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Preface

Many observations can be made of broadcast news, but few will argue that among its most
distinctive qualities is immediacy. A flick of the switch will let most consumers of broadcast
news learn of a 20th century event, often as it happens. After 40 years of radio news had
established the value of broadcast journalism, the decade of the 1960s established television
news as a courier of immediacy in its own right, capable of attracting huge audiences. Nearly
40 million viewers watched John Glenn’s 10-hour orbital flight in 1962, followed by even larger
audiences for live coverage of the events that followed the assassination of President Kennedy in
1963. Television audiences kept swelling during the 1960s until, in 1969, they reached
proportions of McLuhan’s “global village” during live coverage of man’s first landing on the
moon.

Immediacy is inherent to broadcasting. It has been that way since the earliest newscasts
crackled over the airwaves, and the ensuing years have seen the personality of all broadcast
news caught up in great changes. The days when broadcast newsrooms were made up of a
couple of tattered chairs, a teletype, microphone and typewriter are history.

Modern broadcast journalism is trying to tackle events on a worldwide scale. Such a task
demands more people, equipment and facilities. Newsrooms are being transformed into thou-
sands of square feet of glittering monitors, banks of teletype and weather machines, while a
new breed of journalist tries to cope with new techniques of electronic field production.

The initial investment at individual stations is backed by dozens of writers, reporters, video-
tape personnel, news producers, anchor personalities, lab technicians, engineers and editors.
The total product is often complemented with mobile news cruisers, helicopters armed with
microwave transmitters and two-way radios, and live broadcast gear that would consume the
lifetime earnings of the average broadcast journalist.

The result, still not perfect, is a fast-paced operation that often summons strange looks
from the person on the street, and profits for a money-minded management. But there is
something more. This mish-mash of bodies and electronics is responsible for mass-informing
a great deal of America’s populace. All but the most remote human beings in America are now
within range of a broadcast signal carrying news of the world.

Instantaneous coverage of most news events would not have been practical a few years
ago. Now, it is common practice. New technical developments and familiarity with the medium
have seen to this. And there has been one additional element — viewer acceptance and reliance
on this new form of communication, broadcast journalism. It carries a good deal of responsi-
bility and a double-barreled advantage — immediacy which establishes a high credibility factor.
On-the-spot coverage tends to produce the effect of “what one sees and hears, one believes.”

In the six decades of radio news, and the three decades of television news, journalists of
competence and professionalism have helped develop perfection of the medium’s own particular
style. Yet, the medium remains imperfect and the best of broadcast journalism is perhaps still
to be discovered.

If you are interested in contributing your unique skills and talents to the profession, this
book offers you a starting point as you begin your career in broadcast news. Although the
broadcast industry needs more good writers, competition is tough for the relatively few jobs




that are available. If you hope to compete in the job market, you will have to develop and
polish your art and craft. Consequently, emphasis in this book is on professional writing and
reporting skills. Regardless of which medium you enter, radio or television, you must master
these two essentials of the journalism profession.

The broadcast media, radio and television, are unique hybrids that combine the techniques
of theater, film-making and journalism — all rolled into one. You will have to adapt to the
requirements of broadcast media if you are to communicate through them. This book is an
attempt to help you adapt and grow into the basic writing and communication skills that are
unique to the broadcast media.

Each chapter in this book contains both text and work material. Special boxes provide
“how to” tips and other special information about the broadcast news process. Exercises at the
end of each chapter are designed for in-class use, while assignments are provided for experi-
ences outside the classroom. Both exercises and assignments are keyed to help you immediately
implement the information given in each chapter.

The appendices provide important journalistic codes for your reference. Also included is
a section on how to make chromakey cards and other graphics. Finally, the appendices include
a section on “how to find your first job” with a sample resume provided. This section is included
with the hope that you will become a successful broadcast journalist in the years ahead.

We are indebted in the preparation of this book to many individuals and broadcast news
organizations. Although we are unable to list all who contributed, we are especially grateful for
the contributions of KBTV-TV and KHOW-AM, Denver; CBS news correspondent Charles
Kuralt; NBC Cross-Country reporter, Bob Dotson; Denver radio and television news personal-
ities Don Kinney, Roger Ogden, Bob Palmer, Art Newman, Bud Elliot; and news director Paul
Rhodes, KCCI-TV, Des Moines. We also appreciate the assistance of Robert Hudson, Michigan
State University, and Don Somerville, University of Colorado, who reviewed the manuscript
and offered many helpful suggestions. Special thanks is also due Georgia Mosher for the many
hours she invested in the editing and special preparation of this manuscript, and to photog-
rapher Bob Harvey for the photographs we have used. Finally, we wish to thank our wives, Jean

and Bonnie, for their constructive comments and continual support that helped make this book
reality.
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Introduction

Good writing is the backbone of a quality newscast. You must be able to write well in
order to be a successful broadcast journalist. Major emphasis of this worktext, therefore, is on
writing. You must learn to write, rewrite and write again until your stories are polished and
ready for broadcast. .

Chapter 1 in this section begins with the basics of broadcast news writing. This chapter
provides the stylistic characteristics of broadcast news writing and emphasizes the importance
of word usage and grammar. Chapter 2 develops the foundation for writing the news story by
examining the elements of news, different types of news leads, and story organization.

Chapter 3 includes a discussion of the value judgments necessary for news selection, while
Chapter 4 emphasizes features, an increasingly important aspect of broadcast news. In this
chapter an interview with Bob Dotson, one of television’s outstanding feature reporters, gives
you tips on writing features for broadcast.

Finally, in Chapter 5, you will learn how to script visuals for television news — how to write
narration for videotape, chromakey, slides and other graphics.

We can’t emphasize enough the importance of professional writing skills. If you want to be a
successful broadcast journalist, learn to write well.
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Writing For Broadcast

The broadcast writer must cover the news of the world in fewer words
than appear on a single page of many newspapers. A newspaper reader
can scan an article over and over. On radio and TV, he will hear it only
once.

Bob Palmer, Denver Television Anchorman

The challenge to the broadcast writer is to help a most often half-interested person become
vitally interested in the news. Imagine hearing the following story beginnings in tonight’s
news:

e [t was like a scene straight from E. T. . ..

e Everyone knows how dry it’s been in recent months, but few city residents knew how
serious the drought has become until late this afternoon.

e Einstein both imagined and predicted black holes in the universe, and today American
scientists found one.

If you're even a little interested in news, and most people are, such writing helps spur even
more interest. With such writing you can gather and hold an audience, although obviously not
all stories are suited to such treatment. Nevertheless, broadcast journalism demands complex
writing skills because you must take a day’s events, compress them into a few minutes, yet
communicate the significant and interesting aspects of what has happened that day. You must
learn how to communicate the essence of stories in the absence of sufficient time in a way that
is accurate, succinct, interesting and full of imagery . . . and all this to an audience that will have
only one chance to hear, understand and retain what you have said. Few writers without well
developed skills are up to the task.

DIFFERENCES BETWEEN PRINT AND BROADCAST JOURNALISM

How do you learn the skills to be a broadcast writer? You could begin in many ways, but
first you must experience an obvious difference between print and broadcast journalism — a
difference that is easily overlooked. When you write for newspapers, you are writing informa-
tion that will be taken in through the eye. Newspaper readers never hear what you are trying
to say; they only see your work.

A simple experiment that you should try before reading further offers dramatic proof of
the difference between writing for print and broadcast.




Find a copy of any newspaper and read one article into the tape recorder. Now play back
the recording. It probably sounds ponderous and artificial. That’s because what you read into
the recorder isn’t the way people talk. Newspaper writing as we know it is still evolving after
200 years and it hasn’t come close to meeting the demands for hear copy that broadcast jour-
nalism makes.

Now read the newspaper story to yourself until you understand it completely. Reflect for
a few moments on the basic elements in the story, then turn on the tape recorder and ad-lib
your version of the story without the help of notes or any other supporting material. As rough
as the resulting product may be, you have just “written” in broadcast style. Now play back both
stories and compare the story you ad-libbed with what you recorded verbatim from the
newspaper.

Chances are your first ad-lib sentence (your “lead”) is shorter than the newspaper lead.
You may have mentioned only one or two of the 5 W’s commonly found in newspaper leads —
the Who, What, Where, Why, When (and sometimes, How) of the story. Your lead, as in the
case of most broadcast leads, may have followed the form of introductory discussion that
occurs between friends when news is first announced: “Did you hear what happened downtown
today? A car crashed into an apartment house and killed 2 woman who was asleep in bed!”

Imagine telling your friend, as newspapers would, “Viola Jones, 85, of 415 Oak St., was
killed late today when a car careened through the wall of an apartment house and came to rest
atop the bed on which she was sleeping.” Without doubt your friend would think you talked
funny. Radio and television would sound funny too, if they talked that way.

When you write for broadcast, it helps to write the way you talk, although obviously more
formal and precise than in everyday conversation. Radio and television are good friends to
most people. Often we turn on the sets to hear a friendly voice tell us what’s happening in
the world. If the voice talked like a newspaper, we probably wouldn’t listen long. Yet too often,
writers overlook that those voices on the air must read words that are intended to be heard —
more formal, obviously, than most routine conversation between friends, but much less formal
and stilted than copy for print journalism.

Now back to your two versions of the newspaper article you recorded into your tape
machine. Transcribe your ad-lib version at the typewriter and compare its length with the
newspaper story. Chances are it is much shorter. True, you may have dropped some detail;
newspapers are full of detail but that’s because the eye can scan and rescan a story until its
owner reaches the saturation point and is ready to move on.

In broadcast news the equivalent of story length is time, and broadcast media don’t have
much time. In a five-minute radio newscast you must subtract a minute for the commercial
and 30 seconds or more for the intro, weather report and close, so you're left with only about
three and one-half minutes in which to cram the news of the day. Even in a half-hour television
newscast, after subtracting six to seven minutes for commercials, three and one-half minutes for
weather, and up to four minutes for sports, you're left with about 16 minutes to tell your
audience what’s happening in the community and in the world. Your stories must be kept short
if you're going to cover more than three or four events.

HOW THE EAR WORKS

Another reason for shorter stories in broadcast media lies in the way the ear works. The
ear has less patience than the eye. It gets upset when you drone on and on with a story, or when
you hurl fistfuls of detail in it. Newspapers are full of facts, numbers and figures.

A federal survey shows the number of meals served in public schools has dropped 18 per
cent in the last 18 months as more families send sack lunches to school with their




children. The decline in the number of full price lunches has averaged nearly 12 percent,
according to the survey, while the decline in the number of reduced-fare lunches has
averaged 27 percent. Officials attribute the fall-off in total number of lunches served to a
25 percent increase in the cost of full-price lunches, which have been raised from 60 to 75
cents, and to a 400 percent increase in the cost of reduced price lunches which have
jumped from 10 cents to 40 cents in the last 18 months. All increases are attributed to
cutbacks in federal subsidies for school lunches.

Look closely at the story above. What does it really say? Could you understand the story
without studying it? Broadcast writing will not tolerate such abstraction. Radio and television
intentionally avoid such detail and opt instead for the delivery of more generalized impressions.
Compare the same story for broadcast:

A federal survey shows parents are fighting cutbacks in government lunch subsidies with
the brown bag. Officials say low income families have been hardest hit by reduced-price
lunches that cost 30 cents more than they did a year and a half ago . . . an increase of 400
per cent. Families who can pay the full cost of meals spend 15 cents more per lunch than a
year and a half ago . . . for an increase of 25 per cent. Nationally, the survey shows that
sack lunches have replaced nearly one hot school lunch in five.

As another example, a newspaper story might report that public school teachers can earn
an average annual salary of $16,000 while parochial teachers earn an average of $8,500 per
year. The story might also report that the average yearly cost to educate a child in public schools
is $1,800 while the same average annual cost in parochial schools is $750. Now try writing a
simple broadcast story using the above facts:

The cost of education keeps climbing, but parochial schools seem to be holding the line.
Figures released today show public school teachers in this area earn about 16-thousand
dollars. That compares with parochial salaries that are a little more than half that —
about 85-hundred dollars a year. Officials say it cost about 18-hundred dollars to educate

a child in public schools this year . . . but less than half of that . .. about 750 dollars a year
in parochial schools.

Notice you have still used figures, but you have not crammed them into two sentences. You also
have given your audience reference points by saying that parochial salaries are a little more than
half the salaries in public schools, while the per-child cost of education is more than twice as
high in public schools.

TREATING NUMBERS

The larger numbers become, the more abstract they loom to your audience. The word
billions is thrown about by some writers almost as callously as by some public servants.

Try to imagine a billion of anything. Imagine how hard it must be for your audience to
make sense of a story that talks about a $24 billion increase in defense spending. Your calculator
will show that $24 billion is a yearly expenditure of close to $800 per second, $2,880,000 per
hour, and nearly $70 million a day! Somewhere within the story you can help the audience
make sense of such figures by relating them with an eye toward understanding.

Help your audience make similar sense of figures by telling them that the new supersonic
transport is the length of two football fields, instead of 200 yards or 600 feet long. Believe with
a passion that broadcast media are lousy at abstraction and substitute vivid writing and imagery
instead. Your writing will be more interesting and easier to understand.




Similarly, as you write for broadcast, remember that every unneeded word you lose is, in
effect, a gain of time and clarity. Every word you eliminate without losing essential meaning
saves a second or two that you can give to some other story. Every unneeded word is one less
element that muddles your story’s meaning. So write lean, be brief, choose powerful words
that telegraph your message without getting bogged down in rhetoric.

WRITING TO AN AUDIENCE

Writing is both art and craft, but always it is an act of communication that requires not
only a message but someone to hear it. You must have something to say to someone else, and
who that someone else happens to be (your audience) helps determine how you tell (your style) what
you have tfo say (your message).

To your considerations of audience, style and message, you should add a fourth element, purpose,
to your consciousness as a writer — the question of why you are writing the story, why it is
important, to whom it is important, and how your story will affect those who hear it. If you
can keep these four essentials of audience, style, message and purpose clear in your mind, you
will immediately be a more competent writer.

Who is your audience? It’s anyone’s guess if you think of your audience as a faceless crowd
of people. If you work in radio, your audience at 7 a.m. might be made up of sleepy-heads at the
breakfast table or commuters out fighting early morning traffic. Your audience might be a
grandfather just waking up to your newscast, or a trucker hurrying down an interstate free-
way. The point is, whatever the hour of the day, your audience is not a faceless mass. Your
audience is a single human being much like yourself, and it is to this single human being that
you must write. Writing to the “mass” audience, the faceless crowd, requires little commitment
to communicate what others need to hear. It is much more efficient as you write to imagine
your audience as a single person who quite often is beset by distractions that lure him from
your message, whether the distraction is a crying baby, a stoplight, the doorbell or an article
in the newspaper that just caught his eye.

TARGET AUDIENCE

Another consideration is your analysis of the station’s target audience, a primary bloc of
listeners or viewers with certain characteristics of age, economics or life style that give them a
somewhat common identity. The station then offers programming calculated specifically to
attract that audience.

The target audience of an easy-listening format FM radio station, for example, might be
affluent “oldsters” prone to travel, investment and involvement in community cultural affairs.
A hard rock station, on the other hand, might cater to a target audience of younger listeners
between ages 18 and 30. Other stations may program primarily to reach black, Mexican-American
or other minority audiences, or a “middle-of-the-road” audience of the primary buyers in our
society between the ages of 18 and 49. Obviously, these audiences have different backgrounds,
needs, and interests, and your writing can take such factors into account.

As alistener or viewer you sometimes can determine a station’s target audience by assessing
the nature of its commercials. When a football personality had his own sportscasts on a Kansas
City, Missouri, station he pulled a high percentage of women viewers. Station ratings reflected
a “bulge” in the number of women viewers during the 10 o’clock news when he began his
sports show. The nature and choice of some stories within the sportscast were altered to reflect
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women’s interests (more women’s tennis; some minor sports, etc.) and the increasing number
of women in the audience was indicated by the increased number of commercials for women’s
products. Conversely, in radio, commercials for backpacks, bicycles, stereos and similar
products may indicate that the station is reaching an intended target audience of young adults.

With your audience defined, you can begin to write in a meaningful way to all those single
human beings out there who are trying to listen. The story you write is your message; the way
you tell it is your style. Some stories are going to be humorous; others will be deadly serious.
Some will entertain; others will inform. The nature of the story, its essence, will determine
your style and how you treat the story.

ACCURACY

One of the essential qualities of fair reporting is accuracy. No station can maintain an image
of journalistic integrity if news reports are consistently inaccurate. Missed facts, inaccuracies,
mispronunciations, distortions of emphasis — all damage your credibility.

Inadequacies, half-truths and inconsistencies all raise questions in listener’s and viewer’s
minds about the possibility of biased reporting. Traditionally, journalism has even come under
attack for fair reporting. When your accuracy and fairness are above reproach, there still will be
those among your audience who castigate you for reporting what happened, and others who will
chastise you for not reporting what happened.

Given the nature of journalism, all this is natural and to be expected. Anyone in the news,
whether public official or labor union leader, wants to be shown in a favorable light. Accurate
reporting demands that you show people as they are, whether good or bad, and “let the chips
fall where they may” when it comes to the impact and effect of your reporting. It will never be
your role as a journalist to tell people what they would like to hear; it will be your job to tell the
story as accurately as you can, even when the facts are unpleasant.
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Accuracy will be demanded of you in many ways. In even the simplest stories, you will
have to check and recheck the smallest details, verify that names, ages and addresses are com-
plete and accurate; you will have to determine whether streets and rivers run in the directions
that wire services and fellow writers claim; you will have to ascertain whether ycur use of
statistics is fair or misleading; and you will have to find out whether “yesterday” in Paris is still
“today” in the United States. If you are diligent in your commitment to honest, accurate
reporting, your audience will trust you; it will seek out your station as a professional informa-
tion source.

On a more personal level, accuracy is vitally important to newspeople for other reasons —
inaccuracy is one way to lose your job or subject yourself and your station to costly lawsuits.

ATTRIBUTION

As a journalist, you should never take responsibility for predicting the future, or vouch for
the accuracy of statements you cannot substantiate. Don’t attribute statments unless you have
a reason, and usually attribute less frequently than you would in print journalism (too much
attribution interrupts continuity and makes the story more confusing), but be on the alert for
statements that must be attributed:

1. Sodium phenobarbital injections provide a more humane way to dispose of pets than
compression chambers.

2. Abortion is a return to primitive, barbaric values.
3. Continued imports of foreign oil will drive America bankrupt.
4. The gasoline shortage will cause many independent retailers to go out of business.

5. Carlson will withdraw as the nominee for highway director.

If you look again at the statements above, you can easily identify their controversial nature.
As a journalist, why should you assume responsibility for reporting such information as gospel
fact?

Example 1 calls for attribution to an expert, someone with the qualifications to state as fact
that sodium phenobarbital injections are more humane than other pet disposal methods.

Statement 2 is an emotion-laden value judgment; either you must attribute the statement
to a source or label your story as personal comment or an editorial.

Statement 3 places you in the position of crystal-gazer unless you attribute. Who says
foreign oil imports will drive America bankrupt? Tell your audience who made the statement,
then let your audience judge for itself the accuracy of the statement and the integrity of the
source.

Statement 4 begs attribution in a similar way. Did an independent gasoline retailer make
the statement, or did an economist or politician? Tell your audience.

Statement 5 fails to include the source as an essential part of the story. Only Mr. Carlson
could decide to withdraw his name from nomination, so tell your audience that the source of
the story made the announcement.

Beware of attribution when it’s unnecessary, a situation'that most often occurs when the
source is obvious or obviously can be trusted.
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Poor: According to Barbara Davidson, technical assistant for the Houston District
Court, Judge Conrad Hill has deferred sentencing in the case until December 15th.

Better: Sentencing has been deferred until mid-December.
Equally futile is the practice of attributing sources that can be summarized in fewer words:

Marvin Atkins, acting assistant director of investigations for the St. Louis metropolitan
strike force, said arresting officers took five suspected drug dealers into custody in the
raid, including the 15-year-old daughter of a prominent St. Louis family.

CHANGE TO:

Police say they arrested five suspected drug dealers, among them the 15-year-old daughter
of a prominent St. Louis family.

Newspapers often delay attribution until the end of the sentence, but broadcast stories
usually sound more natural if you name the source at the beginning of the sentence.

Newspaper style attribution:

The Fort Worth area can expect an unusually chilly month, according to the national weather
service.

Broadcast attribution:
The national weather service predicts an unusually chilly month in the Fort Worth area.
Be wary of the sound of your story anytime you place attribution at the end of the sentence.

In broadcast attribution, as with all broadcast writing, sound, clarity and brevity are all
important.

SAYS is a Helpful Word

If you recheck the examples of attribution in this chapter, you will see the word “says” has
been frequently used. The word SAYS is a clean, simple substitution for the more pontifical
STATED, ASSERTED, ACCORDING TO that appear often in newspaper writing. The word

SAYS is also a clean way to reduce sentence length, as the following examples demonstrate.
In each example the word SAYS substitutes nicely for the italicized words.

Johnson further charged that the city will experience a decline in property tax revenue.

CHANGE TO:
Johnson says the city can expect a decline in property tax revenue.

He stated that new laws are needed to provide authority to close down pornography shops.

CHANGE TO:

He squs new laws are needed to close down pornography shops.

13




Or consider this problem and how it would sound in a news broadcast:

“I'm proud I was able to sail the Atlantic by myself, but now I'm just glad the voyage has
come to an end.”

Such wording might lead to confusion about who said what — the person in the news or

the person reporting the news. An indirect quote here could ease you out of potentially confused
reporting:

He says he’s proud he managed to sail the Atlantic alone, but he’s glad the voyage is over.

QUOTING THE SOURCE

The problem with quotation marks in broadcast copy is that no one can hear them. (Remem-
ber that no one in your audience ever sees broadcast copy.) The problem is to find acceptable
ways of quoting news sources whether directly or indirectly.

The habit of early broadcasters was to tack on the awkward “quote” just before the direct
quote was read and finish with an equally awkward “unquote” after they finished reading the
direct quotation.

More acceptable and natural sounding are such phrases as:

Councilman Lee attacked the proposed power plant, calling it in his words, “a public health
nuisance and a waste of tax dollars.”

If you opted for the indirect quote in this example, you could say:

Councilman Lee says the proposed power plant would be a public health nuisance and a
waste of tax dollars.

Use the direct quote if it adds emphasis or additional impact to your story, but use it
sparingly and with discretion. Most often you can substitute attribution in which the name of
the source is used at the beginning of the sentence that contains the quotation:

The President says, and these are his words . . . “No person shall go hungry in America.”

General Electric calls the new silicone chips a “revolutionary discovery.”

Soviet newspapers are asking for the execution of what they call “Israeli sympathizers.”

OTHER ATTRIBUTION WORDS

When you write any story that requires attribution, you may be tempted to try word sub-
stitutes for the familiar “said,” as used in the following example:

DOCTORS SAID THE NEW VACCINE MAY CAUSE CANCER.

“Said,” as used in this example, is a neutral verb. It places no value of any kind upon the
statement that follows. Equally neutral are the words “told” and “reported,” which simply relate
an act of communication without imposing any value on the statement communicated:
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DOCTORS TOLD REPORTERS THE NEW VACCINE MAY CAUSE CANCER.
DOCTORS REPORTED THE NEW VACCINE MAY CAUSE CANCER.

Beyond this point, attribution words begin to impose an editorial flavor to your writing
because they tend to change the story’s meaning.
Be particularly alert to changes in meaning when using the following words:

WARNED ASSERTED
DECLARED CONTINUED
ADDED POINTED OUT
VOWED DISCLOSED
STATED PROMISED

The subtle changes in meaning become apparent when you substitute these words for the
more neutral “said,” “told,” or “reported.”

WARNED
DECLARED
ADDED
VOWED
STATED
DOCTORS ASSERTED THE NEW VACCINE MAY CAUSE CANCER.
POINTED OUT
DISCLOSED
PROMISED

In the example above, WARNED is an acceptable word for attribution, but DECLARED
sounds pompous. ADDED indicates that the possibility of cancer was given almost as an after-
thought. VOWED is too strong because it implies a pomposity beyond the doctor’s original
intent. STATED is stiff and formal. ASSERTED sounds as if the writer is challenging the
doctors’ statement. POINTED OUT makes the statement sound asif it is secondary or peripheral.
DISCLOSED makes the statement sound as if the doctors had exclusive information just now
being made public, and PROMISED sounds more dire than the doctors may have intended
the statement to be. Clearly, each word imparts a slightly different context to the information.

NAMES, AGES AND TITLES

Just as you treat attribution differently for broadcast, so must you treat names, ages and
addresses differently. Remember that you are writing for the ear; you are writing copy that will
only be heard and that must be communicated in easy-to-understand, conversational style. The
best advice to follow in dealing with names, ages and titles is to write so there is little chance
your audience will misunderstand. As a general rule, names are delayed in broadcast stories
until you have prepared your listeners to be on the alert for the names. With some exceptions,
titles and ages generally are placed before names, again so your stories sound more natural and
more conversational. Imagine how sticky and meaningless the following story would sound on
the air:

Surgeon General, William H. Shearer, announced today that Charles R. Mahaffey, 45,
Chairman of the U-S Pharmaceutical Corporation, had succeeded Donald P. Ingraham,
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64, President of the National Educational Media Association, as chairman. of the
educational advisory committee. The appointment is effective next month.

You can improve meaning dramatically if you delay names, ages and titles until the ear is
ready for them:

The Surgeon General's office has appointed a new man to head its educational advisory
committee.

In the lead you have announced that someone has been appointed to fill a position. If

members of your audience are interested in this story, they are now alerted to pay attention
for the name which you can now give them:

The new man is 45-year-old Charles Mahaffey, chairman of U-S Pharmaceutical.

In this identification of the name, notice that Mahaffey’s age is placed before his name.
Such treatment sounds more conversational than “Charles Mabhaffey, 45, is Chairman of U-S
Pharmaceutical Corporation.” Notice an exception to the general rule of placing titles before
the name in the paragraph above. You could just as easily write, however:

The position will be filled by U-S Pharmaceutical Chairman Charles Mahaffey. The
45-year-old appointee will replace current chairman Donald Ingraham next month.

Now put the story together in two of its possible forms and compare it with the original
version:

The Surgeon General’s office has appointed a new man to head its committee of
educational advisors. He is 45-year-old Charles Mahaffey, Chairman of U-S Pharma-
ceutical. Mahaffey will take over from chairman Donald Ingraham next month.

— OR —

The Surgeon General’s office has named a major corporation executive to head its
committee of educational advisors. Named to head the post was U-S Pharmaceutical
Chairman Charles Mahaffey. He replaces Donald Ingraham next month.

Notice that the stories above drop all reference to Surgeon General William H. Shearer and
his middle initial. In this case, attribution is not essential and only adds to the story’s
complexity. The ages of the men involved in this story are optional; they can be added or deleted
at your discretion,

Consider another example in the treatment of names and ages.

Mark J. Conley, 29, and Lester J. Callaway, 44, were injured in the crash. The two men,

both of Plainsville, were reported in satisfactory condition at Pleasant Valley Memorial
Hospital.

The story example above is dangerous to read on radio or television because it dumps
unknown names on the audience before the audience is prepared to hear them. A better
approach to the story for broadcast follows.

Two Plainsville men were injured in the crash. They are identified as 29-year-old Mark

Conley and 44-year-old Lester Callaway. Both men are hospitalized in satisfactory
condition.
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This approach alerts your listeners that two people from their community were injured. If they
are interested in listening for the names they are now prepared to do so. The ear is prepared a
second time for the identities by the “cushion” phrase They are identified as . . . Such treatment
sets up the ear twice and makes names and ages easier to catch. Note, also, that middle initials
are omitted as unnecessary.

Exceptions to the rule of delaying names in the news occur when the names are well known.
No one is likely to miss or misunderstand the president’s name or that of a well-known politician,
athlete or Hollywood celebrity. In such cases it is acceptable, sometimes preferable, to begin the
story with the name because in such a case the well-known name helps catch a listener’s
attention.

Titles usually go ahead of the name when writing for broadcast. The exception occurs
when long or unusually cumbersome titles are involved. Imagine trying to say on the air:

University of Wyoming Anthropology Department Chairman Doctor George Frison
today announced discovery of an ancient Indian burial ground long hidden from modern-
day man. The burial ground is located 10 miles north of Laramie, Wyoming, on a farm.

Such a long title would confuse your audience. You should change it instead to one of the
following examples:

Doctor George Frison, anthropology department chairman at the University of
Wyoming . . .

— OR —
Doctor George Frison, the head of anthropology at the University of Wyoming . . .

Remember, however, not to start the story with Doctor Frison’s name. He is not the news,
nor is his announcement of the anthropological discovery. The real news is the discovery itself
and Doctor Frison’s name is peripheral to the real substance of the story. Granted, the
implications of his expert title lend credibility to the story, but do not alter the substance or
nature of the event.

The story for broadcast:

Scientists today announced the discovery of an ancient Indian burial ground about 10
miles north of Laramie, Wyoming. The announcement was made by Doctor George
Frison, the head of anthropology at the University of Wyoming.

VERB TENSE

Newspapers traditionally report the news in past tense, and the habit is easily enough
transferred to writing for broadcast. What, after all, does it hurt to use words like said,
reported, occurred, burned, announced and injured? The answer involves only a little common
sense. Broadcast news is “now” and your stories will sound old and out of date if you dwell too
often in the past tense.

News sounds more current and dynamic if you report in the present tense: Police say two
persons are being questioned . . . The White House tonight reports new developments in the con-
troversial question of . . . Firemen are battling a two-alarm fire that broke out late tonight . . .

Let’s look at some other examples.

PRESENT TENSE: Striking coal workers hope a settlement can be reached tonight.
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PAST PERFECT TENSE: Striking coal workers were reported hopeful a settlement
could be reached tonight. (Is there a chance they are still hopeful?)

PAST TENSE: Striking coal workers hoped a settlement could be reached tonight.

Notice how the shift in tense subtly changes the meaning of the story and how, as you
shift from present to past tense, the immediacy of the story is lost. Look especially at the
sentence written in past tense. It sounds somewhat negative about hopes for a settlement.
Present tense offers the broadcast writer an additional benefit — it helps keep sentences
shorter. Sometimes present tense will sound awkward and artificial. If it does, don’t hesitate

to switch to past tense or to past perfect tense.

VIDEO

MIDDAY REPORT
HERBICIDE ()
LIVE

AUDIO

SOME LOCAL HEALTH OFFICIALS THINK
THE FEDERAL GOVERNMENT HAS
EXAGGERATED ITS WARNINGS ABOUT
SMOKING MEXICAN MARIJUANA TAINTED
WITH A DEADLY HERBICIDE. BUT CITY
HEALTH SPOKESMEN SAY THEY DOUBT
THAT EVEN HEAVY USE OF THE
MARIJUANA IN QUESTION WOULD POSE A
SERIOUS HEALTH HAZARD. LOCAL
TOXICOLOGIST DR. DANIEL ROSENBAUM
CALLS THE RECENT PUBLICITY . .. “A
HYSTERICAL REACTION TO A RELATIVELY
INSIGNIFICANT PROBLEM.”

Figure I-1. An example of broadcast news attribution.
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ACTIVE VERSUS PASSIVE VOICE

Excessive use of passive voice in broadcast writing often is a sign of lazy thinking. Active
voice, by contrast, results in more understandable copy, shorter sentences and dynamic
expression. The differences are easy to distinguish:

If the subject of the verb receives the action, the verb is in the passive voice:
The burglar was shot three times by police.

If the subject of a verb is the doer of the action, the verb is in the active voice:
Police shot the burglar three times.

While active voice generally is more lively, specific and concise, passive voice is useful to
place emphasis on the object of the action. Notice in the passive voice example that emphasis
is placed on the burglar (the object of the action), while in the active voice example, emphasis is
placed on the police (the doer of the action).

PHONETIC PRONUNCIATION

The news is loaded with “tongue-tanglers,” those innocent and sometimes not-so-innocent
looking words that reflect unusual or difficult pronunciations. Any newscaster who hits these
difficult words on the air without warning can hesitate, stumble or massacre the word com-
pletely. To avoid such problems, spell the word phonetically and put it in parentheses beside
the offending word. Hyphenate between syllables and use capital letters to indicate where
stress belongs.

Three traffic deaths are reported this Memorial Day weekend near Saguache (Suh-
WATCH), New Mexico.

Flood control experts expect the next trouble spot along tributaries flowing into the
Arkansas (Are-KAN-sus) River.

The plane crash-landed just outside Cairo (KAY-roh), Ilinois, killing all 58 persons aboard.

Audiences harbor strong feelings about correct pronunciation. The venerable Walter
Cronkite became the subject of national debate in Ann Lander’s advice column for pronouncing
FEB-roo-er-ee (February) FEB-yoo-wary.

Other readers took news commentator Paul Harvey to task for calling Ill-ith-NOY (Illinois)
[11-ih-NOISE, and berated NBC’s David Brinkley for saying ZOO-ology instead of ZOE-ology
and HIGH-ness instead of HAY-ness for “heinous.”

Other readers were reminded of former Dwight D. Eisenhower who used to say NU-cue-lar
instead of NU-clee-ar (nuclear), and of President John F. Kennedy who called Africa, Cuba and
Alaska AF-ri-ker, CU-ber and A-LAS-ker.
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PHONETIC SPELLING GUIDE

You can develop your own system for phonetic spelling, providing it is clear and under-
standable. You can imitate or adapt your own system from the following guide used by United
Press International.
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VOWELS

Use AY for long A as in mate.
Use A for short A as in cat.

Use Al for nasal A as in air.

Use AH for short A as in father.
Use AW for broad A as in talk.

Use EE for long E as in meet.

Use EH for short E as in get.

Use UH for hollow E as in the or le (French prefix).
Use AY for French long E with accent as in Pathe.
Use IH for E as in pretty.

Use EW for EW as in few.

Use EYE for long I as in time.
Use EE for French long I as in machine.
Use IH for short I as in pity.

Use OH for long O as in note, or ough as in though.
Use AH for short O as in hot.

Use AW for broad O as in fought.

Use OO for O as in fool, or ough as in through.

Use U for O as in foot.

Use UH for OUGH as in trough.

Use OW for O as in how, or ough as in plough.

Use EW for long U as in mule.

Use OO for long U as in rule.

Use U for middle U as in put.

Use UH for short U as in shut, or hurt.

CONSONANTS

Use K for hard C as in cat.

Use S for soft C as in cease.

Use SH for soft CH as in machine.

Use CH for hard CH or TCH as in catch.
Use Z for hard S as in disease.

Use S for soft S as in sun.

Use G for hard G as in gang.

Use ] for soft G as in general.




Phonetic pronunciation helps the newscast flow smoothly and prevents the loss of credibility
that occurs when the newscaster muffs a word that members of the audience are either familiar
with or have heard pronounced correctly on competing stations.

Almost all states have unusual spellings and pronunciations that confuse the new employee,
and beyond that foreign names continually crop up in the news to present new pronunciation
problems. The wire services provide a list of phonetic pronunciations each day for foreign
names and places in the news and most state broadcast organizations provide regional pro-
nunciation guides.

TIME REFERENCES

Unlike newspaper readers, broadcast audiences cannot re-read the story or seek clarification
if at first they do not understand a fact or figure. For this reason, broadcast writers use a
slightly different style when referring to the time of day or week. The writer for print might
say, for example, that “The meeting begins Thursday at 8 p.m.” Knowing the broadcast
audience will hear the information only once, the broadcast writer would strive for immediate
clarity with a sentence to the effect, “The meeting begins tomorrow evening at eight o’clock.”
References to the days of the week are obscure and should be replaced whenever possible with
such phrases as “day after tomorrow” and “one week from tomorrow.”

A Time Reference in Newspaper Copy

The next liftoff is scheduled for 5:33 a.m., (EDT) March 16.
The Same Time Reference in Broadcast Copy
The next liftoff will be a week from tomorrow at 5:30 in the morning, Eastern Daylight Time.
Instant understanding is the immediate goal whenever the broadcast writer must make

reference to time or to days of the week. The concern for audience understanding is the primary
influence on writing style.

PLACE TIME REFERENCE NEAREST THE MAIN VERB

Broadcast copy generally flows better and sounds smoother if time references in a sentence
are placed near the main verb. Read the following examples aloud and notice the effect that time
reference placement has on the sound and rhythm of your copy.

The body was found in a ravine near Pueblo last month.
(verb) (time reference)

The body was found last month in a ravine near Pueblo.
(verb) (time reference)

hkkokkkkkkk

Another officer was killed in a similar accident about a year ago.
(verb) (time reference)
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Another officer was killed about a year ago in a similar accident.
(verb)  (time reference)

dkkok ok okok okok ok ok

The fire broke out at 11th and Central late this afternoon.
(verb) (time reference)

The fire broke out late this afternoon at 11th and Central.
(verb) (time reference)

You may not always wish to place time references nearest the main verb in sentences.
Achieving a polished sound in your copy sometimes demands that you ignore the rule and
place time references elsewhere within some of the sentences you are writing. You will seldom
go wrong if you listen to the sound of your copy.

WORD USAGE

The newswriter draws from a full, varied vocabulary, rich in specific words that convey
exact meaning and connotation. The writer understands differences in words for particular
situations. For example, the word “government” is more neutral than the word “regime.” If a
word has more than one meaning, it is used in the correct context to avoid confusion. Consid-
eration of the audience must be involved in the journalist’s examination of word usage in the
news story. Obviously the New York NBC radio audience is different from that of the locally-
owned Waco, Texas station. The audiences have different backgrounds and interests, and the
language used in each location must be tailored to that audience.

Generally, it is preferable to use the simple word rather than the complex, the concrete
instead of the abstract, and the active rather than the passive voice. Avoid slang, foreign words,
highly technical words or phrases, and cliches.

The following list of words and phrases is provided to indicate word usage preferred by
journalists.

1. ACCEPT, EXCEPT. ACCEPT means to receive, while EXCEPT as a verb means to exclude,
and as a preposition, EXCEPT means with the exception of.

2. AFFECT, EFFECT. AFFECT usually is the verb; EFFECT is the noun. However, EFFECT
may be a verb when it means to bring about.

3. AFTERWARD, AFTERWARDS. Use AFTERWARD rather than AFTERWARDS. The
same rule applies to TOWARD.

4. AGREE TO, AGREE WITH. You AGREE TO a proposed action and you AGREE WITH
someone.

5. AGGREGATE. Do not use when meaning total. It’s not a substitute for total, but means
a group of distinct things gathered together.

6. ALLUDE, ELUDE. You ALLUDE to a movie (mention indirectly), and you ELUDE a
tackler (escape).

7. AMONG, BETWEEN. Use AMONG when more than two are meant. Use BETWEEN
with two only.
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10.
11.
12.

13.

14.

15.
16.

17.

18.
19.

20.
21.

22.
23.
24.
25.

26.
27.

28.

29.
30.
31.
32.
&e);

ANNUAL. If it is the first time, it cannot be ANNUAL.

AVERSE, ADVERSE. AVERSE is the verb meaning oppose (you are AVERSE to it).
ADVERSE is the adjective meaning bad (ADVERSE weather).

BESIDES, BESIDE. BESIDE means at the side of, and BESIDES means in addition to.
BLOCK, BLOC. BLOC is a coalition or group with the same goal.

COMPOSE, COMPRISE. You COMPOSE things by putting them together. Once they
are together, the object COMPRISES or includes various parts.

CONSENSUS. CONSENSUS means general agreement. Therefore, itis redundant to
say CONSENSUS of opinion.

COUNCIL, COUNSEL. COUNCIL means an assembly while COUNSEL means to give
advice.

COUPLE OF. You need the OF. Don'’t say “in a couple minutes.”

DEMOLISH, DESTROY. They mean to do away with completely. There is no such
meaning as partially DESTROYED or no need to say totally DEMOLISH.

DIE OF. One DIES OF an illness not from it. Also, a person DIES after an operation, not
from or as a result of, or following, an operation.

DIFFERENT FROM. Things are DIFFERENT FROM each other, not different than.

DROWN. Don't say someone was DROWNED unless the victim’s head was held under.
Say: John Jones DROWNED last night, not John Jones was DROWNED.

DUE TO, OWING TO, BECAUSE OF. The last phrase is preferable.

ECOLOGY, ENVIRONMENT. ECOLOGY is the study of the relationship between
organisms and ENVIRONMENT.

EITHER. It means one or the other, not both.
FARTHER, FURTHER. FARTHER applies to distance, and FURTHER means in addition to.
FLIERS, FLYERS. Airmen and handbills are fliers.

FLOUT, FLAUNT. FLOUT means to mock or to show disdain. FLAUNT means to display
showingly.

FUNERAL SERVICE. A funeral is a service. Leave out service.

HEAD UP. Leave off the up. People HEAD committees; they do not HEAD UP committees.
People make rules, they don’t make them up. People take skiing lessons, etc.

HEALTHFUL, HEALTHY. HEALTHFUL means to cause health, while HEALTHY means
possessing health.

IMPLY, INFER. The speaker IMPLIES while the hearer INFERS.

IN ADVANCE OF, PRIOR TO, BEFORE. Use BEFORE; it’s more natural.

IT’S ITS. IT’S is the contraction for it is. ITS is the possessive pronoun.

LEAVE, LET. LEAVE alone means depart from or to isolate. LET means to permit or allow.

LESS, FEWER. LESS applies to situations using the singular form, while FEWER applies
to the plural. “They have FEWER members now, and the chairman has LESS income.”
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34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44.
45.

46.

47.

48.
49.
50.

LIKE, AS. In general use LIKE to compare pronouns; use AS when comparing phrases
or clauses containing a verb. However, like is increasingly being used as a substitute for
as or as if in informal usage.

MARSHALL, MARSHAL. MARSHALL is correct only in a proper name. Otherwise use
MARSHAL for verb or noun.

MEAN, AVERAGE, MEDIAN. Use MEAN instead of AVERAGE for the sum of com-
ponents divided by number of components. MEDIAN is the number that has as many
numbers above it as below it.

MEDIA, DATA, ALUMNL Plural forms of medium, datum, and alumnus.
OPINION, ESTIMATION. OPINION is a judgment, and ESTIMATION is an evaluation

or guess.

ORAL, VERBAL. Use ORAL when use of the mouth is involved and VERBAL when
writing is used, although it may apply to both spoken or written words.

OVER, MORE THAN. OVER refers to the spatial relationships, while MORE THAN is
used with figures.

PEDDLE, PEDAL. PEDDLE refers to selling, while PEDAL refers to some form of
locomotion.

PRINCIPAL, PRINCIPLE. A rule of truth is a PRINCIPLE, while the first or dominant
thing is the PRINCIPAL one.

RELUCTANT, RETICENT. If a person doesn’t want to act, he is RELUCTANT. If he
doesn’t want to speak, he is RETICENT.

SINCE. SINCE is time-related, while BECAUSE is action-related.

THAT, WHICH. THAT tends to restrict the reader’s thought and direct it in the way
you want it to go. WHICH is non-sensitive and gives subsidiary information.

UNDER WAY, NOT UNDERWAY. But don’t say something got UNDER WAY unless
it’s a ship. Say it began or started.

UNIQUE. Something that is UNIQUE is one of its kind. It can’t be very, quite, rather, or
somewhat UNIQUE.

UP. Don’t use it as a verb.
USE ALL RIGHT, NOT ALRIGHT.
WHO’S, WHOSE. WHQO'S is a contraction for who is. WHOSE is possessive.

GRAMMAR

While a detailed knowledge of grammar is helpful to the broadcaster, a working knowledge

of the major grammatical principles is essential. The following list of 10 basic grammatical rules
should provide a review for yoy as a beginning newscaster.

RULENO.1  Verbs must agree with their subjects in number and persons.
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RULE NO. 2

Example:

RULE NO. 3

Examples:

Example:

RULE NO. 4

Examples:

RULE NO. 5

Example:

RULE NO. 6

Examples:

RULE NO. 7

Words intervening between the subject and verb do not affect the number of
the verb.

Improvements in videotape have not increased the cost.

When the subject is one of the following words, the verb must be singular;
anybody, each, every, everybody, nobody and either. Neither and none almost
always require a singular verb.

Each of the reporters has filed a story.
Neither of the editors is going.

However, if neither is used to link plural nouns, a plural verb is used.
Neither reporters nor editors have come to the university for three years.

When the subject is a collective noun, consider the subject singular or plural
depending on the meaning you wish to convey. If the meaning of the subject
is a collective body, use the singular; however, if you are thinking of individuals
within the collective body, use the plural.

The TV news staff is planning a special broadcast.

The TV news staff are listed individually by position.

Verb tenses should indicate the correct sequence of action; therefore, a verb
in a subordinate clause should be consistent with the verb tense in the main
clause.

When the director finished the news show, she realized she had made a mistake.

Use active voice for most verbs. Passive voice may be used to emphasize the
receiver of an action (such as the injured in a car accident), or to emphasize
an indefinite statement.

Write, “The bullet hit the tower,” rather than, “The tower was hit by the bullet.”
However, to emphasize the receiver of the action, you may write, “The woman
was injured in the auto crash.”

Modifiers must be located closely enough to the word or phrases they modify
for the reader to be able to distinguish clearly what they modify.

Incorrect example: The president said after the news conference he would return to

Washington.

Correct example:  After the news conference, the president announced he would return

RULE NO. 8

to Washington.

Pronouns must refer to their antecedents.
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Incorrect example: The news director told the young reporter that his statement was
incorrect. (Whose statement does his refer to?)

Correct example:  The young reporter’s statement was incorrect, the news director told
him.

RULE NO. 9  The case of a pronoun must suit the function of the pronoun.

(1) Pronouns used as an object of the preposition must take the objective case.

Example: He came with me.
(2) A pronoun used as an appositive must agree with the word it explains.

Example:  Only two reporters, John and I, could go to the speech. (I refers to the subject;
therefore, the pronoun must be in the subjective case.)

(3) A pronoun modifying the gerund must take the possessive case.

Example: The station management appreciates your exercising restraint in reporting
sensational news.

RULE NO. 10 Make the elements in a series grammatically parallel. Adjectives should be
linked with other adjectives, adverbs with adverbs, infinitives with infinitives,
and so forth.

Incorrect example: The TV station manager plans to install new videotape equipment, to
hire three new employees, and build a new news set.

Correct example:  The TV station manager plans to install new videotape equipment,
to hire three new employees and to build a new news set.

In the correct example all three of the manager’s plans were put in the infinitive form.

IN CONCLUSION

Writing is both art and craft, a discipline which requires many skills to master. Those who
write constantly sharpen their skills most rapidly, because good writing builds on practice. As
you begin to sharpen your own writing skills, listen to radio and watch television. Decide for
yourself what is good writing and what is not. Learn to discriminate, both in your own work

and that of others. As your confidence builds and your skills increase, so will the quality of
your writing.
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Style Exercise Name

1.

Date

1-A

Using a pen or pencil, correct the following copy as it should appear on a radio-TV script.

Five memn are reported missing a in an avalanc he near aspen, Cpolorado.

* % Kk k Kk %k k

johnson said it would bet he first time in five yeasr such an election hdas been called.

* ok kkkokkk

Unionworkers soy they’ll strike if further jab cuts are announced.

* Kk kdk ok kk ok

At issue are recent tax cits for property owners outside city limits.

* Kk ok k k ok ok ok

Daylight Sawings time has finally arrived — noon too soon for local schools.

* Kk kK k ok ok ok

Local savings and loan firms durrently pay 5125 per cent interest on passbook accounts.
Rewrite to eliminate passive voice and wordiness.

EXAMPLE

The office was struck by a falling tree.

A falling tree struck the office.

More than 15 million people are affected by the new tax laws.

Thousands of migratory workers are hired by growers each year.

Restrictions on sex and violence in prime time television were thrown out by a federal judge.
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Style Exercise, Cont’d. Name

28

Date

1-A cont'd.

Part of the reason for society’s attitude toward alcoholism was verified last year by univer-
sity scientists.

Unless voters come up with an answer, the schools will stay closed.

New budgets for the public schools were turned down four times in a row by area voters.

Officials say most damage was caused by flooding along two minor tributaries.

More than 22 million cattle were believed ready for slaughter this month, according to
information made public by the National Beef Association today.

Sidewalks, landscaping, five-foot bike lanes separated by a one and one-half foot raised

median, parking and two lanes of traffic are recommended for Peterson Avenue
improvements.

The flu is thought by officials at the Disease Control Center to be of the Type-A variety,
and they believe up to 10 million Americans could be struck this year by the disease.




Writing Exercises Name

Chapter 1

Date

1-B
Rewrite the following story to make it conform to broadcast style:

Jonathan Jones, 39, shot and killed his wife Joan, 40, while alone with her in their house
today. Police arrested Jones on second degree murder charges.

Rewrite the following sentence in a way that will alert your audience to pay attention for
the names. Include the men’s ages, according to broadcast style, as part of the sentence.

The victims are identified as Joseph Jones, 43, and Samuel Smith, 27, both of Lenexa.

Rewrite the following story into a presentation suitable for broadcast. Pay attention to the
need for attribution.

Water quality in the city will be degraded if local industry is allowed to dump waste water,

untreated, into nearby rivers. A group of concerned citizens, at a public hearing on water
quality, made that assertion last night at a County Land Use Commission hearing.

Rewrite the following sentence in broadcast style to make it understandable for a broadcast
audience.

Persons seeking information can call 491-6484 Monday through Saturday, eight a.m. to
10:30 p.m. and noon to 10:30 p.m. on Sunday.
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Word Usage Exercises Name

Chapter 1

Date

1-C

Directions:  Underline the correct word usage.

1.

2.

10.

11.

12.

13.

14.

15.

16.

17.

The new Arab proposals are UNIQUE/SOMEWHAT UNIQUE to past peace initiatives.

Farmers will GO UP/GO to Denver tomorrow in a tractor parade to emphasize their new
demands.

New IRS regulations say it is ALL RIGHT/ALRIGHT to not declare your first one-hundred
dollars in interest income.

Authorities still haven’t found the man WHOSE/WHO'S responsible for the slaying that
occurred last night.

Imi Singan today FLOUTED/FLAUNTED new atomic weapons before citizens of Shurnga
in a display of power.

Correspondent Lamn witnessed George Sming'’s FUNERAL/FUNERAL SERVICE, and
files this report.

Mark Milty volunteered to HEAD UP/HEAD the Republican Platform committee, after a
chaotic meeting.

College graduates find jobs easier to land BECAUSE/SINCE they've attended school.

The finance committee is a committee THAT/WHICH legislators find challenging to work
on during legislative meetings.

Today’s school board meeting BEGAN/GOT UNDERWAY to the shouts of hecklers.
ITS/IT’S now time for the five o’clock channel eight news with Buzz Langer and gang.

The court ordered police to LET/LEAVE black demonstrators alone after three police-
related killings.

The new AMC Ute demonstrated LESS/FEWER problems than any other four-wheel drive
vehicle.

Stock market trends look LIKE/AS IF the current recession is over.

Pastor Paul’s prayer had a calming EFFECT/AFFECT on the audience.
All parties EXCEPT/ACCEPT the Cubans agreed to withdrawal from embattled Zinger.

AFTERWARD/AFTERWARDS the new Revised Standard Version Bible translation will
be read to close the worship service.
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18.

19.

20.

21.

2.

23.

24.

25.

26.

27.
28.
29.

30.

31.

32.

33.

34.

35.

36.

32

A HEALTHY/HEALTHFUL vacation idea is a fun-filled week in beautiful Arizona where
the sun shines daily.

Congressman Knoll’s speech IMPLIES/INFERS that he opposes abortions, his opponents
claim.

Amtrak advises advance reservations PRIOR TO/BEEORE/IN ADVANCE of departure ‘

time.

New employees are DIFFERENT FROM/DIFFERENT THAN their predecessors SINCE/
BECAUSE they don’t drink.

Sheriff’s officers found the victim DROWNED/WAS DROWNED in the municipal swim-
ming pool.

BECAUSE OF/DUE TO/OWING TO the Argentine earthquake, President Johnson never
did travel there in 1965.

In a COUPLE/COUPLE OF minutes we’ll have a special report from Washington.

New atomic weapons can TOTALLY DEMOLISH/DESTROY mankind, Pentagon officials
claim.

Surgeon General William Jaans reports more Americans DIE FROM/DIE OF cancer caused E
by cigarettes than ALL other illness combined.

“It is my OPINION/ESTIMATION that historians will be kinder to Smith than we were.”
High school ORAL/VERBAL English scores indicate ignorance of basic English.
MORE THAN/OVER fifty percent of all Americans g0 on vacations each year.

Snowmobiles may TOTALLY DEMOLISH/DESTROY the ECOLOGICAL/ENVIRON-
MENTAL habitat of the wild zulu bird.

The new anti-obscenity law won’t allow EITHER FILMS OR MAGAZINES/FILMS
EITHER.

Persuasive Air Force FLYERS/FLIERS are soliciting new enlistments in Hooterville.

“Hank Aaron has done more to FARTHER/FURTHER baseball than almost anyone,”
said Baseball Commissioner Bowie Kuhn.

The FIRST/FIRST ANNUAL energy meet took place in Willoughby Convention Center
today.

The drought continues tobe AVERSE/ADVERSE TO good skiing conditions in the Colorado
Rockies.

Farmers claim their strike will BLOCK/BLOC the flow of fresh produce onto supermarket
shelves.
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Date

1-C contd.

Dorn National Bank plans to build BESIDE/BESIDES the Smith University campus.

COMPOSING/COMPRISING the new administrationwill be many cronies of President-
elect Snucker, claims his defeated opponent Johnston.

Tonight the Oakland City Council reached a CONSENSUS/CONSENSUS OF OPINION

to not renew the Raiders football lease.

COUNSEL/COUNCIL is available for anyone accused of a misdemeanor, claims New York
District Attorney Jones.

New PEDAL/PEDDLE technology will reduce wear and tear on this vital part of a bicycle.
The chief PRINCIPAL/PRINCIPLE of Christianity is eternal life.

Reporters noted a RETICENCE/RELUCTANCE by President Clasquinn during the news

conference.

The AGGREGATE/TOTAL national debt today reached five-billion dollars, according to
Treasury Secretary Sullivan.

AGREEING TO/AGREEING WITH the Israeli position is blocking further Middle East

negotiations . . .
Bank robbers ELUDED/ALLUDED police after they triggered the vault alarm.

Unemployment is highest AMONG/BETWEEN the 20 to 30 age group, the government
reports.

New elected officials will include a town mayor, council and MARSHALL/MARSHAL.

The MEAN/AVERAGE 1982 family income of twenty thousand dollars is less than the
1983 AVERAGE/MEDIAN income of twenty-two thousand dollars.

The FIRST ANNUAL/FIRST CVU ALUMNUS/ALUMNI meeting is scheduled for to-
morrow in Detroit.

New government DATA/DATUM show television to be the most watched MEDIUM]/
MEDIA.
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Grammar Exercises Name

Chapter 1

Date

1-D

Directions: Edit the following sentences to conform with Associated Press Radio/ TV style. Correct
all errors.

1. These advantages, in addition to the clear presentation and simple style, makes this a

10.

11.

12.

stylebook you will want for your newsroom.

The finest cameras and most skilled cinematographers are used by this station.

When the letter you sent to the Business Office was not forwarded, there was naturally
some confusion between their accounting division and 1.

Neither of these possibilities were explained in your query to the station manager.

We were pleased to learn that the crowd at your tour were so enthusiastic about the new
control room.

If anyone else was in his beat, they would do the same thing.

The Videotape editor who had sent three orders and two requests for extra cassettes were
visited by our representative.

Beginning her report Monday, she found she would not be through until the following
week.

The reporter of the story and not the three accountants who supplied the facts and cost
estimates believe the charge is necessary.

This crusade was conducted to reduce the number of fatal highway accidents at the end
of the year which was successful.

Believing the man was innocent, the case was dismissed by the judge.

Employing such communication media as newspapers, radio and television, the campaign

platform of the party was presented.
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Chapter 1
Date
1-D cont’d.
13. Idon’t believe anyone besides the reporter checks the copy as carefully as himself.
14. The newsroom staff were planning to attend the local Community Chest Luncheon at
which the results of our newspaper’s giving was to be announced.
15. Everybody in our radio station want to express their appreciation to you for your

thoughtfulness.
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Writing The News Story

“Every news story should have structure and conflict, problem and denoue-
ment, vising action and falling action, a beginning, a middle and an end.”

Reuven Frank, Former President, NBC News

A NEWS DEFINITION

News is sometimes defined as whatever people are interested in hearing about. Some “news”

is little more than gossip — the latest marriage of some Hollywood celebrity; some is public
relations — the story of a singer who is acting in a new movie; other news tells us of crime in
the community or of the local efforts of teenagers to improve bicycle safety. Regardless of the
event, however, it will contain one or more of the following elements of news:

Timeliness

News is what happens now, what happens in the immediate present or what will happen. Newspapers
often tell you what happened yesterday, so leave most of yesterday’s news to them. Broad-
cast journalism is especially adept at fast reporting. In radio, you can be on the air within
seconds or minutes to report significant developments. With television you can be almost
as fast, but with either medium you may have to sacrifice in-depth reporting. Because
broadcast news is so immediate, you often have little chance for historical perspective in
your writing; often you will be unable to say why an event happened simply because no
one has had time to find out by the time you go on the air with your report. You must then
wait to report the important “why” of events in follow-up reports.

Proximity

2.

News is what happens close to us, either emotionally or geographically. We tend to be interested in
events that happen within our community because quite often they interest or affect us
in some way. Who can hear of a car-train collision without wondering for a split second
whether the victim is someone we might know? Who, in a community, is not affected by
rising property values or increased taxes? Who is not interested in some way about the
drought or the approaching storm?

We also have tremendous affinity for reports of interesting events that happen far
away from us. Sometimes, if the event is big enough, it far overshadows the less important
happenings in our own community. Examples include war and disaster stories, the moon
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landings or the discovery of Stone Age tribes living on a South Sea island.

Whether you are dealing with local, national or world news, learn to “read” it as your
audience would; determine what is most momentous, most interesting or most significant
about the story you are writing.

Significance

3.

News is what is significant to your audience. Whatever the story, ask yourself who is affected by
it, or is interested in it. In a metropolitan area, a story about a teacher’s strike, while impor-
tant, may directly affect only about one of every 20 people in your audience, while a
story about dramatic increases in food prices or a developing cold front may affect almost
everyone listening. Always ask yourself, as you assess the potential significance of the story,
how it affects your audience.

Conflict

4.

40

News is what results in dramatic conflict and hence human interest. Radio and television borrow
heavily from traditional theater. They prefer dramatic conflict. If you doubt this, try filming
a building that is not on fire. Television prefers the visually dramatic, and radio works best
when you report the sounds and emotions of events. In some respects the preference of
broadcast journalism for the dramatic is a strength; in others, a weakness. Few people in
your audience consciously define the essential differences between print and sound and
pictures. Yet a huge difference separates the broadcast media from print, because broad-
casting uses sound, color, movement and light to report while print uses words and still
pictures. Sound, color, movement and light traditionally produce emotional responses while
print and still photographs tend to produce more literal, rational responses.

Dramatic conflict is whatever happens between two opposing forces. The conflict can
be between one person and another or one nation and another or it can be between man
and an outside influence or force. In simplified form, dramatic conflict occurs in four basic
definitions:

® man versus man
The struggle between individuals in a boxing match, a chess championship, or a
senator’s fight against organized labor; other examplés include the test pilot who
fights to keep his job after mandatory retirement age, clashes between pro and
anti-abortion forces, the women’s rights movement, or the story of an elderly
woman on welfare struggling to avoid eviction from her home.

® man versus himself
The struggle of a person to kick drug addiction; the triumph of athletic achieve-
ment in a single-person sport; the triumph of an individual over a physical handicap.

® man versus fate
The struggle of an individual to survive after a wilderness plane crash until help

arrives; a public figure’s fight against cancer; shipwrecks; families made homeless
by fires and disasters.

® man versus nature
Significant weather events; consequences of air and water pollution; environmental
health stories; stories of individuals who cross the sea alone, by balloon, or sailboat.




Prominence

5. News is what happens to prominent people, places or things. Nearly everyone is interested in the
prominent names that make news. Everyone from the president and his family to pop
singers and motorcycle daredevils attract our attention. Often such newsmakers provide us
with vicarious experiences in the activities and achievements in which we would participate
in real life if only we had the chance, the courage or the ability. Go to a bar or a dorm lounge
and try watching people listen to radio or television news. You will discover that prominent
names in the news capture and recapture their attention during the course of a newscast.
Similarly, the famous places and things in our lives — from the Washington Monument
to our favorite city landmark — perk our interest in the news.

Human Interest

6. Human Interest. Ultimately, news is anything people are interested in, whether significant
or trivial. If you think a story would interest a majority of your audience, it is probably
newsworthy.

APPLYING THE NEWS DEFINITIONS

An understanding of news helps you highlight the elements you should search for in each
story you write; it helps you define treatment and style for any story because it offers a way of
extracting the essence of any event for emphasis in your lead. Let’s take an example. Firemen
are going on strike for higher pay at 6 a.m. tomorrow morning if wage negotiations aren’t
ironed out by that time. They want an average wage increase of 70 cents an hour, or a total
additional cost for fire protection services of about $1.5 million. The property tax increase
needed to cover the higher wages would amount to an average of $6 per household in the
community. City and fire union representatives are meeting late into the night.

This story contains all elements that fall within the Definition of News. The story is hap-
pening now; it is happening close to us; it has the potential to affect us financially, emotionally and
perhaps even physically if the community is left without fire protection should the strike
materialize. Dramatic conflict is present in the form of man versus man — firemen are taking
drastic action to force a response from the city — and prominent community leaders are helping
resolve the problem.
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CONSTRUCTING THE SUMMARY LEAD

Based on your knowledge of your audience, choose the one or two essential facts for your
lead that will telegraph the essence of the story to your listeners. Through the technique of the
summary lead you can alert them to what the story is about and indicate in the first sentence why
they should be interested.

Look again at the essential facts of the fireman'’s strike story. Perhaps you decide that the
significance of the protest is the potential loss of fire protection within the community should
a strike materialize. Your lead might then summarize how your audience would be affected by
the strike:

DETROIT MAY BE WITHOUT FIRE PROTECTION BY SIX O’'CLOCK TOMORROW MORNING.

In the story’s lead you have told your audience why they should know about the strike:
they may be without fire protection by tomorrow morning. You've helped them become inter-
ested in the story in terms of their own probable interests. Although the summary lead indi-
cates what’s to come, it doesn’t give much specific information and for this reason, it’s sometimes
called the “throwaway lead.”

Certainly you can report just the facts of the story without concern for helping your
audience understand the importance of the event, but a concern for understanding is the mark
of a professional writer.

OTHER TYPES OF LEADS

The nature of news changes from story to story, and your choice of leads can help reflect
the special emphasis that given stories require.

Hard News Lead

This lead is used most often in breaking news or in updating an already-established major
news story.

AT LEAST 40 COMMUNITIES IN WESTERN NEW MEXICO ARE THREATENED BY
RADIOACTIVITY THAT ESCAPED LATE TODAY FROM A NUCLEAR GENERATING PLANT
NEAR ALBUQUERQUE.

In contrast, the summary or throwaway lead to the same story would be far less specific.

OFFICIALS ARE KEEPING CLOSE WATCH ON A POTENTIALLY DANGERQUS SITUATION
IN WESTERN NEW MEXICO THIS AFTERNOON.

Another example of the hard news lead:

IN NEW YORK CITY, FIFTEEN FIREMEN WERE INJURED TODAY AND MORE THAN 200

PERSONS LEFT HOMELESS IN WHAT THE CITY CALLS ITS BIGGEST FIRE IN EIGHT
YEARS.
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In this example, a later hard news lead to update the story might be written:

THREE TEENAGERS HAVE BEEN ARRESTED IN NEW YORK CITY AND CHARGED WITH
SETTING A FIRE THAT LEFT FIFTEEN FIREMEN INJURED AND MORE THAN 200 PER-
SONS HOMELESS.

The hard news lead, used often by many broadcast writers, strikes to the heart of the story.
It is an intrinsic part of the story, unlike the summary lead which can be eliminated without
weakening the story’s essential meaning.

Soft News Lead

Soft news leads are used most often for feature stories or interpretive “think” pieces. They
are appropriate whenever you wish to emphasize the lasting value of a story, or to play upon
the universal human interest inherent in a story. Such treatment lifts the event you are report-
ing out of the category of hard news and gives it a perspective that might otherwise be lost or
overlooked in hard news stories.

MILLIONS OF TODAY'S AMERICANS GREW UP IN SMALL TOWNS, NOT KNOWING THE
STENCH OF INDUSTRIAL SMELLS OR THE HUSTLE-BUSTLE OF BIG CITY LIFE. IT'S A
MEMORY MOST OF AMERICA WOULD LIKE TO GO HOME TO ... AND SO THEY ARE,
IN PROSPECT, CONNECTICUT. THE PEOPLE IN PROSPECT HAVE VOTED IN THREE
ELECTIONS THIS YEAR . ..

Within the category of soft news leads fall several types of leads that can be used to help
“spice up” your newscast. Such leads, although useful, are used less frequently than summary
and hard news leads because of their obvious emphasis on the unusual.

Suspended Interest Lead

This lead delays the climax, or the essence of the -ews, until the very end of the story.

A CHEYENNE RABBIT GROWER COULDN'T FIGURE IT OUT LAST WEEKEND WHEN
SOMEBODY BROKE INTO HIS GARAGE AND STOLE EIGHT DISHES AND ALL HIS RAB-
BIT FOOD. BUT IT ALL BECAME CLEAR LAST NIGHT WHEN THE THIEF RETURNED
AND STOLE ALL HIS RABBITS.

Question Lead

The question lead is dangerous if the question lacks substance and would fail to elicit the
interest of your audience. Again, use it sparingly and only on issues that would lead to probable
debate.

WOULD YOU GO TO THE MOON FOR TWO-THOUSAND DOLLARS? A MAJOR AIRLINE
COMPANY 1S BETTING YOU WOULD AND MAY SOON BEGIN SELLING ROUND TRIP
TICKETS TO THE MOON . . . AGAINST THE DAY WHEN PUBLIC SPACE FLIGHT BE-
COMES PRACTICAL. THE AIRLINE SAYS IF YOU BUY TICKETS NOW, AT TWO- THOU-
SAND DOLLARS EACH, YOU'LL BE GUARANTEED PASSAGE ON THE AIRLINE'S FIRST
FLIGHT TO THE MOON . . . WHEN AND IF SUCH FLIGHTS BECOME PRACTICAL.
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Freak Events

The freak event is natural material for a lead that emphasizes the unusual nature of a par-
ticular story. The lead is constructed to give the unexpected event top billing.

A CEMETERY FULL OF CANADA GEESE, FROM FIFTY TO SIXTY THOUSAND OF THEM,
SEEMS TO BE HINKLEY, OHIO’S BIGGEST HEADACHE TONIGHT. CONSERVATION
OFFICIALS SAY THE GEESE ARE FAR FROM THEIR NORMAL MIGRATORY ROUTES

AND HAVE SETTLED ON THE ONE LAKE IN THE AREA — SMACK IN THE MIDDLE OF
HINKLEY'S CEMETERY.

Well-Known Expressions

This lead capitalizes on well-known expressions that most members of your audience
have heard before.

A TEN-YEAR-OLD FRANKFORT BOY HAS PROVED AGAIN BEN FRANKLIN'S SAYING
THAT “A PENNY EARNED IS A PENNY SAVED.” YOUNG JODY MURRAY HAS DEVEL-
OPED SAVING INTO A FINE ART, AND TODAY HE CASHED IN HIS LIFE'S SAVINGS . ..
NEARLY 170-THOUSAND PENNIES IN ALL ... FOR A TOTAL OF NEARLY 17-HUNDRED

DOLLARS. AND WHAT WILL HE DO WITH ALL THAT MONEY? WHY, SAVE IT, OF
COURSE.

Staccato Lead

This lead is useful to set the tone of a story. It develops something of a one-two-three .
punch to get the story off the ground and into the consciousness of your audience. The staccato
lead is useful when summarizing a number of related events, such as actions at the city council
meeting, or a collective impression of the day’s weather.

RAIN ... THEN SLEET, SNOW AND WIND . .. THAT'S HOW THE DAY BEGAN ALONG
THE UPPER GREAT LAKES.

Metaphor Lead

This lead uses the figure of speech to the story’s advantage. It invites comparisons with
other aspects of life with which we may be familiar.

MAYOR STANFORD SAYS SAN DIEGO IS TRULY THE WINDY CITY TONIGHT . . . WITH

MORE THAN 15-THOUSAND POLITICIANS GATHERED HERE FOR THE NATIONAL
MAYOR'S CONFERENCE.

Literary Allusion

This lead features references to fictional or historical characters. Edward R. Murrow, for
example, made such a reference during a broadcast report from World War II London when he
reported, “For a moment I thought I was back in the London of Mr. Pickwick’s time.” Other
leads can conjure up similar visions.
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SHAKESPEARE WOULD FEEL AT HOME TONIGHT IN ASHLAND, OREGON . . . CITY OF
THE FAMOUS SHAKESPEAREAN FESTIVALS.

Parody Lead

The parody lead features take-offs on events and sayings currently in vogue and of wide-
spread public interest. Some television commerecials, for instance, burn themselves into our
consciousness and become part of our everyday national vocabulary. Such events and sayings,
if not overdone, can help lend life to some broadcast leads.

THEY SAY YOU ONLY GO AROUND ONCE IN LLIFE, BUT BALLOONIST MAX ANDERSON
SAYS HE'S GOING AROUND THE WORLD TWICE THIS YEAR . . . IF FAVORABLE
WEATHER HOLDS.

Many times you may not be conscious of the particular style or name of lead you happen to use
in a given story. More often, your judgment as a writer will dictate your approach to the story
and your treatment of it. Still, a knowledge of the various leads and their uses can help you
form a starting point as you decide approaches to the various events that make up a normal
day’s news.

STORY ORGANIZATION

Newspaper reporters have used the inverted pyramid style in news story organization
since the Civil War days when dispatches were transmitted from the battlefields via telegraph.
Inverted pyramid style was commonly used because the telegraph wires were subject to sabo-
tage and other frequent interruptions in service. By putting all the essential facts at the first
of the story, reporters had a better chance of transmitting at least some of the story in usable
form.

Inverted pyramid style summarizes as many of the five W’s as possible in the lead (Who,
What, When, Where, and Why) and sometimes the H (How). While some reporters are relaxing
this structure now, it is still used at many newspapers.

Newspaper Structure
(Inverted Pyramid News Story)

Newspaper Lead

Fifty demonstrators were arrested today after
they temporarily shut down a coal-fired elec-
trical generating plant near Huntington, West
Virginia, to protest what they called “unaccept-
able air quality standards” in the area.

This lead, typical of newspaper style writing, contains the five W’s — the who, what, when,
where, and why. The lead is too long for broadcast news. It would be difficult to follow if read
aloud, and more difficult to read aloud than the typical broadcast lead which follows in the
example on the next page.
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Broadcast Structure
(Pyramid News Story)

Broadcast Lead

Police in Huntington, West Virginia, today ar-
rested fifty demonstrators for shutting down
an electrical generating plant.

In contrast, the broadcast story structure more resembles an ordinary pyramid. The story
begins with a concise lead that emphasizes only the most important aspect of the story, with '
emphasis on only one or two of the five W’s. It then follows an informal style with the rest of |
the information usually presented in decreasing order of importance. The story must be built
around the lead, however, with the most important information coming at the beginning of
the story, just as would be true in a newspaper story. The difference is that sentences tend to

be shorter, with fewer facts included. Often the broadcast story is told in chronological or
narrative form.

Figure 2-1. A radio reporter makes last minute changes before breaking into normal programming with a
special news report.
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FRESHENING THE STORY

Since your broadcast audience expects to hear news that is happening “now,” you can
often freshen and update old stories by delaying reference to when the event happened. Let’s
assume the morning edition of your local paper reports on the previous night’s school board
meeting.

The Board of Education last night recommended a no-smoking policy in the entire school
district, even for teachers e~ break in the faculty lounge.

Your early morning broadcast might report the same story but with a differ-nt emphasis
on the time reference. Although the story occurred the previous night, your radio broadcast
should move it into present tense:

The school board is taking a strong stand against smoking in public schools . . . and says
regulations may be enforced even against teachers who smoke during coffee breaks. The
board is recommending a district-wide no-smcking policy, approved last night at the
board’s regular meeting.

Notice the reference to “last night” is buried near the end of the broadcast story, while
the lead and body of the story sound current and up to date. Consider how much brighter the
story above sounds than if you started off by saying, as newspapers do, “The Board of Educa-
tion last night recommended . . .”

UPDATE YOUR STORIES

Some news that you report will be in the nature of on-going, evolving stories and will have
to be updated each time new developments occur. A generous application of common sense is
your best guide in knowing when to update a story. In general, however, you should update a
story every time new information occurs, and even if no new information is available you
should rewrite all copy at least every three radio newscasts. In television news, you are con-
sidered derelict and unfit for duty if you don’t entirely rewrite stories on the early evening news
if they are to be used again on the late newscast.

The reasons for updating are obvious. No one in your rudience wants to keep hearing the
same story over and over as they listen throughout the day or evening. You are in the business
of reporting news (new developments) and should pass along this new information to your
audience at the earliest opportunity.

Imagine a downtown fire in which a business is destroyed and damage has reached an
estimated $350,000.

Your two a.m. story might be:

Firemen are battling a two-alarm fire in the downtown business district.
By five a.m., when the fire is out, your lead might be:

Investigators are trying to learn what caused the fire that destroyed a downtown busi-
ness during the night.




By eight a.m., your lead might be:

Damage is estimated at 350-thousand dollars in the aftermath of a fire that destroyed a
downtown business early this morning.

Your lead at 12 p.m. might be:
Arson is suspected in the two-alarm fire that destroyed a downtown business early today.
Always lead with your most up-to-date information in a continuing, developing story. Your

listeners will appreciate the freshness of your newscast.

LOCALIZING

State Senator Richard Long is among those attending a national governor’s conference
today in Washington.

A broadcast lead similar to the one above gives listeners in your region reason to become
interested in an otherwise national story. You should search for local tie-ins to national stories
whenever possible.

A Pittsburgh businessman is among 72 persons who escaped injury today in the crash
landing of a passenger jet just outside Paris.

Cold weather hangs over most of the western United States, but the weather service
says Utah may escape the worst of it.

Albuquerque seems to be doing more than its share in the national fight against muscular
dystrophy.

Localize your stories whenever it is natural and possible. Search for the local angles to
regional and national events. Help your audience relate to news wherever it is happening.
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Leads Exercise Name
Chapter 2

Date

2-A

Directions: Use the following information to write broadcast news story leads. Use no more
than three of the five W’s found in many newspaper leads. Double space all copy.

Example: It’s raining again tonight in Chicago . . . after two straight days of serious flooding.

WHAT (raining)
WHEN (tonight)
WHERE (Chicago)

1. Another governmental entity has entered the battle over the proposed Scenic Knolls
development proposed just north of Central Valley. The Regional Council of Governments
Wednesday, last night, joined the conflict by asking a state commission to rescind its
approval of a request for the North Central Valley Sanitation District to serve the
development.

2. A 19-year-old freshman basketball player died this morning during practice at Central
Valley University. The freshman, Todd Smith, collapsed while running during a practice
game. Smith had not had any known illness, according to trainer, Mike Way. Smith was
pronounced dead at Central Valley Memorial Hospital after all efforts to revive him failed.
An autopsy will be performed by Collins County Coroner Sam Stizel today.
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Leads Exercises Name
Chapter 2

Date

2-A Cont'd.

3. The president announced a new 800-million dollar energy plan while traveling through
the Western United States on a busy three-day tour. He announced his plan at a Western
Governor’s Conference meeting in Salt Lake City. The plan calls for a five-year program
to ease strains brought on by strip mining and other energy ventures.

4. The Administration recently proposed eliminating 20 weather stations around the country.
However, Central Valley appears to be winning the battle to keep its station. Both
House and Senate Subcommittees on Weather Service Appropriations have favored con-
tinued funding for the 20 stations, members of the state’s Congressional delegation
announced this morning.

5. A fourth grade school teacher in Kansas City has been acquitted of child abuse for spanking
a 10-year old girl with a wooden paddle after the girl lied about having gum in her mouth.
The Kansas City District Court jury returned a verdict of not guilty after deliberating
three hours. Lynda Kristle had been charged with child abuse after parents noted bruises
on the child’s buttocks.
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Leads Exercises Name

Chapter 2
Date
2-A Cont’d.
6. A spokesman for the Pulitzer Prize Advisory Board announced an appeal for $2 million

8.

in funds to provide for the “financial good health” of the prestigious awards. Dr. William
J. McGill, president of Columbia University which oversees the awards, called the fund-
raising effort a “low-key appeal to friends.” The awards program is currently running
about a $25,000 deficit. The Pulitzer Prize was established by Joseph Pulitzer, long-time
editor of the New York World.

The Federal Aviation Administration is investigating two large pieces of ice that fell
through the roofs of two homes after apparently falling from the wings of an airplane
overhead in Fargo, N.D. No one was injured in the ice-crushed homes yesterday morning.
One chunk fell through the home roof of the R. D. Moore’s in Fargo. Mrs. Moore was
alone at the time of the accident, but was in the basement and was not injured. The other
home, owned by E. Harry Masto, was only slightly damaged as the ice fell through the
garage roof near the outside edge.

The wholesale price index climbed 1.3 percent in April, according to a commerce depart-
ment report. That was the largest increase in four months. However, even with that large
jump, wholesale prices have only risen 7 percent since last April, the report noted.
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Writing Exercises Name
Chapter 2

Date

2-B

1. Rewrite the following story for broadcast.
The State Patrol has reported the death of an elderly woman whose death lifted the state’s
traffic death toll for the year to 189. The victim, 78-year-old Othello Smith, was killed
when a vehicle rammed through the wall of her house at 201 South Broadway. Police said
the vehicle, driven by Johnathan Jones, 23, went out of control and smashed into a living
room coming to rest on the couch where Mrs. Smith was asleep. Jones was treated for
apparently minor injuries at the local hospital.

(WRITE YOUR STORY HERE)
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Writing Exercises Name
Chapter 2
Date

2-B Cont'd.

2. Write a broadcast story from the following telephone conversation with a police detective
in a metropolitan area. Not all the information need be included.

“The white male came in the Sunset Bank at 2000 Main Street about one p.m. today and
stuck a nickel-plated revolver in the face of a teller, Ms. Susie Smith. He shoved a paper bag
at her and she put about $2,500 in it and he hurried out. Ralph Jones, another teller, followed
the guy but lost him on the street. The robber was wearing a stocking cap, dark glasses and
was about five feet, three inches tall and weighed around 110 pounds. He fits the descrip-
tion of the same guy who robbed the place last September and got about $5,000. Nobody
was hurt but the employees were scared as hell.”

(WRITE YOUR STORY HERE)
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Writing Exercises Name

Chapter 2

Date

2-C

Directions: Write a news story from each set of facts in proper broadcast style.

1.

Consumers are being charged considerably more for AM-FM car radios than the cost would
justify according to a study by the National Association of Broadcasters. In the study just
released by the NAB, an AM car radio costs the manufacturers $13.52 and an AM-FM set
costs $20.47. However, the consumer usually is charged about $75 for the AM radio and
anywhere from $150 to $300 for the AM-FM radio. The NAB study concluded, “We believe
this cost is out of proportion to the actual cost of making the car radio and, as a result, the
American consumer cannot afford to have full radio service in his car.”

Keynote speaker for a local writing club will be Paul Friggens, area editor of the Reader’s
Digest. The workshop will be from 9:00 to 3:30 p.m. at the Ramada Inn. It will be for all
aspiring freelance writers. Cost of the workshop is $10 for members and $25 for non-
members of the Central Valley Pen Women’s Club. Friggens has been a newspaper editor,
magazine writer and editor, and journalism instructor at Columbia University. Other speak-
ers at the conference will be Sally Stancil, family living editor of the local newspaper, and
Dr. Ralph McQuee of Central Valley University Department of Journalism.
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3. The electronic church, Christian radio and television stations, are rapidly becoming a major
threat to local congregations, according to the Rev. D. E. Marty, church historian of the
University of Chicago. He said that modern style, broadcast packaging of “old-time religion”
competes for supporters with the disciplined, pastorial life of the church. “We should worry
about members of the completely private, individual, do-it-yourself religion that competes
against the Biblical faith wherein Christ exists for us today in communion, in the members

of the body he heads.”

4. The Agricultural Department has officially proposed new rules to overhaul the $5.5 billion
annual food stamp program. The announcement came today of the anticipated change in the
program that will take place later this year. Assistant Secretary of Agriculture C. W.
McMiillan announced the proposals today and called for public comment through next month.
The plan calls for tighter eligibility requirements for those on the higher end of the poverty
scale and for easier access to the program for poorer people and the elderly.

61







Writing Exercises Name
Chapter 2

Date

2-C cont'd.

5. The unemployment rate dropped to 6 percent this month for the first time in 4 years as
more Americans were able to find work, according to a government report released today.
Percentage of working age population in the work force rose to 58.4 percent — largest in
the country’s history. The Labor Department said total employment rose by 535,000 t0 93.8
million. The unemployment rate was the lowest since 1980.

6. A tornado in Jacksonville, Fla., yesterday wiped out an elementary school killing two kinder-
garten boys. About 100 other students from the 750-student Highview Elementary School
were treated for injuries at the local hospital. The tornado ripped through the school without
warning after a morning of thunderstorms. The wind destroyed the gym and about half the
classrooms. Most of the students were in the cafeteria at the time it hit—lunchtime. “That
probably saved a great many lives,” Todd Smith, the principal said.
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7 “Pilgrim’s Progress,” a film based on the book of the same title, will be shown Friday at the
university student center west ballroom at 8:00 p.m. and at 7:30 p.m. Saturday night at Im-
manuel Baptist Church. There is no admission charge. “Pilgrim’s Progress” was written three
centuries ago by John Bunyan, who spent 12 years in prison for publicly disagreeing with
religious practices of the day. The motion picture version was filmed near Belfast, Ireland,
and produced by Ken Anderson Films to depict highlights of the story.

8. Two cars suffered extensive damage yesterday when a young girl taking her driving test
failed to stop at the stop sign at Main and College Streets. No one was injured but her car and
one driven by Max Lowdersilk were totalled. Both had to be hauled away. Mary L. Lincoln,
515 S. Taft, was taking her test when she said, “Ijust panicked; I forgot how to brake.” Miss
Lincoln is 16 and had just finished the high school driver’s education class.
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Instructions: Unless otherwise instructed, use legitimate news stories from your daily newspaper
to complete the following assignments.

10.

11.

12.

Write five story leads for broadcast. Use nc more than three of the five W’s commonly
found in newspaper leads in each of your broadcast leads.

Write five stories from yesterday’s newspaper without giving away the fact that your
broadcast stories are yesterday’s news.

Condense the five stories you have written in Exercise #2 into no longer than 30 seconds
each. Retain essential detail in each of the stories and strive to capture audience interest
in the first sentence of each story.

Condense each of the five stories you have written in Exercise #3 into stories no longer
than 15 seconds. Retain essential detail. Do not vary more than two seconds actual read-
ing time from the assigned length.

Localize the lead to a national story to make the story more meaningful to your local
audience.

Quote a source in five stories for broadcast, using acceptable broadcast style. Choose
stories from your daily newspaper in which persons are quoted to complete this assignment.

Read and memorize the essential facts of a newspaper story. Without notes, ad-lib the
story into a tape recorder. Transcribe your recording and compare it with the newspaper
article, noting especially the differences in story length, emphasis and style.

Find a story that uses many figures and statistics and rewrite it for broadcast to improve
meaning to an audience that will hear the story only once.

Write a one-sentence lead that puts abstract numbers, such as 200 million, two billion, etc.,
into perspective for a broadcast audience.

From any news source, find a story and identify its essence and significance to a local
audience, based on the definition of news in this chapter.

Listen to a television newscast and identify at least five stories that feature as their essen-
tial nature elements of dramatic conflict.

Write 10 story leads for broadcast in* which you delay unknown names until the second
sentence of your story. Cushion the names so they are not used at the beginning of the
second sentence. Stories from newspapers or magazines can be used as source material
for this assignment.
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13.

14.

15.

16.
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Listen to news reports about a given event on two different radio or television stations.
Compare coverage and story treatment on the two stations. Be alert for differences of
emphasis in the leads to each story.

Write 10 sentences for broadcast, placing time references at first close to the main verb,
then at the end of each sentence. Compare the sound as you read each of the sentences
aloud.

Write five leads to a news story, updating each lead to reflect the changing nature of the
developing story at each of the following newscast times: 9 a.m., noon, 5 p.m., 8 p.m. and
10 p.m.

Examples of stories you could use to fulfill this exercise include bank robberies, major
fires, airplane crashes, train derailments, major weather stories, etc.

Find a newspaper story that would be in questionable taste on radio or television (one
that highlights the gruesome details of a murder, etc.). Rewrite the story for broadcast,
bearing in mind that no one in the broadcast audience can control what comes over the
radio speaker or television screen from moment to moment.




News Selection

If you don't like riots or militant feminists, or opponents of
ERA, or Republicans, or Democrats or whatever, you don't
read the newspaper article— you just go on to something more
agreeable. Nobody has yet invented a way to provide the
consumer of broadcast journalism that luxury of selection.

Richard Salant, former President of CBS News

“The news,” David Brinkley of ABC News once said, “is what [ say it is.” Brinkley and
thousands of other broadcast journalists around the country decide each day for millions of
listeners and viewers what is news and what is not.

The process of news selection involves countless judgments. As a layperson, you are involved
in the process every time you read your daily newspaper, an endeavor that occupies the average
reader from 20 to 30 minutes a day. Most people never read the paper from front to back; they
select what to read based on their interests of the moment.

When you read the paper a headline may catch your eye and lure you into the story. A picture
on the sports page might do the same thing. If the story doesn’t capture and hold you, you can bail
out and move to the next story. You can choose in what order you read the newspaper—comics
first, back to front, sports, then editorials, or perhaps only the crossword puzzle.

In radio and television you may have to sit through the entire newscast for any given story.
If the news is dull you can’t simply turn the page. You must suffer through it, switch to another
station, or turn off the set. Clearly, news content must be treated and presented differently by
broadcast journalists than by their counterparts in print.

NEWS SOURCES

News reaches the station through all manner of sources. It is assembled locally by
reporters, videotape crews, writers, stringers, editors and producers. Information from all over
the world is relayed by teletype from the Associated Press and United Press International. Syndi-
cations, wire services and networks send pre-recorded stories or “feeds” down t<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>