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COLUMBIA RECORDS
\D\" RE-BENNY GOODMAN SH

Socony-Vacuum Qil Company, |
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Personal Management:

~_MARK HANNA

454 MADISON AVE., NEW YORK, N. Y!
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Music by Martin. ..

freddy

aund kes onchestra

“JACK CARSON SHOW " - CBS - 4th YEAR
6th YEAR at the AMBASSADOR HOTEL, Los Angeles

a few of the big VICTOR records this year

“LAURA™ « ‘“DREAM™ ¢ ‘“‘SYMPHONY" . “ONEZY TWOZY"
“BUMBLE BOOGIE" «+ ‘“RACHMANINOFF CONCERTO"
“DOIN' WHAT COMES NATUR'LLY"

“TO EACH HIS OWN"
“NIGHT AND DAY CONCERTO"
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DIRECTION

MUSIC CORPORATION OF AMERICA
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Personal Management LOU LEVY
R.K.O. Building, New York 20, N. Y.
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OCTOBER 30 RAPETY OCTOBER 30

Glen Island Casino
RCA-Victor Records
Paramount Theatre, N. Y.
World Transcriptions

RCA-Victor Records
Hotel Commodore, N. Y.
Columbia Pictures
2 Feature-Length Films
Strand Theatre, N. Y.
“Spotlight Bands” Programs
(Coca-Cola)

Hotel Commodore, N. Y.
2 engagements
Columbia Pictures
2 Feature-Length Films
Palladium, Hollywood
RCA-Victor Records
Hurricane, N. Y.
Earle Theatre, Phila.
Casino Gardens, Santa Monica, Cal.
Casa Manana, Culver City, Cal.

RCA-Victor Records
“Sentimental Journey”
No. 1 Best-Seller

Eversharp Radio Program
starring Hal MclIntyre Orch.

President’s Birthday Ball
Washington, D. C.

Commodore Hotel, N. Y.

2 engagements

U.S. Treasury Broadcasts

“Spotlight Bands” Programs
(Coca-Cola)

Standard Transcriptions

b
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Cosmo Records
3. smash bits
“Cement Mixer”

“There’'s No One But You”
“The Gypsy”

Boston Post Lodge, Larchmont, N. Y.
All-Time Box Office Record

“Teen-Timers” Program

U.S. Treasury Broadcasts

“Spotlight Bands”

(Coca-Cola)

Commodore Hotel, N. Y.

Strand Theatre, N. Y.

Meadowbrook, Cedar Grove, N. J.

Paramount Short
“Melodies of Love”. .soon to be released
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e Ameiccar yoow@ 0/ Comprosers,

Pioneer public performance society in America, ASCAP is dedicated
to the principle of justice for America’s musically creative men and
women. An unincorporated association, the Society’s membership is a
cross-section of the American way of life.

Through its fair and equitable program of licensing the commercial
users of music, ASCAP easily makes available a growing repertoire
which represents the finest in American popular, serious and religious
music.

By contracts with the representative performing right societies
throughout the world, ASCAP provides its licensed clients with the
foremost musical works of all nations.

In a spirit of progress, ASCAP continues its active cooperation with
all people and organizations sincerely interested in the advancement of

American music.

The American Society of Composers, Authors una Publishers
30 Rockefeller Plaza, New York 20, N.Y.
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LOUIS ARMSTRONG
and His Orchestra TEX BENEKE

with the Miller Orchestra

DESI ARNAZ

and His Orchestra EDDY ARNOLD

el

A
Vﬁ‘r
HARMONEERS QUARTET
AL GOODMAN
TOMMY DORSEY and His Orchestra
JOHNNY DESMOND and His Orchestra

o

————
=
-
FREDDY MARTIN

: d His Orchest
GRETA KELLER »‘J and His Orcl :‘.::..——-'—"'
WAYNE KING ZEKE MANNERS -y

and His Orchestra STEFANO LOMBARDI
-‘-__-.——_

axn
g)
-

HARMIE SMITH

TEXAS" JIM ROBERTSON

DAVID ROSE SACASAS
ROY ROGERS and His Orchestra

RCA VICTOR RECORD DEPARTMENT

HOME OFFICE EXECUTIVES . . . J. W. Murray, Vice-President . . . J. L. Hallstrom, General Merchandise Monager . . . M. Seklemian, General
Soles Manager . . . H. J. Allen, Field Sales Manager . . . J. M. Williams, Advertising Manager . . . C. J. Molthop, Production Manager

NEW YORK .. .E. E. Oberstein, Manager, Popular Artists and Repertoire . . . W. Heobner, Assistant Manager, Popular Artists and Repertoire

. Sholes, Director, Specialty Recording . . . R. Case, Musicol Director . . . R. Gilbert, Red Seal Musical Director . . . A. Bard, International Recordings
C. Hope, Director, Red Seal Artist Relations . . . A. A. Pulley, Chief Recording Engineer

HOLLYWOOD ... W. A. Rush, West Coost Manager of Artist Relations

CHICAGO. .. A. E. Hindle, Manager, Chicogo Studio
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ELTON BRITT

3
& f

ERSKINE HAWKINS
and His Orchestra

VAUGHN MONROE
and His Orchestra

I SONS OF THE PIONEERS
i

5 _‘17 i
- HEI:rEN gARROll and RUSS CASE
BUCHANAN BROS. HE SATISFIERS and His Orchestra

o

SPIKE JONES
and His City Slickers

LENA HORNE BETTY HUTTON

'NETTLES BROS.
MORRIS BROS. String Band

3

&

CHARLIE SPIVAK BILLY WILLIAMS
and His Orchestra

WHITTEMORE and LOWE

FAMOUS RED SEAL ARTISTS

Licia Albanese ® Marian Andersan.e Cloudio Arrau ¢ Rose Bompion e Sir Thomas Beecham, Boronet e Leonard Bernstein

—
.4—:)/?

CLAUDE CASEY

Swing and Sway with

SAMMY KAYE

BETTY RHODES

3

|

*RED"™ ALLEN
and His Orchestra featuring
J. €. Rigginbotham

E. Power Biggs » Alexander Brailowsky @ Normon Cardon e Richard Crooks e Desire Defouw ond the Chicogo Symphony Orchestra @ Antol Doroti ond the
Dollos Symphony Orchestra ® Mischa Eiman-e “Arthur Fiedler and the Boston “Paps” Orchestra ¢ Virgil Fax e Eugene Goossens and the Cincnnati Symphony

Orchestra o Igar Gorin @ Marcel Grondjony e Margaret Harshow e Heitetz o Vliadimisr Horowitz e Jose lurbi o Allan Jones o William Kapell ® Alexonder Kipnis

Dorathy Kirstan e Miliza Korjus e Serge Koussevitzky and the Boston Symphony Orchestra e Fritz Kreisler ¢ Edmund Kurtz ¢ Wanda Landowska e Lubashujz
& Nemenoff e Jeanette MacDonald o Dorothy Maynor e Lauritz Melchior o James Melton e Yehudi Menvhin o Robert Merrill @ Nan Merriman e Zinka Milanov

Pierre Monteux and the Sai

n Frm‘duo Symphany Orchestra ® Grace Moore e Patrice Munsel o Jarmila Novotna e Ricardo Odnoposoff ® Jan Peerce o William

Primrose s Artur Rubinstein ® Sigmund Romberg and his Orchestra @ Susan Reed o E. Robert Schmitz @ Artur Schnabel ¢ Robert Shaw e Eleanor Steber o Leopold
Stokowski and the Hollywood Bowl Symphony Orchestra @ Gladys Swarthout e Blanche Thebom o John Charles Thomos @ Thomos L. Thomos e Arture Toscanini

ond the NBC Symphony Orchestra » Leonard Warren

Music Today

Radio Corporation of America, RCA Victor Division, Camden, N.J.
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DIRECTION: WILLIAM MORRIS AGENCY, INC.
PRESS RELATIONS: GEORGE B. EVANS
. ADVANCE PUBLICITY: PAUL BROWN
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YOCALS BY o

JOAD MOWERY
and BOBBY BEERS
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» DEGGA RECORDS ‘

s UNVERSAL PICTURES ~
> oTANDARD TRANSCRIPTIONS
w GORST-TO-COAST RADIO

wo LERDING HOTELS
v T0P DANCERIES

MUSIC [URPORHTIUH of AMERICA

NEW YORK CHICAGO HOLLYWOOD
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AND HIS ORCHESTRA

Feazuring JUNE CHRISTY
GEE HOWARD
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3 RECORDING
ARTIST
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CAPITOL TRANSCRIPTIONS
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comeucror axosfeTop Radio Shows

CURRENTLY THE MUSICAL CONDUCTOR AND ARRANGER

BORDEN SHOW - CBS
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“THE TIME, THE PLACE AND THE GIRL"

DECCA RECORDS

“THE SHEAFFER PARADE”

ASTOR ROOF

v., (> a9
" DIRECTION — MUSIC CORPORATION OF AMERICA
|
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RECORDS
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Musie’s Contributions to the

“BRIGHT NEW WORLD"”

HILE the Statesmen and

diplomats (in.whose hands
rests at least the surface shap-
ing of that bright new world
we heard so much about during
the war) battle over the BNW
blueprint, music continues to
make its unobtrusive, at times
imperceptible, contribution to
a closer undérstanding be-
tween people and nations. It
not only continues to make
such contributions but thru
the war has found new
methods of participating in
building a better world.

In the nation’s schools, ot
course, almost concurrent with
the child's progress in the
fundamentals of reading and
language, he is taught thru
the simple, melodious medium
of the songs he sings faith,
kindness, generosity, unselfish-
ness and other truly basic es-
sentials for better living. And
depending on geographical area
and other conditions, this
process continues thru most
of the young person’s early
life.

International
Harmony

In the world of commercial
music all factors tend to create

Music Today

Licensing agencies, individual
music and record firms, bandleaders,
singers and other music personalities
are all .participating in building that
better world which was ballyhooed
so strongly during the war . . .
and for which all nations are now

struggling.

a more harmonious (no pun
intended) relationship between
one counfry and another. First,
of course, 1is the obvious
economic factor. It was ex-
pected, and it developed that
soon after the war's end, the
American licensing agenices—
American Society of Composers,
Authors and Publishers; Broad-
cast Music, Inc.; Soicety of
European Composers, and
others—reopened with renewed
vigor their negotiations with
foreign organizations represent-
ing composers and publishers.
Tho these dealings unques-
tionably have their ‘sharper”
side, none can dispute the fact
that their ultimate result is
to bring about a greater in-
terchange of international
music and a greater feeling of
neighborliness. This latter
feeling is caused not only by
an ever-increasing appreciation

That boy with his back to you is Frank Sinatra, giving one of his talks on tolerance
to a group of young people in Philadelphia. The Voice won many an award in the past
year for his “The House | Live In,”” movie short which made an effective plea against
intolerance, and for his continuing fight against discrimination generally,

/‘x"
|
i
|

The Billboard 1946-'47 Encyclopedia of Music Page 33



nation’s
culture, as represented by mu-

of each respective
sic, but perhaps even more
by the fact that composers
and publishers once again
(with qualifications depending
on various international finan-
cial agreements) find renewed
and profitable markets for their
wares in neighboring lands.

U. §. and
U. S SR

Even Russia and America,
who thru one international
confab after another since the
end of the war have failed to
see eye to eye, are drawing
more closely together on the

musical level. Helen Black,
American exec in the Preslit
Agency (Russia’'s equiv-

alent of ASCAP) returned from
Moscow recently and told
American publishers that it
was the USSR's feeling that
an international reciprocal
copyright agreement would be
worked out between the USSR
and the U. S. before January,

1947. (Perhaps before this
Encylcopedia of Music is
printed such an agreement

Louis Jordan, shown here in 3 scene from his motion
picture ‘‘Caldonia,”” has played many teen-age dances,
charging nominal admission or offering admission free.
Newspapers have hailed Jordan’s efforts as a contribution
toward the fight against juvenile delinquency.

will have been worked out.)
.AAnd it certainly cannot cause
grief to any Russian music men
to collect the American money
which Leeds’ Am-Rus has col-
lected on American usage of

Russian music in the past
12 months.
English
and Yanks
The international exchange,

of course, has been developing

not only on the licensing
agency level but has seen
much progress among indi-

vidual publishers. Leeds
(whose Russian relationship
was just mentioned) also has
French and English firms.
Latter is called Peter Maurice,
Inc., and the firm of the same
name has set up a Leeds, Ltd.,
in London. Irving Berlin has
an English operation, as do
several other Yank publishers.

And as this article is being
written — Jack Robbins and
Reg Connelly are laying the

groundwork for new, hitherto
untried English-Yank business
reciprocity. The music indus-
try confidently expects this
marked trend to continue at
an accelerated pace, and it
must lead to closer understand-
ing, a keener willlngness to
work together peacefully.

Band Leaders’ and
Singers' Efforts

But perhaps the most en-
couraging facet of the con-
tinuing and spreading aware-
ness of the music industry and
its people to their respon-
sibility for a share in makling
that better world of tomorrow
is the increased attention given
non-trade subjects by music
personalities. Participation in

domestic and international af-
fairs on the part of music
people has never been as
marked as in the past year.
There is little doubt that this
is a direct result of the war
and the new awareness of the
importance of the contribution
they may make, which the war
S0 1mpre$sed on music’s people.
Bing Crosby's leadership of
the Infantile Paralysls Com-
mittee is a good example.
Frank Sinatra’'s House I Live
In, prize-winning film short
on tolerance, has been dis-
cussed time and again, and
Sinatra’s general and consist-
ent efforts against intolerance
are well known. Less familiar
to the average person, but
equally effective in their own
fashion, are the efforts and
monetary contributions of
numerous band leaders who
have donated proceeds of con-
certs and dances to various
youth organizations (Woody
Herman and Louis Jordan are
good examples of this) and
who generally preached and
“sold” the bright new world

Page 34
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Here Bob Hope reaches up an album of records
of broadcasts he made to the troops during the war. &
Record companies continue to make albums which will -
contribute to greater thought on key international prob-
lems. Decca’s package called “*“No Man Is an Island” is
an outstanding example.

in its various ramifications
to their fans.

The cynics may say that all
these latter personalities are
latching on to the domestic
and international issues purely
for the publicity, but regardless
of the motive, their opinions
and expressions carry great
weight with millions of young
Americans, and they conse-
quently can and do play a
part in shaping the country’s
and the world's future. And
similarly, regardless of the
motive of licensing agencies,
individual publishers, or other
commercial organizations, the
greater interchange of music
between one nation and an-
other . . . and the greater ex-
change of remuneration for
that music, the greater must
be the willingness and the
ability of each country to get
along with the other. Music
is, and will continue to con-
tribute to a brighter new
world.

r -—

Woody Herman leading his ork at one of the youth concerts he played. In a
number of cases Herman turned the proceeds of these concerts over to the youth groups
to aid them in their work.
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( NE of the most authentic

yardsticks for increased
popular acceptance of any in-
dustry is the amount of space
devoted to it in the news-
papers and general magazines
and the number of fan maga-
zines and books devoted to the
subject. And using that yard-
stick on the music business
quickly reveals that in the past
year the industry has moved
ahead by leaps and bounds in
popular acceptance. While it
has suffered (not only in the
past year but for several years)
from lack of sufficient new
stars (they can be counted on
the fingers of one hand), it
more than made up for this
lack by the phenomenal in-
crease in interest in records.
This frantic, revived interest
easily continued during the
past year. .

Book
Line-Up

A quick look at the lists in
this section show the number
and scope of books about the
muslc business published in the
past year. This list will stag-
ger even the most rabid music
industry disciples.

Lyric Mags
Hot

In the magazine field the
lyric books (put out by Lyle
Engel, Richard Davis and John
Santangelo) had circulations
running literally into the mil-
lions. Engel was trying a new
idea as this Encyclopedia went
to press. He was increasing the
newsstand price of his maga-
zines from 10c per copy to 15c.
This seemed to be a general
newsstand trend, coming about
the same time, for example,
that Life jumped its price from

Page 36

Book publishers, fan magazine editors and columnists,

and newspaper pilots all went to town in the past year

to a greater extent than ever before. They discovered that

music was a business full of amazing and wonderful

stories, and told their public (and music’s) abouit them.

10c to 15¢ per copy. Engel, at
press time, was still holding
up his music fan magazine,
to be called Music Life, pend-
ing a hoped-for pickup in
newsstand sales of general
books which were considerably
off.

Fan Mags
and Columns

The straight fan magazines,
however, continued healthy.
Bandleaders subtitled itself
And Record Review and began
to feature criticisms of scores
of records in addition to the

“life stories” and regular fan-
type yarn carried. Hollywood
Note continued on its stormy
way, persisting in its “contro-
versy” technique of discussing
whether Joe Name was still
the great musicker he used to
be or whether he had de-
generated into a corn dispenser.
The music columns in general
magazines rolled on, with edi-
tor Lester Grady, of Screen-
land; Lester Gottlieb, in Radio
Romances; Jill Warren, in
Movieland, Dixon Gayer, in
Screen Stars and Seventeen;
Pat Parks, in Miss America;

Leonard Feather, in Modern
Screen; Lynn Duddy in Deb,
and Joe Sasso, in American

Girl, all batting out regular
literary riffs about rhythm
makers.

Other Stories
and Features

Esquire promoted more solid-
ly than ever its jazz poll and
concerts and engineered a pre-
tentious RCA Victor album
themed and named after Its
polls. Saturday Evening Post,
Collier’s, Liberty and other
popular weeklies and month-

Johnny Mercer, giving Billy Butterfield that wry look, was the subject

of a fine piece in Liberty.

Just one more illustration of the increasing

amount of space given music and its people in top general magazines:.

The Billboard 1946-'47 Encyclopedia of Music
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Duke Ellington (shown with Washington disk jockey Willis Conover)
was not only the subject of numerous newspaper and mag pieces, but a biog-
raphy of him by Barry Ulanov was one of the best music books of the year.

Music Today

lies went stronger than ever
for feature articles on music
and its people. Satevepost, for
example, carried stories on the
Dorsey Brothers, Eddie Condon,
etc. Liberty gave a big play
to a Johnny Mercer piece and
many Others on bandleaders,
singers, etc. Collier’s carried
articles on songwriters, music
press agents and plenty of
fiction built around the pop
music field, latter material
mostly by Richard English. All
in all, the general magazine
field discovered, to a greater
extent than ever before in the
history of the publishing busi-
ness, that music was a subject
in which the public was in-
tensely interested, that it was
a business full of amazing and
wonderful stories and that
there was big circulation in
telling music’s story to the
public. Between the efforts of
these magazine editors, music
columnists on daily, weekly,
college and high school news-
papers and books on the busi-
ness, music’s story was told in
the past year more effectively
than ever before.

The Billboard 1946-'47 Encyclopedia of Music Page 3'i



Exio Pinza, bass,

singing one of his most famous

operatic parts, the title role in Mozart’s ‘‘Don Giovanni.”

FJ° HE JOB of analyzing what

secret underlies box-office
success in the classical and
concert field appears at first
like one of those intricate
combination locks which are
practically foolproof unless you
know in advance the Ilucky
set of numbers. Only in the
music business nobody is told
what the “open sesame!" is, be-
cause nobody knows.

Many another coloratura may
be able to scamper dizzily on
the heights of musical pitch
besides Lily Pons. Not many,
however, are able to live in a
six-terrace penthouse with a
studio living room big enough
to house a specially built 14-
foot couch. In the youth brack-
ets, Eugene List, 27, and Wil-
liam Kapell, 24, both of whom
get $1,000 or above for a con-
cert, are not running around
in multiples.

What's the
Difference!

An Iturbi at the moment is
a box-office meteor, but on
the surface, many others would
seem to have his qualifications.
Melchior is big and husky and
has passed 55. How 'does he
rate being a ‘“‘matinee idol”?
These along with a few other
musical names are currently
drawing thousands to the box
office whenever and wherever
they appear. They are making

Page 38 The Billboard

plenty of money for themselves
and their managers. What di-
vides these few musicians who
skyrocket into the big money

from those other excellent art- |

ists who mosey along at a
more or less even pace getting
neither very rich nor sliding
down to the point of really
being poor? Why do many fine
musicians: who aspire to a con
cert career never quite make
the grade?

The Package
Is the Thing

Dissecting an artist’s quali-
fications is a revealing occu-
pation. The artist with a big
drawing power has ‘a curious
combination of qualities, pecu-
liar to him, which in the ag-
gregate make him an individual
with appeal. His assets, some
innate, some instinctive, some
acquired—some personal, some
professional—all add up to a
package which interests the
public.

Many gifted musicians un-
doubtedly could develop the
combination, given the proper
stimulation when it’s needed.
But the molding of a person-
ality is an elusive task. Good
training, sensible advice, proper
handling, developing the abil-
ity to make friends and proper
contacts—all of these help to
build a personality and a ca-
reer. Sometimes the help,

1946-’47 Encyclopedia of Music

BOX: OFFICE

This article by the

New York Post music critic

shows that while analysis is

revealing it hardly provides

a formula for box - office

success. Too many intang-

ibles affect the picture.

whether it's teaching or advice,
or any other stimulus, comes
too late or at the wrong time.
It's* worth repeating that great
talent alone doesn’t spell a big
box-office success. The pack-
age must jell.

Frequently some sort of
“break’” lights the fuse which
sets off the powder Kkeg. In
List's case it was his now-
famous Potsdam appearance
where he played for the “Big
Three.” Immediately after, his

Music Today



fee went up $500 a concert.
Recently in a joint appearance
with the New York Philhar-
monic at the Lewisohn Stadi-
um, he and his wife, Carroli
Glenn, drew a crowd of 19,000
people. But—and this is im-
portant — before young List
went into the army he was
one of the finest young pianists
currently in the concert field.
He did not pay. off at the box
office as he is now doing, be-
cause thru Potsdam he has
become of interest to the
masses. But his brilliant pia-
nistic gifts, plus his modest,
unassuming personality which
paradoxically adds up to a
spontaneous charm, assured
him of a solid success. His
Potsdam break hurried things
along.

That ‘Pons
Personality

Lily Pons has wisely devel-
oped her natural personality
according to a formula which
her public likes, understands,
has come to expect and which
has enough appeal to make
them buy tickets in droves.
She has a model's figure and
dresses not only in excellent
taste but in the height of
fashion. She sings command
performances before royalty.
She wears jewels which are the
presents of kings. On the con-
cert platform she is glamorous,
gracious and charming.

She lives the kind of life
which breeds excitement and
makes good copy. She sings
both artistically and brilliantly
the type of music which fits
her voice. Off stage she Iis
honest, sincere and, being
French, combines a practical
sense with the volatility of the
coloratura’s temperament.
Thus, her box-office appeal is
based both on the personal and
professional aspects of her per-
sonality. That subtle something
which has been gathering mo-
mentum thru the years to make

her such a big box-office draw
is not based on accident or

illusion,

Traubel's
Own Value
Such a background or build-

up, however, wouldn’'t suit the
nature of Helen Traubel, for
instance. Personalities in the
music world can’t be manufac-
tured with any great degree of
success. Intelligent application,
however, can make the most
of natural tendencies. Miss
Traubel, tall and statuesque,
could never be a Lily Pons.
She has her own value, how-
ever, and her price is high, but
her name thruout the coun-
try is less of a general draw

Music Today

Lily PFors and husband Andre Kostelametz, discuss 4
song of Fratk La Forge which she s to sing shortly om
a program,

Ore of America’s most pepelar concert musiz couples
~—Carroll G enn, viol nist, and her pianist-husktand, Eugenz
List.

Heler Trasbel, dramalic seprane, and Hazll [shnsoe,
conductar, kok as if they were a2njoving Law itz Melchios's
musical discusszion, !
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than Pons or Iturbi. Weighty
prima donnas, even with the
glorious voice of a Traubel,
are not the musical idols of
the movie public.

Melchior &
Iturbi

The movies have made both
Iturbi and Melchior of much
more financial value in the
concert field. than they were
before making films. Of sig-
nificance also is the fact that
both of them being over 50,
they prove that youth is no
necessity for movie popularity.
Melchior has proved himself an
excellent movie actor and has
made an asset out of his great
bulk.

Iturbi’'s success in film as-
signments now makes his fee
per picture around $100,000.
During a recent recital tour of
three weeks, during which he
played eight concerts, the gross
receipts amounted to over
$100,000. The single high fig-
ure was Dallas, Tex., March 7,
1946, when the gross was $15,-
265. A recent royalty check
to him from RCA-Victor cover-
ing six months’ record sales
added up to $118,029.69.

Those
Combinations

A glance at the following

gives a brief picture of the
combinations which seem to

ring a continuous bell at the
cash register. If you sing or
play, take the list as an unof-
ficial questionnaire to see how
you fit.

1. Brilliant technical and
musical gifts combined with an
attractive, appealing, on-and-
off-stage personality, ie., Lily
Pons, Artur Rubinstein, Ezio
Pinza, Eugene List.

2. Brilliant technical and
musical gifts combined with a
personality which isn’'t neces-
sarily appealing in the conven-
tional sense, but which is pro-
vocative, peppery or thru some
means manages to get itself
into print. Sir Thomas Beech-
am, Grace Moore, Oscar Levant,
Leopold Stokowski.

3. Brilliant technical and
musical gifts combined with
a ' personality which is at once
attractive and peppery, i.e..
Maggie Teyte, Arturo Tosca-
nini.

4. An outstanding personality
thru musical gifts of extraordi-
nary caliber. This doesn’'t mean
that the personality is either
negative or positive. The box-
office appeal is primarily a
musical one and relatively re-
moved from the artist’s off-
stage personality, i.e., Viadimir
Horowitz, Jascha Heifetz, Ye-
hudi Menuhin, William Kapell,
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Erica Morini, Robert Casade-
sus, Rudolf Serkin, Isaac Stern.

5. Personalities which were
previously solid box office but
which have jumped into the
big money thru movies and the
radio, i. e., Melchior and Iturbi,

The Teyte
“Type"

Obviously none of the pre-
ceding categories is hard and
fast. Maggie Teyte, for in-
stance, sold out three recitals
in Town Hall during the 1945-
'46 concert season after being
absent from the country for
25 years. Moreover, it's old
news now but nonetheless
startling that she sold out
the hall for these events in
each case the day after tickets
went on sale. Her personality
couldn’t account for the busi-
ness because she was unknown
except as a singer who had
made phonograph records of
extraordinary artistic quality.
She had also done a few spot
radio engagements. Nonethe-
less, her engaging personality,
combining a five-foot stature
with a keen intelligence, afraid
of nobody and determined to
speak her mind no matter what
~-these are all adjuncts of a
great artistry and an amazing-
ly fresh voice for one who ad-
mits to 57 years. Her human
qualities have helped her be-
come a box-office draw thru-
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Jose lturzi takes time out to cook some zereal for his
nieces, Ampz=in, Tonia and Teresa.

out the country.

I all of the atore-mentioned
categories, moreover, breaks
have a great deal to do wiih
who becomes a name and whe
doesn’t. The so-called “breaks,”

The Billboard 1946-'47 Encyclopedia of Music

however, sometimes work in a
subtle way. [t's almost impos-
sible to judge when a break
is a break in the popular sense
and when it cames about as the
natural sequence of events.

Maggie Teyte, soprano, puts just as much
dramatic intensity into her radio singing as
when she performs on the concert stage.

How to draw the dividing line
could be argued indefinitely.

Maryla Jonas’
"Break”

Maryla Jonas is a good ex-
ample. A Polish refugee pianist,
unkncwn and almost pennilcss,
she came to this country via
South America in the winter of
'45, having staked her last dol-
lars on a Carnegie Hall recital.
She played shortly after her
arrival on February 25. Nobody
knew who she was and the hal]
was almost empty. She awak-
ened the next morning, how-
ever, to find herself the prin-
cipal subject of conversation in
musical circles. Her original
critical acclaim in the New York
press was repeated at a second
Carnegie recital, tho her pro-
gram was inadequate and in-
dicated a basic lack of planistic
repertoire. The hall, however
almost sold out for her second
appearance, and many musi-
cians admitted she had an un-
usual quality. She is now un-
der Columbia Concerts Manage-
ment and looks forward to a
big 1¢46-'47 concert tour, Is
she a great planist? Were the
critics under an illusion? Did
she, above all pianists who gave
debut recitals during the sea-
son, deserve what happened to
her? Time will tell. Miss Jonas
had what might be called a

“break.” Another night she
might not have clicked.

Full of

Intangibles

So much can intervene to
spoll what looks like a big op-
portunity. The person might
prove momentarily unequal to
the occasion. Superficial cir-
cumstances might prevent the
event from coming off as it
potentially could. The perform-
ing vehicle—concerto, opera or
recital program — might be
wrong. Thus, what could be an
‘open sesame!"” frequently does
turn out a boomerang.

Looking at the reality of the
concert business, it would be
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