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PREFACE

Not long ago, if you asked for The AP Broadcast News Stylebook, you'd have
been handed a skinny, 40-page booklet. There was nothing wrong with that
booklet. There just wasn’'t much of it. We hope that this expanded AP
Broadcast News Handbook will be valuable to broadcasters around the world,
and that it will live through many future revisions.

For the beginner, this should serve as a handy primer, outlining the basics
of good broadcast journalism. For the veteran, we hope that it will be a
handy reference work which will be taken down from the shelf frequently.

The important thing is that it be used. We hope that future editions will
be even more useful, and that you will let us know what should be added,
revised, and deleted.

This opus was orchestrated largely by General Broadcast Editor Jim Hood
and his deputy, Brad Kalbfeld, who somehow worked it into their other
duties during the hectic events of 1980 and 1981.

We hope you enjoy it.

ROY STEINFORT
Vice President and Director
AP Broadcast Services

New York, 1981
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INTRODUCTION

On the night of November second, 1920, a transmitter atop the Westinghouse
Electric factory in Pittsburgh crackled to life. In the building below, people
were busy on the telephone, taking down information from a newspaper
office elsewhere in town. The information was run into the studio and read
on the air——and radio station KDKA, reporting the results of the Presidential
election, ushered in both commercial broadcasting and broadcast news.

There were no rules back then, no basic tenets of on-air reporting, no
guidelines for newcomers to the business. In fact, there was no “business”
to speak of; KDKA improvised as it went along.

Since then, broadcast technology has grown up, branching into new
audio and video felds. The programming and commercial aspects of
broadcasting have become complex. And broadcast journalists have devel-
oped their own set of ground rules: basic, simple standards of good practice.

They range from the trivial to the grandiose, from rules such as “use
people, not person,” to unbreakable laws such as “always attribute a story.”

Many news organizations have, over the years, codified the basics. Among
them is the Associated Press, which has the world’s largest news-gathering
operation and serves thousands of radio and television stations. AP Broadcast
has established guidelines that work in newsrooms of three and newsrooms
of 30. That’s what this book is about.

Any stylebook serves two major functions: to give others the benefit of
the organization’s collective experience in the newsroom and to clear the
air of basic stylistic questions, so more immediate and debatable matters
can be tackled. After all, the main event in any newsroom isn’t as much the
style as the story.

xiii
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THE
ASSOCIATED
PRESS

“We'll have dispatches from Hell before breakfast,” General William Tec-
umseh Sherman said when he learned that three Civil War correspondents
were missing.

That oblique tribute on the field of battle at Vicksburg more than 100
years ago is a good reminder that the news business hasn’t changed all that
much in recent history.

The tension between the press and those whose blunders and triumphs
it traces has been around since the first epic poets took their tales of the
gods to the crowds in the street.

Covering the Civil War was one of the first big tests for The Associated
Press, and it was the first trial by fire of “objectivity”—an AP invention which
was still regarded as an oddity in those days.

The AP had decided from its birth in 1848 that it would present the news
fairly and impartially. In the days when each pamphleteer was pushing his
own version of the truth, that was a pretty revolutionary notion.

But it paid off handsomely. In 1861, when the State Department prohibited
telegraphic dispatches from wartime Washington, The Associated Press was
the only agency exempted from the order because it devoted itself to straight
reporting, without the luxury of opinion.

“My business is to communicate facts,” said AP Washington Correspondent
Lawrence Gobright a few years before war broke out. “My instructions do
not allow me to make any comments upon the facts.”

Not many years later, another bureau chief in the same job issued
instructions to his staff, warning them against suppressing or publishing
any story because of personal opinions. If anyone tried to violate the rule,
the bureau chief said: “Throw him out of the window and report the case
to the coroner.”

Besides objectivity, the AP has for 133 years prided itself on accuracy,
speed and innovation—not to mention lean, easy-to-read prose.

It came into being in 1848 and pioneered the notion of using the telegraph
to distribute news to more than one point simultaneously.

It flourished from the start.

In 1849, Daniel Craig opened the first foreign bureau, in Halifax, Nova

3
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Scotia. He gave up his carrier pigeon news service to join the new, modern
AP. For years, he had been greeting New York-bound ships as they stopped
off at Halifax, getting the latest news from Europe, and relaying it by pigeon.
Now he sped the latest news to New York via telegraph—cutting days off the
transmission time.

Just seven years later, the whole procedure was obsolete. The trans-
Atlantic cable carried its first message in 1856 and the Halifax relay was no
longer needed.

By then, Craig had moved to New York to become the head of the AP. He
presided over the shut-down of the Halifax operation he had started just a
few years before.

Now, more than 120 years later, the AP has taken to the skies again,
abandoning land-based telephone lines for a new type of high-flying bird—
the communications satellites which hover in stationary orbit 23,000 miles
above the earth.

Presiding over that change is AP President and General Manager Keith
Fuller, who in late 1979 announced a plan to convert all domestic news
distribution—both print and audio—to satellites, and to install more than
900 earth stations in the United States alone.

“Once again, The Associated Press is providing a quantum leap in the
dissemination of news and information to the American peaople,” Fuller said.

“This system will break the economic bonds that have held back new and
better services for the dissemination of vital information.”

Fuller presides over a far greater enterprise than Craig would have
imagined. The modern Associated Press has an operations budget approach-
ing $150 million.

From an initial membership roster of six newspapers, it has grown to
serve 1,400 newspapers and 5,600 broadcast stations in the United States
alone.

It operates bureaus in 120 American cities and more than 130 foreign
countries.

Each day it reaches more than a billion people, over one-third of the
world’s population.

As Fuller described it in a monograph prepared recently for a United
Nations commission:

“The Associated Press is the single greatest source of accurate, timely
information for the peoples of the world. The history of the AP has been,
in a large sense, the history of impartial news coverage.”

Or, as Mark Twain put it years earlier:

“There are only two forces that can carry light to all corners of the globe—
the sun in the heavens, and The Associated Press down here.”

In 1932, Mohandas Gandhi went Twain one better, when he told an AP
reporter in Poona, India:

“I suppose that when I go to the Hereafter and stand at the Golden Gate,
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the first person I shall meet will be a correspondent of The Associated
Press.”

This book makes no claims to having a Heavenly Host bureau, despite the
AP signals now carried to the fringes of space via satellite.

Nor is it its function to trace the fascinating history of an organization
that is never stagnant, never satisfied.

It is instead intended to provide an overview of how The Associated Press
serves its thousands of broadcast members. It is primarily a guide for AP
staffers around the country, although it should also be useful for news
personnel at member stations and for aspiring journalists in colleges and
universities.

It is designed to further the AP goals mentioned earlier: accuracy, speed,
innovation—and lean, easy-to-read prose.



AP
BROADCAST
SERVICES

Six young men reported for duty at AP headquarters on December 1, 1940.

Their job: Set up a special wire, written just for radio stations. One of
them was Mitchell Curtis, who was to write later that the six saw their job
as being rather simple: they were to find a way “to string words together
in such a way that they listened well.”

The AP then served few broadcasters. The few stations in membership
received newspaper wires and had to rewrite all of the material for
broadcast.

Curtis and his colleagues went to work and within a few weeks they were
producing the first 24-hour AP Radio Wire. The first station to sign up was
in New York City, but the service quickly spread across the country.

The next year, regional bureaus began adding state and regional news to
the Radio Wire, and by the end of the decade, there were more than 1,000
stations taking the service.

The wire was just right for radio. It carried pre-scripted newscasts, sports
shows, feature programming and background reports.

Then television came along and steadily expanded its news programming.
TV stations began installing the Radio Wire in their newsrooms and soon
the circuit was being called the AP Broadcast Wire.

By 1979, the wire went to more than 5,600 stations, far more than any
other single AP service.

Instead of Curtis and his five co-workers, the Broadcast News Center in
New York consisted of nearly 40 full-time news staffers. A separate audio
network had been established in Washington, D.C., also with about 40 news
people.

Then, something happened.

AP management conducted a detailed study of its services to broadcasters,
and interviewed hundreds of station personnel to determine whether those
services fit their day-to-day needs.

The conclusion?

The Broadcast Wire was carrying more information than most radio
stations wanted. That’s because it was trying to provide television with the
detailed stories necessary for TV’s longer newcasts. But it turned out that
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the larger TV stations wanted still more information; they said the Broadcast
Wire was far too abbreviated for them.

The solution was obvious: It was time to re-invent the Radio Wire and to
create a new wire tailored to the needs of television.

The AP Radio Wire, it was decided, should concentrate on fully-scripted
news and information programming for stations which did not have large
news staffs and could not devote much time to re-writing national and
regional news.

In other words, the main job of the AP Radio Wire should be to “string
words together in such a way that they listened well.”

The APTV Wire would provide the reams of detailed source copy which
TV stations need for their larger news operations.

A series of carefully-planned changes was instituted and by 1981, most of
the program was complete.

The Radio Wire introduced a host of new scripts which could be integrated
into modern radio formats; it de-emphasized lengthy, in-depth stories. The
hourly news summaries were re-formatted to meet contemporary standards:
stories became shorter and more conversational, and features of interest to
modern-day radio audiences were added.

The TV Wire was designed to operate at highspeed—1,200 words per
minute, 18 times faster than the Radio Wire. This made it possible to
combine scripted news material from the Radio Wire with in-depth stories
from AP newspaper circuits—thus giving TV newsrooms both the capsule
versions which can be read directly on the air and the detailed source copy
necessary for rewriting.

Like Daniel Craig and his pigeons, it’s a story of how things often come
full-circle. And it’s a reminder that change is the only constant in journalism.

Change is not only constant; the rate of change, and the speed which
existing services becomes obsolete, is increasing all the time. Broadcasting
and communications in general are adapting constantly to new technology,
changing demographics, new lifestyles and new rules of economic feasibility.

AP Broadcast is always looking for ways to improve service to existing
members, and to provide new services for the neww media which are being
born in the 1980s.

® SERVICES

AP Broadcast Services is one of several major news divisions of The
Associated Press.

It is headed by Roy Steinfort, Vice President and Director of Broadcast
Services. He oversees the news, sales and administrative functions of the
division. He is also repsonsible for the department which serves Cable
Television systems and for Press Association, an AP subsidiary serving
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educational stations (which are not eligible for AP Membership) and private
clients, including the government agencies and business firms that subscribe
to the Radio Wire.

Here is a complete listing of the services AP offers to broadcasters and the
cable TV industry.

AP Radio Wire: The basic service for most members, the Radio Wire
contains ready-to-air newscasts, sportscasts and features of all kinds—
including regular farm, business and entertainment scripts.

It is a combination of the national wire produced by the Broadcast News
Center in New York and one or more state wires fed from state bureaus
around the country.

AP Radio Network: AP’s full-service radio network, established in 1974,
now serves more than 1,000 stations. It is distributed by satellite, with an
audio range of 8 kHz. APR, as it is commonly known, provides a complete
range of network services, including five-minute hourly newscasts, regular
sports shows, business and farm round-ups, and feature material.

It also offers the most comprehensive package of actuality and voice
reports available anywhere. Each hour, a package of raw sound and voice
reports is fed to affiliated stations for use in their locally-produced newscasts.
The material to be fed is listed on the Radio Wire before it is fed on the
network, so that stations can take only that material which appeals to them.

APR is produced from studios in Washington, D.C., and is discussed at
length in chapter seven.

AP TV Wire: The first wire ever designed specifically for television, the
TV Wire combines Radio Wire and newspaper-wire features with material
prepared especially for television. It operates at 1,200 words-per-minute,
providing far greater capacity than normal circuits. It is commonly known
as APTV.

AP NewsCable: A special report for cable TV systems, NewsCable is
produced by the Broadcast News Center in New York. It is an alpha-numeric
feed which allows cable systems to operate a fully-automated news channel
featuring national, state and regional news, weather, sports, business and
farm news.

The information may be displayed on one channel or it may be split up
and displayed on multiple channels, with one channel carrying national
news, another carrying sports, etc.

AP LaserPhoto: The AP invented the WirePhoto process years ago, and
at that time, it was the only system available for sending still pictures by
wire.



S e

AP BROADCAST SERVICES 9

Today, Laserphoto provides vastly improved quality and reliability. A laser
beam traces the photographic image onto heat-sensitive paper, producing
photos which rival glossy prints. |

A worldwide network brings pictures from remote corners of the world
directly into television newsrooms, often hours or days before live video can
be obtained.

AP PhotoColor: A specially-produced color slide service for television
stations. Stations receive two packages of PhotoColor slides each week,
featuring color photos of people and places in the news as well as maps and

graphics.

AP DataStream: The most complete news report available, DataStream
is a 1,200 word-per-minute service recommended only for the largest
stations.

It contains far more material than any other single circuit, and can be
modified to suit individual needs.

® HOW IT WORKS

The AP Radio Wire represents the latest in technology, allho|ugh it may
not look like it to the casual observer.

Most AP Members are familiar with the teleprinter which delivers the
news report directly to their station. It looks pretty simple and most people
don’t think much more about it.

But behind that printer is an electronic information-handling system
second to none. Long before anyone had thought of calling them “Word
Processors,” AP was using video display terminals in conjunction with
computers for speedy, accurate handling of news copy.

In fact, the AP was the principal developer of what is now called the
“electronic newsroom,” a system of information-handling which eliminates
typewriters, telegraphers, and other obstacles to quick, accurate transmis-
sion of news and information.

Here’s how it works.

There are AP computers scattered around the country, usually in major
cities where larger regional bureaus are located.

Each of these computers serves several AP bureaus, which in turn are
equipped with anywhere from one to 16 terminals, usually called CRTs—
short for “cathode ray tube.”

The CRT is the device you've seen in banks, airports, and other business
places. It serves several functions: it’s used in place of a typewriter by the
writer who composes a story; it’s used instead of a blue pencil by the editor
who marks up the story; and it’s used to execute the commands which

o B 1
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cause the story to move on the wire, or to be stored in the memory for use
later.

The CRTs are easy to use. They're faster than typewriters and it’s much
easier to make revisions in a story. The writer can go back and change
words or whole phrases without affecting the rest of what has been written.

Better yet, the CRTs reduce the likelihood of typographical errors sneaking
into copy.

Before the CRTs were developed, AP staffers used typewriters to write
their stories. Then editors marked them up with pencils and handed them
to a telegrapher—or “operator,” as they were usually called.

The operator took the typewritten copy and used an old warhorse of a
machine called a perforator to convert it to paper tape. In effect, the
operator re-typed the copy while keeping a mental count of the number of
spaces in each line. If he miscounted, the line was too long and the whole
thing came out garbled.

Also, the operator had no hard copy of what he was typing. It was like
using a typewriter with a cover over the paper; if he made a mistake, he
couldn’t see it until after it had moved on the wire.

Today, the CRT screen shows the newsman exactly how the copy will
look, and it completely eliminates the re-typing step of the process.

There are other advantages to the computerized system. For one thing,
it’s not necessary to have a roomful of teleprinters to monitor several
different circuits.

Instead, the computer can drive an “index”printer, which prints just the
first few lines of each story coming into the system. The editors scan the
index printer, watching for stories of interest to their area—and they can
then call up on the CRT screens only the stories they need. If necessary,
they can also run off a hard copy of the story on a monitor printer.

This not only saves paper, but also makes the newsroom a cleaner,
quieter place to work by eliminating the large bank of printers that used to
be a common sight in AP bureaus.

As this technology spreads to member newsrooms, stations will be able
to enjoy the same benefits. And it will be easy for them to feed AP circuits
into their newsroom computers, since a standardized format and program
has already been worked out for such purposes.

The AP uses the “ASCII” (as’-kee) program, and ANPA standardized format
and coding process.

These standardized codings have lots of advantages. For example, they
will—if your computer is set up to handle it—feed state stories to the state
news desk, national stories to the national desk, and so forth.

The computers can also search their memories for specific items, making
it easy to find and retrieve a story which may not have been noticed by the
editor on duty.

The computers “talk” not only to the CRTs in each bureau; they also talk
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to each other. Bureaus can exchange stories quickly and easily, and national
copy can be automatically combined with regional copy.

Thus, national copy for the AP Radio Wire is fed from New York to the
regional computers, where it is combined with state copy. The national
wire carries about 40 minutes of copy each hour, with the state bureaus
adding about 20 minutes of state and regional news.

The computers are programmed so that these percentages can be
changed to reflect local conditions. So, in large states with heavy news
commitments, some of the national copy can be deleted so that members
receive expanded regional reports.

The computers use a sorting system which is based on a series of priority
codes. These codes tell the computer how important each piece of copy is.

The codes are:

F — Flash
B — Bulletin
U — Urgent

R — Routine
LR — State Routine
LD — State Deferred
D — Deferred

Routine copy is filed with an “R” priority, so that it can be “bumped” by
more pressing material. This allows the state bureaus to override national
copy if there is an urgent story on the state level—and it also allows the
national desks to override state copy during state sending periods if an
urgent national or international story breaks.




TELLING
THE
STORY

Although the details may differ, most newsrooms hold to certain basic rules.
Perhaps the most basic rule at the AP is that we are here to report the news
impartially. We are reporters, not advocates.

Almost as important is this simple rule: Good writing is clear writing. The
reporter’s job is to tell the public what is happening and to explain—if
possible—why it is happening. Above all, the story must be told in clear,
simple language. The more complicated the story, the more important it is
that it be told clearly.

In this Handbook, we will be looking at how stories can be put together
effectively. Most of this advice should be as useful to reporters and editors
at member stations as it is to AP staffers.

The AP Radio wire has developed its own style, especially suited for broad
national audiences, but there is really very little that is different in writing
news for a national audience and writing for a local audience. Whether you
are serving thousands of newsrooms or thousands of listeners and viewers,
you must be quick, clear, accurate and fair.

In actual practice, the story is first composed by the writer, then polished
by the editor. Thus, this chapter deals with writing and the following one
looks at edmng

® THE BASICS

Imagine this: You're walking to work and you see a terrific fire, eatmg
away at a high-rise building. When you get to work, the first thing you Te
likely to say is: “This big building’s on fire downtown.”

Someone else arrives and says the fire department is closing the street.
He'll probably say something like this: “They’re closing Main Street down
by Clinton. They're stringing hoses all over the place.”

Later, you may hear that seven people died in the fire. That’s probably
the first thing you’d mention to the next person you talked to: “Seven people
died in that fire this afternoon, the one in the Clinton Building on Main
Street. They had the street closed for hours.”

That’s how you tell a story, in person or on the air. You lead with the

12
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newest and most important information, but you don’t completely abandon
the information that you relayed earlier.

That principle applies to written as well as spoken journalism. But
broadcast news differs from print in several important ways, and they help
determine how we tell a breaking story.

In the first place, broadcasters can tell the story as it is unfolding, on a
minute-by-minute basis. This means that broadcast news can have an effect
on the outcome of the event—which places a tremendous responsibility on
all radio and TV reporters.

While it is our job to report the first story, it is also our responsibility to
do so without causing panic, without unnecessarily drawing bystanders to
the scene and without reporting unfounded rumors or speculation which
may later turn out to be untrue.

Keep in mind, too, that our listeners and viewers can’t go back and read
the story again if we don’t tell it clearly the first time. And finally, remember
that broadcast news tends to be more personal than print. The vocal
inflections, facial expressions and general attitude of the newscaster all
influence the public’s perception of the story. This means we must keep
stories in perspective and make it clear that we may not have all of the
answers at any given moment.

To return to the firc analogy, radio and television will be covering the
story in much the same way as newspapers, with one important exception:
the newspaper story will probably not be read until the fire is out. The
broadcast stories will be heard while the flames are still raging, as well as
after the fire is out.

We must therefore keep the public posted as the story unfolds, while also
preparing the more complete wrap-ups to be aired later.

The local newspaper will be constantly updating its story as the event
unfolds. You'll be doing the same, except that you'll be doing so publicly—
on the air.

From the moment the first report comes in, it’s a story for radio. Even
though there’s no way of knowing immediately whether it’s just another
routine fire call or whether it’s a major story, radio still needs a brief story
reporting that fire trucks are rushing to the scene. If nothing else, it’s an
advisory to motorists to watch for fire equipment and to steer clear of the
congestion that’s bound to develop.

Then the first word from the scene comes into the newsroom, either
from the fire department or from a reporter who routinely went there.
Flames are visible. They’re shooting out of windows on the upper floors.
And you learn that the building is being evacuated. A check of your reference
file gives you the exact floor count, and you go with the story:

FIRE HAS BROKEN OUT IN THE CLINTON BUILDING DPOWNTOWN. FIRE
UNITS ARE ARRIVING NOW AND THE 30-STORY BUILDING IS BEING
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EVACUATED. THERE'S NO INDICATION YET JUST HOW SERIOUS THE FIRE
IS, BUT WITNESSES SAY FLAMES ARE SHOOTING FROM WINDOWS ON THE
UPPER FLOORS.

Note how closely this corresponds to the imaginary conversation re-
counted a few pages ago.

A few minutes later, you relay a police request to motorists to stay away
from the area and you learn that a multiple alarm has been sounded:

MAIN STREET IS BEING CLOSED TO TRAFFIC FOR SEVERAL BLOCKS
AROUND THE CLINTON BUILDING DOWNTOWN. FIRE BROKE OUT IN THE
30-STORY OFFICE TOWER A FEW MINUTES AGO AND FIRE UNITS FROM
AROUND THE CITY ARE RESPONDING.

IF YOU'RE DRIVING, WATCH FOR THE FIRE TRUCKS AND AVOID THE
MAIN AND CLINTON AREA. AMBULANCES ARE ALSO ON THE WAY,
ALTHOUGH SO FAR THERE'S NO DEFINITE WORD OF ANY INJURIES IN THE
FIRE AT THE CLINTON BUILDING DOWNTOWN.

The lead now is that the streets are being closed around the building.
This is immediately important to anyone driving in the area—and keep in
mind always that most people listen to the radio while driving. In the next
sentence, we recount the fact that there’s a fire in the Clinton Building for
those who weren't listening to the first report.

Then we repeat—in different words—the advice that drivers should stay
away from the area. And we note that ambulances are on the way, as is
routine in such an event, even though there’s no certainty yet that anyone
has been hurt. This is important; never jump to conclusions about deaths
and injuries. Remember that relatives and friends of the possible victims are
listening to you, and you have a responsibility to them to be both accurate
and prudent.

Finally, we repeat the basic information in the last sentence. This is
always advisable in handling breaking stories, since most people don't really
begin paying attention until you're well into the story. Remember the last
time you heard an obituary on the radio but missed the identity of the
deceased? It’s pretty annoying.

Your next report on the fire includes some bad news: three people are
dead, eight injured and several missing. That becomes the lead; the street
closings and the details of the fire itself are secondary.

GRIM NEWS FROM FIRE OFFICIALS: AT LEAST THREE PEOPLE HAVE
DIED IN THE FIRE THAT'S STILL BURNING OUT OF CONTROL IN THE
CLINTON BUILDING. FIRE CHIEF EDWIN WILCOX SAYS FIREMEN HAVE
CARRIED OUT THREE BODIES AND RESCUED EIGHT PEOPLE WHO WERE
INJURED. WILCOX SAYS THERE ARE AT LEAST THREE MORE PEOPLE STILL
INSIDE THE BURNING OFFICE TOWER.
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WILCOX SAYS ALL OF THE DEAD AND INJURED SO FAR ARE CIVILIANS --
MEANING THEY'RE NOT POLICE OR FIREFIGHTERS.

FIVE FIRE COMPANIES ARE BATTLING THE BLAZE IN THE 30-STORY
BUILDING AND TRAFFIC IN THE ENTIRE DOWNTOWN AREA IS BADLY
CONGESTED. POLICE ARE PLEADING WITH DRIVERS TO STAY OUT OF THE
AREA.

First, note that the listener is set up for the bad news. Note too that the
report of deaths and injuries is clearly attributed, first to “fire officials,”
then to the chief himself. We also specify that “at least three” are dead,
clearly signalling that there may be more, but not going out on a limb or
unnecessarily dramatizing the situation.

In the second paragraph, we go along with the custom of police and fire
departments to refer to everyone except themselves as “civilians.” It is not
strictly accurate, of course, which is why we explain it in the same sentence.
It is important information, however, and it shouldn't be left out.

The last paragraph recaps what has been covered before and emphatically
repeats the advice to drivers to stay away.

Notice that so far, none of these leads much resembles a print version
of the story. All of them are written in the present tense and it is very clear
that the story is changing every minute. It is when the fire is out and the
final casualty count is in that the broadcast and print stories may begin to
look alike. But first it is broadcast’s job to spread the word that the fire is
out.

THE FIRE IN THE CLINTON BUILDING IS OUT. THE ANNOUNCEMENT BY
FIRE CHIEF EDWIN WILCOX COMES NEARLY FOUR HOURS AFTER THE
FLAMES BROKE OUT -- KILLING THREE PEOPLE AND INJURING 16 MORE.

Once that is out of the way, we can deal with the story from a variety of
angles for the next several hours or days. And now many of our broadcast
stories will more closely rescmble the print versions.

A FIRE THAT BURNED FOR NEARLY FOUR HOURS KILLED THREE PEOPLE
AND INJURED 16 MORE IN A DOWNTOWN OFFICE BUILDING YESTERDAY.,
DAMAGE IS ESTIMATED IN THE (M) MILLIONS AT THE CLINTON BUILDING,
A 30-STORY TOWER BUILT JUST THREE YEARS AGO.

THE FIRE INSPECTOR'S OFFICE IS TRYING TO FIND OUT WHAT CAUSED
THE FIRE THAT SWEPT THROUGH THE UPPER FLOORS OF THE CLINTON
BUILDING YESTERDAY.

ONE OF THE AREA’'S LEADING BUSINESS EXECUTIVES PERISHED IN
YESTERDAY'S FIRE IN THE CLINTON BUILDING. WAYNE SMITH WAS
TRAPPED IN AN ELEVATOR ON THE BUILDING'S TOP FLOOR.

SMITH FOUNDED AN ELECTRONICS COMPANY AND WAS AN OFFICER OF
THE FIRM WHICH BUILT THE CLINTON BUILDING JUST THREE YEARS AGO.
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Writing for radio presents both a problem and an opportunity. The
problem is that a top story must be told at least every hour, maybe more
often, without becoming repetitive or boring. The opportunity is the flip
side of the problem: radio, more than any other medium, has the aura of
immediacy. It can tell every aspect of the story as it unfolds, and can explore
various facets of the story after the fact.

This is possible because most radio stations have newscasts at least every
hour, and often even more frequently. Most television stations and news-
papers, on the other hand, have only one or two newscasts or editions each
day and are thus limited to just a few approaches.

This situation is steadily changing, however, as television becomes
increasingly able to televise live from almost anywhere with very little notice.
Most major television stations now have helicopters, microwave equipment
and small portable cameras which allow them to broadcast live from the
scene of a major story. In practice, however, television tends to stay with
its programming schedule and to present news only at regularly-scheduled
times.

Broadcasting’s emphasis on immediacy has given newspapers the op-
portunity to concentrate on analytical and investigative pieces, and to fill in
the holes which broadcast news may have left.

What it all means is: Know your audience.

If you are writing an hourly radio newscast, you are updating your
audience. While you must tell the bare bones of the entire story, the
emphasis should be on the latest angle. This varies only slightly when you
are writing “drive-time” newscasts, those aired during the hours when most
people are traveling to and from work.

Most commuters want quick recaps of the top stories at that hour, and
the chances are that they haven’t been in touch with the news for the
previous eight hours or so. This means you must be sure to cover the
important angles of each major story, while still emphasizing the latest
wrinkle in each.

In television newscasts, there is a stronger assumption that viewers want
the story from the top. So you lead with the major development of the day,
not the hour, and work your way along from there.

® PUTTING IT TOGETHER

Just as the nature of the story and newscast determine the lead, the lead
itself sets the tone for the story, and helps determine what sentences will
follow. Each sentence must flow logically from the previous. It is the only
way the story will make sense to the listener.

With practice, logical story structure comes naturally to the writer;
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experienced reporters begin to build the story even before reaching a
typewriter or computer terminal.
Let’s return to our fire story. The first-hour’s lead went like this:

A FIRE HAS BROKEN OUT IN THE CLINTON BUILDING DOWNTOWN.

That lead naturally raises a question: how serious is it? The next sentence
answers:

FIRE UNITS ARE ARRIVING NOW AND THE 30-STORY BUILDING IS BEING
EVACUATED.

The facts are presented in a logical and orderly fashion that leaves no
questions unanswered, that leaves the listener with the knowledge that he
has heard all there is to tell at this point.

As the lead changes, the structure of the story changes, even though the
same facts are being presented. You cannot simply plop a new lead atop an
old story: it will raise new questions that have to be answered, which means
a new second sentence, and, in turn, a new third sentence, and so on.

There was a time when broadcast writers, be they radio or television
people, did little more than mark up newspaper copy. But those days are
gone. Broadcast copy now demands a totally different structure, a different
approach and writing style.

In fact, it is downright detrimental to simply rewrite the phrasing of
newspaper copy. You must take it apart and weigh the facts, then put the
whole thing back together again—in a new form. The best way to write a
broadcast story is to tell it to yourself, polish it up a bit, then commit it to
paper.

Here’s a way to get into that habit.

Take the newspaper or wire copy from which you are writing and read
it thoroughly. Try to gain a full understanding of the story: who’s doing or
saying what about whom?

Once you know the story well, turn the copy over and put it aside. Write
your own stary.

Do not refer to the source copy except to find a specific fact or quote.
Concentrate on your lead, your second sentence—not the source copy’s.

You'll soon find that you are building your own structure. Rather than
relying on the source copy’s approach, youll have to come up with your
own. That’s the single most important step.

It takes a certain flair to do it correctly. And it takes a firrn concept of
your audience. Perhaps the best description of that was provided in the late
’30s by Edward R. Murrow of CBS. The analogy may seem a bit dated, but
the ideas behind it are as sound as ever:

Imagine yourself at a dinner table back in the United States with the local
editor, a banker, and a professor, talking over the coffee. You try to tell what
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it was like, while the maid’s boyfriend, a truck driver, listens from the
kitchen. Talk to be understood by the truck driver while not insulting the
professor’s intelligence.*

It’s not the kind of thing you can do by simply following a formula. But
there are some guidelines that can help put you on the right path.

—Write simply, yet intelligently.

—Use the simple declarative sentence.
—Always keep the listener’s ear in mind.
—Build your story logically.

—Always use appropriate attribution—and know the laws in your state.
—Be informal.

—Don'’t put stumbling blocks in your copy.
—Use contractions.

—Be grammatical.

—Avoid slang.

—Use words properly.

Write Simply, Yet Intelligently: News stories tend to be complicated, and
the writer’s task is to unravel them and present them in an understandable
form. The stories should be simply structured, one fact leading into another.
And there’s no need to use a big word—or several—when one will do.

For example, why say “utilize” when you can say “use?”

Why say “exacerbated” when you mean “made worse?”

Why write “toxic material” when you mean “poison?”

Simple, direct words can be used in intelligent stories. In fact, they usually
make them more understandable.

Use the Simple Declarative Sentence: The best way to say something
is to simply come out with it. Direct statements, graceful but not flowery,
are the basic building blocks of broadcast news writing.

Some examples:

THE RATIFICATION OF THE "SALT-TWO" TREATY IS UP TO THE SENATE.
BUT VICE PRESIDENT MONDALE FIGURES IT CAN'T DO ANY HARM TO TAKE
THE TREATY'S CASE TO THE PUBLIC.

THIS IS THE FINAL DAY OF THE OPEC OIL CARTEL MEETING IN
CARACAS, VENEZUELA.

NO SHAH, NO FREEDOM FOR THE HOSTAGES. TEHRAN RADIO
BROADCAST THAT STATEMENT TODAY.

Why waste words? If you can say it simply and directly, do it.

* Alexander Kendrick, Prime Time (Boston: Little, Brown & Company, 1969), p. 278.
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Always Keep the Listener’s Ear in Mind: Some words sound better
together than others. Sentences, paragraphs and entire stories, much like
music, have textures and rhythms. A series of short words may sound too
staccato for the scene you are describing. On the other hand, you may want
some rapid-fire wording to summarize the tense situation you are reporting.

Listen mentally to the words you are using. If they sound clumsy, or if
it feels cluttered as you skip from one word to the next, rewrite the sentence.
To make sense to the mind, a sentence must sound right to the ear. An
example:

PRESIDENT CARTER FEARS THAT GRANTING CHINA MOST-FAVORED-
NATION TBADE STATUS WILL BE BAD FOR OUR RELATIONS WITH RUSSIA.

It is a long, clumsy sentence. It lacks grace; the words are falling all over
each other, and the idea behind them seems to have been lost in the shuffle.
It can be improved:

PRESIDENT CARTER'S AFRAID THAT RUSSIA WON'T LIKE IT IF WE GRANT
BETTER TRADE TERMS TO CHINA.

It’s still a bit wordy. Won't like it if is a particularly difficult phrase to say.
And if the newscaster has trouble saying it, the listener will know—and it
will get in the way of comprehension.

The problem can be tackled by taking a different approach to the lead

WHAT WILL RUSSIA THINK IF WE IMPROVE OUR TRADE RELATIONS
WITH CHINA? PRESIDENT CARTER'S AFRAID THE SOVIETS WILL BE UPSET.

Or, you could take a more oblique approach:

PRESIDENT CARTER'S LOOKING TOWARD MOSCOW AS HE CONSIDERS
BETTER TRADE RELATIONS WITH PEKING. CARTER'S WORRIED ABOUT THE
KREMLIN'S REACTION TO PROPOSALS TO IMPROVE CHINA'S STATUS AS AN
AMERICAN TRADING PARTNER.

Compare that to our first pass at this difficult set of ideas. Both versions
contain the same facts. It is the approach and style that are different.

Build Your Story Logically: Once you've chosen a lead, think of the next
obvious question it raises. Answer that question in the second sentence.
Then consider what question that sentence raises—and answer it. The story
must be a progression of facts that cover all major questions the listener
could ask.

One of the more common mistakes in story structure is the failure to lay
the groundwork for a fact you are introducing. You must set the listener up,
so that every facet of the story fits into the whole. If the listener spends any
time wondering what you are talking about, he will never get the point
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you're trying to make. For example, the following story leaves the listener
reeling in confusion:

THE "WASHINGTON STAR” SAYS IT'S PEGGED THE MAN BELIEVED TO
BE THE FIRST TO GO IN THE PRESIDENTIAL SHAKE-UP. HE'S A WHITE
HOUSE COUNSEL -- ROBERT LIPSHUTZ. AND THE PAPER SAYS
UNIDENTIFIED SOURCES HAVE SAID CARTER WILL ACCEPT HIS
RESIGNATION FIRST.

The story might be better structured this way:

UNIDENTIFIED WASHINGTON SOURCES THINK THEY KNOW WHO'LL BE
THE FIRST WHITE HOUSE STAFFER OUSTED IN THE ADMINISTRATION
SHAKE-UP. ACCORDING TO A REPORT IN THE "WASHINGTON STAR,” HE'S
WHITE HOUSE COUNSEL ROBERT LIPSHUTZ.

The second story prepares the listener for the facts that are about to be
presented. It establishes first that someone’s going to be fired—and then
says who it’s likely to be. Another way to do the story would be to establish
the fact of the shake-up first:

PRESIDENT CARTER IS WORKING ON AN ADMINISTRATION SHAKE-UP ...
AND NOW COMES A REPORT ON WHO THE FIRST VICTIM MIGHT BE.

Once the potential for firings has been established it’s only logical to go on
to who the “victim” might be.

It’s also possible to approach the story from the “victim” angle—and then
establish what he’s victim of:

A PUBLISHED REPORT SAYS ROBERT LIPSHUTZ WILL BE THE FIRST
VICTIM OF THE CARTER ADMINISTRATION SHAKE-UP.

That lead logically suggests a second sentence providing attribution, which
would prompt a third sentence saying who Lipshutz is and when he might
go. In each of these examples, unlike the original, we start with one idea and
progress—logically—from there.

Always Use Appropriate Attribution: A key aspect of that Washington
Star story was the attribution: the newspaper quoted unidentified sources
as saying that Lipshutz would be the first to go.

The writer had to clearly identify just who was reporting the statement—
and what their source was.

The requirement for strong and clear attribution is a basic tenet of
journalism: report the facts—only what you know to be true. Don’t guess;
don’t draw conclusions.

So, for example, in the Lipshutz story, we didn’t say he will be the first
to go, or that he apparently is about to be fired, or even that he might be the
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first. We reported the fact that someone else has obtained information that
he will be the first man to be fired. And we prominently attributed it all.

There are some cases where attriubtion is not needed. If the fire
department says a building is on fire, it’s a fairly safe bet that it is. If officials
tell you the building is being evacuated, and your repaorter on the scene tells
you that there’s a steady flow of people out of the building, you can go with
the evacuation angle.

But if you have any reason to doubt the report, if it is not verifiable, or
if it is an opinion instead of a fact, it must be attributed.

Of course, if you pick up the report from another source—a foreign
news service, a newspaper or a radio station—you should attribute it in
most cases.

And always err on the side of caution: when in doubt, pin it on someone.
If you can’t, hold off.

Attribution is especially important in public controversies and in criminal
cases. If a politician accuses somebody of something, you must be careful
to specifically and prominently say who’s doing the accusing.

Similarly, if police report that a crime has been committed or an arrest
has been made, and that report is the only source you have for the story,
it is common practice to pin it all on the police. Of course, anything that
is independently verifiable need not be attributed.

Which leads us to the question of what to do with “facts” reported by
police, or in court, that are in legal doubt. You can’t very well tack on the
phrase, “according to police” every time one of these questionable matters
comes up.

The answer is a modifier such as “alleged” or “accused.” Such words
must be used to make it clear that an unproved assertion is not being treated
as fact.

What is at issue in most criminal cases is whether a crime was actually
committed and/or whether the defendant is responsible for the crime.

It is important that you know just which one is at issue in a given case.

For example, if Mr. X is on trial for murder in the dismemberment slaying
of Mr. Y, it is pretty clear that Mr. Y was the victim of a crime, not an
accident or suicide. So, we don’t need to constantly refer to an alleged killing.

However, whether Mr. X is the actual killer is in question. That is what
the trial is all about. Therefore, Mr. X must be referred to as the alleged
killer, the accused slayer of Mr. Y, the defendant, the man charged with
killing Mr. Y, etc.

If Mr. Y is simply missing—disappeared without a trace—we have another
situation entirely. We then have an alleged killing and a person charged with
carrying out the alleged scheme. The prosecution will first have to establish
that a crime has occured. Then it will try to pin it on Mr. X.
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Keep in mind also that accused and charged are not necessarily the same
thing.

Procedures vary widely from one state to another.

In some states, police may arrest someone and charge him with murder.
In others, only the District Attorney or a similar authority may file such a
charge.

Terminology varies widely. In some states, the proper phrase is that
someone is being held for investigation of the crime.

Being arrested or detained is not the same thing as being formally
charged. The charge must be filed in court, usually by the D.A. or by a
Grand Jury. There is nearly always a hearing of some type in conjunction
with the formal charge—sometimes a preliminary hearing, sometimes an
arraignment.

It is very important to know the difference.

It is also important to handle police statements carefully.

“We got him. We got the killer,” a county sheriff once said after his men
arrested a suspect. The man had not been formally charged . . . and never
was formally charged. He was released a few days later and could well have
proceeded to sue the sheriff and any news outlet which had carried the
assertion.

Don’t ever say that John Doe has been arrested and will be charged with
murder. You don’t know that he will be—and if, in the end, he isn’t, you're
in trouble.

Know the Laws in Your State: When reading wire copy from another
state, it is best not to make any changes in the wording of the section dealing
with the status of criminal charges—since the person who wrote that section
presumably knows the exact laws in his state. You don’t, and the laws in
your state may be different.

Be careful not to over-use the word alleged. It is one of those words that
has a specific meaning and it is easy to fall into the habit of throwing it at
any questionable situation. Remember that it has synonyms such as accused,
reputed, supposed, and purported. And remember, too, that you can turn
the sentence around and express the same thought in another way: “the
purported spy” can become “the man who is accused of spying.”

In any case, such modifiers protect both the writer and the accused. It
is important that they be properly used. When dealing with stories where
there is a legal or factual issue, make sure you know just what that issue
is—and make sure your story reflects it.

As we saw in the Washington Star-Robert Lipshutz example before,
attribution is central to stories in which the source does not want to be
identified. It is crucial to the story that you establish—as firmly as possible—
who the source is and what his qualifications are.
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For example, suppose a Senator’s administrative aide tells you that the
Senator is about to resign, but asks that you not divulge his role in reporting
the story. You might report:

A SOURCE SAYS SENATOR JOHN SMITH IS ABOUT TO RESIGN.

But that doesn’t give the listener any indication of the reliability of the report:
‘ who is the source and why should he be believed?
You might firm it up by saying:
|
A SOURCE WHO OUGHT TO KNOW SAYS SENATOR JOHN SMITH IS
| ABOUT TO RESIGN.

But ought to know or in a position to know reflects a judgment on your
part—and unfairly leaves the listener in the dark as to the facts of the case.
And it is to the facts that you must turn:

A SOURCE IN SENATOR JOHN SMITH'S OFFICE ...
A SOURCE CLOSE TO SENATOR JOHN SMITH ...
A SENATE SOURCE WHO ASKED NOT BE NAMED ... |

the source is believable.

Another type of story that must be carefully attributed is public opinion
polling. You must always credit the polling organization with the results. In
addition, you must indicate that the results are based on a particular
sampling—and reflect nothing more than a statistical projection of that
sampling’s responses.

For example:

THE LATEST GALLUP POLL GIVES PRESIDENT CARTER A LOWER I
POPULARITY RATING THAN EVER. THE POLL SUGGESTS THAT FEWER THAN
ONE-THIRD OF THE COUNTRY LIKES THE JOB THE PRESIDENT IS DOING.
GALLUP SAYS 29 PERCENT OF THOSE RESPONDING TO THIS WEEK'S POLL
GAVE CARTER A POSITIVE JOB RATING. LAST MONTH, 35 PERCENT :
APPROVED OF HIS WORK.

L
!
) In each case, you come as close as possible to telling the listener just why
|
|
l
\

Note that the story does not say that the President’s popularity is down; it
says that Gallup’s rating of the President’s popularity is down.

And the story does not say that the poll means that fewer people like the
job Carter is doing; it says the poll suggests that fact. In each sentence, what
we report is not where public opinion stands, but where the latest measure
of public opinion stands.

Always be careful to prominently attribute poll results, to remind your
audience that the numbers are based on a specific sampling (29 percent of
those responding to this week’s poll) and to say that the poll merely suggests,
predicts or estimates the opinion of the nation as a whole.

There are several different styles of attribution. The one most often
encountered in print is the hanging attribution: | 1

D
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SEVEN PEOPLE DIED AND 35 WERE INJURED IN A BUS CRASH ON A
SLIPPERY HIGHWAY OUTSIDE NEW YORK CITY TODAY, POLICE SAID.

Of course, people don’t talk that way and there is usually a more graceful
way of using attribution in broadcast copy.
The most obvious is to put the attribution at the front of the sentence:

POLICE SAY SEVEN PEOPLE DIED AND 35 WERE INJURED IN A BUS
CRASH ON A SLIPPERY HIGHWAY OUTSIDE NEW YORK CITY TODAY.

This is not much better than the “hanging” version, and it is a dangerous
habit to fall into. For one thing, it is easy to lazily start every story with
someone saying something:

POLICE SAY ...
THE MAYOR SAYS ...
THE PRESIDENT SAYS ...

It is much better to use a little extra effort to work the attribution into
the story in a natural and more graceful way:

A BUS CRASHED ON A SLIPPERY HIGHWAY OUTSIDE NEW YORK CITY
TODAY, AND POLICE SAY SEVEN PASSENGERS WERE KILLED. THIRTY-FIVE
OTHERS ARE REPORTED INJURED.

Or...

POLICE REPORT A MAJOR ACCIDENT INVOLVING A BUS THIS
AFTERNOON. OFFICERS SAY THE BUS WENT INTO A SKID ON A SLIPPERY
HIGHWAY NEAR NEW YORK CITY AND CRASHED INTO A GUARDRAIL. THE
OFFICIAL CASUALTY COUNT AT THIS HOUR LISTS SEVEN DEAD AND 35
HURT.

There are as many ways to attribute a story as there are to tell the story.
Don'’t fall into a rut.

Be Informal: There is a dialect in the English-speaking world known as
wire-ese. It is the awful habit of falling into stodgy, stilted sentences that
state the facts but put the listener to sleep. Wire-ese causes newscasters to
drone on and on, prompts listeners to turn off their radios, and gives writers
and wire services bad reputations.

You don’t have to write that way.

After all, you don’t think that way, and you don’t speak that way.

Perhaps the principal cause of the persistent use of wire-ese is conven-
tionality. Writers assume that, because they must tell the story, they must
line up fact after fact, knocking them off like ducks in a row.

But that can be boring. And, again: people don't talk that way.

Instead, they use images, familiar phrases, sometimes colloquialisms, to
get the point across.
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As an example, take the Iranian hostage story, in which militants in
Tehran held American diplomatic workers prisoner for months and months.
It was, to the American public, a frustrating story as it was being played out,
and one writer caught that in his lead:

IT'S HAPPENED AGAIN. NO SOONER HAD IRAN'S FOREIGN MINISTER
MADE A CONCILIATORY STATEMENT ABOUT THE IRANIAN CRISIS THAN
THE MILITANTS OCCUPYING THE U-S EMBASSY CONTRADICTED HIM.

The lead catches the flavor of frustration, using a familiar phrase to do it.
In wire-ese, the story might have come out this way:

THE MILITANTS HOLDING THE AMERICAN EMBASSY IN TEHRAN SAY
THE ONLY WAY THEY'LL RELEASE THEIR 50 HOSTAGES IS IF THE SHAH
RETURNS TO IRAN. THAT CONTRADICTS FOREIGN MINISTER GHOTBZADEH,
WHO EARLIER TOLD ...

Boring.

Economic stories are particularly prone to formula writing:

SEVERAL OF THE NATION'S LEADING BANKS HAVE RAISED THEIR PRIME
LENDING RATE TO 15 AND THREE-QUARTERS PERCENT. THAT'S A RECORD,
AND FOLLOWS LAST WEEK'S GOVERNMENT MOVE TO TIGHTEN CREDIT TO
FIGHT INFLATION.

There’s nothing terribly wrong with that story. But compare it to this one:

MONEY IS GETTING HARDER TO COME BY. SEVERAL BANKS, LED BY
CHASE MANHATTAN, TODAY BOOSTED BY ONE-HALF POINT THE RATE
THEY CHARGE THEIR BEST CORPORATE CUSTOMERS TO BORROW MONEY.
THAT PUTS THE SO-CALLED PRIME RATE BACK AT THE RECORD 15 AND
THREE-QUARTERS PERCENT SET LAST FALL. AND IT FOLLOWS A MOVE
LAST FRIDAY ...

Congressional stories—the House passed this, the Senate passed that—
are also vulnerable:

A HOUSE-SENATE CONFERENCE COMMITTEE IS RESUMING WORK ON A
COMPROMISE FEDERAL BUDGET. THE NEW FISCAL YEAR IS 17 DAYS OLD,
BUT THE LAWMAKERS HAVE BEEN UNABLE TO COME UP WITH AN
AGREEMENT ON A BUDGET BILL.

Instead, one writer opted for more familiar words:

CONGRESS REMAINS A HOUSE DIVIDED. WITH THE NEW FISCAL YEAR 17
DAYS OLD, THERE'S STILL NO FEDERAL BUDGET. HOUSE AND SENATE
CONFEREES ARE TO RESUME CONSIDERATION OF A PACKAGE TODAY.

It's not that the wire-ese examples are badly written. They simply are not
as good as the others. They lack the spark of imagination that makes copy
move rather than plod.
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Quite often, the flint for the spark is informality.
Take, as an example, this title:

ROBERT STRAUSS, THE HEAD OF PRESIDENT CARTER'’S RE-ELECTION
CAMPAIGN.

Why not:

CARTER CAMPAIGN CHIEF, or
CARTER RE-ELECTION CHAIRMAN.

Or, better yet, why not break up the title and put it in a sentence, so it
comes out the way it would in conversation:

ROBERT STRAUSS, WHO HEADS THE CARTER CAMPAIGN ...

The key to informal writing is to put yourself back at that mythical dinner
table, telling friends and neighbors what’s going on. Turn the story over in
your mind a few times: what does it really mean—what'’s the point of the
story? Or, who is this person I'm reporting about, what is his or her real
significance?

After that kind of thinking, Strauss’ title might come out like this:

ROBERT STRAUSS IS THE MAN HEADING THE EFFORT TO GIVE
PRESIDENT CARTER FOUR MORE YEARS IN THE WHITE HOUSE, AND HE
SAYS ...

Remember the function of the writer: to tell the listener what'’s going on in
terms that he can appreciate.

Another key to informality is to vary the lengths of your sentences. After
a long one, write a short one. Keep the lengths mixed up, and keep the
pacing appropriate to the story:

IT SEEMS GRIFFEN WAS, INDEED, A TECHNICIAN AT A HOSPITAL IN
BALTIMORE NINE YEARS AGO, WHEN HE DECIDED TO TRY HIS HAND AT
HOBBING BANKS. IT WAS A WHIM, HE SAYS, JUST ONE OF THOSE THINGS.
HE PULLED IT OFF. THEN HE GAVE HIMSELF UP.

That was a feature story, and so the tone was a bit less formal than a news
story, and the pace more leisurely. But the irony of trying to rob a bank on
a whim, succeeding, and then giving up, was expressed in the pacing of the
final two sentences.

Don’t Put Stumbling Blocks in Your Copy: Just as the proper length
and placement of a sentence or phrase can help a story move along, the
improper placement or length can make the newscaster stumble.

As the story progresses, the copy, newcaster and listener all gain
momentum. If along and difficult phrase suddenly appears, that momentum
will come to a crashing halt—and the story will lose direction and the
listeners will lose interest.
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(Of course, there are times when you want to stop the momentum. Often,
if you want to shock or surprise a listener, you can let the momentum build
up—and then throw in a very short sentence with the “zinger” in it. But
that’s done intentionally, what we’re concerned with here are those unin-
tentional zingers.)

Such stumbling blocks are, most often, caused by complicated attribution.
The key in such cases is to break up the title and the name:

GENERAL ROBERT BARROW, THE NEW COMMANDANT OF THE MARINE
CORPS, SAYS THE DRAFT MAY HAVE TO RESUME IN THE LATE 80'S.

Try, instead:

THE MARINES' NEW COMMANDANT SAYS THE DRAFT MAY HAVE TO
RESUME IN THE LATE 80'S. GENEBAL ROBERT BARROW SAID THAT
AS HE ...

Some titles are even longer. They are impossible to get around, but at
least their impact can be minimized:

THE HEAD OF THE NATIONAL OCEANIC AND ATMOSPHERIC
ADMINISTRATION, JOHN SMITH, SAYS IT ISN'T THRUE.

Try, instead,

JOHN SMITH HEADS THE NATIONAL OCEANIC AND ATMOSPHERIC
ADMINISTRATION, AND HE SAYS IT ISN'T TRUE.

Or, back into the title:

THE HEAD OF THE AGENCY INVOLVED DISAGREES. AND JOHN SMITH
SAYS HIS NATIONAL OCEANIC AND ATMOSPHERIC ADMINISTRATION HAS
THE FACTS TO BACK HIM UP.

Use Contractions: People combine words all the time. Even college
professors use don’t, won't, and can’t, and there is no reason why broad-
casters shouldn't.

The number and types of contractions you use will depend on your
personal style and the context of the story. But, as a rule of thumb,
contractions help the story move along, help develop a familiar tone, and
make it easier for the newscaster to read the story:

IT'S HAPPENED AGAIN ... PRESIDENT CARTER WON'T BE CAMPAIGNING
... SENATOR EDWARD KENNEDY'S CALLING ON ... THE GOVERNMENT ISN'T
IN THE RED ...

Be Grammatical: You obviously wouldn’t use the contraction ain’t, since
it isn’t grammatical. There are less obvious grammatical errors that make
it to the air every day—and they shouldn’t.

There’s no denying that English is a complicated, scemingly irrational
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language. But there are certain rules that govern it, and they are best
followed if the language is to be used as an effective tool of communication.

One of the best guides to good grammar is “The Elements of Style,” by
the late William Strunk, Jr., and E. B. White. This compact volume provides
some basic, common-sense grammatical guidelines.

Avoid Slang: Conversational news writers are constantly walking that
thin line between informality and slang. Don't step over it.

Colloquialisms, such as those cited in our discussion of informality, are
often acceptable. But ungrammatical, utterly irreverent and downright
incorrect words and phrases have no place in radio or television copy. When
injected, they usually make the story sound silly, undermining the credibility
of the writer, newsroom and newscaster.

The line between what'’s appropriate and what isn’t is constantly shifting.
Experience is the best tool in deciding whether to use a questionable phrase
or word. But if in doubt, leave it out. And be prepared for the editor to be
the final judge.

Use Words Properly: Proper use of the language is at the heart of
effective communication. The person who can not choose the right word
and use it correctly is in big trouble behind a typewriter or CRT.

There are, of course, the classic errors—mixing up their and they're,
using the wrong form of it's and its. Fortunately, or maybe unfortunately,
these words are homonyms. They sound the same on the air, whether
theyre correctly spelled or not. This saves many of us from sounding
foolish, but it also lulls many broadcast writers into letting their writing
become sloppier and sloppier, until finally it begins to show in their on-air
presentation. It may also cause severe problems for a broadcast reporter
who moves on to a diffcrent operation, one where clear and correct writing
is demanded.

There are many pompous words currently in vogue in America, most of
them nothing more than bloated, multi-syllabic versions of much simpler
words.

Facility nowadays can be tacked onto anything. We have all seen signs for
“auto storage facilities” (parking lots), “waste disposal facilities” (trash
dumps) and “recreation facilities” (swimming pools). Many towns now have
a “correctional facility” instead of a jail.

Many prison guards insist on being called “corrections officers.”

Utilize threatens to replace use, and nearly no one has a job anymore; we
all have positions.

A government agency not long ago issued a report on an airline accident,
saying that the cause of the crash was “inadvertent impact with terrain.”
Simply put, the airplane flew into the ground.
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Any living language is constantly changing—taking in words from foreign
languages, assimilating terms from science and coining new words to
describe new situations. At the same time, archaic and arcane words tend
to die out. This is a natural process, and one which keeps the language
useful. But if language is consistently misused, it will eventually lose its
precision and those who speak that language will lose the ability to
communicate precisely.

It is so obvious that it hardly needs to be stated that journalists have a
tremendous impact on everyday usage. It is our job to know our language
and to use it carefully and affectionately.*

It is, after all, all we have to work with.

* For an excellent treatment of this subject, see Edwin Newman, Strictly Speaking (Indianapolis:
Bobbs-Merrill, 1974), and A Civil Tongue (Indianapolis: Bobbs-Merrill, 1976).
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Writers and reporters have difficult jobs. They must dig through reams of
material, sit through hours of meetings or talk to scores of people trying to
find a newsworthy story. Then they must seek substantiation, get quotes or
film or tape to flesh out the story and put it all together in a form that will
satisfy their editors.

The editors have even more difficult jobs. They must sift through all of
the material their reporters and writers have given them that day, try to
keep up with the flow of copy from their wire machines, listen to their
networks and keep an eye on the clock.

The editor has several essential functions:

—To make sure there is enough copy to fill up the next newscast or
edition or split period;

—To make sure there is not too much copy;

—To make sure the copy that is used is interesting, accurate and timely;

—To keep the writers and reporters reasonably happy;

—To keep the boss as happy as possible.

Please note that most of these functions conflict with the others. It is the
editor’s lot to juggle the conflicting needs and desires adroitly so that the
news report is turned out each day in good order while the staff and
management remain relatively content.

In short, it is the editor who must say yes or no. Thus, editors are usually
not popular people.

In fact, the editor has become rather rare in broadcast journalism. Most
radio stations combine the jobs of writer, editor and newscaster, so that one
person must perform all of these functions on each shift. In many stations,
there is no designated reporter, so that the writer-editor-anchorman must
also serve that function, covering stories in person when he or she is not
on duty at the station, or chasing stories on the phone when he or she is
on duty.

If it is difficult for an editor to do one job well, it is even more difficult
for a single person to perform all of the editor’s functions while also acting
as reporter, writer and newscaster.

30
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Much of this chapter may seem irrelevant to such a person, but it may
prove to be useful, since every reporter must also try to see his or her work
from an editor’s point of view. It’s the only way to improve.

The writer/reporter uses research, legwork, the telephone and source
copy from the wires or from newspapers to put together a newscast or
story that explains the world as he or she sees it.

The editor, on the other hand, has access to a much greater amount of
information. The editor reads many more incoming wires, receives copy
from many reporters and stringers and scans all of the network material
available at that hour. Usually, editors try to put themselves in the place of
the listener. They constantly ask themselves if they would want to hear this
story while driving down the freeway next to a cement truck. If not, they kill
it, or at least shorten it.

A reporter who works enthusiastically and thoroughly usually becormnes
so engrossed in the story that it becomes hard to judge its value.

This obviously sets the stage for a confrontation, which is why the editor
must also be a diplomat, one who can de-emphasize or delete a reporter’s
story without alienating the reporter.

Also, good writers are constantly searching for new ways to say things.
Good editors are always watching the copy to be sure it is factually consistent
with previous stories, and to be sure it is written in the proper style.

An editor must be careful to not inadvertently stifle creativity in the name
of consistency. It is not the editor’s job to re-write everything that crosses
the desk just to fit some preconceived formula of what the story should say.
But at the same time, the editor must ensure that the writer's words say
what they are meant to say.

Fortunately, there are some guidelines to help editors deal with copy—
and to help writers know what’s likely to happen to their copy once the
editors get hold of it.

Report the Facts: Our job is to report what happens. Any conclusions
about whether what happens is good or bad are left to the public.

Reporters often form strong opinions about the stories they cover, and
these opinions sometimes find their way into the copy. It is the editor’s job
to root them out.

Editors must also watch for instances in which the writer has inadvertently
taken an assertion as fact.

Just because a White House official says that News Secretary James Brady
is dead does not make it so, as so many news organizations learned—the
hard way.

Don'’t Jump to Conclusions: This goes along with sticking to the facts.
Frequently, a series of circumstances will seem to point to a certain
conclusion, but be careful! It may not be so.
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A few years ago, the Israelis sent fighter jets screeching over Beirut at
rooftop level, breaking the sound barrier and terrifying the residents. A
reporter filed a story about the incident, saying that unidentified jets had
flown over Beirut at roof-top level, accompanied by deafening explosions
and the sound of shattering windows.

A writer back in New York turned that story into a bombing. It seemed
quite obvious to the writer that the story was describing a bombing raid.

The editor smelled something amiss, however, referred back to the
original story, and caught the error. The story did not go out until it had
been revised.

Check for Proper Attribution: It is the editor’s job to be sure that every
story is properly attributed and that redundant attribution is avoided.

Keep It Readable: Copy may be factually correct, but if it doesn’t read
well it is wasted effort. If the copy is turgid and stale, it must be brought
back to life.

In too many cases, the editor will revise the copy himself. When at all
possible, it should be thrown back to the writer with a clear explanation of
what is wrong with it. This is the only way the writer will learn.

Keep It Short: Don't let the writer’s pride keep you from pruning the
copy. You're making the writer look better, after all. No one is too good to
be edited, and any sentence can be tightened up, including this one.

Keep It Current: Frequently, a story will change between the time it is
written and the time the editor gets to it. And sometimes, the writer will
bury the lead, perhaps because he is not as up to date as the editor.

In such a case, the editor must put the latest angle at the top of the story.

For example, this story was turned in to the AP Broadcast desk one day
in 1980:

THE "NEW YORK TIMES" AND THE "LOS ANGELES TIMES" REPORTED
TODAY THAT LATE-NIGHT TELEVISION COMEDIAN JOHNNY CARSON
WANTS TO LEAVE N-B-C'S “TONIGHT” SHOW. THE NEWSPAPERS BOTH SAY
CARSON WILL LEAVE THE SHOW ON SEPTEMBER 30TH -- HIS 17TH
ANNIVERSARY AS THE "TONIGHT” HOST.

The editor found new information, however, indicating that Carson’s
attorney had confirmed that his client intended to quit. But the attorney
refused to talk about a date.

So the copy was revised:

JOHNNY CARSON WANTS TO LEAVE N-B-C'S “TONIGHT” SHOW. AND
SOME REPORTS HAVE IT THAT CARSON WILL LEAVE THE PROGRAM ON
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SEPTEMBER 30TH -- HIS 17TH ANNIVERSARY AS HOST OF THE SHOW.
CARSON'S ATTORNEY ...

Have the Proper References at Your Desk: The editor must always be
mindful of spelling and punctuation—and correct pronunciations. As a
back-up, it is good to have a dictionary, thesaurus and gazeteer on hand for
easy reference. And an almanac wouldn’t hurt. In addition to this book, the
basic reference source for style and spelling is Webster’s New World
Dictionary.

The editor’s job is to work with the writer to perfect the stories prepared
for broadcast. By respecting the writer’s work and intentions, and main-
taining a close watch on the integrity of the copy, the editor can mold the
staff into a good working unit that will produce readable, interesting and
accurate copy.
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Associate Justice John Marshall Harlan once remarked that “the law of libel
has changed substantially since the early days of the Republic.”

And it has changed substantially since he made that observation more
than a decade ago. The past 14 years have seen the Supreme Court of the
United States decide several cases that made headlines and truly can be
called landmarks.

But the working journalist remembers: the news stories which generate
the most claims of injury to reputation—the basis of libel—are run-of-the-
mill. Perhaps 95 of 100 libel suits are in that category and result from
publication of charges of crime, immorality, incompetence or inefficiency.

A Harvard Nieman report makes the point: “The gee-whiz, slam-bang
stories usually aren’t the ones that generate libel, but the innocent-appearing,
potentially treacherous minor yarns from police courts and traffic cases,
from routine meetings and from business reports.”

Most of these suits based on relatively minor stories result from factual
error or inexact language—for example, getting the plea wrong or making
it appear that all defendants in a case face identical charges.

Libel even lurks in such innocent-appearing stories as birth notices and
engagements. The fact that some New York newspapers had to defend suits
recently for such announcements illustrates the care and concern required
in every editorial department.

Turner Catledge, retired managing editor of The New York Times, says
in his book, “My Life and the Times,” that he learned over the years that
newspapers must be extremely careful in checking engagement announce-
ments. He noted that “sometimes people will call in the engagement of two
people who hate each other, as a practical joke.”

In short, there is no substitute for accuracy. But, of course, this does not
mean that accurately reporting libelous assertions automatically absolves
the journalist of culpability.

Accurate reporting will not prevent libel if there is no privilege, either the
constitutional privilege or the fair report privilege.

A fair and impartial report of judicial, legislative and other public and
official proceedings is privileged—that is, not actionable for libel. But it is

34
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important to know, for instance, what constitutes judicial action. In many
states there is no privilege to report the filing of the summons and complaint
in a civil suit until there has been some judicial action.

Many libel suits occur in the handling of court and police news, especially
criminal courts. Problems can arise in stories about crime and in identifying
a suspect where there has been no arrest or where no formal charge has
been made.

Don'’t be deluded into thinking a safe approach is to eliminate the subject’s
name. If the description—physical or otherwise—readily identifies him to
those in his immediate area, the story has, in effect, named him.

When accusations are made against a person, it is always well to try for
balancing comment. The reply must have some relation to the original
charges. Irrelevant countercharges can lead to problems with the person
who made the first accusation.

The chief causes of libel suits are carelessness, misunderstanding of the
law of libel, limitations of the defense of privilege (including the First
Amendment privilege} and the extent to which developments may be reported
in arrests. These are discussed in detail in this manual, which is “must”
reading for every Associated Press staff member. It should be reviewed
periodically.

@ LIBEL, DEFENSES AND PRIVILEGE

Libel is injury to reputation.

Words, pictures or cartoons that expose a person to public hatred, shame,
disgrace or ridicule, or induce an ill opinion of a person are libelous.

Actions for civil libel result mainly from news stories that allege crime,
fraud, dishonesty, immoral or dishonorable conduct, or stories that defame
the subject professionally, causing financial loss either personally or to a
business.

There is only one complete and unconditional defense to a civil action for
libel: that the facts stated are provably true. (Note well that word, provably.)
Quoting someone correctly is not enough. The important thing is to be able
to satisfy a jury that the libelous statement is substantially correct.

A second important defense is privilege. Privilege is one of two kinds—
absolute and qualified.

Absolute privilege means that certain persons in some circumstances
can state, without fear of being sued for libel, material which may be false,
malicious and damaging. These circumstances include judicial, legislative,
public and official proceedings and the contents of most public records.

The doctrine of absolute privilege is founded on the fact that on certain
occasions the public interest requires that some individuals be exempted
from legal liability for what they say.
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Remarks by a member of a legislative body in the discharge of official
duties are not actionable. Similarly, libelous statements made in the course
of legal proceedings by participants are also absolutely privileged, if they are
relevant to the issue. Statements containing defamatory matter may be
absolutely privileged if publication or broadcast are required by law.

The interests of society require that judicial, legislative and similar official
proceedings be subject to public discussion. To that extent, the rights of the
individual about whom damaging statements may be made are subordinated
to what are deemed to be the interests of the community.

We have been talking about absolute privilege as it applies to participants
in the types of proceedings described here.

As applied to the press, the courts generally have held that privilege is not
absolute, but rather is qualified. That means that it can be lost or diluted by
how the journalist handles the material.

Privilege can be lost if there are errors in the report of the hearing, or if
the plaintiff can show malice on the part of the publication or broadcast
outlet.

An exception: broadcasters have absolute privilege to carry the broadcast
statements of political candidates.

The two key points are;

1. Does the material at issue come from a privileged circumstance or
proceeding?
2. Is the report a fair and accurate summation?

Again, the absolute privilege legislators enjoy—they cannot be sued, for
example, for anything said on the floor of the legislature—affords total
protection.

The journalist’s protection is not as tight. But it is important and
substantial and enables the press to report freely on many items of public
interest which otherwise would have to go unreported.

The press has a qualified privilege to report that John Doe has been
arrested for bank robbery. If the report is fair and accurate, there is no
problem.

Statements made outside the court by police or a prosecutor or an
attorney may not be privileged unless the circumstances indicate it is an
official proceeding.

However, some states do extend privilege to these statements if made by
specified top officials.

Newspapers and broadcasters often carry accounts going beyond the
narrow confines of what is stated in the official charges, taking the risk
without malice because they feel the importance of the case and the public
interest warrant doing so.

The source of such statements should be specified.

Sometimes there are traps.
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In New York and some other states, court rules provide that the papers
filed in matrimonial actions are sealed and thus not open to inspection by
the general public.

But sometimes litigants or their lawyers may slip a copy of the papers
to reporters. Publication of the material is dangerous because often the
litigants come to terms outside of court and the case never goes to trial. So
privilege may never attach to the accusations made in the court papers.

In one such case, the vice president of a company filed suit alleging that
he was fired because the newspaper published his wife’s charges of infidelity.
The newspaper responded that its report was a true and fair account of
court proceedings. The New York Court of Appeals rejected that argument
on grounds that the law makes details of marital cases secret because
spatting spouses frequently make unfounded charges. The newspaper
appealed to the Supreme Court of the United States. But it lost.

Unless some other privilege applies, there is danger in carrying a report
of court papers that are not available for public inspection by reason of a
law, court rule or court order directing that such papers be sealed.

As stated earlier, a fair and accurate report of public and official
proceedings is privileged.

There has never been an exact legal definition of what constitutes an
official proceeding. Some cases are obvious—trials, legislative sessions and
hearings, etc.

Strictly speaking, conventions of private organizations are not “public
and official proceedings” even though they may be forums for discussions
of public questions. Hence, statements made on the floor of convention
sessions or from speakers’ platforms may not be privileged.

Statements made by the president of the United States or a governor in
the course of executive proceedings have absolute privilege for the speaker,
even if false or defamatory. However, this absolute privilege may not apply
to statements having no relation to executive proceedings.

President Kennedy once was asked at a news conference what he was
going to do about “two well-known security risks” in the State Department.
The reporter gave names when the president asked for them. This was not
privileged and many newspapers and radio stations did not carry them. The
Associated Press did because it seemed in the public interest to report the
incident fully. No suits resulted. |

After a civil rights march, George Wallace, then governor of Alabama,
appeared on a television show and said some of the marchers were members
of Communist and Communist-front organizations. He gave some names,
which newspapers carried. Some libel suits resulted. |

The courts have ruled that publishing that a person is a Commumst is
libelous on its face if he is not a Communist.

“The claimed charge that the plaintiff is a Nazi and a Communist is in the
same category. ... The current effect of these statements is the decisive
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test. Whatever doubt there may have been in the past as to the opprobrious
effect on the ordinary mind of such a charge . . . recent events and legislation
make it manifest that to label an attorney a Communist or a Nazi is to taint
him with disrepute.” (Levy v. Gelber, 175 Misc. 746)

The fact that news comes from official sources does not eliminate the
concern. To say that a high police official said means that you are making
the accusation. A statement that a crime has been committed and that the
police are holding someone for questioning is reasonably safe, because it is
probably true. However, there are times when the nature of the crime or
the prominence of those involved requires broader treatment. Under those
circumstances, the safest guide is whatever past experience has shown as
to the responsibility of the source. The source must be trustworthy and
certain to stand behind the information given.

Repetition of Libel: In reporting the filing of a libel suit, can we report
the content of the charge? By so doing, do we compound the libel, even
though we quote from the legal complaint?

Ordinarily, a fair and impartial report of the contents of legal papers in
a libel action filed in the office of the clerk of the court is privileged.
However, many states do not extend privilege to the filing of court actions;
in such a case there is no privilege until the case comes to trial or until
some other judicial action takes place.

But we have found that it is safe, generally speaking, to repeat the libel
in a story based on the filing of a suit.

Fair Comment and Criticism: The publication of defamatory matter that
consists of comment and opinion, as distinguished from fact, with reference
to matters of public interest or importance, is covered by the defense of fair
comment.

Of course, whatever facts are stated must be true.

The right of fair comment has been summarized as follows:

“Everyone has a right to comment on matters of public interest and
concern, provided they do so fairly and with an honest purpose. Such
comments or criticism are not libelous, however severe in their terms,
unless they are written maliciously. Thus it has been held that books, prints,
pictures and statuary publicly exhibited, and the architecture of public
buildings, and actors and exhibitors are all the legitimate subjects of
newspapers’ criticism, and such criticism fairly and honestly made is not
libelous, however strong the terms of censure may be.” (Hoeppner v. Dunkirk
Pr. Co, 254 N.Y. 95)

Criminal Libel: The publication of a libel may result in what is considered
a breach of the peace. For that reason, it may constitute a criminal offense.
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It is unnecessary to review that phase of the law here because the
fundamental elements of the crime do not differ substantlally from those
that give rise to a civil action for damages.

e PUBLIC OFFICIALS, PUBLIC FIGURES, PUBLIC ISSUES

In a series of decisions commencing in 1964, the Supreme Court
established important First Amendment protections for the press in the
libel area.

But in more recent decisions, the tide in libel has been running against
the press, particularly in the unrelenting narrowing of the definition of a
public figure. This was the single most active area of libel law in the decade
of the '70s.

While the full impact of the later decisions is not yet clear, a review of the
rulings since the mid-1960s shows the trend.

Three basic cases established important precedents. They did so in a
logical progression. The cases were:

—New York Times v. Sullivan (1964)
—Associated Press v. Walker (1967)
—Rosenbloom v. Metromedia (1971)

In the New York Times case, the Supreme Court ruled in March 1964 that
public officials cannot recover damages for a report related to official duties
unless they prove actual malice.

To establish actual malice, the official was required to prove that at the
time of publication, those responsible for the story knew it was false or
published it with reckless disregard of whether it was true or false.

The decision reversed a $500,000 libel verdict returned in Alabama against
The New York Times and four black ministers. The court said:

“The constitutional guarantees (the First and Fourteenth Amendments)
require, we think, a federal rule that prohibits a public official from
recovering damages for a defamatory falsehood relating to his official
conduct unless he proves that the statement was made with ‘actual malice’—
that is, with knowledge that it was false or with reckless disregard of whether
it was false or not.”

This does not give newspapers absolute immunity against libel suits by
officials who are criticized. But it does mean that when a newspaper
publishes information about a public official and publishes it without actual
malice, it should be spared a damage suit even though some of the
information may be wrong.

The court said it considered the case “against the background of a
profound national commitment to the principle that debate on public issues
should be uninhibited, robust and wide-open, and that it may well include
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vehement, caustic and sometimes unpleasantly sharp attacks on gov:rnment
and public officials.”

The ruling in the New York Times case with respect to public officials was
extended by the Supreme Court in June 1967 to apply also to public figures.

In so holding, the court reversed a $500,000 libel judgment won by former
Maj. Gen. Edwin A. Walker in a Texas state court against The Associated
Press. The AP reported that Walker had “assumed command” of rioters at
the University of Mississippi and “led a charge of students against federal
marshals” when James H. Meredith was admitted to the university in
September 1962. Walker alleged those statements to be false.

The court said: “Under any reasoning, Gen. Walker was a public man in
whose public conduct society and the press had a legitimate and substantial
interest.”

The rulings in the New York Times and the Associated Press cases were
constitutional landmark decisions for freedom of the press and speech.
They offered safeguards not previously defined. But they did not confer
license for defamatory statements or for reckless disregard of the truth.

The AP decision made an additional important distinction.

In the same opinion, the court upheld an award granted Wallace Butts,
former athletic director of the University of Georgia, against Curtis Publishing
Co. The suit was based on an article in the Saturday Evening Post accusing
Butts of giving his football team’s strategy secrets to an opposing coach
prior to a game between the two schools.

The court found that Butts was a public figure, but said there was a
substantial difference between the two cases. Justice Harlan said: “The
evidence showed that the Butts story was in no sense ‘hot news’ and the
editors of the magazine recognized the need for a thorough investigation of
the serious charges. Elementary precautions were, nevertheless, ignored.”

Chief Justice Warren, in a concurring opinion, referred to “slipshod and
sketchy investigatory techniques employed to check the veracity of the
source.” He said the evidence disclosed “reckless disregard for the truth.”

The differing rulings in the Associated Press and the Saturday Evening
Post cases should be noted carefully. The AP-Walker case was “hot news”;
the Post-Butts story was investigative reporting of which journalists are
doing more and more.

Extension of the Times rule in one case was based on a column by Drew
Pearson which characterized a candidate for the United States Senate as “a
former small-time bootlegger.” The jury held that the accusation related to
the private sector of the candidate’s life. Reversing this judgment, the
Supreme Court said:

“We therefore hold as a matter of constitutional law that a charge of
criminal conduct, no matter how remote in time or place, can never be
irrelevant to an official’s or a candidate’s fitness for office for purposes of
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application of the ‘knowing falsehood or reckless disregard’ rule of New
York Times v. Sullivan.”

Another case was brought by a Chicago captain of detectives against Time
magazine, which had quoted from a report of the U.S. Civil Rights Com-
mission without making clear that the charges of police brutality were those
of the complainant whose home was raided and not the independent findings
of the commission. The court described the commission’s documents as
“bristling with ambiguities” and said Time did not engage in a “falsification”
sufficient to sustain a finding of actual malice. |

To this point, then, the important constitutional protections were extended
to public officials and public figures.

Now for the third case in the important Supreme Court tnlogy Rosen-
bloom v. Metromedia. |

This case concerned a suit brought against a Philadelphia radio station,
WIP, by a former distributor of a nudist magazine in the area. The station
had referred to material seized in a police raid as obscene and referred to
an injunction suit against police as an attempt to force police to “lay off the
smut literature racket.”

The trial jury awarded a substantial verdict to the magazine distributor.
But in 1971, the Supreme Court ruled in favor of the radio station, saying
private individuals have no more protection than public officials and other
public figures in matters that involve the public interest. The court said:

“The community has a vital interest in the proper enforcement of its
criminal laws, particularly in an area such as obscenity where a number of
highly important values are potentially in conflict: the public has an interest
both in seeing that the criminal law is adequately enforced and in assuring
that the law is not used unconstitutionally to suppress free expression.”

The Supreme Court decisions starting with the New York Times case and
continuing through the Philadelphia radio case offered new safeguards. But
they did not confer license for making knowingly false defamatory statements
or for reckless disregard of the truth. As the Supreme Court has stated:
“There must be sufficient evidence to permit the conclusion that the
defendant in fact entertained serious doubts as to the truth of his publication.
Publishing with such doubts shows reckless disregard for truth or falsity
and demonstrates actual malice.” |

The progression of the New York Times, AP and Metromedia cases was
interrupted in June 1974 with the Supreme Court’s decision in the case of
Gertz v. Robert Welch Inc.

Gertz, a lawyer of prominence in Chicago, had been attacked in a John
Birch Society publication as a Communist. There were additional accusallons
as well. '

Gertz sued and the Supreme Court upheld him, ruling that he was neither
a public official nor a public figure.
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The decision opened the door to giving courts somewhat wider leeway
in determining whether someone was a public person.

This also opened the way to giving state courts the right to assess what
standard of liability should be used in testing whether a publication about
a private individual is actionable.

For instance, some state courts have established a negligence standard
(whether a reasonable person would have done the same thing as the
publisher under the circumstances). The New York courts follow a gross
negligence test. Others still observe the actual malice test in suits by private
individuals against the press.

Bear in mind that the significance of the Gertz decision still is being
developed, as new cases arise and are adjudicated. But at a minimum it
opened the way to judgments the three earlier cases would seem to have
barred.

More recently, in the case of Time v. Firestone, the Supreme Court again
appears to have restricted the “public figure” and “public issue” standards.

The case stemmed from Time magazine’s account of the divorce of
Russell and Mary Alice Firestone. The magazine said she had been divorced
on grounds of “extreme cruelty and adultery.” The court made no finding
of adultery. She sued.

She was a prominent social figure in Palm Beach, Florida, and held press
conferences in the course of the divorce proceedings. Yet the Supreme
Court said that she was not a public figure because “she did not assume any
role of special prominence in the affairs of society, other than perhaps
Palm Beach society, and she did not thrust herself to the forefront of any
particular public controversy in order to influence resolution of the issues
involved in it.”

As in the Gertz case, the decision opened the way to findings within the
states involving negligence, a standard less severe than the actual malice
standard that was the base of three earlier landmark cases.

Supreme Court decisions, starting with Gertz and extending through
Firestone and more recent cases, have consistently narrowed the class of
persons to be treated as public figures under the Times-Sullivan and AP-
Walker standards.

The Times rule has been left standing, but it is tougher and tougher to
get in under it.

The court is rejecting the notion that a person can be a public figure
simply because of the events that led to the story at issue. The courts
are saying that public figure means people who seek the limelight, who
inject themselves into public debate, etc. The courts are saying that
involvement in a crime, even a newsworthy one, does not make one a public
figure.

This means that the broad “public official” and “public figure” protections
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that came out of the Times and AP cases remain, but for shrinking numbers
of people that are written about.

At the same time, the “reckless disregard of the truth” and “knowing
falsity” standards of the Times decision also slip away, becoming applicable
to fewer people as the public figure definition narrows.

And those standards are being replaced in state after state with simple
negligence standards. In other words, the plaintiff, now adjudged to be a
private citizen because of the recent rulings, must now prove only that the
press was negligent, not reckless.

The difference is more than semantic. This development suggests that
press lawyers will be relying more on some of the old standbys as defenses—
plaintiff’s inability to prove falsity, privilege, fair comment—and this puts
the ball right back with editors and reporters.

Another recent Supreme Court decision which provoked wide press
controversy came in the case of Herbert v. Lando.

The court ruled in 1979 that retired Army Lt. Col. Anthony Herbert, a
Vietnam veteran, had the right to inquire into the editing process of a CBS
“60 Minutes” segment, produced by Barry Lando, which provoked his suit.
Herbert had claimed the right to do this so that he could establish actual
malice.

The decision formalizes and calls attention to something that was at least
implicit in the Times case: namely, that a plaintiff had the right to try to
prove the press was reckless or even knew that what it was printing was a
lie. How else could this be done except through inquiry about a reporter’s
or editor’s state of mind?

So the ruling reminds plaintiffs’ lawyers that they can do this and will,
no doubt, be responsible for far more of this kind of inquiry than the press
has had to face before.

A crucial test will be how far judges will let plaintiffs’ lawyers range in
their discovery efforts. Will they let the plaintiff widen the embrace of
inquiry into stories other than the one at issue? Will they let the plaintiff
rummage about the news room, probing unrelated news judgments, ex-
amining the handling of other unrelated stories, demanding to know why
this investigative piece survived while that one died quietly on the kill hook?

That the questions are being prompted by the Herbert-Lando ruling is
the best response to those who say that the decision didn’t really mean
very much.

The press should be certain that files include contemporaneous memo-
randa that will testify later to the care taken with the story and the conviction
that it was true and fair.

It is too soon to tell whether the impact of the decision will be large or
small. But editors and reporters must understand it and be prepared to
cope.
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® THE RIGHT OF PRIVACY

The right of privacy is a doctrine that has been developing in the past 60
years. It is recognized by statute in only a few states, including New York,
but courts increasingly are taking cognizance of it. It is clearly an area to
be watched.

The doctrine is based on the idea that a person has the right to be let
alone, to live a private life free from publicity.

In 1830, two Boston lawyers wrote in the Harvard Law Review:

“The press is overstepping in every direction the obvious bounds of
propriety and decency.”

It is of interest that one of those lawyers, who later became Justice
Brandeis, said years later in one of his dissents:

“The makers of our Constitution undertook to secure conditions favorable
to the pursuit of happiness. They recognized the significance of man’s
spiritual nature, of his feelings and of his intellect. They knew that only a
part of the pain, pleasure and satisfactions of life are to be found in material
things. They sought to protect Americans in their beliefs, their thoughts,
their emotions and their sensations. They conferred, as against the govern-
ment, the right to be let alone—the most comprehensive of rights and the
right most valued by civilized men.” (Olmstead v. United States, 277 U.S. 438,
478)

When a person becomes involved in a news event, voluntarily or involun-
tarily, he forfeits the right to privacy. Similarly a person somehow involved
in a matter of legitimate public interest, even if not a bona fide spot news
event, normally can be written about with safety.

However, this is different from use of a story or picture that dredges up
the sordid details of a person’s past and has no current newsworthiness.

Paul P. Ashley, then president of the Washington State Bar Association,
said in a talk on this subject at a meeting of The Associated Press Managing
Editors Association:

“The essence of the wrong will be found in crudity, in ruthless exploitation
of the woes or other personal affairs of private individuals who have done
nothing noteworthy and have not by design or misadventure been involved
in an event which tosses them into an arena subject to public gaze.”

Here are details of a few cases brought in the name of right of privacy:

—A leading case centering on publication of details of a person’s past
concerned a man who as a child prodigy in 1910 had attracted national
attention. In 1937, The New Yorker magazine published a biographical sketch
of the plaintiff. He alleged invasion of privacy.

The court said “he had cloaked himself in obscurity but his subsequent
history, containing as it did the answer to the question of whether or not
he had fulfilled his early promise, was still a matter of public concern. The
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article ... sketched the life of an unusual personality, and it possessed
considerable popular news interest.”

The court said further:

“We express no comment on whether or not the newsworthiness of the
matter printed will always constitute a complete defense. Revelations may
be so intimate and so unwarranted in view of the victim’s position as to
outrage the community’s notions of decency. But when focused upon public
characters, truthful comments upon dress, speech, habits, and the ordinary
aspects of personality will usually not transgress this line. Regrettably or
not, the misfortunes and frailties of neighbors and ‘public figures’ are
subjects of considerable interest and discussion to the rest of the population.
And when such are the mores of the community, it would be unwise for a
court to bar their expression in the newspapers, books, and magazines of
the day.”

—The unsavory incidents of the past of a former prostitute, who had
been tried for murder, acquitted, married and lived a respectable life, were
featured in a motion picture. The court ruled that the use of her name in
the picture and the statement in advertisements that the story was taken
from true incidents in her life violated her right to pursue and obtain
happiness.

Some courts have ruled that a person who is recognizable in a picture
of a crowd in a public place is not entitled to the right of privacy. But if a
camera singled him out for no news-connected reason, then his privacy is
invaded, some courts have ruled.

—Another example of spot news interest: A child was injured in an auto
accident in Alabama. A newspaper took a picture of the scene before the
child was removed and ran it. That was spot news. Twenty months later a
magazine used the picture to illustrate an article. The magazine was sued
and lost the case, the court ruling that 20 months after the accident the
child was no longer “in the news.”

—1In another case, a newspaper photographer in search of a picture to
illustrate a hot weather story took a picture of a wormnan sitting on her front
porch. She wore a housedress, her hair in curlers, her feet in thong sandals.
The picture was taken from a car parked across the street from the woman’s
home. She sued, charging invasion of privacy. A court, denying the news-
paper’s motion for dismissal of the suit, said the scene photographed “was
not a particularly newsworthy incident,” and the limits of decency were
exceeded by “surreptitious” taking and publishing of pictures “in an em-
barrassing pose.”

—A woman took her two children to the county fair and went with them
into the funhouse. A newspaper photographer took her picture just as a jet
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of air blew up her dress. She sued, and the Supreme Court of Alabama
upheld the damages.

The Supreme Court of the United States ruled in January 1967 that the
constitutional guarantees of freedom of the press are applicable to invasion-
of-privacy cases involving reports of newsworthy matters.

The ruling arose out of a reversal by the Supreme Court of a decision of
a New York court that an article with photos in Life magazine reviewing a
play, “The Desperate Hours,” violated the privacy of a couple who had been
held hostage in a real-life incident. In illustrating the article, Life posed the
actors in the house where the real family had been held captive.

The family alleged violation of privacy, saying the article gave readers the
impression that the play was a true account of their experiences. Life said
the article was “basically truthful.”

The court said:

“The line between the informing and the entertaining is too elusive for
the protection of (freedom of the press). Erroneous statement is no less
inevitable in such case than in the case of comment upon public affairs, and
in both, if innocent or merely negligent, it must be protected if the freedoms
of expression are to have the ‘breathing space’ that they ‘need to survive.’

“We create grave risk of serious impairment of the indispensable service
of a free press in a free society if we saddle the press with the impossible
burden of verifying to a certainty the facts associated in a news article with
a person’s name, picture or portrait, particularly as related to non-defam-
atory matter.”

The court added, however, that these constitutional guarantees do not
extend to “knowing or reckless falsehood.” A newspaper still may be liable
for invasion of privacy if the facts of a story are changed deliberately or
recklessly, or “fictionalized.” As with the New York Times and the Associated
Press decisions in the ficld of libel, the Life case does not confer a license
for defamatory statements or for reckless disregard of the truth.

¢ APPLYING THE RULES

We already have defined libel and explained the defenses available to the
press. Let’s now look at some applications.

In a society in which standards of right living are recognized by most
persons, any accusation that a member of society has violated such standards
must be injurious. Members of a community establish in the minds of
others an estimate of what they are believed to be. Injury to that reputation
inay mean business, professional or social ruin.

One court decision put the matter this way:
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“The law of defamation is concerned only with injuries to one’s reputa-
tion. ...

“Embarrassment and discomfort no doubt came to her from the publi-
cation; as they would to any decent woman under like circumstances. Her
own reaction, however, has no bearing upon her reputation. That rests
entirely upon the reactions of others. We are unable to find anything in this
article which could appreciably injure plaintiff’s reputation.” (Kimmerle v.
New York Evening Journal Inc., 262 N.Y. 99)

In order to be libelous, it is not necessary that a publication impute
criminal activity. The following was held to be libelous:

Pauper’s Grave For Poor Child

“Unless financial aid is forthcoming immediately, the body of a 4-year-old
boy who was run over Tuesday will be interred in Potter’s Field, burying
ground of the homeless, friendless and penniless, who die or are killed in
New York City. The parents of this youngster are in dire financial straits, and
at this writing have no alternative but to let their son go to this final rest in a
pauper’s grave.

The court said:

“It is reasonably clear, therefore that in some cases it may be a libel if the
plaintiff has been written up as an object of pity. . . . The reason is that in
libel the matter is defamatory not only if it brings a party into hatred,
ridicule or contempt by asserting some moral discredit upon his part, but
also if it tends to make him be shunned or avoided, although it imputes no
moral turpitude to him.” (Katapodis v. Brooklyn Spectator Inc., 287 N.Y. 17)

A publication that does not discredit a person as an individual may
nonetheless damage a person’s professional status.

A story stated that after a man’s body had been taken from the waters in
which he had been swimming, he was pronounced dead by a doctor. Later
the youth was revived. The doctor sued because of the implication that he
had been unable to determine whether a person was living or dead.

Similarly, a publication may affect a business.

Companies are naturally sensitive to news stories that reflect on their
business prospects and practices. There have been many such news stories
in the field of environmental and consumer protection. The issues are
complicated, and the legal aspects not always clear. Formal charges and
allegations should be reported precisely and fairly.

Likewise, there is no alternative to precision in reporting any criminal
charge.

Not only what is written, but the instruments used in transmitting it,
must be considered in handling news. It is safer to say acquitted or innocent,
rather than not guilty because of the danger that the negative may be
dropped in transmission.
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An essential element of an action for libel is that the complainant be
identifiable to a third party. Nevertheless, the omission of names will not,
in itself, provide a shield against a claim for libel. As was pointed out earlier,
there may be enough details for the person to be recognizable.

A story may, by the use of a general description or name, make a libelous
charge against an organized group. It is possible that any member of the
group could bring an action on the story.

If the material is libelous and not privileged, then the question turns to
proof.

Can the substance be established by documents, by testimony from
trustworthy persons or by material from privileged sources? Hearsay
evidence is not enough. It is not encugh to show that somebody gave you
the unprivileged information. The issue turns on proof.

Another libel pitfall is the mistaken identity case. There is no complete
defense when a newspaper confuses a famous individual with a person
bearing a similar name who gets into a scrape. Petty thieves running afoul
of the law may give the names of famous persons—often old-time athletes—
in the hope of getting leniency from a judge.

A few years ago a man chanrged with a minor crime appeared in
Magistrate’s Court in New York and gave as his name that of a once-great
baseball pitcher. The magistrate gave the prisoner a suspended sentence.
The real baseball player was a prosperous auto salesman, who threatened
multiple suits when he read the story in the newspapers.

® POINTS TO REMEMBER

Obviously, the first question is whether it is libelous. That is, whether it
is actionable on its face. If it is, can you prove it? Or is it privileged?

If the story is libelous or potentially libelous, if you can’t prove it and if
it is not privileged, don’t move it. If it is already on the wire, kill it at once.

—Don't try to fix a possibly libelous story by elimination, correction, sub
or new lead. If there is any unprivileged or unsafe material in the story, the
dangerous portion must be killed. That is the only way in which material
definitely can be removed from the report.

—Remember that privilege does not remove the need for careful reporting
and the use of editorial judgment. In many cases, courts have held that it
is up to the jury to decide whether a particular publication was a fair and
true report or whether there was “actual malice.”

—If it is decided that a name should be withheld from a crime story, be
certain that no potentially troublesome descriptive phrases are given. An
elderly janitor of a nearby apartment house could lead to a suit from every
elderly janitor in the neighborhood.
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—The fact that police are questioning someone about a crime does not
necessarily justify the label suspect. In most cases, a detective’s telling you
that someone is a suspect is not privileged. Again, the basic questions: Could
you prove it, if it camne to that? Or is it privileged?

—Picture captions must be as accurate and objective as a news story. You
can commit libel in a picture caption as damagingly as in a story.

—In writing about murder charges filed during a preliminary police
investigation, it makes no difference legally whether you say John Doe is
charged (a) with the murder of, (b} with murdering, or (c) with murder, in
connection with the killing of Richard Roe.

AP counsel says:

“Each statement contains an accusation by The Associated Press that John
Doe is guilty of murder. The accusation is made by implication in that the
wording suggests that the charge was made by someone other than The
Associated Press. That, however, does not relieve the AP of responsibility
unless the publication is qualifiedly privileged.

“Thus a publication relating to a murder charge against John Doe in
connection with the killing of Richard Roe must be either privileged, (based

on official proceedings) or provably true.”
4
|
|
i



CORRECTIVES

6 KILLS AND

Prompt action must be taken when serious problems are found in a story
which has already moved on the wire. If there is a possibility of legal action,
the General Desk in New York must be consulted. There are no exceptions
to this rule; even if a story has moved only on an AP Broadcast circuit, it is
still the General Desk which will decide what needs to be done.

There are three ways to deal with problem stories: withholds, kills and
eliminations.

A withhold is filed when the accuracy of a story has been seriously
challenged and the AP cannot quickly confirm the story. A withhold should
be followed as soon as possible by a kill or an elimination if further checking
makes either necessary. If the story turns out to be correct after further
checking, file an advisory releasing it and lifting the withhold.

A kill is needed for material that is libelous and unprivileged. The kill is
mandatory. It may also be necessary to file a corrective story, as explained
below.

An elimination is used when the story carries no threat of libel action but
is objectionable for some other reason: error, poor taste, etc.

Remember: Consult immediately with the General Desk.

® KILLS

Material considered libelous and unprivileged requires a prompt kill. The
kill is mandatory.

The only exception: If the last version of the story moved more than 24
hours before the problem was discovered, it will probably be too late for a
kill, but a corrective will be needed.

In cases where the problem is discovered several hours after the story
moved, the kill and any corrective should be sent as soon as the problem
is found. Also, an advisory telling news directors of the kill and the full text
of the corrective should be sent the next day at about the same time as the
erroneous story. This is intended to ensure that the material finds its way
to the members who used the original story.

The kill should say succinctly what was wrong with the original.

Example: Smith not arrested.

50
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It should not say the original was libelous. Just state the factual problem.
Always use a “b” priority for the kill and the following advisory.
This form should be followed exactly:

BULLETIN KILL

(NEW YORK) -- KILL THE ZYX COMPANY BANKRUPT STORY WHICH
MOVED AT EASTERN TIME. THE COMPANY IS N O T BANKRUPT.

THE AP

Follow the kill immediately with an advisory, stating whether a substitute
story is planned:

KIL L ADVISORY

NEWS DIRECTORS:

THE NEW YORK STORY ABOUT THE ZYX COMPANY BEING BANKRUPT
HAS BEEN KILLED. THE COMPANY IS N O T BANKRUPT.

A KILL 1S MANDATORY.

MAKE CERTAIN THE STORY IS NOT AIRED.

A SUB WILL BE FILED SHORTLY. (Or: NO SUB WILL BE FILED.)

THE AP

Send an advisory the next day at roughly the same time as the original
story:

KILL ADVISORY

NEWS DIRECTORS:

A NEW YORK STORY FILED AT 12:10 P-M EASTERN TIME MONDAY UNDER
THE SLUG ZYX-BANKRUPT HAS BEEN KILLED. THE ZYX COMPANYISNOT

BANKRUPT.
A KILL IS MANDATORY.
A SUB WAS FILED MONDAY AT 8:15 P-M, SLUGGED ZYX-PETITION.

THE AP

Circumstances will dictate whether a substitute story is required. (See
Correctives below.)

Report Requirements: A copy of the story killed and the kill itself should
be mailed promptly to the managing editor, together with a letter telling
who made the error and how it was made. If necessary, AP counsel will
contact you for further information.

The file sent by the bureau chief to New York should include four things:

1. Wire copy of the erroneous story, the kill and the kill notes.

2. Wire copy of the substitute story or corrective.

3. Acopy of any source material used by the writer or editor in preparation
of the story, including member clip, reporter’s notes or whatever.

4. A factual explanation from the staff member(s) who handled the story
as to exactly how the error was made—what they did, where the information
came from, etc.
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The covering letter should add relevant details not covered above. For
example, how we became aware of the mistake, what contact we have had
from oustiders on the matter, etc.

The bureau chief’s letter and the staff member’s memorandum should
be factual reports of what happened. They are not the place for extraneous
comments about individuals or bureau procedures.

Do not make any response to any letter or other communication in
connection with any case where legal action seems possible without first
consulting the managing editor or the General Desk.

® CORRECTIVES

A kill may necessitate a corrective story. As with a kill, a corrective must
be approved by the General Desk before it is filed by a bureau.

It is preferable that a corrective be handled by mail. But if necessary it
can be handled by telephone.

Do not feel you must be hasty in transmitting a corrective. When there
is a factual error in the report, we want to correct it as quickly as possible.
But remember that publication of a corrective does not safeguard us against
legal action. You should be aware of any legal requirement in your state
setting a time within which a corrective must appear.

The corrective story should identify the previous incorrect story by slug,
dateline, and the date. As follows:

CORRECTIVE

NEWS DIRECTORS: MEMBERS WHO USED THE MARCH 15 STORY FROM
NEW YORK SLUGGED "ZYX COMPANY BANKRUPT" ARE ASKED TO USE THE
FOLLOWING STORY.

Remember that any story which has been on a broadcast circuit may well
have been used before the kill has moved. Therefore, the corrective or
subtitute story should acknowledge the previous error and set the record
straight.

While each case must be considered individually, the proper form for the
corrective or sub will often be a straight assertion at the start that a previous
AP account was in error.

Example:

THE ASSOCIATED PRESS REPORTED ERRONEOUSLY ON MARCH 15TH
THAT ...

In no instance should the story use any apologetic phrase such as
THE ASSOCIATED PRESS REGRETS THE ERROR.

The corrective is to be simply a factual account.
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Obviously, kills and correctives should be filed on all circuits where the
original was transmitted. When a kill appears on any of the general news
wires, the New York Broadcast Desk should check to determine whether the
story was used on any of the broadcast circuits. If so, the kill and any
subsequent correctives should be moved. If the story was not used on the
broadcast wires, no further action is necessary—although the desk log
should note that the matter has already been researched. This will save later
shifts the trouble of checking through the files.

¢ WITHHOLDS

A withhold is filed when the accuracy of a story has been seriously
questioned and The Associated Press cannot quickly confirm the story. A
withhold should be followed as soon as possible by a kill or an elimination
if further checking makes either necessary.

The form:

WITHHOLD

(DENVER) -- WITHHOLD DENVER STORY SLUGGED “GOLD FIND,” WHICH
MOVED AT 10:30 A-M EASTERN TIME. AUTHORITIES SAY THE MINER'S
STORY HAS BEEN QUESTIONED.

THE AP

If the information holds true after checking, file an advisory releasing the
story.

¢ ELIMINATIONS

An elimination is used for matter that carries no threat of libel action but
is objectionable for some other reason: poor taste, error, an old story
inadvertently transmitted, etc.

The form:

BULLETIN ELIMINATION

(DALLAS) -- ELIMINATE THE ASSASSINATION ANNIVERSARY STORY,
WHICH MOVED AT 8:15 A-M EASTERN TIME. THE STORY IS OLD AND WAS
TRANSMITTED INADVERTENTLY.

THE AP



The AP Radio Network relies not only on its staff of reporters to cover the
news. It also relies on you—the general news staff of the AP and the
thousands of members of AP worldwide.

Feeding material to APR is simple. All you need is a good tape recorder,
microphone and a telephone. We'll tell you exactly how to feed your material
a little later.

APR needs reports of all the major national and international stories each
day, as well as the top stories from each region of the country. From
domestic cities, call APR at (800) 424-8804; from overseas, call (202) 872-0548.
You should be ready to tell the editor what your story is about and be ready
to feed right away.

There are several types of feeds.

—Voicers. A verbal recounting of a news story, usually delivered by a
reporter on the scene.

—Actuality. The “sound” of the news—a taped excerpt of a speech, a
coach responding to a question in a locker-room interview or a fire chief
describing the damage at the scene of the fire. An actuality, then, is the
actual sound of the person about whom the story is being written.

—Raw sound. The sound of gunfire in Beirut, a marching band in the
Inaugural Parade or the roar of the crowd at the Indianapolis 500 as the
winner streaks across the line.

—Weraparound. A combination of a voicer with an actuality or raw sound,
or both. The reporter tells the story, using actuality material to illustrate it.
The most frequent example is the White House reporter recounting a
statement by the president, and using a 15-second insert of the president
himself making an announcement or responding to a question.

All of these are useful to APR.
Let’s look at them in a little more detail.

Voicers: If you can write a good broadcast story, you can read it for the
radio. Just tell the story, as though you were telling it to a friend; there’s no
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need for a booming voice or a stilted delivery. Relax. Rehearse a few times,
until you get a recording that sounds good to you.

Try to keep it to 40 seconds. Sign off with your name and the city.

A few pointers:

Remember that your listeners may be halfway around the world, so set
the scene early.

Example:

FLOOD WATERS HERE IN KANSAS CITY ARE AT TREE-TOP LEVELS IN
SOME AREAS ...

Don’t date your story. Avoid such phrases as later this morning, late
tonight, etc. Emphasize color, background and elements that aren’t likely
to change. The latest details will be added by the newscaster, so you don’t
have to worry about that.

Actualities: These are the easiest for the novice to handle. If you're
covering a news conference, get your mike as close to the main speaker as
possible. Don’t be shy. Microphones are common today and there’s seldom
an objection to them.

A small mike stand is an excellent investment. Anything that will get your
mike off the table (where it will pick up extraneous thumps and scratches)
and closer to the speaker will pay off in much cleaner audio.

It also is prudent to carry a roll of masking tape with you. Then you can
tape your mike to the podium microphone or any other handy object.

And don’t forget the public-address system. If you are close to a loud-
speaker, just hold the mike in front of it. That works fine, especially where
several people are speaking on the same platform, using different public
address mikes. (Remember, there may be multiple p.a. mikes on the stage,
but all the voices will come out of the loudspeaker together.)

Before you call APR, pick out the one or two best moments on tape, again
trying to keep your cuts to 40 seconds at the absolute maximum. Keep track
of where each cut is on your tape counter so you can find it quickly.

With some trial-and-error, you’ll soon be recording news events with the
best of them. You'll find that getting good audio is like taking a good photo:
It’s so easy that anyone can do it, but there are only a few who take the
trouble to get it just right.

Raw Sound: If there is a 1980s corollary to the old adage that a journalist
should always have pen and paper with him, it is this: carry your recorder
with you as much as possible and at the slightest hint of action, turn it on
and leave it on.

If you find yourself in the middle of a riot, or surrounded by a crowd
wildly cheering the returning hostages, or standing next to a gun-wielding
assassin, you will produce a priceless piece of tape.
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One of the most dramatic pieces of tape in recent years was made March
30, 1981, when President Reagan was shot outside the Washington Hilton.

APR White House Correspondent Walter Rodgers had his recorder rolling
and was shouting a question to the president when a man beside him
opened fire. The sound of the gunshots, the screams and Rodgers’ shocked
comments were as chilling as the videotapes of the shooting.

If you have dramatic raw sound, you can feed it to APR, then feed your
narration. The editors in Washington will mix the two together.

If you see something dramatic happen, describe it—and don’t worry
about sounding breathless or disorganized. Eyewitnesses to history always
sound that way.

Wraparounds: These are simple and quite effective. First, find 10 or 12
seconds of actuality—the governor shouting down a heckler, for example.
Then write the story around it.

Read the story, using a separate casette. Pause for just a few seconds in
the space where the actuality should go.

Then feed the narration and the actuality to APR separately. Again, the
editors will put them together in Washington.

Always sign off your wraparounds, don't let the piece end with actuality
or raw sound. Just say your name and the city.

The same rules on datelines apply to APR as to the general news operation.
You can’t say you're in Kansas City unless you are really there.

Don’t quibble about details, though. If the floods have forced you out of
Kansas City and into Shawnee Mission, the Kansas City dateline still applies.

When assembling wraparounds, don’t make the classic mistake of saying
exactly the same thing the person on the actuality tape says.

Example:

THE PRESIDENT SAYS HE'S SHOCKED AND SICKENED BY THE DISASTER:
{Sound of President] I AM SHOCKED AND SICKENED BY THIS DISASTER.

Better:

THE PRESIDENT'S REACTION WAS EMOTIONAL: [Sound of President] I
AM SHOCKED AND SICKENED BY THIS DISASTER.

® THE RECORDER

Almost any casette recorder will work satisfactorily, but the Superscope
Cz20zLP is recommended for reliability and quality.

Set the recording level to “automatic” and you won’t have to worry about
adjusting the volume while recording. Don’t worry about the tone control;
it has no effect on recording.

When playing back, however, always set the tone control on full treble.
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Set the volume control at maximum and then back off just a little. This will
get the cleanest sound possible through the telephone lines.

It's easy to hook your recorder up to a telephone. All you need is a cord
with a plug on one end and a pair of alligator clips on the other.

Plug the cord into the “earphone” or “monitor” plug on the recorder.
Then, take the mouthpiece off the telephone and hook the alligator clips to
the two prongs inside the handset.

Most pay telephones are built to resist vandalism and you won't be able
to get the mouthpiece off. So always try to find a phone in an office or a
nearby home that you can use.

That’s all there is to it.
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® ABBREVIATIONS

Generally should be avoided, except
when they help the listener under-
stand the story and help you keep
wordiness to a minimum.

Guidance on how a particular term
should be handled is provided in the
individual entries in this handbook.

Some general principles:

—Use only those abbreviations that
are so familiar to both broadcaster and
listener that they do not form a stum-
bling block to the flow of copy. For
example, most everyone knows what
the AFL-CIO is, so you need not spell it
out. But the term A-P-I does not im-
mediately bring to mind American Pe-
troleum Institute, and so should not be
used in any reference.

—The only titles that should be ab-
breviated arc AMr, Mrs., Ms. and Dr.

—Do not abbreviate junior or sen-
ior, and do not set these words off
with commas: Martin Luther King Jun-
ior. See HYPHEN.

® A-B-C
Acceptable in all references to the
American Broadcasting Companies (the
plural is part of the corporate name).
Headquarters is in New York. Divi-
sions include A-B-C News, A-B-C Radio
and A-B-C T-V.

® A-B-C'S

® ABLE-BODIED

.

® A-B-M, A-B-M'S
® ABOVE-BOARD

® ABSENT WITHOUT LEAVE
"AWOL"” (ay’-wawl) is acceptable on
second reference.

¢ ACADEMIC TITLES

Spell out such formal titles as pro-
Jessor, dean, president, chancellor and
chairman.

® ACADEMY AWARDS

Presented annually by the Acadermny
of Motion Picture Arts and Sciences.
Also known as the Oscars.

® ACCEPT, EXCEPT
Accept means to receive.
Except means to exclude.

® ACCOMMODATE

® ACCUSED

A person is accused of; not with, a
crime.

For guidelines on related words, see
ALLEGE; ARREST; and INDICT.

® ACRONYMS

These are words that are formed
from the first letters of a series of
words. Use only those that are com-
monly known.

Acronyms should be put in quotes
and should not be hyphenated:
“NATO,” “CORE,” “SALT-Two.”

See ABBREVIATIONS.

® ADDRESSES

Spell out all terms such as road or
drive. Follow the rules for NUMERALS.

Street addresses should be put in
copy only when they are specifically
relevant to the story. They should not
be put in parentheses.

If you want to make the use of the
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address optional, put the address in an
advisory to run with the story.
See ZIP CODE.

® ADJECTIVES

The abbreviation adj. is used in this
book to identify the spelling of the ad-
jectival forms of words that frequently
are misspelled.

The COMMA entry provides guid-
ance on punctuating a series of adjec-
tives.

The HYPHEN entry provides guid-
ance on handling compound modifiers
used before a noun.

® AD-LIB (n.,v., adj.)

® ADMINISTRATION

See the GOVERNMENT, JUNTA, RE-
GIME entry for distinctions that apply
in using these terms and administra-
tion,

® ADMINISTRATIVE

LAW JUDGE

This is the federal title for the posi-
tion formerly known as hearing exam-
iner.

To avoid the long title, seek a con-
struction that sets the title off by com-
mas: The administrative law judge,
John Williams, disagreed.

® ADMISSIBLE

® ADMIT, ADMITTED

These words may in some contexts
give the erroneous connotation of
wrongdoing.

A person who announces that he is
a homosexual, for example, may be ac-
knowledging it to the world, not ad-
mitting it. Said usually is sufficient.

® ADOPT, ADAPT

To adopt is to accept or approve:
The resolution was adopted. The child
was adopted.

To adapt is to change: He had to
adapt to the circumstances.

® ADOPT, APPROVE,

ENACT, PASS

Amendments, ordinances, resolu-
tions and rules are adopted or ap-
proved.

Bills are passed.

Laws are enacted.

® ADVENTIST
See SEVENTH-DAY ADVENTIST
CHURCH.

® ADVERBS

The abbreviation adv. is used in this
book to identify the spelling of adver-
bial forms of words that frequently are
misspelled.

See the HYPHEN entry for guidelines
on when an adverb should be followed
by a hyphen in constructing a com-
pound modifier.

® ADVERSE, AVERSE

Adverse means unfavorable: He pre-
dicted adverse weather.

Averse means reluctant, opposed:
She is averse to change.

® ADVISER
Not adyvisor.

® ADVISORY

An advisory is intended to pass on
information which the AP has not put
into story form. Advisories are not in-
tended to be read on the air.

They give broadcasters information
about how an event will be covered, or
relay information which will be put
into story form later. Sometimes they
confirm that an event which had been
expected to occur has in fact occurred.

ADVISORY

THE POPE'S PLANE HAS LANDED IN
BOSTON.

THE AP
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ADVISORY

NEWS DIRECTORS:

PRESIDENT REAGAN IS EXPECTED TO
ARRIVE AT ANDREWS AIR FORCE BASE IN
30 MINUTES. WE WILL TOP THE STORY AT
THAT TIME AND MOVE A REVIEW OF HIS
TRIP SHORTLY THEREAFTER.

THE AP

See UPDATE.

@ AER LINGUS (AYR LIN'-GUHS)
The headquarters of the airline is in
Dublin, Ireland.

® AEROFLOT (EHR’-OH-FLAWT)
The headquarters of this airline is
in Moscow.

® AERO MEXICO

This airline formerly was known as
Aeronaves de Mexico.

Headquarters is in Mexico City.

® AESTHETIC

® AFFECT, EFFECT

Affect, as a verb, means to influ-
ence. The game will affect the stand-
ings.

Affect, as a noun, is best avoided. It
occasionally is used in psychology to
describe an emotion, but there is no
need for it in everyday language.

Effect, as a verb, means to cause:
He will effect many changes in the
company.

Effect, as a noun, means result: The
effect was overwhelming. He miscalcu-
lated the effect of his actions. It was a
law of little effect.

® AFL-CIO

Acceptable in all references for the
American Federation of Labor and
Congress of Industrial Organizations.

® AFRICAN

Of or pertaining to Africa, or any of
its peoples or languages. Do not use
the word as a synonym for Negro.

In some countries of Africa, colored
is used to describe those of mixed
white and black ancestry. In other so-
cieties colored is considered a deroga-
tory word.

Because of the ambiguity, avoid the
term in favor of a phrase such as
mixed racial ancestry. If the word can-
not be avoided, place it in quotation
marks and provide its meaning.

See COLORED.

e AFTER
No hyphen after this prefix when it
is used to form a noun:

AFTEREFFECT
AFTERTHOUGHT

Follow after with a hyphen when it
is used to form a compound modifier:

AFTER-DINNER DRINK
AFTER-THEATER SNACK

See HYPHEN,

® AFTERWARD
Not afterwards.

® AGENCY FOR INTER-
NATIONAL DEVELOPMENT
The abbreviation A-I-D is acceptable
on second reference.

® AGENDA

A list. It takes singular verbs and
pronouns: The agenda has run its
course.

The plural is agendas.

® AGES

Follow the rules for NUMERALS in
expressing the ages of persons or ob-
jects.

Hyphenate the age when it is used
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as a compound modifier: the five-year-
old agreement, but it was five years
old. Similarly, a youngster is five years
old or a five-year-old.

Avoid redundancies in expressing
ages. It is enough to say someone is a
boy or girl without saying he or she is
young.

See BOY and GIRL.

® AGNOSTIC, ATHEIST

An agnostic is a person who be-
lieves it is impossible to know whether
there is a God.

An atheist is a person who believes
there is no God.

® AID, AIDE

Aid is assistance.

An aide is a person who serves as
an assistant.

® AIN'T

A dialectical or substandard con-
traction. Use it only in quoted matter
or special contexts.

@ AIR BASE

Two words. Follow the practice of
the Air Force, which uses Air Force
Base as part of the proper name for its
bases in the United States, and Air
Base for installations abroad: Lackland
Air Force Base, Texas, but Clark Air
Base, The Philippines.

On second reference: the Air Force
base, the air base, the base.

@ AIR CANADA
Headquarters is in Montreal.

® AIRCRAFT NAMES

Strive for readability. When the
name includes numbers and letters,
spell out the numbers and hyphenate:
D-C-Ten, L-Ten-Eleven, B-A-C One-
Eleven, F-Four-C, MiG-21, C-Five-A,
Phantom-Two.

If the aircraft has only a model
number, with no letters, it is not nec-
essary to spell out the numbers: 707,
727, 737, 747, 757, etc.

Wide-body jets—or jumbo jets—in-
clude the D-C-Ten, L-Ten-Eleven, and
747.

Commercial aircraft are generally
referred to as airliners or jetliners.

® AIRCRAFT TERMS

Use engine, not motor: a twin-en-
gine plane (not twin-engined).

Use jet plane or jetliner only to de-
scribe those aircraft driven solely by
jet engines. Use turboprop to describe
an aircraft on which the jet engine
drives a propeller. Turboprops are
sometimes called propjets.

® AIR FORCE BASE
See AIR BASE.

® “AIR FORCE ONE”

The Air Force applies this name to
any aircraft the President of the United
States may be using.

But in ordinary usage, “Air Force
One” is the name for the particular jet
that is normally reserved for the presi-
dent’s use.

® AIR FRANCE
Headquarters is in Paris.

o AIR-INDIA

The hyphen is part of the formal
name.

Headquarters is in Bombay, India.

® AIR JAMAICA
Headquarters is in Kingston, Ja-
maica.

® AIRLINE, AIRLINES

Major airlines are listed in this book
separately by name.

Companies that use airlines in their
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names include Alitalia, American, Con-
tinental, Eastern, Frontier, Hawaiian,
Northwest Orient, Republic, Trans
World, United and Western.

Companies that use air lines in-
clude Delta, Japan and Ozark.

Companies that use airways include
Braniff, British, Pan American, World
and Qantas (Kwan'-tuhs).

Companies that use none of these
include Aer Lingus, Aeromexico, Air
Canada, Air France, Air-India, Air Ja-
maica, Iberia, K-L-M, U-S-Air and West-
ern Alaska.

On second reference, use just the
proper name—as in Delta—or, if appli-
cable, an abbreviation, such as T-W-A
or Pan Am. Also acceptable is the air-
line or the carrier.

The generic term is airline.

e AIR MAIL

® AIRMAN
See MILITARY TITLES.

e AIRPORT

The first name of an individual and
the word international may be deleted
from the formal name of an airport in
all references: John F. Kennedy Inter-
national Airport, Kennedy Airport.

But do not make up airport names.
Instead, opt for more conversational
constructions, such as the possessive.

Logan Airport in Boston may be
called Boston's airport, but it should
not be called Boston Airport.

® AIR-TIGHT

® AIRWAYS

The system of routes that the fed-
eral government has established for
airplane traffic.

See the AIRLINE, AIRLINES entry for
its use in carriers’ names.

® ALASKA

It contains the largest land area of
the 50 states: 586-thousand, 432 square
miles.

® ALASKA-HAWAII

STANDARD TIME

The time zone used in Hawaii and
most of Alaska.

There is an Alaska Daylight Time,
but there is no daylight time in Hawaii.

Bering time applies in some far
western sections of Alaska. Yukon
time is used in a small section south of
the Yukon border. Pacific time applies
in most of the area that borders Brit-
ish Columbia, including the city of Ju-
neau.

See TIME ZONES.

® ALBINO, ALBINOS

® “ALCOA”

The acronym is acceptable in all
references to the Aluminum Company
of America.

® ALCOHOLIC

Use recovered, not reformed, in re-
ferring to those previously afflicted
with the disease of alcoholism. Do not
use former.

® ALDERMAN
See LEGISLATIVE TITLES.

® ALERT
See WEATHER TERMS.

® AL FATAH AL FAH-TAH')

A Palestinian guerrilla organization.
Drop the article Al if preceded by an
English article: The Fatah statcment, a
Fatah leader.

® ALIGN
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® ALITALIA (AHL-IH-TAHL-YAH)
AIRLINES
Headquarters is in Rome.

® ALL-
Use a hypen:
ALL-AROUND ALL-CLEAR
(not ALL- ALL-OUT
ROUND) ALL-STAR

See ALL RIGHT and the ALL TIME,
ALL-TIME entry.

® ALL-AMERICA, ALL-AMERICAN

The Associated Press recognizes
only one All-America football team.
This is Walter Camp’s selection
through 1924, and AP selections after
that. Do not call anyone an All-America
player unless he is listed on either the
Camp or AP roster.

Similarly do not call anyone an All-
America basketball player unless an AP
selection. The first All-America basket-
ball teamn was chosen in 1948.

An individual team member may be
called an All-American, but use All-
America in all other uses: He is an All-
American. He is an All-America player.

The same rules apply to the Little
All-America teams in both football and
basketball.

® ALLEGE

The word must be used with great
care.

Some guidelines:

—Avoid any suggestion that the
writer is making an allegation.

—Specify the source of an allega-
tion. In a criminal case, it should be
an arrest record, an indictment or the
statement of a public official con-
nected with the case.

—Use alleged bribe or similar
phrase when necessary to make it
clear that an unproved action is not
being treated as fact. Be sure that the

source of the charge is specified else-
where in the story.

—Avoid redundant uses of alleged.
It is proper to say: The district attor-
ney alleged that she took a bribe. Or;
The district attorney accused her of
taking a bribe. But not: The district
attorney accused her of allegedly tak-
ing a bribe.

—Do not use alleged before an
event that is known to have occurred
when the dispute is over who partici-
pated in it. Do not say: He attended
the alleged meeting when what you
mean is: He allegedly attended the
meeting.

—Do not use alleged as a routine
qualifier. Instead, where appropriate,
use words such as apparent, reputed,
suspected, reported, or accused.

For guidelines on related words, see
ACCUSE; ARREST; and INDICT.

® ALLEGHENY AIRLINES
See U-S-AIR.

® ALLEGHENY MOUNTAINS
Or simply: the Alleghenies.

® ALLOT, ALLOTTED,
ALLOTTING

® ALL RIGHT (adv.)

Never alright. Hyphenate only if
used colloquially as a compound mod-
ifer: He is an all-right guy.

® ALL TIME, ALL-TIME

An all-time high, but the greatest
runner of all time.

Avoid the redundant phrase all-time
record.

® ALLUDE, REFER
To allude to something is to speak
of it without specifically mentioning it.
To refer is to mention it directly.
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¢ ALLUSION, ILLUSION
Allusion means an indirect refer-
ence: The allusion was to his oppo-
nent's war record.
Hllusion means an unreal or false
impression: The scenic director cre-
ated the illusion of choppy scas.

® ALMOST NEVER
Do not use the phrase. Instead use
seldom or hardly ever.

® ALSO-RAN (n))

® ALTAR, ALTER

An altar is a tablelike platform used
in a church service.

To alter is to change.

® ALUMINUM COMPANY

OF AMERICA

"ALCOA" is acceptable in all refer-
ences.

Headquarters is in Pittsburgh.

® ALUMNUS, ALUMNI

ALUMNA, ALUMNAE

Use alumnus (alumni in the plural)
when referring to a man who has at-
tended a school.

Use alumna (alumnae in the plural)
for similar references to a woman.

Use alumni when referring to a
group of men and women.

* A-M

Acceptable in all references for the
amplitude modulation system of radio
transmission.

® A-M, P-M

Note hyphens. Avoid the redundant
10 a-m in the morning. see MIDNIGHT
and the various TIME entries.

® AMALGAMATED CLOTHING
AND TEXTILE WORKERS
UNION OF AMERICA
The shortened forms Amalgamated

Clothing Workers and Clothing Work-
ers union are acceptable in all refer-
ences.

Headquarters is in New York.

® AMALGAMATED

TRANSIT UNION

Use this full name in the first refer-
ence. Do not use the abbreviation
A-T-U in any reference. Instead, use
the union.

Headquarters is in Washington.

® AMBASSADOR
Use for both men and women.
See TITLES.

® AMBASSADOR-AT-LARGE
But: ambassador extraordinary, am-
bassador plenipotentiary.

® AMENDMENTS TO

THE CONSTITUTION

Colloquial references to the Fifth
Amendment’s protection against self-
incrimination are best avoided, but
where apprapriate: He took the Fifth
seven times.

Otherwise, use First Amendment,
Tenth Amendment, etc.

® AMERICAN AIRLINES
Headquarters is in Dallas.

® AMERICAN AUTOMOBILE

ASSOCIATION

Triple-A or A-A-A is acceptable in all
references, as is the automobile associ-
ation.

Headquarters is in New York.

® AMERICAN BAPTIST
ASSOCIATION
See BAPTIST CHURCHES.

¢ AMERICAN BAPTIST
CHURCHES IN THE U-S-A
See BAPTIST CHURCHES.
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® AMERICAN BAR
ASSOCIATION
A-B-A is also acceptable, as is the
bar association.
Headquarters is in Chicago.

® AMERICAN BROADCASTING
COMPANIES
See A-B-C.

® AMERICAN CIVIL

LIBERTIES UNION

A-C-L-U is acceptable on second ref-
erence.

Headquarters is in New York.

® AMERICAN FEDERATION OF
GOVERNMENT EMPLOYEES
Use this full name on first reference
to prevent confusion with other
unions that represent government
workers. Do not abbreviate.
Headquarters is in Washington.

© AMERICAN FEDERATION OF
LABOR AND CONGRESS OF
INDUSTRIAL ORGANIZATIONS
AFL-CIO is acceptable in all refer-
ences.
Headquarters is in Washington.

¢ AMERICAN FEDERATION

OF MUSICIANS

Use this full name on first refer-
ence.

The shortened form Musicians
union is acceptable on second refer-
ence.

Headquarters is in New York.

® AMERICAN FEDERATION

OF STATE, COUNTY AND

MUNICIPAL EMPLOYEES

Use this full name on first reference
to prevent confusion with other
unions that represent government
workers.

Headquarters is in Washington.

Do not use the acronym "AFSCME."”

® AMERICAN FEDERATION

OF TEACHERS

Use this full name on first reference
to prevent confusion with other
unions that represent teachers. A-F-T
is acceptable on second reference.

Headquarters is in Washington.

® AMERICAN FEDERATION
OF TELEVISION AND
RADIO ARTISTS
“AFTRA” is acceptable on second
reference.
Headquarters is in New York.

® AMERICAN HOSPITAL
ASSOCIATION
Do not abbreviate.
Headquarters is in Chicago.

® AMERICANISMS

Words and phrases that have be-
come part of the English language as
spoken in the United States are listed
in Webster’s New World Dictionary
with a star *.

Most Americanisms are acceptable
in news stories, but let the context be
the guide.

See WORD SELECTION.

® AMERICAN LEGION
Members are legionnaires, just as
members of the Lions Club are Lions.
A legion is a large group of soldiers
or, by derivation, a large number of
items: His friends are legion. It is best
to avoid this usage.

® AMERICAN MEDICAL
ASSOCIATION
A-M-A is acceptable on second ref-
erence.
Headquarters is in Chicago.

® AMERICAN MOTORS
CORPORATION
A-M-C is acceptable on second ref-
erence.
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Headquarters is in Southfield, Mich-
igan.
® AMERICAN NEWSPAPER
PUBLISHERS ASSOCIATION
The publishers association is ac-
ceptable on the second reference. Do
not use the abbreviation A-N-P-A.
Headquarters is in Reston, Virginia.

e AMERICAN PETROLEUM
INSTITUTE
An industry promotional group. Do
not use the abbreviation A-P-I.
Headquarters is in Washington.

® AMERICAN POSTAL

WORKERS UNION

This union represents clerks and
similar employees who work inside
post offices.

Use the full name on first reference
to prevent confusion with the National
Association of Letter Carriers. The
shortened form Postal Workers union
is acceptable on second reference. Do
not abbreviate.

Headquarters is in Washington.

® AMERICAN PRESS
INSTITUTE
Do not use A-P-I on any reference.
Headquarters is in Reston, Virginia.

® AMERICAN SOCIETY FOR
THE PREVENTION OF
CRUELTY TO ANIMALS
This organization is limited to the
five boroughs of New York City.
A-S-P-C-A is acceptable on second ref-
erence.
See SOCIETY FOR THE PREVENTION
OF CRUELTY TO ANIMALS.

® AMERICAN SOCIETY
OF COMPOSERS, AUTHORS
AND PUBLISHERS
“ASCAP” is acceptable on second
reference.
Headquarters is in New York.

® AMERICAN STOCK
EXCHANGE
“AMEX" is acceptable on the second
reference.

® AMERICAN TELEPHONE

AND TELEGRAPH COMPANY

A-T-and-T or A-T-T are acteplable
on second reference.

A-T-and-T has adopted the proper
name Bell System (not Bell Telephone
Company) to describe the corporate
complex composed of itself, Western
Electric Company (its manufacturing
unit), Bell Laboratories (its research
and development unit) and the tele-
phone companies it owns in whole or
in part.

Headquarters is in New York.

@ AMERICAN VETERANS
OF WORLD WAR TWO,
KOREA AND VIETNAM
“AMVETS" is acceptable in second
reference.
Headquarters is in Washington.

® AMERICAS CUP (Golp |
AMERICA’S CUP (Yachtilng)

® “AMEX” (A'-MEX) |
See AMERICAN STOCK EXCHANGE.

® AMID |
Not amidst.

e AMIDSHIPS

® AMNESTY |
See the entry that reads PARDON,
PAROLE, PROBATION.

® AMOK
Not amuck.

® AMONG, BETWEEN

The maxim that between introduces
two items and among introduces more
than two covers most quest}ons about
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how to use these words: The funds
were divided among Ford, Carter and
McCarthy.

However, between is the correct
word when expressing the relation-
ships of three or more items consid-
ered one pair at a time: Negotiations
on a debate format are under way be-
tween the network and the Ford,
Carter and McCarthy committees.

As with all prepositions, any pro-
nouns that follow these words must be
in the objective case: among us, be-
tween him and her, between you and
me.

® “AMTRAK”

This acronym, drawn from the
words American travel by track, may
be used in all references to the Na-
tional Railroad Passenger Corporation.
Not "Amtrack.”

The corporation was established by
Congress in 1970 to take over intercity
passenger operations from railroads
that wanted to drop passenger service.
All except Southern Railway, Denver
and Rio Grande Western Railroad, and
the Chicago, Rock Island and Pacific
Railroad elected to do so. Amtrak con-
tracts with railroads for the use of
their tracks and of certain other oper-
ating equipment and crews.

Amtrak is subsidized in part by fed-
eral funds appropriated yearly by Con-
gress and administered through the
Department of Transportation.

Amtrak should not be confused
with Conrail (see separate entry). How-
ever, the legislation that established
Conrail provided for Amtrak to gradu-
ally take over ownership of certain
trackage in the Boston-Washington
corridor and from Philadelphia to Har-
risburg.

Amtrak headquarters is in Washing-
ton.

® ANEMIA, ANEMIC
® ANESTHETIC

® ANGLICAN COMMUNION

This is the name for the worldwide
association of the 22 separate national
Anglican churches.

Each national church is independ-
ent. A special position of honor is ac-
corded to the archbishop of Canter-
bury, as the pre-eminent officer in the
original Anglican body, the Church of
England.

The test of membership in the An-
glican Communion traditionally has
been whether a church is in commun-
ion with the See of Canterbury. No leg-
islative or juridical ties exist, however.

Beliefs: Anglicans believe in the
Trinity, the humanity and divinity of
Christ, the virginity of Mary, salvation
through Christ, and everlasting heaven
and hell.

Baptism and the Lord’s Supper are
recognized as sacraments, although
belief in the degree to which Christ is
present in the Eucharist may vary.

Together with Scripture, the Book
of Common Prayer serves as the
principal guide to belief and practice.

A principal difference between
Roman Catholics and Anglicans is still
the dispute that led to the formation of
the Church of England—refusal to
acknowledge that the pope, as bishop
of Rome, has ruling authority over
other bishops.

The communion also contends that
its clergy have a direct link to Christ’s
apostles that is traceable through an
unbroken scries of ceremonies in
which authority was passed down by a
laying-on of hands. The Roman
Catholic Church, which claims the
same type of historic succession for its
clergy, has held that 16th century
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Anglican practice broke the continuity
of apostolic succession among its
clergy.

Among individual Anglican (or
Episcopal in the United States)
parishes, practices fall into one of
three categories—high, broad or low. A
high parish stresses the sacraments
and extensive ritual in worship. A low
parish favors simpler services and
emphasizes the preaching of the
Gospel. A broad parish embraces
portions of high and low worship
practices while tending to be activist
on social questions and flexible in
matters of church government.

The term Anglo-Catholic
occasionally is used to describe high
Anglican practice. See CATHOLIC,
CATHOLICISM.

Anglican Churches: Members of
the Anglican Communion, in addition
to the Church of England, include the
Scottish Episcopal Church, the
Anglican Church of Canada and, in the
United States, the Protestant Episcopal
Church.

See EPISCOPAL CHURCH.

® ANGLO-
Hyphenate in cases where the word
that follows is a proper noun:

ANGLO-AMERICAN
ANGLO-SAXON

Otherwise, no hyphen.

Anglo is used in some parts of the
country to refer to a white person. It
should be used in that way only in a
direct quotation.

® ANGRY

At someone or with someone.

® ANIMALS

Do not apply a personal pronoun to
an animal unless its sex has been es-
tablished or the animal has a name:

The dog was scared; it barked. Rover
was scared; he barked. The cat, which
was scared, ran to its basket. Susie the
cat, who was scared, ran to her basket.
The bull tosses his horns.

® ANNUAL

An event cannot be described as an-
nual until it has been held in at least
two successive years.

Do not use the term first annual.
Instead, note that sponsors plan to
hold an event annually.

® ANOINT

® ANOTHER

Another is not a synonym for addi-
tional; it refers to an element that
somehow duplicates a previously
stated quantity.

Right: Ten women passed, another
ten failed.

Wrong: Ten women passed, another
six failed.

Right: Ten women passed, six oth-
ers failed.

® ANTARCTIC, ANTARCTICA,
ANTARCTIC OCEAN
Refer to the area near the South
Pole.

® ANTE-
The rules in PREFIXES apply, but in
general, no hyphen. Some examples:

ANTEBELLUM
ANTEDATE

® ANTI-

Hyphenate all except the following
words, which have specific meanings
of their own:

ANTIBIOTIC
ANTIBODY
(continued)

ANTICLIMAX
ANTIDOTE
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(continued)

ANTIFREEZE ANTIPHON
ANTIGEN ANTIPHONY
ANTIHISTAMINE ANTISEPTIC
ANTIKNOCK ANTISERUM
ANTIMATTER ANTITHESIS
ANTIMONY ANTITOXIN
ANTIPARTICLE ANTITRUST
ANTIPASTO ANTITUSSIVE
ANTIPERSPIRANT

{And similar terms in physics such as
ANTIPROTON)

This approach has been adopted in
the interests of readability and easily
remembered consistency.

Hyphenated words, many of them
exceptions to Webster’s New World, in-
clude:

ANTI-AIRCRAFT ANTI-LABOR

ANTI-BIAS ANTI-SLAVERY

ANTI-INFLATION ANTI-SOCIAL

ANTI-INTELLEC- ANTI-WAR
TUAL

See ANTICHRIST, ANTI-CHRIST.

® ANTICHRIST, ANTI-CHRIST
Antichrist is the proper name of the
individual the Bible says will challenge
Jesus Christ.
The adjective anti-Christ refers to
anyone or anything opposed to Christ.

® ANTICIPATE, EXPECT

To anticipate means to expect and
prepare for something; expecting
something does not include the notion
of preparation:

They expected a record crowd.

They have anticipated it by adding
more seats to the auditorium.

® ANTIOCHIAN (AN-TEE-OH'-KEE- UHN)
ORTHODOX CHRISTIAN
ARCHDIOCESE OF NORTH
AMERICA
Formed in 1975 by the merger of

the Antiochian Orthodox Christian
Archdiocese of New York and all North
America and the Antiochian Orthodox
Archdiocese of Toledo, Ohio and De-
pendencies in North America.

It is under the jurisdiction of the
patriarch of Antioch.

See EASTERN ORTHODOX
CHURCHES.

® ANYBODY, ANY BODY,

ANYONE, ANY ONE

One word for an indefinite refer-
ence: Anyone can do it.

But use two words when the em-
phasis is on singling out one element
of a group: Any one of them may speak
up.

® A-P
Acceptable on second reference to
the The Associated Press. Hyphenated
only when included in a story to be
read on the air. Otherwise, AP.
Headquarters is in New York.

® APOSTOLIC DELEGATE,

PAPAL NUNCIO

An apostolic delegate is a Roman
Catholic diplomat chosen by the pope
to be his envoy to the church in a
nation that does not have formal diplo-
matic relations with the Vatican.

A papal nuncio is the pope’s envoy
to a nation with which the Vatican has
diplomatic relations.

® APOSTROPHE ()

The apostrophe is used to indicate
the omission of letters. In using it,
strive for readability.

Some guidelines:

Possessives: See the POSSESSIVES
entry.

Omiitted Figures: When indicating a
specific year, use an apostrophe: the
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class of '62. But when indicating a
decade, no apostrophe is needed
before the figure: The roaring 20's.

Omitted Letters: Use an
apostrophe to indicate omitted letters:
I've, it's, rock ‘n’ roll, 'tis the season.
See CONTRACTIONS.

Plurals: When adding an s to letters

or figures.

® APPALACHIA (AP-UH-LAYCH'-YA)

In the broadest sense, the word
applies to the entire region along the
Appalachian Mountains, which extend
from Maine into northern Alabama.

In a sense that often suggests eco-
nomic depression and poverty, the
reference is to sections of eastern Ten-
nessee, eastern Kentucky, southeast-
ern Ohio and the western portion of
West Virginia.

The Appalachian Regional Commis-
sion, established by federal law in
1965, has a mandate to foster develop-
ment in 397 counties in 13 states—all
of West Virginia and continguous parts
of Alabama, Georgia, Kentucky, Mary-
land, Mississippi, New York, North
Carolina, Ohio, Pennsylvania, South
Carolina, Tennessee and Virginia.

When the word Appalachia is used,
specify the extent of the area in ques-
tion.

® APPEALS COURT
See U-S COURT OF APPEALS and JU-
DICIAL BRANCH.

® APPROVE
See the entry entitled ADOPT, AP-
PROVE, ENACT, PASS.

® APRIL FOOLS’ DAY

® ARABIAN AMERICAN
OIL COMPANY
The acronym “ARAMCO” (uh-ram'-

koh) is acceptable on the second refer-
ence.

Headquarters is in Dhahran (Dah-
rahn’), Saudi Arabia.

® ARABIC NAMES

In general, use an English spelling
that approximates the way a name
sounds in Arabic. And use a pronoun-
cer in any case.

If an individual has a preferred
spelling and pronunciation in English,
use it. If usage has established a com-
mon spelling, and no preferred spell-
ing is available, use that instead.

Arabs commonly are known by two
names (Fuad Butros) or by three
{Ahmed Zaki Yamani). Follow the indi-
vidual’s preference on the first refer-
ence, and use only the final name in
the sequence in subsequent refer-
ences.

The prefix al or el should not be
used in second references, and only in
the first if it is the individual’s prefer-
ence,

® ARABIC NUMERALS

The numerical figures 1 through 10.
Generally, they are not used in broad-
cast writing. In this handbook, they
may be referred to as Arabic numerals
or figures.

See NUMERALS.

® ARBITRATE, MEDIATE

Both terms are used in reports
about labor negotiations, but they
should not be interchanged.

One who arbitrates hears evidence
from all persons concerned, then
hands down a decision.

One who mediates listens to argu-
ments of both parties and tries by the
exercise of reason or persuasion to
bring them to an agreement.
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® ARCH-
It is best to use a hyphen after this
prefix to ease readability, as in:

ARCH-RIVAL
ARCH-CONSERVATIVE
ARCH-ENEMY

But in cases where a hyphen is not
commonly used, as in archbishop,
don’t use one.

® ARCTIC, ARCTIC CIRCLE,
ARCTIC FOX, ARCTIC
OCEAN
They refer to the area near the
North Pole.

® ARE (AYR)

A unit of surface measure in the
metric systemn equal to 100 square me-
ters.

An are is equal to about one-thou-
sand, 76-point-four square feet, or 119-
point-six square yards.

See HECTARE and METRIC SYSTEM.

® ARMENIAN CHURCH

OF AMERICA

The term encompasses two inde-
pendent dioceses that cooperate in
some activities: the Eastern Diocese of
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