed in, was sent to this list of 250 
ex-customers: 

Dear Mr. Kennedy :- Do you know why a tramp car
ries his belongings in a bundle on a stick I !T's B ECAUSE 

HE' s LosT His GRIP. 
When a patron has been a good customer of ours fo r a 

long tim e and, wit hout kn own cause to us, stops giving 
us his business, we wonder if we arc LoSING OuR GRIP. 

Your face used to be more familiar to us than the folks 
in the fam ily a lbum. We miss your business, and we miss 
your personality, and we want to register a protest ri ght 
here about your passing us up. Come in and let us take 
care of your needs. vVe need your business and your 
mor al support. Yours truly, 

"This letter brought some ex-customers 
a round, most of th em to say that there ha d been 
no real intenti on to s light us, so about a month 
later we sent to those s till outside the fold a 
second reminde r: 

Dear Mr. Kennedy:- W e wrote a number of our friends 
last month about losing our grip. The r esponse beats 
anything we've seen since skirts went up. 

The only thing tha t has kept us from being absolutely 
happy is the fac t tha t there are a few who have not been 
in. 

Now, we're so encouraged that we arc writing you 
another letter. We are prepared to give you real mer
chandise and personal service. Come to see us. 

Yours very truly, 
11 Your name is still on our active ledger." 

"On consulting our books a week or so after 
se ndin g out th e second letter we were grat ified 
to obse rve that sixty of these long-vacant ac-

By W . B. Stoddard 

co unt s had been reopened, so afte r an interval 
of two months we fir ed another b roadsi de at 
those s till impervio us to our pleadin g: 

Dea r Mr. K ennedy:-We once knew a girl who loved 
a bass, but she married the tenor-because he was higher 
toned. 

You used to be a real good customer of this shop, and 

Every dealer, if he will go 
over his books, will find that 
many of his customers have 
not made purchases for 
months. Is the patronage of 
these people Jost? Can the 
dealer regain their confidence 
so that they will again become 
active .patrons? The methods 
used by Hix Smith, described 
in the accompanying article, 
prove that the dealer can re
gain Jost trade at compara
tively little expense. 

we wonder if you have gone elsewhere because we arc 
not so high to ned. 

vVe'll admit we're a bit old fashioned and don't roll 
ou r hose, but, hon estly, we have the best showing of 
merchandise obtainab le . . We want you to come in and re-
open your account. Yours sincerely, 

"This st raight forward talk brought the bes t 
results of a ll, a nd after the third letter had a 
chance to reach the recipi ents they began to 
dr ift in almost eve ry day, many of them with a 
copy of one of our letters in th eir hands, saying 
the combination of 'sense and nonsense' simply 
stuck in their minds and brought them back. 

"The practical results of this lette r campaign 
showed 108 out of 250 so-called 'dead' accounts 
opened and ac tive again-which I th ink any 
merchant w ho has tried to revive a corpse will 
say is a pret ty hi gh percentage." 

The card index kept by thi s firm is a very 

HARDWARE 
for 

RADIO and PHONOGRAPH CABINETS 
LID SUPPORTS BULLET CATCHES 

CATCHES STOP HINGES 

CONTINUOUS HINGES INVISIBLE HINGES 

NEEDLE CUPS 

WEBER-KNAPP CO. 
JAMESTOWN, N. Y. 

compact and efficient one. On white cards are 
listed all the dead accounts (i. e., thos e who had 
not purchased in two· years or over); on pink 
cards is a lis t of regular accounts in good stand
ing; while on blue cards is a list of prospects. 

One of the most valuable points is the man
ner in whi ch this li st is secured. "The daily 
newspaper is the bes t means of securing a lis t 
of prospects most likely to become purchasers," 
he said. " I r ead the papers each day with this 
in mind. When I not e that a new family has 
moved to the city-and in a town of this size a 
person has to be influential in order to have his 
arrival chronicled-I immediately list' them as 
a prospect, and ge t out a personal letter. When 
I see persons commended for activity in any 
line of endeavor-social, religious, civic, politi
cal-I know their trade is worth securing and 
they get a letter. When any accounts such as 
these are added to a store they become a r eal 
a sset. M eanwhile, the regular customer, the back 
bone of the s tore, is never neglected. Letters 
are written at regular intervals, never more than 
s ixty days elapsing betwee n communications 
These letters are specific, and call a ttent io n to 
new merchandise in which we think they wi ll bt: 
interested. At any rate they know that we are 
t hinking about them all the time, and that in 
itself gains their good will." 

Phil Baker, Broadway Star, 
Recording for Columbia 

"Bad Boy F rom a Good Family" Makes His 
F irst Columbia Records 

Phil Bake r, the "Bad Boy From a Good Fam
ily," who is featured in the cur re t "Artis t s a nd 
Models" revue on Broadway, has joined the ros
ter of Columbia recording artists and his fi rst 
r eleases, "Ann in Her Little Sedan" and "Butter 
and Egg Man From the West," are scheduled 
for release this month. Although it was as a 
master performer on the accordion that Phil 
Baker first won fame, he is now regarded 
more as a comedian, with his own special brand 
of "wise cracks." The Columbia recordin gs by 
Mr. Baker show the artist's versatility, for he 
sings, plays the accordion and di scourses to hi s 
audience in his own inimitable manner. 

National Referendum on 
Resale Price Legislation 

WASHINGTON, D. c., January 5.-The attitude of 
1,400 business organizations throughout the 
country on the ques tion of resale price legis la
t ion is being polled by the Chamber of Com
m erce of the United States in a referendum sub
m itted to its membership. The result of this 
nat ion-wide referendum, which will be concluded 
in forty-five days, will determine the Chamber's 
policy toward the whole question of the main
tenance of resale prices. 

Large Landay Sales 
Landay Bros., I nc., with headquarters in N ew 

York, closed a very satisfactory trade in the 
various s to res which they operate. An idea of 
the ge neral tren d of the business of this co n
ce rn may be es timate d from the reports for 
Novemb er, wh ich s howed a n increase of 77.6 
per cent in g ross sale s of all their s tores over 
November, 1924. The sales fo r that month were 
$453,308, agai nst $255,232 for the same month 
a year ago, an increase of $198,078. 

.. 
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INDUSTRIALIST 
Pioneer Radio Builder 
At a time when products of his manufacturing 
genius were already known to millions, Powel 
Crosley, Jr., boldly diverted his energies to the 
development of radio reception, then scarcely 
known beyond the laboratory walls. 

Pioneering both in engineering trends and manu
facturing practices, Mr. Crosley has been a vital 
factor in making radio and broadcasting as much 
a part of American life as motion pictures and 
the motor car. 

······· 

There is scarcely a milestone in the development 
of popular radio on which hi s shadow has not 
been the first to fall. And his announcement of 
December 26th concerned a milestone that 
dwarfed all others in its importance-four en
tirely new radio receiving sets: 

The Crosley 4-29 ( 4-tube) .... 
The Crosley 5-38 ( 5-tube) . . . . 
The Crosley R. F. L.-60 ( 5-tube) 
The Crosley R. F. L.-75 ( 5-tube ) 

$29.00 
38.00 
60.00 
75 .00 

These are 11ow bei11g demonstrated b.)I Crosley 
dealers a11d will be completely descnbed in a 

fortlv-co min.g issue 

I 
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Survey to Secure Vital Data From Radio 
Owners Launched by Neufeldt & Kuhnke 

Radio Fans A re Requested t o Answer Fifty Questions Which Will Give F irm I mportant Informa
t ion-Work of ,the Campaign Being Handled by Churchill-Hall, Inc., Advertising Agency 

· N eufeldt & Kuhnke, makers of the well-known 
N. &. K. reproduc ers, are making a survey to 
ge t first-hand information from radio users. 
This survey is bei ng conducted by means of 
personal interviews whi ch follow a question
na ire carefully lai d out and tes ted. There are 
approximate ly fifty ques tions in all which 
trained interviewers are personally asking own
ers of radio equipment. 

The method of approach in this survey is of 
pa rti cular interest because of the large number 
of radio surveys to-day which are bein g con
ducted among the trade and because of an al
most equal number of questionnaires which are 
being sent by mail to a selected li s t of use rs . 
In using the personal interview the results of 
the N. & K. survey are certain to be as rep
resentative and as unbiased as it is poss ible to 
sec ure. 

An intensive s tudy following the questionnaire 
above mentioned is bein g made in the N ew 
York metropolitan district, and the work will be 
s hortly extended to other sections of the coun
try. It is the purpose of th e questionnaire to 
reflect as clearly as poss ible th e experi ence of 
th e radio use rs in connec tion with the type of 
equipment used, the make of se ts, tubes, loud 
speakers, head phones, units, etc ., and the s ize 
of batteries, frequency of charging, etc. In
formation will al so be secured a to the mem
ber or members of the family who use the 
set most, who buy the equipment, and who are 
most interested in radio. Detailed information 
is secured concerning th e experie nce with loud 
speakers and minute comparisons a re secur ed 
between various types a nd makes of th ese re
producers. 

The thoroughness with which thi s work is be
ing done may be judged by the fact that two 
inte rviews are secured with each individual ap
proached. The first interview covers the point s 
of general experie nce and preference , at which 
time the interviewer leaves an N. & K. Speaker 
to be tried out. The second interview, oc
curring from one to several days later, secure s 
the detailed comparison and other pertinent in
formation. 

The work on this survey is being handled by 

Churchill -Hall, Inc., advertis in g age nts for N. 
& K. Some of the field work is bei ng don e by 
members of a class in advertising research at 
Co lu mbia University. This class is direct ed by 
E. C. Norris, who is manager of the research 
depar tm ent of Churchill-Hall, Inc. Incidentally, 
work of thi s type affords the students in such 
a course a rea l opportunity to see how actual 
problems of this sort are handled by a manu
facturer and his advertising organization. ]. B. 
Price, sales and advertising manager of the N. 
& K . organization, addresses the class from time 
to. time in connec tion with the progress of this 
work and in order to acquaint them first -hand 
with the manufacturer 's viewpoint on their en
tire line of products. 

Res ults of this survey are be ing received at 
the present time and will cont inue to come i.n 
for som e weeks. It is, of course, the purpose 
of the N. & K. organization to prepare the 
findin gs in such form as to be of the greatest 
help to th eir jobbers and dealers. 

\Verrenrath Scores Big 
at Atlanta Radio Show 

Atwater Kent Sends Gr eat A rtist F rom N ew 
York a t Request of M r. Hopkins and O thers 

The premier attraction of the Atlanta, Ga. , 
R adio Show was the inspiring concert give n by 
Rei nald W errenrath, the disti nguished Ameri
ca n baritone, on Thursday, December 10, at 8 :30 
p. m . W . D. V . Hopkins, president of the Hop
kin s Equipment Co., of Atlanta, local di stribu
tor of th e Atwater Kent radio, interested Mr. 
K ent, president of the Atwater Kent Mfg. Co., 
of Philadelphia, in the Atlanta show to the ex
tent that Mr. K ent made special arrangements 
to have thi s renowned artist appear. 

Mr. Werrenrath, with Herbert Carrick, his 
piano accompanist, were met at the railroad 
station up on their a rrival from New York by 
a special commi tt ee from the headquarters of 
the Atlanta Radio and Electrical Exposition. 

The news that W errenrath was to give a 
recital in th e Assembly H all travel ed like wild-

Have You A Genola • 
ID Your Store? 

It's a great Ii ttl e money maker-a child's phonograph 
that pl ays all fl at records up to 10-inch size wi th the 
clear reprodu ction of a large machine. It is bright 
and appealing in app~arance and makes a hit wi th both 
parents and children. 

The Genola stands but 7Yz inches h igh. Then there 
is The Baby Cabinet, stand ing 17 inches h igh and 
which is a delightful piece of nursery furn iture as well 
as a splend id l ittle talking machine. 

Order Sample• Today 

THE GENERAL PHONOGRAPH MANUFACTURING CO. 
Elyria, Oh lo. 

fire and th e ha ll was cro wd ed lo ng before the 
conce rt bega n. An in teres tin g feature that Mr. 
W errenrath introduced was his personal and 
colorful desc ription of the se lec tions he wou ld 
s ing and a few words about each compose r. 

To give to th e vast radio audience the oppor
tunity to again hear W errenrat h, his rec ital 
was broadcas t by Atwate r Kent throu gh the 
well-known Atlanta Station WSB. This is on e 
of th e many special re citals, given by distin
gui s hed a rt ists of th e co nce rt and opera s ta ges, 
arra nge d a nd broadcas t by Atwater K ent, in ad
dition to th e weekl y Atwater K ent Sunday eve
ning concerts. Other special recitals by these 
emi nent artists have been arranged and broad
cas t by Atwater K ent in Montreal Portland 
Los An ge les, San Francisco, Seattle ~nd Dallas'. 

Inadequate Turnover Cause 
of Business Deterioration 

] . H. T regoe, E xecutive M anager of the National 
Association of Credit Men, Discusses the 
Vital Top ic of " Slipping" Business 

Commentin g on a number of old business con
ce rn s th at have dri ed up or liquidated recent ly, 
J. H. Tregoe, executive manager of the National 
Association of Credit Men, said to-day that dete
rioration in business ent erpri ses result s from th e 
vio lation of eco nomi c laws that business men so 
hab itually di s regard. 

." Every now and th en we are surprised by the 
fai lure of some co ncern which has gone along 
for years with appare nt success. There was no 
apprehe ns ion of its deterioration," Mr. Tregoe 
observed. "The questi on arises, jus t when did 
the deterioration begin? There must have been 
some period in the life of the enterprise w hen 
success became impossible and there was noth
ing ahead eventually but collapse. 

"Deterioration in a business enterprise re sults 
just as in th e human body, from violation of 
natural laws. Business, as I have frequently 
pointed out, is not automatic. It is a human 
instrument a nd is subject to human control. 
The laws of suc cess in business are very simple 
but difficult to put into execution. All too fre
quently the difficulty of observin g hem is over
looked because of their very simplicity. 

"W ithout adequate profits a business can not 
survive, and every rule that applies to the mak
ing of profit s must be obeyed or el se deteriora
tion results. A proper turnover of merchandi se 
and recei vables co nstitutes the principal hinge 
on whi ch profits swing. N 9 matter how repu
table a conce rn may be, if these features are not 
as th ey should be, then the basis of success is 
impaired a nd th ere may come deterioration that 
may caus e th e whole s tructure to collapse. 

"Credit scrutiny is too often directed upon 
the new order for goods rather than upon the 
circumstances whi ch, after all, are the guarantee 
of its safety. Close scrutiny alone will reveal 
wh ether o r not the rule s of profit-making are 
bein g lived up to, whether there is soundness 
or deterioration in the busi ness. It is possible in 
most concerns to pr\!vent entire collapse by 
discover in g a nd arresting deterioration before it 
has proceeded to an irreparable stage. 

" If we remain alert and develop a skill that 
ca n detec t when th e rosi ne ss o f an enterprise is 
o nl y the hect ic flu sh that is the sign of an un 
so und consti tuti on, we need not fea r deteriora
tion ." 

Discuss Capper-Kelly Bill 
"An annual burden of more than $150,000,000 

ha s been imposed upon the American people by 
the Supreme Court's interpretation of the laws 
govern ing di stribut io n of trade-marked mer
chandise," said W . H. Crichton Clarke, attorney 
for the Am erican Fair Trade L eague, in a state 
m ent iss ued rece ntly, "and this great burden will 
be removed by the enactment of the Capper
Kelly bill, introdu ced at the opening of Con
gress." 

,, 

.. 

• 



The Talking Machine World, New York, ]a1111ary 15, 1926 

A New Catalog of Good Luck Products including 
Repair Parts, Main Springs, Motors, ·rone Arms and 
Sound Boxes, etc. The most complete parts catalog 
ever issued. Illustrated, indexed and uniquely arrang
ed in a new simplified form making a handy reference 
book and guide for the Dealer and Repairman. 

Don't miss it.-S end for y our copy now. 

Superior Phono - Parts 
Offices: 799 BROADWAY, NEW YORK 

Operating a factory devoted exclusively to the manufacture 
of talking machine Repair Parts- everything old and new. 

FACTO RY : Newark, N. J. 

Co. 
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The Smallest REAL 
Phonograph Made 

Comes Ready .. to-Play
nothing to attach or remove 

Plays Standard Records 

Size: 5" x 6" x 7Y2" 

Here is a splendid phonograph 
for those among your customers 
who do not care to spend more 
than $15 for a portable. 

~ 

Regal has a fine tone quality, 
plenty of volume, and is sturdily 
constructed throughout. It is a 
dandy phonograph- good to 
look at and good to hear. 

Send Your Sample Order NOW 

Kompact with its full tone quality and volume 
equal to that of any of the large size portables on 
the market, attractive appearance, and low retail 
price, represents a wonderful sales item of irresisti
ble appeal both as a phonograph and a novelty. 

$12.50 
retail! 

$15.oo 
retail! 



I • 

Now~ the new DeLuxe Model PAL 
-smarter in appearance
more beautifully finished in 
sharkskin fabrikoid, with an 
embossed cover-but in
wardly the same PAL whose 
superior tone quality has 
made it the biggest portable 
in the field. 

The new De Luxe PAL, in 
smart seal-brown fabrikoid, 
is available now. 

The T alking Machine World, New York , January 15, 1926 

De Luxe 

In · smart colors.-.-and 
with 7 points of Superiority 

'25!'-!! 
retail/ 

• 

Colors Available in 
February 
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CAPITALIZE YOUR OPPORTUNITY 
Mr. Victor Dealer 

Nothing in life is perfect, therefore we are obliged to pass judgment by com
parison . Net results are conclusive and when measuring an industry or a 
merchant's success, the ave rage net results over a period of time constitute a 
fair and dependable basis of analysis. 

With comparatively few setbacks over a period of twenty yea rs , Victor 
Dealers have occupied an unusual position , made money, and the net results 
have been satisfactory. Recently Victor dealers have, by comparison , fou nd the 
pathway not so smooth . This called for renewed energy, revived sa lesmanship, 
and a new product. 

Th e Victor Company have, in the Orthophonic line of Victrolas, both reg
ular and combination, given every Victor Dealer probably the greatest oppor
tunity of his career. It is not that we lack opportunities, but generally that we 
fail to recognize them or, more seriously, that we neglect them. The Victor 
Dealer's opportunities at this time carry with them the responsibility to measure 
up to a standard that will fit him to represent properly a line of Victor in tru
ments ranging in price from $15.00 to $1000.00. 

Victor Dealers can only capitalize their opportunities by acquiring the 
knowledge themselves or by employing others with tl)e necessary training to 
understand and service th e Orthophonic Victrolas combined with radio. We 
believe the V ictor factory \vill give every reasonable opportunity to their dis
tri butors and dealers to acquire this knowledge, but the Victor Company is 
entitled to receive prompt evidence of co-operation to that end . 

Sales of pianos ranging from $500 to $3500 each are not considered unusual 
but general, but they are only made possible· by the employment of salesmanship 
combining knowledge and training. So Jet's stop for a moment, Mr. Victor 
Dealer, and consider whether the new Victor product coming through the fac 
tory this month will find us prepared and competent to fulfill our obligations to 
the Victor factory. Realizing our own obligation as a Victor Distributor, w 
have assembled a trained organi zation, competent to handle the new Victor 
product and with a knowledge that we will gladly impart to our Victor Dealers . 

T he new V ictor product can and wi ll be sold by 
dealers competent to do so. Capitalize your oppor
tunity, Mr. Victor Dealer, by preparing yourself in a 
manner that will not invite into the field others who 
would be glad to have your opportun ity. Victor serv
ice hereafter \\·ill be a greater factor among Distribu
tors and Dealers, and particularly on the part of Victor 
Dealers in connection with retail sales. 

'vVe welcome the opportunity to fulfill our obligation 
to our Victor Dealers by helping them in becoming 
prepared to give proper service. 
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Report on Radio Reception 
Gives Interesting Facts 

Atmospheric Conditions Best in February-In
vestigation Shows T hat Set Gets Better R e
sults at Distance From Stations 

WASH INGTON, D. C., January 7.- It has been 
verified from expe rim ents co ndu cted by th e Bu
reau of Standards th a t li st eners-i n o n the radio 
livin g close to a broadcasti ng s tation do not 
hear as w ell as th ose livin g a greater distance 
away. For the pas t year th e Bureau has con
ducted its inves ti gati on us in g the s ignals of 
stati on KDKA at Pittsburgh for its resea rch 
work. The report of the tests shows that there 
are points lying b etwee n 100 and 200 miles from 
the s tation at which the s ignals are less reliable 
than at a greater di s tan ce. 

Other interest ing facts concerning th e t es ts 
gained through the study mad e, whi ch included 
8,500 reports made by 101 observers, betw ee n 
Au gus t l, 1922, and Au gust 1, 1923, are: 

1-The worst atmos pheri cs were found to oc
cur in June and the bes t in February, with th e 
next best months in th e foll owin g order: March, 
January, November, D ecemb er, May, O ctober, 
April, August, July and Sep tember. 

2-The worst fadin g was encountered in Oc
tober and the least in F ebrua ry, with the fading 
increasing in the following order : April, Jul y, 
March, June, J a nuary, May, Novemher, D ecem
b er, August, September. 

3-That other broadcas tin g s tations form the 
greatest obs tacle s to reception, with atmos
pherics, fadin g and other phenomena foll owin g 
in that order. 

4-That interferen ce from oth er receiving sets 
is worst in April and sca rcely noticeabl e in 
July. 

The best month of the year for the broadcast 
listener is F ebruary, althou gh on occasions in 
other months reception was generally better 
than at certain times in the winter months. 

The tes t s on whi ch th e da ta are based form 
th e most extensive stunt in broadcas t s ig nal s 
ye t attempted in any part of the world. Ob
se rvers w ere s tation ed at di s ta nces up to 450 
miles from the KDKA transmitter and reports 
were made that included prac ti ca ll y eve ry phase 
of the signal as it was rece ived. During th e 
tes ts KDKA operated with a n avera ge of one 
kilowatt in it s antennae and on wave len gth s of 
first 360 and then 316 m etei-s. 

In commenting on th e ph enom ena, wh ich 
were noted betwee n 100 and 200 mil es fi;.om th e 
transmitter, wh er.e at certain points recep tion 
was found to be unusually unrelia ble, the reports 
s tate that fact s indicating thi s theory were no
ticed in preliminary tests made on both KDKA 
a nd on WLB, the station operated by the Uni
versity of Minnesota on 485 m ete rs. 

Unique Ads. Get Across 
Message of Orthophonic 

Tn introducin g the Orthophonic Vi ctrola, 
H ickey 's Lyceum Music Store, Ithaca, N. Y., 
was not content to use the usua l type of an
nouncement but secured th e endorsement of th e 
leadin g musicians and mus ical educators of the 
city and incorporated these endorsements with 
th e photog raphs of th e celebrities in a full-pa ge 
newspaper advertisement. An illustration and 
desc ription of the new ins trument occupied a 
prominent position in the ad, which was un
usually effective. 

J. Marvin With Columbia 

Johnny Marvin, th e "Ukul ele Ace," known to 
vaudeville audien ces over the country a s a mem
ber of the team o f Sargent and Marv in, has con
tracted to record for Columbia reco rds. Hi s fir st 
recordings, which a re to be relea sed shortly, are 
"I Love My Baby" and "Down by the Wine
gar Woiks." 
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Radio Dealers : You can make a tidy extra profit on 
every sale of a radio outfit-or antenna equipment-by 
recommending Redi-Mast. A fast -selling, profitable 
radio accessory. 
W rite for descriptive literature and our dealer p ropo
sition. 

PRESSED META!- MFG. CO. Dept.T Waukesha, Wi s. 

Lektophone Corp. to Bring 
Suit on Cone Patents 

Based upon a d ecision reached in French 
courts con ce rnin g the use of cone loud speak
ers in phonograph reproduction, it is believed 
by Charles U . Rupp, secretary of the Lekto
phone Corp., that manufacturers who are pro
ducin g this type of loud speaker for use in radio 
are infringing on th e Hopkin s patents 1,271,527 
and 1,271,529. One suit on these patents is al
ready under way in the case of Lektophone 
Corp . v s. Sylo Lighting and Fixture Co. in th e 
Brookly n Federal Court. 

Hopkins who, it is said, was at one time 
connec ted with the firm of Pennie, Davis, Mar
vin & Edwards, well-known patent attorneys, 

has assigned hi s patents to th e L ektophon e 
Corp . . Li ce nses g ra nted und er these patents 
are announced to be held by th e following 
manufacturers: The Farrand Manufacturin g Co., 
R. F. Thompson Co., Stromberg-Carlso n Co., 
American Bosch Co., Pathe Phonograph and 
R adio Co rp. a nd th e Timmons R adio Procl11cts 
Corp. 

Los Angeles Firm Bankrupt 

A petition in bankruptcy was recently filed by 
the Hollywood Phonograph Record Co., Los 
Angeles, Cal., with liabilities of approximately 
$49,000 and assets of about $29,000. Unsecured 
claims are placed at $43,012.54 and a total of 
$5,611.60 in secured claims. 
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VERYBODY wants a Farrand 
Speaker-the man buying a new re
ceiving set, the fan owning an old 
one. Everywhere Farrand Speakers 
are displacing and replacing other 
speakers. Everywhere Farrand 
dealers are cashing in on this ever
increasing, every-day demand. Are 
YOU listed among them? If not, 
get in touch with your distributor ,at 
once and begin reaping profits as 
you never have before. 

FARRAND M'F'G,CO.,Inc. 
Thompson Avenue, at Court Street 

LONG I SLAND CITY, NEW YORK 

JAN U ARY 15, 1926 
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Elimination of the Radio Trade Problems 
Growing Stability of Conditions in the Radio Field Minimizing 
Profit-Killing Factors Which Dealers Had to Face a Year Ago 

By Arthur W. Rhinow 

(Arthur \ V. Rhin ow, the w ri ter of this a rti cle, is well 
qualified to express hi s views o n this subj ect by virtue of 
his position as pub li city manager of the merchandising sec· 
tion of the Kolste r division of the F ederal T elegraph Co., 
and his many years' experie nce in the talking machi ne 
fie ld.- The Editor.) 

Estimates vary as to th e percentage of music 
dealers in this cou nt ry to-day h a ndling radio. 
One th ing, however, remains indi sputable. The 
percentage is high an d is continuously and rap
idly increasing. 

Like a vast was te s uddenl y di scovered to 
co ntain unto ld wealth, radio acq uire d its rudi
mentary deve lopment amid co nsiderable co n
fusion . Be it acknowled ge d, howeve r, as a 
s tepping stone to permanence and stability that 
radio ha s fo und a haven in the music stor e 
and shall probably be anchored there indefi
nitely. 

Figures do not lie when, in spite of the ap
parent tendency toward th e m usic dealer, we 
find what are known a s electrical a nd kindred 
houses doin g a g rowin g volume in dollars and 
ce nt s each year, particularly in the sale of re
ce iving sets. Significance is attached to the 
fact that it is the firml y established a nd 
reputable house that is sh ari ng in this reward. 
The so-called " fair-weather" dea ler is fast fad
ing from the picture and in hi s place is bei ng 
b uil t a solid fo undatio n to provide for health y 
expansion. 

Let us examine more closely thi s remarkable 
si tuat ion whereby, all rules to the contrary not
with standing, an ind ustry of imme nse magni
tude ac tuall y thrust s itself upon an orga ni za
tion of dea le rs and proceeds forthwith to revo
luti on ize it. If we can discover wh y the m usic 
dealer in parti cular has been made the chose n 
heir, perhaps we ca n visuali ze more clearly what 
the future h olds forth to him and to what 
ex tent h is effor ts will be rewa rded. 

Radio Supplies Defini te Need 
Radio receivi n g set s to-day a re recogni zed as 

bearing a gro win g semblance to th e musical in
~ trument. Quality of tone a nd fid e lit y to th e 
original rendition, both negligible factors two 
o r three seasons ago, a re out sta ndin g features 
in the current adver tisi n g of many manufac
turers. Appearance and simplicity of ope ration 
likewise demand se rious a tten tion now that 
wome n represent a la rge percen tage of radio 
buyers. In sofa r as fulfillin g a defin ite ne ed in 
the home is concerned, the music dealer find s 
in selling radio an exact parallel to th e ta lk
in g machine. He finds that with radio as with 
the talkin g machine he must awaken th e de si re 
for ente rtainm ent and in struction just as he has 

a lways do ne in th e past in promotion of sa les. 
Equipped both with the experience and facili

t ies so esse nt ia l, and usually possessing one of 
the most a ttrac tive stores in town with ample 
d ispl ay room a nd prope r surroundings, the 
mu sic deale r fi nds himself in a peculiar posi
ti o n to success full y merchandise radio. 

Well Equipped to Handle Radio 
Furth ermore, th e music dealer k nows from 

experie nce that n o matter how. attrac ti ve his 
s tore, if he is to be successful it is not enough 
mere ly tha t h e open th e door a nd expec t people 

From the standpoint of mer
chandising radio the talking 
machine dealer is in a better 
position than ever to profit by 
this branch of his business, 
according to Mr. Rhinow, of 
the Federal Tel. Co., who is 
in a position to speak with au
thority due to his long con
nection in the talking ma
chine and radio fields , and his 
wide knowledge of conditions 
in .retail trade circles. 

to wa lk in a nd buy of their own accord. He is 
a<;c us tom cd to sys tematic a nd intensive house
to-house ca nvass in g a nd radio mo reove r requires 
the be ll- rin gin g met h od of sa lesma nship. 

l ns ta lment sa les are not new to the music 
dea ler. On t he co ntrary, for yea rs he has made 
a direct bid for bus iness by appealing to the 
instalment purchaser. H e has every fac il ity 
for making co ll ect ion s, and in many ins tances 
has an establi sh ed co nnection whereby he can 
hypot heca te hi s in stalment paper. 

With radio, the r is k due to possible obsoles
ce nce is g rea ter t ha n with the talking machine, 
bu t if th e dea ler insists upon a substa ntial down 
payment and does no t permit the. contract to 
exte nd over to o long a peri od, he will find a 
wea lth of new business among radio prospects. 

The Problem of Service 
Se rvi ce. Thi s has been the big bu gaboo to 

th e prospective radi o dea ler. Granted, a n ovice 
ca nnot be expected to repair a receivi ng set, but 
neither co uld a novi ce be expected to repair a 
ta lkin g machine . R adio re qui res a certai n 
amount of se rvice. So doe s a clock need atte n-

tion occasionally, and the vacuum cleaner a new 
part once in a while. A competent radio me
chanic is a nec ess ity, but a good man is not diffi
cult to find and can very often pay his own way 
by makin g a nom inal charge for servicing receiv
ing se ts upon which th e guarantee has expired. 

People are beginning to recognize that radio 
reception has its limita tions a nd are not prone 
to be too critical if tau ght not to expect th e im
possible of their purchase. True, some dealers 
with un guarded enthusiasm lit erally have prom
ised the highly expectant purchaser the ea rth 
with a fence around it. Gradual ed uca tion along 
these lines supported by organized service on a 
practical basi s will eliminate this difficulty. 

Possibility of Further Stabilization 
Two things remain thus far una ccom pli shed 

for complete stabilization of th e radio in du stry. 
One is the elimination of the "gyp" who contin
ues to prosper in sp it e of the influence which the 
le g itimate dea ler has tried to bring to bea r upon 
the source of supply. The other is the elimina
tion of what is considered as the un fair practice ' 
of some manufacturers who "dump" excess mer
chandis e on the market throu gh large retail 
outlets to be sold a t less than the lis t prices. 

A lon g step in the right direction has been 
taken by some of the la rge r ma nu facture rs who 
maintain a valuable dealer franchi se, an d who 
grant dealers not only territoria l pro tection but 
various guarantees against chan ges in prices and 
models. • 

I n the meantime the music dealer is fast 
recognizing the opportunities whic h li e befo re 
him and w ill surely emerge a more important 
factor in his community as a res ult of hi s acqui
s ition of radio than ever be fore. 

Demonstrates the Panatrope 
LITTLE RocK, ARK., Jan. 7.-A large audience 

of music love rs attended the recent demo nstra
tio n o f th e B runswick Panatrope at th e Hotel 
Ma ri o n, und er the auspices of the Holl enber g 
Music Co., local Brunswick repres entative. ]. 
H . Bennett a nd M. C. Schoenly, of the St. Louis 
office of the Brunswick Co., were in charge of 
the demo ns tra tion. The faithfuln ess of the re
produ ction and th e volume control greatly im
pressed the li st en ers. 

--------
Sir H a rry Lauder, famou s Scotch comedian 

an d Victor a rt ist, recently gave a concert which 
was broadcast from severa l British stations. I t 
is unders tood tha t h e is receivin g $7,500 for a 
se ri es of three broa dcast recitals. 

ell cJVew Type of Tube 
VOL TRON TUBES 

AFTER long development we are placing 
/""\. on the market a 5-volt tube with a new 
filament that is efficient down to 3 Yz volts. 

pleased to send you a set of five tubes on your 
promise to either remit for same or return to 
us in five days after receipt. 

We want you to test these out and will be This offer is made only to responsible dealers. 

List Price $2.50 
THORNELL-MACLAREN ASSOCIATES ~ 

•· 
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OUT OF THE DARKNESS OF UNCERTAINTY 
APEX BRINGS ABSOLUTE ASSURANCE OF DEPENDABLE RADIO VALUES 

Apex reputation is a wide open book. 
The reliability-the efficiency-the merit 
of Apex Radio Receiving Sets is being 
demonstrated every day-day after day 
in thousands of homes and every day, 
every ~eek, every month records a mighty 
increase in demand. Apex has conclu
sively proven its value in every phase of 
operation and upon that proven value 
is based the preference and the selection 
of those thousands of radio buyers who 
want quality beyond question. 

No one feature of Apex Radio Receiving 
Sets has been perfected at the expense 

of some other feature. Step by step 
every feature has been brought to the 
finest degree of excellence and trans
formed into one marvelously sensitive 
instrument that supplies every element 
to be desired in radio receptivity, com
bined with rich beauty of appearance. 

The few exclusive Apex Dealer Fran
ch is es now available will prove of 
unusual value to dealers who realize the 

. importance of supplying their patrons 
with radio equipment of proven quality 
and established ;eputation. Complete 
particulars upon request. 

APEX ELECTRIC MFG. COMP ANY 
1410 W. 59th St. Dept. 117 CHICAGO 

Apex B a b y 
Grand Console 

Price $ 225 

Apex Utility 
R adio Table 

Price $75 

Prices Wes t of R ockie s, s li g htly hig her. 

Apex Entertaine r, Price $22.50 

Console Type, Price $27.50 Apex De Luxe Price $135. 

Cana di an prices a pproximately 40% hi g her. 
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Start the New Year Right on Collections 
Firmness Shown During the F ir st · Few Months Will Insure the 
Profits of Holiday Sales - Educate Customers to Pay When Due 

To al l intents and purposes the holiday bus i
ness of 1925 is a matter of past reco rd. So far 
as the talking machine trade was concerned, th e 
volume of business was controlled in no small 
measure by the ability of dealers to get suffi 
cient goods to meet d emands, and in the case 
of the better known radio receiving sets the 
same held good. So far as actual sales were 
conce rned, they have been made and closed and 
deale rs are now conce rnin g th emselves with 
maintaining a profitable volume of busi ness dur
ing the twelve months of th e new year. 

Although sales of th e closi1, g weeks of 1925 
are on the books, in a grea t majority of cases 
they will n o t be officially closed, so far as pay
ment is concerned, for some months to come, 
just how lon g dep endin g upon th e salesmanship 
o f the dealer, in the selec tion of customers of 
proper credit standing, a nd in th e maintenance 
of terms calculated to make the instalment 
paper an asset rather than a li abilit y. 

A ccoun ts That Cause Trou ble 
Credit men of wide experience tell us that 

the accounts that generally cause most troubl e 
from th e collection standpoint are those that 
a re opened durin g the seasons of holiday bu y in g 
when there exists a sp irit of open hand edn ess 
a nd ge nerosity that frequently leads individual s 
into making purchases that prove more o r less 
o f a burden as time goes on a nd the exciteme nt 
of Christmas-givi n g wears out. This has noth
ing whatever to do with the clai ms of bankers 
a nd others that under the in s talm e nt method of 
sellin g individuals are inclined to ove rbu y. It 
is s imply that hol iday buyers are more li ke ly 
to be swayed by the emotion of the m o ment 
rather than by cool calculation in the makin g of 
purchases and are inclined to cool off as the 
next year passes by and payments on Christmas 
purchases still remain to be made. 

Experiences of dealers themselves serve in a 
measure to b ear out thes e s tatements of credit 
men, an d more than on e retailer ha s found it of 
paramount importance to give jus t as mu ch at
tention to the collection of accou nts durin g the 
opening mo nth s of the n ew yea r as he g ives to 
the ways and means for developing and main
taining bu sin ess. 

How the D ealer Can Protect Himself 
Take th e case of the talking machine or radio 

for in s tan ce, which is brought into the hom e 
for Chri s tmas and provides welcome entertain
ment. The interest in th e new purchase is 
goi ng to la s t for a considerable period, and the 
re tail er who capitali zes that interest ge t s hi s 
payments promptly when du e during the first 
few months of the year an d works to cut dow n 
the balance even beyond the contract figure s , 
where possible, is sa feguarding himself agai nst 

the inroads that may be made by some new fad 
or interest. 

l t is a known fact that the heavier the equity 
held by th e purchase r in an article, whether a 
111usical instrum ent or somethi ng else, the easier 
it is to ma ke co ll ec ti ons on tim e, for as the 
eq uity increases, so increases in direct propor
tion the amount of money that will be lo s t by 
th e customer in the eve nt of repos session. Good 
co ll ecting o n holiday acco unts during the fir st 
kw months in sure s an owner's equity th at sim
plifi es materially the problem of the collection 
department. 

The ca reful watching of credits an d of pay
m ent s, a nd sharp co ll ecting genera ll y, should be 
the rul e of eve ry re tailer who seeks to do an 
instalment business on a successful and profit
able basis whether he handles his own paper or 
wh ether he t urns it over to a finance company. 
Durin g most of th e year the custome r who obli
gates himse lf to pay seve ral hundred dollars for 
an instrument doe s so without a ny other emo
ti o n than that whi ch develops a round the desire 
to possess the in st rum ent. He does not offer 
some of the probl ems prese nt ed by the holiday 
buyer but should be the subj ect of ca reful watch
ing re ga rdin g collection s, nevertheless , for 
every payment a ll owed to lag m ea ns that much 
t rouble added to th e wo rk o f col lecti ng. 

Insist on Prompt Paym ent 

J\ n old hand in th e instalment b.usin ess empha
s izes particularly the necess ity of ins istin g on 
prompt payment of in s ta lment mo neys du e in 
J anuary and February, basin g hi s co nt ention on 
the fact that man y of th e larger department and 
spec ialt y s tor es in t he metrop olitan d ist ricts 
who make a featur e of charge a cco unt s see k to 
sti 1nulatc holiday bu yi ng by announcing that 
Christmas purchases will not appear on bill s till 
February 1. It is an easy thing to bu y with th e 
idea of pa y in g at a dat e five or six weeks off, 
but when the se acc umulated bill s come in, the 
cus tom er for the moment is likely to be snowed 
under. The 111crchant who ge ts there fir s t a nd 
get s hi s money is go in g to foresta ll troubl e for 
the balance of the year. 

i\Iethods of co llecting in,;ta ltnent acco unt s, 
that is, meth ods that real ly work success full y, 
arc num erou s a nd varied, and it is pi·obable that 
a g reat majorit y of retailers with any ex peri 
~nce have adop ted so m e sys tem that i best ca l
cul ated to meet the reqtiirem ent s of the bus iness 
in their own particular loca li ties. 

Good coll ect in g, however, ca nnot depend upon 
the seasons entire ly. vVhil e it must be pursued 
in the ea rl y mont hs of the yea r, when the ba l

. ance of Christmas fu nd s are a\·ai labl e and when 
bonus money s till exis ts , it is just as essential 
to follow up accounts ca refu ll y durin g the mid-

A R eve lation In Sound R eproduction 

There is only one • .:roN£ and it stands for the 
h ighest quality of workmanship, design and tone repro
duction. 

WARNING 
==_,·A•TONE patents have been granted. Any in

fringement w ill be prosecuted to the full extent of the 
law. 

UNIQUE REPRODUCTION 
32 Union Square, N. Y. 

co. 

die and end of the year, and particularly wh en 
Summer brings the vacat ion season and th e 
de sire to divert available funds into channels of 
immediate pleasure. By working hard durin g 
th e first few months of the year building up the 
owner's equity and keeping accounts fuHy paid, 
the retailer enters the Summer with the margin 
of safety strongly on his side. 

A Costly Error 
One outstanding error on the part of many 

dealers who handle ins talment business is th e 
inclination to consider the sale closed at th e 
moment the contract is signed and the in stru
ment delivered, for, even in these enlightened 
days, there are some who consider the fulfil 
m en t of the contract obli gation as secondary 
and a matter of routine. If all retai lers doin g 
business on an instalment basis would realize 
definitely that the sale is not finished until th e 
last payment on the contract has been m et and 
the account closed, there would be far greater 
effort put into prompt collecting in order to 
have the sale present that return upon whi ch 
the dealer bases his calculations for busin es~ 

progress an d success. 

Federal Radio Parts Line 
Catalog Is Sent to Trade 

BUFFALO, N . Y., January 6.-The Federal Radio 
Co rp. recently announced a r edu ctio n in the price 
of its line of radio parts, made possible by co n
tinued quantity production. The Federa l line, 
which is most complete, is st rictly a quality lin e 
and has behind it twenty-five yea rs' ex peri ence 
in th e engi nee rin g a nd manufacture of sound
transmission equipm ent. An att rac tive catalo g, 
illu tratin g and descri bin g the Federal part s 
line, ha s been di s tributed to the trade. 

Dealers Show Panatrope 

WtCHITA, KAN., Jan. 6.- The Brunswick Pa11a 

trope was demonstrated at th e Broadview Hotel 
here recently by a representative of th e Brun s
wick Co., with the concert bein g given under the 
auspices of the P. R. Schul Music Co., and the 
J. 0. Adams Music Co., local Brunswick rep
rese ntatives. The concert made a deep im
press ion on the large audience because of the 
fidelity of the reproduction. 

Wins Crosley Pedigreed Pup 
CmcrNNATI, 0., January 6.-A pedigreed pup was 

awarded Otto Glaeser, Jr., of San Antonio, Tex., 
by the Crosley Radio Corp. as the first prize 
for a letter on radio reception on a one-tube 
set during the month of September. Youn g 
Glaeser swore, upon hi s Boy Scout oath, that, 
within one hour on a one-tube rege ne rative 
receiving set, he tuned in forty-two stations. 

Pete Dale at Moulin Rouge 

P ete Dale, popular Harmon y record arti s t, is 
winning a hos t of new fri end s and followers by 
his sterling performances with hi s seve n
s tringed ukulele at the Moulin Rouge, Broad
way, N ew York, where he appears nightly. 

Record Corp. Char ter ed . 
The Coula Panhellion R ecords Corp., New 

York, was recently incorporated at Albany with 
a capi tal stock of 100 shares of common stock 
of no par value. The incorporators are C. 
Poulos and C. Mayros. 
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DON'T 
STOP 

Your Sales Efforts! 

When unusual values are offered the public will 
respond in January as well as in December. 

Just because Santa Claus has come and gone is no reason for ceasing to push phono
graph sales. Instead of letting up in your sales efforts a strong sales drive right now 
will bring good results. And here's why. Over a million people, many of them in 
your locality, received cash, in the way of bonuses or gifts, for Christmas. Why not 
get them to use this cash as a part or complete payment on a Vitanola phonograph. · 

No. 101 

With such values as 
these to offer and a 
little push on the part 
of your sales force , the 
job should be easy. 

No. 103 

41 

Mahoga ny or walnut finish; adapted for radio. 
Width, 32"; depth, 21" ; height, 33" . 

List price, $75. 
(Di scount on dealers' samples 50'1< ) 

Mahogany or walnut finish; adapted for · radio. · Space for record 
a lbum under tone chamber on right-ban side. (See open view 
below.) W idth, 35" ; depth, 230" ; height, 33Y,". 

No. 102 
Mahogany or walnut finish; adapted for radio . 
Width, 32" ; depth, 21" ; .height, 33". 

List price, $80. 
(Discount on dealers' sample5 50%) 

M. C. SCHIFF President 

No. 100 
Mahogany or golden Oak fini sh ; height, 
43 )/," ; width, 18" ; depth, 20" . 

L ist Price, $80. 
(Discount on dealers' samples 50%) 

List price, $90. 
(Discount on dealers' nmples 50%) 

No. 103-0pen. 

LEON C, SAMUELS, Vice-Pre1ident and Sales Manager 

666 Lake Shore Drive American Furniture Mart Chicago, Ill. 
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M. W. Craddock, Mackenzie 
Corp. General Manager 

Appointed to Responsible Post With New York 
R adio Distributor-Was Formerly A ssoci
ated With DeForest Radio Co. 

M. W . Craddock, for three years a ss ociated 
wi t h t he DeForest Radio Co., a nd for fourt een 
yea rs a sa les executive in the aut omobile indu s
try, has been appoi nted ge neral manage r of the 
Mackenzie Radio Corp., radio distributor, with 
offi ces at 55 W es t Thirty-first s treet, N ew York. 
Thi s jobber, a lthou gh establish ed in its new 
qu arte rs only a few months, has attained ex
ce ptional success and the company 's s how
rooms prese nt a $10,000 interior decora tion dis
play that has been prai sed enthusiastica ll y by 
visitors from a ll parts of the co untry. 

Mr. Craddock is well kn own in the Eastern 
radio trftde a nd th e sa les s taff which he has 
appointed to co-operate with radio dealers is 
do in g an excell ent job. The Zenith lin e is fea
tured by th e Macken z ie Radio Corp. a s it s 
leader, a nd during the pa t few months a large 
numbe r of th e new handsome Zenith Deluxe art 
models have bee n sold to prominent dealers in 
metropolitan territory. Amo ng the other prod
uc ts for whi ch the Mackenzi e Radio Co rp. is a 
distributor are th e following: Rola loud speak
e rs ; Cunnin gham tubes; Philco power unit s; 
13urgess dry batteries; Balkite chargers and 
o th er products; Shamrock se ts a nd Acme bat
tery el iminators and loud speakers. 

Effective Atwater Kent 
Publicity for Windows 

R ece nt Atwater Kent gene ral publ icity has 
ta ken ve ry interesting form in the shape of a 
com pa ri on of prog ress between other days and 
th e present. This advertisi ng copy is well illus
! rated and desc rib es the prog ress from th e 

clays of carrying the ice from the ice house 
in compa ri so n with the ·prese nt electri c refrig
e rat o r, the o ld couri er and the telephone in 
se ndin g messages , the bulky wall clock and 
the thin pocke t tim ep iece, th e o ld-fa shion ed 
fir eplace a nd th e modern radiator, th e tallow 
t ip ca ndl e and th e Ma zda lamp. In the same 
way the lar ge radio set is compared with the 
Sllla ll Atwater Kent Model 20 compact whi ch 
can be placed anywhere in the room. A s with 
ot her publi cit y thi s ha s bee n produced 111 g iant 
ad fo rm for di sp lay in window s. 

Attachment for Gramophones 
Invented by a Tasmanian 

lt is reported by E lmer G. Pauly, Ameri ca n 
ass is tant trade commis s ioner in charge, Mel
bourne, Australia, that a T as manian, \Vat er
worth, ha s invented an attac hm ent for g ram o
phones which s tops any s ize record, repeat 
th e record automatica ll y and plays a magazine 
of s ix reco rds without any atte ntion-playin g, 
s toppin g a nd cha ngin g ea ch automaticall y. Th e 
inve ntor has bee n workin g on thi s devi ce for 
the past e ighte en month s and will vi s it Sydney 
with it short ly in the hope of findin g a ma rk et. 

Kaufman a Harmony Artist 
Irvin g Kaufman, well-known vocalist, re

ce ntl y join ed th e roster of artists makin g Har
mon y reco rd s, whi ch are mad e by th e Co lumbia 
P ho nograph Co., N cw York . The fir st rel ease 
of t his artist co upl es "The L onesomest Girl in 
Town" and "Cross My Heart, Mother, I Love 
You." 

Set Radio Show Date 
Th e 1926 Northwes t Radi o Show will be held 

at the Kenwood Armory a nd Coliseum, Minne
apolis, from September 27 to October 2. 

Advice to Dealers on 
Servicing Orthophonic 

"Voice of the Victor" Points Out Necessity of 
Seeing That Instrument Is in Perfect Play
ing Condition at All Times 

In the D ecem ber issue of th e Voi ce of the 
Victor a short article appears which advises 
dea lers to instruct th eir se rvi ce depa rtm ent to 
take special pains to sec that the new Ortho
phonic V ictrolas are in perfect co nditi o n at a ll 
tim es, either when the in strum ent is r epos in g 
o n the floor of th e store or when it is ' finall y 
de! ivered at the home of the purchase r. It is 
pointed out that with the new ins trument it is 
more necessa ry than ever that it be k ept in 
pe rfect playing condition, for the public has 
h ea rd so much of its capabilities that to have it 
out of condition due to some minor adju s tme nt 
bei ng neglected would do a great deal of harm. 

A few of the precaution s g iven dealer s are: 
When the ins trument is unpacked have the serv
ice man look it over carefully for scratches o n 
the cabinet; have him see that it is properl y 
lubricated and du sted off ; have him test th e 
turntable with a good watch; have him see that 
the sound box is in the proper place and that 
the door catches and lid supports are in order . 
Another duty of the service man should be to 
tes t the speed of the turntable each mornin g 
and see that it is revolvin g at the proper num 
ber of revolutions per minute. This is ne.ces
;;a ry, as many cus tomers play with the regu
la tor and leave it at some fi gure far from th e 
correc t one. 

James Music Store Moves 
J am cs' Mu sic Store has moved to new and 

la rger quarte rs at 121 North Eighth street, Le
ba non, Pa. The opening day was formall y ob
se rved with ente rtainm ent a nd other fea tures . 

All types - including 
Gold Seal H igh Power Price 

$2.50 

Insured by exacting 
tests, the matched uni
fo rmity of Gold Seal 
Tubes gives supreme 
reception. 

Tube. 
$6.50 

The Radio Sensation of the Year! 

G '.OLD SEAL Tube sales have broken all records
Z> setting a new mark of well-deserved success. Quality 

is the reason-quality that results from years of tube mak
ing experience and the determination to maintain highest 
standards. Gold Seal dealers are reaping a profit harvest 
on Gold Seal popularity. Better join us N OW! 

S end today for full details. 

GOLD SEAL PRODUCTS CO., 250 Pa,rk Ave., New York 

GOLD SEAL 
Radio Cjubes 

.. 



Motor No. 77 

T !t e Talking Mac!iine ll 'o rld, N ew Y ork, January 15, 1926 

C0'he 
"Governor" 

magnifies 
his views 

"B OYS," said the go_vernor, _t~ the 
other · gears, spnngs, p1n1ons 

and shafts, " you're a fine bunch, and 
we've been working together for a 
Jong tin1e-under n1 y ]eadership. " 

"Leadership?" q u e s ti on ed the 
driving shaft, "How con1e ?" 

"You heard me ! Leadership. 
You know darn well th at the 
H eineman boys handle me with 
kid gloves ; that they weigh every 
spring and ball; that my shaft run s 
true as a die in special phosphor 
bronze bearings. I control all th e 
rest of you and if I'm off , you 're 
all out of time !" 

" Well , can 't argue any longer ; 
here comes a record to be pl ayed 
all together now - and come in 
strong on th e H eineman Quality 
C horu s !" 

Th e M otor A d M an 

HEINEMAN Quality MOTORS 
a product of the 

General Phonograph Corporation 
OTTO HEINEMAN, President 

25 West 45th Street New York, N. Y. 
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Urges Legislation to Put 
Curb on Price-Cutting 

Samuel J. Bloomingdale, of Bloomingdale Bros., 
N ew York, I ssues I n teresting Sta tement on 
N eed of Legislation of This Character 

l n a recent statement on thr su bj ec t of th e 
ncL· d of price maintenance lcgi;;lation, Samuel 
_I . Hl oo min gdal c , of Bloomingdale Bros., promi-
111.:nt New York department sto re, says that 
such le gis lation would encourage rather than 
stific competition as many co ntend. The s tatc-
111 cn t in pa r t reads: 

"The necess ity for price maintenance le gis la
tion a r ises from the ab use of price-c uttin g on 
trade-marked articles as a bait to the public. 
S uch price cutting is an evil-it is an abusc
it is in a class with false advertising. It g ives no 
ad,·antage to the publi c beca use the loss is made 
up 0 11 other goo ds. \ Vhil e so m e sto res sub
mit to the pract ice because it is so preva lent, 
others make it th eir chief policy and use it to 
mi slead the pub lic in th e be lief that by cutting 
the price on a few trade-marked articles, the 
same policy prevail s on a ll other merchandi se 
in the s tore. If that were tru e, the n such a 
s tore could not exist . The contrary, therefore, 
mu s t be true. And the fact 111u st be, t hat what 
small los s may be susta ined at the expense of 
a few trade-marked articles is more than made 
up in the price of non-branded articles. 

"Why should cl ea n bu si ness lend itself to 
such a pract ice? Why can it not afford to be 
honest with the public and let the public de
cide for itself whether it will buy branded 
articles at fixed prices or non-branded articles 
at competitive prices? 

"Instead of sti fl ing competition, price main
tena nce legisla t ion will encou rage competition. 
If s uch legis lation is enacted, no store could 
then use price-cutting as a bait and as a cloak 
for th e sale o f other merchandise. There is 
a diffe rence be tween price-cutting and sale 

prices. Price-cutti n g is . constant and consistent, 
and is used for the purpose of misleading and 
fooling the publ ic, and as a bait, whi le sale 
pri ces are for the purpose of clearing stock 
or as a result of special m erc handi s in g. Th e 
form er is unfair competition, while the latter 1s 
fair competition." 

In conclusion, Mr. Bloomingdale said: 
"The important ben efit to th e publi c from 

price leg islation, and whi ch cannot be over
looked, and which outweighs all fears, is the 
fact that it will eliminate a fraud now being 
foisted upon th e publi c by unfai r price-cutting, 
and the use of it as a bait. " 

Movie Slides Feature 
the Orthophonic Victrola 

The Manhattan Slide & Film Co., which 111ain
tains a motion picture s lide sen· ice for Victor 
dealers, ha included four new s lides featuring 
the Orthophonic Victro la. Thi s fo rm of ath·c r
tisin g is being used by a g reat many Victor 
dea lers wi.th sa tisfactory r esult s. 

Columbia Dealer Service 

A. I-I. Purden, dealer service mana ger of the 
wholesale division of the Columbia Phono
graph Co., New York, is co-operating with d eal
ers in dressing their windows attractively and 
is vi iting various stores insta llin g di splays pro
claiming th e merits of Columbia products. 

M. Grass & Son in New Home 

M. Grass & Son, Victor dealer s, are now in
:, ta ll ed in new and larger quarters at 27-29 South 
Sixtieth street, where a complete line of Victor 
products, pianos, radio receiver s and other m usi
cal instruments are carried. The opening cere
mo nie <; were held the latter part of last month 
and appropriate souvenirs were distributed. 

Christmas Party at the 
General Phonograph Corp. 

O tto Heineman, P resident of t he Corporation, 
Guest of H onor- Okeh Artists Furnish Musi
cal E nterta inment a t Yuletide Festivities 

The cmpl oycs of the Ge neral P h onograph 
Corp. , 25 \ Vest Forty-fifth street, N cw Yo rk, 
held their annua l Christmas party on Decem ber 
21, us ing the offices o n th e twelft h fl oor fo r 
the sce ne of their fes t ivities . T h e fl oo r was a t
tractively decorated with Christmas colorin g 
and an in teres t ing program was prepa red by th e 
committee in charge of the eve nt. 

The dance music was furn ish ed by Cla rence 
\ Vi lliams, pop ular composer an d pia ni st a nd a n 
exc lus ive Okch artist, assisted by several m em
bers of hi s o wn organization as well as o th er 
prominent Okeh a r tists. Am ong the arti st s who 
appea red at th e Chri s tmas pa rty, in addi t io n to 
Mr. \Vill iams , were She lton Brooks, popula r 
co mpose r, pianist and si n ge r, w ho has tou red for 
many years on the Keith vaudevill e circu it ; 
Buddy h ristian, banjoist, an d Cla rence T odd, 
si nger. Dance music a nd so lo numbers were 
furni shed by the artists, who were give n a n en
thusiastic reception by t he cmployes of th e o r
ganization. 

Otto Heineman, presiden t of t lie Ge nera l 
Phonog raph Corp., was the guest of ho nor at 
the party, but with his _us ual goo d fe ll o wsh ip 
forgot all about the forma lity of th e eve nt a nd 
was an active leader in a ll of the fe tivi t ies. As 
December 20 was Mr. H eineman 's b irthday 
th e party o n Monday was a dual event, pe rm it
ting the cmployes to celeb rate M r. H ein ema n' 
birthday and also t he approach in g Christmas 
holidays. The girls at th e executive o ffi ces a~ 

well as t he depa rtme nt h eads p rese nt ed Mr. 
H eineman with ha ndsome b irthday rem em
brances indicative of the esteem an d affect io n in 
which h e is held by every mem ber of hi s o r
ga nization. 

EMPIRE UNIVERSAL TONE ARMS AND REPRODUCERS 

Empire R·adio Phono Tone Ann 

EMPIRE T one Arms and 
Reproducers are made for all 
types of phonographs, from 
the portables to the big, hand
some cabinet machines and 
the combination Radio and 
Phonograph. 

O rder a sample arm and test 
it out. It will win you on 
merit only. Our prices are 
low and quality second to 
none. 

EMPIRE PHONO PARTS COMP ANY 

Excel In Every Important Feature 

It is an acknowledged fact that the 
tone arm and reproducer are the 
most vitally important parts of a 
phonograph. 

With no other equipment can you 
bring out the clearness and sweet
ness of tone that E MPIRE will 
accomplish. And it is tone quality 
and excellence of reproduction that 
make one phonograph better than 
another, and make it sell in greater 
volume. 

2261 East 14th St., Cleveland, 0. 
Establi sh ed in 1914 W . J. McNAMARA, President 
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Music Master Line Shown 
in Salt Lake City Display 

Radio Hardware Co. Devotes Two Large 
W indows to A ttractive P resentation of F if
teen Items of Music Master L ine 

If a dealer were to cover the windows of his 
store with boards and depend entirely upon the 
door for cus tomers to enter and make pur
chases, he would be regarded as bein g not in 
fu ll possession of his senses,. yet the dealer who 

Music Master D isplay of t he Radio 

is not takin g proper advantage of his display 
space is in a similar position with the one who 
would board the windows entirely. The "eye 
of the sto re" is a twenty-four-hour-a-clay sales
man and neglec t of thi s medium of attracting 
cus tomers through attractive di splays is a delib
erate throwing away of profits. It is not neces
sary to go to any elaborate preparations to ge t 
the desired effect. Neatness and simplicity in 
many cases are all that is necessary, as is 
evidenced by the accompanyin g photog raph of 
the Radio Hardware Co., of Salt Lake City, 
Utah, which devoted its two windows to a show
ing of Music Master receiving sets. 

It can be seen that although fifteen differen t 
items of the Music Master line are shown ar
tistically there is no effect of crowding. These 
windows were viewed daily by thousands and 
the Radio Hardware Co. reports a gratifying 
res.ult in sales attributed directly to the di s
plays. 

Safety Talks for Children 
CINCINNATI, 0., January 6.-Station WLW, oper

ated by the Crosley Radio Corp ., has inaugu
rated a series of talks on safety which are being 
broadcast during the children's hour at 7 :30 each 
Saturday evening. The talks are bei ng given 
by such authorities as traffic policemen, school 
superintendents, traffic judges, fathers and chil
dren themselves. 

The Kin caide Furniture Store, recently opened 
at 44-46 Billings road, Norfolk Downs, Mass., 
is carrying a full stock of radio receivers. 

''Let's Take a Chance'' 
You have hea rel that said many times, but don't make the mistake of takmg too many chances 
yourselves. 

Your radio shipments deserve more reliable protection than they get from pasteboard or cor
ru gated boxes. 

The phonograph trade does not believe in taking chances. That is why Atlas Plywood Pack
ing Cases have been standard in the talking machine trade for over twelve years. 

Atlas Cases give full protection, are strorrg and rigid and are quickly assembled. Alth ough 
they save freight by their extreme lightness, they insure complete protection to the finish of 
yo ur cabinets and the delicately tuned apparatus within. 

Submit your size requirements and we shall be glad to offer suggestions and ach·ice based upon ' 
many yea rs of practical experience. · 

Atlas Plywood Corp. 
PARK SQ. BUILDING BOSTON, MASS. 

Largest Manufacturers of Box Shook rn New England 

Redi-Mast Aerial Being . 
Introduced to the Trade 

Pressed Metal Mfg. Co., of Waukesha, Wis., 
Is Manufacturer of the New Device-Effec
tive Sales Aid for Dealers' Use 

T he P ressed Metal Mfg. Co., of vVauk esha, 
\<V is., is introducing to the trade at the present 
time a new type of aerial, known as the Redi
Mast, a product which has met with immense 
favor wherever it has bee n shown. The Redi

M as t is furnished 
complete, ready to in
stall, and is adjustable 
for a ll types of roofs, 
eit her on houses or 
apartment dwellings. 
The aerial co nsists of 
a five-foot mast made 
of sturd y timber with 
a ferrule and roof la g
sc rew secured to th e 
bottom, tripod guys 
of st rong s teel with 
patented adjustin g de
vices, and the neces
sary hardware, whi ch 

includes an aerial pulley, mast neb irons, roof 
socket and anchor pins. 

The tripod guys allow easy a dju s tm ent for 
any lo cation on hip, flat or gable roof.s, and in 
some cases the Redi-Mas t has been attached to 
the side of the building. It will give way slight
ly in a strong wind, a feature which helps to 
reduce static. Where single mast installations 
are desi red on apartment buildings or hotel s, 
a n outrigger is used which allows for clearance 
ove r wide gables and other obstructions. The 
R edi-Mas t is said to be a boon to radio set 

.owners in cities, as it can be easily taken down, 
moved, and erected again as city dwellers change 
residences. 

The Pressed Metal Mfg. Co., has prepared for 
dealers an exceptionally fine sales aid in the 
fo rm of a window or show counter display. It 
co nsists of a nickel-plated miniature named 
"Li ttle Redi", modeled exactly like the Redi
M ast, complete with a green shingled roof and 
all at tachments. 

Make the Deaf Hear 
Experiment s were made at the American 

School for the Deaf with a machine which is 
in the nature of a combination of the phono
graph and radio, with head piece and speakin g
tube attachments, enabling pupils who never 
before had heard any sound to hear not only 
the voices of the speaker but their own voices 
as well. An eighteen-year-old girl considered to
tally deaf since four years of age was enabled 
to hear and speak her own name for the fir s t 
time. 

New Sterling Voltmeter 
Is Introduced to Trade 

Designed Specifically for Use W ith R adiola 
Models 25 and 28-Has Several Attrac,tive 
New and Outs tai;iding Features 

CLEVELAND, 0., January 5.- The Sterling Mfg. 
Co., maker of radio apparatus, rece ntly placed 
on the market a new filament voltmeter designed 
specifically for Radiola M0dels 25 and 28. 
Through the use of this voltmeter, tub es are op
erated at the correct voltage, assuring the qual
ity of rec eption a nd avoiding the waste of "A" 
battery energy. One of the outstanding fea
tures of the Sterling R. 25-28 filament voltmeters 

Sterling Voltmeter in Use 
is that when in se rted it is unnecessary to give 
any attention to polarity. The leads from 
th e meter are floated witliin the case, so that 
they readil y find their centers in the jacks, com
pensating for any variation on th e part of the 
manufacturer who made the cabinet. 

Bailey's Music, Inc., Opens 
SPOKANE, WASH., January 7.-The formal open

ing of the new establishment, Bailey's Music, 
Inc., was held rece ntly and more than 2,000 at
tended. Entertainment was provided by the 
Fred H artley Orchestra and local vocalists and 
a concert was given on the Orthophonic Vic
trola. 

A large number of' talkin g machine and other 
deal ers attended and greatly enjoyed a recent 
demonstratio n of the Panatrope made by C. L. 
Salter, Southeastern representative of the Bruns
wick Co., a t the famous Seminole Hotel, Jack
so nvill e, Fla. The demonstration aroused a lo t 
of enthusiasm, and Mr. Salter promised that 
a mple stocks of the new Panatrope would be 111 

the hands of dealers at an early date. 

• 
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DLE~RO~-
Phonograph and Radio 

Model No.10 
Combination Phonograph and CJ(adio 

~HIS new Con
~ sole Radio 
Speaker contains a 
patented feature, 
exclusive to Adler
Royal, which en, 
ables it to distribute 
the music or voice 

Model 200S throughout the en, 
Console CJ{_adio Speaker tire room instead 

$50 of sending it in one 
direction only. 

Comes in combination finish to harmonize with either 
mahogany o r walnut receiver. Ample space for bat
teries and charger. Complete with vibrating armature 
type u nit with mica diaphragm, cord and plug. 

PHONOGRAPH and radio 
are effectively combined 

in the. beautiful Adler--Royal 
creation here shown. The 
price of Model 10 (a 5 tube 
Neutrodyne Radio--Phono-
graph with A111plion loud 
speaker unit) is, without ac-

$2 7 5·00 . 
cessor1es + • + 

DISTANCE-Keen sensitivity is a 
characteristic of Adler--Royal, 
assuring extremely long,range 
performance. 

SELECTIVITY-You can tune in 
station after s ta ti on-clear and 
sharp- with no interference 
from those stations you do not 
wish to hear. 

TONE-The full tone volume and 
natural tone quality is the result 
of over a quarter of a century of 
successful experience in piano 
and phonograph n1anufacture. 

Ask us about the Adler-Royal sales and ad
vertising service which will equip you to secure 
business: it includes window display, newspaper 
advertising, printed matter, circularizing, etc. 

ADLER MANUFACTURING CO. 
881 BROADWAY NEW YORK CITY 

'Vactories: LOU ISVILLE, KY . 
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Dallas Dealer's Collection System Keeps 
Past Due Below the Five Per Cent Mark 

Simple and I nexpensive Collection System in U se by the W ill A . W atkin Co., Live D allas, Tex., 
Dealer, Proves Its W orth by K eeping Delinquent Accounts D own to a Low Figure 

A collection sys tem that holds the past clu e 
to between 2 and 5 per cent and does not neces
s itate the employment of any collectors, the en
tire process being completed by mail, is in use 
by the \ A/il l A . Watkin Co., Dallas, Tex., and 
has been proved most successful over a long 
period of years. 

There is nothing elaborate about the plan. An 
applicant for credit is asked for the following 
information whi ch is li sted on a filing card: 
Name, re side nce address, mail address, former 
address, si n gle or married, busi ne ss or occupa
tion, h ome telephone, how long in pre ent posi
tion, sa lary, how lon g in city, do you own your 
own hom e, ratin g, account recommended by, ref-

Twenty-Six Broadcasting 
Stations Are Eliminated 

Eight N ew Broadcasting Stations Have Been 
Licensed to O perate 

\V ASH INGTON, D. C., January 5.-The Depart
me nt of Commerce recently issued an announce
ment s tatin g that durin g the month of November 
twenty-six class A broadcasting sta tion s carnc 
off the air and eight new s tati o ns were li ce nsed 
to operate. This makes the total number of 
broadcasters 553. The list of stations which 
turned in their licenses were: 

WCAZ, Carthage College, Carthage, I II., 
KFMV, The L. A. Drake, Battery and Supply 
Shop, Santa Ro sa, Cal., KFRZ, the Electrical 
Shop, Harrin gton, Neb., WEBA, the Electrical 
Shop, Hi ghland, N. J., W AR, the First Chris
tian Church, Butler, Mo., KFGX, th e First Pres
byterian Church, Orange, Tex., WKA P, Du te e 
'Wilcox Flint, In c., Kranston, R. I. vVQA C, Gish 
Radio Service Amarillo, Tex., KFFV, Grace
land College, Lamonie, Iowa, \A/ BRO, Jen ks 
il fotor Sales Co., Monmouth, Ill., KRQC, Kidd 
Bros. R adio Shop, Taft, Cal., KFRX, ]. 
Gordon Klemgard, Pullman, Wash., WDBQ, 
Morton Radio Supply Co., Salem, N. J. 
KFIO, North Central Hi gh School, Spokane, 
Wash., WBBA, P 1 y mo u l h Congregational 
Church, Newark, Ohio, KFAW, Radio Den, 
Santa Ana, Ca lif., Kf<'VX, Radio Shop, Benton-

cren ccs and the amount that the applicant will 
pay rnonthly. Information is also secured as to 
whether any ot her merchant or establishment is 
extending c red it to the applicant and whether or 
not the applicant has ever been refused credit 
and by whom. The applicant's credit limit is 
a lso noted. These cards are divided in to two 
classes, city and out-of-town customers, differ
ent colored cards bein g used. 

The applicant's credit s tandin g is looked up 
in the ci ty's credit books and should he no t 
be li sted the following le tter is sent out to the 
references give n: 

"Dear Sir:-Enclosed we hand you a stamped en· 
velope and as k in the str ictest confidence if you would 
consider .... ...... .. a safe credit risk for the uns~cured 

vi lle, Ark., WI 13Q, F. M. Sc hmidt, Fa rina, Ill. , 
K FQT, Texas National Guard, Denton, Tex., 
WAAC, Tulane University, New Orlean s, 
KFDH, University of Arizona, Tucson, 
Ariz., WG 13W, Valley Theatre, Spring Va lley, 
Ill., WBBG, Irvington, Vermilya, Mattapoisett, 
"Mass., WRHF, Washin gton Radio Hospital 
Fund, Washin gto n, D.C., and KFKQ, B. H . 
WooclrufT, Conway, Ark. 

Gennett Record Sales for 
December Show Increase 

The New York headquarte rs of the Starr 
Piano Co. report s that sa les of Gennett records 
for the past month show a mate ria l inc rease 
over the vo lume of sales for t he same mo nth of 
last year despite the fact that the a nth racit e 
coa l mine st rike in Pennsylvania affects g rea t ly 
thi s t e rritory, which had p revious ly bee n o ne of 
the best sa les sections for Gennet t records. The 
increase over November was great and was 
co nfin ed to no one particular type of reco rd, 
all showin g ac tivity. The Irish recordings were 
in most demand. 

The music department of the Daniels & Fisher 
Stores Co., Denver, Col., recently opened a small 
goo ds department. This is an innovation, as 
formerly this store had never carried any musi- . 
cal instruments but talking machines and radio 
receivers. 

·At Our St. Louis Mill 
we have two million feet of 

dry walnut lumbe-r 
In this large stock we have several 
items of special lengths and thick
nesses that are particularly adapted 
for radio cabinets. 

THE PICKREL W A LNUT CO. 
St. Louis, Missouri 

Exclusive M anufacturers of W al nut Lumber 

amount of $ .. ,,, ... , payable about $ ...... monthly. We 
attach no responsibility to you in this inquiry and will 
hold your reply confidential. 

Respectfully, 
Please reply on the space below, 

The usual statement of balance clue is se nt 
to cu tamers a l.iout the first of each month and 
should it be necessary to write again before the 
payment is received a brief bus iness like re
minder is se nt, in the form outlined below: 

\ Vhcn we entered into a contract with you we ex · 
pected, naturally, the prompt fulfillment on your part. 

The margin of profit whi ch we allow ourselves de· 
mands that the payments be made promptly on the elate 
promised. 

\Ve thank you therefore for your check at once. 
Will A. Watkin Co. 

Amt. Due: $, ., . . , 

I n the great majority of cases thi s le tter 
suffices to brin g in th e payments from delin 
quents. Should it fail, however, letters appeal
ing to the customers' sense o f just ice arc se nt 
a nd, as sa id before, the percentage of pas t clue 
is very small considering the large volume of 
bus iness done each year by the company. 

R. E . Tongue & Bros. Co., 
Inc., Adds to Motor Fleet 

R apidly Growin g Federal O rtho-sonic Demand 
Requires Special D elivery Service 

To more efficiently serve the Philadelphia and 
suburban radio trade, R. E. Tongue & Bros. 
Co., I nc., has added special delivery trucks to 

R. E. Tongue & Bros.' Truck 
quickly SL1pply the Federal Ortho-sonic radio re
tailers with Federal sets, 

"Trucks are being operated day and ni ght," 
sa id R. E. Tongue, Jr., in a recent interview. 
"Our Federal retailers require quick deliveries 
of this line, and only by adding more trans
portation equipment could we promptly serve 
our retailers to the best advantage." 

As exclusive wholesalers of the Federal 
Ortho-sonic radio receive.rs, R. E, Tongue & 
Bros. Co. have enjoyed a very profitable radio 
bus iness. They have every confidence that the 
d eman d for the Federal line will continue un
abated in 1926. 

Columbia Recording T akes 
Prominent Place on Bill 

During Chri s tmas w eek patrons at Warner · 
Bros. motion picture th eatre, Broadway, New 
Yark, were astounded and greatly pleased to 
hear a chorus of thousands of voices singing 
"Adeste Ficleles" as one of the features of the 
program. Consultation of the program gave 
nothing but the title "Phantom Chorus." The 
fact of the matter was that the Columbia record
ing was made by the Associated Glee Clubs and 
the audience at the Metropolitan Opera Hou se 
at the convention of music clubs some months 
ago. The reproduction was amplified by loud 
speakers and the voices could be heard distinctly 
through the entire theatre. 

Th e Scott-Kelly Furniture Co., Memphis, 
T enn ., recently a clclccl considerably to the floor 
space occupied and also completed renovation s. 
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PERRYMAN RADIO TUBES 

( ' lt•a r G l a !iil'i D c mo n s t r ati n .K 'J' uht•, 
!'> ho wi n g i n t e r n a l co ns tru Ctio n of 
L• c r r y man 1'y 1>0 It . H . i! Ol- A . 

The fl ln.ment, plate and grid are held in 
vcnnancnL 1mrnllcl uli b'llmcnt ul tilt' 
point of greatest effic iency by two bridges. 
LOP u.nd bottom. Y ou can't shake Lb.em 
a.part. Notice the spring catch whicJ1 
holds Uie filament in oosltion nnd n.1 -
lows tor ro:pansion and contraction wi th 
cha.nging heat conditions. You can st·•· 
at a glance that this tube will dcllv~r tlw 
best results obtaina.ble tor the lon gt>r-t 
vossible period or time. 

P c rry ma.n T3t \)0 R . 1-f . 20 1.- A 
P e r r y 1na n T y p o It. ll. lU!) 

( ta ndard a nd llliniaturc Ilase) 
P e rryman R ectifier 

$2.50 each 

''Distance without Distortion" 

Here's the Service that helps you 
sell PERRYMAN Tubes 

Use the sales material we give you free of charge. It is 
securing a fast turnover wherever it is displayed. 

The Perryman Window Display makes them stop, look and 
come in. The Perryman Counter Display with its clear glass 
demonstrating tube tells them more at a glance than you 
could tell them in an hour. It sells them the tubes because 
it satisfies their common sense. 

When they ask your opinion all you have to say is, "We 
carry these tubes because we think they' re mighty good. 
Put them in your set and try them out. If you don't like 
them bring them back." 

That's fair enough. Isn't it? 

Do you wonder that the better dealers and jobbers are 
handling Perryman Tubes? 

W holesalers, Dealers and Manufacturers are cordiall_y in 
vited to write us fo r full information about Perryman Tubes. 
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PERRYMAN ELECTRIC C0.,1Nc. 
LABORATORIES AND PLANT 

NORTH BERGEN, N. J. PERRYMAN 

SALES AND EXECUTIVE OFFICES 

33 W. 60th ST., N .. Y. C. 
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Demonstration of the New Zenith. De Luxe 
Re ceiving Set Before a Select Audience 

L atest P roduct of the Zenith R adio Corp. Brought to Attent ion of D istributors and P ress in 
Special Demonstration in Vanderbilt Hotel, N ew Y ork-Has Ten T1Ubes an d Built-in Speaker 

At th e Vanderbilt Hot el, N ew Yo rk, on Fri 
day evenin g, D ecemb er 18, th e re was h eld an 
interes tin g and co nvincin g dem ons tra ti on of th e 
new Zenith De Luxe re ce ivin g se t, the la tes t de
velo pment in th e products of th e Ze nith R adi o 
Co rp ., Chicago. 

The new Zenith set u ses ten tub es , has built
in loud speakers of di s tin ctly hi gh qu alit y and, 
being elaborately cased, actually lives up to 

fo r o rdin a ry tuning, a suppl ementa ry dia l bein g 
ava ilabl e wh en particularly fin e tunin g is dc
,; irc d. 

Th e ho tel, bein g located in th e heart of New 
\' o rk, na turally added to the difficu lties of 
proper demonst ra tion, but the new Zenith over
ca me th e difficulties in good shape and offered 
rece ption that was impressive for the h igh qual
ity, particularly in the lower ton es an d in the 

reprodu ctions of th e 
consonants in speech, 
recogni zed as diffi cult 
t ests . 

During the course 
of the evenin g an in 
teresting ta 1 k wa s 
made by Thomas M. 
Pletcher, vice - pre i
dent of the Zenith 
Radio Corp. and on e 
of the most prominent 
members of the music 
industry. Mr. Pletch
er, who nu m be rs 
am o n g his fri end s 
dea lers from coast to 
coast, outlin ed bri efly 
the excepti o nal co-op-

Those P resent at First Demonstration of N ew Zenith Receiver e ration that was be-
the te rm "de ltt xe" as appli ed to it. Th e demon- in g offered to Zenith dea lers b y the company 
st rati on was condu cted by P a ul B. Klu gh, of in connection with its new product. A s a 
the Z en ith Radio Corp., who explained that pioneer in the m usic indu stry, Mr. Pletcher 
the new receiver had been so designed as to was in a position to make lo gica l comparisons 
represen t a pe rma nen t purchase, in that it was be tween the merchandising of radio and music 
calcul a t ed to meet the broadcast rec eivin g r e- produ c ts, and in pointin g out the di stinctive 
quirements of the future as well as of the merits of the Zenith D e Luxe line, he gave the 
prese n t. The outstandi~g features of th e se t m emb ers of th e press and the jobbers an ade-
a re: first, quali_ty of reception; second, a hi gh quate idea of the Zenith sales policy for 1926. 
degre e of selectivity, which had becom e in - Th ere were present at th e demonstration rep-
creasingly necessary with the growth of a num- rc sentatives of th e press an d lo ca l di s tributors 
ber o f broadcas ting s tation s, and third, wide for the Zenith line, includi n g Mrs. L. M. Green 
range in the matter of wave length s. The and Lloyd L. Spencer, of the Silas E . Pearsall 
receiver is designed to respond to any wave Co. ; Herbert Weil, of the H erbert-J ohn Corp., and 
length from 80 to 600 meters, thi s wid e range M. W. Craddock, of the Macke nzie Radi o Corp . 
being considered particularly desirabl e in the In a dditio n to Mr. Klugh, who conducted the 
belief that the Government will lift th e restric- demonstration, the Zenith Radio Co rp. was rep-
tions on broadcasting stations in the near fu- rese nted by Wm. J. Gaynor, of the Zenith sales 
lure and a llow them to use wave lengths of s taff; A. G. Linsig, export manager: A . E. 
from 100 to 200 meters. A s in gle di al suffices Pie rce and G. W. Yomans . engineers. 

sales • for znsurance 

1926 
GENERAL PHONOGRAPH CORPORATION 

OTTO HEINEMAN, Pre • . 

25 West 45th Street New York, N. Y. 

Art Gillham' s ·Columbia 
Records Score in Texas 

I 
F amous " W hispering Pianist" Heard by Thou-

sands T h rough Concerts and R adio Broad
casting in Prominent Cities 

SA :-i .'\ :-!TON IO, T1·:x., J a nuary 5.-A rt Gillham , 
nat ion a ll y kn o wn as the " \\'h i;;pc ring P ia ni s t", 
who recently signed a fiv e-yea r contrac t to make 
Columbia reco rds exc lu sively , was a mu ch wel
co med vis itor to thi s cit y, rece ntl y, wh ere he 
ga,·c three public con ce rts, in add it io n to two 
radio program s over W OA I. Probabl y ' Mr. 
Gillham was h eard by m ore th a n a th ousand 
people at the Fox Co., th e Kin g Furniture Co., 
and th e Sa n Ant onio Music Co., wh ere, at all 
th rec places, h e was give n a hea rt y welcome. 
il i r. Gillham is makin g a short tour t o introduce 
som e of hi s new pieces, " L et Us \Valtz A s 'vV e 
Say Goodb ye", "Lovin g Just Yo u", "S in ce You 

A rt Gillham 

Ca lled Me Swee the a rt," a nd " If You L eave Me 
I'll Never Cry". 

Previous to coming to San Antonio Mr. 
Gi llham gave simil a r publi c reci ta ls in H ous to n 
and left here to go to Dallas th a t ni ght, wh e re 
he had another en gagement before leavin g the 
s tate. That his records are g reatly appreciat ed 
was ably shown by th e hea rty applause h e re
ceived, as well a s th e many requ es ts for his 
pieces. Phonograph owners in this state wi ll 
look forward with keen anti cipation to the an
nouncement of h'is new records and th ere is 
every expectation that the sales in th ese pa rt s 
will be very good. 

The recitals at H ouston and San Antonio were 
under th e auspices of J. 0 . E lli o tt, local r epre
sentative for the Columbia Co. \Vhil e a t Dallas, 
the rec ital was han dled b y F . R. Eri sman, 
branch manager. 

Observe 75th Anniversary 
F. & R. L azarus & Co., Columbus, 0 ., have 

entered into th e seventy-fifth yea r of th eir ex
istence and e laborate plans a re bein g made to 
celebrate the di amond anniversa ry of the con
cern at various . times during the yea r. A mam
moth s treet carnival was h eld on N ew Year's 
Eve to usher in the jubilee year and on th e fo l
lowin g ni ght the Lazarus Diamond Jubilee pro
g ram was b roadcast from s ta tion W AIU. 

Open Store in Quincy 

Q U INCY , ILL., Janua ry 4.-Crocker & Ewalt 
have opened a new mu s ic store at 111 North 
Fourth street, this cit y, handlin g a full line of 
pianos, phonographs and radio. Special booths 
have been installed for demonstratin g the va
rious types of in strum ents and the store has 
been decora ted mos t attractivelv. 
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Dealers · 
Here's an Exclusive · Sales Maker for You! 

W ITH the new Magnavox 
Radio Receiver Unit, 

changing the old phonograph 
into a radio-phonograph com
bination is the work of only a 
moment. No mechanical skill 
is required. 
perhaps a 
necessary. 

No tools, except 
screw driver, are 
The illustrations 

show how easily and simply 
both console and upright 
models can be Magnavox 
Radio equipped. 

0 

0 

I · 

Merely take out the record sh elves, 
slide in the self-contained Magna
vox R ece iver Unit, batteries , 
charger, etc., a ttach the M agnavox 
R adio-Phonograph R eproducer, 
and the work is done. 

RO UGHLY estimate the number of phonographs 
in your territory. Magnavox now offers you a 

new product which you can sell to every owner. 

Phonograph Reproducer at $10, making two profit. 
able sales in one. 

This radio installation will appeal instantly to 
your customers. It solves the problem of their old 
phonographs. It makes them up-to-date and mod
ern in every respect; a source of universal home 
entertainment from both air and record. 

It's the new Magnavox Single Dial, 5 tube, self. 
contained Receiver Unit for phonographs which 
retails for $ 7 5. 

Study the illustrations above. These show the 
ease and simplicity of installation in both console 
and upright models. Isn't this the most obvious and 
inexpensive means you have seen for turning your 
customers' phonographs into combinations? 

And in addition you can sell the Magnavox Radio 

Of course we have told enough for you to see the 
profit.making possibilities. Of course you will want 
to order a supply and get busy on selling these units 
at once. Your distributor will work right with you 
and furnish special literature and other selling helps. 
Write or wire him today. 

MallnavoJ: Perfec ted 
S ingle Dial Contro l 

( l.l cenMed under 
Hok•n Paten t 

1 ,014,002; 

MAGNA VOX 76 
fo~ive tube tuned radio 

{~e~u:;~!::i· B~~~ 
Speaker;enclose11 al I 
batteriea . A rtistic 
mahovany cabin e t, 
hand rubbed finish . 
Price, without tubet4 
o r ba lloi!ri es, 

$200 

NOTE! If you are n ot now a Magnavox dealer, but want to 
get in on this new profit maker, write u s at once. If your terri· 
tory is still open we will make you a mighty interesting propo
sition by return mail. Don't put this off. Write today ! 

MAGNAVOX J UNIOR 
Same c ircuit 11a Mairna . 

~b~e 75
t'r!r':it ::~i~:~~0A 

coinpac t, porta ble ut. 

!'eke $85 

MAGNAVOX 10 
Table m odel, allowlnrr 
enclonure of B ba t 
terien, o peratinir with 
external loud speaker. 
Artis tic c a binet fininh. 
Price , without tuben , 
b a t terl ea or loud &pea .Ir.-

"'· $110 

~ii,:§J.~.~ 
~ :.,:;;:;1 

('" I 

" ~ s '" 
,~~ 

MAGNAVOX 25 
Table model ,Mairnavox 
Built-In Loud Speaker, 
enc loainir B batterlea , 

~~r:~e:ith~:t tuC:~~~ 
battedu, $145 

MAGNAVOX M -3 
Loud S peak e r 

Magnav ox L oud 
S peaker11 combine a ll 
facton eHentia l t o 
perfect reproduction. 
The M-3 has a 15inch 
b ell. P rice $25 

THE MAGNAVOX COMPANY 
OAKLAND, CALIFORNIA 1315 So. Michigan Ave., Chicago 

nm , 

MAGNAVOX M -20 
Cabinet Loud Speaker. 

~:~ec~~i~ adM~t;~.J~~ 
Mode l 10 Radio Rect•lv 
lnw Set. Pri ce of t he 
M -20 <.:abinet Model in 
cludioic cord a nd plug ,, $25 
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A 
Complete List 

of 

and 

Distr ibutors 
WALTER S. GRAY COMPANY 

926 Midway Place, Los Angeles, Calif. 

WALTER S. GRAY COMPANY 
1054 Mission St., San Francisco, Calif. 

L. D. HEATER 
469Y, Washington St., Portland, Ore. 

TEXAS RADIO SALES COMPANY 
411 North Harwood St., Dallas, Texas 

JUNIUS HART PIANO HOUSE, LTD. 
123 Carondelet St., New Orleans, La. 

CONSOLIDATED TALKING MA
CHINE COMPANY 

1121 Nicollet Ave., Minneapolis; Minn. 

JAMES K . POLK, INC. 
181 Whitehall St., Atlanta, Ga. 

THE ARTOPHONE CORPORATION 
1103 Olive St., St. Louis, Mo. 

THE ARTOPHONE CORPORATION 
804 Grand Ave., Kansas City, Mo. 

CONSOLIDATED TALKING MA
CHINE COMPANY 

227 W . Washington St., Chicago, Ill. 

CONSOLIDATED TALKING MA
CHINE COMPANY 

2957 Gratiot Ave., Detroit, Mich. 

BUEL-LYONS COMPANY 
1231 Superior Ave., Cleveland, Ohio 

STERLING ROLL AND RECORD 
COMPANY 

137 W. 4th St., Cincinnati, Ohio 

PHONOLA CO., LTD., OF CANADA 
Elmira, Ont., Canada 

IRO QUOIS SALES CORPORATION 
210 Franklin St., Buffalo, N. Y. 

EVERYBODY'S TALKING MACHINE 
COMPANY 

810 Arch St., Philadelphia, Pa. 

GENERAL PHONOGRAPH CORPO
RATION OF NEW ENGLAND 

126 Summer St., Boston, Mass. 

GENERAL PHONOGRAPH CORP., 
(New York Distributing Division) 

15 W. 18th St., New York City 

JAMES K. POLK, INC., 
811 West Broad St., Richmond, Va. 

Don C. Preston Purchases 
Store in San Bernardino 

Live D ealer P urchases Stock and Fixtures of 
the Columbia Music Co., and Victor Stock of 
the Fooshee Furniture Co. 

BAKERSFIELD, CAL., January 6.-Don C. Pres
ton, leadin g music dealer of this city, who also 
conducts a store in Taft, has further expanded 
and through the purchase of th e Columbia Music 
Co., San Bernardino, with all its stock and fix
tures, together with the entire stock of Victor 
talking machines and Victor records of the 
Fooshee Furniture Co., of that city, has assumed 
a leading position 111 retail circles in San Ber
nardino. The Preston estab li shm ent in the new 
territory will be located in the quarters formerly 
occupied by the Columbia Music Co., at Third 
and E streets. 

John Macdonald is associated with Mr. Pres
ton in the new store and he will act as man
ager. He has had a wealth of experience in the 
retai lin g of mu sical instruments and opened and 
managed the Preston establi shmen t in Taft. 

The talking machine Jines carried in the Pres
ton sto res include the Victor, Brunswick, Co
lumbia, Sonora and Emerson. 

German Recorded Good 
Will Messages Broadcast 

Panatrope Method of Reproduction Used in 
Broadcasting Messages Throughout America 
-Leading German Statesmen Heard 

Voices of Germany's leading statesmen urging 
"peace on earth" were heard in many parts of 
the United States in a Ch ri stmas greeting by 
radio from the German Republic to the Ameri
ca n people. By means of the Panatrope method 
of reproduction, t he addresses, actually delivered 
in pri\·ate a nd recorded on wax in Berlin, Dec. 
9, were broadcast through vVRNY, the Radio 
News Station in the H otel Roosevelt, and s im
ultaneous ly through the vVestinghou se chain of 
s tation s in Pittsburgh, Chicago, Springfield, 
Mass ., and Hastings, Neb. 

Thi s was the first time a special program pro
du ced in Europe by statesmen, artists and ot her 
famous perso nages had been broadcast in this 
country. So clear ly did the Panatrope reprodu ce 
the voices that it was imposs ible for a li s tener
in to detect that the speakers and singers were 
not actually before the microphone. Through 
the Foreign Institute in Stuttgart, arrangements 
for this new kind of record of an origina l Ger
man broadcast were made by Stanley McClat
chie, an American radio engineer living in Ger
many. 

The program included addr esses by Dr. Karl 
Stresemann, Minister of Foreign Affairs of the 
German Republic; Dr. Paul Loebe, President 
of the Reichstag; State Secretary Bredow and 
Dr. Hugo Eckener, pilot of the ZR-3, now the 
Lo s Angeles, on her tran sa tlanti c fli ght to 
America. Clare Dux and Cornelius Bronsgees t, 
of the Berlin State Opera, sa ng solos an d a duet, 
and J. Berger, 'cellist, played. 

All the speeches were delivered in German 
a nd the English translation afterward broadcast 
by WRN Y's announcer. 

Suggests New Records for 
Demonstrating Orthophonic 

O ne of the cheeri ng results of the introduc
tion of the Orthophonic Vi ctrola with dealers 
throughout the entire country has been the in
crease in record sales. Customers who have 
been astounded by the fidelity of the new in
strument see the improvement in records, and 
while they are unable to secure the Ortho
phon ic at the time, hav e started to build up 
their reco rd libraries. The Voice of the Victor, 
in order to foster in every possible way this 
demand for records, is selecting each month 

MICA 
DIAPHRAGMS 

Immediate delivery-all sizes 
Send for free samples and prices 

All Mica Products 

INTERNATIONAL MICA CO. 

ten or twelve new records and recommends 
them to dealers as espec ially fit for demo nst ra
tion, as each one has a wide appeal. The De
cember li s t was as follows: 
19650-B Winter Song, Victor Male Chorus. 
197 53-A I J\li ss l\ly Swiss, Paul Whitema n and Hi s Or

chestra. 
l9i87-A Cecilia, Jack Smith (the Whispering l:laritone) . 
19801-A What Do We Care, International Novelty Or

chestra. 
19796-A Dinah, The Revelers. 

1116-B Do Not Go, My Love, D'Alvarez. 
6508-A Waltz in E Flat, Bauer. 
llal-A Face to Face, Werrenrath. 

19802- B June Brought the Roses, Victor Salon Or· 
chestra. 

1121·B 0 How I Miss You Tonight, McCormack. 
6547-Jl Overture to "Flying Dutchman" (second half). 

New York Philharmonic Orche~tra. 

Many View Amplion Loud 
Speakers in Exhibitions 

Speakers Shown at Zurich, Switzerland, Expo
sition and Also in Paris-Amplion Corp. 
Handling the Line in America 

Expositions of the latest developm ents in ra
dio are as popular with the general publi c of Eu
ropean countries as are the shows which attract 

D isplay of Amplion Loud Speakers 

hundreds of thousands of en thu sias ts in a ll the 
leading cities of this country. The accompany
ing photographs give an idea of the attractive 

Another Amplion Exhibit 

manner in which the Amplion loud speakers 
were shown at the Zurich, Switzerland, expo
sition and the Paris exhibit. The Swiss exhibi t 
was under the direction of Messrs. Tevelox of 
Neuchatel, representatives of Alfred Graham & 
Co., of London, makers of the Amplion loud 
speakers. The Amplion line of speakers in the 
United States is handled by the Amplion Corp. 
of America, N cw York. 

The Music Co., Inc., is now located in its 
new quarters at 2611 Missio n street, San Fran
cisco, Cal., where the Brunswick lin e is the 
leader. 

• 
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A CREAT DISCOVERY 

A new recording process 
used exclusively by 

General Phonograph Corporation 
to record OKeh Records 

PROCESS 

Dance, Instrun1ental and Vo
cal nun1bers recorded by this 
new process are reproduced 
with a superior quality of 

tone and detail that n1usic 
lovers recognize in1n1ediately. 
It is the Okeh Truetone 
Process. 

A Big Opportunity 
for Dealers! 

Get san1ples from your near
est Okeh Distributor or write 
to us direct. Compare records 
n1ade by the Okeh Truetone 
Process with all other records. 

Back your own judgn1ent in 

1926 -- a big year for the 

Dealer selling the new Okeh 

Truetone records. 

General Phonograph Corporation 
OTTO HEINEMAN, Pres. 

25 West 4Sth Street New York City 
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Uses Ray-0-Vac Batteries 
in Important Speaker Tests 

Dr. Lee De Forest Making E xhaust ive Tests 
of His New Radio L oud Speaker Device, the 
Audalion, in New Y ork L aboratory 

T he acco mpanyin g illu s tration shows Dr. Lee 
De Fores t in his New York laboratory making 
a personal t es t of hi s lates t contribution to the 
radio art-the Audalion-an entirely new theory 
a nd principle in reproduction or loud speaker 
devices. This is the first picture of this much 
heralded invention, which not only totally elimi-

D r. Lee D e Forest in H is Laboratory 
nat es ' 'blastin g" but reprodu ces or amp lifi es 
from its entire a lrnos1· c ir cul a r surface, without 
adjustment, th e same volume of sound to the 
auditor whether he is direct ly behind or in 
fr ont of the instrument or sixty feet distant. 
The hi ghest typ e of low resistance Ray-0-Vac 
dry batteries are used by the "Wizard of Radio" 
a nd his expert s in these tes t s. It is said that 
perfec t reprodu ctio n by the loud speaker can 
only be had where the batteries ac cessory to the 
set arc of the bes t g rade. 

Music Lover Pays Tribute 
to Brillian tone Needles 

The evils of substitution and its ne gative 
effect upon the mind of the purchaser are illus
trated in a letter recently received by Harry W. 
Acton, vice-president and general manager of 
the Brilliantone Steel Needle Co., New York 
City, from Harry C. Faber, of Monongah, W . 
Va. Mr. Faber was formerly connected with 
th e ta lking machine industry and handled the 
Victor line in his city. Incidentally Mr. Faber 
s tates that he has been a "constant subscriber 
a nd a faithful reader" of The Talking Machine 
World since its birth (this, by the way, · was 
twenty-one years ago). Although not actively 
engaged in the merchandising of talking 
mach ine products, he is still a talking machine 
enthusias t, has a large collection of records and 
is also very particular regarding the needle ~l}af' 
he uses. 

Mr. Faber writes i.n part : 
"The writer is past sixty-one years young and rather 

hard of hearing. One of m y chief pleasures is my Vic
trola and its lib rary of reco rd s and no needle seems to 
suit t he situation. I used to use your Brilliantone needles 
as your past records will show, but have been unable 
to locate any since last Spring. I have tried out about 
everything in the needle line that I cou ld get, but have 
not been satisfied. About every place that I have made 
inquiry for them another needle was substituted that 
was described as far supe.rior to anyth ing on the market. 
Just . anything to make a sale seems to be the order of 
the day. They never take into consideration that a cus
tomer know s the difference between a lie and the truth 
a nd they are the losers. We have entirely too great 
an army of merchants that think lies will help swell 
t hei r ·bankroll, but not so with me. When I get hit once 
that finishes me with the party who bit me." 

New Frederick Branch 

The W. F . Frederick Music Co., of Pittsburgh, 
Pa., has secured a store location in the Schen
ley Apartments on Forbes street, which will be 
occupied by the concern in the near future, 
handling a full stock of musical merchandise 
of all kinds. The new establishment is one of 
the best located in th e city. 

Discusses Use . of Radio 
in Exchange of Culture 

David Sarnoff, Vice-president a nd General· Man
ager of Radio Corp. of A merica, in Boston 
Address, T ells of F ields to Be D eveloped 

BOSTON, MAss., January 5.-The development of 
a system of super-radio broadcasting that would 
bring a bout an exchange of the culture of Amer
ica with that of Europe, South Aml!rica and 
the O rient was predicted recently by David 
Sarnoff, vice-president and general manager of 
the Radio Corp. of America, in an address to th e 
Boston Cham ber of Comme rce. 

Mr. Sarnoff said th e presen t development 
called for a national broadcastin g sys tem ''ready 
for any public emergency, with fa ciliti es a de
quate to cover the entire co untry and to reach 
ac ros s the ocean whenever desired." 

He predicted a great s tep forward in th e po
litical education of American people when the 
masses may listen to debates in Co ngress, and 
foresaw the day when the board of edu cation 
in every m etropolita n community would i.nclude 
in its activities a special extension course broad
cast from local stat ions. 

H e also sugges ted the possible artistic lead
ership of radio, wh en the opera and the stage 
would draw talent from the broadcasting sta
tions. 

.The radio industry, he sa id, has em.erged bet
ter and stronger from the slump period of la st 
Summer, when the radio art sti ll was in the ex
perimental s tage . The busi ness done by th e 
industry in 1925 will aggregate approximately 
$350,000,000, he said, and i·s rapidly approachin g 
$500,000,000 a year. 

The Columbia Stores Co., Denver, Col., dis
tributor of Columbia phonographs and records, 
reports an excellent volume of sales. The New 
Process Columbia recordings are responsible 
in large measure for th e tremendous popularity 
of this line. 

Music M aster Corp. With
draws Models 250 and SO 

Distributors and Dealers P rotected in Elim ina
tion of Models From the Music Master Line 
- Big Demand fo r O ther U nits of Line 

PHILADELPHIA, PA., January 7.-0ver the signa
ture of H. N. McM en imen, manage r of distribu
tion, th e Music Master Co rp . of this city has 
issued to its di stributors a general bulletin an
noun ci ng the withdrawal of two models from 
the lin e of the Music Mast_er Corp., models 250 
a nd 50 respectively. These two models had 
been manufactured for the Music Master Corp. 
by t he Ware Radio Corp. in New York City. 

The Music Master di st ributor and dealer has 
bee n thoroughly protected in the elimination 
of these two models as the Music Master Corp. 
has offered its distributors and dealers full mer
chandise credit for their stocks on hand. This 
same bulletin announces that the constantly in
creas ing demand for models 60, 100, 140 and 460 
assures a volum e of business which will tax fac
tory facilitie s, as all of these sets are manufac
tured directly under the control of the Music 
Master Corp. It is also hinted that the Music 
Master line may be augmented shortly after the 
first of the year by a new se t which has been 
perfected in th e laboratories of the Music Mas
ter Corp. 

New Music Store Opens 

A new music store, called the Moorish Corner, 
has been opened in the Bellaire Building, Cocoa, 
Fla., by Arthur Salton, who will handle pia nos, 
phonographs an d musical accessories. The store 
is handsomely a nd uniqu ely equipped in every 
se nse. 

Slight damage was done to the stock of talk
ing machines and pianos m the John Church 
Co. s tore, La Salle, Ill. 

The Super-Ball 
Antennae 

A<"tu 11l 
Sin 

10 I.nth 
Dluweter Reception You Never Thought Possible 

T he Super-Ball is the latest development in 
antennae science. N eat, compac t, easi ly and 
quickly erec ted, the Super- Ball is the ideal 
antennae fo r the lover of real reception and 
g rea ter d istance. Note Especially - F or 
A par tments, the Super-Ball A ntennae can 
be install ed 10 fee t apart , eight to ten fee t 
above roof. 

PRICE 

10 Important Advantages the Super-Ball Makes Possible 
l. Increases selectivity 
2. Clarifies tone 
3. Non-Directional 
4. Easy to install 
5. Less costly to install 
6. Snow and ice cannot 

and stick to it. 
7. Will last a lifetime 

collect 

8. Heat has no effect on its 
conductivity 

9. Cannot corrode 

10. Accepts radio frequency 
signals and rejects a large 
part of interj erence from at
m ospheric or casual elec
trical disturbance. 

Jobbers and Dealers- W rite for Information 

Y ahr and Lange 
N ational Distributors 

207 E. Water St. Milwaukee, Wis. 
Established 1872 

And Branch a t 
2.n East Lafayette Ave., 

DETROIT, MICH. 
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Running in Vogue, 
Vanity Fair, House 
& Garden, Town & 
Country, Spur, Cos
mopolitan. American 
Magazine, Literary 
Digest , Collier's, Na· 
tional Geographic, 
Time. 

Total circulation 
8,000,000 . 

THE TALKING MACHINE WORLD 

l\Qdiola Super-Heterocfyn 
that use no antenna 

JANUARY 15, I Y<::C> 

. ~~~~~~----~ 

Iola 
MADE BY THE MAKERS OF RAD I 0 TRON S 

.. 
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Stewart· Warner Radioplane 
Tour Is Highly Successful 

Many Accounts Opened and Dealers' Sales Are 
Increased Through Exploitation Work Done 
by Sol J. Levy, Radio Sales Manager 

The exploitation and promotion campaign, 
which Sol J. Levy, radio sales manager of the 
Brooklyn, N. Y., Stewart-Warner Products Serv
ice Statio n, has been waging throughout the ter
ritory se rved by this branch, has brough t excel
lent results. Mr. Levy has covered a ll of 
Brooklyn, Lon g Island, Westchester and Rock
land counties in hi s Stewart-Warner "radio
plane," an aerop lane mo u nted on an automobi le 
chass is, demonstrating the Stewart-Warner radio 
receiver a nd di stributin g literature rega rding 
the company's entire line. This tour had a two
fold purpose. The primary reason was the 
s timulation of trade for the dealer's be nefit. 
To thi s end Mr. Levy di st ributed postcards 
bea rin g a picture of th e " radioplan e" and s tat
ing that it would "pay to wait until you h ear 
from me befo re buying a radi o, Plane Bill." 
These cards were self-addressed to the Stewart
Warner headquarters, and carried a space for 
prospect's name and address. Hu ndreds of 
these cards were received by Mr. Levy and 
turned over by him to the Stewart-Warner deal
e r in whose vicinity the prospect resided. 

The second purpose of the tour was the secur
ing of high-cla ss represe ntation for the Stewart
Warner radio line in sections w here the sets 
were not bein g so ld. The manner in wh ich this 
purpose was accomplished is interesting. Shoul d 
the dealer show indifference to the line and 
reply that his radio s tock was complete, Mr. 
Levy gave co nc~rt s on the streets using the 
Stewart-Warner five-tube set mou nted on his 
plane and distributed literature illustrati n g and 
describin g the full line. Invariably within a day 
or two inquiries would be made at the local 

store a nd a request for a further interview with 
the Stewart-W arner representative would be 
forthcomi ng fr om the dealer. On Long Island 
alone more than twenty accounts were opened 
as a result of the tour made by Mr. Levy. 

So successful has this exploita tion work bee n 
tha t the fame of it has spread throughout the 
country and many Stewart-Warner s tations in 
different cities have requested a visit of the 
'' Radiop lane" to their territories for the stimu
lation of busine ss. If possible Mr. Levy intends 
making this tour in the near future. 

Anothe r instance of the form of co-operation 
this branch is giving its dealers is the training 
of canvassers who makes a hou se- to-house cam
paign for the Stewart- Warner dealer who wishes 
such a sales drive. These men are trained 
thoroughly and work on a scale of commissions 
determined by a schedule drawn by Mr. Levy. 
Seve ra l dealers have used these men with un
varying success. 

Panatrope Demonstrations 

SPOKANE, WASH., Jan. 5.-The Brunswick Pana
t rope wa s demonstrated to the music lovers of 
thi s city in concerts at th e auditoriums of the 
North Central high school and the Lewis and 
Clark high sc hool. The concerts were given 
under the ·combined auspices of the Van Ausdle
Hoffman Music Co., Bai ley's and Culbertson's, 
leadin g local concerns. 

Wainwright Formal Opening 

MARIETTA, 0., January 5.-The formal open
ing of the enlarged store of the Wainwright 
Music Co., on Putnam street, has been he ld 
recently and many patrons and guests of th e 
house were entertained. The concern has added 
4,900 square feet of floor space in its annex on 
the third fl oor of the Citizens Bank Bui lding, 
finely equipped. 

Orthophonic Victrola in 
Demonstration at Concert 

J. W . Greene Co. P resents Ins trument to Pro
spective Customers in Joint Conce rt in Home 
Setting With Reproducing Piano 

TOLEDO, 0., January 5-The Orthophonic Victro
la was presented to the patrons of the J. W. 
Greene Co., Victor dealer of this city, in a con-

A Fine Setting fo r the Orthophonic 

cert in the auditorium of th e Gree ne es tablish
ment recently. More than four hundred cus
tomers of the store attended a nd were enter
tained by the concert, which was given by the 
greatest artists of the world thr-ou gh the 
medium of th e Orthophonic and a reproducing 
piano. The in s trum ents were di splayed in an 
attractive home setting as illu s trated in the ac
companyin g photograph. 

Sam Pickard, formerly in charge of radio ex
tension work at the Kansas State Agricultural 
Co lle ge, has been appointed temporary chief of 
the radio service of the United States Depart
ment of Agriculture. 

CONTINENTAL 
THE SYMBOL OF SERVICE 

'~~wl-&rkS Ceaaing RaOio 1fouse'· 

ons 
Dwtributon for 

Wholesale only 

Tested before sold 
A vacuum tube is perhaps one of the most important ele
ments in good radio performance. It is also the most 
delicate. 

All Radiotrons are carefully tested by the maker before 
they are shipped. It is our duty as an R. C. A. distributor 
and a reliable jobbing house, to deliver those same tubes in 
the same condition, 100 per cent perfect. 

Here 's how we do it. 

We test the characteristics of every Radiotron, label the 
tube tested and then deliver with special care. This pre
caution on our part eliminates the possibility of dealers 
receiving inoperative tubes, caused by rough handling in 
shipping. 

Reports from our dealers show that this service is success
ful as w ell as profitable. Customers prefer Radiotrons with 
that little blue Continental label "TESTED." 

We welcome an opportunity to share this "Radiotron con
fidence" with other dealers. W rite to us or phone Barclay 
7320 for your order. 

CONTINENT AL RADIO and ELECTRIC CORPN. 
Fifteen Warren Street New York, U. S. A. 
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There Is But One Orthophonic 

•

N all music history nothing ever approached the speedy success of 
the Orthophonic Victrola. On every hand, it is proclaimed the 
las t word in musical reproduction and so to-day it can be said that 
perfection itself has been attained. 

Because of the enviable and truly excl usive positi on enjoyed by the Or
th.aphonic Victrola - a new creation for the nation- there will be placed 
in the market machines to imitate the real product, and claims of " just as 
good,'' "equal to," "on a par with" will be made to impress and influence 
the dealer and consumer. 

So out of nearly a century's dealing in quality musical merchandise and 
years of familiarity with the Victor Talking Machine Company's high stand 
ar~s , we earnestly advise you, Mr. Victor Dealer, to accept no substitutes. 

Into th e Orthophonic Victrola have gone the yea rs ,of knowledge and 
millions of dollars of resources ,of the Victor Cqmpany, The Western Elec
tric Company and the Bell Laboratories of the American Telephone and 
Telegraph Com pany. It is not possible to match these elements either in 
themselves or in the performance of their product with any lesser skill or 
finances. 

Keep ever present in your mind. Mr. Victor Dealer, that the offer of 
something "Just as good as" the Victor Orthophoni c cannot be made in 

truth. 

C. IB!RUNO & § 0N 9 Illl1lc. 

J§ Il =J§J IF'oiunrtlhi A Vtell111Ll)e New Y01rlk 

" V nctor [)li§tll"nlbu.ntor§ to tlhle Demiel!" Ornllyu 
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Two Bills in Congress 
for Regulation of Radio 

Congressm an White of Ma in e and Senator D ill 
of Washington Introdu ce M easu res D esigned 
to Clear Up Radio Situation 

As a r es ult of the recommendation g rowin g 
out of the Fourth a tional Radio Conference , 
held some time a go in Washin gton, a s well as 
suggestions made by th e D epartm ent of Com 
merce, there have bee n introduced into th e pres
ent Con gress two bill s des igned to g ive to Gov
e rn me nt agencies authority to re gul a te and 
supe rvise radio communicati o n within the 
U nited States and poli ce th e air in a m a nn er 
to prevent interfe rence. 

T he first bill was introduced in the H ouse by 
R ep resentative Wallace White of Main e and 
represe nts a revi s ion of hi s bill introduced at 
th e last sess ion. It is known as H. R. 5589, 
a nd ha s bee n refe rred to th e Committee on 
Merchant Marine and Fishe ri es. Th e o th er bill 
has been in trodu ced in th e Senate by Sena tor 
C. C. Di ll of Washin gton and is s imilar in 
most respects to the House Bill. It is known 
as Senate Bill S I 754, and has been r eferred to 
the Interstate Comme rce Commission. A JOlllt 
conference on th e bill s is planned for ] an
uary 18. 

Both bill s arc designed prim a rily to replace 
th e obsolete Act to regula te radio communi
ca ti o n as approved in 1912. In them th e Sec re
t a ry of Commerce is g iven power to class ify 
li ce nsed radio stations and operators ; prescribe 
th e natu re of the servi ce rendered by each class 
and each station; a ss ig n wave len gths, etc., to 
eac h station , and determine the power that may 
be used and the time at which it m ay be 
operated. 

The bi ll al so prov ides for regulatin g the cha r
a cter of t he broadcastin g, es tablishin g zon es 
to b e served by the stations, makin g in specti ons, 
and putting in for ce various regul a t ion s dee m ed 
necessary. 

The b ill s have been des ig ned to furth er th e 
inte res t s of the broadcas t li s teners, as w ell as 
t h e prese n t and future operators of broadcas t 
stat ions and to elimina te mu ch of th e confusion 
th a t has developed a s a res ult of th e tremend ous 
growth of radio activity. In order to take ca re 
of future development s, both bill s are des igned 
to cover all form s of tra nsmi ss ion by radi o, 
wh et her m essages, s ignals o r pi ctures, a nd pro
v ide for a radio commi ss ion to carry out th eir 
p rovisions. 

Senat or Howell of N ebraska has al so intro
du ced a b ill in th e Senate . rea ffirmin g the use of 
ether for radio communi cation to be the inalien
abl e possess ion of th e people o f the Unit ed 
States a nd their Governm ent. H e spec ifics that 
th e u se of th e e th e r for te rm s of two years may 
be g rant ed throu gh li ce nses iss ued by the Sec
reta ry of Commerce. 

H earn's Music Department 
H as Record December Sales 

H erbert D . Berkley, Manager of R adio and 
Talking Machine Depar tments, I s Grat ified 
by Month's Volume-Optimistic O ver 1926 

H erb ert D. Be rkl ey, form e rl y in charge of 
th e talkin g m ac hin e depa rtm ent of Bloomin g
da le Bro s' D epartment Sto re, New York, who 
ass um ed the m ana ge m ent of the talkin g ma
chin e and radio department s of H earn's D epart
m ent Store, Fourteenth s treet, N ew York, w hen 
the se department s were taken over by S. L. 
Schott, In c. , the middle of las t November, re
po rt s th a t result s for th e month of Decemb er, 
th e first full month under his direction, were 
m os t . g ra tify in g. The volume of both ta lkin g 
ma chin e and radio sales was so great an increase 
over precedin g months that comparisons are 
use less. As a matt er of fa ct t he total sa les for 
thi s ITl.cin'lh approximate if not exceed those of 
th e ele\ien preceding months of the year. 

The majority of the sales at this store were 
of the console · type hi gher-priced merchandise. 
Mr. Berkley is ve ry optimistic over the pros
pects for the coming year, bas ing his predic
tion s on th e res ults of last month and taking 
into "con sid eration that his sales would be greatly 
in creased if it were not for the fact that th e 
H ea rn s tore is no t open at ni ght, wh en a great 
pe r entage of Chri stmas shoppin g is don e in 
that section. 

Victrolas for Shut-ins 
HARRISBURG, P A., January 5,-A few days before 

Chri s tmas th e H a rri sburg T elegraph carri ed a 
s to ry o f a c rippl ed g irl whose only wi sh for 
Chri s tm as was fo r a Vi ctro la to sati s fy h e r mu
s ical longin gs. O n th e m o rnin g followin g, th e 
cit y edi tor o f th e publi cati o n rece ived four sepa
ra te o ffe rs of V ic trola , and th e remainin g thre e 
we re turn ed over to dese rvin g cases of inva lid 
shut-in s, thu s bri ghtenin g th e ir holiday. The 
spirit o f Yul e tide never di es. 

A NEW Radio Product by 
WESTON 

Pin-Jack Voltmeter 

E V E RY sale of this ins trument will cut your service costs 
down. keep your customer s s old, mean easy quick profits 
to you. 

Note th e illustration-the new Radiola, V ictor and Brunswick 
superheterodyn e models a re provided w ith P in-J acks 
fo r plugging in thi s n ew instrument. 
No tools, n o trouble , no adjustments-just plu g-in. 
The red mark on the d ial at 3 volts enables operation 
at t he proper voltage fo r t he best r eception, long-life of 
tubes, len gthened use of batteries, grea ter d istan ce, 
bet ter volume, clarity. 

It w i ll b e p ro f ita b le for y o u to 
writ e u• for full i n f o rma t ion . 

WESTON ELECTRICAL 
INSTRUMENT CORPORATION 

190 Weston A venue , 
Newark, N. J. 

·~,STANDAQD_THE.WlU~L~.OVER,-~ 

-VVESTON 
Pioneers since 1888 

Springfield Radio Show 
Has Attractive Exhibits 

Haenig E lect ric Co., Stromber g- Carlson Dis
tributor, D isplays Full L in e in M ost Att rac
tive F ashion at Sprin gfield Exposition 

SPRI NG FIELD, ILL., J a nuary 5.-Th e Radio Show 
held her e la st m o nth was success ful, vi ewed from 
a ll an gles , a nd prac ti cally all th e leadin g manu
fa c ture rs were represe nted e ith e r throu gh th eir 

Attract ive S tromberg-Carlson Exh ibit 

own exhibit s or by the di splay of their products 
by dis tributors . The attendance at every se~ 

sion of the exposition , whi ch lasted four day~, 
was large and many dealers from the State were 
amon g the visitors. The acco mpanyin g photo
g raph gives an idea of the attractive manner 
in' whi ch th e exhibit s w ere decora ted, parti cu
larly that of the Haeni g Elec tric Co., Strom
berg-Carlson di s tributo r, wh ose boo th i'> in th e 
fore ground. 

Federal Ortho-sonic Volley 
Ball Competition Winners 

General Office T eam W ins T rophy This Year 
A fter Series of Strenuous Contests 

H ere ar e the two O rtho-so ni c volley ball 
team s of th e Federal Radio Co rp . of Buffalo, 

Competitors for the Championship 

New York, manufacturer of th e F ederal Ortho
sonic radio rece iv ers , whi ch a rc now competin g 
for the Ortho-so ni c voll ey ba ll troph y. The 
team kneelin g repre se nts th e ge nera l o ffi ce and 
those s tandin g represe nt the dra ftin g depart
ment. 

These two t eam s arc play in g a se ri es of five 
games in orde·r to deci de th e Ortho-soni c vol ley 
ball champion ship a nd , as a n additi onal indu ce
m ent, th e winn ing tea m is g ive n a bea utiful 
s ilve r troph y, prese nted by I .. C. F . H a rl e, chi e f 
en ginee r o f th e Federa l Ra di o Co rp. ( o tc : 
since goin g to press we have word that the 
ge nera I offi ce team (front row) has w on th e 
trophy for this year.) The trophy? Oh, yes, 
th e trophy!-i s a cup beautifull y en grav ed and 
fili g reed-ten in ches hi gh o n an ebon y pedes tal. 
It ta kes thr ee con secutive win s to r eta in the 
troph y perman entl y. 

Rappa port & Glan stin , N ew Y or k, were re
ce ntl y in cor po rat ed at Alba ny to enga ge in the 
radio bu sin ess with a cap ;ta l s toc k o f $25,000. 
Th e in corporators a re M . and S. R ap paport and 
M. Glan stin , who a re both well known to the 
trade in N ew York. 
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PUSH T.HIS SET! 
It's Going Big! 

THE THOMPSON MINUET 

WHEN you find a product that is 
a great success, push i~ hard. 
That's the way to make the most 
money in the shortest time. 

Put your radio selling efforts 
where they will do the most good 
-behind the Thompson Minuet. 
This is the astounding performer 
that is one of the very few large 
sellers of the season. 

Perhaps you know some of its 
history, how it was introduced 
last September, how it was an 
immediate triumph because of its 
perfection of tone, eclipsing any
thing ever before heard in radio. 
And how some wiseacres sniffed 
and said it was all right for 
locals, but you'd never get dis
tance with it. 

Very well. We have letters 
from owners who get 68 stations 
in a night. Testimonials, unso
licited, that prove the Minuet is 
as great a distance-getter as it is 
a reproducer-second to none and 
far better than the majority. 

Distance plus beautifully per
fect quality-the ideal combina
tion in radio-no wonder Thomp
son dealers in all parts of the 
country have been wiring us rush 
repeat orders for immediate ship
ment of Minuets. 

There's no better buy in radio 
than this Thompson Minuet at 
$139 list. Remember that includes 
the cone speaker too. Remember 
the Minuet uses dry batteries only 
and holds them all inside. The 
greatest success of the year! A 
sure money-maker for 1926. Write 
us at once. R. E . Thompson Man
ufacturing Company, 30 Church 
Street, New York City. 

T hom pson Minuet A 5-tube dry-cell Th ompso n Receiver comb ined with 
improved cone-shaped speaker, enclosed in a newly de ve loped Thompson sound 
chamber, producing full, natu ral tones , on low a s we ll as h igh notes. All b atteries 
arc dry ce ll s and are se lf -conta ined. If ne cessary, will operate on a w ire aroun d the 
picture moulding. Si ze-21 Yi inches high , 18~ inch es wide, 1 0 ~ in ches deep. List 
price $139 (s lightly higher west of the R oc ky Mountains and in Canada ) . O ther 

Thompson Rece ivers, $89 t o $360 l ist. 

cnomPSOD RRDIO 
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Creedman Goes the Limit on Giving His 
Patrons Service and Finds That -It Pays 

Live Brooklyn Retailer States That Education of Customers in Operation of Sets Helps to Reduce 
Service-Prompt Attention to Customers' Demands Results in Increased Good Will 

Radio me rchandising has developed along 
lines somewhat differen t from the usual busi
ness. Experiences of dealers who have made a 
success of retailing radio prove beyond ques
t ion that the factor of prime importance in- pro
moting radio busin ess along sound and profit
able lines is service. So states S. M. Creedman, 
proprietor of a successful talking machine and 
radio establishment in Brooklyn, N. Y., who 
has built up an unusually large re tail radio 
sales volume, most of which, he points out, is 
directly due to the policy of hi s firm of goin g 
the limit on service. During th e last year, th e 
Creedman store has sold in the neighborhood 
of 300 sets, an average of six sales each week. 

Service vs. Lines Handled 
The lines of radio handled have a great deal 

to d o with service, accordi ng to Mr. Creedman. 
The dealer must select hi s lines with care. First, 
he must choose the se ts that are most popu
lar a nd best known in hi s terri tory. Second, 
he must se lect products of qu.ality-standard, 
well -built merchandi se requiring le ss service 
than nondesc ript se ts of unknown antecedent s. 

Mr. Creedman has rul es for giving radio se rv· 
ice, whi ch, from lon g experience, he has found 
necessa ry. They are: 

Don't keep a customer waitin g for se rvi ce. 
Send a man out on the job immediat ely to ex
am ine the set and make any necessa ry adjust 
ments. A set that is out of order fo1· any length 
o f tim e endangers the good wi ll of the dealer, 
because it is a constant remi nder to th e owner 
of a promise of service that has not been ful 
fill ed. 

If examination d iscloses that the set is at 
fault mechanically, lose no time in removing it 

from th e home of the customer. Repl ace it 
with a perfect set from s to ck and th en take up 
th e matter with the wholesaler or manufacturer 
for adjustment. Immediate ac ti on here, too, is 
of supreme importance. 

When customers make it a habit to call for 
service every time something goes wrong with 
the set (this applies particularly when th e op
eration of th~ set has l:> een impaired through 
tinkering), "!xplain that a charge will have to 
be made for th e time of th e service man. 

Service is expensive, but the peculiar nature 
of the radio business makes it necessary in order 
to retain the good will of patrons; therefore, 
it is cheaper to give service than to fall down 
in this respect. 

Educating Radio Set Owners 
Four experienced service men are constant ly 

on the job at the Creedman store. Mr. Creed
man states that because of the size of his radio 
business and his service policy the services of 
these men are- absolut ely necessary. I t is dur
ing the first two months after the sale that the 
troubl e develops with the radio set, says Mr. 
Creedman. There are a number of reasons for 
this. The set is new, the customer usually 
knows nothing about its in s tallation and very 
little about its operation, co nsequentl y, when 
something is apparently wron g the firs t thing 
the patron thinks about is calling up t he s tore 
from which the set was purchased. That is 
where the promise of service at the time of 
the sale should be kept, not only cheerfully but 
promptly. 

"When we receive a call shortly after the 
~a l e has been made our service man vi si ts the 
hom e and makes the necessary a dju stments," 

T iu 
RIVOLI 

said Mr. Creedman. " H e then calls the whok 
family together and explai ns to them how th e 
set should be hooked up and cautions them 
agains t t inkering. H e also gives instruction in 
t un ing-in to each membe r of the fam il y. This 
seems like a small matter, but I know th at th is 
education saves a good deal of time, troubl e 
and cost in servicing. That is one way of re
ducing th e service overhead." 

Service Is Weapon Against Gyps 
Mr. Creedman also emphasized the point that 

the only effective weapon the legitimate dealer 
has to combat the gyp dealer is by extending a 
type of service that will build good will. The 
legitimate dealer can not compete with tht! gyp 
on price, but he can beat him at giving service. 
The gyp and cut-price dealers operate on such 
a small margin that they can not afford to go 
to any great lengths in givin g free service, 
therefore, the dealer who handles quality mer
chandise and not only promises to give se rvice, 
but gets the reputation of actually doing what 
he promises, will be effectively usi ng his most 
powerful weapon against the gyp and cut-pri ce 
type of merchant. 

Booklet of S:ales Aids for 
R. C. A . Retail Merchants 

The Radio Corp. of America has just issued 
a most interesting booklet of advertising a nd 
sales helps for d ealers. The booklet describes 
and illustrates the various show cards and wirt
dow hangers, displa_y racks, window di splay 
layo uts, and a great amount of other ma terial 
that has been prepared by the corporation to 
aid its distributors in making a strong appeal 
to the public. A survey of the booklet would 
indicate that there is material availabl e for prac
tically eve ry purpose, provided the dealer is 
live enough to take advan tage of the opportun ity 
for proper exp loitation. Intell ige nt use of thi s 
sa les aid will be profitable. 

DE LUXE 
(u•ith bu ilt-m 
speak•r) 
$75 List 

~LWAVS GOOD COMPANY" 

The Line That Sells-
THE RIVOLI PLAN-it is an entirely new idea applied to the sell
ing of radio sets, an idea based _upon the firm co~viction that the 
dealer is entitled to a generous shce of profit for his work. If your 
experience with radio sets has been none too cheer.ful, alJ the more 
reason for tuning in on Rivoli. If you have b7en quite satisfied here
tofore, Rivoli is going to give you a pleasant ]Olt. 

The Rivoli line is complete, wi~h a m<?del for every popular P\ic~d range: The 
R ivoli dealer always has the nght thing to off~r: The R1voh !me r:ons1sts of 
the Console retailing for $125, the DeLuxe reta1hng for $75. the Junior at $60, 
a nd the Rivoli Table at $50. Then there's the Speaker at $30. 

Radio Industries Corp. , 131 Duane Street, New York 
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Akron-Canton Dealers Experience Demand 
in All Lines Following Holiday Season 

Okeh Wholesale Division 
Reports Satisfactory Sales 

Radios and Records Continue Especially Brisk-B. A. Emerson Dead-Columbia Artists in Local 
Appearance-General Phonograph & Supply Co. Changes Name-Other News 

Ray Wilson, Manager of Distributing Division 
of General Phonograph Corp., I nc., Reports 
a Satisfactory Activity in All Lines 

AKRON-CANTON, 0., January 7-With the holi
day bu yi ng season over,the trade is experiencing 
th e usual after-Christmas lull, but this is not 
expected to co ntinue lon g, for radio sales .con
tinue brisk and the volume of business generally 
is expected to hold up well the next few weeks. 
Talking machine sales are on the increase with 
the re cei pt of new models. For the past month 
record sales have improved and are expected 
to continue brisk for several weeks, as many of 
the new releases are proving good sellers. 

Radio still is an important factor in music 
merchandising circles. Compared to a year ago, 
radio is about 35 per cent ahead, dealers report . 
Every radio deale r in this di s tri c t taxed every 
facility of hi s organization to get a ll sets pur
chased for Christmas installed befo re the holi 
day. 

Optimism prevails in the Akron-Canton di s
trict, whi ch includes some 20 smaller towns 
hereabouts, and dealers believe business will be 
en tirely sat isfacto ry th e fir s t six months of 1926, 
which it is predicted will be a prosperous period 
for retail merchandisin g of a ll _kinds as well as 
industry in the whol e of easte rn Ohio. 

D. A. Emerson, 57 years old, widely known 
Akron music merchant, di ed recently of heart 
di ease. He was head of the B. A. Emerson 
Music Co., and established the business at 44 
East Mill street twelve years a go. 

The California Rambl ers da nce orchestra, 
Columbia record artists, played a successful two
weeks e ngagement at Moo nli ght Ballroom, Can
to n, 0., recently. Talkin g mach ine dealers tied 
up with th e appeacarife of th e band and report 
record sales s timulated. ; 

The General Phonograph & Supply Co., which 
operates one of the largest manufacturing plants 
in the city of Elyria, has changed its name to 
the General I ndustries Co., it wa! a nnounced by 
officials of the company recently. 

The branch store of the Home Music Co., 
on Fourth street, NW, has been discontinued, it 
is announced. This concern, operating a retail 
sto re on North Market avenue, opened a Fourth 
street store several weeks ago to care for its 
holiday trade. 

Acquisition of the Klein, Heffelman-Zollars 
Co., large department store, Canton, by the 
Ross Co., Inc., of New York, will not affect the 
status of the Alford & Fryar Pia no Co., which 
department, a ccording to Mr. Alford, is operated 
independently of the department sto re and is a 
leased department. The wron g impressio n has 
gone out that this concern was included in the 
transfer of the department sto re. 

The Ackerman Piano Co., one of the oldest 
music houses in Marion, 0 ., moved the past 
week to its new building in the rear of its pres
ent building. With the completion of the main 
fl oor of the new building the talking machine 
department along with other departments will 
be enlarged. The Victrola department will be 
located on the fi rst floor. 

T he new store of the M cCrory Co., Y oungs
town, will maintain a large talking machine 
record department. 

J . E . MacMullen, well known in music trade 
circles in eastern O hio, has joined the sales 
force of the Grand Piano Co., Akron . B. H . 
Hite, well known Akron talking machine sales
man, also has b ecome identifi ed wi th the Gra nd 
Piano Co. 

A much larger stock of talking machines and 
records will be maintained in the future by the 
Warner Music Co., whi ch has moved to its new 
and large r quarters at 16 North Phelps street, 
Youngstown, 0. 

I t is announced that the well known firm of 
Alford & Fryar, Canton, has taken on the 
Starr line of pianos and talkin g machines, which 
it will feature. 

Six retail music houses of East Liverpool 
joined with other merchants in carrying out a 
uniform Christmas decorating scheme which in
cluded the placing of two trees in front 
of each store. Many of the merchants trimmed 
these as in the home, a nd the main street of the 
city presented a pleasing Yuletide appearance, as 
a result. 

New York Firm Chartered 

Stoner & Heath, New York, were recently 
incorporated a t Albany to handle radio and auto
motive supplies, with a capital stock of $20,000. 
The incorporators are P . W . Mack, W . W. 
Scharp and G. W. Hoehn. 

Ray Wilson, manager of the Distributin g 
Division of the General Phonograph Corp., Inc., 
New York, reports a most satisfactory volume 
of sales for the month of December, compari ng 
favorably with the same month last year a nd 
giving indications of a continuance of a heavy 
demand for some time to come. The large 
orders were confined to no one class of mer
chandise or to any one type of record Okeh 
records, both popular and foreign, Odeon re
cordings and album sets, portables-all went 
to make up the large volume which kept the 
staff working at high speed throughout the 
month. That the dealers were correct in gaug· 
ing their holiday business as looming big has 
been evidenced by the large orders received. 

MUTUAL Products Will Bring You 
A Happy and Prosperous New Year 

No. la tone arm with No . 4 reproducer. 

Portable outfit. Made 
with the popular pivot 
base and ball bearing 
swinging elbow. 

Sam p 1 es of illustrated 
arms may be obtained 
upon request by responsi
ble concerns. 

OUR LATEST BRASS PORTABLE TONE ARM! 

No . 7 Brass arm with No. 2 reproducer. 

The most reasonably priced brass arm on the market, that is com
bined with a scientifically constructed sound box. 

Address our Executive Office at 

149-151 Lafayette Street New York Ci ty 

DllTllDU TORI {

Canadian Acme Screw & Gear, Ltd ••••••••.•••••••••••••••.•••• 1209 King St., Weot, Toronto, Can. 

!;'.",.;·~·~.~:!~·~.!Ii~•::: ::::::::::::::::::::::::::::::::::: : ::2~··~~·~.~·: •. :;:·~~ ~~r~a:::xm: 
Arthur Brand & Co •..•• • •••••••••••••••• ••..•••• ••• •••.•• ••••••.•••. 1618 Vine St., Cincinnati, Ohio 
Shapleigh Hardware Co • ••• •••••••••••••• •• ••••••• ••• • • 4tll s t. a nd Walhlngton A.._, St. Lou l1, llo. 
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Y ahr & Lange to Distribute 
the Super-Ball Antenna 

Prominent Milwaukee Institution Appointed 
National Distributor by Super-Ball Antenna 
Co.-Features of the New Product 

Features Honest . Quaker 
Parts in Window Display 

Majestic Distributing Co., Distributor of Repair 
Parts and Retailer, Arranges a Window Dis
play of Unusual Character 

MrNNEAPOLIS, MINN., January 6.- The Majestic 
Distributing Co., of this city, sounded a novel 
note in a recent wi ndow di splay. In addition 
to operating a large retail store which doe s an 
extensive business in repair work, the Maj es ti c 
.Distri buting Co. has a who lesale department 
which exclusively distributes Honest Quaker 
main springs a nd repair parts made by Every-

g rap h motor overhauled once each year." It 
is re1rnrted that the display increased the retail 
repair busi ness of this company considerably, 
and the success with which this company has 
met recommends t hi s plan for the considera tion 
of other dealers. 

Walter L. Eckhardt Makes 
Important Announcement 

President of the Music Master Corp., Philadel
phia, Sets Rumors at Rest-Discusses Corpo
ration's Finances and Plans 

PHILADELPH IA PA., Jan. 5.-In a statement re
leased for publication here recently, Walter L. 

MU.WA UKEE, Wis., January 5.-Yahr & Lange, 
dis tributors of Sonora phonographs and radio 
receivers in thi s city, have been recently ap
pointed na tional distributors of the Super-Ball 
antenna by the manufacturers, the Super-Ball 
Antenna Co., of Green Bay, Wis., and durin g 
the past few weeks the prominent Milwaukee 
jobbin g house has instituted a vigorous drive 
on the new product. 

The Super-Ba ll a nt enna is one of di s tin ctive 
appearance, bein g, as it s name mi ght imply, a 
ball ten in ches in di ame te r, made of m etal of 
exce ll ent elect ri ca l co ndu ct ivit y, whi ch is not 
affected by weather a nd is rust and co rro s ion 
proof. The a nt enn a is easy to . in s tall , as it is 
moun ted o n t he top of a ten-foot po le or co n
duit, a nd req uires three guy wir es. Th e Super
Bal l has met with in s ta nt favor whereve r it has 
bee n shown , a nd in the city of Gree n Bay alone 
it is est im ated that over three hundred of th e 
new product a rc in active se rvi ce. 

===::-,,....,,=='"==,...-,=:-:-:=--=---------.,..-=~ Eckhardt, president of 
the Music Mast e r 
Corp., dec isively set 
at rest rumors to the 
effec t t hat he pro
posed to retir e as ac
tive head of the com
pany. 

These r u m o r s re
gardi ng Pr esi d e nt 
Eckha rdt 's retireme nt 
ha ve bee n pe rsis tent 
in radi o trade cir cles 
for so me litt le tim e. 
A cco rdin g to hi s 
statement, th ese repo rts 
a re entirely unfound
ed, a nd apparent ly se t 
aA oat by th ose inimical 
t o the int e rests of 
Mus ic Mas te r Co rp., 
as well as th e entire 
radio indu stry. 

The firm of Yahr & Lange, head ed by Fred , 
E. Y ahr, pres ident, which has made g re a t prog
ress in W isco ns in a nd upp er Mi chi gan in g ivin g 
prominence to Sonora products a nd O keh rec
ord s, is duplicat in g th e fea t in th e radio field , 
ha nd li ng a numb er of nati ona ll y k no wn prod
ucts , in cludin g Philco s tora ge batte ri es , Ray-0-
Vac batter ies, True Blue a nd Supertron tub es, 
Brac h li ght ing a rresters a nd ae ri a l out fit s and 
Freida g aer ia l mast pipe fi xtures. In th e nrn si
ca l m ercha ndi se field the firm is al so well rep
rese nt ed, car ryi ng H ohn er ha rmoni cas, Brillian
to ne s t ee l need les and Little Tot record s. The 
D et roit office of Yahr & Lange rece ntl y moved 
int o new and large r qu a rt ers, and the lower half 
o f Mi chi gan is be ing ca red for by a sales force 
t ravelin g out of this bran ch under the super
visio n of H . E. Schultz. 

Effective W indow Arranged by the Majestic Dist. Co. 
The Music Mas ter 

Co rp. is well known as 

New York Firm Chartered 

The Willi am Voit Co., New York, was re
ce ntl y incorporated at A lb any with a ca pital 
s tock of 200 shares of common of no par valu e 
to make musical in st rum ents. The incorporators 
are F. Fleischauer, F . Min gs t, Jr., a nd M . Green
fi eld. 

body 's Ta lki n g Machin e Co.; Philadelphia, Pa . 
Thi s concern co nceived the unusual idea of de
voti ng it s window to a display of the repair parts, 
a lso placing in the wi ndow a repair bench with 
a m echanic at work. As mechani cai operations 
of this character never fail to interest the gen
e ra l public, the window drew co ns id erabl e at
tention . 

As may be seen in the accompa nying illu s
tration, this display was charac teriz ed as "a 
ge neral phonograph hospi'tal. " Special prices 
were offered during demon stratio n we ek q.n all 
repair work Another cardboard had th e sug
ges tio n that "it is advi sable to have you r phono-

FULL LINE of HARDWARE 
0 

• 

1400 

f·: 0 
I l 

0 

For Radio.s and Phonograph.s 

e 

0 
1557 

Piano Hins;e-aay lensth 

0 0 0 
I e-• l I 

0 0 0 

la riaible Bin1e 

c 
H. A. GUDEN CO., Inc. 

Portable 
Needle Cap 

87 WALKER STREET NEW YORK, N. Y. 

one of th e large manufa cture rs of radi o re
producers and radio receivers of the country. 
Originally, the company featured reproducers 
alm ost exclusively, for which it attained nation 
wide popularity. Last year the company started 
marketing a complete line of radio receivers. 
Und er the guidance of Mr. Eckhardt, a nd 
through energetically progressive sales m eth ods, 
the concern rapidly advanced in this fi eld. 

Briefl y summarized, the gist of Pres id ent 
Eckhardt's statement follow s: 

" I do not intend retiring as Pres ident of lhe 
Music Master Corp. Nothing is further fr om 
my thou ght s. So long as I have my present 
facultie s and the loyal support of my associat es 
I shall co ntinu e as head of thi s in s titution. 

" I consi der it as m y life work. Now, in view 
of th ese unfound ed reports , I am more than ever 
determin ed to make the nam e Music Master 
synonymous wit h good radi o apparat us and 
mercha ndise . 

"Rumors to th e contrary notwith standin g, 
Music l\1Ias te r Co rp . is financially sound, havin g 
asse ts as of Dece rnb er 1 of over $1,000,000.00 in 
excess of a ll liabilit ies. 

"Dis tribu to rs a nd dealers who have lo yally co
operated with us may res t ass ured that th ey 
are going to be rewarded· next year with a 
g reat volume of Music Master business. 

"Furth ermore, I want to say that our plans 
for 1926 are sound from a manufacturing and 
merchandising standpoint. Our prese nt equit
able jobber and dealer policy wilJ remain un
changed during the coming year; but I wish to 
add that we will in the near future have an
n ouncements to make of great importance-an
nouncements that wilJ not only gratify our loyal 
distributors and deale rs , but will interest the en
tire radio industry. " 

Weed Music Shop Chartered 

The Weed Music Shop, Poughkeepsie, N . Y., 
was recently incorporated at Albany with a 
capital stock of $5,000. The incorporators are 
C. G. H offman, A. E . Kilkenny and M. Robbins, 
well-known business men. 
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SHOULD be your first con-
sideration in buying a 

Radio Set. Quality parts, 
quality workmanship, quality 
• • . 1 • • 

inspection, quanty service. 
Eagle is known as the peer 

of all Neutrodynes (which 
means the Best in Radio) be
cause everything that enters 
into the manufacture of the 
Eagle Radio is of the fin est 
quality procurable. 

That is why Eagle Perfor
mance is the marvel of Radio 
Reception. 

Eag}e Dealers 
Reap Big Profits 

MODEL F 
PRICE $ 150 

Whats Behin.d 
'"LJhe Panel 'J 

THE EAGLE COIL. 

The marvellous efficiency of 
the Eagle Coil brings in far 
distant stations while local sta· 

t: ons are operating. 

The steady demand for Eagle Neutrodynes is building up a big 
volume of profits for Eagle dealers. Most Eagle dealers prefer 
to demonstrate the Eagle in their customer's homes, knowing that 
Eagle Performance will prove conclusively to their customers 
that it is the best Radio set on the market, regardless of Price. 

Your Business Will 
Soar With the Eagle 

EAGLE RADIO CO. 
16 Boyden Place, Newark, N. J. 
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Sonora Dealers Bring Line 
to the Fore in Many Ways 

Advertising Department of Sonora Co. Receives 
Photographs F rom Dealers Showing Wide 
and Effective Exploitation Activities 

The adve r ti s in g d epartm ent of th e Sonora 
Phonograph Co., Inc., ew York, has rece iv ed 
during th e past few weeks a se ri es of inter
es ting photographs from various points in thi s 
cou ntry, as w e ll as abroad, d esc riptive of sales 
and advertising ideas utilized by Sonora 
represe ntatives. The Sonora advertisi ng division 
is co-operati ng with it s dea le r organization in 
every possi bl e way 111 profitab ly using sa les and 

used by Nicholson's Ltd .•. Sonora r epresenta
tives at Perth, Aus tralia; No. 4, a handsome 
exhibit featured by the H ass ler Texas Co., re
cent ly appointed a Sonora jobber; No. 5, a 
timely window display showin g Sonora products 
in the establishment of Rudolph S chmidt, suc
cessfu l Sonora dealer; No. 6, a recent window 
display prepared by the window dresser of 
Ki ng's P h armacy, Sonora dealer at Lewiston, 
Mont. 

D_ixie Music Shop Opens 
The formal opening of the Dixie Mu sic Shop, 

538 Lenox avenue, New York, was held in mid
D ece mb e r, with a very attractive e nt erta in
ment program, includin g Clarence Willi ams 

Exploiting the Sonora Effectively in Many Parts of the Country 

publicity helps and the trem endous popularity 
of Sonora products in 1925 reflected the im
portance of this co-operation . 

The six illustrations shown herewith portray 
Sonora activities as follows: No. 1, moving pic
ture celebrities li stenin g to the Sonora; No. 2, 
the attractive exhibit spo nsored by P. C. Peuser 
at the Scran ton Show; No. 3, the de livery truck 

Trio and Clarence William s Blue Five, both 
Okeh reco.rd artists. A large crowd attended 
the opening ceremonies and many records of 
th ese artists were sold. A full line of all musi
cal in strum ents is carried. 

T he Ca rt er Brunswick Shop, A shland, Ky., 
rece nt ly held it s formal opening. 

Ho Batteries• No Attnchments •All Self (};11t,1i11ed 

The only electric radio that works on AC or DC using no outside at
tachments. Just Plug in the Light Socket-all that is necessary to operate. 

ENTIRE L Y S ELF CONTAINED 

No More Buying A, B, or C Batteries. Economical to operate. Power Electric 
Radio Receivers-made in 4 different models. Two Console Types, Standard 
Model and Phonograph Panel. 

Send for Literature, Distributor and Dealer Propositwn 
Manufact ured by 

ARGUS-RADIO-CORP. 
25 0 West 18th Street, New York City 

Just Plug In '11/orks on AC or DC Currmt 

FEATURES 
Work1 on A.C. or O.C. 

Self Contained 

No Mo re Batteric1 

No Attachments 

No Rl-ctifyi ng Tubes 

No Trace o f Hum 

No Aerial or Oro und 
for Locah 

Loop or Indoor Aerial 
fo r Oinancc 

Va rio u1 Model• 

Ruggedly Contfructcd 

Life of TuM1 Prolonged 

Sf:nsitivity Uncxcd lni 

1-10 cent per hour 

To 1he Progrcui" 
Radio Merchunt 

"POWER" m~uns-

MORE SALES 

LESS 
RESISTANCE 

GREATER 
PROFIT 

E'1n7 Mt is 
UNCONDITIONALLY 

GUARANTEED 
'D-lm ,.,.J )~ Fr•..U.iHJ 

J. A. Fischer Co.'s First 
Year a Huge Success 

Philadelphia Manufactur er of Repair Parts, Al
though in Existence About a Year, Has Be
come a Leader in the Industry 

PHILADELPHIA, PA., January 7.-The close of 
1925 marked the completion of the first calendar 
year of the J. A. Fischer Co., of thi s city, manu
facturer of Va lley Forge main sp rin gs and ta lk
ing machine repair material. The success of 
this orga ni zat io n during its first year has bee n 
remarkable, but it mu st be remembered that, a l
thou g h a ne w organization, it s head, J. A. Fisch
e r, is a talkin g machine man of many years' ex

pe ri ence in the repair parts divi sio n 
of the business. 

From the very begi nning of th e 
orga ni zatio n the line has been added 
to in acco rdan ce with Mr. Fi sche r 's 
po licy of e ndeavori ng to carry a 
co mpl ete line of eve ry part used in 
the manufacture or repair of the ta lk
in g machine. One of the newes t ad
diti o ns to the line is the Pennant re
produce r and tone arm which is 
manufactured by th e J. A. Fisch e r 
Co. Mr. Fischer state s that, al
th oug h o nly recently introduced, the 
new arm has already met with much 
s uccess. 

A visible example of the growth 
of this o rganization is to be found 
in the large sto ckroom. Whe n the 
compa ny was organized, durin g th e 
early part of th e year, this room only 
gave promises. low it has been 
complete ly eq uipped with shelves, 
bin s a nd drawers, in which is t o 
be found a neat and orderly arrange
ment of the vast number of parts 
used in talking m achin e production. 
The sales staff is a gain on the road, 

and from present indications it would seem that 
1926 will prove a banner year for the organi
zation. 

General Corp.'s Wholesale 
Staff Has Christmas Party 

The staff of the Distributing Division of th e 
General Phonograph Corp. , Inc. , New York, 
held a most successful Christmas party at th e 
office, 15 W est Eighteenth street, on Christmas 
Eve. The full office and sa les s taffs were pres
ent and although last-minute orders came 
through they were taken care of without any 
noti ceab le int er ruption to the merriment. A 
beautiful leather cigar case wa s presented to 
R ay Wilson, manage r of the depa rtm e nt. A se t 
of verses dealin g with the personalities and 
peculiarities of eac h member of the staff was 
read off by Mr. Wil so n a nd a copy of the verses 
was distribut ed to all prese nt as a r eminder 
of the happy party. R ef resh m ents were served 
and dancing was the order of th e day to the 
accompaniment of Okeh and Odeon reco rd s. 

A Record and Real Estate 
Whe n next yo u play th e Victor record, "Carry 

Me Back to 0 1' Virginny," sun g b y Alma Gluck, 
sit back a nd revel in the thought that you helped 
pay for a tw enty-one-room hou se on Park <1ve
nu e, N e w York. For it was from royalties of 
more than 1,000,000 reproductions of thi s record 
that Alma Gluck, in 1919, bought this hou se, for 
whi ch she paid $127,000. This interesting bit oi 
information came out in th e real es tat e new s 
recently, when Miss Gl uck, now Mrs. Efrem 
Zimbalist, sold the property at a price of $300,-
000. The record was made in 1914, and to this 
day has large sales. 

The Baldwin Music House on North Main 
street, McPherson, Kan., wa s rece ntly opened 
by C. E . White and G. C. Bowen. 

.. 
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"C H I C" is the word! In line and action th is 
bit of impudence has all the verve and 

dash and style of a petite P arisienne. The poise 
of a honey-si pp ing humming bi rd I The sauci
ness of a J enny W ren I The mellow mu sic of an 
orio le at mati ng t ime ! 

The "Chic" fits as naturall y into the Carryola scheme of 
things as a lightly steppi ng flapper into the latest tapper's 
arms. There's a place for her. It lies with those who want, 
but can't afford, the Flapper or the Master. 

The smallest portable made that carries its own reco rds! A 
genuine H eineman Motor! A tone-arm like the Carryola 
Master's, only smaller ! An exterior of handsome, imita
tion, patent-leather! An all -over diameter of only 11 ,Yi 
inches ! A total weight of but 6,Yi pounds. 

Everywhere that price is a dominating factor- everywhere 
that extreme compactness and portability are essential, the 
" Chic" wi ll prove to be just the thmg. She fills out the line 
- gives you a new sales weapon with which to catch busi
ness "that' s been getting away. 

LET'S HAVE YOUR 
S A MPLE ORDER NOW 
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How the Retail Trade and Public A-re 
Protected From Reclaimed Vacuum Tubes 

L. L. Manley, of t he Radio Corp. of A m erica, Describes How the "Rock Crusher" Grinds the De
fective T ubes to Little Bits, Thus Removing All Chance of Their D istribution 

R adi o vacuum tubes are delicate pieces of 
mechani sm and throughout th e en tire co urse of 
their manufacture a nd use th ey must be handl ed 
by nimble fin ge rs and with the greatest care. 
But wh a t a "rough d eal" awaits the tube that 
fails to measure up to proper manufacturing and 
opera tin g specifications-a ston e crusher that 
g rind s every element into tiny, unrecognizable 
bits. 

This so-ca ll ed "rock crusher" is a rather elab
orate apparatus set up in the laboratories of 
th e Se rvice Statio n of the Radio Corp. of 
America, a nd it s primary function is to make 
it imposs ible for defective tubes or elements of 
tub es to find their way back into trade through 
ill egi timate cha nn els. 

With millions of Radiotrons produced every 
month, the actual number defective, although 
represen tin g a very small percentage, is quite 
la rge, a nd would bulk into a fair-size d pile. 

The "Rock Crusher" 
Grinding Defecti,·c Hadio trons I nto Little Bits 

Should this pile be disposed of by any ordinary 
means, it might easi ly be possible for un
scrupulous tub e manufacturers to pick up large 
numbers of standard bases, s tems, plates and 
other elements and doctor t hem up with imita
tions of th e remaining elements of the tub es. 
Thus, to protec t not only the customer but the 
d ealers as well, all d efec tive Radiotrons are 
compl etely destroyed. 

The "rock crusher" consists of two main ele
ments-an assorting table and the grinding 
wheel. I n the assorting table are a number 
of holes, each labell ed to receive but one type 
of tube. Pipes undern eath the t able run from 
each hole and join in one main pipe below. 
This main pipe run s through th e floor to the 
story below and into a huge bin. Within the 
bin is the grinder that might well have graced 
a New Hampshire g1·anite quarry before it 

fo und a rest in g-p lace in a radio laboratory! At 
the mouth o f each individ~al pipe, directly under 
the hol es in the assorting table is a shutter
counter arrangement which keeps an accurate 
record of the number of each typ ~ of tube "de
posited" in the crusher. 

Thus when a tube is found defective it is 

Defective Tube Assor ter 
Depositing "llad" Tubes in the Asso rtin g T able, VVhere 

They Are Counted 

dropped into th e hol e specifically for it, it regis
ters on the automatic counter and then drops to 
the floor below where the " wheel s of fate gr ind 
s lo wly, but they grind exceeding fine," a nd out 
of th e mi ll there comes an unrecogni zabl e mass 
of small bit s of wire, bakelite and glass du s t, 
a nd fragments of plates, not the tiniest bit of 
which can be sa lvage d o r reclaim ed for future 
sa le ot' use. 

Sherman-Clay in Redding 

REDDING, CAL., January 2.-A new branch of 
Sherma n, Clay & Co. will be opened here as 
soon as a suitable location can be obtained by 
Sydney J. Wilson, who will act as manager. 
Mr. Wilson has been identified with Sherman, 
Clay & Co. for the past twenty-five years and 
has had experience with the largest as well as 
the outlying stores of the concern. A general 
line of pianos, phonographs and musical acces
sori es will be handled. 

Manegold Shop Alterations 
READING, PA., January 4.-Extensive improve

me nts have bee n completed recently in the es
tablishment of Manegold's Music Shop, 741 
Penn st ree t, thi s city, making the quarters more 
at t ract ive for the display merchandise. The 
first and second floor s have bee n renovated and 
a n ew s tairway has been installed. Pianos and 
radio a re now shown in a n attractive setting 
on th e second fl oo r. 

PHONOGRAPH CASES 
RADIO CASES 

Reinforced 3-ply Veneer 
The Standard Case for Talking 

Machines and Radio Sets 

MADE B Y 

PLYWOOD CORPORATION, Goldsboro, N. C. 
Mills in Va., N. C. aad S. C. 

ILSLEY ' S GRAPHITE PBONO 
SPRING LUBRICANT 

Ilsley'1 Lubricant make• the Motor make l'Ood. 
le prepared in the prope.r con1istenc1 ~ will no.t ~ 
out, dry up or become sticky or rancta. Remama in 

its original form indefinitely. 
Put up in 1, S, 10, 25 and SO-pound cans for dealera. 
Thie lubricant is also put up in 4-ounce cana to 

retail at 25 cents each under tbe trade name of 

EUREKA NOISELESS TALKING 
MACHINE LUBRICANT 

Wrilt for s/>tcial 1>ro1>osition to jobber1 
ILSLEY-DOUBLEDAY&: CO., 229-231 Front St., Newlorli: 

Pathex, Inc., Closes Most 
Successful First Year 

Pathex Motion Picture Camera and Projector 
in Strong Demand During Holidays-Increas
ing Number of Dealers Now Featuring Pro
duct-Look for Busy Year Ahead 

The first holiday seaso n for the Pathex mo
ti o n picture camera and projector manufactured 
by Pathex, Inc., New York, proved distinctly 
sa tisfactory, according to officials of the com
pa ny, and indicated that althou gh the Winter 
season docs not hold the same intere st as Sum
mer fo r th e amateur photo g rapher, th e Path ex 
outfit had a stron g appea l at (:: hri s tmastime, 
probab ly for g ift-giving purposes, an appeal 
refl ec ted in a sa les volume th a t act ua ll y exceeded 
exp ec tations. , 

An increasing numb er of d ealers in various 
lines have taken on the P at hex and have done 
well with it, particularly in cases where intd
li ge nt effo rt was used in demonstrations and 
sa le s. It has been found that wh ere the dealer 
too k th e trouble to show the customer just what 
the Pathex has accomplished, and ca n accom
plish, the buying interest was qui ckly aroused; 
a dealer in a si ngle day during the holiday sea
son havin g so ld fourteen co mpl ete outfits as a 
res ult of careful demo nstrati ng. 

H . C. Brown, ge neral manage r of Pathex, 
In c., s tated that a t th e outset some. doubt was 
felt rega rding th e ability of the amateur to pro
du ce without practice or experience results that 
would prove satisfactory and keep him enthusi
a;;t ic. As a matt er of fact, however, th e actual 
res ults, as proved by the films turned in to head
quarters for d evelopin g, show that between 80 
and 90 per ce nt of th e pictures, a nd th ey are 
taken under varying co nditions, are of di stinctly 
atisfactory cha ra ct er. Thi s is consi dered on e 

of the bi ggest fea tures in the suc cess ful exploi
tation of th e new product. 

Several di s tributors of Path ex products have 
been a ppointed W es t of th e Mis siss ippi and 
others will shortly be a nnounced in the Far 
West a nd in th e South, the purpose bein g to 
give the dealers prompt and efficient service. 
The bulk of the territory East of the Mi ss is
sippi and north of T ennessee will continue to be 
handled from headquarters for a time at leas t 
for a number of excellent reasons, chief amon g 
them being th at this plan enables the executives 
to maintain fir st-hand co ntact with the trade 
~. nd with the public, an invaluable asset in the 
form ulation of business polici es. 

There will shortly be launched a n extensive 
campaign of exploitation on Pathex products 
to carry ri ght through the Spring and Summer 
and in to th e next holiday season, with a view 
to reali zin g on every possibility of the trade. 
There is eve ry indication that the coming 
months will prove most productive of results, 
in anticipation of which the company is arrang
in g its fa cilit ies to take care of an unprecedented 
volume of busi ne ss. The educational work that 
has been carried on through advertisements in 
the daily papers and national ma ga zines and 
throu gh retail outl ets is fast acquai ntin g the 
publi c with th e fact tha t it is possible for the 
amateur to take and di splay , motion pi ctures 
successfully and at moderate cost, a nd th e ef
fects of thi s campai gn are makin~ dhemselves 
felt stron gly in th e demand. -

A tip for this yea r: Prepare for a n active 
demand for talking machines. 
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Twin Cities Retailers Plan Increased 
Activities With Start of the New Year 

Dealers and Wholesalers Report Huge Sales Gains O ver 1924 and Are Confident Present Year 
Will See Even Greater Sales Volume, Due to Marketing of New and Improved Instruments 

M1NNEAPOLIS AND ST. PAUL, January 7.- With a 
hect ic holiday season j ust passed and the new 
year under way, Twin City music merchants are 
in a re fl ective mood and are making optimistic 
prop hecies for 1926 business. 

Beckwith Co. Closes Busy Year 
At the George C. Beckwith Co., Victor head

qua rters, there is an air of having eaten the ca
nary. A ll departments have had unusual returns 
and Ma nager Bennett radiates enthusiasm for 
the year just passed and confidence in continued 
prosperity for 1926. He believes the new Ortho· 
pho nic will be re sponsible for a sharply in
creased business. Dea lers say the demand for 
t he Orthophonic is trem endous, with the Cre
denza model t he favorite by a lon g way. An
no uncement of the new model with electric pick
up has been received with enthusiasm and al
though the demonstration has not been set until 
J a nuary lS, orders have already been sent in for 
the $1,000 model. Everything has been cleared 
out, M r. Bennett s tates, except a few portables. 

A Victor artist who will be in the public eye 
a nd ear the next week or so will be Aileen Stan
ley, who comes to th e H ennepin Orpheum in 
Mi nneapolis early in January. Twin City deal
ers tied up with both the broadcasting of Mc
Co rmack and Bori, Victor artists, on New Year's 
night, and feat u red th eir records. 

The Beckwith Co. has done a phenomenal 
busi ness with the Music Master radio line and 
M r. Coleman, manage r of the radio department, 
has added seven new men to the office and ship
pi ng rooms. Two Music Master engineers have 
been at the Beckwith headquarters since Octo
be r. Orders have been fill ed but it necessi tated 
movin g the goods day and night and far into 
the small hours. The December radio business 
amounted to 2S per cent of the year's total. 

Sonora Sales Increase 

in. Dyer Bros. and the Emporium are two im
portant St. Paul Adl er-Royal accounts that were 
recently opened. 

Both Mr. Sprague and Mr. vVarren are on 
trips through the territo ry, the former going 
West and North by way of Crookston and Mr. 
Warren covering the field in the southern Min
nesota territory. 

Record Columbia Holiday Business 
Mrs. Helen D. Beggs, Northwest manager for 

th e Columbia Co., has been on a short trip to 
Milwaukee and Chicago. Her firm did the lar
ges t holiday business since the halcyon days of 
1919 and the reco rd sa les also approached the 
peak. Columbia SO cent Harmony records are 
proving bi g se llers. Columbia will feature Ted 
Lewis's first waltz reco rd, "While We Dance 
Till Dawn," early in January, with a full-pa ge 
ad in the lo cal papers. 

T. G. Rockwell, of Chicago, was in the Twin 
Cities rece ntly, booking arti ts for the Colum
bia Co. 

Close B ig Edison Year 

The Laurence Lucker Co. closed a satisfac
tory year with a bi g holiday business. Edison 
phonographs were in demand and th e company 
had a most gratifying volume of sales in the 
De Forest and Crosley radio lines. The record 
sa les were also eminently pleasing. 

Dealers Receive Panatropes 
The Brunswick Panatrope continues to hold 

spellbound many groups of auditors in the va
rious demonstration rooms. On December 14 
and lS the Panatrope was displayed at the Hol
land Hotel in Duluth, before a large group of 
northern Minnesota dealers. It was also shown 
in Superior, Wis., at the Skating and Curling 
Club. At both demonstrations the many deal-

c rs a nd their staffs, as well as pro pec tive b uy
ers, expressed the greatest ent husiasm. Pan
atropes are now bei ng delivered to N orthwes t 
dealers and seve ral large retail sales have a l
ready been made. 

Looks for Better Business 
E. G. Hoch, of the Cheney Co., says tha t 

while the phonograph business is quiet now he 
believes that it will soon be better for a ll lines 
when public opinion has crystallized as to 
which of th e new methods of reproducing music 
is the most de si rable. 

Receive New DeForest Model 
The company has just received a pew ship

ment of the DeForest model WS. T his is an 
innovation both in design and mechanism that 
gives a most natural reproduction. 

News Briefiets 
Steve Murphy, of the Murphy Music Co., S t. 

Cloud, Minnesota, sends word to his T win City 
friends that he and Mrs. Murphy are the proud 
parents of an infant son. 

Jack Roden, former Twin City music man, 
has opened a Brunswick shop in Miami, F la. 

Milton Lowey, for many years with the Lau
rence Lucker Co. and more recent ly associa ted 
with Foster & Waldo, has been receiving th e 
sympathy of his friends because of his bereave
ment in the death of his father. 

Unusual Columbia Record 
A Columbia recording scheduled for release 

within the next week or two that is certain to 
find a wide-selling market is "The Unknown 
Soldier~· Grave," an old-time tune type song, 
sun g by Al Craven. The selection has unusual 
bugle effects. 

Changes Firm Name 

The Atwater Kent Radio Shop, Syracus·e, re
cently changed its name to the Warren Ra dio 
Shop. 

Sono ra phonographs are in increasing demand, 
says J. E . Date, manager of the phonograph 
a nd radio departments of the Minneapolis Drug 
Co., N orth west distributor of Sonora phono
grap hs a nd Magnavox radio. There has been a 
very pleasing increase in sales of Sonora 
pho nographs and radio equipment during the 
pas t year and Mr. Date predicts a continuance 
of the heavy demand well into 1926. 

Big Profits in 

Foster & Waldo, .Minneapolis, recently had a 
display of Sonora De Luxe phonographs. T h is 
was probably one of the g reatest exhibitions of 
pe riod mode ls in the country. The showrooms 
we re crowded with interested prospects and 
ma ny sa les resulted. 

Many D ealers Feature Magnavox 
Since the Mi nn eapo lis Drug Co. has become 

P.xclus ive agent fo r the Magnavox products in 
the Northwest the company has enjoyed a phe
nomenal busi ness. Ma ny rep rese ntative dealers 
have taken on the line. 

I mportant Twin City dea lers who are hand ling 
the Magnavox line are the Sonora Shop, Arling
to n Electric Co., Lehnarts Piano Co., the A. G. 
Bauer Co., and the Electric Construction Co., of 
S t. Paul, and in Minneapolis, the Foster & Waldo 
Co., Boutell Bros., Majestic Music Shop, the 
Ga rd ner H ardware Co. and the Radio Equip-· 
ment & Supply Co. 

T here were many visito r i; to Sonora headquar
ters the past few weeks, including Leon Golde r, 
Ch icago sales manager of the Magnavox Co., 
and M r. Parker, field representative. Fred E. 
R oed iger, of th e Sonora Co., was also in Min
neapolis recently. 

New Adler-Royal Agencies 
The Adler-Royal Co. is doing a constantly in

creasing business through its Northwest dis
t ributors, Sprague & Warren. Twenty-five to 
thi r ty ne w accounts have been opened during 
the pas t sixty days an d that they are all doing 
well is a t t es ted by the repeat orders that come 

Udell Radio Cabinets 

No. 744 Radio Cabinet 

One of our newest numbers
a big winner. Handsome and 
practical. Built-in horn. Priced 
right ! 

H ERE is illustrated an
other example of the 

rare values to be found in 
all UDELL Cabinets. You 
can make friends 
money by stocking 
selling this line now! 
UDELL Player 

and 
and 

Also 
Roll 

C a b i n e ts and C o n s o I e 
Talking Machines. 

Write for Catalog 

THE UDELL WORKS, Inc. 
28th St. at Barnes Ave., Indianapolis, Ind. 
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Milwaukee Retailers and Wholesalers 
Close the Year ·With a Rush of Business 

All Lines Move as Holiday Shoppers Throng the Stores-Popularity of New Instruments Increas
ing-Expect to Speed Deliveries of O rthophonic Victrolas-Other Important Trade Activities 

M ILWA U KEE, 'v\11 s ., January 8.- December was a 
ve ry big mo nth in radio, according to reports of 
M ilwaukee jobbers and wh olesalers, and the 
outlook for J a nuary is very bright. This has 
bee n a very bi g year for radio in this t er ritory, 
and it now looks as if the demand would con
tinue in fair vol um e through February a nd into 
March before any decided d rop is noted. Rec
o rd sa les have been unu sua lly good during the 
past mon th a nd are expected to continue ac tive. 
There is a bi g demand for the new sty les of 
ta lkin g m ac hin es, but the que s tion of ge ttin g 
de liveries is still of primary importance. 

Yahr & Lange Busy 
"There has been a heavy demand for Sonora 

radio, combinations and lo ud speakers during 
the past month," stated Fred E. Yalir , of Yahr 
& L a nge, Sonora wholesalers in Wisco nsin and 
Mi chi gan. "December was th e biggest month 
we ever had in our music depar tment. This was 
due partl y to the development of our Michigan 
territory as well as to the increased demand fo r 
radio." 

Yahr & L an ge closed out the last of the De 
Luxe models in Sonora phono graphs during De
cember by offering special price concessions, so 
that the Sono ra phonog raph can now be ob
taine d o nly in th e combination phonog raph and 
radio inst rum ent. Mr. Yahr announced that hi s 
fi rm has now taken over the national distribu
tion for the new Super-Ball Antenna, which is 
bei ng manufactured by the Super-Ball Antenna 
Co., of Green Bay, Wis. This new antenna, 
whi ch is a m eta l ball ten inches in diameter, is 
expected to become a very important accessory 
in the radio field, according to Mr. Yahr. 

Panatrope Popularity Grows 
"J an uary will be a big month for Brunswick 

deale rs, judgin g . from the present outlook," 
stated Carl Lovejoy, Brunswick representative 
in this t erritory. "Th ere h as been g reat inter
est shown in th e n ew Panatrope, an d dealer s 
s late tha t th ey have no trouble di sposing of 
the instruments as fast a th ey are received. As 
deliveries should come throu gh more rapidly 
du ring th e month o f J a nuary, the outlook for 
th e month is wonderful." 

Expect Quicker O dhophonic Deliveries 
"January should be a very good month for the 

Orthophonic Victrola," decla red Harry Gold-

Hermann Thorens 
Ste. Croix, Switzerland 

Manufacturer of Europe's Most 

Celebrated SwiH Phonograph 

Motors 

Write for descriptive 
matter and prices on 
portable motor num
bers. 36 single-spring 
motor, 24BC and 28BC 
double-spring motor. 

L.H.JUNOD&CO. 
104 Fifth Ave. New York 

Sole Asenta for the U. S. A . 

smith, sec retary of the Badger Talkin g Machine 
Co., Victor jobber. "Deliveries should come 
through at a fairly good rate during that month, 
and dea le rs a re ready to dispose of them as fast 
as they come. The recotd business has been 
exceptiona lly good durin g the past month. Our 
shipments on December 29 were the largest of 
any day of th e year. " 

C. D . Weeks Optimistic 
"We a re very well satis fied with our progress 

during the past year, a nd we think that the sea
son is by no mea ns over yet," stated C. D. 
Weeks, president of the American Radio & 
Equipment Co. " It looks to me as if January 
would be as bi g a month as December, and I 
be lieve that buying will co ntinue into Febru
ary." The American Rad io & Equipment Co. 
has been in existe nce s in ce las t Sprin g, an d ha s 
been doin g very well in featuring Mu sic Mas ter 
and Magnavox lines. 

Find Newspaper Ads Profitable 
Advantages of newspaper a dvert ising were 

set forth r ece nt ly by the M ilwaukee J ournal in 
a full-page adve rti sem ent, which told of the ad
vert1srng experiences of three prominent Mil
waukee m usic , s tore s, the K esse lma n-O'Driscoll 
Co., th e N oi l Piano Co., and the Milwaukee 
Piano Mfg. Co. The Kesselman-O'Driscoll Co ., 
which ca rries a full line of musical instruments, 
includ in g Brunswick, Victor and Edison phono
graphs, Radiolas and Atwater Kent radio, be
lieves in consis tent advertising. The Milwaukee 
Piano Manufacturing Co., retaile r of the W a l
tham line, attributed its success largely to its 
newspaper a dvertis in g. The N oil Piano Co. 
used th e Journal Ro to Art section every Sunday 
for a period of two and a half years, and stated 
that " to this powerful medium we attribute our 
hi ghly gra tifyi n g business increase during that 
time," adding that, based on the cost per sale, 
this was the mos t economical form of advert is
ing the store had ever used. 

Julius Andrae & Sons Co. to Expand 
The radio department of Julius Andrae & 

Sons Co. , dis tributors for the Radio Corp. of 
America, Cros ley and Radiodyne, will be en
larged as the re sult of the reorganization of the 
firm. The chan ge involves the separation of the 
a utomo tive division of the firm from the re
mai nder of the organization, an d the 'incorpora
tion of a new firm under th e name of t h e Andrae 
Auto Supply Co. to handle this divi sion. Th e 
new firm will be located at 277 Milwaukee s treet 
in a three-story building, which is now bei n g 
remodeled. This will provide space for the ex
pansio n of th e radio a nd other departments of 
th e elect rical division of th e firm, headed by 
H . P. A ndrae, a nd located at 354-364 Broadway. 

Little Tots' Records Popular Gifts 
Li ttle Tots' records and a lbums proved a very 

popular Chri s tmas item in the phonog raph a nd 
reco rd department of E dm und Gram, Inc., hom e 
of the Steinway, according to Miss Dorothy 
Beards, manager of th e departm ent. She stated 
that these reco rd books solved the gift question 
for many shoppers who wanted s omethin g for 
littl e children. 

Lectures Create Interest in Zenith 
Interes t in the Zenith radio was created la st 

month by th e appear~nce of Capt. Donald Mac
Mil la n, of a rc ti c fame, who spoke before a din
ner mee tin g of the I zaak W alto n League. Mem
bers a nd th eir w ives gath ered fo r one of the 
largest dinners of its kind eve r given by th e or
ganiza tio n. Cap t. MacMillan gave an illustra ted 
lectur-e describing his experiences on hi s recent 
trip to the Arcti c Circl e. 

W . L. Miller Resigns 
W . L. Mille r t endered h is resignation as ad

ve rtisi n g manager· of the French Battery Co., 
effective J a nu a ry 1, a fter holding thi s position 
for abo ut th ree yea rs. H e has several plan s for 

the future under co nsi deration but for the time 
bei ng will devote hi s attention to a Madison, 
Wis., ach·e rti s in g agency in which he holds a n 
interest. 

Purchase Plant Addition 

The Bur gess Battery Co., of Madison, Wis., 
has announced th e purchase of the Mo line P low 
Co. plant No. 2, located at Freeport, Ill. The 
officials of the batte ry compa ny sta te that the 
plant will be used as a bran ch of the Ma dison 
laboratori es, and that abou t 200 people will be 
employed when operations ge t under way. 

Optimism Marks St. Louis 
Columbia Branch Meeting 

I 
Representatives Gather at the Headquarters of 

of the Company in St. Louis for Last Sales 
Meeting of the Year-Bright Outlook 

ST. Louis, Mo., January 6.- Representati ves of 
the local branch of th e Columbia Co., who 
cover the States of Nebraska, K ansas, Ok la
homa, Arkansas, Missouri, Ill inois, Indi a na, Te n
nessee, Kentucky and Miss issippi, gat he:ed at 
the headquarters of the company here on De
cember 26 for the .la st sales meeting of the year. 
The meeting was presided over by P. S. Kant
ner, manager of th e local bra nch and direc tor 
of the Kansas City branch. 

The feature of the meeting was the spirit of 
op tim ism and enthusiasm of th e sales repre 
se nta tives. In this connection, Mr. Kantn er 
said: 

" I was very much enthused at the sp1r1t of 
optimism that prevailed amon g all of th e sa le -
men for business for the year of 1926. Gen
erally in covering an area of t e rritory thi s large 
the re are always some pessimistic reports that 
do not look well for the opening of business 
for th e year, but practically all of the salesmen 
reported that th ere were no adverse conditions 
which had any indication of offering any resi st
ance to progress for the coming year. The unan
imous opinion is tha t the Columbia Co. is on 
the brink of a year of prosperity. Dealers over 
the entire territory are very optimistic over the 
superi o r merchandi se that Columbia is putting 
out and this plus the general prosperous con
ditions that exist throughout the entire terri
tory brings about a satisfactory condi tion." 

Mr. Kantner also mentioned that the branch 
organization is now very complete, payin g 
tribute to the efforts of the members of the 
sales staff, who have been large ly ins tru mental 
in bringing about th e fine showin g of the past 
year. The organization consis ts of William I3. 
Ockenden, in char ge of the Kansas City bran ch ; 
Lo uis Ma rks, Memp hi s territory; F. H . Brandt, 
who covers the Illinois, Indiana, and Mi sso uri 
territory; George C. Fuhri, in charge of t he 
St. Louis te rrito ry, and Jam es Fletcher, who 
covers Kansas City proper. 

A strenuous campaign has been planned with 
th e object of openin g new accounts for the fir st 
three months of 1926, according to Mr. Kantner, 
who declared that durin g this time the Co lu mbia 
offices are not lookin g for any great amount 
of phonograph business, du e to the fact that the 
new Columbia will not appear on the market 
for some time, and during that time a ll efforts 
will be dire cted toward lining up a li st of new 
account s. 

Files Bankruptcy Petition 

The Hollywood Phonograph Record Co. , 6527 
Santa Monica boulevard, Hollywood, Cal., ha s 
filed a petition in bankruptcy recently, listing its 
assets at $26,800 an d its liabili ties at $49,012. 

COTTON FLOCKS 
Air floated, all lnjuriou1 forcisn matter eliminated 

for 

Record and Radio Manafactuing 
THE PECKHAM MFG. CO. 238 South Street Newark, N. J . 
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Makes a 
Phonograph 
the best loud 
speaker in 
the world
arid perpetu
ates the sale 
of records 
besides 

' • 
-because ' 

it sells 
at sight • 

- and allows , 
a liberal dealer profit -. 

The One Way to Sell Your Custotner 

Radio and RECORDS. 
Many of those who want the radio-phonograph com
bination won't buy them. They want to trade in 
their old phonograph first-getting a generous al
lowance for their antiquated machine. 
Therefore it has always been difficult to sell these 
people-because the proper sales-clincher has been 
absent. 

The SELECTRON unites the radio and phonograph 
without being "just a unit." Its selling value is 
obvious. Its sale is certain. A twist of the dial and 
you hear the radio-another twist, and you have 
record playing. And you know the importance of 
mahn g record playing easy. 

CORPORATION 

565 Fifth Avenue New York, N. Y. 

No insta llation! A chi ld can attach it! 
The Selectron comes below the ton e arm. 
The radio sound does not pass through th e 
tone arm but goes direct ly to the tone
chamber. You change from radio to reco rd 
(or vice versa) by merely turning a dial. 

R etail Price 

$1~ 
Liberal Dealer Profit 
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Sales of Expensive Instruments Featured 
Year-End Business in Cincinnati Field 

Big Volume of Holiday Business Closes Satisfactory Year and Brings Up Sales Volumes-All 
L ines Moved Briskly and Dealers Look Forward to a Continuation of the Excellent Demand 

CrnCINNATI, 0 ., January 8.- With its big volume 
of holiday sales, December was a wonderful 
month for the talkin g machine dealers. The 
new machines and records had revived public 
int erest in the talking machine to such an ex
tent that th ey had become the rage once more, 
a nd as a consequence the demand was g reate r 
th;in th e supply. The feature of the market 
was a grea tly increased demand for the better 
an~ more expens ive g rade s of instruments. 

.f..ccordin g to Otto Grau, head of the Otto 
Grau Piano Co., 224 West Fourth street, which 
also has a large suburban store at 4739 Main 
av~nue, Norwood, while the number of talking 
machines sold o nl y showed a sli g ht increase, 
th ere was a considerab le increase in the sales 
to tal of •the holiday seaso n. This, he explained, 
was b ecause the purchase rs almost invariably 
chose the, more expe nsive instruments. There 
was a won de rfully large demand for th e Ortho
phonic, he said, and it is unfortunate that he 
could not make deliveries before Chris tmas. 
There was, of co urse, the usual lull after the 
hol idays, but busin ess is a lready beg innin g to 
get more ac tive, he stated, and he looks for a 
con tinu ed increase in sales. 

Big Demand for Panatrope 
"The holiday demand for our new Panatrope 

was extremely large," said J. E. Henderso n, 
manager of the local branch of the Brunswick
Balke-Collender Co. "There was an enormous 
demand for our new records. All of our d ealers 
had demo nstration Panatropes in advance of 
Christmas, and a large number of orders were 
taken for future delivery." Just before Christ
mas Mr. H enderso n went to Ash la nd, Ky., to 
atte nd the opening of the new Carter Bruns
wi ck Shop, which is one of the finest sto res 111 
th e city. 

"W e did a splendid business in records in 
1925, and even in the Summer there was a good 
demand," sa id Louis H . Ahaus, owner of the 
Brunswick Shop, 532 Walnut street. "The 
Christmas demand for records was greate r than 
eve r before, and our stock was reduced almost 
to the vanishing point. As soon as we are able 
to get the Panatrope in quantity we will be busy 
fill ing th e orders that we have taken, through 

demonstrations. The new instrument with th e 
new record is going to be ~ w inner." 

Features Okeh Records in W indow 
The Brunswick Shop, operated in this city by 

Louis Ahaus, has bee n attracting co nsiderable 
attention to Okeh recordin gs through the me
dium of w ell-planned window displays, one of 

Effective Okeh · W indow Display 

which is reproduced herewith. The illustration 
shows how Mr. Ahaus recently featured "Sleepy 
Time Ga l," as reco rded by the General Phono
grap h Corp. on Okeh record 40502. Th is num
ber ha bee n exceptionally popular throughout 
local territory, the dealers reportin g brisk 
sales, accordi ng to the Sterling Roll & Record 
Co., loca l d istri butor of Okch reco rds and ot her 
talking machine products. As a result of this 
popularity, ma ny of the d ealers handlin g Okeh 
records have take n advanta ge of their window 
space to "te ll the world" they have the record 
in s to ck. 

E njoyed SO Per Cent Business Gain 
Howard L. Chubb, head of the Chubb-Stein

berg Co., 17 East Sixth street, expressed himself 
as satisfied with the past year's business, as the 
sa les showed an increase of SO per cent over the 
previo us year. "We wo uld have done better, 
of course, if we had been able to make deliveri es 
of the Orthophonic befo re Christmas," he ex
plained. "We also sold a great many Sonoras." 

A good volu me of business was d one in 1925 
by th e O hi o Talking Machine Co., whol esa ler, 

Records!!! 
Result of True Tone Recording! 

for Sound Business A Sound Investment 
No records offer a better opportunity to increase your 
business. This statement is determined by the past 
achievements of Licensed Okeh Record Dealers. A 
new Okeh Record License Assu res Prosperity for the 
coming year. 

STERLING ROLL AND RECORD CO. 
137 W est 41 h Street, Cincinnati, Ohio 

at 427 West Fourth street, acco rdin g to A. H . 
Bates, secre tary of the company. Conditions 
for 1926 are in every way favorable, a nd with 
the revived interes t in the ta lking machine 
which has been created by the new ins trum en ts, 
it shou ld be the bes t year the trade eve r has 
had, he decla red. 

Orthophonic Popular as a Gift . 
" 'vV e had a fine demand for the Orthophonic 

during th e holidays, and we so ld quite a numb er 
for future delivery," said Geo. P. Gross, head 
of the Geo. P. Gross Co., 1328 Main s tree t. 
"There was also a very large demand for rec
ords, and this department did well, Radio 
so ld very well durin g the holidays , and w e look 
for a good volume of sales of radio this yejlr." 

"The past year was a wonderful one for us," 
stated Miss Rose H ellberg, local manager of 
the Columbia Phonograph Co., 222 West Fo4rth 
street. "There is every ind ica ti on th a t this year 
will be still better, for us an d for our dealers. 
True, business was somewhat sluggis h in the 
Summer, but we mo re than made up for that in 
Fall and Winter. O ur holiday business broke 
the record of the previous yea r, both in sales of 
machines and in sales of records. W e a re mak
in g shipments promptly and our dealers are not . 
handicapped by shortage of stock." 

Brisk Movement of Starr Products 
An unusually large holiday business in Starr 

phonographs and Gennett records was reported 
by W . M. Purnell, wholesa le manage r for the 
Starr Piano Co., 27 West Fourth s tree t. " In 
the smaller cities and in the towns," he ex
plai ned, "the upright inst ru me nts we re in g rea ter 
dema nd than the co nsole typ es. Business is 
pick in g up a fter the usual last-of-the-yea r lull , 
and there is every reaso n to beli eve that sa les 
will co nti nue to increase throu gh the vVint er 
and until late Sp rin g." 

Frank Donovan, formerly with th e Pierson 
Piano Co ., Indianapolis, became manager of the 
talkin g machine department of Pogue's, a large 
departm ent store, the midd le of D ecember. 

The vV. G. \,Y oodma nsee Piano Co. reports a 
fi ne vo lume of holiday sales of E di so n inst ru
ments and reco rds. The company is making 
preparations to move into it s fine new hom e, a t 
410 Mai11 s treet. 

Good Holiday Business 
"Our holiday business was the larges t we ever 

had," said Ben L. Brown, manager of the Ster
l ing Roll & Record Co., 137 West Fourth street. 
"The Adler-Royal phonograph went fine and 
Operadio sold sple ndidly. The sale of our port
ables, the Carryola, Flapper and the Chic, were 
phenomenal." 

"The past year's business showed a fine in
crease and we had a larger holiday business 
than eve r before," said Edw. P. Cooper, an en
terprising music dealer at 810 Madison avenue 
Covington. ' 

Once more Mr. Cooper is in the Covington 
lim cli~ht, because of his unusual radio service. 
There was a lot of radio trouble over there a 
whil e ago, and he, in co-operation with the 
newspapers, set out to find and remove it. 
Fi nally he fou nd that a large hi gh-tension trans
former was leakin g and thus affecting the radio 
receivers for six miles around. As a result of 
hi s enterprise Mr. Cooper got a lot of public ity 
that no amount of money would buy. 

New Broadcasting Policy 

CrNCINNATr, 0., January 6.-A new develop
m ent in radio broadcasting is to be found in 
this city, where a Community Broadcasting 
Committee of the Cincinnati Chamber of Com
merce is conducting an inte res ting series of 
broadcast concerts, featuring artists and organ
izations of prominence through Station WSAI, 
this city. Among those who have appeared, or 
will appear, on the radio programs are included 
the Ci ncinnati Symphony Orchestra, Brace 
K erns, soprano; Alma Beck, contralto; Oliver 
Smith, tenor; Joseph Dito, harpist, and Mieszys
law Munz, th e noted pia ni st. The prog rams are 
about equally divided between popular, semi
popular a nd classical numbers. 

.. 
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WRITE today 
to us or your 
jobber for 
samples and 
sales· getting 
information. _; 

THE TALKING MACHINE WORLD 

oln 
THE "NEW" TYPE 

MACHINES AND ELECTRICAL 
RECORDED RECORDS AT THEIR 
BEST WITH THE BEST NEEDLES 

-of course-they are! 

BRILLIANTONE- REFLEXO-GIL T EDGE 
The Leaders in the Phonograph~Needle Field 

The new type machines have been designed to 
stimulate business in the trade and have cer
tainly been of tremendous influence in directing 
public attention to phonographs. 

This means that once again the public will be 
buying records-and that means Needles. 

If you have not enjoyed in the past years the 
experience of building customer good will with 
the leaders in the Nt!edle field, you should im
mediately get in touch with us or your jobber 
and find out why Brill-iantone, Reflexo and Gilt 
Edge outsell every other needle on the market. 

These scientifically constructed phonograph 
needles are the right kind to use on the new 
electrical recorded records especially if your cus
tomer is desirous of getting out of the machine 
the full tonal qualities. 

Brilliantone-Reflexo-Gilt Edge have always 
led the fi eld in quick sales and wi th the new stim
ulation in trade during 1926 you should feature 
these popular brands if you want to make your 
phonograph department a profitable and popular 
department with your customers. Let your job
ber tell you the entire story or write us direct for 
detaib . 

BRILLIANTONE 
STEEL NEEDLE CO. of AMERICA, Incorporated 

Selling Agents for W.H.Bagshaw Co., Factories, Lowell, Mass. 

370 SEVENTH A VE , at 31st St , Suite 1214, NEW YORK 

W . H. Bagshaw Co., Export Dept. , 44 Whitehall St. 
New York City. Cable Address : "Bri:llneedl" 

SOLD THROUGH JOBBERS EVERYWHERE 
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Richmond Stores Cleaned Out of the New 
Instruments by the Pre-Holiday Demand 

name of the Danville Music Co. C. S. Conway, 
the president, was formerly connected with the 
Frix Piano & Phonograph Co. of Danville. J. 
L. Gilliam, likewise associated previously with 
this company, is also interested in the new firm, 
being vice-president. The firm has just estab
lished itself in a store immediately across the 
s treet from the Frix firm. 

M any Dealers A wai,ting A rrival of New Stocks to Take Care of O rders in Hand-Danville Music 
Co. Chartered-Trade Mourns Death of Houston F . Allen- C. H. H eld P romoted 

R1 c 11MOND, VA., January 9.-Phonograph deal
ers in thi s territory report that th ey were well 
pleased at th e volume of Christmas business both 
in machines and records, th e vo lu me in most 
instances bein g in excess of that for Christmas 
1924. Victor dealers say that they would have 
done considerably more business than th ey did, 
but fo r th e fact th a t it was impossible to ge t a 
sufficient number of new Orthophonic Victro
la s to meet th e demand. All of th e new s tyles 
moved exceedin gly well from the time that they 
were placed on th e market. Because of the dif
ficulty bein g encountered in getting additional 
machines, Victor jobbers a re goi ng slow in ap
pointing new dealers, bei ng content to retain the 

Rockford 
Hardware 

f ROM the complete 
Rockford Line of 

Hardware your every 
need can be supplied to 
advantage. Over 300 
hardware items for pi
anos, phonogragh and 
radio cabinets. Write 
for samples of items you 
use, and catalog. 

./{al' ion.al kock eo .. 
Jtocliford. /11. 

U.S. A. 
Cable Addre .. - Natlock 

Branch Sales Offices: 

Chicago, Ill. Indianapolis, Ind. 
C incinnati, Ohio Jamestown, N . Y. 
D etroit , Mich . Los Angeles, Calif. 
Evansville , I nd. Seattle, W ash. 
GrandRapids, Mich. Milwaukee, W is. 
High Point, N . C. Sheboygan, W is. 

St. Louis, Mo. 

accounts already es tab li shed. The Biggs Music 
Co., .of this city, it is learned, is nego tiatin g for 
a Vi ctor connection. 

Good Demand for Uprights 
The James Cowan Co. reports that it is now 

co ncentratin g on Columbia records. It whole
sales Outing portables in thi s territory as well 
as Co lumbia machines. Unlike most dealers, the 
company is having a very favorab le experience 
with upright models, findin g that they are go
ing as well, if not bette r, with its trade as th e 
consoles. James Co wan, head of the company, 
says that he beli eve that there will always be 
some demand for th e upri g ht s as long as they 
are on the market because of the fact that they 
take up less space in a home than the conso les. 

Talkin g machine dealers cas hed many Chris t
mas savings checks, when thi s money was re
leased from the banks durin g the pre-holiday 
season, and in most instances some of th e money 
was spe nt in th eir stores , principally for rec
ords. 

The James Cowan Co., with a view to keep
ing abreast of the times, rece ntl y added radio. 
It has taken on the Pathe line. 

Danville Music Co. Chartered 
Of interest to the trade is the news that Dan

vi lle has a new music company, which plans to 
sell pianos, organs, radio equipment and pho
nographs. It was recently chartered under the 

Death of Houston F. Allen 
Houston F. Allen, well known to the music 

trade in this territory, died recently in Norfolk. 
He was associated with th e Levy-Page Co. , of 
Norfolk, which handles the Victor line of pho
nographs. Besides his widow he is survived 
by a young son and daughter. Several repre
se ntatives of the Corley Co. went to Norfolk to 
attend his funeral, which was held th ere before 
the body was taken to Petersburg for burial. 
They were Frank W . Corley, Fred R Kessnich 
and G. W. Greener. 

Charles H . Held P romoted 
Goldberg Bros., Pathe distributors, announce 

tha t Charles H . Held, manager of th ei r Balti
more di strict for th e past year or more, ha s 
bee n promoted to superintendent of the phono
g raph department of the company, with head
quarters in Atlanta. In this capacity he will 
continue to supe rvise the Baltimore territo1·y as 
well as the remainder of the Southern States 1n 
which the company does business. 

The proprietor of the Rackley Piano Co., of 
Goldsboro, N. C., which handles a general line 
of musical instruments, including talking ma
chines, dropped dead December 23 and was 
buried Christmas day. Mr. Rackley was very 
popular and his untimely passing came as a 
great shock to his many friends . 

Interest in New Instruments Provides a 
Fine Start for 1926 in Indianapolis 

N ew Talking Machines Prove of Especial Interest-Radio Trade Plans to Tie Up W ith "Silent 
W eek"-W ilson-Stewart Music Co. R eorganized-Brunswick Shop P romoting Panatrope Sales 

INDIANAPOLIS, IND., January 8.- Local interest is 
divided equally between radio and th e new talk
ing machines that have been brought before the 
public, the latter especially proving a great 
st imulator of sales. 

To Observe "Silent Week" 
Reports from radio dealers indicate that the 

interest has not diminished at all, and that 
Christmas buyin g was heavie r than in previous 
years. This cond ition is especially noted at the 
Pearson Piano Co., who handle the Erla radio. 
L. T. Glidden, manager of thi s department, notes 
a tenden cy to buying of a hi gher priced multi
ple tube set. Durin g th e week of January 21, 
this store will observe a "silent week" and the 
fourteen radio sale sme n of this s tore will con
duct demonstrations in th ei r respective homes 
a nd a special effort will be made to get the 
foreign stations for the prospective ra dio buyers. 
The demonstrations will be conducted in the 
several parts of the city, with th e public in
vited to attend and listen in. "Such a plan I 
believe will prove of g reat value to us in making 
the Erla radio better known," states Mr. Glid
den. "The outlook for 1926 is very promising 
and I believe we will have the biggest year si nce 
we have gone into the radio field ." 

B righter Outlook Follows Reorganization 
W . G. Wilson, manager of the Wil son-Stewart 

Music Co., is satisfied with the busi ness this 
store did the past year. Reorgani zation of this 
store by the addition of Mr. Stewart instituted 
new plans that have proved valuable to the new 
organization. Record sales have shown in
creased activity after a decid ed slump last Fall. 
"Radio sales," states Mr. Wilson, "are moving 
better than they did the past year, due to the 
fact that our line is w ell ad \·ertised and the 
fact that we are abl e to give prompt service." 

Big Year-End Demand at Baldwin's 
C. P. Herdeman, manage r of th e talkin g ma

chine and radio departmen t of the Baldwin 
Piano Co., has much to say on business done 
in 1925. In reply to whether or not talking 

machine sales had increased, Mr. Erdman said: 
"Our December record sales were a 'wow.' 
Our December record business was g reater 
than in any previous year. T alkin g machine 
sales were held down because we were unabl e 
to get delivery of the new Orthophonic. " 

It will be recalled that late in the Summer, 
the Baldwin Piano Co. moved from its old 
Pennsylvania street location to spac ious new 
quarters in Monument Circle in the heart of 
the downtown district, which ha s been of g reat 
advantage to them in their record sales. 

Featuring the Panatrope 
W. J. Baker, manager of the Brunswick Shop, 

exclusive Brunswick dealer, is well pl eased with 
the interest manifested in the new Brunswick 
Panatrope. "I have found that the phonograph 
interest · is reviving in Indianapolis, and the 
Panatrope is making a great hit with the public. 
Each day sees an added number of people who 
are interes ted in the new Brunswick. Local 
newspap er advertising with window displays 
have aided thi s store in advertisi ng the new 
instrument. Our record sales are showing added 
activity and sales have increased accordingly," 
states Mr. Baker. "Private demonstrations ke.ep 
us busy and prospects are very bri ght." Radio , 
sales are running ahead of their last year's ~ 
record. 

Marsh Music Co. to M ove 
HOLLYWOOD, CAL., January 8.-The Marsh Mu

sic Co., 5524 Santa Monica boulevard, this city, 
which, until the first of this year, was known 
as the Paramount Music Shop, will move to new 
quarters next door to its present location on 
February 1. The growth of the busin ess neces
si tated this move to a larger establishment. Th e 
store made known these announcem ents to its 
clientele through an attractive card, which also 
extended the greetings of the season and an ·ex
pression of thanks for the patronage extended 
in the past. 
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STEWART-WARNER 
cMatched ,....CLJnit 'Rad i o-llllli..;. 

CWhat did 1925 teach you? 
HE past year has raised the "Old Harry" with rabid radio price
cutters, manufacturers of "orphan" sets, retailers who scorned 
service and slip-shod radio retailing in general. 

If you are sincere and have an abounding faith in the wonderful 
future of Radio, heed this timely tip. 

1926 and many years to come will handsomely reward the man who 
sells Stewart-Warner Matched-Unit Radio-for many reasons. 

Stewart-Warner is in the radio business to stay and to give service! 
The name, Stewart-Warner, is known the world over to represent 
the highest quality merchandise, dependable service, and a square 
deal. Over twelve million people are today satisfied users of Stewart
W arner products. 1o keep their confidence and to win new millions, 
we perfected and built our Matched-Units to give complete radio 
satisfaction. Our distinct triumph of MATCHING our Instrument 
with our R eproducer, Tubes and Accessories, all to work in perfect 
unison, brings perpetual radio enjoyment for your customers. 

Our NAME is right, our FACTORY is right, and our PRODUCT 
is right. 

Our SALES PROPOSITION is right! Read and judge for yourself. 

Your success means ours. We must protect you from unfair com
petition, to protect ourselves. And we hat1e, 100% strong! 

For a Stewart -Warner Representative there are no b~rgains-no 
cutting of prices-no jobbers and no competing representatives in 
his district. You deal directly with the Stewart-Warner Factory 
Branch in your district. The Stewart-Warner Distributor positively 
will not sell any of our Matched-Units to any dealer but an author-
ized Stewart-Warner Representative. ' 

Our national adverti sing campaign for 1926 will vastly increase our 
constantly growing demand for StewartWarner Matched-Unit Radio. 

Some extremely good districts are still open for high-grade, sincere 
men who appreciate that Stewart-Warner have the Radio and the 
unusual sales proposition they have been waiting for. Profit, Protec
tion, Prestige and Permanence await you. Don't delay-write today! 

Tune in 

STEWART
WARNER 

Programs 

Station W BBM 
226 M eters 

TIM E SCHED ULE 
OPPOSITE 

SPEEDOMETER CORPORATION 

1824 Oiversey Parkway CHICAGO, ILL. 

Mo1'\. 12·) a .m . 
6-7 p.m. 

Tuu. 9-12 p.m . 
W,d_ 8-IO P-m 

12·2 a .m . 
Thu•- 8-IO p.m. 
Fri. - 8-10 P-m-
Sat . - 8-9:]0 p.m. 

IJ ·2 a .m . 
Sun. 4-6. 8 lO p_m_ 

Chica.go Tiwa 

Model 305 
$95.00 

Console T able includ· 
ing Built -in Speaker 
and Banery Compart• 
ment, witho ut Radio .. 

Model 3 15 
$285.00 

Model 400 
Reprodµcer 
- $25.00 

Model 405 
$19.50 

TWELVE MILLION PEOPLE ARE TODAY USING STEWART-WARNER PRODUCTS 

Model 3i5 
$80.00 

Model 50,5 
Radio Table 

$22.50 

Model 310 
$175.00 

Model 320 
$450.00 
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A. Atwater Kent Discusses Present Prob-
lems and Future Possibilities of Radio 

President of the Atwater Kent M fg. Co. D escri bes in a M ost I nteres ting Manner the Growing 
_Part Radio Will Play in Everyday Life in the F uture and How P roblems A re Being Solved 

[Radi o, its a tta inments and its future possibilities, is 
engrossing th e a ttenti on of p ractica ll y everyo ne connected 
with the ta lking machin e industry. A. A twater K en t, 
p resid ent o f the A t wa te r Ke nt M fg. Co. o f P hilade lphia, 
manufacture r of r ad io r ocei ve rs and radio speaker s, is 
recogn ized as one of the foremost me mbers of t he great 
rad io industry. H is r emarkable and generous cont ribu
tion to the improvemen t of b roadcas t programs t h rough 
his Sunday eve nin g p rog rams, fea t u ri ng g rand ope ra stars, 
also dis tin guishes h im as one of the foremos t benefacto rs 
of t he ind ustry. P robab ly no othe r person has delved 
mor e d eeply into the subj ect of r adio, i ts manu fac tu re , its 
scope and its d ist ribution. Therefo r e, the following s ta t e
ment, prepa r ed espec ia ll y for The T al kin g Machine vVo rld 
on th e eve o f t he n ew yea r , is of particula r interest.
E n1 TOR.] 

To m y mind, th e outs ta nd ing feat ure of radio 
in 1925 is th e g rea ter a nd g reater pa rt it is 
taki ng in our eve ry-day l ife. Eve ry achieveme nt 
of t he yea r in ra di o has contributed to tha t. 
So in radio hi sto ry I believe 1925 will be set 
d own as the yea r when ra dio broadcas tin g be
gan to a ss um e a pl ace in our daily affai r s a nd 
when it began to take its pl ace as a utility. 

L ink-U p of Stations 
A cont ributi on to thi s is th e lin~-up of m any 

b roadcas t in g s tations. Ninetee n twenty-six will 
see a s till grea ter link-up, a nd with little diffi 
culty I ca n ima gine a possi ble line-up throu gh 
wh ich nearly half th e peopl e wh o are in the 
Un ited States could · h ea r a speaker. The g reat
est poss ib ilities lie therein. If necessary, th e 
President of the United Sta tes could rouse th e 
Na tio n in t he event of wa r. Messages requir
in g instanta neo us tran smission could b e com
m unica ted ins tantl y dir ec t to th e h om es. 

I mprovemen ts in Sets 
T here has been a great improvement in rad io 

set s. In fac t, the radio set has reached th e 
point of precision. I anti cipate no revolutionary 
changes in the set of next year. There will be 
perfect ion, of cou rse, and improvement, but the 
idea that one should not purchase a radio re
ceivin g set now because of ea rly anticipated 
chan ges is erroneous. 

Better Programs 
Broad casting stations are improvin g their pro

grams. We should not be impatient. Theirs is 
a hard job fo r they have to please all ki nds of 
listeners with all ki nds of tastes. I have found, 

Consider 

howeve r, as a. result o f th e Sunday ni ght pro
g rams by wo rld-famous a rti s ts tha t I was for
tunate enough to be able to a rran ge, that the 
American ra dio public likes goo d music. A 
ques tio nnai re I se nt out brought a response 
fr om 92 per ce nt tha t th ere was not too mu ch 
class ical m usic on t he ai r. The ultima te deve l
opment in broadcas tin g will be to g ive the peo
ple the ve ry bes t in eve ry line. 

More R adio Sets 
The increase in th e numb er of radio rece1v111 g 

sets is in itse lf a notable th ing. It would be 
diffi cult to es ti mate how ma ny m o re se t s th ere 
are now th a n there were at the en cl of las t year, 
but th e nu mbe r has reachecL fa r into th e m ill io ns. 
Las t Summer it was es t ima ted tha t th ere were 
a t leas t 4,000,000 sets in the U nited S tales. T he 
number great ly exceeds t ha t now. 

R adio on the Farm 
T wo g rea t developm ents whi ch I believe will 

ta ke shape in 1926 will be the use of ra dio on 
th e fa rm and th e use of radio in edu ca ti on. 
The Sec re tary o f Agr ic ulture has ju s t sa id : 
"Ra di o is a lready a vita l fac to r in th e eco nomic 
a nd in te ll ectu al life of th e fa rm e1·. Th e pa rt it 
will exert in th e future is beyo nd calcul a ti on." 

I have bee n deli ghted to see th a t Sec re ta ry 
Ja rdine has p rovided increased mean in h is 
departme nt fo r officia l a ttenti o n to radio de
velopment amo ng farm ers. Such a m ove ca n
not help but have fa r-reach ing effec t. Sec re ta ry 
J a rdin e has sa id : " I t is easy to fo resee m il
lio ns o f dolla rs added to th e value o f ag ricultu re 
th rough th e employment o f m eth ods impa rt ed 
by rad io instru ct io n ." Thi s is apa rt fr om th e 
immedia te a nd p rac ti ca l Yalue to th e far mer 
o f rece ivi ng daily m a rket quota tion s by radio , 
to say noth ing of th e int eres tin g a nd help ful 
progra ms for the benefit of the housewife. 

Radio in Education 
It is ve ry difficult to prophesy the pa rt rad io 

will ·eventually play in edu cat ion. To m y mind 
it is sure to take a most im portant pa rt in th e 
schon ls , coll eges and universi ties of the country. 
It will be a g radual d evelopm ent, of course. I 
do not look for any imm ediate wi des pread de
velopment in the teachi ng of a ny pa rticular sub-

Who Sells the A-C Dayton 
If any one should know the respective merits of the various r adio 
receivers on the market, it is the jobber, who sooner or later sees all 
~ them . ' 

T he A-C DAYT ON is not only sold by leading jobbers throughout 
the count ry but is universally endorsed by them. They like it because 
it sells and then stays sold-which means greater profit for all con
cerned. 

Such a receiver deserves in
vestigation, at least. Clip 
the coupon now and mail to 
us for full information. 

The A-C Electrical Mfg. Co. 
DAYTON, OHIO 

M aker• of Electrical Devi c e • for 
Mor e Th a n T w enty Ye a r• 

£ ~ 

Standa rd Cabi,iet without 
accessories, $11 5 

($120 west of Denver) 

,-- - --------

A~CDAYTON 
~RADIO~ 

1 Please send me full infor· 
I TI~!'.on on the A-C Day ton 

Na1ne .......... . ......... . 

Address . ... . ......... . .. . 

for the man who believes his own ears 

ject. Radio wi ll neve r ta ke t he place of th e 
teacher in the class ro om, but it will supple
m ent her work ; it will brin g t hings of value to 
her a nd th e t im e will co m e wh en every school
room will have it s rad io rece ivin g set and th e 
pro$ rams will be so va ri ed a nd cla ss ifi ed tha t 
it will be possi ble to tun e in o n th ings o f special 
int eres t a lmost a t a ny hour o f th e da y. 

Interference Problems 
Interference probl ems arc bei ng taken care of 

a nd, w ith th e p ro pe r suppo rt of Sec reta ry H oo
ver's departme nt, they wi ll be redu ced to a min
im um. In fac t, th e whole radi o probl em is be
g inn ing to take shape and wh en .o ne rea lize s 
radi o is a n indust ry only a few years old; it is 
amazing that it has take n such an impo rta nt 
place in our nat io nal li fe so soo n. T here have 
bee n no precedent s to fo ll o w. Fo r th at reason 
it is fo rtu nate that the admi ni s trat ion and the 
guida nce of rad io into prac tica l chan nels is in 
th e han ds of such ;i n ab le and level-headed man 
as Herbert H oove r. 

How Jos. Strauss Co. Won 
Attention for Zenith Models 

Gave Demonstrat ions in P ubfic Auditorium in 
Buffalo Durin g Week Befor e Christmas 

BUFFALO, r. Y., J anuary 8.- P laci ng radio re
ce1v1n g se t demo nstra ti ons on a pa r with a ft e r
noo n m u icales was th e ach ieve ment o f t he Jo
seph St rauss Co. of thi s city, a nd durin g th e 
ent ire week befo re Chris tm as demonstra tio ns 
w ere held in a public audito rium in Buffa lo to 
which a se lec ted li s t o f fri end s, prospects a nd 
customers were in vited. The room in wh ich t he 
co nce rts were given was a tt rac tively decorated 
w ith holl y w reat hs, in keepi ng with th e s easo n, 
fl oo r lam ps and bea utiful dra peri es. The Zen ith 
se ts featured in th e di spl ay w ere the Sup er Zen
ith VIII , t he Zenith De L uxe E nglish model, 
a ten-tub e se t with fi ve loud speake rs, fea tu re d 
in th e ce nter of t he dis play, a nd th e Zenith D e 
L uxe E ngli sh model with t en tubes a nd three 
loud speake rs, fea tured on the extreme righ t . 

The J oseph Strauss Co. , Zenith dealer of 
Buffalo, N Y., ma il ed to a list of frie nds, cus
tomers a nd prospects a uniqu holiday greeti ng 
card. It showed two litt le tots tu nin g in w ith 
the Super Zenith V III whil e a "Merry Ch ris t
mas a nd H appy ew Y ea r" fl oated from the 
loud speake r. 

Rudolph F riml Records 
for Columbia Catalog 

T he Co lumbia P honograph Co., New Yo rk, 
will release the la tter part o f thi s month th e 
fi rst recording by Rudolph F ri ml, t he fam ous 
com pose r of som e of th e bes t-know n m us ical 
hit s on Broadway durin g the past couple of 
years. Mr. Friml's fir st r ecordin g couples the 
"Song of the Vagabonds," the outs tandin g mu
sical hi t of the "Vagabond K ing," now playing 
t o capa city audiences on Broadway, a nd " Chan
sonette," which was a hit in t he Z iegfeld Fol
lies about two years ago. Th e selections a re 
played as piano s olos. 

Starr Piano Co. Output Big 
RrcH MONO, I ND., January 7.-Fred Gennett, sec

re ta ry of t he Sta rr Piano Co. , manufacturer of . 
Star r ph onographs a nd pianos a nd Gen nett rec
ords, reports th a t th e pas t year was t he bes t 
en joyed by h is company, vi ewed from th e a ngle 
o f output , as mo re musical in strum ents w ere 
made tha n ever befo re. Mr. Gennet t fe els th at 
t he comin g yea r will see s till furth er expa nsio n, 
as adva nce o rd ers rece ived wa rrant a h igh feel
ing of optimis m. 

V in ce nt Fo ll mer has bee n appointed receiver 
for the H y tone Bat tery Mfg. Co., I nc., radio 
ba tte ries, 2420 First avenu e, New York. Assets 
about $1 5,000 ; liabiliti es not sta ted. 

• 
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Important Activities Feature the Year- work they could handle. Ray Bech tol pre
dic t s th a t J a nua ry will be a big busi ness month 
fo r Atwater K ent, and base s hi s predicti on on 
the fa ct tha t many people who received div idends 
and m oney for Chri stmas presents wi ll spe nd 
th e mo ney for sets. 

End Throughout the Cleveland Territory 
Dealers Planning Vigorous 1926 Sales Campaigns-RCA Dealers Co-operate in Putting Over 

Advertising Campaign-Many New Accounts Opened-Optimism Features E n t ire T rade 
Dealers Add Freed-Eisemann 

CLEVELAND, 0 ., Janua ry 8.-Twcnty-five dealers 
who specialize in R CA se ts co-o perate d wi th t he 
ma nu fa cturer and wh olesale d is tr ibu to r, the Er-
11 er Electri c Co., in a do ubl e spread advertise
men t in t he Cleve la nd P lai n Dealer of D ecember 
30. T he motive of th e a d was to call atte n
tion to the fir s t o f th e se r ies o f co nce rt s to be 
broadcast feat uri ng J oh n McCo rm ack and L u
crezia Bo ri a nd the V ic to r O rches tra, and 
R CA mo dels 25 a nd 28. 

Dealers Receive Sample Panatropes 
All Cleve la nd B run sw ick dealers received sam

ple Panatropes th e latte r par t of t he mont h. 
T he May Co. w as th e first to run a n ad, a nd 
the $600 mo del was feat ured. T he new ma
ch ines have m et w ith a ve ry enthusias tic re
cep t ion not only in Cleveland but al so in a ll 
territory se rv ed fr om the Cleveland dis trict of
fice. Due to the effort s of Branch Man age r 
L. S. M cLeod and Di stri c t Ma nager E . S. Ger
main , a great de.al of very effec tive mi ssiona ry 
wo rk has been don e sin ce th e new m achin e was 
ann oun ced . This wo rk was in th e na ture of 
demo nstrations befor e ma ny p romin ent clubs and 
socie ti es. As a res ult of th e nu me rous exhibi 
t ions and recital s, a numb er of good prospec ts 
have been developed fo r th e trade, a nd now 
that the in struments a re beginnin g to com e 
th rou gh a large volum e of bu sin ess will result . 
At th e sales rooms o f th e Brunswick Co. , a n 
a ttrac tive exhib it of th e Panatrope and R adio las 
has bee n mad e. Both B run swi ck a nd V ocalion 
records sold w ell du r in g the month a nd th e 
prospec ts for 1926 busin ess, accordin g to L. S. 
McLeod, b ranch manager, look very good. 

Enjoys Biggest Year 
"The bes t yea r in t he hi s tory o f th e compa ny 

in dollars and cent s. " Th is sums up the opin
ion of H oward Sh a rtl e, president of the Cleve
land T alk in g Machin e Co., Vi ctor di s tributor. 
Speaki ng o f th e outl ook for business in 1926, 
he s ta tes that th e company's busi ness wi ll onl y 
be limited b y th e fa c tory suppl y and is confident 
that t he dem and fo r Victo r p rodn cts w ill be 
grea ter in 1926 than in th e hi s tory of th e in
dustry . The Orthoph onic has go ne over b ig, 
a nd the only d iffi cult y h as been in m aking de
live ries. The recent advertisement b y th e V ic tor 
Co. t o t he publi c reques ting th a t they be pa
tie nt a short tim e longe r a nd explain ing the 
reason fo r dela y in deliveries has helped th e 
s ituation considerabl y. Th.e RCA co nce rt on 
N ew Y ear's ni ght, and the ap pearance in Cleve
land of prominent Vi ctor art is ts a ll helped to 
boost th e sale o f V ictor records. 

Buel-L yons Co. O pens New Accounts 
T he Adler-Royal line of phonogra phs and ra

dio enjoyed a good sale durin g D ecember. Th e 
dis t ri butor, the Buel-Lyons Co., has ope ned 
some good dealer acco unt s. The Rob ert L. 
Whi te Co. , one of t he oldes t es tabli shed mus ic 
houses in the downto wn sec tion, took on th e 
line and featu red it with good success. The 
Car ryola, a nd Carryola Flapper, portable phono 
graphs, sold unu suall y w ell ove r th e hol idays. 

· J. A. Blumenthal, speci al reco rd salesman, has 
opened a number o f new account s wi thin the 
past th irty days on Odeo n and O keh reco rds. 

Euclid Music Co. Moves 
The Euclid Music Co., wh ose executive offi ces 

have been located a t Ches ter ave nu e near East 
Ei gh teen th s tre.e t, has move d to th e second floor 
of the com pan y's store on E as t N in th s tree t. 
This gives them a m ore centrali ze d location. 

Busy Month for Columbia Branch 
An except ionall y busy m onth is reported by 

Branch Manager Mu ell er, o f th e Columbia Co. 
T he b ranch so ld out a ll it s co nsoles by Chris t 
mas a nd had but a few st raight models left in 
s tock. Columb ia reco rds are steadily grow in g 
in popularity and several la rge downtown s tores 
have added th em a nd find them ready se ll er• . 

The full -page newspaper adver ti se m ents in 

se rted by th e Co lum bia Co. have d one mu ch 
to wa rds boos t ing reco rd sa les, and Co lum bia 
dea lers have show n their apprec ia tio n o f th e 
ad ve rt is in g by tyi ng up with it . There is eve ry 
ind icati o n th a t 1926 will be a big year fo r Co
lumbia p ro ducts, exceedin g that o f 1925. 

Zenith Demand Continues 
Ze nith mo dels o f all sizes have bee n in good 

demand a nd th e cabinet m odels a re bei ng fea
tured b y som e of th e large mu ic h ouses. The 
te n-tub e sup er Ze nith was received by t he dis
tr ib utors, t he Cleve la nd Ta lkin g Mach ine Co. 
a nd created m uch interes t amo ng th e t ra de. 

Boosting Buying Mrusic on Instalments 
S treamers bearin g the slogan: " Incl ud e music 

in your ins talme nt purchases" were se nt to a ll 
mem bers o f the Music Mercha nt s' Associa tio n 
of Ohio thi s m o nth by Rex C. H y re, sec reta ry. 
Quite a number of requ es ts fo r addit ional sup
pli es were rece ived. 

Closed Big Atwater Kent Year 

Th e p repa ra tion s made early las t Su mme r by 
the Clevela nd I gniti on Co., d is tributo r of th e 
Atwater K ent line, to carry a la rge stock of 
th e va rious mo dels, and insis tence that deale rs 
a lso m ake ad equate prepa ra t io n fo r th e rush 
seaso n, proved to be good policy, fo r th e com
pa ny did th e la rges t business in t hei r h is tory in 
1925. A las t-mi nute ru sh clea ned them out of 
seve ral mo dels, but th ese were reordered by w ire 
a nd as a res ult th e trade was e na bl ed to fi ll a ll 
orders. Th e Sunday ni ght co nce rts of Atwa ter 
K ent have g iven th e line som e fin e ad ve rt is ing. 
The Limeri ck Contes t th e Cleve land I gnitio n 
Co. p ut o n at th e radio show developed th ou
sa nds of live p ros pects a nd gave deale rs a ll th e 

The H aas E lec tri c Co. , d is tributor for Freed
E isemann se ts, has added new dealer accounts 
a nd has done a la rge volume of busi ness in 
1925. T he compa ny moved into la rger qu ar ters 
just in t ime to ha ndl e th e ru sh business and 
loo ks forwar d to a bigge r year in 1926. 

Philip K. Murdock Now 
With Sleeper Radio Corp. 

Becomes F oreign Sales Manager of P rominent 
Radio Ma nufactur ing Concern-Has Had 
Wide Experience in This Field 

P hilip K. Mu rdock, fo rme rl y fo reig n sales 
manage r of th e Brya nt El ec tri c Co., ha s been 
appoi nted to a simi la r pos t with the Slee per Ra
dio Corp., radi o manu fac turer of L ong Isla nd 
Cit y, N. Y. Mr. Murdock, who has es tablished 
hi s o ffi ces in th e Woolworth Buildin g, New 
York City, is w ell kn own in the export fi eld . H e 
was a n old schoo lmate of Gordon C. S leeper, 
president o f th e S leepe r R ad io Co rp., a t Dart
mouth Coll ege, where he was a grid iron sta r. 
H e se rve d in th e heavy a rtill e ry durin g th e 
\Vo rld \Var, h is battery winnin g a Croix de 
Guerre from th e French Gove rnm ent. 

Minnesota Incorporation 

Wilfred C. Graham, Inc. , has jus t bee n orga n
ize d in R ed Win g, Minn ., to handl e ta lki ng ma
chin es , pianos a nd other musical instrument s, 
as well as furniture. The conce rn has rece ntl y 
been inco rpo ra ted by Wilfred C. Graham, S imon 
P. P eterso n a nd Li la I. Garvin. 

Start the Nevv Year Right 
with 

Records 

T HE entirely new recording principle just 
announced-TR DETONE PROCESS-ap

plicable either to electric or acoustic recording, 
and the many selling features of Okeh Records 
assuring a quick turnover of your record stock, 
makes an Okeh Dealership exceptionally profit
able. 

A limited n umber of franchises are available for 
Northern Ohio-Write us for details. 

THE BUEL,_J LYONS CO. 
WHOLESALERS 

Phono5roph and Radio Products 

1231 Superior Ave .. N. E. CLEVELAND 
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of 
Dealers 

Trade A ctivities 
Pittsburgh 

R osenbaum Co. Featuring t he Panatrope-W. F . 
Frederick Co. O pens New Store-W . B. Ham
ilton, Mellor General M anager 

PITTSBURGH, PA., January 9.- Th e Rosenbaum 
Co. has installed a new Brunswick Panatrope 
in its phonograph department. Advertisements 
we re placed in the Pittsburgh newspape rs in
viting the public to visit th e department and 
listen to the Panatrope. C. R. Parsons, the 
well-known manager of the department, is mak
ing arrangements for a series of demonstra
tions of the Panatrope before women's clubs, 
schools and other bodies. At each of the dem
onstrations an assortment of records is used 
covering a wide field in the musical world and 
thus showing the public th e advantage of hav
ing a Panatrope in the hom e or sch ool. 

Opens New Music Shop 

1f He maintains close contact with his deal
ers at all t imes. 

1f He carries ample stocks of .reliable radio 
apparatus only so that his dealers are as
sured prompt deliveries. 

1f All user inquiries, resulting from h is na
tional advertising, are turned over to his 
dealers. 

Hommel 
• 
IS a 

Helpful 
Jobber. 

is maintained so that all sets needing 
minor repairs can be fixed up immediately 
-thus saving the time and trouble of 
sending them to the factory. 

IT And last, but not least, he issues a com
plete catalogue of the' Radio Sets and Ap
paratus he carries-known as the "Hom
mel Encyclopedia of Radio Apparatus" 
that Hommel dealers find invaluable in The W. F. Frederick Piano Co. ha s leased a 

large storeroom in the Schenley Apartment 
Block on Forbes street, where a modern talking 
machine studio will be instal led. The W. F. 
Frederick Co. has also opened a new music 
shop in Brown sville, Pa., to replace the shop 
that was destroyed by fire seve ral months ago. 
The new store is fitted up in a modern manner 
in which ample space is devoted to the Victor 
sales and di splay department. 

1f A dealer repair and inspection department ordering and dealing with their customers. 

Write to.day for Rommel's Encyclopedia No. 466-W. 

W . B. Hamilton in New Post 
W. B. Hamilton is the new ge neral mana ger 

o f the C. C. MeJlor Co., Victor and Brunswick 
dealer. M.r. Hamilton succeeds the late W. C. 
Dierks, with whom he was closely associated 
for m o re -than twenty-five years. Mr. Hamilton 
stated tha t the holiday business in the phono
graph and record line was brisk and that he was 
very optimistic concerning the 1926 busi ness. 

In New Post 
Mi ss Hilda Wehrle, wh o for a number of 

years was in charge of the V ictor record de
partment of the S. Hamilton Co. and later a ffil 
iated with the Columbia Music Co., is now asso
ciated with th e C. C. Mellor Co.'s talking ma
chine department. 

Plans to Move Business 
T. E . McCausland, the well known piano and 

talking machine dealer, who has been located 
at th e corner of Seventh street and Liberty ave
nue for th e past twenty years, is leaving that lo
cation on May 1 next. At the present time he 

WHOLESALE 

929 PENN AVENUE 

has no announcement to make relative to his 
new location, which, however, will be in th e 
downtown section. A new theatre is to occupy 
the site now occupied by Mr. McCausland's 
busi ness. 

Reed Co. Holds Christmas Party 
The Reed Radio Co., which operates stores 111 

Pittsburgh, Greensburg, Connellsville, Union
town and Brownsville, tendered a Christmas din
ner and entertainment to the stockholders and 
sales and office staff in the ballroom o f the new 
White Swan Hotel at Uniontown on the eve
ning of December 30. At the close of the din
ner there was informal speaking. A. C. Scott, 
ge neral manager of the company, acted as toast
master. R esponses were made by R. H . Mey
ers, of the Brunswick-Balke-CoJlender Co., who 
described the new Panatrope, and Leo Reed, 
p resident of the company, who related the his
tory of the company and its progress since its 
inception four years ago and stressed the. impor-

Exclusively Wholesale Service in the 
PITTSBURGH DISTRICT 

Atwater Kent Equipment 

Pooley Radio Cabinets 

French Ray-0-Vac Batteries 

Exide Storage Batteries 

Balkite Products 

Weston Radio Plugs 

Brach Antenna Sets 

Westinghouse Storage Batterit:s 

909 Penn Avenue Telephone: Atlantic 0539 
Catering especially to music dealers 

Pittsburgh, Pa. 

PITTSBU RGH. PA. 

ta nce of the spi rit of servic e to th e community in 
selling and distributing articl es that would add 
to the entertainment and happiness of the per
so ns served by the company. Mr. R eed al so 
a nn o unced with re gret th e re tirem ent of S. V . 
Burn side, manager of the Pittsburgh bran ch , 
who resigned in order to locate in the West for 
the benefit of his health. H e then introduced 
Mr. Burnside, who briefly expressed hi s reg re t 
in Ic:aving the R eed Co. family. A quintet from 
th e Gree nsburg store sang several so ngs. Over 
I SO persons attended the dinne r. The officers 
of the R eed Radio Co. are: L eo W. R eed, 
president; James H . Dunn, vice-president and 
treasurer, and Frank W. N ewhall, secretary. 
Thes·e officers, with Allen J . Parke, and Harry 
B. Gans, compri se the directorate of the com
pany. The Reed Co. is regional di stributor for 
the Atwater K ent radio and the Brunswick 
machines and reco rd s. 

Sees Radio Change in 1926 
"In my estimation in the coming year I see 

g reat chan ges in the radio field," says Eugene 
B. Connolly, acting manager of th e Music 
Master Co rp. "There will b e an elimination of 
the smaller competitors. Development of a 
goo d alternating current receiving set, doin g 
away with batteri es entirely, w ill mark a bi g 
step for greater improvement. Our compan y 
has promised some startling thin gs during the 
year to come. As far as we are concerned the 
Music Master deal ers are taking very favorably 
to the Music Master franchise and appreciate 
the va lue of it ." 

Optimistic Over Radio Outlook 
H. N. Swartz, manager of the Pittsburgh of

fi ce of th e Esenbe Co., makes th e prediction 
that 1926 will be a good year for the radio bu s
iness, especiaJly for the sale of the Atwater 
Kent, the demand for which is increasing from 
day to day. 

"There was a decided and notable advance to
ward s tabilization of the radio business durin g 
the year just closed," sa ys W . K. Thomas, sales 
manager of Ludwig Homm el & Co. "AJI I can 
say for the year 1926 is: if we get the mer
chandise we will do a bi g business." This firm 
represents the Radio Corp. of America, Crosley 
and Fada. 

Good Brunswick Outlook 
K. Mclnnis, di s trict manager of the Brun s

wick Co., looks to the corni ng yea r with op
timism as fa r as phonographs are concerned. H e 
says: "Due to the new electric reproducing in-

( Co 11/i1111 cd on page 78) 
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T Y P. E "E" 
H eight-113!. in. 
Bell or Flare Diameter-

73!. in. 
Finished in smart looking 
black crystal. 

Price , . • . , . , , , $6.50 

T Y P E ' ' E-S ' ' 
Same as type "E" -but 
finished in beautiful bright 
crystal gold. 

Price .. ........ $7.50 

TONE-ARM 
This Quali-Tone tone-arm 

has an interior valve bee 
arrow-marked disc in photo 
above) which throws tone 
from phonograph diaphragm 
into tone-arm, or shuts off 
diaphragm entirely and 
throws tone from radio 
unit into tone -ar m and 
thence to phonograph tone 
c h a m b e r. Tone-arm is 
Quali-Tone drawn seamless 
brass. 

THE TALKING MACHIN E WORLD 

DURO METAL-PRODUCTS CO., 
2649'"4 59 No. Kildare Avenue 

CHICAGO, ILL. 

THE 
QUALi-TONE 
RADIO UNIT 

"N" 
Heigbt-121/2 inches. 
Bell or Flare Diameter-

93;. inchea. 
Finished in rich b r o w n 
leatherette. 

Price •. ..... . . $I 0.00 

T Y P E "N-S" 
Same as type "N"-but 
finished in aparkling crystal 
gold . 

Price •.. ...... $11.00 

Adjustable nature permits 
unusual dari6cation of tone. 
Core of laminated type-
best si licon steel. Diaphragm 
of silicon steel. Magnet of 
large horse-shoe aolid type, 
of tungsten steel. Cord of 
tinsel corutruction-w·h it e 
cotton covering protects it 
from action of dyes, the 
chief cause of noise. List 
price $6.00. 
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Trade Activities of the 
Pittsburgh Retailers 

(Continued fr.om page 76) 

strument, the Brunswick Panatrope, I expect 
the biggest business in our history. The situa
tion now is one of product ion, the demand far 
exceeding the supply for the next s ix months." 

Expects Big Victor Year 
Wallace Russell, general manager, Standard 

Talking Machine Co., states: "If unfill ed orders 
are any indication of business conditions, th e 
Victor trade sh ould have the biggest year in 
its h istory in 1926. We have more unfill ed 
orders from dealers on file at the present time 
than ever before at this time of the year. Vic
tor re cord busi ness has increas'e d by leaps and 
bounds since October and dealers are enjoying 
as good a record business now as eve r before." 

Satisfactory Edison Sales 
"Business for th e last few months of 1925 

was quite satisfactory," tates A. A. Buehn, 
of the Buehn Phonograph Co., Edison dis tribu
tor. "High-grade merchandi se appeared to be 
the best seller." As to th e outlook for 1926 
Mr. Buehn is of the opinion that as long as th~ 
industrial prosperity of the Pittsburgh di s tr ict 
continues, other lines of busin ess are bound to 
be sharers in th e same. 

W intering in Florida: 
C. L. Dawso n, th e well-known' president of 

th e Dawson Bro{ Pia no Co., Starr phonograph 
dealers, accompan ied by Mrs. Dawson, is spend
ing the Winter in Florida. 

Takes Over N ew Plant 
The Modernola Co., of Johnstown, Pa., which 

rece ntl y took possession of its new plant in 
Ferndale, a suburb of Johns town , following the 
destruction of the former factory by fire, has re
ceived an order from New York for 15,000 ma
chines for markets outside of J oh nstown. The 
management states that th e outl ook for 1926 
business is exceptionall y bright. 

Building a Radio Market 
' Among the Foreign-born 
PHILADELPHIA, PA., J anuary 4.-The Atwater 

K ent Mfg. Co., of this city, manufacturer of 
Atwater Kent radio receiving sets and radio 
speakers, is s tressing the ibportance of cul
tivating th e foreig n-speakin g population in this 
country. A recent dealer bull eti n issued by this 
company call s attention to the fact that few 
people are more int erested in music and en
tertainment than those hardy foreign-born 
Americans who constitute so large a portion of 
the population of the average town or city, and 
that although they may live thriftily in many 
ways, music plays an important part in their 
lives and they spend annually large sums of 
money for th is ent ertainment. 

It is pointed out that ordinary sales methods 
do not always reach this class of population. 
They group together and keep to their own 
language. Their purchasin g of an article is oft
times stimulated by the experience of friend s. 
One Atwater Kent instal lati on in a home of 
this class is ofttimes th e determining fac
tor in many additional sales. Many valuable 
suggestions a re given the dealer in the cultiva
tion of this specialized market. 

An attractive music store, the Palace of Music, 
has been opened at Ferguson aven ue a nd Fi rst 
street, Wood River, Ill. , by the Weiss Music 
& Radio Shop. 

-,.....,0 

Public Demonstrations of 
"Pritchard-Roever" Radio 

Autophone M fg. Corp. Plans Enlarged Program 
Designed to Introduce Its Radio Line to 
Trade Throughout the Country 

The Autophone Mfg. Corp., 324 East Twenty
third stree t, New York City, the executives of 
which are pioneers in the talking machine in
dustry, has been giving public demonstrations 
of the new "Pritchard-Roever" radio receiver. 
The compa ny so far has confined it act1v1t1es 
to Eastern territory, where its console type 
"Pritchard-Roever" receiver is a lso being sold 
in some of the leading stores. The success this 
instrument ha s achieved for "Pritchard-Roever" 
dealers a nd the favor from con tuner owners is 
the basis of an en larged program by the Auto
phone Mfg. Corp. to market the "Pritchard
Roever" radio on a national sca le. 

The "Pritchard-Roever" receiver is a tuned 
radio freq uency set with resistance coupled am
pl ifica tion carrying a number of excl u ivc pat
ent ed feat ures. Its initial success has been won 
on its tonal quality, reduction of stati c, se lec
tivity, di s ta nce, ease of co ntrol, a nd clarity. 

For over twent y years Juliu s Roever has stud
ied, made laborato ry experiments, a nd placed 
upon the market reproducin g inst rum e nts noted 
for tonal value. Thi s experience was used in 
carrying out the designs for radio amplification, 
with the re sult that a number of music critics 
and radio engineers have enthused over the 
qualit y of the reception throu gh the "Pritchard
Roever" receiver. 

The Autophone Mfg. Co., of which William 
A. Pritchard has been the president and direct
ing head for many years, was originator of 
"Nickel-in-the-slot" phonograph i nst rum cnt s 
found in ferry stations, railroad depots and 
other public places. The "Pritchard-Roever" 
radio receiver is built for durability. Built of 
the fin est quality parts, cost has· never been 
given a consideratibn. The receiver is scaled at 
the factory and where th e eal rema ins un 
touched is gua ranteed. 

Those respons.ible for the "P6tchard-Roever" 
radio receiver were amo~ ·g the originators of 
the concealed horn. In the old days, wh en 
"Nickel-in-the-s!Ot" phonographs were placed in 
public places, passers-by often would throw 
crackers or rubbish down th e horn and the 
manufacturer had to enclose th e horn in a case 
to protect it. 

In the "Pritchard-Roever" receiver every
thin g but the panel and tubes are concealed 
from iew. All operations are automatic. The 
me chanism is factory-sealed. The cabi net is of 
two-tone walnut, the grain of which is carefull y 
matched. Panels on the cover edge are of gen
uine rosewood. The wet and dry batteries are 
placed in compartments on either side of the 
panel and a re covered with a close-fitting top 
piece. The height of the console cabinet has 
been de igned for the greatest ease in turn ing 
the dials, inserting or removing tub es, and for 
access to batteries . These are the only things 
that the consumer need touch. 

The plans of the Autoph one Corp. in marketing 
the Pritchard-Roever radi o rec eiver wi'll be on a 
jobber-dealer basis. Both will ha ve exclusive 
franchises in particular territories. The volume 
of busi ness in each locality will be set at a min
imum amount and the newspaper and periodical 
advertisements on the part of the manufacturer 
will be based upon the activity of sales. 

The balance of the Autophone Corp.'s pro-

CONSTANTLY INCREtlSING SALES 
are testlf;rlnc to the auperlor quallt:r of our 

0 
COTTON FLOCKS FOR PHONOGRAPH RECORDS IM 

0 STEP INTO LINE WITH THE BUYERS OF "QUALITY" 

CLAREMONT '\IV ASTE MFG. CO .• Claremont. N. H. 

MICA 
DIAPHRAGMS 

Abso lut ely Guaranteed Perfect 
We get the best India Mica directly. 
We supply the largest Phonograph Manu
facturers. 
Ask for our quotations · and samples before 
placing your order. 

American Mica Works 
47 West St . New York 

gram for the exp loitatio n of the "Pritchard-Roe
ver" receivers will be carried out on a high 
s tandard scale befitting a product of the highest 
s tandard. \Vm. H. Pritchard, the head of th e 

Pritchard-Roever Radio Set 
Autophone Corp., tates th e "Pritchard-Ro ever" 
product will appJat particularly to talkin g ma
chine dealers. 

Four New Sets Announced 
by the Crosley Radio Corp. 

Latest Products of P rominent Radio Manufac
tu rer Include Fou r and Five Tube Sets
O ther Features of New Models 

CINCINNATI, 0., January 8.-Four new radio re
ceiving sets, incorporating many unique im
provements, including a "Crescendo n," which 
gives perfect contro l of volume by sim pl y turn 
ing a sma ll knob, and the recent ly perfected 
R.F.L. circuit, have just been a nnounced by 
Powel Crosley, Jr. Three five -tube and one 
four-tube se ts are included in the new models 
for 1926, which are now in production in the 
plants of the Crosley Radio Corp. 

The sets were enthusia st ica lly rece ived by the 
Crosley sales representatives from all parts of 
the country who attended the mid-Wi nter con
ference in the home office. 

"Our new line of receivers has been designed 
with the sole purpose of simplifying radio recep
tion and givin g greater money value without 
sacrificing quality of material, despite the addi
tion of more tubes for their operation," said 
Powel Crosley, Jr., in his closing remarks to 
the salesme n. 

The new receivers are the 4-29, th e four-tube 
set; the 5-38, five tubes; the R.F.L.-60 radio fre 
quency laborato ry circu it, and the R.F.L.-75 
represe nt s a different sty le of cabinet. All of 
th e new receivers are enclosed in 111ahogany 
cabi nets. 

Siegfried 's Mu ic Store, Lodi, Cal., has moved 
to new quarters on School street. 

• 



}ANUARY 15, 1926 THE T ALK ING M·ACHINE WOR L D 

SILENT S. S. MOTOR 

Peerless motor equipment used in 

HIGH QUALITY PORTABLES 

N o better evidence of satisfaction could be given than that 
SILENT S. S. MOTORS are used in superio r quality 

portables as standard equipment, where dependable, lasting serv
ice must be assured. 

The Silent Motor Features 
t 

First-Only the best materials on the 
market are used. . 

Second- It is guaranteed to play in ex
cess of two records . 

Third-It is fool-proof- because regu
lator is built within motor. 

Fourth-The true running of gov
ernor, rigidity of turntable shaft, 
are guaranteed through Patents ap-

proved and issued by the United 
States Government. 

Fifth-It is absolutel y Silent in Wind 
and O peration. 

Sixth- Lasting, dependable service is 
assured through superior construc
tion. 

Seventh-Nlillions are 1n use giving 
perfect satisfaction. 

THE SILENT MOTOR CORPORATION 
321-323-325 DEAN STREET BROOKLYN, N. Y. 
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Brunswick Co. Supplying Dealers With 
Material for Complete Panatrope Drive 

Every Need of D ealers in P romoting Interest in the P anatrope, I n cluding Advertising, E duca
tional Literature, Etc., Is Embodied irt W ell T h ou ght Out Sales P r omotion Plan 

consumer distribution; mailing card inv itations 
printed on stamped. post cards which the 
Brunswick Co. will supply to. deale rs with their 
s tore name and address imprinted, at a nominal 
cost. 

The question of window disp lay s is solved by 
two sugges ted window dressings, illustrated and 
de scribed in the folder. Each of these windows 

can be ins tall ed by th e dealer for a ve ry small 
am ount and throu gh an a rra ngem ent ma de by the 
Brunswick Co. with th e D enni so n Ma nufactur
ing Co., the mate ria ls w ill be suppli ed dealer s 
with full instructi ons fo r th e ir use. Two at
tractive color poster , one fea turin g th e Pana
trope, a nd th e other th e P a na trope a nd Radiola, 
have been sent dealers for use in th e ir windows. 
These poste rs , m eas urin g fo ur a nd a half feet 
by a foot and a half, fini shed in vivid colors, a re 
decidedly attractive. Sugges t io ns for other 
posters and window ca rds a re a lso included in 
this sales and publi city campa ign, whi ch solves 
practically all the dea le r 's problems in makin g 
his presentation of t he l'a na t ro pe an impress ive 
and profitable one. 

In order to assist Brunswick dealers to prop
erly present the Panatrope in their respective 
localities, the Brunswick-Balke-Collender Co., 
Chicago, Ill., has prepared an elaborate sales 
and publicity campaign, complete in every detail, 
to arouse public interest in the new instrument 
and to impart to the dealer and his sales staff 
a knowledge of the Panatrope so that the dem 
onstration of the instrument will be made in a 
man ner fitting its merits and capabilities . 

The campaign, a n outline of which has been 
sent to all Brunswick dealers, anticipates every 
possible need of the dealer and supp lie s him 
with every assistance. A booklet for use by 
Brunswick retail salespeople gives a detailed ex
planation of the Panatrope-the meaning of the 
name, the advance it represents over former 
models of phonographs and strongly stres sed is 
the fact that the Panatrope synch ronizes el ec
trical recording with electrical reproduction. A 
second booklet gives a complete presentation 
talk for use by members of the sales forc e in 
demonstrating the instrument to either indi 
viduals or groups. Contained in this are su g
gestions whidr deal with every pos s ibl e an gle 
of the presentation. From sugges ted se ttin gs in 
which the Panatrope is shown, to newsy, int e r
esti n g chats on th e suggested list of records to 
be played, this presentation talk is des igned to 
h elp the dealer demonstrat e the Panatrope in a 
mo t impressive manner. 

Aftermath of Holiday Demand Keeps 
Trade in_ Buffalo Territory Busy Selling 

Good Pt·e-Holiday Business Enjoyed in Wester n New York Continues Into t he New Year-Deal
ers P reparin g for Big 19Z6 Business-Albert F . Koening D ies-Plans to Erect Large Store 

Naturally, the advertising of the Panatrope is 
give n particular attention in the campaign. An 
attractive folder is included in the mate rial sent 
dealers and shows copies of the full-pa ge adver
tisements which are to be used by the Bruns
wick Co., an d advertisements which have bee n 
prepared by the compan y for deal e rs' use. 
These prepared ads are of every si ze from a 
small card to a full page and include a "teaser" 
campaign of six small ads. Mats or stereos of 
these advertisements will be furnished dealer s 
upun request. Other sales aids w h ich have been 
prepared by the sa les promotion ·department of 
the Brunswick Co ., and which are illustrated 
and explained in this folder, are newspaper 
stories for the reading columns of the dealers ' 
local papers; pamphlets, illustrating and describ
ing the different models of the Panatrope for 

Thousands of 
have learned 

BUFFALO, N. Y., January 7.- If the volume of 
bus in ess done by ta lking machine d eale rs dur
in g the early days of Jan uary can be taken as 
an indication, the close of the mo nth will s how 
an in crease over the amount of busi ness done 
in D ecember, severa l dealers report. T here is 
the usual hangover business after th e ho lidays, 
many persons investing Christmas money as 
an initial payment on phonographs and radio, yet 
th e re is a new interest in phonographs that has 
as tounded the trade here. Unlike trade co nd i
ti ons of a year ago, prosperity is gene ral a nd 
not spotted. Down town dealers and neighbor
hood dealers a ll report an unprecede nted activ
ity for early Janua ry. Jobbers, however, are 
5omewhat distressed over their inability to se
cure the desired number of instruments, the two 
Victor jobbers, Curtis N. Andrews and The 
Buffalo Talking Machine Co., as we ll as the 
Brunswick distributing office here, fi nd the 
shortage of inst ruments even more perplexing 
than_ early in December, and many dealers have 
been unable to fill Christmas orders. 

Big December Business 
Evans & Eiss, north Buffalo dea lers, hand lin g 

both Brunswick and Victor ins truments, have 
had a remarkable December bu siness, closing 
out practically their entire line of old Vi ct rolas, 
and entering the month of ] anuary with a vol
ume of trade that promises practically double 
that of th e same month of 1925, according to 
Mr. Evans. Floyd Barber, of K enmore, who 

Record Buyers 
prefer to 

~Raonss 
There Is A Reason! 

R ecorded by th e mos t satisfactory p rocess, the lates t hits, played 
by famo us artists, a re so startlin g true in tone va lues that they 
demonstrate to all the noti ceable sup erio rity. 

Become a l icensed Okeh Record Dealer! 

GENERAL PHONOGRAPH CORPORATION 
New York Distributing Divi~ion 

15 West 18th Street New York City 

handles the Victor exclusively, reports similar 
conditions, while th e E as t Side is enjoyin g the 
same volume of busin ess, accordin g to A. \ 'V. 
Erion, of the Erion Piano Co. Neal, Clark & 
1 ea!, and D enton, Cottie r & Daniels, of th e 
downtown di str ic t, are oversold on Victrolas, 
but find record busin ess lagging. 

Regret Death of Albert F. Koening 
Tf1e music trad e of Buffa lo ·feels with deep r e

gre t the death of Albert F. Koening, who was in 
t he prime of his busin ess career when he died 
recently. He operated and own ed the Koening 
Piano Co., 668 Main s tree t, Buffal o , sin ce 1920. 

P lans to Erect Big Store 
A. Victor & Co., furnitur e a nd Vi ctor deal

e rs on Main s treet, have purchased th e Maj es tic 
Theatre, on Mohawk s treet, whi ch will be raz ed 
in about a year and a mod.em ten-story furni
ture house erected on the s ite. The new store 
building will cost $500,000. 

News Gleanings 
William H . Daniels, president of Denton, Cot· 

tier & Daniels, has been elected a director of 
the Marine Trust Co., which was recently 
merged with the Buffalo Trust Co., makin g th e 
combined in s titution s one of the stron gest of 
the kind in the country. 

The Hoffman Piano Co. has discontinu ed it ' 
Tonawanda branch. 

A. Victo r & Co. dis tributed their annual 
Chri stmas bonus to employes, th e amount tot a l
ing $27,500. 

The Radio Service Corp., owned by Samuel 
Hamilton, is a new radio store at 1223 Nia gara 
st reet, Buffalo. 

Endicott, N. Y ., Store Grows 

ENDICOTT, N . Y., January 5.-An enlarged 
music store ha s bee n opened recently by the 
North Street Music House at Vv'ashington ave 
nue and North stree t, with a full line of musi cal 
instruments, including Wurlitzer and Weaver 
pianos. Victor and Columbia talkin g machine ' 
have been added. The North Street con ce rn 
is the agent for Martin saxophones and band 
instruments for Broome County and O swego 
and has been doing business in Endicott about 
two years. The new store will have a compl ete 
small goods department, as well a s 0 11 e for shee t 
music and radio. 

Eastwood R adio Shop Opens 

The Eastwood Radio Sh op, Syracuse, N. Y., 
was recently opened fo r busin ess at 106 Ashdalc 
avenue, with a full line of radio equipment. The 
Stewart-Warner line is being featured. C. A. 
Potter is m ana ge r of the n ew store. 

A luncheon at th e Wm. Penn Hotel 111 Pitts
burgh was recentl y given by Ludwi g Homm el 
& Co., to vi siting dealers in connection with a 
di splay of the new art furniture model s of Fada 
radio, manufactured by F. A. D. Andrea, Inc. 

.. 
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For Quick Profits ~ 
~ ~ UNIPOWER 

RADIO'S LATEST TRIUMPH 

THOUSANDS of d ea ler s 
report that the national ad

vertising on Unipower is bring
ing many prospects in to their 
stores for quick, easy sales at 
substantial profits. 

This advertising is telling the millions a 
proven sales story that makes radio en
thusiasts w ant and buy Unipower. 

But to help you reap the greatest 
benefit from this advertising, we have 
prepared a "Special D ealer Folder." This 
folder explains just how you can tie-up 
your store to this national advertising 
by means of sales helps that actually help 
- which we supply FREE. 

Unipower is a scientifically designed 
"A" power unit that automatically con
verts house lighting current into radio 
power of the highest quality. It is a single 
compact unit, enclosed in a beautifully 
finished gas-tight case that fits comfortably 
and safely inside most radio cabinets. It is 
the least expensive "A" power obtainable. 

Send for folder 

Place your order with your jobber 
immediately and then write for your copy 
of "How to put Unipower to work for 
you." It will be mailed promptly. THE 
GOULD STORAGE BATTERY Co., Inc., 

250 Park Avenue, N. Y. Branches: 
Chicago, Kansas City, San Francisco. 

Off when it's on../"' On when it's off 

UNIPOWER is supplied in 
two models for use with 110-
125 volt A. C. only. Standard 
models are for 60-cycle. [Spe
cialmodels,25-50cycle, are avail
able at slightly higher prices.] 
All are equipped with special 
Balkite rectifying element. T he 
4-volt model is for UV-199 
tubes or equivalent and retails 
for$35;the6-volt,for UV-201-A 
tubes or equivalent, retails for 
$40. [West of the R ockies, 
prices are $37 and $43.] 
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Promoting Sales of the New Instruments 
Revision of Policies Necessary to Make Most of Opportunity 
- Demonstration Will Play Vital Part in Selling, Says W. B. White 

1 th ink tha t every cka r-sight ed merchant, a s 
well as eve ry si nce re love r of the phonograph, 
m ust welcome th e New Year with feelings of 
no littl e warmth. The pas t year has been try
ing in more senses than one, and not the leas t 
in the un cer tainty which oppressed so many of 
us as to the policy of t he great interest s which 
s ta nd behind the whol e indu try. Now, happily, 
the fac t s a re at lengt h clear. The phonog raph 
business is not only to co ntinue, but to go for
wa rd to grea ter ach ievements. New machines, 
new records a nd (who can dou bt ?) new and bet
ter salesmanship, are to accomplish what every 
thinker has lon g wis h ed to see-a more intimate 
union betwee n public tas te and the means of 
sati fying it. 

Let us try to look at the situatio1; clearly. 
Surprised by the corni ng of a formidable, mainl y 
because a n un expected, competit or, the phono
g rap h bus iness was compelled to pause, take 
s to ck of its sit uation and acknowledge that the 
time was come for it to sho w what it could do. 
Eve ryo ne kn ew that great advances in t he <) r t 
of reco rdin g, a nd of reprodu ction too, had beer. 
worked out; but th ere seemed to be little or no 
call for them. A lmost in a moment, however, 
conditio ns changed an d the call was clearly 
sounded. It did not find the industry wanting. 
A short breathin g-space, and the world was 
s tartled by th e eme rge nce of a whole brood of 
new ideas and new embodiments of those ideas. 
A s fas t as they were an nounced, the public be
gan to snap them up ; and to-day we find on all 
sides that th ose who a year ago were depressed 
and anxious are th e loudest among those 
who cry th a t the phonograph has "come back." 

In reality, of cou rse, it has never been away. 
Let us not quarrel over words, however, but 
bethink us what lesson to draw from the events 
of th e past year. 

Taste Has Moved Up 

And fi rs t le t us clearly have it in mind that 
eve ry phonograph n ow actively in the market is 
a bette r machine . It is not that the principles 
of r ep roducti on are only n ow being discovered. 
I t is simply that publi c tas te has been a mile 
behind all th e time. Radio has done this much 
if no more, that it has waked up publ ic taste, 
g iven it new standards and made it ready for a 
new era in the pho nog raphic world, for an age 
which, in point of grad e, of salesmanship and 
o f ge neral prospe rity a nd power bids fair to 
outdo the bes t of the so-call ed "good old days." 

Tone 
No o ne ca n say in advance what will be the 

final an d s tandard shape, price or type of pop
ular talkin g machine. It is probably true th at 
too mucl1. em phas is has been laid upon expe n
sive cabinet work and on making machin es in 
the image of beautiful pieces of furniture. Ra
dio cabi nets, of course, are all tending in the 
same direction and doubtless there will always 
be a demand for beauty of shape as well as ef
fi cie ncy of function. Still, it is permissible to 
believe that the future of the talking machine is 
centered in that same tone, which I, for one, 

BEL-CANTO PRODUCTS 
Superior in Material, W orkmanship and 

Performance. Bel-Canto Adjustable Loud 
Speakers, with massive, maho~ny-finish cab
inet, at $17.50. Goose-Neck Fibre Horns, .at 
$10.00 and $1 5.00. Loud Speaker Umts, 
patented Flexible Reed Tone Chamber .. The 
Bel-Canto Recording Dial, $2.00. With mag
nifying glass $2.50. 
BEL. CANTO RADIO & TEL. EQUIPMENT CO., INC. 
872 Broadway New York City 

Nationall7 dislribat•d b1 Baker-Smith Co., Inc. 
Home Office: 715 Call Dldg., San Francisco, Cal. 

Branches in Los Angeles, Cal.; Portland, Ore.; 
Seattle, Wash . ; Vancouver, B. C.; Salt Lake City, 
Utah; Denve r, Colo.; Chicago, Ill.; Buffalo, N . Y. ; 

New York City 

hav e always in s isted was its basis and princi
pk. Whatever else has happened, it is certain 
that the people are only to o happy to possess 
talking machines and records, with a ll the mu
sica l possibilities of these instruments, so long 
as the new ideas of musical tone, which the vast 
musical ac t ivities of the last few years have 
s tirred into life, can by th em be more or les s 
sa tisfied. 

What then are dealers goi n g to se ll? And 
how are they going to sell it? 

It should seem perfectly plain that there is a 
market for every instrument or transmitter of 
music which will actually deliver the goods. It 
s hould be perfectly plain to every right-thinking 
merchant that the new records give to every 
ta lking ni ac hinc a new value and that the o ld 
belief in the necessity for a ti ght, restricted 
"p hono graph tone" is now somethin g of the 
past. It is then surely obvious that thereafter 
we deale rs wi ll be able to offer to the buying 
public m usic for which, neither in recording or 
in reproduction, need any apofogy be made. 
Thi is the big thing to be remembered at this 
time. 

Our 1926 sales policy sho uld th en be a lmost 
se lf-indicative. We have better mac;hines and 
better records, of every make. We can demon
st rate bette r performance, both in volume and 
in quality. We can put into the America n home 
a library of m usic, with the means for its repro
du ction, according to a standard of fidelity hith 
e r to undreamed of. We can, in sho rt, open up 
the talking machine business a ll over again, for
ge tting every mistake that may have been made 
in the past, cleaning off the whole slate on 
wh ich was written the record of our old pol
icies and methods; and go forward co nfidently 
in the ce rtainty that if we can offer to the public 
rea l m usic, rea ll y reproduced, we need fear no 
compet ition. 

Nothing Can Take Its Place 
For, after all, the talking machine fills a niche 

in the great structure of western civili zed life 
whic h nothing else can fill so completely or so 
fittingly. Music has become a part of civi li zed 
life to an extent once hardly imagined. It is 
11ot so much that the numb er of men and women 
co nscious ly practicing the difficult ·a rts of m u
s ical composition and performance has so vastly 
been increased. It is rather that the li steni ng 
public has become enorm ous in its exte nt, 
nea rl y co-tcrminous with th e who! comm un ity. 
\Ve have developed , mai nly through the age ncy 
of this ve ry talkin g machine and its re cords, a n 
i111mcnsc li ste nin g publi c, a nd now that th e facil
ities for listening have b('en so widened by the 
interposition of radio, \l"C find that thi s public 
is demandin g of the talkin g machin e musical re
; ults more elaborate, more faithful a nd more 
diversified than ever. vVh at th e public demands 
t he talking machine ind us try is in a position to 
give. It is now up to the retailer to do hi s 
part. 

We shall all need a chan ge of heart in some 
respects. Easy business of past years has had 
its natural tendency, makin g men careless an d 
ind ifferent, so that they hav e fa llen away from 
the hi gh and precise standards, which harder 
co nditions always tend to preserve' and co nsol
idate. In particular, the · basic principl e of 
demonstration had become much more honored 
in the breach than in the observance, for indeed 
there see med to be little need for it . Yet it has 
always been the foundation of all talkin g ma
chine sa lesmanship. 

What Is to Be Demonstrated? 
Demonstration means much. It means in 

truth all of ta lkin g machine salesmanship. How 
much is the re in knowin g what music to choose, 
what is the bes t of each composer's work, what 

is the most likely to please the masses of people 
in each department of musical performance? 
How much there is in bei ng ab le to fill any sort 
of request, in guessi n g instinctively what a cus
tomer means, when the explanation is halting 
an d only half expressed. What a lot there is in 
handling th e machine easily, masterfully and 
with that appearance of effortless m ethod which 
o nly constant st udy and thorough familiarity 
ca n give! How much there is in knowing one's 
machines, one's library of records, the changes in 
the publi shed music from week to week, the 
nove lti es, the tie-ups between records and visit
ing musicians, and a ll the other l ~tt l e niceties 
which mark th e master sa lesma n! The e are 
o nl y small thin gs , perhaps, but it is th e sma ll 
thin g which co unt s in this fie ld, as in most oth
ers. 

And demo ns tration, with a ll th e width of its 
meaning, should be our 1926 watchwo rd. We 
need not fear that we shall have to work our 
heads off to gain the public attention. On th e 
other hand, the principal d ifficulty will be to 
show to the public that the expectations which 
have been forme d this Winter are not doomed 
to disappointment, and tha t in fact the ta lkin g 
machine industry ca n deliver the musical goods. 

That it can do so no one need doubt. Reall y 
the future of the business is now, for the time, 
out of the hands of the manufacturers and in 
the hands of the dealers. Will these be wise 
enou gh to reap th e golden harvest which al
ready is spread out before them? If they s how 
only a very moderate amount of wisdom they 
should have not the least d ifficulty in harvestin g 
a rich crop. 

We face the best year of the talking machin e 
business. Let us go to it ! 

M. Rappaport Expanding 

M. Rappaport, prominent member of the Talk
ing Machine & Radio M en., Inc., New York, 
who operates talking machine and radio stores 
in th e Bronx and Woodhaven, L. I., r ece ntly 
took over and incorpo rated t he Goldsmith Mu
sic Shop at 1493 First avenue, N ew York. This 
store is under the manageme nt of Moe Glantzer. 
Mr. Rappaport is possessed of wide expe ri ence 
in the retail music field, havin g been a Vi ctor 
dealer for the pas t twelve years . 

Pianatrope Demonstrated 

The Clark Music Co., Syracuse , N . Y., gave a 
dcmo11stration of the 11 ru nswick l'a na tropc in 
its store th e latter part of la st month. D es pit e 
the fact that the eve nin g select e<l for the eve nt 
turned ou t to be a s tormy one, the co nce rt was 
well attended and th e audience was most en
thusiastic. 

H. P. Rack in New Post 
H . P. Rack, who was formerly connected with 

the Daniels & Fisher Stores Co., Denver, Col., 
is now a member of the outside sales s taff of 
the R oyal Music & Radio Co., of th e sa me city. 

AU TOMATIC LID SUPPORT 
Finished in Nickel and Gold 

Samp/OJ on reque•f 

Pat.mted Dea . • • 1919 : Oct. 25. 1921 : 
!!fen. f , 1922. Ca.nada Aoolled. 

The Most Dependable Lid Support on the Market 

Star Machine & Novelty Co., •· 11a1!~:.·,~~·N~'r~"1 
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Talking Machine Merchants of the 
Look for Prosperity in 1926 

Nation 

Dealers in Every Section of the Country, Interviewed by The World Correspondents, See a Profitable Year 
of Business Ahead-Cheery Messages Are Based on Sound Reasoning-New Instruments, 

General Stability of the Trade and Better Industrial Outlook Favorable Factors 

T H E new yea r, 1926, wi ll witness a period of prosperity wh ich 
has not been equaled in many yea rs, acco rding to the repo rts of 

retail dealers suppli ed to our correspondents in widely separated 
section s of the cou ntry. The yea r just pa st closed with a rush of 
business that in some sec tions cleaned the sto res of merchandi se, 
and many dealers have orders in hand which will absorb a ll the 
instrun1ents, specifica lly the new models of ta lk ing machines, as 
rapid ly as they can be obta ined from di str ibutors and m~nu fac
turers. I n past yea rs a sho r tage in certain popu la r models was 
customary at the close of December, but thi s yea r th e shortage 
was more pronounced than ever, so pronounced, in fact, that manu
facturers will be kept busy for months s uppl ying back ord ers- an 
excellent conditi on insofar as manufacturers and wholesalers arc 
concerned . This also is, in a meas ure, good fo r the dealer, as he 
wi ll get a turnover on hi s inves tment practicall y imposs ible und er 
ordinary conditions. 

mach ines, rad io sets and record s. Of equal importance is . the fact 
that industrial conditions throughout the country, with the excep
tion of th e coal mining distri cts, never were better. People have 
more money than ever to spend on ta lking machines, radio and 
other musical in struments. Savings banks deposits prove the t ruth 
of this asse rtion. 

Radio, which now has become an important and permanent factor 
in the talking machine field, in 1925 went through a period of 
stabilization, the fu ll fo rce of which will be fe lt in the present year. 
The time of c"luos in radio is past ; the time of merchandising ex
per iment is past, and thi s app lies with equal fo rce to profitless 
merchand ising brought about by lack of knowledge. 

The reports of the dealers also emphasize the favorab le factors 
that should make · th e year · 1926 prosperous fo r the tncie. · First 
and foremost, of course, is the interes t aroused in the. new talking 

Another conditi on whi ch wi ll bring about greater prosperity in 
1926, insofar as the movement of merchandise is concerned, is the 
fact that wh il e the t rade as a whole is optimisti c over the outlook 
there is a strong feeling among dealers that only through the ac tive 
promotion of sales- adverti sing, canvassing, window displays, direct 
mai l, etc.- will th e individual retai ler be able to make the most of 
hi s opportunity. 

New York Dealers Sound Optimistic Note 
in Predictions of 1926 Business Volume 

found th em in a n e nviabl e si tu a ti o n- busi ness 
on t he books which w ill take t he me rchandi se 
whi ch they ca n sec ure for mo nth s to come. 
Add ed to thi s, they have the knowl edge th at 
furth e r add itions to their stock in the form of 
com bin ations of t he new in stru ments with radio 
r ece ivers are du e in th e nea r future. 

The rad io si tuatio n ha s a lso b een clarified to 
a g reat exte nt. The rece ivers manufactured b y 
co nce rn s tha t have give n protection to their 
d ea ler s and in an indi rect way to the publ ic 
have been sellin g in satisfactory fas h io n, and 

the sa les have been, to a g reat exte nt, of th e 
better type of receiver. 

Thi s was the sit uati on at th e close of 1925, a 
year which compared favorabl y with 1924, from 
the r epo rts of mo st deale rs, des pite th e fa ct 
that the las t three or fo u r months of t h e yea r 
were t he ones in which rea l buying ac t ivity wa 
ma nifes ted. Sales volume for each of t hese 
months showed that t he demand was o n th e up
g rade, with the peak far from b ei n g in sight . 
T h is , take n in co njunction with th e fact tha t th e 
eco nomic co nd it io n of t he peop le is exce ll en t, 
with plenty of money to s1)end, m ak es it d i f-fi cult 
to see how the present-day talki ng m ac hine or 
radio receiver can fai l of sec urin g its sh are of 
attenti o n from t h e buyi ng publ ic durin g the 
year of 1926. 

The talkin g n~achine a nd rad io trade in the 
metropo lita n territory, em braci ng n ot o nl y Ne w 
Yo rk City but the surroundin g territory for a 
radius of some 200 mi les, views the prese nt year 
w ith a p ract icall y un a n imous fee lin g of optimi s m 
a nd prediction that the end of the year wil l sec a 
sal es volu me, in all l ines of mercha ndi se ca r r ied, 
that wi ll exceed that of a ny year for some time 
past. R eviewi ng the trend of th e trade fo r th e 
year of 1925, it is easy to ascerta in why dea lers 
are prone to fee l that 1926 wi ll be bi gge r a nd 
b et te r in eve ry way. There is no dou b t 
that the retai l trade, in both the talkin g machine 
a nd radi o fields, was di sa ppointin g for the first 
six or eight months of las t yea r. Activity of 
the buy in g t ype wa s spasmodi c a nd was n ot 
w idesp r ead but co nfined to ce rta in sectio ns. 
The dump ing of radio merchandi se on the mar
ket ha d th e effec t of breakin g up th e morale of 
th e trade and pu tti ng t he bu y in g public in a 
most un ce rtain frame of mind. Some phono
g raph s were b eing so ld , but in nothin g like a 
satisfactory fa s hion. R eco rd s we re the o nl y 
item of stock ca rri ed by deale r s which sold in 
a manner t ha t b oded for good. 

The Most Prosperous Year in Normal 

This co ndition bega n to change in the late 
Summe r, when sales of talkin g machines a nd 
reco rds at reduced p r ices were held throu gh out 
the country. D es pite the extra efforts which 
had to be expe nd ed, dealers were hearte ned b y 
th e crowds t hat came to th ei r stores, a nd in 
S eptember the mo ra le of t he t rade was st re ngt h
ened, and with the p romises of new in struments 
soo n to b e p lace d in t he market the backbone 
of the trade s tiffened. The ne w process record
ings were th e firs t of the ne w types of mer
chandise to be introduced, a nd alt hough there 
were no special pub licity effo rt s p laced behind 
th em record sales sta rted to climb to unprece
d ented heigh ts, indi cat in g th at t he pub li c was 
far from being fini shed with t heir t;i lking ma
c h ines a nd that, with a q ua li ty product o n th e 
market, sales would b e far more sa ti s fa cto ry. 
The la te Fall saw the in trodu c tion of the n ew 
type s of in s trument s, a nd th e hi g h hopes of eve n 
the most optimistic w e re exceeded. Orders 
poured in in s uch quantiti es th at th e 'deale rs 
w ere overwhelmed and th e close of th e year 

Times Looked for by Philadelphia Trade 
PHILADELPHIA, PA., January 8.- D ealcrs of this 

city predict t he comi n g year wi ll b e the bi gges t 
in no rm a l times. Beginnin g with th e manufac
tur e rs, already overburde 1; ed with o rd e rs, and 
do wn through the d ist ributi o n an d retail out
lets, th ere is every indi cation tha t predi ction s 
a re t o be fu l fi lled. This co nfid ence in the fu
ture has its fo und a ti o n in actual orders o n hand 
to initia te th e new year's business. D ealer s hav e 
lon g li st s of cus tomers as ha n govers from the 
h olidays. 

Alon g with the br ight outl ook in th e ta lk ing 
machi ne indus try, it s a ll ie d industry, the rad io 
trade, is adjustin g it se l f to a newer scope of 
distribution. Like its a lly, it, to o, h as every 
indi ca ti on of a b oomi ng year. 

A summary o f t he radio in du stry in 1925 
showed t hat the busi ness made considerabl e ad
va nce over that of 1924, a nd that th e sa les were 
c h iefl y co nfin ed to pop ul a r priced goods and 
with g rowi n g tende ncy to standard makes. 
Sound business methods o f the manufacturers in 
co-operatio n with t he dealers will act for the 
b est interest of a ll co nce rned. 

] . H.alph \ Vil so n, wit h five s tore s under h is 
ow ners h ip, is loo k ing forward to th e bes t year 
in trade a nn a ls if co1nn1o n '"'Jbc is used in p lan
nin g out a bu s in ess p rogTan1. l lc secs in eve ry 
ow ne r of an old style talkin g machine a likely 
purchaser of a new a nd improved typ e. E v ery 

citize n a lso is a prospect fo r the new ma
chin es, in his estima tion . Already the files at 
th e Wil so n s tores are loaded with advance or-
d ers . He beli eves that the ma nufa cture rs will 
have a n entir e yea r of ru shin g operations to 
meet the na tion' s needs. 

A s for the radio end of the busin ess , Mr. Wil
so n st ro ng ly advoca t es a s t ro n g effo rt b y man
ufacturers in standin g back of t he d eale rs. In
sofa r as t he dea ler~ are co nce rn ed he beli eves in 
promotin g the interes ts and sal es of those mak
ers who wi ll give th ei r support to th e dealers 
by h ealth y merchandising and upr ight dealin g 
backed by quality of products. 

Ma nifold are th e b enefit s t o be r eaped by 
deale r s who will plan out a cauti ous exchan ge 
schedul e o n th e o ld machin es to be take n as 
part payment on the new Orthoph onic models, 
according to the views of the former preside nt 
of th e Phi ladelp h ia Victor D eale rs' Association , 
W alt er G. Linton, and h ead of sev eral s t ores 
featurin g t he Victor products. Like hi s as
socia t es he is firmly co nfident that the n ext 
year is to be the bi gges t in th e hi s tory o f th e 
industry provi ded th e dea lers will ca re ful ly plan 
out their excha nges. He b elieves th a t if th e 
trade will accept t he sch edule set fort h b y t h e 
l'hi lade lphia Victor D ealers' A ss ocia tion as a 
criterio n for exchange the re wi ll b e no fi nancial 

(Continued on page 84) 
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Trade Stabilization to Be a Factor in Prosperity 
losses as res ult of acceptance of old machines in 
exchange. 

Presiclcn t Ge o r ge C. D av is , of th e Philadel
phia Vi ctor D ealers' A ssociation, a nd of the 
firm of George B. Davis Co., turn s to th e 1926 
out look with a firm convi ction of g rowth of the 
talkin g m achin e trade to th e broades t ex t ent 
ever attained. 

Radi o is hi g hl y com m e nded as a ne w yea r 
prospec t and source of trade revenue by Gerald 
L. Quimby, head of th e Estey radio departm ent, 
wh o lesale and retail. H a ndlin g stand a rd mer
chandi se, good e thics , e tc., in hi s jud g m ent will 
make for prosperity in 1926. 

It wa s emphatically announced that the past 
s ix months have bee n th e most profitable in the 
matter of co ld do llars and ce nt s ever reco rded 
in hi s bus iness by H . R oye r Smith, head of 
th e firm bearing hi s nam e. Th e scarci ty of 

goods, h e beli eves, is the b es t to n ic that th e 
trade could apply for the s timul a ti on of busi
nes s. Record bus iness has b ee n the b es t in 
year s, showin g th e gene ra lly h ea lthy ronclitions 
und er whi ch th e n ew year looms. 

The W olf Talkin g Machine Co. is s o e n
thused with its pas t s uccesses and .with hopes 
for th e co ntinu a nce of th ese in th e co min g year 
that it ha s opened a new and larger s tor e and 
is bra nchin g out into ra dio. 

Manage r G. T. Wurtel e, of the Gimbel Bros. 
talkin g machin e department, stat es the com in g 
year is to b e the bi gges t 'of all in sofar as bus i
ness is co nce rn ed . Ma nager \ V. P. Saunders, 
who guid es the destiny of th e Gimbel Bros. 
radi o d epa rtm ent, is hi ghl y g rat ified with 1925 
radio sa les. H e states that radio is fast develop
ing a s tandardi ze d bu s iness, a nd th is is to be 
more pronounced as the yea r g row:<. 

New England Trade Leaders c-;ive Sound 
Reasons for Optimism Over the Outlook 

BOSTON, M~ ss ., January 9.- A spirit of opti mi sm 
pervades th e New E n g lan d trade rega rdin g th e 
o utl ook for the prese nt yea r. The many favor
a b le facto rs in th e talkin g machine, rad io and 
re co rd fields are the basis fo r thi s feelin g, nam e
ly, that 1926 will be both busy an d prosperous. 

who is in charge of th e radio bus iness , s poke 
cnthu iastical ly of th e amo un t of bus iness done 
by th e compa ny durin g October, Novem be r and 
December, which he cla im ed wa s 40 per ce nt 
bett e r than las t year. He looks fo r 1926 to be 

the bi gges t yea r by at least 50 per cent and al 
ready he sees Janua ry as a far bi gge r m ont h 
than wa s D ecembe r. 

E. A. C ressey, of the C. C. Harvey Co., in 
clined to th e opinion t hat more a nd· mor e th e 
radio bu s in ess wa s to be co nce n trate d o n t he 
h igh-grade st u ff for he th o ught that as th e pub
li c is gett in g bette r informed on the s ubj ec t 
they arc a nxio us to pos sess only th e best. H e 
think s that th e r adi o bus in ess is go ing to b e 
good ri ght throug h the Sprin g , and he ' looks 
for wh at he call s-speaki n g s tock marketwise
a ri s in g market throughout th e yea r. 

Herbert Shoemaker, manager of the Boston 
headqua rt e rs of th e Eastern Talki n g Machi ne 
Co., secs eve ry indi cation of a prospe rous 1926, 
a yea r that certainly wi ll be b etter than 1925, 
which he is not inclined to be overenthusiastic 
abo ut. "The ne w instrume nt, " he said, "has 
b ee n seized by the public in no un ce rtain m a n
n e r, a nd th e o rde rs these past few days, a nd 
with no cance llation s," ·whi ch Mr. Shoemake r 
ha ste ns to rema rk, "have co nvin ce d us th at 
many Chri stmas orders have been held over 
until Janu a ry. The fact that ge ne ra l business 
co ndition s arc good bespeaks a good talk in g 
machine bus in ess , a nd I am full y co nvi nced t hat 
th e year be fore th e reta il trade is to be a mem
o ra bl e o ne." 

The views of H arry Spe ncer, manage r for 
Ne w England of the Brunswick Co., a re thus 
exp ressed: "The year 1925 proved one in which 
the manufacturers a nd jo bbers got a good 
chance to clean up th ei r sto ck s, a nd thi s was 
the fir s t period in the hi story of th e in dus try 
that they did it so effect uall y. W e put a ll of 
our efforts into ge tting rid of eve rythin g we 
had on hand a nd we are thus e na bl ed to make 
a clea n s tart for 1926, with co nditi o ns a head 
m ost bright, bri ght er in fact th a n in a long time, 
and acco rdin g ly there is good reaso n for wish
in g everyone a happy New Year. T he radio 
combination encl of the bu siness is likely to fa r 
ex ceed a nyt hin g a nti cipated . 

The Merchandising Sky in Cincinnati Is 

Says W illi am S. Parks, mana ge r of the New 
Engla nd bran ch of the Co lumb ia Co.: "The 
year 1925 is go n e, a nd while it has no t b ee n a 
year to be r emem be red by the phonograph in
dus try as one of special profit, we should not 
look back upon it too har shl y. M os t of us have 
enjoyed mighty goo d bus iness this past Fall. 
\ Vith th e passi n g of 1925 go se veral makes of 
n o ndesc ript phonographs and records, ge ne ral 
unemployme nt and many oth e r thin gs which 
have had a n unfavo rabl e inAue nce on the ta lkin g 
ma ch ine busi ness. Most of our deale rs, speak
in g, of course, for my own company, have clone 
equall y as well as we have in clea nin g up their 
stocks and we a re a ll looking fo rwa rd with a 
g reat deal of co nfide nce to th e increase d busi
ness th e New Year a nd th e new Columbia will 
bring us." 

A. M. Hume, head o f th e music house beari n g 
hi s nam e, tell s yo ur correspondent tha t in his 
mind th ere is no doubt that th e ta lkin g m ac h in e 
business ha s bee n g rea tl y s timulate d by th e in
troduction of the new models, and th a t while 
the busi ness for the las t few months was jus ti
fied becau se of their a ppeara nce , it is his belief 
th at thi s new year of 1926 will sec a far more 
pronounce d demand for goods. 

Says Mana ge r Shewell, Jr., of the Che ney 
Sales Corp.: "The year 1925 has been a very 
s uccessful one; for u s it was a pioneer yea r in 
the radio bu s iness, and at the start we had few 
accessories, but now we are in possessio n of a 
complete line repre se ntin g n ea rl y all of th e na
tionall y adv e rti sed items. For 1926 I pe rso na ll y 
p re dict that a $100 set will be a popular-priced 
line. I al so be lieve that in 1926 the s in gle di al 
control will be popul ar wi th radi o fan s. So large 
a business are we lookin g for in 1926 that we 
are arranging to enlarge our fa cilitie s for car
rying on." 

At M . Steinert & Sons, H e nri Du Questin, 

Clear and Big Profits Loom, Say Dealers 
Crnc1:-:NATr, 0., Ja nuary 6.-D.::alers in talki ng 

machines a nd reco rd s as well as radio arc 
una nim o us in the prediction th at 1926 is goin g 
to be a goo d year for t he trad e in thi s ci ty a nd 
adja cent te rritory. Th e m emb ers of th e whole
sale branc h of th e t rade take th e same opti
mi st ic v iew, and a ll expect t he sa les o f the n xt 
twelve months to be of r ecord- brea kin g vo lu me. 

The rece nt improvements in ta lkin g machin es 
a nd record s, it is pointed o ut, will g rea tly ex
tend the sales poss ibiliti es , throu gh maki ng it 
poss ibl e to interes t a class of people wh o a rc 
m us ica ll y too di sc riminatin g to be sa ti s fied by 
th e limited range and to na l effects of th e for 
mer instruments. 

Any t empora ry ha rd s h ip that dealers m ay 
have suffe red from th e market bei ng di s rupt ed 
a whi"l c before th e new in s trum e nt s a nd reco rd s 
we re ava il a bl e, it is co nce ded , is m o re· tha n mad e 
up for by t he fact that th e innovations hav e 
taken t he ta lkin g machine bus iness o u t o f a ru t, 
by increasi ng th e satisfaction g iven by this 
form of prod uct ion. Forme r typ es of machines 
an d r eco rd s, o f co urse, a re by no m ea ns ex
pected to cease s udd enly to be marketable, as 
th ey will co ntinu e to give sat is faction to a g rea t 
ma ny people an d as th ey ca n be pu rchased at a 
lo we r price than th e ne w in st rum ents. 

Radi o is reported to have bee n in fa ir d ema nd 
t he fir s t part of the year, with the usua l fallin g 
off in sa les during warm wea th er. In t he ea rl y 
Fall t here wa s a fa ir demand an d this conti nu ed 
to g row unt il th e app roac h of the ho lidays, when 
the sa les inc reased to a large vo lum e. Thi s 
bu siness has become so well s tabilized that t he 
troubl es in co nn ect ion with it have been removed 
to a g reat exte nt , and th e refore ta lk ing machi ne 
dea lers ar c now finding it very satisfacto ry an d 
reaso nab ly profitable. 

" \Ve sec eve ry indication that 1926 will be an 
exce ll ent yea r," s tated A. H . Bates, secreta ry 
of th e Ohio Talkin g Ma chine Co., w ho lesale r , 
at 427 W est Fourth s tr eet. "Taki ng every thin g 
into conside ra ti o n , 1925 was a good year for our 
retai lers. Fo r one thin g, the price reduction s 
wh ich they were enab led to g ive gave them a 
chan ce to g<:t rid of t heir o ld s torks , and thi ' 
wa,; 11 0 ,;ina ll ad va nt age. 

"Undoubted ly t he new Ort hophonic will give 
eve ry deale r a fine chance to increase hi s sa les 
thi s year. While dealers may have been incon· 

\·cnic nccd some in th at th ey could not ge t 
e nou gh Orthophonics to s uppl y th e dema nd, 
thi s will be more than made up for by the fac t 
that it w ill increase their sales manifold from 
now on. " 

" vVha t a r e yo ur vie ws of th e ta lkin g machine 
bu s in ess s ituat io n in 1925, parti cula rl y durin g 
t he latter part, wh e n the new machines and 
reco rds w e re bein g shown ?" W h e n asked th e 
fore go ing qu estio n, J. E. H ender so n, local mana
ge r of th e Brunswick-Balke-Collender Co., re
p lied th at taki n g eve rythin g into conside ration 
th e year had bee n a goo d one for the company 
and its dea lers. 

" 'v\/ith th e new instrument s, th e dema nd in 
th e last few months has b ee n very g ratifyin g," 
co ntinu ed 1v[r. H e nd erso n. "Orders fo r th e 
Panatropc have pil ed up in surpri sing qu a ntity, 
a nd w e beli eve that the demand will exceed th e 
s up ply fo r th e next three o r four m o nth s. The 
accepta nce of the Panatrope by the public has 
been very g ratify in g. It ha s met with th e ap
proval of a ll who have h ea rd it, and thi s ind i
cates that with us 1926 will be one of the g reat
est yea r s in the hi story of our business. Our 
co mpa ny believed, in view of th e dep r essed co n
d itio n of the talkin g machin e busi ness in the 
early part of 1925, that it was necessa ry to do 
so methin g to revive the interest of the public 
in the reproducin g in s trument. This brought 
a bout th e in t rodu ct io n of th e Brunswick P ana
trope, which is purely electrica l in its opera ti o n , 
bo th in rep rodu c in g th e mu sic a nd in th e opera
t io n of the machine. Th e introduction of the 
new machine and the new Brunswick records 
g reat ly assist th e retai le r, b eca use they g ive 
him many n ew a nd excelle nt thin gs to stress in 
making a sa le, a nd ena bl e him to get away from 
hi s old ste reotyped sa les- talk." 

"'v\Thile we could have so ld more ta lkin g 
machines if we had b een ab le to ge t th e ne w 
O rth op honi c fo r deli very, we did ve ry well in 
1925," sa id Howard L. Chubb , head of the 
Chubb-Ste inb e r g Music Shop, 17 East Sixth 
street. "As it wa s, our sales showed an in c rease 
of 50 per ce nt ove r the pre vi o us year. In so me 
cases where th e customer wanted th e Ortho
ph o ni c fo r a Chri s t111 as present we gave h im 
a n o ld- type in strn111ent fo r tc111porary use , with 
the unders tanding that a new one would b e 

(Co nt·i1med on page 85) 
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Sound Reasons Back of Opti01is01 of Merchants 
deli vered late r. W e se ll the Sonora a lso, and 
there wa s a good holiday dema nd for it. I am 
optimistic as t o t he futu re and fee l co nfid ent 
that t here will be a fin e deman d for ta lkin g 
mac h ines a nd r ecord s thro ug h 1926. Radio ha s 
bee n in good dema nd, and o ur holiday sales 
were co nsiderably la rger th an in th e same sea
so n of th e previous yea r. " 

"Our yea rl y sa les tota l wa s kept down by t he 
fact that we co uld not ge t Panatropes for de-

liv e ry," expl a in ed Loui s H . A ha us, own e r of 
th e Bruns wi ck Shop, a t 532 \ ,YaJnut st ree t. "We 
did a fin e bu s in ess a ll throu g h th e yea r, and in 
th e holiday seaso n th e de ma nd wa s e no rmou s. 
With t he new in strum e nt s co mi ng in, th e first 
part of the year should be better than the corre
spondin g p eri od of last yea r, a nd th ere s hou ld 
be a lar ge r vo lum e of sa les of th e varied prod
ucts handl ed by ph o nog rap h dea le rs un ti l warm 
weather s lows thi ngs down." 

fie ld, which wi ll b e se rved to th e tune of in
creased bu s in ess duri n g 1926. 

Year of Great Promise Ahead for Trade 

Accordin g to Fra nk H . F razell, presi de nt, Fra
ze ll Mu sic House, 1926 with it s array of new 
m er cha ndi se wi ll surely step a h ead of the yea r 
jus t closed. New Columbia a nd Sonora ph o n o
g raph s, im proved Ze nith, Mu s ic Mas ter, Sono ra 
and A. C. Dayton receivin g sets will keep t he 
public s uffici e ntl y interested to entice t hem to 
open their purse s t rin gs. In du st ria l cq nd itio ns 
a re good he re ; man y fac tori es are workin g at 
capac ity a nd seve ra l a re plannin g additi ons . 
Bank depos it s a re th e h eavies t o n r eco rd . 

Is Unanimous Opinion of Toledo Dealers Harry L. 'vVasse rman, p roprieto r Unit ed 
Mu sic Store, s ta t ed that t he demand for Vi c
tro las, reco rd s an d rad io for th e las t qua rt er of 
1925 w as exce lle nt . He s tate d dealers a r e apt 
to forge t th ey have a n en tirely new ar ticl e to 
m e rchandi se a nd mus t therefor e emp loy methods 
in keepin g with such goods. H e lo oks forward 
to a banner 1926. 

TOLEDO, 0., January 7.-Phonograph and record 
trade for t he ea rl y part of the year w hich just 
came to a close wa s not a ll that co uld ha ve 
bee n d esired. Th e las t fe w mo nth s, how ever, 
sa w a bi g cha n ge for t he b e tte r, du e to t he 
introductio n of new machines, r eco rd s a nd 
radi os. Holiday sales, whil e b etter than las t 
yea r , did not r each th ei r fu ll swin g b eca use of 
the sca rcity of m er chandi se. With a more 
plentiful suppl y of in s truments, trad e wi ll con
tinue to climb he r e. 

Accordin g to Ed gar A. Kopf, in cha rge of 
th e phonog rap h, reco rd a nd ra dio departments 
of th e J. W . Greene Co., ge ne ral mu s ic store, 
t he h o use los t b etwee n e ight ee n and twenty 
thousa nd dollars ' w o rth of holiday busi ness b e
ca use it wa s unabl e to get suffi ci e nt O rth op ho
ni cs, Panatropes a nd ce rtain wid ely known 
radio rece ivers to ca r e for th e d ema nd . Of 
co urse, this demand will au gment sa les in 1926. 

U ntil th e a dv ent of th e ne w mach ine s , busi
ness for 1925 had shown o nl y nomin a l activity. 
With th eir introduct io n to g roup s of m us icians, 
clubs, churches, schools a nd o the r select ed 
bodies , inte r es t took a leap forward. In thi s 
g rowt h th e new recordin gs p layed no incon s id 
e ra bl e part. It is th e b eli ef of M r . Kopf that if 
mercha nt s will talk th e new mercha nd ise a nd do 
a t leas t t he aver age amo unt of plu ggin g the 
indus t ry wi ll come back to more tha n 75 per 
ce nt o f wh a t it was thr ee year s ago. 

Sa lesme n who w e re handi capped throu gh 
lack of machi nes turn ed th e ir effo rt s to ra di o 
sellin g, with the r es ult that mo re rece ive rs w e re 
pl aced in h omes th is Fall than in th e pas t two 
seaso n s. 

Durin g 1926 suffi ci ent pho n og ra phs a nd radios 
w ill b e turn ed out to adjus t th is condition. Mr. 
Kopf sta ted th e sto re is gett in g call s to se nd 
machines on approval and permit in spec tion of 
th e produ ct-just as it did te n yea rs ago wh en 
th e sa le of Victrola s was in its infancy . Thi s 
is r ega1·ded a s an exce llent s ig n, for it show s 
that people are interested in the new mod els, a nd 
no doubt wi ll buy. Nineteen-hundred and twe n
ty- s ix is goin g to b e a ba nner year at the J. W . 
Gree ne Co., Mr . K opf predict s. 

Fred. N. Goo sman, pres ident of the Goo sman 
Piano Co., stated that 1925 ph ono g raph a nd 
reco rd sa les we re about equa l to th e 1924 vol· 
um e. 11uch of the bus iness, howeve r, cam e 
towards the encl of t he year. In the pas t the 
house ha s carried three or four lin es of phono
g raphs ; s tartin g with th e new yea r th e ent e r
pr ise will co n fi ne it s effo rt s to Columbi a prod
u cts. I t is b eli eved h ere that by g ivin g one 
line full suppo r t machin e volum e wi ll b e brought 
back to a very sa ti s factory tot a l. 1fr. Goo sman 
is lookin g forward to 1926 as a year of g1·eat 
promise . 

Lawson S. T a lbe rt, m a na ge r of the Lion 
Sto re Mu s ic Room s, Victor and Brun swick 
d ealer, stated th a t up to the t ime the Victor 
cut price was ann ou nce d in th e Summer trade 
had b ee n of about average propo rtion s. But 
fo ll owi ng t hat, th e hou se secured suffi cient 
machines to permit agg re ssive merchandi si n g, 
whi ch r esul ted in la rge sales and a n inc rease 
for t he year. To he lp thi s s ituation a lon g, 
Orth ophonics began to arrive in greater quanti-

tic s towards the end o f D ece mber un ti l now 
they a rc comin g thro ug h in s uHicic n t numb e rs 
to al low advert is in g a nd sa lesm a nship to be 
app li ed. The outsid e fo rce was in c reased th e 
fi rst of the yea r and a thorou gh job of se ll in g 
Vi ctro las a nd Brun s wi cks wi ll co nt in ue ' from 
now 0 11. Re co rd sales are made to cli mb he re 
by co nce ntrat in g upon on e re cord each w ee k 
Effo r ts arc not sca tter ed. By ge ttin g a bi g 
play on one numb er, th e others, too, rece ive 
addition a l attentio n from th e public. 

D. Wyre, mana ge r of the radi o depa rtm ent, 
is firm in hi s convi cti o n that radio wil l con
tinue to be th e se nsation of th e tim e. Stand
ard, advertised radi o l ines are dealt in. Both 
Mr. Talbert a nd Mr. 'vVy re a sse rt t hat each
th e ta lk in g mac hin e a nd th e radio-has it s ow n 

For th e Whitney-B lain e-Wilde rm u th Co., 
H enry C. Wilde rmuth, tr eas ur e r, s ta ted that 
trade for th e yea r ju s t us he red out r eceived 
impetus durin g th e last few month s from th e 
new re cords, m ac hin es and radio r eceive rs w hi ch 
wil l ca rry th em far into th e new year. Vic t ro
las, Ze ni th , Thompso n a nd Atwate r Kent prod
ucts a re in the publi c eye o n acco unt of th e 
wide pub li city accorded th em . H e ex pect s to 
do m o re bus in ess in th e cornin g yea r than for 
two o r three yea rs past. 

Trade in Stronger Position Than Ever 
to Profit, Is Message From Cleveland 

CLEVELAND, 0., J anuary 9.-Local music stores 
wo uld hav e ha d one of t he best Chri s tmases in 
the ir hi s tory in a ll probability had they b ee n 
abl e to make deliveries o n the new type o f 
phono g rap hs. Cred it m us t b e g iven to th e 
manufac t u re rs and who lesa le r s t hat no defi ni te 
elate was giv en when delive rie s wou ld com
mence. The public p lain ly showed wh en th e 
new machin es we re publicl y d em o ns trat ed that 
th ey were ke enl y interested. D ealers mad e a 
d ete rmin ed effort to ge t rid of th e old er models 
o f phonograph s th ey h ad on ha nd at Chri s t
ma s. A num b er cut th e price d eeply and ad
verti sed heavily. That t hese machines wi ll 
mov e th e re is no doubt, but \ he trad e has 
come to the co nclus ion that it will be some
what of a s low process and sales will have to 
be pus hed. T he forei g n population is s till bu y
in g the o ld e r t ype of machin e and man y arc be
ing di sposed of in th e smaller town s. The pub
l ic have b ee n to ld th e new models are far 
sup erior, th ey have hea rd them, and the middl e 
a nd better class of peopl e a re ge nera lly waitin g 
for them. 

The opinion of th e majority of th e trade is 
t hat th e phono g rap h is a lo n g way from be
comi n g obsol e te. The new type of reco rd s 
is respo nsi bl e for thi s. A saleswoma n at one 
of the prominent d owntown s t ores th at se ll,s 
::i s many records a s a ny house in town fi nd s 

that m any p eople who pu rchased radio sets sev
e ral yea rs a go a nd qui t buyi n g reco rd s a re now 
buyin g th em again in as large quantities as b e
fore. The la rgest individual order for records 
eve r recei vecl by a Cle ve la nd deale r was r e
ce ived in 1925 . I t amou nted to around $900.00. 
I n stores where records are pus hed it is not 
uncommon to find people waitin g to h ave the 
use of a boo th. On t he other han d, sto res tha t 
look on th e r ecord business as a s ide lin e a l
ways have empty booths. Portable busin ess is 
boomin g. A surprisin g number of these ma
chin es were sold this Christmas, not fo r imme
diat e use but for tl{e coming vacation season. 
It see m s to b e th e conse nsus of opinion amo n g 
the trad e 1925 radio bus in ess was good, and th e 
m od erat e-p ri ce d se ts so ld bette r than eit h e r 
th e very cheap o r ve ry hi gh-pri ce d o u tfit s. Dur
in g th e ea rl y part of th e seaso n a numbe r of 
dea le rs featur ed a trad e- in p la n in th eir po li cy, 
but as the seaso n has adva nced this typ e of 
adv erti sin g h as declined. Many music houses 
will not accept any kind of a trade-in deal. Ad 
ve rti s in g in daily newspapers b y man u facture rs 
a nd th ei r jobbers has b een heavy a ll seas on, 
and th e small dealer has b enefite d g rea t ly from 
it. The g reat majority of th e trade fee l th at 
th e new type of phono graph will m ea n plenty 
of bu si ness for 1926 not on ly in the ma chin es 
but in records al so. 

Conditions Are Ripe for Long Period of 
Prosperity, Is Opinion of Buffalo Trade 

B UFFALO, N. Y., January 9.- Talking machines 
a nd reco rd s reached a place in the trade of 
Buffa lo in 1925 that had not bee n attained s in ce 
th eir inception, according to interviews with 
several leadi ng dealers of th e city. Not si nce 
t he g rea t vo lu me of business during the post
w a r days ha s th ere b een su ch a demand for 
ta lkin g machines. 

Neighborhood stores are evide ntl y getting the 
g reate st volume of record bus in ess. All dealers 
intervi e wed express enthusiasm ove r the volume 
of sales in talking machi nes, while with one or 

two exception s, downtown stores report record 
bus iness dull, a nd the neighborhood s tore find
in g it ne cessa ry to take on extra help to h a ndl e 
th e re cord trad e. 

"Talkin g m achin e. bus iness ha s come back, " 
said C. H. H e inike, of D e nton, Cott ie r & Danie ls. 
"Since th e middle of the Summer w e have don e 
a remarkable volum e of bus iness in Victrolas 
a nd Brunswicks. The last two months of 1925 
w e re 
have 

th e g reates t in volume of trade, 
ca rri ed ta lking m achines. The 

(Continiied on page 86) 
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Entire Trade Making Plansfor Big Business Year 
days of January indi cat e tha t 1926 is go in g to 
be a ve ry g ood year for th e phonog ra ph tra de. 
I mproved m ac hin es have stimula t ed in te res t th a t 
has no t bee n g rea te r s in ce th e fi rs t ta lk in g 
m ach in e wa s put on th e m a rket." Mr. H ei n ikc 
sa id that r ecords w e re mov in g com pa ra t ive ly 
s low. Having as th eir leadin g lin es in ra di o 
s uc h se t s a s Atwa ter K e nt, F ada a nd R a d io la 
thi s s tor e is doin g a good radi o bu si ucss . 

Neal, Cla rk & N ea l, Vi ctor dea lers in th e 
downtown section, hav e closed o ne of th e m ost 
active phono g ra ph y ea rs s in ce 1920, acco rdin g 
to Sales Manage r Fos te r. "We have bee n fi nd
in g a good outlet fo r th e old m odel Vi ct ro las , 
a nd have di spose d of a g r eate r numb e r of th ese 
in s trum ents tha n w e had ho ped fo r," Mr. F os
ter said. "With th e new Orthophonic c reat in g 
so mu ch inte res t, w e fee l ve ry optim is ti c a bou t 
1926 prospects. " 

" In trodu ction of the Orthopho nic a nd Pana
trope to the publi c has stimul ate d a ne w in te r
est that cou ld n o t ha ve bee n co nce ived a year 
a go," said Harry G. Russe ll, m a nage r o f th e 
J. N . Ad am Co. Mu s ic Store. "The re du ced 
pri ces on th e old Vi ct ro las a lso acte d as a 
s timulu s," Mr. Ru ssell said. "I fee l especiall y 
optimi s ti c ab o ut 1926 phon ogra ph busi ness and 
I th ink that reco rd busi ness wi ll impro,·c." 

C. 0. E . Curti s, of th e Brun s wi ck S hop, 
orth Ma in s tr ee t, sa id he is w a iting pat ien t ly 

for a shipment o f th e n ew P a na tr opc ins tru 
m ent s, whi ch have b ee n s old th ro ug h h is sa m ple 
now on th e floor. I n th e m ea ntim e t he B run s
wi ck Shop is do in g a ve ry good trade in o ld 
in s trum ent s. The g rea tes t volum e o f th ese 

sales a rc ma de thro ugh hou se- to-h ouse ca nvass
in g, Mr. Curti s sa id. "Buye rs ente r ing th e s t o re 
are no t inte rested in th e o ld Brun sw ick a ft e r 
th ey have hea rd th e P a natrop c," he said. " W e 
have h ouse-to-h o use sales m e n who v is it th e less 
c r iti cal class o f t rade. Th e R adi ola m a intains 
its po pul a rity, a nd w e are e nt e rin g th e ne w yea r 
w ith so m e ni ce o rd er s on our books. " 

Fl oyd B a rbe r, o f Ba rb e r & vVil so n, repo rts 
sales of th e old V ic to r m odels as fa irl y good. 
"vVe arc· se llin g a ll t he Ortho ph o ni cs w e ca n 
ge t, and a re eve n ove rso ld," he sa id. " D ecemb er 
m o r e t ha n doubl ed p rofits m ade durin g th e 
sam e m o n t h o f 1924, con si de rin g Vi ctrol as · 
a lo ne. \ Ve a rc d oin g a n excell ent reco rd bus i
ness, R ed Seals a nd pop ul a r numb e rs m ovin g 
in p ro po rti o nate volum e. " Mr. Ba rb e r sa id tha t 
1925 s howed a b ig in c rease ove r bu s in ess cl one 
in 1924 a nd he expec ts to s ho w a mu ch bett e r 
fi gure in 1926. 

" If W C could ge t a ll th e m achin es th a t W C 

co uld se ll I co uld g ive yo u an idea of what 
busin ess of th e las t two m o nth s mi ght have 
b ee n," said A. \V. E ri o n, o f th e E ri o n Pi a no 
Co., on Willi am str ee t . "How eve r, w e have so ld 
a ny numb e r o f o ld Vi ctrolas a nd trade- in s, m a k
in g a ni ce littl e profit, but our inability to m e t 
th e dem a nd fo r O rth op ho ni cs is ra th e r d is pl eas
in g thou g h not in th e leas t di scouragin g, s in ce 
we kn o w that this trade is go in g to ca rry on 
thro ug h th e ne w yea r. Our r ecord bu sin ess is 
ve ry sa ti s fa cto ry, the po pul a r numb e rs lead in g 
in volum e o f sa les. W e fo und it necessa ry to 
ta ke o n ne w he lp to ha ndl e th e inc reased vo lu me 
of reco rd bus in ess." 

Favorable Developments in 1925 Brighten 
the Outlook in the St. Louis Territory 

ST. Lours, Mo., Janua ry 7.- The entire trade of 
thi s cit y is lookin g fo rwa rd to a p rospe rous 
1926. T hi s optimi m is base d o n m a ny fa vo r
able deve lopments of th e past yea r. I mprove d 
model s of talkin g m ac hin es , b ette r m eth ods o f 
recordin g, improvem ents a nd refi nement s in ra
d io will all p lay an importa nt pa rt in bette r bus
iness durin g th e comin g m onths , acco rdin g to 
the lea din g retailers in thi s te rrito ry. It is a lso 
sign ifica nt th at whil e th e trade is op ti mist ic 
the re is a ge ne ral fee lin g that th e fu ll m eas ure 
of pro sper ity wi ll o nl y foll o w most int elli ge n t 

a nd int e ns ive exp lo ita ti o n o f th e new products. 
Th is te rr ito ry, in co mm on wi th othe r section s 

of the co un t ry , is e nj oy in g a pros pero us pe r io d ; 
business ge ne ra ll y is good . The re is no mor e 
t ha n th e us ua l un em ploym ent a nd prese nt indi 
cat ions po int to pl enty of m o ney to spend o n 
m usical in s trum ents a nd accesso ri es in th e next 
t we lve mo nt hs. R ep rese ntat ives o f wh olesale 
ho uses who cove r th e trade in thi s city a nd 
th e o utlyin g di stri cts a re un a nim o us in th e ir 
op ini o n th a t 1926 wil l be ve ry sati sfacto ry fr o m 
th e s ta nd poi nt of sa les vo lume a nd profi ts. 

Biggest Business Year in Trade History 
Looked for by Portland, Ore., Dealers 

PORTLAND, ORE., January 4.-0ptimism is pre- · 
va ilin g amo n g the mus ic d ealers o f P o rtland a nd 
is the bas is o f a ll th e fo ll o win g repo rt s of p er
so na l int ervi ews from th em . All a r c fa cin g 1926 
with th e fe elin g t hat it will be th e bi gges t busi
ness yea r in th eir hi s tory. 

E . B. H ya tt, H ya tt Music Co. : " W e have ex
pe r ie nced a m ost sati sfac to ry in crease in bus i
ness ove r las t yea r, and fee l sure that with th e 
arr ival of ins tru me nts fo r de li ve ry o f th e new 
O rth oph o ni c Vi ctro la and th e Bruns wi ck P a na
tropc the ta lkin g machine bu si ness has come 
back into its own and tha t 1926, with ample de-

live ri es fro m t he ma nu fac tu rc rs, will bring us 
o ne of th e bi gges t yea rs in our twenty years in 
bus iness. O ur rad io depa rtm ent, fea turing t he 
Atwate r K ent a nd R a cliola lines, shows a h ea lthy 
in cr ease ove r last yea r, a nd th e o utlook is 
bri g ht." 

E. H . Cham bers, o f th e R ee d, Fre nch Piano 
Co. : " T he ou t loo k fo r 1926 is wond erful. The 
new Th ompso n Minuet m odel featured by us is 
work ing out to perfec tio n, and w e a nticipat e 
bi g bus in ess w it h th is se t durin g th e 'comin g 
y ea t ." 

A. R. M cKin ley, Pac ific Jo rthw es t di stri c t 
m a nage r of th e B'run s wi ck-Ba lke-Coll end e r Co .: 
"Th e Pa na tropc has revo lu t io n ized th e mu s ical 
w o rld, a nd tl1 e dem a nd has gon e way beyo nd ex
pectat io ns. If \\' C had 1,000 o f th ese ne w m ach in es 
in s tock to- clay t he sa m e wo uld be di s posed of 
imm ediat ely. O ur reco rd bu s in ess in c reased dur
in g Decemb e r, go in g at leas t 30 pe r ce nt over 
th e previo us m o nt h, a nd I loo k fo r th e same 
steady in c rease during th e comi ng m o nth s." 

G. F . J o hn so n, G. F . J o hn so n Pi a no Co.: "Un
qu es ti o na bl y th e ne w ta lkin g m ac hin es a re creat
ing a ne w int e rest, a nd thi s n ew interes t has 
a lso sti mul a ted th e reco rd bu si ness , a nd w e m ay 
reaso na bl y expec t a co ns ta n t ly in c reas in g vo l
um e of radi o busi ness in 1926." 

Fra nk A . Lu cas , Sei be rlin g- Lucas M us ic Co. : 
" 1925 was th e bi gges t year for u s s in ce 
w e s ta r ted in bus in ess in 1909, a nd onl y lack 
o f de li ver ies wi ll reta rd th e p honogra ph bus in ess 
fo r 1926. \/l/c arc boo king many order s for bo th 
th e ne w Brun s wi ck Pa nat rop e and th e Ortho
pho nic Vi c trol a m ac hin es a nd o ur sa les v olum e 
cl cpe ncl s large ly o n a bilit y to delive r." 

E lm er Hunt, m a nage r wh olesale, Sh e rm a n, 
Clay & Co., V ic to r d is tributo rs: " Indi cat io ns a re 
th a t 1926 wi ll be on e o f th e bi ggest yea rs in t he 
ta lk ing mac hin e hi s to ry. O ur. r eco rd bus in ess is 
goi ng a head by leap s and bo und s, w it h a ll o f o ur 
d ea le rs opt imi sti c as t o wh a t . 1926 ho ld s for 
th e m." 

Cha rl es Soul e, P aci fi c No rthwest di :; t rict m a n
age r, Sta rr Pia no Co.: "Th e re is no doubt in my 
mind but th a t th e pho nograp h is d ue t o com e 
back in 1926. Our Ge nn e tt record bus in es is 
except ion a lly go od, a nd we have neve r had b et
t er pros pec ts fo r in c reased bus in es tha n we 
have a t t he prese nt tim e." 

F . L. Hutchin so n, m a nage r Vi cto r and Bruns
wi ck ph o nogra ph depa r tme nt s, W iley B . A ll en 
Co.: " Our cl c.pa rtm cnt expe ~i c n ce d a m os t sa ti s
facto ry yea r, a nd w e are a n t ic ipatin g a ba nn e r 
year in 1926, with th e n e w Vi cto r Orth oph o ni c 
a nd ll run s wi ck Panatro pc add ed t o o ur s t ock, as 
w e fi nd kee n inte res t a m o ng prospcc ti ,·e bu yers 
in bot h mach ines ." 

Rand a ll Ba rgc lt, O rego n d ist ri ct m a nage r, Co
lumbi a l'h o nograp h Co.: "O ur bus in ess a ll ove r 
th e S ta te has in creased trem ncl ous ly ove r las t 
yea r, a nd I fi nd a ll dea le rs mos t opt imi s ti c ove r 
th e futur e. A ll look fo r o ne o f t he b igges t yea rs 
fo r th e pho nog raph a nd reco rd indu s try sin ce 
th e 'var. " Cliff Ne il so n, manage r of the Vi c to r a nd radio 

departm ents of She rma n, Clay & Co. , sa id: "Th e 
phonog raph man of to-da y is s tartin g out a new, 
jus t a s those of twe n ty- five yea rs a go d id wh en 
th e first Vi ctor m a chine was produce d . The 
O rth op honic Vi c tro la h as o pe ned up a n en tirely 
ne w field-in othe r words, th e cultured mu sical 
cla ss who appreciat e r eal mus ic, s uch as w e ar e 
no w r ead y to g ive th em w it h th e new O rth o
pho ni c V ic tro la. The de m a nd is fa r b eyo nd o ur 
fo ndes t expectat io ns. A ft e r th e fi rs t hea rin g, 
cus tom ers a rc co mp le te ly so ld, a nd co ntrac ts arc 
s tac kin g up for t hose w ho a re w ill ing to w a it 
for th eir in s trum e nts. I pe rso na ll y look for 1926 
to b e th e bi gges t yea r in t he hi sto ry o f th e mu 
s ic indus try. A bi g 1·adi o yea r is a lso in s ig h t, 
espe cia ll y with th e a rrival of th e ne w Vict o r 
a nd R adiol a combina ti o ns. The pas t yea r has 
bee n v ery sa ti sfac t o ry , and with th e o rga ni zatio n 
of t he Orego n R adi o Trades A soc ia ti o n m a ny 
tan gles have bee n s traighte ned out, w ith co-op
era tion amon g lo cal dea le rs no w appare n t." 

Profits Will Be Determined by Ability 
to Meet Demand, Opinion in Minneapolis 

:M1 NN EA PO Ll S, MIN N., J anuary 6.- 0pinions arc 
d ra\\·n up in t wo cam ps as t o t he talking ma
c hin e trade. I t is quite easy to " ca ll th e turn " 
o n a dea ler 's op ini o n- depe nd in g as it docs upo n 
wh et he r he has new m ode ls t o cl c Ji,·c r o r o ld 
stoc k. 

I ~. R. D ye r, o f th e M et r opo lita n lVIu sic Co. , 
sai d h is fi rm co uld se ll doze ns of t he new m a
ch ines if th ey ha d ass u ra nce of be in g a bl e t o 
fi ll t he o rd e rs. Mr. Dye r says th a t hi s firm wi ll 
push rad io sale s th e co rnin g y ar. 

The F os te r & W a ldo Co. has been uniqu e 
amo ng mu s ic h ouses durin g 1925. \ Vh en other 
fi rms w ere m a rkin g tim e or fr a nkl y admitt ed 
t ha t thin gs w e re "p re t ty s lo w" R . 0 . Fos te r 

to ld a co nsistl' n t sto ry of trem e nd o us sa les. The 
j o bbers with who m he did bu s iness co nfirm ed 
hi s s tatc 111 c n ts. Of co urse, th is was par tl y du e 
to th e rem oya J sa le w hi ch th e co m pa ny co n
du cted a ll F a ll. H oweve r, Mr. F os ter m ai nta in s 
a la r ge s ha re of th eir success was the result 
of th e co m pa ny's fi rm be lief in t he p erma ne ncy 
of th e ph o nogra ph. Th ey a dve r t ise d a nd w e nt 
a fte r th e bu si ness ha rd a ll S umm e r, F a ll a nd 
ho liday seaso ns w it h e nt irely sat is fa ctory re
s u lts. Th e ph onograph bus in ess w ill have a bi g 
yea r if th e m achin es a rc availab le, sa ys Mr. 
F os te r, and p ia no, record and ra dio sa les will 
s ho w a m a rked in crea se in 1926. 
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Low Stocks Mean Busy Days for the Industry 
Mr. Hoch, of th e Che ney Co., says that un

do ubt ed ly t he phon ograph bu s iness is marki n g 
ti me but he is ve ry sa ng uin e as to th e prospects 
fo r 1926. H e be li eves th a t a ll m a kes will be ne
fit wh e n th e fi na l adju stm e nts a re m a de. 

At th e G eorge C. Beckwith Co. a year of un 
us ua l sa les is fo resee n. In rega rd to th e sea son 
jus t passe d it is be lieved th a t t he ne w mode l 
ph o nograp hs wil l boos t sa les v o lum es and th a t, 
co upl ed with t he g reat dem a nd fo r radio, sho u ld 
s pell pros pe rity to th e mu s ic tra de. 

St. P a u l m erc ha nt s sta te that t he radio s id e 
o f t heir b us in ess in 1925 s ho wed up sat isfa c
t o ril y. T hose w ho ha nd le th e new m a chin es , 

w hile admitti ng tha t the pas t situat ion w as not 
a l to ge the r pleasant, a re op tim is t ic over the o ut
loo k ior 1926. T h ey b elieve t h e dema nd w ill be 
th e re if on ly t he goods can be a ssu red. 

Seve ra l Twi n City dea le rs have o nl y rece n t ly 
ta ke n on rad io lin es a nd expect to lea n heavily 
o n t ha t fo r th e ir p rofits. T hey believe in push
in g th e h igh er p r ice d mode ls, d ue to the fa ct 
t hat th ey need less se rvi cin g a nd fo r t he obvious 
r ea o n o f g rea te r profit. A ll are a g reed tha t 
th e rad io bus iness n eeds m a ny adjus tment s, 
p rin cipall y in t he se rvi ce de pa r tme n t, but tha t 
it is a fi eld an y m usic deale r is fooli sh not t o 
cultiva te. 

w ere will ing to pay seve ra l hundreds a nd ev e n 
t ho usa nd s o f do ll a rs fo r a rece iv in g se t w hi c h 
wo uld le nd g ra ce a nd charm to ho m e su rro utHl
ings . 

In t he fi na l s umm ing up, it is diffi cult to sec , 
w it h th is sect ion in s uch a n exce lle n t eco nomic 
co nd itio n, an d the buyin g publ ic in a pos it io n t o 
expend plenty of mo ney o n articl es w h ich a re 
not th e d ire n eces ~i t ie s of li fe, h o w th e ta lki ng 
m ach ine a nd ra di o trade can fa il t o lea ve th e 
sa les fi g u re o f 1925 fa r beh ind wh en' th ose of 
1926 a re tota led a nd compa red. 

Chicago Retail Merchants Are Planning 

T he Mid dle W es t is p ract ically free from la
bo r t roub les and d isputes, a nd the a rmy of un 
emp loye d has bee n r ed uced to a ve ry few. 
W ages a re h ig h a nd t here has bee n no no ti ce
a bl e in crease in livi ng cos ts, a nd the pub lic has 
att ai ned a bet te r scale of livi ng. S av ings de
pos its ha ve inc reased app rox imate ly 6 pe r ce nt 
ta ng ibl e evid ence t ha t thi s sectio n is not o n a 
ha nd-to-m outh bas is. 

to Meet Strong Demand During New Year 
C t-1 ICAGO, I LL., Ja nuary 8.- T he year 1925, which 

ope ned no ne too a us p ic io us ly for the ta lkin g 
m achi ne d ea le r, c losed wit h a n e ntir ely diffe re nt 
as pec t. Sales of pho no g ra phs at re d uce d p r ices 
d u ri ng th e late S umm e r lll Ont hs show ed t ha t a 
m a rke t rem a in ed fo r cu ltiva ti o n. The F a ll , wit h 
it s introd uct io n of th e new t ypes o f in st rum e nt s, 
preceded by nat io n-wide pub lic it y, brou g h t with 
it a rejuve na t io n whi ch ca r r ies ove r into th e ne w 
year and fa r int o th e fu tu re. vVi t h t he in c rease 
in produ cti o n o n th e pa r t o f lll a nufac ture rs, 
d eale rs in th is sec ti o n expect to co n t inu e th e 
prese nt vo lum e of bus in ess fo r lll a ny mo nt h s to 
co m e, a nd in a la rge nulllb e r of cases to increase 
it. O ne promi ne n t Ch icago re ta il m us ic ho use , 
wh ose bu s in ess was excep ti o na ll y la rge dur in g 
th e th ird q ua rte r o f 192 5, eve n th o ug h it wa s 
cu rta il ed by a sh o rtage o f in s t ru m ent s, is b as ing 
its pla ns fo r 1926 o n a sa les to ta l w h ich wi ll be 
three tim es as g reat as that o f t he . yea r jus t 
closed . While o th er dea le rs a re no t in clined t o 
predi ct such a fi gure, t hey a re u na nilllo us in th e 
be li e f t hat a w id e ma rke t exists fo r ta lkin g m a
c hi nes and th at bu sin ess wi ll become in c reas
in g ly be tt e r as th e year w ea rs o n. 

O ne reaso n fo r t h is fee lin g lies in t he reco rd 
b us iness , w h ich has bee n o n th e up g rade s ince 
la te S umm e r. Ne w elec tri cal r eco rd ings , place d 
o n th e m a rke t a fte r con si d era b le r esea rch a nd 
expe r im ent , w o n imm edi a te recogniti o n o n m e ri t 
a lo ne, fo r th eir adve nt w as n ot he ra lded by a ny 
un due a m o unt o f publi city o r ad ve rti s ing. Sa t is
fie d cus tom e r s a nd w o rd-of-mouth a dve r t isin g 
h ave se rved to p lace record sales a t t he h igh 
peak upo n wh ich they sta nd a t th e prese nt tim e. 
Anothe r reaso n fo r th e be li ef th at th e co ns um e r 
publi c desi res perma ne n t ly recorded ente rtai n
me nt is poi nt ed o u t by th e dea le r in th e ove r
whe lmin g ly large numb e r o f po rt a bl e sal es, 
which ha ve co nt inu ed t h ro ug ho u t t he Fall 
mo n ths, a nd pro phesy a noth e r ba nne r yea r in 
1926 for t he po r ta b le pho nograph in d us try. 

I n radio, wh e re th e dea le r fo und m a ny vex in g 
problem s a yea r ago, he fi nd s a co mpa ra tive ly 
s m oo th e r pa th . M a nu fact urers w ho s ta nd back 
o f th e ir produ cts have in la rge m eas u re ta ke n 
th e place of th e itin e ra nt m a ke r o f se ts, and the 
se rvice probl em has d ec reased to the poi n t 
whe re th e dea le r ha s b ee n a b le to work o ut 
so m e s uita bl e me th od o f ha ndlin g a nd se rv ici n g 
radio a nd s till reta in a sub s ta nti a l p ro fit. D ca l
Prs in t h is t e rr ito ry s ta te t ha t th ey have fo und 
it b es t to s tock three o r fo ur l ines o f rece ive rs 
a nd loud s peake rs, fl a nked by s ta nda rd acces
so ri es, a nd t o co nce n trate adve rti s in g a nd sales 
e ffo r t o n th e sm a ll e r numbe r o f lines. 

Th e dealer has gai ned a mu ch be tte r imp res
sio n of th e m a nu fac tu rer t ha n was t he case a 
yea r ago, for he has fo und tha t he ca n obta in co
o pera ti o n in th e \\' ay of sa les helps, a nd t ha t , 
moreove r, he is a ll o wed to exploit hi s ow n 
pa r t icula r te r r it o ry free fro m th e cJ:i ,;h of co m 
pet it io n. Durin g t he 1:,t11 of 1925 , t he rad io 
sa les fi gure fo r ged a head of a ll predi ct io ns, 
a nd re ta ile rs expect to expe ri e nce a like co ndi
t io n fo r seve ra l m o nth s to com e. T h e pub li c, 
no t see ki n g to s uch a deg ree t he " ultimate" 

r ecei ve rs as las t yea r, and th e co ns um e r, who 
tw o yea rs ago wou ld have bu ilt h is o w n se t, arc 
com in g to the dealer and buyi ng se ts in whi ch 
a re fo und t o ne q ua li ty, se le ct ivit y a nd beauty. 
T he mu sic deale r, accustom ed to se ll in g thes e 
q ua lit ies in th e pho nog raph, ha s becom e a n in 
c reasin gly powerfu l fa ctor in the se llin g of rad io 
receiv in g a ppara t us. 

T he las t two w eeks of D ecem be r fo und m a ny 
deale rs beseech in g th e manufactu re r a nd di s
t r ibut o r for se ts, an d anoth e r surp ris in g fac t 
was r evea led wh en it was fo und t hat peop le 

T he ag r icul t ura l di s tricts o f t he Mi dd le W es t , 
w hic h ex e r t pe rha ps t he mos t po werful in flu e nce 
o n t rade in t h is te r ri to ry, are in bet te r fin a nc ia l 
co nd it ion t ha n for t he pas t seve ra l y ea r . Ma ny 
of the S ta te harves ted record -b rea k ing crops, 
a nd w hile t he lowe r p ri ces dec reased t he in co m e 
o f th e farm e r a bo ut 7 per cent hi s purchas in g 
powe r rem a in s hi g h, as is evi de nced by h is co n
sumptio n o f good s. In th is fi eld, of course, re
ta il sa les a re th e reward of hard wo rk. 

Business in Richmond Dependent Upon 
Crop Conditions Throughout the State 

R tc H MON D, VA., J anua ry 9.-Deal ers expres s 
th em se lves as o ptimi st ic regard in g the ta lkin g 
m ac hine outlook for 1926, es peciall y for th e nex t 
t hree mont hs. A s t he yea r adva nces, th e s it
ua tion, th ey sa y, wilr be regula ted la rge ly by 
c rop co ndit io ns . If crops a re go od, business wi ll 
go fo rwa rd. If t h ey a re ba d, the re wi ll b e a 
s lo wi ng up. Th is has bee n th ci r expe ri e nce in 
t he past a nd th ey ex pec t it to be t heir expe
ri e-nce in th e fu ture, so lo ng as th is te rrito ry 
co ntin ues to be depend en t to a ve ry la r ge ex
te nt upo n ag ricu lture and t he p r ices rec eived by 
th e fa rm er fo r h is crop s. 

In creased popu la rity of th e ra d io d u r in g the 
pas t yea r wa s a lso a deve lopment th a t a ttracted 
wid e a tte nti o n and ca used ta lkin g m achi ne dea l
e rs wh o w e re ho ldi ng a loo f fr om th is line to 
ta ke o n radio to m ee t th e dem a nds of t heir 
trade. 

R eco rd bu s iness in 1925 was re po rt f.'1 to have 
bee n fu lly 25 pe r ce nt bc tt e . th :i n in rhe pre
v io us yea r. So n g hits a s w ell .. , ~ 1. e w issues of 
da nce nu mb e rs e njoyed wide pop ul a rity t hr ough 
t he yea r. Coll ect io ns con ti nu ed sa t isfa cto ry and 
a bout on a pa r w ith those of 1924. 

K enneth Lord, m a nage r of th e ta lki ng ma
chin e depa rtm e n t of th e Colu mbia F urn iture Co., 

thi s c it y, s ummed up his view s as to 1925 b usi
ness a nd th e o ut look fo r t he ne w year as fo l
lows : " W ith the pass ing of 1925, we ca n read 
ily g la nce back a nd say th a t th e o ld yea r has 
bee n a pro fita bl e o ne. Fo ll ow ing th e usua l Sum 
m e r s lu mp, w hic h rea ll y was below no rma l, th e 
Fa ll t rad e pro ve d exce lle n t, far excee d ing ex
pecta t io ns. Wi th th e coming of th e ne w Vi c
t ro la ta lk in g machin e in teres t was revived an d 
it was imposs ib le to begin to m ee t th e d ema nd 
for t hese ne w machines . S co res of ma chin es of 
a no t he r ma ke we re a lso so ld in la rge numbers. 
T he rad io bus iness increased in la r ge pro po r
ti o ns du rin g 1925, poss ibl y five t imes g rea te r 
than in 1924. T he o u t look fo r the new yea r is 
br igh t a nd w e a re looki n g for a bi g yea r in bo th 
Vi c t ro la a nd radio lines." 

E . vV. F eltn e r, of the M ar ti n M us ic Co., s a id 
t ha t th e pas t year a s a w h ole was som e wh a t 
bett e r wit h hi s fi rm t ha n was 1924 a nd h e p re
d ict s a prospe ro us 1926. 

J a mes Co wa n, of th e J ame s Cowa n Co., re
ma rked that he had a sati s fa ctory yea r in p rac
t icall y a ll l ines ha ndl ed by h is firm . O ut in g 
portabl es we re in pa rti cul ar ly good dem a nd dur
in g .t he 1925 Summ e r season and th e o utl ook is 
exce ll e nt . 

Everybody Happy in Kansas City, Mo., 
With Expectations of Business Betterment 

KA NSAS CtTY, Mo., Janua ry 7.-Th is has been a 
radio C hr is tmas, fo r th e re has neve r b ee n a ny
t h in g lik e t he amo un t of se ll ing of th ese instru
m e n t s as d ur ing t he pas t m o n th. T he sellin g be
ga n som e ni nety days ago a nd has bee n g radu 
a ll y inc reasi ng in int e ns ity as the w ee ks have 
go ne b y. No t o nl y ha s t he nu mbe r of ins tru 
m e n ts bee n la rge r t ha n eve r befo re, bu t th e re 
has bee n a bi g in cr ease in t he va lue o f the in d i
vi d ua l m ach ines so ld. T he bett e r m ac hi ncs ha ve 
bee n th e favo rit es in th e sellin g. 

Som e of t he m us ic ho uses ha ve not b ee n abl e 
t o get t he necessary mac hin es to suppl y th e de
mand. Wunde rl ich's, for in s ta nce, w as sold out 
o f m os t of t he be tter m ac h ine severa l cla ys be
fo re Christm as, and th ey th ought they had 
stocked up in sufficient quantity to supply the holi -

day t rade. T he chi ef compla int wi t h th e t rade 
in ot he r ho uses has bee n that th ey have not bee n 
ab le to ge t th e necessa ry ins t ru m ents to s uppl y 
the i:l em a nd. T hi s is, of co urse, t he t h in g wh ich 
ha s bee n th e g reat es t mat t~ r of reg re t w it h a ll 
dea le rs in Vi ctor machinf' S. 

J. W . J enk in s S ons' Mu s ic Co. Vi ctor w ho le
sa le de pa rtm e nt repo r ts tha t t hey have not bee n 
a bl e t o s upp ly more th a n ha lf of t he dem a nd 
for th e ne w ma chi nes , but have d is t ri bu ted t hose 
wh ich ha ve com e to t he best ad vanta ge poss ib le. 
I n t he matt e r of reco rd sa les, thi s has b een a 
reco rd-brea k in g Ch r istma s, if the repo rt s of 
m os t of t he dea le rs a re to be ta ken a t fa ce 
va lue. T he re has b ee n a bi g d em a nd fo r a ll 
k ind s of rec o rd s. The in crease in t he int e rest 

( Continued on pa.ge 88) 



88 i HE TALKING MACHINE WORLD JANUARY 15, 1926 

Strong Retail Demand Expected for All Products 
in phonographs of all kind s has bee n refl ec ted 
in these sales. 

The Columbia Co. is havi ng a b ig r es pon se to 
th e ir pa ge adver ti se m ents in the da il y papers. 
Their new re co rds have had a tremendous sa le 
thro ughout a ll th e Kan sas City t e rritory, the 
branch office o f th e Columbia report s. There 
has been a fine sale of machin es, a lso, part ly in 
flu e nced by th e bi g int e res t in the Co lu mbia rec
ords. Altoge th er, the Columbia has had a goo d 
year in thi s branch. The ou tl ook for th e ne w 
year is co ns id e red pa r ticul a rl y bri g ht. 

T he J ones Store, which ha nd les t he Edi so n 
and Sono ra machines, h ad a fi ne Chri s tm as· 
trad e, as they w e re not b ot he red about the mat
t e r of d eli veries. The demand has b ee n heavy 
for th e m o nth , a nd was quite sati s facto ry, ac
co rdin g to Ma na ge r Bowe rs, of th e ph o no g rap h 
depa rtm e nt, who looks forwa rd to a busy 1926. 

Th e Bruns wick peo pl e arc lookin g forward 
to a g rea t yea r in 1926. They say th at the de
lay in ge t t in g th eir new in st rument s has "shot 
to pi eces" th e bus in ess for so m e tim e, but that 
in s pite of th a t th ere ha s been a fair bus in ess 

in ins truments a nd a fine volume of sa les in 
reco rd s. 

Manager Standke, of t he Star headquarters, 
is havi ng a very good trade in that line and en
joyed a good business durin g th e holidays. H e 
has built up an exceptiona ll y fin e bu si ness in 
record s. His lo catio n, in the heart of the the
at re d istrict, is helpin g him in this respec t, and 
he expects a bann er 1926. 

The systema ti c se ll in g of the Edison phono
g raph by perso na l visitatio n and rende rin g se rv
vice which secures goo d wi ll a nd leads to refer
e nces to neighbor s and friend s who arc possi ble 
customers is re sultin g in such large sa les that 
the who lesa le Edison representative here is de
termined to carry o n in that way durin g th e 
next year. 

If th e genera l o utl ook for a goo d busi ness 
year has a nything to do with t he amount of 
busi ness t hat is to be transacted du ring the next 
year the n 1926 will be one of the bes t. Th e fi g
ures for the yea r just closed s how that, in most 
t h ings, it was a better year than t he one pre
viou s, a nd in many respects it was a record year. 

Business in Milwaukee Expected to Take 
a Sharp Upward Turn During Present Year 

prospe rit y," declar ed A. V. Orth , president of 
the Orth i'vlu sic Co. , whic h features the Bruns
wick lin e an d radio, "but we shall proceed very 
ca uti ously with our buying until we are able to 
determine definite ly what the public is go ing to 
want. Our reco rd busi ness is exceptio na ll y 
goo d, an d we have been sho\1·i n g an 111 c rcasc 

of about 15 per cent over last year. Our rec
ord busi ne ss indicates that people arc us ing their 
pho nograp hs a nd if they a re u sin g them th er e 
is no reason why th ey shouldn't be buy in g 
reco rds. \Ve have al so done very w e ll o n po rta
b les durin g 1925, and we arc go in g to push th em 
more than eve r durin g 1926." 

The Ca rbc rry- l'arkcr Co. anticipates a ve ry 
brisk bus in ess in both talking machines a nd ra
dio as soo n as re g ular de liveries a re be in g made 
on the lines \\·hich they ca rry, acco rding to \ I\!. 
A. Bye, mana ge r. This s tore feat ur es the Vic
tor line, and th e Radiola. T he Orthopho ni c h as 
been received with mu ch ent hu sias m he sta tes 
:ind th e in st ru111 e nts 0 11 hand have be~n so ld im~ 
mediately. Mr. l)yc add ed that enou gh orde rs 
we re 11ow on Ide to lake up shipm e nt s fo r sev
eral months. 

The Kaun Mu sic Co. , whic h h a ndles th e Co
lu mbia, ha s bee n very success ful in featuri ng 
Columbia N cw P rocess records, accord in g to 
J . \ .Yci s, who has charge of th e departm ent. A 
\•cry goo d demand for th ese reco rd s has bee n 
built up by Mr. \Vc is, w ho sta tes tha t he no w 
has custome rs coming there from a ll parts of 
the cit y. "I am lookin g for a goo d bu sine ss in 
Col um bia record s during the com in g ye ar." 

Other retai lers interviewed exp ressed them
se lves in t erm s of op timi sm, poi n t in g ou t that 
whil e· there a re some co ndition s in ge neral bus i
ness that arc not as sa ti sfac tory as th ey mi g h t 
be at the prese nt time the favorab le fac tor s a rc 
so strong that th e opinio ns of betterme nt a re 
in rea lity based on the soundest k ind of reaso n
in g. It is a lso worth y of note that dea ler s ge n
e ra ll y be lieve that sa lesma ns hip wi ll win in 1926. 

1v[1 LWAUKEE, Wrs ., January 7.- Th e ta lking ma
chi ne, radio a nd reco rd bu siness in Milwaukee 
s to res is expec ted to take an upward turn du r
ing the comi n g year, a nd a marked im provemen t 
ove r th e pas t yea r is ant icipated by loca l deal
ers . The s it uatio n in ta lking ma c hin es has been 
som ewhat pec ul iar durin g the pas t few months 
si nce the a nn o un ce m e nt o f t he new Victo r and 
11run s wi ck ins trum ent s, du e to the fact that 
th ese dea le rs have b ee n un a bl e to ge t deli verie s 
on their o rd e rs. However, dea le rs who ha\·c 
co ntinu ed to pu s h the o ld types of machines, 
des pit e the introducti o n of n ew mode ls , have 
b ee n doin g ·a good busin ess in thi s departm e nt. 

Favorable Factors for Better Business 

R adi o has bee n goi n g ve ry bi g t hi s Fall , a nd 
th e o u t look fo r th e comi n g year is ycry b r ight , 
dea le rs s tat e . B uyi n g s tarted off wit h co nsi d
erable enthu s ia s m ea rl y in th e yea r, a nd the ho l
iday trad e was exce ll e nt. T he p resent outl ook 
indi ca tes th at bu s in ess wi ll co n tinue ac tive 
thro ugh th e next two or th ree month s. 

The reco rd b us in ess has bee n a head of la s t 
yea r at a number of s tore s , whi le ot hers s ta te 
that th ey a re ve ry active, a lt ho ug h t he demand 
for Chri stmas nu m be rs was no t up to o th e r 
yea rs. 

"I b elieve that t h e new co m bi na tion in s trn 
m c n ts as well as th e s t rai g ht O rth op ho ni c a nd 
l 'anat ropc wi ll revive th e ta lki n g mach ine bu s i
ness during th e co min g yea r," s lated H e nry 
Stc ussy, Yice-prcsidcnt a nd mana ge r of the Kc s
sc lm a n-O 'Dri scoll Co., hom e of t he Amp ico, and 
B run swick, Vi c tor an d Edison ph onograp hs, 
" and we s ho uld have a very goo d yea r. O ur ra
d io departme nt has bee n prog ress in g ve ry ni ce ly 
a nd we a rc looki n g forwa rd to a bi g year ahead 
in th ese produc ts ." 

J. J. H ea ly , ma nage r of the mu s ic depa r tment 
at the Boston Store, s tates that bo th reco rds 
and ta lkin g machin es have gon e ahea d of 192.+ 
in 1925, and that a ll indi cat ion s point lo better 
bu siness <lur in g 1926. 

"Our reco rd bu s iness has s ho wn an increase 
ove r la st yea r s inc e the b egi nnin g of Jun e last 
Sp rin g , and during Sep tembe r, Octobe r and No
vem be r, the in c rease amo un ted to approximate ly 
50 pe r ce n t over 1924," said Mr. H ealy. We 
have also go ne a h ead o n phonographs. At pres
ent, everyone that is int erested in a talkin g ma
chine is as kin g a bout the Orth oph o ni c and the 
P a natrope, b ut we a re s till cllin g th e old m od
el s in Victrolas an d B run swick s, and the Cheney 
is al so movin g very ni cely. D ur in g the com in g 
yea r, wh en we are ge tti n g deliveries o n· n ew in
s trum en t s, I sec no reaso n why we sho ul d not 
co nti nue to sh o w a good increase. " 

" I think that 1926 wi l1 be a year of decided 

in 1926 Create Optimism in Pittsburgh 
P1TTSBURG lf , PA., January 8.- Unlookcd-for good 

busi ness featured the closing weeks of 1925 fo r 
the ta lki ng machine merchant s of the Stee l City. 
For th e fir st ha l f of the month t here wa s onl y 
a fair vol um e of business handl ed and it \\·as 
most agreeab le to note that jus t abo ut ten days 
before Ch ri s tmas t here appeared to be a decided 
upward trend in business, with the r es ult that 
th e ta lkin g mach in e dea lers were overw he lm ed 
\1·ith orders for hi g h-class in st rum ents for 
Chr istmas <l ei i \·cry. 

In fact, so pronoun ce d was th e d~inand for 
the new Orl hop honi c Victro la an<l th e l\runs
wick l ': 111 atro,.e that it was impossible for th e 
local d . ,: .. :··; lo 111akc de li\·c ri cs 0 11 sc heduk 
ti111e. ·1 .i · !i01 . \·vr, augurs well for lrn si ne ss 
in t he new .I<· ... as de layed orde rs will ha\·c a 
te nd e ncy to s ti111ulat c new business, so1nc of 
t he leadi ng ta lk ing machine dea le rs asse r t . An
ot h er featur e of th e holiday business \1·as th e 
lar ge \·o lum c of re co rds that were so ld. Some 
of th e dea le rs were ha ndicapped also in thi s re
s pect, a nd we re unable to sec ure all of t he m er
c ha nd ise t hey could have d isposed of. 

On the whol e, th e re is an optimistic ton e ap
parent amo ng th e talking ma ch in <; fraternity as 
far as busin ess for 1926 is co nce rned. Excellent 
industri al co ndition;; a rc assured fo r the next 
ll\·ch·c months and thi ;; pros pe rity 1s bo1111d lo 
be rcn ectc d in a ll lin es of business in the Steel 

City. 
L. A. Behr, presi de n t of t he Ro se nb a um Co., 

Victor, Sonora and Brun swick dealer, sa id: 
"Prospe rity ha s bee n with us si nce the Summer 
of 1925 and I look for it to continue t hrough 
1926 very sat isfacto rily. O ur Chri s tmas bu si ne ss 
was th e largest we C\·c r experienced and th e 
o utl ook for 1926 ce rtainly is rosy." 

Edward M . Lannes, of the Rudolph \ Vurlit zc r 
Co., Victor deal e r , sai d: " \ Ve arc confident th at 
the first fo ur month s of 1926 wi ll brin g the 
fine st bus iness we have eyer cxpcricncccl in 
Pittsburgh. The ne w year outlook for t rade is 
ve ry good. M a ny person s arc now buyin g for 

January, February and March de liv ery. \<\lage 
earners arc bu sy payi ng th eir debts, a nd the 
futu re is m ost promisi ng. vVc a re optim ists a s 
a resu l t. " 

Arthur 0. Le chner, of the Lechn e r & Schoe n
berge r Co., is s imi la rl y optimis tic over t he o ut
look, as arc also P. D. Campbe ll , of Ca mpbe ll 's 
S tore, Co lumbi a dea le r, who sa id : " I bcli c \·e 
t hat our bus iness wil l cont inu e to g radu a ll y in
crease durin g 1926, as the basic busi ness of t hi s 
section-iron a nd stee l-seems to be improvi n g. 
A nother rea so n for thi s optimi s tic at titud e is 
that the shopp e rs arc begin nin g lo rea lize that 
pril·cs :ire s tabl e a nd th at th ey arc as low as 
they will be for so me time. Th e n, loo, the 
C o1-c rn111L' nl 's wi,;dom in redu ci ng laxes-w hi ch 
inci de ntally ought to be copied by S tal e a nd 
ci ty gove rnm ents-i s cer tai nl y co ndu ci\·c lo 
g reater prospe rit y ." 

llurt Hcn gc\·c ld, sa le s ma nager of th e S. 
Hamilt o n Co., who ope rates a large ta lkin g m a
chine departm ent, dec lared: "The o u t loo k for 
1926 is goo d and we be li eve th at it wi ll be a 
better yea r than 1925. Peop le a re get ti ng ca u g ht 
up again and arc feeling prospe ro us." 

I' . M. Per ry, of the vV. F. Freder ick Pia no 
Co., Victo r dea le r, sa id: " vVe are very optim is
tic re ga rdin g 1926 bu s ine ss p rospects . vV c ha \·c 
:,l10wn our confidence in a ta ng ib le ma nner by 
ar ran gi ng to open a new bra nch s tore in th e 
Oakla nd di strict a nd by makin g new co nt ra cts 
for additio na l 1n c rchan di sc. I be lieve tha t 1926 
will sec nc\v records made in the m a nufa cture 
and sa le s of ta lkin g machines a nd reco rd s. " 

George S. Sch roeder, presi dent of th e Schroe
de r Piano Co., Brun s wi ck and So nora deale r, 
com m c nl cd a;; follows: "vVc arc firmly co n
\·i nc ed that 1926 will be a g reat bu si ness yea r 
and we a rc planning lo ha ndl e a la r ge r volum e 
of bu sin ess in talkin g ma chi nes a nd records t ha n 
we have C:\·cr clo ne befo re. T he ge nera l ton e of 
bu ;;i ncs;; is s tron g an d depe nd a bl e." 

Theodore H offma nn, of th e J . M. Hoffm a nn 
( Conti1111ed 0 11 page 89) 
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General Industrial llllprovelllent Favo·rs Trade 
Co., Brun swick dealer, is o f th e op inion th a t 
1926 bus iness will show a m a rked im provem e n t 
o ve r that of 1925. H e bases h is v ie ws o n th e 
fact tha t with redu ced ta xati o n and a g rea te r 
volume of mon ey be in g di sbursed in t he pa y-

ro ll s by th e la r ge indus t ri a l es ta bli shment s o f 
t he Pitt sburg h di s tr ic t, th at t he mu s ic trade can
n ot he lp bu t s ha re in t he ge ne ra l p ros pe rity th at 
is bo und to come in a subs ta nt ia l m a nn e r dur
in g th e p r es ent year. 

ne w fie ld for th e d ea le rs, wh o are alive to th eir 
oppo r tunit ies, to exploit. 

Los Angeles Retailers Look Forward to 

Wh en ge ne ra l bus in ess is in g ood co ndition 
t he re ta il talking m ac hi ne trade has fo u nd 
fr om lon g expe ri e nce that bus in ess comes easy. 
O f course, a g r eat deal depends upo n th e effo rts 
of indiv idua l deale r s. N o m a tter how pros
pe rous th e tim es, som e m e rchants have cause 
to compla in, a nd with go od rea son. T hey do 
not get th e ir s ha re of th e bus in ess because th ey 
mak e little o r no a ttempt to promote s ~ l es. Th e 
live wires ge t to th e prospect s fir s t a nd th ese 
a r e th e deal ers who m a ke the most o f a seaso n 
t hat is po tenti al fo r good bus in ess . However •. 
th e re is no do ubt that th e prese nt year wi ll see 
bi g sa les vo lum es ro lled up by those dea lers w h o 
go afte r sa les in an a ggr ess ive and th orough 

a Year of Normalcy Throughout Territory 
Los ANG ELES, CAL., Janua ry 4.- L. E . Fon tron, 

pres ident of th e Mu s ic Trades A ss ociat io n o f 
So uth e rn Ca lifo rni a a nd secreta ry-t reas ur e r o f 
th e Martin Mu s ic Co., re view in g th e expe ri ences 
of 1925 in th e ph o no g ra ph bu s in ess , s tat ed th a t 
on e thin g whi ch impressed him ve ry mu ch wa s 
th e remark a bl e wa y in wh ic h t he publ ic r e
s po nd ed to th e ad ve rt ise m e n ts of ta lkin g ma
ch i ncs a t redu ced pri ce s ; th e re had bee n 11 0 

diffi cult y in di s posin g o [ e n ti re s to cks at ba rgain 
pri ces. Wha t is th e a ns we r ? i\!Ia ny have cl c
clarc cl that t he pho no g rap h is passc-as o bsole te 
as th e horse a nd bu ggy. vV o ulcl people bu y 
horses and bu ggies a t ba rga in p r ice s ? By no 
m ean s, ye t th ey ru s hed a ft e r phono g rap hs und e r 
th e c ircum s ta nces . No w com es t he improved 
or O rth op ho ni c V ic tro la ; but, a las, th e supply 
was extre m e ly limit ed, a nd order s have s tacked 
up, pl ace d by en t hu s ia s ti c fa ns, mo unt a in hi g h. 
H e looks fo rw a rd to a w o nd e rful bus in ess r e
viva l in 1926 a nd th e o ppo r tunit y fo r dea le rs 
to m a ke s ub s ta nti a l pro fit s. 

J. W. Boothe, ge ne ra l ma na ger of t he m us ic 
departm ent o f Da rke r B ros ., a n ticipat es fi ne 
thin gs for 1926- t he beg innin g o f a r eincar na
ti o n of th e ph o nog ra ph a nd pho nog ra ph-radio 
bus ine s . Sa les o f O rth op h o n ic Vi ctro las, F.le c
trola s a nd P a na tr o pes, s in g ly a nd in com b ina 
tion with radi o, s hould se t ne w s ta nda rds o[ 
hi g h prices . 

R. M. l\fatt so n, of th e R. M . l\fa t tso n Co. , 
Lon g B each, referred to 1923 a s a per iod of 
stru ggle in th e ph o no g ra ph bu sin ess bu t a g reat 
t est of e ndura nce in kee p ing o ne's head a b ove 
wate r . H e fe lt co nfiden t over t he ou tl ook in 
1926 a nd is c'n t hu siastic r ega rdin g t he fu ture of 
th e Pana tro pe. He also lo ok s for wa rd to a s t ill 
more wonde rful development of t he electr ic rec
ord, it s in c rea se in len g th of pe r fo rm a nce an d 
improve m ent in o th er res pec ts . 

A pro min ent ta lkin g m ac hin e d is t ri bu tor de
clared th a t 1925 had bee n a h a rd ye ar fo r t he 
wholesa le r. H e dec la red 1926 loo ked like a re
turn to norm a l tim es in m ost res pect s ; but th e 
timidit y o f th e dea le r indu ced b y th e pas t expe
ri ences , w a s li a bl e to co nt inu e in th e d irecti o n 
o f not ad equ a te ly a n t icipat in g h is w a nt s and 
order ing s t oc k in ad vance a nd is apt to m a ke it 
addition a ll y diffi cult fo r t he who lesaler to ca r ry 
th e necessa ry s uppl ies. H e a lso b eli eve d t hat 
th e tim e has com e fo r th e dea le r t o ta k e a 
bett e r v iew o f th e ra tes o f d isco un t s w hich h e 
e njoys-a prope r, sc ie ntific a na lys is a nd check
up would, h e be lieved, revea l t hat the p rese n t 
marg in of g ro ss profi t g ives t he p rop er ly m an 
a ged depa rtm e nt a fa ir a nd le g it im a te net retu rn . 

P. H. Beck, ge neral sa les m a nage r of th e 
P la tt Mus ic Co. , sa id th a t th e least sa id a bout 
t he phonogra ph bu s in ess in 1925 t he be tt e r, bu t 
t ha t th e pro s pects fo r 1926 es peciall y in respect 
to th e sa le o f h igh-p r iced com bina t io n pl1o no
g ra ph a nd ra di o m ac hines, wa s exccc din g h · 
bri ght, th e incen tiv e to purchase rs b ein g two 
fold, na m elv, imp roved ta lk ing ma ch ine repro
du ct ion a nd radi o rece ivi n g, wh e reas . previo us to 
t he a rri va l o f t he new inst ru m e nt s, t he a ppea l o f 
combina ti o n se ts was du e lo th e fa ct t hat t he 
ta lkin g mac hin e ca bin e t co n taini ng t he radio 
rece ivin g set wa s so at tra ct i\·c i11 app e;i ra nce . 

F. L. Gra nni s , ge ne ra l sa les rnan ;i gn of tr1 c 
So uth e rn Ca lifo rn ia M usic Co., is ve ry opti 
mi s ti c in r l' gard to th e fu ture of t\1 e l 'a nalrop c 
arnl i111pr O\'l' d ph o no g rap hs. \T e co 11' idc rs th:1l 
th ere a n .: all ki nd s of wo nd e rful oppo rtun it il'' 
fo r se lli ng th ese hi g h er-p ri ce d ins trum en ts in 
fi elds hith e rt o unt o uch ed, w hi ch in cludes t he 

scores of club s, t he ca fc s a nd roa dh ouses , res o r ts 
a nd ga t he ri ng- p laces. T he re will be oppo r tu

n iti es for th e g ivi ng of imprompt u da nces a nd 

e n te rtai nm en ts wit h ins tru m en ts wit h su ffi cie n t 
vo lu lllc to ta ke the place of orc hest ras at a ll 
t illl es , whi ch, it is fe lt, w ill be take n ach ·a nta ge 
of m o r e a nd mo re, th us cr ea t in g a pra ctica ll y rn a nn cr. 

Brightest Outlook in Years Creates a 
Spirit of Enthusiasm in Salt Lake City 

~ALT LA1.:: E Ctn·, L' TA H , Jan uary S.- N cv er before 
in t he h isto ry of Salt L a ke City a nd Uta h have 
ta lk in g m ac hi ne dea le rs looked fo r wa rd to a 
ne w year a s th ey a rc look ing fo r wa rd to 1926 
a t t h is writi ng. Th e re a rc t wo reaso ns fo r th is 
v iew. I n th e fi rs t place, pe rhap s, it is fe lt th a t 
the two ne w ins t ru m en ts rece ntl y pl aced o n t he 
rnarkc t by the Victo r and B run s wick peop le a rc 
goin g to a ro use g reater in te res t in the pho no
g rap h. J n t he seco nd p lace, t he o u t loo k in th is 
te r ritory , Clll b rac in g s ubsta n t ia l s lices of co n
t iguous States as w e ll a s Uta h, wa s n eve r quit e 
so good a s n ow. Th e ye:-tr t ha t ju s t came to 
it s close proved a wo nde rful o ne fo r th e fa rm
er s ; no t o nl y have t he cro ps b een unu sual ly 
lar ge w it h o ne o r two ex cepti o ns, but p r ice s 
we re w ell ab o ve normal for p racticall y eve ry
t hin g. All ot he r esse n tia l indu s tr ie s have bee n 
prospe r in g, too, a nd at t hi s w r itin g o il has b ee n 
s tru ck in th e State a nd predi c tio ns a rc th at 
ma ny ci t ize ns wi ll b e e n r iched to th e extent o f 
m ill io ns of doll a r s. 

TJ1c ent ire bu sin ess w o rld in thi s sec ti on 1s 
full of e n t hu sia sm for t he fu tu re. Banke rs, 
not ed fo r th eir co nsc n ·at is m, te ll yo ur co rre
s po nd ent t hey can sec no "Da rk Spo ts" ah ea d . 
Co llec t io n s a rc be tt e r t ha n no rm:-t l, fo r c \·ci·.v
onc is employed a nd mone y is ple n tiful. l\f c r
chant s in c \·e r v line repo r t bu s in ess a s goo d. 

T h e com in g yea r sho ul d sec a b ig ach ·a ncc in 
ra d io . O nl y part of the p ho nog r;1ph a nd mu sic 
dea le rs he r e is pus h ing r adi o at thi s tim e, but 
the Victor peop le sa y they w ill ha ndl e th e " com
bi na t io ns." 

R e .c:ar cl in g th e bus iness o ut loo k M a na ger R. 
Vlf. M cMurra y, of th e Gle n Bros.-R obcrts P ia no 
Co., sa id: "Ou r rC'co rd bu sin ess th is Chr ist mas 
was w ell a head of la s t ye ar. Th e dema nd fo r 

the Orthophonic Vi ct ro la is ve ry e nco ura g ing 
a nd w e expec t it wi ll contin ue g rea ter tha n t he. 
s uppl y. M a ny orde rs are booked ahea d a nd 
th ey includ e a ll mod els. Th e ph o nog ra ph b us i
ness , includ ing th e demand for reco rds, looks 
as if it is co min g back in t o it s own a gai n." 

H a rry O 'La ughlin, of O 'Lau g hlin's , said the ir 
rad io bus in ess had bee n wonderfu l, a s had the 
record bu s in ess . Ch ri s tma s bus iness was heavy. 
?II r. O'L a ug hlin expressed much co nfid e nce in 
1926 and in the Bruns wi ck Panat rope. He be
li eves Bruns wi ck dea le rs wi ll do a bi g bus iness 
with it. 

M rs. O lin, ma nage r o f th e Utah M us ic Co ., 
s tates ra di o ha s b ee n th e featu re of t he la st 
yea r's bu s in ess and indi catio ns poi nt to a ve ry 
prospe rou s 1926. 

G. T odd T ay lo r, of the Dayncs-B cebe M us ic 
Co., sa id radi o had bee n se ll in g w ell , t he re be
in g a dem a nd for both ra d io ex clus ive ly a nd in 
co njun ction wit h th e phono g ra ph . M r. Ta ylor 
v iews th e 1926 outl ook w jth optimi sm based on 
sound reason s. 

D ea n R. D ay ncs, of th e Conso lidated, and a 
broth e r of t he con1pa ny 's ge ne ra l ma na ge r, sa id 
th e r eco rd busines s had bee n ve ry good. T h is 
compa ny has lot s o f o rd e rs for new Orth op ho nic 
V ictrol as th ey ca nnot fi ll a t prese nt. Mr. Da y ne s 
sai d th e Co nso lidated M usic Co. looked for 1926 
to p ro ve a bi g yea r , o ne of t he bes t in th e m us ic 
me rcha nd ise hi s tory of Utah . 

Freel Bees ley, Sr. , of the Bees ley M us ic Co., 
la m ent ed th e lack o f an ad equat e supply of 
Vi c to r Orthophonics . Eve n their samp les had 
to go, peop le bein g u nwi ll in g to wait. He sai d 
th ey h ave been e njoyin g a go od record bus iness 
and he could see "no reaso n wh y bu siness 
sho uld no t be 'rea l good ' in 1926. " 

Large Retail Outlet ·for All Lines Is 
Predicted by Trade In San Francisco 

SA:-< 1:H.\ 1'\ c1 sco, ( A L .. Ja nu ary S.- L. \ V. S tur te
va n t, ma na ge r of t he radio depa r tm e nt, She r
m a n, Cla y & Co., sai d, regardin g t rade p ros
pects : " \ Ve a rc par t irn la rl y optimi s ti c ove r 1926, 
as ,,.C' a n t ic ipa t e a large mar ket fo r ca bi net 
m ockl radi o ;;c ts whe rein the battcric: s wi ll be 
elimina ted a nd po we r-s peaki ng dev ic es ins ta ll ed , 
an d the publi c wi ll be mo re di sc rimi na t in g in its 
purchases of ra di o, dema nd ing a set th a t is 
mount ed in a cabi ne t an d rep rodu ce s fait hfull y. 
\ Ve believe th e a vc r;i gc rad io sa les of 1926 wi ll 
he cons ickrab l_v hi g he r tha n in 1925. T hc re
forc, t he d ea ler w ill enj o y a lar ge r vo lu m e." 

\ ~ . 1\f. 1'ir cl , Co;i st 111;in;i gcr, whol es ;ilc ta lk ing 
111a c\1inc dc p;trt111 c 11t·, Sl 1cr111; l1 1, Cb_,. & Co. , 
sai d : 

" Th C' de ,-c \o p11H'n ls in t l1c t:tlk i11 g· n1 ar h ine 
in d u;.; try d1tr ing· th e yC';i r 1923 \\' e re , in tn\· opi n
io n, secon d o nly to th e or igin a l inve n t io ns of 

reco rdin g a nd reproducin g sou nd waves by me
cha ni ca l m ea ns. T he pub lic manife sted g rea t 
in te res t in th e O rthophoni c Vi ctrola w hen it 
\1·a s fir s t a nn oun ce d . They s imply flocke d to 
eve ry p res en tatio n a nd mar ve led a t it s perform
a nce. Th e ad van ce o rde rs booked by dea lers 
we re in thcnisclve s e ncoura g ing-but when cus
tomers exp ressed a wi ll ing ness to wa it unti l 
aft e r J a nu a ry 1 fo r de live ry, t he compl e te re
ju ve nat io n a nd co m ebac k of th e ta lkin g m achine 
wa s a n ass ured fac t. A ll thin gs bein g eq ua l a nd 
provi ded t he re ar c no unfo resee n deve lopm e n ts , 
t he vc<i r 1926 s ho uld be on e o f th e la rges t yea rs 
in th e hi s ton· of the ta lkin g ma ch in e bus iness ." 

Ja1 11cs J. Ili a d :, t rea sure r of t he Wile y B. 
.\lk11 Co. an d \1 ea d o f th a t firm 's pho no g raph 
acti,·iti L· s , \\' ho also re p re se n ts tlt e m usic dea le rs 
in t he Ha cl io Trad e 1\ ssoc ia ti o n, said: "The d c-

(Co 11 t i1111 ed 011 page 90) 
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BusinessOutlookBrighterThan in RecentY ears 
veloprnent of the Orthophonic Victrola a nd the 
Brunswick Panatrope has brou ght renewed in 
te rest in talkin g machines on th e part of the 
public. The talkin g ma chin e bus iness is agai n 
on a bas is of s tability, wh erea s, on the other 
hand, radio at present is not rega rded by th e 
music deale rs as be in g a n equall y s tabl e propo
s1t1on. There are, on th e marke t, a n excess ive 
numb er of radio se ts, good, bad a nd indiffe rent, 
much to the detriment of th e radio ma nu fac
turer who wi shes to feature hi s lin e on the hi gh
es t m erchandi s in g pl a ne. Everythin g, in my 
op inion, point s toward a trem e ndou sly 111 -

creased sale of ta lkin g machines and of th e new 
records in 1926." 

J ack Bray, ma na ge r of th e phonogra ph a nd 
radio depa rtm ents of K oh le r & Chase, sa id: 
"W e a lways look forward to th e bes t, but, befo re 
spea kin g with authority I think we have to see 
ho w th e new developments in th e ta lkin g ma
chin e indu s try s trike the public. W e are Brun s
wi ck dea ler s. Durin g Chri s tm a s sales we had 
o ne Bru nswi ck Panatrope a nd it went too fa s t, 
leavi ng us without any." Mr. Bray add ed that 
radio had bee n a ve ry good sell e r with Kohl er 
& Chase durin g the Chris tmas period. 

Tremendous Public Interest Seen as a 
Sales Aid by Dealers in Indianapolis 

INDIANAPOLIS, I ND., January 7.-Much optimism 
pervades the outlook of th e loca l ta lking m a
chine dealers for 1926. Th e local si tuation is 
largely th e co nd ition of the entire country as 
regards t h e talkin g machin e trade-namely that 
the deale r now has merchandi se of trem endous 
pull ing power and gro win g inte rest, whi ch wi ll 
ne t him a good bus iness in 1926. 

R adio sa les have bee n very s tron g durin g the 
Fall a nd Winter of t he past year a nd should 
cont inue their hi gh d emand, from repo rts gath
ered. A great dea l of attention has been given 

by local deale rs to th e proper adverti s in g of 
th eir radio goods, with a special view to vol
ume of sale s. Sa les have th ere for e not bee n con
fi ned to the Ind ianapoli s t er ritory, but out-State 
as well. The popularity of the be tt er known 
sets is atte s ted by the fa c t that local deal e rs 
are unabl e to secure deli veries. 

R eco rd sales have bee n large ly augmented 
by t he interes t a ttrac ted to th e new 1·cco rd s is
sued by the leadi ng talkin g mach ine companies. 
Brou ght out lat e in th e S umm er the ge neral 
publi c was not aware of the advanta ges in th e 

Detroit's Rapid Growth and Prosperity 
Expected to Bring About a Big Demand 

DETROIT, Mrcr-1. , January 8.-Rad io and talk ing 
mach ine business had its ups a nd down s durin g 
1925, a lt hou g h co mbin ed the sa les were co ns id
erabl y in excess of th e previo us yea r. Man y 
sa les w ere h eld up becau se of announ ce m ent s 
of ne w models a nd reports th a t thi s a nd that 
concern was goin g to brin g out som et hin g se n
sati o nall y new. Th ese reports tempora ril y 
caused peop le to withh old bu y in g, but w h en th e 
d ('a lers fin a lly o ffe red th e new m erchandi se sa t
is fa ctory sa les r esulted. 

A g reat many very expensive sets of com 
binatio n radio an d phonog raph co nsoles w ere 
sold durin g th e yea r a nd particu larly at holi
day time . For th e fir s t s ix month s of 1925, 

ra dio a nd ta lkin g mac hin e bus in ess was s lo w, 
a nd it co ntinu ed s low until a bout Jul y wh en it 
bega n lo sh ow new li fe-each month th e re has 
bee n a s teady increase a nd whil e th e re a rc 
n1 a ny w ho wi ll say that Decemb er was not up 
to expecta tion s on ta lkin g machin es and radio, 
th ey fi gur e on t he yea rl y sales th a t bus in ess 
was very sat is facto ry. 

It mu s t be remembered that if we take t he 
vol um e o f sa les for th e enti re city of D et roit 
th ey will show a trem endous in crease ove r the 
previous year. If we tak e th e indi vidual s tores 
they a re not so great in proportion , natura ll y. 
Do n't fo rge t tha t D etro it is a mu ch bi gge r c ity 
th a n it wa s a year ago-a nd don't fo rge t a lso 

Baltimore Dealers Have Decks Clear for 
Profitable Sales Promotion This Year 

BALTIMORE, Mo., January 8.- The retai lers of 
thi s city an d adjace nt communiti es a re exceed
in gly optimisti c r ega rdin g th e bus iness outlook 
for 1926. T he year wh ich has ju st come to a 
close, whil e it s tarted in an un sati sfactory man
ner , end ed in a rush of bus iness which aid ed 
materiall y in brin gi n g up sa les vol um es to a 
point that compares favorably wit h th e sal es of 
the year b efore. 

The s lowness at the s tart of 1925 wa s largely 
due to chaot~c condi.tions in the radi o industry, 
and the un certai nty o f dealers regardi n g devel
opments in th e phono g raph field . The marked 
feat ur es of th e developm ents the latter part of 

New Landay Hall in Newark 
Is Latest of Large Chain 

E nti re Five-story Building G iven O ver to Sale 
o.f Musical Ins,truments-Complete Stock Car
ried-H. A. Glasser Is Manager 

The new Landay Hall at Park P lace and 
Center Market P laza, Newark, N. J., was for
mally opened to th e public o n Monday , J anuary 
4, and thousands thro n ge d th e five s tori es and 
basement of th e buildin g, which is devo ted en-

la st year wer e the announcement a nd introduc
tion of radically improved talkin g ma chin es and 
records-ins trument s far sup eri or to a nyt h in g 
expected. D emonstrati ons aroused int e rest to 
a hi gh pitch, a nd dealers once aga in found th em
selves st rivi ng to meet the demand. 

Many of th e dealers are s tartin g th e N ew 
Year with fl oors cl eared up o f slow movin g 
mercha ndise. They are s tartin g the New Y ear 
wit h orders on th ei r books for delivery as soon 
a s th ey can re ce ive inst rum ents . The reviva l 
of interes t in th e talkin g machine has manife s·ted 
itself in a sharp upward turn in th e dema nd for 
r eco rds, a very sa tisfact o ry co.ndition . 

tirely to th e re taili n g of mu sica l in s trum ent s. 
The bu ildin g was p ractica ll y rebuilt by Landay 
Bros., and r enovations of both th e int e ri or and 
exte rior makes th e es tabli shm ent ideal fo r th e 
di splay of the hi ghes t g rad e of mu sica l produ cts. 
From the outs ide, t he out standi n g feature is th e 
large space g iven over to wi nd ow di splays. Th e 
interior has bee n fini shed lo form a se tti ng ha r
monious with th e m erchand ise fo r sa le. 

The first fl oo r of th e es tabli s hment is g ive n 
over to a di s play of diffe rent in s trum ent s a nd 
to th e talkin g mac hin e reco rd demo ns tration 
booths. Th e seco nd fl oo r is occ up ied by th e 

elec tri c recorded reco rd and bu yin g was thu s 
he ld dow n until the deale rs' surplu s s tock could 
be d isposed o f. With the advent o f th e new 
O rth ophonic, demand in th e new records was 
evide nt. D eale rs repo rt record sales running 
a head of last yea r' s sales. 

C. P. H erdm an, manage r of th e ta lking ma
chin e a nd rad io depa rtm ent of th e Baldw in 
Pian o Co., is ve ry w ell pl eased with sa les. This 
s to re handl es th e Vi cto r Orthophoni c, the 
Bruns wi ck P a na trop e a nd the Edi so n. 

"Th e int e re s t in th e ta lkin g machin e ha s bee n 
r ev ived to a tremendous exten t," s tates Mr. 
H erdman, wh o looks forward to a busy 1926. 
L. T . Glidden, mana ge r o f th e Pearson Piano 
Co.; 'vV. J. Baker, manage r of th e Brunswick 
Shop ; 'vV. S. Wil son, mana ger of th e Wil so n
Stewart Music Co. ; M iss Minn ie Sprin ge r, man
ager of the talkin g machin e department of L. S. 
Ayres, a nd other leadin g fi gures in the local re
tai l trade a lso expressed the opi ni on, based on 
the many favorab le indications, th a t the new 
yea r should be prospe rous. There is a general 
feelin g tha t a ll lines will come in for their 
share of at tentio n, a lth o ugh th e be li ef is s trong 
that to th e dea le rs who do th e mo st effective 
sal es promotio n work will go th e bi gges t re
wards in sa les. T aken as a w hole, th e outlook 
here is bett e r th an it has bee n in seve ra l years 
pas t. 

that th e re a rc man y more deale rs in ta lkin g 
m achin es and radio than th ere w ere a year ago. 
On eve ry thorough fare in a ll sec tion s of th e 
ci ty we find to-day firm s who a re se llin g 
radi o and ta lking machines-and it is only nat
u ral tha t th ey a rc all go ing to ge t a share of 
th e bus iness. 

It is conte nd ed by mos t of o ur dea lers th a t 
the bu siness o f th e fut ure is th e combina ti on 
mac hin e, a nd it is ce rt a inl y th e most practical. 
A nd s till we m et a d eale r jus t thi s mornin g who 
remarked th at he had a n ice bus in ess last 
year on talkin g machines, as the d emand for 
th em without radio was surprisin g. 

D etroit d eal e rs look with ~pt~m i sm upo n th e 
r6dio a nd ta lkin g machine possi biliti es for 1926. 
In fa ct, ta lkin g machin e dea le rs are now co n
vinced more th a n evc1· th a t t he radi o has be
come a d efinit e par t of the ta lkin g machin e in 
du s try. 

Although a t the start of 1925 th e radio busi-
ne ss was far from satisfactory, th e year end 

·a lso brought improvement in thi s direction 
through refin ement s and improvement s in th e 
products of leadin g manufacturers, thus as far 
as th e radio end of the business is c0ncern ed 
th e trade fa ces the present y ear with receivers 
and a ccessories of a quality which wa s not 
th ought poss ib le to a chieve a year ago. 

All in all the ou tlook for th e prese nt y ear is 
indeed bright, and the optimism of th e re tail ers 
is based on th e soundest kind of reasoning. The 
t rade, too, fe els that to gain a full m easure of 
success from th is po ten tial prosperity it is ne ces
sa ry for them to put th eir best fo o t forward in 
e ffecti ve a nd co nsis tent sales promoti on. In 
short, w hi le th e outlook is bri gh t it i~ up to th e 
dealer to do hi s share to cas h in on th e op
portunity. 

piano departm ent an d on the third fl oor a com-· 
pl e te stock of ta lk ing m ac hines a nd radio equip
ment is ca rri ed. The base m ent is give n ove r to 
pl aye r-pia no roll s a nd sheet music. The execu
tive offices a nd c redit departm ent a rc h oused on 
a m ezza nin e balco ny. H a rold A. Glasse r, ma n
age r of thi s store, ha s bee n in the reta il mu sic 
trade fo r more t ha n ten years, a nd for th e past 
co uple o f yea rs has bee n co nn ec ted with L anda y 
Bros. a s manager of th e Landa y store o n Broad 
s treet, thi s ci ty. H e has a wid e kn owledge of 
m ercha nd isi ng and is well -known in trade ci r
cl es in Newark. 

·• 

• 
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Condition of Radio Trade 
Discussed by Dealer Ass'n 

Talking Machine & Radio Men, Inc., New -Yor k, 
a t January Meeting Discuss Outstanding Sell
ing Evils a nd Suggest Possible Remedy 

A di scussio n of the merchandising evil s of th e 
retai l radio trade in the metropolitan territory 
and possible r em edies featured the firs t meetin g 
of the new year of the Talking Machine & Radio 
M en, In c. , New York. The di scuss ion opened 
with a motion by Chester Abelowitz, propri etor 
of the Brunswick Salon of Fifth Avenue, that a 
letter be se nt to E . E. Bucher, ge nera l sa les 
manage r of the Radio Corp. of America, thank
ing him, on behalf of th e members of th e A s
sociation, for the policy of the Radio Co rp . in 
ge ttin g rid of th e und es irable element s of the 
radi o trade. Other dealers spoke desc ribin g 
their experiences with unfair competition, and 
several plans were put forth as so lution s. Sev
e ra l dea le rs told how th ey, by s tudyin g the ir 
ow n individual problems, had sati s factoril y 
so lved them by ca rryin g no merchandise but 
that of manufacturers who protected th em by 
maintaining prices and not sellin g to "gyps." No 
definite action was taken other than to iss ue a 
call for a m ee tin g of the executive committee, 
a t whi ch plans can be made for s teps to be 
taken which will be brou ght up a t the next 
meeti n g of th e Association for the considera
tion of the members. 

The speake r of the day, Alfred Bloom, pres i
dent of th e Sunbeam R adio Co rp., manufacturer 
of the Akradyne radio receiver, spoke briefl y of 
the merchandising policies of hi s company, s tat
ing they were : a quality proauct, price main
tenance, as proved b y the experience of the pas t 
year, and co-operating with dealers by mercha n
disi ng helps. The advertising program of th e 
company is unusual in that it aims to secure a 
maximum of word-of-mouth publici ty ra th er 
than to drive home its message by the printed 
word. To this end a series of broadcast pro
grams are b ein g given from Station WHN each 
week and exploitation work to brin g th e people 
to the stores of Akradyne dealers has bee n 
started in conjunction with the se programs. Co
operation with deale rs in local sales campaigns 
is another feature of the company 's policy. A 
model of the Akradyne re ceiver was on di spla y 
durin g the meeting. 

Irwin Kurtz, president of the A ssociation , re
ported that many hundreds of te lephone ca ll s 
and written communications had been r ece ived 
follow in g the two broadcast conce rts given by 
the A ssoc iation from Station WRNY. H e paid 
high praise to E . W . Guttenberger, manager of 
the wholesale department of the Columbia 
Phonograph Co., New York, for his co-opera
tion in providin g artists for the concerts. 

The entertainment commi ttee has made all 
plans for the annual ball, which is to be h eld 
a t the H otel Pennsylvania on February 18, and 
d ealers w ere urged to take posters and ti cket s, 
which were availabl e at the meeting, and giv e 
them to their custome!'S. 

The members were entertained durin g th e 
meet in g by the Silve r Mask ed Tenor of radio 
fam e, who si n gs with the Goodrich Silvertown 
Orchestra and who is a Victor artist, who ap
pea red throu gh th e courtesy of Irving Berlin , 
Inc., and san g two of the most popular Berlin 
hits "Remember" and "Lullaby Lane." 

T
0

he next meeting of the A ssociation will be 
held at the Cafe Boulevard on February 3. Th e 
featur e of the me etin g will be the display of th e 
products of McPhi lbin-Keator Co rp., and th ere 
will b e a ta lk on its mercha ndi sin g poli cies. Th e 
lines handl ed include K olster and De Forest . 

Temple Music Shop Opened 

The Temple Music Shop rece ntly opened at 
223 Second avenue, N ew York, with a complete 
sto ck of talking machines, radio equipment and 
other musical instruments . S. C. O bsusin a nd 
S. Gli ck a re the proprietors. 

Great Increase of Chas. 
Freshman Co. Business 

Gross Sales for 1925 A re Figured Approxi
mately at $7,500,000-Reasons for Remarkable 
Success of Fine Radio O rganization 

Charles Freshman, president of the Charles 
Freshman Co. , Inc., of New York, has an
nounced tha t the gross sales of his company for 
1925 will be approximately $7,500,000. This 
fi gure more than triples the gross sales 111 

1924, which were $2,149,327. 
T he rapid growth of the Freshman Co. is 111-

Charles Freshman 

di ca ted by the fact that it is negotiating for 
add itional man ufacturin g space and is planning 
a production next year of 3,000 sets a day. Be
tw ee n 2,000 an d 2,500 receivin g sets a day are 
now bein g turned out a t its Bronx plant in New 
York, where 1,100 people are employed, with 
56,000 squa re feet of manufacturi.ng space. The 
company also occupi es 40,000 square feet of th e 
Freshman Bu ildi ng, New York, and 50,000 
squar e feet at its Chicago plant. Although th e 
Bronx plant was occupied only last July, there 
a re six complete production un its at work, each 
with a total capacity of 500 sets a day. An en
gin ee rin g s taff, including ma ny former Western 
Electric engineers, is maintained at the Bronx 
plaht and experiments are constantly being con
du cted in a well equipped laboratory to improve 
the Freshman machi ne. At present the F resh
man Co. is manufacturin g seven models of re
ce ivin g se ts ran gin g in price from $39.50 to $115. 

The remarkable success of th e Freshm a n com
pany is attri butabl e in no small m ea sure to th e 
a bility of Charl es Freshman, its president . H e 
was born in Chi cago a nd was educat ed in N ew 
York and Chi cago public school s and at th e 
City College in New York. Th e rapid g rowth 
of th e company since August, 1924, wh en th e 
firs t Freshman receiving set was made, is a trib
ute to Mr. Freshman's extraordinary orga ni z
ing ability and hi s thorou gh knowled ge of th e 
mechanical as well as merchandising ends of 
th e radio ind ustry. 

Wanamaker's Features the 
Priess Cabinet Receivers 

Five Custom-built Cabinet Sets Shown in Wana
maker Salon of Heirloom Furniture Model 
Type-Equipped W ith St~aight 8 

A remarkable tribute given to the Priess 
S trai ght 8, man ufact ured by the Priess R adio 
Corp., 695 Broadway, New York City, wa s a r
ranged recently by John W a namaker, one of 
the country's lead ing department s to res, by a 
presentation, in the Wanamaker salon, of five 
custom-built radio cabi nets. These were works 
of art, described as hei rl oom furniture, of hand
carved models in walnut, Japanese lacquer in 
go ld, green, red and blue, equipped with Priess 
Straight 8 radio se t, floating loud speake r, direc
tional loop, batteries and o th er equipme nt, mak
ing them self co ntained. The prices of t hese 
antiq ue models range from $515 to close to 
$1,000. 

This is only further evidence of the reception 
accorded the Priess sets, known a s the Priess 
Straight 8. From the tra de both William H . 
Priess, the inventor of the Priess set and head 
of the company bearing his name, as well as F . 
Clifford E stey, sales manager of the compa ny, 
have received hundreds of let ters with favo r
able comment on the efficie ncy, selec tivity and 
distance-getting qualities of the P riess product. 

Fada Dealers at Rally 

About 100 dealer s atte nded the Fada radio 
rally held by the Siege Co. in Davenpo rt, Ia ., 
recently. Interesti ng talk were g iven by R. R. 
Engleheart, ge neral ma nage r of th e compa ny, 
and L. J. Chatten , Chi cago di st ri ct sal es man
ager foi· F. A. D. Andrea, Inc. A demonstration 
of the Fada a rt furnitu re models was a feat ur e. 

The T RINITY SIX table model has been im
proved in performance as well as 1n appear

model has ance. A TRINITY SIX console 
been added to the line. Write for details of 
exclusive dealer franchise. 

BEACON RADIO MFG. CO., 3231 Berry St.,~Brooklyn, N. Y. 
(Broadcast Receiver Division) 
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From record to radio 
with. the touch of a lever 

THERE is a peculiar enchantment in 
these words "from record to radio" 

as they ring in millions of ears. Music 
lovers everywhere pause, dream fo r a 
moment of the r e,incarnation of the 
masters of yesterday, and then- the 
thought that with the "touch of a lever" 
one can hear living music as it dances 
m errily through the air. Sono ra com, 
bines these greates t of modern musical 
instruments in a single cabinet and at 
a price that can make the dream a 
happy realizat ion for almost everyone. 
There is the H ampden at $325 - a 
Renaissance period highboy of majestic 

dignity in which the wood carver's 
skill gracefully tempers stateliness with 
delicacy. 

Then there is the Plymouth H ighboy 
at $275- somewhat different from the 
Hampden but a true highboy in every 
sense of the word. Its classic lines pro, 
claim an illustrious origin. Both are 
masterpieces of cabinet artistry. But 
greater than this is the realist ic repro, 
duction - a golden mellowness that 
maintains the traditions of Sonora. 
The radio has that tone wh ich made 
Sonora synonymous with tone quality 
in the minds o f music devotees. 

'"' .. ~ ...... ··-~ 
Ono~ .,, 

' • :\it 
·.. ~%. 

CLEAR AS A •ELL 0 - · 

\ 
\ 

~ 
The Secret of Sonora Tone 

A cross section of the tone chamber or " horn" 
which is part of every Sonora instrume:·.c. 
This tone chamber frees radio and phono
graph f rom all mechanical noise. In it many 
plies of wafer-thin seasoned wood are laid 
at cross grain to each other, neutrn lizing 
vibration and eliminating harsh overtones. 

.J 
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TheSonoraRadioHighboy 
$200 

T h e season' sou ts ta n ding a chi eve
men t in R adio-the Sonora five 
tube tone qu ality R ad io R eceiver, 
and So nora Speaker combineJ in 
an exquisite R ena issan'ce Per iod 
cabinet-space for batteri c;~ and 
charger . 

Withou t Radio Pan el - $120 

The Chatham 
Radio Phonograph 

$225 
The Chatham offers the famous 
Sonora Phonograph a.nd Radio 
combin at ion at a most attrac
tive price-the graceful console 
cabinet finds particular favor 
with those who live in the smaller 
apartments. 

The Radio Receiver 

$90 
A remarkable combination of 
tone quality with distance, vol
ume and exception al selectivity. 
Five tube circui t l icensed under 
Goverment owned Schloemilch 
& V on Bronk patents. 

Console Speal<er 

$50 
A radiospeakerrhat delights both 
the eye and the ear- in it is ample 
space fo r all b atteries and charger 
- the same Sonora laminated 
wood tone chamber is built in 
this speaker that is found in 
the deluxe cabine t speaker at $30 
and the Standard Speaker nt $20: 

8 rwa:!~ ~·B!. 81 
~ ~-~ 0111. 
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SON O RA PHONOGRAP H COMP AN Y, 2 7 9 BRO A D WAY , NEW YORK 
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Big Year-End Sales 
in Baltimore Field 

Largest Demand for Talking Machines ~d 
Records in Years-New Instruments Center 
of Attention-Month's T rade Activities 

BALTIMORE, Mo., January 7.- Altbough handi 
capped in not bein g able to secure sufficient 
machines to supply the demand, December busi
ness in talkin g machines and records was one 
of the best here in years . 

This was especially true in regard to th e 
new improved machines just put on th e market 
in the pas t few months and of which probably 
only a tenth of the orders booked were deliv
ered. Dealers, ho wever, who had s tocks on 
hand experienced little difficulty in getting rid 
of pract ically all makes of machines, both up
ri g ht and console. 

"December busin ess with the Columbia Whole
sa lers showed an increase of 150 per cent over 
December, 1924, despite the handicap of not 
havin g suffi cie nt products to supply the dema nd 
for both machines and records," declared Wil
liam H . Swa rtz, vice-president of the company. 
"The Columbia Wholesalers jus t closed the ban
ner year in its history and did the larges t job
bing business ever done by a jobbing house in 
thi s section. 

"This tremendous increase in Columbia sa les 
was made entirely through regular dealers, al
thou gh the number of Columbia dealers in thi s 
t erritory has practically doubled within the past 
three years. 

"Columbia dealers are more optimistic over 
the outlook for 1926 than for a numbe r of yea rs 
and are carrying larger stocks of both machines 
a nd records. As an example of ~his, dealers in 
this territory purchased and distribut ed 300,000 
of t he special circulars featuring old-time 
records. 

"I attribute this phenomenal sale of Colum
bia records to the extensive full-page adverti s
ing wh ic h the company has been doing in Balti
more, W ashin gton, Richmond and other large 
cities in thi s territo;y . At the end of Decem ber 
we had no machines in s tock with the exception 
of two carloads of uprights received the day 
before Christmas, too late to be resh ipped. The 
ru ral trade still prefers the upright type of pho
nograph, while th e city dealers find the consoles 
are in better demand." 

"Give us t he goods and we will do the busi
ness," said Wi lli am F . Roberts, "manager of E. 

Make 1926 a Record Year! 
Columbia New Process Records, carefully 
manufactured, artistically recorded by nation
ally known entertainers, and sold with care
fully planned advertising material to enable 
you to profit, will help you to increase your 
business so that next December you will look 
back and realize that 1926 was not only a 
"record" year, but a very profitable one. 

Let Us Show You How! 

Columbia Whole 
L L. Andrews ,_ Wm.H.Swartz 

Exclusively Wholesale 
205 W Camden St.. B.a ltimore-, Md. ... , I 

c. 

F. Droop & Son s, Victor dis t ributors. "We have Presenting a varied program ranging from 
just closed th e bes t reco rd year in our hi s tory," • the compositions of t he class ici s t, R imsky
he aid, "and no d oubt would have had the same ~· Korsakoff, to the latest jazz hit s, Paul White
kind of a year in machines had' we been able to .,, man a nd His Concert Orc;bes.-tra appeared here 
obtain sufficient of the new Orthophonic Vic: to-night' bttore a n audie~ d! that crowded the 
trolas in time for the Christmas demand." Lyric. The eve nt ma rked· the first performance 

Practically the same co ndit ion e:insts at the of Deems Taylor's "Circus Day," a g roup of 
Brunswick agency here, although conditions, if · eight short impressio ni stic selections composed 
a nythin g, are worse as regards supplying order~ es pecia lly for M_r. Whiteman's orches tra. 
booked for the new Panatrope Brunswick ma~ 
chine. " W e have not bee n able to supply 10 
per cent of orders a lr eady booked," said Charles 
F. Shaw, manage r of the local age ncy, "and 
cou!p. dispose of several carloads without any 
difficulty if it were poss ible to obtain them to
day. The outlook for 1926 is very encouragin g, 
and the only cloud on th e horizon to-day is th e 
inability to obtain m erchandise." 

Practically a ll ra dio dealers have closed one 
of the most prosperous xears in the history of 
the business d es pit e the large amount of pri ce 
cutting that has been don e throu ghout th e year. 

Briaiterman-F edder Co. 
Enjoys Good Business 

BALTIMORE, Mn., January 6.- The Braiterman
Fedder Co ., which was forme d durin g the past 
year as a ta lkin g machine products di stri butor, 
11-¥. closed a~ exceptionally sati sfactory calendar 
ye~-... · Fro~ it s very beginning, this co nce rn 
took on th e representation of Valley Forge main 
springs a nd t a lkin g machine repair material 
made by the J . A . Fischer Co. , of Philadelphia. 
It has had exceptio nal success with thi s lin e. 

Pennsylvania Maryland Dist. of Columbia Virginia North Carolina Delaware 
William Braite rman, se nior partner of th e or

ganization, expect s eve n bet te r busi ness through-
, out 1926. In ~nticipation of this expectation, 

th e sa les depa rtment of th e organization will 
short ly be enlar ge d to th e point of havin g three 
m en cover t he South ern t erritory in ad diti on to 
t he ot her se llin g campa igns in progress . 

Service-Knowledge-Dependability 
%· ..... 

T hese three qualities are indispensable to the music dealer 
in the RADIO W H OLESALER he selects. 

COLUMBIA WHOLESALE.RS, Inc. 
have a staff of experts unequalled in any part of the 
South, who can solve every radio problem for the music 
dealer. Advice and help cheerfully given without any 
obligation. 

CROSLEY· FADA ·MAGNAVOX 
If you want exclusive franchises protec ting you from 
competition, write immediately to rese rve your ter ritory 
if possible. 

CU NNINGHAM BALKITE BURGESS 
TOWER PHILCO BRACH and all accessorie~ 

COLUMBIA WHOLESALERS, 
Exclusively Whole sale 

INC. 
205 W. Camden St. Baltimore , Md . 

Bailey and Barnum, Okeh 
Artists, Score on Broadway 

The unique team know n a s Bailey a nd Bar
num, "The Globe T rotters,'' a nd heard as ex
clusive artist s on Okeh reco rd s, open ed Monday 
ni ght, J a nuary 4, with the " Gree nwi ch Vi llage 
Folli es," N ew York. T hi s team was a fea ture 
of "Lady, Be Good,'' an d now they are dupli 
cating th eir success in th e Folli es. " H eadin' 
fo r Loui svi ll e," sun g and played b y Bai ley and 
Barnum, in white bell-hop atti re, is the numb er 
that is the hit in th e "Gree nwi ch Village Fol
lies,'' and the team has made thi s song, coupled 
with "Tomorrow Momin','' fo r the Okeh library. 

R adio F ir m Assigns 
Brilliantone Radi o Produ cts, Inc., 330 W est 

Forty-second st ree t, New Yo rk, was recently 
assi gned to Mil ton R ose nblum, of 300 Sixth ave
nue. The pres ident and trea sur er of th e corpo
ration is George M itche ll. 

... 
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~j\l\WOt 
RECEIVERS 

The Greatest Line of Profit 
Makers for the Big ff-inter 

Radio Months 
Concentrate your efforts on Marwol, 
and 1926 will be your banner sales 
year for the following reasons: 

1. M arwol Receivers give superb 
performance. 

2. Marwols are moderately priced 
-which means a fast-selling 
line, with quick profits. . 

Send the coupon below for the 
Marwol story of sure profits and 
an outline of our plans to help 
Marwol dealers make 1926 a profit
able radio year. 

ArtVELjor PEf\_fOf\MAN 
MAR.WOL RADIO CORPORATION 

546·548 BROADWAY 

. 
' 

MAIL THIS· 
NOW_! 

Marwol Is Represented by These Leading Concerns : 

In Pennsylvania, New Jersey, Delaware, 
Maryland, Washington, D. C. 

KS. Byrd Co. 
221 North 11th St., Philadelphia, Pa. 

In Ohio: 
Charles Saenger 
942 Prospect Ave., Cleveland, Ohio. 

In Illinois, Indiana, Wisconsin : 
The Barsook Co. 
53 West Jackson Blvd., Chicago, Ill. 

In Mich igan: 
Dungan Sternfield Radio Sales Co. 
25 No. Dearborn St., Chicago, Ill . 

In Minnesota, North Dakota, South 
Dakota: 

C. L. S. Holmes 
502 Boston Blk., Minneapolis, Minn. 

In Nebraska, Kansas, Iowa, Missouri: 
Lane-Meyn & Co. 
Chemical Bldg., St Louis, Mo. 

In Oregon, Washington: 
C E. Gay 
166 Lownsdale St. , Portland, Ore. 

In Idaho: 
R. T. Carr 
906 Sprague St., Spokane, Wash. 

In California : 

Marshank Sales Co. 
926 Insurance Exchange Bldg., 
L os Angeles , Calif. 

In Arkansas, Louisiana, West Mississippi, 
West T ennessee, Texas, Okla'homa, 
Colorado: 

C. H . Wallis & Co. 
1409 Syndicate Trust Bldg. 
St. Louis, Mo. 
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JOlllH H .Wt~.~~ . 

324-\VASMINGTON ST., BOSlON.MASS. 

Spirit of Enthusiasm Features the Trade 
Throughout the New England Territory 

Prospects of Increased D elive ries of New Ins trume nts V iewed W ith Satisfaction by Dealers
Big Y ear Closed b y Most Merchants-Cheney Sales O rganization Enla rged-Other N ews 

HosTO:-.r, MA SS. , J anua ry 8.-Thc new year is 
upon us; the o ld o ne has gon e. Ju s t what th e 
yea r ha s mea nt to Boston in teres ts will be found 
in an o th e r part of thi s iss ue, so it is no t neces
sary h ere to repeat ei th e r th e review or th e fo re
cas t. But it is of inte rest that dealers every
where appea r to be possessed o f a re newed spirit 
of enthus ias m w hic h seems especia lly healthy . 
The new ins truments w hich have been the ce n
t c1· of inte res t for th e last few month s s hould 
be comi ng alo n g now in goo dl y qua nt iti es, a nd 
prospt:c ti ve bu yers wi ll not have to wait fo r 
deliverie s, whi ch is so of t en th e case with a new 
product. 

Columbia Closes Big Year 
Manager Park s, of th e Col umb ia Co., report s 

that th e H a rmon y records have proved a ph e
nomena l success and each mont h the sa les have 
more th a n doubl ed those o f th e preceding 
month . The New Process re co rd s are. so 
~moo th , he says, th a t th ere is practica ll y no 
sc ratch. Th e com pan y ~s qui ck to release hit s 
a nd it has jus t iss ued a remarkable Irish and 
French ca talo g a nd with it s compl ete cata lo gs 
for people of ot her na tion s, in addition to th e 
li s tin g of Master wo rk s in its Ce lebrit y Ca ta lo g, 
to ge ther with th e hi gh quality of its popu lar
priced re co rd s, it is no wonde r th a t th e co mpany 
is addin g new acco unt s eac h week to its li s t o f 
Co lumbia deale rs. ew En gla nd 's own Irish 
ent e rta ine r, S haun O'Nola n, has ju s t a pproved 
th e tes t records of s ix of th e reco rd ings th at 
he rece ntly made at the New York laboratory. 
T hese records w ill sho rtl y be re leased . Twenty
five new dealer s now carry th e com ple te I ri sh 
catalo g. 

Nick Luca s Vi s its Brunswick Offioe 
Since th e appea ra nce he re at th e Maj estic Th e

a t re o f "S wee th ear t Tim e" the Brun swi ck h ead
q uarters in Kin gs ton stree t has been honored 
wit h seve ra l ca ll s from Ni ck Lucas, who is on e 
of the Bru nswi ck a rti s ts. O n D ece mber 28 he 
was g iven a real Bruns wi ck party at th e Ma jes ti c 
and more than 180 deal e r s and fri end s a tt end ed 

the performance. He \\'as g i,·en a g reat ova 
tion. Lucas also paid a visit to Governor F ul
ler, takin g hi s tru s ty guitar with hirn , and he 
prese nt ed th e chief exec utive with sc ,·e ral of 
hi s Brun swi ck re co rd s autographed. H e a lso 
has played a t sc ,·c ral hospita ls sin ce bei ng in 
to wn and ot her places. sp rea ding Chri st ma s 
cheer. In th e lob by of the Maj es t ic Th ea tre 
there is a display of T.uca <s reco rds. The em
pl oyes of the Brun swi ck wareroorn s also in vi ted 
Lu cas to a Christmas tree at the store, thi s o r. 
th e day be fore the holiday, and H arry Spencer 
mapp ed out a fine pro gram for th e afte rn oon. 

Thousands H eard the Panatrope 
,Ma nager Spen ce r says o f th e l 'anatrope that 

hi s house was able to di spose o f a ll of it ~ allot
ment w it h in four days and that th e Brun swick 
quarte r~ in Kin gs ton s tre e t were bes ie ge d with 
visitors dur ing th e periods th at the new ins tru
ment was demon st rat ed. H e reports th at full y 
75,000 people in New En gland have h ea rd the 
Pa nat rope and th at it ha s bee n demo ns tra ted 
most success full y be fore th e Advertisin g Clubs 
of New En gland a t the H otel Bell evue, and at 
th e ales organi zatio n co n fere nce of th e U nited 
Dru g Company. One interes tin g piece of new s 
is that th e r enow ned Hos ton c rit ic- for he's ad
mitt edl y a ll of th at-Phi li p H ale, of the Boston 
H e rald, has shown a dee p a nd ea rn est inte res t 
in the Panatrope and has paid seve ra l visits to 
the Kin gs ton s tree t qu arters in order to give it 
close s tudy. In the Hosto n H erald he wrote 
most app reciatively of th e ins trument, usi ng 
sup erl atives in speakin g of its tonal qua li ty and 
its unu suall y wide fie ld of reco rd in g, whi ch the 
ins tru ment covers so sat is factorily. 

A dditi on to Cheney Sales Staff 
Manager Shcwcll, of the Cheney Sales Co rp., 

has enlar ge d hi s sellin g force by th e add it io n o f 
four new m en, a ll of th em hu stle rs, who should 
a dd co nside rably to th e vo lum e of th e 1926 Che
nev bu si ness. J. H . H ayes wil l travel throu gh 
wes te rn Massach usett s a nd Co nn ec ti cut ; L C. 
Maso n wi ll have the northeast part o f thi s Sta te, 

includ ing the cities of T.awrencc, Haverhill and 
T.o\\' ell ; John Grantham will tak C' Bo ston and 
vicinity. a nd J. Cirroir will cover l'all River, 
New Bedford and along th e sout hern part o f th e 
State. A fifth man soo n to be appointed wi ll 
devote hi s time to New H amps hire ancj Ver
mont. Mana ge r Shewell , whose Boylston street 
headqu a rt e rs arc soon to be enlarged, now car
ries a yery lar ge line of radio accessories. Dcs
pit ·~ bus ine ss he was ab le to ge t away to Phil 
ac!c lph ia to spe nd Ch ristmas with hi s fami ly. 

R egret D eath of Prof. Forrest G. Cheney 
Th e n e\\'S was lea rn ed here with regret of the 

death at Grand Rapid s, ?l[i ch., of Professor For
res t G. Ch eney, th e inventor of th e Cheney tal k
in g machine, who se death was due to a shock . 
Tt was abo ut a year ago th a t Professo r Cheney 
was a Boston visitor an d whi le ca ll ing on Ma n
age r Shewell , of the Cheney Co rp. h e re, h e had 
a bad attack, w hi ch seemed se riou s at that time 
Tha t was the last vi si t he paid to Boston. 

V ocal ion Hall Is No More 
Vo calio n H all at 190 Boylsto n street is no 

more. The lease expired at the end of 192.'i, 
and as m enti oned in a previous issue of The 
World , it was not feasi bl e to cont inu e at a 
largely in creased rent. A clo sing out sale. 
which continu ed evera l weeks, resulted in the 
di sposal of a la rge nu mber of talkin g machines 
and the result of th e sale was really better than 
had been anticipated. What goods rema ined 
w ere incorporated into th e C. C. Harve ,· Co.'s 
l ine furth er up Boylsto n st reet. ·wait er Gillis, 
who has managed Vocalion H all s in ce giv in g np 
h is own. store, will now take a vacation and 
probabl y will s ta r t off on a water trip South. 

It is quite to the c red it o f th e C. C. Harve y 
Co., which really maintained Vocalion H all, that 
practica ll y everyo ne conn ec ted with th e latter 
store was t aken care of foll owi n g its clo sing. 
Durin g th e sa le a number o f the H arvey outside 
men came in to help out so t hat th ey now re
turn to th e ir o ld association, and others \\'ere 
provided with po si ti o ns eith e r in the Harvey 
store or out. ide employme nt found for them. 
Thus en rybody was happil y provided for . 

Crosley Jobbe1· Holds D ealer Meeting 
1f o rc tha n 300 dealers from all o\·er New Eng

land we re in at tend ance at a rece nt meeti n g 
at th <' H ote l T.enox held und er th e auspices of 

(Co11thrned 0 11 f'ogr 97) 

Make 1926 a Victor Year 

T HE Victor trade has started on a new twelve months' 
period of great business opportunity, with the buying 

public of the nat10n eager for the wonderful new V ictor 
products. 

Are you prepared to get your full share of bu siness? 

L ET DITSON SER V ICE A ID Y OU 

Oliver Ditson Co. Chas. H. Ditson & Co. 
BOSTON NEW Y ORK 

• 
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FROM OUR NEW ENGLAND HEADQUARTERS-( Continued from page 96) 

th e 13i ge low-Dow:;e Co., Cro~;Jey radio di s
tribu tor. \Valt er 13. Ful ghu m, sal es 111a11a ge r o f 
th e Cro;;lcy Ha di o Co rp., \\·as the prin c ip a l 
s pea ke r, and h e made a n int e res t in g address on 
ra d ib 111 c rchandi s in g. Ot he r ta lk s o n se ll ing 
a nd atll·crt i.,i ng \\Tre g ive n by promi ne nt fig ur es 
in th e trad e. The llige low- D owse Co. ha ndle;; 
th e Cro:-dey line exrlu,i\·e ly. 

Defer Southern Trip 

Successful Men 
Sell 

~Records Speaki n ;.;- of the 1 lan-cy Co., I·:. J\. Crc,scy , 
of th e co ncern, was pl a nnin g to take ?-1 r ,.;. 
Cressey So uth for the ben e fi t o f hrr hea lth when 
s udd e nl y he \\·as ca ll ed upo n for jury dut y, so 
it 111a y be th;ll hi s \·is it lo J<'l o rcn ce Vi ll a, l' la., 
wh e re h e an d Mrs. Crc,;sey we re las t vVintt:r 
fo r a few weeks, ma y have to be d efe rr ed. 

There are definite· reasons why Okeh R ecords con
stantly increase Licensed Dealers' profits. 

Suffers Fire Loss 
Recorded by a perfected Truetone process the result is 

unexcelled. 
Th ere is co nside ra bl e loca l sy mpathy in the 

talkin g machine trad e for Fred Peabody, the 
m a nager of P ea bod y's Music St ore in H ave rhill, 
whi ch s uffered a bad fire o n th e ni ght o f De
ce1nbe r 31, th e fir e bei ng o ne of the w o rs t to 
\·isit H ave rh ill in a nu m be r of yea rs. lf 111e111-
o ry is co rrec t, it is no t . so long a go that th e 
J' ca bo d y i\Iu s ic Co. suffe re d a si mil a r fate. 

Monthly releases compnse a varied classification of 
music. Every buyer's whim is best satisfied from your 
stock of Okeh Records. 

We offer you an Okeh Dealer's License. 

Alexander Steinert Going Abroad Tf/ rite to-day 
Ale xa nd e r Ste in er t, head of ~[. Ste inert & 

Sons, of thi s city, is planni ng to go to E urope 
in a fe w d ays, hi s trip to last sc \·e ral \\·eeks . 
Rob e r t Steinert, h is son , w ho make s hi s head
q ua rt e rs at 35 Arch stree t, a nd i\Ir s. Stei ne rt, 
wen t up int o th e count ry fo r th e Winter s port s 
o ve r th e New Year's holidays . 

General Phonograph Corporation 
of New England 

126 Summer Street, Boston, Mass. 

Acids Stromberg-Carlson 
The ~ I. Ste in e rt Co. is mee tin g with ntarked 

suc cess with the DeFo res t line o f radio. A ne w 
line whicf1 th e Ste in ert ho use ha s ju st linked up 
with is th e S trombe rg-Ca rl so n neutrod y ne for 
whi ch th e re is a wide d emand. 

T. M. Co. he re, and J erom e Murph y, of M. 
Steinert & Sons, are planning a trip to th e 
Camd e n factory of the Victor Co. the latt e r 
part of thi s month . 

Feature Zenith Radio Line Joe Burke Loses Sister 
J oe Durke, New Englan d mana ge r of the 

Sono ra Co., has t he sympathy of hi s fri e nds in 
th e deat h of a s iste r a few clays ago, he r end , 
corni ng ve ry s udd e nl y. 

Leiter Bros., Syracuse, N . Y., one of th e lead
ing music s tores in thi s section, r ece ntly added 
a radio d epartment, and featur e th e Zeni t h lin e 
of radio receivers. The department wa s organ
ized in time to s hare in the large holiday bu s i
ness. The Ze nith radio lin e is enjoy in g s tead y 
popularity in thi city. 

Gets Enlarged Territory 
Jam es A. Frye, trave li ng represe ntative for 

t he Vi ctor Co. has ha d hi s t e rritory in New 
E ng la nd e nlar ge d, so that it now inclµcl es the 
citi es of \tVo rces ter, Fall River, New Bedford 
and l'rovidencc. This keep s Jimmi e more on 
th e jump th a n formerly. 

The Sp iderweb Radio Corp., 71 Park pla ce, 
New York, of which Jose ph E. Robin is pres i
d ent, made an assignm e nt on January 2 to 
Morri s D. Kopple. 

I 

Plan Visit to Victor Plant 
H e rbe rt S ho emaker, manager for th e Eas te rn 

I ~ 

"A Dealer is 

.-~ 
Distributors . of the 
fallowing products : 

Thermiodyne Receivers 
Superpowr-Batteryless 
Trim Loud Speakers 
Silver Voice Loud 

Speaker 

Judged by t~e Merchandise 
He Sells" 

A S a man by the company he keeps, a 
jobber by the lines he distributes. 

Choose your jobber as you choose your 
friends and keep in good company. 

Teletone Loud Speaker 
Astral Loud Speaker 

~·. Sonocorde Loud Speaker t 
Eveready Batteries 
Brach Antenna Outfit 

Every manufacturer we repres(!nt is re
liable, responsible and makes a worthy 
product. Our dealers may sell confi
dently, repeatedly and profitably and sure 
of protection. 
Franchises that bring dealer prestige, pur-Brach Phone Plugs 

Brach Call Products 
Philco A Batteries 
Philco A & B Socket 

Power 
Valley Chargers 
Valley B- Eliminators 
Battery Cables 
Redi' Mast Antenna Post 
Aalco Loops 
Phonograph Units and 

Adapters 
Choose your jobber as 
you choose your friend. 

~~ ~ 
-....:: 

chasers and profits. · 

Write us today and our 
representative will take 
p l e as u r e in calling. 

CHENEY SALES CORP. 
Radio Distributors 

376 Boylston Street 

Bo11ton, Mae11. 
Philadelphia 

·-
New York 

Turns Out One Radio Tube 
Every Minute of the Day 

W estinghouse Lamp Co., of Bloomfield, N . ]., 
Has Large and Efficient O rganization Devoted 
to Production of Radio Tubes 

O ne radio tub e a minute eve ry minute of the 
wo rk ing clay is the r eco rd se t by the largest 

Making a Radio Tube a M inute 
radio tube factory in t he world, that of th e 
\tVest in g house Lamp Co. , at l31oomfi eld, N . J. 
In pa rti cul ar ly bu sy times th e prod uction of 
R CA a nd Cunnin g ham tub es in thi s pla nt is eve n 
g reat e r . The accuracy a nd de pendability of the 
mode rn radi o tub e is du e to the un e rrin g auto
mati c m ach inery o n whic h a lm ost a ll th e work 
is don e, and to the doze ns of tes t s the tube goes 
throu g h befo re it is fi na ll y wrappe d. 

Radio Talks on Banking 

Th e New York Chapter of the Publi c Affairs 
Co111mitt ce of the Alllerican Tn ;; titute of Bank
in g r ece ntl y inaugurated a se ries of add resses 
on banki ng broa dcast frolll s tatio n WG 13S. The 
talks are bein g gi \·c n unde r th e sup ervi s ion of 
t he American llanke rs' A ssoc iatio n. 

Standard Music Shop Opened 
A new 111usic store, t he Sta nda rd ~fu s i c S hop , 

ha s been ope ned at 209 Eas t Sc h c: ll e nge r ave
nu e, Wildwood, N. f 

r. c n 1-uhr recent ly 01w ned a ne w mu si c s tor e 
a t 2.+6 So uth F o urth stree t, flrookl y n, N . Y. 
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which ~ neverebme 
After twenty-one and more years devoted to the re
producing of sound, the Pritchard-Roever engineers 
have attained such perfect balance and synchronizing 
of elements as to reproduce the broadcast sound un
marred, unforced, with utmost purity. 

The most distinguished, the most critical music experts 
have pronounced it as absolutely unique in the fidelity 
of tonal recreation. 

Add to this the wider range of tones now made possible 
for the first time in radio by the Pritchard-Roever, and 
you have an instrument unequalled by any other radio . 
receiver. 

There will always be a demand for the vaudeville class 
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List 
$325 
w ithout tubes 
and batteries 

THE M ARVELOUS NEW 

~-~ 
<;!. ~ffe\[Q) ~@ ~ 

throu§'l the Rctdio before I 
of radio, but there are fine homes in every community 
waiting for radio reception to ·be raised to the plane of 
the opera. 

There are enough radio dealers and radio jobbers who 
appreciate the significance of such performance from 
the sales standpoint to absorb our manufacturing 
capacity and to require constant enlargement of those 
facilities. 

This is a first announcement. The richest terri
tory is now open. To the right distributors we 
extend a proposition which will be mutually 
advantageous and enduring. 

AUTOPHONE MANUFACTURING CORP. 
324 East 23rd Street, :t-.: ew York 

99 
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Toledo Retail Dealers Are Clearing Their 
Decks for New Year Business Campaigns 

Holida y D eman d for New Instruments So G r ea t That Retailers Suffer From Shor tage-Lion Sto re 
Closed Tremendou sly Busy Year-Cable Piano Co. E n te r ta ins E m ployes-Month 's News 

T OLEDO, 0., January 8.-Now that the holiday 
ru s h is s ub si din g , dea ler s arc clearin g th e ir 
d esks of a n acru111u lalio n o f bus iness and arc 
making ready for new yea r drive s. The Chri s l
rn as seaso n was o ne of the mos t active in yea rs. 
l'h onograp hs, records and radios sold up to th e 
last 111 in nl e. 

The most serio us handicap, however, to a 
sales volume of large propo rtion s wa s a s hort
age of merchandise. The public had bee n 
pri111cd for n ew machi nes by the flood of na
tional publicity loosed by the manufacturers of 
new instruments a nd we re di sappointed when 
they co uld not gel the ne w phonograph s fo r 
Christmas. T hi s s ituation st ill exi st s-cus
tomers have b ee n promi sed delivery, but th e 
noo rs o f dea le rs arc practi ca lly bare of in s tru
m ent s. 

Th e I , ion Sto re i\[u sic Room s expe ri e nced a 
fi ne increase in sa le s fo r the yea r ju st closed. 
A total of 111orc than 1,400 Victrolas were sold 
at th e SO per ce nt pr ice. Early purchases en
abled the hou se to ha vc a n accumulation of st ock 
which ca rri ed th e department tl;rou gh the holi 
da ys. B ut th e sto re is facing the situation of 
be in g without goods to o ffer the public. Man
a ger Lawson S. Talbert is making trips to 
Cleve la nd, Chi cago a nd other markets in th e 
hope of finding s uffi cient O rthoph o ni cs to keep 
sa les mov in g. 

The Crede nza is played con s tantly in th e de
partment to g roup s who are much interes t ed 
in the machi ne. Then, on F r idays, a s pe cia l 
con cert is g ive n which em braces a selection of 
music in th e public mind. Gems from the music 
s h ow "Rose Marie" are enjoy in g a large sale 
h ere . The fox-trot " Wh o" is pleas in g man y. 
l> o roth y K c nc, H e le n Coy and Dorma Baer arc 
new Ill cm b e r s- of the record forc e. 

Radio Manage r Doyle Wyre s tated radio se ts 
for Christmas g ifts and N ew Year concerts 
exceeded ex pec tat ion s. Thompso n and At
water Kent se ts sold to large proportions. 

At th e J. vV. Gr ee ne Co. talking mach ine and 
radio sales for December were above th e same 
period of last year, whil e record sales he ld 
their own. Th e firm, o n December 30, h eld it s 
Christmas co nt est dinn e r for th e force in Pyth
ian Cas tl e, at which more than fifty prizes 
were awa rd ed. A . J. Martin wa s presented with 
th e Orthophonic Victrola for the hi ghes t total 
sales. Eth el W. K e il , office mana ge r and con 
si d ered of th e non-p rodu ce rs, won second 

a wa rd and J. Harold Beat, of th e talkin g ma
c h ine d ivision, received the third , th e large nu111 -
bcr o f o th e r pri zes were g ive n for specia l se rv
ices, th e mos t cas h on dea ls and th e like. 

The United Music Store is rn a kin g a defi nit e 
effort to attract a nd hold th e eye throu g h it s 
window di s plays. F o r Chri st llla s wind o ws ex
hibit ed as app rop r iate gi ft s for 1nothcr, records ; 
father, a radio ; s iste r, a portabl e; brot he r, a 
banjo, a nd fo r th e entire fami ly a n Orthop honi c. 

Flightner's Mus ic Sto r e, Co lumbia dealer, re
ports trade good, with inte res t centering on the 
new records of Art Gi llh am. In th e radio sec
ti o n se ts a re movin g rapi dl y. The new yea r co 1;
cert o f M cCo rm ack, Bor i and oth ers a roused 
r ~dio enthu s ias ts to a hi gh pit ch, as did th e 
broad cas tin g from En g la nd. Th e latter in par
ticular emphas ized th e e ndl ess poss ibilities o f 
the ra di o and e nabl ed the house to ca sh in to 

Samples of New Okeh 
Records Sent Distributors 

Recor dings Macie by New Truetone Process 
Bear A r t istic and O riginal Label 

Okch di s tributors rece iv ed sa mples recentl y 
of the Okeh reco rds made by th e new Truelone 
recordin g process, pe rfec ted r ece ntl y by the 

One o f the New Okeh Records 
Genera l .l'h o no g raph Corp . All re cords made 
by thi s ne w process have an a rti s tic a nd ori g ina l 
labe l whi ch has met with th e enthu siast ic ap
proval of Oke h di stributor s. Th e new label is 
a bri ght r eel , instead of the maroon co lor for
m erl y the background for Okeh labe ls, an d fea
tures th e new Tructon e trade-ma rk whi ch is the 

Important Notice 
I am no longer associated in 1any capacity with 
J. A. FISCHER COMPANY, Philadelphia 

(Signed) NAT. WITLIN, 
Formerly Sales Mgr. J. A. FISCHER CO. 

Important Notice 
I am no longer associated in any capacity with 
J. A. FISCHER COMPANY, Philadelphia 

(Signed) EDWARD L. MOBLEY, 
Formerly Service Mgr. J . A. FISCHER CO. 

the exte nt of closi ng seve ral profitable dea ls. 
Th e Cabl e Piano Co. e nt ertained it s force o f 

worker s, their w ives and s we eth eart s with a 
dinner at th e ne w Park Lane Hote l on Satur
da y, January 2. \lana gc r Leo n C. Stee le, who is 
from th e South, brou g ht to t he occasion much 
of th e o ld -time So uth e rn hospita lity. Twcnt y
fiv c doll ars in gold wa s pr ese nted to A. F. Maa g 
for lhc la rgest total J)ccc111ber business a nd a 
lik e amo unt was \\"On by /\rt Ri cnckc for ge lling 
th e hi g hest a111ou11t of cas h 011 dea ls. Upon thi s 
occasio n t he ne w 16 C l'anatropc wa s s how n 
for th e fir st ti111c to the work e rs, ll"ho were 
a g reeabl y surpri se d by its pc rfo rin a ncc. , Mr . 
Steele was th e chief s pea ke r o f t he eveni ng, he 
outlin ed policies for lh c ne w yea r. Frank J . 
vVilli ams is a new rnc111b cr of th e sa les for ce. 

The Goo sm a n l'iano Co., Co lumbia dea le r, is 
us in g space in morning edition s to po pulariz e 
H a rm ony reco rd s. A lar ge number of the se 
dis cs ar c purcha se d by dow ntown wo rk e rs, 
sa les m a nage r C. E. Co lb cr s ta ted . Fred N . 
Goosrnan, president, is in Cleve land o n bu s i
ness conn ec ted with th e co min g co nvent io n of 
th e Oh io Mu s ic i\[ c rchant s. H e heads the ca rry-
in g cha rge committee. 

di st in g ui s hin g phase of th e product mad e by 
the new O ke h reco rdin g process. Th e new lab e l 
is rep rodu ced he re with in blac k and whit e, a l
thou g h thi s rep rodu c tion ha rdl y do cs jus ti ce to 
th e vivid a nd di s tin ct ive co lo r sc hc lll C. 

Colu1nbia Wholesale Staff 
of New Y or~ City Dines 

Department Heads of the New York Whole
sale Division , With Mana ger Gut tenberger, 
E njoy Good Tim e a t the E m pire Hotel 

The m emb ers of th e sa les s taff of th e New 
York who lesa le departm e nt of the Columbia 
Phonog rap h Co., In c., to ge ther with the depart
ment head s of th e divi s ion, Frank Walker, of the 
reco rdin g s taff of th e co mpa ny, and Comptroll e r 
Whit e, of th e fa ctory, enj oyed a ge t-to ge th e r on 
Friday ni g ht, January 8, the memory of which 
will lon g lin ge r with th em. E. \A/. Guttenber
ge r, manage r of the wh o lesa l depa rtm e nt, wa s 
ho st to th e pa rt y , whi ch started with dinner at 
the Empire Hote l a nd then adjourn ed to th e 
l\lf a rtin Beck Theatr e, where th e popul a r musi
cal comedy, "Captain Jinks," wa s viewed as a 
pre limin a ry to th e ce lebra ted Cotton Club, wh e re 
joy reig ned supr em e. 

\,Yhil c Mr. Guttcnberge r wa s the ho s t in th e 
fl es h, L o ui s Sterlin g, chairman of the board of 
directo rs of th e Columbia P ho no g raph Co., Inc., 
rea ll y wa s re s pon s ibl e for tbe affair, and thereby 
ha ngs a tal e. Before Mr. Sterling's departure 
for Eu ro pe, ea rl y in Novem ber, there was a 
ga therin g of Columbia officia ls at d inn er, and 
in th e co urse of th e eve nin g's co nve rsa tion Mr. 
Guttenber ge r ve ntured a n est im ate of the 
amou nt of Harmony records whi ch hi s sal es 
s taff would se ll durin g D ece mber. The fi g ure 
wa s so hi g h that ex press io ns of doubt were 
heard, with th e res ult th at Mr. S te rlin g and Mr. 
Guttenbe rgc r engaged in a be t as to wh et he r 
or not it could be done. Mr. Gult c nbc r ge r won 
by a marg in of ·scvc ral thou sa nd, and as hi s s taff 
was res pon s ibl e he s pe nt the 111oncy o n th e 
party mention ed a bove. To the victors belo ng 
the spoil s ! 

New Brianch of Sterling 
Piano Co. Reports Increase 
A. 13. Smith, mana ge r of th e ne w branch of 

th e Sterling P ia no Co., o n Flatbus h av e nu e, 
l\rookl yn, repo rt s that the ncl\" locat ion of th e 
s tore has res ult ed in man y mor e people visiti n .l! 
th e s tor e a nd g reat ly st imulat ed sa les in all d t>
partm ent s. Th e ta lkin g mac hin e, radio and mu 
sica l merchandi se de partm ent s, form erl y at th e 
Court s treet s tore, arc now a ll located at the 
new sto re. Th e ne w es tab li sh 111l'11t is on e of 
th e mo st attrac ti ve in this sec tion. 

• 
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T his Air-\\'ay 111odd 
inc ludes a :-.elf-con
tained s pea kt: r o( trul y 
revolutionary tonal 

'dtic icncy. 

Thi s Air-\Vay Co11!'i11lc 
model is a m a z i n g 
,·al ue fo r the p ri ce. 

I ~Todd 61 En:ryth in g 
anybody c.i11 wanL in 
ra1lio n .'l"t' litio11. ,I ___ _ 

~ 

~ , <W!Wlllj '··~ 
RECEIVER 

Music Is Music When You 
''Hear· It The Air- Way'' 

" I really don' t care for the classics," he said 
apologetically as he tuned out a symphony 
orchestra and selected some nearby jazzers. 

·"I shouldn't think you would if that's the best 
your set can do," answered his musician friend. 
"The beauty of real music lies in harmonies, 
modulations, and tones. Come over some 
evening and I'll play you a program on my 
Air-Way." 

Musicians are quick to appreciate the quality 
of Air-Way reproduction. It is as sensitive 
and as true as the ear of a Walter Damrosch. 
Test the Air-Way in parallel with any other 
set whatever, on an. orchestral or operatic pro
gram some evening, then you, too, will hear 
the difference. 

Write for specifications and data . 

Air-Way Electric Appliance Corporation · 
612 Broadway, Toledo, Ohio 

Export Department, 220 Broadw ay, New York, N. Y. 

.\I r . Halllh B r <"tz n e r . 

118 \\·est 42 nd St reet , 
N e w York City 
T e h'pho ru•- \ \li s<· o n s in :! 777 

List of Distributors 
)(r . J . D . Palrn c rlt·~, 

A rmada , l\lic h . 

l'Lr . T ito s. C . J e pso n , 
;! 77 \\Tillo w AVC llll (" , 

B . J[. S rnH h S a l t-s <..' om1wn~·, 'l' oru nt o, 8, OnL , Ca nada . 
7;j5 Uo y l s t on S tree t , 
Hosto n , ~l as s. 

~\loto r ·1·; lect r lc Compau~· . 

3320 Broadwa~· , 

Oak land , Ca.lir . 

.1\lr. l i" ra.nk A . Urad~· . 

7-17 'Vare ho usc St rf'r l , 
l .. o s Ange les, Calif. 

~lr . . James )[. S ullin ~, 

l{no xv ill c, T e nn . 

'1' h c .Ja ,·k so n S al es Co m1n a11 ,,· , 
2 0 ) ;, Jac liso n JUnl. , 
C hi cago , 111 . 
'1' c l c phonc-Harri~on _:-n 1-1 

) Ir. C . L . Tit.ui-. , 
430 U.S. Nat ' I Bank 11 1<11( .. 
D e n vc r , Colo . 

;\Ir . H . -.. ; . :\l c li.r11 1H'.'"· 

997 F ores t Ave n ttr . 
1-,ort la n d , l\Caln c. 

Mr. C . l\I. C utting, 
12 17 Bainbridge S L , 
S outh Uic hmond , Ya . 

El ec t ri c Powe r 1'faintc
nance Co . , 

1.101 l\lonroo St re e t , 
To ledo , O hio . 

~Cr . ,J, F. N utting , 
1001 F la t iron Bldg., 
A n a.n ta , Ga. 

\\' c the rbec Bros., 
1801 ~o n ng St r eet, 
Da.ll as , T exas. 

S ha plt-igh - S h obe C o ., 
70 l A . O .U,. W . B ld g., 
J .... H t ic H.oc k, A rk . 
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Pathe Phono. & Radio Corp. 
A nnounces New Models 

Three A dditions to Line Made, T wo Console 
and O ne of Upright Type-New Record 
Demonstrators Also B eing Marketed 

The Path e P h onograph & Radio Corp., Brook
ly n, N. Y ., has an noun ced s imultaneously with 
I he N cw Year the adve nt of three n ew popular
pr iccd phonograph models to th e Pathe line. 
T he three new mo dels a re Colonia l, model 24 ; 
\Vindsor, model 28, bot h of which are the co n
so le type, with space for th e installation of the 
rad io panel, a nd m odel 9, which is an upr ight. 
T he Pa th e Co. has prepare d a n ew boo kl et 
g ivi n g complete in fo rma ti on about t h ese th ree 
new phonographs. 

Th e Pa the Co. has a lso int rodu ced two re cord 
demonstrato r s, kn ow n as th e Pathe Senio r d em
o ns t rato r a nd Path e Jun ior demo nstra to r. The 
Se nio r d emonstrator, particul a rl y d es igned fo r 
11 sc in la rge s tores , has a horn ri s in g t hirty
th rcc inches above t he mac hin e. Th is permit s 

We are going to PROVE 

Diamond T Radio Re
ceivers are a VALUE you 
should give to your trade 

W e will send one to yo u at 
OUR ACT UAL COST of 
labor and materials. 

th e demon stratio n to car ry .over the heads of t he 
lis teners and int roduces a new note in group 
demo nstration. 

The J un ior demo nstra tor is pract ically th e 
mechani sm of th e ta lkin g m achine without th e 
cabin et. T he mo tor a nd horn are entirely ex
posed. Both mo dels a re produced with e ithe r 
spri n g or elect r ic motor. 

Stewart-Warner Corp. Starts 
Publications Department 

Shortl y befor e t he beginning of th e new year, 
th e Stewart-W a rn e"r Speedom ete r Cor p., Chi
cago, ma nufa cture rs of radi o rece ive rs, repro
ducers, tu bes a nd access ori es , es tabli shed wh at 
is known a s th e P ublicatio ns D epa rt ment , wh ic h 
will prepa re and publ ish th ree pe riodi cals. T hey 
are descri bed as fol lows: th e "News Mete r, " a 
Stewart-W a r ner "Better Accesso ry" publ ica
ti on w hich will be directed to th e bra nch of
fices , sales m en a nd access ory dealer s; "The An
noun ce r," a S tewart-Wa rn er radi o pub lication 
whi ch wi ll be read by bran ch o ffi ce sa lesmen 
and dea lers ha ndlin g t he S tewa rt - W a rn er line 
o f radi o prod ucts, and " H eadqu a rt e rs D ispatch" 
an in tc ro rga niz a t io n publ ica ti on whi ch will go 
l o sa les m en, both radio a nd accesso ry, and to 
th e se rvice sta tio ns t hroughou t th e co untry. 

All th ree pub lica tio ns will be und er th e d i
rect supervis io n of B. K . P ra tt , ma nager of the 
newly crea ted d epartment, w ho has ha d ex
tens ive newspaper experi ence with th e Chi cago 
H era ld & Exami ner, Ch ica go Evenin g Ame ri 
ca n, Chi ca go Evenin g Post, a nd th e Chicago 
H eral d, which di scont inued publ icati on some 
yea rs a go. U nder Mr. Pratt's d irection, a ll of 
th e publi ca t ions will m ak e thei r s emi-monthl y 
appea rance in true n ew spape r s tyle, w it h car-

~--..... ---:::~==;;;iiiiiiiiiit too ns, featu res a nd news. T h ei r fu nction will 
~ be to se rve a s a clea rin g house of idea s for th e 

Panel 7x24 

Model 5-1_0-$49.50 List 

Send check fo r $ 19.80 Only 
one at thi s price; no dealer 
handl ing Di amond T Sets 
now can buy at th is price. 

This is Sample Price 
Only - $19.80 

We can't make any profit on 
these sample machines, in 
fact we lose money on each 
one at th is price, but we 
know the qu ality and per
fo rmance wi 11 get re pea t 
business fo r us . 

A ll we ask is a fair test. 

GUARANTEE- If this set does 

not m eet with your appr oval you 

may r eturn it in 10 days a nd w e 

w ill r e fun d your mon ey. 

We reserve right t~ ref use 
orders and return checks. 

DIAMOND T RADIO 
MANUFACTURERS 

South Bend, Ind. 

deale r a nd salesman alike, and Stewa rt-Warner 
d eale rs wi ll be ask ed to submi t sale s id eas, 
ph o tog ra ph s, and other materi a l wh ich w ill be 
o f inte res t a nd h elp to t h eir fellow m erch a nts. 
H e re tofor e, plan t in stru ct io ns to th e b ranch o f
fices have been se nt in ci rcula r fo rm, su ch a s 
in s ta ll ation and se rvice in fo rmation, but the 
t hree new publi cations wi ll be ut ilized to ca rry 
th ese m essa ges in th e futu re. 

The Arcadian Serenaders 
Score in Okeh Numbers 

ST. LOUIS, 1fo., January 6.-The A rcad ian Sere
naders, in additio n to bein g one of St. Louis' 
bes t o rches tras, a re ard ent publ icity workers fo r 
Okeh reco rds, for whi ch they record. Okeh 
Night was celeb rated recently at the A rcadia ball
room, and prior to the event windows everywhere 
featured the news that the Arcadian Serenaders 
would play numbers releas·ed by Okeh reco rds. 
All Okeh deale rs received from fifty to 100 com
plimentary ti ckets to Arcad ia, and every ni ght 
two sele ctions made by th e o rch es tra for th e 
O keh lib rary, "J us t a L itt le Bit Bad" and "The 
Co-ed," may be heard at Arcadi a. The en
th usias ti c r es po nse of dan ce rs sugges t s th at th ey 
a re popular numb ers, and St. Lou is O keh deal
ers are r eportin g a good sal e o f thi s record. 

F ada Dealers at Banquet 

T he fir st a nnual Fada rad io deale r banquet 
was g ive n r ecen tly a t th e St. P a ul H otel by 
Noyes B ros. a nd Cutl er, Fada d is t ri butors in 
St. Paul a nd Duluth, Minn . Prof. J ansky, of 
th e U nivers ity of M inn eso ta, gave a n in te res tin g 
ta lk o n b roadcas ti n g and th e dev elopm ents o f 
rad io o n th e farms of t he Northwest. 

New York Firm C hartered 

T h e St. Marks Ra dio Co., N ew York, was re
centl y incorpora ted a t Albany, wi th a capit a l 
s to ck of $6,000. The in corpora to rs a re W . J . 
Gray a nd C. Seams. 

Eagle N eutrodyne Trio Is 
Popular With Radio Fans 

The Broadcasting P ro grams Provided by t he 
E agle Radio Co., Maker of Eagle R eceivers, 
H ave Drawn Many Thousands of Letters · 

In carryi ng out its share of co ntr ibuti ng 
b roadcasting programs, the Eagle R adio Co., 16 
Boyden place, Newa rk, N. J ., man ufact u rer of 
t he Eagle neutrodyne receivers, is respo ns ib le 
for the appearance, over WEAF every F rid ay 
eve nin g, of the Ea gle Neu trodyne Trio. ,Si nce 
th is com bination of artists has been g iv ing its 
program t he Eagle Radio Co., as well as t he 

Lucien Schmidt, Leader of Trio 

pe rsonnel of th e Trio, have r ece ived thousa nd s 
o f le tters from Eagle and ot her r ad io en
t hu siasts . 

Th e Eagle Neutrody ne T rio arc all a r t is ts o f 
exceptional abi lity. The leader is L ucien 
Schmid t, a remarkab le ce ll ist, who has beco me 
a na t io na l figure in the co nce rt fi e ld thr ough 
t he ve ry favorable an d extensive publici ty h is 
programs have attra cted. 

A rtophone Corp. Official 
Optimistic Over Outlook 

ST. Lou rs, Mo., January 6.-Herbert L. Schiele, 
vice-p resident of t he Artophone Co rp., di s
tri butor of radio equipment , in d iscussing t he 
com pany's progress durin g 1925 and t he ou t
look fo r the comin g year, said: "W e look back 
th rough 1925 w ith a g reat deal of sati sfa ct ion 
as we have greatly enlarged our line of m er
cha ndise a nd add ed a g reat num ber o f dea ler 
accounts. The outlook for 1926 is excellent, as 
11·e are goi ng ahead b y g reatl y in creas in g our 
se llin g force and takin g on additi onal lines of 
m erch a ndi se." 

Perfect R ecord Co. A ids 
Dealer s in Window Display 

The Perfect Record Co.,. of Brookly n, N. Y., 
has r ecently prepared for its deale rs' use a se t 
of window strips in two colo rs, eac h featur ing 
a new reco rd hi t. 

A se t of decalcoma nias has a lso bee n pre pa red 
fo r use in the windo w or showcase. T he se t 
consists of a r eprodu cti on of th e reco rd it self 
in colors and a lso decalcomanias of L ee Morse 
and Cliff E dwards (Ukul ele I ke), Pe rfect r ec
ord a r tist s. 

Fada Employes Get Bonus 

A Ch ristmas bonus of 5 per cent was given 
to a ll employes of F . A. D. Andrea, In c., man
u fact u rer of Fada radio. In anno un cin g th e 
bonus Mr. And rea took occas ion to call att en
t ion to the tremendo us grow th o f th e orga niza
t io n, of whi ch h e is president , durin g the year 
whi ch has ju st com e to a close. 

' .. 

.. 
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Quaker City Dealers A waiting Shipments 
of the New Instruments to Fill Orders 

Unable to Fill Large Number of O rders Taken During the Holidays and Must Await Replenish
ment of Stocks-Unprecedented Demand for Records Also a Feature of Holiday Buying 

PHILADELPHIA, PA., January 9.- With the pass
ing of 1925 the ta lking machine industry has 
again become an important factor in the world 
of mus ical merchandi s in g. Although the early 
year was one of disappointment insofar as the 
trade was concerned, th e las t half becam e rosy 
and bri ght for the dea lers when th ere came 
forth the announcm ents of many new typ es 
which we re to revo lutioni ze the indus try and 
again place it on a profitable basis as a goin g 
enterprise. The onl y biot o n th e bri ghter s ide 
of the year was th e scarcity of the n ew Ortho
phonic, the Panatrope a nd th e newer types to 
meet the tremendous holiday demands. 

Dealers, howev er, have enough orders on hand 
to meet all shipm en ts that can be made of the 
newer types of machines from now on until 
Springtim e, a nd so th e re is even a brighter as
pect for the new year than that which came with 
the departure of the old cycle . These orders are 
holdovers from the hol idays, in many cases an 
advance payment having bee n mad e for goods 
to be de li vered a s soo n as there is suffi cient sup
ply forth coming from the d is tributors and fac
tories. 

Big Holiday Sales of Records 
The sale of records topped any normal holi

day sea son, and a lthough those d ealers who were 
not included in th e lis t of retailers for the 
sta ndard make s of talkin g machines, which w ere 
the bi g leaders in g ift s to cks, they we re able to 
share in the profits of accessory merchan
di se to excell ent advantage through the s t imu
lation brought about by th e introduction of th e 
new designs, cr ea tin g a ve ry broad demand for 
records. 

Encouraging Victor Announcement 

with the following suggestion made relative to 
the bonus proposition with the sales organiza
tion: 

Selections in Victor records are n ow being remade by 
the improved recording and are being r enumbered . They 
will be added to t he Victor record catalog without the r eg· 
ular suppl em ent lis ting. 

It may be of inte rest to our dealers to devise some plan 
th a t will success fully dispose of the present su rpl us stock 
of Vi cto r r eco rd s of the former r ecordings. 

To be help ful in this respect, we have been ge tting some 
data on the Victor reco rd sa les situation . A bonus propo
siti on, paying 5 cents to th e sales people in th e record de
partment on eve ry record sold of t he form er reco rdings, 
has bee n success fu ll y employed in se ver al instances. 

In another in stance a bonus of 2 cents on all sal es made 
to a customer in excess of two reco rds has accomplished 
exce llent results in increasi ng th e reco rd sales volume. 
This particular accoun t, in checking up sa les slips, noted 
out of every one hundred sales, six ty sales represented 
but one reco rd to a customer. The adoption of the bonus 
system of 2 cents on every record in excess of two sold 
to eac h cus tomer, has conside rably decreased the per
centage of the one and two record sales to a custome r. 

I t is possible our dea lers may have suggestions equally 
as effective or more so. Ou r object in taking this matter 
up at this time, when inventories will disclose the amount 
of stock on band, which will include so me unsalable num· 
be rs, is to try if poss ible, to have our dealers try out 
the best plan that may be feasibl e, not only to increase 
record sales, but to provide some incentive for sales peo
ple to Cl ispose of fo rm er reco rdi ngs.' 1 

An evidence of the tremendous busi ne ss in 
Orthophonics is that give n by one dea ler's sales 
record whic h h e placed before Manage r Charles 
W . Bahl, of vV eymann & Son, wholesal e Victor 
department, and in which it was s hown th at 
forty-fo ur Ch ri s tmas Day orders were placed 
which co uld not be filled with th e new mode ls. 
In order to accommodate the customers the 
dea ler was obli ged to g iv e t emporary sub sti
tut es of ot her machines than those of the Ortho
ph~nic. H e clea ned out a ll models he had on 
hand in other make s. These will be subs tituted 
with th e new machines as soon as de liveri es can 
be mad e. A ll the sa les organization of the Wey
ma nn forces will leave this week for th eir r e-

spective t e rritories, W . H. Doerr takin g up hi s 
duti es in the Pennsy lvania fi eld, E. J. McCo r
mick covering th e coal re gions, Larry Urba n 
making the round s of the d ealers in south J er
sey, whi le R. Burrows will go over th e city a nd 
environs. T hey will feat ure on thi s trip lit e 
newest of Victor combinations, a long wit It l he 
Orthophonic, in t he Alhambra model, ' co mbin a
tion radio and talkin g machine, a sampl e of thi s 
now bein g on display a t headquarte rs here. 

John D i Stefano Moves 
Confid ence in the future of the indust ry is 

displayed by John Di Stefano, formerl y loca ted 
at 1303 South Thirt ee nth stree t, who has iust 
removed to a new home a t 1303 Dickinson s tr ee t, 
just around the corn er. For the pas t seve n yea rs 
h e has bee n engaged in th e piano and Vi ctor 
re tail business at th e o ld addre ss. With th e re
moval to the new location, there has bee n pu r
chased the property, a two-s tory structur e co m
prising a store and dwell in g. 

Acquires Estey Department 
Convinced that the industry is o n th e ver ge 

of the most prosperous period of its hi tory, H. 
Royer Smith, lon g en gaged in th e Vi ctor ta lk
ing machine retail dis tribution at T enth a nd 
Walnut streets, has laun ched into a not her ve n
ture along this same line . Last month he ac
quired the form er talkin g m achin e depa rtm ent 
of the Estey Piano Co. and is now co ndu ctin g 
its business in Victor produ cts at t he address of 
the Estey Co., Seventeenth a nd W alnut s treets . 
The Estey Victor bus iness will be continu ed in 
the sect ion of the piano company 's to re for
merly devoted to th e phono grap h bu siness, and 
has an entrance on Seventee nth s treet. It is 
und er the management of Russe ll W eld y, former 
as sociate of the talking machine busi ne s of th e 
Huve r Co., now di sbanded. 

Chose The World as Purchasin g Guide 
Havin g lea rned of th e thorou ghnes with 

which The T alkin g Machin e World covers th e 
nation's industry, a re ta il cu tomer and fri end of 
H . Royer Smith in En gland se nt, las t month, 
two American quarte rs by mail for a special D e
cember copy of thi s publi cat io n, so th a t h e 
might ge t a n in s ight into the n ewes t offerin gs 
on the marke t, with a view to becomin g a pur-

( C onti1med on page 104 ) 

Encouragin g to the deale rs was the newspaper 
advertisement recently announ cin g that th e 
manufacturer of the O rthophonic, the Victor 
Co., of Camden, N. J ., is rapidly increasin g pro 
du ct ion and expect s s oon to have th e s ituation 
in ha nd, and is asking the indul ge nce of th e pub
lic pendin g the speeding up of operatio ns on th e 
new desi gns. The announcement ap pea red in 
all the newspapers throu ghout the country. 

Making Every Effort to Aid Dealers 
Every effort to co-operate with the dealers is 

being put forth by the P hil adelphia Victor Dis
tributors, Inc., 835 Arch s treet, in me etin g its 
obligations to furni sh a ll available supplies of 
the new Orthophonic that come into its ware
houses, now deple ted of machines, shipment s 
being made imm ediat ely upo n arr iva l of goo ds 
or else sent directly from th e Camden head
quarters. It is expected that shipments will be
gin in the early part of J anu ary, at that time 
the Victo r factory for ces bei ng materiall y 
strengt h ened. Chri stmas demands completely 
cleaned up a ll good s on hand, the re cord di s
t ribu tion kee pin g pace with th e very sat is fa cto ry 
sa les of machin es. 

RADIO 

Plan to Move Records 
Phi ladelphia 's o ther di stribut io n hou se, H . 

A. W eym a nn & Son, Inc., 1108 Chestnut street, 
a lso hopes to be able to g ive patrons in th e 
retail trade a bette r se rvi ce with the increase in 
the Vi ctor factory force s, and has se nt out an 
announcement from the wholesale ta lkin g ma
chine departme nt which encourages th e dealers 
to look forward to be tt e r times in the comin g 
year. 

A plan for th e· trade to d ispose of the present 
, urplu s s tock o f record s has bee n sent out thi s 
we ek by th e W ey mann company to th e dealers, 

All Good~None Better 

PENN PHONOGRAPH CO. 
Wholesale Distributor 

913 Arch Street Philadelphia, Pa. 



104 THE TALKING MACHINE WORLD JANUARY IS. 1926 

THE TRADE IN PHILADELPHIA AND LOCALITY-(Continued from page 103) 

c ha se r of a modern talkin g machine an<l records. 
l n o rde r to ass ure a prompt res po nse to hi s 
reque s t, h e made sure tl~ at t here would be no 
ho ld-up ove r th e exc ha nge Ya lue s in mon ey and 
s o se nt two si lve r quart e r . The Dece mb er 
T alking Machine \1Vorld was ".: n t promptly so 
the Ch r istmas se lectio n mi ght be mad e by the 
lhi tis h patron of the H . H.oyc r S mith Co., and 
an ea rly rep ly is anticipated. 

Busy Year-end for Columbia Co. 

Trade Mark 

GUARANTEE PORTABLE 
RETAILS FOR $25.00 

A Safe Investment 

SPECIFICATIONS : 

1. T extene L eathe r Case . 
2. Standard H ei n e n111n llotor . 
3. Plays Two 10" Rec ords. 
4 . Standard Tape r Tone Arm. 
5. Specially Loud R e producer. 
6. Device tor Carrylni:; R ecords. 
7. Machine \VIII Play 12" Recorl)s . 
8. Patente d "Non-Spill" Needle Cup. 
9. Size 14'h" x ll'h" x 7%,". 
10. W eighs 14~ Iba. Costs you $10.50 

The holiday vacatio n spent at hi s Brooklyn 
hom e with hi s fami ly wa s mad e m o re e njoyab le 
for l\l[a nage r A . ] . H eat h, of, the l 'hiladclphia 
bran ch of the Co lu mbia l'hono g raph Co., 40 
Nort h Sixth st reet, by th e pa ss in g of a very 
g ratifyin g Chri stmas seaso n for th e produ ch of 
th at nationa lly known manufa ctur er. Th e pa ' l 
yea r has been marked by t he ret urnin g patron 
age of many o ld-tim e re tail associa tes of the 
Co lumbia t hat has give n add ed e nco urageme nt 
for th e busi ne ss in the new year. Th e record 
sales were so w e ll rounded out that the Co lum 
bia Co. made a new hi g h average for the se ac
cesso r ies in its Ch ri s tma s o rde rs . The new 
Harmon y reco rds were parti cularl y in demand . 
Th.e sa les were s timulated by the full-pa ge <1 d
vcrtisements which appeared in th e loca l new s
pape r, the Evening Bu ll et in, durin g the holi 
day s. All stocks of mac hin es were practi ca ll y 
cleared from th e warehouses, but a fe w odds a nd 
e nds be in g ho ld ove rs, a nd th ese a rc bein g di s
posed of at specia ll y low values to the dea lers. 
With the cleara nce of o ld s to cks, way is paved 
for the introdi.1ction of th e new Co lumbi a phono
g raphs, whic h a rc to be marketed w ithin th e 
month and whi ch Ma na ger H ea th s milin g ly 
sta te s are "all th a t rumor says th em to be in 
per fect ion," after in s pec tion of them al th e New 
\' ork headq ua rt e rs whi le on hi s Chri st ma s Ya 

ca ti on in th at city. 

GUARANTEE TALKING MACHINE SUPPLY CO. 
109 N. Tenth Street PHILADELPHIA 

'..;,;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;iiiiiiiiiiiiiiiiiiii;;;;;;;;;;;;;;;;;;-Write for our latest Main Spring Chart:~-------~ 

Gimbel Makes " Clean Sweep" 
To Mana ge r G. T. Wu rte le, of th e talkin g 

ma c hin e department of Gimbel Bros., is du e the 
passi ng of th e most successfull y co nducted cam
pai g n for a ll the makes of talkin g machin e:; 
ha ndl ed by the well-known departm ent s tore in 
t he closi n g months of the o ld year, and with a 
total s weep of all mode ls of the o ld s tyle s and 
a ll that coul d be secured in the new makes of 
the Victor O rthophoni c. The past six month s 
witnessed the clearance of a ll mod els of th e 
V ic tor, Brunswi ck a nd Sonora ca rr ied in the 
Gim bel s tocks, a nd with t hem th e bi gges t nor
ma l sa les that thi s firm ever enjoyed. 1anager 

\ i\furt e lc g ive s to th e Vi ctor Co. th e c redit for 
thi s healthy rno\·c in th e indus tr r and hi g hl y 
prai ses that manufacture r for th e re \•ival it has 
broug ht abo ut in trade circles of th e publi c in 
te rest. The co mbination mod els he acc laims as 
havin g b ee n incentives for th e promotion of 
sale:; campaigns a lon g with th e di sco untin g of 
o ld styles . So sure is he of the co min g "bi g 
time s" in th e indu stry that a lready th ere has 
been signed a lu crative o rd e r for the J a nu a ry 
sa les, to be featu red after inv entory is co m
pl eted. In th e ne w year, l\Ianage r Wurt e le is 
p lan nin g a complete new policy for the Gimbel 
talking machine departm ent which will g i\·c it 
the bes t year in its hi s tory. Anoth e r Gimb el 
execu tive who has bee n equa ll y a s:< ur ed of th e 
passing of the mos t active year's bu si ness in he r 
departme n t is Mrs. Lucia Ca rmin e, of th e rec
ord departm e nt, who, as hea d of he r dil'i -

The New Victor Line for 1926 

Orthophonic Victrola Orthophonic Victrola-Radiola 
Credenza Model List Pri ce $300.00 
Granada Model Li st Pri ce. 150.00 
Colony Model List Price .. . llu.00 
Consoleu e Model Li st P ri ce 85.00 

Electrola 

Alhambra Model List Price 
Alhambra Model List Price 
Florenza Model List Price . 
Borgia Model Li st Pri ce 

Electrola-Radiola 

350.00 
425.00 
550.00 
675.00 

Cromwell Model Li st Pri ce 450.00 
' Tuscan y Model Li st Price. . 550.00 Hyperion Model List Price 900.00 

Or tho phonic V ictrola-E lectrola-Radiola 
Borgia Model List Pri ce .. . 1000.00 

Plan to carry the complete lin e for the coming year. 
n ot being able t.o d emonstrat e the instrum ent. L et 
our territory . 

Do not lose sales I hrough 
us h elp yon if situat <'<I in 

H.A~EYMANN & SON,INC. 
1108 Chestnut Street-Philadelphia, Pa. 

Victor W holesalers 

sio n, has scored a not e \\' o rthy bus iness and who 
looks forward to bi gge r thin gs for the future a s 
a res ult of the ne\1· typ es of machines now on 
the mark et. 

Mana ge r VV. l'. Saunders, of the radio depa rt 
m ent of Gimb cls, ha s made a record for hi s de
partment, ha1·in g doubled hi s sales and the11 
,;ome 0 1·e r tho se of 192~. 

Moving to Larger Quarters · 
Ha vi 11 g for sc,·e ra l yea rs bee n e nga ged as 

\ ' ictor re tail er s in the W est Philadelphi a sec t ion, 
11: Grass & Son are now preparin g fo r the bi g
ges t year in bus in ess by removal to la r ge r quar
ters adj oining the old sta nd. Th e firm has ac
quired th e adjoining s tore at 27 South Sixtieth 
street, removin g from th e o ld quarters at 25 
South Sixtieth. 

Planning to Feature Radio 
\ Vith th e new year, the ent e rpri si ng proprie

tors of ·wolf 's Talkin g 1lac hin c Sto res, at 163 7 
Col umb ia a1·cn uc and 5029 13alt im o re avenl!c, 
Ja ck l-larris and hi s associates, E. \V . \Volf a nd 
Eel. Cral' cll, will introd uce in their mu s ic s to re s 
and \'i ctor re tail s ho ps a radio department to 
featur e th e Atwat e r K ent and poss ibly the 
Stromberg-Ca rls o n sets, negotiat ion s now be in g 
unde r wa y fo r t hei r introduction into the busi
ness . The firm has bee n among th e mo s t pro
gressive or loca l retail Vi ctor dealers, within th e 
past yea r havin g take n o\·e r and recon s tructed a 
v.cry mod e rn shop, adapted for th e neighbor
hood typ e or mu s ic emporium at the Columbia 
avenue address . 

Rushed to Meet Demand 
Ru shin g ahead, with plenty of advance 1926 

orders on ha nd, th e Guarantee Talkin g l\Ia
ch i ne upply Co., 109 North Tenth s treet , is 
opening up with eve ry indication that the com
i11 g yea r will bring it s share of ge ne rou s trade 
patronage to its door s. So h eavily overso ld 
ha s been this firm , m a ke r of accesso ri es an d th e 
Guarant ee portables, that it ha s b ee n found 
necessary to ha\·e a ni ght sch edul e of operat ion 
in order to r end er speedi e r se rvi ce and lo re lie,·e 
prese nt co ngest ion in orders for both the por t
able a nd Guarantee main spri n gs and part s. E. 
Bauer, who ha s just ret urn ed from a s uccess ful 
seaso n in the Sou th e rn States, reports that 
d eale rs are w ell cleaned out of stoc ks in that 
section, an d this will m ea n an exce llent early 
1926 bu si ness for the manufa cturers and di s
tributors . The em ba r go on shipm ent s to F lorida 
has b een workin g hardship s for the dea le rs 
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handlin g th e Guarantee portables in that sec
tion. Mail orde rs fro m th e Southern r eso rts in 
th at State have bee n pilin g up a nd, awa itin g th e 
openi n g of ra il traffi c, will be shipp ed in co n
s ide rabl e vo lum e as a res ul t of the accumula 
tion. William H . l'o s ne r, of the fir m, a nti ci
pates a vi sit to th e H ava na dea le rs coincide n t 
with a bri ef Winte r vacat ion in February. 

Victor Dealers P la n Annual Banquet 
There will be rea l cause for jubil atio n amon g 

the Victor dealers e nroll ed in the Phi ladelphia 
Victor D ea le rs' Association when th at bod y 
m ee ts in mid-Februa ry for it s annual ba nqu et. 
Pres ident H omer C. Davis, of the Philad elphia 
As soci a tion a nd of t he firm of George B. D av is 
Co., has ca ll ed a meetin g of th e exec uti ve board 
a nd offi ce rs, to be he ld ei th e r in lat e J a nuary or 
earl y February, for the purpose of a rran g in g for 
th e a nnu a l affair . At that tim e the da te and 
place will b e selected a nd other d eta il s of a pro
g ram outlined. No date has bee n se t for the 
me e t ing of th e executive bod y at thi s time . 

Big Yea r for Everybody's 
Almost "Everybody" in th e trade has pa ssed 

a long to Everybody's T a lkin g Machine Co., Inc., 
8 10 Arch s tree t, a ge ne r ous share of th e pros.
p ~ rity that has m a rked th e pass in g of 1925, an d 
as a res ul t of thi s good w ill of the indus try th e 
firm has sco red a tremendo us bu:•iness record in 
th e larges t vo lu me of o rde rs for a ll its products 
di s tribut ed in who lesale thro ug hout th e nation 
and int o fo re ig n parts . Thi s firm has \\'On th e 
co nfid e nce of t he indu s try, as indicated in it s 
record-breakin g sale s throu g ho ut th e pas t year, 
by a so und a nd ethi cal bu sin ess p ractice, a s well 
;is by merit of it s product s manufactured in its 
pl;i nt for th e accessory lin es a nd in cludin g th e 
Hones t Quaker main sp rin gs, part s and acces
so ri es, put out und e r that brand. In order to 
re nd e r to it s patron s a he lpful se rvi ce in th o 
cat;i lo g in g of it s vario us pa rt s and repair acces
sories th e Eve rybody 's Talkin g Mac hine Co. is 
;i bo ut to send o ut to th e na ti o n's dea le rs a nd di s
tributo rs a nd its foreign cli en tele the mos t co m-

THE TRADE IN PHILADELPHIA AND LOCALITY-(Continued from page 104 ) 

Start the New Year with Velvaloid Record Cleaners 
Their Good \Vill and Adve rti s in g Valu e has been esta bli shed in 
n e2.r ly e very cou ntry o[ the wo rl d . 

ORTHOPHONIC VICTROLAS The accepted sta nda rd cleaner for records. 
•nJ ~ .... P.-...,... R .. .,.J. ,..,.~., 1lwi 

801 t:.1~m ... -n1 C-b1•"""" 

R. GRAY' S SON 

Especially be ne fi cial to th e n e w r eco rds for Orthophonic :rnd 
Panatrope mod els. 

HUUSON N Y Ad ve r tises th e deale r co ntinu a lly and gives him a prominl'ncc 
in t he home, ha rd to ob tain by o rdinary methods. 

Costs li11le compared to th e p rofit able results obtained. 
Deale rs who will se nd us a copy of th e advertisin g tht'y would 
like p rint ed on V e lva loids will r eceive a sample without :rny 
ob li ga tion to them. 

PHILADELPHIA BADGE CO., Manufacturers 
3 Y, " Diameter Pat. 1922 

942 Market Street Philadelphia, U., S. A . 

pre h ensive co mpilation of th ese ever attai ned 
s in ce it bega n the li s tin g of part s in sc hedul e 
form . A th o rou g h se rvice, wi th easy reference 
a nd reprodu ction of a lmost exa ct s ize in th e 
va ri o us illu s trations, is b ein g iss ued und e r the 
n e w cat;ilo g , t o be read y for t rade di s tribu
tion by F ebruary 5. In order that th e ca ta
log in g of Everybody 's ta lk in g mach ine prod
uc ts may be kept up to date the ne w ca talo g 
will be in loose- leaf form, so th at chan ges or 
th e in t roductio n of new good · may be r eadil y 
in se rt ed as t hey are m ade. F. C. Schuyle r, for
merly tra ve le r in cha rge of the Pitt sburg h di s
trict, has bee n made manager of t he Oke h a nd 
Oclco n and Adler-Royal divisio n. The r e was 
e nj oyed a ve ry not eworth y holiday seaso n for 
both th ese prod ucts in thi s di v is ion, th e Chri st
mas sa les of th e Odeon a nd Oke h a ttai nin g new 
a ltitude an d those of t he Adler-Roya l radio 
a nd co mbin ;i tion pho nogrnphs keep in g pace with 
th e records. T he re were a dded to th e list of 
Adl e r-Ro ya l dea le rs durin g th e December month 
three ne w retai le rs, in clud in g i\f. Kra s noff, 2039 
Eas t O rthodox s t ree t; Rob e rt H . Knittl e, of 

Port arbon, Pa., a nd th e New Ed iso n Shop, of 
Sc ra nt o n, Pa. 

Takes Over Estey Radio Department 
The radio depa rtm ent of th e Estey Piano Co. 

has bee n tak e n ove r by Gera ld L. Q uimby, so n 

of Manager Loui s Q uimby, of th e Philade lphia 
branch of t he E s t ey Co., and form e rl y mana ger 
of that departm ent whil e it was und er the E stey 
control. The youn ge r Quimb y wi ll co ntinu e to 
feature th e R CA, Ze ni t h and other sets former
ly so ld unde r the Estey re g im e. The store fl oor 
of the Estey Co., with it s ce ntral sec tion divided 

.off for thi s purpose , will be a llott ed to the sale 
of the radio, with ;in entrance from Se\·e nt ee nth 
s tree t. Th depa rtm ent is o n the third floor . 

First Shipments of the Panatrope 
It was with enthu s ia sm t hat the trade we l

co m ed th e fi rs t shi pments of the l 'a na tr ope, th e 
very la tes t word in th e B run s wick line, whi ch 
appea red in stores shortl y after t he New Year. 
Local headqu arters, unde r Ma nage r E. B. hid
de ll , have bee n bes ieged with orders for the ne w 
ele ctri call y opera ted Brun swick, du e to th e g rat 
ifyin g recepti o n s in ce th e dea le rs bega n to s how 
them to th eir cus tom e rs . The new machin e wa s 
readil y' old as soon a s it appeared in the ·tores 
and dea lers have a waitin g li s t for fut u re de liv
e ri es, with eage r cus tomer s ur gi ng ea rl y in s talla
tion s in homes. Anoth er heavy orde r-brin gi ng 
device is anticipated with the introduction thi s 
month of th e co mbination l'a natropc and Ra
di ola, whi ch will be shown he re by mid -J a nuary. 
Like a ll di stribut ing centers for the industry, 

(Co11ti1111ed 011 page 106) 

Start The New Year 
by making a RESOLUTION to CAPITALIZE the 

that OPPORTUNITY 1s yours in being 
Dealer. Merchandise of High Quality at 

a Victor 

fair pnces 
backed by N <M:ional Advertising offers every 1ncent1ve 
for you to work, and get a big return on your investn1ent 
during 19 26. We are ready to serve every Victor Dealer 
who should logically buy 1n Philadelphia. 

Philadelphia Victor Distributors, Inc. 
835 Arch Street 

Philadelphia, Pa. 
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t he Brunswick made a clean s weep of a ll avai l
able stocks of machines, and records coming in 
with an equally strong demand a nd making for 
an exce llent Christmas demand. The clos ing 
quarter of 1925 was the record-breaking period 
for th e local offices. Most of the larger depart
ment stores featured the Brunswick exte nsively 
for the Christmas sales, with specia l concerts 
and drives on th e Panatrope, so that all stocks 
were cleaned out. The J . H. Troup Music 
Hou se, of Harrisburg; Hagen Music House, of 
R eadin g, Pa., both reported a n impressive sales 
reco rd for the Model P-3, which retai ls at $600. 

Will Celebrate First Anniversary Soon 

and reprod uce rs li ved up to th ei r reputation and 
name. 

Supplied Dealers W ith Effective Sales Aid 
H . A . W eyma nn & Son, Inc., of th is city, \'ic

tor di st ributors, rece ntl y deve loped an o ri ginal 
idea to com bat the ma rked shortage in O rth o
phonic Victrolas. It consisted of a Ch ri s tm as 
g ift ce rtifi cate attractive ly engraved, readin g as 
fo ll ows: 

... . . Will deliver as soon as possible to 
.. an Orthophonic Vi ctrola ...... model. 

1\Lay it give.:: as much pleasure when it is rcc t! ived as it 
affords the g iver in wish ing you a very ]\fe rry Christ
mas and a Happy New Year. 

Thi ' gift ce rtifi ca te wa s used effec tiv e ly by 
111any dealers in tidin g over Chri s tmas purcha ses 
of Orthop honic Victrolas. The scarcity of thi s 
new type of Vic trol a was a s g reat in Ph il a
delphia as cl ewh ere a nd th e demand for th ese 
instruments as Chri stmas presents was marked. 
Customers us ing th e Christmas gift cer tifica te 
were ena bled to make th e prese ntation in cffcc'. 
around Christmas tim e a nd thus be assured of 
the new instrument when addition al quantiti es 
were received, rather than m eanwhile accepting 
a substitute. A s may be r eadi ly surmised th e 
benefit was not alone for the cus tomer but was 
also g reatly in favor with tf1e d ealer, as many 
sales which would have bee n ot herwi s,c los t 
were saved. Thou gh s till an infant in years, with its first 

birthday next month, a lready the ]. A. Fisc her 
Co., 730 Market street, manufacturer of th e Va l
ley Forge m ain sprin gs, parts and accesso ri es, 
has been makin g its mark in the trade, as ex
plai ned in d eta il on another page in this is sue. 
The firm has extended its business into the 
Ca nadian field, having opened up a branch, un
der R. J. D ea rth , at 45 Richrnond street, E., 
Toronto, which is doing very well for the bri ef 
time of its opening. Irvin R. Epstan, of the 
firm, has just return ed after visiting the Toronto 
distributor for t en days, and is en thus ias ti c 
over th e Canadian outlook. 

Important A ssociation Meetings Feature 
the Month in the Portland Territory 

Interesting and Instru ctive A ddresses Mark Meeting of O regon Music Trades A ssociation-Ore
gon Radio Trade Associaition E lects New Officers-Starr Headquarters Moved-Ot her N ews 

Opens Radio Department 
A radio department ha s been installed 111 th e 

s tore of Joseph Heim, Inc., 3800 North Broad 
s treet, one of the largest of uptown dealers . 
There is carried the RCA, Freshman, Atwater 
Kent and the Fada, along with the Victor talk
ing machines. 

Music Master Set Featured at Dance 
The Music Master radio receiving set mode l 

No. 13 made by the Music Master Corp. of thi s 
ci ty was featured in a recent "radio dance" con
duct ed by the Poor Richard Club here. 
Although a lo cal organization, the fame of th e 
Poor Ri chard Club is nation-wi de. It is made 
up principally of advertising men and is one 
of the oldest and mos t exclusive organizations 
of thi s character in the country. 

Upon taking possession of its new club house 
the members of th e Poor Richard Club d e
cided to s tage an affair that would be entirely 
out of the ordinary. Accordingly, a radio dance 
was planned entirely without orchestra and wi th 
music provided by a Music Master model 13 
with two type 460 Music Master reprodu cers , 
one placed at each end of th e room. The affair 
was a d ecided su ccess and the Music Master se t 

PORTLAND, ORE., January 4.-At the December 
monthly m eet ing of th e Orego n :Mu sic Trades 
Association, h eld in t he Cham ber of Comme rce 
13uilding, with G. F. Johnso n, of the G. F. 
J ohnso n Piano Co., presi dent, presi din g, an in
tere stin g talk wa s made by R. l'vI. Mo un t, man
ager of the Port land Better Business Bureau, 
H e was follow ed by Geo rge Thompson, secre
tary of th e Assoc iation, wh o proposed a code of 
ethics and ordina nce for the governmen t of the 
membe rs, which was adopted unanimously. 
O ver forty members were present. 

At the recent meeting of the O rego n Radio 
Trade Association, h eld in the same buildin g, 
th e following o ffi ce rs were elected: ]. H . Hal
lock, of H allo ck & W atson Radio Corporation, 
president; H . H . Pri nce house, McCormick Mu
sic Co., vice-president ; G. F. Thompson, Jr., 
sec retary- treasurer. Definite dates were set for 
Port la nd 's radio show, to be known as th e 
Paci fi c Northwe st Radio Exposi ti on, which will 
be he ld September 18-25. T his show will fol
low shortly the two shows to be held in San 
Francisco and L os Angeles, respective ly. 

Downtown offices have been opened at 411 
Journal Build ing, Broadway and Yamhill, by the 
Oregon Music Trades Associa ti o n an d the O re
go n Radio Trade Association, with George ]. 
Thompso n, executive secre ta ry of both orga ni za
tions, in charge. 

C. D . M cKinnon, of th e Chi cago headquarters 

RA DIO CATALOG DEALER 
- FREE-
Our 1926 Catalog 

is being used by thousands of M usic Dealers and F urniture Dealers everywhere as a 
positive guide to more profitable buying of the kind of radio that is in g reatest demand 
today. Our financial strength, responsib ili ty and SAME DAY shipping scn·icc will help 
you to "Grow With Us." 

NATIONALLY RECOGNIZED LINES 
Among the well -known, nati onally advertised radio lines handled by us are included those 
of the following manufacturers whose advertisements appear in this book: 

RADIOTRONS 
A-C Electrical Co. 
Adler Mfg. Co. 
At><'X EIPc. l\tr c:. Co. 

(Apex Dials) 
L. 8. Ul'nch l\trg. Co. 
Hra11<IL'S l 'rodU('IS Corp. 

Carter Hadio Co. 
Electrical Research L'lborntorie~ 

(Erle. P arts) 
Fansteel Products Co. 
l•arrand Mfg. Co. 
Howard ll. Jones 

Priess Radio Co. 
Heiehmann Co. 
Radio Cor11. of A mrrlra. 

(lladiotrous) 
Sterling .Mfg, Co. . 
Utah lt.n.dio Prod11 C'b Co. 
Zenil.h H a.clio Corp, 

/!Ve are /)istrib·1dors in Easter11 Pe111111, 111id So'ltthern Nern Jersey of 

~ ~ 
TRILLING & MONTAGUE 

WHOLESALE RADIO MERCHANDISERS 
49 No. 7th Street Philadelphia, Pa. 

of the Brunswick Co., demons trated the Brun s
wick Pana trope at th e Hotel Multnoma h, in Port
land, las t mon th, to over 150 dea lers of Oregon 
and Southwestern Washin gton, the handsome 
se tting for the occasion being furni shed by the 
Edwards F urniture Co. Mr. McKinnon was in
troduced to th e dea lers b y M. Davis, who, af ter 
thanking th em for their la rge attendance, pro
ceeded to show th em what th e Panat rope was 
and could do. The next day A. R . McKinley, 
Pacific Northwest manager of th e company, gave 
the Po rtl and "P ress" a special demo ns tration 
and the music c riti cs pra ised the new instru
ment very highly in their newspaper report s 
next day. 

The Hyatt Music Co. has moved its east side 
branch to 1415 Sandy boulevard. Victor, Bruns
wick, Co lu mbia an d Edison phono graphs a nd 
Atwater Kent and the Radiola lines are ca rr ied. 
C. E. Miller is in charge of the branch, assis ted 
by his wife and Roger Chown. 

William Law ton, Pacifi c Northwest dis tr ict 
manager of the Columbia Phonograph Co., spent 
seve ral days in Por tland with Randa ll Bargelt, 
Oregon district manage r, and reported the Pot
ter Drug Co., of Grand a nd Morri on stree t s, 
as a new Columbia representative. Thi s is one 
of the larges t drug s tores in Portland to rece ntly 
take the Columbia line of merchandise, includ
ing the Columbia and Harmony record s. Mr. 
Potter is especially enthusiastic over hi s new ac
count and anticipates big busines s. M r. Lawto n 
reports Col umbia record sales mate r iall y in
creased, and is looki ng forward to a bi g yea r 
in 1926. 

The Starr Piano Co., Charles Soule, Pacific 
Northwest district manager, has moved from 
its former locat io n a t 22 North Tenth s tre et to 
Fifth and Fland ers, where large r quarte rs have 
been acquired two blocks from the freight de
pot, with spur tra cks up to th eir new quarters .. 

Ivon Johnson, formerly of Schenectady, N . Y., 
has bee n appoin ted technician of the Portland 
wholesale branch of the Brun swick-Balke-Col
lender Co. to take the place of F . A. W ill iams, 
who has spent the past year in Portland a nd was 
transferred to Schenectady to represent the 
Brunswick Co. in re ga rd to secu ring equ ipment 
for th e Panatrope. 

H . F . Ebert, forme rly of Sherman, Clay & Co., 
has been appointed outside salesman for the 
wholesale department of the Brunswi ck Co. a nd 
will cover Orego n and Washin gton . 

Files Bankruptcy Petition 
David I se nberg recently filed a petition in 

bankruptcy, lis ting liabilities of $219,000. A ssets 
were not g ive n. Mr. Isenberg was president of 
the Kimberly Phonograph Co., which is now in 
the hands of tru stees. 

The Dyersville Mu sic House, Flamman g 
Dui ld ing, Dyersvi ll e, Ia., was recently acq uired 
by William Lappe . 
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Gross-Brennan, Inc., 
Stages Annual Banquet 

Members of the N ew Y ork and Boston O ffices 
Have Jolly Time at First A nnual A ffair Held 
a t W aldorf-Astoria Hotel, New York 

T he fi rs t an nu a l banquet of Gr oss-B renn a n, 
In c. , N ew Y o rk, N . Y., Stromb erg-Ca rl son a nd 
Glenn L. Martin Co. represe nta ti ves was held at 
th e v\l a ldorf-As to ri a Hotel on Tues day eve nin g, 

every successful business. The outstandin g 
ma nn er in whi ch thi s wa evident was reflected 
in th e express ion s by everyone roun<l the table 
whi ch conclus ively proved that the s ignal su c
cess of th e Stromberg-Ca rlso n lin e in the Gross
Brenna n te rritory had been largely due to the 
loya lty o f every s in gle member of the o rgan i
zat ion to th e Stromberg-Carlso n Co. and its 
principl es. 

Dinner was followed by dancin g, th e mu s ic 
bei ng furni shed by Jimmie Caru so 's Orches tra . 
Osca r, th e popul ar mana ger of t he Waldorf-As-

= ===== 

T hose Present at First Banquet of Gross-Bren nan , Inc. 
D ece mb er 29, 1925, bein g att end ed by a ll mem
bers of both t h e N ew York and Hos ton o ffi ces. 
The ent e rt ai nm ent was furni shed by Mo rton 
Down ey, well k nown Brun swi ck a rti s t a lso fea
tured with th e new Florida editi o n of t he Zieg
fe ld Folli es ; Edna Bea tri ce Bl oom, o f th e W a na
make r A ud itorium ; Evelyn Benn ett , spec tacul a r 
Cha rl es ton dan ce r; Clark a nd Sh eehan, fam ous 
radio ent e r tain e rs. 

Th e toas tmas te r of the evenin g was H orace 
G. Bloom, the fir s t m embe r of th e orga ni za ti on, 
who very c reditably fill ed hi s pa r t. Both Mr. 
Gross and Mr. Brennan delive red bri e f addresses 
on th e g ro wth of th e o rga ni zation, its bus iness 
pr inc iples, and expressed th e ir a pprecia ti on o f 
th e loya lty of th eir employ es. Eac h m emb er of 
the orga nization r espond ed with a short ta lk. 

The k eyno te of th e banquet seem ed to be 
based on th e value of loyalty as a . fac to r o l 

to ri a, v isi t ed th e pa rt y durin g th e evenin g and 
extended hi s good wi sh es to a ll of t hos e present. 
Those in the photograph a re all m embers of 
th e Gross-B rennan 9 rga nization . 

Everybody's T. M. Co. 
Appoints Ad Official 

PHILADELPHIA, PA., January 5.- Everybody's 
T a lkin g Mac hine Co., ma nu fact ure r of Hones t 
Qua ke r parts a nd di s tributor of Oke h an d O deon 
records, Adler-R oya l phonograp hs a nd other 
products, has put the placi n g of its advert isi n g 
in the ha nds of Ca rlo Votti, prominent Phila
delphia advertisin g expert. Mr. Votti's knowl
ed ge and experience, it is felt, will benefit not 
o nl y t he compa ny but th e many dea ler s who 
fea ture E ve rybody 's part s as well. 

74547 

New York Symphony for 
Atwater Kent Concert 

Notable Organization Under Baton of W alter 
Damrosch to Be Presented in Radio Concert 
on January 24-Schumann-Heink on 31st 

There is no ques tion but th a t the se ries of 
radio concerts sponso red by A. Atwater K en t, 
head of th e Atwa te r K ent Mfg. Co., is one of 
the outsta ndin g features in radio broadcasting. 
A s the se ries progresses with one great artist 
follow ing a no th er each Sunday, public interest 
increases rath er tha n dimini sh es. 

The J a nua ry Atwate r K ent co ncerts began on 
Sunday evenin g, J anuary 3, w ith Alb ert Spald
in g, the fa m ous vio lini s t, w ho se work is quite 
new to ra di o but wh o gave to hi s performa nce 
for th e un see n audi ence the bes t of his talent as 
was evident in th e exce lle nt reception of the 
various numb ers. 

The month of J a nuary has other features of 
g reat interes t, fo r on th e evenin g of January 
24 W alter D am rosch a nd the N ew York Sym
phony Orche st ra, one of the leading musical 
organi zations o f the country, will present an 
elaborate program throu gh s ta tion WEAF, New 
York, and some fourt een other associated s ta
tions, offe rin g cornpos1t1ons of Beethoven, 
T schaikow sky, Li sz t a nd o th er famous com
posers. 

The las t conce rt of th e month will feature 
that star of th e conce rt and opera s tage, Mme. 
Ernes tine Schum a nn-H eink, ass ist ed by Flor
ence Hardema n, vio linis t. Mme. Schumann
H eink will o ffe r a prog ram of som e do ze n selec
tion s. 

Not on ly a re At wa te r K ent deale rs tyin g up 
v ery e ff ective ly with th e broadcast conce rts , but 
th e musica l c riti cs of th e newspape rs, a s we ll as 
th e editors of radi o sect ions, a re takin g th em 
with proper se riousness, wi th the r esult that 
they a re bei ng accorded publ icity of the most 
h elpful sort. 

''M A S T E R C .R A F T'' -. 

( Registered Trade Mark) 

Phonog raphs and Radio Cabinets sold during 1925-

WHY!!! 
Mastercraft Products are unexcelled in--quality and pnce. 

You are missing a big opportunity, if you don't handle the "Mastercraft" line. 

There is a Wholesale Distributor near you. If you don't know him-write us. 

THE WOLF MANUFACTURINC INDUSTRIES 
( Established 1880) 

QUINCY, ILLINOIS 
NEW YORK OFFICE - I 7 West 42nd Street 
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USED ON THE FAMOUS 

MACMILLAN ARCTIC 
EXPEDITION! 

What Greater Test for an Outdoor 
Portable? 

and yet-Beautiful Enough to Be 
Used at Home! 

WATCH 

No. 1 
Model 

including 
storm cover 

IN 

1926 

Separate weather
proof cover with 

each De Luxe 
Arlone 

Lined and covered 
with 

'""'au PONT N 
rA.BRIKOlk'! 

Embossed in repro 
ductions of beautifu l 
hand-tooled Leather, 

various colors 

Two of these De Luxe Artone Portables 
on the MacMillan Arctic Expedition 
proved they are worth their price ! 

A richn ess of tone unequalled in any other portable. 

Scientific tone chamber and sounding board added to 
regular tone column-amplifies and clarifies. (U. S. 
Pat. Pending. ) 

Read This! 

Embossed 
Top 

This Popular ·Model Proclaimed as the 
Finest $25 Portable Yet Made 

Lightweight, attractive in appearance and of excel
lent volume and tone quality. 

• 



• 
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·A Practical Novelty! 
ENTERTAINMENT and UTILITY COMBINED 

Performance and interior quality identical 
with other Artone Models. 

No. 3 Model 

$27.so 
(Removable Interior) 

2 in 1- Portable Phonograph and Ladies' Hat Box 
Combined! Interior is Removable 

Showing Arlone and Record Album Removed-Im
mediately a full size Ladies' Hat Box is available. 

Equal in Quality to No . ::S 
Model- but interior is not 
removable. Shirred pocket 
in lid for records. Light 

wei ght and attractive. 

Highest Quality Materials only-Silent 
S. S. Motor-Baxter Tone-Arm-U. S. 
Plywood Veneer, DuPont Fabrikoid, etc. 

No. 4 Model 

Ample R e c o rd and 
Needle space in each 

Arlone Model 

r 11======== === Designed and Manufactured by 

Berg A T & S Co., Inc. Jobbers: Dealers: 
Write us for name of 
nearest Arlone Jobber 

Write Today 

"DESIGNERS AND MAKERS OF FINE CASES FOR 20 YEARS" 

THOMSON A VENUE AND MANLY STREET 

LONG ISLAND CITY NEW YORK 

" 

Good Business for 
you in 1926. Is your 
territory still open? 

Write today 

109 
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John McCormack and Lucrezia Bori 
Broadcast in New Radio Concert Series 

Famous Artists Give Concert O ver Radio on N ew Year's Even in g, Followed by Second Concert 
January 14, Under Auspices of V ictor Talking M ach in e Co., F irst Events in N ew Series ' 

Nineteen twenty-s ix sha red ho nors with 1925 
by being ushered in with a radi o broadcast co n
cert by John McCormack, famo us tenor, and 
Lucrezia Bori, noted sop ra no of th e Metropo li
tan Opera Company, who fir s t "appea red" o n 
the air New Ye ar's ni ght las t yea r a nd won such 
immediate success that th e Vi cto r Ta lkin g Ma
chine Co. responded to a m ulti tude of reque s ts 
and offe red the same a rti s t s o n th e eve nin g of 
January 1 th is year, throu g h Station WJZ, o f 
the Radio Corp. of Ameri ca, N ew York, a nd 
a chain of fiv e other stations controll ed by that 
concern, including WGY, Schenectady, W BZ, 
Springfield, Mass., WRC, W as hin g ton, D. C., 
KDKA, Pittsburgh, Pa., a nd KYW, Chi cago. 
The arti sts were assiste d by th e Victor Conce rt 
Orchestra under th e baton of Jose f Pas te rn ack, 
which played several se lect ions. 

U nusual interest was attac hed to th e pe r
forma nce this year for th e reaso n th a t th e R adi o 
Co rp. of America had se lected that n ight for 
the interchan ge of broadcast pro grams with 
Europea n stations, particular! v Station 2LO in 
London, th e pro gram of whi ~ h was pi cked up 
and rebroadcas t by th e Bri ti sh super-power Sta
tion 5XX. The British prog ram, which was 
picked up by WJZ a nd rebroadcas t direct on it s 
own wave length a nd also throu gh associated 
s tations, came in with suffi cient cla rity to keep 
radi o fans glued to th ei r r eceivers seve ra i' hour s 
a nd when the M cCormack conce rt was presente·d 
it was se nt out under heavy power in a specia l 
effort to reach Europe. Th at th e expe rim ent 
was successful is evident by th e fact that repo rts 
were received from practica ll y a ll pa rts of the 
world and a s far away as Aus trali a s tatin g th at 
th e program in New York ha d bee n heard 
clearly at man y di s tant poi nts. 

The McCormack prog ram was made a definit e 
part of th e inte rn a ti onal radi o experi me nt, a nd 
during the cour se of the even ing addresses 
over the radio were made by th e Co nsul s Gen
e ra l of Sweden, Japa n, Fra nce , Pola nd, and 
Spain; David Sarnoff, ge n era l ma nage r of the 
R adio Corp. of America, a nd K ent Coo per, of 
the A ssociated Press, who read a number of 
news despatches. 

T h e Vi ctor prog ram proper w as introduced 

by Ca lv in G. Child, a dire.: tor of th e company, 
who exp lained the p urpose of t he concert, stated 
that it was offe red in response to popular ap
peal, a nd that it was th e fir s t of a se ries to be 
g ive n by th e Vi ctor Co. durin g th e next couple 
of m onths, t he de tai ls of which wo uld be an
nounced in due time. The offi cial prog ram, 
whi ch was adh ered to st ri ctl y by the a rti s ts, was 
as fo llows : 
0VEHTURE- " M ERRY \ VI VES O F \ VIN IJSO R" (Nico lai) 

(Vi ctor Conce rt Orc hes tra- Dir. J ose f P as t<rnac k ) 
L uoc 111 SrnENI E CARL: .. .... .... ......... .. . ( Donaudy) 

. T o TH E C 111LonEN..... ... . ... • . . . . . . . . .. ( Hac hm aninoff) 
J ohn McCorm ack 

Bo11EME- Addio ..... .. . ....................... ( Puccin i) 
\ VAt.TZ ..... . .. . . . .... . . ... . . ......... .. ... .. (Glazunov) 

Lucrez ia Bo ri 
\V INE, \ \TOM AN AND SON G- Walt z (Strauss ), 

( Vi ctor Concert Orchestra- Dir. J osef Paste rnack ) 
\ VH EN You ANIJ I W ERE You NG i\I AGG IE .. .. .. (B ut terfield) 
Tu i::N Y ou'LL R EMEMBER M E (from the "Ilohemi a n 

Girl") . . .. . . . .... . ....... . ....... .. . . .... . .. (Balfe) 
J ohn McCo rm ack 

PATOTERO S EN TIMENTAL- Tango ..• . .. ••• • (Romero-J oues) 
LtTTL E DAMOZEL ... . . .. . . ..... . ... .... . ....... (Nove ll o) 

Lucrezia Dori 
BOHEME- 0 SOAVE FAN CI ULLA ... . .• ••••• ..• .. • .. (Puccini) 

Do ri a nd M cCo rmack 
TR IUM PHAL MAR C H (from "Sigura Porsalfar") (Grieg), 

(Victor Concert Orchest ra- Dir. J osef P asternack ) 
J usT A COTTAGE MALL BY A \.YATER FALL • . (DeSylva- H a nl ey) 
You F ORGOT TO R EMEMRER ... . .. . ...... .. . ... ... (B er lin ) 

J ohn .McCo rm ack 

At the concl usio n of th e publ ic program, Mr. 
M cCo rmack was induced to offe r a n encore 
s in gin g "Moth er, M y D ea r," and a t th e clos~ 
extended greetin gs for the New Y ca r to t he 
un seen a ud ie nce in a manner that wa s cha rac te r
is ti c. Both a rti sts were in exce ll ent voice , a nd 
the rece ption of th e prog ram was unu sua lly 
good, du e to the fac t that WJZ is operatin g 
from it s new sup er-powe r s ta t io n at Ilound 
Brook, N. J., and probably a lso to the fac t th a t 
th e a rti s t s have profited by th e re sult s of th eir 
initia l appea ra nce befo re th e mi crophone. 

The se le ct ions offe red by M cCormack a nd 
Bo ri a nd th e Vi cto r Concert Orch es tra have 
a ll bee n recorded fo r t he Vi cto r ca ta lo g, a nd 
dea le r s w ere ur ge d to ti e up with th e a ppea ra nce 
of t he c arti ts over the radi o. A great ma ny 
retai le rs took full adva nta ge of th e opportunity 
to call a ttenti o n to th e prog ram both thro ugh 
th e med ium of newspaper a dv erti se m ents a nd 

EXCLUSIVE DISTRIBUTOR 
IN 

Metropolitan New York, Northern New Jersey 
Brooklyn and Long Island 

FOR 

er al 

Musical P roducts Distributing Co., Inc. 
22 West 19th Street Also New York C01ty 

POOLEY-ATWATER KENT 
CUNNINGHAM TUBES, RADIO-ART, RED SEAL, WESTERN ELECTRIC 

BALKITE, PHILCO 

window di spl ays, and a good ly perce nta ge saw 
to it tha t prospec t s on their mailin g li s ts we re 
made aware of th e comin g co nce rt, as well as 
of the fact th a t th e se lec ti ons offe red we re 
ava ilabl e in th e form of Vi ctor records. Th e 
res ult s of the co nce rt, whi ch was offe red und er 
such u nusuall y favo rable cir cum sta nces, will be 
awaite d wi th in teres t. 

David Sarnoff, vice-p resident and ge nera l 
manage r of th e R adi o Co rp. of Am erica, aft e r 
th e inte rnat io na l tes t, expressed him se lf we ll 
pleased with th e res ul t, remarkin g : 

"The expe rime nt demon stra ted th e entire 
wo rld wi ll in tim e be abl e to li s ten in upop th e 
activity an d a rts of the world in so far as th ey 
are a menabl e to radio impu lse. Of co urse , it 
wa s a n expe rim ent; a few rou gh spots were 
enco un te red, but th ese will be sm oot hed a nd 
elim ina ted wi th further experimenti ng." 

Great P ro gram on January 14 
Th e second radio pro gram in the new Victor 

series was broa dcas t on Thursday evenin g, 
January 14, thro ugh WJZ a nd a group of other 
sta tion s utili zed for McCormack co nce rt s . The 
a rt ists in thi s seco nd co nce rt of th e 1926 se rie s 
w ere Mm e. F ra nces Alda, noted M etropolitan 
Opera soprano, Tito Ruffo, baritone of th e Met
ropolitan, a nd th e famou s Flonzaley Quartet. 

Mme. Aida's progra m was of th e popula r sort, 
and included in addition to Micaela's Aria from 
"Carmen," "Somewh ere a V oice I s Callin g," 
" Daddy," "Bell s of St. Mary' s," a nd "Pani s 
Angelicus" by Franck. Mr. Ruffo sa ng th e 
lively "Largo A l Fac totum" from t he "Ba rb er o f 
Seville," th e prologue from " P agli acci ," the 
se renade "Lolita" and th e "Vi s ione V enezia na"; 
and the Flonza ley Q uartet contributed a s th ei r 
sha re of the program th e pl ayi ng of Dvorak' s 
quart et in F -majo r, Mendel ssohn's "Canzon
etta," Grain ge r's " Molly on th e Shore," and a 
quart et in A-Minor by Schuma nn . 

Van Veen Installs Concert 
Room in Stern Bros. 

Van V ee n & Co., Inc., N ew Y o rk Ci ty, ma nu
fact ure r of wa reroo m eq uipm ent for th e ta lk 
in g machine dealer, has just completed an in
stallatio n which throu gh th e importance of the 
store a nd th e na ture of the equipment is an in
di catio n of the p1:og ress a lready b ein g mani
fes ted in ta lkin g machin e circl es. 

This ente rpri sing in s titution has jus t ins ta ll ed 
in Stern Brothers, large N ew Y ork d epartm ent 
s tore, a new a nd mod ern t alkin g machine de
partment. I t co ns ists of a large co ncert room 
with t welve individual booth s and is a ttrac tively 
fini shed in a nti que ivory. A di s tin gui shin g fea 
tur e of t hi s new in s ta ll a ti o n arc th e hi gh ce il
in gs whi ch a llow the occupant s th e maximum 
amount of fr es h ai r and incidentall y seem to add 
to th e acousti c properties of the room. 

T hi s new in s ta ll a tio n is for th e Vi ctrola de
partment o f S tern B ro t hers an d is located in a 
prominent posit ion on th e fifth fl oor a dj oi nin g 
th e furnitur e department. The large concert 
room is a deve lopment in wareroom equipmen t 
for the adequ a te presentation of th e new models 
of the Victo r line. I t permit s freq uent g roup 
demo nstratio ns of th e new ins t rum ents a nd th e 
twelve ind ividual room s permit th e pr iva te dem
onstration of both machin es and reco rd s. 

It is Mr. Van V ee n's opinion that as pro
du ction at th e Vi ctor factory catch es up with 
demands it is probable other Vi cto r dealers will 
rea r ran ge a nd acid to th e ir equipm ent to di s
play th e new lin e to the bes t ad va nta ge. 

New Binghamton Store 

BING HAMTON, N . Y., J a nuary 7.-Arthur P . 
Ga rdn er a nd Cec il D. Ma s tin have opened a 
new s tore, call ed th e Music Shoppe, a t 80 Court 
stree t, where they are ha ndl in g a full line of 
pia nos, phonograp hs and mi scell aneo.us small 
goods. M r. Gardn er has been associa ted with 
th e local music trad e for th e past tw ent:ii years, 
hav in g bee n identi fi ed with Barr ett B ros. 

.. 
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A Sa e Investment 
Federal stability is assurance against 

harmful unloading tactic~ 

Federal Ortho-sonic Receivers cost 
only what good quality is worth. Any 
economies effected by increased pro
duction, or by quantity purchasing, 
will be passed on to Federal Retailers 
and Wholesalers in a manner that 
will not work a hardship on the trade. 

There are no structural weaknesses 
in the Ortho-sonic line. Any refine
ments in construction, any new 
models produced will be announced to 
the public without resorting to a 
wholesale "dumping" program. 

Federal is in radio to stay! Federal 
financial resources are secure! Federal 
stability is complete! In its dealings 
with its Wholesalers and Retailers 
and the public, Federal will always 
be fair and square. Federal Retailers 
and Wholesalers need fear no harm
ful unloading tactics. 

The Federal proposition is the most 
liberal, the most elastic merchandis
ing arrangement ever presented. Dis
counts allow a margin of profit that 

permits you to make money. You are 
amply protected against excessive 
competition. You are backed up with 
an aggressive, powerful advertising 
campaign, and furnished with com
plete retail selling helps that will 
bring business to you. 

The Federal Ortho-sonic line meets 
every public demand. Lifelike tone 
quality, distance-getting ability, pre
cise selectivity, beautiful cabinets, 
popular prices, a wide range of styles 
- all these are found in the Federal 
Ortho-sonic line. And the nationally 
advertised Ortho-sonic ·Tone Test is 
the most convincing sales demon
stration ever prepared for radio re
tailers. 

There are no signed contracts be
tween Federal and its distributors. 
No "scrap of paper" is needed to 
strengthen the bonds between Federal 
and its trade! If you haven't read the 
details of this unusual proposition 
that is so ideal from your standpoint, 
write us. 

FEDERAL RADIO CORPORATION, Buffalo, N. Y . 
(Division of Federal Telephone and Telegraph Company) 

Operating Broadcast Statio11 IVGR at Buffalo 

Federal 
ortho-sonic 

Radio 
"Rivaled only by Reality" 
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THl INSTRUMENT OF QUAL~I .. , ... Onor ~ 
.· '.tR 
.• ·t~-. 

CLEAR AS A. Bl!LL • , .. :.' 'i'.i;::_, 

RADIO 
brings in 

Paris and 
Budapest! 
In all Sonora advertising we 
ha ve always featured tone qua l· 
ity- but if your customers ask 
you about distance - well
read what C. A. Reid reports. 

C A. R E I D PIANO COMPAN Y 
238 W est Fron t S t reet, 

P lain fi eld, N. J , 

Gc 11 t lemen: 

The Sonora set was sold to M r. 
J , P . Cos tello, 2 1 Wilson A venue, 
N orth Plainfield , New J e rsey , a nd 
on the evening o f Friday, November 
6, or rathe r the morning of Satu r
day, November 7, be tween 12:30 
midnight and 1 :00 A , 1\1 , he brought 
in on the loud speake r KFI F 111 

Portland, Oregon , ESP th e P a ris 
Telegraph and T elephone Com1>an y, 
Pa ris, France and th e B udapest 
Post Office, Budapest, Hunga ry, The 
call lette r as r eceived was HV. 
However, the station was clea rly an
nounced as be in g the Budapest Post 
Office, Budapest, Hungary. 

\Ve a re ex tremely en th usias tic 
ove r your set here sole ly on ac· 
count of its wonderful perfo rm ances. 
We sell quite a number of promi· 
nent makes of radio but this set 
outstrips all the others in all a round 
per formance and its selectivity on 
small wave lengths is really mar
velous. We fee l that the Sonora 
Phonogr aph C ompany has a wonder
ful fu ture before them with th is c ir. 
cuit and need have no fea r o f a ny 
radio on the ma rk et at the prese nt 
time. 

VVe have expe rimen ted w ith rad ios 
ove r a y ear and can u nh esita tin gly 
say tha t this is t he outs tandin g set 
of all o f those which we have ex· 
pe rimented with, there be in g only 
on !! ex cep tion an d th a t exception 
se lls fo r $70.00 m or e. H oweve r , 
So n or a h o lds its own w it h that pa r 
tic ula r set. 

It migh t be interest ing for you to 
know th at we a re in close p rox im· 
i ty with WJZ 's n ew s tat ion at 
Il oun d B rook . N e w J e rsey , a nd we 
have n o trouble wha tever in t un 
in g o ut thi s n e w powe rful s tat ion . 
alth ough peop le with othe r ma k es of 
sets a re compl a inin g ve ry loud ly 
abo ut hea r ing no thin g e lse but vVJ Z 
whe n t hey are broadcastin g from 
Bound Brook. 

Thi s t rul y is a wond e rful se t and 
we wish to con gra tul a te yo u . 

You rs ve ry t r ul y, 
( igned) C A. REl D. 

C. A . R ei d .Pi a no Co mpa n y. 

Last Month of the Year Was the Busiest 
in 1925 .in Detroit Field, Say Retailers 

Demand for Combination Talking Machines and Radio Sets Features Year-End Business-Short
age of New Instruments Retards Sales Somewhat-Strong Interest in Columbia P rodu cts 

DETROIT, MICH., J anuary 6.-December was the 
ba nn er mont h of 1925, jus t as was to be ex
pected, a nd it is int e res ti ng to note what som e 
of our deal e rs have to report. W h il e we have 
110 wa y o f p ro ving' a ll that we h ea r we ve nture 
to say tha t 80 per cent of t he sales in ta lkin g 
11 1ach in c s to res durin g th e m ont h of D ecemb er 
was on combin ati o n ma chines. A nd it was su r
pri s in g ho w th e people w ent for th e more ex
pensive mod els, a t $350 a nd up-ma ny ove r 
$1,000. D ea le rs say t ha t in o nl y a fe w in s ta nces 
did people talk pri ce-it was a ma tte r of wh ich 
11ta chin e would g ive th em the g reates t sa t isfac
ti o n-a few dolla r m o re o r less was nol th e 
issue. 

Grinn ell Bros. ha d a bann er D ecemb er mo nth, 
fig urin g on th e sales of a ll t heir re ta il s tores
over forty scattered over Mi chigan and O hio. 
N ot on ly did th e ir s to res do well on ta lkin g 
111 ac hin es but like wi se on radio . Th e Grinnell 
s tores ha ndl e th e Vi c to r line excl usive ly, 

T hi company, by the way, is arra ngin g now 
fo r its annual sa les convention of store ma nagers, 
whi ch take place in D etro it lat er in the month, 
a nd a t which tim e a ll phases of reta il bus iness 
a nd m ercha ndis in g a re th oroughl y go ne in to 
a nd discussed . I n addition to th e bus iness si de, 
t he re a re a numb er of ente rt ai nm ent fea tures, 
amon g them a ba nq uet fo r th e ma nage rs a nd 
t heir wi ves, a nd a m as ked ball for a ll the D e
tr o it and vVind sor s tor e empl oyes. 

At th e ]. L. Hudso n Music S to re we do kn ow 
t ha t th ey enj oyed a g rea t D ece mb er bus iness
in fa ct a good bus iness a ll year, a nd tha t t he ir 
sa les lea ned mos tly towards th e co mb ina tion 
out fit s. 

Ma nage r Q uinn , of th e Brunswi ck S hop, could 
have cl o ne co ns idera bl y more in Dece mb er if he 

had bee n abl e to ge t merchand ise, but the fact 
th at Bru nswic k a nn oun ced a new imp roved pho
nograp h caused a lot of people to hold back bu y
rn g, Mr. Q uin n says th ere was no te ll in g whe re 
his D ece mb er sales would have reac hed had h e 
bee n a bl e to get th e me rchandi se. A s it was, 
h <' is well sa t isfied wi t h busi ness for the year. 

A llin g's, forme rl y T he Edi so n S hop, had a 
co rkin g goo d December business. I t d id co n
si de ra bl e ad vertisi ng dur in g D ece mber, was 
open a lm os t eve ry eve ni ng, and s ince adding 
th e Bruns wi ck line thi s sto re seems t o have a 
new lease of life . I t s t ill co nti nues to hand le 
the E di so n line, but wi th t he Brun swick line 
in additi o n th e sto re is ab le to a tt ract a much 
la rge r cl ient ele th a n before. R B. A ll ing, ge n
eral manager of th e com pany, is ce rta inly 
ela ted ove r busi ness du ri ng 1925 and says th ere 
ca n be no qu es ti on as to 1926. 

Sa m Lind, of the S. E . Lind Co., who special
izes in th e Adle r-R oyal line of pho nograp hs a nd 
comb ina ti o n outfi ts , had a co rk in g good year. 
Bu s iness cam e w ith a rush ea rl y in Decem ber 
a nd Sam found himself swamp ed wi th orders. 
By gettin g qui ck a ction fr om th e factory he was 
ab le to ta ke ca re of a ll h is customers , a nd from 
all repo rt s whi ch have r each ed him t h ey en
joyed goo d bus iness, a nd even since the holi
days t he Lind Co. has taken some ni ce o rders, 
sho win g th a t dea lers ha nd ling the Ad ler lin e 
did no t h ave m uch s tock to carry over. 

Jus t a word to say tha t we have bee n hea ri ng 
some ve ry fi ne repor ts la tely about t he "come
back" Co lumbi a is ma kin g. As one dea ler de
clared, "Just watc h th eir smoke." \Ne do k no w 
t ha t the ir reco rd bus iness has jumped consid
era bl y ove r prev ious years and that dealers a re 
no w push in g Colum bia w ith spl endid results. 

Jazz of Many Nationalities Proves Very 
Popular With the Music Lovers in Egypt 

Richard A . May, American Trade Commissioner, Alexandria, Egypt, P resents an Illuminating 
Analysis of the Musical Tastes in That Part of the World-American R ecords A re Popular 

" Y es, we have th e la tes t jazz. " " \Nill you 
ha ve th e bes t America n saxophone tun es, the 
Savoy Band from Londo n, a n orches tra of th e 
Montma rt re of P a ri s, th e fas cinatin g, fi ery m elo
di cs of a V ene tian trio, a Turkish tan go, a n 
Occid ent a l-Orienta l production from Athens, o r 
our o wn popu la r Orienta l A rabi c fox- tro t s?" 
Th is is t he way t he Egypti an ph onograph dea l
e r g ree ts one's timid requ es t for a da nce record . 

No t a t a ll to be un expected, thou gh, with th is 
wi de va r iety to se lect from, th e Am er ica n dan ce 
produ ctio ns a rc far a nd away in th e g reates t 
dema nd . Brit ish o rches trat ion, whi ch co pies, in 
mos t cases, t he Am eri ca n t un es, a lso is popu lar, 
but not so popula r as th e a lmos t m yst ical Arabi c 
pieces, whi ch have the ir ow n spec ia l appea l to 
la rge elem ent s in th e popul at ion. 

The E gy pti a n phonograph reco rd sh ops r e
port th a t 40 per ce nt of th eir sale s are of Arab ic 
son gs. Thirty per ce nt is composed of dan ce 
reco rds, mos t of whi ch are Am eri ca n, while 25 
per ce nt is opera ti c, practica ll y ex clus ively I ta l
ian . All ot her types a nd kind s o f produ ct ions 
m ake up th e sma ll r ema inin g 5 per ce nt. 

A s a lready stat ed, Arab ic son gs a re ve ry im
portant from the point of vi ew of sales a nd 
popular ity. American song records, m any of 
wh ich a re ma nufactured in E n gland, a lso are in 
goo d dema nd. But th e widest ran ge in lan
guages is found in th is cate gory of reco rds. 
A ctuall y, t he ordinary E gy ptia n record shop car
ri es popu lar son gs in at leas t ten diffe rent la n
guages. T hese include,. bes ides th e Arabi c a nd 
th e E nglis h, Tu rki sh, Armeni an, H ebrew, 
French, Ita li an, Germa n, Russ ian a nd Greek 
Imagine what lin guist s th e clerks in th e E gyp
t ian music shops must be ! Amon g opera and 

operet ta produ ctio ns, t he Ita li a ns are by far th e 
m o t in dema nd. French, E nglis h a nd Gree k 
ope ra a nd ope retta reco rds fi nd a sma ll market. 

O f a tota l import of 18,752 d oze n records, 
va lu ed at L. E. 23,024, durin g th e fi rs t eight 
mo nth s of 1925, J anuary to Au gus t inclusiv e, 
Ge rm a n phonograp h reco rd s account ed fo r 13,125 
doze ns, wi th a valu a t io n of L. E. 15,992. (L. E. 1 
equ als ap proximately $5 a t curre nt exchan ge,) 
U nfo rtun ate ly, th e Egypt ian Cus toms Adminis
t ra tion onl y commenced in the current y ear to 
compile sepa ra te sta tis ti cs with r es pect to 
Egypt 's pho nog raph record im ports. T he pre
domi na nce of Ge rma ny in t he trade is explained 
by t he fact that German ma nu fac ture r s have 
specia lized in the product ion or Arabic pi eces 
a nd now enj oy prac t ically a m o nopoly of th e 
Arabic reperto ire wh ich is so popular. 

The U nited Kin gdom ranks second as a sup
plie r of pho no graph reco rd s to E gypt, bei ng 
credit ed with 3,159 d oze ns, va lu ed a t L. E. 4,054, 
in th e fi rst e ight mo nths o f 1925. Italy an d 
France shi p small er amoun ts of records to 
E gypt, wh ile the Un ited States s tands fifth on 
th e list, with 556 doze ns, va lued at L. E. 680, 
to it s cr edit, or practically th e same v olume of 
busi ness as is done by France. • 

The policy of som e American record ma nu
fa cture rs t o ha ndl e t heir Egypt ian busi ness 
throu gh Lo ndon or Continental manufactu r in g 
plants or di stributin g depots and sa les o ffi ces is, 
no doubt, respo ns ib le, in a large measu re, for 
th e seemin g backward ness o f t he U nited Sta tes 
in th e o ffi cia l statistics . As a l ready sugges ted, 
Ameri ca n reco rds arc amo ng t he most popula r 
in E gypt an d should co nti n ue so with lit tle sales 
e ffor t o n the part of American manufacturers. 
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LIST 

$25Q.Q 
IN FAA WEST 

$27~ 

I 

nnounc1ne 
~ S~q11sT0AnB ~jng 

Created especially to include 
ev ery first-class f eature of an~· 

portable ever so ld- yet priced 
at the usual pop11lar fig ure. 

WRITE TO YOUR DISTRIBUTOR FIRST 
ATLANTA .... ..... ... James K. P olk , Inc. , 181 Whitehall S t. 
CHICAGO .. L yon & Healy, Wabash Ave. a nd Jackson Blvd. 

Che ney Talking Machine Co., 24 N. W a ba sh Ave. 
Consolida ted Talking Machine Co., 2?:7-'l29 W. 

Washington St. 
CINCINNATl. ... Sterling Roll & Record Co., 137 W. 4th St. 
DETROIT ... . ........ . ... . Conso lidated Talking Machine Co. , 

2957 Gratiot Ave. 
KANSAS CITY .. . ..... .. . . . Artophone Corp., 804 Grand Av e. 
MINNEAPOLIS .... . ..... Co nso l ida ted Talking Machine Co. 

1121 Nicollet Ave. 

NEW ORLEANS . . . ....... . ... . .... Jun ius H a rt P iano H ouse, 
12J Caro nd ele t S t. 

NEW YORK CITY .. .. . ... . .. ... . . General Phonograph Corp ., 
15 W . 18th St. 

PORTLAND, ORE . .... . . .. .... L. D. Hea ter, 357 An ke n y S t. 
PUTNAM, CONN. F ra nk R. Witman Phonograph Sup ply Co. 
RICHMOND, VA •.. Ri chmond H a rdware Co. , IOI S. 14 th St. 
SAN FRANCISCO .. ...... L. D. Heater Co., 420 Ninth A ve. 
ST. LOUIS . ..•... .. ..... . .... . Artophone Corp. , 11 03 Olive St. 

.Consolidated Talking Machine Co. 
227 -229 West Washing ton Street CHICAGO 

r:/he 

Kin wans on 
p 0 T A B L E 
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The Fletcher Cabinet Speaker 
Contains the Famous ''Fletcher Unit" 

( "FULLY PA TENTED") 

I NSURING : Perfect, natural T ONE combined with ample Volume and 
Clarity. Our UNIT eliminates Metallic and asal tones, reduces Static and 
Interference (due to a patented feature of construction). I t reprod uces Low 
as well as H IGH notes or ORAL tones with absolute perfection. F IVE YEA }{ 
GUARANTEE. S ize : 13,Yi inches long, 9 inches wide, 10 inches deep ; solid 
Walnut or Mahogany. Tone chamber of _Yi- inch thi ckness, 5 foo t · cord at
tached to unit. Consumer's price, $30.00. H igh grade dealers wanted in ope'n 
territory. 

Immediate Deliveries- W rite or Wire T o-day. 

THE STYLE 30 
W irt. 10 Lba. FLETCHER- WICKES co. (Sole M anufacturers) 

CABINET SPEAKER 116 W . Illinois Avenue CHICAGO, ILLINOIS 

The Eight Popular Victor 
Artists Score on Tour 

Well-know n F igures in R ecord Field At
tracting Big Audiences Everywhere 

T h e E igh t P opular Victor Ar t is ts und er th e 
m anagem en t of Phil ip W. Simon, ew York, 
have b ee n a ttaining exceptional success in a 
t ou r inaugu rated about two months ago. These 

Columbia Branch Reports 
Large December Volume 

Increases in Gross Volume and in R ecord Sales 
- E . W. Guttenberger Att ributes Satisfa cto ry 
Showing to Harmony Recor ds 

T he w ho lesa le depa rtm ent of the Co lumb ia 
P honogra ph Co., N ew York, report s bu s iness 
fo r t he mo nt h o1 D ecembe r as mo s t sa ti sfac-

The Eigh t P opular V ictor A rt ists 

tory, v i e w e d from 
eve ry an g le, a nd pre 
se nt s some fi gures 
whi ch more tha n bea r 
out t he re port. In th e 
fi rst pl ace, desp ite th e 
fac t t h a l N ovcm be r 
of thi s year shO\·\ eel a 
la rge sa les total for 
t he H armony reco rd s, 
D ecember s h o w e cl 
a 400 pe r ce nt 111 -

crcase in th e sa les of 
th ese reco rdin gs. The 
en ti re g ross business 
d one by t hi s bra nch 
durin g Decem ber 
showed a 25 per ce n t 
in crease o v e r t h e 
sa me mo nt h of last 
yea r, despite the fact 
th a t t he stock of Co-Left to right: Cad Mathieu, Monroe Silver, Stanley Baugh man, Henry Burr, J ames 

Stanley, Billy Murra y, Fran k Banta and Sam H erman lumbia phonographs 
ei ght V ictor artists have al ready appeared in had bee n prac ti ca lly depl eted durin g November 
a num b er of the leadin g Eastern cit ies and and th e sa les duri ng t he past m onth we re mainly 
capac it y audie nces hav e attended .their perfo rm- of Colu mbi a a nd H a rm ony r eco rdin gs. A com-
a nces in every city. The a rti s ts a re direc ted pari son o f reco rd sa les for D ece mb er o f th is 
pe r so na lly by H a rry McC!askey, o ne of th e m ost year, as aga ins t las t year, showed an increase 
po pul a r recordin g a r ti sts in th e coun t ry, a nd of s ligh tl y m ore th an 71 per ce nt . 
Mr. Simon's o r gan izatio n has been co-operat in g E. W . Gutt enbe rge r, ma nage r of th e branch, 
with V icto r deale rs to splendid a dva ntage in att rib utes th e splendid busi ness cl o ne to the in-
every ci ty included in the itinerary. t roducti on of H a rmon y reco rd s t o the trade . 

A ccord ing to th e schedu le annou nced recen tly Wh ile these reco rd in gs have bee n o n the mar-
by Mr. Simo n, th e Eight Popular Victor A rt ists ke t fo r a co mpa ra t ively sh o rt t ime, th ey have 
will appear in the month of January in t he fo l- ach ieved a wid e popul a r ity t hrou ghout th e en-
lowi ng c1t1es: January IS, Lan in g, Mic h.; t ire te rrito ry se rved b y th e N ew York whole-
J a nu ary 16, Gra nd Rapid s, Mi ch.; J a nuary sale headquart e rs a nd Mr. ·Guttenb e rger repo r ts 
18, Batt le Creek, Mi ch.; J a nua ry 19, Ka la- th at no t on e Co lumbi a dealer w ho ha s been ap-
mazoo, l\II ich .; J anuary 20, Terre Ha ute, Incl.; p roach ed has refused t o order a s tock of rec-
J a nuary 21, Spri ng fi eld , Ill.; week beginni ng o rds. I n a dditi on, m any large s tores whi ch h ith-
J a nuary 23, M is·souri Th ea tr e, St. Lo ui s, M o. e rto had no t ca rri ed Colu mbia m erchand ise have 

The members of th e Eight Pop ul a r V ic to r added th e H a rmon y r ecords to t hei r s tock and 
Art is t s a r e H enry B urr, tenor; Bi ll y M urray, have a lm os t a ll had repea t orders despit e th e 
teno r comedian; M onroe Si lver, monolo gist; sho rt time th e records have bee n on th e shelve s. 
Fra nk Banta, piani s t ; Jam es Stanley, baritone; Amo n g th e ma ny promi nent dealers in metro-
Carl Mathie u, teno r ; Sta nley Baugh man , bass; politan t e rritory who have b ecome Harmony 
Sam H erma n, xy lophone, and The Pee rl ess accounts are: Wanamaker s, Gimb el's, Freder-
Qua rtet. ick Loese r & Co., Brookl yn department store; 

The New York office of the S tarr Piano Co., 
m anu fact ure r of Starr phonog ra ph s a nd Ge nn ett 
reco rds, reports a large demand for th e r ecent 
r elease of th e pipe organ recording by Milton 
Charles coupl in g "S ome time" a nd "Are Y ou 
So rry." 

E . A. S chweige r, Inc., B rookly n, N. Y .; G. 
S chirmer, Inc. , N ew York ; Saul Birns' chain of 
music shops in N ew York and Brooklyn; 
Luck ey, Pl a tt department sto re, P oughkeepsie, 
N . Y. ; Go erke's department s tores in Newark 
a nd E lizabe th, N . J., an d th e B road & Market 
M us ic Sto re , N ewark. These a re a few of the 

outs tandi ng acco unts th at have achieve d g reat 
success in th e ma rketin g of H armo ny reco rd s. 

One of th e su rpri sing res ult s of the popula r ity 
of Harmony records, a nd one whi ch put a t rest 
the misgivi ngs of many dea le rs, is that th ese 
stores, si nce in t rodu ci ng H armony recordin gs, 
have experienced a n increase o f sa les in t heir 
re gul ar reco rds. The H a rmo ny reco rds have 
brou ght cus tom ers to the stores a nd th e dea ler 
and hi s sa les force have bee n enabled to demo n
strate, with goo d resul ts, no t only th e ch ea pe r 
records bu t the regular r eleases. A not her fea
ture of the Ha rmo ny busi ness is th a t as ide from 
the record havin g a n appeal, based o n its m erit 
as well ma de and with the bes t o f in s t rum enta l 
and voca l ta len t, th e re leases a re made eve ry ten 
days a nd so th e la tes t so n g hit s are immed iately 
avai lable. 

"Bestone" N .ew Steel Needle 
Introduced to the Trade 

Th e \-Vall -Kane Needle Mfg. Co., Brookly n, 
N. Y., we ll known t hrough out the t rade fo r it 
Wall-Kane, J azz , Concert a 1d Pe tmccky 
needles, has in tro du ced a ne\v produ ct to th e 
trad e at the begi nni ng o f t he new yea r. T he new 
nee d le has bee n name d th e "Bes tone" a nd is 
a s te el need le made in loud , extra loud a nd 
medi um ton e. A !t rac tive co unt er di splay ca rds 
have been prepared co ntamm g tw enty- fo u r 
packages , eight of each s ty le. I t is exp ected 
that the n ew need le wi ll rapi dl y take its place 
in popularity amon g t he ot he r nu m bers of th e 
Wall-K a ne line. 

N . Cohen, p res iden t and ge ne ra l manage r of 
the Wall-Kane Needle Mfg. Co., accompa ni ed 
by :tvirs. Co hen, wi ll leave t h is wee k fo r a Win 
te r vacation in Florida. 

Important Announcement 
From the Sleeper Corp. 

Gordo n C. Sleeper, president of th e Sleeper 
Radi o Corp., emphatica ll y denies th e t ruth of 
var iou s ru mors that have bee n ab road in radi o 
ci rcl es to the effect that the S leepe r Co rp . wa 
involved in a ny way in the rece n t bus iness up
heaval ce ntering around th e r ela ti ons o f th e 
Ware Radio Corp ., of N ew Yo rk, a nd th e 
Mus ic M as t er Corp. of P h ilade lphi a. Mr. Sleepe r 
s tated t hat the S leeper Co rp . is a n indepe nd ent 
orga nization, its o nl y co nnecti o n w ith M u ic 
Mas ter being throu gh a cont rac t whi ch it h o ld s 
with th e latter for th e ma nufact ure of o ne mod el 
of a M usic Mas ter receive r, type 140. M r. 
Sleeper fur ther declared that h is compa ny is not 
co nn ec ted in any way w it h t he W are Co rp. 

Ambassador Shop Chartered 

The Ambas ador M usic S hop, 4112 F o rest 
Park avenue, Bait imore, Md., was rece ntly m
corporated w ith a capital stock of $10,000. 

.. 

• 

.. 
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Meet the New 
Member of the 

DYMAC Fami ly 

CHARLES V. LOGWOOD 
T echnical Director1 R adio D iv. 
Electrical P roducts Mfg. Co. 

F e w m e n h a ve ha d as intim a te persona l 
connection with th e prog ress of R a clio for 
as long a time as Cha rles V. Logwood, who, 
on September 1, ln25, becam e the T ech nical 
Direc tor of our R a d io Divis ion. 

A s f a r back as 1()03 Mr. Logwood wa s asso
c ia t · d with Fra ncis J . McCa rty, one of the 
f e w en g inee rs of r a dio t elep hony of tha t 
time. S ubsequentl y , with the Poul sen Wire
less T elephone Co. a nd Ca n a dia n Ind epende nt 
T elepho ne Co., Mr. Logwood w a s conce rned 
with the es ta blis hment of the first three r ad io 
~roa<!cas ting s t "!- tions in th is country, in Cal-
1forma , a nd with the ins t a lla tions of four 
prominent Can a dia n s t a ti ons . 

Jn 1911, Mr. Logwood invented the rota ting 
ti ck er la te r s uppla nted by the ultra a uct ion 
pa t ented by M r . Logwood a nd Dr. Lee D e 
l!'p rest , j ointly. Mr. Logwood independently 
d iscover ed th e a ud ion a mplifier which ca m e 
into commer cia l use in 1912. Since 1911 Mr. 
L ogwood. in th e ca pacity of assis tant to the 
Chief E ng inee r a n<.! la t er as R esea rch Engi
n ee r of one of the pionee r r a d io m a nufac tur
ing concerns of th <o; country, has been ins tru
m enta l in the deve lopment of m a ny inte rest
ing circuits . 

Mr. Logwood's connection with DYMAC is 
a n a dd itiona l r eason why you ca n continu e to 
a dvise your cu s tom er s tha t in buying 
DYMAC they a re sure of g etting the latest 
a nd best in r ad io. 

Get DYMAC 
on Display 

We've pointed out in earl ier issues of this and 
other publi ca ti ons w hy th e D YMAC Selecto Five 
rece ive r is a " m arked contri but ion" to radio re 
ception. 

W e h ave likewise info rmed you about the complete 
coverage and sa les appeal of DYMAC National 
A dverti sing. 

If yo u're not already dis pl aying DYMAC, th is is 
a good time to begin. P eople have Christmas 
money to spend and are in a radio buying mood . 
They a re reac ting most favorably to the common 
sense of D YMAC national advertising and to the 
Selec to F ive's spec ial fea tu res. 

The DYMAC Selecto Five, $75 ; Loud Speaker, 
$8.50, and Type G Headset, $5 .00 ; make a strong 
radio trio from the sales standp oin t. 

ELECTRICAL PRODUCTS MFG. CO . 
Providence, Rhode Island 

E xport Office: Ad. Auriema , Inc., 116 Broad St., N. Y. City 

DYMAC 
Factory 
Sale• 
Agent. 

Boston-Hastings Elec . Sales Co. 
Phiiadelphia- E rlichman Bros. 
W ashington- vV. Lester Baker 
Cleveland-Factory Sales Co. 
Chicago- E . V. Finson 
Minneapoli•- Twin City Radi o 

Sa les Co. 
St. Louis-M. Scott Gardner 
Kansas City-Wm. S. Reid Sales 

Co. 
Omaha-Leonard Kohn 

De n ver- Sch midt Sales Co. 
Seatt le-F red L. T omlinson Co. 
San F rancisco- F red L. Tom lin -

so n Co . 
Los Angeles-Fred L. Tom lin · 

son Co. 
Fo rt W orth-Savage & Schmidt 
Atlan ta-Barnes & Co. 
Vancou ve r, B. C.-J ohn E. T. 

Yewdail 
T oron to . Can.-Lester Radio 

Equip. Co. 

,.-;: -~ 

EVERY~PRODUCT 
GUARANTEED FOR ONE YEAR 
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George E. Luders Now in 
Important Columbia Post 

Succeeds N. B. Smith as Assistant Manager of 
New York Wholesale D ept. of Columbia 
Phono. Co.-Has W ide Experience 

Announcement of the appointment of George 
E. Luders as a ss istant manager of th e whole
sale department of the Columbia Phonograph 
Co., New York, was made durin g th e past w eek 
by E . W . Guttenberger, manage r o f th e depart
ment. Mr. Luders is well qualified for hi s new 
pos ition, havin g been conn ec ted with th e New 
York Columbia whol esa le bra nch for th e pas t 
five yea rs in various ca paciti es. H e wa s o ri g i
nall y dea le rs' se r vice manage r, occupyin g that 
pos ition fr om Janua ry, 1920, fo r a pe ri od of six 
month s. H e th en was tra nsfe rr ed to the sa les 
s taff and cove red th e Brooklyn t e rr ito ry until 
Au gus t of th e past year wh en he beca m e spec ial 
sa les represe ntative. Mr. Lude rs succeeds N. 
B. Smith as assistant manage r, Mr. Sm ith hav
ing bee n advan ced to the ma nage rship of th e St. 
Loui s branch. 

Jam es K. Polk, Inc., Holds 
Its A nnual Staff Dinner 

Prominent A tlanta W holesaler E nterta in s Im
portant Guests at Enjoyable Reunion of Its 
Organization a t Christmas D inner 

James K. Polk, Inc., Atlanta, Ga., one of the 
co untry's mos t successful whole sal er s of phono
g raph produ cts, r ecently held its annual Christ
.mas dinn er for the entire staff of the organiza-

turers in connection with sales plans for 1926. 
These meetings served to lay the foundation 
for an efficient and intensive campaign for the 
coming year, based on the company's activities 
in the pas t four years. James K. Polk, Inc., 
although only four years old, has already gained 
the good will of phonograph dealers throughout 
the Southern territory, and the phenomenal 
growth of the company is refl ec ted in the fact 
that in 1923 it s sales were 120 per cent g reate r 
than 1922 ; 1924 showed an increase of 60 per 
cent over 1923, and 1925 an increase of 58 pet.

cent ove r 1924. The 
goal for 1926 has bee n 
se t at $1,000,000 m 
sales a nd , acc ordin 6 
to the m a nufa c
turers who a ttend ed 
t h c recent dinn er, 
thi s figure 1s ultra
co nse rvat iv e, with ev
e ry indication that the 
co mpan y will far out
di sta nce it s goa l dur
ing the next twel ve 
months. 

Those P resent at J ames K. Polk, I nc. , Dinner Th e tremendou s 

Cox Co. in New Store tion, as well as its sen1i-annual sales meetin g. success o f th e Polk o rga ni zat ion m ay be a t-
Thc dinn e r a nd th e m eetin g w ere attended by tributed, in a large measure, to th e ac tivitie s of 

B1!0wNwooo, TEx., January 7.- The A. C. Cox 
Music Co. has recently move d from the Kin g 
Building on Fi sk avenue to a new s tore on 
East Baker street, whi ch has bee n. decorated and 
enl arged. The Cox concern wa s formed,· th e 
Eubanks Music Co., and suffe red a heavy fir e 
loss las t Fall. The n ew s tore will be equ ipped 
with the same lin es of pianos, phonog raph s and 
musical in s trum ent s whi ch w ere ca rri ed in the 
o ld location . 

th e ex ec utives of th e company, to ge th er with P. C. Broc kman, who, as general sales manag c: r 
t he sa les representatives and a number of invited of the company, has been respo ns ibl e for th e 
guests, amo n g whom w ere R alph S. Peer, ge n
e ral sales manager of the Okeh record divi sio n 
of th e Gene ra l Phonograph Corp.; A. B. Creal, ~ 
Southern di strict represe ntative, a nd L. 0. Coul
ter, assi stant sal es manager o f th e Sonora 
Phonograph Co., a nd J ohn Casag ra nd e, of th e 
Caswe ll 1If". Co., Milwauk ee. 

Harry P. Bridge's New Post 
The Atwa te r K ent Mfg. Co. of Philadelphia, 

ma nufac ture r of Atwa ter K en t rad io rece iving 
sets and radio speakers, has a nnoun ced th e 
resignation of Harry P . Bridge, Jr., formerl y in 
charge of sales promotion. Mr. Bridge has ac
cepted an editorial posi tion with the K eysto ne 
Publi shin g Co. of th a t city. 

An involuntary petition in bankruptcy has 
been filed against the Manganaro Music & Fur
niture Co., Quincy, Mass. The concern handl es 
ta lkin g machines. 

The dinner wa s Informal, w ith P. C. Brock
man, ge nera l sa les mana ge J· .of· th e compan y, 
of:ficiatin g as toa s tmaste r. Everyone in attend
a nce at the dinn e r was in vit ed to give a bri ef 
talk, a nd a ll of the employes voiced th e es teem 
a nd a ffection in which t he exec uti ves of the • 
co mp any a re h eld by the en tir e o rganization . 
The visitin g guests pa id a w ell -dese rved tribute 
to th e spl endid represe ntation given by James 
K . Polk, Inc., to the var ious manufacturers 
whose products t hey ha ndl e, co mm entin g par
ticularly upo n th e co-·operation ac co rded the 
manufacturers by the executives of the com
pany. 

Subsequent to the dinner, the various mem
bers of the sales organization were invited to 
confer with the representatives of the manufac-

ST ART RIGHT! 
Handle Radio Sets Malti - Plag Eqaipped or Eqaip Those 

You Have With Oar Type BP Adaptable to Any Set 
You can then demonstrate one or a number or setl trom one set or batteries 
as &l1 MulU·Plugs are interchangeable. A plug and socket connection between 
the batteries and the radio ls as essential as a cord and socket on an 
electric iron. and your customer w111 want one wttb the set he buya or 
for the set he now has. It will pay to stock Jones Multi-Plugs which are 
nationally advertls.ed and non-comvettttve. Write today tor descrlvtive folder 
and vrlres. 

HOWARD B . JON E S 
618 S. Canal St. 

C H I CAGO 

MUL .. LUG 
THE STAND~:f/ CONNECTOR 

E xecutives, Sales Personn el a nd Visi,tors A ttend
in g t he Polk Sales M eetin gs 

Standing (from left to right)-Messrs. Porter, Wallace, 
Butler, Casagrand e, Alexander, P eer ant\ Beute ll. Sea ted
H. A Brockman, Jam es K. Polk and P. C. Brockman. 

for~ation a nd deve lopments of sales possibili
ties which have met with the complete satisfac
tion of the dealers served by the company. Mr. 
Brockman i$ ass is ted by a competent sales or
ganization, including Charles J . R ey, who was 
recently a ppointed manager of th e Richmond, 
Va., bran ch a nd who was un abl e to atte nd th e 
convention becau se of bus iness ac tivities at 
Ri chmond. Th e products for which James K. 
P olk, Inc., a re representatives include Okeh 
and Odeon reco rd s, Sonora phonograp hs, Cas
well portable phonographs, H onest Quaker 
main springs and repair material s, Ma tercraft 
phono graph products and Wall-K ane st eel 
needle s. 

Amrad Not to Be Merged 
With Crosley Interests 

American Radio & R esearch Corp ., R ecently 
Acqu ired by P owel Crosley, Jr. , W ill O perate 
Indepen dently- H. J . Power P resident 

MEDFORO HI LLSIDE, BOSTON, MA SS., January 4.
In connection with the recent acquisition of th e 
plant of th e American Radio & R esearch Corp., 
of thi s city, by Powel Crosley, J1·., presi dent of 
the Crosley Radio Corp. of Cincinnati, 0., it is 
announ ced that the American Radio & R e
sea rch Corp. will retain its individualit y with 
Harold J. Power continuing as president of 
Amrad. The operation of the concern will be 
by th e n ewl y- form ed corporation of which Mr. 
Cros ley ha s been elected chairman of th"e board 
of directors. Amrad will be operated entirel y 
independently of the ·other Crosley inte res t s. 
Howeve r, th e new orga ni zation is to have th e 
adva ntage of t he Cros ley buyin g credit. 

• 
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It selJs rges fiis1-Ll> "12 
faster I '-Cl"-

•• 
Tell 'em this 

about Tungar--
It can ' t blow out Radiotrons 
if left hooked to set while 
charging. 

• 

M akes n o objectionable 
noise. 

• 
Does not disturb radio re
ception in neig hborhood . 

• 
It is complete- c harg es 2-
4-6-volt " A " or 6-1 2-volt 
auto batteries, or 24-96-volt 
"B" batteries in series. 

• 
Especially adaptable to 
permanent installation in 
cabinet with switch control. 

• 
(East of the Rockies) 

5 ampere Tungar . . . $28. 

2 ampere T u n gar . . . $18; 

60 cycles-110 volts 

• 

Up go your Tungar sales now that the new 5 ampere 
size is ready to complete your line . 

There is a big market for a good battery charger that 
does a swift, sure job. 

Just tell 'em Tungar is a G-E product-trouble-proof, 
economical, easy to use. Just tell 'em the facts-that is 
the_ way to sell them . 

Tungar - a registered trademark-is f ound only 
on the gen uine. Look for it on the name plate. 
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Much more money and much less grief is 
what hundreds of dealers are reaping this 
season with Thorola receivers, speakers, 
and parts . Sold only on the positive basis 
that it must outpc1jbr;,,, Thorola radio is 
doing it by far. ''Circuit" talk, more-rubes, 
and price prestige cannot overshadow what 
Thorola actually does in store and home. 

You can show the reasons why Thorola 
must excel. T horola Low-Loss Doughnut 
Coils with their patented indented wiring, 
tru e low-loss construction and other ex
clusive featur es go far beyond m'ere toroid 
theories in eliminating interf\!rence, sharp
ening sel.ectivity and tuning, adding to 
volume and distance possibilities. 

Thoro la act ual S. L. F. characteristics 
keep the efficiency curve from dropping out 
of sight anywhere in the receiving range -
at difficult higher ranges Thorola efficiency 
is often measurably several times greater! 

.. 

After hearing the Thorola lslodyne - after 
trying to show it up in days or weeks of 
testing- look 'at its mechanics - note its 
Bakelite sub-panel - its exquisitely careful 
hook-up - judge its appearance inside and 
our-no one has seen or heard anything 
else like it. · 

You cannot escape the conclusiory that in 
the Isiodyne receiver Thorola has · really 
achieved an advance in design, craftsman
ship and performance character heretofore 
paralleled only in Thorola Loud Speakers. 

Th orola Speakers are outsell ing by far. 
The strides b·eing made by Thorola re
ceivers are a 1925-26 sensation. Thorola 
pans give you first call on experimenters ' 
interest. The Thorola line, at Thorola 
pri ces and Thorola quick deliveries is 
carrying over Thorola dealers on a tidal 
wave of ' business. It's easi.er to ride with 
the Thorola line . 

REICHMANN COM,PANY, 1725-39 West 74.th Str e et, CHICAGO 

5-tube Thorola Jslodyne R('ceiveu, ~100 
Walnm Cabinet ·. . . . . . 

S-tubc Thorola lslodynf' Receiver&. 
'l'horoc:co Cabi net . . . . . . 

S-t~be Thorola hlodyne Rttcivcrs, 
Maborany Cabinet . 

Tnorola Loud Speaker 
Model 4 . . . 

Tborola Jr. Loud 
Speaker 

1 ·h~rola Low-1.:<.>ss Doueh- s12 r--b $4 
nu1 Coi ls . . . (set of J) n-.; 

Thorola l.ow-Loss Straieht $550 , $6 
JJ ne Frequency Cond(!nscrs - •nu 

~:~:,~~~!r~~;d~n ~u~io 0Rc~~~n~ •4~ 
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REPUBLIC BLDG., 209 SOUTM STA TE ST TELEPHONE WABASH 5242 

LEONARD P CANTY 

Middle West Trade Faces New Year With 
Optimism as Conditions Continue Good 

of e ffo rt expe nd ed in th e promotion of a les. 
The wi despread publ ici ty give n to th e talkin g 

mac hin e for th e past t hree m ont hs has res ulted 
no t onl y in a wea lth of o rders fo r th e mach in es 
th emse lves, but has crowded th e reta i1 reco rd 
co unt ers wi th orders , not only fo r those se lec
t io ns wh ich are enj oy in g publi c favor a t t he 
p resent time, bu t fo r c lassical a nd operat ic a irs . 
A visi t to o ne of t he leadi ng m usic s tores in 
Chicago, bet \\" ee n Chr istmas a nd N ew Y ear, 
fo und e \·e ry demo ns t ra ti on boo th occupi ed, 
a bout t\\·~ n ty in a ll, a nd se veral cus tom ers wait
in g t heir turn. 

All Bran ches of the Industry Sa tisfied W ith L arge Y ea r-En d Business Volume-New Talking 
Machines Stimulate Interest in R ecords-Trade N ews and Activities of the Month 

CHICAGO, ILL., J anuary 8.- The close of the year 
1925 fo und th e ta lk in g m achin e dealer of th e 
Middl e W est, af te r his summin g up th e res ult s 
of th e pas t twelve months, in a be tte r conditi on 
than has been th e cas e for severa l yea rs. The 
yea r as a who le was not to be d is tin gui shed 
by its par ticula rly lar ge sa les tota ls, but th e in
crease whi ch cam e a s it drew to a clo se was 
o ne of such propo rtion s as to in sti ll g reat e r con
fi dence a nd optimism in th e hea rt of th e deal e r 
as h e s tood o n the brink of a new year. 

Bus iness a nd fin a ncia l lea ders thro ughout th e 
Midd le W es t, in speakin g of th e twelve months 
wh ic h have ju s t passed, are found to be of prac
t icall y th e sam e opi n ion, nam ely, th a t 1924 
ma rks, not a boom, but a g radua l, m a rked step 
toward prosperity and s tabili zation of indu stry. 
The Middle W es t States, as far as th e ag ri cul
tural di st r icts are co nce rn ed, are in be tte r sha pe 
finan cially than has been th e case for fiv e or 
s ix years. Minnesota , North and South D akota , 
the States w h ich suffe red mos t fr om the rece nt 
dep ress io n, a nd whose citi es a nd town s w ere 
clo tt ed with the clos in g of ba nk s a nd bu siness 
houses, are well on th e road to pros perity. Iowa ha s 
ha rves ted a n ex cepti o na ll y la rge c ro p, a nd pro
vided the g overnm ent makes ce rt ai n a dju stm ent s 
in th e n ear future, wi ll market its prod uc ts a t 

No. R-16· 

a good profit. Wi sconsin , re ly in g chi efl y up on 
it s dai ry products as a bas ic indu s try, w as no t 
so so rely affected by th e depressio n, a nd its 
ag ri cultu ral regions a nd ci ties are enj oy in g p ro s
perity. 

The holiday bus iness in t hi s sec tion was in
deed gra t ifyin g, and m usic dea le r s were amo ng 
tho se who enj oyed th e benefit s. A rough es ti
mate placed the Ch ica go purcha ses of radi o re
ce ivin g appa ratu s for Chri s tmas at fiv e mi llio n 
doll ars , on a pa r with the autom o bile indus try. 
Musical m erchandi se, with a large propo rti on 
r eprese nt in g the purchase of ta lkin g mac h ines 
and records, was es timat ed to have brought one 
million dollars into t he hands o f th e mu sic 
dea le r. With the total o f ho·liday bus in ess in 
th e city of Chica go amoun ti ng to o ne hundred 
million dollars, it is appa rent th at a g rat ifyin g 
amo unt of the to.ta! was spent for hom e ent e r
ta inm ent in th e fo rm o f ta lki ng machin es a nd 
radio rece ive rs. 

In a nu mb er of ca ses t he chi ef d iffi cult y 
whi ch confro nt ed th e dea le r wa s th e secur in g of 
ta lkin g mach ines a nd radio se ts for imm edi a te 
de li ve ry, but with thi s obs tacle removed in th e 
near future, th e re ta il e r will find not hin g in his 
pa th to bar hi s progre ss, a nd his failure or suc
cess wil l depend upon th e amount a nd kind 

Portable phonograp hs played one o f th e prin 
ci pa l ro les in th e ho liday sho ppin g pro g ra m, 
and, as dur ing th e . um mer m onth s, the dea ler 
fo und the sma ll mac hines lo be one of hi s mos t 
valu abl e lines. 

H ow D ealers Tied U p W ith Victor A rtists 

Th e Chicago T alki ng Mac hin e o., Vi ctor 
jobber, in a rece nt a nd t im ely m essage to V ictor 
dea le r s in t his te r r it o ry, sugges ted a numb er of 
ways in wh ic h th ey could rea p full benefit fr om 
the radi o co nce rt broadcas t by th e Vi cto r T alk
in g Machine Co. o n Ne w Y ear's ni ght from 
Statio n vVJ Z, ew Yo rk City, a nd whi ch wa s 
r elaye d by KYW Chi cago, W BZ Sprin g fi e ld , 
WGY Schenectady, a nd WRC W as h in gton , so 
tha t practicall y every loca lity in t he Unit ed 
Sta tes was ab le to " tun e in " and obta in th e pro
g ram. Amo ng t he sugges t io ns co nta ined in the 
let te rs by mea ns of which th e dea le r could 
ca pita li ze on t he Vi cto r co nce rt broadca s t by 
J ohn McCormack, L ucrez ia Ba ri a nd th e Vi cto r 

( Co11timted 011 page 120) 

" . 

Radio Consoles 
Combine highest quality cabinet work 
with the latest developments in Wall Con
soles. 

The Console shown here is made of Butt 
Walnut with matched panels in duo-tone 
finish. Loud speaker and uni t included . 

The Excello Line includes all 
from small table type 
type illustrated . 

cabinets 
Console 

types of 
to Wall 

Write for complete catalog 
sent free on request 

Excello Products Corporation. 
4824 W. 16th St., Cicero, Ill. 
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FROM OUR CHICAGO HEADQUARTERS-(Continued from page 119) 

Kimball Style Y 

Concert Orchestra, were the following : news
paper advertisements; local newspaper stories; 
a government postcard announcement to be sent 
to a large list of Victrola and radio set owners; 
window and store displays of Victor records 
which were broadcast, with pictures of the art-. 
is t s; using the dealer's store as a receiving 
s tat ion on the evening of the concert for the 
conven ience and entertainment of customers and 
p rospect ive customers. 

Sample advertisements were also prepared, 
bearin g the dealer's name and an invitation to 
tun e in a nd enjoy the concert, together with a 
list of the se lections to be broadcast. Alto
gether nothing w·as left undone to capitalize the 
value of this concert from a merchandising 
standpoi nt. 

Graphic Demonstration of Easy Tuning 
D id you ever see a hors e t un e a radio? Visi

tors to the Kennedy display at the Chicago 

Black Bear Tuning In 

radio . shows did. Th ey had heard sa lesm en 
talk ease of operation. Time aft er time they 
had li stened to th e phrase, " so simple a child 
can ope ra te it." And then they saw a small, 
g lo ss y black pony-the kind of pon y children 
inst in ctive ly want to fondle- walk up to a K en
nedy Model 30 and, without an y guida nce or 

KIMBALL PHONOGRAPHS 
ALWAYS RELIABLE 

You will be amazed at the n ew results and the 
remarkable sales possibilities of the Kimball. 

Write for particulars. 

W. W. KIMBALL CO. 
Established 1857 

Kimball Hall, 306 S. Wabash Ave., Chicago, Illinois 
Manufac turers of Plumographs, Pianos, Player Pianos, R epro
ducing Pianos, Pipe Organs, Distributors of Columbia R ecords 

KIMBALL PHONOGRAPHS PLAY ALL RECORDS 

a,; s i!' ta ncc , place it s mouth on the Kennedy dials 
and bring in broadcast programs to delight the 
amazed crowd of onlookers. Black Bear is the 
po ny's name, and Black Bear seems destined to 
occupy a place in radio hi story along with K en
nedy-the receivers perfected to the point of 
s implicity that made this accomplishm ent pos
s ible. 

Not only did Black Bear demonstrate the 
ease of operation and s implicity of the Ken
nedy, but this wonder horse performed other 
feats that would be co ns idered difficult for som e 
humans. Solving problem s in addition, sub
traction a nd multiplication, counting people in 
the audience, spellin g proper names, identifying 
colors-these are on ly some of the seemingly 
end less s tunts with which Black Bear thrilled 
the c rowds . 

An<l in respon se to the ques tion " What is 
your favorite radi o?" Bla ck Bear show ed hi s 
horse sense by promptly spelling out K - E -N
N-E-D -Y. 

The Kennedy exhibit at the Chicago Radio 
Show wa s one of th e feature attraction s. The 
new K ennedy Model 30 (the se t tuned by Black 
Bear, the wonder pony) was gorgeously dis
pl ayed. It was admired by thousan ds, and 
Youn g, Lori sh & Richardson, Chicago distribu
tors for K enn edy, report th e booki ng of a large 
vo lume of orders for th e new receiver. 

Chicago Piano Club's Christmas Party 
The Piano Club of Chi ca go s ta ged a Christ

mas party at th e clubroom s in the Illinois Ath
ictic Club on Mo nday, December 28, and th e 
function was att ended by the largest delegation 
of members eve r a ssembled, including a large 
number of out-of-town vis itors who were spend
in g the holidays in this ci ty. 

Aft e r a turkey d inn er \\'ith c ranberry sau ce 
and a ll th e trimmin gs , the m embers joined in 
s in gin g o l<l an<l new so n gs and enjoyed an aft e r-

noon of entertainment which was concluded 
only afte r Santa Claus, impe rso na ted by William 
1. Bush, o f the Bush & Lane Piano Co., di stributed 
Christmas gift s to everyon e present. Santa, 
with the prese ntation of each gift, had a special 
message and brought Chri s tmas g ree tin gs from 
Geo. P. Bent, of Los A 1.1ge les, Cal., a nd a m1111-

be r of other vete ran s in th e trade. 
Before th e arrival of Sa nta Clau s, entertain

ment was provided by a number of the club 
m embers, includin g Willia m H . Co llin s, sa les 
manage r of the J. P . See burg Pia no Co., A. P. 
Gus tafso n, supe rint endent of th e player depart
ment of th e l\1. Schul z Co., who played the 
mouth harp and th e double guita r; Gene Whelan, 
of th e W . W . Kimball Co., who to ld s tories; 
Geo. Lufkin, al so of the W. W. Kimball Co., 
who sang a solo, a nd Ade Duval, wh o per
formed some cl ever tri cks with a deck of cards. 
H a rry B. Bibb, sec reta ry of the Piano Club, 
and Chica go di s tri c t manager for the Bruns
wick- Ba lke-Collender Co., a nd Fred Mich ae ls 
also helped to ente rtain th e gues t s, the former 
with s tories, and th e la tter with pi a no numb ers. 

New Brunswick Recordings. by Paul A sH 
Paul A sh a nd His O rches tra, who have bl'l' n 

a phenomenal drawing card at McVicker's The
atre in Chicago since mid-Summer, recently re
corded for the Brunswick-Balke-Collender Co. 
two of his mos t hearti ly applauded numbers, "l 
Do! Do You ?" and "Dreaming of To-morrow." 
"l Do I Do Y ou ?" is o ne of Mr. Ash's o wn com 
position s and the composer has injected into 
hi s orches tra a full a mount of the spirit and 
dash which has characte riz ed his own personal 
appeara nces on the sta ge. 

The success of Paul Ash in Chicago has r e
sulted in hi s es tablishing a record run, th e 
longes t of any orchestra bill ed as a feature in a 
movin g pi cture house. Th e orches tra prese nt s 

(Co ntinued 0 11 page 122) 

Sc~~~~c~rI ~~r~:~~r :~s~ . ~o~o~~~!?~ ~~s~~~~~cer @· ~ .. . · Th~ ,~.';,' ~~ti~:h~~~:~t ~:~~h~~!.~.,~~" ~~~~Ort 
Famous for tone-without th e usual metallic sharpness and without the scratch . . des ired. Does i;ot warp lid . N mseless m operation. The s1mplestspr~n8 bala~ce 
Standard lenSth 8!.1 inches center of base to needlepoint-can be made to order .. . · made-and_eas1est to msLall : Can be made to St any type and we1Sht o f lid. 

IonAer or shorter. Base opening 2 inches diameter. F urmshed complete wuh escutch eon plate and all necessary screws. 
Supplied to manufacture rs of hiSh·Srade phonograph . , , , 

Fine quality N ickel and Gold Plate finis hes cabinets in the United States and all foreign countries Low quantity Pl' tees quoted on apphcatzon 
Samples sent anywhere for trial 

BARNHART BROTHERS & SPINDLER s~~~~~~~~~cJ~~ilsEs MONROE & THROOP STS., CHICAGO 
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You Hit the ''Bull's-Eye" 
~itb 

Utah 
Supernex 

Rei. U . S. Pat. Off. 

The Superflex has a tone 
chamber equal to that of 
the usual horn type. 
Stands but SY, inch es 
high by 6 wide. Finished 
in a harm oni ous brown. 
Weight 3 lbs. Packed I 
in a carton. 12 in a crate. 

$1:4 

No other manufacturer makes 

such g uarantee 

Buy a Utah and use it 
for two weeks. C ompare 
i ts tone with the best the 
others are able to prod uce. 
If the Utah does not 
give better recep· 
tion re tu rn it to your 
dealer and he will re• 
fund your money. 

Utah Phonospeaker 

Utah 
Standard 

I 

Horn is finished in a rich 
semi-dull black M orocco 
leather finish; 14-in cb 
bell ; weight 11 Y, I bs. 
Packed 1 to a carton. 

$ZS 

Utah Supreme 
Handsomely finish ed 1n 
black rubber. Furni shed 
with base to res t on turn
table of talking machin e. 
or without. 

With Stand 

$1:0 
Without Stand 

Utah Radio Products Co., 

l.' ini shed in a so ft a n ti q11 c 
mahoga ny, des igned 111 

please both <:ye and ear. 
:Vf eas urcs JO Y, x 8 x 7Y, 
W eigh t 8 lbs. P acked 
I in a carton, 3 111 a 
crate. 

$Z5 

Reg. U. S. Pa t. Off . 

1427 So. Michigan Ave., Chicago 
WE ARE MANUFAC1 URERS- NOT ASSEMBLERS 
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a diffe re nt ac t eac h week in keeping with the 
seaso n of the year o r some other event which is 
cla imin g wid e at t enti o n at th e tim e, s uch as a 
"Charl esto n W ee k" or "Colle g iate W ee k." In 
addition to th e o rchest ra, Ash maintain s a corps 
of da t~c e rs , severa l so loists, ·comedians a nd spe
cialty dan ce rs. 

CARTER "Flat" Plug' 

The Passing of Prof. Forest Cheney 
The talkin g machine tra de was s hocked to 

lea rn o f th e d ea th of Professor Forest Ch eney, 
of th e Cheney Talking Machine Co. , on Thurs
day, D ecem ber 17. Professor Ch en ey had spent 
seve ral we eks in Chi cago and on the Tuesday 
night preceding h is death ent ertain ed a number 
of fri end s, a nd he was appa rent ly in th e best 
of health. 

(Pat. Pend.) 

FULL 75C SIZE 

Here is the plug t hat w as the sensation of the 
Chicago and New York shows. Fits flush against 
the panel. Cord in stantly connected or d iscon
nected. Cord tips h idden , cord h an gs down. 
Leading manufac turers h ave adopted it as stand
ard equipment. Can be easily sold to old cus
tomers, with console or closed sets. 

llf CAlfADA: Carter Radio Co., Limited, Toronto 

He suffe red a stroke on Wednesday mo rnin g 
and tw enty-fo ur hours later passed away at th e 
Swedish Covena n t H osp it a l, 2749 Foster avenu e, 
Chi cago. His daughter, E liza bet h Cheney, of 

The Late Prof. F orest Cheney 

Lima, O h io, a rr ived at hi s bed side shortly be
fo re hi s deat h. The bod y was ta ken to the home 
of hi s daug ht e r at Lima, Ohio, wh ere se rvices 
were he ld , a nd th e burial to ok place at Jam es
town, N. Y., t he old hom e of th e Ch eney fami ly. 

Profes or Cheney was born in J ames town, 
s ix ty -tw o yea rs ago, and in hi s ea rl y life wa s a 
well-known professional violini s t . About fif
tee n years ago, while res idin g in Jam es t own, he 
became interested in the deve lopment o f the 
talki n g machine and obtained patents two yea rs 

A ny jobb er 
can supply. 

la t e r on seve ral of hi s inventions. In 191 5 the 
Cheney Talkin g Machine Co. was formed with 
th e control ling s to ck in th e ha nd s of Mars hall 
Field & Co. , Chi cago. A factory was estab-
1 ished in Gran d Rap id s, Mi ch., a nd P rofessor 
Cl1eney made hi s h eadqua rte rs a t the plan t, de
votin g hi s tim e to the furth er development of 
th e product which bears his name. 

* * * * * * * * * 
In th e sudden passing of Forest Ch eney th e 

ta lkin g machine trade has los t one of it s mos t 
pi cturesque fi gures. Professo r Cheney, as he 
wa s commonl y known, was a remarkabl e pe r
so nality. Definite-minded, de termi ned, even 
se lf-ce ntered, he was ye t a fascination to a ll 
who knew hi m, a nd th e world has a lready 
judge d fav o rably the valu e of hi s co ntributions 
to th e theory and practice of phonog rap hi c r e
production. H e began l ife as a violini st and a ll 
hi s later work with the phono graph was based 
upon th e ideas wh ich he had co nce ived a nd 
worked out durin g h is days as a profess ional 
music ian . He was th e sort of man who invit es 
cr it icism a nd eve n seems to thrive upon it. H e 
believed in hi s ideas and in himself. H e lived 
to see those ideas put into practica l shap e a nd 
to bui ld for himself a r eputation as a practical 
acoustician second to none in his line. At the 
moment of hi s sudden remova l from th e sce ne 
h e was deeply en gaged in expe rim ent a l work 
wh ich he had determined to com plete, despite 
th e warnings which hi s overstrained body was 
constantly g ivi ng h im. H e d ied, .in fact, a martyr 
to hi s w o rk, for th e fi na l apoplexy was un
doubt edl y ca used by the excit ement and s train 
of those las·t days. Few kn ew h im by more 
than nam e, but those who did know him kn ew 
him for a remarkable man, for o ne who, with 
a ll hi s marked individualiti es of manner a nd 

Make a CLEAN UP! 
Tu rn all damaged, 
chandise into money. 

unsalable mer-

-whatever it be- no matter in what 
repairmen will condition-our expert 

rejuvenate it for you. 

For your own sake-do it now. 

We maintain separate repaH departments for PHON O
GR A PHS and MUSICAL IN STRUMENTS. 

A letter of explanation with each job will facilitate the 
operation. 

T ARG & DINNER MUSIC ·co. 
"The Who lesale M usic Center" 

229 West Randolph Street Chicago, Ill. 

Write us 
/or catalog. 

I'/,"~ 
~.,:.., 

method, had a definite work to do and lived 
to do it. 

Super Zenith IX U sed by Famous Stars 
Radio has come into its own on th e movi n g 

picture lo t s of the Pacific Coas t, and betwee n 
" s hot s" under th e K lieg li ght s, movin g pict ure 
ac to rs a nd actresses are often fo und se ttin g th e 
dia ls for th ei r favo rite broadcas tin g s tatio n. In 
th e p:cture ·reproduced above Laura LaPla nt e 

F ilm Stars E n joyin g t he Zenith 

a nd R egin a ld Denn ey a rc shown with th e ir di 
rec t o1·, W illiam Seite r, rest in g betwee n sce nes 
bei ng taken fo r U niv ersa l Fi lm Co.'s la tes t of
fe ring, "Ski nn er's Dress Suit," in th e s tudio a nd 
tunin g th e Super Ze nith l X. · Th e mod el shown 
is one of many to be found in the plant of th e 
Un iver sal Film Co. , Universal Ci ty, Ca l. 

Charles Kaley Heard on Brunswick R ecords 
Cha rl es Kal ey, so loist with Abe Lyma n's 

Orches tra, Brunswick recordin g artis ts now ap
pearing at th e Co ll ege Inn, popular cafe of the 
H otel Sh erman, this city, rec entl y becam e a 
so loist for B run swick in two numb ers released 
on reco rd s durin g th e month of December. "You 
Told Me to Go," a selec tion whi ch ha s brought 
K aley enco re afte r encore eve ry time he ha s 
sun g it, is Lyman 's ow n composition. On the 
reverse side of th e record is "Hold Me in Your 
Arms," a so ng in which K aley disti n guishes 
himse lf with that particula r style which has led 
to his national popularity. 

United Cabinet Mfrs. Corp. Chantered 
T he U nited Cabinet Mfr s. Corp., Chi cago, Ill ., 

was recent ly incorpo ra ted with a capital stock 
of $25,000 to m anufacture and deal in phono
g raph and radio cab inets a nd all a rticl es incident 
th e reto. The in corporators are H enry C. For
s te r, I saac A . Lund and Wilbur C. Perkin s. 

H . E . Cohen E ntertained by Max Targ 
Harry E . Coh en, special representative . of 

E very body's Talking Machine Co., Philadelphia, 
Pa., paid a visit during the first part of D ecem
ber to t he Targ & Dinn er Music Co., whole
saler of Chicago. While in the city Mr. Co hen 
was entertained at the hom e of Max Ta rg, 
wh ere, in a specially ar range d musicale, seve ra l 
prominent pianists took part. Joseph Raieff, 
w ho ent ertain eµ th e gue s t s at the Music Tracie 
Co nvent ion at th e Drake H otel las t Summer 
and wh o records for Duo-Art, was th e mai n 
attraction. Dr. H . Septow, who recently a rrived 
from Switze rland, wh ere he is prominent in 
musical circles, played several classical selec
ti ons on th e violin, accompanied b y Miss Fi sh. 

(Co11 li11u ed 011 page 124) 
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New Jewel Attachment for playing the 
Edison "Re-Creation" records on the new 

Orthophonic Victrola 
Weight Lightest That Can Produce Perfect Tone 

The patented "NOM-Y-KA" diaphragm almost eliminates all 
surface sounds and brings forth in a rich pure v olume all that 
was put into the record by the natural voice of the singer or the 
artistic touch of the instrumentalist . 

We also have a special reproducer that can be attached to the 
old Victor tone arm. It greatly improves the tone and makes a 
new talking machine out of the old style Victrola. Specially 

S howi n &:" ,Jc,vel V ic tor Attac J11n c n t in 1>o s i - h ELECTRICALLY RECORDED RECORDS 
lion for 1>lay i n g "Ediso n a nd P nth e R <>cord s adapted for playing t e · 

Jewel Needle Equipment for playing lateral cut rec
ords on the New Edison. Perfectly balanced for playing 
the new ELECTRICALLY RECORDED RECORDS and 
brings out the deep bass notes without sacrificing the 
treble. A real ORTHOPHONIC tone. 

A B C 
S h owi ng J e w e l Needl e Et1 u l prn ~n t i n tJOSlt io n fo r 
p lnyi n g Victo r a nd n il la t e ral t·ut H. cc on.l s on I h t> 

N<-w "E di s on 'Phonog raph 

De-Luxe Jewel Cabinet 
Loud Speaker 

This Cabinet Loud Speaker is finished in exact imita
tion of old ivory, antique bronze, rosewood, ebony or 
green gold by the "Embossene-Florentine" process. This 
makes a very beautiful and durable finish, it is not affected 
by heat or cold ; can be washed with soap and water and 
cannot be scratched except with a very sharp instrument. 

If your jobber does not handle the 

JEWEL PRODUCTS write us direct . 

150-160 Whiting Street, Chicago, Ill. 
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H is wife also entertain ed with interpretations 
of ba llads and European folk songs. In addi
tion to a score of fri ends, several business asso
ciates amon g th e perso nn el of the T a rg & Din
ner Music Co. were am ong the gues t s. 
A. V. Anthony W ith Concert Master Mfg. Co. 

A. V. Antho ny, forme rl y a ssistant sa les ma n
age r in the local office of t he Pa th e Ra dio & 
Phonog raph Co rp., is now sa les ma nager a nd 
vice-pres ident of th e Conce r t Mas ter M fg. Co., 
of t his c ity, and a lso sales manager of th e Con
tinental Sales L aborato ries, a divisio n of tha t 
firm. The firm m anu fac tures radio tub es in 
types 201-A, 199-S and 199, m a intaining a fac
to ry in N ewark, N . J., and. sales offices a t 179 
West Washington st reet, Chi cago, Ill. Mr. An
thony is well known a nd popula r in the music 
trade, having been associated wit h the Tay Sales 
Co., So nora jobber in Chica go and sur round ing 
territo ry, and a lso having made many deal er 
friends while w ith the Pathe Radio & Phono
graph Corp. 

Broadcaster Display at Furnitur e Show 
The Broadcas ter Co rp., Chicago, manufac

ture r of ta lk ing m achin es a nd rad io-phono graph 
comb inatio n ins tru me nts, is mai nta inin g an a t
t ra ct ive di splay a t the Furn itu re Ma rket, now 
bein g held a t the A me rica n F urn iture Ma rt . 
A mo ng th e products disp layed by t h is fir m a re 
t he RP2, a conso le pho nog rap h eq uipped w ith 
th e Fada fi ve- tube neut rody nc panel, Mode l H B 
Broadcas ter h ighb oy phonograph, whic h is 
adaptab le for radio, rad io cabi nets a nd a num
ber of upright and co nso le mach ines. Several 
other. models on di splay conta in th e F ada fiv e
tube neutrodyne radi o panel. S. L. Zax, sec
retary of t he B roadcas ter Co rp., is in charge of 
the d isplay and has bee n kept busy demonstrat
in g the instruments to the vi s iting fu rn iture 
dealers. 

Justin Bros.' Handsome New Store 

Rapid growth a nd developme nt, fr om a small, 
unp reten tious music shop to a beauti ful, spacious 
establishment, s to cked wi th every varie ty of 
m usical in s trument, marked th e ope n ing of th e 
new store of Jus t in Bros., 5205 W est Twenty
fift h street, Chicago, ea rly in December. The 
firm, headed by J erry F. Just in, pres ident, and 
Frank J ustin, secretary a nd treasurer, has made 
remarkable prog ress in the reta il music busi ness 
on the southwes t s ide of th e ci t y, where twelve 
yea rs ago they s tarted se ll ing phonog raph s and 
sheet music at the sam e address. 

The open ing was attended b y hundreds of 

h-fih;;o,,, -- ~ 
100% BURGESS~ 

SATISFACTORY ~TI,@ 

SERVICE! 9A111RIES 
A BUSINESS built on giving 

d ealers what thev want when 
they want it/ Tremendous stocks 
alwaus of n a t ionally a d vertised 
p roducts assure immediate d eli v
eries .•. an d efficie nt service t ha t 
speed s those d eli veries alon g. 
This business is s tric tly whol~ 
sale .. ; offer in g a d equ ate p rOlec
tion to o u r pa trons. 

Dea/en-S end for our lal<Jt catalog( 
Please uu ],IOur lellerht!.aJ in writing 

The Harry Alter Co. 
Wholesale Radio 

• 

~-fi~w 
The Harry Alter Co. 
Ogden at Carroll Ave.. Chicago, Ill. 

~ACME: 
fer 0'11.o.fq~J'I~ 

people, m embers of the trade a nd persona l 
fri ends who packed th e store to the doors. Th e 
proprie tors had a rran ge d a prog ram of co ntin
uous ent ert ai nm ent from 2 o 'clock in the a ft er
noo n until midni ght, in wh ich were fe.a tured 
Vi ctor a nd Brunswi ck record art is ts, and a num
ber of vaudeville headliners. 

Jus tin B ros. ha ndle th e product of t he Vi cto r 
T a lkin g Machine Co., Br_un swick-Balke-Collen
der Co., R adio Co rp. of Amer ica, Atwater K ent 
Mf g. Co., Ludwig & Ludwig, Gulbra nse n Co. 
a nd a nu mber of o ther pi ano and m usical m er
chandi se lines. 

Beautiful Kimball Pipe O rgan for Scranton 

I n t he display windows of the W . W . K imball 
Co., man ufa cturer of K imba ll phonographs a nd 
pianos, t here a ppeared short ly befor e th e ho li
days a rath er large and expensive g ift in th e 

form of a con sole fo r a fou r-manual pipe orga n. 
T he instrum ent, wh ich was prese nt ed to t he 
Sc ra nton, Pa., Chamber of Commerce by Col. 
L. A. W a tres, one of th e leadin g ba nkers of 
Scranton, was to be in s ta ll ed in th e Chamb er of 
Comm erce auditorium und er th e pers ona l direc
tio n of Cha rl es M. Courboin, internati o nall y 
known conce rt orga nis t, who supervised it s con
st ru ction a nd who w ill play th e openin g recital. 

A mbu Radio Features Create Demand 
T he A m bu E ngineerin g Ins titut e, of thi s city, 

ma nufac turer of t he Ambu five-tube radio re-

Ambu Shot Panel 

Repair Parts 
ce1ve r in trodu ced a bout six m onths ago, has 
found that two fea tures of th e se t have done 
much to a ttrac t a tt ention and m a intai n d ema nd. 
O ne of th ese is the "shot" panel, whi ch is m a nu
fac tu red by cuttin g g rooves in a piece of bake
lit e a nd shooting hot copper into th ese grooves 
in a spec ia l pa ttern whi ch m akes all co nn ecti ons 
a utom ati call y wh en the pa rts ar e sc rewed into 
place. Thi s m eth od preve nts loose wires , leak
age, inductance, a nd seve ral other obj ect ionab le 
fea tures a nd is said to be perm a nent. Th e other 
fea ture of th e Ambu set is fo und in the Arm
strong "allwave" co ils by which the opera tor 
may tun e in a ll p rog rams broadcas t on any wave 
le ng th from 40 to 600 m eters . 

6ta.Jarll TaU.U.• M.cll11• C.. 
( '•it•ll TaU.U.• M•clU.. Ca. 
Ila~ TaU.bt• M•IWM C. 
o·N-ui-J._ c. 
...-c.. 

For All and Every Motor 
That Was Ever Manufactured 

We can supply any part. T he largest and most 
complete assortment of repair parts-in the 
United States-on hand, for old, obsolete and 
present-day motors. If your order cannot be 
filled from stock, we will make it up special. 

Special prices on mam springs, governor 
springs, micas, repair parts, motors, tone arms, 
steel needles, etc., in quantity lots. 

Expert repairing on all makes of phonographs 
and motors. 

T'RADI. MARIC 

'CONSOL.A.• 

227-229 W. WASHINGTON ST •. CHICAGO, ILL 
CAlll ADDHU 

" C.O•IOU"" 

......... 1 nn Oratt•• .A.ye., D.U.tt, Xleb. 1111 !fleellet ,&ye., Xllul•..U•, Kinn • 

Vitanola Products Attract Attention 
The Vita nola T alk ing Machine Co. is playing 

host in its offi ces in th e Am erican Furniture 
Mart fr om J a nuary 4 to 23 durin g the mid
Winter Ma rket now in progress a t the Amer
ican Furn itu re Mart . A numb er of new Vi ta
nola models, in clud ing phonogra phs, combi na
t ion inst rum ent s a nd radi o cabin ets, are on dis
play. Amon g th e new products are No. 300, 
a three-deck m ahoga ny radio cabin et w ith t he 
loud speaker occupy in g th e entire top sect ion, 
a nd a space for batterie s and a charge r in th e 
bottom compa rtm ent, and No. 301, a two-deck 
radio cabinet fin ished both in walnut a nd m a
ho gany w ith the loud speaker compa rtment on 
the left side, the space for the radio panel on 
th e right and room fo r the batte ries in the lower 

(Continued oti page 126) 
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Liberty Se aled 5 Console 
De Luxe, Code 6452. Price 
$325.00. Le n g th56Y, i n s. , 
Height 37 ins., Depth 

23Y, ins. 

Liberty Sealed Standard 
5 Console, Code 6363. 

Price $165.00. Leng th 
30,%' ina . ,Hei ght38}~ ina. 

Depth 22~ ina. 

Liberty Ca bine t , Code 
64- S With Speake r, Price 
$35.00. Code 64 Without 

Speaker, Price $20.00. 

Liberty Sealed 5, Code 
5151. Price $100.00. 

Length 28 U Ina., He ight 
lOY, ins., Depth 12% ins. 

THE TALKING MACHINE WORLD 

Liberty Sea led II Standard, 
Code 6161. Length 20% 
Ins ., H e l&'ht lO'h Ina., 
D epth 12% Ina. 

Price $100.00. 

Guaranteed Perlormance 
Not Mere Promises 

You can promise the sun, the moon and all the res t of the planeta ry 
system, but you couldn' t fulfill your promise- you couldn't de
l iver the goods. A p romise is one th ing and its fu lfi llment is 
another- and radio buyers are aware of the fact. T hey are skep
tical of promises- they have a right to be- they rea lize that it 
is an easy matter to elaborate on the merits of any receivi ng set 
- and they know, thousands of them from sorrowful experience, 
that after all is said and done, the value of any radi o receiving set 
can be demonstra ted and full y determined only by ac tual day 
after day performance in the home and that the only dependa bl e 
assurance of satisfactory opera ti on is the manufacturer's faith in 
his p roduct backed by a definite guarantee. 

T he Liberty Seal supplies a positive assurance of value-of satisfaction-of z 
all the qualities desirable in radio receptivity. It · is an absolute safeguard 
against unsatisfactory selection and is one of the strongest, most convinc- z 
ing arguments ever put in the hands of a dealer. 

Every Liberty Sealed Five Receiving Set is sold under an irrevocable ~ 
guarantee that any defective part or faulty workmanship will be 
replaced free of charge anytime within 60 days from date of 
purchase. / ,i_ 
Such a guarantee reflects the confidence of the manufac- , / 
turer in his ability to please the buyer and is a pledge / i 
of supremely satisfactory performance. ,/ 

The Liberty line-the Liberty guarantee-provides Z 
dealers with an exceptionally attractive oppor- / i 
tuni ty to procure the most desirable and prof- ,/ 
itable class of trade. Why not investigate / i 

LIBERTY 
TRANSFORMER 
COMPANY 

123 N. San gamon St., 
Chicago 

- your name and address on the attached ,/ . 
coupon will bring fu ll particulars. / i K~1:dly send us _your prop-

,/ os1tion to radio dealers. 

Liberty Translormer Co. Z NAME . ....... ... ...... . .. ......... . 

123 N. Sangamon St. Chicago, Ill. Z 
~ ADDRESS ....................... . .. ...... . 
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"AT roly Wonderful Radio" The LAKESIDE aoeo thru the 
barrag e of local atationa and 
aucceaafully bringa i n distance. 

The last word in Radio Sets. A 
complete five-tube tuned radio fre
quency receive r designed to meet all 
needs. Cabinet furnished of selected 
walnut in two-tone effect with metal 
panel attractively designed In gold 
with the latest In knobs and point
ers. 

compartment. In addition several new upri g ht 
phonographs and conso les, the latter adapted for 
radio installation, finished in mahogany and wal
nut, are being exhibited. Vitanola executives 
s tate that the present Furniture Market has 
drawn to the exposition building the largest 
number of buyers in history, and that a keen 
interest is being displayed in the new Vitanola 
models. 

Child Film Stars E njoy Supe r Zenith IX 
The child stars of the Universal Film Co. are 

apparently as enthused over radio as are their 

Zenith "Entertains" Child Film Stars 
elders on the movin g picture "lot." In the pic
ture shown above Buster Brown (Arthur Trim
ble), Mary Jane (Doreen Turner), and Ti ge, of 
th e Buster Brown Comedies, relea sed throu gh 
the Universal Film Co., are shown resting be
tween "shots," tunin g in the Super Zenith IX 
at the studio. 
Phonograph Manufactur.ers' Association to Meet 

The regular monthly meetin g of the Phono
graph Manufacturers' National Associa tion will 
take place on Tuesday, January 19, in the Furni -

MODEL " AH " 
RADIO CABINET 

Outside Meaouremenh : Hei ght. 46 In•. ; 
Width, 36 ln1.: Depth, 16 ln1. 

Receiver Compartment : Height 101/2 Jn1.; 
Width, 331;1 ln1.; Depth, 12\/1 in1. 

Dimensions: Height 10 Inches; 
Length 20 Inches; Width 11 
Inches. 

LIST PRICE ; without Tubes or 
Batteries - $75.00 

Exceptional Liberal Discounts 

Lakeside Supply Company 
Radio Sets, Cabinets and 

Accessories 
7S \Vest Van Bure n Street 

Chicago, Illinois 

ture Club, American Furniture Mart 666 Lake 
Shore Drive, Chicago, according to an' announ ce
ment made by the officers of the A ssociation a 
few days ago. No meeting was held in Decem
ber because of the approaching Christmas holi
days, and the resultant activity on t he part of 
th e members in maintainin g factory production 
at top speed. The January meeting will mark the 
end of the first year in the A ssociat ion's his
tory, an d it is expected that a large number 
of manufacturers will attend. The meeting will 
open, as usual, with a dinner at 6 o'cl ock, fol
low ed by the bu s in ess sess ion, at whi ch a num
ber of matters of int e re st to th e trade in ge neral 
will be di scussed. 

Excel Phono. Co.'s Fine Display 
The Excel Phonograph Mfg. Co., of Chicago, 

is at the present time maintaining an attractive 
display at the American Furniture Ma rt, where 
the Furniture Market is bei ng held. The dis
play, whi ch is att racting a large numb er of visit
ing furniture dealers, includ es Model 70, a com
bination instrument stand~ng fifty inche s high; 
Models 21 and 7, console talkin g machines 
adaptable for radio; Model 10, another co nsole 
phonograph with a space for radio panel; 
Models 11 and 17, straight conso les, and Model s 
1 and 2, upright phonographs. With the excep
tion of co nsole Model 17, which is finished in 
walnut, all of the Exce.l produ cts shown are 
finished in mahogany. The di splay is under the 
supervision of J . N . Stewart, of th e sale s staff, 
and I. A. Lund, sales manage r of the Excel 
organization. 

Lee Sims Scores in U. S. Music Rolls 
Lee Sims, one of the most popular artists in 

the radio broadcasting world today, is adding to 
his achievements and increasing his popularity 

So 

ATTRACTIVE 
ADAPTIVE 

and 

LOW-PRICED 
That 

The Largest Retail 
Outlets in America 

PREFER 
this model for their 
most exacting trade. 

BROADCASTER CORP. 
2414 W. Cullerton Street Chicago, Ill. 

throu gh the medium of mu sic rolls. Mr. Sims 
has been an excl usive recording artist for the 
United States Music Co. of Chica go for over a 
year, and during that time has made a number 
of his hits equal ly popular on player-pianos. 
Among the numb ers which he ha s made famous 
on the air and o n U . S. music ro ll s are "Sweet 
Georgia Brown," "Sleepy Time Gal," "You Told 
11e to Go," "No Man's Mama," "Im Gon na 
Charleston Ba ck to Charleston" and "Then I'll 
Be Happy." 

New De Luxe Apex Radio Receiver 
A new de lu xe type radio receiver wa's intro

duced to the trade late in December by the 
Apex Electric Mfg. Co., maker of Apex radio 
receiving sets, loud speakers and vernier dials 
in this city, which is known as th e Apex Apart
ment Grand . It is a five-tube model, employing 
the tuned radio frequency circuit, and is fur
ni shed in a hand carved cabinet of solid burl 
walnut. The Apartment Grand contains a built
in speaker and battery compartment, stand s four 
feet hi gh, and is thirty inches wide. It is of a 

Apex Apartment Grand 

particu larly handsome design and is a lready en
joying a fin e demand from ti ose who wi sh to 
combine an in strument of utility and beauty 
with their home fu rnishings. 

Will James Visits Gulbransen Plant 
Will James, manager of the band instrument 

department of Martin Brothers Piano Co., 
Springfield, Mo., recently visited Chicago, and 
while in th e city, took the opportunity to visit 
the plant of the Gulbranse n Co ., manufacturer 
of Gulbransen re gistering pianos. He was keen
ly interested in the various operations carried 
out in the manufacture of the Gulbransen instru
ments, which his progressive firm feat ures in 
Springfie ld a nd surrounding territory. 

Lyon & Healy's Attractive Zenith Window 
Lyon & Healy, the prominent Chicago music 

house, rec ently devoted a very attractive win
dow to the di splay of Zenith radio receiving 
sets , which the firm recently added to its roster. 
The Zenith De Luxe Italian model with disap
pearing doors, two built-in speakers, fretted 
grill and single dial control, and the Super 
Zenith IX were shown in attractive setting. 
Important Stewart-Warner Sales Conferences 

Sales co nferences, participated in by head
quarter s executives and sales representatives 
from a ll over the United States, are being held 
at the present time at the Stewart-Warner 
Speedometer Corp. office in Chicago. At these 
gatherings, which began on J anuary 4 and will 
end on the twenty-third of this month, plans 
for the yea r 1926 will be discussed, and each 
representative will be benefited by the close 
contact with the head office and the information 
he will receive. 

The sales representatives have been divided 
into three groups, th e conferences taking place 
one after the other, in three day shifts, starting 
with the Middle West sales staff, the West and· 
Southwest, the South, and the Eas tern section 

( C ontin11ed on page 128) 
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0 Keh Records Greet You With a 
Guarantee for Better Business During 1926 

You can tell a good record by its Sound! 
Some records look as good as Okeh Records 
but they don't sound as good. That's the test. 
Have you made it? Hearing an Okeh Record 
is convincing proof of what is a True Tone re
cording. 

When all is said and done it is the profit 
making record your business needs. Every
where there is a n1ultitude of Okeh Record 
buyers that can be securely counted on. 

By becoming a licensed Okeh Record 
Dealer you can share in this profitable pat- . 
ronage. 

Our efficiently organized Service Depart
ment will ·appeal to you. 

D ecide to-day to become a L irensed O keh D ealer 

. 
' 

Consolidated Talking Machine Co. 
227 W. Washihgton Street, Chicago, Ill. 

BRANCHES : 
2 9 5 7 Gratiot Ave., Detroit, Mich. 1121 Nicollet Ave., Minneapolis, Minn. 
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of the entire United States, in the order named. 
R. H. Woodford, sales manager of the radio 

d ivision, George M . McCulloch, advertising 
manage r, and A. B. Dicus, head of the sales 
quota depa rtment, a nd other of the Stewart
Warner executives are addressi n g the sa les 
staff, and outlinin g to them th e sa les program 
for the year. 

Represents Apex in N ew E ngland 

The Apex Electric Mfg. Co., Chicago, manu
facturer of Apex radio receiving sets, loud 
speaker and vernier dials, announced the appoint
ment of D . G. Caywood as its r eprese ntative in 
the N ew England te r.ritory. Mr. Caywood, wh o 
has b ee n prominent for some time pas t in the 
automotive industry in that particul ar territor ~· , 

makes hi s headquarters at 11 Lovell Road, 
Watertown, Mass., and will cover the entir e New 
England territory, working close ly with Apex 
di str ibutors a nd dealers. 

Artistic Zenith Display 

Enterprising music houses handlin g radio 
eq uipm ent are faking ad va ntage of eve ry oppor-

Booth of the Radebaugh Music Co. 

tunity to bring their lines of merchandise to the 
attention of the public, and the above picture 
shows one of the ways in which a music store 
secured a maximum amount of consumer atten-

tion in a few days . The Radebaugh Music Co., 
of Columbus, 0 ., occupied a prominent space at 
the radio show recently held in that ci ty, where 
it exhibited Zenith receivers. The back of the 
booth represents a sunburst, topped by window 
display cards depicti n g the McMillan Arctic Ex
pedition and the Zenith radio receiving appa
ratus .used by the exp loring party. In the display 
proper are found th e Super Zenith IX o n the 
left, the Zenith DeLuxe Spanish model in the 
ce nt er and the Super Zenith VIII on the ri ght. 

N oted Sta rs a t Stewart-Warner Studio 
Several stars in the musical firmament have 

recently appeared before the microphone at the 
Stewart-Warner Speedometer Corp. studi o 
WBBM, in Chicago. On th e evening of De
cember 25, Kathryn Browne, Chicago Civic 
Opera contralto, appeared in joint concert with 
the Imperial Male Quartet, Victor record art
ists, a nd duplicated her success of November 
20, the date of her previous appearance pro
gram at \V BBM. On December 29, Wendell 
H all, Victor artist, and creator of the popular 
song hi t of two years ago, " It Ain't Gonna Rain 

o Mo re," entertain ed hi s invisibl e audi en ce 
with popular selectio ns. 

The Swanson "King" Makes Its Debut 
The Consolida ted Talking Machine Co., man

ufa cture r of Swa nson portable phono graphs, 
and di s tributor of Okeh records and Adler
Royal talking machines and radio combi natio ns 
in thii; city, recently an nounced a new addition 
to the Swanson lin e. Th e new portab le, known 
as the Swanson "Kin g," was placed on the mar
ket January 1. The "King" is finished in 
"Leath erod e" in black, maroon and brown with 
an embossed design and a pace for the owner's 
name in the center of the cover. A feat ure of 
the new machine is the reco rd filing device, 
which is also embossed an d g iven an air brush 
finish in a pleasing combination of co lors. The 
back wall of the record filing case is fl exible, 
permitting the user to remove the records with 

Por Phonosrapha. 

Nothlns needs to be 
screwed unto the tone 
arm. Simple In con
•tructlon. It tits under 
the turn table. Our 
customers say It I• the 
most accurate stop they 
found yet In aplte ot Its 
low cost. 

ALTO MFG. co.,•MMlc:.~~a~ . Stnet 
Canadian Dlatrtbatcr Unlvenal Supplr Co., Toronto. Ont. 

a minimum of effort . The turntable is fini sh ed 
in colored felt, which will harmo ni ze with the 
particular color of the exterior, and the quality 
of the product is further enh a nced by a new 
tone a rm and sound box with a completely 
shielded diaphra gm. 

Big Gulbransen Ad Drive to Continue 
The adverti si ng campaign spo nsored by the 

Gulbransen Co., manufacturer of Gu lbran sen 
re gistering pianos, reached its peak in the Fall 
of 1925, and n eve r befo re in piano hi s tory has 
a publicity program been conducted on such a n 
extensive scale from the standpoints "o f s ize o f 
copy a nd number of hom es reac hed. Gulbran
sen is at prese nt enterin g a new field, the do
main of women, a nd will utilize mediums by 
means of whi ch wom en may be appealed to in 
their own lan guage. A recent survey indicated 
tha t 63 per cent of piano purchases a re initiated 
by women and, while magazines like the Satur
day Evening Post, American Ma gaz ine and 
Literary Di gest are read b y wom en, it was 
thought by th e Gulbransen executives that the 
indication of feminine influence wa outstand
ing enough to warrant the use of special publi
cations. Consequently, The Ladies Home Jour
nal a nd The Woma n's Hom e Companion hav e 

(Continued on page 130) 

Performance Is What Counts-
The chief point of interest in a phonograph motor is what it will do- because your success and our 
success depend upon satisfying the ultimate consumer- whose satisfaction is the result of depend
able efficient performance. 

PERFORMANCE IS BUILT INTO KRASCO MOTORS 
MAXIMUM PLAYING CAPACITY 

4 to 10 ten-inch records with one winding. 

SILENT OPERATION 
Elimination of the causes of noise-friction and backlash. 

LONG DEPENDABLE SERVICE 
Quality materials , expert workmanship, thorough test-guarantee 
years of satisfactory service. 

A trial order will 
demonstrate th e ----k• 
efficient perform
anc<e of KRASCO 
MOTORS. Keep 
your sales sold 
with KRASCO 
MOTORS -- they 
cost no more but 
they'r e better . 

W r i t e f o r de
scriptive 1 i t e r a
ture an d pri ces. 

., , 

Th e mark of 

QUALITY 
DEPENDABILITY 
SERVICE 

KRASCO PHONOGRAPH MOTOR COMPANY ELKHART, INDIANA, U.S. A. 
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Manufactured b y Mohawk Corporatio n of Illinois 
Indep endently Organized in l 924 

5 tubes,..., just ONE dial to tune 

Simple Control 
Sells the Mohawk 

"l"l THY waste your time trying to show your customers how 
VV to get satisfactory reception with three-dials? You don't 

need to when they can step up to the Mohawk and, with a 
slight turn of one dial, tune stations in and out without any 
disturbing squeaks or howls. 

The Mohawk three-in-line balanced condenser has ended the 
three hand shortage-all you need is one hand. You don't have 
to be an expert to operate it. Anyone can tune in and get 
volume and undistorted, life-like reproduction coupled with 
the Mohawk's beauty of tone and selectivity. 

Every woman is instantly attracted by the Mohawk's simplicity 
of control, and every man realiz~s a new enjoyment. 

But only Mohawk has the balanced condenser. An 
achievement by Mohawk engineers. 

Test the Mohawk and convince yourself. 

~te today OT ask far fne bookLet ,"ShaTPeT Tun
Ewith One DiaL" and List of Mohawk J obbeTS. 

, . 
exc1us1ve 

fhtanufaclHrers Sales CJJepartment 

MOHAWK CORPORATION OF ILLINOIS THE ZINKE COMPANY 
1323 So. Michigan Ave. l11depet1dently Organited in 1924 

Chicago, Ill . 

Mohawk Radio,"5 tubes, 
just o ne dia l to tune ." 
(Accessories extra.] $ 100 . 

Chicago, Ill. 

Mohawk R eceiver, Model 100, five 
tubes, just one dial to tune. Retail 

price, without accessories, $100. 

M ohawk Conso
lette, Model 110, 
retail price without 
accessories, $175. 

M oha wk C on sole, 
Model 115, retail price 
without accessories, 

$225. 

Mohawk N o. K US! K it. Contains all 
parts of the famous Mohawk, including 
cabinet, for assembling . Retail price,$75 . 

All the parts of the Mohawk can be had to 
sell rceparately. Be sure to have the Mohawk 
Balanced Condenser - the heaTt of the 
Mohawk, it's good for extra sales and profit. 
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been added to the li s t and the first Gulbranse n 
ad will appear in the former on F ebruary 1. 
The first piece of copy in The Wom a n's Home 
Com panion will appear in the March iss ue, 
whi ch will be on the newss tands February 20. 

Another addition to the li s t is Farm and Fire
side, o ne of th e leading national agricultural 
111 cdiu111 s with a circulation of 1,000,000. Dealers 
in the South will be g iven further aid by the 
addition of the Progressive Farmer, with a cir
culation of 450,000, and also eight papers of the 

New Mediums to Tell Gulbransen Story 

Jacobs Religious Group, circulating in ort h 
Carolina, South Carolina and Georgia. 

Coincident with the picking of new mediums 
to carry the Gulbransen message to the publi c 
the physical appearance of the advertising in 
1926 will be altered, and as shown by the adver
tisements reproduced a finer "atmosphere" is be· 
in g g iven th e Gulbransen regis te rin g piano. The 
copy is bein g prepared by the J. Walte r Thomp
so n Co., one of the foremost advertising agencies 
in th e world, and Gulbransen executive s expect 
th at even the sp lendid pa t s tandard s of Gui -

STYLE 21 
Gen uine Mahog
any or Walnut 
only. 

STYLE 21-D 
Same with both 
top panel s hinged 
to accommodat e 
Radio Panel. 

bransen advertising will be surpassed 111 the 
1926 campai gn. The enlargement of the scope 
of the Gulbransen publicity campaign is an
other s tep toward increasing the strength of 
co nne ction and the closeness of co-operation 
betwee n Gulbransen dealers and the manufa c
ture rs o f the product. 
J. F . Ditzell Tells of Increased Music Interest 

In a recent message to Brunswick dealers 
John F. Ditzell, manager of record sales for the 
Brunswick-Balke-Collender Co., literally "hit the 

nail on the head" when he pointed to 
the fact that music, as it is interpreted 
to-day by opera companies, symphony 
orchestras and other mu sical organi
za tion s, is exciting public interest in 
music to a greater extent than ever 
before in the history of th e country. 
His letter, which was directed to all 
individuals engaged in the selling of 
Brunswick records, reads as follows: 
To 1 ' uosE \V no SELL BRUNSWICK RECORDS: 

Public interest in music is to -day stron ger 
than in any other period in our hi story. Grand 
opera companies in New York, Chicago, Phila
delphia and many other cities are enjoying 
their most successful artistic and financi a l sea
so n. 'f ·here are more symphony orchestras 
throughout the country than eve r before, and 
almost without exception they are receiving 
the loyal and substantial support of local com-
munities. 

Light operas, mu sical co medies, music revues, 
cabaret shows, in fact, all show s with music, 
are brea king records for lon g run s in the 
larger cities. Such stupendo us successes as 
" Rose ~{arie," "No, No, 1\anette," and "The 
Student Prince" are being duplicated, and in 
many instance5 even surpassed by later shows, 
such as "Castles in tl1e Air," " unny " and 
"Merry 1Ierry." 

This nation-wide interest in music should 
mean greater interest in Brunswick records. 
To realize upon this interest it only depends 
upon the efforts put forth by dealers and sales 
people in taking advantage of the opportunities 
to present Brunswick records in the most in
teresting ·way. 

\ Vithin the attached co mments cove ring the 
records for sale in December and J an ua ry we 
have given information that will be interest in g 

to every phonograph owner. It is the IJUrpuse of this in
formation to assist you in creating greater Brunswick 
record sales. 

\Vith the season's greetings, we extend to you our 
hea rti est wish for a Happy and Prosperous New Year. 

Big Time at Consolidated Offices 
The Consolidated Talking Machine Co., of 

this city, and Okeh records, which this firm 
dis tributes, jumped into the national limeli ght 
on Monday, December 28, when a picture ap
peared on the first page of a leading Chicago 
morning newspaper showing Consolidated gi rl 
em ployes enjoying a Christmas party at the of-

ee< 
Phonographs and 
Radio-Phonograph 

Combinations 

UNITED 
MOTORS For All Types of 

PHONOGRAPHS 
Quiet Easy Windin&'-Silent Operation-Quick Pick·U>
Truc Pitch Reproduction-Long Life. 
Wcarinr parts protected by air·li&'ht houainr . Continve ... 
Automatic Lubrica tion. 

Writ• for Catalog 

United Mfg. & Dist. Co.9702 Cottage Grove Ave.Chicago 

fice of the firm. The picture is reproduced 
herewith, and their smi lin g faces certainly give 
proof that the gi rls enjoyed the frolic arranged 
for their benefit. 

The party was held at noon on December 24, 
on one of the upper floors of the Consolidated 
offices and centered around the bar shown in 

" A Good Time Was Had by All" 

the picture, where coffee and free lunch, with 
~a u sage and all of the old-time trimmings, were 
di spensed. The bar and free lunch stand were 
constructed of Okeh and Adler-Royal packing 
boxes an d small er boxes were used for the tra
ditional foot rail. 

After the picture appeared in the Chicago 
newspaper it was released for publication all 
over the United States by a syndicate news serv
tce. 

Geo. W. Davidson's Activities 
George W. Davidson, a well-known fi gure in 

retail music trade circles, is now manager of the 
North Shore Talking Machine Co., Church 
s treet, Evan ston, Ill. This firm maintains a 

(Cont-iuiied 011 page 132) 

STYLE 17 
Genuine Mahog
any or \Valnut, 
Phonorraph only. 

These illustrations show several of 
the many late models of our line, 
which have been re-designed, right 

up to the minute, with especial reference. to the Radio-.Phonograph Combination, 
destined to be the standard household umt. Characterized by 

Beauty of Design, Finish and Tonal Quality 

These instruments are produced in all the popular finishes and styles, including 
Uprights, Consoles and Wall Cabinets! and our faciliti~s e.nabl.e us t? make prompt 
deliveries and most attractive trade pnces. Catalog and price list mailed on request. 

STYLE I 
Gum Mahogany, 
Golden or Fumed 
Oak. 

Excel Phonograph Manufacturing Company 
402-414 West Erie St., Chicago, Illinois 

STYLE 2 
Gum Mahogany1 Golden or Fumea 
Oak. 
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A number 
of leading manufacturers and retailers 

who have heard the new 

Automatic 

Oro-Phone 
Reproducer 
(Patented August 4th, 1925) 

Other Patents Pend. 

in the demonstrating rooms of our factory declare it to be "a new 
revelation of tonal beauty, strength and clarity." 

It will pay you to get in touch with us regarding this remark~ 
able new invention. 

For phonograph manufacturers. 

For playing Edison Records on new 
Victor Orthophonic. 

For playing all records on old style 
Victor. 

For playing all records on the 
Edison. 

Supremacy . 
in 

Reproduction 

The Oro-Tone Co. 
1000-1010 George St. Chicago, Ill. 
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The complete line of Stewart-Warner matched 
unit radio appara tu s is illu s trat ed in th e ma ga
z111 e a nd the reader a lso finds inform ation o n 
ant enna in stall a ti on, adva nce data o f WBBM 
program s broacl ca t fr om th e Stewart-Warn er 
plant in Chi cago, a nd a list of the principal 
broadcas tin g station s in America. 

The magazi ne is published for the dealer's use 
in mailin g to his customer and prospect lists, 
a nd above th e name of th e publication on th e 
front cove r appears th e name o f the lo cal dealer, 
his address and teleph one numb er, thus estab
lis hin g an imm ediat e co nn ect ion in th e read er's 
mind between the product a nd the local dea ler. 

branch store in Winnetka, a nother orth Shore 
suburb of Chicago, and both es tabli shm ents 
handl e Victrolas and Victor records, Zenith ra
dio receivin g se ts, Rad io Corporation of Amer
ica products, Fan s tiehl radio rece ivers , a line 
of pianos and musical merchandi se . Mr. Da
vidson is particularly w ell known in Chi cago 
where he has bee n assoc ia ted with the retail di
vi s io n of th e music trade for over tw enty years, 
occup yin g th e posi tion of sec reta ry a nd treas
ure r of Davidso n's Ta lkin g Ma chin e Shop for 
seven teen yea rs. 

Colin B. Kennedy Discusses the Radio 
Developments of the Past and the Outlook 

Stewart-Warner "Air Current Events" 

In t he month o f Decemb er th e Stewart
W ar ne r Speedometer Co rp., manufacturer of 
Stewart-Warn er radio rece ivin g apparat us, this 
ci ty, au gmented th e nu mber of Stewa r t-vVarn er 
d ealer helps with th e aclclition o f a m onthl y 
dealer ma gazine. The publicatio n, und er th e 
name "Stewa rt- W ar ner Air Current Events," is 
a twelve-page bookl et printed in seve ra l bl end
ing colors, with a clever fro nt cove r .ill us tration . 

President of the Colin B. Kennedy Corp., Radio Manufacturer, Makes an Interes ting Analysis of 
the Favorable Factors in the Radio Field and Outlines Reasons for Optimism 

Colin B. K enn edy, head of th e Co lin B. Ken
nedy Co rp ., St. Loui s , Mo., in th e followi ng par
a graph s a naly zes in a mos t interesti ng man 
ner radio deve lopments of th e yea r ju st closed 
and di sc usses the out look: 

"The year th a t ha s just bee n brought to a 
close witn essed no outsta ndin g tec hni ca l de-

Balkite 
Radio Power Units 

the ideal power supp!J' for any radio set 

Balkite 
Battery Charger 

This popular b a tt e ry 
charger is entirely n oise
less and can b e u sed while 
the radio set is in opera~ 
tion. Charg ing rate 2.5 
amperes. Operates from 
110-120 AC 60 cycle cur• 
rent. Special m odel fo r 50 
cycles. Also for 25 -40 
cycles with 1.S ampere 
charging r a te. 

Price $19.50 
West of Rockies, $20 
In Canada, $27.50 

Balkite 
CJ'rickle Charger 

Can be connected to the 
u su a l 6-volt battery and 
left o n permanent (o r 
trickle ) ch a r ge. Automat .. 
ically ch a rges the 'jA" 
b atte ry a nd suppli es "A" 
c urre nt from the li g ht 
60Cket. 

With small batterie s 
(4-volt and sm a ll 6-volt) 
can be u sed as an inter .. 
mittent charger o f the 
u su al t ype. Or it can be 
u sed as a trickle charger 
if a resi stance i s added. 

Charging rate .4 to .5 
amperes. Size 5 X' x 2 % x 
5 inches. Fits in u sual dry 
cell compartment. Oper .. 
ates from 110-1 20AC 60 
cycle current. Special 
model for 50 cycles. 

'Price $10 
West of R ockies, $ 10.50 

In Ca,,ada, $15 

Balkite Radio Power Units are the ideal 
power supply for any radio set. They sim
plify and improve radio reception. They 
reduce the amount of attention required 
by the set. With their use the radio cur
rent supply is always exactly what is re
quired for each circuit. 

The advantages of the popular Balkite 
Battery Charger' a re obvious. Entirely 
noiseless, it can be used while the set is in 
operation. The Balkite Trickle Charger 
converts your "A" battery into a perma
nent "A" power unit that supplies full "A" 
current at all times from the light socket. 

Balkite "B" eliminates "B" batteries en
tirely and supplies plate current from the 
light socket. Balkite "B" for sets of 6 tubes 
or less. Balkite "B" II for sets of 6 tubes 
or more. 

GJX.oiseless-?{o bulbs-Permanent 

All Balkite R adio Power Units are entirely 
noiseless in operation. They h ave no mov
ing parts, no bulbs, and nothing to adjust, 
break or get out of order. Each is a perma
nent piece of equipment with nothing to 
replace. They require no other attention 
than the infrequent addition of water. 
They require no changes or additions to 
your set. All are fast-moving, trouble free 
and thoroughly advertised. 

Manufactured by 

FANSTEEL PRODUCTS COMPANY, Inc. 
North Chicago, Illinois 

Balkite 
1{adio fowerUnits 

FOk THI 

U.S. 
P aten t 
May27. 

1924 

Balkite "B" 
Eliminates '"B'' batteries. 
Supplie s pl at e curre nt 
from the light socket. O p• 
erates with e ither st o rage 
batte ry o r dr y cell tubes . 
Keeps" B" cir cu it always 
ope rating a t maxin1um ef .. 
6.ciency. R equires n o at .. 
tentionoth e r th a n adding 
water twice a year .. 

Will serve a n y set r e .. 
quiring n o t more tha n 2 0 
millia mperes at 90 volts 
-practically all sets o f 5 
tubes o r l ess a nd m ost 6 
tube sets. Occ upies about 
sam e space as 45 vo lt dry 
"B" b a tter y. Ope r a te s 
from 110 · 120 AC 60 cy• 
d e curren t . Special n1odel 
for 50 cycles. 

'Price $35 
I" Canada, $49.50 

Balkite "B" II 
Same as the n ew Balkite 
0 B" but will fit any set in .. 
eludin g th ose of 8 rubes 
or more. Operates from 
110· l 20 AC 60 cycle cur· 
r ent. Special m o del for 
50 cycles. 

'Price $55 
ln Canada, $75 

Fi 

The Gould Uni power 
is equipped with a 

special Balkite 
Radio Power Unit 

BALKITE BATTERY CHARGER • BALKITE TIUCKLE CHARGER • BALKITl!"B" 
0 

BALKITE"B"D 
............. ..... ,, . t111•01 0 ~wC:fll u ... 11s ""c: fC: STICO ...... o l..ISTl:O • ... . ST ...... o ... ftO • T TMI: U"'OIEfllVWflllTUn· 1..A909'ATOllllllU 

velopmcnt in th e ra dio indus try. E ngin ee rs in 
intimate tou ch with the situation die! not expect 
that there would be any. It see m s to me that 
the public ha s bee n great ly mi s informed on thi s 
subj ec t of techni ca l develop ment a nd res po n
s ibility for it is cha rgeable to th ose engaged 
in th e indu stry. In th e ba ttl e for com mercial 
suprema cy g rowin g out of inc reased competi
tion extravagant claims and co unte r claim s have 
been a nd a re bein g made. Th e ge nera l pub lic, 
knowing littl e, a nd, perhaps, cari ng less about 
techni ca l co ns idera tion, has bee n forc ed to th e 
fa lse co nclus ion that revo lutionary chan ges a re 
to be ex pec ted and th a t th e radio eq ui pme nt of 
to-day will be obso leted by th e newer devel op
m ent s of tom orrow. A s a ma tte r of fact, nothin g 
like this has occurred or is likely to occur. 
From an en gin ee rin g s ta ndpoint the radio a rt is 
not in that infantile stage of development we 
are co nsta ntly hearing so much about. The radio 
industry has developed in accordance with a 
surprisingly few basic principl es that exis t ed 
long before th ere was any commercial necessit) 
for applyin g them. These principles are, by 
their very nature, not subj ect to chan ge. There 
has been, of course, a nd will continue to be pro
g ress ive m echa ni ca l improvements just as is the 
case with the aut omobile a nd other mechanical 
appliances. As a rule, these chan ges come so 
gradually that th ey are hard to mark. 

"If the prospective radio purchase r is delaying 
hi s decis ion for fear of poss ibl e improvements, I 
am sure he is g oin g to have tci wait a lon g time. 
If one were to appl y th e same thou ght with 
res pec t t o automobiles, for in stance, the fac
torie s would have to clo se down. Pro gress 
demands cha n ges a nd improv ements, but for all 
practi cal purposes th e article of yesterday is not 
g rea tly inferior to th e one of to-clay and cer
tainly th e benefit s of possession in the meantime 
more than compensate for whatever difference 
may exist. 

"I do no t for a moment wi sh to suggest that 
present conditions of radio re ce ption a re satis
fac tory. I would, howeve r, like to see th e blame 
for thi s co ndi tion placed wh ere it belon gs. I 
do not believe th a t e ither th e transmittin g or 
receivin g equipme nt is at fa ult. On th e con
trary, I think it speaks well for the efficie ncy 
of both that we are able to do as well as we 
arc do in g under existing difficultie s. I feel it is 
jus t a case of to o much of a good thin g in the 
matter of broad cas tin g s tati ons and that we have 
ent irely too man y of them for our bes t inter
ests. I believe I am fairly represe nt in g the 
opinion o f our bes t informed en gi neers when 
I say that it is impossib le to de s ign receivi ng 
equipm ent to sati sfactorily meet prese nt-day 
clcma ncls. On th e other hand, if we were given 
a practical common-sense broadcastin g situa
tion , almost any well-designed and well-con
st ruct ed radio receive r is capable of gi vin g re
markably efficient performan ce and meetin g 
every rea sonable r equir em ent. 

" I do not think th e public is sufficie ntly in
formed in the matter of the present difficul t 
broadcasting situation, as it is a subject that has 
bee n touched very li ghtly in the past. If radio 
use rs were cognizant of the facts they would 
know ju st why radio r eception is growi ng 
steadily worse instead of better and would not 
be so inclined to blame their receiving equipm ent 

( C 011ti11ued on page 134) 
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These Cabinets Will Sell Any Radio Set 

M odel 35 
Retail Price $150 

You can take any Radio Set in your store, put it in one of 
these Cabinets, and it will SELL. 

Here are three winners without an artistic equal in the field. These models were created by de
signers, decorators and cabinet workers with lifetime experience here and abroad. 

DESCRIPTION 
Materials: Genuine Walnut plywood; real wood inlays; built-in, all wood loud speaker. Finish: New high light, and 
hand-decorated. Sizes : These radio cabinets accommodate se ts 32 inch es long and 11 inches high or less. 

Model 31 
Retail Price $135 

Model 29 
Retail Price $120 

Full Particulars on R equest . 

UNITED CABINET MANUFACTURERS CORP. 
New Y ork Office 

1674 Broadway 
Tel. Circle 9860 

M ain Office 
1421 S. M ichigan Ave. 

Chicago, Ills. 
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LEADE·R PRODUCTS FROM OUR CHICAGO HEADQUARTERS-(Continued from page 132) 

List 
1g.oo 

Worth 
25.00 

Loud Speakers 
and 

Units 

The height 
is 22 inches 
and the 
diameter of 
the bell is 
131h inches 

No Metallic or Vibration Distortion 
The heavy cast aluminum Gooseneck e lim inates 

all metallic and vibrat ion distortion. Leader 
Speakers combine a wide r ange of volume with 
cla rity and faithful reproduction of tone. 

Bea uty in Design a nd Finish 
The graceful lines and the beautiful fini sh o f 

the Leader appeal to the most fastidious. The 
be ll has a beau ti fu l Mahogany or Walnut fini sh
the Gooseneck and base are in Wine-Gold- a 
really handsome Horn. 

A Good Speaker Must H ave a Good Unit 
Without a high-grade reliable Unit a good 

SJ?eaker is no good. Our Speakers are all equipped 
with the famous Leader Unit. \Ve not only make 
our own Horns-we make the Units-we therefore 
kn ow they a r e right ann we guarantee them. 

Baby 
Gooseneck 

Loud Speaker 
Just like the Lead

er Sr. illustrated and 
described above-the 
same graceful lines-
the same style heavy 
cast al um in um goose
ncck that rounds out 
the tone with no me
tallic or vibration 
distortion. The same 
beautiful finish. The 
only difference is the 
size-18 in . high, 12 
in. Bell. The Baby 
G o o s e n e c k Loud 
Speaker is priced 
lower than any qual 
ity Speaker on th e 
market. 

Notice to Jobbers 

List 

14.00 

We will send a sample Leader Loud Speaker 
by Express at our expense to any reliable jobber 
on approval. We have every confidence in ou r 
products. Write for our unusual jobbing discounts. 

The Lead er Unit 
An all around adjustable unit for any horn, con
•hqleh or phono$'raph. Laminated Core. A strictly 

1g -grade unit- We make : t. 

LiatS.oo /'. 
/ 

( 
! 

Victor Radio Corporation 
4315 No. Western Avenue, CHICAGO 

for something that is not the fault of the equip
ment. The Department of Commerce, under 
whose jurisdiction radio falls, is fully alive to 
the si tuation and is do ing its best to bring 
about a better condition . Its efforts are ham
pered, however, by the fa ct that there is little 
o r no legislative authority upon which to act 
a nd it is ge nerally understood and hoped that 
thi s deficiency will be corrected during the pres
ent session of Congress. 

"The radio industry made gratifying progress 
towards commercial stability during the pas t 
year. The process has been and is bein g a 
somewhat painful one, and I doubt ve ry mu~h 
if th e year has been entirely sati sfac tory from 
a profit standpoi nt to mo s t of the manufacturers. 
The industry has proved very a ttracti ve to th e 
"hit and run" class of manufacturer, jobber and 
dealer and the older and more le gi timate mem
bers of the industry who have been inclined to 
build their businesses more slowly but on a 
sound foundation have suffered some from the 
activities of their " fl y-by-night" compet itors. 
Thi s condition will adju st itse lf in tim e as t he 
buyin g publi c becomes more d isc rimi na tin g and 
I have eve ry co nfid ence that radio wi ll ultimately 
a nd shortl y ta ke it s place as one of the large 
primary industri es of th e world. Ce rt ai nl y it is 
th e most rem arkabl e agency that t he wo rl<;I ha s 
ever known in it s capacity for hum an service." 

Chicago's Piano Row 
Was Menaced by Fire 

Old Home of Story & Clark P iano Co. De
stroyed by Flames and Adjoining Piano 
Houses Suffer Losses From Smoke and W ater 

CH LCAGO, ILL. , January 6.- Fi re broke out re
ce ntly in th e buildin g at 317 South \Vabash 
ave nue, form erly occupi ed by th e Story & Clark 
Piano Co., whi ch moved out last May, the build
ing itself be in g gutted by the flam es. Immedia tely 
adjoining th e burned structure are th e quart e rs 
of six important piano companies and these for 
a time seemed to be in great danger, but firem en 
got the bl aze under control before it spread to 
other structures. 

The interior decora tions in the Adam Schaaf 
Co. building were destroyed by smoke and 
water leakage, a nd the Wade Twitchell Co. suf
fered serious damage to stock in the basement 
and on th e first, second and third floor s of it s 
building, all of whi ch is covered by insurance. 
Harry Schaaf, of the Adam Schaaf Co., was 
unable to-day to estimate the dama ge done, but 
said that hi s company was fully protected. The 
Cable Piano Co., Mois t Piano Co. and Julius 
Bauer & Co. all suffered damage to instruments 
stored in the basements of their buildings as a 
result of water leakage. 

Community Radio Programs 
Are Gaining in Favor 

Other Cities Show Interest in the Idea Launched 
by Cincinnati Chamber of Commerce-Okla
homa Governor Seeks Funds for State Station 

CINCINNATI, 0., January 6.- The value o f com
munity advertising through th e medium of 
radio has made its appeal to three other cities 
si nce Cincinnati blazed the way with its se ri es of 
twent y community radio concerts, the sixth of 
which was presented on January 4 through 
Statio n WSAI. Davenport, Ia., a nd St. Louis, 
Mo., have a lready announced definitely that they 
wou ld take th e air with community programs; 
San Antonio, T ex., is considerin g the matter 
seriously. And Governor M . E . Trapp, of Okla
homa, has set aside a day to be known as "The 
Voice of Oklahoma Day" in an effort to rai se a 
$100,000 fund to establish a radio station to 
advertise his State. 

As the pioneer in community radio advertis
in g, Cinrinnati is receiving many inquiries from 

other cities for information regarding its plan to 
broadcast twenty "super programs" in its "con
tribution to the happiness of the world." Ed
wa rd J . Hoff, chairman of the community broad
cas tin g committee of the Cincinnati Chamber 
of Commerce, has made the a nn oun cement that 
hi s committee will be g lad to g ive ot her ci ti es 
the bene fit of Cincinnati's ex per ie nce in car ry
in g out thi s policy. 

New Home for Winter Co. 

PAINESVILLE, 0 ., January 6.- The Winter Pla no 
Co., of E ri c, P a., ha s leased a s tore in th e 
McMillan Block on North State stree t, which 
will be utilized as a branch music hous e. Hun 
te r Darlin g, who will ac t as local manager, 
s tat es that the vVinter conce rn pl ans to locate 
here permanently a nd that th e qu a rters will be 
remodeled in the near future . A la rge line of 
in s truments is handl ed. 

A Fortune for You! 
In This New Radio Set 

NO BIG INVESTMENT 
H ere Is the biggest opportunity ever put in your 

path. Milliona ires h a ve been m a ae a lmos t over
night in r ad io. Y et the NEW AMBU 5-TUBE Se t 
Is one of the grea test achievements In Radio today 
a nd offers a fortune to those who want to b ecom e 
p a rtners In this gl'eat business. So selective Is thi s 
set that it cut out KY\V s ta ti o n, operating one 
block away, by turning half a point on di a l. 

Two Amazing New, Exclusive 
Features 

The AMBU FIVE h as two 
f eatures not to b e found in 
any other s e t . The sub-pa n el 
Is Inlaid with copper tha t h as 
b een shot Into prepared 
grooves so tha t comple t e as
sembly of set is simply a 
matter of screwing parts into 
place. Conn ections a r e a uto
m a tic a nd everlasting. 105 
points of contact , yet only 4 
soldered connections. 

T he AMBU a ll -wave coils, 
three sets of three coils each 
Instantly interchangeable -
enable the operator to bring 
in stations broadcast ing on a 
w ave length or from 40 t o 
550 meters. Ordinary set s 
do not go b elow 200 m e te rs. 

Hundreds of distributors, 
dealers In radio, b a tte ry 

READ 
Heard KDKA tod•1 
on 58 meters. I am 
hnlr a block rrom 
WG N and brln g In 

. out-of-town stations 
wlUl theAMBU FTVE 
without Interference. 
l R. Peterson. 

Ship 10 AM BU 
FIVES at once. Tbe 
2 I had were sold 
last niibt and I hue 
many other custom
ers who heard dem
onstrations and who 
want the set. ~mu 
FIVE ls the greatest 
bargain tn radio. 

J . McNamara. 

AMBU PLAN 
MAKES YOUR 

DEMONSTRATION 
SET FREE 

shops, tire shops, garages, accessories a nd phono
graph shops are cleaning up big with the AMBU 
FIVE. Our pla n ena bles yo u to <>ell r a dio without 
a big Investment. All you n eed Is a demonstrator 
set. We carry the stock for you. You buy a t 
Johbe r 's prices a nd sell a t a h a ndsome profit. 

Worth $115, Sells for $75.00 
You Make $32.00 

The AMBU FIVE, If sold thru Jobbers would 
reta il for $115 or more. You b .,y at Jobber's_price 
and sell for $75.00, make a han.isome profit-$32.00. 
and undercut all competition. '.rhe demand Is so 
great you can make big money a t once._ Good 
T erritory still open. Don't d elay. You will profit 
by sending coUPoD. 

Mail Coupon For Plan 
Fill In and m a il this free offer coupon a t once. 

Get full details of this amazing NEW AMBU FIVE. 
If not selling radio now, here is a quick, easy w ay 
requiring no big lmvestment by which you can 
clean up. If already In radio business, AMBU FIVE 
will double and treble your profits. Get this coupon 
In the mail today for free facts. No obligation. 

Ambu Engineering Institute 
Radio Div. 11-A 

2632 Prairie A venue Chicago, Ill. 
----------

AMBU ENGINEERIN G INSTITUTE, 
Radio Div. I l · A, 2632 Prairie Avenue. Chicago. 111 . 

Send me. free. comvlete information and vrlces and tell me how 
I can make big money in radio as reoresent&Uve without in\•e&t
ment ln stook. This does not obligate me. 

N&me ..•.....•....•.•.•.•..... . . . . • . • •.•. •.• . ...•.••..•..••.. 

Address ··············· ····· ·· ···· ···· ······· · ·········· ········ 
Ci ty . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . • . . . State ...... . · • • .. · • • · · ·. • 

Business . . ... . .. . 

O Check here i f interested ln Radio Tra intna:. 

• 
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ffea~1:1!MUSJCA~ TAL.KINGA%l~ Al1H IN~ 
POSSIBILITIES o~Jlf'\ . I'll\\.. ~ 

[EDITOR'S NOTE.- Thi s is the fifty -fifth of a se ri es of 
articles by \'/illiam Uraid Whil e devoted lo the various 
interesting opportunities whi ch prevail in the domain oi 
education for the retailer of talking machin es. The s ubj ect 
is one of great int erest and we commend these art icles to 
the consideration of all who are devoting attention to th e 
featuring and deve lop in g of the mu sical possibilities of th e 
talking machin e. ] 

A New Era in Recording 

The new methods of recording, which have 
c reated so great a sensation throughout the talk
in g machine industry will, of course, demand 
and obtain an immense amount of public atten
tion and interest during the coming year, and it 
is well that all who have to do with exploiting 
the musical possibiliti es of the talking machine 
should be acquainted with the special points 
about . which prospective record buyers are most 
likely to ask que stions. 

The ori g inal and we ll-tried recordin g system, 
of whic h some acco unt was g iven in thi s de
partment last month, a s a preliminary to a short 
de sc ription of the microphone and seleni um-ce ll 
methods which have upplanted it, was pure ly 
m ec hanical. That is to say, it depended upon 
the immediate impact of so und vibration s upon 
the recording stylus, which bites into th e rotat
in g di sk of so ft soapy material. Now, eve ry
body who is acquainted with the phenomena of 
acoustics know s that, although in quality a nd 
complexity th e energy produced by the playin g 
of in s trume n ts or the s inging of voices is aston
ishin gly complete, in quantity it is extreme ly 
s light, so that only the mos t delicate apparatu~ 
suffice s to meas ure it. In consequence of t his 
limitation upon th e n'echanical ability of sound 
energy to perpetuate it se lf upon a rotating disk, 
the mo st elaborate precautions had always to be 
tak en in order to assure that at least the greater 
part of the aggre ga te of musical so unds should 
be record ed. Even with all the se precaution s 
th e re were a lways ga ps. As everyone is now 
learnin g, one of the defect s was at the lower 
end of the scale. Another, not so often spoke n 
of, wa s at the upper end. Thi s doe s not mean 
t hat th e very lowes t a nd the very hi ghes t were 
not reco rd ed a t a ll. Records of so lo in s tru
ments show, for in sta nce, that the very lowes t 
tones of th e s trin g contra-bass co uld be made 
di s tinct ly audibl e by th em se lves a nd so, too, 
the hi ghes t harmoni cs of th e vio lin. What is 
meant, rather, is that, wh en a n aggregate of 
so und s was being reco rded, as, for instance, th e 
performance of a large orchestra, the middle 
re g isters obtained an emphasis which te nded to 
throw the whole res ult out of balance. By lon g 
hearin g we had become accustomed to thi s de
fe ct, and it took th e new recordings to reope n 
our ears. 

The Sense of Spa ce 

Another difficulty was due to th e fact that 
the performance of a large number of instru
m ent s depends a g reat dea l for it s effect upon 
the acoustics of space. The size of the room in 
whi ch the playin g takes place has far more than 
is commonly supposed to do with the ultimate 
artistic resu lt as p resented to the ear. The old 
reco rdings, no matter how carefully do ne, al
ways showed a defect in respect of this matte1 
of spaciousness. The orchestra had to be espe
cially grouped, with the instruments in accus
tom ed positions, simply to obtain a nythin g like 
a balanced re sult in the recording; but the ef
fect of the in strumentation was always thereby 
more or less di sturbed. For instance, the strfog 
tone of an orchestra neve r came out well enough 
under the old sys tem's limitations, because it 
was impossible, for one thing, to use the needed 
number of violins, violas, cellos and basses; 
whi le for another thing, it was impossible to 
bring the so unds of all of these into focus, as it 

were, with the recordin g horns at the same 
time. 

The new methods, as ha s already been ex
plained, change all thi s. The orches tra may be 
di sposed naturally, and the sounds picked up 
and re layed, to almost any required extent of 
amp lification. Thus the first thing one notes 
about an orchestra record of the new type is 
this sense of "spaciousness" and of what, for 
want of a better term, may be called "atmos
phere ." One feels, in listening to an orchestral 
reco rd as now recorded, as if one were act uall y 
sitt in g in th e g reat ha ll, looki n g down , say from 
a position above the boxes, upon the orchestra, 
a nd taking in the sounds in that nat u ral and 
familiar way. There is a sense of balance, a 

se nse of "space," a se nse that the violins are 
there en masse, a sense that the whole range 
of orchestral sound is at one's command. This 
is wh at every ear which is in the least sensi tive 
ca n easily hear; and this is what the salesman, 
if he be wi se, will try to impress upon his cus
tomers. 

Slogans and F act s 
One manufacturer is adve rti si n g "listen to th e 

bass," and the simplification has its uses. It is 
the prese nce of that deep grou nd-swell which so 
wonderfully support s the performance of th e • 
grand orchestra that one fir s t noti ces . But thi s 
should not blind us to th e faG>t that the slo ga n 
is designedly simpler than the facts it is int ended . 

(Contintted on f>aqc 136) 

USED ALL OVER THE WORLD 
There ls a Reason 

A Blood Tone Arm on your Phono

graph assures you the best. The 

natural tone reproduction insures the 

sale of your cabinet. 

Dealers Demand Them 

BLOOD TONE ARM CO. 
BAY CITY, MICHIGAN 

Sales Office for Claicaso Diatrict 

BLOOD TONE ARM CO.,. 222 W. Madison St., Chicago 
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A New Era in Recording 
(Continued from page 135) 

to accentuate. In reality it is not only a que s
tion of li stenin g to the bass, but to the whole 
scale. Another manufacturer indeed is pointing 
this out, and has adopted a scie ntific name mean
in g "a ll the scale." Y et it would not be amiss 
to point out that thi s again docs not cover a ll 
t he facts. · 'vVe are not merely dealing with the 
extent of the scale. vV e have a lso now to con
side r th e fact that the part s are much better 
balanced, that all the ins truments have a chance 
to make themselves heard in due proportion, 
a nd that in fact we are ge ttin g a real "phono
g raph" or so und picture, somethi ng neither arti
ficial nor compre ssed, but spacious, natural and 
approximately perfect. 

It seems that the way to approach a ll orches
tral recording is by th e method I have been in
di ca tin g; that is to say, by making the li stener 
hear the " naturalness," the balance, spacio us
ness a nd th e fillin g quality of the performance, 
as contras ted with a certain meagreness which 
eve n the best re sult s of the old sys tem inevitably 
di splayed. 

What Abou t t he P iano? 
Solo reco rd s do no t show so great a di s

parity fo r th e vio lin, t he ce llo, the flute, th e 
c larinet and the wind instruments, generall y 
reco rd ed ve ry well ind eed when handled by 
them se lves. The pia no, howev er, always did 
prese nt an almos t insolubl e problem, which o ne 
ca nnot pretend has been so lved yet , alt hou gh a n 
approach has been more closely made and the 
future w ill undoubt ed ly brin g complete perfec
tion . The piano a lways has been the most dif
ficult of instruments to record, because its tone 
is extreme ly eva nesce nt a nd dep ends somewhat 
upon the nature an d exten t of the enclosed 
space which co ntains it. Moreover, the tone of 
the piano is made up of a mass of feeble and 
extremely tenuous partial compo nents , which 
are picked up only in part. Their abse nce 
very largely acco unts for the peculiar twan gi
ness of the reproduced tone, while the difficul
tie s of space account for the reverb eration s 
which make so much trouble in the sustained 
sounds. Nevertheless, the new piano recordin gs 
are much better, a nd this because they can deal 
with the piano from a natural and not a n arti
ficial standpoint. In showin g a customer new 
piano reco rdin gs, the thing to point out is the 
g reat improvement in the quality of the tone 
a nd its approach to the true quality bf the in
strument, while emphasis may a lso be laid up on 
the fac t th at the performer may now u ti li ze the 
pedals freely and feel ass ured bes ides that the 
lowes t a nd the hi ghest no tes on th e keyboard 
will a like be a dequately recorded. 

In choral wot·k the improvement made by the 
ne w process is s tartlin g. Great bodies of si ng
e rs a re entirely depe ndent on adequate space 
for sat isfactory placement of the mass of sound, 
and under old conditio ns the space ques tion 
was irrepres sibl e. The new choral numb ers 

are si mply wonderful and ought to awaken en
thu s ia sm amo ng salesmen everywhere. 

The solo voice, of course, is not so much af
fected, save in so· far as the plai:io accompani
ments come out much better a nd there is th a t 
savin g se nse of "a tmosphere" which before was 
always to some extent lacking. 

Wonders were worked in the old days by the 
o ld system, wonders which to those who knew 
the diffi cultie s, seemed almost li ke wizardry. 
U nd er new conditions the se wonders are a lready 
bein g surpassed. The musical possibilities of 
the talking machine are to-day limitl ess. Let us 
learn how to exploit them. Then success must 
be ours. 

Pola cco and Chamlee Write 
in Praise of Panatrope 

Musical D irecto r of Chicago Civic O pera and 
Tenor of Metropolitan O pera Pay Tribute to 
t h e N ew Brunswick P ana trope 

The B run swick-Balke-Collender Co., Chicago, 
Il l., re ceived recently two very interes ting let
t e rs from Giorg io Polacco, musical director of 

the Chicago Civic 
Opera, a nd Mario 
Chaml ee, popular 
tenor of the Met
rop olita n Opera 
Co., rela t ive to 
the musical quali
ti es of the Pana
trop e. B o th of 
these artists are 
world famous and 
th eir enthusiasm 
re g a rd in g the 
Panatrope is re
fl ected in the fol
lowing letters: 

"The Panatrope 
has been a reve
lation to me. The 
pre c i s i on and 

Mario Chamlee de 1 i ca c y with 
whi ch eve ry tone of the artist recordi n g has 
bee n prese rved a nd translated again into sound 
is marve lous. All the tonal beauty of the ori g inal 
rendition is reproduced again for the hearer, 
without di tortion whatever. I am spellbound 
by th is wonderful achievement of science, which, 
throu g h e lectrica l principles, has at las t made it 
possible for musicians to have their art faithfully 
recorded, and for music lovers to hear in their 
own houses their favorite artists, absolutely as 
perfectly as if they were in their presence. Con
gra tul atio ns to Brunswick on the achievement 
of the Pa natrope, which is a tru e contri bution to 
the developm ent of musical tas te and apprecia-
tions." (Signed) GIORGIO POLACCO. 

"I have heard the new Panatrope and I wish 
to express my appreciation of your marvelous 
achi evement. I consid er the Panatrope the 

Clarity 
Volume 

Three 
Fini• h e• 

$22.50 
$25.00 
$30.00 

FOR REAL ENJOYMENT 
Use th e BURNS Loud Speak er on your 
r eceiving set. Produces utmost in volume 
and clarity of tone. Reaches fu ll range of 
musical scale-equal to hearing th e origina l 
production. 

At yo1ir dealers or direc t 

State and 64tb Sta., Chicago, U . S . A. 

finest sound-reprodu ci ng instrument in the 
world to-day, and its exqui site resonant musical 
tone was a revelation to me. Panatrope, the 
entire musical scale, deserves its name, for it 
truly emulates the beauty and full n ess of each 
and every tone. With my sincere wis hes for 
Panatrope' s continued success." (Signed) 

MARIO CHAMLEE. 

Brousek's Band ·of Chicago 
Exclusive Okeh Artists 

W. A. Timm, manager of th e foreign language 
record divi sio n of the Genera.I Phonograph 
Corp., New York, closed arran'gements recent ly 
whereby Brousek's Band, of Chicago, would 
record exclusively for the Okeh library. T h is 
band is not only popular in Chicago, but is a 
prime favorite with Bohemians throu ghout the 
country. The band will specialize on the record
ing of selectio ns in the Bohemian language best 
adapted for merchandising in the leading cities, 
and it is expected that the Okeh records by 
this band will m ee t with a very sati sfactory sa le 
amo ng Bohemian mu sic lovers throughout the 
country. 

The N om is Musical Supplies Corp., New York, 
has been in co rpora ted a t Alba ny, wit h a capi
tal stock of $25,000. The in co rporator s a re M. 
and M. M. Sim on and F. Michton. 

Add $100 to its • price, then 
compare it with_.other.s 

0 N E p rofi t and one sell - new- type receive r based on 
ing exp e n se, due to the fa mous E rla Balloon 

enormous manu fac ture and Circloid coi ls- g reater di s
the fa ct th at 95% of E rl a tance, amaz ing selecti vity, 
elements are m ade by us, more volume, purer tonf. 
m ake possi bl e a r etai l pnce A se t full y in keep ing with 
on this beautiful E rla Con- the high standard s of the 
sole $7 5 to $100 less th an music and talking machine 
th at of sets of com - - - --- trade. W ri t e fo r de·· 
parable b ea ut y. Thi s ,. ) tai ls of the E rl a fr an-
console co nt ai n s the chise. 

ELECTRIC RESEARCH LABORATORIES, Inc. , 2500. Cottage Grove Ave. , Chicago, III. 

The Erla Circloid Five 
DeLuxe Console, in 
quartered and matched 
French wa lnut. Loud 
speaker built in. With
out accessories, only 
$142.50. Standard Con
sole of simila r design 
in two-ton e walnut, 
$113.50. On Pacific 
Coast, $150 an d $119 re
spectively. 

Erla cabinet model in 
rich two-tone walnut 
finish, $69.50. In quar
tered French walnut, 
$77.50. Pacific Coast 
prices, $73 and $82, re
spectively. Eda Circloid Five De Luxe Console 
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Illinois Music Supply Co. 
"Good Luck" Parts Jobber 

Well-known Chicago Dis tributor Is Appointed 
Representative of Super ior Phono Parts Co., 
One of Largest Jobbers in Country 

CHICAGO, ILL., January 7.-Thc Illinois Music 
Supp ly Co. was rece ntly appointed di stri butor of 
"Good Luck" talking machine repair parts, manu
fa c tured by th e Superior Phono Parts Co., 799 
Broadway, New York City, and N ewa rk, N. J. 

The Illinoi s Mu sic Supply Co. is one of the 
larges t di s tributing houses in the country. I t 
issues a monthly catalog and price li st and in 
cludes products of every d esc ription, makin g it 
a point to be in a position to serve th e deale r 
in practically everything in music. 

M. M. Co le, president of th e Ill inois Music 
Supply Co., created thi s di st ributing organiza
tion about five years ago in a small way. Since 
that time each year it has added g reatly to its 
activities, and is now classed as one of the 
largest di stributors of mu sical merchandise in 
th e United States. 

Cleveland Phonograph Co. 
Developing Spring Plans 

Ci..EVEl.A ND, 0., January 7.- Thc Cleveland Pho
no g rap h' Co., 5300 Harvard ave nu e, thi s city, 
has bee n quite bu sy durin g th e new year, devel
oping its plan s for th e Spring season. Paul 
H ai nes , head of th e firm, a nd Art Pressler, of 
the sales staff, a re putting some special empha
sis on the "Good Luck" products, manufactured 
by the Superior Pho no Parts Co., of New York 
City and Newark, N. J. Mr. Pressler is mak
ing short trade trips throughout northern Ohio, 
where he is w ell known to talking machine 
merchants. The company prides itself on giv
ing service to dea le rs in its t erritory on all re
pair parts, includin g main sp rin gs, motors, tone 
arms and smaller items. 

Represents Targ & Dinner 
Co. on the Pacific Coast 

CHICAGO, ILL., January 6.-Max Targ, head of 
the Targ & Dinner Music Co., of this city, man
ufa ctu rers' r ep rese ntative, wholesaler a nd job
ber, has anno unced th e appointment of Seth 
Story as Pacific Coast representative for the 
company. Mr. Story is a prominent broker who 
is well known in m erchandi si ng circles on the 
Coast and it is expected that he will develop an 
active demand for the Targ & Dinn er products. 
The company has r ece ntly received many in
quiri es regarding its line from well-known deal 
e rs in th e Far West and Mr. Story's appoint
m ent will enab le th ese dealers to receive maxi
mum se rvice and co-operation. 

Tie-Up With Arti~t 
ST. Louis, Mo., January 9.-Cliff Edwards 

(Ukulele Ike) , pl ay in g a local theatre of this 
city, recently tied up his appearance effectively 
with Pathe dea lers . Ukulele I ke is a popular 
a rti st upon Pathe records produced by the 
Pathe Phonog rap h & Radio Corp. A loca l 
ukulele contest put on by the manager of Loew's 
State Theatre endeavored to find the best uku
lele player in St. Loui s. In his leisure time 
Ukulele Ike, himself, visited a number of the 
dealers and sang a se lect ion of his w ell-known 
songs. Th e result was the sky-rocketing of 
Pathe reco rd sales and a ge nerally favorable 
effect on ukul ele business as well. 

Buys Bellinger Store 
WATERTOWN, N. Y., January 5.- J . M. Schaffer, 

of Gloversville, has recently purchased the 
m usic store of Frederick S. Bellinger, in the 
Paddock Arcade, this city, and will operate the 
business in the future. 

United Oabinet Mfrs. 
Corp. Displays Line 

Display at the Furniture Market Contains Two 
New Model Cabinets, Consoles in Two-tone 
Walnu.t-I. A. Lund in Charge 

CHICAGO, ILL., J anuary 8.- The United Cabinet 
Mfrs. Corp ., thi s city, maker of radio ca bin et s, 
is di sp lay in g its lin e at th e Furniture Mark et, 
which is a ttractin g dea le rs from a ll over the 
United States to the mammoth exposition build
in g on L ake Shore drive. Amon g th e cabinets 
on di sp lay are No. 35, an Italian art model, of 
butt waln ut, with a hi ghly de co ra tive inlaid cen
te rpiece on the front panel, and Nos. 29 a nd 31, 
period model s. Two new popu la r priced cabi
ne ts, s hown for the first time, arc Nos. 649 and 
659, both two-tone walnut consoles. The form er 
will accommodate sets measuring up to nin e by 
tw enty-one inches, o. 659 provides for th e 
in s ta llation of a panel as large as nine by twc nt y
nin e and one-half inches, a nd both cabinets are 

so constructed as to care for practically a ll 
sizes of panels made by radio set manufacturers. 

All of the models on exhibition co ntai n a 
built-in speaker at the top,. and a battery a nd 
charger compartment in the lower part of th e 
cabinet. I. A . Lund, one of the executive of 
the United Cabinet Mfrs. Corp., is in char ge of 
the exhibit, which will be maintained throu gh
out the market, which end s on January 23. 

Bill to Protect Trade-Marks 
WASHINGTON, D. C., January 6.-A bill de

s igned to protect trade-marks in commerce and 
to autho rize their registration has been intro
duced in the House of R epresentatives by Con
gressma n Ve stal, of Indiana. This bill was 
considered in public hearings at a joint meeting 
of th e Senate and House Committees on Pat
ents last January, but failed of passage before 
the adjo urnment of the last session of Congress. 

The chap who is on the job every minute will 
enjo y a prospe rou s 192~ 

The Original Self-Contained Radio Set 

The 

Beauty and:_Performance 
plus Operadio's 

Unique Convenience 

Operadio 

Radio of the v ry finest qual 
ity-simpler, more reliable and 
powerful than ever before. 
Radio of mellow, full-throated 
tone from a cabinet of exqui
site beauty and dignity. 

Add to this the important 
factor of convenie11ce-the use 
of the set wherever wanted
indoors or out. What other 
radio set today offers such ad
vantages-such sales features? 

For with the Operadio the in
strument itself may be removed 
from the cabinet and carri ed 
like a suitcase. 

No wires or connections-
no outside batteries or separate 
loudspeaker - a 6-tu be, sel £
contained set, which may be 
taken anywhere or housed in 
this beautiful cabinet. 

Write or wire for 
Operadio dealer 
proposition. 

Corporation 
Dept. V-8 So. Dearborn St., Chicago, Illinois 
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Latest Summary of Exports 
and Imports of "T·alkers'' 

Figures on Exports and Imports of T alking 
Machines and Records fo r the E leven Month s 
E nding November Make Inte resti ng Readin g 

WAS ll lNGTON, D. C., January 8.-In the sum 
mary of expo rts and imports of the commerce 
of th e United States for the month of Novem
ber, 1925 (the lat es t period for which it has 
been compiled), th e following arc the figures 
bearing on talkin g machines and records: 

The dutiable imports of ta lking machines and 
parts during November, 1925, amounted in value 
to $40,058, as compared with $42,717 worth 
which were imported durin g the same period of 
1924. The eleven months' total ending Novem
ber, 1925, showed importations valu ed at $353,-
485; in same period of 1924, $386,844. 

Talking machines to the number of 8,078, 
valued at $207,703, were exported in November, 
1925, as compared with 5,431 talkin g machines 
va lu ed a t $204,160, sent abroad in th e same pe
riod of 1924. The eleve n months' tota l showed 
that we exported 73,101 talkin g machines, va l
ued at $2,061,773, as against 67,943 talking ma
chines, valued at $2,553,232, in 1924. 

The total exports of records and supplies for 
- ovembcr, 1925, were va lued at $160,095, as 
compared with $134,593 in November, 1924. The 
eleven months ending November, 1925, show 
records and accessorie s exported valued at 
$1,555,379, as compared with $1,647,106 in 1924. 

Th e countries to which these instruments 
were sent durin g November and their values 
were as follow s: United Kin gdom, $1,070; 
other Europe, $19,044; Canada, $20,334; Central 
America, $9,853; M ex ico, $9,832; Cuba, $10,589; 
Argentina, $17,125 ; Chil e, $14,941; Colombia, 
$22,256; Peru, $4,506; o ther South America, 
$12,431; China, $1,516; Japan, $1,502; Philippine 
I slands, $5,171; Australia, $35,761; New Zealand, 
$8,946; other countries, $12,826. 

List Price $125 

Proper Direction N eeded 
for Best Business Results 

J am es J. H olland, Sales M anager of Glen Bros.
R obert s Piano Co., O ffers Interesting Views 
on O bligations of T rade Executives 

SALT LAKE CITY, UTAH, January 6.-Jamcs J. 
Holland, sa les manager of the Glen Bros.-Rob
erts Piano Co., this city, who has ucceeded in 
building up a very effective sales organization, 
is firmly of the belief that success in capitaliz
ing opportu niti es in the retail music field during 
1926 will rest largely upon the efforts and abil 
ity of the executives to co-operate with mem
bers of the ir organization with a view to main
taining proper interest. In this connection Mr. 
Holland says: 

"There is no question but that we in the mu
sic business feel that with the openi ng of 1926 
we are starting on an era of prosperity, partly 
due to the revival of the phonograph busi ness 
on account of the new products of the Victor 
and Brunswick companies and also the way th e 
piano industries are trying, more than ever, to 
offer the dealers helps and to co-operate in 
every way with their retailers. So, with all 
these changes taking place all around us, we ca n 
feel ourselves becoming very optimistic, and in 
our own minds are planning bi g things ahead. 

"There is one thing, however, that all execu
tives should always remember in view of the 
good things ahead, and that is that the great 
problem of business is working with people, co
operating in such a way that you have a fight
ing, loyal organization, all with the same pur
pose uppermost in their minds, i. e., to get, dur· 
ing 1926, one defi nite result-good, clean volume. 

"All of us have our hobbies, and there are 
bound to be two or duee departments that get 
s li ght ed an d do not receive the attention and 
co-operation of the higher-ups and, consequent
ly, those departments show no profit. The per
so nnel of those departments is low, and natur-

Dealers 

;dly :;o. The co -operation has fir:;t got to come 
from above, and a real :; ho w of interest and a 
real plan for sugges tions will mean th e rin ging 
of the bell in that d epartment's cash register 
every time. 

"Take your salesmen, your salesladies, your 
pho no graph department, your piano department, 
sta rt the ball a-rolling, spread enthusiasm, ge t 
sugges tio ns from them, see if you cannot aid th e 
player-roll girl in getting and holding the in
terest of her customers. Check up on your ad
vertising, wipe off the 'cqbwebs' and make your 
advertisi n g 'snappy.' In other words, my friend, 
co-operate yourself." 

Interesting Numbers on 
Late Perfect Records 

The Perfect Record Co., Brooklyn, N. Y., ha s 
recently produced a number of popular record 
ings that will undoubtedly provide good record 
turnovers. 

The Deauville Dozen has jus t recorded two 
popular numbers. Phil Baker, leading man in 
"Artists & Models," made his first recording at 
the Perfect Laboratories recently, entitled "The 
Big Butter and Egg Man," and "Ann In Her 
Little Sedan." The Ponce Sisters, Ethel and 
Dorothea, hav e rece ntly recorded for the Per
fect R ecord Co. two of their favorite numb ers, 
"That Certain Party" and "There's Nothin g 
On My Mind." 

The Radio Franks (Wright and Bessi nge r) 
recently recorded "I Wanna Go Where You Go" 
and "I'm Sittin g On Top of the World." 

Radio Exports Increase 
The world-wide interest in radio was illus

trated in the Department of Commerce figures, 
showing radio goods worth $8,936,565 were ex
ported durin g th e first eleven months of 1925, 
as co mpared with $4,950,746 durin g the same 
period of 1924. 

and Jobbers 
write for particulars regarding the 

PHONOGRAND 
The. Selling Sensation of the Season 

Here is the opportunity for Quick Sales and 
Profits. Why waste effort in trying to sell 
obsolete types of machines when the Phono
grand sells at sight. 

T he striki ng design of th e Phonogrand 
has met with wo nderful success, its 
p leasing appearance att rac ts the eye of 
the pu rchaser and at the same time per
mits the construc tion of a newly de
signed tone chamber wh ich p roduces a 
tone of great vol ume and clarity. 

F uehr & Stemmer Piano Co. 
1932-34 Wentworth Ave. 

Chicago, Illinois 
MUSICAL INSTRUMENT MAKERS FOR 25 YEARS 
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Interesting Survey of 
Talking Machine Trade 

Magazine of Wall Street P ublishes Compre
hensive Article R elative to D evelopments 
Made Recently in Industry 

A n unu sua ll y interesting and withal authori
tative survey of the existing si tu at ion in th e 
ta lkin g mac hine t rade as it appli es to thr ee of 
t he lead ing companies, t he Brunswick, Columbia 
a nd V ictor, and in part to th e Radio Corp. of 
A me rica in its affiliations with two of those 
com pa ni es, was presented in the Magaz in e of 
W all S tree t on J anuary 2, it bei ng emphasized 
tha t the talking machine and radio industries 
w ere seeking to work to ge ther rather than a t 
odds with each other. 

The ar t icle outl ined in co ns iderable d etail the 
va ri ous deve lopments that have taken place for 
t he produ ct ion of new typ es of records and re
produ ci n g in strum ents , and how the big factor s 
in th e radio fie ld had cont ribut ed to these new 
d evelopments. A survey was also made of the 
fin a ncial status of the various companies, par
ti cularly as to t heir tan gible assets in r ela
tion to outstanding stock issued, which in
di ca ted tha t in every case their position was 
5ound. 

The a r ticle was of a most optimistic te nor, 
a nd wa; des igned to g ive th e impress io n 
th a t t he immediate futur e of th e talkin g machine 
bus in ess , both by it e lf and in its relatio n to 
rad io, was di stin ctly bri ght . 

Ware Radio Corp. Receiver 
Makes Interesting Statement 

Pla ns fo r a reorganization of the \Nare Radio 
Co rp. , of New York City, arc bein g prepared 
by S tark B. Ferriss, of 165 Broadway, New York , 
wh o wa s appointed tempora ry r eceive r a nd lat er 
co nfirmed a s perman ent receiver by th e bank-

ruptcy co ur t. ln a cha t wit h a represen ta ti ve 
of T he W or ld , Mr. F er t iss sta ted th at he would 
co nti nue the busi ness a nd was a rra ngi n g fo r 
the sa le of t he stock of radi o se t s on ha nd . 
New ,;els a rc a lso be ing ma nufa ctured, 200 hav
ing bee n co mpl eted und er hi s direct io n. Th ese 
wi ll be so ld at t he best poss ibl e te rm s, to ge th er 
with 2,500 se ts wh ic h were r eturn ee! to t he W a re 
C6. by the Music Mas te r Co rp. 

l\Ir. F err iss s taled t hat, in his opin io n, t he re
ce iv ership wo uld co nt inu e for a t least six 
mo nth s and t hat P a ul W a re wi ll be associate d 
with him in t he opera t io n of th e com pa ny 111 

the capaci ty of consult ing engineer. 

Thermiodyne Officers 
Tender Resignations 

l\L 0. Gil es, sales ma nage r of th e T hermio
dy ne Ra di o Co rp. , New Yo rk, r es igned from 
t he organization J a nu ary 10 ; his res igna tion fo l
lowin g closely o n t he withdra wa l of Leo Po t t er, 
pres ide nt of t he compa ny. Both of th ese execu
tiv e are well kn own in th e ra dio indus try, and 
for ma ny yea rs Mr. Gil es was a n ex ecutive wi th 
prom in ent companies in th e ta lkin g mac hine 
trade. W it hin a short wh ile M r. Po tt er and Mr. 
G il es will anno unce their fu ture act iviti es. 

Appointed Export Sales 
Mianager of Perryman Co. 

Ph il ip K . Murdock, wi th headq uarte rs in New 
York a nd well kn ow n in export c ircles, has been 
appointed for e ign sa les mana ge r of t he Pe rry
ma n E lec tric Co. , ma nu factu rer o f Perryman 
tubes. Mr. Mu rdock is th oroughl y fa milia r w ith 
a ll de tai ls incidenta l to expo rt sa les a nd the 
wide interest ma ni fes ted in P erryman tub es will 
undo ubted ly res ult in th e a ppoi ntm ent of ex
port rep rese nta ti ves in the leadin g trade ce nter s 
t hro ug hout t he wo rld . T he compa ny's pla ns in 
this respect arc compre hens iv e. 

Spring Series of Edison 
· Tone Tests Is Launched 

Average Audience of 600 Attends Comparison 
Concer ts After Ten Years of Exploitation
Regarded as Annual Feature 

Fo ll owi ng a ve ry successfu l Fall seaso n th e 
gro up of E d ison artis ts co nduct ing tone tes ts 
in va ri ous sections of the co un t ry h ave s tart ed 
ou t o n th eir Sprin g tours. It is signi ficant th a t 
a ltho ug h th e ton e tes t idea was laun ched om e 
ten yea rs ago, largely as a tempora ry novelty, 
it me t with such instant success that if has been 
ca rr ied on year after year as a perm anent fea
ture an d w ith th e publ ic in te res t appa rentfy un
a ba ted. 

A cco rdin g to repor ts received from fie ld r ep
rese nta tives, t h e tone test aud ie nces du ri ng 
the Fall season averaged 600 perso ns, a nd in 
ma ny loca lities th e compar iso n co ncert s are 
eage rly await ed each year as a defin ite fea ture 
of t he loca l musical season. As a ma t te r of 
fac t, on several occasions T hos. A. E diso n, Inc., 
has rece ive d protes ts from music love rs in ce r
ta in d is t ricts because t he tone test p ro gram 
schedu!e had passed by t ha t par t icula r sect ion. 

Th e reta il ers have co-operated, a nd a re co
operat ing, ea rn estly wit h th e to ne t es t pro
g rams, rea lizi ng d irect sales resul ts from the 
conce rt s which have proved mos t sa ti s factory . 

Stages Dealer Convention 

Fada radi o dealers from M iss our i, K a nsas, 
Arka nsa s, O kl a homa, N ew Mexico a nd Co lorado 
atte nd ed t he co nve ntion he ld rece ntly in K a nsas 
City by the H a rb iso n M fg. Co., Fada d is trib u
to r,;. Th e ad va nta ge enj oyed by h old ers of th e 
Fa da radi o dea le r fra nch ise a nd th e fun cti ons 
perfo rm ed by. th e H a rb iso n Co. we re outlined 
by H . B. H arbi so n, who engaged th e la rge ba n
qu et ha ll of the Coates H <;rn se for t he ra ll y. 

Just Hear a 

QUAM RADIOVOX 
with the Silver Drumhead 

Diaphrag!fl 

DEALERS and JOBBERS. 

Let us send you a QUAM 
RADIOVOX on approval. 

MANUFACTURERS 
Write us for our special propo
s1t10n 
vox 

on QUAM RADIO
UN ITS. Remember 

your set is no better than its 
loudspeaker and these units 
will improve your sets · 100%. $12.00 

Quatn Radio Corporation 
1925 So. Western Ave. Chicago, Ill. 
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Kolster Eight. Single control. Inter
nal loop. Provisions for external 
loop or antenna. Built-in reproducer. 

Kolster Six. Dual control for 
antenna. Built-in reproducer. 

Kolster Six. Dual control for 
antenna. External reproducer. 

JANUARY 15, 1926 

an 

Kolster Eight. Single 
control. Enclosed, 
rotating loop. Also 
provision for antenna. 
Built-in reproducer. 

Kolster Six, dual control, 
loud speaker enclosed, 
space for h a tteries. 

Another Kolster advertisement 
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OU, 

N the few months since it was announced, Kolster 
Radio is now being enjoyed in homes everywhere. 

We owe much to our dealers and distributors
. for their generous welcome-for their splendid 

cooperation. 

Our business principles are sound-our success is 
based upon the success of our dealers and distributors. 
We are pleased with their favorable reception. 

Kolster Radio is already a known and respected 
instrument with the public. To them has been ad-
dressed a splendid advertising campaign, designed to 
create sales for Kolster dealers. · 

Kolster production is well under way and ship-
ments are constantly increasing. 

Kolster Radio is a permanent factor in the industryo 
The value of the Kolster franchise to dealers and dis-
tributors will increase with the passing of time. 

While representation is widespread, there are com_, 
munities where the Kolster franchise is still open. 

· We invite interested dealers to communicate with us. 

Signed 

~-~=---I.-
General Manager 

KOLSTER RADIO 
appearing in trade papers 

141 
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J. A. Fischer Co. Announces 
Important Personnel Changes 

Executive Changes Made in the Interest of a 
Smooth-Running O rganization to Take Care 
of 1926 Demands 

P HILADELPHIA, PA., January 9.-J. A. Fischer, 
pres ident of the J . A. Fischer Co., of thi s .city, 
maker o f V all ey Forge m ain spr ings and talk
in g mach ine repair m a terial, has announ ced at 
the beginnin g of the new yea r seve ral chan ges 
in th e personnel of the organi zation. 

Mr. F ischer hims
0

elf has taken person al 
char ge of the se rvi ce depa rtm ent of the com
pany. A s is w ell known th roughout the talking 
machine industry Mr. F ischer kn ows the talking 
machin e pa rts busi ness fr om A to Z and is in
timately familiar with th e se rvi cin g of th ese 
pa rts , and h is personal a tt enti on to th e servi ce 
d epar tm ent is destined to in sur e th e acme of 
parts service to the talkin g machine d ealer. 

Irvin R . Epstan, also a member of the firm, 
has become sales manager ·and will henceforth 
personally direct the sales depa rtm ent. 

Victor H . Segal has becom e ass ocia ted w ith 
the company in the capacity of credit counselor 
and office manage r . Mr. Segal is an accountant 
who has had a wide ran ge of experience in the 
problems a ffecting the music industry. 

The m echa nical staff has been augmented by 
the enga gement of George Will iams and Martin 
H . Krupnick. Mr. Krupnick has b ee n a sso
cia ted with the company in oth er capacities 
s ince its foundati on, and Mr. Fischer s tates that 
his conscientious work of th e past has been in
s trum ental in the g rowth of the company. 

Mr. Fi scher when interviewed at the first of 
th e year pointed out that the prosperous condi
tions in th e talking m achine indu stry are bein g 
refl ec ted in the st eadily increasing business of 
th e compa ny and that the year 1926 has already 
give n indi cations that it will be a ba nn er yea r 
fo r ta lkin g mac hin e business throughout th e 
country. 

~ ~ 
This New Filament Voltmeter 

/ 

is the Final Touch in ' 
the Successful Merchandising of " 

Radiolas 25 and 28 
This new filament meter especially designed for Radiola 
25 and 28 - saves tubes and insures better reception. 

No Radiola 25-28 is complete without the new Sterling Fi lament Voltmeter that 
plugs right into the set to cont rol fil ament voltage. No R. C. A. dealer can 
afford to be without it. 

Th e dire necessity of this device has 
already created a huge demand. It is an 
essenti al part of the set. vVith it one can 
adjust the battery setting knob to exact! y 
3.0 volts as specified in the radi o instruc
tion book. 

This means better reception and less 
drain on "A" Battery, and what is more 
important, longer life to tubes. 

~rli 

The Sterl ing R25-28 is 
a hi gh resistance m eter, 
has no cord or leads to 
fu ss with, and is always 
ready, compac t a nd ac
curate. 

It saves tub e life - it 
gives complete sat isfac
tion to both dealer and 
cus tom er-it is sold in 
a ha ndsome ma roo n 
case with gold stam ped 
lettering, enh ancin g it s 
value immense ly. All 
n ic k e 1 fin is h, s il ve r 
e tched dia l. R eady now! 

Lis t Pr ice 

$7.50 
The Sterling 

Manufacturing 
Company 

Dept. S 

Cleveland, 0 . 

FILAMENT VOLTMETER 
R25.-28 

Incorporate to Stabilize 
Radio Show Situation 

Radio Exhibition Corp. Chartered in New York 
-Prominent Figures in Radio Field Comprise 
the Directorate 

The radio industry, as a whole, will be keenly 
interested in the recent incorporation of the 
Radio Exh ibition Corp. which has received a 
charter under the laws of th e State of N ew 
York a nd which was form ed for the purpose of 
stabilizin g the radio show situation to the best 
int eres t s of th e entire industry. The officers of 
the new a ssocia tio n a re as follows: chairman 
of the board, Geo. A. Scoville, vice-president of 
the Stromberg- Ca rlson T elephone Mfg. Co. ; 
president, E . B. Mallory, Westin ghouse Elec
tr ic Mfg. Co.; treasurer, R. M. Klein, general 
m anage r F . A. D . Andrea, InL.; secretary, L. 
W. Staunton, Bra ndes Products Corp. The board 
of directors is now bein g elected a nd will be 
a nnounced in the very near future, with th e 
probability th a t a represe ntat ive of the Vi ctor 
Ta lkin g Mac hin e Co. o r th e Brun swick-Balke
Co ll ender Co., o r both , w ill be in cluded on th e 
di rectorat e. 

Wolf Mfg. Industries Close 
Remarkable Business Year 

Q UINCY, ILL., J anua ry 7.-The W olf Ma nufac
turin g Indus tri es, of thi s city, closed a rem a rk
abl y successful yea r in 1925, a nd a rece nt s ta te
m ent by F . A . W olf, treas ur er of th e compa ny, 
indi ca ted th a t 1926 had s ta rted in equa ll y as 
well. During the twelve mo nths endin g D e· 
cember 31, 1925, t he W olf Mfg. Industries 
shi pped 74,527 Mastercra ft phonog raphs and 
radio cab inets, a n amazin g volume th a t emph a
s izes th e magnitude of th e company's act ivities. 

In a rece nt chat with The W o rld, Mr. W olf 
s ta ted that th e co mpany was s till workin g ni ght 
a nd day shi fts a nd that it would be another 
th ir ty days befo re it would be in a posi tion to 
catch up with ord ers. Prospec ts fo r th e com
in g year are excell ent and Mastercra ft dealers 
have a dvi sed th e company t~t th eir sales for 
1925 were far b eyond all expectations. 

Sales Campaign on "Good 
Luck" Parts by Burks Co. 

LOUISVILLE, KY., J anuary 7.-P . I. Burks Co., 
of t hi s city, of whi ch Paul Burks is th e head, 
is runnin g a specia l campaign on "Good L uck" 
ta lk ing ma ch ine products, includin g ma in sprin gs 
a nd repai r parts. R ecently Mr. Burks s ta ted 
th a t th e dema nd for repair materials o f a ll 
kind s see min gly indicated tha t t he int erest in 
ta lkin g machin es now in the homes is bein g 
re-a ro used, a nd thi s is a lso not ed throu gh ad
d it io na l reco rd sales in thi s t err itory. 

Columbi1a Record Releases 
Th e record releases of th e Co lumbia Phono · 

grap h Co., New Yo rk, schedul ed for t he thirti eth 
of th is mo nth , include seve ra l numb e rs whi ch 
a re ce rta in of hav in g a wide app ea l. R eco rds o r 
th e dance va riety include " I Wish't I W as in 
Peoria," co upled wit h "Pretty L ittle Baby," 
played by T ed Le wis and His Orches tra, and 
''Squeeze Me," a nd " N ew O rl ea ns Shuffl e,'' 
playe d by th e H alf W ay H ouse Orchestra o f 
New Orleans, w h ich firs t Columb ia reco rdin g 
m a de such a p ronoun ced hit. The H appin ess 
Boys , Ernest H a re a nd Bi ll ie J ones , co ntribut e 
a nove lt y number whi ch is of a hi gh o rd er 
in "I \.Vi sh't I \"las in P eo ri a" and "Ho t Coffee" ; 
E d Small e o f th e S in gin g Soph omo res is rep
rese nt ed by "Pretty L ittl e Baby" and "Papa De 
Da Da, " two so los o f th e croon ing type, a nd 
Et hel W aters, th e colored vaud evi ll e headlin er, 
"put s a ll she's go t" in "Shake Tha t Thin g" a nd 
" No 11a n's Mama ow." 
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TELETONE 
CZABINET SPEAKER 

R ead y to I~ i s te n , n e autifu ll y fini s h e d ii~ '''alnut, 
it stand s 15 in s. high and i s on ly 31/.t. in s. d CC ll · 

Makes Any Radio 
Receiver Sound Better 

T ELETONE represen l~ an entirely. ne': principle in 
sound wave conduction and amphficat10n. Its clear, 

full-toned resonance, the result of exclusive design and all 
wood construction, transforms any receiving set into an 

instrument of quality. 

Interior of seasoned spruce-the 
same wood used in the finest vio
lins. Exterior of walnut- beauti
fuJly fini shed and artistic in the ex-
treme. 

Compact in form. Handsome in 
appearance. Amazing in perform
ance. Reproduces clearly every 
note, either vocal or instrumental, 
with purity of tone, satisfying vol
um e and freedom from distortion. 

Dealers 
Communicate at once with th e 
Teletone di stributor located near
est to you and order a sample Tele
tone. You will reorder many 
times- and ge t quick turnover to
geth er with good profit. 

Jobbers 
Some territory still open. Write 
today. Attractive di scounts. Pro
tection. Free newspaper adverti s
ing. Write for sample and j~bbe r' s 
discount. Packed in individual Cor
rugated Containers. et Weight-
5 lhs. Shippin g weight- 6 lbs. 

TELETONE 

Principle 

Based on Structure 
of Throat and Mouth 

Note that a sound -wave com 
ing from the sound producin g 
unit 0 A" (the human voca1 
chord s) i1 amplifled throu gh 
th e orifice " 8 " (th e hum an 
laryn x) until it reaches the 
conducting area " C" (th e 
back of the throat ) . wh ence 
it i1 again condu cted to the 
point of greatest a mplification 
" 0 11 (th e correctly form ed and 
opened mouth of th e singer.) 

• 

TELETONE 
DISTRIBUTORS 

BANGOR, ME. 
Rice and Miller 

BOSTON, MASS. 
Atlantic Radio Co. 
Bigelow and Dowse 
Hub Cycle Auto Supply Co. 
Lewi s El ectri c Supply Co. 
P ettingell·Andrews Co. 
Geo. H . Wahn Co. 

BUFF ALO, N. Y. 
Iroquoi s Sales Co. 

CHICAGO, ILL. 
' ew England Mill s Co. 

Hudson Ro ss 

CLEVELAND, OHIO 
Cleveland Products Co. 
Cleveland Phono graph Co. 

DETROIT, MICH. 
Ilice and Archibald 

INDIANAPOLIS, IND. 
P earson Piano Co. 

LOUISVILLE, KY. 
Tafel Electric Supply Co. 

MILWAUKEE, WIS. 
E. A. Quarfot 
Ti sch Auto Supply Co. 

MINNEAPOLIS, MINN. 
R. M. Laird Electric Co. 

NEW HA VEN, CONN: 
Hessel and Hoppen 

NEW YORK, N. Y. 
Silas E . P earsall Company 
Royal Eastern Elect.rical Suppl y Co. 
P yramid Motor Equipment Co. 
R. H. McMann 

NEWARK, N. J. 
Tri·City Electric Supply Co. 

PHILADELPHIA, PA. 
Cheney Sales Corp . 

PORTLAND, ME. 
The James Bailey Co. 

RICHMOND, VA. 
Tower-Binford Electric & Mfg. Co . 

SAN FRANCISCO, CAL. 
Baldwin·Pacific & Co. 

ST. PAUL, MINN. 
St. Paul Electric Co . 

ST. LOUIS, MO. 
Walsh & Hill 

SYRACUSE, N. Y. 
Syracuse Auto Supply Co. 

TOLEDO, OHIO 
Toledo Radio Co. 

WASHING TON, D. C. 
H . C. Roberts Electric Suppl y Co. 

TELETONE CORPORATION 
449 W. 42nd Street New York City 
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Mutual Phono Parts Co. 
to Move During February 

Demand for Products So Strong That Larger 
Facilities A re Necessary-New Home Four 
Times Larger Than Present Headquarters 

Th e l\[ ut 11 a l l'h o 11 0 !'arts Co., Ne w York City, 
111 a n11 fact urc r of M ut ua l to ne a rms a nd sound 
bo xes a nd ph onog rap h radi o loud speakin g 
unit s, ha s fo und th e deman d for it s entire line 
so s tro n g th a t on F eb ruary 1 it will occupy new 
qua rt e rs wi th a bout fo u r t illl cs t he fac ilities of 
the present pl a nt. Th is co m pa ny has bee n si t
uated at 149-151 Lafayette s tree t for man y 
years a nd this loca t io n, whi ch a t one time wa s 
cnt ir.ely ampl e, has been for a lon g peri od pas t 
insuffi cient for th e in creased bus in ess of th e 
company. 

Th e n ew locat io n wi ll be a t 610-614 Broadway 
betwee n Bl eecker a nd H ous ton stree t s. There 
will be housed th e ge nera l offic es including th e 
pri va te o ffi ce o f N . Ga rfinkel a nd A. P . Frangi
pane, a nd a lso th e ma nufac turing fa cilities of 
the plant. 

Mr. Fra ng ipa ne poi nt s out tha t th e new quar
ters will in sure exce ptionally prompt service. 
Upon ta kin g possess ion it is planned to inau
gura te a tw enty-fo ur-h ou r se rvice on part s. All 
o rde rs will be shipped twe nty-four hours after 
they are received. 

M1·. Fra ngi pa ne a lso a nn oun ces th a t several 
new t ypes of tone a rms and reproduce rs are be
in g produ ced. Th is n ew lin e has been prepa red 
lo m ee t th e d em a nd o f a ll classes o f ph o nog raph 
equipm ent from th e low es t pri ced ta lkin g ma
chine to the highest. 

Kolster Radio Executives 
Report Excellent Business 

SAN FRANCISCO, CAL., J anuary 6.-0n their re
turn from the E ast, th is w eek, Rudolph Sprec k
els and E ll ery Stone, heads of th e F ederal T ele
graph Co., m a nufacturer of Keister radio se ts, 
appea red to be ve ry op timi s tic regardin g th e 
outlook for th eir radio a ctiv iti es. Mr. Stone, 
who is president of the company, said that th e 
merchandi sing prog ram is goin g ah ead very 
sati s fa ctorily. There is bi g dema nd, both here 
and in th e E as t, for t he K ols te r radio re ce ivin g 
set, m a nu fac tured by th e Fede ra l, a nd the cor
pora tion is co ns iderabl y beh ind in its orde rs, 
necessi ta t ing ca pacity p rodu ct ion. 

Berg Portable Talking 
Machine Line Increased 

Berg Auto Trunk & Specialty Co. Has Devel
oped Plans to Distribute Artone Portable 
Through Centrally Located Jobbers 

Th e Berg Auto Trunk & Spec ialty Co., 
Th ompson avenu e and Ma nl y s tree t, L on g 
Isl a nd City, N. Y., has add ed co nsiderabl y to 
it s sal es orga niza ti o n fo r th e new yea r. U nd e r 
th e new plans now bein g deve loped by the 
company its line of quality and popula r pri ced 
portable talking machines marketed under th e 
name Artone wi ll be dis tributed by centra ll y lo
cated jobbin g organizations throu ghout th e 
country. The sales personnel will intensive ly 
cover mos t te rritory but at all tim es will w ork 
in conjunction with the Artone dis tributors in 
the vari ous sections. 

The Berg Co.'s Artone line includes a D e 
Luxe model re tailing at $30. This is a squa re
cornered a l trac tive case with hand-tool ed em 
bossed fabrikoid leather. A similar model of 
th e same quality throughout with round co rn ers 
is made to re tail at $25. The Berg line al so in
cludes two models in circular cases made al on g 
th e lines of a ladies' hat box. In fa ct, one of 
th ese models is made in a manner so that th e 
m ec hanical equipment can be extrac ted from th e 
box and used for the other purpose. It makes 
an a ttrac t ive outfit, light in wei g ht a nd eas il y 
carri ed. 

All o i th e Berg products a rc manu fac tur ed 
und er th e pe rsonal direction of J oseph Be rg, 
who has specialized in case desi g ns and manu
fa c ture for over twenty years. Several of th e 
features of th e Artone line are the orig ina l con
ceptions of Mr. Berg. He has sel ect ed only th e 
high quality of additional equipm ent includin g 
th e sil ent s in gle-spring motors, Baxter ton e 
arm s, and U . S. plywood veneers. 

E. R. Mannin g, the g\! neral sal es ma nager for 
the Berg Auto Trunk & Specialty Co., ha s 
planned an extens iv e sal es campa ign for th e 
Artone dis tributors and deale rs. H e will shortl y 
announ ce th e nam es of sales represe ntatives to 
cover various sections o f the country and th e 
complete arran gements for Artone dis tribution 
throu ghout the 1926 season. 

Amon g th e late announcements of the Berg 
Auto Trunk & Specialty Co. is the addition 
o f a n ew popular priced model to its line of in
s trum ent s. The present plans call for a produ ct 
to retail at $15, carryin g exclu s ive fea tures. 

A word 
to the 

• 
-wise~ 

It 's one thing to sell a man a record 
once, hut . to make him feel that this one 
was so fine that he must get more-that's 
a horse of a different garage. 

Many dealers find that their customers 
keep coming back after they have been sold 
a good record and some 

Products of the 

GENERAL PHONOGRAPH CORPORATION 
25 West 45th Street OTTO HEINEMAN, President New York City 

Radio Cabinets and Tables 
Odd Sizes to Order 

BASE BOAcRDS 
IN STOCK AND TO ORDER 

Phila. Radio Cabinet Makers 
And \\' ood Specialists 

~8 North 5th Street PlllLA])ELPH IA , 1'1\ . 

Clever Zenith Ads of Lee 
S. Roberts, Inc., Admired 

Originally Conceived and Attractively Pre
sented in the Pacific Coast Newspapers 

SA N FRANC ISCO, CNL. J <1 nua ry 5.-0nc o f th e 
111os t success ful and int eres tin g campaigns th a t 
has bee n spo nso red by a re tai l dealer in San 
F ran cisco fo r seve ra l years has been a ppea rin g 

-[ $ I 0 0 t O $ l 0 0 0 " • J On e tl s y pa )'mt ll t S n 

Fishing yarns luve giv<n 
to radio yarns,,.,,.,,. for :.hccr an 

joyful exaggeration. That's 
patt of1he fun. But, 

when a man buys a radio 
on all , em bracing claims 

of superiority ,,.,,.,. char 's whcr 
_ the fun stops. Make any 
radio prove j(s caSc ,,,. ,,. 
including Zenith. 

Zenith is short on claims 
, , , but long on proof. 

Long on 
Proof 

Zenith makes no cl ai;,,s 
except by comparison . 

Side by side in your home, 
ith any odm radio set 
in rhc world ,,. ,,. ,,. ZenirlJ 

guarantus lo get more 
distance,,.,,,,. to bring in 

more stations,,.,,. ,, witb 
a .finer quality of tone tl1m1 

any otlier. Don't buy a radio 
iu a store,. ,,.,,. buy ic 

in your home. 

LHS~S~lflC 
Cn'lt (frf) i clle r-i n 
~~marr"Room.s- r 

-\...2j011"1>1 
O M E H • A f,. , . g ,. j /~ · ' - 1 't f .......... s ..... I 

A Striking Zenith Ad 
in th e local n ewspapers over the si gnature of 
Lee S. Roberts, Inc. (Chickerin g Warerooms ) , 
230 Post s tree t. Thi s a dver ti ~i n g has fea tured 
Zenith radio products and not oh ly has produced 
d ire ct re sults far bey ond all ex pecta ti ons but has 
been a n importa nt fa ctor in th e tr em endous 
success of L ee S. R oberts, Inc. , in reta il ci rcles. 

The Zenith a dve rti s in g appear in g in th e news
papers carri es th e copyright signa ture o f M. E . 
H a rlan , a n adverti s in g expert in th is c ity who 
has co llabora ted with L ee S. R obert s In c., in th e 
prepara t io n of th e Zen ith campaign. One of 
t he adver t ise m ents used in t he se ri es is r epro
du ced h erewith and th is copy w ilJ give som e 
idea of th e ori g ina l ity a nd e ffec t ive ness of the 
va rious a nn oun cement s used in t he cam pa ign. 

Miss Alberta Hunter to 
Record for Okeh Library 

Th e Genera l Phon ograph Corp., N ew Y ork, 
a nnoun ced th is week th a t A lb erta Hunter w ill 
record exclus ively fo r th e Okeh lib ra ry in th e 
future. Miss Hunter is one of th e mos t popular 
race a rtis ts in the co unt ry, a nd in additi on to 
her su ccess as a r eco rd a rt is t has a ppear ed on 
Lhe K ei th circu it throu ghout the country. 

The fir st record by Mi ss Hunter in the Okch 
libra ry, Number 8268, was released r ecently a nd 
is a lready in active d emand by Okeh deal e rs 
eve rywh ere. A cco rdin g to th e pla ns of th e 
O keh adve rti s in g departm ent, Miss Hunter will 
be one o f th e featu re arti sts in th e extens ive 
adve rti s in g campa ign sponsored by the com
pa ny in beha lf of race ar t ists. Durin g J anuary 
a full page will appear in th e Chica go " D e
fe nder," th e leading newspaper in th e co unt ry 
devoted to t he in terests of th e negro race, a nd 
thi s page will an noun ce Miss Hunter's fir s t two 
reco rd in gs. Okeh d ea lers a re plannin g to tie u p 
with thi s a dverti si n g e ffectively and the success 
o f the campai gn is a lready a ssured. 

.. 
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SENIOR model 
Red Mah oga ny, Brown Mahoga ny, OAK. 

Mr. Dealer 
The list price of Outings is their 
true value (not inflated value). 
The discount given dealers per
mits them to make money. 

You make quick turnover be
cause of the popularity given 
Outings through the great many 
thousands in homes today. 

and 

PLUS 
All Outings Juniors and Seniors 
are now equipped with a special 
tone-arm for playing Edison rec
ords (no extra cost). 

OUTING TALKING MACHINE CO., Inc. 
MT. KISCO, N. Y. 

Export_ Department 

No. 44 Whitehall Street, New York City, N. Y., U. S. A. 
Cable Address "OUTING" New York 

Canadian Di s tributors: 
R . S . lVILLIAMS & SONS CO ., LTD ., Toronto , Winnip~i:- . Montn•al. 

f'}llaster y .Mor:9pi<1 Music! 

Outings are sold in the U. S. A . 
through distributors only. To 
our distributors it n1eans · protec
tion and co-operation. To deal
ers it n1cans uniforn1ity of price 
and n1ore profit. 

THE BABY OUTING 

THE BABY FILLS 
THE FAMILY-

Ask Your Jobber. 

JUNIOR model 

Red Mahogany, Brown Mahogany and Oak Finishes 
Brown, Black and Green Leatherettes 
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Paul Ash and Orchestra 
to Record for Columbia Co. 

Announcement That Popular O rganization 
Would Record Exclusively for Columbia 
Library Made by ]. S. MacDonald 

J . S. Mac D onald, d irector of th e reco rdin g 
s tudi os of the Co lumbia Phono graph Co., In c., 
New Y o rk, ann oun ced thi s w eek tha t a rra nge
ments had bee n com ple ted wh ereby Paul A sh 
a nd His O rches t ra wo uld record excl us ive ly for 

Paul Ash 
th e Colu mbia l ibra ry. This im porta nt d eal was 
closed a few weeks ago wh en P aul A sh was in 
N ew Y o rk a nd Co lumbia d eal ers who have 
lea rned of th is la t es t add iti on to the Co lumbia 
s taff of r ecording ar t is ts a re keenly enthusias tic 
r~ga rding the acquisi t io n of th is fam ous d irecto r 
to th e Columbia lib ra ry. 

P a ul A sh n eed s n o introduction to music 
lovers throu ghout the country, fo r h is success 
as a n o rchest ra d irecto r has bee n nat ion-wide. 
H e firs t attracted not ice about seven years a g o 
wh en he was dir ectin g the orch es tra a t the T 
& D Theatre, O akland, Cal. , where for two 
years P aul A sh and H is Orches t ra w ere a se n
sation. Subsequently Mr. A sh was appointed 
musical directo r a t the Grenada Theatre, San 
Francisco, wh ere he es tablish ed h im se lf defi
nitely as one of the forem ost o rches tra directors 
in the country. The success attained by this 
theatre attracted the attention of the music and 
motion picture fraternities the country over, 

and th e g reat er meas ure of th e th ea tre' s pres ti g'! 
wa s a t t ributed to Mr. Ash's indi vidu alit y a nd 
mu s ica l ca pabiliti es. 

Afte r compl e tin g fo ur yea rs at t he Grenada 
Th ea tr e, Mr. As h was a ppo inted orches t ra d i
rec to r of McVi ckers Th ea tre, Chi ca go, Ill. , 
o wn ed a nd co ntro ll ed by Ba laba n & K at z
F a mous Playe rs, wh ere he imm edi a tely beca m e 
a na ti o nal fi gure through th e tremendous sue· 
cess o f t he p rese nta t io ns wh ic h he has spo n
so red. Mr. As h developed an o ri g in a l a nd 
di s t in ctive me th od of presentin g h is o rch es t ra 
whi ch not onl y ha s b ro ught capa city audiences 
to McVicke rs T heat re but wa s th e subj ect of 
newspaper a nd ma gazi n e comm ent everywh ere. 
Arra ngem en ts we re rece ntl y ma de wh ereby 
P a ul A sh a nd H is O rches tra will move on :tlfarch 
1 fr om McV ickers T hea t re t o th e E gyp ti an 
Theat re in Chi cago, a nother Ba laba n & Katz
Famous Playe rs house w ith a fa r la rge r sea ti ng 
ca pac it y a nd cons idered o ne of t he fi nes t motio n 
p icture houses in th e coun t ry. 

A cco rdin g to th e presen t pla ns o f th e Co lu m
bia Phon ogra ph Co., ln c., Pa ul As h a nd H is 
Orch es tra will be o ne of th e fea tures of th e 
com pany's adve rt is in g a nd sales ca mpa igns dur
in g 1926. Th e vast fol lowi ng w hic h Paul Ash 
has deve loped am on g m usic lo ve rs eve rywhere 
will undoub tedl y be increased materia ll y with 
th e introduct ion o f his Columbia record s, a nd 
Columbia dea lers a re pla nnin g a t reme nd ous 
publi cit y cam pa ign as ~ o o n as th e P aul Ash 
reco rds a re ready. 

H. Kruse Appointed Bruns· 
wick Dealer Service Mgr. 

CHICAGO, !LL., January 11.- H arry Kru se, 
who has bee n co nn ec ted for some years past 
w ith th e Cin cinna ti , 0 ., b ra nch of the Bruns
wick-Balk e- Collencle r Co., has bee n promoted 
to the managem ent of th e deale r se r vice depart
m ent, with headqu arte rs a t th e execut ive offices 
of the compa ny in th is city. 

Th is promotion was earned by Mr. K ruse 
through his consc ientious a nd effect ive work 
among the dealers in the Cin cinnati te rr ito ry. 
He traveled for the pas t yea r as specia l r ep
resentative ass isting dealer s in th e p romotion of 
their record business. A par t of h is work in 
Chi cago will be the development of addit iona l 
deal er helps a nd to further promote the lon g lis t 
of co-opera tive item s whi ch the Brun sw ick Co . 
offers its dealers. 

The Wonderful Line of 

~ew anctrlmi>MWd 

5 Tube Tuned Radio Frequency Receivers 
Sold direct to selected dealers-one dealer only in towns of less 
than 25,000 people-specified localities in larger cities. 

NO MORE CUT·THROAT COMPETITION 
NO MORE LOSSES ON INSTALLMENT SALES 

Eight distinctive 
models from 
$39 .50 to $ 115 

Chas. Freshman Co .• "Inc. 
Freshman Building New York City 
2626 W. Washington Blvd., Chica11:0 

Write to either 
office for com

plete information 

To hear nn Am11Jion perfo rm in rompartson with 
any or an other ra d io reproducers ts to under 
stn nd why these crea tions of the or iginato rs and 
oldest makers of 1oud speakin g d t vices-Alrrea 
~~~'.: ~~~mth~u~l~{)ut I~h~o,~Or1~~1 g .-are lending fa -

9et m:ie to test from r our jobber. Six models 
mcl.udmg c9nsolc un its. $12 to $4 2.50, comoleteTY 
e<1111u11.cd with ro rds and panel plu gs. Nationally J .. ~~~~~1~~; Write fo l' proposi tion an d " Amplion 

THE AMPLION CORPORATION OF AMERICA 
Executive Offices: Suite C. 280 M adison Ave. 

New York City 
Chicago Branch: 27-29 N. Morgan St. 

Carnida : Burndept of Canada, I~td. , Toronto 

Carryola Co. Presents Its 
Jobbers With Useful Gift 

Th e Ca rryo la Co. of Ameri ca, M ilwaukee, 
\,Y is., 111an ufacture r of Ca r ryo la po rtabl es , pre
se nt ed to it s jobbers a t Chris tmas time a ve ry 
ha nd so me a nd prac ti ca l book to be used as a 
des k pad. Th e book is bound in ar ti s t ic g ree n 
F abriko id, bea ring th e imp r int "Lest W e Fo r
ge t" a nd on the cove r is printed in gold le tte rs 
th e recip ie nt 's na me. The onl y a dve rti si ng in 
the entire book is a gold a nd blue reprodu c
t ion of t he famo us Carryola Mas ter t rade-ma rk, 
o n the in si de cove r, a nd th e book itself co nta ins 
seve ral th ousand perforated shee ts w hich ca n 
be used to spl endid adva ntage t he yea r round on 
the des k of a busy execut ive. D o n T . Allen, 
vi ce-prc, id cnt of th e Ca r ryola Co., was res pon
s ibl e fo r the prepa ration o f th is handsome 
Chri s tm as reminder an d he h as re ceive d enthusi
as t ic lette rs of th a nk s fr om Carryola jobbers 
th rou ghout the country. 

P. L. Deutsch Sails for 
Europe on Business Trip 

P . L. D eut sch, vice-president of t he Brunswi ck 
Co., Chicago, I ll., sa iled Saturday, J a nuary 9, 
on the S. S . "Levia th an," accom pan ied by Mrs. 
De ut sc h a nd th ei r dau ghter. Mr. D eutsch is 
go in g abroad for th e pu rpos e of es t ablish in g 
fac to ri es a nd a n o rga ni za tion in Great Britai n 
fo r m anu fac turin g th e P a natrope a nd h e w ill 
also visit F rance to co mm ence ne gotiat ions fo r 
accomp li sh ing th e sam e purpose t h ere. In all 
probability h e will be a way severa l months a nd 
hi s tri p abroad will undoubt edly acid mate ria ll y 
to th e in te rn at ional pres ti ge of t he Panatrope. 

Columbia New Year's Party 

T he ge neral staff o f th e headquar ters o f th e 
Co lumb ia Ph o nog ra ph Co., N ew York, ga thered 
on Satu rday afte rn oo n, J a nua ry 9, in a N ew 
Yea r' s P arty whi ch was in eve ry sense o f th e 
word a n imme nse success. Tr ibute must be 
pa id to Raym ond Barker, assistant cashier, 
H a rry Bro wn, offi ce ma nager, and F rank W a lker, 
of the reco rdin g s ta ff, the committee in charge 
of the fes ti viti es who handl ed th e details so ad
mirabl y. In addition to t he s taff g rea tl y en
joyin g th em selv es , many of th e Colu mbia and 
Harm ony arti st s were entertain ed a nd th ey in 
turn enter tai ned the a sse mbled m embers o f the 
s ta ff of th e Co lum bia organi zatio n. R efres h
m ents were se rved and da nci n g to th e s train s 
of the music b y one of th e leadin g Columbia 
recording o rgan iza t ions was indulged in. 
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WANTED 
Braydon & Chapman Open 

New and Enlarged Store 

MANUFACTURERS AGENTS Prominent Dealers in Glens Falls, N . Y ., Re
model Building and Now Have Greatly En
larged Facilities To Handle Fast Moving Line of 

25 and 35 Cent Records GLENS FALLS, Y. , January 7.- An event of 
real interest in local musical circles was the 
formal opening of the remodeled and enlarged 
music store of Braydon & Chapman, held last 
week, which was attended by several hundred 
people, who inspected the new quart<;:rs and 
li stened to special concerts given in honor of 
the occasion by George Beaton and His Coun
try Club Orchestra and by several local artists. 
A number of trade representatives also attended 
the opening ceremonies, among them B. H . 
Jansse n a nd A. A. Kidder, of the Jans sen Piano 
Co., N ew York; A. A. Perry, of the W . D. 
Andrews Co., Syracuse ; C. Lemonoff, of the 
J . P. Seeb urg Piano Co., Chicago, and repre
se ntat ives of the Victor Talking Machine Co. 
a nd Edison Phonograph Co. 

including latest song and dance hits 
PROMPT SERVICE AND GOOD PROFITS ASSURED 

Address Box 1551, Care Talking Machine World 
383 Madison Avenue, New York, N. Y. 

Bright Outlook for Radio 
1n Music Trade in 1926 

R . M. Klein, General Manager of Prominent 
Radio Concern, Comments Upon Success of 
Music Merchants in the Radio Field 

R. M. Kl ei n, general manager of F. A. D. An
drea, I nc., well-known manufacturer of radio 
receivers, is one of those who concede the 
substantial pos ition es ta blished by music mer
cha n ts in the fi e ld of radio re tai lin g. I n a re
cent interview Mr. Klein said, relative to th e 
radio outlook for 1926 : 

"The outlook for radi o bus iness for th e co 111 -
ing year is good, if by that we mean takin g 
the industry as a whol e. Nineteen-twenty-s ix 
will reward those dealers, jobbers and manu
facturers that hav e walked the straight and nar
row path of proper merchandising. The market 
will be larger and more receptive than eve r a nd 
it will be more than ever a qu es tion of 'busi
ness for those that deserve it.' 

"The brin gin g of period art furniture into th e 
indus try may be regarded as a far step forward 
and thi s will be r efl ec t ed in 1926 sales. 

"While many write rs wrote hesitatingly of the 
exte nt to whi ch th e music trade would enter the 
radio business, there ne ed be no further doubt 
about it-the radio a nd musical instruments of 
other kinds are goin g to march right along to
gether. Both from the jobber and dealer angle 
wi ll 1926 see a widenin g of interest in the music 
trades in radio. But it should be remembered 
that in radio, at least, because of the service 
element and o th er considerations, the type, or 
classifi cation of dealer is la rge ly a matter of 
his bus iness se nse and no class ification has a 
real monopoly of outl e ts at this time. This 
is good for the music dealers, for compe
tition in other trades put one ri ght on tip
toe more th a n intra-trade competition. Nine
teen-twenty-s ix will see demonstration and serv
ice outstandin g requirements from the dealer 
angle ." 

Important Suit Filed 
The Unit ed States Governm ent is plaintiff 1n 

a patent int e rferen ce suit whi ch ope ned thi s 
we ek in th e F ederal Di s tri ct Court at Wilmin g
to n, Del. The Governm ent int erest is derived 
from the tran sfe r to th e Navy Department by 
the Ali en Property Custodian of th e Germ a n 
patent of Al exander Meisner relatin g to radio 
audion tub es embod yi n g the "oscillating prin 
c iple." 

Othe r claiman ts named as de fendants are Lee 
D eForest, th e De Forest Radi o Tel. & T el. Co., 
the American T el. & T el. Co., th e Westinghouse 
Electric & Mfg. Co., Edwin H . Arm strong, Gen· 
e ra! Elect ri c Co. a nd Irvin g La n gmuir. 

Big. Demand for Power Sets 

Th e Ar gus R adio Co rp ., N ew York City, 
man ufacturer of th e Power radio r eceivin g se t, 
has entered th e New Year with a dema nd ex
ceeding th e supply. Manufacture r and whol e
sa ler alike a re stripped of all console models. 
In order to take care of the dema nds for thi s 
set, which takes its A -C or D -C current from 

th e house socket, many dealers are specializing 
on the small e r table models. Ira Greene, presi
dent of the company, reports that New Eng
land has proved a particularly fe rtil e sa les fi e ld 
for the Power set. A. C. Eri sman a nd th e 
L ewi s Electrical Supply Co. are wirin g for ru sh 
s hipm ent s almost dail y in unit s of ten or more. 

In view of the great popularity of hi s se t a nd 
the bri ght prospects for the coming yea r, J\lfr. 
Greene is maki ng plans for g reatly increased 
produ ctio n. 

E. M. Smith Appointed M.gr. 

E . M. Smith has bee n appointed mana ge r of 
th e sub-bran ch of the Co lumbia l'honog raph Co. , 
at Sy ra cuse, r. Y., which, as reported e lse where, 
is to be ope ned on Februa ry I and will be ope r
ated und er the dir ection of the New York whol e
sa le hea dqu a rte rs of which E. W. Guttenberge r 
i s mana ge r. Mr. Sm ith ha s bee n co nn ected with 
t he sa les s taff of the Columbia Phonograph Co., 
fo r the past four yea rs coverin g th e up-State ter
ritory. \!Yi th the ope nin g of t he Syracuse o ffi ces , 
the Roches te r territory has bee n included in the 
sec tion cove red by this sub-bra nch. 

Big December Sales for 
the Charles Freshman Co. 

The Chas. Fres hma n Co., N ew York, manu
factur e r of th e Fres hm an Masterp iece re cei vin g 
se ts, report th at g ro ss sa les for the month of 
D ece mb er totaled $1,793,924.95, th e la rges t vo l
um e ever enjoyed in a s in gle month . Th ese 
sa les were m ade in December des pit e th e fact 
that deal er s anticipated th ei r holiday needs and 
purchased heavi ly in November. 

The improvements include th e addition of a n
other s tory to th e main buildin g, the e rec tion 
of a forty-foot addition in th e rear, and a new 
front which is in keepin g with th e beauty of the 
interior has been in s ta ll ed. The firs t fl oor is 
of tile and is one of the largest tile floors in 
this section. The interior fini sh is of natural 
oak a nd a beautiful textone fini sh has bee n 
placed on the wall s , which adds much to the 
a ttractiveness of the s tore. At the rear are sev
e ral sou nd -proo f booth s, in which phonograph 
records and player roll s may be demonstrated. 

A mezzanine floor is devoted to th e di splay of 
phonograph s and to offices. 

The next fl oor is used for the main piano 
di splay. 

The top floor is d evoted to several uses. At 
the front o f th e building are two studios for 
artists who wish to have studios downtown. 
They open onto a porch which commands a 
view to th e cast, north and south. Another 
large room is used for the di splay of used 
pianos. At the rear are rooms for varnishing 
and for the repair of 

0

pianos, phono graph s and 
radio. 

Airo Master in Trouble 

A petition in bankruptcy was rece ntl y fil ed on 
Janu a ry 11 against the Airo Master Corp., ew 
York, m anu factu re r of radio equ ipment. 

"B'' POWER SUPPLY UNIT 

$28.50 Complete with Bulb 
Eaat of Rockies 

The sensation of the year. No more 
troublesome · " B" batteries to fuss 
with. The Dealer with vision has 
long expected an efficient successor 
to radio batteries. 

NOW IS YOUR OPPOR
TUNITY TO CASH IN 

Guaranteed to Serve 

Liberal Discounts With a Rapid Turnover 

Write for details 

Manufacturera of the ACME radio battery c harger. 

THE ACME ELECTRIC & MFG. CO. 
1451 Hamilton Avenue CLEVELAND, OJ:llO 
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Plaza Music Co. Announces New Sales 
Plan That Will Be National in Scope 

Manufacturer of Portable Phonographs Plans to Feature These Products in a Simultaneous .Pub
licity Campaign and Sales Drive-Distri butors to Be Appointed in "Key" Cities 

Th e. Plaza Mu sic Co., 10 W es t Twenti e th 
' tree t, New York City, manufacturer of th e Pal 
and R ega l portables and t he K ompact camera
s ize t a lkin g m ac hin e, recently anno unced an 
entirely new sa les plan, thr oug h which these 
produ c ts of its talki ng machine departme nt will 
be di stributed on a nat ion al scale. 

th e ann ou ncement of th e P laza Mu sic Co. th at 
in th e future di stributors of th ese products will 
be appo inted in th e k ey citi es of th e country 
under a new franchise arrangement. 

In speakin g of this new depa rture fo r na
ti ona l di stribut ion, L. J. W eil, manager of ad
verti s ing a nd po rtable sa les promotion for t he 
Plaza Music Co., said: "Si nce the fir st crea ti o n 
of the P a l portabl e and later, with th e a ddit io n 
of th e R ega l a nd Kompac t ta lking machin es to 
our products, the demands have a lways been so 
large as to make impossib le the con s iderat ion 
of local or territorial di s tributors. O ur prob
lem has a l ways bee n to kee p production up to a 
standard t hat would fill t he demands in our sa les 
books. 

T he P laza Co. has jus t com pleted a se ri es of 
new improvem ents to it s Pal de luxe portable, 
addin g furth er to th e quality of thi s in s trum ent, 
without a cha nge in prices. In addition, th e P a l 
is now bei n g offe red in various colors of fab
rikoid leath er. Und er t he sales plans arra nge d, 
the se products will all be included in a simul
ta neous publicity campai gn and sale s drive. 

Of unusual importa nce to both di stributor s 
a nd reta ilers in t he ta lking machi ne industry is "With th e improvement 1n our mac hin e, , 

Non-Seasonal 
Always Salable 

Radio Products 

"Right Resistance" 

POCKET METERS 
Sterling Pocket Meters as a radio necessity, have always been in demand
used for elect rical t esting purposes long before the advent of radio. The 
Sterling line of meters is the most complete line, bes t known popular priced 
devices of th eir kind on th e market. Made with exactly the right resistance 
to give truthful readin gs and to protec t th e battery aga inst exccssi\·e drain 
when being tested. 

No. 24 Ammeter 

No. 39 Voltmeter 

No. 44 Voltammeter 

Sterling Ammeters 
For making a test on individual dry cell s of th e No. 6 size, 
the Sterling N o. 24 Ammeter has been accepted standard for 
eighteen years. Thi s Ammeter enables the user to determine 
in a moment the exact strength of the cell he is buying, and 
to judge when it should be di scarded fr om the circuit. 
0-35 ampere scale, 1 ampere division. Lisi Price-:-$1.00 

Sterling Voltmeters 
No. 37- For "B" Storage Batte ri e ~--a new mete r designed 
especially fo r measuring voltage of 24-cell ( 48-volt) storage 
batteries wh en in use or on charge. Also tests up to 3 units 
of 22 Y, -volt dry batteries connected in seri es. 
0-75 volt 2Y,v. div. List Price---'-$2.50 

No. 39- Another new Sterling Combi na tion P ocket Meter to 
measure th e maxi mum "B" Battery voltages now used on re
ceivers. Two spurs and th e double scale are provided. 0- 160 
scale tests up to 48 cells (96 volts) of "B" S to rage Battery 
wh ether in use or on charge, or as many as 7 units of 22 Y, 
" B" drys. T he 0-8 sca le is for either dry or storage "A" 
tes ting. l .ist Price-$4.00 

Sterling Voltammeter 
No. 44-Recommended for tes ting ampe rage of d ry cell "A" 
Batteries and voltage measurement of both dry cell and stor
age "A" batteries. 
0-35 amp. scale, 1 amp. divisions. 0-10 vo lt scale, J/5 volt 
divisions. Lisi Price-$1.50 

No. 45-For . testing the amperage of dry cell "A" Batteries 
and for voltage measurement of "B" Batteries, dry cell and 
storage. 
0-35 amp. scale, 1 amp. divisions. 0-50 volt scale, 1 volt 
divisions. List Prire-$3.SO 

The Sterling Mfg. Company 
Cleveland, Ohio 

the re ha ve bee n added new produ cti on p la ns, 
based upon th e in :, tall a ti o n of mu ch new manu 
facturing equipment. Thi s will immediately a l
low a considerable addition to our factory force, 
a nd th e equipm ent itself, which is of mo s t mod 
ern character, will add g reatly to th e e ffi cien cy 
of the factory and economy in ma n and mac hin e 
power. With thi s enl a rged product io n, it is 
now poss ible, for the fir st t ime, to ext end th e 
Plaza Music Co.'s di s tributin g activitie s on th ese 
po rtable produ cts. Th e qu a ntiti es of the Pal, 
Regal and Kompac t port ables no w in produ c
tion will enabl e our sal es departm ent to ar
ran ge nation-wid e di s tribution makin g poss ible 
se rvi ce and co-opera tion a nd fr equ ent de liveri es 
throu gh our di s tributo rs. " 

International Radio Week 
Tests Start January 24 

American, Br itish and Continental Broadcasting 
Stations Participating in Tests-Stations Ar
r-anging Special Features 

On Sunday night, J anu ary 24, th e fir s t o f th e 
seri es of features arran ged fo r Int e rn a tional 
Radio Week, January 24-31, will take place, 
when Statio n 5 XX, Daventry, En gla nd, will 
broadcas t in th e firs t t es t fr om eleve n o'clock 
to midni ght, at whi ch tim e practi ca ll y a ll Am eri 
can broadcas tin g s ta tion s will be sil ent. Thi ' 
s tation and seven other Briti sh s ta ti ons will 
transmit Sunday, Tu esday a nd one o th er ni ght 
a t thi s hour and Contin enta l s ta ti ons will tran s
mit at the sam e hour on Monday, J a nuary 25 ; 
\"lednesday, January 27, a nd Thursday , J a nuary 
28. The stations parti cipatin g in thes e tests are 
located in Belgium, France, Spain, Norway , 
I taly, Germany, Czec ho-Slova kia, Austria, 
Switzerland, Ru ss ia and Denmark. 

Startin g on Sunday ni ght, January 24, at ten 
o'clock, Eastern s tandard time, Am erican broad
castin g sta tion s pa rti cipa tin g in the te.sts will 
broadca st for an hour, durin g whi ch period 
foreign radio fans will " li st en-in." Special pro
grams are being arran ged by a number of s ta
tions and special events will be put on b y th e 
broadcasters. Ca nadian, M.ex ican and Cuban 
stations are included with those stations in the 
United Sta tes pa rti cipa tin g durin g thi s hour. 

A special seri es of tests for North a nd South 
America will be conducted Friday a nd Saturday, 
J anu ary 29 and 30. On Friday broadcasting 
stations in the region s ob serving the vari ous 
"times" will broadcast s imulta neousl y, e.g., from 
11 p.m. to 11 :15 Eas te rn standard time s tation s 
will broadcast; 11 :15 to 11 :30 Central time sta
tions; 11 :30 to 11 :45 Mountain tim e station s, 
and 11 :45 to 12 m . l'ac ifi c tim e s ta tion s. On 
Saturday the all ocations will be made geo g raph
ica ll y. From 11 p.m . to 11 :IS Ca nadian sta
tion s will opera te ; 11 :15 to 11:30, s tation s in 
the N o rthern part of th e Unit ed Stat es, and 
from 11 :30 to 11 :45, st a tion s in the South ern 
part of the United Sta tes. 

Samuel Eshborn Announces 
New Sound Box to Trade 

Samuel E shborn, 65 Fifth avenue, N ew Y o rk 
City, w ell -known di s tributor of m otors , ton e 
arm s a nd repair part s for talkin g machin es, ha s . 
an noun ced a new sound box mad e purposely to 
fit the old style talkin g machines. Thi s sound 
box is said to add to th e cl earn ess and volum e 
of el ec tri cal reco rdin gs wh en played o n obso
lete mod els. The produ ct is bein g sold to th e 
t rad e a t a very popul a r pri ce in bo th ni ckel 
plate and gold dressin g. 

Hoover Endorses Radio Bill 

The White bill to prov ide for control of the 
radio industry, which was r ece ntl y introdu ced, 
has been endorsed b y Secretary H erbert Hoonr 
and other members of the D epartm ent of Com 
merce. 
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Daven Radio Corp. Sales 
Managers Hold Convention 

Dis t r ict Managers and Officials of the Company 
H old Ser ies of Meetings-Take Motion Pic
tures of the S·ales Staff 

The Daven Radio Corp., manufacturer of re
sisto rs and other parts for rad1o products, re
cently held a district ·sales managers meeting in ·its 
Newa rk headqu arte rs, 158-60 Summit s tree t, 
Newark, N. ]. During the week's convention W. 
H. Fresse, president of the Daven Radio Corp., 
took motion pictures of the sal es staff. Among 
those present we re W . H . Fresse, presid ent; W . D. 
A. Peaslee, assis tant to the pres·ident; K . R. Moses, 
sales manager; F. D. Rankins, Boston manager; 
Fred Garner, Kansas City manager; R. B. Whit
ley, Cleveland manager ; F . E. Wa rtman, Chi cago 
manager; R. W . Miller, N ew York City manager; 
R . N. Brown, ma nu fac turer's sa les ma na ge r, a nd 
G. V. Rockey, adve rtising manager. 

Victor Announces Special 
Release of Old-time Tunes 

The Victor Talking Machin e Co. r ece nt ly 
announ ced the special release of four records 
by the Henry Ford O ld Time Dance Orchestra. 
Mr. Ford has been makin g strenuous efforts to 
revive interest in old-time dances and this or
chest ra, composed of a tuba, violin, dulcimer a nd 
cymbalon, is one of the means whi ch he has 
adopted toward th e encl de si red. The orchestra 
is broadcas ting over a network of stations con
nected with W EA F during th e week of Janu ary 
11-16 a nd dealer,; are ur ge d to tic up. 

''Troubador" Five-Tube Set 
Announced by Sleeper Corp. 
A new five tub e se t, kn own as the "Trou

bador," has been announced by th e Sleepe r 
Radio Corp., o f Long I sland City, a s an addi
tion to its l ine of well-known "Scout" and 
"Serenader" receivers. It is a lower priced se t 
than the latter, retailing for $65, without acces 
so ri es. The new "Troubador" is equipped with 
a s imple two-dial co ntrol, and is housed in a·n 
attractive mahogany cabinet . The "Troubador" 
is cla im ed by the Sleeper R adio Co rp. to hav e 
qualities of se lect ivity, vo lu me a nd clarity. 

T h e \Veed Music Shop, Poughk eeps ie, N . Y., 
was recently incorporated at Albany with a cap
ital stock of $5,000. The incorporators are C. 
G. Hoffman, A. E. Kilkenny and M. Rob bin s. 

ESTABLISHED 1916 

TRIUMPH 
"As Good As the Name" Trade Mark 

Crea tes a SENSATION whenever heard. Plays the new electri ca lly
recorded records with remarkable brilliancy and gives new life to tb e 
old-time talking machin e. 

Send TO-DAY .fo r a sample of this Phonograph Speaker and it will 
111crease your record sa les; many of the 8,000,000 owners of talking 
machines will buy it. 

Price $2. 75 each - Nickel Plated 

SAMUEL ESHBORN 
Talking Machine Supplies and Repair Parts 

65 Fifth Ave., New York City 

A. J. Engel and M. Levy 
Join Plaza Sales Staff 

Two new mem bers have jo ined t he t raveling 
sales fo rce of t he Plaza M us ic Co., New Y ork. 
A. J . E n ge l will cover the Indiana, O h io a nd 
Michi gan terr ito ry, placi ng parti cul a r emphasis 
on sales of Pa l an d R egal por tables. M r. Engel 
is w ell known to the t rade in that t erri to ry. He 
was forme rly assoc iated wit h t he Rudolph Wu r-

· 1i t zer Co., Ci ncinn ati, 0., and a lso traveled fo r 
a well -known portable manu fact urer. 

M. Levy, who was a member of the former 

Emerson Phonograph Co. sa les staff in t he 
reco rd department, wi ll co ver Brooklyn a nd the 
m etropolitan area for the Plaza Music Co. H e 
will spend most of hi s tim e in developi ng sa les 
in Banner a nd Domino reco rd s. 

Useful Holiday Gift 
The W all-Kan e N eedle Mfg. Co., In c., Brook 

lyn , N. Y., has presented its ma ny friends in th e 
trade with a de sk calendar and memo pad. It 
is expected that thi s use fu l remembrance will be 
cherished by Wall-Kan e dea lers and di s tr ibutors 
throu ghout the country. 

The Peter Pan Gramophone:' 
Convenient to Carry-Delightful to hear! 

THE Peter Pan is a light and compact yet truly 
substantial instru!Ilent, which may be conven

iently carried anywhere. 

It faithfully and clearly reproduces all standard 
makes of records and is smooth and melodious in 
operation, far surpassing the average portable in
strument in tonal values. 

Hundreds of representative dealers, situated 

List Prices 
$ 25 LEATHER S 
$ 20 IMITATIONS 

throughout the 
United States, 
find the Peter Pan 
a highly profitable 
instrument to 
stock. 

Write today for 
complete dealer 
information and 
de~criptive litera
ture. 

MARYSVILLE 
PRODUCTS 
COMPANY 
Marysville, Michigan 

* Pa tented in F or e ig n Countries 
V. S . Patents P ending 
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Many Holiday Good Wishes 
for Talking Machine World 

Greetings Received From All Parts of the Coun
try and From All Branches of the Trade, 
Manufacturing, Wholesale and Retail 

The Talkin g Machine ·world acknowledges 
with thanks and reciprocates the Christmas and 
New Year's Greetings received from its many 
friends in the trade, among whom were Henry 
C. Cox, president, Columbia Phonograph Co., 
Inc., New York, . Y.; Eugene F. M cD onald, 
Jr., president, Z enith Radio Co rp., Chi cago, Ill.; 
Otto Heineman, pres ident, Genera l Phonog raph 
Corp., New York, N. Y.; Howard J . Shartle, 
Cleveland Talkin g Machin e Co., Cleveland, 0.; 
Colin B. Kenn edy Corp., St. Louis, Mo.; Gul
branse n Co., Chicago, Ill.; Pfan stiehl Radi o Co ., 
Chicago, Ill.; Buesche r Band In s trum ent Co., 
Elkhart, Ind.; French Battery Co., Madiso n, 
Wis .; Caswell Mfg. Co., Milwaukee, Wis . ; Chi
cago Talking Machine Co., Chicago, Ill.; Unit ed 
States Music Co., Chicago, Ill.; G. F. Ruez, S . 
W. Goldsmith and H . A. Goldsmith, Bad ge r 
Talkin g Machine Co., Milwaukee, Wi s. ; Phila
delphia Victor Distributors, In c., Philadelphia, 
Pa.; Arthur W. Rhinow, F ederal T eleg raph Co., 
New York, N . Y.; Curtis N. Andrews, Buffalo, 
N. Y.; Wholesale Radio Equipment Co. , New 
York, N . Y ., N ewark, . J . a nd Buffalo, . Y.; 
Trian gle Radio Supply Co., In c., N ew York, 
N. Y . ; Van Veen & Co., New York, N. Y.; E. A. 
Kopf, J. W. Greene Co., T oledo, O .; Grinn ell 
Bros. Mu sic Hou e, Detroit, Mi ch.; Ru ssell E. 
Huntin g, Music Mas te r Co rp., Pittsburgh, Pa.; 
H . Bobkcr, Supcrt ro n Mfg. Co., Hoboken, N. J . ; 
Jame s P. Duffy, Columbia Phono graph Co., In c., 
New York, N . Y . ; James J. D av in, Ame ri can 
Piano Co., New York, N . Y . ; K enn e th E. R eed, 
Pat hex, Inc., Boston, Mass.; H . H . Roemer, 
Zenith Radio Corp., Chi cago, Ill. ; H enry C. 
Fors te r, Utah R adio Products Co. , Chi cago, Ill. ; 
W albert Mfg. Co., Chicago, Ill.; H . Emerson 
Y o rke, Brunswick- Balke-Collender Co., Chicago, 
Ill.; Harry G. Neu, Plaza Musi c Co., New York, 
N . Y.; Gross-Brennan, In c. , New York, N . Y. ; 
F. W . Schnirring, Sonora Ph ono g raph Co., Inc. , 
J cw York, N. Y . ; R. E . Thompso n Mfg. Co., 
N ew York, N . Y.; Carl Knittel, Wolf Mfg. In
dus tries, Quincy, Ill.; Soy K ee & Co., N ew 

ork, N. Y.; Elmer A. Fearn, Consolidated 
Talking Machine Co., Chicago, Ill.; E. W . Gut
tenberge r, Columbia Phonog raph Co., Inc. , N ew 
York, N. Y.; E. F . Droop & Sons Co., Wash-
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in gto n, D. C. ; Milo E . . Westbrooke, Nati onal 
Radio Expos ition, Chicago, Ill.; A. B. Cornell, 
Plainfie ld, N . J.; Leon Golder, Magnavox Co., 
Ch icago, Ill. ; W . D. Montgomery, Fletcher
Wi ckes Co., Chicago, Ill.; Ralph S. Peer, Gen
e ral Phonograph Corp., New York, N . Y.; A . 
G. Farquharso n, Southern California Mus ic 
Trades Assoc iation, L os An ge les , Ca l.; Proctor 
Brevard, Wave Radio Corp., Detroit, Mich .; 
Alfred J. Ke ndrick, Brunswick-Balke-Collender 
Co., Ch icago, Ill. ; E. G. Evans, C. Bruno & Son, 
Inc., New York, N. Y.; Raymond H. \Vood
ford, Stewa rt-Warner Speedom ete r Co rp., Chi 
cago, Ill. ; B. R . Stauffer, Pooley & Co. , Phila
de lphia, Pa. ; Ralph H. Meade, Redfi eld Adv er
ti s in g A ge ncy, New York, N. Y .; Frank F. 
Paul, Unit ed Mfg. & Distributing Co., Chi cago, 
111. ; B. R. Hass le r, Colin B. K ennedy Corp., St. 
Louis, Mo.; Don H. L eo pold, Brun swi ck-Ba lke
Co ll end er Co., Chi cago, Ill. ; Arno R eineke, 
R ei nckc-E-lli s Co. , Chicago, Ill.; Max Targ, T a rg 
& Dinn er Music Co., Chicago, Ill.; W a lt e r L . 
E ckhardt, pres ident, Mus ic Mas ter Corp ., lJhila
de lph ia, Pa.; J. B. Price, N eufeldt & Kuhnk e, 
Ne w York, N . Y .; Geo. A. Lyons, Brun swick
Llalke-Co ll ender Co., N ew York, N . Y.; H. B. 
Fos ter, Perryman El ectri c Co., New York, N. 
Y.; W. C. Hutchin gs , Brun swick-Balke-Col 
lcndcr Co., Chicago, Ill.; Ray Riley, Sonora· 
Pho no g raph Co. , l nc. , Chi cago, Ill.; La1nbert 
Friedl , Adl e r Mf g. Co., ew York, . Y.; H . B. 
Sixsmith , Mi ckel Bros. Co. , Des Moines, l a.; 
Joseph C. Rou sh, Standard Talking Mac hin e Co. , 
Pitt sburg h, Pa .; Jack Kapp, Chi cago, Ill. ; Nat 
E. Golden, Supe r ior Pho no Par ts Co., New 
Yo rk, N. Y. ; G. Clayton Irwin, Jr., Radi o 
World's Fair, New Y o rk, N. Y . and Chicago, 
III.; A. C. Barg, Jew ett Ra dio & Phonograph 
Co., Pontiac, Mich. ; Don T . A llen, Carryo la Co. 
of Ameri ca, Milwaukee, Wis.; Allan W. Fritz
sc he, General Phonog raph Co rp., N ew York, 
N. Y.; R obert T . Devlin, Electrical R esea rch 
Laboratori es , Chicago, Ill. ; Pierre Boucheron, 
Radio Corp. of Ameri ca, New York, N. Y .; 
Buel-Lyo ns Co., Cleveland, 0.; P. R. Hawle y, 
Girard Phonog raph Co., I hiladelph ia, Pa.; At
water K ent Mfg. Co., Phi ladelphia, Pa.; David 
L. Day, Bacon Banjo Co., Groton, Co nn.; 
Samuel Fing rutd, and Philip Grabuski, Every
body's Talkin g Machine Co., Philadelphia, Pa.; 
M . Hohner, Inc., N ew York, N. Y .; Loui s 
Buehn, Philadelphia Victor Distributors, Phila
delphia, Pa .; Orse ni go Co., In c., New York, 
N . Y .; Penn Phonograph Co., Philadelphia, Pa.; 
Bernard D. Cole n, Musical Products Dis
tributing Co., New York, N. Y . ; Geo . Witn ey, 

- K A N E 
THE ORIGINAL IO-RECORD NEEDLE PUT UP IN ATTRACTIVE COUNTER DISPLAYS 

PROTECT YOUR RECOR OS BY USING 

THE ORIGINAL TEN TIME NEEDLE 
fO.CH NUOU CUUANTfEO TO Plll TEM RECORDS O"/tK'( PttONOGRA.PH) 

l'ACH NCCDlf CHEM· 
ICALLY TRU:TtOTO 

PA:OLO"G THE Llf:E 
OF YOUR RlCORO.S 

PA IC[ 
15cU SA 

2'0c CAN-.OA. 

A PACKAGE OF 
50 NEEDLES 

EQUIVALENT TO 
500 ORDI NARY 
STEEL NEEDLES 

GIVES YOU 1503 PROFIT 
Also Jazz, Concert, Petmecky and Best Tone Phonograph Needles 

WALL-KANE NEEDLE MFG. CO., Inc., 3922- 14th Ave., Brookl)n, N. Y. 

Cf~ 
§TRAJilGm 8 JE 1T G IHr 1r 

ut4-~ 
An 8 - t u b e loop
operated receiver 
that knows no dis
tance barrier 

Progressive dealers are alive to 
the liberal discount and full 
protective dealer policy. 

PRIESS RADIO CORPORATION 
1>~ 3 Dl\.OAOWAY ~ N l?W YQf\.~,N . Y. 

C. J. H eppe & Son, Philadelphia, Pa.; J. New
co mb Bla ckman, Blackman Talkin g Machine Co., 

ew York, . Y .; H . A. \Veymann & Son, In c., 
Philadelphia, Pa. ; Frank V. Goodman, Sonora 
Phonog raph Co., Inc., N ew York, N. Y. ; M. E. 
Schecte r, Artcraft Industri es, New York, N . Y.; 
Harry A. Beach, Brun swi ck-Balke-Collender 
Co., N ew York, N. Y.; Carl D . Boyd, Chicago, 
Ill.; Lloyd Spence r, ew York, N. Y .; Maurice 
Landay, Greate r City Phonograph Co., New 
York, N. Y.; Edward B. Lyons, Buel-Lyons Co., 
Clevel a nd, O.; Chas. T. Wandres, Radio Cor
portion of America, New York. 

United Cabinet Mfrs. Corp. 
Tells of a Year of Progress 

W . C. Perkin s, pres ident of the United Cab
inet Manufacturers Corp ., Chi cago, III. , was a 
recent visitor to N ew York, maki ng hi s head
quarte rs a t the Eas te rn offices of th,c compa ny, 
1674 Broadway. Commentin g upon the com
pany's activities Mr. Perkins said : "We have 
ju st closed a very success ful year a nd are de
li ght ed with the rec eption accorded the variou s 
cabinet s in our line. We .have end eavo red to 
furni sh th e trade with cabin ts that may be 
merchandi sed as arti st ic in strument s a nd ou r 
efforts in thi s dir ec tion have been endorsed b y 
manufacturers, jobbers and dealers throughout 
th e country. We hav e been parti cularly g rati 
fi ed at th e recep tion accorded our Mod el 35 cab
in et which has won fir s t pri~e at a number of 
local ra dio shows and which is be in g used by 
prominent radio manufacturers in the Middl e 
West and East. 

"During 1925 we worked to capacity a nd in 
the latt er part of the year were unable to keep 
pace with the requirements of our trade. How
ever, we enlar ged our facilities recently and 
with th e co nsumm ation of seve ral large co n
tract s, we a re now in a pos ition to g ive the 
trade efficient service in their ca bin et orders ." 

H. F. Thornell on Trip 
H . F. Thornell, of Thornell-Mac L a ren Asso· 

ciate s, exclu sive factory repre se ntatives for th e 
MacL a ren Mfg. Co., which produces the 
" Domin-Aire," a radio se t operatin g on either 
A C or D C current , le ft rece ntl y on a ten-da y 
trade trip . Mr. Thornell will visit Baltimore, 
Wa shin g ton, Cumberland, Philadelphi a, Pitt s· 
burgh, Altoona, Harri sburg a nd Ro chester, New 
York. The Ma cLaren factor y is steadily in· 
creasing its production in order to ca re for the 
trade needs. 

Nyacco Products in Demand 

The New York Album & Ca rd Co., N ew 
York City . well known as manufa ctur e r · of 
Nyacco albums, Nyacco a nd NyaccoAex radio 
1·eceivi ng se t s, found a r eady ma rk e t for it s 
five- tube tun ed radio frequ ency rece ivin g set. 
Production ha s been taxe d to mee t th e demand . 
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William Custer With the 
Violin . Dept. of Vega Co. 

Strong Demand for Vega Co. Violins Causes 
Expansion of This Department-Vegaphones 
Selling in Satisfactory Fashion 

BOSTON, MAss., January 8.-The popular ity of 
the vio lins produced by th e Vega Co., of this 
ci ty, has a lready caused th e expansion of this 
depar tm ent. It has been an noun ced that W il
liam Custe r, w ell-known violini st of this sec tion 
of th e cou ntry, has joined th e v iol in department 
of the V ega Co. 

The demand for th e V egapho ne ba nj o co n
tinu es s tron g. An example of its appeal is 
demon st rate d in the exper ience of Edd ie P ea
body, well -kn ow n orches tra leader. Mr. Pea
body has ordered his fourth V ega pho ne. T he 
las t t hr ee month s have witn essed exceptiona ll y 
busy times a t th e V ega fac tory , and th e re has 
bee n no cessation in t he dema nd into the new 
yea r. 

70,000 Saxo·phones Were 
Produced During the Year 

This Figure O ffered by F. A . Buescher, Head of 
Buescher Band Instrument Co., in Recent 
Interview, Shows Business Growth 

KA NSAS C1T Y, Mo., January 6.-Seventy th ou
sa nd saxo pho nes were produced in thi s coun try 
durin g the past yea r, acco rdin g to F. A. 
Buescher, president of the Buescher Band I n
s trum ent Co., Elkhart, Ind., who was here last 
week attendin g th e meeting of the State Band 
Association. In a n interest in g article in th e 
Kan sas City Times, in which Mr. Buescher was 
call ed the Amer ican father of the saxophone, it 
was s tat ed that these fi gure s will be exceeded 
next year. 

Acco rdin g to Mr. Buesc he r his company's 
output of saxo ph ones wi ll exceed 21,000 this 
yea r, or nea rl y 2,000 a month. N ex t yea r 's pro
duction pla ns ca ll for a large r output, he says, 
a nd he beli eves that thi s will be ge nerally tru e 
of a ll the ba nd in strument companies . 

King Franchises Awarded 
CLEVELA ND 0., Janu a ry 5.- L. L. Fox, sales man 

age r of th e H . N. W hit e Co., maker of th e 
Kin g lin e of ba nd in s trum e nt s, rece ntl y a n
noun ced th at th e fo ll o win g deale rs have sec ured 
the Kin g fran chi se: Cha lmers l\ [usic Co., Miami, 
Fla. ; Sebrin g Mus ic Co., Sebr in g, F la.; Fra nk 
13otefuhr & So n, Pit ts burg, Kan .; J. E. Bray les, 
Shrevepo rt , La.; Tol zien Music Co., Amarillo, 
T ex. ; 'vV . S. Bi ge low, Galvesto n, Tex.; Ilaker
Ne lso n Fl ora l Co., Ardmore, Okla.; Brad ley 
1\ilus ic Co., Co rpus Chr isti, Tex.; Laredo Mu sic 
& J ewelry Co., I .a redo, Tex., a nd \ -Vi ll iam S. 
Sc hoye n, L em m o n, S . D. 

Crocker & Ewalt Store Opens 
Qu1NCY, ILL., J anuary 6.- A new music sto re, 

Croc ke r & Ewalt, has been ope ned at 111 North 
Fourth s tr ee t by Alvi n Crocker, w ell -k nown mu 
s icia n a nd form er vaudevi ll e s tar, an d Coleman 
C. E wa lt, Jr. A full line of mu sica l instrume nts 
will be car ri ed, with small goo ds featured. 

Rod man W a namake r, head of th e J ohn Wana
maker s tores, r ecently acquired four Stradivari 
vio lin s, whi ch will be played in co nce rt s in th e 
W anamaker stores. 

Musical Merchandise Mfrs. 
Ass'n Ends Its First Year 

Members of Eastern Zone of Me rchand ise Mfrs. 
Ass'n , Through President Walter Grover, Re
port Successful Year of Activity 

The Musical Merc handise Ma nu fact u rers' A s
sociatio n, Eastern Zone, which has bee n organ
ized for the past yea r, throu gh its presi dent, 
\ ,Yaller Grover, reports sat is fa cto ry progress for 
th e fir s t year of its existe nce and a prospec t of 
b etter accomplis hm ents dur in g 1926. O ne of th e 

outstanding achievements of th e past year was 
a closer association with jobbers that culmi n
ated in a joint meeting of the A ssoc iation with 
the Associated Musical In st rum en t Deale r s of 
New Yo rk o n November 24. T he tw o associa
t io ns wil l join in presentin g two co nce rts for 
the purp ose of s timulatin g interes t in m usica l 
111e rcha ndi se durin g the com in g yea r. 

Rules for Band Contests 
The National Bureau for the Adva nceme nt of 

l\lu sic a nnoun ces the issua nce of th e boo kl et of 
rule s for the 1926 sch oo l band contests. 

Plan;; Financind 
ttyment Sales 
fK~ 

Band lnstruinents 

H AVEN'T you sometimes sa id "We 
don't h and le band instruments" 

wh en some customer .inquired abou t a 
saxophone, etc., just because of the diffi
culties in selling on time payments? 

With the n ew plan for finan ing p ay
ment sales which we can n ow offer to 
"King" dealers, th is obstacle is r emoved. 
You can h ave a small-goods band instru
ment d epartment withou t tying up any 
capital; and what is most attractive, di s
pose of your leases without sacrificing a 
cent of profit. The difference between 
our published cash and p ayment prices 
will cover t he cost of financ ing so you 
receive the full list price. 

This fin ancing plan is clearly explained 
in a folder n ow ready fo r distributio n . 
There is no r ed t ape or compl icated ac
counting connected with it, and th e p lan 
is avai.l ab le to every d ea ler selling " Kin g" 
Instruments. If th is plan wi ll be o f serv
ice to you we'll gladly send one of the 
fo lders upon receipt of your r equest. 

If you are interested in this p lan and in 
the exclusive agen cy for "King" Instru
ments clip out and m ail the coupon below. 

THE H. N. WHITE CO. 
52 15-71 Su perior Ave. Cleveland, Ohio 

M a nufacturers o f 

"KING" BAND INSTRU MENTS 

T H E H . N.W HITE CO., 5215-7 \ Superior Ave .,C tevel and.O . 
Gen tlemen : Kindly send the bookle[s checked: 

0 Plan of Financing Payment Sa les. 
D Exclusive Agency for King Instru ments. 

We (do) (do not) hand le band instruments. 

Address 

City_ 5ta te 
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Hohner Harmony Hours, broadcast from WEAF and 
five other affiliated powerful radio broadcasting stations 
are again strongly stimulating Hohner Harmonica 
sales. 

Write us for our "B ig Business Builders'' 

M. HOHNER, Inc. 114-116 East 16th Street 
New York City 

King Dealer Stimulated 
by V isit to White Plant 

Arthur L. Buech, King Dealer, Suggests That 
All Dealers M ake Visit to Factory and Profit 
From the Knowledge T hus Gained 

CLEVELAND, 0., January 7.-0ne of the chief rea
so ns for the success of the H . N. Wh ite Co., 
manufacturer of Kin g band instruments, is the 
close con tact which exists between the company 
and its dealer organizat ion and the co-operat ion 
which is give n th e dealer. A letter rece ntly 
received by L . L. Fox, sales manager of the 
company, from Arthur L. Buech, Milwaukee 
King dea ler, is int eres tin g in that it ind icates 
the manner in which this dealer app reciates the 
co-opera tion given him. It a lso contai ns some 
ideas for aidin g business wh ich other dea lers 
might find use ful. The letter, in part, reads: 

It is with great pleas ure that th e undersigned takes this 
opportunity of exp ressi ng his opinion on a recen t visit to 
your factory. My suggestion to all King dea lers would 
be to make a similar visit-su rely they would profit by 
same. 

One of the first important things noticed by the writer 
was the employes' condi tion . It seems th a t a ll of the 
intlividual ski ll ed craftsmen enj oy the ir work and are a 
spoke in the wheel o[ success for the King Band Instru
ment Co. After asking a fe w questions, I lea rned that 
these conditions ex isted because the employes are receiv· 

ing a living wage. Therefore, I am able to see why King 
instruments maintain quality and not quantity. 

The reading and studyin g o[ Kin g literature should be 
thoroughly made by all dealers. Positively sell yourself 
on King quality. Surely, you have an "honest-to-goodness" 
line of instruments to sell. 

Building up a mailing list is an essential asset to a 
music dealer and keeping in constant touch with same 
at regular intervals. 

Daily want advertisements under the h eadline of musi· 
cal instrumen ts have also proved to be a winner in sales, 
especially in disposing of used instruments. 

As my lette r is getting rather lengthy- let me state, in 
closing, that the Buech Saxophone Shop, of Milwaukee, 
is to-day enj oying prospe rity through the kind effor ts and 
co-ope ration of t he H. N. vVhite Co. 

New Issue. of Leedy "Topics" 
INDIANAPOLIS, IND., January 7.-The current is

sue of Leedy " Drum Topics," issued by th e 
Leedy Mfg. Co. : an<I devoted to the activities 
o f drummers using "Leedy products, features, on 
the cover, a picture of Ben Bernie, the popu
lar orchest ra leader, admirin g the L eedy drum 
played by Sammy Fink, drummer in the Bernie 
Orchestra. In addition to many inte res tin g ar
ticl es and s torie s, the issue contains testimonials 
from many prominent use rs of Leedy drum s. 

Th e Rudolph Wurlitze r Co. report s a most 
unu sual demand fo r ukul eles durin g th e holiday 
seaso n, indi ca tin g th ei r popularity. 

'Ifie NEW SUPER-LUDWIG DRUM 
P arallel Snare Throw-O ff 
I n<iividual Snare Adjustmen t 

P erfect Snare Con trol 

Patd. Jan. 1924 and Others P endi ng 

The Sensation of 
the Drum World 
A gain Ludwig sets the pace with 
a new drum-the SUPER-LUD
WIG with its many new advan ced 
features. 

INDIVIDUAL adjustment of 
sna res, a parallel throw-off of 
snares and means for securing 
PERFECT snare control are but 
a few of the many new improved 
ideas to be found on this latest 
creation of Ludwig engineers and 
craftsmen. 

It's a sales leader for the deal er 
who is on the alert to be up and 
ahead of the van that will foll ow. 

Send to Us Now for Prices and Discounts 

LUDWIG & LUDWIG 
World's Largest Makers of 
Drums and Drum Accessories 

1611 to 1627 No. Lincoln Street, CHICAGO 

King J um ho Sousaphone 
U sed as a P layhouse 

N ovel Picture O ffers Opportunity of Realizing 
Size of King Sousaphone-This Is the Largest 
Stock Standard Base M ade 

' 
HAMMOND, IND., January 7.-Little Miss Ray

mo nd ne ed never worry about th e housing si tu 
atio n while her daddy plays the King Jumbo 

A Musical "Playhouse" 

Sousaphone, as she shows in the accompany
in g photograph. This photo was taken in front 
of the Parthenon Theatre, where Arthur Ra y
mond plays. The King Jumbo is the largest 
stock standard bass made. 

Plan School Music Contest 
ST. PAUL, MINN., January 8.-Details of the sec

ond annual high school m usic contest are being 
taken care of by the various district committees 
for the co ntests, which will take place the latt er 
part of April and early in May. Finals will be 
held at t he University of Minnesota, May 13-1 5. 

Opens R etail Department 

CHICAGO, ILL., January 7.-The William Frank 
Co., manufacturer of musical instruments for 
the past fifte en years, recently opened a reta il 
departm ent at 2035 Clybourn avenue. 

I • 
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Wm. J. Haussler Discusses 
Growing Hohner Popularity 

Vice-president and General Manager of M . 
Hohner, Inc., Points Out That Ranks of Har
monica Enthusiasts Have Been Increased by 
5,000,000 During the Past Year 

The extent of growth in the popularity and 
use of the harmonica was interestingly set forth 
in a recent statem ent made by William J . 
Hauss ler, vi ce-p resi dent and general manager of 
M. Hohner, In c. , N ew York City. Mr. Haussler 
is recognized as one_ of the foremost authorities 
on the merchandi sin g of harmonicas in this 
country. H e is thorou ghly conversan t with 
every phase of th e sit ua tion, and his findings, 
therefore, are particula rly auth entic. Incide ntally 
it might be added th a t it is in no small meas-

_ure due to Mr. Hauss le r' s untiring zeal in pop
ul a ri zi ng th e ha rm oni ca th a t the following ac
comp li shm ent s were made possi bl e. 

During th e past year Mr. H auss ler pointed out 
that approximately five million boys and girls 
were added to the already large number of har
moni ca enthusiasts in this country which arc 
now es timated to numb er man y millions, show
ing the instru ment 's popularity. 

The harmoni ca as a musical instrument is not 
alone b ei ng taken up by the individual but by 
many institut ions and organizations as well. An 
exam pl e of the recognition of the ha rmoni ca as 
a n edu cation a l musical instrument is to be found 
in a surv ey of the public schools of the city 
of Chicago. In this great m e tropolis over two 
hundred schoo ls have harmonica bands or or
chestras, and harmo ni ca playing has b ecom e part 
of th e curri culum of th ese school s in musical 
education. In addition to th e educational prop
erties of the harm o nica its use as an entertain
ment feature has a lso bee n materially enha nced. 
R ec rea ti on a nd community ce nt e rs have ent hu 
sias ti ca lly a dopt ed th e harmo nica for variou s 
occasio ns. 

In almost every State of th e Union teacher s 
a nd sup ervisors of music arc encourag ing th e 
use of the harmonica. Mr. H a ussler also calls 
attention to t he fact that the harmonica has re
ce ived th e endorsement of a la rge number of 
musical artists. 

The o ld-fas hion ed haph aza rd playing of the 
ha rmoni ca has been cl one away with and it has 
b ecom e a so lo ins trum ent and many orchestra 
a rran ge ment s have b een made, permitting won
de rful harmony from these instruments. Fur
ther, the Hohne r instruction book on playing 
of th e harmo nica has b ee n of great help. This 
ha s been furth e r au gmented by the bi-weekl y 
lesso ns given from six large broadcas ting sta
tion s by William J. H aus sler himself. An im
portant feature, when considering the harmonica 
as a contribution to the appreciation of music, 
is that it is absolutely accurate. The reed s are 
firmly fixed and canno t get out of tune. Al 
thou gh a b eginner usually s tart s on s imple mel
odics in his mast ery of ha rmoni ca playing, it has 
been ably demonstrat ed by radio broadcas ting 
and playing of harmonica orga ni za tions that th e 
ha rm oni ca lends itself a dmi rab ly to th e rendi 
tion of classics. 

A particularly important note in the present 
popularity of th e harmonica is to be found in 
the fact that the harmoni ca has proved time and 
time again th e ve ry b eginnin g of a mus ical edu
cation. Throu gh it th e re has bee n generated a 
thorough apprecia tion of music and as the pleas
ure of produc in g more and more difficult music 
on the harmonica in creases there is also created 
a desire to play large r mus ica l instruments. Mr. 
Haussler has found in his expe rience that many 
dealers who have sold a customer a harmonica 
have later sold that same customer other musi
cal instruments. 

Even more intensive plans for popularizing 
the harmonica are b eing made by M. Hohner, 
Inc., for 1926. To the widespread activities of 
the pas t has been added an extensive billboard 
campaign. 

IN THE MUSICAL MERCHANDISE FIELD-(Continued from page 152) 

Heavy Demand Continues 
fo Silver Bell Banjos 

Continuation of Heavy Orders Into New Year 
Causes Night Work at Bacon Plant-Outlook 
for 1926 Exceptionally Good 

GROTON, CoNN., January 7.-Night work has been 
the order of the day at the headquarters of the 
Bacon Banjo Co., of this city. This situation 
has been caused by the h eavy demand for the 
B & D Silver Bell line. I t is interesting to note 
that th e demand carried well over into th e n ew 
year. Considering the way the year opened, it 
wou ld seem that 1926 will be a banner year for 
the Bacon Co. 

David L. Day, vice-president and general 
manage r, repo rts that telegrams for rush ship
ments a re comi ng in every day and that the 
orders recr.ived are for substantial quantities. 
The Bacon produ cts have enj oyed growing pop
ul a rity, as th e s tro ng demand proves. 

Leedy Mfg. Co. Holds a 
Display of Its Products 

Exposition of Leedy Drums and Drummers' 
Supplies a.t Waldorf Hotel Attracts Many 
Drummers and Stimulates Trade 

TOLEDO, 0., January 6.-The Leedy Mfg. o., 
Indianapolis, Ind., held a di splay of its drum s 
and drummers' suppli es at the Waldorf H ote l 
last month which a ttrac ted a g reat dea l of a t
tention from local and visitin g drummer5 . Some 
sixty-five drumm ers visited t he exposit io n, a nd 
several placed orders through local deale rs for 
merchandise seen at the show. Each Leedy 
dealer was given a day to bring his prospects, 
and each customer was g iven special atte nt ion . 
Three new Leedy products were displayed, th e 
Vitraphone, the floatin g head drum a nd a new 
music rack. Sales a nd Advertising M a na ge r 
Geor ge H . Way was in charge, assisted by 
Ass istant Sales Manage·r Cha rles Seibert. 

A Violin Customer f 
• 

Can You Make the Sale? 

THE VEGA VIOLIN Outfit has the attractiveness and 
exceptional value which will make the sale. Every 

violin is guaranteed to be perfect in every detail and for 
a period of one year to maintain perfect adjustment. This 
assures you of a fully satisfied customer. 

The Violin is a standard selling instrument, and you 
as a musical instrument dealer cannot afford to be without 
this attractive offer. Pleasing in price, appearance, quality 
and guaranteed by Vega Co., manufacturer of the highest 
grade musical instruments, the Vega Violin Outfit is a 
best seller. 

· Write for free catalog 

The VEGA Co~ 
155-6 Columbus Ave. Boston, Mass. 
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IN THE MUSICAL MERCHANDISE FIELD-(Continued from page 153) 

Hohner Billboard Campaign 
Covers Metropolitan Area 

One Hundred and Thir.ty-five Attractive Posters 
Picture Hohner Harmonica Bringing Happi
ness to the Hohner Boy 

Th e pub licity campa ign of M. Hohn er, Inc. , 
New York City, mak er of Hohn er harmonicas, 
has bee n so widesp read a nd has made use of so 
many diffe ren t means of publicity th a t it seemed 
aI·ready p ractically comple te. However, rece nt
ly a nother medium of publicity was employed, 
billboards. M. Hohner, Inc. , is now co nductin g 
probab ly what is one of the la rgest outdoor 
advertising campa igns eve r co ndu cted by a mu
sical inst rum ent manufacturer. One hundred 
a nd thirty-five billboards, placed in st rategic lo
catio ns in Manhattan, Bronx, Brook ly n, J e rsey 

overcrowding the poster but in showing iust 
enough to put th e message ac ross. The poster 
reads : "Tune in on Happiness-Play a Hohner 
Harmo nica-Great Music-Great Fun," and at 
the bottom the free instruction book is offered. 
It may be m entioned that the preparation of the 
des ig n in this poster was supervised by Mr. 
Ha uss le r himse lf. Last month, durin g the holi
day seaso n, eac h pos ter fitti ng ly bore a holly 
wrea t h. 

M. Hohn er, In c., report s that this cam paign 
is a lready produci n g res ults in in creased Hohne r 
harmo n ica sa les in the warerooms of the deal
e rs in t h t> m et ropo litan te rritory. 

King Dealers Visit Factory 
CLEVELA ND, 0., January 5.- Recent visitors to 

the H . N. Whit e Co., manufacturer of Kin g 
band inst ru ments, inc lud ed John O'Connor, of 

Janein<m~ 
ptct!t [}{]@ ~ ~ 

~£~ @ ~~ 

tfjtecd .J{lldo/ i~ ~/ 
F R EE SOOK 5 (C); Up. ALL DEAlfllS OF INST RUCTION 

One of the " Eye-arresting" Hohner Billboards 
Ci ty, etc., complete ly bla nket the metropolitan 
d is tri ct. I t is ha rd to esti m ate how ma ny mil
lio n peop le will see these posters durin g the 
s i'.x ty clays for which they a re sc heduled . 

A s may be see n from t he accompa ny in g photo
g raph , m uch care has bee n exe rci sed in the 
p reparation of these posters, whi ch are hand
somely lithog rap hed in s ix co lo rs. Th e famous 
Hohner boy is shown. It will be r em emb ered 
that th e mod el for t he Hohn er boy was non e 
othe r tha n Bi lly Hau sslc r, so n of Wi ll iam J. 
Hauss le r, vice-president and ge neral man ager of 
M. Hohn er, In c. Great ca re was shown in n ot 

t he John O'Con nor Mus ic Co. , Wheelin g, W. 
Va., who wa s recent ly awarded th e exc lusive 
Ki ng fra nchise, a nd M. B rinn on, of th e Hocke tt 
Mu s ic Sto re Co., 13 e llefontaine , 0. Mr. Brin
non stat ed t hat hi s company had bui lt up a 
splendid sc hool bu si ness throu gh it s poli cy of 
a id ing the sc hool authorities in orga ni zi ng and 
finan cin g th e musical organizations. 

How Texas Dealers Win Sales 
The Stap leto n M us ic Co, Sa n Antonio, T ex., 

in it s th ree yea rs o f cxi<;te nce has built up a re-

THE OLDEST AND 

LARGEST MUSICAL 

MERCHANDISE HOUSE 

IN AMERICA 

Exciusive.[y Whoiesale 
ESTABLISHED 1834 

C.BRVNO g SoN,INc. 
35l-53FOURTHAVE.NEWYORKCITY 

"Silver Bell" 
Banjos 

Send for illustrated book of Promin~nt 
Orchestra and Professional Players 

The Bacon Banjo Co.,lnc. 
GROTON CONN. 

markable volurrte of bu sin ess, clue to it s po licy 
of suppl yin g th e best in mu s ica l in s t ru me nt s 
with a max im um of co urtesy. Many of t he 
local bands a nd orchestras ha ve bee n equipped 
by this s tore. 

Crawford-Rut,an Music Co. 
to Larger Quarters Moves 

Topeka, Kan., Concern Finds More Room 
Necessary to Handle Business of Recently 
Opened Branch Store 

TOPEKA, K AN., January 6.-The C rawfo rcl 
R uta n Mu s ic Co. has moved from it s location 
at 826 Kansas avenue to n ew a nd la rge r qua r
te rs at 927 Kan sas avenue. The Topeka branch 
of th e company, whi ch has· lon g mainta ined a 
successful mus ical merchandise s to re in Kansa s 
City, wa s establi shed here las t F a ll. Walt e r 
Green is th e manager. 

The new quart ers will give the company con 
s iderably more room. A s tockroom has been 
partitioned off in the rear of the store. Mr. 
Green has b een teachin g music for several y ea r s 
a t hi s hom e, but h e now intends to move h is 
st udio to the sto re. The Crawford-Ruta n Co. 
ha s met with bi g success as agent for thl' 
8uescher Band In st rum ent Co. 

White Home From South 
CLEVELAND, 0 ., January 5.-H . N. White, of the 

H . N. Whit e Co., manufacturer of th e Ki ng 
lin e of ba nd in strum ent s, returned to thi s cit v 
from Florida for the holid ays. H e expec ts t~ 
return South this month. 

Artists Aid Sales 
Demonstrations by prominent artists a t t he 

s tore of Frank Holton & Co. have helped co n
siderably to increase sales of musical merc ha n
d ise a nd band instruments. 

Organizing Boys' Band 

Th e D. Z. Phi llip s Music Co., Pueblo, Col., is 
orga nizin g a boys' band as a m ea ns of stim u
la tin g bu sin ess. \Vh en the m em bership r each es 
thirty-five a seco nd band will be formed. 

Adds Leedy Line 
The Union Music Co., of Toledo, 0., recent ly 

added the L eedy lin e of drums and drummers' 
supplie s to th e m erchandi se carried in stock. 

.l 
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JUST INVENTED 

PLAYS BY ROLLS 

To be played immediate ly without any knowl· 
edge of music. Music for all countries and the 
late hits. Pamphlets free, postpaid by us. 

Charles Pittle & Co., New Bedford, Mau. 

Toledo Dealers Doing Well 
With Musical Merchandise 

TOLEDO, 0., January 5.-Toledo dealers have 
been busy selling musical merchandise during 
the past few w eeks. George Terry, manage r of 
the Union Music Co., report s a good demand 
for band instruments. 

The I gnaz Fischer Music House is finding a 
good sale for Martin band instruments and con
du cts an a ctive beginn ers' class under the direc
tion of Walter D ean, giving s ix free lessons 
with each instrument. The Lawrence Music 
Shop is extending its line. 

Hohner harmonicas continue to se ll exception
ally well in this section, contests a nd promo
tion work amon g th e young people contributing 
a great deal to the increas ed interest. 

Dealers report visits from a number of small 
goods travelers durin g the pas t week or so, 
including Fred Brenner, of Gretsch & Brenn er, 
Inc., New York; J. R. Frew, of the Ohio Musi 
cal Sales Co., Clevel and ; Fred Base, of the 
Fred Gretsch Mfg. Co., Brooklyn, and Lewis 
Johnson, of T onk Bros. Co., Chicago. 

Majority of Dealers Now 
Featuring Small Goods 

An outstanding deve lopment of the year which 
has ju st come to a close is the number of talk
in g m ac hin e dealers who are now featuring mu
s ical m ercha ndi se in a n aggress ive m a nn er. 
Many of these dea lers have es tablished mus ical 
instrument department s, operated as a separate 
unit of the business a nd in cha rge of an expe
ri enced merchandiser in this line. Placin g the 
department in charge of a man who und er
s tands his s tock th oroughly and who can dem
onstrate what he is tryin g to sell has been found 
to be the most efficient and profitable m ethod of 
se llin g small goods. In musical m erchandise, 
as in talking machines, th e demonstration is the 
th ing that gets the sa les m essa ge across to the 
prospec t better th a n a ll the words in the bes t 
salesman's vocabul a ry. 

Because of th e small investme nt involved and 
the constant dem and, musical m erchandise has 
proved a good proposition for th e talkin g ma
chine deal er. Althou gh there a re still a num 
b er of dealers who do no t operate musical m er
chandise departments this number is rapidly de
creasing, and the next yea r should witness th e 
openin g of many new departm ent s, if present 
indications are any criter ion. 

Displays Band Instruments 

READING, PA., J anu a ry 7.-The letter carriers o f 
this city are engaged in a campaign to rai se 
funds with which to purchase in s trum ents to 
equip their ba nd. The goal set is $2,500 and thi ' 
figure has been nearly reached. The ins tru
ments which already have b ee n purchased are 
on exhibit in th e windows of th e Grafonola 
Shop, North Ei ghth street, near Penn. 

R. W . R yder recent ly opened a new mus ic 
s tore carryin g only band instruments and st ring 
instruments. It is known as th e Melody Sh op 
and is located at Tul sa, Okla. 

IN THE MUSICAL MERCHANDISE FIELD-(Continued from page 154) 

Women's Drum Corps Is 
Organized in Portland, Ore. 

New Unit Equipped W ith Conn Scout Drums 
-Handzlik Goes - to Florida-Important 
Changes in ithe Band Instrument Field 

PORTLAND, ORE., January 6.-A women's drum 
corps has been organi zed in Portland by the 
D aughte rs of the Nil e. The membership co n
sis t s of twenty youn g women of th e order, wh o 
wer e equipped with twenty Conn Sco ut drum s 
by the Conn Portland s tore, a nd the new organ
ization is being instructed by Rob ert M. Brown. 
This is beli eved to be the fir s t woman 's drum 
corps ever organized in the Pacific Northwes t. 
Mr. Brown reports that the members are apt 
pupils and will be able to appear in public ea rl y 
in the Spring, when it is their purpose to eq uip 
themselves with attractive uniform s. 

R. T . Sherwood, of the Circle Theatre, and 
Fred K. Trembly, of the Bur~side Theatre, both 
accomplished drummers, have been equipped 
with Ludwig pedal tympani drums by W . A. 
McDougall, manager of the small goods de
partment of the Bush & Lane Piano Co. Both 
of these men are members of the Elks Band of 
sixty pieces, of which Mr. McDougall is the 
director. 

Leon Handzlik, who has bee n makin g Port
land his home . and was being featured durin g 
the past Summer as soloist with the Oregon 
Journal P a rk Band, built himself a handsome 
home in the city. He had just moved into the 
new residence when he received an offer to go 
to Palm Beach, Fla., to act as soloist of the 
Palm Beach Band. He left for Florida, but will 
return to Portland .in the Spring. While here 
he was connected with the Seiberling, Lucas 
Music Co. as instructor in the band instrument 
department, featurin g instruction of th e 
Buescher trumpet. Durin g his abs ence his place . 
at the store will be fill ed by 0. C. Dunnin g, 
trumpeter of th e H erman K enin Orchestra of 
the Hotel Multnomah. 

The Co nn Portland sto re was visited dur ing 
the ' pas t wee k by Leslie W. Brewster, sec re
tary-treas urer of the Conn San Fran cisco estab
lishment, who spent the time in conference .with 
George Cracknell, the local manager. 

Stanley Baylis has returned to the Conn Port
land store, whi ch he left several months ago to 
join the forc e in th e new Sherman, Clay & Co. 
branch at Salem, Ore. 

Verminia M cCauley, of the sheet music de
partment of Sherman, Clay & Co., surpris ed her 
friends by slipping qui et ly away to Salem, Ore., 
where she was married to David R. Vanden
berg, a prominent young lawye r of Klamath 
Fall s, Ore. H er leav ing the department was 
follow ed by he r sister, Maud McCauley, and 
Ne ll Harper, who went to Sea ttl e to enter th e 
s hee t music departmen t of th e Bush & Lane 
P iano Co., of that ci ty. 

Troup Bros. Equip Band 

HARRISBURG, PA., January 7.-Troup Bros., local 
represe ntatives of the H . N. Whit e Co., manu
facturer of King band instruments, have added 
another band to their list of King-equipped mu
sical organizations . William Doyle, manager 
of the musical merchandise .and band instrument 
department of the concern, recently completed 
the organization of the Steelton, Pa., hi gh school 
band. 

Aw:ards Four Scholarships 

HAZLETON, PA., January 6.-Landau's Music & 
J ewelry Store, which recently announced that it 
would award four scholarships in its boys' band, 
ha s selected three fortunate youngsters, who 
have bee n supplied with mellophones and will 
receive a musical education without cost. 

Weaver Piano Co. Features 
King Instrument Display 

Prominent Music House Has Attractive Show
ing of Instruments in King Line-Window 
Displays Stimulate Sales 

YORK, PA., January 7.-The King line of band 
instruments, made by the H. N. White Co., 
Cleveland, 0., is featured by the Weaver Piano 

Effective D isplay of Weaver 'Co. 
Co., of this city, and the accompanying photo
grap h gives an ind ication of th e attractive man
ner in which these in s trum ent s, together with 
other items of small goods, were presented to 
the public through the medium of the window 
display space. The K ing saxello is prominently 
shown in the di splay. 

Dorfman Leaves Progressive 

Harry Dorfman, who has been connected with 
th e Prog ressive Musical Instrument Corp. fo r 
several years, rece ntly resigned hi s position from 
the company. H e plans to ent er th e whol esale 
musical merchandise business with hi s own 
company. 

Every Dealer 
WILL WANT A COPY OF THE 

New ;T'!!!!P!/ Catalog 
''N,,(ouT ) NOW 

NINETY-SIX PAGES- TWO HUNDRED AND FIFTY PHOTOGRAPH S 
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ALL ABOUT THE NEW x~ 
PROFESSIONAL FLOATING 

HEAD SNARE DRUM 

Sutd~a po&tal for yours to-day-Mailed free 

e>~· Mfg. Co. 
INDIANAPOLIS, INDIANA 
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Of CANA~~ 
·Splendid Year-End Sales and Bright Out-

look Reported by the Trade in Montreal 
New Talking Machines and Records Bring Sharp Revival of Business-C. W . Lindsay Shows 

Increase of 200 Per Cent in December Business O ver Year Previous-Radio in Good D emand 

chine Co., of Canada, Ltd. He was previously 
assistant manager of the Victor Talking Ma
chine Co., at Camden, N. J. 

Charles Culross is the only dealer in Montreal 
featuring th e Trinity Six, and is doing some 
splendid newspaper publicity in the interest of 
this radio line. 

All Victor deal ers report a tremendous inter
es t shown towards th e new Orthophonic Victor, 
which astonished all who heard its performance. 
We understand as a result the Canadian-Victor 
plant is working full speed ahead, day and 
ni ght. 

Stewart-Warner radio sets are being pushed 
in Montreal by the following music dealers: J. 
W. Shaw & Co. and Lauzon-Phaneuf, Ltd. 

Western Radio, 4841 Sherbrooke street, West, 
is a new dealer spec ializing in Thermiodyne 
radio sets. 

Wm. Lee Co., Ltd., have been selected as 
authorized dealers for the Stromb '~ r g-Carlson 

radio sets. 
The following well known artists are due to 

appear in recital shortly in local circles, Mischa 
Elman, London String Quartet, Isa Kremer. 

Donald 0. Friend, plant engineer of the Eagle 
Radio Co., Newark, N. J., recently spent several 
weeks visiting the trade in Canada, particularly 
in Quebec, Montreal, and Toronto. 

Radio, Ltd., has been appointed exclusive dis
tributor for the Province of Quebec of Freed
Eisemann neutrodyne receivers and plans to 
feature this line. 

MONTREAL, CAN., January 8.-Practically all 
talking machine and radio dealers in this city 
summarize the yea'r 1925 in the same fashion,-a 
disappointin g start which continued for almost 
the first half of the year and a splendid finish 
which more than offset the s lack early period. 
October, November and D ecem ber were th e 
banner months of the year and as the trend 
was on the upgrade at the end of 1925 the indi
cations point to a continuance of good business 
for some months to come. The new process 
records and the new types of phonographs, to
gether with the wonderful publicity which these 
instruments have received, are give n as the rea
sons why the last few months of the year were 
such wonderful talking machine months. In 
radio the results of the year were eq ually satis
factory, with the tendency on the part of the 
public to purchase the better type instruments, 
listing from $250 upwards. Dealers this pas t 
year adopted the policy of carrying but a few 
lines and concentrating on them rather than 
scattering their energies and sales efforts for 
eight, ten or twelve makes of sets. 

Amended Canadian Copyright Bill to Come 
Before Parliament at Forthcoming Session 

Important Changes in P ersonnel Take Place W ith Opening of New Year-F. G. Entwistle to 
Handle Fada Sales Promotion-Death of William H . Banfield-Other News of the Month 

C. W. Lindsay, Ltd., reports that in the talk
ing machine department business for the last 
three months of the year was on a par with the 
corresponding period of 1924 and the radio sales 
volume showed an increase in December of ap
proximately 200 per cent over the same month 
of last year and for the year the increase was 
b etween 200 and 300 per cent. 

Layton Bros., Ltd., report an increase of more 
than twenty-five per cent in radio sales over 
the preceding year. The great bulk of the busi
ness was done durin g the latter part of the year 
although sales were consistently good through
out the year. This firm's Radio Christmas Club 
resulted in bringing in a great volum e of busi
ness. 

The Hartney Co., Ltd ., throu gh its president, 
I. Sydney Isaacs, reports that for the first fi,·c 
months of the year business was decidedly dis
appointing but starting in June and continuing 
throughout the balance of the year the volume 
of sales far overtopped the figures of 1924. This 
house, which is one of the leadin g Victor deal ers 
in the Dominion, secured wonderful results from 
the sale of Victor single-faced records and dis
continued models of instruments. 

The Canadian National Carbon Co., Ltd., man
ufacturer of Eveready batteries, will broadcast 
from the Northern Electric Station CHYC the 
first Wednesday of each month. A prog ram of 
nine numbers inaugurated the series the past 
month. 

Edgar G. Herrmann has been appointed ad
vertising manager of the Victor Talking Ma-

TORONTO, ONT., January 8.-The Canadian Copy
right Bill, which was approved in amended form 
by a specia l committee of the House of Com
mons, Ottawa, shortly before Parliament pro
rogued in June last, will come before Parliament 
at the forthcoming session. The necessary ac
tion in again placing the bill on the order paper 
of the House is being taken at th e request of 
Leon J. Ladner, Conse rvative member for Van
couver, South, B. C. 

William Henry Banfield, president of W. H. 
Banfield & Sons, Ltd., this city, died following 
an attack of pneumonia. 

F. G. Entwistle, for ~any years in charge of 
a number of large accounts with a leading ad
vertising agency of this city, has accepted a po
sition with the Fada Radio, Ltd., and will hence
forth handle sales promotion for that company. 

The firm of Electroplax, this city, manufac
turer of Bakelite, has chan ged its name to Bake
lite Corp. of Canada, Ltd. 

The Ca nadian Pearson Radio Co., Ltd., has 
bee n granted letters patent authorizing them to 
manufacture radio sets and parts. Capitaliza
tion ha s been fixed at $40,000. This firm is 
Canadian di st ributor of Utah loud speakers. 

The radio dealers of St. Thomas, Ont., got 
together recently and arranged a group page 
advertisement in the local papers which was 
productive of splendid business. 

Miss Marjorie Braunton, well known in mu
sical circles in London, has assumed charge of 
the record department at the London, Ont., 
branch of Mason & Risch, Ltd. 

The Q R S Music Co. of Canada, Ltd., To
ronto, has been appointed exclusive Ca nadian di s
tributor for the Frost line of radio accessories, 

T alking 
and 

Machine Springs 
Repair Parts 

NONE BETTER IN QUALITY NONE LOWER IN PRICE 

TH E RENE MANUFACTURING co. 
MONTVALE, NEW JERSEY 

including the well-known Musette loud speaker. 
Gordon V. Thompson, general manager of 

Leo Feist, Ltd., Toronto, is now found in the 
role of inventor to the phonograph and radio 
trades. His product is called the "Orola," an 
electro-magnetic device to vibrate the diaphragm 
of a phonograph reproducer; in other words, 
this new invention is really an electric needle 
for the phonograph, emplo ying the phonograph 
reproducer, tone arm and amplifying chamber, 
all of which are now the result of years of im
provement and development. 

The Gold Medal Radio·Phonograph Corp., 
Ltd., Uxbridge, Ont., has inaugurated a field 
service division in which a service motor car 
operates in Toronto. The car carries full 
equipment in the way of tools, testers, battery 
testers, etc. 

The Barrie Radio & Electric Co., Ltd., Barrie, 
Ont., has been incorporated recently with a capi
talization of $10,000. 

The D-X Engineering & Sales Co. is actively 
selling the Standardyne, a five-tube receiver. 

Mr. Carter, from the Carter Radio Co., Chi
cago, was a visitor in Toronto recently. 

Winnipeg Trade Activities 
WINNIPEG, MAN., January 7.-Brightson True 

Blue radio tubes, manufactured by Brightson 
Laboratories, Inc., New York, are represented 
in Canada by Consolidated Distributors, Ltd. 

The Winnipeg Piano Co., Ltd., is still at work 
making changes in its store in order to accom
modate and handle its ever-increasing trade. 

Farquhar & Shaw have issued a radio map 
showing every station in Canada and the United 
States as a publication feature. 

Wood Vallance, Ltd., has been appointed lo
cal distributor for King Quality Products, Inc., 
Buffalo, maker of the King radio receivers, etc. 

Canadian Avery Co., Ltd., Regina, is distribut
ing in the Provinces of Alberta and Saskatche
wan. Among the Jines carried is the Zenith. 

Lemery-Denison Electric, Ltd., is a di stributo r 
of Canadian General Electric Radiolas for north
ern Saskatchewan. 

J. M. Edgar, Vernon, B. C., has recently been 
appointed dealer for Fada radio receivers. 

Patterson & West, western Canadian di stribu
tors for Stewart-Warner radio products, and 
with headquarters here, are more than pleased 
with the radio sales for this season. 
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Sales of Popular Sheet Music at Retail 
Are Once Again on a Satisfactory Basis 

Consistent Demand fo r Popular Numbers an E ncouraging Indication of the Stability of t he 
Sheet Music E nd of the Business-Demand for Song Numbers Also a Favorable Sign 

Popular sheet music has certainly come back 
into its own. For a period close to a year there 
has been a most hea lthy activity in sale s. An 
added spurt in volume commenced in the late 
Summer, continued through the Fall and com
pleted one of the most active holiday seaso ns 
that the popular music industry has ever enter
tained. 

It would appear that popular music sales have 
at last reached a normal volume, under what 
can be termed a new era. Sales on individual 
numb ers had, in some seasons pas t, reached 
larger totals, but they were probably never so 
consistent as they are to-day. Never since mu
sic has retailed at 30 cents has th ere been a 
more div ers ified call. Catalogs of more than 
normal length are feeling this new success. 

The grand total of sa les on entire catalogs 
probably measure up to the volume that was 
attained on several individual numbers when 
ales totals of 1,000,000 or more were achieved. 

Another healthy aspect of the present s itua
tion is the fact that a fair portion of th e addi
tional sales now bein g attained arc du e to the 
demand for numbers in song form. All too 
many of the popular successes for th e past sev
eral seasons were based upon the popularity 
they received as dance successes. The dance 
numbers still sell, but the old and new fashion 
song are both also having a good ca ll. 

Naturally, this is a better situation for the 
popular publishing industry, for the reason that 
the business is not so dependent upon the or
chestras for their results. Orchestras still co n
tribute, but the old-fashioned method of having 
a song sung is being revived and is producing 
returns. Of course, there has been a change 
in public taste. Consumers a.re a.gain callin g 
for songs, and th ere is doubtless some departure 
from the typical jazz craze of a couple of sea
sons ago. 

Because the newer demands seemi ngly are, in 
no small measure, focu ed on vocal renditions, 
the new succes s of popular sheet music has con
tributed to the added sa le now bein g attai ned 
in popular records. To a great extent, popular 
records can only reflect the situation in the 
sheet music field . If the larger volume of popu
iar record sales totals were attai ned throu gh 
dance renditions and there arrived an additional 
call for vocal selections without an appreciabl e 
loss to the volume of dance record sales that 

industry, too, feels the revival of sales. The 
history of popular talking machine record sales 
of the past eight months has, with few excep
tions, been almost exact duplicates of the sheet 
music trend of sales. 

Of course, in th e talking machine record field, 

"Remember" Has Won 
an Immediate Success 

Number, So Widely Sung, Went Ahead of Pub
lishers' Plans for Its Exploitation 

Irvin g Berlin's latest song, "Remember," has 
been accepted by many critics as musically his 
bes t. D esp ite the fact that it is hailed as a musi
ca l offering of an unusual standard for a pop-

McCrory D isplay of "Remember" 
ular number, this has in no way lessened its 
sales. "Remember" seems to be sung in a 
larger volume than anything Berlin has ever 
written, considering the period of its life. As a 
matter of history its popularity was gained 
much faster than the publishers, Irving Berlin, 
Inc., originally planned. They had hoped to 
build it up over a longer period but the public 
response and the demand created advanced the 
elaborate period of exploitation by many weeks. 

Berlin songs all have some publicity value 
and for that reason they are frequently dis
played by dealers . In the case of "Remember" 
the number of di splays seemingly exceeds that 
of any of its predecessors. We herewith show 

0-he Dramatic Ballad 
Sensation 

there is always the exception where particular 
orders have a reco rd following. A number ren
dered by such a n artist may have a wide sale 
in record form and will be almost unheard of 
in the sheet music field. This, however, is the 
exception, because the same artist sjnging a 
number that had a title that was more familiar 
would doubtless create an even greater sale for 
an individual title. 

At any rate, both sheet music and record sales 
are healthy and they have continued in such a 
state fot a period that marks the present situa
tion as a permanent trend, so both industries 
look at the s ituation as most gratifying. 

a window display of the ]. G. McCrory Phila
delphia store in which the title pages of the 
nurn ber are attractively arranged around a plac
ard announcing "Irving Berlin's Master Song." 

Edward S. Cragin Passes 
on at the Age of 77 

Well-known Figure in Music Field Had Been 
W ith the Charles H. Ditson Co. for Over 
Sixty Years-Popular in the T rade 

Edward S. Cragin, of the Charles H . Ditson 
Co., and one of the best-known figures in the 
s tandard publishing business, died at his home 
on Thursday of last week after an illness of 
almost two years. Mr. Cragin was seventy
seven years old and for over sixty-two years he 
was associated with the Charles H. Ditson Co., 
joining that organization at the age of fifteen . 

For th e past two years Mr. Cragin had not 
been very active, although he kept in close touch 
with the music field. During his many years 
with the Charles H. Ditson Co. he not only 
rose to an important position in that organiza
tion, but every sphere of m usic activity felt his 
influ ence. His many associates in the music in
dustry and his co-workers in the Ditson house 
not only regret his passing, but feel distinctly 
the lo ss of an unusual personality. 

"Georgia Stockade Blues" 
The Edward B. Marks Music Co. has joined 

the ranks of tho~e issuing funereal ditties. Its 
offering is called "Georgia Stockade Blues," 
written by Tom Delaney and said to be based 
upon the inspiration received through a 
colored prisoner in a Georgia stockade. Delaney 
ought to do the number well inasmuch as he 
is the composer of "Jass-it Blues," "Mournful 
Blues," "Down Home Blues" and "The Seven 
Years Itch." 

WJSd!;!Jf.iiSW by BILLY ROSE. MORT DIXON llli22Jl!.i:2!JZ/ 
. alld RAY HENDERSON 
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FIVE RECORD RECORD BREAKERS 

VENETIAN 
ISLES 

THE ROSES 
BROUCHT ME ~ 

-..J • . YOU .-. Ill 

TAKE THIS 
ROSE 

WHEN AUTUMN 
LEAVES ARE 

FALLINC 

SOMEBODY'S 
EYES 

ABovE SoNGS FEATURED By ORCHESTRA AND VAUDEVILLE Acrs fROM CoAsT To (oAST 

IRVINC. BERLIN INC., 1607 BROADWAY. NEwVoRK 

Cleveland Press Drive 
on Sam Fox "Footloose" 

Newspaper Uses Big Fleet of Trucks in Sup
plementary Campaign on Popular Number 

The Sam Fox Publishing Co., of Cleveland, 0., 
and New York, which sponsored the song "Foot
loose," in conjunction with the serial story of 
the same name, which ran in over eight hun
dred papers throughout the United Sta tes, is 
continuing its exploitation drive on this fox
trot and song despite the fact that the final in
stalments of the "Footloose" serial have ap
peared in the newspapers. 

Seemingly, "Footloose" has much other value 

from a musical standpoint than the mere hook
up with the serial story. Of course, the pub
licity the number received through the extensive 
advertising in the columns of the press has 
given it an introduction that it would not have 
otherwise procured. The fact, however, tha t it 
continues in popularity after the co-operative 
publici ty has been elimi nated marks it as un
usual. 

We herewith show what is descri bed as a 
fleet of trucks used as part of a supplementary 
publicity campaign by the Cleveland Press in 
conjunction with the "Footloose" drive in that 
city. This was probably one of the most ex-

Just a question which one you like best
or to be very safe you can appreciate both 
of them 

Reaching 

for 
the Moon 

Nothing 
Seems the 

Same 
( Without You) 

Ballad Waltz Fox-Trot B"llad 

Both Written by 

[ 
BENNY DA VIS ] 

and 
JESSE GREER 

Writers of 
Hits! 

and published by 
" THE HOUSE O:i' HITS" 

EDWARD B. MARKS MUSIC CO. 
New York City 

tensive local advertising drives of this form ever 
made on a popular number: 

"Don't Wake Me Up" Is 
· Proving a Good Seller 

"I'm Sitting on Top of t he W orld" and " Sleepy 
Time Gal" Also Among the Feist Good Sellers 

"Don't Wake Me Up" (Let Me Dream), one 
of the newer numbers added to the catalog of 
Leo Feist, I nc., has already made itself an rm
portant addition to that firm's publicatio ns. In 
the coming weeks its popularity should increase. 

Of t he other new numbers appearing in the 
Leo Feist catalog '.'I'm Sit ting on T op of the 

Featuring the Marks Number ' 'Footloose" 
World" and "Sleepy Time Gal" are already 
acknowledged national successes. · Despite the 
fact that we are in the holiday period both of 
these numbers are having an increasingly large 
sale. 

Amo ng the other new numbers added to th e 
Feist catalog which are already acknowleqged 
successes are "Five F oot Two, Eyes of Blue" 
(Has Anybody Seen My Gal) and "When I 
Dream of the Last Waltz With You" and 
"Teach Me to Smile." 

"Love Bound" Favored 
The Sam Fox Publishing Co., New York and 

Cleveland, 0., which recently released a new 
fox-trot song called "Love Bound," has ar
ra nged a n exploitation program on this number 
through which it is planned to cover the entire 
coun try in a very short space of time. Sam Fox, 
who recent ly spen t some days in New York 
co nfe rrin g w ith t he managers of the mechanical 
reproductio n companies and others, found that 
the new song was looked upon with favor. 

Popular Waltz Recorded 
"Honeymoon Waltz," pub lished by the Tri

angle Music Publishing Co., was recently re
corded by Green Bros.' Marimba Orchestra for 
V ictor reco rds. This number is showing indica

William Ackerman Heads 
Ass'n of Music Men 

Other Officers Include W . Lutze, Vice-presi
dent ; C. Schloz and T . H einamann, Secre
taries, and H . T rink, Treasurer 

At the annual meeting of the Association of 
Music Men, the organization composed of mem
bers of the sales and stock departments of metro
politan standard music publishers, the following 
officers were elected for the ensuing year: Wil
liam Ackerman, president; W. Lutze, vice-presi
dent; C. Schloz, recording secretary; T. Heina
mann, corresponding secretary; H. Trink, treas
urer. The board of directors is composed of H. 

C. Schulz, F. Schubert, J. Robinson, W. Froese 
and R. Bannier. 

There was a large attendance and the gath
ering was most enthusiastic. F. Schubert, re
tiring president, thanked the various commit
tees and the members of the Association for 
their co-operation. President-elect Ackerman 
gave a short talk on the possibilities and the 
future activities of the organization. 

Irving Berlin, Song Writer, 
and Ellin Mackay Wed 

Irvin g Berlin, the noted composer and president 
of the music house b earing his name, I rving 
Berlin, Inc., recently married Ellin Mackay, 
<lau ghter of Clarence Mackay of the Postal Tele
graph & Cable Co. Despite the unusual pub
licity that followed this event in the daily papers 
and the annoyance of curiosity seekers the 
young couple are very happy. 

Open Niagara Falls Store 
BUFFALO, N . Y., January 7.-Waterson, Berlin 

& Snyder have opened a branch store at 106 
Fall s tre et, Niagara Falls, operating it in con
nection with the Buffalo store. Murray White
man will manage both sto res. Besides sheet 
music, the. sto re carrie s small instruments. 

tio ns of being one of t he most popular waltzes The E. B. ~ild Music Co., Kansas City, Mo., 
of the season and sales by dea lers are provin g:. has moved to' new quarters at 1327 Grand 
very satisfactory. ,.. ·'' avenue. 

I 
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Perkins Copyright Bill Vests Right 
to Broadcast Music 1n Copyright Owner 

Measure Introduced in the H ouse of Representatives Codifies Copyright Law Thoroughly Cov
er ing the Latest Developments in This F ield-Details of the Bill 

WASHINGTON, D. C., January 6.-The exclusive 
right to broadcast copyright ed music is vested 
in th e ow ner of the copy ri g ht, under a bill to 
codify the copyr ight laws introduced in th e 
Hou se of R ep resentatives by Co ngressma n 
Perkins, of N ew Jersey. 

The measure provides for copy ri ght of mu
sical compositions, phonographic records, per
forated rolls and othe r contrivances by means 
of which sounds may be mechanically repro
duced, and vests in the copy ri ght holder the 
exclusive right to copy, print, reprint, publicly 
produce, reproduce or transmit the copyrigh t 
work in a ny fo rm ; to vend or otherwise dispose 
of such work and to authorize it s public u se in 
any manner or by a ny means whatsoever; to ar
ran ge or adapt copy ri ght musical work; to com
municat e th e copyrigh t work to the publi c- by 
means of radio broadcasti n g, teleph onin g or any 
other m eth od for transmittin g sounds; or to per
form sa id w o rk publi cly, or to make a ny ar
rangement or set tin g of it or o f the melody o"f 
it in any system of notation or a ny form of rec
ord in which the thou ght of an author may be 
recorded a nd from which it may be read or 
reprodu ce d. 

It is provided that nothin g in the act shall 

Feist Announces New 
Plans for Orchestrations 

Retail P rice to Be SO an d 75 Cents W ith D is
counts to t h e D ealer Increased 

On and after January 2 the retail price of L eo 
F eist, Inc. , orchestrations will be 50 ce nts net 
for small orchest ra or band a nd 7S ce nt s net 
for full orchestratio ns. The wholesa le di sco unt 
to the trade has bee n increase d, making poss ibl e 
a larger percentage of profit for the dealer. 

The initial order price, which has a lways bee n 
a feature of the Feist orchestra sales plan, will 
be 20 cents for sma ll orc hes tration s and 30 ce nt s 
for full ones. Thi s a ll ows the Feist orc hest ra 
dealers a s tandin g order at thi s price with the 
privilege of reord erin g in such quantitie s as the 
retailer n eed s at the same price within a period 
of ten days. 

This move on the part of Leo Feist, In c., was 
made necessary from the s tandpoint of good 
busine ss practice, but at the same tim e it is a 
move th at will be welcomed by the trade as it 
will make the orchestration depa rt ments more 
pro fitabl e adjuncts. 

Leo Feist, In c., has a lways bee n a pioneer in 
movements for the s tabili zat ion of both the 
wholesale a nd retail popular music bus in ess. 
The prese nt move is one that shou ld win th e 
a pproval of every one in the trade, for it is 
based up on th e necess ity of havin g the band 
a nd orchest ra department more self-supporti n g. 

Most pion ee r dealers will remember when or
ches trati ons ge nera ll y sold for a round SS ce nt s. 
l t was o nl y the advent of th e 10-ce nt sto res 
a nd the dis tribution of musi c in th eir d epar t
ment s th a t finall y r educed popular orchestra
tions to a 2S-ce nt price. In tho se da ys orches
tration s were in more simplified form and were 
iss ued for eleven-piece combination s, the cost of 
printin g bei ng approximately 2 cen ts. 

In recent years in o rder to se rve modern 
m t1sical combi natio ns, orchestrations were 
iss ued for s ixtee n pieces and they became elab
o rat e publications, with solo effects for practicall y 
eve ry in s trument, extra choruses, a nd also spe
cia l introduction s. Forme rl y the music for each 
instrum ent wa s printed o n one page. Now it 
invariably occupies two o r· more pages. In
s tead of elevC' n or s ixteen-page orchestratio n 
we now ge nera ll y have thirty-two pages. 

Kin cai de Furniture Store, Norfo lk Downs, 
Mass., operates a fine department . 

be construed to prohibit the performance of 
copyright musical works by churches or publi c 
schools, provided the performance is given for 
charitable, religious or educational purposes, un 
less a fee is charged for admission to the place 
where the music is so used. 

The copyright of any work shall endure for 
th e life of the author and for a period of fifty 
years a ft er his death; in the case of phono
g raphic records, rolls and other mechanical mu
s ical composi tion s, fifty years from th e dat e th e 
co ntrivance is fir s t sold, offe red for sa le or 
o th erwi se -publicly di stributed. 

In cases of infringement, restraining injunc
tions are provided, and the infringing perso n 
shall pay such damages to the owner of th e 
right infringed as he may have suffered due 
to the in°frin gem ent, as well as all the profit s 
which th e infrin ger shall have made from such 
infrin geme nt, and penalti es are provided, th e 
copyright owner having hi s choice of receivin g 
damages of not less than $250 nor more than 
$5,000 as set by the court, or, in the case of mu
s ical compos it ion s, $100 for th e fir st and $50 
for eve ry subsequent infringing performance, or, 
in th e case of other musical compositions, $10 
for eve ry infringing performance. 

Th e prese nt -day cos t of printing orchestra
tions is ge nerally estimated at 10 cents. From 
thi s it ca n be readily see n that th e re hav e been 
radical chan ges in methods, sizes and prices. 

"Love Bound" to Be 
Issued by Sam Fox 

New Number by Harry D . Kerr and Carl Ruppo 
to Be Backed by a Big Publicity Campaign 

The Sam Fox Publishing Co., of Cleveland 
a nd N ew York, ha s just made a New Year's 
announ ce m ent of a new s on g called "Love 
Bou nd. " This pub licatio n is now off the pres s 
and the trade has bee n notified that copies 
a re avai lable. 

Thi s seemin gly is one of t he most important 
addi tio ns in th e son g line made to th e Sam F ox 
ca t~lo g in seve ra l se<1so ns. Sam Fox himself 
made a trip to New York ancl is spe ndin g 
seve1·al weeks lining up mechanical reproduction 
co mpanie s, vaud evi ll e performers, co nce rt 
a rti st s a nd other publicity channels il1 an a r
rangement for an exploitation drive on an in
t ensive scale. 

The Fox organization looks for "Love Bound" 
to have a spo ntaneous appeal and is most en
thusiastic over its poss ibiliti es. The number 
has words by Harry D . K err a nd music by Cari 
Ruppo, both well-known writers who have been 
re spons ibl e for successes of the past. "Love 
Bound" is a fox-trot song whi ch adapts it se lf 
readily to a beautiful ball ad rendition . Th e 
arrangements and orchestrations are by J. S. 
Zamecnik. 

The Fox organization expects "Love Bound" 
to take its place alongside of such successes as 
" Nola," " Indian Dawn,',. "Neapolitan Nights," 
" Footloose" and ot her Fox numb ers that have 
achi eved great success. 

Popular Berlin Number 

"Then I'll Be H appy," the new popular num 
ber add ed to the catalog of I rvin g Berlin, Inc. , 
a nd whi ch a roused th e enthusiasm of the whole 
Be rlin organization through the resu lts achieved 
in its try-out period, is to be give n special em· 
phasis by the publishers. For the next six or 
eight wee ks the entire Berlin orga nization wi ll 
exploit "Then I'll Be Happy" in a mos t in
te nsive manner. 
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A New Year's 
Announcement 

of 

LOVE BOUND 

'}Vo1·ds by 
Harry D. Kerr 

Au~.;, .. by-

C a Y l Rupp 

Not just another · song
but a real love melody, one 
with heart appeal and ir
resistible charm. 

A fox trot song which 
will invoke spontaneous 
approval. 

"Love Bound," written 
by Carl Rupp, with lyrics 
by Harry D. Kerr, has all 
the elements of a "hit" 
number. 

The whole country will 
be singing and whistling 
"Love Bound." 

This great number has 
jnst been released. 

Order a liberal supply of 
copies but give "Love 
Bound" a big window dis
play. 

.Co. 

------------------ · 
ADVANCE ORDER BLANK 

SAM FOX PUBLISHING CO. 
Cleveland, 0 ., U. S. A ., 

(New York Office : 158-160 W . 4Sth St.) 

Gentlemen : 

Please send ... . . ... Copies "LOVE 
BOUND" Song @ 16~c P er Copy. ( lSc 
in Hundred Lots.) 

Name .............. ....... . .......... . 

Address ............. ......... ..... ... . 

"Barber Shop Ballads" 
Rights Taken by Marks 

Company Secures Exclusive Sales Agency for 
Entire Music T rade on Sigmund Spaeth Book 

The Edward B. Marks Music Co. has acquired 
exclusive sales agency for the entire music trade 
for Sigmund Spaeth's "Barber Shop Ballads. " 
This publication has been given wide publicity 
through the series of contests held under the 
auspices of the Kei th-Albee Vaudeville Circuit 
and various newspapers and other organizations. 

"Barber Shop Ballads," together with "Book 
of American Negro Spirituals," another publi
cation for which the Marks firm holds the mu
sic trade distribution privileges, are important 
items for the retail store. 

At the various conventions of the National 
Association of Sheet Music Dealers held during 
the past few years the quest io n of how to get 
the most out of the sales of musical literature 
has been before that body. While it is true 
some of the largest houses carry a complete 
line of literature an d books of every descrip
tion covering every phase of music knowledge, 
hi story, etc., other dealers have overlooked the 
possib ilities not only in the sale of such pub li
cations but in the service they can render their 
customers and the prestige that would be added 
to th eir establishments. 

Take, for example, the two publications noted 
above. Both are sold by book stores every
where. Certai.nly, they should be found in every 
retail establishment. Their sale is not only 
active and thus making it worth while, but it is 
most fitting that when interested parties want 
them, or similar publications, they should go to 
the music store. The retail dealer should not 
only stock all of the active publications, but he 
should have available a reference list carrying 
titles and d escriptions as well as prices of every
thing extant in music literature. 

Feist to Issue Folio 
of Production Numbers 

Leo Feist, Inc., has again evolved an orig
inal idea to encourage the sale of groups of 
songs from musical comedies. It has in prepara
tion on its two shows "Castles in the A ir" and 
"Merry Merry" (which are later to be followed 
by others) a folio of vocal gems from thes e 
musical productions. These include the hit 
songs of the shows, as well as several othe'rs, 
a nd the fo li os invariably ·contain some six to 
seven songs. 

Doubtless this idea will win the approval of 
all musical comedy enthusiasts, at leas t those 
portions of the audiences which make frequent 
purchases of the song gems. The new folio will 
retail at $1, and is in a form that places in th e 
hands of the customer not only the best song 
numbers of the show but several other selec
tions that, while appreciated, would hardly be 
purchased in single copy form. 

It is thought that placing the vocal gems of 
successful musical comedies in these folios will 
add co nsiderably to the grand total of sales of 
the music of these productions. 

Therefore, there will be more profit for the 
dealer, publisher and larger royalties for the 
writers. To the piano player a collection of all 
the songs, or at least the bes t songs, from the 
current offerings all under one cover will be a 
good purchase. They invariably make one or 
two purchases of the outstanding successes in 
each how whi ch at current retail prices total s 
70 cen ts. 

The new show, "The Cocoanuts," featuring 
the Four Marx Brothers, which recently opened 
in New York City, is hailed as one of the most 
entertaining attractions of the season. The mu
sic, which is by Irving Berlin, is fast gaining 
popularity and does much to make "The Cocoa
nuts" one of the most popular shows of several 
seaso ns. 

Henry W. Hart Succeeds 
J. L. Bratton With Schirmer 

Widely Known Music Publicity Man to Direct 
Publicity Work of Well-known Publisher 

H enry W . Hart has bee n appointed the suc
cessor of John Lilley Bratton in the advertis
ing department of G. Schirmer, Inc. Mr. Brat
ton becomes American ma na ge r of Evans Bros., 
London publishers. 

Henry W. Hart is known to many m embers 
of the trade and to all of those in the metro-

Henry W . Har t 
politan area wh ere his business life has been 
spent in publicity work for the music industry. 
Probably his most important activity in behalf 
of music propaganda was the opening under 
his direction of the first "music in the home" 
page, which appeared in the New York Evening 
Mail, April, 1916, and w"tich was the forerunner 
of many similar music departments in daily 
publications throughout the United States and 
Canada. 

Mr. Hart was the ori gi nat~r of "home music 
clubs," "noon hour concerts' '· and similar con
structive activities. At one time he was asso
ciate editor with the Oliver Ditson Co., and 
was a~ executive member of the advertising 
division of Aeolian Co., as well as former adver
tis ing manage r for Hardman, Peck & Co. 

His experience covers both the artistic and 
commercial phases of music, in each bran ch of 
which he has carried out activities that hav e 
given him an important place. 

He knows the industry in all of its branches, 
as he has been a part of it. In publicity work 
in the cause of music he certainly is the peer 
of all who have taken part in such activities. 
T here is not the least doubt that as a member 
of the Schirmer organjzation, which covers so 
many fields of publication activities, his efforts 
and energies in behalf of the music trade 
in general and music dealers in particular will 
be an important factor. None is better quali
fied and he enters his new sphere with an out
look and enthusiasm which should produce con
structive and permanent contributions for the 
general health of Schirmer and the publi.shing 
business. 

Arthur Lange Goes With 
Shapiro, Bernstein & Co. 

Louis Bernstein, head of Shapiro, Bern
s tein & Co., Inc., an noun ced recently the clos
in g of an a rrangement whereby Arthur Lange, 
the well-known arranger, will work exclusively 
for his concern for a period of two years. 

The contract calls for the payment to Mr. 
Lange of $25,000 each year, which is undoubt
edly the largest salary ever given to a music 
arranger on an exclusive contract. 

' 
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Trade A ctivities in 
St. Louis Territory 

Excellent Holiday Business Creates O ptim ism 
in Retail Circles-Dealers Suffer From Short
age of Cer tain Inst ruments 

ST. Lours, Mo., January 8.-The measure of 
the Christmas talking machine business in St. 
Louis was the measure of getting the goods. 
Particularly the new Victors and the Bruns
wick Panatropes. The dealers sold all that 
they could ge t. When they had no more to 
sell th ey took orders, deliverin g other ma
chines for t emporary use, pending arrival of 
the ones ordered. 

Th e rad io business was stro ng throughout 
the year, g rowin g in volume fr om month Lo 
month except during the Summer s low-down, 
and for Christmas was very la rge. 

It was such a big yea r for the Artoph one 
Corp. that as it drew to a close the officers of 
the firm found it necessary to look around for 
more room in which to further expand. It had 
already expanded as much as it could in the 
building of the Thiebes Music Co. at 1103 
Olive s treet. It was necessary to go elsewhe1·e 
with its wholesale depa rtment. A five-s tory 
buildin g on Pine street west of Twelfth s tree t 
has bee n chosen and as this is written negotia
tio ns have about been completed for a lease. 

The Artophone Corp. is increasing its lines 
of small goods. Herbert Schiele and Ray Layer, 
vice-presidents of the firm, spent the last week 
of the month in Chicago making purchases. 
The department has only bee n in operation for 
six months but has bee n a pronounced · suc
cess from the first. John W erl e, who has not 
heretofore bee n in the music busi ness, ha s 
been engaged by the Artopho ne Corp. for the 
ci ty trade. Herbert Schiele and Ray Layer, who 
have been looking after this trade, will here
after devote themselves more to executive 
wo rk. 

The piano department of the Famous-Barr 
Co. has been definitely discontinued and the 
ent ire space formerly occupied by the pianos 
and talking machines is now occupied by talk
ing machines. Manager H. E . Pelta says the 
Christmas business was excellent in spi te of 
the scarcity of the new Victors and Bruns
wicks. 

A large business was done at the St. Louis 
and Kansas City offices of th e Co lumbia Phono
g raph Co., in December, according to P. S. 
Kantne r, manager. 

Although the Columbia Co. has announced 
to the dealer the fact that there will be a new 
Columbia phonograph on the market that will 
be competitive in all respec ts to other new 
phonographs that are now appearing, at the 
same time, according to Mr. Kantner, th e Co
lumbia Co. is not going to make a mis take of 
advertising and announcing the sale of the 
new Columbia until the merchandise is ac tually 
on hand a t the various branches. 

When the new Columb ia is ready for the 
market we are advised that it will be com
petitive in every respect and will be something 
that both the Columbia dealer and the public 
will be glad to see. The enti re stock of th e 
present line of Columbia phonographs has been 
satisfactorily disposed of at Kansas City and 
St. Louis and the dealers' s tocks are in very 
good shape. 

Mr. Kant ner reports that practically all deal
ers over the territory have had a very favor
able Christmas business in spite of the gen-

VAN VEEN 

The New Improved 

PET 0 FONE 
MADR IN U.S. A. 

with One Piece Turntable 
TO RETAIL AT $12 

U s ual Trade D isc o unts 

D ou all a lot"qr,. (J lumo· 
/l t"Of' lt ~II do_. R,ody f or 
ocl1011 m o m sntdt. 

Weigh.r ·~ lb1. Mod' ;,. 
blacll, red, greett ot l>l•t 
f ob,.icoid. 

Pet 0 Fane is a real portable talking machine. Camera size. Camera 
shape. New one-piece turntable. Good motor and loud, clea r tone. Pet 
0 Fonc is an all-year-round seller. 

Dist,-ibutors and Dealers write: 

PET 0 FONE MFG. CO., 557 BROADWAY, NEW YORK 
Chicago Representatives : Targ & D inner, 229 W est Randolph St reet, Chicago, Ill. 

era! upheaval of phonograph prices over the 
territory. 

The report on Co lumbia records throughout 
the entire territory is one that gives every
body in the Columbia organization a great deal 
of satisfaction. Sales are simply increasing by 
leaps · and bounds a nd it is difficult for the dif
fere nt branches to maintain sufficient organiza
tio n to get the records out to the dealer on 
time. In other words, business is simply grow
ing faster th an the organization, but everyone 
is busy day and night and graduall y catching 
up so that the service on Co lu mbia records 
now is as near to 100 per ce nt as it is possible 
to get. The Co lumbi a offices are receiving a 
gr e;:i t many compliments on th e service they are 
givin g, particul arly on late numbers, and the 
comments over the territory in ge nera l are that 
Co lumbia is again ass um ing first place in getting 
hits to the dealers on time. 

The H armo ny record demand a t St. Louis and 
Kansas Ci ty is g rowin g very rapidly. Dealers 
all over the territory are beginn ing to realize 
the advantage of meeting the cheaper competi
tion with a superior reco rd at a price that is 
very acceptable to the public. Practically all 
Columbia dealers who are now featuring H ar
mony reco rds are reportin g not o nly increased 
profits from them but also increased sales on 
regular Columbia records. 

Geo. C. J ell, from th e general sales depart
ment at the executive office in New York of the 
Col umbia Co., spent a few days in St. Louis call
ing on the trade, in promoting the Master 
Works series records of the Columbia catalog. 
This new Master Works catalog is being re
ceived with a great deal of appreciation on the 
part of the better dealers. 

Every one of the Columbia offices as well as 
the Columbia deal ers are looking forward to a 
very bi g year in 1926. A general sales meetin5 
was held at the St. Louis office on December 
26, for the purpose of formulating plans for the 
ea rl y part of 1926, detail s of which appear on 
another page of this issue. 

Irving Kaufmtan Recording 
for Banner and Domino 

The Plaza Music Co., manufacturer of Banner 
and Domino records, a nnounces that I rvi ng 

K aufman, well-known 
record artist, w ill in 
the future cont ribute 
monthly release s t o 
these catalogs. Both 
the Domino and Ban
ner catalogs a re fea
turing many solo selec
tions in a ddition to it s 
monthly releases o f 
dan ce numbers. The 
acqui sit ion of Irving 
Kaufman to its con
tr ibutin g a rti sts has 
met with widespread 
approyaJ of Banner and 

I rvi"ng Kaufman Domino dealers as is 
demonstrated by the sales on hi s first re:eases, 
"Sleepy Time Gal" coupled with "I Wish That 
I 'd Been Satisfied With Mary," a nd reco rd of 
"Too Many Parties, Too Many Pals." 

The Raven Radio, Inc., manufacturer, of A l
. bany a nd Cobleskill, N. Y., is in bankruptcy. 

TEST IT. 
OUR VICTOR 

Record Service 
has a reputation for efficiency. 

Suppose you try it. 

E. F. DROOP & SONS CO. 
1300 G . STREET, WASHINGTON, D. C. 

2 ()4.6-8-10 C LAY STREET, BALTIMOR E, MD . 

WAREROO M EQ U IPMENT 
Quality materia l - careful workman ship and attractive appeara?ce 
distin g u ish Van Veen e q uipment. Years of experience and spec ial
ization enable us to offer quality equipment at attractive prices 

W rite for details and catalogue 

313-315 East 31st Street, New York City VAN VEEN & COMPANY, Inc., PHO NE LEXI NGTON 9956-2163 
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Importance of Foreign 
Market as Radio Outlet 

R adio Handled by Representatives for Varied 
Lines of Merchandise-An Impo ntant Market, 
Says A . Atwater Kent 

PHILADELPHIA, PA ., January 4.- Intcrnational 
tes t wee k has drawn m o re a tt entio n to th e na
ti onal as pect of radi o a nd how it rea ches th e out
of- th c- way pa r ts of th e wo rld . A. Atwa te r K ent, 
pres id ent o f th e Atwater K ent Mfg. Co., of this 
ci ty, ma nu fac ture r o f radio receivin g se ts and 
rad io speakers, has made a re ce nt s tudy of thi s 
subj ect whi ch r evea ls that the radio set is taking 
it s place with n eedl es and pins, texti les and 
hardwa re a s a s taple article of importa tion in 
ma ny la nd s. 

A pa rtia l li s t of Atwate r Kent for eign repre
senta ti on well illu strate s this fact. 

Atwater K ent's represe ntatives in Madras, 
India, for instance, also conduct a dress makin g 
and millin ery bus iness and sell house furni sh
in gs. In Tokio, J a pa n, th ey al so import Bald
win loco motiv es , concrete mixers, st eam rollers, 
mach in e tool s, o il en gi nes, electri cal suppli es, 
gen eral groceri es a nd hardware. The largest 
radio impo rte r in .Centra l Ameri ca a lso hand les 
cotto n goods, champa g ne, Scotch whi sk ey and 
Am eri can-pack ed m eats. Similar conditions, r e
vealin g radio equipm ent a s a staple article of im
port, a re found in Burma, Australia, Portugue se 
Eas t Afr ica, N ew Zealand, E gypt, China, Briti sh 
Eas t Afr ica and eve n in th e Fiji I slands. 

It is fr om th e own ers of se ts in th ese far
away pa rts of th e w orld, a s w ell as from fa ns 
in Co nt inenta l Eu ro 1= 2 a nd North a nd South 
Ame ri ca tha t th e r esults o f radio tes t week wi ll 
be a wait ed. 

The g rowing importan ce of the for eign m a r
ke t as a fi eld for Am erican radio equipm ent, 
Mr. K ent believes , is indi cated by th e fact th at 
exporta t io ns fo r 1925 approximated in valu e 
$8,000,000 as agains t $500,000 in 1920. 

In J a pa n, for in s ta nce, while th e populace is 
enthusiastic about r adi o, th e governm ent looks 
a t it a bit a skan ce. I t is feared th e air m ay 
open a path for th e di sse mination of Bo lshevi st 

doctrines by Russ ia. Sets,. therefore, are sealed, 
so that they may only tune in on certain defi nite 
Japanese s tations. 

In China, th e Philippines , So uth Africa, Tur
key, Siam and A sia generally, lack of sufficiently 
powerfu l broad cas tin g s ta tions has been the 
chie f obstacl e. There is al so, in ma ny of th ese 
countri es a s ho rta ge o f local tal ent to pro vide 
prog ra m s. Onl y wh ere theoir rece ivin g se ts a rc 
abl e to tune in on far d is tant s ta t io ns can man y 
of th e radio own ers in t hese co un t ri es enj oy 
ente rt a inm ent o f an y qualit y, qu a nti ty a nd 
vari ety. To wh a t ex te nt th ey a rc ac tua ll y abl e 
to do thi s, th e tes t week o f J a nua ry 24 will 
d emonstrate. 

Now Vice-President Cotter 

Effective January I, Eari R. Cotter for three 
yea rs associated with the sales promotion d e
partment of Sternfield-Godley, Inc. , N ew York 
advertisi n g agency, became vice-pre sident of th e 
company. This agency is well known in the 
radio industry, having a number of important 
accounts among manufacturers agd wholesalers 
as well a s several large r etail radio accounts. 
Am on g th e manufacture rs whose advertisin g the 
agency directs are the Fahnestock E lectric Co. ; 
Nati onal El ec tri c N ove lty Co. ; Ra co n E lec tric 
Co.; Barbley's Radio Service ; Bruno R adio 
Corp. ; R. B. Radio Co. and the En glish & Whit
man Products Co. 

"Brandes Broadcast" Out 

Ma ny sple ndid lette rs from wh olesal e rs a nd 
retail e rs, tellin g of th e rema rkabl e res ult s 
achi eved by th e Bra ndes line of loud speakers, 
were feat ured in the la tes t iss ue o f "Brandes 
Broadcast, " th e house o rga n of t he Bra ndes 
Produ cts Co rp. Th e co mpa ny wa s feli c itat ed 
pa r t icula rl y up o n t he new l\ [odcl " H " speak er. 

R enova tio ns a rc be in g 111 adc at t h C' s to re a t 
332 L ocust s tree t, Co lumbia, P a., whi ch wh en 
completely remodeled wi ll be occupi ed b:r 
Eme ry's Music Hou se. 

WORLD'S CLASSIFIED ADVERTISING 
Any member of the trade m ay forward to this office a "Situation" advertisement 

intended for this Department to occupy a space of four lines, agate measure, and it will 
be inserted free. Replies will also be forwarded without cost. Additional space will 
be at the rate of 25c. per line. If bold faced type is desired the cost of same will be 
25c. per line. Rates for all other classes of advertising on application. 

FOR SALE 
Or w ill sell a n in te rest to capable m d nage r Music 
sto re. Established 20 yea rs Ce nt ra ll y loca ted Good 
]ease. L ive litt le c ity o f 10,000. Frnc s urro un d in g 
cou n t ry. O nl y on e o_the r mu s_ic s to r e. within 145 
mil es. S plendid excl us ive age ncies of pianos, phon v
grap hs a nd rad ios. S pl e ndi d oppo rtunit y. R easo n 
fo r se lling. Address "Box 1548," ca re of The T alk
ing M ac hine VVo rl cl . 383 M ad iso n Ave., Ne w Yo rk . 

FOR SALE 
Goi ng Vi ct rola a nd music s tore in suburb of Pi tts
bu rgh. J\[ust sell to clo>c es tate . \ Viii sac rifice 
stock a nd fix tures fo r $5,000. E xcc llt.:11 t lease. 
Commun"ica te \ Va lla cc Rus~c ll, 305 l 't.:1111 A ve., 
!•iuslnargh, P a. 

WILL BUY 
\Vha t phon ogr aph s upplies o r accessories you h ave 
for sa le. \V r ite a ll in fo rmat ion in your fi r s t le tt e r 
to "Ilox 1545," ca re of The T alkin g Machin e W orl d, 
383 :Madison A ve ., New York City. 

NEW YEAR SALE 
V a rious types o f main springs, three fo r $!. 
for booklet showing s izes, etc . Al so main 
fo r Edison machin es, l Y, inches, $1 eac h. 
n ow! Going fas t! 

Write 

o:~~~ 
PLEA S ING SOU N D PHONOGRAPH CO. 

204 East !13th S t. New York City 

P O SITION WANTED-Financial manager, 
of seasoned experience in radio manufacturing. 
Can assume entire responsibility in connection 
with Federal taxes, accounting, time sales pay
ment plans, collections and corporate manage
ment. Unqualified references. Address " Box 
1547," care of The Talking Machine World, 383 
Madison Ave., New York City. 

P OSITI ON WANTED - Salesman selling 
musical trade in Middle West desires change. 
American, 28. Address "Box 1136," City Hall 
Station, New York City. 

POSI TION \VA NTED- Vi ctrola se rvice repair man and 
P.o li she r. Ca n ~ive bes t of r efe re nces, wishin~ good posi
tion . Address 'Box 1549," ca re o f The T a lking :Mac hine 
World, 383 Madison Ave ., New York, N. Y . 

POSITION WANTED-Phonograph r epair man, in side or 
outs ide, repai ring motors, looking for good position with 
leading house. Add ress "Box 15 50," care of The T alking 
Machine World, 383 Madi son A ve. , New York, N . Y . 

POSITION WA NT E D- Adv ert isin g, Sales, Distribution 
l'vi anage r. A promin ent adve rtis in g man age r form erly con 
n ected with one of th e la rgest radio manufacturin g h ouses 
in the country will n ow conside r an offe r from radi o 
manufacture rs inte res ted in securin g h is knowl edge and 
experience. Thoroughly famili a r with all deta il s of radio 
adve rtis inj{. sales and dis tribution and also w ell experienced 
in adverti sing copy, booklet layout and w r itin g. Address 
"Box 1544 ," care of The Talking Machine World, 383 
Madison Ave., New York City. 

POSITION WANTED-Southern Representative. Party 
avail able who is thoroughly experienced in all branches of 
the music industry . Can qualify as bra n ch m ana ger be
cause of pas t expe ri ence, o r will consid e r direct fac tory 
connecti on as tra ve lin g r epresentative. Have a ll essentials 
n ecessa ry to put proposition over success fully. Address 
" Box 1546," ca re o f The T alking M achine World, 383 
Madison Ave., N ew York City. 

TYPE lOlA 

Radio Tube 
Henderson tubes are being used 
by discriminating radio enthusi
asts throughout the United States, 
E'urope and the Orient. 

"Guaranteed uniform-50% longer life 
" Best for quality and distance" 

Mutual conductance-750 
Amplification constant-9 
Plate impedance-12,000 

Standard type-lOlA-5 volts-~ amp. 

Dealers wanted everywhere 

HENDERSON BROTHERS 
Manufacturers of Henderson Receivers 

93 F ederal Street Boston, Mau. 

Luncheon to Louis J. Unger 

The Brilli an ton e Steel N cedle Co. , N ew Yark 
City, sole sellin g agent fo r Bagsha w n eedles, 
t endered a fa rewell luncheo n to L oui s J. U ngc r 
at th e M cAlpin Hotel. Mr. U nge r was fo r
m erl y sale s m a nage r of th e Bri llia nt one Co. and 
left that organization to ente r th e real esta te 
bus iness for himself. 

Mr. Unger's retirement was on the last day 
of th e year and accordin gly the lun cheon was 
set on that da te. Harry W. A cton, h ead of the 
Bri ll ia nton e o rgani zati on, gathered its m emb ers 
to ge th er and pres ided. 

Am ong th ose prese nt 111 addition to the 
hono red gues t a nd Mr. A cton were Irving 
U ngc r, a brother, S ydney Ri sser, John Stern 
and Mi ss Shaw. 

SPRINGS 
VIOTOR 

1%•x.022x17', bent each end .. ..... No. 6M3 $.117 
1%"'x.022xl8' 6" marine enda ... .. .. No. 3014 .117 
1%•x.022xl7' bent arbor . .... . ..... No. 11362 .116 
1JM•x.022x13' bent arbor ...... .. .. . No. M23 .48 
1~•x.022x9' bent arbor ... ......... No. M27 .38 
l'*"x.022x9', bent each end . . ...... No. 6M2 .38 
l"'x.020x13' 6" marine ends .... .. .. No. 2141 .311 
l "'x.020xlll' marine enda ........... No. 33811 .38 
l"x.020xlll' bent arbor ..... .... . .. . No. 11394 .39 
l "x .020xlll', bent at each end . . .... No. 6M6 .311 

<JOLUMBIA 
l"x.028xl6' crimp arbor, new style.No. 2000ll .Ill 
l"x.028x10' Universal. ... . .. ...... . No. 29111 .32 
l "x.028xll' Unlver11al. ... ... ... .... No. 29111 .36 
l "x .030xll' hook ends. .. .. . .. . . .... . .. ..... .40 
l "xll' tor motor No. 1. .. . .. ...... No. 12111 .34 

HEINEMAN 
l"x.0211x12' motora, Noa. 33 8t 77....... .... .311 
l 3/16"x.026x19', also Path6 .......... , .... .70 
l 3/16"x.026x17' ..... ..... ...... . ..... No. 4 . ijj) 

8AAL-8ILVERTONE 
l"'x.027x10', rectan&"Ular hole ....... No. 144 .39 
l "x .027x13', rectangular hole .... . . . No. 1411 .411 
l"x.027x16'. rectanirular hole ... .. .. No. 146 .113 

Term•, 2% cub with order. 

TALKING MACHINE SUPPLY CO., PARK RIDGE,N.J. 
Complete catalo&"Ue on request 

f 
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British T rade F actors Enjoy Big Sales 
V olume in the Closing Weeks of the Year 

Manufactu rers W orking D ay and Night to Supply the Demands of Dealers W ho A re Moving 
Merchandi se as Rapidly as It Is Delivered to Them- N ew.s Activities of the Month 

LONDON, E. C., December 30.-My la st two o r 
three reports m ay have appeare d overwhelm
ingly op timi stic in regard to the position of af
fair s in talking machine c ircles in thi s country, 
but even those repo rts fail adequately to give a 
co rrect impressio n of the tremendous busi ness 
don e th ese las t few weeks. The trade here has 
never know n such a time and it has bee n a per
fect pl easure to call on manufa cture rs and deal
ers, though the time they have been abl e to 
g ive to inte res ted call ers has bee n very small. 
De spit e much a ugmented s ta ff s, the overwhelm
ing ru sh of orders, "b y pos t, t e lep hone a nd t ele
g ra ph , as well as personal ca ll s, made it impos
s ibl e to cope with, an d ma nufacturers and 
wholesale rs a re sti ll wo rkin g at th e hi g he st 
p ress ure to fulfill Chris tm as orde rs in addition to 
t he abnormally heavy d ema nd s for th e N ew 
Year festiviti es. The bi g companies have bee n 
literall y workin g cl ay and night a nd, in fact, to 
my knowledge the hu ge factories of th e Gramo
phon e Co. at Hayes have o nl y slack ened be
tween th e hours of two o'cloc k on Sunday after
noons and seve n o'clock on Monday mornin gs. 
In years pas t it has bee n cus tomary to very 
much slacken dow n in th e New Y ea r, but this 
comi n g year promises such activity as to easi ly 
ec lipse all previous records, a most sat isfac tory 
s ituat ion for the trade. 

A New A ssociat ion 
A new associatio n wa s rece ntl y forme d by 

leadin g importers of pianos, but whose a rt icle s 
of associat ion a nd policy pe rm it th e inclu sio n, 
in membership, of importe r s of Gramophones 
an d records, as well as impo rte rs of musical 
goods ge nerally. Kn o wn as "The Association 
of Importers of Musical Inst rum ent s," the an
nounced poli cy is as fo llows: 

(a) To work for the abol ition or reduction of the M c
K ('n na d u ties. 

manufacturers have definitely booked space, and 
a numb er of others have indi ca ted th eir int en
tion of participating. The followin g members 
of the Gramophone industry have applied: 
Boumphrey Arundel & Co., Ltd. (record ca bi
ne t makers); Collaro, Ltd. (Collaro Moto rs) : 
C ra ie & Stav ridi (m akers of the well -kn o wn 
Apollo mode ls) ; the Garrard Engineering Co. 
(the famous Garrard motor makers); the John 
so n Talkin g Machine Co., Ltd. ; th e Linguaphone 
Institute (language records); Perophone, Ltd. 
(makers o f the ubiquitous Pixie Grippa models); 
Regent Fittings Co. (makers of the R ifanco
phones ) ; the S. M. T. Gramophone Co.; Smith 
& Co. (Gramophones) Ltd. (makers of the 
Itonia models ), and the Vocalion Gramophone 
Co., Ltd. 

The F ai r has a lways a ttracted a co ns iderable 
numb er of foreign buyers and thi s year the 
Government is all out to encourage visits from 
abroad, and the Fore ign Office has ann oun ced 
that holders of the offi cial invitation cards may 
have th e ir passports to En gland vi saed without 
any charge being made. 

" His M ast,er's Voice" in Berlin 
The Gramophone Co., Ltd ., has always en

joyed an international reputa tion and its Euro
pean activities have never been confined to one 
or two countries. Now comes the news that , in 
addition to the handsom e premi ses occupied by 
them in the Leipzi ge rstrasse, Berlin, a trem en
dou s factory and grounds have been acquired in 
the W es t End of Berlin and closely adjacent to 
the late Kaiser's palace in Potsdam. The fac
tory will be kl'lown as Electrola Gesell schaft, 
and I hope to be able to g ive furth er details of 
th is new venture in my next report. 

A Pocket Gramophone 
In size about 10)/, inches by SY, by 3 in ch es, 

the lates t P e ter Pan model just introdu ced here 
is probably the smalles t ever known, a nd is cer-

tainl y th e fir s t on thi s market in the shape of a 
fo ld in g camera . There have bee n a multipli city 
of portable model s of novelty dim ensio ns, but 
the new Peter Pan is unique. It is fitted with a 
s wan-neck tone-arm, which is fitt ed by a very 
si mple device to a revolving amplifi e r and re
fl ector. The motor is of fine grade Sefi ss make 
a s is a lso an imp roved method of turntable ad
jus tm ent. The mod el is ha nd so mel y fini shed 
and reta ilin g at th e as tonishin gly low price of 
£3 5s. A de Luxe grade is a lso made covered in 
hide or crocodile, fitted with worm-driven motor, 
a nd priced at £4 5s. I unders tand that th e co m
pa ny had a r eco rd demand for the new m odel s 
during the Chri stmas rush and that they are 
work in g at full pressure on the accumula tion of 
unfill ed orders, whi ch will ca rry th e firm well 
in to th e new yea r. 

Brief Paragraphs of Interest 
The British Legion has rece ived from the His 

Master's Voice · Gramophone Co. a cheq ue for 
£1,545 rep rese ntin g th e profit s up to 30 of June 
las t on the sa le of th e record of the speech on 
"Sportsmanship," wh ich the Prince of Wales 
made la s t year. The further royalties now ac
c ruin g will be added to this sum for Poppy 
Day. 1926. 

H . L. Rink, of the Gramophone Co., Ltd., has 
conducted some thirty gramopl:io ne recitals in 
various parts of En gland since September last, 
at which it is calculated there has been an ag
g regate at tenda nce of over 50,000 people. 

Gramophone shares on the market! These- re
flect the very healthy condition of the leading 
compan ies a nd indicate the activity of the trade 
generally. Columbia 10s shares now stand at 
39/ 6; the Gramophone Co.'s fl shares (ordinary) 
bein g in th e regio n of 51 / 9 and 52/ -round which 
figures th ey have fluctuat ed for some weeks. 

The outstandin g musical recordin gs of the 
n~onth have been the Columbia issue of Max 
Bruch's Conce rto in G minor , for violin and or
chestra (in s ix part s ) with Albert Sammons as 
solo artist, and His Master 's Voice recording of 
Tschaikowsky's Symphony No. 4 in F minor, 
playe d b y the R oyal Albert Hall Orchestra, un
der Sir Landon Ronald (on five double-s ided 
di scs.) 

(b) To establish to the fu ll est possi bl e extent friend ly 
relations with the Federation of flriti sh :l\fu sic Indus tri es, 
and favorab ly to conside r any s uggest ions for the impro\·e· 
men t of tradin g conditions which may emanate from the 
aforesaid Federation. --------------(c) Gene rally to safeguard the inte res ts of those en
gaged in the im portation of musical instrumen ts a nd ac· 
ccsso ri es. 

The president of the A ssoc iation is A. W . 
Whelpdale, managin g director of M essrs. 
Bluthner & Co., Ltd., the famou s pi a nofor te 
manufacturers, a nd th e temporary committee in
cludes members of the lea din g F re nch a nd Ger
man importing houses. At th e moment, im 
porters of gramop ho nes, reco rd s and parts re
main outside th e new associatio n, th e g reate r 
number already bein g members of the A sso
cia tion of Gramophone a nd Musical Ins trum ent 
Manufacture rs a nd Wh.olesale Dealers, whi ch is 
a ffili ated with th e Federation of Briti sh Mu sic 
lndu s tri c,. It is que s ti onable, therefore, if thi s 
la tte r assoc iatio n co uld ade qu ately look after the 
interests of those members who la rgely import, 
a nd so it would a ppea r ext reme ly probab le that 
the new assoc iatio n, formed spec ifi call y to look 
after importin g inte rests, wo uld att ract members 
fr om the Gramophone indu st ry. 

The Bri t ish Indus tr ies F ai r 
Th e 1926 British Indus tries Fa ir, to be held a t 

th e White City from February IS to 26, prom
ises to be th e larges t Trade Fair ever h eld in 
this country, and repo rt s from th e organizers , 
the Department of Overseas Trade, already show 
an in crease of appli catio ns for space ov<"r th at 
o f all prev ious yea rs. In th e Music Sect ion, 
which is again bein g o rgan ized by th e F edera
tion of British Music Indust ri es, ove r forty 

Songster means perfect n eedles-perfect in 
manufacture, perfect points and per
fect tone ; in fact, made up to the 
stand:.rd of perfection itself. 
There's money in Songsters 
-the repeat order needle 
-and your customers 
will ask for them 
~gain and again. 
There's a 
Songster 
to suit 

ever7 
taste 

Ask about 
our facsimil e 

business cards 
which a rc printed 

with your name and 
address and inserted in 

each Songster box. The 
Songster Collar Needle is the 

Loudest on Earth. 

Supplied by all the 
Leading Factors 

~u~~r J. STEAD & CO., Ltd., Makers 
Always a User MA N OR WORKS SHEFFIELD, ENGLA N D_j 

L.: _____ ---- - - - - - - - - - - - - - -- - - - -
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WASHINGTON, D. C., January 7.-Record Re
peater for Sound Reproducing Instruments. 
Rudolp,h Blash, Chicago, assignor to Edgar S. 
Byers, Cleveland, 0. Patent No. 1,556,667. 

This invention relates to a device in the na
ture of an attachment for a sound reproducing 
instrument employing records in the form of a 
disk, its purpose being to produce automatically 
a repetition of sound from any desired portion 
of the record. 

In the construction of the present device it 
has been sought to employ parts which are 
simple and inexpensive to manufacture, and 
which are certain in their operation as well; 
and further to so arrange and design the sev
eral parts of the device that it may be readily 
attached in place so as to function with cer
tainty. 

Fig. is a perspective view, showing the 
present device operatively connected with the 
sound reproducin g parts of a talking machine; 
Fig. 2 is a detail showing one form of roller 
bracket attached to the sound box; Fig. 3 shows 

e 
,.~4?e ?®(<\) ~;..> 
"' ~ ' 

~ 

~'"" ~---: 

another form of roller bracket secured to a 
sound box; Fig. 4 is a vertical section through 
the post in connected relation with the turn
table spindle; Fig. 5 is a section taken on line 
5-5 of Fig. 4; Fig. 6 is a fragmentary detail 
showing in side elevation one of the stops in 
its relation to the roller bracket shown in Fig. 
3; Fig. 7 is a side elevation of the roller 
bracket shown in Fig. 2; Fig. 8 is a transverse 
view through the turntable showing the re
peating attachment arranged operatively there
upon; Fig. 9 is a plan view of the device; Fig. 
10 is an enlarged detail in section taken on 
line 10-10 of Fig. 9; Fig. 11 is an enlarged de
tail in section taken on line 11-11 of Fig. 9; 
Fig. 12 is an enlarged detail in plan taken on 
line 12-12 of Fig. 8, and Fig. 13 is a section 
taken on line 13-13 of Fig. 8. 

Radio and Phonograph Amplifying Reso
nator. Wm. C. Larson and Charles P. Wegner, 
Two Harbors, Minn. Patent No. 1,558,189. 

This invention relates to radio speakers and 
phonographs, and the primary object is to pro
vide an improved horn or sound amplifying 
compartment, so constructed as to first, pre
serve the delicate overtones or partials and to 
prevent the damping or smothering thereof by 
the harsher fundamentals or full notes; second, 
to reflect back the sound \\·aves into the sound 
chamber giving additional volume to the over
tones; third, the breaking up of prolonged or 
pronounced reverberations, which often cause, 
in vocal selections particularly, blurred or 
jumbled words; fourth, the return of filtered 
vibrations resulting in t\1e damping of short 
sound waves which are one of the principal 

~ 
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causes of friction noises; fifth, the creation of a 
perfect balance in the functioning power of the 
va riou s parts or segments of the horn resulting 
in the elimination of discordant vibrations, and, 
sixth, the givin g of a sound of great volume, 
clea r and mellow, resulting from the overlap
ping columns of sound waves passing to and 
fro in the horn. 

Another prime object of the invention is to 
provide an improved horn or so und amplifying 
compartment surrounded by closed air cham
bers or compartments, the closed air compart-

ments or chambers functioning to insure the 
proper balance of tone, and to preserve the 
deli cate overtones that would otherwise be 
damped out. 

A further object is to provide a horn or 
sound amplifying compartment having each wall 
or segment thereof provided with a closed air 
chambe r or compartment, which prevents the 
leakage of the sound waves from the tone or 
amplifying compartment or chamber and which 
can be incorporated with the ordinary types of 
phonographs and radio speakers. 

Fig. 1 is a plan view of the improved horn 
or sound amplifying member, the throat there
of being shown in section; Fig. 2 is a trans
verse section through the sound amplifying 
horn taken on the line 2-2 of Fig. 1 looking 
in the direction of the arrows; Fig. 3 is a 
similar section taken on the line 3-3 of Fig. 
1 lookin g in the dire ction of the arrows; Fig. 
4 is a lon gitudinal section through the improved 
horn taken on the line 4-4 of Fig. 1. 

Phonograph. Herman Rothkirch, New York, 
N. Y. Patent No. 1,558,048. 

This invention relates to phonographs and 
has for its object to provide such instruments 
with a tone arm constructed entirely of wood 

in a novel manner and whereby all objection
able and foreign noises are eliminated from the 
reproduction of the record. A further object is 
to provide such a tone arm with a reproducer 
constructed as an integral part thereof and 
consisting, excepting as to the diaphragm and 
needle arm, also entirely of wood. 

The present application is, in part, ·a contin
uation of another application filed in the United 
States Patent Office on or about April 7, 1921 , 
Serial No. 459,300. 

In the accompanying drawings Fig. 1 1s a 
perspective view of the improved tone arm 
and so much of a phonogra,ph as is necessary 
to illustrate the invention; Fi g. 2 is an end ele
vation of the tone arm ; Fig. 3 is a fragmentary, 

inverted plan view thereof; Fig. 4 is an eleva
tion of the combined tone arm and reproducer, 
with parts in section; Fig. 5 is a longitudinal 
section thereof; Fig. 6 is a sect ion on the line 
6-6 of Fig. 4; Fig. 7 is a section on the line 
7-7 of Fig. 4; Fig. 8 is a similar view on the 
line 8-8 of Fig. 4; Fig. 9 is a detail s~ction 
on the line 9-9 of Fig. 8; and, Fig. 10 is a 
detail section illustrati ng a sound controlling 
device which may form a part of the construc
tion. 

Record Repeater for Sound Reproducing In
struments. Rudolph Blash, Chicago, Ill., as
signor to Edgar S. Byers, Cleveland, 0. Pat
ent No. 1,556,668. 

This invention relates to a device in the na
ture of an attachment for a sound reproducing 
instrument which employs disc records, its 
purpose being to produce automatically a repe
tition of sound from any selected portion of 
the record. 

Fig. l is a fragmentary plan view of a talk
ing machine, exhibiting the present device in 
operative relation to the sound reproducing 
parts; Fig. 2 is a transverse section throu gh 
the turntable taken on line 2-2 of Fig. l , ex
hibiting the device in side elevation; Fig. 3 is a 

detail in section showing the connection be
tween the base and hinge frame; Fig. 4 is a 
similar view, exhibiting a base 'of lower eleva
tion; Fig. 5 is a detail in perspective of the 
outer stop which co-operates with the needle 
of the sound box; Fig. 6 is an elevation of the 
inner stop looking toward the handle end; Fig. 
7 is a transverse section through the track bar 
and associated parts, exhibiting the same stop; 
Fig. 8 is a horizontal section through the rotat
able post, showing the relation of the parts co
operati ng therewith as they appear at an eleva
tion such as is indicated by the line 8-8 of 
Fig. 9; Fig. 9 is a side elevat ion of the rotat
able post enclosed within its protective casing, 
this latter part being exhibited in section; Fig. 
10 is a side elevation of the hinge frame, show
ing the means for frictionally holding the track 
bar in elevated position; Fig. 11 is a front ele
vation of the hinge frame; and Fig. 12 is a 
transverse section through the rotatable post 
taken on line 12-12 of Fig. 9. 

Salesmanship 
S-elling's not just talking 
A-nd getting folks to buy ; 
L-eading them to want something, 
E -xplainin g how and why. 
S-alesman ship is more than that, 
M -ore work and more fun, too: 
A-dvancin g modern methods
N-ew ways, but tried and true
S-ervice given, willingly 
H -ard work-a cheerful grin-
1-t's making friends, for that is what 
P -uts you in line to win! 

-Direct R eflections. 

0. E. Carr, who formerly conducted a music 
s tore in Hawthorne, Cal., is now located at 204 
East Queen street, Inglewood, Cal. 
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Victor Talking Machine Co. 
LIST FOR DECEMBER 31 

10 
10 
10 
10 

1976S Mah Lindy Lou .•••• Philadelphia Male Quartet 
Ole Uncle Moon . ... . . Philadelphia Male Quartet 

1925 Safe in the Arms of Jesus .••••••••. Henry Burr 
Trust and Obey •.. •.•• .• .. ••• . . • •• Henry Burr 

19829 Devotion (Adapted to the Intermezzo from 
"Cavallena Rusti cana" ) (Mascagni), 

The Mormon Tabernacle Choir 10 
By the Waters of Minnetonka fLicurance), 

The Mormon abcrnacle Choir 
19837 The Lighning Express .•••....•. Vernon Dalhart 

The Letter Edged in Black . ..• .. V crnon Dalhart 
19848 Barn, Bam

1 
Barny Shore .•......•• The Revelers 

There Ain t No Flies on Auntie, 

10 
10 
10 
10 

The Happincso Boys 10 
35760 The Lost Chord- Pipe Organ, 

The Organ of the Mormon Tabernacle 12 
Great Is Jehovah (Schubert-Arr. by Parks), 

J cssic Williams and Mormon Tabernacle Choir 12 
5.5288 Die Meisteroinger-Prize Song, 

Tudor Davies and Chorus with Symphony Oreb. 12 
Die Meistersinger-Finale of Opera (Disdain 

Our Masters Not l\!y Friend). 
Robt. Bradford and Chorus with Symphony Orch. 12 

19a3S Illinois Loyalty-March, 
University of Illinois Military Band 10 

Hail to the Orange and Oskee Wow Wow, 
University of Illinois Military Band 

19842 National Emblem March .• Arthur Pryor's Band 
"Lights Out" March .... ... Arthur Pryor's Band 

10 
10 
10 

J 9764 lmi Au Ia Oe (For Thee I Am Searching),,_ 
Victor Salon vrch. I 0 

Beautiful Kahana ........... Victor Salon Orch. 10 
DANCE RECORDS 

19850 Five Foot Two, Eyes of Bluc-Fox·trot, 
Art Landry and His Oreb. 10 

Don't \\'ait Too Long-Fox-trot, 
Art Landry and His Orch. 10 

19851 You Told Mc to Go-Fox-trot, 
Roger \.Volfe Kahn and His Hotel Biltmore Orch. JO 
Spanish Shawl-Fox-trot, 

Edwin J . McEnelly's Orch. 10 
RED SEAL RECORDS 

6550 Kujawiak (Wieniawski) ........ Cecelia H ansen 12 
Hejre Kati (Hubay, Op. 32, No. 4), 

Cecelia Hansen 12 
1123 Damnation of Faust-Mephistopheles' Serenade 

(Ber-lioz) .................... Marcel Journet 10 
Jolie Fiil e de Perth- Quand la flamme de 

!'amour (The Flame of Love) (Bizet), 
Marcel J ournet 10 

1122 Song of .the Volga Boatmen-Paraphrase (Arr. 
by Kreisler) .................. Fritz Kreisler 10 

Negro Spiritual Melody (Dvorak·Krcisler), 
Fritz Kreisler 10 

1127 A Victory Ball-Fantasy-Part 1 (Schelling), 
Willem Mcngelbcrg and N. Y. Phil. Oreb 10 

A Victory Ball-Fantasy-Part 2 (Schelling), · 
Willem Mcngclbcrg and N. Y. Phil. Oreb 10 

1128 A Victory Ball-Fantasy-Part 3 (Schelling), · 
Willem Mcngclberg and N. Y. Phil. Oreb 10 

A Victory Ball-Fantasy-Part 4 (Schelling), · 
Wiilem Mengelbcrg and N. Y. Phil. Oreb. 10 

1124 Melody (Gluck-Sgambati) . . . Sergei Rachmaninoff 10 
Turkish March (Rondo alla Turca) (Mozart), 

Sergei Rachmaninoff 10 
1126 Madrigal Espanol (Campcro-Huartc)-Spanish, 

Tito Schipa 10 
·La Farfalletta (2) La Girometta (Sibella)-

Italian . .... .. ...... ............ . Tito Schipa 10 
EDUCATIONAL RECORDS 

19830 Songs for Children .............•••. Alice Green 10 
1. Frog and the M ouse. 2. The Tailor and the 
Mouse. 3. The Frog He Would a-Wooing: Go. 

Songs for Children .. ... ... .. ..... Alice Green 10 
1. Bo:v-wow. 2. Song o f the Cricket. 3. Good 
Morning. 4. A True Story. 5. My Pony. 

198~1 Songs for Children ........ ... .. ... Alice Green 10 
1. The Fiddle Song. 2. Dancing Song. 3. The 
Bee. 4. The Clock. 5. Wbo Has Seen the 
Wind? 

Songs for Children .... .. ... . •...... Alice Green 10 
1. My Old Dan. 2. Honk! Honk! 3. Cradic 
Song. 4. Soldier Boys. 5. Wing Foo. 6. The 
Zoo. 

FEATURE RECORD 
19788 Collegiate ........................ The Revelers IQ 

I'm Gonna Charleston Back to Charleston 
The R~velers 10 

LIST FOR JANUARY 8 
19856 I "Wanna" Go Where You Go- Do What You 

Do Then I'll Be Happy ..••...•.. Jack Smith 10 

19857 
Are You Sorry? ........ ...... .... Jack Smith JO 
Save Your So r row (For To-morrow), 

Gene Austin 10 
Cross My Heart. Mother· ..•...... .. Henry Burr 10 

19858 The Camel Walk-Fox-trot; 
Art Landry and 

lT MUST. 
Bl· LOVE 

fro"11¥l. 
~MERRY MERRY" 

Musl.c by 
Harry .Archer 

19859 

Everybody Stomp-Fox-trot, . 
Art Landry and His Orch. 

Clap Hands, Here Comes Charley!-Fox-trot, 
Jack Shilkret's Orch. 

Columbia Phonograph Co. 
CELEBRITY RECORDS 

4034 -~1 Barbiere Di Siviglia "Se il mio nomc saper" 
(Would You Know \.Vho Sighs 'Neath Your 

Window?) (Rossini)-Tenor Solo, 
Charles Hackett 

Tosca "Recondita armonia" (Strange" Har
monies) (Puccini)-Tcnor Solo, 

Charles Hackett 
11 6-1\I Absent (Metcalf-Glen)-Mczzo-Soprano Solo, 

Barbara Ma urel 
All Through the Night-Mezzo-Soprano Solo, 

Barbara Maurel 
11 7·1\'f Ilecause (Guy d'Hardelot)-Tenor Solo, 

Rafaelo Diaz 
How dy do. Mis' Springtime (Guion-Gordon) 

-Tenor Solo ......... . ....•. Ra facto Diaz 
DANCE MUSIC 

51 7-D Song of the Vagabonds (From "The Vagabond 
King")-Fox-trot, 

Leo Reisman and His Orch. 
A Cup of Coffee, a Sandwich and You (From 

"Charlot 's R evue of 1926")-Fox-trot 
Leo Reisman and His' Orch. 

522-D Show Me . the Vvay to Go Home-Fox-trot, 
with Incidenta l Singing by the Orchestra 

California Rambl~rs 
Then I'll Be Happy-Fox·trot, 

California Ramble rs 
516-D Sleepy Time Gal-Fox·trot, 

Ross Gorman and His Orch. 
I Never Knew-Fox-trot, • 

Ross Gorman and His Orch. 
523-D Cla~ H and?, Here ~o~es Charley!-Fox-trot, 

with Incidental Singing by Johnny Morri s, 
. The Georgians 

Spanish Shawl- Fox-trot •..... The Georgians 
524- D I Love My Ilaby (My Baby Loves Me)

Fox·trot ..•... . ... ... . The Little Ramblers 
In yo~r Green Hat- Fox-tro t. with Incidental 

Singing by Arthur H all. 
The Little Rambl ers 

509-D TNT Fox-trot, 

Hits 11·o:m the B. 

OH VOU7 
~ / from • 
Florida Girlq 

Ly_rl.cs b!J.. j 
PAUL POR TEl-{, a.n 

BENJAMIN HAPGOOD BURT 
Music ky MILTON SUSKIND 

can't wrong with any 

10 

10 

10 

10 

10 

12 

12 

10 
10 

JO 
10 
10 

10 

10 

10 

10 

10 

10 

10 

JO 
JO 
10 
JO 

10 

10 

IO 

10 

12 

12 

·10 

10 

10 

IO 

10 

10 

10 

10 

JO 

IO 

10 

JO 

I 0 
10 

10 

JO 

Fletcher H enderson and His Orch. 
Carolina Stomp--Fox-trot 

Fletcher Henderson and His Orch. 
507-D Miami (From "Big Boy")-Fox-trot, 

Clyde Doerr's Saxophone Orch. 
Someone's Stolen M)' Sweet, Sweet Baby

Fox·trot ... Clyde Doerr's Saxophone Orch. 
510-D It Must Be Love (From "Merry Mcrry") -

Fox-trot ....... . Harry Reser's Syncopators 
Fond of You (From "Captain Jinks")-Fox· 

trot . . .... . .. . . . Harry Reser's Syncopators 
503·D Padcllin' Madelin' Home-Fox-trot, 

(S. C. Lanin, Dir.) Ipana Troul:ladours 
Say! \.Vho Is That Baby Doll?-Fox·trot, with 

Inciden tal Singing by Billy Jones, 
(S. C. Lanin, Dir.) Ipana Troubadours 

502·D J acksonville Gal- Fox-trot, 
The Original Memphis Five 

'Taint Cold- Fox-trot, 
. The Original Memphis Five 

525-D A Little Bungalow (From "The Cocoanuts") 
- Fox-t rot. . . ... W. C. Polla and His Oreb. 

Lucky Boy ( From "The Cocoanuts")-Fox-trot 
W . C. Polla and His Orch'. 

515·D Sweet H awai ian Dreams-Waltz, with Inci· 
dental Singing by Franklyn Baur, 

The Xylo-Rimba Orch. 
S unny Smiles of Hawaii-Waltz, with Inci

dental Singing by Franklyn Baur, 
The Xylo·Rimba Orch. 

VOCAL MUSIC 
520-D Let U s W altz as \Ve Say Good·byc-Tcnor 

Solo ........•.......•...•..... Tom Burke 
Don 't \.Vait Too Long-Tenor Solo. Tom Burke 

512-D A Cup of Coffee, a Sandwich and You (From 
"Charlot's Revue of 1926")-Soprano and 
Tenor Duet, 

Gertrude Lawrence-Jack Buchanan 
Carrie (From "Charlot's Revue of 1926")-

Soprano Solo .. .... .... Gertrude Lawrence 
513 -D Susannah's Squeaking Shoes (From "Charlot's 

Re vue of 1926")-Soprano Solo, 
Beatrice Lilli e 

Poor Little Rich Girl (From "Charlot's 
R evue of 1926")-Soprano Solo, 

Gertrude Lawrence 
514-D Ru ssia n Illues (From "Charlot's Revue of 

1926")-Soprano Solo .. Gertrude Lawrence 
Gigolette (From "Charlot's Revue of 1926") -

T enor Solo .. .... . ....... .. Jack Buchanan 
508-D Cross My Heart, Mother-Tenor Soio1 

Lewis James 
Dreai;n Pal-Tenor Solo ... : .... Lewis James 

518-D I Wish That I'd Been Satisfied With Mary 
- T enor So lo ..... ... ...... Franklyn Baur 

Don't \Vake Mc Up (Let Me Dream)-Tenor 
Solo .. . .. .... . .... ...... . . Franklyn Baur 

521 -D Big Butter and Egg Man--Comedian, 
Phil Baker 

Ann and H er Little Scdan-Comediaf!, 
Phil Baker 

506- D Oh. Lovey Be Mine-Vocal. ...... Ed Smalle 
Roll 'Em, Girls-Vocal. ........... Ed Smallc 

526-D Five Foot Two, Eyes of Blue-Vocal, 
Frank Harris 

What Did I T ell Ya?-Vocal. .Frank Harris 
5ll ·D I Love Ml Baby-Vocal, 

j ohnny Marvin, "The Ukulele Ace" 
Down by the \.Vinegar Woiks-Vocal, 

Johnny Marvin, "The Ukulele Ace" 
INSTRUMENTAL MUSIC 

519-D Lonesome-Piano Duet-Fox-trot with In· 
cidental Singing by Arthur Fields, 

. . Alan Moran ·Waltcr Feldkamp 
Pre~cndmg-:Piano Duct-Fox-trot, with In

cidental Smgmg by Arthur Fields, 
Alan Moran-\.Valtcr Feldkamp 

Brunswick Records 

10 

10 

IO 

10 

Ill 

10 

10 

JO 

IO 

10 

10 

JO 

10 

10 

10 
10 

10 

10 

10 

10 

10 

JO 

10 
10 

IO 

10 

JO 

10 
JO 
10 

10 
JO 

JO 

10 

10 

10 

5007 1 

I0215 

Herodiadc-Vision Fugitive (Fleeting Vision) 
(Massenet)-Baritone, in French, with Orch., 

John Charles Thomas 
Ballo in l\1aschera-Eri tu che macchiavi 

(Mask.ed B~ll-Is. it Thou?) (Verdi)-Bari· 
tone, m Italian, with Orch .•. John Charles Thomas 

0 Dry Those Tears! (Del Riego)-Soprano with 
Orch. . ... .. ....... . . . .... ......••. Edlth Mason 

Far Off I Hear a Lover's Flute (Eberhart-
. Cadman)-Soprano, with Oreb ...•... Edith Mason 

Piq_ue Dame Overture-Part I (Von Suppe)
Concert Orch., 

20041 

10214 

. Capitol Grand Orch. (Capitol Theatre, N. Y.) 
Pique Dame Overture-Part II (Von Suppe)

Conccrt Orch ., 
Capitol Grand Orch. (Capitol Theatre N. Y.) 

Only a .Rose, from "Th.e Vagabond Kin g" (Hook-
er-Fr.iml)-Tenor. with Orch ...... . Mario Chamlee 

H ere 1n J\fy Arms. from "Dearest Enemy' ' 
(Contimud on page 166) 

FEIST 
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ADVANCE RECORD BULLETINS FOR FEBRUARY- (Continued from page 165) 

(Hart-Rodgers)-Tenor. with Orch .. 
Mario Chamlee 

3002 The R osary (Rogers-Nevin)-Hawaiian Guitar 
and Piano ........ An dy Sannella and Bill \.Virges 

Can't Yo' Heah Me Callin' Caroline (Gardner
Roma)-H awaiian Guitar and Piano, 

Andy Sannella and Bill Wirges 
3005 Land of Romance, from "Castles in the Air" 

(Peck-Wenrich)- T enor, with Orch., 
Franklyn Ilaur 

Lantern of Love, from "Castles in th e Air" 
(Peck-\ Venrich)-Tenor and Female Chorus, 
with Oreb ..... . Franklyn Baur and Female Chorus 

50070 Liebestraum (A Dream of Love) (Liszt) 
Pianoforte Solo ...•.. . •....... Leopold Godowsky 

Fanta isie Impromptu (Chopin)-Pianoforte Solo, 
Leopold Godowsky 

2993 Drifting Apart (Kahn-Fiorito)-Fox-trot, for 
Dancing ..... . ............... I sham Jones' Orch. 

I \Vant Somebody to Cheer Me Up (Kahn·Fio
rito)-Fox-trot. for Dancing .. . I sham Jones' Oreb. 

2994 Paddlin' Madelin' Home (Woods) - Fox-trot, for 
Dancing .... . ............... I sham Jones' Orch. 

That Certain Party (Kahn-Donaldson)-Fox-trot, 
for Dancing .... . .... . •. . .... . Isham Jones' Orch . 

2995 Song of the Vagabonds, from "The Vagabond 
Kini:" (Hooker-Friml)-Fox-trot, for Dancing, 

with Elliott Shaw and Male Chorus, 
Carl F enton's Orch. 

ll ere In My Arms, introducing uBye and Bye," 
from "Dearest Enemy" (Hart-Rodgers)-Fox
trot, for Dancing, with Vocal Chorus, 

Carl Fenton's Orch. 
2996 Lantern of Love, from "Castles in the Air" 

Peck.\Venrich) - Fox-trot. for Dancing. with 
Voca l Chorus ........ Harry Archer and His Orch. 

Baby. from "Castles in the Air" (Peck-\Ven 
rich)-F ox-trot, for Dancing. with Vocal 
Chorus ............ Harry Archer and His Orch. 

2997 Who? from "Sunny" (Harbacb-Hammerstein
Kern) - Fox-trot, fo r Dancing, with Male 
Trio . ... . ......... .. H arry Archer and His Orch. 

Sunny, introducin_g "D'ye Love Mc?'' from "Sun
ny" (Harbach-Hamm erstein-Kern) - Fox-trot, 
for Dancing ......... Harry Archer and His Orch. 

2998 Tea for Two, from "No, No, Nanette" (Caesar
Yournans)-for Dancing, with Vocal Duet, 

Brunswick Hour Orch. 
M a rchct a (Schcrtzinger) - for Dancin11. 

Brunswick Hour Orch. 
2999 Just Around the Corner (Singer-Von Tilzer) 

Fox-trot. for Dancing, 
Ernie Golden and His Hotel McA!pin Orch . 

Five Foot Two, Eyes of Blue (Lewis-Youn g
Henderson)-Fox-trot, for Dancing, 

Ernie Golden and His H otel McAlpin Orch . 
3000 K entucky's 'Vay of Sayin' Good Mornin' (Kahn

Van Alstyne)-Fox-trot. for Dancing, 
H arold Leona rd and His Waldorf-Astoria Oreb. 

Dinah (Lewis-Youn g-Akst)-Fox-trot, for Danc
ing. 

Harold Leonard and His W aldorf-Astoria Orch. 
3001 What Did I T ell Ya? (De Sylva-Donaldson)-

Fox-trot, for Dancing ..... . ... The Cotton Pickers 
Fallin' Down (Davis-Robinson)-Fox-trot, for 

Dancing ......... . .......... The Cotton Pickers 
3003 It Must Be Love, from "Merry M erry" 

(Thompson-Archer)-Fox-trot, for Dancing, 
Harry Archer and His Orcl1. 

I W as Biue, from "J\ierry Merry" (T hompson
Archer)-Fox-trot, for Dancing, 

H ar ry A re her and His Orch . 
3004 I Never Kn ew (Kahn-Fiorito) - Male Voices, 

with Piano ... . .... . .. . ..... . .. The Merrymakers 
Keep on Croonin' a Tune ((Fain-\.Veill-McHugh) 

Male V oices, with Piano .. . ..... The Merrymakers 
3006 Hokey Pokey (Hess-H all) - Comedian, with Tara

patch. 
\'/endell H a ll , "The Red-headed Music l\Iaker" 

Padtllin' M adelin' Home (Woods)-Comedian, 
with Tarapatch. 

Wendell Hall. "The Red·headed Music Mak er" 
3007 Kentucky's \Vay of Sayin' Good Mornin' 

(Kahn-Van Alstyne)-Cotnedian. with Oreb., 
Wendell Hall. "The Red-headed Music Maker" 

Show Me the Way to Go Home (King) - Come
dian. with Tarapatch. 

\Yendell Hall. "The Rerl-headed Music Maker" 
3008 Five Foot Two. Eyes of Blue (Lewis-Young

Henderson)-Comedienne, with Piano Accomp. 
by Rube Jlloom ...... . ............ Esther Walker 

What Did I Tell Ya? (De Sylva-Donaldson) 
-Comedienne, with Piano Accomp. by Ruhc 
Bloom .. ... . .. . ..... . ............ E sther \Va Iker 

3009 I W onrler Wl1ere Mv Raby I s To-night? (Kahn
Donaldson) - Vocal Duet, with Piano Accomp. 
by Frank Banta. 

The R adio Franks. \Vright and Bessinger 
Then I'll Be Happy (C la re-Ilrown-Friend)

V oca! Duet, with Piano Accomp. by Frank 
B anta .... The R adio Franks. Wrii<ht and Bessinger 

3010 What D o W e Care if It's One o'Clock (Good
win-S hay-Ash ) - Tenor. with Orch . . .. . Frank Munn 

\Vhv Don't Y ou Say So, from HKicl noots" 
(Tierney-McCarthy) - Tenor, with Orch., 

Frank 1vJ unn 
30 11 F o rever anr! F.vcr 'Vith You (Davis-Burke)

Fox·trot , for Dancing .. Jack Denny and Hi s Orch . 

Smile a Little Bit (Schenk-Morton-Shevlin)
Fox-trot, for Dancing, with Vocal Chorus, 

Jack Denny and His O r ch . 
3012 I Would Rat.her Be Alone in the South (Vause) 

-Vocal Duet, with Ukulele ...... Salt and Pepper 
Roll 'Em, Girls (Heath-Marr-F!etcher)-Vocal 

Duet, with Ukulele .............. Salt and Pepper 
3013 Miami (Jolson-De Sylva-Conrad) - Comedian, 

with Orch ... . Al Jolson, with Carl Fen ton's Orch. 
You Forgot to Remember (Berlin)-Comedian, 

with Orch . .... Al Jolson, with Carl Fenton's Orch. 
3014 I'm Sitting on Top of the \.Vorld (Lewis-Young

Henderson)-Comedian, with Orch., 
Al Jolson, with Carl Fenton's Orch. 

You Flew Away Froll\ the Nest (Kalmar-Ruby) 
Comedian, with Orcli., 

Al Jolson, with Carl Fenton's Orch. 
3015 M~ Castle in Spain (Isham Jones)-Fox-trot. for 

Dancing ............... _ ... .. Isham Jones' Orch. 
I Love l\[y Baby (Green-Warren)-Fox-trot, for 

Dancing ................. . . . . I sham Jones' Orch. 
3016 Don't Wake Me Up; Let Me Dream (Gilbert· 

\Vayne-Baer)-Fox-trot, for Dancing, 
Louis Katzman's Orch. 

You Flew Away From the Nest (Kalmar-Ruby) 
- Fox-trot, for Dancing . . . . Louis Katzman's Orch. 

3018 Someone to Love (Kahn-Fiorito)-Waltz. for 
Dancing •... . ..... . .......... . Regent Club Oreb. 

We'll Meet Again in Normandy (Kahn-Cambria) 
\Valtz, for Dancing ............ Regent Club Orch. 

3022 I'm Sitting on Top of the World (Lewis-Young
I-Ienderson)-Fox-trot, for Dancing, 

I sham Jones' Orch. 
I Wonder Where My Baby Is To-night? (Kahn

Donaldson)-Fox·trot, for Dancing, with Vocal 
Duet ........................ Isham Jones' Orch. 

3025 how Me the Way to Go Home (King)-Fox
trot, for Dancing. with Vocal Chorus, 

The Volunteer Firemen 
\Vhy Aren't Yez Eatin' More Oranges? (Gaskill

Brown)-Fox-trot, for Dancing. with Vocal 
Chorus ............... . .. The V olunteer Firemen 

2990 Sleepy Time Gal (Alden-Egan-Lorenzo-Whiting) 
-Voice and Guitar, with Piano ...... Nick Lucas 

I Found Somebody to Love (Lucas-Stept)-
Voice and Guitar ..................... Nick Lucas 

2991 Hcadin' for Louisville (De Sylva-Meyer)-Fox
trot. for Dancing, with Vocal Chorus, 

Ben Bernie and His Hotel Roosevelt Orch. 
Lonesomes! Girl in Town (Dubin-McHugh-Mil!s) 

Fox-trot, for Dancing, with Vocal Chorus, 
Ben Bernie and His Hotel R oosevelt Orch. 

2992 Sleepy Time Gal (Alden-Egan-Lorenzo-Whiting) 
- Fox-trot for Dancing. with V ocal Chorus. 

51 626 

5 1641 

5 1646 

51648 

51652 

51 653 

80857 

R0~.58 

51660 

51649 

5 1656 

Ren Bernie and His Hotel Roosevelt Orch. 
A Little Bit Bad (Davis-Conler·Eldridge)-Fox

trot, for Dancing. with Voca Chorus. 
Ilen Bernie and His Hotel Roosevelt Orch. 

Edison Disc Records 
ALREADY RELEASED 

SPECIALS 
Songs for Little Girls, No. 1 (Hall). 
Songs for Little Girls, No. 2 (Hall). 
Normandy (Robinson-Little-Britt), 

Arthur H all-John Ry an 
Garland of Old Fashioned Roses (Musgrove

Keithley) .... .. •.... . .... Arthur Hall -J ohn Ryan 
My Sweetie Turned Me Down (Kahn-Donald-

son) . . .. . . The Ponce Si sters- Ethel and Dorothea 
Let's \Vander Away (Burtnett-Owens), 

The Ponce Sisters-Ethel and Dorothea 
Brown Eyes, Why Are You Bluel (Bryan-

M eyer) .. .. ...... .-. ....... . .. That inging Four 
To-morrow Mornin' (Robinson-Little-Britt), 

That Singing Four 
The Lonesomest Girl in Town (Dubin-McHugh-

Mills) ......... ... . ........... . .. James Doherty 
Just Around the Corner (Singer-Von Tilzer), 

Walter Scanlan 
''.Tonder Where My Baby Is To-night (Kahn
Donaldson) . . "Wright-Bessinger (The Radio Franks) 
Never Knew (Kahn-Fiorito), 

Wright-Bessinger (The R adio Franks) 
Minuet in G (Beethoven). 

Frederick Kinsley on l\Iidmer-Losh Pipe Organ 
So u ve nir (Drdl a ). 

Frederick Kin sley on Mirlmer-Losh Pipe Organ 
How Firm a Foundation (Keith -Portogallo), 

Metropolitan Quartet 
Faith o f Our F a th e rs (Faber-\Valton), 

M etropolitan Ouartet 
Sho w M e the \Vay to Go Home (King). -

Hilly Jones-Ernest Hare (The H appiness Boys) 
I \Voul<I Rather Be Alone in the South (Vause). 

Billy Jones-Ernest Hare (The H appi ness Boys) 
The Letter Edi<erl in Black- Singing. Violin. 

Harmonica and Guitar .... Vernon Dalhart and Co. 
The Dream of the llliner's Child (Jenkins) 

Singing, Violin, Harmonica and \ruitar, 
Vernon Dalhart and Co. 

011 :-. Slow Train Thru Arkansaw (Dernard) 
Violin, IIarmonica and Guit<1r, 

Al. Bernarr! (Tl1e Ilov From Dixie) 
Zeh Turney's Gal . (Lamkin -Robin son)-Singing, 

Harmonica, Fi.ddle and Guitar, 
Vernon Dalha rt and Co. 

51 617 Tranquillo Overture (Pietro)-Accordion Solo, 
Anthony Moncle 

Repasz Iland March (Sweeley) - Accordion Solo, 
Anthony Monrlc 

80856 Sweet Blue Bird (Lamb-Olman)J. • 
Herbert :>oman's Salon Orch. 

Garland of Old Fashioned Roses (Musgrove-
Keithley) ... "· ...... Herbert Soman's Salon Orch. 

FLASHES 
51645 How Can You Look So Good (And Still Ile So 

Dog-gone Bad) (Endor)-Fox-trot. 
Phil Baker's Bad Boys 

Pretty Little Baby (Silvers-Baker-Bernie) -
Fox-trot . . ............... Phil Baker's Bad Boys 

51647 Days of Hearts and Flowers (Mahoney-Tobani
Shi!kret)-Fox-trot, with Vocal Chorus by 
Charles Hart, 

Mike Speciale and His H otel Carlton Terrace Orch. 
Dreaming of To-morrow (Davis·Sanders)-Fox

trot. with Vocal Chorus by Charles Hart, 
Mike Speciale and His Hotel Carlton T errace Orch . 

51651 Show Me the Way to Go Home (King) - Fox-
trot . ... .... ..... .... . .... Tennessee Happy Boys 

Paddlin' Madelin' Home (From "Sunny") 
(Woods)-Fox-trot, with Vocal Chorus by 
Arthur Hall ............ . Tennessee Happy Roy s 

51 650 Roll 'Em Girls (Roll Your Own) (Heath -Marr
Fletcher))-Fox-trot, with Vocal Chorus by 
Arthur H all .... . ............. The Florida Four 

Miami (From "Big Boy") (Jolson-De Sylva-Con
rad)-Fox-trot, with Vocal Chorus by Ver-
non Dalhart .................. The Florida Four 

51658 Sleepy Time Gal (Alden-Egan-Lorenzo-Whiting) 
-Fox-trot. 

Ernie Golden and His Hotel McAlpin Orch. 
Just a Little Thing Called Rhythm (From 

"Sunny") (Endor- \Vard) - Fox-trot, 
Ernie Golden and His Hotel McA!pin Orch . 

51 659 Let Us Waltz as We Say Good-bye (Beiner) 
W altz, with Vocal Chorus by Helen Clark and 
Charles Hart. ............. • Jack Stillman's Oreb . 

Close Your Eyes (Yoe!l-Vincent)-Waltz. 
Jack Stillman's Orch. 

51661 Clap Hands! Here Comes Charley! (Rose-Mac· 
Donald-Meyer)-Fox-trot, with Vocal Chorus 
by Hall and Ryan ........... . Golden Gate Orch . 

Five Foot Two, Eyes of Blue (Lewis-Young
H enderson)-Voca! Chorus by Hall and Ryan, 

Golden Gat e Orch . 
51654 Let's \.Vander Away (Ash -Burtnett-Owens) 

Fox·trot .... Toseph Knecht's \Valdorf-Astori a Ort h . 
Moonlight in Mandalay-Fox-trot. 

Joseph Knecht's \Va ldorf-A storia Orch. 
TWO CUBAN 

60052 Ilusion de mi Vida (Villalon). 
Juan rle la Cruz y Dienvenido Leon 

Mi Paloma Blanca (Villalon), 
Juan de la Cruz y Bienvenido Leon 

60053 Mi Chiquita (Villalon), 
Juan rle la Cruz y Bienvenido Leon 

Se que vas a Partir (Garay), 
Juan de la Cruz y Bienvcnido Leon 

Okeh Records 
POPULAR DANCE RECORDS 

40511 Bugle Blues (Dunn)-Fox-trot, 
Barbary Coast Four 10 

Barn, Barn, Barny Shore (Henderson) - Fox-trot. 
Barbary Coast Four 10 

40514 It's the Blues (Intro. Sn ea kin' Home) (Goldket
te-Crozier)-Fox-trot, 

Tom B rown and His Merry Minstrel Orch. 10 
Forever and Ever With You (Burke)-Fox-trot. 

Tom Brown and His Merry Minstrel Orch. 10 
40516 Show Me the Way to Go Horne (King)-Fox

trot, 
V . Lopez an d His Hotel Pennsylvania Orch. I 0 

Paddlin' Madelin' Home (Woods)-Fox-trot, 
with Singing Chorus by Bruce Wallace. 

V . Lopez and His H otel Pennsylvania Oreb . I 0 
40500 Clap Hands! Here Comes Charley (Meyer)-

Fox-t rot .................... . .. Goofus Five 10 
I 'Vonde r \Vhere My Baby Is To-night! (Don-

aldson)-Fox-trot .......... . .... Goof us Five 10 
40503 Just a Little Bit Bad (Conley)-Fox-trot, with 

Singing Chorus by Marty Livingston. 
Arcadian Serenade rs I 0 

The Co-ed (Conrad-Bernie)-Fox-trot, 
Arcadian Serenadcrs 10 

40504 Everybody Stomp! (Schoebel) - Fox-trot, 
Jimmie Joy's St. Anthony Hotel Orch. 10 

Hay F oot, Straw Foot (Carro!l)-Fox-trot, 
Jimmie Jov's St. Anthony Hotel Orch. 10 

40517 You Gotta Know How (Donaldson)-Foxtrot, 
with Singing Chorus by Martv Livingston, 

Arcadian S erenaders 10 
Angry (Mecum-Cassard-Brunies)-Fox-trot. 

Arcadian Serenaders 10 
40518 The Camel W a lk (Smith-Ilrvmn)-Fox-trot. 

Jack Gardner's Orch. 10 
Hot Aire (Schoebel)-Fox-trot. 

Jack Gardner's Orch. 10 
POPULAR VOCAL SELECTIONS 

40506 The Convict and the Rose (Chapin)-Baritone. 

•, ' . 
( 
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with Fiddle and Guit ar Accomp., 
Vernon Dalhart I 0 

Zeb Turney's Gal ( Larkin-Robison) - Baritone, 
with Guitar, Fiddle and Harmonica Accomp ., 

Vernon Dalhart I 0 
40510 The Life of Tom Watson-Baritone, with Gui-

tar, Violin and H a rm onica Accomp., 
Vernon Dalhart I 0 

The F aded L etter- Ba ritone , with Guitar, Vio-
lin and H a rmoni ca Accomp., .. Vernon Dalhart 10 

40505 I'm Goin~ Back to North Carolina-Singing, 
with Guitar and H a rmonica Accomp. by H enry 
Whitter .. . . .. .. .... .• ..... . .• Kelly Har rell 10 

Be at H ome S oon To-night, My Dear Boy-Sing-
ing, with Guitar and IIarmonica A ccomp. by 
H en ry Whit tie r .. ..... . ..... . . K elly Harrell 10 

40507 Brown E yes, vVhy Are You Blue? (Bryan· 
Meyer)-Tenor, with Accomp. by Justin Ring 
Trio . ... • . ..... . ... ..... .•. .. Bruce Wallace 10 

M other M e, T enn essee (Sylva-Charig)-Tenor, 
with A cco mp. by Justin Ring Trio, 

Bruce Wallace 10 
40 513 If I H ad a Girl Like You (Rose-Dixon-H cnder-

son) - Ilaritone, with Taro-PRl~~a:dccn'."tilbe rt 
10 

I Need S omebody to Lullaby Me (Coslow-Silver) 
Baritone, with Taro-Patch Accomp., 

Richard B. Gilb ert 10 
40519 She \Va s Just a Sailor's Sweetheart (Burkc) 

Ba ritone, with Novelty Accomp . .. Ernest Hare 10 
H okey Pokey ( Diddl e-dee-rum) (Hess-H all) 

Tcno r-Daritonc Duet, with Noveltx. Accomp., 
H appiness Doys (Billy Jones-Ernest Hare) 10 

40491 The Garden of E den W as in Ireland (G. Griffin-
D. J . Sullivan)- Tenor, with A ccomp. by Jus-
tin Ring Trio ... . •. : .. . . . .. . .. . Gerald Griffin 10 

I'm Always Reaching for the Moon (G. Griffin-
D . J. Sullivan)-Tcnor, with Accomp. by Jus-
tin Ring Trio . . .. . . . •. . ... . ... . Gerald Griffin 10 

40498 The Dream of the Miner's Child (Andrew Jen
kins)-Baritone, with Guitar, Harmonica and 
Fiddle A ccornp . . .••. .•• • .•.. Vernon Dalhart 10 

Mother's Grave (Maggie Andrcws)-Baritonc, 
with F iddle, Viola and Guitar Accomp., 

V crnon Dalhart 10 
40499 Ju ne Brought the Roses (Stanlcy-Opcnshaw)

Tenor, with Accomp. by Justin Ring Trio, 
Druce Wallace 10 

S umm er N ights (Johnson·Bibo-Lyman)-Tcnor 
with A ccomp. by Justin Ring Trio, with Bird 
a nd Bell Effects .. .. . . . .. . . .. . . Bruce W allace 10 

OLD-TIME TUNES RECORDS 
45019 Let Me Ca ll You Sweethea rt (Friedman)

W altz .. . Jimm ie Wilson's Catfish String Band 10 
Snow Dear-Two-step

1 
Jimmie Wilson 's Catfish S t rin g Hand 10 

4502 1 When the Whole World Turns You Down (Go 
Back to Your Mother and Home) (DeW itt
D eWitt)-·Singing, wi th Guitar A ccomp., 

Charles N asall 10 
A fter the W a r I s Over- Singing. with Guita r 

Accomp .. .•.... .. . . .. . . .. . . •. Cha rles Nasall 10 
BAND AND INSTRUMENTAL NOVELTIES 

40470 Seminola (Indian Novelty) (King·Warren) -
Fox-trot. . . . . .... . U . S . Naval A cademy Band 10 

From Tropic to Tropic (Alexander) - March, 
U . S . Naval Academy Band 10 

40515 Footloose (Rupp) - Piano Solo .... . . . Vin J ames 10 
B ro wn Eyes. Why Are You Blue? (Mcyer) -

Piano Solo .. .. ... . ... . . . ....... . Vin James 10 
45020 Chicken R eel- Banj o-Cla rin et Duet, 

Dr. Claud e \Va tson a nd L. W . McCrei ghton 10 
Love J\f y Mama- Banjo·Cla rin et Duet, 

Dr. Claude \Va tson and L. v\/. McCrei ghton IO 
40463 Anchors Aw eigh (Zimmerman)- March, 

U . S . N aval Academy Band 10 
Be fore th e ]\[ast (Laurend ea n) - N a uti ca l M edl ey 

Ma rch .. . ..... . . U . S. Naval Academy Band 10 
40509 Li sten to the M ockin g Bird- H armonica Solo, 

W. W. Macbeth 10 
Car ry M e Back to Old V i rginny (Bland)-Ha r-

mon ica S olo .... . . . ..... . . . . W . W. Macbeth JO 
45022 Dance in the Light of the Moon-Fox-trot, 

Emmett and Aiken String Band 10 
Alabama Jubilee- Fox.trot, 

McMichen '• Home Town Band 10 
45023 \Vh en the Redeemed Are Gathering In-Vocal 

Duet, with Violin , Guitar and Harmonica 
Accomp. . ... .. .. . . . . .. .. Carson Bros.-Smith 10 

Don't Grieve Over Me-Voca l Solo, with Auto
harp, Guita r a nd Fiddle Accomp., 

Carson Bros.-Smith 10 
8252 Face to Face (Crosby·Stepbens ) - Contralto, 

Accomp. by Instrumental Trio .. . La ura Smith 10 
T ake Me H ome, Heavenly F ather, With Thee 

(Perri come-Dixon)-Contralto , Accomp. by 
Instrumental Trio . .... . . . . .... .. Laura Smith 10 

8253 Mr. J ohnson's Blues (Johnson) - Singing, with 
Piano Accomp. by J . Arnold and Guitar, 

Lonnie Johnson 10 
Falling Rain Blues (Johnson-Johnson)-Singing, 

with Piano Accomp. by J. Arnold and Fiddle, 
Lonnie Johnson 10 

8254 Squeeze Me (Williams-Waller)-Fox·trot, with 
Vocal Chorus by Eva Taylor, 

Clarence Williams Five 10 
Santa Claus Blues (Straight-Kahn )-Voca l Trio, 

with Pian o , Guitar an d Cornet Accomp., 
Clarence \Villiams' Trio I O 

STANDARD AND SACRED VOCALS 
40512 Till the Whole W orld Knows (Ackley-Ackley) 

B aritone , Accomp. by Justin Rin g Quintet, 
with Chimes .. . .. . ... .. flomer A. Rodeheave r 10 
Shall See the Kin g (Poole-Ackley) - Ba ritone, 
Accomp. by J ust in Ri ng Q uintet, with Bell s, 

H omer A. Rodeheaver I 0 
RACE RECORDS 

826 1 Gut Bucket Blues (Armstrong)-F ox ·trot, 
L oui s Armstron g and His Hot Five 10 

Y es ! I'm in th e Ba rrel (Armstrong)-Fox-
trot .. . . .. Louis Armstron g and His Hot F ive 10 

8262 Alabamy Bound (De Sylva-Green-H enderson) 
Contralto, Accomp. by H arry's Happy Four, . 

Sara Martin 10 
Yes. Sir, Tha t's My Baby (Kahn-Donaldson) 

Contralto, Accomp. by H a rry's Happy Four, 
Sa ra Martin 10 

8251 The Man I Love (Wallace)-Contralto , with 
Piano Accomp. by 1-I ersal Thomas , 

Sippie Wallace 10 
I'm Sorry for It Now (Green ) - Contralto, with 

Piano, Clarin et and Banj o A ccomp .. 

8257 Grandpa's Spell- Fox-trot, 
Sippie W a llace I 0 

Chas. Crea th's Jazz-0 -Maniacs 
\.Vay Down in Love r's Lane- Fox -trot , 

Chas. Crea th's Ta zz-0 -Maniacs 
STANDARD EUROPEAN INSTRUMENTALS 

(Odeon Labels) 
3182 Devotion (Becoe) - Orchcstra, 

Edith Lorand and Her Orch . 
Memories of S orrento (de Curtis)-Orchestra , 

Edith Lorand and Her Orch. 
31 83 \\" altz Idea ls (1\fnrzilli)-Orchestra, 

Ma rk Weber and His Orch . 

10 

10 

10 

JO 

JO 

••THE ROLL OF 

Players are bought to play rolls. 
Hence, if you would stimulate your 
player trade to the utmost, you must 
not only direct your efforts equally 
to the promotion of players and 
rolls, but- sell the kind of rolls that 
keep players sold. 

U. S. Rolls render constructive ser. 
vice 
not 
both 

to the player industry. They 
only have character- they're 

reasonably and uniformly 
priced. 

'' Your player sales can 
only be as great as you 
make your roll trade. '' 

MUSIC 1 
UNITED ST ATES 
2934-2938 West Lake Street, Chicago 

COMPANY 
122 Fifth Avenue, New York 

Sell U. S. Rolls-Ya.Jill Sell More Players! 
H oneym oon Chimes (Earl )-Orchest ra , 

la rk vVeber and His O reb . 
3184 El Criollo en P aris (Esposito)-Tango O rchestra, 

J\Iark Weber and H is Orch. 
I dea ( Korl a) - Tango O rchestra, 

Ma rk W ebe r and H is O rch. 

Columbia Phonograph Co. 
HARMONY R E CORDS 

84-H I Wish't I W as in P eoria-F ox -t ro t, with In 
cidental Singing by "Ernie," 
Ernie Golden and His H otel McAl pi n Oreb. 

The Monkey Doodle-Doo-F ox-t ro t, 
Fred Rich and His H otel Astor O rch. 

85 · H I Wish't I Was in P eoria-Voca l Duet, 
Billy West and Bob Thomas 

Roll 'Em, Girls- Vocal Duet, 
Billy West and Bob Thomas 

86·H Song o f the Vagabonds- Fox-trot. 
Ernie Golden and His Hotel llkAlpin Orch. 

A Cup of Coffe e, a Sandwich and Y ou-Fox· 
trot . . ....... . ... . . . Carleton Terrace Oreb. 

87-ll Yon Forgot to Remember- F ox-trot , 
Ernie Golden and His Hotel M cAlp in O rch. 

Teach Mc to Smile-Fox-trot, 
The Manha ttan Dance M akers 

88-H Get It Fixed-Fox-trot, with V ocal Chorus, 
Dixie Stompe rs 

Florida Stomp- Fox·trot .... . Dixie Stompers 
73 ·H I Love My Baby-Fox·trot .. . . University Six 

In Your Green Hat- Fox-trot, with Incidental 
Singing by the Orchestra .. . . Uni versity Six 

74-H Show Me the Way to Go H ome-Fox-trot, 
with Incidental Singing by th e Boys, 

Tommy Christi an and His Orch. 
That Certain P arty- Fox-tro t, wit h Incide nt al 

Singing by the Boys 
· T ommy Chri sti an a nd His Orch. 

83-H The Lonesomes! Girl in Town- Fox-trot, 
The Manhatta n Dance Makers 

Somebody's Eyes- F ox-trot, 
The Manhattan Dance M akers 

78 ·H Kentucky's \Vay of Sayin' Good l\Io rn in'-
• Fox-trot . . ... .. . .. . Ca rleton Terrace O rch. 

Pretty Little Baby-F ox.t ro t, 
Ca rl eton T errace O rch. 

8 l ·H Lost Hope Waltz- Instrumental \Valtz. 
Petite Concert Oreb. 

Golden Love-Instrumental Waltz, 
Petite Concert Orch. 

77 ·H T he Lonesomes! Girl in Town-Vocal, 
Irving Kaufman 

Cross My Heart, Mother (I Love You)-

JO 

10 

JO 

JO 

10 

10 

I O 

10 

10 

10 

J U 

IO 
10 
10 

10 

IO 

10 
10 

IO 

10 

IIJ 

10 

10 

10 

V oca l .... . . .. . ..... . . .... Irvin g Kaufman 10 
82·11 l"m Sitting on T op of th e \Vorld- Vocal, 

Irving Kaufman I 0 
Don ' t Be Afraid to Come H ome- Vocal, 

· Irvin g Kaufm an 10 
80-H Clap H ands ! Here Comes Charley! - Vocal, 

Arthur Fields I 0 
No Man's Mama-Vocal ... . . . Arthur Fields 10 

76-H Give Mc Just a Little Bit-Vocal, 
"Crooning" Andy and Bia Ulculele 10 

Falling for You-Vocal, 
"Crooning" Andy and His Ukulele JO 

72.Jl Smil e a L ittle Bit- Vocal Duet, 
The Harmony Brothers 10 

I Wish That I'd Ileen Satisfied With M ary-

7 5·H 1Y:c"Jo~1~1:\;i;~;1~~i~;, T~~c~a;;'0cfiaH;~t~~..'.:: 10 
Charles ton Fox-tro t, with Accordion Accomp.1 

Anthony Monde I 0 
No Man's :Mama- Fox-trot, with Accordion 

Accomp . . . .. . .. . .. . ... . ... Anthony Mondt 10 
79 ·ll Venet ia n I sles-Waltz, with Steel Guitar 

Novelt y . ... . . . .... . .... .. .. Frank Fe rera JO 
l foney moon Wa ltz-\Valtz, with Steel Guitar 

Novelty .. . . . . . ... .. . ... . .. . Frank Ferera 10 

Edison Blue Amberol Records 
5034 Barn . Dam, Barny Shore- Fox-trot, with Vocal 

Chorus by Ar thur Hall, 
Mike Special e and His Hotel Carlton Terrace Oreb. 

5057 J esse J ames- Singin g, Violin and Guitar, 
Vernon Dalhart and Co. 

5063 Silent Night . 
Freder ick Kinsley on Midmer-Losh Pipe Organ 

5068 The St. Louis Blues-Hawaiian Guitar Duet, 
Ferera-Paaluhi 

5071 Christmas Morn ing at Clancy's, 
S teve P orter·Billy Jones and Co. 

5073 Old MacDona ld Had a Farm. 
The Sam Patterson Trio 

5074 \\/hen the Dea r Old Summer Goes-Fox·trot, 
with Vocal Chorus by Arthur Hall, 

Mike Speciale and His Hotel Carlton Terrace Orch. 
507 5 I 'v\/ould Rather Jle Alone in the South, 

Billy J ones-Ernest Hare (The Happiness Boys) 
5076 Old J oe Cla rk- Country Dance of the Southern 

:Mount ainee rs w ith Singins-1 

Fiddhn' Powers and Family 
5077 On a Slow Train Thru Arkansaw-Violin, Har

moni ca and Guitar. 
Al. Bernard (The Boy From Dixie) 

5078 The Wreck of the Shenandoah-Singing, Violin 
(Continued on page 168) 



168 THE TALKING MACHINE WORLD JANUARY 15, 1926 

ADVANCE RECORD BULLETINS FOR FEBRUARY-(Continued from page 167) 

and Guitar ........ ... .. Vernon Dalhart and Co. 
5081 The Convict and the Rose-Singing, Violin and 

Guitar •.... . : . .......... Vernon Dalhart and Co. 
5082 Smilin' Through-Violin Solo ....... H erbert Soman 
5083 Nobody But .Fanny (From "Big Boy")-Fox-

trot .. ... , •................... The Florida Four 
5084 Freshie-Fox-trot, with Vocal Chorus, 

Golden Gate Orch. 

Pathe Phono & Radio Corp. 
25163 Remember-Voice and Orch., 

Cliff Edwards (Ukulele Ike) and His Hot Comb. 
Someone's Stolen My Sweet, Sweet Baby, 

Cliff Edwards (Ukulele Ike) and His Hot Comb. 
25164 Keep on Croonin' a Tune-Voice and Oreb., 

Cliff Edwards (Ukulele Ike) and His Hot Comb. 
Dinah-Voice and Orch., 

Cliff Edwards (Ukulele Ike) and His Hot Comb. 
25 165 I Wonder Where My Baby Is To-night-Voice 

and Guitar ..•.. . ............... Miss Lee Morse 
My Sugar Babe-Voice and Guitar .. Miss Lee Morse 

25166 My Old K entucky Home-Voice andivYi~~taL~e Morse 

Old Folks at Home-Voice and Guitar, 
Miss Lee Morse 

36351 8-1=7 (One From Eight Leaves Seven)-Fox-
trot ..................•............ Boyd Senter 

I'm Taking My Own Sweet Time-Fox-trot, 
Boyd Senter 

DANCE RECORDS 
36338 Dreaming of To-morrow-Fox-trot.. Deauville Dozen 

Pep- Fox-trot •...............•... Deauv1lle Dozen 
36342 I'm Sitting on Top of the World-{_~~-i~~t,Arcadians 

Euccbia-Fox-trot ............. Palace Ga rden Orch. 
36343 Five Foot Two, Eyes of Blue-Fox-tr~t, with . 

Vocal Chorus by F. Nichols ... . Lanm s Arcad1an s 
Lonesomc-Fox·trot ......... . M ajestic Dance Orch. 

36348 Sleepy Time Gal-Fox- trB~rt Dolan's Chateau Orch. 
Someone (From "Naughty Riquette")-Fox-t rot, 

He rt Dolan's Chateau Orch. 
36349 Roll 'Em, Girls-Fox-trot, with Vo.cal. Chorus 

by Frank Nichols .•.•......•.. V1rg111ia Creepers 
Indigo Blues-Fox-tro t •.•. Five Birmingham Babies 

36350 Santa Claus Blues-Fox-t ro t . . .. . Blue Rhythm Oreb. 
One Week From Now-Fox-trot, . 

l' ive Birmingham Babies 
36339 I Never Knew-Fox-trot .. . Hollywood Dance Oreb. 

Pile of Logs and Stones (Called Ho~e,>-Fox- . 
trot ............. . ............ Lanm s Arcadians 

36340 Whoopee.-Fox-trot ....... ,Hollywood Dance Orch. 
Dixie Stomp--Fox-trot .. • . Five B1rm111gham Babies 

36341 Forever- Fox-tro t ............ Palace Gardens Orch. 
It Must Be Love (From "Merry Merry")-Fox-

trot .................... Hollywood Dance Orch. 
36344 Say vVho I s That Doll ?-Fox-trot, with Vocal . 

d10rus by F . Nichols ......... Lanin's Arcadians 
I -I -Boy- Fox-tro t ... . . . . t ..... . ... All Star Quarte. 

36345 I vVanna Go Where You Go. Do vVhat You Do 
Then I 'll Be Happy)-Fox-trot, with Vocal 
Chorus by Jimmy Flynn .. .... Lenox Dance Orch. 

Mammy Chasing Blues- Fox-trot. Lenox Dance Orch. 
36346 When I Dream of the Last Waltz With You-

Waltz . ...................... Lenox Dance Orch. 
Silvery Moon-\.Yaltz ....... Piedmont Dance Orch. 

36347 Headin' fo r Louisv ille-Fox-trot .. .•. The Red Heads 
Nervous Charlie- Fox-trot ......... The Red Heads 

POPULAR VO AL RECORDS 
32145 I vVanna Go Where You Go, Do What You Do 

(Then I'll Be Happy)-Tenor Duet_, 
vVri ght-llessinger (The Radio Franks) 

I'm Sitting on Top of the World- T enor Duet, 
Wright-Bessi niser (The Radio Franks) 

32147 Don't vVait Too Long-Baritone Solo .. Tom Morris 
Fond of You (From "Captain Jinks")-Baritone 

Solo . .. . ............ . .............. Tom Morris 
32150 The Convict and the Rose-Tenor Solo, 

Vernon Dalhart 
The Dream of the Miner's Child-Tenor Solo , 

Vernon Dalhart 
32148 That Certain Party- Vocal Duet, 

The Ponce Sisters-Ethel and Dorothea 
There 's Nothing on My Mind-Vocal Duet, 

The Ponce Sisters-Ethe! and Dorothea 
32149 Little Rosewood Casket-Tenor Solo, 

Vernon Dalhart 
Mother's Grave- T enor Solo ...... Vernon Dalhart 

32146 Big Butter and. Egg Man-Comed_ian .... Phil Baker 
Ann in Her Little Sedan-'-Com ed1an .... Phil Baker 

INSTRUMENTAL RECORDS 
21160 Stop Flirting-Banjo and Mandolin Duet, 

T and T String H a rm ony Trio 
Isabella-Banjo and Mandolin Duet, 

T and T String H armon y Trio 
JEWISH SELECTIONS 

3714 Die Meidelach Fin a Mul- Accomp. by I. J. 
1-Iochman ............... . ...... Morris Goldstein 

Mit a Sistem-Accomp. by I. J. Hochman, 
Morris Goldste in 

3715 Frauen ... .. . . ....... . .......••. William Schwartz 
A Madel Ve Mine Mama .• •. ..... William Schwarrz 

3716 MolIL Dolly ......................... Lucy Levine 
Ich Hub Im Leib .................. . .. Lucy Lev ine 

CUBAN-MEXICAN-PORTO RICAN 
669 1 "Ella" (Tomas P. Reye) - Ilol ero Yucateco, 

Jaime Imbe rnon y Su Orqucsta 
La Provinciana (Manuel Joves)-Tango, 

Jaime lmbe rnon y Su Orquesta 
6692 La Pintura Blanca (Eliseo Grenet)-Danzon, 

Jaim e Imbernon y Su Orquesta 
El Club Del Silencio (Antonio Ma Romen) -

D anzon .. .... ... . Jaim e Imb ernon y Su Orquesta 
~693 Refiejos Oe I una (Aron Tefel)-Vals, 

Jaime Imbernon y Su Orquesta 
El Batallon Oe Instruccion (F. CalesJ-Himno

Marcha •...•••... Jaime Imbernon y Su Orquesta 

Regal Records 
DANCE RECORDS 

9962 Song of the Vagabonds (From "The Vagabond 
King")-Fox-trot ...•. . . . . Newport Society Orch. 

Along Came Love-Fox-trot, 
Eddie Peabody and His Band 

9963 Good Mornin'-Fox-trot .. Sam Lanin's Dance Orch. 
Just Around the Corner-Fox-trot, 

Nathan Glantz and His Orch. 
9964 What Did I Tell Ya- Fox-trot. 

vVoodmasten Inn Orch. 
Headin' for Louisville-Fox-trot. 

Newport Society Orcl1. 
9965 Spanish Shawl-Fox-trot ..... Imperial Dance Orch. 

Stepp1n' Fool- Fox-trot . . ........ P erry's Hot Dogs 
9966 Who (From "Sunny")·-Fox- trot, 

Imperial Dance Orch. 

A Little Bungalow (From "The Cocoanuts'')-
1'"ox-trot .. ... ............ . Newport Society Orch . 

9967 Smile a Little Bit-Fox-trot, 
Sam Lanin's Dance Orch. 

Nobody's Ilusiness--Fox-trot ... Perry's H ot Dogs 
9968 That Certain Party-Fox-trot.Newport Society Oreb. 

Tie Me to Your Apron Strings Again-Fox-trot, 
Eddie Peabody and His Band 

9969 .Down by the Winegar Woiks-Waltz, 
Nathan Glantz and His Oreb. 

Trail of Dreams-Waltz .... Hollywood Dance Orch. 
9970 I Love My Baby, My Baby Loves Me-Fox-

trot ................... Sam Lani n's Dance Orch. 
i\ly Charleston Dancing Man-Fox-trot, 

Missouri Jazz Band 
EDDIE PEABODY RECORDS 

997 1 Sweet Man-Jazz, with Fiddle, Clarinet and 
Piano Accomp. . • ..•............. Eddie Peabody 

Charleston Mad-Jazz, with Fiddle, Clarinet and 
Piano Accomp. . ................. Eddie Peabody 

9972 Show Me the Way to Go Home-Banjo Solo, 
with Vocal Accomp .•..••........ . Eddie Peabody 

I Wonder Where My Baby Is To-night-Ilanjo 
Solo, with Vocal Accomp ...... .... Eddie P eabody 

VOCAL RECORDS 
9973 Then I'll Be Happy-Male Duet, with Orch. 

Accomp. . . . ...................... .... . H all-Ryan 
On Saturday Morning-Male Duet, with Orch. 

Accomp. . .............•.•.......... .. H all-Ryan 
9974 Sleepy Time Gal-Tenor Solo, with Orch. 

Acco mp. . .. ..................... Irving Kaufman 
Five Foot Two, Eyes of Blue- Baritone Solo, 

with Guitar Accomp. • .....••••... Arthur Fields 
997 5 Freshie-N ovelty Trio ............. The Serenaders 

Keep on Croonin' a Tune-Novelty 'Trio, 
The Serenaders 

9976 K eep Your Skirts Down, Mary Ann-Male Duet, 
with Piano Accomp .... .......•..... . Hare-Jones 

I Wish't I Was in Peoria-Male Duet, with 
Piano Accomp . .................. "'• .. H are-Jones 

9977 Too Many Parties and Too Many Pals-Tenor 
Solo with Orch. Accomp ..•...... Irving Kaufman 

I Wisi1 That I'd Been Satisfied With Mary
Tenor Solo, with Orch. Accomp . . . Irving Kaufman 

VERNON DALHART RECORDS 
9978 Dream of the Miner's Child-Tenor Solo, with 

Novelty Accomp ...••....••..•.•. Vernon Dalhart 
Stone Mowllain Memorial-Tenor Solo, with 

Novelty Accomp ........•.. . ••. .. Vernon Dalhart 
9979 Zeb Turney's Gal-Tenor Solo, Novelty Ac-

comp. . ...••....•......••....... Vernon Dalhart 
Sydney Allen-Tenor Solo, with Novelty Ac-

comp. . ............... .. ........ Vernon Dalhart 

Vocalion Records 
15196 Drifting Apart (Kahn-Fiorito)-Fox-trot, for 

Dancmg ..... . ......... ..•.. ...... Tuxedo Orch. 
Whose Who Are You? ( Klages-G reen-Greer)-

Fox-t rot, for Dancing ..... ... ... . . . Tuxedo Orch. 
15197 Don' t Wake Me Up; Let Me Dream (Gilbert

Wayn e-llae r) - Fox-trot, for Dancing, 
'The Ambassadors, Dir. Louis Katzman 

You Flew Away From the Nest ( K almar-Ruby) 
Fox-trot, for Dancing, 

'fhP. Ambassadors, Dir. Louis Katzman 
151 98 Lantern of Love, from "Castles in the Air" 

(Peck-Wenrich)-Fox-trot, for Dancing, with 
Vocal Cho.rus ...•........... The Vanderbilt Orch. 

Babyf from "Castles in the Air" (Peck-Wenrich)
··ox-trot, for Dancing, with Vocal Chorus, 

The Vanderbilt Oreb. 
15199 Then I'll Be Hapi;>y (Clare-Brown-Friend)

Fox-trot, for Dancing, with Vocal Duet, 
, Ben Selvin and His Orch. 

vVonder Where My Baby Is To-night? (Kahn
Donaldson)-Fox-trot, for Dancing, 

Ben Selvin and His Orch. 
15187 K entucky's vVay of Sayin' Good Momin' (Kahn

Van Alystne)-Fox-trot, for Dancing, 
The Ambassadors, Dir. Louis Katzman 

Ju t Around .the Corner (Singer-Von Tilzer)
Fox-trot, for Dancmg, with Vocal Chorus, 

The Ambassadors, Dir. Louis Katzman 
15201 VVhat Did I Tell Ya? (DeSylva·Donaldson)-

Fox-trot, for Dancing . ... .. The Tennessee Tooters 
Fallin' Down (Davis-Robinson)-Fox-trot, for 

Dancing ..... . ..... . ... .. The Tennessee Tooters 
15202 H eadin' for Louisville (DeSylva-Meyer)-Fox

trot, for Dancing, with Vocal Chorus, 
Fleetwood Oreb. 

Lonesomest Girl in Town (Dubin-Mcllugh-Mill s) 
Fox -trot, for Dancing, with Vocal Chorus, 

Fleetwood Orch. 
15203 Forever and Ever vVith You ~Davis-Burke)-

Fox·trot, for Dancing ........ Frivolity Club Orch. 
Smile a Little Bit-(Schenk-Morton-Shevlin)

Fox -trot, for D ancing, with Vocal Chorus, 
Frivolity Club Orch. 

15204 I vVant Somebody to C11eer Me Up (Kahn-Fio
rito)-Fox-trot, for Dancing, 

Fletcher Henderson and His Orch. 
Dinah (Lewis-Young-Akst)-Fox-trot, for Dane· 

1ng . ........... Fletcher Henderson and His Orch 
15205 Let Me Introduce You to My Rosie (Brown

Cantor-Santly)-Fox-trot, for Dancing, 
Fletcher H enderson and His Orch. 

\Vant to See a Little More of What I Saw in 
Arkansas (Hueston-Ede!heit-Oliver-Farrar) -
F ox-trot, for Dancing. 

fl etche r Henderson and His Orch. 
15206 Someone to Lo,·e ( Kahn -Fiorito) - Waltz, for 

Dancing .................. lVIiami l\1arimba Iland 
Dark H awaiia n Eyes (Costello-H ampton)- Waltz, 

for Dancing ................ 1\1iami Marimba Band 
15207 H awa ii an Sweetheart of Mine (Heagney-Cos-

tello) - l!awaiian Players .... .. Palala's Hawaiian s 
Sweet Hawaiian Dreams (Parish·Coleman)-Ha-

waiian Players ................ Palala's Hawaiians 
15208 A Cup ot Coffee, a Sandwich and You, from 

"Charlot' s Revue of 1926" (Rose-Dubin-Mey
er)-Fox-trot, for Dancing, with Vocal Cho-
rus ................... . Ben Selvin and His Orch. 

Poo r Little Rich Girl, from "Charlot's Revue of 
1926" (Coward)-Fox-trot, for Dancing, 

Ben Selvin and His Orch. 
1.5209 Pensacola ( Rose) - Fox-trot. for Dancing. 

The H ottentots 
Nobody 's Rose (Rose)-Fox-trot, for Dancing, 

The Hotten tots 
15210 I Would Rathe r Be Alone in the South (Va use) 

-TenQT and Baritone, with Banjo and Piano, 
Billy Jones and Ernest Hare 

\Vhy Aren't Yez Eatin' More Oranges? (Gaskill
nrown)-Tenor and Baritone, with Banjo and 
Piano ...... ........ Billy Jones and Ernest Hare 

210 19 A Rose for Every Heart (Eberhart-Cadman)-
Tenor, with Oreb ............ ...... Colin O'More 

V alley of Roses (McDonald-Wood)-Tenor, with 
Orch. . . .. ......... ....... .. .. . ... Colin O'More 

15211 Prancin', Dancin'. Yode!in' Man (Bernard)
Tenor and Yodeler, with Piano Accomp. by Ed 
Smalle .. ...•..... Al Bernard and Frank Kamplain 

Yeedle-Dcedle Lena (Bernard-Heagney)-Tenor 
and Yodeler, with Piano Accomp. by Rub e 
Bloom ........... Al Bernard and Frank Kamplaiu 

15212 I Wonder Where My Baby I s To-night (Kahn
Donaldson) Tenor, with Guitar and Piano 
Accomp. by Eddie Ward .... .. .. .... Chick Endor 

Show Me the Way to Go Home (King)-Tenor, 
with Guitar and Piano Accomp. by Eddie 
Ward .............. . .............. Chick Endor 

15213 Smile a Little Bit (Morton-Shevlin-Schenk)-
Tenor, with Piano ............. .. Irving Kaufman 

I Love My Baby (Green-Warren)-Tenor, with 
Piano ... ..... . ...... .... .. .... . Irving Kaufman 

15214 Forever and Ever With You (Davis-Burke)
Vocal Duet, with Piano, 

The Radio Franks, vVright and Bessinger 
Roll 'Em, Girls (Heath-Marr-Fletcher)-Vocal 

Duet, with Piano, 
The Radio Franks, Wright and Bessinger 

15215 An' I Don 't Mean If! (De Leath)-Comedienpe, 
Rosa Henderson, with The Three Jolly Miners 

You Can't Be Like My Last Man Was (Davis
Hooper)-Comedienne, 

Rosa H enderson, with The Three J oily Miners 
13032 Models Fin Libe (Gilrod-Sandler)-Tenor, in 

Yiddish, with Oreb ....... ... ..... Aaron Lebedeff 
Midlach, I Love You Just the Same (Gilrod

Sandler)-Tenor, in Yiddish, with Oreb., 
Aaron Lebedeff 

13033 Dort Vie Libe Dort Is Glik (Gilrod-Sandler)
Tenor, in Yiddish, with Oreb ..... Aaron Lebedeff 

Upgeshikt Oi Tnuim (Rund)-Tenor, in Yid-
dish, with Oreb ................... Aaron Lebedeff 

Perfect Record Co. 
11597 R emember-Voice and Oreb., 

Cliff Edwards (Ukulele Ike) and His Hot Comb. 
Someone's Stolen My Sweet, Sweet Baby, 

Cl iff Edwards (Ukulele Ike) and His Hot Comb. 
11598 K eep on Croonin' a Tune-Voice and Orch., 

Cliff Edwards (Ukulele Ike) and His Hot Comb. 
Dinah-Voice and Orch., 

Cliff Edwards (Ukulele Ike) and His Hot Comb. 
11599 I Wonder Where My Baby Is To-night-Voice 

and Guitar ..................... Miss Lee Morse 
My Sugar Babe-Voice and Guitar .Miss Lee Morse 

11600 My Old Kentucky Home-Voice and Guitar, 
Miss Lee Morse 

Old Folks at Home-Voice and Guitar, 
Miss Lee Morse 

14532 8-1=7 (One From Eight Leaves Seven) -Fox-
trot ...... ... ... .................. . Boyd Senter 

I 'm Taking My Own Sweet Time- Fox-trot, 

DANCE RECORDS 
Boyd Senter 

14519 Dreaming of To-morrow-Fox-trot. .Deauville Dozen 
Pe1>- Fox-trot .. .. . ...... ......... Deauville Dozen 

14523 I'm Sitting on Top of the W orld-Fox-trot, 
Sam Lanin and His Orch. 

Euccbia- Fox-trot . ......... .. .. Golden Gate Oith. 
14524 Five Foot Two, Eyes of Blue-Fox-trot, with 

Vocal Chorus by Arthur Hall, 
Sam Lanin and His Oreb. 

Lonesome- Fox-trot. .. Nathan Glantz and His Orch. 
14529 Sleepy Time Gal-Fox-trot, 

Ilert Dolan's Chateau Orch. 
Someone (From "Naughty Riquette")-Fox-trot.._ 

Bert Dolan's Chateau urch. 
14530 Roll 'Em, Girls--Fox-trot, with Vocal Chorus by 

Arthur Hall ........... Lou Gold and His Orch. 
Indigo Blues-Fox-t rot .... Five Birmingham Babies 

14531 Santa Claus Blues-Fox-trot .... Blue Rhythm Oreb. 
One Week From Now-Fox-t rot, 

Five Birmingham Babies 
14520 I Never Knew-Fox-trot ...... Mifyflower Serenade rs 

Pile of Logs and Stones (CaUed Home)-Fox-
trot . . ) .. . • ... ....... . Sam Lanin and His Orch. 

14521 Whoopee!-Fox-trot . . .. . .... Mayflower Serenaders 
Dixie Stomp-Fox-trot .... Five Birmingham Babies 

14522 Foreve r- Fox-trot .. . .. ........ . Golden Gate Orch. 
It Must Be Love (From "Merry Merry") - Fox· 

trot ..... .. . . .............. Mayflower Serenaders 
14525 Say, Who I s That Baby Doll ?-Fox-trot, with 

V ocal Chorus by Arthur Hall, 
Sam Lanin and His Orch. 

I -I -Boy-Fox-trot .. ... ... ...... ... Al! Star Quartet 
14526 I Wanna Go vVhere You Go , Do vVhat You Do 

(Then I'll Be H appy)-Fox-trot, with Vocal 
Chorus by Jimmy Flynn, 

Mike Speciale and His Oreb. 
Mammy Chasing Blues-Fox-trot, 

Mike Speciale and His Oreb. 
14527 When I Dream of tbe Last Waltz With You 

-Waltz .. . ......... Mike Speciale and His Oreb. 
Silvery Moon-Waltz .... Max Terr and His Orch. 

14528 Headin' for Louisville-Fox-trot ••... The Red Heads 
Nervous Charlie-Fox-trot ......... The Red Heads 

POPULAR VOCAL RECORDS 
12224 I Wa nna Go vVhere You Go, Do What You Do 

(Then I'll Be H appy)-Tenor Duet, 
Wright-Bessinger (The Radio Franks) 

I'm Sitting on Top of the World-Tenor Duet, 
Wright-Bess in ~er (The Radio Franks) 

12226 Don't Wait T oo Long-Ban tone Solo .. Tom Morris 
Fond of You (From "Captain Jinks")-Baritone 

Solo ............................... Tom Morris 
12229 The Convict and the Rose-Tenor Solo, 

12227 

12228 

12225 

11233 

V ernon Dalhart 
The Dream of the Miner's Child-Tenor Solo, 

V ernon Dalhart 
That Certain Party- Vocal Duet. 

The Ponce Sisters-Ethel and Dorothea 
There's Nothing on My Mind- Vocal Duet, 

The Ponce Sisters-Ethel and Dorothea 
Little Rose wood Casket-Tenor Solo . V ernon Dalhart 
M othe r's Grave-Tenor Solo .... ... Vernon Dalhart 
Big Dutter and E gg Man- Comedian ..... Phil naker 
Ann in Her Little Sedan-Comedian ..... Phil Baker 

INSTRUMENTAL 
Stop Flirting-Banjo and Mandolin Duet, 

T and T String Harmony Trio 
I sabella- Banjo and i\[andolin Duet, 

T and T String Harmony Trio 

Domino Records 
DA CE RECORDS 

3626 I Love My Baby, My Baby Loves Me-Fox-trot, 
Sam Lanin's D ance Oreb. 

Jus t Around the Co rn e r- Fox-trot, 
M ajestic Dance Orch. 

3627 Song of the Vagabonds (From "The Vagabond 
Kin g") - Fox-trot ......... Newport Society Orch . 

I t Must Be You-Fox-trot. 
Eddie Peabody and His Band 

3628 Good Mornin'-Fox-trot .. Sam Lanin's Dance Orch. 
Head in' for Louisville- Fox-trot, 

Newport Society Oreh . 

/, \ 
·~ 

' l 
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3629 Who (From "Sunny")-Fox-trotMissouri J azz ll and 

Nobody's Business-Fox-trot ... Missouri J azz Band 
3630 Smile a Little !lit- Fox-trot, 

Sam Lanin's Dance Oreb. 
A Little Bungalow (From " The Cocoanuts")-

Fox-trot .............. _ .. Newport Society Orch. 
3631 Down by the Winegar Woiks-vValtz, 

Majestic Dance Orch. 
For a Girl Like You-W altz .. Imperial Dance Orch. 

3632 Spanish Shawl- Fox-trot ....... Missouri Jazz lland 
My Charleston Dancing :Man-Fox-trot, 

Six Illack Diamonds 
3633 That Certain Party-Fox-trot.Newport Society Orch. 

Steppin' Fool-Fox-trot ....... Six l31ack Diamonds 
3634 What Did I Tell Ya-Fox-trot, 

Lou Gold's Dance Orch. 
Tie Me to Your Apron Strings Again-Fox-trot, 

Eddie Peabody and His lland 
3635 Sweet Ma"n-Jazz Fiddle, with Clarinet and 

Piano Accomp. . . .. ...... .....• .. Eddie Peabody 
Charleston Mad-Jazz Fiddle, with Clarinet and 

Piano Accomp. . ... .. .......... ... Eddie Peabody 
3636 Show Me the Way to Go Home-Banjo Solo, 

with Vocal Accomp ........... •... Eddie Peabody 
I Wonder Where My Baby Is To-night-Banjo 

Solo, with Vocal Accomp ..••..... Eddie Peabody 

VOCAL RECORDS 

3637 I Wish That I'd Been Satisfied With Mary
Tenor Solo, with Orch. Accomp .. Irving Kau fman 

Sleepy Time Gal-Contralto Solo, with Orch. 
Accomp. • ........ . .•••.....••... Henrietta Cross 

3638 Freshic-Novclty Trio •......•...•. The Collegians 
K eep on Croonin' a Tune-Novelty Trio, 

The Coll egia ns 
3639 Then I'll Be Happy-Male Duet, with Orch. 

Accomp. . ............•...••......•••.. Hall-Ryan 
I Wish't I Was in Peoria-Male Duet, Orch-

Accomp. . .................•...••..... Hare· Jones 
3640 Keep Your Skirts Down, Mary Ann-Male Duet, 

with Piano Accomp . .. ... ...••..•..... Harc·Joncs 
Five Foot Two, Eyes of llluc-llaritonc Solo, 

with Guitar Accomp ... ..... . •.... . Arthur Fields 
3641 Too Many Parties and Too Many Pals-Tenor 

Solo. with Orch. Accomp_ ........ Irving Kaufman 
On Saturday Morning-Male Duct, with Orch. 

Accomp. . ............................. Hall-Ryan 
3642 Dream of the Miner's Child-Tenor Solo, with 

Novelty Accomp ..... .... ••. . ... . Vernon Dalhart 
Sydney Allen-Tenor Solo, with Novelty Ac

comp. . ... ..... . ... .•..... .. .... V crnon Dalhart 
3643 Zeb Turncy's Gal-Tenor Solo, with Novelty 

Accomp. . ...••........•.....•.•. V ernon Dalhart 
Stone Mountain Memorial-Tenor Solo, with 

Novelty Accomp ....•......•..... Vernon Dalhart 

Banner Records 

DANCE RECORDS 

1655 Good l\fornin'-Fox-trot . . Sam Lanin's Dance Orch. 
Headin' for Louisville-Fox-trot, 

Newport Society Orch. 
1656 That Certain Party-Fox-trot. Newport Society Orch. 

Steppin' Fool-Fox-trot ....... Six Black Diamonds 
1657 Who (From "Sunny")-Fox-trot.Missouri Jazz Band 

Nobody's Business-Fox-trot ... Missouri Jazz Band 
1658 Down by the Winega r Woiks--Waltz, 

Majestic Dance Orch. 
For a Girl Like You- Waltz .. Imperial Dance Oreb. 

1659 I Love My llaby, My llaby Loves Mc-Fox-trot, 
Sam Lanin's Dance Oreb. 

Just Around the Corner-Fox-trot, 
Ma jestic Dance Orch. 

1660 What Did I Tell Ya-Fox-trot, 
Lou Gold's Da nce Orch. 

Tie Me to Your Apron Strings Again-Fox-trot, 
Eddie Peabody and His Band 

166 1 Sons of the Vagabonds (From "The Vagabond 
Kmg")-Fox-trot ....... . . N cwport Society Orch. 

It Must Ile You- Fox-trot. 
Eddie Peabody and His Orch. 

1662 Spanish Shawl-Fox-trot ....... Missouri Jazz Band 
My Charleston Dancing Man-Fox-trot, 

Six Black Diamonds 
1663 Smile a Little Bit-Fox-trot, 

Sam Lanin's Dance Orch. 
A Little Bungalow (From "The Cocoanuts")-

Fox-trot .. ... ..... .. .. .. . Newport Society Orch-
1664 Show Me the Way to Go Home-Banjo Solo, 

with Orch. Accomp. . .... . .. . ..... Eddie Peabody 
I Wonder Where My Baby Is To-night-Banjo 

Solo, with Vocal Accomp .•......... Eddie Peabody 
1665 Sweet Man-Jazz Fiddle, with Clarinet and 

Piano Accomp ................... _Eddie Peabody 
Charleston Mad-Jazz Fiddle, with Clarinet and 

Piano Ac«vdcA·r:.·'R:E:coiins· .••. Eddie Pcabodr 

1666 Frcshie-Novelty Trio ............. The Collegians 
Keep on Croonm' a Tune-Novelty Trio, 

The Collegians 
1667 Then I'll Be Happy-Male Duet, with Orch. 

Accomp. . ........•..••..•......•..... Hare-Ryan 
I vVish't I W as in Peoria-Male Duct, with 

Orch. Accomp. . ........ . .. ........ . . Harc-J ones 
1668 T oo Many Parties and Too Many Pals-Tenor 

Solo. with Orch. Accomp ........ Irving Kaufman 
On Saturday M orning-Male Duct, with Orch. 

Accomp. . .. .... ...... ...... ......... . Hall-Ryan 
1669 I Wish That I'd Been Satisfied With M ary

Tenor Solo, with Orch. Accomp ... Irving Kaufm an 
Sleepy Time Gal-Contralto Solo, with Orch. 

Accomp. . ....................... Henrietta Cross 
1670 Ke ep Yot,ir Skirts Down, Mary Ann-Male Duet. 

with Piano Accomp ................... Hare-Jones 
Five Foot Two. Eyes of Blue-Ba ritone Solo. 

with Guita r Accomp_ .. ... .... ..... Arthur Fields 
1671 Zeb Turner's Gal-Tenor Solo, with Novelty 

Accomp. . ... . . .. ... . ...... .... .. Vernon Dalhart 
Stone Mountain Memorial-Tenor Solo, with 

Novelty Accomp . .... ..... ... . ... Vernon Dalhart 
1672 Dreams of the Miner's Child-Tenor Solo, with 

Novelty Accomp ... .. . .... . ..... _Vernon Dalhart 
Sydney Allen- Tenor Solo, with Novelty Ac-

comp . .... .. ...... - .............. Vernon Dalha rt 

U. S. Music Co. 
WORD ROLLS 

Title Composer Played by 
The Baby Looks Like Me-Fox-trot. . Harold \Vansboro ugh 
The Black Troop-March with Lyrics ... . .... Horace Prell 
Ca rolina Stomp-Fox-trot ................... Eubie Jon es 
Charleston Ball (From "Brown Skin Revue")-Fox-

trot .. . .................................. Cal W elch 
Don't Wait Too Long-Fox-trot ... . ............ L ee Sims 
Don't Wake Me Up- Fox-trot ... . ............. Lee Sims 
Down by the Old Mill Stream-Waltz ......... Tell Taylor 
Five Foot Two, Eyes of Blue-Fox-trot . .•...... . Lee Sims 
Hawaiian S unset-Waltz Song. 

CONSTRUCTIVE ARTICLES IN THIS 
ISSUE OF THE WORLD 

Ready Reference for Salesmen, Dealers and Department Heads 

Complete Line of New Phonograp hs 
to Be Placed on the Marke t b y 
the Columbia Co ....... . 

General Phonograph Corp. Using 
New Recording Principle .. 

Balancing the Retail Sales Curve in 
1926 ..... . ........ ' .. ' ... . 

Thomas A. Edison, Inc., to Market a 
New Record That Plays Over 
Twenty Minutes .......... . . 

J. M. Graves Makes P artners o f His 
Salesmen .................. . 

Dealers Optimistic Over the Outlook 
for 192 6 . . ............. . .. . 

Better Broa d casting Programs Help 
Business ... , . . . . . . . ..... 

Tribute to the Prestige of Phono-
graph Companies ............ . 

Important Bills Being Considered b y 
Congress ............ . ..... . 

How Wunderlich Profits b y R adio 
Service .. . ... ... ..... .. ... . 

Profit-Winning Sales Wrinkles .. . . 
Business Secured through Schools .. 
A " Different" Collection Stunt . 
Demonstrating New R ecords to the 

Masses . . .. .. .......... . . 
Victor C o. Issues First Catalog of 

Its New Line . ..... . ........ . 
Goldburg' s " Five-Point Plan" Builds 

Sales . . ................... . 
Making Effort to Improve Distribu-

tion Conditions . . ........... . 
How Dealers Can Profit b y T ying 

Up With Anniversary of the Boy 
Scouts of America ........ . . . 

New Fields for Radio Sa les Open to 
the Trade .... . ..... . ...... . 

R adio Market Barely Scratched
F our Prospects to Every O wner 
of a Receiver .............. . 

Bringing Back the Backsliding Cus-
tomer .................... . 

Survey to Secure V ital D a ta From 
Radio Owners La unched b y Neu-
feldt & Kuhnke .. . ..... . 

Inad equa te Turnover Cause of Busi-
ness D eterioration ........... . 

Report on R adio Reception G ives In-
teresting Facts ........ . 

Elimination o f the R adio T rad e 
Problem s . . ........... . 

Starting the New Year Right for Col-
lections ................... . 

Advice to Dealers on Servicing the 
Orthophonic . . ........ . .... . 

Legisla tion Urged to Put Curb on 
Price-Cutting . . ..... . ....... . 

3 

3 

4 

6 

8 

10 

10 

11 

11 

14- 16 
19 
19 
19 

20 

22 

24 

24 

26 

28 

30 

32 

34 

34 

36 

38 

40 

4 2 

4 3 

D allas Dealer's Collection System 
Keeps Past Due Below the Five 
Per Cent Mark . . . . . . . . . . . . . . 46 

Demonstration of the New Zenith 
De Luxe Receiving Set Before a . 
Select Audience . . . . . . . . . . . . . 48 

Two Bills in Congress for R egulation 
of Radio . . . . . . . . . . . . . . . . . . . 56 

Creedman Goes the Limit on Giving 
His Patrons Service and Finds 
That It Pays . . . . . . . . . . . . . . . . 5 8 

How the Retail Trade and Pub lic 
' Are Protected From R eclaimed 

Vacuum Tubes . . . . . . . . . . . . . . 66 
A. Atwater Kent Discusses Present 

Problems and Future Possib ilities 
of Radio . . . . . . . . . . . . . . . . . . . 74 

Brunswick Co. Supplies D ealers W ith 
Material for Complete P ana trop e 
Drive . . . . . . . . . . . . . . . . . . . . . 80 

How the Sales of the New Instru-
ments May Best Be Promoted . . 8 2 

Talking Machine Merchants of th e 
Nation Look for Prosperity in 
1926 - (Symposium Covering 
Widely Separated Sections of the 
Country) .................. . 83-90 

Spirit of Enthusiasm Favors the 
Trade Throughout the New Eng-
land Territory .............. 96-97 

Quaker City Dealers Awaiting Ship-
ments of the New Instruments to 
Fill Orders .............. . . 10 3-106 

Famous Artists Again Heard in Con -
cert Over Radio Under Auspices 
of Victor Talking Machine Co. . . 11 0 

Trade in Middle West Faces New 
Year With Optimism as Satisfac-
tory Conditions Continue ..... 119- 134 

Featuring the Musical Possibilities o f 
the Talking Machine .. . ...... 135-136 

Happenings in the Musical Merchan-
dise Field .............. . . I 5 J. J 5 5 

News From the Trade in the Domin-
ion of Canada . . . . . . . . . . . . . . 15 6 

Sales of Popular Music at Retail Are 
Once Again on a Satisfactory 
Basis . . . . . . . . . . . . . . . . 15 7 

Perkins Copyright Bill Vests Right to 
Broadcast Music in C opyright 
Owner . . . . . . . . . . . . . . . . .. . . . 159 

Gleanings From the World of Music, 
15 7- 160 

News From Our London H eadquar-
ters . . . . . . . . . . . . . . . . . . . . . . . 163 

Latest Patents Relating to Talking 
Machines and Records . . . . . . . . 164 

Advance Lists of Talking Machine 
Records for February, 1926 ... 16 5- 169 

CORRESPONDENCE FROM LEADING CITIES 
Akron-Canton, 59-Minneapolis and St. Paul. 67-Milwaukee, 68- Cincinna ti 70-
lndianapolis, 7 2-Richmond, 7 2- C leveland, 7 5-Pittsburgh, 7 6- 7 8- Buffalo.' 80-
Ka nsas City, 87-Baltimore, 94-Boston, 96-97-Toledo, I 00--Philad elphia, 103-
106-Detroit, 11 2- Chicago, 11 9- 134-St. Louis, 161-Canada, 156- News F rom the 
World's E uropean Office, 163. 

I Love My Baby-Fox-trot. . .......... . ... Robert Ilillings 
I'm "Gonna" H ang Around My Sugar-Fox-tro.t, 

Robert Billings 
In Your Green H at-Fox-trot . . ..•.....•...... . Lee Sims 
Just Around the Corner-Fox-trot. .. Harold vVansborou gh 
Just One More Waltz (With You Sweetheart). 
A Little Bit Bad-Fox-trot. .................... Lee Sims 
A Little Bungalow (From "The Cocoanuts")-Fox-

trot .. .. ... .. .........• ••.. ...... . ..... .... Lee Sims 
Miami (From "Big Boy")-Fox-trot . ... •• Robert Ilillings 
The National Game-March with Lyrics ..... . Horace Prell 
Paddlin' Madelin' Home (From "Sunny")-Fox-trot, 

Lee Sims 
Reveresque-A Love Reveric-\Valtz. 
Show Me the \Vay _ to Go Home-Fox-trot .. .. .. Lee Sims 
The Sidewalks of New York-Waltz. 
(That's Her-That's H er) vVhat Did I Tell Ya ?-Fox-

trot ................................. Robert Ilillings 
'Till the End o' the World With You-Waltz. 
Too Many Parties and Too Many Pals-Waltz. 
Tweedle-Dee Tweedle-Doo-Fox-trot ...... . .... Cal \Velch 
When the One You Love Loves You-Waltz. 
Who? ( From "Sunnv")- Fox-trot • • .• • • •• • .• . .. Lee Sims 

FOREIGN WORD ROLLS 
POLISH 

Chcialo Sie Zosi J agodek. 
Jak em l\[aszerowal ................... ..... . Fr Przybylski 
Swir, Swir Za Komin em-1\.fazur. · 

AUTO-ART 
These Rolls for Reproducing and Expression Player-pianos 

Using Standardized Tracker Har 
INSTRUMENTAL ROLLS-MUSIC ONLY 

"Juba" Dance . .. .........•.............. \Vatter Fifielski 
Love's. Caprice (\Voods) .............. . McNair Ilgenfritz 
Melodie, Op. 3, No. 3 (Rachmaninoff) .... Walter Fifielski 
Novelette (Billings) ... . .. . ............... Robert Billings 
The Swan (Samt-Saens) ............... McNair Ilgenfritz 

LIBRARY EDITION-WORD ROLLS 
Oh! Dry Those Tears (Del Riego)-Song. 

l\IcNair Ilgenfritz 
Rule Britannia (Arnc)-Son g: . ... ......... Robert Billings 

LIBRARY EDITION-MUSIC ONLY 
"Juba" (Dett)-Dance . .. ........ ....•. .. Walter Fifielski 
La Czarine (Ganne)-1\fazurka Russe_ . . . :Mc Nair Ilgenfritz 
Lullaby (Bereceuse from "Jocelyn") (Godard), 

McN air Ilgcnfritz 
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Edison Tonal Supremacy 
Challenges the Wide · World 

Where but in the NEW EDISON 
can you find reproduction as 
real as the living artist? 

•

HE N ew Edison is the living 
artist - so clear, so sweet, 
so true is the Re .. Creation 

of the artist's performance. 

Direct comparison between Edison 
artists and their Edison records
heard by millions of music lovers 
and critics everywhere-is the test 
that no phonograph but the New 
Edison dare present to a discrim .. 
inating audience. 

Edison dealers enjoy the profits de .. 
rived from this Edison leadership. 

THOMAS A. EDISON, Inc. 
ORANGE, N. J. 

You don't need a 
fortune to become 
an Edison Dealer
ask nearest Edison 

Jobber 

Jobbers of the N ew .Edison, Edison Records, the Edison 
Diamond A.mberola and Blue Amberol Records 

CALIFORNIA 

San Francisco-Edison Phonograph Dis
tributing Co. 

COLORADO 

Denver-Edison Phonograph Dlotribut• 
ing Co. 

GEORGIA 

Atlanta-Phonographs, Inc. 

ILLINOIS 

Chicago-Edison Phonograph Dlottibut· 
ingCo. 

LOUISIANA 

New Orleans- Diamond Music Co., Inc, 

MASSACH USETTS 

Boston-Pardee-Ellenber1er Co., Inc. 
Iver Johnson Sporting Goods Co. 
(Amberola only) . 

M ICHIGAN 

Detroit-Phonol(raph Co. pf Detroit. 

MINNESOTA 

Minneapolis-Laurence H. Lucker 

MISSOURI 

Kansas Citv - Edison Phonograph Dis· 
tributing Co. 

St. Louis-Silverstone Music,: Co. 

MONTANA 

Helena-Montana Phonograph Co. 

NEW JERSEY 

Orantze-Edison PhonOttT•"h Distrihur
ing Co. 

JSEW YORK 

Albany-American Phonolll'•Ph Co. 

New York Cltv-J, F. Blackman &. Son, 
(Ambernla only j. 

Syracu!'e-W. D. Andrews Co. (Am
herola only). 

OHIO 

Cleveland-The Phonograph Co. 

PENNSYLV AJSIA 

Philadelphia-Girard Phonograph Co. 

Pituburgh-Buehn Phonograph Co. 

Williamsport-W. A. Mv~rs. 

RHODE ISLAND 

Providence-}. A. Foster Co. (Amberola 
only). 

TEXAS 
Dallas-Texas· Oklahoma Phonograph 

Co. 

UTAH 

Ogden-Proudfit Sporting Goods Co. 

VIRGINIA 

Richmond-The C. B. Haynes Co., Inc. 

CANADA 

St. John-W. H. Thome & Co., Ltd. 

Toronto - R. S. Williams &. Sons Co., 
Ltd. 

Vancouver-Kent Piano Co., Ltd. 

Winnlpeg-R. S. Williams & Sons Co., 
Ltd. 

Bapson Bros. (Amberola only), 
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THE TALKING MACHINE WORLD 

The New Series Gennett Records 

at 50c. 
N OW that the indoor season is here the New Series Gennett Records at 

50 cents with their timeliness and quality are an important stimulant 
in renewing interest in the record as a source of home entertainment. 

The Gennett Slogan "First and Best on Gennetts" was never truer than 
it is today, for up-to-the minute popular dance, vocal and novelty hits are 
to be had when they are new and at a new price t 

Then there are the Gennett standard numbers-without which no deal
er's shelves are complete-representing the highest attainment in the art of 
sound recording. 

The new Gennett sales plan eliminates all possibility of 
dead stock and enables the dealer to have on his shelves 
selections that are in constant demand, the profits from 
which are never being jeopardized by left-overs and slow 
movers. 

Every dealer will be interested in this new plan because the Gennett 
proposition is worth while. Write for further information. 

GENNETT RECORDS Richmond, Indiana 


	Blank Page
	Blank Page
	Blank Page

