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CHAPTER XI

SOME FACTORS THAT INFLUENCE PROGRAMMING

Changes and trends in the programs broadcast from
WLW have been described in Chapter X. In this chapter
some of the factors that influenced or affected these
changes will be examined. Ten general factors, not
necessarily mutually exclusive, are described. Examples
of each are given. The interrelationship of these general
factors will also be described.

Factors described here may not account for every
single change in programming on WLW between 1922 and 1963.
However, an attempt has been made to derive a set of
factors that account for major alterations in the content
of WLW's programming.

The purpose is to attempt to explain why the types
and amounts of content that were broadcast were broadcast.

Some of the factors that influenced programming
were briefly described when they happened in chapters
above. Explanations are also drawn from the writer's
interviews with those persons responsible for WLW programs
and programming.

Most of the information used to derive and describe

these factors was suggested by the study of WLW. But some
882
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of this information is, frankly, only thinking and
speculation suggested by the process of completing such a
study.

I. The Availability of Materials for Programs

Certainly before any particular program or type of
program can be broadcast the materials necessary to produce

a program must be available.

Recorded music

Thus, the first "pregrams" produced by Powel Crosley
Jr. on the amateur station that preceded WL were of
recorded phonograph music. Phonograph records and piano
rolls were also used during the first year WLW was on the

air.

Talent

In the early nineteen twenties most of the program-
ming on radio stations consisted of music and talks. Most
of this was offered by amateurs or volunteers who would
agree to appear on the radio. Many of the well-known
vaudeville and theater stars would have nothing to do with
the infant medium.

However, by 1927 vaudeville lay dying a victim of
the motion picture and, to some extent, radio. By the
middle nineteen twventies at least some artists were being
paid to appear on radio programs although most did it Just

for publicity. The rise of commercial radio meant the
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stations and the networks could afford to hire top name
talent. Thus, many vaudeville stars left what remained oft
the vaudeville circuit for the microphone. New types of
programs were built around these new stars.

Some of the artists who left vaudeville to work at
WLW were "Little" Jack Little, Ford and Glen, "Salt and
Peanuts," Virginia Lee, Andy Mansfield, and Pat Harrington.

Former vaudeville stars appearing on network
programs by the early nineteen thirties included George
Burns and Gracie Allen, Jack Benny, Ed Wynn, Eddie Cantor,
and many others. Mr. Cantor in the season 1930-1931
starred in the first comedy variety program built around a
featured comedian on the national networks.

Other local sources of program materials also
contributed greatly to early programs on WLYW. For example,
2 number of schools of music, drama, and rhetoric provided
early WLW programs.l

In 1923 Writer's Digest, a nationally distributed

magazine published in Cincinnati, held a contest for
original seripts for "radarios" to be produced on WLW.
Robert Franc Schulkers, writer of the "Sekatary Hawkins"
adventure stories of the Ohio River, began an early action-
adventure drama at WLW.

Many hillbilly, country, and folk fusicians from
areas surrounding Cincinnati migrated to the cities to

1gee Chapter III.
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work in radio. Out of the hills came hundreds of rural
entertainers. Some that worked at WLW were "Ma" and "Pa"
McCormick, Bradley Kincaid, Hugh Cross, "Red" Foley, and
Roland Gaines. Many of the WLW country entertainers had
grown up together in and around Berea and Mt. Vernon,
Kentucky, and sang as recreation. Thus, they were certain-
ly available to be paid for singing over the radio.

Another early source of program materials on WLW
was. dance bands and orchestras. Bands playing at
Cincinnati hotels and night clubs willingly broadcast
over the radio as publicity.2

Even in the nineteen fifties and nineteen sixties
many guest artists appeared on WLW programs in exchange
for publicity; promoting moticn pictures, personal
appearances, concerts, television programs, and books.

Not only did WLW, and other stations, find and
develop available program materials but in scme cases
talent actually approached the station. That was the case
of the hillbilly entertainers--Ma and Pa McCormick had
heard music broadcast from WLW and came to Cincinnati to
put on their own shows because they thought they could do
a better job, or so the story goes. In about 1929 Dr.
Frank Simon, a concert band master, approached the WLW
management with a program. Following the economic erash

of that year, the management of the American Rolling Mill

2See Chapter X.
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company (Armco Steel) in nearby Middletown, Ohio, had
decided to advertise as a method of getting new business.
Dr. Simon persuaded the Armco management to hire profes-
sional musicians and put them on the air over WLW.3

However, just finding, and developing radio artists
or having talent seek out the stations never assured that
WLW would have a constant supply of material available for
programs. Many of the artists and their programs became
popular and left the station to work on national network
programs.u In a sense, then, many stations contributed to
their own undoing by supplying the richer networks with a
steady supply of new programs and talent. When these
artists left WLW or their programs were moved to Chicago
or New York, the writers, musicians, or actors, of course,
were no longer available to work on locally produced
programs.

WLW, and surely other radio stations, could only
produce programs for which it was felt that an attractive
featured personality was available. An evening magazine

variety program, An Evening at Crosley Square, was begun

on WLW in 1962. It was felt that Jack Gwyn, a staff
announcer, was sufficiently attractive and established

with the WLV audience (or a potential audience) to make

3Personal interview with Dr. Frank Simon,
Cineinnati, Ohio, July 10, 1963.

hSee Chapter VI,
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the program successful. If Mr. Gwyn had not been available,
then those responsible for WLW's programming would have had
to look for an attractive personality. Obtaining a featured
personality that can help assure a successful program 1is,
of course, not an easy matter. Either a person of estab-
lished reputation has to be obtained or one has to be
developed. The point is that there is not an inexhaustible
supply of talented writers, comedians, musicians, or other
artists., There is a limited supply of personalities of the
caliber of an Arthur Godfrey, or a Ruth Lyons. With the
supply limited, the cost is high. Thus, materials for
programs must not only be available but they must be
available at a reasonable cost.

News

Only a very fe::;gograms were broadcast from WLW
before the late nineteen thirties. One reason that more
news was not broadcast was that the supply of news avail-
able to radio stations was limited. In 1933, when radio
had grown spffiéiently powerful to threaten the newspaper
publishing industry the Association of Newspaper Publishers
persuaded Associated Press, United Press and International
News Service to suspend all news services to broadcasters.
The Columbia Broadcasting System, the National Broadcasting
Company and some large stations organized their own news
gathering staffs but this was not feasible for most indi-

vidual stations. Even the networks did not attempt to
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really compete with newspapers. The Press-Radio Bureau was
formed in 1934 and stations were allowed to carry two, five-
minute newscasts each day. Press-Radio Bureau news was
usually dated and not well written for radio.5 Thus,
materials must not only be available but they must be of
sufficient quality to be worthy of presentation by stations.

The operation of television stations by the Crosley
Broadcasting Corporation provided another source of
materials for WLW news and other programs during the
nineteen fifties and nineteen sixties. The news directors
of these television stations regularly reported regional
news and also participated in a news discussion program on
WLW.

Availability of network and
syndicated programs

The formal organization of the national networks6
meant that even more programs, and, more importantly,
different types of programs were available to WLW. Pro-
grams for WLW were also obtained from special and regional

networks. Syndicated transcribed programs which became

5See Chapter V.

6The National Broadcasting Company was founded in
1926 and the NBC Red Network began that year. The NBC Blue
Network and the CBS Network (called United Independent
Broadcasters, later Columbia Phonograph Broadcasting System)
commenced in 1927. The Mutual Broadcasting System was
incorporated in 1934.
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available in the late nineteen twentiles also were used on
wLw. 7

During some seasons more than 50 per cent of the
programming broadcast from WLW was not originated by the
station's own staff but obtained from networks or from
syndicated transcriptions.

Many or all of the factors above and below, that
influenced local program offerings also influenced the
programming of these networks and other sources. Thus,
the WLW programming was influenced not only by local
factors of availability but by what was available from the
networks or syndicators.

Three examples will illustrate this point. During
the nineteen thirties the amount of programming available
from the networks increased greatly. WLW carried many of
these programs. Each network program that was available
and was carried by WLW meant that a locally originated
program was not carried--at least at that specific time.

Precisely the opposite happened during the nineteen
fifties. The amount of programming available from the
national radio networks decreased rapidly--especially
evening programming. At this time, locally produced
programs had to be substituted to fill this time.

A third major example of changing network program-
ming occurred in the late nineteen forties. By offering

7See Chapter IV.
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more money, and capital gains arrangements, the Columbia
Broadcasting System lured a number of very popular stars
away from the National Broadcasting Company and the
American Broadcasting Company. By the season of 1949-50
The Burns and Allen Program, Amos 'n' Andy, The Charlie

McCarthy and Edgar Bergen Program, The Jack Benny Program,

and The Bing Crosby Program were on CBS. The latter

program had been on ABC and the other four were formerly
on the NBC Radio HNetwork.

This "steal" appreciably changed not only the
content of the overall programming offered by the NBC and
CBS Radio Networks, but for the first time CBS seriously
challenged and surpassed NBC's superior financial
position.8

More importantly, however, to WLW was the fact that
some of the very popular programs previously carried on

WLW from NBC were no longer available to the station.

Materials not available

for programs
Possibly the importance of the availability of

materials for programs as an influence in programming
could best be illustrated if some materials were not

available.

8
Further, of course, this later affected the
television network offerings of NBC and CBS.
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For example, during the nineteen fifties as network
programs were steadily withdravn from the national net-
works, programs consisting primarily of recorded music
were substituted on WLW. This programming material was
readlly and inexpensively available.

By the nineteen sixties nearly 60 per cent of the
programming carried on WLV consisted wholly or in part of
recorded music. Many other U.S. stations carried programs
of recorded music more than 90 per cent of the time.

What would be the effect on the content of American
radio broadcasting if this material was not available?9

In 1963 the WLU management was anxious to experi-
ment by programming drams a2gain. Programs of suspense
and crime-detective drame were added to the WLW schedule.
However, no satisfactory women's serial drama programs
could be found. '

According to WLW program manager Gene Dailey:

For quite some time we have been thinking about
the possibility of having a daytime serial but we
have not found anythinz that would be suitable.

The trouble with some of the older ones . . . is
that they have too much of an old fashioned

9In the late nineteen thitdess just this situation
occurred to an extent. At that time the American Society
of Composers, Authors, and Publishers attempted to raise
the price paid for broadcasting copyrighted music. Broad-
casters would not pay the higher price. For a brief period
no ASCAP music was broadcast. The result until a settle-
ment was reached was the repeated performance of "Jeannie
with the Light Brown Hair," and other public domain tunes.
See Abel Green and Joe Laurie Jr., Show Biz (New York:
Henry Holt and Company, 1951), 461.




flavor. The cost of producing a dramatic series
i1s tremendous and I assume thislﬁs why none are on
the market at the present time.

In the nineteen sixties a large proportion of the
non-network programming carried on television stations
was from syndicated films. Many of these films are "off
the network” re-runs. The question might be asked what
would be the effect on the content of American radio
broadcasting if a large number of the o0ld network radio
programs were available for syndication. If audio tape
recording had been developed much earlier in the history
of broadcasting or if other methods of preserving these
programs had been perfected this might have been the
case. In sum, then, it appears that to a large extent the
pregraming of WLW was influenced by the availability of
program materials. Some of these materials were recorded
music, personnel such as writers, musicians, and other
entertainers, news service, and network programs. Any
changes In the availability of these materials certainly

affected the content of programming on WLW.

II. Economics
The economic influence on broadcast programming was
implied above when it was noted that material for programs
mst not only be available but they must be available at a

i

reasonable price. A "reasonable price," of course, would

1oLetter from Gene Dailey, program manager, WLW
?;g%o, Crosley Broadcasting Corporation, December 10,
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vary with changing economic conditions of the country, the

broadcasting industry, or the individual station.

The general economy

The general economic depression of 1929 had a
profound effect on WLW programming. In 1928 the Crosley
Radio Corporation had made a profit of $3.6 million; the
next year the company's profits were less than a million
dollars. In 1930 the Crosley Radio Corporation lost nearly
a million dollars. It was not until 1934 that the parent
company of WLW was again in the black.l1

Commercial programs were carried on WLW in 1927 and
a commerclal manager was appointed for the station in 1928.
Even in 1928 Powel Crosley Jr. stated, "VWe feel a certain
obligation to every radio listener to help in providing
the entertainment for which his radio set was designed."12
While huge revenues and profits were being earned at the
Crosley Radio Corporation it was possible to support WLW
as an "obligation" and a service. In the late nineteen
twenties and early nineteen thirties programming WLV was
costiﬁg the Crosley Radio Corporation about $300,000 a
Year. The operation of WLW and WSAT was costing about
$500,000 a year. The solution was a simple one--carry

commercial network programs. The revenue from these

11See Chapter II.

12"Crosley Dedicates High-Pover Transmitter;
Ceremonies Mark new WLW's Debut,"” Cincinnati Enquirer,
October 30, 1928, 3.
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programs and other commercial time sold on WLW supported
the stations. Indeed, in time it made a nice profit for
the Crosley Radio Corporation.

Of course, adding network programs--for whatever
reason--changed the overall content of WLW programming.

The Crosley Radio Corporation and WLW were not
different from many other companies and their stations
which were affected by the 1929 "crash." Stations all
over the U.S., and the networks, began accepting "selling"
commercials. Many stations accepted advertising for
personal products including laxatives, deodorants, and
even funeral homes, that they would not have accepted
previously. Religious organizations and even astrologers
sponsored programs on many stations. Many stations carried
programs--especially hillbilly variety sponsored by "Crazy
Water Crystals"--furnished by sponsors and carried "p1"
(cost-per-inquiry) advertising for the sponsors' products.13

The economic depression which started in 1929 had
still a second general effect on broadcasting and WLY¥.
Briefly, that effect was this: people short of money for
other entertainment and diversions turned to radio
listening as a major nastime.

In the fall of 1929 it was estimated that there were
about 9,000,000 radio homes in the United States--about

13See Chapter IV. Also see Harrison B. Summers,
Programs and Audiences (Columbus, Ohio: Department of
peech, Ohio State University, 1961), RR-Ob-f.
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30 per cent saturation. By the fall of 1935 there were
22,000,000 radio homes--almost 70 per cent saturation.

This made the purchase of network programs very
appealing to sponsors. Personal disposable income in the
United States and the advertising revenues of newspapers
were halved between 1928 and 1935. But from 1927 to 1935
the total revenue of broadcasting grew from only about
$5,000,000 a year to nearly $80,000,000 a year. Naturally,
this rapidly growing revenue meant that an increasing
number of programs, and more expensive programs, were
offered by the networks.

During the season of 1927-1928 the three networks
carried a total of 124 sponsored quarter-hours of programs;
by 1933-1934 there were 429 sponsored quarter-hours on
these national networks. This was also the period of very
rapid expansion in the different types of programs offered.lh

Thus, economic depression produced two different
phencmena in American broadcasting in the early nineteen
thirties. For some stations--mostly smaller stations in
smaller communities--it meant hillbilly music, commercial
religious programs, astrologers, and cost-per-inquiry
advertisingz. For the networks and some of the larger

stations, like WLW, this was a period of unprecedented

14
See Chapter IV; and Harrison B. Surmers, A

Thirty-Year Histo of Programs carried on National Radio
Networks In the United tates, 1926-1056 {CoTlumbus, Ohio:
Ohioc State Unlver51ty, 13537.
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growth--in revenue, in the total amount of programming,
and in different types of programming. For both it
brought the direct "selling" cormercial.

During World War II an inflationary economy strongly
influenced the content of American radio programs--as a
depressed economy had a decade earlier. Between 1940 and
1945 the total revenue of the radio industry more than
doubled--from $155,000,000 to $310,000,000. During this
time there was only a very small increase in the number
of U.S. broadcasting stations. One reason for this great
revenue growth was an excess profits tax imposed by the
government. Many large corporations were making huge
profits during World War II but were required to pay a 90
per cent tax on all "excess profits." Thus, corporations
that spent money on advertising were actually only
spending "ten cent dollars" because they would have lost
most of this money in taxes in any event.

However, there was a shortage of newsprint and the
size of newspapers wac limited. Most of this money for
advertising poured into network radio.

Many large corporations that advertised were
anticipating the end of the War when they would again be
manufacturing and selling consumer goods. According to
Harrison B. Summers:

For advertisers of this type, large audiences were

less important than “prestige." The result was
that during the war, there were more symphony



897

orchestras and symphony orchestra programs sponsored
on national radio networks than at any other time
in the history of broadcasting. Similarly, during
a portion of the war period at least, as many as
from four to eight half-hour documentary drames
dealing with war themes or extolling the activities
of various branches of the service, were carriig on
a sponsored basis by radio networks each week.

The economy of broadcasting

In the nineteen fifties two major factors combined
to bring the downfall of the national radio networks as
the most important force in American broadcast programming.
These were television and a tremendous increase in the
number of U.S. radio stations.

The revenue of the national radio networks rapidly
decreased. The total time sales of the four national
radio networks in 1956 were only about 345,000,000 compared
with nearly $134,000,000 in 1948.16

Thus, many of the very popular, expensive evening
network radio programs ended. Some moved to the television
networks.

Stations were therefore forced to substitute
locally originated programs for these lost network
programs. The most frequently substituted programs were
ones composed largely or complietely of recorded phonograph

records.

15Summers, Programs and Audiences, RR-03-d.
16

See Chapter VIII.
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For network affiliated stations this meant a loss
of the revenues that had formerly come from carrying
network programs. There was not, however, a corresponding
drop in the amount of money spent on local and nationai
non-network (national spot) advertising. However, the
increase was certainly slower than the tremendously fast
growth of television revenues. This slowly increasing
radio revenue was divided among a rapidly increasing
number of stations. For example, in Ohio, Indiana, and
Kentucky there were only 61 radio stations in 1946; by
1963 there were 355 radio stations (AM and FM) in those
three states.

With smaller revenues and smaller profits it was
not possible for radio stations in general, and WLW in
particular, to continue some of the expensive types of
programs that had formerly been broadcast. Many live
music, variety, and drama prograzs were taken off the
national networks. Many similar locally originated pro-

grams were also abandoned.

The economy of the station

Just as changes in the general economy can affect
broadcast programming, so the financial status of an
individual station affects the programming of that station.

From 1930 to about 1940 WLW had one of the highest
rates of any radio station in the United States. Only
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network owned and operated stations in New York, Los
Angeles, and Chicago had comparably high rates.

These big rates meant big revenues. This large
revenue meant that a great deal of money was available at
WLW for programming. For example, in 1939 about $800,000
was spent for programming on WLW. Other clear channel
stations and network affiliated stations spent an average
of $223,000 and $58,000, respectively, for programming
that same year.

Writing about this time Robert J. Landry said:

- « . only a handful of local stations are fully
organized and accustomed to produce first rate
radio shows. The first_and best of these is
surely WLW, Cincinnati.l?

A large staff was maintained at WLY to produce
programs this period. Many of these same staff members
worked on the sister station to WLW, WSAI.

WLW and WSAI both originated a number of programs
for three national networks during the nineteen thirties
and early nineteen forties. From both stations vere
originated a number of so-called public service and local
documentary, informative talk, and informative drama
Programs. These probably would not have been possible at
stations with smaller revenues and smaller staffs.

Programs of regional interest were carried over WLW.

Programs of primarily Cincinnati interest, like Junior

17Robert J. Landry, Who, What, Why is Radio?
(New York: George W. Stewart, Publishers, Inc., Io42), 27,
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Town Meeting and Summer Theater for Amateur Talent were

carried on WSAI.

It has been argued that only the rich can afford
integrity. In the case of broadcasting stations this
appears to be true. Before the nineteen fifties the
larger national networks and money-making stations
resisted carrying commercial religious programs. Maybe it
is not an indication of a lack of integrity to carry a
large number of commercial religious programs, but for
many years the more financially well off acted as if it
were.

Only since the middle nineteen fifties, a period of
smaller revenues and profits, have a large number of

commercial religious programs been carried on WLW.18

III. Competition
Closely related to the influence of economics on
broadcast programming is the influence of competition.
Competition exists among different media of mass communi-

cations and among different units of one medium.

Inter-media comnetition

Newspapers and magazines were hurt by the coming of
radio. Films and radio killed vaudeville. Television
ruined the movies and radio programming. Those over-

simplifications, of course, do not accurately reflect what

1SSee Chapter X.
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really happened. But they 1llustrate the intense
competition that existed among the various media of
communications. It must also be recognized that some
media have certain advantages over other media. In the
nineteen thirties radio had the advantage of being free.
In the late nineteen forties television succeeded radio in
some aspects of programming because it had the added
advantage of being seen as well as being heard.

Radio programming was altered in the late nineteen
twenties and early nineteen thirties by many vaudeville
artists who began working in radio. In the nineteen
forties and nineteen fifties the newspaper "extra" almost
disappeared because of the speed of radio news.

The difference among media may be illustrated by
the way news is reported in newspapers, on radio, and on
television. Newspapers have the advantage of reporting in
more depth and providing a permanent record. Radio news
1s faster and more readily accessible. Television news
adds the dimension of sight.

This competition among the various mass media had
a definite influence on WLW programming. This was more
demonstrable after the development of television. For
example, drama has played a larger part in television
programming compared to radio programming. Musical
programs were far more prevalent on radio than they have

been on television.
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Nearly all of the comedy variety, comedy drama, and
other drama programs--especially evening programs--vanished
from the WLW schedule with the advent of television. Some
other programs have remained--and even grown in importance--
at VLW since television. For example, farm programs,
commercial religious programs, informative talks, brief
news reports, and sponsored commentary programs have been
more prevalent on WLW since television. A major reason for
the continuance of these programs on WLW was that they

could be done less expensively on radio than on television.

Intra-medium cometition

WLY competed with nevspapers, magazines, television
stations and other mass media for revenue. Further, it
competed with other radio stations in Cincinnati and the
surrounding area. Below are several illustrations of this
competition as it affected programming at WLW.

Network programs. It was noted that in the early

nineteen thirties network programs were carried on WLW to
produce revenue to support the station. Another reason
for first adding network programs to the WLW schedule in
1927 was to attract a larger audience for the stations.
For if WLW had not carried those network programs they
would have been carried on some other station in
Cincinnati. The more expensive network programs with

popular entertainers consistently had larger audiences
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than most locally produced programs. In 1927 an article
in the Cincinnati Enquirer noted:

Station VLW, which for years has sought to
retain its individuality in the face of such
odds as chain programs, has succumbed to the
lure of the network and, starting in September,
will bring to Cigcinnati the "Blue Chain"
programs, . . .

Later WLW would regularly carry programs from the
NBC Red and MBS networks as well as from NBC Blue.

In the late nineteen forties a number of other
stations in the Ohio, Kentucky, and Indiana area complained
loudly saying that they were denied certain network
programs carrled exclusively on WLJ. It was denied that
certain sponsors had their programs carried on WLW to the
exclusion of other stations.2o But the charge probably
did help to influence the Federal Communications Commission
to end the use of 500,000 watts by LY.

Revenues. The owners of other stations within the
WLW coverage area also argued that WLW's "super power"
severely handicapped them financially.

This corpetition for revenues between WLY and other
stations was increased between 1946 and 1964 vecause, as
noted above, the number of stations allocated within the
WLW coverage area was expanded rapidly.

Talent. Many WLW artists, this was also noted

above, left the station to work on network programs. Many

lg"Cincinnati to boast three great Radio Chains,"
Cincinnati Enquirer, July 17, 1927, VI, 1.

203ee Chapter V.
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others left to work at other radio stations. During the
nineteen thirties employment at WLW was often Jjokingly,
but accurately, referred to as "The WLW School of Radio."2l

Audience. In December, 1922, the Crosley management
announced that the time WLW signed on the air on Thursday
nights would be changed from 8:00 to 10:00 P.M. "to permit
local listeners to tune in outside stations early in the
evening."22

WMAQ, Chicago, interrupted its schedule of orograns
four times a day to allow listeners to tune in other
stations as late as 1928. "Silent nights" were observed on
Mondays in Chicago, on Fridays in Cincinnati, and on other
nights in different cities for this same reason. According
to John Spalding:

In fact, the hours of operation among Chicago

statlons were such that in order to reach that
city with the program of one network, the
Columbia Broadcasting System had to sign
affiliation contracts with three stations, and
in order to reach it g%th two networks, N.B.C.
needed five stations.

It was, of course, inconceivable after broadcasting
became commercial that one station would stay off the air

so that listeners might listen to another staticn!

2lMany former WLW employees told the writer that the
main reason for leaving WLW was for higher pay.

22"Thursday Concerts will be started at 10 p.m.,"
Crosley Radio Heekly, I, XIV (December 25, 1922), 1.

2370hn W. Spalding, "1928: Radio Bcomes 4 Mess
Advertising Medium," Journal of Broadcasting, VIIT, 1
(Vinter, 1963-1964), 3T.
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During the nineteen fifties national advertisers
more than ever before began to purchase radio time or
radio spots on the basis of station's metropolitan audience
ratings (metro ratings). Surely, cne reason that programs
of more interest to Cincinnati listeners were added to the
WLY schedule during the late nineteen fifties and early
nineteen sixties was a result of this fact.au Advertising
and publicity for WLW in 1957 after a new transmission
system had been installed repeatedly noted increases in
the size of the UL metro rating.25

It is the purpose of most radio stations to get as
large an audience as possible at least durinz some hours
of the day. It is, of course, incorrect to assume--as some
persons do--that all stations attempt to get the largest
possible audience at every minute of the day. But the
overall goal of achieving a large audience must be
admitted. Some progranms, however, are presented in spite
of the small or very select audience they attract. Some of
the reasons these programs are broadcast are found in the
other factors, discussed here, that influenced pPrograrming.

In 1963 an evening magazine variety program replaced

& program of recorded concert music on WLW. One reason for

2uThere are, of course, many arguments against such
2 narrow method of judging media buying. But this does not
change the fact that such 2 method wias often used.

25Sce, for example, "Better Sound, Bigger Revenue,"
Broadcasting, April 13, 1959, 100; and "WLY Advertisement,"
Broadcasting, August 7, 1961, 12-13. :
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substituting the new program was the opinion that it would

have "a wider audience appeal."26

Programs on the national networks also, of course,
compete for audiences. According to Sydney W. Head
writing about the post war period in radio broadcasting:

Increased radio competition made itself felt
in the program field in forms both,good and bad.
The emphasis on selling led to an emphasis on
popularity ratings which amounted to a fetish.
Reciprocally, there developed a tendency to
devise programs which would "buy" audiences and
thereby inflate ratings artificially, i.e. the
"giveaway" grogra:s, which reached a zenith in
radio in 1948.

On the other hand, competition shook the
industry out of its complacency and stimulated
networks and staticns toward more imaginative,
creative prograrming. For instance the
documentg;y prograas . . . came into prominence
in 1947.

It was one of the most popular of these "giveaway"

programs, Stop the Music, that contributed to the demise

of the once popular Fred Allen Program.

Competition with national networks. Within the

medium of radio broadcasting WLV not only competed with
other radio stations serving in its coverage area but it

also competed with the national networks. The fact that a

26Persona.1 interview with Gene Dailey, Cincinnati,
Ohio, April 4, 1963.

27Sydney W. Head, Broadcasting in America (Boston:
Houghton Mifflin Company, 1950), 151.
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number of WLW staff members left the station to work on
network programs has been noted above. A number of
programs developed at WLW were also moved to the networks.
During the nineteen thirties the national networks allowed
affiliated stations to produce programs for the networks.
By the nineteen forties there was much less of this than
previously but one event in the late nineteen forties also
strongly influenced the demise of such a practice. This
event, described above, was the CBS "steal" of a number of
NBC stars. After this the management of the national
networks--and the National Broadcasting Company in
particular--made a more deliberate attempt tc have all
programs and stars tied to long term network contracts.

During the early nineteen fifties a number of
television programs produced at WLWT were carried over the
NBC television network as summer replacements. Some other
programs were also carried during the regular winter
season. But after the national television networks were
more firmly established, especially financially, there was
an insistence that almost all network produced programs be
based in Tos Angeles or New York.

What, however, would have been the effect on
broadcast programming--radio and television--if more
programs had been produced in Chicago, Cincinnati,
Pittsburgh, Cleveland, Nashville, or even Clovis? It

seems obvious that both the local programming of the
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stations contributing to the networks and the programming
of the national networks themselves would have been
affected.28

This competition is not just with the national
networks. Many advertising agencies, program packagers,
and other program producers are also competing to produce
the programs used on the national networks.

Competition among stations and program variety. In

theory increasing the number of stations in a community
should increase the different kinds of program content
available. More competition ameng stations should mean
that better programming, balanced programming (among the
several stations), and a larger variety of programs in
different categories should be available to listeners.

However, the evidence about WLW does not suggest that
this is true. On the contrary it appears that an increased
number of stations and increased competition among these
stations only means that a larger quantity of cheaper
programming was presented. This cheaper programming was
almost always recorded music of different types.

28Television network program procurement has been

of serious concern to the FCC and to the Congress. See,
Ashbrook P. Bryant, Television Network Program Procurement
(Washington, D.C.: Federal Communications Commission,
1962), Part 1, Second Interim Report by the Office of
Network Study, Docket No. 12782. Also issued as U.s.,
Congress, House, Committee on Interstate and Forei
Commerce, Television Network Program Procurement, 88th
Cong., 1lst Sess., 1G63.
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Whether or not the experience of WLW and some other
stations during the nineteen fifties was typical of what
would most often happen in this situation cannot be
asserted positively.
FCC Commissioner Frederick W. Ford asked:

Has the tremendous increase in competition
between stations really brought the benefits
which our agency contemplated. . . ? Or, in
some communities at least, has competition
become a destructive force, decreasing the
quality of programming and placing station after
station on a marginal basis? Is bad programming
driving out the good because it costs less to
produce?

No one really has the answers to these
questions and undoubtedly the answer varies in
different communities. Prograrming in many
instances consists of little more than a
hopelessly stereotyped "music 2nd news" format.
On the other hand, we know that many broadcast
stations, even in small and seemingly overserved
markets, bring a large price when put up for
sale. We also know that in many markets the large
number of stations has brought about a special-
1zation--a programming for minoritg tastes that
would not otherwise have occurred.29

Even if it were agreed that there should be some
limitations on the growth of broadcast stations--and this
is unlikely--then what method should be used for this
control? VWho might impose and regulate such a limitation?
Should the limitation be based on economic, programming,
or engineering factors? It has been suggested that only a

certain number of stations should be assigned to

29Freder1ck W. Ford, "Economic Considerations in
Licensing of Radio Broadcast Stations," Federal Communi -
cations Bar Journal, XVII, 4 (1961), 197.
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communities based on their size. But why should residents
of certain commmunities be restricted in their choice of
broadcast programs arbitrarily because they chose (if they
chose) to live in a smaller community? How shall these
commnities be defined--would suburban communities be
entitled to their own stations even if they wvere
completely surrounded by a large metropolitan area? These
are some of the problems.

Any such imposed limitation seems to be contra-
dictory to the American system of broadcasting as it has
existed within a relatively free (pluralistic) society.
Certainly one of the penalties of a democratic society is
that broadcast programming is often not all that certain
critics, educators, broadcasters, social scientists,
businessmen, advertisers, or politicians would like it to

be.

Summary

Competition among the mass media and among units of
one mass medium has been discussed as an influence on the
programming of broadcast stations.

The way in which this factor has affected WLW
programming may be more subtle and more difficult to
demonstrate than the first two factors listed above
(availability and economics). This, in part, may be

because the factor of competition 1s closely related to
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those two other factors. That is, the competition was
often for available program materials and this competition
was economic.

However, the effect of competition was also more
than just dollars competing for programs materials which
were in short supply. There was also competition for
network program services, competition for revenues,
competition for talent, competition for audiences, and
even competition to produce programs for the national
networks.

Thus, the factor of competition is more than Jjust a
matter of economics and availability. It is important
enough to be considered a third influence on the content

of broadcast programming.

IV. Management Policy and Philosoohy

For the most part the media of mass communications
in the United States are operated by and/or for private
owners. Broadcasting stations are operated on a commercial

basis for the purpose of making a profit.3°

The profit motive

In order to stay in business for any period of time

the owners of most broadcasting stations must receive more

30There are, of course, a limited number of non-
commercial broadcasting stations operated in the United
States. A very few commercial broadcasting stations are
intentionally operated on a non-profit basis.
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revenue from the operations of their stations than they
have expenses. In short, they must make a profit. This,
then, is the overriding policy or philosophy which the
management of these stations must keep in mind. Whether
or not a profit is made from a station is ultimately the
test of the station's programning--at least from the point
of view of the owners.31

According to Robert E. Dunville:
The over-all philosophy behind WLW is what
you might call enlightened self-interest. We
do things for the community because they're
worthwhile, but_in the end, we do all right for
ourselves, too.32
The profit motive was not, however, an important
factor affecting WLW programming during the first decade
the station was on the air. Then, it was operated as a
service of the Crosley Radio Corporation, the major
interest of which was manufacturing radio receiving equip-
ment. There was, during this period, no thought of
returning 2 profit on the operation of the station.
Since the late nineteen twenties it has been a
major objective of the station's management to return a

profit.

31There are, of course, other more important tests
of prograrming from a broader point of view, such as social
desirability.

32y, Abramson, "WLW--Voice of the Midwest,"
Coronet, November, 1953, 123.
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Management programming volicies

Even operating within the general purpose of
showing a profit the management c2 a broadcasting station
still has a great deal of latitude as to what shall be a
station's programming. A number of implicit and explicit
guides may determine those policias which influence
programming. Some are listed belcw.

Programming and personal taste. One of the first

influences on WLV programning was exerted by the station
director Fred Smith. Mr. Smith's Sackground in music,
especlally classical and concer: =zsic, was the reason in
1922 for programs of concert phencsgraph recordings.

Only a few months later ¥r. Spith decided to
present American dramaes on WLY z2°ter he had seen the
important western film, "Covered “agon."

On another occasion during the early history of
programming on WLW there were an cverwhelming number of
telephone calls asking that more "f2zz music" be played on
& program. But some opera records were also included
because the engineer liked to listen ©o opera.

Certainly in the later years tne personal tastes of
the staff played a diminishing part in programming. But
"taste" was frequently used to judge which progran should
be broadcast and which‘should not be broadcast. Staff and

management taste, thus, are an in“luence in programming.




\

L]

The term taste is used here in the sense of indi-
vidual aesthetic preference of liking, or Jjudgment of
quality. The point is that some programs are put on the
alr because a station's management believes that they
should be broadcast--other considerations, including the
profit motive, aside.

Other programs may be put on the air because one
staff member feels strongly enough about a program to
insist that it be produced. In some cases this staff
member might work on this program on his own time because
he believes that it should be done. Of course, in any
such case the program still may be broadcast only with the
approval of a higher authority--the management or owner.

Programming and personal ohilosophy. In 1949 the

Federal Communications Commission announced an opinion
that broadcasting licensees could be advocates--that is,
stations could editorialize. Editorials have never been
broadcast from WLH.33

During the time that WLW was owned by Powel Crosley
Jr. (1922-1945) there were charges that Mr. Crosley
attempted to expound his own personal opinions over the
station.

Mr. Frank Weizenbecker, of the Cincinnati Central
Labor Council, at a 1936 FCC hearing charged that

33see Chapter IX.
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Mr. Crosley supported Republican candidates in an election
and "refused to permit the broadcasting of anything
concerning labor difficulties of any kind over the facil-
ities of the station." An article in The Nation in 1935
also charged that WLW had attempted to keep any news of
strikes of labor difficulties off the station. In 1936 a

lecturer on the Ohio School of the Air, William Papier,

charged that the WLW management had attempted to censor
remarks that he wanted to make about anti-union
employers.3u

If these charges were true Mr. Crosley did attempt
to keep certain materials off WLW. This is an example of
the personal philosophy of a station's management
affecting programming.

An example of the personal philosophy of management
putting programs on a station was seen at WLW during World
War II. James D. Shouse and Robert E. Dunville after 1939
took over the WLW management and Mr. Crosley had little to
do with the station. Mr. Shouse, Mr. Dunville, and other
members of the WLW staff believed that during World War II
the station should play an important part in the war effort
at the home front.

According to Mr. Shouse, at WLW they attempted to
report the war the the people of the Midwest "in terms of

3uSee Chapter V.
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the Middle West."32 Programs were broadcast, many of them
sent to WLW via short wave, from the war fronts about farm
problems in Europe, about the need for more American food-
stuffs and raw materials, and about the place of British
women in the War. For example, an Easter church service
from war-torn England was even carried over WLW via short
wave.36

Mr. Shouse and Mr. Dunville felt that the Midwest
was traditionally isolationist and that this might have to
be overcome if the United States were to win the War.

One may argue strongly that a broadcaster, like Mr.
Crosley, should not use his facilities to disseminate only
his own personal economic, political, religious, or social
beliefs to the exclusion of all other opinions.37

Who, however, will argue that Mr. Shouse and Mr.
Dunville, did not do a great service to the Midwest and to
the United States by the programming they had developed
during World War II?

35Persona1 interview with James D. Shouse,
Cincinnati, Ohio, July 10, 1963.

36See Chapter VI.

" 37For another, more widely known case of so-called
news slanting" see Harrison B. Summers (comp.), et al.,

Federal Laws, Regulations and Decisions affecting the
ro%ramming and Operating PollcIes >f American Broadcastin
ations olumous, Ohio: epartment of Speech, Ohio 3tate

University, 1962), V-C-37; or Walter B. Emery, Broadcasting

and Government (East Lansing: Michigan State University

Press, 1 > 373. The reference is to the George Richards
(KMPCS case.
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In addition to the programs broadcast during World
War IT many other programs about important community and
national problems were originated at WLW. There were
informative dramatic brograms produced during the nineteen
thirties, nineteen forties and nineteen fifties about many
problems; for example, the aged, public education, veterans,
and soil conservation. In the season of 1963-1964 a new
series of informative talk programs on the use, pollution,
navigation and future of the Ohio River was broadcast.

These programs perhaps were not highly controversial.
The opinions offered probably aroused little substantial
opposition and several viewpoints were usually presented.

But in the selection, writing, editing and
producing of these prograns it is obvious that it is
impossible to eliminate completely the personal philosophy
of the WLW management and staff reflected in any such
program.38

It is very unlikely that any broadcaster or staff
uember in charge of programming could plan and schedule
programs without his own personal opinions being at least
a small part of this process. The extent or degree to
which personal opinions should be reflected is, however,

probably a very controversial question.

38For one explanation of how this process works see
Warren Breed, "Social Control in the News Room," in Mass
Communications by Wilbur Schramm {ed.) (Urbana: University
of Illinois Press, 1960), 178; or in Social Forces, May,
1955.
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While many broadcasters refrain from inserting their
own opinions in programs they certainly hold the personal
philosophy that controversy and discussion are an important
part of programming. Then, at least this general
philosophy will be reflected in programming.
Programming and other ownership interests. The

extent to which programming should be influenced by the
licensee's other interests no doubt would be an equally
controversial question. But, in fact, these interests can
affect programming.

WLW was operated for several years primarily to
promote the sales of Crosley Radio Corporation products.
But even after this period Mr. Crosley did use WLW to
advertise other interests he had. For this he was
criticized.

During the nineteen thirties the Crosley Radio
Corporation and subsidiaries manufactured a variety of
products including pharmaceutical products, an electric
vibrator, refrigerators, tire patches, and a scalp massage
device. Many of these products were advertised over WLW
and some were sold by mail order.

In 1930 a Detroit newspaper said WLW did not carry
programs sponsored by other radio equipment manufacturers.
However, during this very year WLW was carrying programs
sponsored by Atwater Kent, Philco, and Sylvania.

In 1936 the same Mr. Weizenbecker mentioned above
charged that Mr. Crosley used WLW to further Crosley
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products. Mr. Crosley denied this and sald that programs
for any rival products would be carried on WLW.

During the nineteen thirties all the play-by-play
baseball broadcasts of Mr. Crosley's Cincinnati Reds were
carried over Mr. Crosley's WLW or Mr. Crosley's WSAI.

In addition to advertising other products produced
by the licensee this influence might also benefit the
programming on a station. For example, a number of
expensive music and drama programs were sponsored on WLW
during the nineteen fifties by the Avco Corporation if
other sponsors could not be found. Without sponsorship
these programs would not have been presented.

The fact that other licensee interests may greatly
affect programming is also illustrated by two examples not
from the study of WLY.

The management of one broadcasting station was told
to change the station's programming from a “"top 40, rock
and roll music" format to so-called "good music" because a
member of the family that owmed the station was running for
e high political office. It was felt that the image of the
broadecasting station might hurt the image of the candidate.
It is also interesting to note, but probably not surprising,
that during the campaign this station mentioned the name
of the owning corporation much more frequently than had

previously been the case.
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A chain of television stations that added local
daytime bowling programs is another example. The same
company also had invested heavily in a chain of bowling
alleys.

Somewhat the opposite of earlier policies, in the
nineteen sixties the FCC had licensed stations, especially
FM stations, to religious groups, particularly Protestant
churches. It is very, very unlikely that this ownership
did not affect the programming of these stations.

Other stations have been operated by a union and by
a political group, namely WCFL, Chicago, and WEVD, New York.
Information on how the ownership of these stations has
affected programming would be valuable to a further
discussion of the influence of ownership on programming.

Programming and other station activities. Programs

may be planned and presented in conjunction with other
activities of a station. For example, during the nineteen
forties WLW maintained a permanent consumer panel of about
1,500 housewives that pre-tested new products. The main
purpose of the panel was as merchandising service provided
by WLW. But the opinions of the panel were also reported

on the program WLW Consumer's Foundation.

Other stations too, frequently bresented one-time or
regular programs that were tied-in with other activities of
the station. These activities often were only tenuously

tied to programming,
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Programming and specific management policies. Some

programs are not broadcast from stations because the
management has specific policies not to broadcast such
programs. Certainly this would include programs in bad
taste (as determined by the management's personal taste).
But some other policies are probably not so obvious.

For example, in the nineteen thirties the WLV
management did not renew the contract to carry a program
after it had been on the station for 26 weeks. The program

was Drew Pearson and Robert S. Allen's Washington Merry-Go-

Round. It was not renewed because Mr. Pearson and Mr.
Allen would not assume the responsibility of any libelous
remarks they might make on the program.

Also during the nineteen thirties the WLW
management refused to carry a speech by Dr. Townsend because
at the time the so-called Townsend Movement was being
investigated by a House of Representatives committee. The
station's management stated that they would wait for the
conclusion of the investigation.39

In 1960 the WLW management refused another political
program because of a "long standing established policy of
not accepting political broadcast materials from
unqualified political candidates." In this particular

39$ee Chapter V.
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case the candidate was to be:%rite-in and the write-in
ballot is not permissible under Ohio law.uo

While some policies might limit the type of programs
to be broadcast others may permit the WLW staff to have a
free hand in preparing programs as they see fit. For
example, quite the opposite of the reported policy of
Mr. Crosley, a later WLV policy clearly states that "The
News Director shall have sole authority over news content,
presentation, and material used in news progz'a.m:s."b'l

Managerent volicies and station
characteristics

In determining policies for prograrming a station
the management must, or should, consider at least two
general aspects of the station. These are: the station
facilities and the station locale.

Station facilities. The frequency, power, hours of

operation, and requirement of any directional antennae may
greatly affect the coverage of the station. This, of
course, means that a station can reach only a certain
potential audience.

WLA's clear channel and high power served a vast

area and a vast audience many miles from Cincinnati.

uOSee Chapter IX.

ulCrosley Broadcasting Corporation. "Inter-0ffice
Correspondence to Entire Staff of Crosley Broadcasting
Cogporation from Al Bland," Cincinnati, Ohio, March 29,
1960. (Mimeographed.) (From the WLW files.)
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Another station with less power but also located in
Cincinnati would have to concentrate on an urban audience,
A daytime only station would consider still other factors.

Station locale. The audience of radio stations in

Cincinnati is likely to be different in some important
characteristics from the audience of stations in New York
City or in Pixley, California.

The location of the station is likely to mean that
a larger or smaller revenue is available to the station
depending on the size of the cormunity.

Different cultural, educational, and other groups
within the potential audience of a station might well
influence the prograrming of 2 station. Thus, because of
WLW's location in the Midwest it was not surprising that a
large number of hillbilly variety programs were broadcast.
Nor was it surprising that farm programs were broadcast.
Stations in other locales might have carried more programs
of interest to listeners who were of Polish, Mexican, or
Swedish extraction. In other parts of the United States
programs in Navajo, Apache, Serbo-Croatian, or Basque
programs might have been broadcast.

"Station image." The definition and measurement of

"station image" is a difficult task. While the audience
may not be aware of the fact, a station's management is

often trying to create a very definite "image" or "sound."
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Surely, the programming of any station will be
affected by any management policy that attempts to give
a station a certain "image."

Changes in programming

If it is agreed that the above influences are
important in determining the programming of a specific
station, then any changeé in these influences might alter
the station's programming.

Thus, a change in the ownership and/or management
of a station might change the station's programming. In
1945 it was argued by FCC Commissioners Walker and Durr
that the sale of WLW to the Aviation Corporation might
substantially alter the programming on WLN.aa According
to James D. Shouse there were no changes.u3 But certainly
such a change could affect the prograrming of a station
and has in the case of the sale of many other stations.

Other changes that might affect programming
include: any change in the other interests of a licensee,
for example, the ownership of a television station; a
change in specific policies followed by the management; or
changes in the facilities, locale, or "image" of a station.

aaSee Chapter VII.

h3Personal interview with James D. Shouse,
Cincinnati, Ohio, July 10, 1963.
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The desire and need to
be different

Every really effective program . . . on radio and
television, has some quality, or more often, some
qualities about it that sets it apart from other
programs of the sane type—fqualitieﬁuthat set it
apart as distinctive and different.

Just as a single program should be different to be
effective, so should the programming of a station be
distinctive if that station is to be effective.

According to WLW program manager Gene Dailey the
addition of dramatic programs to the WLW schedule in 1963
was strongly influenced by "our desire to continue to
provide program material that is not found on ordinary
radio st:at:ions."u5

"Station image," mentioned above, is nearly always
discussed by broadcasters in terms of how their station is
different or distinctive from another station of the same
general type.

The staff and management of VLW, has, almost since
the station first went on the air in 1922, seen the station
as bigger and better than nearly all other radio stations.

This general feeling that WLW is the biggest and the best--

uuSummers, Programs and Audiences, RR-08-d.

u5Letter from Gene Dailey, Program Manager WLW
Radio, Crosley Broadcasting Corporation, December 10, 1963.
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always was and always will be--has, however subtly,

influenced WLW pz'ogra.mming.u6

V. Sponsor Policy and Philosophy

If management policy and philoscphy is important in
shaping the programming of a station, then to an extent the
influence of advertisers must also be considered. It is
unlikely that a sponsor will order a station to begin
carrying a particular program or more programs of one
type. The sponsors' influence is more subtle than this.

By purchasing or not purchasing a particular program, or
commercial announcements within a particular program,
Sponsors may well determine whether or not the program
remains on a station. The advertiser's decision, of
course, is usually not an arbitrary one but is based on a
number of factors. These factors cannot be considered here
but might include: whether or not the "mood" of the
program was suitable for a particular advertiser, the
number of persons reached by the program, particularly the
number of persons reached that are "most needed" ("target
audience") by the Sponsor, and the proven success of the

program in selling the sponsor's product.

asIt is not the writer's intention here to discuss
role theory or self-identification. But after talking with
many former and present WLW employees it was obvious that
WLY holds a special place in their lives. This feeling is
not always present among employees of broadcasting stations
or other businesses. Nor, of course, was it with all wLw
employees.
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Local prograns

In 1958 helicopter traffic reports were begun over
WLW. One reason the station's management put the programs
on the air was that an advertiser was definitely interested
in sponsoring the reports. This, of course, does not
detract from the public service value of these reports nor
does it mean that they might not have been started anyway.
But certainly one factor in beginning the costly series

was that the cost would be recouped.

Network procrams

That advertisers were important in determining the
composition of network prograrming has leng been recog-
nized. Some have argued that Sponsor control was harmful;
others state its positive values.u7

During the late nineteen twenties and early nineteen
thirties it became obvious that Sponsors were nore
interested in "light" and entertainment programs than in
"heavy" or information prograns. Programs of concert and
overa rusic were replaced by popular music and comedy
shows. For example, during the seasons of 1627-1928
50 per cent of the sponsored quarter-hours on the national
networks were in the category of concert msic. By the
season of 1930-1931 only about 20 per cent of the sponsored

quarter-hours on the networks were in this same category.

a7See Llev~1lyn ihite, The American Radio (Chicago,
Illinois: The University of Chicago ress, 47), s54-61.




928

During the late nineteen thirties and early nineteen
forties more and more women's serial dramas ("soap operas")
vere added to the networks' schedule. In spite of urging
by éhe netvork management personnel to try other types of
prograns, advertisers simply demanded that they be allowed
to sponsor a daytime serial. The reasons that sponsors
asked for more "soap operas" is not particularly’ important
here.u8 The fact that they did, meant that the networks,
and thus, stations, scheduled more women's daytime serials.

In addition to asking for particular types of
programs, advertisers may actually keep programs on the
air although the audience for these programs, in
comparative terms, is not large. Thus, the Voice of

Firestone, Telephone Hour, and Cavalcade of America,

continued on the national radio networks for many years
because the sponﬁors, The Firestone Tire and Rubber
Company, the Bell Telephone System, and DuPont, respectively,
sought "prestige" more than a large a.udience.l"9

Sponsor support caused the growth of certain types
of programs during the nineteen thirties and nineteen

forties. Sponsors, similarly, caused the decline of

usIt i1s likely that advertisers asked for more
women's serial dramas for several reasons; including the
proven success of such programs in selling products, the
imitation of similar advertisers, and indications that such
programs would reach the "most needed” audience they were

seeking.

A9These three sponsors continued the same or very
similar programs on the national television networks.
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certain types of programs by their lack of support during
the nineteen fifties.

Advertisers were especially hasty in deserting the
national radio networks for the national television
networks. Thus, many programs moved from radio to
television. Others just disappeared from the radio networks
but had no counterparts on television. While advertisers
deserted network radio, non-network national spot radio
advertising was not abandoned as quickly. As network
radio programs went off affiliated stations they were
generally replaced by participating format programs that
would appeal to national spot and local advertisers.

The wisdom of the advertiser's decision to switch
their budgets so quickly and so completely away from network
radjio may be questioned.so The fact that they did and the
result, however, are clear.

The licensee of a station retains the ultimate

control over the programming broadcast from his station.

5OFrom 1950 to 1961 the cost-per-thousand of network
radio increased only 6 per cent while the cost-per-thousand
of spot radio increased 38 per cent. Thus, the judgment of
the advertisers was clearly not based on circulation figures
alone. Their decisions weve probably greatly influenced by
the glamour and novelty of network television. Many
network radio advertisers switched to network television.
The Increase in spot radio was largely "new" money.

The important comparison here is that during this
same period, 1950-1961, the cost-per-thousand of network
television and spot television declined 21 and 8 per cent,
respectively,

See Morris J. Gelman, "Radio," Television, January,
1963, 55. (Based on figures from Marplan Division,
Interpublic Incorporated.)
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The influence of sponsors, indirect or direct, is still an

important factor in determining this programming.

VI. The Invention, Imitation, and Decline of Programs

Those interested in broadcast programming frequently
talk about cycles of programming. Clearly, to varying
degrees, mrograms do run in cycles. The cycle begins with
the invention of a new program or programs, or more
frequently with the introduction of a program with a
slightly different tact or alteration. This one program,
or sometimes several programs, may be imitated by a number
of similar programs. Then, the trend runs its course and

programs of this type decline and may even disappear.

Invention of nev programs

Whenever a program is described as the first one, or
among the first, of its type then the process or invention
is being recognized.

A number of the "first" programs of particular types
on WLW or on the national networks have been described in
previocus chapters. Particular programs are not important.
Just as broadcasters argue over which was the first radio
station they argue about which was the first "soap opera."
And just as the resolution of the former argument is
dependent on the definition of "radio stations" so the
latter is only resolved by a specific and narrow definition

of "soap opera." But clearly, what we now call the "soap

::!-u--q---'lI-!5!-IIIl'!!!IIll!!llI!IIllIlll--u-lII--t?*
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opera" evolved in the late nineteen twenties and early
nineteen thirties. The exact year is not important; hor
the exact program. In the case of the "soap opera"
evolution rather than invention may more correctly
describe what happened.

The tremendous growth in the different types of
programs offered on the national networks and on WLW
between 1927 and 1933 was described.51

The invention of a program on YWLJ occurred when
Fred Smith got his idea for Musical News or when Powel
Crosley Jr. asked Ed Byron to build a program of light
music and romantic poetry, Moon River.

In some cases programs began on local stations and
were transferred to the networks; for example, the
phenomenally successful Amos 'n' Andy.

In other cases a progranm form has begun on the
networks and been adapted for use by local stations. As
was Monitor, the first network magazine variety program.

The degree to which programs are an entirely new
type or simply aberrations of an existing type is argu-
mentative. National Amateur Night (1934-1935) and Major

Bowes Original Amateur Hour (1935-1936) brought a new type

of variety show to the national radio networks in the season

of 1938-1938. In 1949 Jack Webb's Dragnet was not really

51See Chapter IV.




932
a new program form but only a new style of the crime-
detective dramatic form. Such a distinction is arbitrary

and academic.

Imitation of successful programs

The importance of both Original Amateur Hour and

Dragnet is that they produced a rash of imitations.
Following the immediate success of Original Amateur Hour

"amateur programs sprang up all over the place--there were
several on networks, and scores of stations developed local
amateur shows.'"22

Television programming was more influenced by the
popularity of Dragnet than was radio prograrming. But
there were several imitations of DPragnet almost irmediately
on both the national radio and national television networks.

A number of other illustratlons could be cited but
the cyclical nature of programming trends is generally
recognized. Clearly, almost any successful program will
have its imitators.

It might also be noted that the first proéram of

any type is not necessarily the most successful or the most

enduring. For example, National Amateur Night preceded the

Original Amateur Hour on the national networks but the

latter was more popular and more enduring.

52Summers, Programs and Audiences, RR-03-b.
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The decline of programs

Just as surely as they are evolved and initated,
new programs and program forms decline in popularity and in
number. Very simply put, they wear out.

Individual programs wear out as the basic idea of
the program loses its freshness and novelty. The stronger
the idea, the more likely the program will endure.

And just as an individual program wears out, the
amount of programming of one particular tyoe declines.

The decline in the number of programs within
particular types on the national networks and on WLV has

been described in detail in previous chapters.53

Long and short cveles

Programs and program types run in cycles of varying
lengths. Some programs were broadcas: on WLW for only a
few weeks; others have been broadcast for four decades.
This is equally true for different program types as well
as individual programs.

Women's serial dramas grew in number beginning in
the nineteen thirties. This program form vanished from the
national radio networks by the nineteen sixties.

By comparison the telephone quiz, begun on the

national radio networks with Stop the Music, ran a very

53See Chapter II-IX, or Chapter X.
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short cycle. This type of progran was numerous on the
national radio networks for no more than three or four
seasons.

Certain;y the factor described as the invention,
imitation, and decline of progran forms does not exist
independently from other factors described in this chapter.
These cycles are greatly influerced by economic, competitive,
and availability factors. But the process of invention or
innovatioen, imitation, and deterioration, seems important
enough to be described as a separate factor that

influenced programming on WLW from 1922 to 1963.

VII. Techiiical Inventions and Improvements

Other inventions and innovations besides those of
program forms greatly influenced the course of broadcast
programming. Indeed the very existence of broadcast
programming was dependent on a2 number of inventions and
innovations that made broadcasting possible at alil.
Several examples will illustrate the effect of technology

on WLW programming.

Microphones

The first microphones used at WLW vere large
instruments about the size of a megaphone. They were very
insensitive. Performers were required to speak directly

into the microphone horn. In fact, the speaker's head had
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to be almos£ inside the horn. These nicrophones had a
frequency response no better than that of an ordinary
telephone.

By the middle nineteen twenties the development of
"ribbon" microphones of high sensitivity and better
fidelity made the broadcasting of larger groups and
orchestras feasible. To be sure some programs featuring
large musical groups were broadcast with the older type
microphones but the new development surely made these

programs more attractive.

Remote equiopment

The development and use of remote equipment allowed
programs to be broadcast over WLV from outside the station's
studios. Musical variety programs from downtown hotels
and operatic concerts from the Cineinnati Zoological gardens

were early remote broadcasts carried over WLW.

Electronic pickup

As noted above, early programs of recorded music
were broadcast from WLW by placing the WLYW microphone horn
directly in front of a phonograph horn. About 1926 the
electronic pickup for recorded music was developed. This
did not have an immediate effect on WLW programming.
Rather it was a permisSive factor. Programs of recorded
phonograph music were made possible at a later date. On

many other stations programs of "platter" music were
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developed during the nineteen twenties and nineteen
thirties but these were not used on WLW until the late
nineteen forties.

A number of syndicated. programs, however, were
carried on WLW during the nineteen twenties and later
from electrical transcriptions.

Inexpensive and convenient
receiving sets

The development of inexpensive radio receivers,
ploneered in part by Powel Crosley Jr. had an indirect
effect on radio prograrming.

In 1921 very few nomes were equipped with radio
receivers. One reason was that manufactured sets at that
time cost $100 or more. In 1921 the Crosley’bhnufacturing
Company produced a2 set that sold for about $20. Many
other companies began producing inexpensive radio
recelvers about this same time. But these sets required
that listeners use earpiiones that were neither convenient
nor comfortable.

By 1924 inexpensive "super-hetrodyne" receivers
were produced that were powerful enough to drive a loud-
Speaker. But these sets were powered by batteries which
had to be recharged or replaced frequently.

By 1928 radio receivers that used household electrical
power were being manufactured. Now the radio could be

listened to by a number of peisons and there was very
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little or no maintenance required. Further, transmitting

and receiving equipment was sufficiently improved that
programs could be tuned in with relative ease,

One of the important influences on radio programming
in the late nineteen twenties was the large potential radio
audience which advertisers desired to reach. One important
facilitating factor that had allowed this large audience
to develop was the innovation of inexpensive, convenient

radio receiving sets.

Increased power

~ During the nineteen twenties the powver of WLY was
increased from 500 watts to 50,000 watts. This increase
in power meant a larger audience was being served by the
station. Thus, WLW programming was planned for a more

diverse, regional audience.

Increased interference

During the nineteen fifties and nineteen sixties
preclsely the opposite of the above took place at WLW.
Because of an increased number of stations and increased
electrical interference the coveragé area of WLW was
reduced from what it had been with the same power during

the early nineteen thirties and early nineteen forties.sa

Shsee Chapter IX; from 1934 to 1939 WIW was
operated with 500,000 watts of power,
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Thus, during this later period the station manage-
ment began to consider more carefully the metropolitan

Cincinnati audience.55

Short wave

The development of short wave transmission during
the nineteen twenties and ninecteen thirties was later to
make certain war-time programs possible on WLW and on the
national networks. Again, this was a permissive factor.
Short wave transmission was possible and used to a limited

extent earlier but was most important during Yorld War II.

Wire recording

Wire recording was also first used extensively for
broadcast programs during World War II. Zlectrical
transcriptions were used for some special events and on-
the-spot progranms during the nineteen thirties. But this
equipment was too large and cumbersome to be easily used

outside of the studio. During World War II a number of

55Of course, WLY still has a coverage area that far
exceeds the area served by many stations with less power.

From 1938 to 1958 the average amount of electrical
power used per residential customer increased 300 per cent.
WLW engineers argued that power of 1,000,000 watts was
needed in 1960 to "restore some resemblance of the service
previously enjoyed” with 50,000 watts.

See Crosley Broadcasting Corporation, Engineering
Department, Engineerin Statement and Exhibits WLW:
(Submitted to the Federal Communications Cermission March,
1960, in support of comments relative to third rotice of
further groposed rule making, Docket 67&1), Cincinnati,
Ohio, 1960, 19.
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on-the-spot broadcasts were produced on wire recording
equipment, such as reports of bombing runs over enemy

territory.

Tape recording

After World War IT recording on magnetic tape was
develcped. Tape recording made it possible for some
proérams to be produced on tape rather than being broadcast
live as before. Previously two versions of many programs
had to be broadcast; one for the East and Midwest stations
and a repeat for the Pacific Coast.

At WLV tape recording made possible two programming
experiments.

In 1952 the WLW management tried the block progran-
ming of evening programs of similar appeals to attract
listeners away from television. During the seasons of
1952-1953, 54 per cent of all network programs used on WLV
were yroadcast at different times than they were offered
by the networks.56 Such wholesale rearranging of the WLV
program schedule would not have been feasible without tape
recording.

In 1955 with WLW programming in transition and in a
state of confusion, a magazine variety program composed

largely of recorded on-the-spot interviews was tried at

56This does not include news and commentary programs
which, naturally, had to be broadcast the same night they
were originated on the networks. See Chapter VIII.
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WLW. Again, this type of progran would not have been
feasible without tape recording.

Definitely one of the most important single but
indirect influences on WLV prograrming was the teehnical
development of television broadcasting.

Technological inventions, innovations and
developments were factors influencing the types of progranms

that could be broadcast, and thus were broadcast, from VLV.

VIII. Governmental and Cther Pressures

Government regulation of broadcasting in the United
States is not very restrictive ccmmpared with the broad-
casting systems of many other countries.57 For the most
part this regulation has been permissive and rather
general.

Nonetheless governmental and other pressures have
influenced programming on WLY and on other U.S. stations.
Several examples of these pressures are discussed below.
lost of these have been noted in chapters above and need

be only briefly cited here.

Governmental reculations

It 1s certainly not possible to chronicle all the
important developments in the regulation of broadcasting

57F'or 4 comparison with some other countries see,
Fred S. Siebert, Theodore Peterson and Wilbur Schramm,
Four Theories of the Press (Urbana: University of Illinois
ress, 5 or Charles R. Wright, Mass Communications
(New York: Random House, 1959).
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here.58 However, some decisions and opinions that
influenced broadcasting generally will be noted. Several
other cases that specifically involved WLY will be
mentioned.

Class B status. In June of 1923 WLW was one of 39

U.S. radio broadcasting stations classified as class B by
the Department of Commerce, then the licensing agency for
stations. Stations so designated were of high power and
considered to be the most important U.S. cutlets. With
this classification it was agreed that WLY would broadcast
only live programs; all programs of phonograph records or
mechanically reproduced music were taken off the station.

The Great lakes decision. 1In 1928 in the Great

Lakes case the Federal Radio Cormission noted:

Broadcasting stations are licensed to serve the
public and not ror the purpose of furthering the
private of selfish interest of individuals or
groups of individuals.

« « « In the opinion of the commission, . g
the tastes and needs, and desires of all substan-
tial groups among the listening public should be
met, in some fair proportion, by a well-rounded
program, in which entertainment and lighter
grades, religicn, education and instruction,
important public events, discussions of public
questions, weather, market reports, and news, and
matters of ingsrest to all members of the family
find a place.

58Harrison B. Summers cites more than 230 cases and
rul s that have influenced broadcast programming from 1923
to 1962; see, Summers, Federal Laws . -+ 5 C-V-01 - ¢-v-78.

59U.S., Federal Radio Commission, Third Annual Report
(Wash&ngton, D.C.: Government Printing Office, 1929}, 32
and 34,
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In this case improved facilities were granted to
WENR-VWLS and denied two other applicants. The importance
of the case was that the FRC noted the need for a balanced
program service for the entire public.

It further noted that a program service was not in
the public interest which was intended for reception by
only a small proportion of the public residing within a
station's coverage area.

Still this permissive ruling gave station licensees
great latitude in determining the specific "balanced"
schedule of prograns.

500 kilowatt promises. Recognizing some of the

explicit and implicit Spinions of the FCC cormmissioners
serving in 1933 the eanazement promised to make changes in
WLW programming in an altempt to keep a special authori-
zatlon for 500,000 watts. These promise560 were not
requested by the FCC nor etven suggested by the FCC. But
they were offered because the YLW management believed they
might influence the FCC's decision.

Undesirable brogran materials. In a number of cases

and opinions after the formation of the Federal Radio
Commission and in a generzal Federal Cormunications
Commission memo in 1939, types orf materials considered

undesirable were noted.

60For the specific promises see Chapter V or
Chapter X.
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Specifically, the 1939 FCC memo on undesirable program
materials included defamation, fortune telling, programs
depicting torture, lengthy and frequent advertisements,
excessive use of recordings, refusal to give equal rights
to both sides of controversial discussions, and other such
items.61

The Blue Book. Probably the most important of the
general FCC memos on programming was the so-called Blue
Book. Published in 1946 this FCC memorandum outlined in
moderate (though somevhat confusing) detail what was
expected as the basic requirements of broadcasting in the
"public interest, convenience, and necessity."

The specific items within the Blue Book are not
important here.

What is important is that this was the Gommission's
first significant attempt to determine what was meant by
public interest.

No doubt the Blue Book had a definite effec’ on the
programming of WLW and many other stations.

In the Blue Book the dommission tried to state
general principles. For the most part, as bvefore, the
specifics of vhat should constitute the programming of

each station was left up to the broadcast licensee,

618ummers, Federal Laws . . . , V-C-12.
62U.S., Federal Communications Commission, Public

Service Responsibility of Broadcast Licensees (Wasﬁingfon,
b.C.:T Government Printing Office, 15457,
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The Carlton Fredericks case. 1In 1962 the program

Living Should Be Fun was not renewed on WLW. This was, in

‘part, the result of bpressure from the Federal Communications
Commission. Further, the pressure applied by the FCC was
in response to charges made originally by a nutrition
expert addressing a meeting on medical quackery.

In December, 1961, 50 radio stations, including WLW,
received letters from the FCC seeking information about
alleged "hidden" sponsorship of the program.

In July, 1962, the FCC ruled that in some instances
the Communications Act had been violated. But by this
time most of the stations previously carrying the program
had dropped it. As in many other instances the FCC had
regulated broadcasting by the "lifted eyebrow" rather than

by specific rulings, opinions, and c:a.:-'.es.s3

Self reculation

The National Association of Broadcasting formed in
1923 adopted a very brief code in 1929. 1In 1937 a longer

code called The Standards of Practice for Radio Broadcasters

of the United States of Anerica was adopted. This latter

code, slightly revised, was still in use in 1964 as the
Radio Code of Good Practices.

Member stations of the National Association of

Broadcasters were supposed to be operated within the limits

63See Chapter IX.
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of this code. No enforceable legal requirements can really
punish members who violate the code. But these standards
have had a limited effect on the content of broadcasting.

Sydney W. Head has noted:

Most self-regulation by businesses and indus-

tries arises from the need to cultivate good
public relations and to forestall official
regulation by the government. . . . On the other
hand, the very mental discipline of developing a
well-thought-out code, the very existence of the
code as an explicit statement of principles,
objectives, and standards, can have a long-term
ameliorative ethical effect. Unconsciously the
members of an industry may begin to acquire in
fact and practice a2 sense of responsibility to
which at girst they may have paid more lip
service.b

Clearly self regulation in the broadcasting
industry developed to forestall any further formal govern-
mental regulations, as Professor Head notes.

Further, self regulation has, to an extent, been
successful in the broadcasting industry for this very same
reason. Because of this indirect but dependent connection
with government regulation the two have been included here
as part of a larger factor called governmental and other

pressures.

Other pressures

The musicians union. A strong pressure on the WLY

management and other stations uwas applied by the American

Federation of Musicians.

6I‘Hea.d, 388.
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In the late nineteen thirties as 2 part of its
regular contract with WL the Cincinnati local of the AFM
required that a certain amount of money be spent at WL
for music and musicians. At VLY and at other large
stations this was usually computed as a vercentage of the
station's gross revenue or highest evening rate.

This pressure by the union meant that at LY music
programs were frequently scheduled to £il11 the station's
schedule simply because musicians were readily available
for these programs.65

The Eye Opener case. A more specific case of

outside pressure applied against the WL nanagement was
seen in 1960. This involved a progran sponsored by the
United Zuto orkers called Eye Opener.

In the fall of 1969 the WLY menagement did not
renew the contract for this program because they wished to
substitute a program of local discussion about news events
of the day. The union, especially throush Senatcr Philip
A. Hart (Democrat of Michigan) brought Pressure to bear
on the WLJ management to renew the progran.

Clearly, to avoid an open confrontation with the
union before the FCC, a time wag agreed upon between WLY

and the union and the contract was renewed.66

65See Chapter X.
66See Chapter IX.
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The responsibility of the licensee

The illustrations above then demonstrate that
governmental and other pressures influence the programming
of broadcasting stations.

The influence, however, may be felt in a variety of
ways. The governmental agency specifically charged to
regulate broadcasting--first the Department of Cormerce,
later the Federal Radio Commission, and since 1934 the
Federal Communications Commission--may offer a general
opinion that applies to all stations. Or it may
specifically rule on a case, the effect of which is to
inform broadcasters that this is now the opinion of the
commission. It may even only seek information or
investigate a station or the industry in general but in
doing so, inform broadcasters--usually transmitted via
Jashington attorneys--that a certain practice is not
approved.

These governmental pressures may seek to add
programs--such as discussions or so-called educational
rrograms. Or the commission may seek to subtract certain
programs or types of programs from stations' schedules--
such as medical quacks or fortune tellers.

The pressure of government regulation is most
obviously seen and strongly felt through the license
renewal process of the commission. Broadcasting station

licensees must periodically be revievwed, then renewed or
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not renewed by the commission. At this time he is, at
least theoretically, the licensee is expected to
demonstrate that he has operated and will continue to
operate in the public interest, convenience, and necessity.

At various other times the licensee may be called
upon to answer to the FCC on particular cases or programs.

The direction and emphasis of the government
regulation of broadcasting has changed many times since
the FRC first began to formally regulate broadcasting in
1927.67

As frequent but not so often obvious are the myriad
of other pressures that befall every licensee. These
pressures may be exerted by other government agencies than
the FCC; such as congressional committees, government
agencies, and individual government officials. Other
pPressures come from various majority groups, minority
groups or individuals within the community.

These pressures notwithstanding the broadcast
licensee in the United States is free to schedule programs
of his station with a great deal of latitude. Discussing
the regulation of American broadcasting by the FRC and FCC
Robert Cushman wrote:

The two commissions have followed the line of
least resistance and have assumed that what is

67For some of those changes see Yhite, The American
Radio, 126-203; or Lawrence V. Lichty, "The Impact of FRC
and FCC Commissioner's Backgrounds on the Regulation of
Broadcasting,” Journal of Broadcasting, VI, 2 (Spring,
1962), 97.




949

best for the radio industry as a bgsiness enterprise
must also be best for the country. 8

Mr. Cushman was not just describing the work of the
commission but he was being critical of their decisions.
That, however, is not important for the analysis here.
Irrespective of the merits of the commission's actions,
under the American system of broadcasting the factor of
government control has not been great in influencing
programming trends and changes.

In many other countries with stricter, more specific
government regulations this is a much more important
determinant of the content of broadcasting and the content
of other mass media.

Very few programs or pregran types are specifically
prohibited from being broadcast in the United States.

The result of the American system is that the other
factors that influence programming described previously, and
more importantly the factor of audience preferences described
later, have been more influential than they would have been
under a more restrictive system of government control.

Thus, the other factors that influence trends in
bprogramming described here operate In the absence of
specific government regulations or in the absence of

control by any monolithic group. The extent to which the

68Robert E. Cushman, The Indevendent Regulatory
Commissions (New York: Oxford University Press, ISOIY,
-731.
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other factors listed, above and below, influence programming

are in a proportion to the lack of government regulation.

IX. Audience Preferences

Changing audience preferences may well be the most
important single factor influencing programming trends

and changes.

The importance of audience
preferences

By 1928 or 1929 many broadcasting stations were
carrying commercial programs and advertisers had some
influence on programming. With this, audience measurements
inevitably developed as methods of determining the
effectiveness or programs for achieving the sponsor's
purpose. Starting with the season of 1929-1930 the
Cooperative Analysis of Broadcasting supplied its members
with ratings of some programs carried on the national
networks. In 1935 the C. E. Hooper organization began
supplying "Hooperatings" for sponsored network programs.69

From almost the first day that they were on the air
most stations were programmed on the basis of listeners!'
tastes and preferences. In the case of WLYW this was aearly

2 decade before any program ratings were provided.

69Harrison B. Surmers, "Qualitative Information
Concerning Audiences of Network Television Program,"
Journal of Broadcasting, V, 2 (Spring, 1961), 147.
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Noting the influence ot telephone calls made to WLW
by listeners Robert Stayman said:

Those telephone calls by the way, provided the

1922 version of :tae Hooperatings. Ve received
calls about everything . . . 1iste98rs always
asked for special musical numbers.

As early as November, 1922, contests were conducted
at WLW to determine the size of the station's audience and
to seek comments on the station's programming, Mail
received at the Crosley Manufacturing Company was analyzed
and consideration was given to requests by listeners for
different types of programs or for more of certain types
of programs.7l

In September, 1923, WLW station director Fred Smith
wrote:

The nature of radio programs eventually will

follow demands of economic conditions, which, in
other words, 1s but the demand of the public.
Radio is on the right track. It has found its
own. Th; public will demand that it be a Joy
bringer. 2

On one occasicn after he had played a number of
opera records Mr. Smith asked listeners to telephone him

with their musical requests. WLY "stood by" while Mr. Smith

70"Broadcast Random Affairs in Early Day® Pioneers
Say," Cincinnati Enquirer, March 2, 1947, III, 14,

Tsee Chapter III.

72Fred Smith, "Real Value of Broadcasting Lies in
the Dissemination of Culture; Studio Director of WLW
Writes," Crosley Radio Aeekly, II, 39 (September 10, 1923),
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answered the telephone. Every call that came in was for
more jazz. Mr. Smith played Jazz.73
The Great Lakes case. The Great Lakes case opinion

given by the Federal Radio Commission in 1928 has been
noted above. At that time the FRC formally acknowledged
that stations should be programmed with "entertainment and
educational features according to the needs and desires of
their invisible audiences."7h

Majority and minority preferences. Programming at

WLW was planned with the preferences of the rajority
considered first but with other preferences also

considered.
In 1928 Powel Crosley Jr. said:

- « - Wwe try to arrange our programs from morning |
to night on the basis of having the bulk of the |
material to please the average taste, and the |
small remainder so diversified as to give a little
bit of those things that pl&gses the smaller
percentage of the audience.

73See Chapter III.

7I*U.S., Federal Radio Commission, Third Annual
Report, 33.

75"Crosley Dedicates High-power Transnitter;
Ceremonies mark new WLW's Debut," Cincinnati Enquirer,
October 30, 1928, 3.
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Changing audience preferences

Audiences' preferences and tastes for different types
of programs do not remzin static; they are constantly
changing.76

These changing preferences have been noted in many
small studies of the broadcasting audience and in several
well-known studies.77 During the past four decades a great
deal of data about the broadcast audience has been
collected. Some studies of changing preferences over a
long period of time have been conducted. Other studies
have traced the preferences of specific audiences.78

However, much more information is needed about listeners:!

76A1though,studies of audience preferences "are by
their nature static." See Paul F, Lazarsfeld, "Some
Reflections on Past and Future Research on Broadcasting,”
in The People Look at Television by Gary Steiner (New York:
Alfred A Knopr, 19537, 02 or Paul F. Lazarsfeld, "Trends
in Broadcastin Research," Studies of Broadcasting, 1
(March, 1963) %Published by the Thneoreticarl Research Center
of the Radio and TV Culture Research Institute, The Nippon
Hoso Kyokai, Tokyo, Japan), 49,

77Four of the best known of these studies are Paul
F. Lazarsfeld, Radio 2nd the Printed Page (New York: Duell,
Sloan and Pearce, 1943); Paul F. Lazarsield and Harry
Field, The People Look ut Radio (Chapel Hill: The
University of Iorth Carolina Press, 1946); paul F,
Lazarsfeld and Patricia R. Kendall, Radio Listening in
America (New York: Prentice-Hall, Ine., 1GL48; and Steiner.

78Annual studies of the preferences of the Iowa

radio audience were originated by Harrison B. Summers and
continued by Forest L. Whan for nearly two decades. For
an example of the changing preferences of a segment of the
audience see Lawrence Y. Lichty (comp.) Children's

Preferences for Radio and Television Programs lCqumbus,
Ohio: Department of Speecn, Onhio State Unlversity, 1962).
(Himeographed.)




954
preferences, audiences! behavior, the effects of the mass
media, matters of tastes and social values, and the
functions (consequences) of the mass media.

This new information may reveal many reasons for
changes in preferences. But in the absence of this more
detailed information two major reasons seem to account for
many of these changes in program preferences.

Discovering new programs. One of these reasons has

been implied above, under the discussion of the invention,
imitation, and decline of program forms. Harrison B.
Summers described this phenomena as follows:
There is a very decided tendency for listeners,
taken collectively, to be "loyal" to programs of
their choice--but with few exceptions, tnis
"loyalty" does not continue for more than a few
years. When a program has lost its freshness and
novelty, when it impresses listeners as being
"the same old stuff,” then listeners lose 79
interest--and losing interest. refuse to listen.
Listeners discover a new program to which they like
to listen. After some time--it may be several weeks or
many years--listeners tire of this program and discover
Some new program.

Under the American system of broadcasting and
advertising sponsors--~nd in turn stations--cannot long
arford to present programs which do not attract at least

comparatively large audiences,

798ummers, Programs and Audiences, RR-03-e,
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The larger social context. The second major reason

for changing audience Preferences is the changing social
context--the larger social system--within which broad-
casting 1s contained. This factor 1s discussed in more
detail later in this chapter.

Two examples, however, i1llustrate this effect on
changing preferences. During the 1late nineteen thirties
and early nineteen forties 1t became increasingly clear
that the United States might become involved in war in
Europe. As a result the interest in, and audlence for
news programs--especially programs of analysis and
commentary and programs broadcast directly from Europe--
grew larger. This increased demand sn the part of
listeners in turn meant that networks and stations added
more programs of this type of their schedules.80

However, during World War II the opposite phenomena
occurred. A certain degree of "war weariness" was evident
by 1944, The ratings of news and commentary programs fell
off. Again Professor Summers:

People didn't want to hear about the war; they
wanted "escape." . . . "escape" programs attracted
larger and larger audiences. The result was, some
decrease in the number orf news prcograms scheduled
but a decided increase in the number of comedy
variety programs and especlally of "thriller" drama
programs--not related to war themes-~which provided

at least a temporary esgipe for listeners from the
worries of actual life.

SUsee Tables 16-19, Chapter VT.

81Summers, Programs ard Audiences, RR=03-e.
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Following World War II there was a period of economic
inflation in the United States. This has been offered as
an explanation for the tremendous listener interest in quiz
programs, especially quiz programs offering large cash
prizes, during this period.

The relationship between the content of mass
cormunications and the social system cannot be discussed at
length here. But it is probably correct to assume that the
content of broadcasting in the United States has both
reflected and created the changing tastes and preferences

of the audiences.a2

The measurement of audience
preferences

An important intermediate factor between audience
preferences and the programming of broadcasting stations is
the method by which preferences are measured.

To illustrate this phenomenon is difficult. But it
can be assumed that there would be a difference between
programming based solely on mail received from listeners
and programming based entirely on prograns! ratings. The
two extremes never existed, of course, but this imaginary

polemic might suggest this phenomenon.

82See, Milton C. Albrecht, "The Relationship of
Literature and Society," American Journal of Sociology,
LIX (1954), 425; and Milton C. Albrecht, "Does Literature
Reflect Common Valuss," American Sociological Review, XXI

(1956), 722.
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A change in measurcment of preferences did occur in
the nineteen fifties. During the nineteen thirties, and
nineteen forties, the national ratings of network progrars
were the most widely available type of audience information.

However, partly as a result of, and partly
contributing to the downfall of the national radio
networks was the wider use by advertisers of the
metropolitan ratings figures provided for local stations.

At WLW the tremendous coverage of the station over
a wide area had been the station's major selling point.
Programs were planned for this large audience. 1In the
nineteen fifties as advertisers paid more attention to
"metro ratings” tnose responsible for 'LV programminz also
paid increasing attention to planning programs that woulg
appeal to the Cincinnati metropolitan audience.83

The effect not only of audience program preferences
but also of the method of measuring these preferences
might be best understood by posing another hypothetical
question. %hat would have been the effect on the
programming cf LW, and other stations or the networks, ir
some other methods of measuring audience preferences had

been much more widely used tetween 1930 and 19642

83This, of course, is not tn imply that the rural
and small commmity audience was ignored by the "W
management. But clearly the preference of the urban
audience received increasing attention at this tinme.
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Audience ratings, the most wldely used, but certainly
not the only, method of measuring audience preferences
show o£ly the proportion of homes tuned in to competitive
programs at certain times. That is, the rating is only a
measure of "what the people want" from among those programs
that are available,

What 1f other measurements of liking for Programs
or attention to programs had been useq? Yould Programming
based on a measurement of the ultimate purpose (i.e. sales
of the sponsor's product) of Programs have peen different?
What 1f some cther method, even one not yet devised, had
been used? These questions cannot be answered. + it
mst be agreed that the method of determining audience

Preferences ang audience size hasg been an influence on

pProgramming.

The changine use or
€ media

—=Tedia

Both changing program preferences and changing
Programming are probably effected by the changing use of
the media by listeners. The audience uses a media for
different pPurposes and comes to exXpect that programming
will fit the use they make of the media. Several examples
W1ll illustrate this point.

During the Very early nineteen twenties many radio

listeners cared naught about programs but were Just

—
v
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Dx-ing.su These early DX listeners would have preferred
no programs at all but simply stations that repeated their
call signs and locations over and over endlessly.

During the nineteen twenties listeners turned to
the radio for entertainment. There were many information
programs broadcast during this period such as weather
reports and forecasts, time signals, market reports, and
news bulletins. But for the most part the radio listener
turned on his radio, especially during the evening hours,
btecause he wanted relaxation and diversion.

For a score of years between the late nineteen
twenties and late nineteen forties more people received
more entertainment from the radio than they probably did
from all of the other so-called popular arts combined.

Then came television. Swiftly telasvision programs
replaced radio programs, especially during the evening
hours, as the primary source of entertainment for Americans.

During the nineteen fifties and nineteen sixties the
radio began to be used more and more as a "background"
vhile the listener was doing something else.85

"By the middle nineteen fifties the peak periods of

homes using radio were during the morning about breakfast

84 .
DX-ing means attempting to tune in, identify, and
sometimes write to distant stations.

85Some stations, among then VLW, tried to fight
this trend by presenting talk, variety, and other programs
that required more attention than programs of just music,

A% s
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time, during the noon hour, and during the afternoon before
dinner. Radio listening was sonmething to do while driving,
working in the kitchen, doing chores in the barn, studying,
writing letters, or something else.

This change was correlated vwith a change in radio
programming. Two general types of content were presented
almost exclusively by stations. One was music. The
other was information and news. The information often
centered around the other activiﬁies that the listener
might be doing, while listening, such as helicopter traffic
reports for drivers. Other types of information such as
farm programs did not disappear from the WLW schedule
because the listeners to these programs still relied on
radio for this information. In the nineteen sixties there
Still were more radio sets than there were TV sets in
barns, on tractors, or in autonobiles.

The use of the media was, of course, part of what
has been described generally as audience preferences.
Audience preferences and
other factors

Under the American system of broadcasting certainly
one of the most important factors determining programming
is the preferences of listeners collectively. But, orf
course, not all of these diverse preferences could ever be
satisfied even by an infinite number of broadcasters. Some
individuals would argue that the public (or really publics)




961
should get the kind of programs they prefer and in the
relative proportion that they prefer.

Others argue that certain types of programs should
be broadcast in spite of the fact that few listeners are
interested in these programs. Viriting about news programs
during the nineteen thirties Gilbert Seldes said, "These
broadcasts were a specific case of giving the public what
the public ought to have--and no damned nonsense about
what the public wants. . ."86

Audience preferences for programs and the programs
that actually get on the air are mediated by many factors;
some of the factors are listed above. The audience
preferences for certain programs or types of programs is a
relative matter. For example, when the last remaining
vomen's serial dramas were taken off the national radio
networks in 1960 each broadcast of several of these
programs was being listened to in more than 1,000,000
homes. "Soap operas” were ranked high against competing

86Gilbert Seldes, "Radio TV and the Common Man,"
* Saturday Review Reader No. 3 (New York: Bantam Books,
19547, 230

Mr. Seldes argued that these news programs were not
very popular with listeners and that "the people at large
preferred not toc be troubled by such matters.”

Mr. Seldes' analysis of why these news programs
were put on the air and his insistence that these progranms
did not attract comparatively large audiences is incorrect,
in the opinion of this writer. Mr. Seldes underestimated
the intelligence and interests of many American radio
listeners, a mistake that he has often accused broadcasters
of making.
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programs in some of the largest and most competitive radio
markets in the United States.87

It is concluded then that audience preferences are
a very important, and maybe the single most important,
factor in determining the content of American broadcasting.
But the extent to which audience preferences alone are
responsible for programming trends and changes cannot be
determined.

Audience preferences are neither automatically nor
accurately reflected in the content of breadcasting--nor
any other mass media for that matter.

It is not inconceivable that tastes and preferences
for programs and program types can be created by broad-
casters. If any cause and effect relationship could be
established, and this seems unlikely, then it would still
have to be determined which was cause and which effect.

Even with all these qualifications the preferences
of listeners for certain programs and certain types of
Programs, and changes in these preferences, are closely

correlated with changes in broadecast programming.

X. The Social Contegi

The last of the major factors affecting program

e

offerings is the changing social context--the social

environment or social milieu. Broadcasting and thus

87Louis Hausman, "Are Radio's Daytime Serials
Really Tired?," Sponsor, April 25, 1959, 37.
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broadecast programming exists within the larger social
system and are influenced by any changes in this social
system. This factor is important because all the other
factors, above, operate within it.

The influence of the changing social context on
audience program preferences has been described above. But
the social context does not just influence preferences for
programs.

The best example of the social context affecting
program offerings was probably during the veriod of World
War II. The changes in program preferences at this time
vere noted above. But changes in American society at that
time also influenced the types of program materials
available; performers were drafted into military service
and some types of programs were not allowed. Because of
the War the technical and economic development of television
was delayed. Few new stations went on the air. The
economic position of almost all stations and certainly the
networks was greatly improved. Management and sponsor
policies and philosophies were altered in light of the
crisis. New programs were invented, imitated, and then
worn out. Governmental regulations and other pressures
relating to broadcast programming were changed.

Following the Way, of course, each of these factors

were again altered and thus programming changed.
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XI. The Interrelationship of Factors

Ten major factors affecting trends and changes in
broadcast programming have been described above. They
are: (1) the availability of materials for programs;

(2) economics; (3) competition, among the media and within
each medium; (4) management policy and philosophy; (5)
sponsor policy and philosophy; (6) the invention, imitation,
and decline of program and program types; (7) technical
inventions and improvements; (8) governmental and other
pressures; (9) audience preferences; and (10) the social
context.

Changes in broadcast programming mey be found to be
correlated with changes in any of these factors.

However, it is unlikely that any one of these
factors, by itself, will produce marked changes in
programming. These factors must be seen as related and
interdepencent.

For exarple, the rapid growth of programming during
the late nineteen forties was influenced by every one of
the ten factors described above.

Similarly, the great changes in broadcast
programming that took place during the last part of the
nineteen forties and nineteen fifties were affected by
every one of these factors.

The audience may have a preference for certain

programs or types of programs but if material for these
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programs is not available there is little chance that
these programs will be put on the air. The combinations of
factors that influenced changes in programming and that
will continue to influence pProgramming seem almost
limitless.

This is true because the American system of
broadcasting exists within a relatively free (pluralistic)
society. Broadcasting stations.are, for the most part,
privately owned and operated for profit. They are owned
by a relatively large number of individuals and groups.
These broadcasting stations are in strong competition
among themselves and with other mass media. There is no
central control of broadcast programming. Programming is

therefore likely to be diverse and consiantly changing.




CHAPTER XII

SUMMARY AND COMMENTARY

I. Summary
WIW has been on the air from 1922 to 1963, the final

year covered by this sﬁudy.

WIW was founded by Powel Crosley Jr. in March, 1922.
Mr. Crosley had operated an amateur radio station as early
as the summer of 1921. The operation of WIW was begun by
Mr. Crosley because of his interest 4in radio and because he
believed that he should supply a program service for persons
who had purchased radio recelving sets manufactured by his
company. Mr. Crosley's other business interests included
the manufacture of refrigerators, automobiles, other house-
hold appliances, and the Cincinnati Reds baseball club.

In 1945 the Crosley Corporation including WLW was
80ld to the Aviation Corporation, later known as the Avco
Corporation.

The period from 1922-1926 marked the beginning era
for broadcasting and for WIW. During this period early
dramatic programs and the development of dramatic formats
took place at WLW. The power used by WLW was increased from
500 to 5,000 watts.

966
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During the period of rapid growth 1927-1933, many new
types of programs were broadcast from WLW as a large number
of network programs were added to the station's schedule.
Commercial broadcasting developed at this time. The oper-
ating power of WLW was increased to 50,000 watts.

Prom 1934-~1939 WLW was operated full-time with 500,000
watts under a special experimental authorization from the
FCC. 1In 1934 WIW was one of four original stations that
participated in the formal incorporation of the Mutual Broad-
casting System. In 1937 the WIW Line network was organized
but was not very successful. During this period many pro-
grams or}ginated at WLW were carried over the NBC Red, NBC
Blue, and MBS radio networks.

During the war period, 1940-~1945, the most important
single factor influencing radio broadcasting was World War II.
WLW was again using 50,000 watts of power during regular
broadcasting hours. Many speclal programs were broadcast and
Some new program forms were developed during the war.

In 1945 the transfer of WLW from the Crosley Corpor-
ation to the Aviation Corporation (later Avco) was approved
by the Federal Communications Commission. The transfer was
opposed by some members of the FCC. Following the transfer,
the FCC proposed new rules for the transfer of broadcasting
Stations which became known as the Avco Procedure. The

period from 1546-1950 may be described as the feast before
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the famine. During this period the broadcasting networks
and WIW had their largest revenues to date.

Prom 1951-1956 television broadcasting grew to replace
radio in many aspects. Many programs shifted from radio to
television and so did a great deal of advertising revenue.

Prom 1957 to 1963 was a period of édjustment for WLUW
and for broadcasting. Radio climbed up from the financial
and programming depths into which 1t had sunk during the
middle nineteen fifties. At WLW magazine variety became a
very important pProgram form. There were more than five
times as many radio stations (AM and FM) as there were in
1946. Programming on many U.S. stations (not WIW) consisted
of little more than recorded music and brief hourly news
reports.

Music, as the major component of programs classified
as musical and as part of almost all variety programs, com-
prised from 40 to 70 per cent of all WINW programming from
1922-1963.

Dramapic programs played an increasing role in WLW
programming from the middle mneteen twenties to the nine-
teen forties when about 30 per cent of all WLW programming
was various types of dramas. However, nearly nine-tenths of
all this dramatic programming was in the single category of
women's serial dramas--"scap operas." During the nineteen

fifties the amount of drama broadcast from WLW diminished
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almost at about the same rate as 1t had increased two decades
earlier.

Programs in the general category of interview/human
interest/quiz never Played a really large or important part
in the total WLW program schedule.

Programs classified in the general category of news/
sports/ forums/talks represented from ten to 25 per cent of
the total programming broadcast from WLW, 1922-1963. Within
this very general category, a number of talk programs were
used on WIW in the nineteen twenties. News and commentary
programs increased in amount preceding and during World War
II. In the nineteen sixties news and commentary, informative
talks, and forums and discussions, occupied an increasing
amount of the WILW schedule.

Other programs--particularly farm, religious, and
miscellaneous programs--never represented a large part of
the WLW program schedule. The amount of time occupied by
both farm and religious programs did, however, generally
increase during the nineteen fifties and nineteen sixties.

To about 1927 almost all cf the programs broadcast
from WLW were locally originated. From the late nineteen
twenties to the late nineteen thirties the proportion of
loc#lly produced programming carried on the station declined
from about 80 to 40 per cent. An increasing amount of pro-
gramming was obtained from the NBEC Red, NBC Blue, MBS, and

Bpeclal networks and from syndicated transcribed programs.
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During the nineteen forties only about one-half of the WLW
programming was locally originated. In the nineteen fifties
the percentage of WIW produced programming carried on the
station increased gradually to more than two-thirds by the
nineteen sixties.

From this study of WLW programs and programming ten
major factors affecting broadcast program offerings were
postulated as outlined in Chapter X. They were (1) the
availability of material for programs; (2) the economics of
the nation, the broadcasting industry, and the individual
station; (3) competition, among the media and within each
medium; (4) management policy and philosophy; (5) sponsor
policy and philosophy; (6) the invention, imitation, and
decline of programs and program types; (7) technical inven-
tions and improvements; (8) governmental and other pressures;
(9) audience preferences; and (10) the social context. Trends
and changes in broadcast programming were correlated with
alterations in these factors.

Almost since the time WLW went on the air the operation
of the staticn was unique irn many respects. Some unusual
aspects of WIW were: the development of and the oreration
with high power znd even "super power"; an inordinately large
staff; a much larger amount of money spent on locally pro-
duced programs than at the average station; a very large
revenue produced by a very high rate for the sale of time;

the development of many programs and many performers, writers,
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managers, and other personnel for the national networks and
other stations; the development of archetypical programs and
program forms; and the broadcasting of a large number of so-
called public service, public affairs and informative
programs.

However, considered totally the wrw programming was
not unlike the general, or mainstream of, American broadcast
pProgramming. Further, WLW programming was very similar to
the content of other high power, clear channel stations
operating in ma jor market areas.

The factors that affected the programming of radio
atation WLW can be considered very typical of the influences
that produced changes in the content of other American broad-

casting stations.

II. Commcntary: WLW Programming in Perspective

A study of broadcast programs and programming of just
one station must be considered as only a small part of the
total radio programming available. Further, it 1s even a
smaller part of the total content of the larger category,
mass communications. However, in general a variety and
balance of programs were broadcast from WLY. This 1s 11lus-
trated by the fact that many different types of programs were
originated at WIW for the national networks--women's serial
dramas, crime-detective dramas, informative dramas, light

dramas, musical variety, light music, concert music, general




972
variety, hillbilly variety, news and cormentary, play-by-
play sports, and forums.

There were changes and trends in the types of programs
broadcast to be sure, indeed the major purpose of this study
has been to describe some of these.

Most of these changes, however, have been 1in the
forms of programs, not in the functions of the programs.1

Soelologists and others who Study and describe the con-
tent of the mass media ascribe four major manifest functions
to mass communications. These are (1) survelllance of
soclety, or news and information; (2) correlation of Soclety,
or interpretation and editorializing; (3) socialization or
the members of soclety, or educational activities and cul-
tural transmission in a very broad sense, and (4) relaxation
of the members of soclety, tension management and entertaine-
ment.2

There may be other latent functions or dysfunctions of
mass communications but these are more difficult to formulate

and describe.3

lFunction i1s used here in the socilological sense of
"observed consequences which make for the adaptation or ad-
Justment of a given system." Manifest functions are those
ohjective concequences which are intended and recognized by
participants in the System; latent functions, on the other
hand, are nefther intended nor recognized. See Robert K.

Merton, Social Theo and Social Structure (Glencoe,
I1linois: The Free Press, 1G657), 51.

2Charles Re WTight, Mass Communications (New York:
Random House, 1959), 16-23.

3Dysfunctions are those observed consequences which
lessen the adaptation or ad Justment of the systen.
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Entertainment

Clearly the major manifest function of WLW program-

ming has been entertainment.

Charles Wright has noted that this has also been the

case with U.S. television programming. He said:

In terms of the four major communications activi-
ties listed in Chapter 1 -- Survelllance, interpre-
tation, cultural transmission, and entertainment --
television in the Anglo-American countries would
appear mainly devoted to the last named activity at
the expense of the others .4

Surveillance

However, from one-quarter to one~third of the content
of WLW programming might loosely be described as news and
information, the manifest function which has been described
as survelllance of the society.5

However, a much more extensive content analysis of

the WLW programming would have to be made 1f the quality
and depth of this news and information were to be assessed.6

News and information accounted for a larger part of

the WLW programming during the early nineteen twenties than

it did after this period. News and information increased in

%Wright, 86.

5lncluded here would be programs in the categories of
informative dramas, news and comment, forums and discus-
sions, and farm programs.

6The Néws on many news programs 1S of little lasting
importance; €.g., news of private lives of motion picture
stars. The quality and importance of news also varies in
many other mass media; €.g., the news reported in the New
York Dally News 1s in many ways different from the news
coverage of tne New York Times.
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amount immediately preceding and during World War II and
also increased in volume during the late nineteen fifties
and nineteen sixties.

But this 1s a rather narrow definition of "surveil-
lance of socilety" and the degree to which the listeners
obtained and used information from so-called entertainment

programs 1is very difficult to determine.

Correlation and interpretation

Similarly, the degree to which broadcast programming
manifestly or latently serves the function of correlation of
soclety 1s difficult to determine. Surely, the fact that a
Segment of a community Simultaneously heard and talked about
the same content must serve to create a bond or relationship
between these members of the audience. Thus, this serves to
integrate the socilety. Certainly this was one of the very
important functions performed by the broadcasting industry
during World War II and at other times of crisis. while it
may be more clearly seen during crises for the Soclety, 1t

may be no less important at other times.

Socialization

The de!‘ee to which members of a soclety are socialized
by the mass media is also difficult to Judge. During the
nineteen thirties one purely educational program was broad-

cast from WIW for use in school classrooms. But this is
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educational activity and cultural transmission in only a
VEry narrow sense.

Much of the WIW programming (may be all of it) con-
tained norms, values, and collective experiences that were
shared with a large audience. The extent to which this edu-
cation, in 1its broadest Sense, influenced society must be
significant.

Writing about culture?! Bernard Berelson cormented on
the cultural content of radlo programming and its use by the
radio audience.

Little of 1it, however, 1is cultural; Ferhaps 4 per
cent of the total broadecast time is devoted to con-
cert music and another 1 per cent to high-quality
talk (discussion, interview, lectures, ete.). But
listening is probably less, proportlonally, than
the amount available, perhaps much less. On the
basis of judgments by experts inside broadcasting,

I estimate that 1 per gent of the total listening
qualified as cultural.

Because of a relatively larger amount of concert music
(1ncluding recordings), informative talks, and forums pro-
programs, about one-third of the programming on WLW would
fit this definition of "culture" during the nineteen sixties.

However, a great deal of the concert music was presented

7"cul ture " as Dr. Berelson defines it is "man-made
cultural products of high quality-~!the intellectual and
artistic content of civilization!. . . "

8Bernard Berelson, "In the Presence of Culture . . ,,"
Public_Opinion Quarterly, XXVIII, 1 (Spring, 1964), €.
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between midnight and 5:00 A.M. when the audience was com-
paratively small.

It 18 also true that even when these programs were
presented at more desirable hours they were "underselected"
by the audience. In spite of the fact that some members of
the audience state that they would like more programs of
"quality" and "information" they were more likely to select
"entertainment" or So-called "escape" programs. 9

A great deal of information about broadcast progran-
ming particularly as 1t reflects or creates changes in .
soclety 1s needed. Whichever 1s the case, or 1i1f both phenomena
oceur in part, 1t 1s clear that the great part of WIW pro-
gramming has functioned as entertainment, diversion, and
relaxation for the audience(s). The importance of this func-
tion, in spite of frequent eriticism, should not be overlooked.

Eventually we will know more about this function of
mass communications. And Just as surely, the content of the
mass media and of broadcasting will change.

In the future new Program forms will be devised. 014
ones will be revived and revised. Varying amounts of pro=
gramming in different categories will be broadcast from wry.
But during the first 4o years that WIW was on the afp thatts
the way 1t was at "The Natlon's Station."

9See, Gary A. Steiner, The People Look at Television
(New York: Alfred A. Knopf, 19637, 193.




APPENDIX A

WIW PROGRAMS, 1922-1562

In order to accurately describe programming on WILW
from 1922 to 1963, perlodic analyses of the types of programs
broédcast by the station were made. Triennial samples of WLW
programs were taken beginning in January, 1923. Thus, in |
addition to January, 1923, the programs on the air in January,
1526; January, 1929; January, 1932; . . . through January,
1962, are included. All regularly scheduled programs on the
air in the third week of January are included herein. If one
Or more special programs were on the air during the third
week 1in January of any year, the regular program usually
broadcast 1s listed. Thus, this analysis includes only
regularly scheduled programs; not special events or one=-time
programs. All programs five minutes in length or longer are
included, although, the writer may be guilty of occasional
omissions.

One week in March, 1922--the first full week WIW was
on the air--is also included at the beginning of this compil-
ation so that 1t might be compared with later years.

The third week in January was selected because it was

felt that programs on the air during this week would be

arT
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generally representative of programs offered during the
entire season. Thus, the sample week in January, 1923, for
example, is described as representing programs or program-
ming in the season of 1922—1;23. As a result, of course,
all summer replacement programs were eliminated, unless they
have been continued through the following regular Seasons.

Samples were compiled for only every three years
because of the great amount of time required to secure,
¢lassify and tabulate this information.l However, the writer
feels that even these small samples for only one week out of
every three years give a fairly accurate and general picture
of WLW programming.

These samples were gathered rrpm the radio logs pro-

vided in the Cincinnati Enquirer. However, for each sSeason

this listing was checked for accuracy and additional informa-

tion against one or more of the following: Columbus Dispatch,

Cincinnati Times-Star (later Post and Times-Star), Dayton

Journal (later Journal~Herald), Columbus Citizen (later

Citizen-Journal), Cincinnati Post (later Post and Times-Star),

New York Times, and Crosley Radio Vieekly.

Network programs were identified for each Season by

ecnsulting Radio Programs Carried on National Networks, 1926-

1Recording, identifying, classifying and tabulating
15 sample seasons took the writer more than two months work-
ing an average of ten hours a day, six days a week.
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;2§§.2 Some network programs not 1isted in Professor
Sumner!s compilation, and all Syndicated and WLy produced
programs, were identified by WLW employees and a number of
other sources. The wide ard strange variety of sources used
to identify and classify WLW programs is too long to list
here. The writer consulted more than 30 different fan and
trade magazines, general magazines, annuals, yearbooks, and
newspapers that occasionally provided information on programs.
Even very recent articles on broadcasting provided informa-
tion about wrw programs; for éxample, the writepr identirfied
one 1935 WLW program from a 1962 TV gGuide article about the
Singers on the Sing Alonz with Miteh television program.

In all more than 2,100 programs (7,441 hou;s of pro-
gramming) are listed on the following Pages. Of these the
writer was unable to classify seven pPrograms--one-third of
one per cent.

The writer wishes to most Sincerely thank about a
Score of WLW former and present employees who patiently
helped identiry, classify, and deseribe many of these pro-
grams for which no published information was available.

These employees often provided the writer with personal

2Harrison B. Summers, A Thirty-Year Histo of Programs
Carried on National Radio Networks I% che United gfaté%,‘i'"'
12c6-12§6 {Columbus, Ohio: Ohio State Unive

rsity, 1G537.
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scrapbooks, notebooks, c¢lippings, scripts, program logs, and

the 11ke.3

Some programs were classified primarily on the basis
of title. Particularly during the first few seasons of WLW's
operation it was often difficult to determine exactly the

content of programs.

I. Program Categories

After considering a number of different categories of

programs types, the following were used in this study.

Variety programs

Comedy variety. This category included programs of

the type usually built around featured comedians. It did
not include comedy dramas or "situation comedies."

General variety. 1his category included other

variety forms, with various acts as in vaudeville or a num-
ber of different programs segments as in daytime general

variety programs lile Breakfast Club.

Amateur/talent contest variety. This category included

pPrograms bullt around contests between amateur or profes-

sional performers, like Ma jor Bowes'! Original Amateur Hour.

3The reader may appreciate the difficulty in jdenti-
fying these programs by the case of The Moving Fi er. It
took veteran WLW newsman and announcer Peter Grant more than
15 minutes to remember the content of this program. Mr.
Grant himself, he finally recalled, was the star of this
news program--as 1t was finally identified.
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Semi~varietx. This category included programs con-
sisting primarily of music but with feature spots of
poetry and/or talk. Examples on the networks vwere Believe-
It-or-Not with Ripley and Lucky Strike Orchestra with a talk

segment by Walter Winchell. Moon River, a WIW program of
music and poetry was included in this category.

Hillbilly variety. This category included programs
using hillbilly or country entertainers and music, like the
Grand Ole Opry or Renfro Valley Folks. Minstrel programs

were also included in this category.

Children's variety. This category included variety

programs intended primarily for an audience of children,

like Smilin' Ed McConnell.

Magazine variety. This is a relatively new program

form (Monitor, 1955) which combined recorded music, talk,

news, comedy, features, drama, 1live nusic, ete.

Musical programs

Musical variety. This category included programs

using live popular music, usually with fairly large produc-
tions.

Light msic. These were programs of music, usually
popular, with small groups or "combos," often Just a piano
and singer or a quartet.

Concert music. These were programs of live music;
operas, symphony orchestras, concert and "serious” music,

including military and marching band music.

!f'----u------------r—**




1982

"Hit-tunes" records. This category included programs

featuring primarily "top 40" or "hit parade"” tunes; records
with a disc jockey format. In the nineteen fiftles and
nineteen sixties rock 'n' roll music 1s‘most often included
in a "top 40" format.

"Standards' records. Programs of records; music in

the so-called category of "good" or "album" mslc. Usually
they were standard tunes with conservative and melodic
arrangements; disc Jockey format.

Concert records. This category included programs of

records of concert, serious or symphony music; dise Jockey
format.

H111billy records. This category included programs

of records of hillbilly, country, Western, blue grass, folk,
or gospel music; disc Jockey format.

Other music records. Included here are any other pro-

grams using the disc jockey format with scze special type of
music exclusively; for example, Latin-American, Jazz, or

Dixieland music exclusively.

Dramatic programs

General drama. This category included programs that
are usually anthology drama; sometimes called "prestige"
drama. These were often programs with big stars; for

example, Lux Radio Theater or Cavalcade of America.

Light drama. Programs, usually with the same charac-

ters, but with complete episodes each week were included
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here. O0ften "homey" or love-interest situations were
featured on these programs.

Women's serial drama. Included here are so-called

"soap operas, " usually broadcast for 15 minutes, five days
a week, 1in serial form.

Comedy drama. This category included programs of plot
drama, usually with the same characters each week, but
played for comedy; often called "situation comedy."

Informative drama. This category included programs that

are fully or primarily dramatized Storles with a regular
plot. So-called documentaries which are primarily informa-
tlve talk or interviews are not included here but are classi-
fled as informative talks. A documentary was included here
only 1f it was wholly or primarily dramatic with a plot; for

example, March of Times or You Are There. Often programs in

this category used historical settings.

Action-adventure drama. This category includes chil-

dren's action serials and westerns but not crime-detective
stories.

Crime-detective drama. This category included dramatic

pPrograms usually built around the committing and solution of

2 crime. The feature character is usually a detective

(private or police) or a sleuth who helps the police.
Suspense drama. This category included "ehiller" or

"thriller” programs often with a "psychological™ or "Super-
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natural” emphasis; for example, Suspense or Lights Out.

"Super-natural® or science fiction dramas were 1included in

this category.

Interview, Human Interest and
ulz prograns

Interview programs. This category includes almost all

types of interview programs; with important, interesting or
ordinary people, including the "man-on-the-street" interview.
Telephone interviews are also be included in this category.

Human interest programs. This category included pro-

grams that are usually intanded to arouse sympathy among mem-

bers of the audience; for example, Queen for a Day, Strike It

Rich and This Is Your Life. Also included here was the rel-

atively new radio program form bullt arosund listeners who
call the station to offer "information" and opinion over a
"beeper telephone."

Audience quiz. This category included programs on which
members of the studio or home audience compete for prizes,
usually by answering questions. Sometimes these programs
are played for comedy with "stunts" or ridiculous qQuestions
and prizes.

Panel quiz, This category included programs with a panel,
usually permanent, and usually composed of at least some
well-known personalities which play parlor-type games; for

example, Can You Top This and Twenty Questions.
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News, sports, forums and talks

News and commentary. This category included programs

of national, regional, or loecal news, commentary on news
events or politics, market and business news, market reports,
and weather reports and forecasts.

Sports news. News reports devoted almost exclusively
to sports, scores of games, or sports features stories are
included here.

Play-by-rlay sports. This category included programs

which broadcast actual play of sports'games or contests as
described by an announcer; including re-creations.

Forums and discussions. This categéry included the con-

ventional forms of panel discussions, Symposiums and programs
on which reporters questioned guests; any two-sided or multi-
8ided discussion; usually about public affairs.

Informative talk. This very general classification

included talks on anything from homemaking and nutrition to
public affairs and issues; also 1t included documentaries
that are primarily talks or interviews.

Miscellaneous talks. This category included any other

talks that are not det'ined as informational; for example,
devotions, physical exercises, storytelling, and poetry
reading.
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Other programs

Farm programs. The format for most farm programs in-

cluded talk, discussion and frequently interviews, music
(often country music or hymns), or even quizzes. But the
general format of a farm program (usually presented in the
early morning or at noon) was distinct enough to be classi-
filed as a separate program category. Usually these programs
have the station farm director as the featured personality.

Religious programs. This category included all religious

programs consisting of music, talk or a mixture of music and
talk. Usually the format of these programs was Similar to a
religious service. Most frequently these programs presented
the religious service of one denomination. Not included in
this category were pPrograms of religious news or non=-
denominational devotions.

Miscellaneous. This category included any other pro-
grams that did not fit the above categories; for exampile
Programs intended for in-school use 1ike Chio School of the

Air.
Unclassified. This category included any program for
which there was not sufficient information available to

classify the program.

Classifying Programs

The reader who has tried to analyze the content of any

of the mass media 1s well aware of the problems of developing
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categories for classification. Not only must categories be
developed, but they must then be defined in such a way to
make them understandable to the reader who is not familiar
with any of the programs. This may well be an impossible
task.

The categories 1isted above are meant to be logical and
mutually exclusive. Each program 1isted below 1is included
(and tabulated in the tables of the text) in one, ang only
one, category.

The system of categorization used here is based on
Structure, content, and intended audience. The writer
attempted to use terms that are understandable o the person
who works in broadcasting, the Scholar who studies the con-
tent of the various mass media, and to the general reader.

All of the categories used here have been used in various
Other studles of the content of broadcasting. (Some of these
studles are reviewed in Chanter L s)) However, the categories
used here most closely parallel those used by Harrison B.
Summers in his record of the programming of the national radio
networks from 1926 to 1956.

A general idea of how programs were classified by the
writer is Probably most easily obtained by examining the
listing tezlow and reading the descriptions of the programs.
The reader familiar with network radio programs during any
of the seasons listed should be able to understand the system
of elassification quite readily.
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It might be remembered, however, that radio programs
are an aural experience. They are not easlly translated
into a2 simple set of categories that will coverradio pro-
gramming during all time periods, from 1922 to 1%64. No
one set of categories-~-like no one radio program--can satisfy
everyone. When one attempts to categorize the humor of
Jack Benny or Amos_'n' Andy, the music of Red Foley or Dr.
Frank Simon, or the drama of Jack Armstrong or Mr. District

Attorney, something of the glamor and intrigue of their
popularity is inevitably lost. To be appreclated or even

understood radio programs must be heard, not explained.

Program listing

The type of information given for each program 1is
explained in some detail below.

Time categories. The listing for each year is divided

into evening programs, 6:00 P.M. to midnight; daytime pro-
grams, 5:00 A.M. to 6:00 P.M.; and late night programs, mid-
night to 5:00 A.M.

Program categories. Under each of the above time cate-

gories programs are listed by program categories. The pro-
grams are listed in the order that they were defined, above;
from Comedy Variety to Unclassified.

Information about each program. The title of each pro-

gram 1s given in upper case (capital) letters. Sometimes,
following the title, some additional information is gliven
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about each program; for example, featured personality,
orchestra, other personalities; etc. More information 1s
glven about local WLW programs than is given for network
programs. But in some cases information is also given about
network programs.

Source of programs. All local (WLW) programs are 1listed

first (in alphabetical order) under each category.

Then, all network and syndicated transcribed programs
are listed, also in alphabetical order.

No symbol 1s used for WLV programs. Other sources for
programs are identified as follows: N, National Broadeasting
Company (to 1942 often called the Red Network); C, Columbia
Broadecasting System; B, NBC Blue Network; M, Mutual Broad-
casting System; A, American Broadcasting Company (after 1943);
*, special network; and T, syndicated transcriptions.”

length of programs. The length of each program is given

in minutes. Of course, the length of a program is given in
round numbers as 15 or 30 minutes, rather than the more

accurate 14:30 or 29:30.

uPrograms which were originated by the networks and
carried on WLW at a different time or day by transcription
or delayed recording were listed in the category of the
originating network, regardless of whether the recording was
made by the network, by WLW, or by the sponsor, agency or
Some other organization. All programs which were carried on
the networks or syndicated on transcriptions from WIW were
listed as originated by WLW.
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Day or frequency. The day or times per week the oro-

gram was broadcast 1s given as follows: Su, Sunday; Mo,
Monday; Tu, Tuesday; We, Wednesday; Th, Thurfday; Fr, Friday;
Sa, Saturdai; 2t, two times a week; 3t, three times a week;
4t, four times a week; 5t, five times a week; 6t, six times
a week; or Tt, seven times a week.

Hour of broadecast. The time at which the program was

broadcast on WLW is also given. All times 1in the A.M. hours
are followed by an "a"; for example, 8:00a 1s 8:00 A.M. No
symbol is used for P.M. programs; thus, 8:00 P.M. is listed
8:c0.

Even though there are probably occasional mistakes, mis-
classifications, and inaccurate descriptions, the wri:er
(or more accurately, the compiler in the case of the follow-
ing) belleves that this 1is a fairly accurate, gencral pilcture
of WIW programming over a 42 year period.

It is hoped that the reader can get a more complete and
more interesting picture of WIi's programming than can be
obtained from reading the text and tables of this study

alone.
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WLW PROGRAMS - SEASON OF 1922
(On the air March, 1922)

Evening Programs

Source, lLength
Program Day, Time

Musical Variety

JACK KEEFER'S ORCH vocalists James Ward

& Basil Pickten (boy soprano); short

address by Wm Vogel on "Better Homes: 120 Tu 8:00
JUSTIN HUBER ORCH vocalists Melvin

Snyder, Abe Farb & Hazel Myers; Marie

Iouis Swift, contralto accomp. by

Eleanor VWenning; Basil Pickten 120 Fr 3:00
SONG & DANCE NUMBERS Miss Rose Boden

accomp. by Miss Virginia Gllbert;

Mr.Katz Orch & songs; latest song

releases by Kern Alyward accomp. by

Cliff Burns 120 Th  8:00
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WLW PROGRAMS - SEASON OF 1G22
(On the air March, 1922)

Daytime Programs

Source, Length

Program Day, Time

Light Music

LOUISE LAW TRIO four vocalists, "pop"

selections 60 SU  4:00

Religious Programs

RADIO CHAPEL SERVICE Rev. W. 4. Holland,

Mt. Lookout Methodist Church 60 SU  3:00
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WIW PROGRAMS - SEASON OF 1922
(On the air March, 1922)
Late Night Programs
Source, Length
Program Day, Time

None
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WIW PROGRAMS - SEASON OF 1922-1923
(On the air January, 1923)

Evening Programs
Source, Length
Programs Day, Time

Musical Variety

AUBURN DANCE ORCH popular numbers; vocal-

1st Clarabelle McDonald (7 years old),

accomp. by her mother at the piano 60 We 8:00
AUBURN DANCE ORCH request dance selections 60 We 9:30
"c" COMPANY DANCE ORCH popular numbers;

Soloist of the evening Ida Anderson

Klein (mezzo soprano), accomp. by

Marjorie Chaplin 120 TU 10:00
HECKEL NOVELTY ORCHESTRA popular num-

bers with novelty interpolations 30 Mo 8:00
HECKEL NOVELTY ORCH request dance

sele~tions 30 Mo 9:30

SOUTHERN NIGHT--SALUTE TO THE SOUTH "A
kind of musical variety show, " !r.
George N. Debou reminiscences of the
South; vocalists Minnie Leah Nobles,
Edith Miller, Dorothy Waldman, Mary
Green, accomp. by Marjory Garrigus;
Virginia Gllbert, Mary Steele,
Lillian Sherman (all the above per-
formers from states in the South);
Murphy's Syncopaters salute the South 90 Th 8:00

Concert Music

CINCINNATI CONSERVATORY OF MUSIC CONCERT

Corrine LaVergne Sims, soprano;

Gladys Fried, violin 60 Mo 8:30
CINCINNATI CONSERVATORY OF MUSIC CONCERT

Idella Banker, soprano; Howard

Fuldner, baritone; Mr. Daulton at

the pilano 30 VWe g:
DUNBAR OPERA ARTISTS CONCERT 30 Th 9:30




WLW PROGRAMS - SEASON OF 1922-1923

(on the air January, 1923)
Daytime Programs
Program

"Standards " Records

PHONOGRAPH RECORDS OF POPULAR MUSIC
POPULAR RECORDS

Concert Records

CLASSICAL RECORDS

GRAND OPERA FROM VICTOR RED SEAL RECORDS
with the story of the opera told
between numbers, Fred Smith

RECORDS OF LIGHT OPERA

News and Commentary

FIFTH-THIRD NATIONAL BANK REPORT bond,
grain, livestock, and general financial
market quotations, Robert Cooper,
announcer

FIFTH-THIRD NATIONAL BANK REPORT bond,
grain, livestock, and general {inancial
market quotations

WEATHER FORECAST Robert Cooper, announcer

WESTHEIMER & COMPANY REPORT opening
quotations of NYSE

WESTHEIMER & COMPANY REPORT closing
Quotations of NYSE

Religious Programs

MORNING SERVICES OF THE CHURCH OF
THE COVENANT

-995

Source, Length

30
15

30

30
15

15

10
15

60

Day, Time
5t 10:30a
5t 1:15
4¢ 1:30
2t 1430
5t 3:15
5t 10:00a
5T 1:00
5 10:15a
5t 10:20a
5t 3:00
Su 11:C0a
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WLW PROGRAMS - SEASON OF 1922-1923
(On the air January, 1923)
Late Night Programs
Source, Length
Program ' Day, Time

None
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WLW PROGRAMS - SEASON OF 1925-1926
(on the air January, 1926)

Evening Programs
Source, Length
Program Day, Time

Hillbilly Variety

AIR CITY BANJO BOYS minstrel show 30 sa 8:00
CROSLEY BURNT CORKERS minstrel show;

Hink & Dink (Elmer Hinkle and G. N.

Ross), as end men; Charles Damerson,

Joe Lugar Orch, others 55 TU 8:00

Musical Variety

DANCE PROGRAM FROM CASTLE FARM 115 Tu 10:05
DANCE MUSIC FROM CASTLE FARM Ted Lewis

Orchestra 75 Th 11:00
DANCE MUSIC FROM CASTLE FARM Ted Lewis

Orchestra 60 SA 9:0C
DOHERTY MELODY BOYS 30 Th 10:00
"PEP" CONCERT songs & instrumentals by

ATO fraternity 30 We 10:00
ROBERT VISCONTI ORCH from Hotel Gibson 30 3t 7:00
ROBERT VISCONTI ORCH from Hotel Gibson 20 2t 740
ROBERT VISCONTI ORCH from Hotel Glbson 60 We 8:00
SCHOUIHEIS'S ORCH Helen Doyle, soprano 120 Mo 10:00

Light Music

IRENE DOWNING & TOMMY REYNOLDS 30 Th 10:30
MALE QUARTET 35 We 10:40
MARY BARBARA 20 Tu 6:30
ORGAN RECITAL Johanna Grosse 30 sa T7:00
PIANO CLASSICS Mary Louise Woseczek 20 Tu 7:30
PIANOLOGUES Carl Bamberger 20  We 11:40
SONGS Marguerite Beniel, contralto 15 We 9:45
VOCAL DUETS Grace Donaldson & Maude

Laymon 20 Mo 6:30

Concert Music

WALTER ESBERGER CONCERT ORCHESTRA 60 su 8:30
WILLIAM C. STOESS CONCERT ORCH 60 Tu 9:00
WILLIAM J. KOPP CONCERT ORCH Howard

Hafford, tenor 120 Mo 8:00




WL4 Programs - 1925-1926
Evening Programs
Program
General Drama
RADIC PLAY "The valiant" by Holnarthy
Hall; Cast; Ethel Goldsmith, Eugene
Segal, Edward lee Meyer, & Charles
Meade

Action-Adventure Drama

SECKATARY HAWKINS RADIO CLUB, MEETING OF
talk & drama for children, written and
parts played by Robert Frane Schulkers;
Stories of life on the river, was also
a2 popular newspaper feature

Interview Programs

INTERVI=W-A. R. PLOUGH Pat Rooney &
Marian 3ent of Rosie O'Grady Company

INTERVIER-A. R. PLOUGH Dr. H. J.
Schireson, plastic surgeon

News and Commentary

MUSICAL NEWS Johanna Grosse, organist;
news item read, then "approprite"
musical selection

U.S. WEBTHER FORECAST

Informative Talk

MUSIC APPRECIATION Mrs. Etelka,
Conservatory of Music

TAIX C. H. Kaufman

TALK Jessie Adler, "A Lawyer's Argument
in Favor of Home Budgets"

TALK John W. Lewis, Cincinnati Better
Business Commission

TALK Ralph Hoieterhofr

TALK Representatives of Ohio Farm Bureau

TALK Robert W. Pogue, "Merchandising
for Women"

TALK ON DOGS T. W. Price, "Praining of
Police Dogs"

TALK ON CHILDREN'S SAFETY

THRIFT TALK Henry J. Plegstedt

POPULAR SCIENCE TALKX Dr. Robert Haskins,
Prof. of Botany, University of Cincin-

nati
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Source, Length
Day, Time

30 sa 8:30

20 sa T:40

15 Tu 6:15
20 We 6:30

235 We 11:15
10 5t 5:30

15 T™  7:00
10 Th 7:30
5 Tu 10:00
5 Tu 7:15
15 We 9:30
10 We 7:30
5 Tu 8:55
10 Tu 7:50
10 Sa 7:30

10 Mo 7:30

10 T™a 7:20
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WLW Programs - 1925-1926

Evening Programs
Source, Length
Program Day, Time

Miscellaneous Talk

BERNADINE: IMITATION GF WILL ROGERS 30 We 9:00
REQUEST READINGS "Cremation of Sam
McGee" & "Ip" 10 wWe 10:30

Religious Programs

1st PRESBYTERIAN CHURCH OF WALNUT HILLS

SERVICE 60 Su 7:30
RELIGIOUS MISSION 1st Unitarian Church 60 Th 8:00
RELIGIOWS TALK 1lst Unitarian Church 20 We 7:40




WLW PROGRAMS ~ SEASON OF 1925-1926

(On the air, January 1926)
Daytime Programs
Programs

Children's Variety

CHILDREN'S PROGRAM children's variety
Musical Variety

ROBERT VISCONTI ORCH from Hotel Gibson

Light Music

IRENE DOWNING Pianist

ORGAN CONCERT Petronella Trimbur

ORGAN CONCERT Mildred Prigge

ORGAN RECITAL Erwin =. Shank

ORGAN RECITAL Mrs. Lillian Arkell Rix-
ford, faculty of College of Music,
Cincinnati

PIANO RECITAL Adelaide Apfel

News and Commentary

CORRECT TIME & WEATHER
WEATHER AND RIVER STAGES

Informative Talks

COOKING CHAT Judith Anderson, "Pies That
Men Like"

FRENCH LESSONS Madame Ida Teimpidis

HEALTH TALK Dr.Carl Wilzbach

TALK Rev. D. A. Greene & solists

TALK ON THRIFT

THRIFT TALK Rev. Carl Hoon, Hyde Park
M.E. Church

Miscellaneous Talks

DEVOTIONS PARKWAY YMCA
EXERCISES William Stradtman, YMCA; Eva
Carrol Roark, piano accompanyment

Religious Programs

RELIGIOUS SERVICE Rev. George H. Case
7th AVENUE PRESBYTERIAN CHURCH
SUNDAY SCHOOL SERVICES from WLW studios

1000
Source, length
Day, Time
60 Mo 4:00
30 2t 12:30
30 We 12:05
25 Tu 12:05
30 Th 12:05
20 Fr 12:05
60 Su 4:00
60 Th 4:00
5 6t 11:55a
15 7t 10:45a
60 We 3:00
20 Tu 4:10
30 Th 12:35
30 We 4:00
5 Fr 12:25
30 Su 2530
15 5t 8:00a
30 St T:30a
30 Mo 12:05
60 Su 11:00a
75 Su 9:30a

!!!!--------------:::_______————————————-




1001

WLW PROGRAMS - SEASON OF 1925-1926
(on the atir, January 1926)

Late Night Programs

Source, Length
Programs Day, Time

General Variety

MIDNIGHT STAGE & SCREEN FROLIC from
Hotel Gibson, celebrities from
Cincinnati theaters 60 Th

12:00a
Musical Variety
NIGHT HOWL FROLIC from Hotel Gibson,
dance music 60 Fr 12:15a




WIW PROGRAMS =- SEASON OF 1928-1929

(On the air, January 192¢)
Evening Programs
Programs

General Variety

CROSLEY SATURDAY KNIGHTS

CROSLEY VARIETY HOUR Jovial Jasper, Jack
& Gene, other staff musicians and
novelities

R.P.D. FARM PROGRAM Maurice C. "Boss"
Johnson, MC; William Stoess Orch.

COLLIERS HOUR B

Semi-Varietx

MAIL BAG exchange of mail, songs, &
inspiration for shut-ins, Marsha Wheeler

Hillbilly Variety

CROSLEY BURNT CORKERS minstrel show; Hink
& Dink (Elmer Hinkle and G. N. Ross),
as end men; Charles Dameron, Joe Lugar
Orch, others

K.I.0. MINSTRELS

DUTCH MASTERS MINSTRELS B
Musical Variety

CROSLEY COSSACKS, THE Henry Theis,
Russian Music

DYNACONE DINERS ORCH

GASSON'S CHICKS

HALER'S DANCE ORCH

HENRY THEIS ORCH from Sinton Hotel

HENRY THEIS ORCH from Sinton Hotel

HENRY THEIS ORCH

HENRY THETS ORCH from Sinton Hotel

IN A SPRINGHILL GARDEZN OF MUSIC

MUSICAL NOVELSQUE staff musical
artists; solos, duos, instrumental
groups

TED WEEMS Orch from Gibson Hotel

TED WEEMS ORCH from Gibson Hotel

TED WEEMS ORCH from Gibson Hotel

TED WEEMS ORCH from Gibson Hotel

Source,

Day,

30

30
30
60

15

60

30 -

30

Sa

We
Sa
Su

Mo

5t
Mo

4t

Sa
Sa

Su
We

Sa
Sa
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Length
Time

6:30

11:00
9:00
8:15

10:45a

10:00
9:00

9:30

10:00
6:30
T:30

10:30
6:00

11:30
T 40

11:30
9:30

11:15
7315
10:30
8:30
11:00




1003
WLW PROGRAMS - 1928-1929

' Evening Programs
Sources, Length
Programs Day, Time

Musical Variety (continued)

ARMSTRONG QUAKERS ORCHESTRA 3 30 P 8:30
AUTOMATIC DISC duo orchestra B 30 Mo 8:30
CHAMPION SPARKERS B 30 ™ 8:30
DIXIE CIRCUS circus band, narrator B 15 Fr T:15
HUDSON ESSEX CHALLENGERS choral group B 30 Fr 10:00
SETH PARKER'S OLD-FASHIONED SINGING

SCHOOL B 30 Tu 1:00

SOHIO PROGRAM broadeast on a special

network from Cleveland * 30 Tu 7:30
WHITTAL ANGLO-PERSIANS oriental music B 30 Sy 6:30
WRIGLEY REVUE B 30 Fr 9:00

Light Music
CROXCLEY INSTRUMENTAL TRIO 30 Su 6:0C

- HAWAIIANS 15 Sa 10:00
JACK AND GENE 15 3t 7:15
JACK AND GENE 15 Su 7:00
JACK AND GENE 15 2t 10:15
JACK AND GENE 30 Th 11:45
JACK AND GENE 30 sa 9:30
KYROCK PROGRAM 15 Mo 8:00
LAMPLIGHT MELODIES 15 Mo 8:15
MANSFIELD AND LEE Andy iansfield and

Virginia Lee, pPlanologues and blues 30 sa 8:30
PAT GILLICK AND IRVING MEYER organist

and tenor 30 We 11:30
QUINTILE ENSEMBLE, THE G. Quintile;

- Neely; L. de Vasoni; L. Gilovanni 30 Tu 11:30
TWO UNIQUE TRIOGS 30 Sa  7:00
AMERICAN SINGERS, male quartet B 30 su 10:15
JONES AND HARE song, patter B 30 Fr 8:00
LEW WHITE ORGAN RECITAL B 30 Ssu 10:45
SLUMBER MUSIC B 60 2t 11:00

Concert Music

CINCO SINGERS quartet and soloists 30 S8Sa 10:30
COLLEGE OF MUSIC ORCHESTRA AND SOLOISTS 30 We 8:00
CROSLEY GEMBOX HOUR staff artists &

Special musical guests 60 Su 9:15
FRANKLIN ENSEMBLE 90 VWe 9:00

HEERMANN INSTRUMENTAL TRIO Emil & Walter
Heermann; Thomie Prewett Williams;
Melville Ray, Tenor 30 Th 11:00

b‘-—-—-—__»




WLW Programs - 1023-1929
Evening Prograns

Concert Music (continued)

PERFECT CISCLE HOUR Vladimir Bakalzinkoff
conducting Cincinnati Symphony
Orchestra

BAKLITE CHICAGO CIVIC OPERA
LEHN AND FINK SERENADE
MAXWELL HOUSE CONCERT

PHILCO HOUR Jessica Dragonette
SYLVANIA FORESTERS quartette

Light Drama

REAL FOLKS
THREE-IN-ONE-THEATER

W o

W w

Informative Drama

HISTORICAL HIGHLIGHTS Crosley Players

Action-Adventure Drama

SECKATARY HAWKINS stories of ife on
the river; written by Robert Franc
Schulkers; Crosley Players

News and Commentary

POLITICAL SITUATION TONIGHT Frederick
William Wile B

Informative Talks

ABC OF SOUTH AMERICA Prof. Bergamark,
department of geography, University
of Cincinnati

AVIATION QUESTIONS AND ANSWERS

CHAMBER OF COMMERCE TALK different
speaker each week

DOG TALK Dr.Adams

CHEMISTRY TALK Saul B. Arenson, Prof.
of Chemistry

HAMILTON CLUB

MUNICIPAL ADMINISTRATION TALKS city
officials

SQUIBB'S HEALTH TALK B

Source,

Day,

30

15

15
10

15
15

15
15

15
15

We
Th

Fr
We

28

2t

We

Fr
Sa

We
Mo

Mo
Fr

1004

Length
Time
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WILW Programs - 1928-1929
Evening Programs

Source, Length
Programs Day, Time

Religious Programs

1ST PRESBYTERIAN CHURCH OF WALNUT HILLS
Rev. Frederick McMillin 60 Su T7:15
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WIW PROGRAMS - SEASON OF 1928-1929
(on the air, January 1929)

Daytime Programs
Source, Length
Programs Day, Time

General Variety

CROSLEY WOMAN'S HOUR WITH MUSICALE includes

music and talk; daily poems, family

dictionary, housekeeping, etiquette,

coolddng chat, health chat, garden talk,

contributed poems, hints & step savers,

ete. 60 st 9:00a
CROSLEY WOMAN'S HOUR WITH MUSICALE 90 Sa 9:00a

d111billy Variety

TOP O'THE MORNING Pa & Ma McCormick!s
Flddlers; F. Miller, O. Castleman, R.
Schule, others 60 6t 6:30a

Children's Variety

CHILDREN'S PROGRAM Children's variety 30 Sa 11:00a
Musical Variety

FRENCH-BAUER PROGRAM lMel Doherty Crch 30 sa 5:30
MATINEE PLAYERS Ida Blockson, solist;

Ted Deturk, tenor; Novelty Four;

Louis John Johnen; Virginia lee;

various instrumental solos, duos &

trios 35 5t SIS
TED WEEMS CORCH Gibson Hotel 30 6t 12:30
BAND OF A THOUSAND MELODIES, THE B 60 Sa 4:30
RCA DEMONSTRATION HOUR B 60 sa 3:30

Light Music

CROSLEY INSTRUMENTAL TRIO Walter Pulse,

baritone 45 Su  4:45
FRCHNE SISTERS ) 30 3t 5:00
JACK AND GENE 20 5t 5:40
MUSICALE 5 Tu 10:45a
OFFICE BOYS, THE 30 3t 4:30
ORGAN MUSIC Theima Murphy 5 Sa 1:25
ORGAN PROGRAM 30 6t T:30a
ORGAN PROGRAM Charles Melvin; William

Ross, tenor 45 Su  4:00
ORGAN FROGRAM Thelma Murphy 20 PFr 12:10




WLW Programs - 1928-1929

Daytime Programs

Programs

Light Music (Continued)

ORGAN PROGRAM Theilma Murphy

ORGAN FROGRAM AND JACK & GENE

ORGAN PROGRAM BY MILDRED GRAHAM AND
JACK & GENE

MINIATURES AND THE MASTERS

RCA EDUCATIONAL HOUR Walter Damrosch
ROXY SYMPHONIC CONCERT

U S ARMY BAND from Washington, DC

U S MARINE BAND from Washington, DC

General Drama
RADIO PLAY "The Mothers, the Soa & the
Coach" by Robert Burdette; WLW
dramatic staff

Interview Programs

WOMEN'S RADIO CLUB

News and Commentary

CLOSING STOCK QUOTATIONS

LIVESTOCK REPORTS

LIVESTOCK REPORTS

LIVESTOCK REPORTS

LIVESTOCK AND MARKET REPORTS

MARKET AND LIVESTOCK REPORTS

RIVER STAGES & WEATHER

STOCK MARKET REPORTS

WEATHER, RIVER, MARKET AND POLICE
REPORTS & TIME SIGNALS

WEATHER, RIVER AND POLICE REPORTS

Forums and Discussions

MOTHER 'S DISCUSSION GROUP Dr. Ada
Arlitt, director department of child
care and training, University of
Cincinnati

NATIONAL REPUBLICAN CLUB SATURDAY
DISCUSSIONS

Source,

wwww
(o
O

15
15

10
10
15
10
10
10

25
10

30

B 120

Day,

Sa

4t

Su
We
Fr

Mo

3t

Sa
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Length
Time

12:00m
10:40a

12:00m
1:30

11:00a
2:00
4:00
5:00

11:15a

4:15

3:50
10:30a
10:30a

5:30

1:15

1:00
10:45a
12:00m

11:30a
10:50a

10:00a

1:30
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WLW Programs - 1928-1929
Daytime Programs
Source, Length
Programs Day, Time

Informative Talks

BOOKMAN talk on books & readings 15 2t 4:00
COOKING CHAT 20 Sa 10:40a
KEEPING HOUSE 5 Tn 10:55a
SMART SHOPS 15 Mo 11:00a
SPRINGHILL GARDEN TALK S Tu 10:45a
SPRINGHILL GARDEN TAIK 15 Th 10:40a
UKULELE LESSONS Don Becker 15 Mo 4:00
FORECAST SCHOOL OF COOKERY B 30 4t 11:00a
DR. ROYAL S. COPELAND health talk B 30 4t 10:00a

Miscellaneous Talks

DEVOTIONS Dad Kershner 30 6t 8:30a
EXERCISES Ed Schultz, music accompany-

ment 30 6t 8:00a
RHYME REAPER 20 We 10:40a
RHYME REAPER 15 Pr 2:15
SUNDRY THOUGHTS 10 Tu 10:50a

Farm Programs

FARM AND HOME HOUR B 15 5t 1:00

Religious Programs

CHURCH OF THE COVENANT 80 Su 10:50a
CHURCH SUNDAY SCHOOL 60 Su 9:30a

NATIONAL CHURCH OF THE AIR Rev. Harry
Emerson Fosdick B 30 su 5:30
YOUNG PEOPLE'S CONFERENCE Rev. Dan
Poling 60 Su 3:00

Miscellaneous Procrams

OHIO SCHOOL OF THE AIR Ben H. Darrow;
included music, drama and talk;
originated from WLW and from Columbus;
Crosley Players and music staff; with
Ohio State Department of Education;
occasional remote, including programs
from Washington, D.C. 60 4t 1:30




WLW PROGRAMS - SEASON OF 1923-1929
(On the air, January 1929)

Late Night Programs

Source,
Programs Day,
Musical Variety
CROSLEY SHOWBOX HOUR Walter Esberger
Orch, WIW music staff 60 Fr
HENRY THEIS ORCH from Sinton Hotel 30 2t
HENRY THEIS ORCH from Sinton Hotel 30 3t
13TH HOUR ensemble, organ, Jack & Gene,
orch, others 30 ‘Th
TED WEEMS Orch WITH JACK AND GENE 30 Sa
TED WEEMS ORCH from Gibson Hotel 30 3t
Light Music
JACK AND GENE 30 Su
JACK AND GENE 30 We
W, L, AND W a show featuring three
entertainers 30 Tu
Concert Music
GONDOLYRICS 30 Sa

1009

Length
Time

12:00a
12:30a
1:00a

1:00a

12:00a
12:00a

12:00a
1:00a

12:302

12:30a
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WLW PROGRAMS ~ SEASON OF 1931-1932
(On the air, January 1932)

Evering Programs
Source, Length
Programs Day, Time

Comedy Variety

DOODLESOCKERS Sidney Ten Eyck, MC and
writer; Bob Burdett, Dave Roberts,
George Hall, Hortense Rose, Carl
Clauve; songs, comedy patter,
burlesque comedy sketches 30 Sa 11:30

General Variety

CROSLEY FOLLIES FOR THE AIR vaudeville

review (carried over Several other

stations on special network) 30 Ssa 8:00
NIGHTCAPS Henry Van Camp, MC; Henry

Thels Orch; Charles Dameron, crooning

& poetry (later in 1932 carried on

NBC-Blue) 30 6t 11:00
R.F.D. HOUR "Boss" (Maurice C.) Johnson,
MC; William Stoess Orch 15 ™ 8:00
COLLIER HOUR guests, dramatizations,
orch B 60 Su 8:15
Semi-Variety 4
MOON RIVER organ music, poetry 30 Su 11:30
MUSICAL SHOWMEN talk, quartet, orch B 30 Su 6:00
PERSONALITIZ=S PROGRAM Frazier Hunt,
orch B 30 Tu 9:30
ROYAL VAGABONDS Artz orch; Hack
“ilson, impersonator B 15 Mo 6:30
STAG PARTY talk, vocals, orch B 30 su g9:15
H11lbilly Variety
HMAXUELL HOUSE COTTON QUEEN minstrel
show boat; Elmer Hinkle and G. N.
Ross; others 30 ™u 9:00
Children's Variety
OLD MAN SUNSHINE & HIS TOY BAND Ford
Rush, talk and 3ongs, orch; variety
for children 15 6t 6:00
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WL Programs - 1931-1932

Evening Programs
Source, Length
Programs Day, Time

Musical Variety

BROWN ORCH 15 Mo 9:30
FERRIS NURSERY MEN orch, vocalists;
Dean Yocum 30 Th 9:00

FLYING DUTCHMEN, THE William Stoess Orch
(later in 1332 carried over the NBC-

Blue network) 30 Fr 8:00
HENRY BUSSE'S ORCH 13 6t 6:15
HENRY BUSSE'S ORCH 15 2t 8:30
HENRY BUSSE'S ORCH 30 Su T7:00
HENRY BUSSE'S ORCH 15 Tu 7:30
HENRY BUSSE'S ORCH 15 Th 8:30
HENRY BUSSE'S ORCH 15 Fr 10:15
HENRY BUSSE'S ORCH 15 Sa 10:30
HENRY BUSSE'S ORCH 15 Sa 10:30
HENRY THEIS ORCH i5 T 7:45
HENRY THEIS ORCH 30 Sa 2:00
JACK ALBIN ORCH 15 Sa 7 :15
JOSEPH CHERNIAVSKY'S ORCH (later carried

over NBC-Blue network) 30 Su 11:00
JOSEPH CHERNTIAVSKY'S ORCH 30 We 11:30
JOSEPH CHERNIAVSKY'S ORCH 30 VWe 10:15
JOSEPH CHERNIAVSKY'S ORCH 30 Sa 11:00
KAY KYSER ORCH 30 Fr T:30
LOS AMzeos latin-Anerican music,

Virginio Marcueci Creh 30 Tu 11:30
MUSICAL FANFARES 30 Mo 11:30
SEGER ELLIS ORCH 15 4t 10:30
SEGER ELLIS ORCH 15 Su 10:45
WILLIAM STOESS ORCH 30 Tu 8:30
A & P GYPSIES String ensemble B 30 Th 10:00
ARMOUR PROGRAM Roy Shields Orch B 30 Fr G:30
RRTHUR FIELDS songs; itall orch B 15 Tu 7:15
DANCE WITH COUNTESS D'ORSAY Ben Selvin

Orch B 30 sa 3:3¢
GOLD MEDAL EXPRESS B 30 Mo 900
LAND O' FLOWERS Rudolph Friml; So-a-

tone Broadcasts transeription T 15 T 8:00
MAXWELL HOUSE PRCGRAM Lanny Ross, oreh B 30 Th 9:30
OLD SINGING MASTER quartet, orch B 30 Su 10:15
ORCHESTRA AND SINGZRS T 15 Mo 7:45
SILUMBER MUSIC B 30 Su 9:45
THREE BAKERS vocal trio, orch B 30 su 7:30
VINCENT LOPEZ ORCH T 15 Tu 8:15
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Evening Programs
Source, Length

Programs Day, Time
Light Music
BIUE FLAME HOUR 15 We T:45
SISTERS THREE 15 Fr 7:15
SMILIN' ED MCCONNEL songs and patter 30 Mo 8:00
WLW SINGERS, THE 15 Th T:15
MELODY SPEEDWAY T 15 Ve 8:15
MIXED QUARTET B 15 su 8:00
RAY PERKINS songs B 15 2t 5:30
SCANLON, MURRAY AND SHIELDS, comedy
trio B 30 Ve 9:30
TRADE & MARK songs, patter B 15 Fr 8:30
Concert Music
SIIHOUETTES 30 Su  6:30
JACK FROST MELODY MOMENTS B 30 wWe 8:30
General Drama S
CROSLEY THEATER OF THE AIR anthology,
original dramas & classic adapta-
tions; produced by Edward A. Bgfron;
Crosley Players (stock company);
Same program repeated three times each
week--see below and Su 3:00 30 Th 11:30
CROSLEY THEATER OF THE AIR 30 8a 7:30
WLW DRAMA staff production 30 Fr 11:30
Light Drama
CENTERVILLE SKETCHES rural dialogue 30 Mo 715
CENTERVILLE SKETCHES 30 Th  T7:3C
FIRST NIGHTER B 30 Sa 9:30
FRIENDSHIP TOWN B 30 Fr 3:00
Comedy Drama
AMOS 'N' ANDY B 15 6t 7:00
Action-Adventure Drama
RIN-TIN-TIN B 15 Th 8:15
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Evening Programs
Source, Length
Programs Day, Time

Crime-Detective Drama

SHERLOCK HOLMES B 30 vwe 9:00
WITH CANADA'S MOUNTED stories of RCMP B 30 Mo 10:30

Interview Programs
CHEVROLET CHRONICIES interviews with

veterans Iy 30 Tu 10:00
JIM CORBETT INTERVIEWS T 15 Fr 6:30
SUCCESS REPORTER interviews T 15 2t 10:00
STICCESS REPORTER T 15 Mo 9:45
Nevs and Commentary
LOWELL THOMAS news B 15 5t 6:45
Sports News
MAIL POUCH SPORTSMAN, TH=S Bob Newhall 15 6t 10:45
Informative Talks
DR. GLEN ADAMS TALK 15 We 6:30
JUNIOR CHAMBER OF COMMERCE TALKS 15 Ssa 6:45
FLOYD GIBBONS, guest speakers recorded
abroad B 30 We TS
TAXPAYERS LEAGUE B 15 We 8:00
Miscellaneous Talks
NEWS REEL OF HOLLYWOOD T 15 T™ 6:30
SISTERS OF THE SKILLET East and
Dumke, comedy talk B 15 3t 8:45




WLAd PROGRAMS - SEASON OF 1931-1932
(on the air, January 1932)

Daytime Programs

Programs

Semi-Varietx

MAIL BAG CLUB exchange of mail, songs &,

inspiration for shut-ins, Sally
Fisher, later Gertrude Dooley

Hillbilly Variety

LAYNE'S MOUNTAINEER FIDDLERS

LAYNE'S MOUNTAINEER FIDDLERS

MCCORMICK'S FIDDILERS

TOP O' THE MORNING Pa & Ma McCormick!'s
Filddlers, others

Children's Variety

CHILDREN'S HOUR children's variety
SINGING LADY children's songs, stories

Musical Variety

HENRY BUSSE'S ORCH
JACK ALBIN'S ORCH
KAY KYSER ORCH
MURRAY HORTON'S ORCH
MURRAY HORTON'S ORCH
MURRAY HORTON'S ORCH
WILLIAM STOESS ORCH

KOGEN ORCH
MICHAEL GUISIKOFF ORCH
YEAST FOAMERS Sammy Kaye Orch

Light Music

BRADLEY KINCAID songs
BRADLEY KINCAID songs
BRADLEY XINCAID sengs
DOWN ON THE RIVER BANK
ELLIOT BROCK violin
ELLIOT BROCK violin
FORD RUSH songs and patter
(BOEERT BETTERMAN
HAPPINESS KIDS
HAPPINESS KIDS
HAPPINESS KIDS

W w
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Source, Length

Day, Time

15

15
15
30

35

Mo
Sa
Sa
Mo
Sa
Sa
2t
We
Sa

23S 9

3t 8
Sa 8
Fr 12

6t 6

Su 9
5T 5

6t 1
Sa l2:
4t 12:

6t 4

Su 3K

Sa
Su
Su

:45a

:30a
:30a
:00m

:30a

:30a
:30
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Daytime Programs
Source, Length

Programs Day, Time
Light Music (continued)

HARMONICA BILL Bill Russell 15 2t 10:45a
HARMONICA BILL 15 PFPr 8:30a
HARMCNICA BILL 15 Th 12:00nm
INSTRUMENTAL TRIO 15 Tu 12:00m
JIM AND WALT harmony and patter duo 15 Th 8:30a
JIM AND WALT 15 Tu 9:00a
JIM AND WALT 15 We 12:00m
JIM AND WALT ' 15 & 2:30
LOUIS JOHN JOHNEN 15 We 3:30
LOUIS JOHN JOHNEN 15 Th 11:00a
MUSICAL ETCHINGS 15 We 9:00a
ORGAN AND VOCAL SOLOS 10 Sa G:10a
ORGAN Arthur Chandler, Jr. 15 6t T7:30a
ORGAN PROGRAM Arthur Chandler, Jr. 15 Sa 11:00a
ORGAN PROGRAM Arthur Chandler, Jr. 15 Sa 2:15
ORGAN MUSIC Arthur Chandler, Jr. 25 Su 10:00a
OBGAN PROGRAM Herschel Luecke 15 6t 4:30
PAT HARRINGTON songs and comedy patter 15 5t  4:45
PAT HARRINGTON 15 3t  3:00
PLANTATION DAYS 30 Tu 3:00
PLANTATION DAYS 15 We 3:00
PLANTATION DAYS 15 sSa 3:15
PIANO SOLOS 10 Fr 12:35
RAMONA pilano and songs 10 We 11:25a
SCENTS OF PERFUME 15 We 10:45a
SINGING VIOLIN 15 Th 3:30
SISTERS THREE 15 Th 3:45
SOUTHERN SINGERS spiritual singers

vocal quartet 15 3¢t 5300
VARSITY FOUR male vocal quartet 15 2t 7:15a
VARSITY FOUR 15 We 3:45
VARSITY FOUR 15 Su 12:30
WLW STARS 20 Th 11:25a
WORDS AND MUSIC 15 Fr 5:15

CHUCK, RAY AND GENE trio, organ
FIDDLERS THREE

JOLLY BILL AND JANE

MORNING MUSICAL

MUSICAL TRIO Mo 11:30a
PHIL COOK, THE QUAKER MAN songs & ’
patter 15 6t 8:15a

RUSSIAN SINGERS
SONGS FOR TODAY
SONGS OF YESTERDAY

15 Su 10:45a
15 Pr 10:45a

HoWw Wowtw
[
(%]
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WILW Programs - 1931-1332
Daytime Programs
Programs
Concert Music

ARMCO IRON MASTER Dr. Frank Simon and
Qoncert band; Frank Chapple, announcer
WILLIAM STOESS ORCH

NBC MUSIC APPRECIATION HOUR Walter
Damrosch

ROCHESTER PHIIHARMONIC ORCH

SYMPHONIC HOUR Walter Damrosch Orch

U.S. MARINE BAND

General Drama
JEacral Urama

CROSLEY THEATER OF THE AIR anthologzy,
original dramas & classic adaptations;
produced by Edward A. Byron; Crosley
Players (stock company); same pro-
gram repeated three :times each week--
See Th 11:30 & Sa 7:390

STORY HOUR dramatized short story

Action-Adventure Drama

LI TLE ORPHAN ANNIE serial

News and Commentary

LIVESTOCK REPORTS
LIVESTOCK REPORTS
LIVESTOCK REPORTS

MARKET REPORTS

RIVER REPORTS

RIVER AND WEATHER REPORTS
RIVER, WEATHER AND TIME
RIVER, WEATHER AMND TIME

Forums and Discussion
THOUGHTS OF YOUTH
Informative Talks
ART TALK

BIRD TALK Dr. Adams
BOOK NEWS

o W w
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Source, Length
Day, Time

15
30

60
45
60
60

30
30

15

10

15
10

Su
Su

Fr
Su

6t

6t
it
Sa
5t
Su
Fr
4t
We

Sa

Mo
Mo
Sa

2:15
12:45

11:00a
3:15
1315
3:00

5:45

10:00a
12:50
11:30a
12:45
10:25a
12:30
11:45a
11:30a
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Daytime Programs
Programs
Informative Talks (continued)

CHEF RECIPIES
DR. ADA ARLITT talk on child care
HEALTH TALK Dr. C. A. Vilzbach
MOUTH HYGIENE
MOUTH HYGIENE
OHIO WOMEN'S CLUB

4 MAN

SCHOOL OF COOKERY
TOWN CRIER

TRAVEL TALK
WHAT!S NEW

AMERICA AT WORK talks on occupations
MOUTH HEALTH Marley R. Sherris
MRS. A. M. GOUDISS ccoking talk
MRS. A. M. GOUDISS

MRS. HENRY GODDARD LEACH

MYSTERY CHEF cooking talk

OUR DAILY FOOD homemaker talk
RUTH JORDAN beauty talk

THOMAS L. STIX

THROUGH THE LOOKING GLASS Frances
tIngraham, beauty talk

Miscellaneous Talks

EXERCISES Bob Burdette, "light"
philosophy included; musical
accompanyment

EXERCISES Bob Burdette

MORNING DEVOTIONS

PAT BARNES cecmedy talk

Farm Programs

NATIONAL FARM AND HOME HOUR WITH
U.S.D.A.
NATIONAL FARM AND HOME HOUR

Religious Programs

CHURCH FORUM religious service
RELIGIOUS SERMON Dr. Barnhouse

U wowwwwwww
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Source, Length

Day, Time
15 2t 9:15a
10 Mo 9:20a
15 Th 9:00a
10 2t 11:15a
10 2t 11:15a
15 We<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>