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ONLINE BROADCAST

Canadian Company Builds

with Dedicated Online Channels

t was first described as a $150 million experiment.

Now, Internet giant Google has invested another $200 million to

market and monetize new TV and video channels; it's moving away

from simple user-generated videos and towards more professional
content that will better lure viewers and advertisers.

From Ontario’s educational broadcaster TVO, to top film companies
like Warner Bros. and Hammer Productions, to leading retailers like
Harley-Davidson and top sports properties like the National Basketball
Association.

Hundreds of online broadcasters, content owners and rights holders
realize the growing importance and impact of online video and social
networking, and they see a hybridization of broadcast and broadband
as an important industry trend and business opportunity.

The NBA in particular has a B.C.-based company to thank.

Working with Broadband TV Corp. (BBTV), the NBA Channel on
YouTube has garnered well over 292 million video views since its
launch. It's one of the most popular channels for sports, and one of
the most popular YouTube channels overall.

Broadbandtv works with the NBA throughout the year to expand
its online reach and content offerings, while assisting the League with
placement of new video highlights.

Since launching its first online video asset four years ago, Broad-
bandTV has grown to manage hundreds of thousands of videos online
for more than 3,000 companies, including YouTube, TELUS Communi-
cations, DivX Inc, NBA, Warner Bros, Endemol and many leading inter-
national companies, helping unlock the monetization value behind

A their online video content along the way.
Shahrzad Rafati is the founder of BroadbandTV Corp, one of Shahrzad Rafati is the founder of BroadbandTV Corp; in just its fifth
the fastest growing companies in Canada, and partner to top year of operation, it's become one of the fastest growing companies in
broadcast and media companies around the world. Canada, and it was just named the most innovative company in British

Columbia, and recognized for “radically changing” the online media
and technology industry while “boosting bottom lines.”

“It’s our mission to foster entrepreneurship amongst video creators
by developing the tools and technologies they need to be successful
online,” noted Rafati, also CEO of BroadbandTV, in e-mail correspond-
ence with Broadcaster Magazine “We continue to grow our business
based on this ideology.”

BroadbandTV handles proprietary content in different ways,
Rafati described. It can acquire licences for the content by partner-
ing with the owners; it then packages, optimizes and distributes
the content through BroadbandTV’s own consumer portal, VISO.

BroadbandTV’s client companies generate ad revenue from their
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own content, but because BroadbandTV can direct fans back
to a client’s own or other approved site to find more content,
they can benefit from the addiotnal traffic and exposure.

As Rafati explained it, because BroadbandTV’s systems sit
“on top of the tools Google created to protect itself,” Google
is also earning revenue via BroadbandTV, on content it could
never monetize on its own.”

She shared added detail about her company and its online
content distribution strategy:

How do you describe the difference between BBTV and VISO?

VISO is BroadbandTV’s consumer-facing brand. VISO is a
multi-channel distribution network that works with the video
creator community. It leverages optimization and curation tech-
niques to help the creators better distribute and monetize their
audio and video assets across many verticals including, gaming,
music, entertainment, sports, health and wellness, and philan-
thropy.

Certainly there’s a strong tech element to the company and
its services; what is the reaction when a woman makes such a
presentation? How have your ideas and visions been accepted
over the years, and is that changing in any way more recently?

It’s true women are a minority in the tech industry, but I've
never felt that being a female CEO has put me at a disadvantage.
In fact, it’s quite the opposite. I think there is a lot of support and
respect for women in tech and that is continuing to grow. I'm a
big advocate for empowering women and entrepreneurs in this
industry and any other.

How about in a ‘sports’ context, too? How do major sports
execs react to a woman’s pitch for online sports related services
and offerings?

In any industry you need to do your homework and under-
stand the fundamentals before you can sell. If you know the
industry well and the value proposition is there, well then
the chances that your pitch will be well received are greater,
regardless of your gender. With that said, I think in many male-
dominated industries like sports, it’s refreshing for executives
to be pitched by a woman who understands the game and can
add value.

www.broadcastermagazine.com
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Broadbandtv Corp.’s website provides access to content from leading
international producers, creators and rights holders.

Content has often been described as ‘king’ in the digital media
world, and the various platforms are seen as a democratizer for
large and small content creators. Do you see it that way?

Absolutely T believe content is king and it is refreshing to
see platforms like YouTube that are levelling the playing field.
Content creators of all sizes are now empowered with the distri-
bution tools to find relevant audiences. You no longer have to
be a “Disney” for your content to be accessible and engaging to
viewers. Without content we would not be in business.

Do you have any concerns about the contra-notion that ‘con-
tent is the pawn’, and that online marketing and social media
campaigns today can get the ‘eyeball demographics’ and ‘client
contacts’ they need through data mining, e-mailings, social post-
ings and twitter feeds?

At the end of the day, distributors and content creators need
to work together to generate optimal results and create great
viewing experiences for users. One cannot exist without the
other. Without content you don’t have distribution or market-
ing and if the users are not engaged it all becomes irrelevant,
anyway.

The growth of broadband and the emergence of multi-chan-
nel networks give the consumer much more control. The con-
sumer now has the choice of what they watch, when the watch,
and how they watch. That's why networks like VISO, which
narrowcast content, are so important. They allow consumers to
more easily find content that’s relevant to them.
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0AB Plans Special Broadcast,

Hall of Fame Awards

The Ontario Association of Broadcasters
is reviewing the many online entries it has
received in the annual Community Service
Awards program.

Community Service Awards acknow-
ledge the generosity of broadcasters but
also recognizes the creativity in creating
a successful public service campaign.
The success of these causes in many
cases lies with the broadcaster’s ability
to promote and encourage people. In a
time when there are so many different
and equally worthy causes, it is a very dif-
ficult task to create the perfect campaign
or program that will encourage people to
assist those in need.

The Ontario Association of Broadcast-
ers has invited all member Ontario radio
and television stations to enter their best
public service campaign(s) to the OAB
Community Service Awards by Friday,
October 19th; campaigns must have run
between September 1, 2011 and August
31, 2012.

Winning stations will be contacted
the week of October 22nd and winning
names will be released November 6,
2012.

The Awards will be presented during
the OAB Gala Awards Dinner that night;
the Gala Dinner will also feature a special
presentation to Peter and Tony Viner, who
are being inducted into the Ontario Hall
of Fame.

Before retiring in 2007, Peter Viner was
President and CEO of Canwest Media-
works. Peter put retirement on hold for
a period, and returned to broadcasting
as interim President, Canwest Global,
Broadcasting.

As the President and Chief Executive
Officer of Rogers Media Inc., before retir-
ing Tony was responsible for the Rogers
Radio Group, OMNI Television, Rogers
Publishing, Rogers Sportsnet and the
Shopping Channel (TSC).

International Co-production
Happens in Halifax

As part of the Atlantic Film Festival's
eight-day celebration of film, video and
music from around the world, an inter-
national co-production marketplace will
again be staged.

Strategic Partners 2012, held in Halifax
from September 13 to 16, is focusing on
feature film, TV and multiplatform fiction,
and trying to bring together finance and
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Fusca Leads Fusion Venture after
Stepping Down at Stornoway

Martha Fusca has left her role as head of
day-to-day operations at Stornoway to head up
a new digital platform initiative called Fusion.

The former company President and CEO
has retired from that role, but she is still work-
ing closely with Stornoway on developing and
implementing its application for a specialty
digital licence.

There was no word regarding her successor
at press time.

In 2000, Fusca created and spearheaded
the application by then Stornoway Productions,
which she co-founded in 19883, for four discre-
tionary digital specialty licences, in partnership
with Cogeco Radio Television.

The application was successful, and it
received a Category A and three Category B
licenses.

Today, Stornoway Communications owns and operates ichannel, The Pet
Network and bpm:tv.

“Stornoway is synonymous with Martha, and we are delighted that she has
agreed to accept this new role with Fusion,” said Jim Macdonald, Chairman of the
Stornoway Communications Board of Directors. “Fusion was conceived by Martha,
and no one could bring more understanding and commitment to this exciting new

Martha Fusca has left her role as head
of day-to-day operations at Stornoway.

project.”

Fusca also co-founded the Independent Broadcasters Group (IBG), an affiliation
of independent pay, specialty and conventional television operators.

She’s long been a leader in supporting women in the communications industry,
and was President and Board member of the Toronto chapter of Women in Film

and Television (WIFT).

In 2010, she was awarded the prestigious Canadian Women in Communications

Trailblazer award.

production partners.

“Co-productions are our preferred
model, so Strategic Partners is the per-
fect event for us,” said Australian produ-
cer Wendy Howell. “It is excellent com-
pared to other markets of this kind. It’s
a lot more relaxed and there are greater
opportunities to speak with the people
you want to connect with.” Howell, along
with Benjamin G. Arthur, is bringing the
film project Rhymes With Shove, directed
by Bruce MacDonald, one of Canada’s
most celebrated independent filmmakers,
to SP this year.

One of the most recent success stor-
ies is the Newfoundland-Quebec-France
co-production, The Grand Seduction,
directed by Don McKellar. Starring Bren-
dan Gleason and Taylor Kitsch, it began
shooting in St. John’s, Newfoundland July
30, 2012.

“We are always excited, but never sur-
prised, by the volume and quality of co-
productions that come out of our meet-
ings,” said Jan Miller, Director of Strategic
Partners. “The Grand Seduction is a ter-
rific example of not only an international
co-production, but also an inter-provincial

one. Helping build strong partnerships
and top-notch film, TV and multi-platform
projects is what makes SP a standout in
the industry. As Atlantic Canadians, we
can be extremely proud of what we've
been building over the past 15 years.”

Strategic Partners is a production of
the Atlantic Film Festival, and Telefilm
Canada is its Presenting Partner.

Shaftesbury’s Ryan St. Peters
Promoted to Director of Sales
Content creator Shaftesbury reported the
promotion of Ryan St. Peters to the role
of Director of Sales, reporting to Shane
Kinnear, Senior Vice President, Sales &
Marketing.

St. Peters will develop and implement
U.S. and international sales, marketing
and distribution strategies for all Shaftes-
bury and Smokebomb Entertainment
properties spanning all genres. He will
also manage the execution of all sales
deals and delivery of related assets, and
continue to coordinate Shaftesbury’s
sales presence at international markets
and conferences including MIPCOM,
MIPTV, Realscreen and Kidscreen.

www.broadcastermagazine.com
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“Ryan has been integral to the suc-
cess of Shaftesbury’s sales and distri-
bution business over the past several
years,” said Kinnear. “l look forward to
continuing to work with him to grow our
activities worldwide, including extending
Smokebomb’s slate of digital projects to
international buyers.”

St. Peters joined Shaftesbury in 2005 in
the role of Sales Representative and was
promoted to Manager of Sales in 2010.

Prior to joining Shaftesbury, St. Peters
served as marketing manager at Pearson
Education, a leading college publisher.

St. Peters holds a degree in fim studies
and communication from the University of
Southern California and the University of
Ottawa.

Kodak, WIFT-T Name

New Vision Winner

Emerging writer/director/producer
Simonee Chichester is the winner of the
2012 Kodak New Vision Mentorship.

Chichester will receive coaching and
mentorship from Tamara Shannon, Vice
President of Marketing at Entertainment
One Films Canada, and Ingrid Veninger,
internationally-acclaimed producer/
director.

In the lead-up to TIFF, they will work
on the creative and business develop-
ment plans for her current film, Merv,
including preparing for meetings with key
project collaborators and executive pro-
ducers.

“Through the Kodak New Vision Men-
torship, emerging female filmmakers get
the chance to learn from the best in this
business,” said Heather Webb, WIFT-T
Executive Director. “WIFT-T is thrilled
to play a role in the advancement of
women’s careers and would like to thank
Kodak Canada for their ongoing partner-
ship.”

The national competitive Kodak New
Vision Mentorship competition is now in
its eighth year.

“Having the expertise of industry pro-
fessionals such as Tamara Shannon and
Ingrid Veninger to foster the vision of an
emerging female fimmaker emphasizes
the importance of the Kodak New Vision
Mentorship,” said Rhonda Lockwood,
Kodak Canada Entertainment Imaging
Account Manager.

A graduate of the Canadian Film
Centre’s Director’s Lab, Chichester has
written, directed and produced fiction
and non-fiction for the Web, film and tele-
vision, including her critically acclaimed
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documentary, Chichester’s Choice. Chi-
chester will also receive a $5,000 credit
for the purchase of Kodak Motion Picture
film stock and a Kodak digital camera val-
ued at $500. She will be acknowledged
at the Crystal Awards Gala Luncheon on
December 4th in Toronto.

CMJ Names New TV

Development Leader

Amy Manchester Borg is the new Head of
Development at Quebec-based independ-
ent production company, CMJ Produc-
tions Il Inc.

Most recently the Director of Develop-
ment at Cream Productions, Manchester
Borg helped develop shows for HGTV

' Canada, History
Canada, OLN,
Discovery and TV
Tropoalis.

Coming from
Los Angeles,
Manchester Borg
has ten years of
television network,
development
and production

experience. She
was Director of
Development for
Pilgrim Films &
Television (American Chopper, American
Hot Rod, Ghosthunters, Dirty Jobs) and
Asylum Entertainment (Beyond the Glory,
The Sports List, American Gangster).
Prior to those positions, she was a pro-
gramming executive at Lifetime Television.

“We are very excited to have Amy on
board,” said President of CMJ Produc-
tions John Kuyk. “Her extensive experi-
ence, coupled with her enthusiastic
personality, makes her a great addition to
the development department here at CMJ
Productions.”

i & F #
Amy Manchester Borg is
Head of Development at
CMJ Productions Il Inc.

Global Toronto Names
Noonday Hosts
Broadcast live from Global Toronto’s Bloor
Street studios, the new midday News at
Noon show is hosted by Antony Robart
and Rosey Edeh.

The News at Noon launched August 27.

Edeh and Robart will contribute to
other Global Toronto news programming,
with Edeh joining The Morning Show
team, and Robart continuing to file for the
News Hour at 5:30pm.

“The News at Noon completes Global
Toronto’s weekday news offering by
allowing us to continuously report on and

Global Toronto introduced its anchors and hosts
for the new midday News at Noon.

update stories, while supporting Global
News’ overall vision of making news con-
tent available around the clock regardless
of the platform,” says Ward Smith, News
Director and Station Manager, Global
Toronto. “Airing live out of our downtown
121 Bloor Street E. studio will allow
Antony and Rosey to provide viewers all
the information and context they need to
get a snapshot of the stories worth know-
ing about.”

An anchor and reporter with Global
Toronto for over seven years, Robart has
covered several major local, national and
international stories. Born in Halifax and
raised in Regina, Robart began his broad-
casting career in Washington, DC, later
moving to Paris as a reporter with Radio
France International and a producer/vid-
eographer with CNBC Europe.

Born in London, England, and raised
in Montreal, Edeh began her career as a
weather and entertainment reporter with
Global Montreal before moving to CNN’s
American Morning, and later MSNBC'’s
Early Today morning program. Edeh
spent seven years as the lead reporter for
ET Canada. A world-class athlete, Edeh
has competed in the Summer Olympic
Games three times.

CBC News Names Content Director,
Adds Former CTV B.C. Bureau Chief
CBC News has appointed David
Walmsley to the position of director of
news content.

Walmsley, an award-winning editor,
producer and journalist has held execu-
tive positions at many of this country’s
major news organizations, starting in
1998 with the launch of the National Post
newspaper.

He later moved to CBC News, where
he was executive producer of news-
gathering and later the managing editor of
CBC News Ottawa.

Now back at the CBC, he will drive

www.broadcastermagazine.com
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Bridging the gap.

Florical has been bridging the gap in TV automation since 1985. From our Channel-in-a-Box to best-of-breed or any hybrid in
between- Florical is the master control solution that top broadcasters around the world have trusted for decades.

Why not have the best of both worlds by using Florical’s IT centric automation with the ability to control 3rd party devices in any configuration?
Florical is the only automation company that is able to provide this capability on an enterprise level. We have worked hand in hand with our

clients to develop the solutions you need to elevate and secure your on air product- and of course, maximizing your revenue.

Every broadcaster is unique and your specific requirements are paramount to us. Please give us a call today, we would love to hear from you.

1.877.774.1082 FLORICAL.COM
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foreign and domestic newsgathering

for all programs and platforms in a fully
integrated news operation for CBC Tele-
vision, CBC News Network, CBC Radio,
CBCNews.ca, mobile and on-demand
platforms.

“CBC News is a world-class outfit, to
which | am delighted to be returning,”
said Walmsley. “Its commitment to news-
gathering, at home and abroad, and its
digital expansion convey the ambitions
of this organization and determination to
adapt for the future, and | am thrilled to
be a part of it.”

“We already have an impressive
leadership team in place at CBC News,”
said Jennifer McGuire, general manager
and editor in chief, CBC News. “David’s
proven track record with breaking news
and investigative journalism, and his pas-
sion for being first, as well as providing
depth and context, align perfectly with
our commitment to providing high-end
journalism—whenever and wherever our
audiences want it.”

CBC also added to its Vancouver-
based news team and national prime-
time news stable, bringing on-board
Sarah Galashan, the former CTV National
News B.C. bureau chief.

“The addition of Sarah to our news
team is a real coup,” added McGuire.

Galashan has reported for CTV News

mpGO Gives Award for Special
TV Writer/producers

Katy Martel, a Conestoga College TV broadcast -

student, is the 2012 recipient of the Outstand-
ing Achievement in Writer/Producer Specializa-
tion Award, sponsored by the Media Producers
Group of Ontario (mpGO).

The Award recognizes a full-time 2nd-
year student who best demonstrates out-
standing and creative television writing/
producing skills as shown on their project
work.

“For the award, the students are evalu-
ated based on their ability to produce a seg-
ment or oversee segments for Conestoga
Connected, the weekly award-winning show
produced by second-year students for Rog-
ers Community Television,” explains professor
Rachelle Cooper, who teaches the Writer-
Producer Specialization course in the School
of Media + Design at Conestoga College.

Martel is one of two Senior Producers for
Conestoga Connected; the show received
first place in the Broadcast Educators Asso-
ciation of Canada student competition for
Best Video Series.

PHOTO CREDIT: ROB CURRIE

Katy Martel receives the Outstanding Achievement
in Writer/Producer Specialization Award from mpGO
Chair Carol Ann Whalen, an award-winning alumna
of Conestoga College’s Broadcast Television program
and co-proprietor of Kitchener’s C to C Productions.

“The Media Producers Group of Ontario is delighted to be sponsoring this brand
new award,” says Carol Ann Whalen. “The award encourages students to strive for
excellence in their work, while supporting them in taking their Broadcast TV education
to a level that will better prepare them for professional practice.”

since 2001, where she previously served
as Alberta bureau chief and later Whistler
bureau chief through the 2010 Vancou-
ver Olympics. Prior to joining CTV, she

reported for Global News, The Vancouver
Sun, The Hamilton Spectator and The
National Post.

Mohan Inks Overall Deal with

Novanet
Communications
Limited

Satellite

Broadcast

Microwave/
Wireless

Multimedia

Design e Install ® Monitor

Remote
Monitoring
and Control

Services
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Trusted provider of broadcast
and information solutions

Novanet

www.novanetcomm.com
info@novanetcomm.com
905-686-6666 ® 800-268-6851

Shaftesbury

Writer and producer Peter Mohan has
signed an overall deal with Shaftesbury
through 2013.

For over 20 years, our
skilled team has been
designing communica-
tion technologies for
diverse industries that
distribute or broadcast

information and content.

Novanet's reputation for
excellence has been
earned through our
commitment to exceed
the needs of client
requirements. Qur
people have a wealth of
experience in building
turnkey solutions as an
integrator and valued
partner to many best of

breed manufacturers.

Peter Mohan will develop and executive produce
exclusively for Shaftesbury.

www.broadcastermagazine.com
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He’'ll develop and executive produce
exclusively for Shaftesbury, including
serving as showrunner and executive
producer on season four of one-hour
drama series The Listener. The deal was
brokered by Jeff Alpern, founder and
president of U.S.-based agency The
Alpern Group.

“Peter is one of the industry’s most
talented and experienced showrunners,”
said Christina Jennings, Chairman and
CEOQO, Shaftesbury. “He’s taken The Lis-
tener to new heights this season, and
we are delighted to have him back at the
helm of the series as we move into sea-
son four, as well as exploring additional
projects for Shaftesbury.”

With more than 400 hours of dramatic
programming for U.S. and Canadian
network television, Mohan most recently
served as showrunner and executive
producer on season three of Shaftes-
bury’s The Listener for CTV and Fox
International Channels.

INDUSTIRY

Mohan was awarded the 2008 Writers
Guild of Canada Showrunner of the Year
award and is also a multiple nominee
and winner of the Gemini Award for
Best Writing in a Dramatic Series.

He has twice served as showrunner-
in-residence at Norman Jewison'’s
Canadian Film Centre.

fictionalized dramatic series based on her
1994 arrest for running an S&M Dungeon,
and the subsequent Superior
Court decision overturning
Canada’s harsh
rules against
living on the pro-
ceeds of prostitution
and operating a bawdy
house.

“We're thrilled to
be working with Terri-
Jean on a number of
television projects,”
company producer
Jonathan Hiltz said
in a release.

Documentary Team Nabs
Dominatrix
The story of Canada’s
most infamous dominatrix,
Terri-Jean Bedford (aka
‘Madame de Sade’),
is heading for the big
screen.

Toronto-based
Hiltz Squared Media
has acquired the exclusive
world-wide rights to tell
Terri’s story in media from
documentary features, to
a reality program, to a

Terri-Jean Bedford

(aka ‘Madame

de Sade’), is
heading for the

big screen.

PHOTO TERRIJEANBEDFORD.COM
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Learn more about Trilaster at:

www.newtek.com



http://www.newtek.com
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NewTek TriCaster™ 850 EXTREME is like having an HD live truck that fits in your rack or on your : 5
desk. In live production, there's no time to second guess. We get it, that's why we build TriCaster. CXng
+ Affordable 24-channel, native HD system (up to 1080p) that broadcasts, streams, projects and records

- Record up fo eight channels of video, simultaneously, with NewTek IsoCorder™ technology

- Go wireless with Apple® AirPlay® to deliver video and audio from iPad®, iPod®, or iPhone®

- Eight external sources w