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Foreword

IN the fall of 1937 the Rockefeller Foundation allocated
a grant to Princeton University with the assignment of study-
ing the role played by radio for different groups of listeners
in the United States. An Office of Radio Research was set up
with the author as director, Frank Stanton and Hadley Can-
tril as associate directors. A series of investigations covering a
rather wide range of problems was undertaken.

One group of studies which seemed of obvious importance
related radio to other media of communication such as news-
papers and books. In June 1939, when the first general
progress report was due, these studies formed a natural unit
for summary. The volume on “Radio and the Printed Page”
in its present form grew out of discussions of this first report.

The field headquarters of the Princeton Radio Project
have been in New York City, and as the work advanced it
became clear to the directors that the research would be
expedited if the Project were transferred to a university
Jocated in New York City, the center of radio activities. In
the spring of 1940 the Office of Radio Research was there-
fore transferred to Columbia University.

The entire series of studies to which the present book be-
Iongs was originally sponsored by the Federal Radio Educa-
tion Committee.

i



viii FOREWORD

One feels quite reluctant to sign his own name as author
of a book which is so much the product of the co-operative
efforts of a group of associates. Thus nothing is more urgent
than to give proper acknowledgment where it is due.

The greatest indebtedness is to Professor Samuel Stouffer
of the University of Chicago. Professor Stouffer analyzed the
material pertaining to news in this book; the first three sec-
tions of the fifth chapter and the first section of the sixth
chapter are almost entirely his contribution. Many times as
this work progressed Dr. Stouffer’s ideas proved helpful to
other parts of the book as well. It is a pleasure to acknowl-
edge how greatly his thinking has enriched the author’s own
ideas about social research. Only Dr. Stouffer’s over-modest
insistence has prevented his name from appearing as co-
author of the present volume.

Dr. Frank Stanton, Research Dxrector of the Columbia
Broadcasting System, has also been decisive for the progress
of this piece of work. It was he who guided the author in
his first orientation in the field of American broadcasting.
Many an invaluable source of material was tapped, and many
a research idea initiated through Dr. Stanton’s advice. There
is scarcely a conclusion in this volume which has not profited
somehow from Dr. Stanton’s co-operation.

So many other people have helped in the various phases
of the present text that only a few can be singled out: for a
special word of thanks, Mr. H. M. Beville of the National
Broadcasting Company; Professor Hadley Cantril of Prince-
ton University; Mrs. Mary Duncan Carter of the School of
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Library Science of the University of Southern California;
Dr. George Gallup of the American Institute of Public Opin-
ion; Professor Harold G. Lasswell; Mr. Theodore Mal-
colm; Dr. Leonard Power, Research Co-ordinator of the
Federal Radio Education Committee; Mr. S. Spivak of the
Columbia Broadcasting System; Professor H. B. Summers
of Kansas State College; Miss Miriam Thompkins of the
Library School of Columbia University; and Professor
Douglas Waples of the Graduate Library School of the Uni-
versity of Chicago.

Mr. John Marshall, Associate Director of the Humanities
at the Rockefeller Foundation, has given encouragement and
constructive advice far beyond the duties of his office.

Wherever any of the material in this book has been
handled by a member of the regular staff of the Office of
Radio Research, this contribution has been acknowledged in
a footnote. However, certain staff members worked so closely
with the author that it is impossible to trace all their help.
As an expression of thanks a list of these staff members
follows:

Lvrovp FreEg, who is now managing editor of The Public
Ovpinion Quarterly, was assistant director of the Office of
Radio Research for a half-year. His competent and loyal
interest in the progress of the work helped it through some
of the most difficult phases.

FrEDA BriM was assistant to Dr. Stouffer in the elaborate
analysis of data which was necessary for Dr. Stouffer’s part
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of this book. She also collected valuable information on the
background of the press-radio conflict which will be pub-
lished in another context.

ALBeErTA CURTIS, Who is now with the New York Public
Library, was in charge of the general survey of book pro-
grams on the air and made the special studies in Iowa which
are incorporated in the text.

HazeL GAUDET supervised the administration of the sta-
tistical material and analyzed a great part of the general
survey material contributed by other agencies.

Dr. Herta Herzoc contributed the study of the Pro-
fessor Quiz program which she conducted and wrote under
the direction of Dr. Cantril.

Rose Kounw as secretary of the Office of Radio Research
bore the burden of keeping the great variety of source ma-
terial, and saw this text through the many revisions it has
undergone.

EpwaRrp SucHMAN was in charge of the study done jointly
with the Book-of-the-Month Club and the research director
of that organization, Mr. Theodore Malcolm. This investi-
gation contributed basic information to the present publica-
tion, as well as to others.

Other staff members, such as Marjorie Fleiss, Boyd
McCandless, John Dean and Jeanette Sayre were helpful
whenever their duties in the field permitted them to return
to the office.

P. F. L.



Introduction

MUCH has been said recently regarding the increasing
complexity of our social life. On the one hand, we cherish
democratic traditions, which are based essentially on the
idea that the citizenry themselves will make, and are compe-
tent to make, all the major decisions regarding life in the
community. There is on the other hand this ever-increasing
centralization of economic production, with the result that
most issues which pertain to our jobs and hence to the well-
spring of our sodial existence are being decided by special-
ized technical or business experts far away from the scene
of our own activities. The United States points with pride
to its small and declining illiteracy rate. But at the same
time science makes such rapid progress that the proportion
of what a person does not know to what he knows is probably
much greater nowadays than it was when very few knew
how.to write or to read. In fact, if literacy is defined as com-
petence to understand the problems confronting us, there is
ground for suggesting that we are becoming progressively
illiterate today in handling life’s options. And since it is no
longer possible to make major decisions in local town meet-
ings, the future of democracy depends upon whether we y

can find new ways for the formation and expression of public
xi




xii INTRODUCTION

will without impairing our democratic form of government.

It becomes of increasingly grave importance, then, how
the existing media of communication are used and misused,
and what can and cannot be done with their help is a most
vital topic for social investigation. The recent establishment
of an organization for the study of such problems in radio
broadcasting was a first step to meet the need. This book on
radio and the printed page is one of the publiations report-
ing on the work of that office.

It has seemed advisable to confront an old, established
medium, print, with a newly developed instrument, radio,
partly because such a comparison is a well-tested research
device and seemed likely to reveal some of the changes
occurring in modern communication. For instance, everyone
has heard about “government by mail order.” Political deci-
sions were influenced by a hundred thousand telegrams and
letters which recently poured into Washington as a result
of a few radio speeches. The effect of these letters and tele-
grams was great only because government officials still
thought in terms of a time when print held the monopoly
in the dissemination of ideas. If legislators had known that
it is not difficult for a commercial advertiser to get a million
letters by offering a sewing kit for a dime, the hundred
thousand political letters would not have been so impressive.
The mere knowledge of how prone are American radio lis-
teners to “write in” might dispel some of the dangers of
radio demagogues. By generalizing this example, one will
see how important it is to study what new social and psycho-
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logical factors have to be reckoned with, since radio has
broken the monopoly that print once held on the communi-
cation of ideas.

The first three chapters of this volume deal with what
one might call the educational aspect of radio. The first
chapter starts with an investigation of whether today’s seri-
ous broadcasts really reach strata of the population which v
have not, so far, been reached by print. The answer, by and
large, is negative, The second chapter goes on to show that
radio disseminates information to broad masses of the peo-.
ple, but through programs which are not considered educa-
tional by educators. Without taking sides as to which way
of disseminating information is desirable, the third chapter
discusses the conditions under which serious listening could
be increased. All three chapters point to audience building
as an essential in the sodally desirable use of radio.

These three chapters also acquaint the reader with more
general facts about listener research, and so form a back-
ground against which all the further studies can be discussed
more easily. The fourth chapter surveys the conditions under v
which people choose to read or to listen. Reading skill, in-
terest, accessibility, and a series of other factors are investi-
gated as to how they influence preferences for different
media. The findings are developed and applied to news
broadcasts in the fifth chapter. There the structure of the
news audience is analyzed in detail, and the social significance
of a new type of news consumer is exagnined. The sixth chap-
ter, finally, deals with some of the effects which radio has,
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or can have, upon the reading of newspapers and books. The
chapter ends with a number of speculations on some of radio’s
social consequences.

All through the book the author has been greatly con-
cerned with the question which is now paramount in the
social sciences: “Knowledge for what?” * There are a number
of points on which the data reported here should suggest
action.

Those who want to promote reading through radio will
find, in the last chapter, a number of procedures which
would seem promising for their purpose. For those who
think that radio’s cultural function is to get information
directly to population groups which are not likely to read,
the whole third chapter deals with the question of how to
. build audiences for serious broadcasts among people on lower
| cultural levels. The necessity of “institutionalizing” radio
is stressed, and some specific suggestions as to the future role
of radio as a cultural agent are presented. The comparison
in Chapters 1V and V between the reading and the listening
sector of the population will) it is hoped, correct current
assumptions about the role of radio in the fight for democ-
racy. Characteristically enough, the same results are closely
linked to the competition of radio and magazines for the
advertising accounts of business companies. The study of
program appeals reported in Chapter I should be helpful
for readers interested in production of broadcasts. Some

! Robert S. Lynd, Knowledge for What? Princeton University Press,
Princeton, 1939.
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material is especially included to give the general public a
better picture of how radio works—for instance, the material
in Chapter IV on the accessibility of radio. Many suggestions
as to research methods and more profitable utilization of
existing data are made all through the text.

Of course the research student cannot foresee all the sit-
uations in which his results might be put to practice. Research
is the more valuable insofar as further applications of find-
ings are discovered after the findings have been made public.
Whether the present piece of research is valuable in this
sense only the future can show. It is up to the reader to ask
how, given these facts and their interpretation, any present
features in communications could be changed for the better.

We could not avoid some arbitrariness in the way the dif-
ferent subject matters are matched against the problems for
which they serve as examples. In the first chapter, for in-
stance, a close analysis of the audience for serious programs
will be found, but no investigation was made of the gratifi-
cations which people felt in listening to such programs; on
the other hand, an elaborate description of the appeals im-
plied in a contest program was made, without a thorough
examination of its audience’s characteristics. In the fifth
chapter the effect of radio upon newspaper circulation is
investigated without any attempt to study how an individ-
ual’s newspaper reading might be affected by news listening;
immediately following this is an elaborate study of indi-
vidual book reading stimulated by listening to different
radio programs, but only a few paragraphs on book sales
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and library circulation. Similarly, the reader will find com-
parisons of the content of newspapers and news programs,
but no comparison of other corresponding contents—for
instance, of books and radio programs on self-improvement
—has been made. By and large, as many methodological
approaches as possible have been used, but each has been
used only once.? '
Emphasis was laid upon the close relationship between
broad statistical studies, based on mass data, and small de-
tailed case studies placed in the frame of reference provided
by the statistical data. We have attempted to show that both
kinds of studies are indispensable and are ultimately inter-
twined. There was one limit, however, beyond which effort
could not go. Anyone who knows what large sums of money
are necessary for a single piece of statistical mass research
will be surprised at the amount of data presented here. Only
through the generosity of many agencies, especially the
American Institute of Public Opinion, the Book-of-the-
Month Club, the Psychological Corporation, the major
broadcasting companies, could the enterprise be undertaken
at all. The procedure consisted very often in re-analyzing
existing studies for our purposes or in sharing the expenses,
labor, and findings of other studies already in progress.
Then, when the general tie-ups of the major variables were
clear, special small case studies were made for a final analy-
sis at crucial points. Theoretically these case studies should

2 A new Rockefeller Foundation grant is now used to study the effects of
radio and the printed page in the Presidential Campaign of 1940.
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have been made with a subgroup of the same people who
were included in the greater count, but for financial reasons
this was not often possible, and the inconsistency sometimes
proved quite 2 handicap.® It is clear, on the other hand, that
just this kind of co-operation will prove more and more
necessary in radio research.

Originally this introduction ended on an apologetic note.
Until quite recently social psychologists were interested pri-
marily in problems of propaganda and as the greater part of
this book does not deal with the effect of radio we felt im-
pelled to explain why any large-scale research program in
the field of communications has to start by studying who
listens to what and why. The events of the last few months,
however, have been so decisive in themselves that the way
they were presented became of minor importance. The role
of radio as a tool of propaganda has receded to the back-
ground because not what to do but how to do it has become
the problem of the day.

By the grace of history this country has been left time to
solve some of the problems which have precipitated chaos

31t should be stressed that the re-analysis of a study made by another
agency is not at all equivalent to quoting a published result. Such an analysis
may be as laborious as the original, and may be more difficult because the
material has been collected for other purposes. Refined means of analysis,
which would have been unnecessary if the field work had been done for the
immediate problem in question, must sometimes be used. The difference is
merely financial, inasmuch as the field work does not have to be paid for
again. Wherever such a re-analysis is reported here, therefore, the reader will
have to dissociate the responsibility for the field work, which lies with the
co-operating agency, from the responsibility for the analysis and interpreta-
tion, which rests with the Office of Radio Research. In the one or two cases
where the final results of another agency have been used directly, these results
arc acknowledged in the text.
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in Europe. We ought to use this time to understand what
social forces are operating and to adapt our thinking and our
way of life to a greatly changed situation. The best service
will be rendered by those who are able to anticipate the
problems of the next months and to bring them to our at-
tention so that we are not taken by surprise. We can expect
moments of aggressive panic as well as of passive discourage-
ment. Major economic dislocations may happen for which
governmental help will be asked as fervently as it might be
rejected in other phases of increased planning of our eco-
nomic resources. If these problems are discussed in time
before the different interest groups make emotional appeals
for a last-minute solution this country may be the only one
to accept the impending social changes peacefully and with
the preservation of individual liberties. Those who correctly
anticipate the decisions which each single individual will have
to make will naturally turn to the radio to discuss the differ-
ent possibilities in time and facilitate rational behavior. The
advantages and limitations of using the radio for the com-
munication of ideas has thus become especially timely since
this manuscript was finished.



Contents
PAGE
Foreword vii

Introduction X1

I. THE IMPORTANCE OF BEING EARNEST

A RECONNAISSANCE OF THE PrOBLEM 3

The Idea of Serious Listening; Radio Programs Com-
parable to Print; Putting the Question in Terms of Re-
search

Rabio LisTeNING oN DiFrereNT CuLTURAL LEVELS I
Frequency of Listening; Serious Listening and the Cul-
tural Level (Inferential Evidence); Serious Listening
and Cultural Level (Direct Evidence) ; Level of Read-
ing and Serious Listening ; Summary and Interpretation

II. WHY DO PEOPLE LIKE A PROGRAM?

Procrams wiTH WIDE PoPULAR APPEAL 48

The Audience for Service Programs; Strange Sources to
Learn From

How To STUDY THE APPEAL OF PROGRAMS 55

The Analysis of Content; The Listeners' Character-
sstics; Gratsfication Studies

ProrEessor Quiz—A GRATIFICATION STUDY 64

The Source of Information; The Diversified Appeal of
the Qusz Program: The Competitive Appeal, The Edu-

xix



xx CONTENTS

cational Appeal, The Self-rating Appeal, The Sporting
Appeal; The Quiz Listener; A Challenge to Research

I1I. THE FUTURE OF SERIOUS LISTENING

Giving To THosE WHo Have
Is Serious Broadcasting Enough?; Age and Cultural

Background; The Story of Two Rural Counties; The
Listle Fellow Likes the Little Station

Two FaciLitating FacTors IN SEr10Us LisTENING
What Is a Frame of Reference?; Devotion to a Cause

and Serious Listening; Knowledge of Speakers as
Frame of Reference; Institutional Promotion

AubpiENCE BuiLping
The 1dea of Audience Building; Techniques of Au-
dience Buslding; The Ulserior Social Value of Audience
Building

IV. TO READ OR NOT TO READ

THE PLACE oF ReaDING SkiLL 1N Rapio LisTening
How Radso Selects Its Audienses; Medium Preference
and Cultural Level; The Experience of E ffective Com-
munication: A Psychological Interpretation

INTEREST AND LISTENING

The Kind of Communication; The Joint Role of Read-
ing Skill and Interest

A Procepure For CoMPARING Rapio anp PrINT IN
THEIR MEANINGS TO PEOPLE
The Technigue of Comparative Case Studies; The Con-
cept of a Standard of Reading; The Four Steps in a
Typical Comparative Study (Home-economics Advice)

PAGE

94

10§

118

133

145

154



CONTENTS

SoME ADDITIONAL REAsoNs WHY PeorPLE PREFErR ONE
MEebpIuM To ANOTHER

Other People Around—Other Things to Do; A Second
Chance; The “Directive” Role of Radio; Four Other
Reasons for Mediwm Preferences; Does “Radio-
mindedness” Exist?

THE ACCESSIBILITY OF Rabio

The Limited Supply of Programs; The Limited Avail-
ability of the Listener; How Accessibility Determines
Audsence Stratification

A CHALLENGE TO THE MAN oF AcCTION

They Do What They Prefer; Research Analysis and
Constructive Action

xxi
PAGR

170

183

194

V. RADIO AND THE PRINTED PAGE AS SOURCES

OF NEWS

THuE Score oF NEws BroaDpcasTs

One Week’s News Programs; The Popularity of News
Programs; The Content of News Programs and of
Newspapers

PREFERENCE FOR THE RADIO OR FOR THE NEWSPAPER AS
A NEws SOURCE

A Preliminary Speculation; Medium Preferences of
Various Population Groups

MepiuM PRrREFERENCE AND Acrtual CONSUMPTION OF
NEews '

How Many People Read and Listen to the News?;

People Do What They Prefer; The Universal Appeal
of News Programs

200

214

222



xxii CONTENTS

SoME FURTHER CHARACTERISTICS OF THE RADIO-NEWSs
LIsTENING AUDIENCE

Two Types of Radio-news Listeners; Inferential Evi-
dence: The News Commentator’s Audsence; A Method
of Testing the Intensity of News Imerest; News In-
terest Among Young People

THE NEw ConorTs oF NEws CoNSUMERS

VI. “FOR FURTHER DETAILS . . .”

Tue ErFrFects oF THE Rapio urPoN NEwspaPER CIircu-
LATION

The Importance of Radio in a Time of Crisis; Reading
in Spite of Listening; The Changing Function of the
Newspaper; The Long-term Trend in Newspaper Cir-
culation; Newspaper Advertising and the Press-radio
Conflice

Errorts To PrOMOTE READING THROUGH BROADCASTING

Radio Book Programs; The Effect of Book Programs
on Book Sales and Library Circulation

REaDING UNDERTAKEN As A REsuLT oF Rabpio LisTENING

A Survey and Its Method; What Factors Determine
Follow-up Reading?; The Reading Pull of Various
Radio Programs; Why Do People Follow Up Radso
Programs by Reading?; A Practical Conclusion

THE SociaL CoNSEQUENCES oF Rabpio
Appendices

List of Tables

List of Charts

Index

PAGE

235

254

268

277

302

329
335
341
347
349



RADIO

and the
PRINTED PAGE






I. The Importance of Being Earnest

A RECONNAISSANCE OF THE PROBLEM

The Idea of Serious Listening

IF a group of librarians and teachers were asked why they
think reading an important pursuit, many of them might
view the question as sacrilegious and too irreverent to merit
reply; others might quote some of the old saws, such as
“Reading maketh a full man,” or “Books are the repositories
of the wisdom of the ages.” And many undoubtedly would
be unable to offer a very clear-cut answer. But most of
them would probably, if they tried hard to express what
they thought about the question, give primacy to something
that might be called “seriousness” in reading.

Reading is a way of passing leisure time, and is generally
considered more civilized than gambling or fighting. It helps
to impart skills useful in getting ahead in the world, and
gives other information of a specific character. But these
considerations probably do not strike directly at what people
generally have in mind when they speak of the social and
cultural importance of reading “serious” books. Such reading
involves going to the root of things, becoming a “richer”
person, being able to see the world more fully than other,

less well-read people. It is this that seems to distinguish the
3
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reader of “serious” books in the minds of those who are
charged with keeping the habit of reading alive.

It would be worth while to follow up the role this notion
of seriousness has played in different phases of_history. The
Protestant, at the time of the Reformation, felt that the
Catholic did not take religion seriously enough, just as the
radical of today despises the liberal for not being serious
enough about political matters. Overtly or tacitly, the no-
tion of seriousness has always been a flag waved by reform-
ers, and the attraction of fascism for some people stems
from it. For another last example, wherever a “youth move-
ment” has occurred, as in Russia at the beginning of the
present century, or in Central Europe after the World War,
the younger generation prided itself on taking matters more
seriously than did its elders.

There are many ways to communicate serious ideas:
among others, the sermon, the lecture, the public forum,
the private discussion. But in the literate Western World
reading has come to occupy a place of peculiar primacy and
virtue in the world of ideas. Print is the lever, we have come
to feel, that can move the world. Whatever other media of
communication we may use, we tend to fall back upon read-
ing as the inescapably necessary supplement.

It can easily be explained why reading holds such a posi-
tion in serious communication. Subject matters above a cer-
tain degree of difficulty can be mastered only by studying a
printed text. Emotion, which is so likely to color judgment,
can best be overcome if one returns repeatedly to the cold
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explicitness with which the printed page can present all
arguments on both sides. One can imagine propaganda, but
not disinterested study, without print.

This close kinship between print and attention to serious
subject matter has great social shortcomings. Students of
reading tell us that a considerable part of the public has not
developed sufficient reading skill, nor enough of a habit of
reading, ever to read a text on a serious subject. This public
failing is a barrier to the communication of serious subject
matter. No wonder, then, that radio was hailed as a poten-
tially powerful medium for improvement: here at last
was a tool of communication whose use did not require a
special skill on the part of the recipient. One of the main
~ approaches to a study of the relationship between radio and
the printed page must be, therefore, an inquiry as to whether
radio has thus far fulfilled this hope. The question may be
formulated something like this: To what extent has radio
increased, or can radso increase, the scope of serious re-
sponses beyond the scope so far achieved by print?

The answer is closely related to the existence of radio
programs which convey information of the detached, objec-
tive nature which seems characteristic of objects of serious
attention. The scope of serious responses in the community
would be increased by radio if the number of people who
read or listen to serious subject matter were greater than
the number who read such material before radio entered
the scene. The first step in this investigation can thus be
reframed in the following way: Do we find that people who
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are not likely to read “for information,” and who are not in
touch with serious subject matter through the medium of
print, listen to “serious” programs?

The question so put is an add test of radio’s capacity as a
new means for the communication of ideas. If it can be an-
swered in the affirmative, it would be proved that radio is
fulfilling the most optimistic cultural hopes stimulated by
its appearance. If the answer is negative, the issue is still not
closed. For (4) radio may increase serious responses in the
future, when it is more integrated with the institutional pat-
tern of sodety; or (%) radio has substitute functions which
are of equal importance with the increase of serious re-
sponses. We shall take up these possibilities after the main
question has been answered.

Radio Programs Comparable to Print

In a typical week during April 1938 the broadcasting time
of all the 700-odd stations in the United States was distrib-
uted as shown in Chart 1 on page 7."' The 15.3 per cent of
the time given to “all other talk programs” is obviously of
special interest to us. Since the F.C.C. compilation does not
detail the contents of these programs, a special study was
made of the programs broadcast by all radio stations in Buf-
falo, New York, during a typical week, and “talk programs”
were classified in detail. The original survey was made by the
Psychological Corporation. These offerings (other than news,
drama, and farm programs) occupied 12 per cent of total

1 From a survey made by the Federal Communications Commission.



Comedy and variety 8.3%

News and sports

Farm programs

All other
talk programs 153%

Miscellaneous 3.3%

CHART 1.—DISTRIBUTION OF PROGRAMS ON ALL AMERICAN STATIONS DURING
ONE TYPICAL WEEK
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broadcasting time in Buffalo, less than the 15 per cent pre-
viously found for all American stations. The content is indi-
cated in Chart 2, the amount of time devoted to each category
being given as a percentage of the total time allotted to all
“talk programs.”

The first block of programs singled out by spacing in this
chart is referred to when the term “serious” programs is used
in this chapter. Examples of what we mean by “serious”
programs are: the University of Chicago Round Table;
America’s Town Meeting of the Air; the programs put on
by the Smithsonian Institution, such as “The World is
Yours”; the programs broadcast by the Federal Radio Proj-
ect, such as “Men Against Death”; book programs, such as
the “Northwestern Bookshelf”; the programs of Station
WNYC explaining the work of the government of the City
of New York; the “American School of the Air”’; and drama-
tizations of American history, such as those put on by the
Federal Office of Education, including, for example, “Ameri-
cans All—Immigrants All.”*

To reserve the term “serious” programs for this type of
broadcast needs some defense. Why do we exclude programs
which form the larger part of Chart 2? Interest in broad-
casts on home economics or personal improvement or hobbies
derives, it seems to us, from a felt personal need to supple-
ment one’s own knowledge or skill, usually at some point
of immediate need and inadequacy, whereas the interest in

2 Numerous other examples of this type of program can be found in Listen
and Learn, by Frank Ernest Hill, published by the American Association for
Adult Education, New York, 1937.
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CHART 2.—DISTRIBUTION OF TOPICS IN SPEAKING PROGRAMS (EICEPT NEWS,
DRAMA, AND FARM PROGRAMS)
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what we here call “serious programs” is more detached.
Therefore the term “service programs” will be used for this
second group, distinguishing them from “serious” broadcasts.
For similar reasons news programs also will be segregated.
They differ from service programs in that they are less keyed
to specific interests; they should be distinguished from sertous
broadcasts because today news interest is so general that
earnest endeavor cannot be attributed to anyone simply be-
cause he keeps track of current events. Later in this book it
will become plain that the distinctions between serious, serv-
ice, and news programs are not merely impressionistic: the
corresponding audiences show basic differences.”

More difficult than this terminological issue is the ques-
tion of whether we can assume that there is a perfect corre-
spondence between serious programs and serious listening.

8 This terminology is not completely satisfactory, but no better one seems
available, The term “educational program” is not adequate, because it over-
stresses the aspect of learning. A good program of the “Professor Quiz” type
might be educational, but would not be serious in the sense of the preceding
discussion, The term “intellectual program” has been suggested, but that does
not adequately cover the dramatization of true events which has recently come
into prominence through the efforts of governmental agencies such as the
Federal Office of Education and the Federal Radio Project. Such programs
are serious but not intellectual. For the most part, the terminology we have
chosen seems to be the most adequate, even though it is somewhat awkward to
speak of “‘serious” programs as different from “service” programs and “news”
programs. Caution will be exercised during the course of the text to avoid
misunderstanding. Sometimes it will, indeed, be advisable to use the word
“serious” in a larger sense and to include service programs and news programs
in one group, in contradistinction to straight entertainment. “Serious” music
has recently been used to refer to “classical’”” music, a term which has become
rather questionable. The concept of serious music, as opposed to “light” music,
corresponds closely to what we mean by serious programs in other fields.
Sometimes, therefore, we shall use serious musical programs as examples of
scrious programs when there is no other material at hand.
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Our argument was that serious listening would have the
same psychological function as serious reading, and if there
were listeners to serious programs who did not do any seri-
ous reading, then radio would have extended the total scope
of serious responses. “Serious” listening was thus identified
with tuning in to serious programs. But how do we know
that people do not listen to a forum program, for example,
only because they like 2 good fight between celebrities; or
listen to a dramatization of true events because they like the
background music?

It is necessary, therefore, to study in more detail the
gratifications people get from listening to specific serious
programs. The pattern for such studies has been set in the
analysis of listening to the “Professor Quiz” program, which
will be reported presently. For the time being, there is only
incidental evidence concerning the attitudes with which peo-
ple listen to serious programs, and this evidence was ob-
tained from two studies of listener reactions in connection
with the University of Chicago Round Table and America’s
Town Meeting of the Air.' For the Round Table it was
found that the informational content of the program is, for
regular listeners, more important than other features, such
as dramatic effects, personality of the speakers, etc. It seems
characteristic of listeners to the Town Meeting of the Air,
that they want to “acquire culture,” that they take their
listening very seriously, often as if for a special cause, and

¢ The first study was conducted by Marjorie R. Fleiss and the second by
Jeanette Sayre, both staff members of the Office of Radio Research.
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that they are eager to induce other people to listen. It seems,
then, that serious programs are listened to in a mood similar
to the one in which serious reading is done. For the time
being, then, one may consider listening to serious programs
a “serious response.” The whole concept, however, will need
elucidation in terms of actual research with readers and lis-
teners. The following pages will clarify the matter on some
points, and will present examples of possible research tech-
niques.”

Putting the Question in Terms of Research

Does serious listening occur among people who are not
likely to read serious subject matter? In order to answer
this question we should find people who do not read seri-
ously and then study their listening habits. But classifying
people according to their reading habits is a very laborious
process.® If it were possible to use some simpler kind of in-
formation and still arrive at the results we need, our task
would be much easier.

That people’s reading habits are highly expressive of cer-
tain of their personal characteristics is well known from
other studies. For example, the better people are educated,

8 There will, however, remain a certain gap. The gratification which
people get from listening should be studied in the case of different kinds of
programs. It has actually been studied only for the contest type, which ap-
pears to be a transition between serious and service programs. After the
method was established, other problems seemed more important for the time
being, and it was not applied to other programs.

¢ This will become quite evident in the following section, where one ex-
ample of this sort of study, conducted jointly by the Office of Radio Re-
search and a book club, will be reported.
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the more serious reading can be expected from them.” The
level of their reading depends upon their reading skill as
measured by psychological tests.* The neighborhood in
which they live is an index of what they read.’

Attributes which we know are related to reading habits
can be used as substitute indices. Suppose we want to com-
pare the listening habits of people on different levels of
reading skill, but that we have not enough information on
their reading habits. Then we might, instead, compare peo-
ple of different social or educational levels. Roughly, the
difference in their listening would also be found if readers
of different levels were compared. This is a device which
has been called the rule of the inzerchangeability of indices.'®
The procedure has a further advantage. During the last
decade, much more research has been done in the sphere
of radio than in the field of reading. Many radio studies
can be drawn on for our present purposes even if they do
not contain information about reading habits, as long as some
substitute index is included. The main data that will be
encountered are: intuitive ratings made by the interviewer
on the basis of his general impression of the home and the
appearance of the interviewed person; occupation; rental

T Gray, William §., and Munroe, Ruth, The Reading Interests and Habits
of Adults, New York, The Macmillan Company, 1929.

8 Buswell, Guy Thomas, How Adulis Read, Supplementary Educational
Monographs Number 45, University of Chicago, August, 1937.

? Miller, Robert A., “The Relation of Reading Characteristics to Social
Indexes,” dmerican Josurnal of Sociology, Vol. XLI, No. 6, May 1936, pp.
738-756.

10 See Lazarnsfeld, P. F., “Interchangeability of Indices in the Measure-
ment of Economic Influences,”” Journal of Applied Psychology, Vol. XXIII,
No. 1, February 1939, pp. 33-45.
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value of the house in which the respondent lives; section
of the city in which he lives, evaluated according to either
the interviewer’s knowledge of the community or more exact
information provided by ecological studies; formal educa-
tion; telephone ownership.

In order to have a terminology which makes our reports
independent of the special index used in each particular
study, the term “cultural level” will be used. By a measure
of cultural level we mean any index which has a reasonable,
positive relation to the ability and inclination of a group to
pay attention to serious subject matter in print."* Observing-
the rule of interchangeability of indices, we shall assume
that the several indices of cultural level reflect, for all prac-
tical purposes, this interest of a group in serious printed
matter, Since at this stage of the investigation only very
general trends will be examined, our results will not be
affected by the errors implicit in this procedure.

The final formulation of our empirical test, then, reads:
Do people of low cultural level listen to serious broadcasts?
The answer will be decisive for the question of whether
radio has thus far increased the scope of serious responses

among people in American communities.
11 It should be stressed that the term “cultural level” as used in this book

is not meant to imply evaluation. The term is employed merely to cover those
different indices with a generalizing terminology.
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RADIO LISTENING ON DIFFERENT CULTURAL LEVELS

Frequency of Listeming

Before answering this question of whether serious pro-
grams are listened to by people on the lower cultural levels,
it is necessary to consider how the whole issue has developed.
Why should radio be expected to reach with serious subject
matter people who had not been reached by print? Evidently
what is behind this expectation is a feeling that radio, in
general, reaches people who do not read. That assumption
has never been tested systematically, but it is plausible, for
radio is more accessible, in general, than books; once the
radio is installed, its operation costs little; and listening
supposedly does not entail the special skill or exertion re-
quired by reading. In our fourth chapter we shall explore
such assumptions carefully; at the moment we are interested
only in understanding the general feeling that radio is more
ubiquitous than print. According to the technical analysis
just presented, this first problem will have to be put in the
following terms: Is the amount of radio listening correlated
with cultural level in the sense that, as we go down the
scale, the amount of listening increases? This, indeed, is the
fact as our data show.

The material which covers the longest period is the data
of the Cooperative Analysis of Broadcasting (C.A.B.).
C.A.B. information is obtained by telephone calls, the people
being asked at what times during the preceding six hours
their radio sets were in use. The fact that the inquiries are
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made only in cities and by telephone reduces the scope of
the inquiry to the 40 per cent of the urban population who
actually subscribe to telephone service. The C.A.B. ratings
include also people from “D” homes—that is, people with
less than approximately $2,000 income—but since these
telephone owners are unrepresentative of their income class,
we have excluded them from the discussion throughout this
monograph when telephone surveys are the source of our
data.

Over the two-year period 1937-1938, about 300,000 calls
were made by C.A.B., and the data obtained were analyzed
for the Office of Radio Research Project by Mr. H. M.
Beville, Chief Statistician of the National Broadcasting
Company."” The three cultural levels which could be dis-
tinguished were: “A” homes, with probable incomes of more
than $5,000; “B” homes, with $3,000 to $5,000 incomes;
and “C” homes, with incomes of probably $2,000 to $3,000.
The distinction was made on the basis of the telephone ex-
change to which the home belonged."

12 Beville, H. M., “Social Stratification of the Radio Audience,” available
in mimeographed form at the Office of Radio Research.

13 In the following pages figures will be repeatedly given on radio listen-
ing among different social groups. It will have to be remembered that those
groups themselves differ greatly in size. Beville makes the following rough
estimate:

Per cent
of total
Income group interviews
A .. 6.7
. 13.3
C e 26.7
D .. 53.3
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For all times of the day and for all parts of the week it
was found that the number of radio sets in use actually in-
creased with lowering cultural level. Table 1 covers two
time periods, from noon to five and from eight to midnight,
of the average weekday (Monday to Friday). These social

TABLE 1.~~PROPORTION OF ALL RADIO SETS IN USE AT A CERTAIN
PERIOD FOR DIFFERENT CULTURAL LEVELS

Time period

From noon to From 8 :00 P.M. to
§:00 P.M, midnighs
Cultural level (per cent) (per cent)
A (high) .....coiiiiiiiiennn. 14 30
S 565500000 00008000800 000 00 22 36
C ottt ttteeeaenennenns 28 40
D(low) vveeevriieennreennns. No reliable data available

differences in amount of listening are, it was found, greater
in the afternoon than during the evening.

A more detailed picture is drawn by material collected by
the two major networks in a joint study and analyzed by
the Office of Radio Research. Through a commercial agency
an urban sample of 4,661 people was asked, during the win-
ter of 1938-1939, how long the radio had been turned on
in the home during the preceding day. The homes were
selected and classified according to their rental value as
established by the estimate of local experts, and the inter-
views made by house-to-house canvassers, so that no tele-
phone bias affected the results. In Chart 3 these homes
have been classified by rental value according to amount of
listening: whether moderate (less than 214 hours during the
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day), medium (from 2%4 to 10 hours), or extensive (more
than 10 hours). It can be seen from this chart that the pro-
portion of moderate listening in the highest rental group is
more than twice what it is in the lowest, whereas the propor-
tion of extensive listeners is only one-fourth.

RENTAL TOTAL
VALUE NUMBER
OF HOME CASES

' ".'s;'_ﬁ:_i'!f'__;":\:'%
T

$15 2 PRy \m\\\\\\\v\\\\‘\\\\\\\\\\\\\& 19% 619
$16-30 [ES30%% \\\\W\W 20% (1,023
e DT IR 4% {1,281
$51.75 R \\\\\\\\\W\\\\\\\\\ 10%| 830
$76-150 \\\\\\\\\%\\\\\\\\\\\\\\\ "\’% 730
$150 2% A

/

AMOUNT OF LESS 2% T0 10 MORE THAN
RADIO USTENING 2% HOURS k HOURS 10 HOURS

CHART 3.—AMOUNT OF LISTENING IN HOMES OF DIFFERENT RENTAL VALUE

The disadvantage of all of the studies reported so far is
that the figures pertain to family listening, which probably
tends to minimize the differences between cultural levels.
The Office of Radio Research seized the opportunity of
another study to ask people about individual listening.'* In
order to make the replies of men and women more com-
parable, this question was asked: “How much do you, per-
sonally, listen to the radio on an average winter evening?”

Differences between the sexes in amount of daytime listening

14 See Curtis, A., “The Reliability of a Report on Listening Habits,” Jowur-
nal of Applied Psychology, Vol. XXIII, No. 1, pp. 127-131, February, 1939.
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were thus excluded. It is evident that the answers do not
provide an exact measurement, but they are probably a good
index of attitude toward radio. If groups differ strongly in
this estimate, there is every reason to suppose that they
really differ in amount of listening. The index of cultural
level chosen in this case was amount of formal education,

TABLE 2.—AMOUNT OF RADIO LISTENING FOR EACH SEX ON DIFFERENT
AGE AND EDUCATIONAL LEVELS ¢

(Proportion listening to the radio more than two hours on an average
evening after 6 p.M.)

Male listeners Female listeners
I ] (per cent) (per cent)
level Below 40 40 and over Below 40 40 and over
No ocollege ..... 47-5 42.3 65.1 59.3
College ........ 44-4 40.7 48.2 41.3

® The detailed composition of the sample is reported in Appendix I A, Table 2.

because none of the other studies gave information on this
point. The respondents are divided into those with and
those without college education, and in order to avoid any
spurious correlation the results are given (Table 2) sepa-
rately for the two sexes and for people below and above
the age of 40. The total number of cases is about 1,900.

It can be seen that for each sex and age group the people
without college education listen more than those with col-
lege training; every figure in the first line is larger than
the corresponding figure in the second line.*®

18 The difference is especially marked for women who listen more than

men. In each sex and educational group the younger people listen more than
the older.
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An interpretation of the rather uniform results evident
in all of these tables may be offered. People on the higher
cultural levels probably have more diversified interests and
more money to pursue them so that they spend less time
listening to the radio. Owing to the commercial set-up of
broadcasting in this country, furthermore, radio programs
are usually designed to match the taste of the broad masses
of the population, and therefore probably remain below the
taste level of the upper cultural groups. Hence these groups
may never have built up the listening habits which the
lower cultural groups seem to have developed. It will be
wise to watch for the future development of this trend. As
radio becomes more and more an established institution, will
the social differences in the amount of its use become more
or less pronounced or remain the same? The answer may
depend partly upon the future program policies of the major
stations. For the moment we have to rest with the knowl-
edge that the amount of radio listening increases as we move

down the cultural scale.*

10 There is, however, one possible exception to the whole relationship. It
is not impossible that, in the very lowest economic level, let us say in families
whose homes have a rental value of less than $15, there is again less listening
to the radio. Some figures seem to indicate such a reversal of the trend, and
experience with single cases would indicate such an interpretation. In very
poor families people are afraid of the expense involved in having the radio
on too long. Then it might be that in these poorest quarters home life is so
bad that people try to be at home less. Finally, their interests might be below
the standard of current broadcasting. However, as long as the fact is not
safely established, it is not worth while to dwell on the factors which might
support such an interpretation.
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Sersous Listening and the Cultural Level
(Inferential Evidence)

It appears, then, that one popular expectation regarding

radio is well justified. Undoubtedly radio is heard most by
those people who are less likely to read, especially on seri-
ous subjects. But it seems that, together with this justified
expectation, another idea has been accepted which does not
hold up under a close scrutiny of the facts. This is the as-
sumption that people on the lower cultural level who, as
just demonstrated, listen to the radio more are also more
likely to listen to serious subject matters over the air. That
their behavior is quite the contrary will now appear.
People actually do less serious listening as the cultural
level descends. The proof of this statement is not easily
adduced. The total number of listeners to serious programs
is actually so small that surveys far beyond the scope of the
usual commercial check-ups are necessary in order to get
reliable information. The direct evidence collected will
therefore be preceded here by an analysis of inferential data.
We can show, first, that programs which can be called
“lowbrow” are mainly favored by people on lower cultural
levels. From a list of programs which H. M. Beville ana-
lyzed in the light of C.A.B. ratings of 1936 and 1937 " we
select, on the one hand, those programs which show at least
twice as much listening among the “C” families as among
the “A” families and, on the other hand, those programs
which are listened to more on higher cultural levels. The

17 See page 15 ff.
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programs listed in Table 3 stand out under these circum-
stances. They are all programs which, in order to make the
figures more reliable, are given an average rating of more
than 10 per cent. |
TABLE 3.—AVERAGCE PROPORTION OF RADIO OWNERS LISTENING DURING
WINTER SEASON ON DIFFERENT CULTURAL LEVELS
Cultural level (per cent)

A B c D
Name of program (high) (low)
Metropolitan Opera® .... 19.7 17.4 11.9 No
Ford Hour ............ 20.3 17.0 13.7 reli-
General Motors Symphony. 16.6 14.1 10.4 able
NBC Symphony ........ 10.4 9.1 7.2 data
Today’s Children ....... 48 8.4 1.1 from
Amos ’n’ Andy ......... 6.8 11.1 15.7 tele-
Lum and Abner ........ §.0 7.5 10.7 phone
Major Bowes .......... 11.4 21.1 27.7 surveys
National Barn Dance .... 4.3 9.9 14.2
Pick and Pat ........... 6.3 11.2 14.5
First Nighter .......... 8.0 12.9 18.0
Gangbusters ............ 7.5 12.§ 16.3

8 Season of rating: October 1937-April 1938. All other ratings for eeason
of October 1936-April 1937.

As can be seen from this list, the only programs with
average ratings of more than 10 per cent which are pre-
ferred by the higher cultural levels are those which broad-
cast more or less serious music.’® It must be kept in mind,

18 It might be mentioned in passing that there is probably no question per-
taining to radio listening which, by and large, is so sensitive to social differ-
ences as listening to serious music. In Table 8 we shall present an example of
this, and a recent study is reported from Washington, D. C., in which the
question “Do you like hill-billy music?” was asked. Sixty-two per cent of the
lower income groups said “Yes,” as against only 29 per cent of the higher
income groups. The importance of this fact will be discussed in the music
publication of the Office of Radio Research.
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however, that serious discussion programs and similar types
of programs are not included here, because their generally
small audience excludes them from this analysis. The pro-
grams, on the other hand, which are definitely preferred by
people lower in the cultural scale, are those which can be
characterized as of definitely bad taste.’® An expert on pro-
gram production gives the following description of the con-
tent of these programs:

Today’s Children: Dramatic serial which is the story of Mother
Moran and her grown sons and daughters, referred to in the script
as “today’s children.” The family, from the upper middle class, is
made up of Terry, his wife Dorothy, and her daughter Lucy;
Frances, who is about to marry a widower; Bob, whose wife,
Katherine, has a family skeleton which must be kept in the closet;
and Eileen, whose radio career and ill-fated romance are high spots
in the narrative. Mother Moran’s homely wisdom is evident from
episode to episode.

Amos ’n’ Andy: Comedy dramatic serial featuring the noted
black-faced team of Amos and Andy. The characters reside in Har-
lem, and their everyday life amongst their families and neighbors,
with Amos’s clear thinking and Andy’s undaunted enthusiasm, form
the major part of the story. All the various characters in the story
are created by Freeman Gosden and Charles Cottrell—*Amos” and
“Andy,” respectively.

19 The one exception might be Amos 'n’ Andy. From a rough inspection
of the rating of this program in previous years, the theory could be advanced
that certain programs undergo a social depreciation as time goes on. They
start as a novelty and, at that moment, are interesting to all cultural levels.
Then the upper levels slowly turn to other programs, and the first program
slips down to the lower levels. Major Bowes’s program seems to have had a
similar destiny. Its present interest for the lower cultural levels is probably

connected with its definitely local appeal, a point which will be discussed
farther on page 102 ff.
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First Nighter: Series of supposed “First Night” openings at the
Little Theatre off Times Square. Each week a new original radio
play is presented, using strictly radio actors.

Lum ’n”® Abner: Comedy dramatic series laid in the backwoods
town of Pine Ridge. The story revolves around the everyday life of
the two rural characters, Lum and Abner.

Major Bowes: Amateur Hour, with contestants from various
parts of the United States. Major Bowes acts as Master of Cere-
monies and presents the talent, which ranges from “hog callers” to
grand opera aspirants. The winners are chosen by a vote sent in by
the listening audience.

Pick and Pat: Black-faced comedians in a program of minstrel-
type comedy, with an orchestra under the direction of Benny
Krueger, and the Yellow Jacket Quartet.

National Barn Dance: Presenting the picture of a real rural Barn
Dance, with comedy spots, quartet, and soloists included. Pat Bar-
rett takes the part of Uncle Ezra, lovable old ringleader of the fun
at the barn dance, and the Hoosier Hot Shots supply the music.

Gangbusters: Dramatization of cases from actual police records.
The stories are typical G-Man-type adventure, packed with suspense
and excitement. At the close of each program, descriptions of wanted
criminals are given to the radio audience. Norman Schwarzkopf,
former head of the New Jersey State Police, acts as Moderator on
the program.

Although the figures of Table 4 are not final proof, they
support the generalization that the lower cultural groups,
who are so fond of programs lacking any serious aspect,
would not be likely to care markedly for serious broadcasts.
Numerous other studies of program preferences give the
same results as those implied in the table. Over and over
again in these studies the same type of program, very often
exactly the same program, shows the same cultural stratifica-
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tion. Attention is here largely confined to this C.A.B. rat-
ing table because it is the first time that C.A.B. ratings have
been analyzed from this angle; whereas other available
studies on program preferences are already published and
can be consulted directly.*

So much for inferences from non-serious programs. Im-
portant conclusions can also be drawn from programs which,
owing to their special character, permit a reliable statistical
analysis. From time to time radio speeches of great political
importance are broadcast and, in some cases, the American
Institute of Public Opinion, on the day following the speech,
has conducted a poll to discover who listened. These pro-
grams are a severe test of our thesis, because obviously
many people might listen—even if they generally do not
listen to serious programs—just because of the sensational

20 A bibliography which includes information as to where these preference
studies can be found has been published by the Office of Radio Research in
the February, 1939, issue of the Journal of Applied Psychology. It should be
observed in passing that program preferences are very sensitive to the cultural
level of the respondents. One of the surveys mentioned in this bibliography
points to five outstanding current comedy and variety programs specified as
favorites. It is possible to divide these programs into two more sophisticated
ones, namely Jack Benny and Charlie McCarthy, as compared to three less
sophisticated ones—Major Bowes, Joe Penner, and Eddie Cantor. In spite of
the small number of cases, the relationship between preference and cultural
level comes out very clearly if we take as the index of cultural level those
occupations which are clear-cut in their educational requirements—profes~
sionals and executives compared to factory and farm laborers. The following
table shows the number of people on two occupational levels who prefer one
of the two groups of programs:

Preferred variety programs

More Less
Occupation sophisticated sophisticated
Professional and executive ........... 64 26

Factory and farm labor ............. 9 38
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character of the case. If, then, the listeners to these pro-
grams show a marked slant toward the higher cultural
levels, such results could be considered a strong inferential
argument.

The first case in question is the speech which Senator
Black gave in the fall of 1937 after his return from Europe
and before he was seated in the Supreme Court. Table 4
shows the relationship between listening and cultural level
for those in the sample who own radios. The index of cul-
tural level here is the intuitive rating of socio-economic
status,”

TABLE 4.—PROPORTION OF LISTENERS ON DIFFERENT $0CI0-ECONOMIC
LEVELS WHO HEARD SENATOR BLACK’S RADIO SPEECH

Socio-economic Per cent Number
Status listening of cases
High ............... 62 366
Upper middle ........ " 49 934
Lower middle ........ 42 427
Low ......i0ivvnnn.. 35 452

It must be borne in mind that in the case of political
speeches two factors probably play a role. One is that people
of lower cultural level, as we have already demonstrated,
are less concerned with serious subject matter. It is also
certainly significant that the lower cultural levels are less

21 In passing, it is worth noting that in all tables it turns out uniformly
that workers on relief listen to political speeches more than employed ones.
That might be due cither to the fact that unemployed people have more time
to listen, or to the closc relationship of their economic destiny to political
events. A detailed discussion of the audience to Mr, Justice Black’s speech
has been published in the February, 1939, issue of the Journal of Applied
Psychology, “The Change of Opinion During a Political Discussion.”
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likely to know about such speeches, which are announced
mainly through newspapers. This point suggests a very neat
research possibility. A speech of great national significance,
obviously, has a large audience of about one-third or more
of all radio owners, especially if it is broadcast during the
evening. Therefore it would be reasonable to ask those who
didn’t listen whether it was because they did not know about
the speech, or because they were not interested, or because
they were unable to listen at the time of the broadcast. The
separation of these three possibilities is part of the impor-
tant task of studying non-listening.

One might feel that the case of Senator Black was, after
all, not one of great importance to people on the lower
cultural levels. It will therefore be the more surprising to
learn that even when President Roosevelt has broadcasted
the same relationship between listening and cultural level
prevailed. In April, 1938, President Roosevelt gave a fire-
side chat on government spending, and again the Institute
of Public Opinion checked whether a representative cross
section of people listened to it.** Again there was a high
relationship between listening and cultural level.

During 2 week in March, 1937, President Roosevelt gave
two radio talks on the Supreme Court issue, and for this
period again we know the number of people who listened.
Questions regarding both speeches were asked at the same

23 Unfortunately no question regarding radio ownership was asked. In
order to avoid a spurious influence of this factor, therefore, the farmers were
excluded from the tabulations, because it can be assumed that in cities and
towns radio ownership is fairly genesal.
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TABLE §.~—PROPORTION OF URBAN LISTENERS TO PRESIDENT ROOSEVELT
ON DIFFERENT SOCIO-ECONOMIC LEVELS

Socso-economsc Per cent Number
status listening of cases
High ................ 43 187
Upper middle ........ 38 433
Lower middle ........ 35 210
Low ....ciiiiininnns 28 255

time. Only three cultural levels are distinguished in the
tabulation now available. The best way to present the re-
sult is to say that on the high level the number of speeches
listened to per person is .9, on the middle level .8, and on
the low level .7.

These results are especially important because we know
from election figures that President Roosevelt’s following
is much greater on lower than on higher cultural levels.”
If, nevertheless, the amount of listening to his radio speeches
goes inversely to this trend, it seems quite evident that
what is at stake here is the likelihood that people on the
lower levels will listen to serious broadcasts.*

23 A summary of the major public opinion polls can now be found in each
issue of The Public Opinion Quarterly (Princeton, N. J.).

2¢ This result is a characteristic example of practical implications of re-
scarch which cannot be forescen. After this part of the study was completed,
a radio debate between Professor T. V. Smith and Senator Taft was broad-
cast, in which they discussed the New Deal, Smith pro and Taft con. A poll
taken by the American Institute of Public Opinion showed that the great
majority of the listeners were on the side of Taft, which might be taken as
an indication of ecither how the population feels or how effective the two
speakers were. Actually it is most likely that it reflects the composition of the
radio audience listening to this kind of broadcast: the higher cultural levels
which would be for Taft to begin with are much more likely to listen.
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Serious Listiening and Cultural Level (Direct Evidence)

We have mentioned how difficult it is to get data per-
taining directly to regular, periodic broadcasts of a serious
nature. It is therefore very fortunate that there was avail-
able a survey the field data of which lent themselves to a
special re-analysis from our point of view. The study was
conducted in Buffalo by the owners of a Buffalo newspaper,
who also own one of the major Buffalo stations. The canvass
was made by face-to-face interviews, so that all social strata
of the city could be sounded and thus one of the serious
faults of telephone surveys would be eliminated. A printed
roster of all the programs broadcast in the city during the
preceding six hours was shown to each respondent, and he
was requested to check those programs to which his radio
had been tuned. Every six hours a new but comparable
sample of 240 respondents was interviewed. As a rough
criterion of cultural level, telephone ownership was used,
so that the whole sample breaks down into two approxi-
mately equal groups of telephone and non-telephone homes.
This division is especially favorable because the results per-
mit inferences as to the mistakes frequently made when the
results of telephone surveys are considered representative
of the whole population.”

238 The survey was conducted by the Psychological Corporation, and we
are indebted to its director, Dr. Henry Link, and to the sponsors of the survey
for permission to re-analyze the data. The original tabulation was made with-
out distinction between telephone and non-telephone homes; the retabulation
and analysis from this aspect was done by the Office of Radio Research under
the supervision of Hazel Gaudet, a staff member.
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In consultation with Buffalo broadcasters the whole list
of programs broadcast during one week was scrutinized in
order to single out all those which would fall within our
definition of serious programs. The following five groups
were distinguished:

A.

Public A ffairs: This group included both forum-type pro-
grams, such as “America’s Town Meeting of the Air” and the
“People’s Platform,” and individual talks on politics, econom-
ics, and other matters of current interest.

General Knowledge: This category included talks on science,
art, philosophy, and the like, and certain literary and profes-
sional club programs.

. Strasght Education: This group included only programs

which were intended to be of a purely instructive nature, such
as the “American School of the Air.” The distinction between
this group and others is very arbitrary, since most of the pro-
grams studied are of a more or less “educational’’ nature,
Dramatszed True Events: These are programs of an histori-
cal and descriptive nature. They include such well-known
programs as ‘“Americans All—Immigrants All” and the
Smithsonian Institute’s program, “The World Is Yours.”
It is a mixed group as far as subject matter is concerned, but
is unified by the common technique of presentation.
Semi-serious Programs: This is a miscellaneous group of pro-
grams of a semi-popular nature, variously entitled “Timely
Topics,” “The Fact Finder,” “Don’t You Believe It,” etc.,

which titles are somewhat self-explanatory.

It might first be interesting to know how often such pro-
grams are on the air. Chart 4 shows the number of hours
during which these different types of programs were broad-
cast in one week on Buffalo stations.™

26 In Chart 2 this information was used in another context.
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In order to appraise these figures correctly, it should be
kept in mind that the roster covered five stations for 17
hours a day. Hence there is a total of 5§95 hours to which
these figures have to be related, and it appears that the
offerings of this kind of serious program are few.*” The total
time given to the five groups is 26 hours, and this is only
4.4 per cent of the stations’ total broadcasting time.

B BB

Dramatized
Knowledge Education True Events Programs

CHART 4.—TIME GIVEN TO DIFFERENT TYPES OF SERIOUS PROCRAMS
DURING A TYPICAL WEEK ON ALIL BUFFALO STATIONS

Now we want to compare differences between telephone
and non-telephone homes in regard to serious listening. The
amount of such listening is small, indeed. The best way to
describe it is to give the amount of time 100 radios are tuned
in during one week to any of the five groups of programs.
.Such information has to be interpreted against the total
amount of listening by the same group of people. For gen-
eral orientation, it is best to remember that a radio in a
telephone home in Buffalo is tuned in, on the average, less
than three hours a day (2 hours §2 minutes) or a little
more than 20 hours a week, and in a non-telephone home,
less than 374 hours a day (3 hours 20 minutes) or approxi-

37 These data were collected during a typical week of March, 1939.
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mately 2314 hours a week.” One hundred telephone people
listened 2,006 hours, and 100 non-telephone people 2,333
hours, a week.

This method of computation being kept well in mind, the
net result of the analysis can then be summarized in Table 6.

TABLE 0.—AMOUNT OF LISTENING TO SERIOUS PROGRAMS IN TELEPHONE
AND NON-TELEPHONE BUFFALO HOMES

(Hours and minutes a week per 100 homes)

Type of home
Total
Telephone Non-telephone (hours:
Type of program (hours: minutes) (howurs: minutes) minutes)
General knowledge ...... 3:20 044 1:02
Public affairs ........... 7:39 2:59 5:09
Straight education ....... 7:08 4°49 5:7%
Dramatized true events ...  2:06 1:34 1:80
Semi-scrious programs .... 0:54 1:37 1:06
Total for five types ... 20:39 10:63 15:52

The program groups are arranged in the order of great-
est relative difference between the telephone and non-tele-
phone groups rather than in the order of total amount of

28 These averages are based on all persons interviewed, whether or not
their sets were turned on during the day. It is also common procedure to
calculate average listening for a group only on the basis of sets which were
turned on. Calculated in this manner, average listening for this group is ap-
proximately 6 hours a day, a figure which compares favorably with other
sources. The figure of 3 hours’ listening per day mentioned above is low
compared with reliable national figures for 1938: 4 hours 18 minutes average
listening per day in all homes. This may be accounted for most probably by
the fact that the Buffalo study asked subjects how much listening they did
to specific programs, whereas these national figures are based on sheer esti-
mates of the amount of time the set was turned on in each home. The sub-
jects were more likely to minimize the time when asked to cite the specific
programs they heard.
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listening. The results corroborate sharply and directly our
main thesis regarding the decrease of serious listening on
lower cultural levels. The most marked difference between
the two levels occurs with programs on general knowledge,
which are more than seven times as popular in telephone as
in non-telephone homes. The difference in regard to pro-
grams on public affairs is not so great, but that is due to the
fact that here a number of programs are included which
approach the commentator type, as, for instance, “What Is
New in the Capital.”

When the discussion programs, such as “America’s Town
Meeting of the Air” and the “People’s Platform,” are iso-
lated, the differences between the two groups of homes seem
to be as great as in the case of programs on general knowl-
edge, but the figures are too small to permit a special tabula-
tion. When we consider programs of the straight educational
type, it must be kept in mind that they are directed chiefly
toward children, <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>