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FOREWORD

Every news assignment reaches a moment of truth when you must sit down at a
typewriter or computer keyboard and write the story. It becomes a matter of sifting
through the information, deciding what's in and what's out, coming up with a clever
lead, scattering some perspective throughout, fitting everything into the producer's
requested time frame, and, in the case of radio or television, writing for the spoken
word.

This workbook is designed to help you with skills needed for the broadcast
medium. In these pages you'll find a collection of definitions, rules, warnings, short-
cuts, do nots, and exercises to sharpen your style of communicating the news. If you
are working now in newspapers or magazines, broadcast requires big changes. You'll
write in the sometimes awkward world of speech patterns—awkward because it all
looks different on the page.

You'll be working with
interviews, sounds, and
pictures recorded in the

é—/ﬁ field—elements that

JPY force changes in the

J story design. The basic

need to pass along

timely reports of current

events is still there, but

_ the way of doing it is
-

changed.

Also, you'll find style standards for the copy (upper- or lowercase, hyphenating
numbers, etc.) vary from station to station, or market to market. That's fine. It's hard
to get broadcast newspeople to agree on anything, including definitions. What this
book defines as a package—a narrated television field report—is also called a takeout,
an insert, a wraparound, or a field piece in different newsrooms. Consequently, you
might end up using a different term—whatever your instructor or news director
suggests—but at least you'll be able to say, "Oh, they called that a wrap in the last place
I worked."

1X
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You'll also find a load of hints, suggestions, and rules, but they are not
absolute. When you read—"Use active voice! Put attribution first! Look out for
pronouns!"—think of them as exercises toward a better broadcast style. They will
help, but sometimes they can be ignored to add variety. 292

>

For writers, this is an
exciting time. Newsroom
computers are now becoming
standard in many markets.
Composing sentences on a
screen allows newswriters a
little extra time to sit and fiddle
with a lead, or tighten up some
wandering sentences. If a
script is headed for the air, this
extra chance to rework
something is invaluable.

1

So welcome to the world of writing for your co-worker's lips and your
audience's ears. Work hard and you'll get the hang of voice-delivered news. Good
luck.
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CHAPTER ONE

KNOW WHAT BROADCAST
DOES WELL

Chapter Preview

This chapter covers the relationship between journalism and broadcast. It
stresses why you should always consider the special strengths of broadcast—the
power of immediacy, voice-recordings and visuals, emotion, and personal delivery.
It outlines the extra skills a journalist needs to become proficient in broadcast news.

Glossary

ACTUALITY The radio term for field recordings of interviews or events.
Portions may be used in a newscast.

BITE A portion of a recorded interview that is scheduled for use in a broadcast
news story.

:45 Refers to a timed length of 45 seconds. All story and tape lengths in this
workbook will use this notation.

__O/C A television script abbreviation for on-camera. This indicates to the
director that the picture and sound come from the person reading in the
studio. The name of the person who will read the story can be written on the
line to the left of the "O/C."

PRONOUNCER The phonetic spelling of a word in a newscast story. Usually the
word is broken into syllables and placed in the copy, behind the true spelling
of the word. For example, "King Abu Saud (SAH-AH-"UDE)." The
pronouncer is the writer's responsibility.

KNOW WHAT BROADCAST DOES WELL 1
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SOT for sound on tape. This alerts anyone working on the newscast that the audio
portion will come from video or audio tape.
SOUNDBITE A portion of an interview recorded on videotape.

This Business of News

This workbook is about news stories and how to put them together. In its most
simple definition, news is a timely report of current events. It's also supposed to be
thoughtful, accurate, balanced, filled with perspective, and cleverly done.

News reporters and writers prepare news for presentation. It is hoped they
enjoy sifting through the blizzard of incoming news stimuli, or working under
deadline, or serving as a public striver for truth. Despite all that, they should also
delight in daily opportunities to craft their stories.

Much of what is studied as journalism really has to do with newspapers. Print
journalism's writing style, reporting needs, story lengths, conventions, values,
industry practices, and story variety are the venerated guideposts of this business.

Broadcast, on the other hand, is new. Misunderstood by many who believe it
should act like a newspaper, broadcast has its own reporting needs, industry
practices, writing styles, and story variety. In broadcast, you must write for speech
patterns, design stories around the various sound and visual recordings made in the
field, and work within severe time limitations. More than with a newspaper, the
audience's situation should be considered.

What Audience Research Tells Us

The general public has consistently told pollsters that radio and television are
very important sources of news. They listen to radio and watch television not only
for the latest and most immediate information, but also because they can see and hear
the people involved in the news and because they feel confident in the personal
delivery of newscasters.

Listeners and viewers have an on-again off-again relationship with newscasts.
Researchers! have found that most of the radio audience and more than half of the
television audience are doing something else while these newscasts are on the air.
The audience may be driving, cooking or eating dinner, taking care of children, lying
in bed, or even reading newspapers. Their attention is drifting in and out. It'll take
clever leads and a sharp broadcast style to bring them into each and every story.

Another problem is that the audience gets one and only one chance to hear the
story. Research has been done on what the viewer or listener perceives, retains, and
understands from the newscast.? Stories written in simple speech patterns, with the
least complex phrasing, are the easiest to digest in that crucial single pass. News
workers should develop a simple style that promotes the maximum understanding of
the story. Television writers have to be aware that the distraction caused by powerful
visuals can lessen comprehension.

2 AIR WORDS
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Broadcast Strengths

We're all familiar with the advantages of newspapers. They can be read at any
time, are portable, report massive amounts of news, have specialized sections, and
what's best of all—allow us to scan the pages and read only what we want. There is
no question that many of the newspaper industry's practices are aimed at
highlighting those qualities.

But broadcast has its own strengths—immediacy, field recordings, emotion,
and personal delivery. They guide decisions about what to stress in broadcast
stories.

e Immediacy News is a collection of timely summaries of current events.
People turn first to radio and then to television for the latest information, the
newest update, or the last review of the evening.? They look to you for the latest
information.

Part of broadcast news work is a constant search for the newest
information, the angle that "advances" the story. To capture this immediacy,
some radio news staffs never leave the office, and instead conduct all reporting
and interviews on the phone. In this way major stories are constantly updated
and, if necessary, new leads can be prepared every few minutes. Television
spends huge sums on microwave and satellite trucks designed to link any
location with their broadcast studio.

But this pursuit of immediacy can also be a drawback. While providing the
audience with a chance to listen and watch as the action happens on breaking
stories, television and radio don't always take the time needed to evaluate
sources and pin down accurate information. If unedited, unchecked rumor is the
result, accuracy suffers, and the result is poor journalism.

» A second strength is the actuality/soundbite/visual contained in the field
recordings. By using these on the air, you give your audience a chance to hear
or see how something happened or how someone appeared while making a
dramatic statement. Radio has the rich natural sound of voices or events.
Television gives the same audio but adds the visual dimension. When in the
field, don't forget how valuable the audio and videotape will be when you tell
the story. Remember, audiences tell polltakers that one reason they watch
television is that they like to see and hear people in the news, so that they can
judge for themselves whether a person is telling the truth. Audiences are keenly
aware of which actuality or picture you choose.

A third strength is emotion. For years print-based accounts reduced the
visibility of emotion's role in events, concentrating instead on rational cause and
effect or lists of details and names. Now broadcast actualities, soundbites, and
visuals have restored it.

But this is a tricky subject to handle. The emotion must be kept in proper
perspective. When pictures and actualities with strong emotion take over the
story, it rightfully brings charges of sensationalism. Emotion should be treated
with great care.

KNOW WHAT BROADCAST DOES WELL 3
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« A fourth strength is personal delivery. Just how the reporter or anchor
delivers the report is crucial. An effective newscaster needs a well-written
script, a comfortable voice, good pronunciation, and correct speech patterns to
communicate the item.

When the newscaster reads the story, it is as if the writer is speaking. As
that writer, you must also take great pains smoothing the speech patterns,
providing pronouncers (the pronunciation guides), checking the accuracy of the
story, and preparing the actualities and visuals. Any treacherous writing in the
final version of the script will make your entire news department look
incompetent.

The personal delivery strength carries a penalty for those who abuse it. Put
too much emphasis on personal delivery and you cross the line into
entertainment. It's very easy to do, and requires the utmost caution to avoid.

Different Strengths Lead to Different Approaches

Radio and television reporters often use different methods from those used by
print reporters to gather information about current events. Because the circulation of
newspapers is limited by distance, the print medium can concentrate reporting in
nearby cities. But the broadcast signal is easily beamed to a wider area, giving even
tiny stations more cities and communities to cover.

Therefore, broadcast staffs are structured differently. They depend more on
research done in the newsroom, and put far fewer reporters on the street. They
seldom match the beat coverage or specialized reporting of major papers,
concentrating instead on major stories and quick reactions to tips and information
from many sources, including other news agencies. They devote more staff
positions to engineers or videotape camerapeople whose job is to get recorded
interviews and visuals.

When a news story is prepared, broadcast's strengths will often suggest a
unique lead. On occasion, it will stress what's in the actualities or soundbites. At
other times, it will be built around the immediacy of the story or the newscaster's
abilities in delivery. In any case, it is important to be aware that broadcast can
choose its own angle for the story lead in accord with what's best for the medium
and for the audience.

The Different Look of Broadcast

Broadcast stories not only are gathered in an unusual manner, they are designed
to be scan-read in the newscast. Their sentence construction is shorter, more abrupt,
and is built around phrasing. Although the period stays at the end of the sentence,
there may be special punctuation, such as three dots to replace a comma. Here are
examples of both print and broadcast.

4 AIR WORDS
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TOWER JOBS CONTROLLERS/INH/6-5

MAY GO TO
STRIKERS
by Associated Press ——0/C IT LOOKS LIKE SOME
The U.S. Congress FORMER AIR TRAFFIC

will be asked by

President Ronald CONTROLLERS
Reagan to rehire 455 COULD BE BACK IN THEIR
former air traffic OLD TOWERS SOON.

controllers, according

to a White House A WHITE HOUSE

spokesperson. SOURCE SAYS THE
"That's great PRESIDENT WILL ASK

news,"” said Roland

Jaffe, 37, of CONGRESS TO REHIRE

Kelso, Delaware, OVER 450 OF THE

aiter hcasing) the CONTROLLERS FIRED

news.

AFTER STRIKING SIX

Once a member of

the now defunct YEARS AGO.

Professional Air ONE WHO HAD BEEN
Controllers...etc.

LET GO REACTED TO THE
NEWS BY SAYING...

THAT'S GREAT.
(MORE/MORE)

Figure 1.1 Example of how a story would appear in print (/efr) and in broadcast
(right).
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In almost every exercise that follows in this workbook, we'll be encouraging
you to write for speech patterns. Before you do, you should see what a transcript of
your speech looks like. Try this next exercise.

—
T —

[EXERCISE 1-A VISUAL SPEECH

For this exercise, read the following situation several times. Then
explain the story, as you understand it and as if you were explaining it
to a friend, into a microphone hooked to a small cassette recorder. The
explanation should run about :45 (45 seconds). When you finish, make
an exact transcription of your description of the story. The typed version
should include every stumble, half-sentence, "uhmm," or whatever you
said to describe what was going on. Be truthful in typing out the
transcript. The purpose of this exercise is to produce a printed version
of your normal speech patterns.

f———__————_—____T_'
SITUATION

You are at the nearby Leopard Creek Zoo when two
pandas arrive amidst a flurry of civic activity. The mayor,
the delegation from the People's Republic of China and lots
of zookeepers, onlookers, reporters, and television cameras
are there also.

The pandas are on loan for two months. They will live
in a special climate-controlled building that the zoo has for
animals with special needs.

Zookeepers will be feeding the pandas blue bamboo
shoots, the only food the creatures will eat. It'll be two
weeks before the public is allowed to view them.

6 AIR WORDS
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What Are Some Drawbacks of Broadcast?

Broadcast's power in presentation also has traps. These problems occur mainly
as a result of overemphasis on one of the strengths. Too much immediacy and you
lose your ability to evaluate and edit the information. Too much emotional content
and you begin to slide into sensationalism. Too much emphasis on personal delivery
and you have problems with entertainment. Other drawbacks have to do with the
way newsrooms operate. Three of these drawbacks are listed below.

One major drawback is the inflexibility of formats for stories. At some
commercial stations, read-only stories are limited to :30, stories with a simple
soundbite can go :45, and reporter packages are allowed a full minute. Limits like
these often hamper thoughtful journalism.

Another drawback is competition. In even the smallest markets, there is usually
a competitor for a radio or television news operation; in the big markets, there can be
many news crews out covering the same story. This kind of competition, once the
norm in newspapers, can be all-consuming when breaking stories must be covered.
The old adage "Get it right! Then get it first!" still applies.

Also, commercial broadcasting exists in an industry that is not news-based, but
performance-based. Your immediate news manager—the news director—may not
have been a journalist. The person to whom the news director reports probably did
not rise up through the news ranks. So news decisions often become accountant's
decisions, and the ethical questions might be made by someone who has no love of
journalism. That can cause morale problems.

What Extra Skills Must You Learn?

Voice-delivered news work requires that you learn new skills that go beyond
simply putting words on paper.

For both radio and television, you'll have to practice ways o get acess—to talk
newsmakers into being recorded for broadcast. That's harder to do than just getting
an interview.

Once they've agreed, you'll have to ask the right questions to get answers
usable for broadcast. You'll also have to learn how to evaluate and select the
answers, prepare them for broadcast, and then after the actuality has forced the story
design, write the news copy. Sometimes, you'll even have to read your own story.

In television, you've got to do all that plus be a visual designer and videotape
editor. For many stories, you'll have to gather sidebar visuals, suggest visual
design for screen graphics, sequence the visuals for narrative accompaniment, and
direct the production of the videotape and other visual elements.

These are all daily jobs that take away precious time a writer or reporter would
like to spend on research. In broadcast, you are at a definite disadvantage because
you have to do more, but always in the same number of minutes and seconds.
Spending time persuading a person to allow an interview or turning a messy
newsroom upside down to find a missing portion of a recorded interview can take
what seems like forever, when all you want to do is get back to your desk and write
a clever lead.

KNOW WHAT BROADCAST DOES WELL 7
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Chapter Summary

This chapter has covered news, reporters, the different strengths of newspaper
and broadcast media, and the unique skills you must acquire, in addition to writing,
for work in broadcast.

News is a collection of current events summaries, salted with perspective,
culled from all that happened, and packaged for a particular medium. Broadcast's
strengths are immediacy, field recordings, emotions, and personal delivery. The
differences extend to the scripting methods and to the steps taken in preparing
stories. The drawbacks are too little time, the tendency toward sensationalism and
entertainment, and problems of the broadcast industry itself.

Novice radio newsworkers must be able not only to research a story, but also to
contact an interviewee, get permission for recording, ask questions, record the
interview, pull the best bite, write the story around it, and often read the news on the
air. Television workers must know how both to acquire the visuals and then merge
these with the writing.

Notes

1. For research on usage, see Doris Graber's book Processing the News: How
People Tame the Information Tide, New York: Longman, 1984, or a 1983 Journal
of Communication (Vol. 33) article "The attention factor in recalling television
news."

2. There are two good books on this topic. The first is Graber's, mentioned in note
1, and the other is John Robinson and Mark Levy's, The Main Source: Learning
from Television News, Beverly Hills, CA: Sage Publications, 1986.

3. There are many polls that arrive at this finding. The most quoted is the Roper
Poll, 1984, done for the Television Information Office in New York.
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CHAPTER TWO

CHECK YOUR FACTS AND
KNOW YOUR FORMATS

Chapter Preview

This chapter covers the basic goals of fact-checking: accuracy, fairness, and
scope of coverage. It also examines what unique broadcast elements must be
included on news copy. There are discussions of simplicity, detail exclusion, and
rounding off to achieve readability.

Glossary

CART The cartridge with the recording or actuality that will be inserted into a
radio newscast.

CG short for character generated. This refers to electronically produced numbers
and letters that are placed on the screen, often over other video, to give
names, details, or directions. Also known as a key, lower third super, title,

font, and others.

(end/end) or (# ##) In some newsrooms, these marks are placed at the end of
the story to indicate there are no additional pages.

INCUE Also abbreviated as the 1.C., it is sometimes written on scripts that use
actualities or soundbites. The incue usually includes the first four words of
the bite. That helps identify the right cart and whether or not it is cued
correctly.

OUTCUE Also known endcue, it usually includes the last four words of an
actuality, or soundbite. This helps the engineer, producer, or director know
when to cue the newscaster to resume reading. Although the incue is often
unnecessary, the outcue is vital on a script.

(more/more) In some newsrooms, this is placed at the bottom of a script page to
indicate the story continues on the next page. Its use is a matter of individual
newsroom style.

CHECK YOUR FACTS AND KNOW YOUR FORMATS 9
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REAX short for reaction. It is used as an abbreviation in many broadcast news
situations.

REMOTE A story that originates in the field and is often broadcast directly from
a field location. A remote is quite often live; however, to make this clear,
some stations refer to these as "live remotes."

SIDEBAR A story that explores another angle of a major news story. It could be
a backgrounder, a profile on one of the people, or an explanation of terms or
complex procedures in the story.

SLUG A single word identifier for a news story. It is chosen when the story is
assigned and should remain the same until the story is broadcast. It will also
be applied to all parts of the story, and to carts in radio and videotape in
television.

TRT total running time. This refers to a tape's time from the beginning of the tape
until the end. It is used for the tape only, not for written copy.

TST total story time. This refers to a story's running time from beginning to end,
usually including the TRT of the tape within the story. It is not used as
commonly as TRT.

VO or VOICE OVER A television news story format that uses a studio
newscaster for picture and audio, but inserts videotape for visuals during a
portion of the story.

Know Your Story and Check Your Research

Before writing any news in any format, journalists should understand the point
of their story. Then they should check and evaluate the raw news material. Some
newsrooms have policies about how many sources must be cross-referenced to
validate information. Leaving individual policies aside, here are three generally
accepted checks on information.

Research Check, Step 1. Is It Accurate? Whether the news
story is true in both concept and detail is the foremost concern of journalism for
any medium. Even with the deadline pressure of broadcast and the uncertainty
of most so-called facts, accuracy should be relentlessly pursued.

Any fact is only as good as its source. Sociologist Gaye Tuchman, in
her book, Making News : A Sudy in the Construction of Realtity, describes the
method journalists use to verify facts as "the web of facticity," meaning that
facts are perceived as wholly or partially true because they either come from an
authoritative and reliable source or are compared to other "facts" already
believed valid. Author Edward Jay Epstein, in his book Between Fact and
Fiction: The Problem of Journalism, demonstrates how journalists pass along
unchecked and wrong information from long-held and traditional sources,
based solely on the authority of a single source. Dubious sources are often left
unqualified. Watch out. If you aren't certain about the information, make this
clear to your audience. Let them decide.

10 AIR WORDS
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Another problem to be aware of is that within the portions of recorded
interviews, speeches, and news conferences that are pulled for use in stories
("actualities" in radio and "soundbites" in TV) are unchecked facts that the
interviewees or speakers claim to be true. The broadcast journalist should put
these claims into some perspective.

Television news adds another dimension. Because it is photojournalism,
it must try to capture the visual representation of current affairs by cutting
together sequences of videotape into visual summaries. With every story,
television journalists should ask themselves, Is the visual summary accurate?
Do the 20 seconds of video at the protest demonstration constitute a true picture
of what went on during the six hours outside a government building?

Research Check, Step 2. Is It Fair? Faimess is an attempt to put,
with equal passion and competence, all sides of the story before the audience. It
is a sincere recognition of the intelligence of your listeners and viewers—letting
them decide what's right and what's wrong, what's good and what's bad.

Naive? Many argue fairness will never happen and they're partially
right. There's an old debate whether a journalist can really set aside personal
values, prejudices, or previous knowledge of persons or events. As with
accuracy, faimness in every story is a goal worth pursuing.

In broadcast, the question of fairness was once mandated by a Federal
Communications Commission policy called the Fairness Doctrine, which
essentially required broadcast stations to provide all sides of controversial
issues and allowed complaints about coverage. A controversial policy for
decades, it was not applied to news stories on a daily basis, but instead was
concerned with a showing of prejudicial work over a long period of time. The
FCC dropped this policy in 1987; however, that action is on appeal.

Research Check, Step 3. Is It Comprehensive? Scope is the
last important standard. This refers to the extent of the research for the story.
Good comprehensive coverage insures that the items left out were at least
considered. This standard is particularly important in broadcast, because time
restrictions and the short format of the stories exclude a great amount of detail.

CHECK YOUR FACTS AND KNOW YOUR FORMATS 11

WorldRadioHistory



Perspective, Colorful Language, or Visuals?

Another shared objective in both print and broadcast involves the injection of
perspective—the overview—into the story. Journalists do this by tying in their
personal knowledge of old stories, historical facts, new angles, and sidebars of the
same story. Relating the newest breaking events to trends or related items is essential
to good reporting.

The addition of colorful language—or judgmental and highly charged
adjectives, adverbs, well-chosen verbs, bits of narrative, the opinion of others—is
also the realm of the careful journalist. Quite often what is a commonly used
adjective in front of a firm's name, for example, the "troubled Hillview bank," or
even comments by others such as "neighbors said Wilson was strange and often
crept through front yards like a burglar,” re minefields for the writer. Colorful
language is tricky and should be based on the journalist's assessment of the
situation.

Broadcast journalists have to worry not only about the language, but also the
newscaster's delivery, the actualities, soundbites, ambient sound recordings of
events, and the visuals on videotape. Each can add a dose of color to a story. Great
care must be taken to review each of these elements.

Script Styles (Upper- or Lowercase)

12

Broadcast scripts are written to be read live on the air. Each newscaster has a
preference about the appearance of the script page. Some like paragraphs indented,
some don't. Some like the copy to be in all capital letters, or uppercase, and others
like the more commonly used upper- and lowercase style.

Without endorsing any particular style, this workbook will use uppercase letters
for its script examples. It helps to set these apart from the text. When writing for a
particular news operation or class, you should follow the wishes of the editor or
instructor.
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The Story Slug

At the top of each story, reporters and writers assign a single word identifier
called a "slug," named after a piece of Linotype lead that followed newspaper stories
through the composition and printing process. The editor or producer assigns the
story slug but if not, it's wise to pick a single-word slug that relates to the topic. In
a story about federal action on banking, you might use "BANK." Later, if that story
grew wider during the day, you might use composite slugs, i.e., "BANK-FDIC" or
"BANK-REAX," or "BANK-JOBS," to cluster all of the topics for this particular
story. In most cases, the slug goes in the upper left-hand corner, along with your
initials and a time indicator (usually the date or newscast); however, this is up to the
individual newsroom style and varies widely. A slugline for this example would be
"BANK-REAX/jnh/6pm" and would look like this.

BANK/REAX/jnh/6pm

o/C PRESIDENT REAGAN TODAY
IS DEFENDING HIS ...etc.

Figure 2.1. Top of script with slug.

There is no industrywide standard for sluglines. Follow your newsroom style.

Providing the Technical Information

It is the broadcast writer's job to provide the technical information for
production elements of the scripts. The terms vary from station to station, depending
on the size of the staff or the historical use of terms. Terms also differ for radio and
television.
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Radio News Scripts

Because radio does not employ a large control room staff, the scripts do
not need extensive technical information. A radio script generally extends across
the page with 1-inch margins. This gives you a :04 line, so a :30 story would be
about eight lines. For typeface, some newsrooms use all caps, some have a
style with caps and lowercase, and in some others, the computer's printer
decides what's best. Double space between lines, although in some news-
rooms, you may be asked to leave triple-spaced intervals.

Technical information is usually a matter of indicating which cart you'll
be using, whether or not it is cued, what the incue and the outcue are, and what
the TRT is on the actuality. This is an example of a radio script.

BANK-REAX/jnh/6pm
(ANNCR?)
FEDERAL BANK EXAMINERS ARE
SAYING TODAY THEY WILL
INVESTIGATE NEWTON SAVINGS AND
LOAN FOR CHARGES OF FRAUD.
SOME DEPOSITORS SAY THEY ARE
AFRAID THEY'LL LOSE THEIR MONEY.

(cart #1F TRT=:25)
Incue: We think this is a scandal

Endcue: ...are prepared for anything.

Figure 2.2. Portion of a radio news script.
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Notice that for each cart, you'll include a tape running time, or TRT, an
incue and an endcue. If you leave these out, you could still get by, but there
might be an embarrassing goof.

In radio, with a script readied by the newscaster, any technical
information is generally circled to indicate that it shouldn't be read.

BANK-REAX/jnh/6pm

(ANNCR?)

FEDERAL BANK EXAMINERS SAY
THEY ARE GOING TO INVESTIGATE
THE FAILURE OF NEWTON SAVINGS
AND LOAN.

THE LOCAL BRANCHES OF
NEWTON SHUT THEIR DOORS ON
THURSDAY.

SOME DEPOSITORS ARE
WORRIED.

(cart #1F TRT=:25)

Incue: "We think this is a scandal

Endcue: ..... are prepared for anything."

Figure 2.3. Portion of radio news copy ready for newscaster.
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Television News Scripts

Because both the production and news staffs are much larger in
television, it is more crucial to have the accurate technical information on a
script intended for a live newscast. To do this, the TV news page traditionally
has been split in half, with the left side used for the instructions to the director
and the right half for the material to be read, called the copy block.

Instructions to the Director

For television, it is vital that the director's instructions be accurate and
clear. But be aware that what you learn in this workbook may not be the same
terminology you'll use at another station. Many stations have different systems.

It is also important that the direction on the left side of the script matches
the point where you want the change made in the copy. It is always advisable to
make any switches at the beginning of sentences or phrases that begin new copy
line.

Always write your story first, and don't add any directions until you've
come close to finishing a good copy. When that is done, add the slugline and
the director's information. This includes:

« instructions about reading from the studio ( O/C, or LIVE),

« when a CG might be inserted (CG FULL),

« when the newscaster is reading over a videotape (VO),

« when the visual and audio come from a tape (SOT),

« when there is a live shot (REMOTE),

« whatever times you need (TRT or TST),

« and whatever end-of-page mark is appropriate [(end/end), (# # #), or
(more/more)].

Here's an example of a television news script page:
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Slugline

O/C tells
director that
this is from
the studio

VO tells the
director that
Video provides
the visual and
studio the
audio.

TRT tells the
director how
long the tape
is.

O/C...back to
the studio.

Going to use a
full screen CG
with a phone
number.

BANK-REAX/JNH/6PM

o/C

VO BEGINS

TRT:10

o/C

FULL CG
(PH# 555-1212)

BANK EXAMINERS SAY
THEY'LL TRY TODAY TO FIND OUT
WHAT HAPPENED AT NEWTOWN
SAVINGS AND LOAN
(vO)

THE SIX BANK OFFICIALS
WERE THERE WHEN THE DOORS
OPENED AT EIGHT THIS
MORNING. THEY SAY IT'LL
TAKE TWO WEEKS TO GO
THROUGH THE BOOKS

(live)

THERE'S A PHONE NUMBER
TO CALL IF YOU ARE WORRIED
ABOUT YOUR ACCOUNT.

(cg)

YOU CAN REACH THE BANK'S
TROUBLE LINE AT 5-5-5...1-2-1-2,
THATS 5-5-5...1-2-1-2.

# # #)

Figure 2.4. Television news copy with director's instructions.
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Readable Copy

Revising and marking scripts in broadcast is quite different from copyediting in
print. In radio and TV, the idea is to produce copy that can be read quickly and
clearly. It often doesn't matter what it looks like. To accomplish this, a broadcast
editor uses heavy marks that totally hide unwanted words, and marks to indicate the
flow across a gap. In broadcast, because you cannot read backwards, you cannot put
in a transposition mark, such as

[MOVIE Z HOLLYWOOD |

Most punctuation is left out, primarily because it doesn't change how you read the
copy. No semicolons, colons, or quotation marks are used, because they only clutter
the copy and don't provide a strong enough visual direction to the reader. Commas
are replaced by three dots (...), which give a visual break. Apostrophes are retained
for possessives and contractions, and the question mark/period stays at the end of
the sentence.

Here's an example of both unmarked and marked copy. The goal is to block
out what is unwanted, and clearly write in what is needed.

MAYOR/jnh/6pm

O/C THE MAYOR ANNOUNCED AT A
NEWS CONFERENCE TODAY THAT
THE CITY WILL SPONSOR AN
URBAN FAIR.

SHE SAYS THAT THE EXPOSITION
WILL COST 2.45 MILLION DOLLARS.
IT IS TO BE LOCATED IN THE FORT
WILLIAMS PARKING LOT.

# # #)

Figure 2.5. Unmarked TV news copy.
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Copyedited and marked for broadcast, it would look like this.

MAYOR/jnh/6pm

o/C THE MAY OR AN S GED—iefrc

SAYS
W S ON TP E R PN T TO D =

THE CITY WILL SPONSOR AN URBAN
FAIR.
THE EXPOSITION

NEARLY 23

WILL COST &35 MILLION DOLLARS.
WL

IT $5F%-BE IN THE FORT

WILLIAMS PARKING LOT.

(# # #)

Figure 2.6. Marked TV news copy.

The reason those particular marks were added will be discussed in the
next section.
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Readability

It's not just the marks on the page, but the basic flow of the sentence and
proportion of detail that makes a story readable. Here are some structural elements
that help readability.

Sentence Length A long sentence may work if it has comfortable
breathing pauses and a noncomplex topic. But that's the exception and you'll
want to be on the lookout for long, complex sentences, anything over three
seconds. Try breaking the longer ones into two sentences, each of fewer than
11 to 15 words. This is not a hard and fast rule but this limit helps the rookie
broadcast writer compose better sentences.

Contractions These are usable in broadcast. You don't have to shy away
from wasn't, hadn't, isn't, or it's. They are more conversational. Use them.

Detail Exclusion This is one of those times where your story design
considers the needs of the listener/viewer. There is no definitive information
about how many facts a listener can remember; however, studies show that a
few facts presented in the least complex sentences have the best chance of
staying with the audience. Review the information and decide what must get
into the story and what will confuse it. You are looking for the most significant
fact or facts.

Some suggestions for items to exclude:

e Middle Initials Unless the individual demands that they be included.

« Ages In most cases, these are unimportant. Obviously, if a 97-year-
old man robs a store, you've got a different angle to the story.

* Addresses Newspapers routinely put these in, broadcasters routinely
ignore them.

« Decimal places Any figure with decimal places has little chance of
being remembered. Count those out almost immediately unless you are
convinced they are vital to the story. Round off.

» Unnecessary geographical data Don't bore your audience with streets
and areas you know. Evaluate whether it is useful to say it was in the Wilson
Heights District.

o Unnecessary attribution Decide whether it's necessary to give the
source's name.

» Unnecessary full titles Either eliminate or shorten most titles. An
"undersecretary for Middle Eastern and Indian Subcontinental Affairs" could
become a "state department official.”
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Here's an example of copy with too much detail:

His title, age,
and address
are
unnecessary.

As you can
see, the details
of the route
seem a bit
overdone.
Leave them
out!

Concentrate
on other details
to give color to
the story.

BIKES/jnh/6pm

________ o/C THE POST OFFICE'S REGIONAL
DISTRIBUTION SUPERVISOR BOB
TRENT...37...0O0F GARMISH STREET...
STEELTOWN... IS BICYCLING TO
FLORIDA NEXT MONTH.

HE HOPES TO START BY THE
WAXMAN OVERPASS...GO SOUTH
ON I-79...TURN WEST AT GROVER'S
CORNERS...CONTINUE ACROSS THE
PATHWAY BRIDGE...RIDE ALONG
HESPERIAN WAY...THEN TURN
SOUTH ON I-360.

THE TRIP ON A 15-SPEED BIKE IS
EXPECTED TO TAKE EIGHT DAYS.

(MORE/MORE)

Figure 2.7. TV news copy overburdened with details.
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Numbers As Visuals When writing numbers to be read, here are some
helpful rules:

« Some suggest hyphens to connect all parts of the number and the
nouns that are modified. This depends on the individual newsroom style.

23-COWS

465-DAYS

« Spell out numbers from 1-11. Spell out decimal qualifiers
(million/thousand/point)

ONE-COW

FOUR-THOUSAND-DAYS

« Except for dates, never use four digits in one number. For example,
999 is okay, but 1,999 must be written out.

ONE-THOUS AND-999

ONE-MILLION-990-THOUSAND-AND-FOUR-SHRIMP

ONE-THOUSAND-FOUR-DOLLARS-AND-12-CENTS

« Never use the $ for money. Always spell it out.

26-DOLLARS

46-THOUS AND-DOLLARS

A THREE-MILLION-DOLLAR-PLANT

» Spell out any qualifying symbols that may be
misread(e.g., %)

26-PERCENT

13-DEGREES
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Rounding Off Broadcast newswriters often face stories with large
amounts of data—percentages, numbers, dollar amounts, etc. If your goal is to
inform your audience, then you should practice rounding off.

If your story includes the number $24,473.25 as a city budget figure, do
your listeners a favor by rounding it off to "almost 25-thousand-dollars."”
Change something like 9.56% into “almost ten percent” or “nearly one-tenth."
For print journalists, rounding off is unnecessary. For broadcast, it gives your
audience a chance to remember the information.

Here's an example:

BUDGET/jnh/6pm

_______ O/C THE MANDRAKE CITY
Notice that COUNCIL IS MAKING PUBLIC
the figures
are too detailed ITS 1988 BUDGET FIGURES.
for thq viewers
to retain in THE POLICE WILL GET
broadcast.

Round $234,344... THE FIRE

these off.

DEPARTMENT $121,323...AND
THE CITY LIBRARY $34,500 IN
SUPPLEMENTAL FUNDS.

(MORE/MORE)

Figure 2.8. TV news copy containing numbers that
need to be rounded off.

CHECK YOUR FACTS AND KNOW YOUR FORMATS 23

WorldRadioHistory




Parallel Structures Watch out for lists of facts that use different
measurements. You don't want to mix "65-percent of the cows...one-third of
the pigs...and one out of every five chickens." That could change to "nearly
two-thirds of the cows...one-third of the pigs...and one-fifth of the chickens."
As a quick exercise, rewrite this copy. How would you do the conversions?

SURVEY/jnh/3:30pm

__________ o/C A NEW STATE UNIVERSITY
SURVEY SHOWS COLLEGE
STUDENTS ARE THE LEAST
LIKELY GROUP TO BE IN
WEEKEND AUTOMOBILE
CRASHES.

THE TWO-YEAR STUDY FOUND
SIX OF EVERY 12 STUDENTS
WOULD AVOID ANY
ACCIDENTS... WHILE
ANOTHER TWO-TENTHS WOULD
GET INTO MINOR SCRAPES.

THIS IS 25-PERCENT BETTER
THAN THE NEXT GROUP...
GROCERY STORE
CONVENIENCE CLERKS.

(MORE/MORE)

Figure 2.9. Exercise involving the use of parallel structures.
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READ IT ALOUD!!!!

Broadcast newsrooms often look like wards where people talk to
themselves. But the writers and reporters are finishing the most important step
in broadcast writing—reading the final version aloud. That's one way to tell
what's awkward and what's not. Read every story aloud.

Rehearsal marks, also called "woodshedding," are a system of lines and
slashes the newscaster adds to a script to serve as alerts for emphasized words,
or voice pitch drops. One system is as follows:

* a slash / means a pause,

* a double slash // means a long pause,

+ an underline means empbhasis,

+ and a double underline means major emphasis.

Some newscasters put in short arrows ¥ to indicate a change in voice
pitch.

Here's an example:

SURVEY/jnh/3:30pm

O/C ....A NEW SURVEY IS REPORTING

STUDENTS WILL HAVE SEEN
AT LEAST 20-THOUSAND

MURDERS IN THE MOVIES AND ON
TV/BY THE TIME THEY ENTER
COLLEGE.J

(# # #)

Figure 2.10. TV news copy with newscaster's marks.
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IEXERCISE 2-A DETAILS! DETAILS!

Review this story and copyedit or rewrite it on another page.

PLANT/jnh/2pm

o/C THE $24,630,243 SEWAGE

TREATMENT AND TERTIARY REFINEMENT
FACILITY...LOCATED ON THE SHORELINE
AT BREMEMERS CREEK...WILL BE PUT IN
AN OPERATIONALLY TERMINATED
SITUATION BECAUSE OF THE FACT THA<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>