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i CAB Board

A meeting of the Canadian
cition of Broadcasters Board
11+ held in Toronto, November
.je of the matters under dis-
I5i- will be the employment of
# ic Relations Counsel by the
ioition; consideration of the
hutment of an  Association
isimt and general manager to
ki Glenn Bannerman. The
¥ will also hear a recommend-
ipis to a solution of the per-
¥ g right fee problem.

H.Battleford Station

Wlio Station cJNB, the new
kic at North Battleford, Sask-
thean, which has been under
nstction for some time past,
ip¢t to be on the air around the
dd of October, according to
Ir. alston, station manager. The
_WG will have an initial power of
10 atts and has been allocated
I vwe band of 1240 kc.

© Heads CAAA

‘Arouncement has been made of
 dointment of Alex M. Miller
' &xutive head of the Canadian
“Oition of Advertising Agen-
*-Mr. Miller has a background
| Wertising, having formerly
F“ldVertising manager of the
firyer Corporation. In 1942, he
Bted and ran the rcgional
f.lc’ of the oil controller in
Npr, Ontario, went to Small
!‘"l‘td_ in Long Branch, Ontario,
X ctor of Industrial Relations,
i ’ater served as Industrial
“-r3=n§ Counsel for DeHavilland.
ffi filler has established his
“‘Qtemporarily at 111 Avenue
%4aToronto.

" broadcast stations in

Pictured at left are the “Red River Boys,” new recorded feature of
Maple Leaf Milling Co. Ltd. From left to right (back row), Dixie
Dean, Bill Richards and Tony Stechison; (front row) Carl Tapscott,
Don Parrish Jack Ringham, Harvey Reddick and “Foreman” Gordon

Howard (on horse).

interviewed on the “Kent County Family
Dominion Sugar Company) on CFCO, Chatham, by writer-producer- .

Right hand picture shows Clyde Beatty being

Almanac” (Canada and

narrator Frank Fleming.

'GOVERNMENT SLOWS TV

“There is no technical reason for
further delay in giving television to
millions of Canadians as a new
medium of information, education
and entertainment,” K. R. Patricx,
O. B. E., manager of the engineer-
ing production department, RCA
Victor Co. Ltd., Montreal, told a
meeting of the Toronto Institute of
Radio Engineers, at the Ontario
Re-Establishment School, October
7th. Recent surveys conducted by
responsible fact finding organiz-
ations proved conclusively that tae
Canadian citizen not only wants but
exects television soon, he said.

In the States, he pointed out,
television is moving ahcad; “not
only is there scheduled television
broadcasting to large audiences,” he
continued, ‘“but also scheduled
sponsored broadcasting with the
most encouraging prospects  for
extensive sponsored programs. The
leading radio manufacturers in the
states,” he went on, “afe already
delivering television receivers to
those communities now being
served by television, with receiver-
manufacturing programs of tre-
mendous magnitude.”

Speaking of his own company,
RCA Victor Company Ltd., e told
his audience that they are in ’the
process of installing 25 televns.mn

the United
47 production

Sates. "'Our entire 19 i

schedule is sold out to th

and to other countries,” he stated.

Raising the question: “Why this
progress in the United States as
compared to Canada?,” he sub-
mitted that the answer is simple.
The government will grant the
private broadcaster a license” (in
other countries), he said. "The
private broadcaster is then priv-
ileged to risk his money and go
ahead with the construction and
operation of a television station,
even though it is now generally
recognized  that it ~may be
some years before he may realize
some returns from his somewhat
heavy investment,”

*“I am confident, “Mr. Patrick
stated, "that in Canada, we have
equally courageous business men in
the broadcasting industry who
would be willing to con.tribute to
the development of television in
Canada and thereby Canadian pro-
gress.”

The three main points brought
out by Mr. Patrick in his address
were: (1) television is technically
ready and no longer “around that
famous corner;” (2) Television can
become a tremendous factor in the
economic and social welfare of our
nation; (3) Immediate, decisive
action on the part of the Canadian
Government is essential, and this
lack of decision is the main factor
retarding the television picture in
Canada.

www americanradiohistorv.com

Least Government—
Best Government
“The radio industry should never
permit itself to become the private
voice of any special interest,”
James F. Fly, former cnairman of
the American Federal Communi-
cations Commission, told the Radio
Executives Club of New York, at a
recent meeting. Calling for the
maintenance of a free radio, and
declaring that the Government
should aid and promote its develop-
ment in addition to protecting its
international and domestic interests,
Fly urged the three important
segments of the industry—the
advertisers, the broadcasters and
the public—to work together to
foster its development.  “This
achieved,” he said, “we would then
come to the ideal situation whereby
the least government would be the
best government.”

Oshawa Station Opens
Saturday October 26 was official
opening date for CKDO, Oshawa,
operating from studios in the Gen-
osha Hotel, as “The Voice of
Ontario and Durham Counties.”
Representatives of various groups
and service clubs in the city, headed
by Mayor Frank McCallum, appear-
ed on the inaugural broadcast.
The station will operate under
the management of George Elliot,
who, at 23, claims to be the young-
est radio station manager in Canada.
Appointments include Ross Row-
lands, formerly of CKCW, Monc-
ton, N.B., as chief announcer;
Donald Allman and James Marsh

complete the announcing staff;
Sidney Townsend is studio engineer
and George Blanchette, chief
engineer.
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LAUNDRYMAN . .. DAIRYMAN...

PAINTER AND DECORATOR...GROCER...
AUTO SUPPLIER ... FURNITURE STOREKEEPER...
DRUGGIST . . . JEWELLER . ..

FUEL DEALER ... TAILOR...

HESE are just a few of the many different types of
Tsponsots. Check the ones in which you are interested.
Then ask the All-Canada Program man. He will
recommend a top-notch show, ready-made to fit your
needs . . . the kind of program which will do an
outstanding job. His recommendations are based on
successful experience with similar sponsors all across
Canada and in the United States. Through All-Canada
Program Division you have at your disposal the largest

library of syndicated shows in the world—and the best.

ALL-CANADA Pf

MONTREAL « TORONTO +« WINNIPEG .

CALGARY . VANCOUVER
A DIVISION OF ALL-CANADA RADIO FACILITIES

h

LIMITED m’;
\

iohi 1 ..JJ
> WWWwW.americanradiohistorv.com
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QHRISKS CLINK
10 PRAISE COMICS

:rrbfollowing letter from a radio
b th somewhat restricted buy-
g wer has been received by
fay'ﬂ-ﬂd Shuster, comedy duo on
e v RCA Victor program.

\iy.< and Schuster.”
paprrentlement:

Inay opinion this will be the
unst letter you'll ever receive.
thyi Because I am a German
o',‘, I hold this position since
?lginning of the war. (I was
sud on a liner from South
etz when the war broxe out).
+ tf present I am employed on a
\moutside (name  witheld).
terthe daily work I mostly
tento the radio and is how I
pne to your two shows. Yours
/ llan Young's show are the
i 5t comic programms 1 like. |

ptnow how to write one of . _ whitest? Measurements.
icames. Anyway I understood N
innd Schuster. I know that A pacAk BXeEnEZ'EIiEnEiSfOME[:E’I(‘T I;ZI?VCO 13:113 B K Contact:
S . r  clair (T. Eato . .B. K.

it ;,:Zt but Iuscthdir:lt cPa:Z—lt 22 the 3-day convention of the Associ- ~ Sandwell (Satr:lrday) ;I?ght)f g.'RieMowzre

wl-the Pri’ail)-,man' Inside );he ;“10; of ﬁanﬁdxa:; ?d‘:fgsefsl, to be ACA awards for contributions to rie Leaver
. : g eld at the Royal York Hotel, Tor- Canadian advertising will be pre- )
"z-' ;Zl::li gg:lu‘:e(l):sljnftru?tlll:si onto, November 13-15, according  sented during the luﬁcheon miefing ELECTRONIC ASSOCIATES
liss but 1 don't think yol; to Atln)o.l MCQ““KC‘ ACA Manag- Wednesday. These awards are given LIMITED

- ing  Director. mong speeches each year by the Association for | 5

d like that. ‘ h : yeat By "he on
lod like that. 1 wrote that  chedyled to be heard during the contributions to Canadian advertis- 2498 YT?:,%?O Sltzreet

o let you know that even

yiers like to” listen to your

{z'3le nonsense. “Stainless’.
Yours truly, R. J.

I . Since we are not allowed to

gt ordinary mails, you could

oime but this time it is my turn

¥ T don’t mind” to get 28 days pearances. At the Thursday (14) o
secon, Because, within the end  [yncheon, his subject will be
Cober I have to leave Canada  “The Man who Sells.” During u

¢t to Germany, the Russian

tupd Zone.  And in my opinion
s really no hurry to arrive
eI don’t like to go.”

| zesh Heir Dept.

Rc  MacRae, of Cockfield
0% besides giving birth to the
fticl on page 12 of this issue,
%4 the fatner of Paul Ross
facle, September 21, in Regina.
¢th%aul and mother Phyllis are
Pord to be doing well.

by 1= & 4__1

“The whole question, my dear Ha;npstead, is what soap does wash the

convention, will be an address by
Vernon Beatty of Swift and Co,
Chicago, entitled "Statesmanship in
Advertising.”” Mr. Beatty will speak
at the Wednesday (13) luncheon.
Ralph W. Carney, Vice-President of
Coleman and Co., makes two ap-

the Friday (15) forum on market-
ing problems, his subject will
be “Welding the Weakest Link."”
Oden Thomas, Director of the
Council of Market Development,
will talk to the Friday Luncheon on
“What Makes People Buy.”

A public relations forum will
again be a feature of the conven-
tion. Scheduled for Taursday after-
noon under the chairmanship of
Jack W. Lawrence (Borden Co.),
speakers include Charles \Y/atsgn
(Canadian Breweries), Moray Sin-

ing: Gold Medal, for distinguished
service to advertising in general;
three Silver Med Is to an advertis-
ing manager, an agency man and a
media representative.

‘BROADCASTERS

Going to higher power?
Going to F. M.?

*A.M. Bricfs prepared.
*F.M. Briefs prepared.
*Sites selected.

* Advice on Equipment.

s

*Proof of Performance

Consulting Engineers Unaffiliated with
any Broadcast FEquipment Manufae-
turers.

AUDIO ?

W

Audio-Q is a fully patented method of

cueing records and transcriptions for

instant and split second start.

Audio-Q does away with slurring

starts and needle damaged grooves.

X

Station operators claim it to be the

greatest advance in recording tech-
This year sees Sherbrooke's 150th anniversary. for g
it was founded in 1796 by Gitbert Hyatt, an 51}1:
pire Loyalist from the neighboring state of e;'
mont who named the tiny sattlement of 36 ‘:eous
Hyatt's Mill.  Today Shcrbrookelw a wmodern,
prosperous city of over 40,000 people. ) }
Sherbrooke is but one of many prqu?l-o}‘cseng::;‘h
speaking markets for your goods or servi .

nique in years.

Only DOMINION made records and

transcriptions have Audio-Q.

O

them through the radio statiol

ince—any one of our three o
full information.

CHLN

TROIS RIVIERES
250 Watts (soon 1000)

|

gladly furnish

SHERBROOKE

Ly, QUEBEC 1000 Watts

! Watts (soon 5000)

los.A.UHARDY & CO. L=

1 1405, PEEL ST. 39, ST, JOHN ST. 80, RICHMOND ST, WEST
MONTREAL QUEBEC TORQNTO =
Tel. HArbour 2515 Tel. 3-6693 Tel, ADelaide 8482

DOMINION BROADCASTIN

COMP A N Y

4 ALBERT ST. TORONT

L . Y
WwWWwW_americanradiohistorv com
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Ovur Guest-Speaker Is:

FRED J. WHITLOW
PRESIDENT

Fred J. Whitlow and Co. Ltd.

Manufacturers’ Agents

Stoviv

GUESTASpoT

F

—

“In the distribution and selling of such nation-
ally-known lines as Alka Seltzer, One-a-Day
Vitamins, Nujol, Flit, Mistol and Sheaffer Pens,

we have found Radio a valuable medium.

“Dealers, in the Drug and Jewellery trades,

recognize that well-planned radio programs bring

customers into their stores to buy advertised

goods. Consequently, we find it easier to distribute

a line to the trade when it is supported by radio

advertising.

“We consider Radio, when soundly planned and

intelligently merchandis-

ed, as a valuable part of

our advertising plans.”

FRED J. WHITLOW
President
Fred J. Whitlow and Co. Ltd.
Manufacturers' Agents

HoracE N Stoviy

& COMPANY

Kudio Station Representalives

for these Live Independent Stations

CJRL
CKX
CFAR
CJGX
CKLN
CFPR
CJOR
ZBM

CJCH  Halifax CHOV Pombroke

CHSJ  Saint John *CHML Hamilton

CKCW  Moncton CFOS  Owen Sound

CJEM  Edmundston CFOR  Orillia

CJBR Rimouski *CFPL London

CKVL  Verdun CKLW  Windsor

CKSF  Cornwall CKY Winnipeg

CJBQ Belleville

*Ropresented by us in Montreal only

MONTREAL TORONTO

Kenora
Brandon
Flin Flon
Yorkton
Nelson
Prince Rupert
Yancouver
Bermuda

WINNIPEG

28]

- b4 ROBERT FRANCIS
Alter the mild ovservauons 1
offered last week on the less satis-
factory aspects of radio, this week
I have gathered a stack of data
on some features of the business
which pass muster. .

For example, after a nerve-split-
ting weekend listening to the
comics, there is NBC's “Pacific
Story” just about last thing Sun-
day night. Now there is a well
produced show, an easily digested
serious treatment built around an
aspect of current affairs in the
Pacific. It's not trimmed with a
lot of garlic sausage, and it just
might do something for understand-
ing. We could stand more pieces
of the type. )

I like the trend in the Jack
Benny and Alan Young shows, and
I think some others, to kick the
commercial around in the script.
It's a good sign when a sponsor
has the sense of proportion to al-
low it, showing that the gent who
buys the time has finally discover-
ed that the listener remembers his
product longer when its gagged up
than when it’s rammed down his
throat.

Hit Parade goes on the positive
side of the ledger, too. You've got
the best tunes without so much of
the balmy chatter which often
ruins a good swing program. Or
anyway, the intros are better and
the voice is not offensive,

The type of singing of Juliette
Sysak, the voice of Del Richards’
band here, is another thing I can
stand a lot of. She gets along
without groaning or shouting (that
8uy in the Hucksters wouldn’t
have hired her), she just sings,
fellas. To prove the point, MCA
Just signed her up for seven years,

Another thing that helps a man
through a gloomy Sunday is Stage
47, CBC’s dramatic haymaker with
Lister Sinclair ang Andrew Allen.
The other night it was Pride and
Prejudice, and don’t ever think
condensing a Jane Austen novel
Into one hour isn/t a trick. Out-
side of the voice of Mrs. Bennett,
which was often incomprehensible,
It was a dandy.

A voice which g good many
broadcasters could study, for a les-
Son or two is Dick Diespecker’s, on
CJOR. 1It's clear, and the inflec-
tion rings natural, unlike some of
the golden voices of radio who
must just have got their elocution
d{plomes. Picks good subjects for
his scripts, if you're still with me
and talks as if he was interested
In them, but not as if he was try-
Ing to sell you something you
didn’t want,

A CBC enterprise that I'm keen
about, though I'm not home to
catch it myself, is a daily broad-
cast to schools tied in with their
study program. If Phil Kitley
hadn’t been born 29 years too late
We could have had radio as a di-
version when I went to school, and
then I wouldn’t have got in a jam
with a redhead in the fifth grade.

Generally speaking, one of the
Breatest things radio has done is
to make available almost any day,
as well as jazz, a wide selection of
opera, Symphony, light orchestral
and.other types of music to a huge
audience. Yoy have to look for
It Sometimeg among the swing
bands, but it's there. Without
radio, most of it would still be re-
sexI'ved for the few

'm heartened by oceasi -
les like Bill Wgrd ono’gll{vzgé
Whose Doghouse hour is an anaes.
thetic for 4 while against atomic
diplomacy, bellyache pilis, cowboy

music and audience partici
ation
programs, ? )

WWWwW.americanradiohistorv.com
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CHWK Chilliwack bag,
nearly five hours of in e
commentaries and results
the three days of the tow m
annual fall fair. Bill Tee
Turvey and Gina Haron of ey
tion staff handled the assigand
Casey Wells and Gordoy Rox
Jjockeyed recordings of the ‘enigy
ceremonies, Five national g
local accounts Sponsore
broadcasts on a cooperatiy, pagq

President Norman A, ) Ma
Kenzie of University of iritlf
Columbia made his third nng)
broadcast over CBR, Oct.7
calls his 15 minute stint \aphl
to the Citizens of the Pring (I

An ex-mayor of Vancouv! gq |
ator G. G. McGeer, has Ojneg:
six week series of talk ovf
CKWX, entitled “Canada it @
Constitutional Crossroads,” ne
address was an attack on o
cracy and centralization of ,yer
ment at Ottawa. The seriecgn
at a time when civic politic| wis
acres are wondering whetlr §
Geer will run in the comir me
oralty race. i

Youth Forum on CKWX i
ran for 15 weeks during t} siy
mer and went off the aiwh
school started in Septemb w
return to the air. It’s agy
service deal, supervised by Wale:
Garrett. Aside from a gueshpig
er the other voices, Includy g
moderator and three speak';
of high school or universi_t;}.,w
cipants, The Forum ri |
hours Thursday nights, wli %
an hour of the recorded it
aired at 4.30 Sunday. “Wha { !
a Canadian Bill of Rights” 1 4 §
title of a sample programy

Mike Crammond, who o/t
“Fish & Game Club of b/
over CKWX, had to take gii |
his own advice in a hur |}
other morning at his Ciih
home a few miles outsidi Vi
couver. He looked out of £ 4
dow to see a sizable blac I# b
playing a few feet from b i1
months old daughter. N
wife is waiting for a new r

The World Series broug. i
some inter-station cooperats i
the coast. When CJOR w: U
able to carry the games "#i
of church broadcasts comm #1
CKMO aired the Sunday @
with CJOR plugging the
the air, and CKMO, in i
mentioning CJOR weekly :08
casts.

First production in Varwui
Theatre, a winter drama e
from CBR Vancouver, was joU U
Martial”, a play about a ol
soldier charged with attapt?
suicide. Mavor Moore bit "e;m,
CBR after army service, anp®
Earle Birney were co-auths!i,
the script. Vancouver Theats gﬂ\u7 §

e

=

Thursday at 8 p.m. on thne
work. .
A new audience particAtitls,
program, Cinderella Slipperiifiy,
has been originated by CKMVa 1
couver from Purdy’s cafe ‘eed
days through Friday at 3.3 S
Quizmaster Bill Griffiths &
around gag questions fr'
pumpkin and the successful P8
pushers get prizes ranging r(;[_ 3
teddy bears to book ends. ‘qu; "
is selection of a Cinderella § 1 fij
day, who gets the better paiot’
wardrobe, A
Real estate, note: Chief opﬂtmkr
John Porter at CJOR boumg- '
house for $9,000 and though .
been had. Before the plac¥;
warm there was a guy at thkill
with a checkbook and txe" W
about fifteen grand. Porte!
the house. thi
Dr, Otto Klemperer, one rall
world’s great conductors 18 MLM
couver where he will €070
eight concerts of the Vand .
Symphony Society. The pr(g‘oé
will be carried nation-wl
CBC,

R
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I Jorpeds To Port

Tere is a fine lesson for private business in the tremendous job
‘mublicization which is being done by the CBC in connection with
{c anniversary. Using this “birthday” as a pretext for acquaint-
r ! public with the CBC operation and the problems it entails, it
fuliing just about every requisite of good publicity—telling the pub-
Jitstory at the public's expense, and making the public like it.

Eily outstanding in this goodwill campaign is a series which start-
vh month called “Box Seats—$2.50.” In it the idea is expounded
v license fee of $2.50 gives us a box seat to what the CBC modest-
Heus “the greatest show on earth”. No one could have listened to
pfit program without feeling that $2.50 is a real bargain for what
ligethrough our loud speakers, with a free share of “stock” thrown
ipr:ood measure.

“ I'rate radio has a different story to tell. It dispenses good enter-
.rp t too—has been doing so for fifteen, years longer than the CBC.
ta0 share in the $2.50, neither does it exact a toll from its listen-
it are people aware of this? Does John Public know that on
| £ 1947 private commercial radio in Canada celebrates not its 10th
| 25th anniversary? Are plans being laid to make the first week
k' May a coast-to-coast festival of private radio? Has private
ik kken any steps whatsover to get it across to the listeners that
it tograms come free of charge? That selection of programs is
#i ot by an audition board in Ottawa, but by the demands of the
1s? That all private radio wants is to please the greatest possible
7l of listeners in order that advertisers may sell their goods.
Y2 radio has to get this across to the public, not just to insure
Mirsd prosperity, but in order to revive some hope of survival.
} far as advertisers and their agencies are concerned, the old
-rfr“ strain off “no skin of our noses” has to go by the board, Pe-
#&t is wrong. Slowly but surely nationalized radio is showing
I W to general socialization of business. Slowly but surely other
Jstes are going to be swamped and submerged unless immediate
I8 'e taken to stem the tide. For years now the electrical power
| 91 has been operated—and well operated—by government. Would
U+ great stretch of imagination for the same bureaucratic waves
| nidate the electrical equipment business?  Banking, insurance
hth, liquor, the telephone business in some provinces, and latterly,
I re right under the gun. Only the co-ordination of all private
in¢ can remove the menace that besets it. It is one menace which
# 0iy be combatted by one united defender. And attack is the best
Bnof defence.

Riio is coming up for consideration again when the House re-
#-emes early next year. In the meantime, the CBC is by no 'means
® esides the extremely clever propaganda programs it is dispens-
 C¢r its own frequencies, and the wave lengths of those priva te
{liol on which it has bestowed the gift of network, it is employing
lerqually effective means.

4 C2 Chairman Davidson Dunton’s most recent pronouncement.
iheeffect that an economy wave has broken over the corporation.
PBTa costs must be. cut; other expenses must be examined to see K
Fa can be applied. There is a subtle reason for this.

IQe“ﬂ)’ Parliament gave the CBC two million dollars mor'e capital
lth hich to expand itself at the expense of the private s.tatlonS. but
fersy granting the increases it sought, in income, until the next
80l S5 Mr. Dunton trots out this program of economy to c'onvmce
¥ bllic, and, more particularly, his masters in Ottawa, that this extra
#0Mmis needed: with remgrkable astuteness
“llicies to stir sympathy for his cause.
3 fm interested in the survival of private business d
e"efl‘ther plots against freedom are being hatched.

is

he is using the CBC radio
Neither private radio nor
are sleep while

Bill Byles, Radio Director of
Spitzer and Mills Ltd., struck the
first blow in this month’s luncheon
affray of the Toronto Radio Ex-
ecutives Club which met at the
King Edward Hotel last week to
deal with problems of time buy-
ing. Speaking from the standpoint
of advertising agencies, Bill sub-
mitted that insufficient data is
available on rural listening trends.
He also said that too much time
is purchased wupon information
gleaned from ratings with too
little thought being devoted to
mail pull. “Why not devote some
consideration to mail response,” he
asked, “and work from informa-
tion which can be gained from
this?” Local merchants, he went
on to say, can also assist by giving
information as to what products
are being sold. “When we buy
early or late time, we are buying
a pig in a poke,” he said, “because
ratings are not available, anyhow.”
He expressed disi: .erest in overall
“cost-per-listener,” maintaining
that a good program can often
bring in a maximum audiente on
a secondary station. “Stations,”
he went on to say, “are lax in
supplying market data, either to
their representatives or direct to
the agencies, and it is on such
material that the agencies depend
to select stations for thejr broad-
casts.

Taking up the cudgels on behalf
of the national representatives.
John Tregale, head of the time
buying and statistical departments
of All-Canada Radio Facilities, ex-
pressed satisfaction with the unity
which exists between all represen-
tatives. One of the main problems
he brought out was a lack of con-
sideration by agencies for unneces-
sary demands entailing heavy long
distance and telegraph bills for
availabilities ~which  could pe
secured more effectively by air
mail. Often, he said, the agency
knows that if the contract breaks,
there will be weeks or months in-
tervening, and fuller information
can be obtained by mail than wire.
Replying to Bill Byles plaint of
lack of information on listening
trends, he insisted that the repre-
sentatives do everything possible
in this regard but pointed out that
neither the Federal nor Provincial
governments have population ar}d
other figures for farm areas in
many instances.

Ralph Snelgrove, manager of
CFOS, Owen Sound, speaking for
the stations, objected to the cur-
rent manner of “bicycling of trans-
criptions.” Sufficient time is not
allowed for the shipping of discs
to and from outlying stations he
pointed out, because express does
not travel as the crow flies and
in many instances there is no Sun-
day train service.

Speaking of alleged delinquency
in replying to mail, Balph sgid
that the same situation applies

and that quite often delivery of .

wWwWw_americanradiohistorv com

IN THIS CORNER

Time-Buyers, Reps and Stations Square off
at Toronto Radio Exec Lunch

letters into the smaller centres
takes longer than agencies seem to
expect. He appealed to agency pub-
licity departments to distribute
publicity material well in advance
of a show. Quite often, he said,
displays and other releases arrive
as long as a week after a new
series has taken to the air. “Rural
stations can use publicity material
to good advantage,” he said, “pro-
viding it is shipped to them in
sufficient time to send it out.” One
month before airing would be none
too early, he maintained.
Considerable discussion took
place on the practise among agen-
cies of demanding a specific time
without consulting the station as
to the practicability of such time.
Agencies, Byles thought, had not
done much to educate their execu-
tives in rural advertising and are
inclined to jump to the conclusion
that a good time in a city is neces-
sarily good time in a smaller
centre. He urged that station
managers take time buyers into
their confidence in suggesting suit-
able times for programs and spots.
The meeting met under the
Chairmanship of Jim Knox, Radio
Executives Club President, and
head table guests were: (for the
agencies) Doreen Dunlop, Young
and Rubicam and Bill Byles, Spit-
zer and Mills; (for the representa-
tives) John Tregale, All-Canada,
and Andy McDermott, H. N. Stovin
& Co.; (for the stations) Ralph
Snelgrove, CFOS, Owen Sound, and
Hal Crittenden, CKCK, Regina.
The meeting adjourned with the
announcement that the Club would
reconvene November 13th.

Air U.S.-Canadian Ties

"Tales of the Foreigm Service,”
NBC United Nations project, pre-
sented Friday, October 11, featured
“Good Neighbor to the North,” a
history of the development of last-
ing friendship between Canada and
the United Sthtes. The documentary
drama traced diplomatic relations
between the two nations from the
days of the French and Indian War
to the present, commenting on out-
standing personalities who contrib-
uted to the cementing of Canadian-
American ties.

Bike Radio

Featured in the ‘Britain Can
Make It” show, which opened in
London last month, is a built-in
radio for bicycles. In addition to
the radio, the new bicycle has
shaft propulsion like a car instead
of chain drive.
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ITISH

UNITED PRESS

RADIO NEWS IS
HEADLINE NEWS

No time forpage 16
copy in a newscast

* SPY TRIALS ......
* GANDER CRASH . .
* NAZI VERDICTS . .
* STEEL STRIKE . . .
* HOCKEY SCORES ..
* FARM STRIKE . . .
* UNITED NATIONS
* RUGBY SCORES . ..
* MEAT PACKERS . .
' * DC-4 CRASH . . .. ..
* BOXLA FINALS . ..

* NAZI HANGINGS . .

RADIO NEWS IS
FRONT PAGE NEWS

L]

It’s

B.U.P.

Every Time

HEAD OFFICE

231 St. James St.
MONTREAL

How They Stand

The following appeared in the curremt Elliott-Haynes Reports
as the top ten national programs, based on fifteen key markets.
The first figure following the name is the E-H Rating; the sec-
ond is the change from the previous month.

DAYTIME
English
Big Sister 15.6 +2.3
Lucy Linton 16.0 —+3.1
Happy Gang' 15.0 resuming
Pepper Young 14.1 =+1.7
Ma Perkins 13.8 4+ .9
Right To Happiness 13.6 +4.7
Claire Wallace 13.4 +4.5
Household Counseilor 11.8 resuming
Life Can Be Beautifu! 11.4 “+1.1
Road of Life 11.2 + .9
French
Jeunesse Dorée 25.1 6.1
Rue Principale 21.1 1.7
Vie de Famille 19.8 2
Tante Lucie 19.0 +2.8
Joyeux Troubadours 18.6 resuming

L’Ami du Consummateur
14.8 resuming
.8

Quelles Nouvelles 13.2

Quart d’heure 1.4 + .6
L’Ami Zepherin 10.7 -+ .3
Pierrette et Pierrette 9.3 + 1

Vancouver daily papers have de-
voted nine full pages of news
columns to the results of “Public
Opinion”, now In its third year on
CKWX, Vancouver. Spoasored
jointly by the David Spencer De-
partment Store and the Vogue The-
atre, largest of the Odeon chain on
the coast, eaca week the public votes

PRESSTIGE

EVENING
English .

Charlie McCarthy 29.5 resuming
Lux Radio Theatre 26.6 Tresuming
Ozzie & Harriet 20.7 resuming
Alb. of Familiar Music 18.4 -+5.3
Fred Waring Show 16.9 1.2
Waltz Time 16.1 -+4.5
Kraft Music Hall 13.9 +3.0
Big Town 13.3 4.5
Green Hornet 13.2 -+3.6
Share the Wealth 12.6 resuming

French
Un Homme et Son Péché
33.6 resuming
Ceux qu’on Aime 23.9 i

resuming
Café Concert 23.9 resuming
Meétropole 23.0 —+9.9
Théatre Improvise 21.9 resuming
Nazaire et Barnabe 21.7 resuming
Talents de Chez Nous 20.4 resuming
Dr. Morhanges 19.7 -+5.6
Course au Trésor 19.5 —+17.4
Leblanc Detective 14.0 +1.5

“yes” or "no” on questions of pub-
lic interest. The votes are registered
on forms included in Spencer’s dis-
play ads. Reed Chapman is emcee.

Recently Park Commissioners re-
ferred to the program the problem
of selecting a name for a city park,
but they have not promised to use
the name that turns up.

C K

AND NO
GREA

CKC

the FIRST station in Saskatchewan for
PROGRAMS ¢ AUDIENCE o COVERAGE
PRESTIGE and RESULTS

: l
Approaching our 95th Anniversary

LTS
W PROUDLY CARRYIN
TEST SCHEDULE IN OUR H

SOON SWEEPING SASKATCHEWAN
WITH 5000 WATTS

(NO CHANGE IN RATES)

An All-Cancda Station

C K

G THE
ISTORY

REGINA
620 KC

—y
Vancouver Starle .

Juliette Sysak of Vancouver, d
at 20 already has six years of i
singing experience behind her, 1
shortly have her quarter hoyr 3¢
network show increased to ay
hour. r

The announcement came siy
tancously with her signing ag
armful of contracts which will |
her tied up with the powerful D:g
Corporation of America forhe
next seven years. 1

. -

The young singer started ot
Pacific Coast with Dal Richfy '
¢

orchestra in 1940, singing at }
Vancouver supper dances at iy
and attending high school dr(y%
the day. Later she appeared in .
ern Canada and with the ap
Young show.

Now MCA, whose agents w
been assembling data here on /s
Sysak, will be her exclusive aj s
in selling her to U. S, radioa
movies. They are currently woin;
on plans for a screen test foily
girl.

CKAC Appointmen!

CKAC Montreal has annot
the appointment of George B §
sa, former National Sales Repred
ative of the station, to the posin
of Sales Manager. No newcH
to radio, George started as sale: ¢
for CHLT, Three Rivers, and
to the position of General Man ¥
A few years later, he took 8
management of CKCH, Hull ¥
returned to Montreal as head o |
French radio department fo:rii'
Harold F. Stanfield Adveri
Agency and joined CKAC in
summer of 1945,

Stork Market

September 29th was D-day L
Dennett household when Jackd
wife Norma became parent® !
Lauraine who arrived at the ¥
fortable hour of 11.30 a.m., tiph*
the scales at 8 Ibs. plus.

3.55 a.m., October Sth, Goo'
Keeble (F. H. Hayhurst Co 1% f
was pacing the floor while his*¢
Midge Ellis, was in the proce®

a daughter, Elizabeth Jane.

EVERYBODY'S
LISTENING

presenting him with his first-t
l'lu.
‘I
|

N

RUSS TITUS ¥

Canada’s
Favourite Male Singer
Management
GEORGE TAGGART
ORGANIZATION

ADelalde 8784

WWW.americanradiohistorv.com
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| FM FOR POLICE

ysicIntyre (with hat), chlef engineer at CKNW New Westmmster,
:llias the principles of the new police FM three-way radio equipment
to police chief Jack Donald.

s Mclntyre, chief engineer at
M New Westminster, recently
#d installation of FM radio
inent for the city police de-
0t and tests have proved sat-
Iy, according to reports.

lge and reception tests were
t! out with the three way
uhent between the city and
7 far up the Fraser Valley. The
uitter 1s located near the city’s

sur at Queen’s Park.

F!:s that the hilly nature of the
' topography would develop
atspots in which patrol cars
it not be able to receive mes-
{ have failed to materialize.
Iz contact with Vancouver city
'_i'| headquarters was also estab-
P

E' new FM system, which en-

ables officers to carry on three-way
conversations between two patrol
cars and headquarters, cuts out
static, howling and motor interfer-
ence to a degree impossible with
old style equipment. The installation
makes New Westminster the only
western city with FM equipment
for its police department.

The equipment is compact and
simple to operate. To call a car
from headquarters, the officer sim-
ply speaks into a mike built like a
normal cradle-type telephone. Re-
lease of a thumb switch turns the
set to ‘reception,” and the car's
reply comes through a loudspeaker
above the officer’s head.

Simijar equipment in patrol cars
enables policemen to talk instantly
to headquarters or to any other car.

COUNTING HEADS

_Bi Rea of CKNW New West-
st is thinking of adding 2
08t taker to his staff after his
pesnce while broadcasting at the
thanual Surrey fall fair.

AMrs. E. E. Charlton won the
Uorize for having the most
ilen at the affair, mentioning

that she had seven with her. A
count showed there were eight.

Somebody said they hoped she
would bring nine next year and
were shaken to hear her announce
that she would be along with eleven.
There were three others she’'d left
home, she said calmly.

Sick List

Joe Hardy, National Representa-
tive for stations CHRC, Quebec City,
CHLT, Sherbrooke and CHLN, Three
Rivers, who was stricken with a
heart attack in New York recently,
is back in his home in Quebec City.
Though confined to his bed, Joe is
said to be progressing favorably.

Maurice Rosenfeld, Radio Pro-
gram Director, MacLaren Advertis-
ing Agency Ltd., has been suffering
from a severe attack of pneumonia.
He has, however, made a phen-
omenally fast recovery and s
expected to be back at his desk
about the time this issue goes into
the mail.

Moon Casts

Radie science is ready to provide
a radio set to broadcast to the earth
from the moon, if the American
army is successful in its plan to
build earth-to-moon rockets within
the next eighteen months, according
to Dr. J. A. Hutcheson, associate
director of the Westingnouse Re-
search Laboratories, in the States.

These radio transmitters, weigh-
ing less than 100 pounds, would, on
their battery power, be able to
transmit one minute in every hour
during the trip and for several days
from the moon, provided they
reached it. The ange, some 240,-

000 miles, would be gained by the
use of ultrashort waves.

N A

radio program you

can spend just as much
money talking to a few lis-
teners &8 to a great many.
The idea is to build and
maintain a radio show that
will attract the largest num-
ber of listeners at the lowest
cost per person to the adver-
tiser . . . a show that will
give the greatest result in
sales per radio dollar spent.

"NE BELIEVE that our record

higher ratings per
radio dollar spent is one of
the best reasons why you
should call The George Tag-
gart Organization next time
you are planning a new radio
campaign,

2.

165 Yonge St.
ADelaide 8784

Toronto

RTH WES

T3 MANITOBA

ESSENTIAL COVERAGE

Because. of heavy mineralization of this
territory, which affects radio reception of
outside stations, CJRL is in a position to
give almost exclusive coverage in its field.
Without CJRL there is definitely a link
missing in your chain of national coverage.

i é‘Write Manager Gerry Tonkin at Kenora

Montreal,

WwWWWwW_americanradiohistorv com

Horace N. Stovin & Co.,

or our representatives, for tha full story.

NETWORK

REPRESENTATIVES:

Toronto, Winnipég

Adam J. Young Jr. Inc, U.S.A.
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LY VYV VVVVVVVVVVVVVVVVVVVY ACCENTUATE

—ARE YOU
READING THE
BQQACASTEQ

R R

he NE@“A\’T IVE

Quite spontaneous Iaughter_ and
applause from the studio audience
greeted the commercials for Bor-
den’s “Canadian Cavalcade” when
I dropped in to see the show last
week (7), and I cannot help feel-
ing that, having the courage to
laugh at himself and his product
this sponsor is getting closer atten-
tion trom more listeners.

RCA Victor is striving manfully
to accomplish the same end on
their new “Wayne & Shuster”
oftering, but so far they have
railed to ring the bell for these
ear-drums, My diagnosis would
pe this. Announcements are led
into with a gag between the comics
and announcer Herb May. This is
good studio and air listening. But
after the gag, you get the impres-
sion that the comics are standing
by in awe, while Herb elocutes a
technical and not too short com-
mercial. I realize they are flirt-
ing with what seems a highly re-
volutionary commercial technique,
and I think eventually they can find
the right recipe; then the com-

“":WI
Strange, who left recently;d?
vade British Filmdom, hag
least two screen tests Wit gg0
results. He will be heard Ocna . +
the “BBC Newsreel”, !

Recent visitors at the rodp)!
caster office were Hal cm,,,dE
of CKCK Regina on a sal biil
through the east and Alf ark
promotion Joe from CKCw mlz.
ton, who spent a “holigw |
Toronto calling on the agejies

Wrigley’s have droppedm
sure Trail” after 408 bromg&
‘Guess they feel they hay tril
it out and it wasn't anygog
T. T. has received over 24 illid
letters according to Jack Ko
its owner-creator, who sayithd
are many nibbles for it. efy
next issue, John Collingwooczgaj
will be hitting CFRB with
Voice of John Citizen”, P e
tive airing of contentious 1He
for the Toronto “Globe andfa;

Chinook Serie
The “championship of thli
world” has been settled for o}
year. The “Golden Mike” !
Dogpatch for another yea a5
result of an 18-11 fastball iak

mercials will be a lot more pala-
table, as well as nourishing for the
sponsor’s cash register,

* % *

-

-
1,
v

by cjca’s Dogpatch Dodge ¢
CFRN’s Sunwapta Braves.

205

A,
e
2

SHOULDER

“HOW'S ABOUT IT, MISTER?"

Recent meetings of the Toronto
Radio Execs have Toronto radio
all agog, and good turn-outs
appear at the lunches (2nd Wed-
nesday of eacii month) to hear
and heckle discussions on vital
problems of the industry. So far
they have discussed problems of
producers and last week it was
time buying. Only complaints
heard last week were: “it was too
short”  But it's a good thing to
ring down the curtain while peo-
ple can and would like to hear
more in any show. Prexy Jim
Knox is really ringing the bell, and

This is an annual ev:
Edmonton, with entire e
from game going to the g
ity Chest. Three thousand wi §
the spectacle with every mer 4
cjca’'s staff dressed as
Abner” character, while ¥
personnel were braves and ¢ |
of the Sunwapta Tribe [

Community Chest won to thii:
of $636.

those who have not been to one of
the lunches lately should note
November 13 on their pads for an
interesting and informative meet-
ing.

=i
BOOK:
BY MAIL

(Post Free if cash enclit
with order)

SIMPLY SENI

TITLE, AUTHOR & = 1
PUBLISHER IF

There must have been many a time

when you would have liked to blow your

Uunder the wire: Bob Buss writes
that CHAT, Medicine Hat will be
taking to the air on a full-time
ba}sis, November 1st. The station
will operate under Bob’s manage-
ment with J, M. Ellis as chief

top about something we’ve written and
printed in the paper, but you've had to

forego this pleasure so far, because people

who come in on free passes are prohibited éngineer and Bartley Brown as POSSIBLE
. program director. The station
from throwing eggs. ivgllll\})et Sup}f)lementary to Domin- & | §
n etwork; reps ar - It
in Canada andp V\/?e(fd Ail Ccaol?a(illa{ “RADIO’S SECOND "
o . . the States. CHANCE"
This is the paper which, twice a month, The long-drawn-out case be- Chas. A. Riepmann

tween Gooderham and Worts and
t{le CBC seems to be drawing to a
close.

G & W had charged CBC with

brings you a Canada-wide picture of the

explosive business of broadcasting, which “CANADIAN RADIO li‘d"

violation of th » 5 I
’ seems to perch eternally on the edge of a lease of the o?ateéﬁsc%,“ﬁ?ofﬁfos YEAgS 1(3)801( Wy
plant, when that station went off ) .

keg of dynamite, because radio is the the air in1938. G & W took it to the s
Pr.ivy Council which partially sus-
tained the appeal, declaring the
CBC liable to pay rent at the

original rate of $12,000 a year

guinea-pig on which the socializers are ex- “RADIO ADVERTISIN: I
FOR RETAILERS” ' ¢

Professor C. k. Nandage

perimenting before they tackle your busi-

annually, unti] the tenancy is dul ° o
ness, too. termingted, and to make good Z "‘k‘:t
c]{iuse in the lease to keep the pre- b

d $2.00 a year—$5,00 for 3 ears Mises In good repair etc. One Columbia Broadcasting Syste®
L $ year—$5, y source says it will cost the CBC *“RADIO ALPHABET .
(John  Public) several hundred An 85-page illustrated gloss’ "
q . :b thousand dollars, of Terms of the Tl A
el ﬂit!ﬂ'l WM Simultaneously CBC chairman $2.00 §%
Davidson Dt_mton announced that e L
the CBC will conduct a drive to N
CANADIAN BROADCASTER cut down expenses, including oo “RADIO WRITINEE,

of production ‘of programs, because
of diminisheqd revenue. This
eéconomy wave wi]] not however
affect the CBC e€xXpansion program
(approprlation of private stations’

Max Wylie

$4.50

371 Bay Street

Toronto 1

BOOK DEPT.
Canadian Broadcast
371 Bay St., Toront

WWW.americanradiohistorv.com
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| pgiamentary Press Gallery is

j iportant and vital part of
jacnery on the Hill In effect,
©§ the eyes and ears of the
4ti, since most Canadians de-
ngapon the Gallery to see and
;uvhat goes on in Parliament
hd ceport to them. In effect,
phrdoe sees Parliament through
16 (es of the correspondent who
witr for his favorite newspaper.

swrelhorses of the Press Gal-
yyire the men from the two
ja news agencies—Canadian
ye: and British United Press.
¢f bvious reasons, the agency
{enaust cover Parliament more
glyturn out a greater volume
{ nterial, than a correspondent
i single paper, There is always
m: from each agency in the
msgallery at all times. For
{ sy obvious reasons, their
fos must be completely objec-
ve .nd impartial—and are, in
smof fact. They are also the
bsi:omplete and comprehensive
tx. out from day to day. Par-
;pitary men from both agen-
g we crack correspondents—
[almost to the point of being
il usive, but confident, fully
ped, and extremely com-
¥ . Surprising degree of physi-

ssemblance amongst these
¢ almost without exception
2dly brunette; nearly all in-
Iit to the “lean” shape.

ilespondents for individual
/3 and magazines run the full
yii-of sheer genius to ho-hum.
#k3s the most clear-cut and ob-
ttli reporting on a consistent
sicfrom this group emanates
A he Winnipeg Free Press re-
fFtation. The MacLean-Hun-
1 tblications of Toronto are
yilented by Ken Wilson and
l_.r Fraser—both sheer brain,
tieating, concise.

B Ottawa dailies are in the
Iflate " position of being able
|iach men from their regular
fi for Parliamentary duties.
iozst these is Richard Jackson
1 “Ottawa Journal”’—a for-
ier Ibertan who is an energetic
fWaaser of the colorful school.
18 wergetic hunting and skilful
fitz have several times won re-
on in the form of press
Wars, One of “Ottawa Citi-
‘BEmen is Austin Cross, probab-
{ ngt colorful single figure in
'8 Wllery, Cross who is author of
ﬁ}ﬁ and Spires”, and “The Peo-
lei’n[ouths", is probably the only
éWiriter who can make a rail-
&Y scomotive (his hobby) inter-
N to a reader who doesn’t
WV the difference between a
%land a brakeman. One-time
@Satchewan school-teacher,
f0Sis one of the few gallery
froondents not worried about
itiing what he thinks is wrong
Ufeiminantly certain brass-hats).

PFS Gallery is a closed-shop
3 ! has complete control over
! Wn operations, responsible
'Jey 0 the speaker. Setup in the
’i"% Block of the Parliament
ulﬂ_gs is surprisingly complete.
:’ Is first of all, the gallery in
,elpuse of Commons Chamber
;Z funning the full width of
i famber  immediately behind
Jove the Speaker’s throne. On
:qthne floor as this, and not far
‘the corridor, lie the working
r's of the Press Gallery—
Mdous room that's 2 mass of
and typewriters, with the

=

phones in booths along one wall,
In conjunction is a lounge, used
amongst other things for inter-
viewing distinguished visitors. Tele-
graph companies maintain a full
sending office just off and along-
side the House of Commons Cham-
ber, largely for press convenience,
and full time messengers in both
the Chamber gallery and the work-
ing gallery.

_'I‘he Press Gallery itself deter-
mines membership therein. At the
moment, this is restricted to cor-
respondents who file by mail or
overhead to a daily paper. How-
ever, ‘“associate” correspondents
have been recognized—those re-
presenting publications other than
daily, such as “Time” and
‘“MacLean’s”.

Radio is not recognized at all.
Last refusal was on grounds of
space, not on principle of radio
representation as such. Argument
about space is perfectly justified;
even the most casual inspection
reveals that Press Gallery is very
badly overcrowded.. Section of
the corridor outside has been
boarded off to provide additional
working space.

Lack of Gallery recognition does
not prevent a correspondent from
gathering and reporting Ottawa
news; but it does bar him from
official status, from most press
conferences, and put him under
several distinct handicaps. Gallery
membership also carries with it
several Parliamentary privileges.
Correspondents are entitled to use
of Parliamentary cafeteria and
restaurant, and to entertain friends
in former only. This is no small
concession in Ottawa, were res-
taurants are few, poor, expensive,
always crowded, and located with
amazing inconvenience. Publicity
wise men in public life make no
particular effort to avoid or offend
the press, and a certain amount
of entertaining is therefore done.
One or two MP’s and one or two
House officials are rather stiff
about the press, but the attitude
doesn’t seem to worry anyone
much. And in final analysis, it’s
not only that what the Press Gal-
lery sees is what Canada sees; to
a large extent while Parliament
sits, it is what the Press Gallery
sees outside that many men in
public life see outside.

Operates Signery

CJRL Kenora has instituted its
own sign writing department in
which it is preparing promotion
displays for its advertisers. The new
sign department is in charge of
Jim “Pat” Paterson.

M
\_ &

* ALL cANAMA
STATION

GOING TO 5000 WATTS

WE'RE . 7
' M |

IN QUEBEC...

What’s Your Message?

Lam Annette Martinean, and I live
in a town. I've watched Quebec
become increasingly progressive, up-
to-date, eager for more and more
benefits of modern living. When we
French-Canadians shop (whether
Jor a pound of coffee, a new toaster,

or a suste of furniture) our interest

in all that's new and better is
displayed. We ask for the byands
we have heard advertised on
CKAC—the radio we listen to
through so many working and
leisure haurs. That's why we're
said to be “‘tout oreilles” —

“all ears.”

As Madame Martineau pointg
out, through working hours
and leisure time, where there
are French-Canadians there’s
generally a radio—and it’s
generally on! They have
great faith in the spoken
word . : ; presented in their
own language, by their own
artists! The surest way of
promoting our product suc-
cessfully to this great market
(annual spending in excess of
$800,000,000) is via radio—
over French Canada’s own
pioneer radio station (since
1922)—CKAC of Montreal.
Write today for full details.

La Presse, MONTREAL
Affiliated with CBS

'C:madn: C. W. Wright,

REPRESENTATIVES: Victory Building, Toronto. Ontario
\Uniwd States: Adam J. Young. Jr.. In

The Province of Quebec spends yearly over $800,000,000
(approximately 1/5 of the sales for all Canada).

In the area where 76.8% of all these sales are made—
CKAC has 78.2% coverage!

Why does CKAC enjoy such influence in French Canada ?
Because, since pioneering in 1922, CKAC has based every
programme on a complete understanding of French-
‘Canadian idiom —attitude—and taste.

The Direct Route to Quebec’s Rich Market
is via CKAC of Montreal

www-americanradiohistorv com
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News is Important on

CKSB

Manitoba's French population listens to its

favorite station for Local and National news

CKSB PROVIDES THE ONLY WAY LISTENERS
GET UP-TO-THE-MINUTE NEWS EVERY DAY

IN FRENCH!

Do they listen? 8:00 a.m. 21.3

1.00 p.m. 26.7*
*Elliott-Haynes

Complete details from C. W. Wright, Toronto - Montreal, or write to

ST. BONIFACE
1250 kilocycles

MANITOBA
1000 watts

WESTERN CANADA’S FIRST FRENCH LANGUAGE STATION

Where

ARE THE BRIGHT YOUNG Mhy:

BY GORDON SINCLAIR
Radio is depending on Veterans according to this Verd

newsman-turned-broadeaster,

He has thrown dow

gauntlet, leaving plenty of scope f01: one of the bright gy
“wonder-boys” to pick it up.

On a February
morning in 1923
the city editor of
the TORONTO
STAR  sauntered
into the reporter’s
room and asked:
"Any of you guys,
besitdes  Hewitt,
know how to run
a radio?”

‘The Hewitt ne
meant was [oster
Hewitt, the sport-
ing editor’s son, who was engineer,
announcer, director, producer, spe-
cial eventer and everything else but
one for the Star-owned CFca.

However Mr. Hewitt's boy was
getting a social conscience, He was
objecting to working seven days
and seven nights a week for $22.

I mentioned that I had heard a
few programs, so that was it. I was
in radio. I was a Sunday engineer.

My job was to gather up some
portable equipment on Sundays and
take it to a Bloor street church
where I broadcast the sermon of the
Rev. George Pidgeon. 1 did it too.
Did it for five weeks until one day
I forgot to turn the buttons and
Pidgeon’s vast audience, all 30
of it complained.

So I was out of radio; a failure
at 23!

What all this is leading to is not
the fact that I've been back on the
air a few days, but the fact that the
old timers are still going strong.
Foster Hewitt still has the greatest
sports audience in Canada and who
else has a coast to coast sports
show? Clary Settell. And who is
this guy Settell? . . . one of the
fathers of Hydro Electric power in
Ontario.  Many a man has claimed
to have been Sir Adam Beck’s right
nand man in that great endeavor
but Settell wins Beck's right arm in

a walk . . and how long ago was
that?

Whose telling radio stories from
here to there and back again? Greg
Clark is; veteran of two wars and
reporter of 32 years experience.

And that padre named Pidgeon
I went to broadcast 23 years ago.
How about him? He’s still there
on the air.

The first Canadian singer |
remember  hearing regularly was
Gordon Calder and I sti]] hear him

most every night. Not singing, but
still in radio.

Its 1< ye

| since I fir caf
back frop Ind
and wrote| by
about thepla
As a resul]l w
asked to tc s

' Indian stoeg

. a comerg
show witls ||
band. § 4
else was 1 {1
show? Gffts -
Waddingtc wi v
Charlie Jennings as anrung
Have the bright young mercop -
along and replaced them?

Andy Clarke, one of the g
news broadcasters, is stillxi
strong. His Sunday mornit 4
ing of the weeklies is a gen
winter when Andy was ¢ ||
they set equipment up in hi 44
room so he could do hi i
without interruption. Wi
replace him with a post-war * i
boy? Maybe there are non

Each Friday Al Savage ar|
to some Ontario town and !
question and answer progra ¢
CFRB and what engineer i1
that for us? Bill Baker, and 11
been aces as an engineer foi
than 20 years. As for 'wl
didn’t he help Marconi put t |
wireless together?

whether W
McKnigat originated sportsal

I don’'t know

views as a regular feature ¢ 0
but I've been heariné him dehél
for at least ten years.

All through the war I ui !
hear freelance announcers voal
wonder how long their big %
would Tast, They all felt
battalion of heroes on the ‘i
level of the genius would:0d
come home and snare away ti b
announcer jobs.

Have they done it? NanOf
beside Joel Aldred.

When the war broadcasts¥f
originating in the hot sp¢ ? g,
Europe what one man stoo %
above the others. Mat Halto
a veteran.

Either the young wonde
didn’t develop or coul
bothered with radio, although
could be a novelty ending hel
might be wrong.

&



er 19th, 1946

Canadian B
o roadcaster

Page Eleven

\ Modeern Version of fhe MAGIC CARPET

The legend of the Magic Carpet has thrilled people for many centuries. To-

day an even more thrilling miracle is Radio.

Small wonder why wise advertising men choose CKLW as a medium to reach
Western Ontario’s rich buying market . .. urban and rural Both program and
station publicity is always carefully planned and consistently used to build and |
hold our audience and advertisers. Listener audience and buying influence is
the most important thing to be considered when selecting a radio station as
your advertising media. That's why you should remember this important
radio station when making plans for your activity in this great market. Re-
member also that CKLW is the preferred radio station in the South Western

Ontario area.

RE’[H'fSentd”.vt’S J. E. CAMPEAU, Managing Director
ADAM ]J. YOUNG JR. INC,, US.A. 5,000 WATTS—800 KC
H. N. STOVIN, CANADA DAY AND NIGHT

"“or Radio Results it's C K L W 800 on the Dial” ;

CANADIAN BROADCASTING CORPORATION
MUTUAL BROADCASTING SYSTEM
MEMBER OF CANADIAN ASSO

CIATION OF BROADCASTERS

Rl wWwWw_americanradiohistorv com
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RECORDING
FACILITIES

WESTERN
BROADCASTS

o A Grecks
* Delaqecls

les

WRITE or WIRE
INLAND
BROADCASTING

&€ RECORDING
SERVICE

Lf.l McDERMOT AV. WINNIPEG

INSIDE STELCO .....

—_—

A year ago Ross MacRae left CKCK, Regina, came east to Toronto and joined the agj
department of Cockfield Brown & Company Ltd. Back in July an advertising agency peg
formed a new job for its client when they flew Ross over the picket lines into the Hagjy,
Steel plant to act as liaison between the army of workers who had refused to lay downgell
and their families, by radio. Beneath the humor of Ross’ narrative, we detect a gon
under-current of a difficult job well done, by radio, and by a radio man who submittj y
seven weeks of voluntary exile to do it, all of which he shrugs off with a grin as “a gy
experience with a great bunch of guys.”

After any conflict, some expert
gets himself a pile of notes, a
typewriter, and a publisher, and
writes a book, telling all about
said conflict. A bunch of the boys
on his side say: “this is at last, the
real McCoy on what went on.”

The boys on the other side of the
thinking-fence read the book, and
say ‘“Yaahhh,” but with a touch of
vitriol in their words.

No matter what side of the fence
you may be on you have to admut
that the big Steel Strike is over.
What you may not know about it
is this: for the first time in history,
a series of broadcasts went on the
air from a struck-plant, telling the
story of the men who stayed on the
job, producing steel.

The locale was the Steel Com-
pany of Canada, Hamilton Works,
and the station used was CHML in
Hamilton. Now, a few words
from the “gee” who entered the
plant, and got the broadcasts to-

Put him to work bringing’in more sales!

STUDICS: SOUTHAM BLDG. CALGARY
Representatives:

CANADA: ALL-CANADA ® US.A.: WEED & CO

gether. That “'gee” was I. So,
these words come straight from the
horse’s mouth. (Some of you will
probably say 1 have my equine
anatomy mixed up.)

Dick, may 1 write in the first
person singular, rather than with
the editorial “we”? It sounds like
I am two people in one bunch.
Actually, I am thin, with big feet.
Stand me against a stave of music
manuscript, and my mypotic fiddle-
player would say: “that’s an ‘E’
Natural.” Thanks.

. Well, when you're the only
cook, and are brewing up a broth
of radio programs which is to tell
a story to the outside world, no
matter what the broth is like, some
people who are interested in that
particular radio-soup will enjoy it.

I was tne only cook. When I
was flown in to the Steel Company
Plant, I knew nary a soul in the
place. I told the fellows I was
from an Advertising Agency in
Toronto. This was not a good
move, as many of them had read
“The Hucksters,” and thought I
must be a combination of a tom cat
and Thomas A. Edison. Actually, 1
am the Casper Milquetoast-turtle

type.

Steel workers are a good bunch
of fellows, who speak a tongue
which would make a city-editor
shudder, or look to his lexicon of
oaths, and catch up on his James
T. Farrell novels. However, you
soon become used to a pal saying:
“Hello, MacRae, you son of a
Baptist Minister,” or a reasonable
facsimile thereof.

Having learned the names of
several steel-stalwarts, I set out to
discover how to make steel. This
is accomplished in one quick tour
through the plant. You make pig-

iron out of iron ofe in ajy
furnace. Then, you pour ¢ pih
iron into an open-hearth fog.
add several tons of scrap stee!‘.\.«
that’s where the miracle takef,
For out of the open-hearth mj
comes a golden flow of purite
It’s like if you could put auy
of nickels in a pot, add a coilg
quarters, shake ‘em up, and
quarters.

Now that you know how tmd
steel, you are probably workri
what part radio played in thy
Strike. ‘That, friends, is whi |
here.

Briefly, here’s the story; hi
were more than 2,500 men i
the Steel Plant. They lived ¢
sleeping on double-decker ¥
cots. They ate there, and thid
was well-cooked, although !y
not as elegantly served as ¢/t

last staff picnic. They it
their regular shifts. dis
pleasure to business, a rec!li
club was set up with 4l

accommodation for 1,500 f{
There, motion pictures were 112
There, the fellows themselves
put on shows slightly remi i
of the gaslight era, boxin &
wrestling shows, old time sh'l
and all kinds of similar impr
concerts. At one or two of 9
the “Scabettes,”” six fellows 1:0¢
ingly attired in gaping short &
improvised brassieres (stuffedds
oranges), danced for the 3 ¢
Great applause at this point. ¢
Where was I?  Oh yes. 2%
those broadcasts. Well, the}f"’l
lem was: how can we coll|
people outside that the men 59,
are feeling fine? that ffh
living well? that they are sin¢ *
their belief that the stand th'd
taking in staying at work, is &

Lt
—

The answer was of course, 9 /

—

““Your Good Neighbor Station’’
Representatives: HORACE N. STOVIN & CO., CANADA pr
JOSEPH HERSHEY McGILLVRA, NEW YORK CITY, US|

Vs

R
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o
pwspaper reporters could enter
4 plant, take pictures, and report

| gwhat the men said. But when

" could get a guy on the air, and

_he him say of his own accord:

. “n here because 1 think this

i wole strike is a lot of nonsense,

+ af besides the government says I

‘sluld stay,” you had a pretty

{yeerful way of telling a human

" inrest story.

#mL’s Production Chief, Tom
pDling, arranged to have lines put
i the recreation club I mentioned

_esier.  He also brought an ampli-

Jfi (the simplified edition for
opation by MacRae), and a

_mrophone. Then, I was told to
', ahead and put on some pro-
gms.”

o, remembering what mother
alays said: “Make your programs
glays informative and entertain-
ir” 1 tried to find fellows inside
thplant who would go on the air,
mtion their names, and tell, in
ttr own words, their own particu-
Heattitude as far as the strike was
irerned.  They talked about the
{lgudry problems they faced. One
idw attached a big tub to a hunk
¢ machinery with a motor on it
p used it as a washing machine.
‘A far as I know, the blue-prints

(ki still available. The problem is
friget that first big hunk of

‘hinery. It costs  about
£#100.00.
dther fellows mentioned the

[z that they were putting on
&ght, darning their own socks,
iting letters regularly for the
fit time in their lives, and saying,

"Mlo, Wife, I'm fine. Hope you
‘& Junior, you help mother with
i1t dishes, wash behind your ears,
b fcut the lawn on Saturday, and
%o Daddy gets home, he’ll buy
y¢ a bicycle.”

Al this was during the “edit-
oil” period of broadcasts by
“wnadd s Biggest Family” which
‘hipened to be the name we gave

thie shows.

but like all editorials on tne

i82e subject day after day, (no
oence, Dick) they got a trifle
b'ing. Also, we were running out

of songs to be sung in Community
Fashion by the gang at the broad-
casts each night.

Came Stage Number Two. This
stage was the one where we, inside
the Steel Plant, dug up the com-
edians in the place; the singers; the
old time fiddlers; harmonica-
players; and one guy with a Banjo
and a repertoire of George Formby's
most  shocking songs.  These
fellows co-operated, all tne time
knowing that they weren't quite in
the Kenny-Baker-Larry-Adler-Eddy-
Peabody class. And the gang in
the plant loved them for it. The
folks at home seemed to like it, too,
as tney would write fan mail saying
“We rush home from the show, or
Aunt Fanny’s, or the beach, to hear
your programs every night. It just
makes us feel good to know you are
being taken care of.”

Also in stage two of these
broadcasts by “Canadd’s Biggest
Family,” were quiz shows. Our
prizes weren't refrigerators, or
diamond rings, or new nouses.
They were socks, razors, chocolate
bars, and cigarettes. On one quiz
show, I asked the contestant if he
knew the name of Barney Google’s
horse. He said “Silver,” and that
broke up the show.

Okay! Do YOU know
name of Barney Google's horse?

All told, these broadcasts by
“Canadd’s Biggest Family’ did the
job they set out to do (it says here
in small print.) They did let the
world at large, and CHML's primary
coverage area in particular, know
that the things inside Stelco were
fine. That the men were quite
content, and happy enough at a
time when the CIO’s propagandists
were telling some pretty tall stories
about conditions on the Steel
Company’s side of the big fence.

Did someone say: ‘Were there
any women in the Plant?” 1
thought so.  Yes, there were.
There were about 24 girls who
worked in canteens. They were
under the supervision of a Matron.
Every day, one man was assigned. to
the task of seeing that two girls

the

Copies of the CBC HANDBOOK F
' | obtained by sending 25 cents by postal note
'|  ©BC PUBLICATIONS BRANCH Box 500,

%I//Qy/ FOR ANNOUNCERS

and others in
BROADCASTING

Newly revised edition
now available.

Contents includes:
*Speech standards
*Pronunciation guide
*Name lists
*Place names
*Notes on microphones

NNOUNCERS may be
ks o2 or money order to:

Toronto 1, Ont.

were kept out of trouble. They
couldn’t even go for a walk without
this fellow along, keeping an eye
on them,

And please don’t ask “Who kept
an eye on the guy keeping an eye
on the girls?” That I don’t know.

Anyway, we're all happy that the
steel strike is over. Radio people
should be particularly happy, be-
cause now you'll get your new
transmitter sooner, or your new
transmitter tower, or perhaps a new
microphone.

The thing that the broadcasts
from the Steel Company of Canada
Hamilton works did prove, was
that radio is still the most potent
medium for telling a story to the
people.

But you all know that,
all the pink-pills they buy.

Look at

Edmonton Drama On Net

The c¢jca Edmonton Drama
Club, has gained, for the third
time in the past year, a spot on the
Trans-Canada Network; this time
for a series of 12 quarter-hour
plays.

The plays, all written by Elsie
Park Gowan of Edmonton, will be
produced by Doug Homersham of
cjca’s produg ion staff.

The plays are all based on the
lives of people, around whom the
history of tne Prairie Provinces is
woven.

STICK

...To guarantee
continuous pro-
motion, plan it

and distribute it

fairly among Al

CKWX program

sponsors.

*

ok Ze
AlL-CANADA MAN

YOUR PUBLICITY
BUDGEY WHERE
A DOLLAR
REACHES
MORE

PEOPLE

COOPERATING WITH "LE DROIT”

WWW_ americanradiohistonicom e e -




Page Fourteen

Canadian Broadcaster

i |
October 19th, 14 |

they’
they

smooth,

10015 JoRpAN

They €

even limited budgets. World

Feature Programmes are

that feature outstanding tal-
ent, and well-known writers,

directors and producers.

odern:*’
exc\usNe o

re

] re hi"'S !

THE

WORLD FEATURE
PROGRAMMES

They are top
ranking radio
shows that fit

expert productions

MPANY LIMITE

Northersr Flectric

Dept. 918, 1261 Shearer St.,, Montreal, Que.

ﬁ___w|

[ TE W LEAVER |

A question and answer column eonduct-
ed by two radio engineers 'who invite read-
ers to submit their questions. The editor
reserves the right to print any letters
submitted, or to refram_from prmgmy
them. Personal replies will be. gent if a
stamped self-addressed envelope is enclosed.
Anonymous letters are ;wt acfcptt:.qbclf
ither for publication or for reply. -
éress ‘{Technicolumn" Canadian Broad-
caster, 371 Bay St., Toronto.

PULSE TIME MODULATION

‘We have been requested to dis-
cuss briefly the Pulse Timg Modu-
lation System for radio link ser-
vice.

In pulse time modu!atiqn the
emission consists of a gseries of
pulses, the time relation between
the pulses conveying the intelli-
gence. These pulses are of two
types. One type is the synchronizing
pulse which is of very short dura-
tion and which occurs at regular
intervals. This interval is called the
frame period and in a typical pulse
time modulation system is of the
order of 100 microseconds in length.
The other type of pulse consists
of the signal proper. The intel-
ligence is communicated by a vari-
ation in the time interval between
the signal pulses and the synchro-
nizing pulses, the peak amplitude
of these pulses remain the same
irrespective of the signal transmit-
ted. At least three frame periods
are required for each cycle of the
highest audio frequency to be trans.
mitted. For example, to transmit
a top frequency of 3 Ke., a frame
frequency of 10 Ke. would be
required:

At the transmitter the audio
signal is fed into circuits which
shift the time of the signal pulses
proportionate to the amplitude of
the audio frequency wave. At the
receiver end a circuit is activated
by each synchronizing pulse and
turned off by the following signal
pulse. The length of time duri
which the circuit is activated is
directly proportional to the time
displacement of the signal pulse
from the synchronizing pulse. The
output of this ecircuit thus varies
proportionately to the amplitude of
the modulating audio frequency
wave at the transmitter. The
fluctuations in the output from this
circuit represent the original mod-
ulating wave,

Several channels can be handled
simultaneously by such a system
by having a number of signal
channelg independently control sev-
eral signal pulseg occurring be-
tween sync ronizing pulses. For
example, in an eight channel
System, there would be eight signal
pulses between each pair of syn-
ghrpr}izing pulses. The timing of the
Individual signal pulses is closely
controlled to prevent the signal
pulse representing one channel
from getting into the time zone
representing a second channel. In
other words, the excursion in time
of each of the signal pulses must
be limited to prevent mutual
interference.

In the P.T, M. system only a
single carrier frequency is required
for ;nulti-channel operation, where-

Because the radiation from a pulse
time modulation transmitter is in
the form of pulse.
short duration, the band width of
the receiving system must be wide
In order to pass these pulses with-
out attenuation. Ag a result of the
wide band width required, the

e - 4

pulse time modulation systen ¢ ;!ﬂ
communication is only practicgj ¢
the microwave region of the p bl
spectrum. The actual band wg
required is a function of the frpa ¢
frequency and number of chang
required. For example, to tranyy
eight channels simultaneously i
a top frequency of 3000 cyclejy
each, the frame frequency isip.
proximately 10 Kc. In each gy
microseconds therefore there ng .
be crowded the synchronizing pga
plus eight signal pulses, plus‘}“e
time space necessary for hs
movement of these signal Ples o
about their mean position withne
modulating audio wave. Necessaly
then the duration of the pulseis
very short (4 to 1 microseceds
for the signal pulse and 2 14
microseconds for the synchronip
pulse). The corresponding
width to accept these pulses ngf
be of the order of megacycles.

The advantages of pulse tre
modulation are low inter-chaje)
cross talk, high signal to nse
ratio and reduced complexity 5p
multi-channel work.

It should be noted that the P
time modulating system was del.
oped initially chiefly for army en-
munication purposes and hence g
fidelity required was not high, g
audio band width being appri.
mately 300 - 3000 cycles. The SysT
is capable of high fidelity, howe
although the technique beco g
increasingly more difficult as g
top audio frequency is increase ‘il

Scores Boozecasts |

Action of the CBC in lifi;
the wartime ban on liquor ad
tising on the air was attacked |
Vancouver at the 63rd annual ¢ -
vention of the B.C. branch of ¢
WCTU,

A resolution was passed dep
ing liquor advertising because
was said, it created a demand ¢
alcohol.

The provincial government, ¢
convention said, should not g*
permission  for  broadcasting
liquor ads in B.C.

Mrs. F. G. Grevett, Alberta pre
ident of the WCTU, said the - ™
ganization also protested against =
CBC decision because they we
anxious lest the CBC netwik |
should carry American prograsiny,.
which were sponsored by lig
interests. /

The convention asked for a Rol¥
Commission to investigate *
liquor trade, and urged that no md |
licenses should be granted until st* 5

a probe had been undertaken. L/I 5

e

WANTED
Experienced Writer of
Radio Commercial .
Announcements e

Must have thorough experienc!; L
in selling through the medium of i
the spoken word; be fast, vert
satile, dependable. We are ni(t) L
interested in Free L.ance Wri E i
ing. Good salary and excelle{l i
opportunity for advancement "'
progressive advertising agen")"'
Reply by letter. stating 8ll
qualifications in full, an
salary expected,

BOX 2005
CANADIAN BROADCASTEB

871 Bay Btreet, Toronto
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. Nestern Teen-Time

The younger listeners wh-o get
+ sh 8 big share of the attention in
| o these days get another offer-
i i in "Swingtime at Spencers,” a
' wkly live talent show over ckwx
2 yacouver sponsored by David
\ sncers Ltd., the local department
ste. It goes 10 to 11 a.m. Satur-
1d.
'rogram originates in the depart-
Y mt store dining room, which is
dcired to handle an audience of
56. Vancouver dance bands are
feured, and added are news items
" giinterest to high schoolers, and
e snows.
‘ lon Robertson, University of
BC. graduate, is emcee, and Reo
+ Dmpson of cKwX produces. The
fit show, which goes Sept. 28,
feures Lance Harrison’s 12 piece
bd, which is a group of war
« verans that have created a musical
“seation since their appearance last
spag.

tation Aids Singer

vhen ckcw Moncton, heard
é there was a possibility that
§ ie—Germaine Leblanc, runner-
20 last years "Singing Stars of
Taorrow,” might have to dis-
tinue her singing career, the
on arranged a recital for her to
sefip a fund to carry on.
he concert was arranged to be
thlin the Moncton High School,
u' the two papers “"MONCTON
VANSCRIPT” and “L’EVANGELINE”

i'd the cause by supplying
Qets, programs and publicity.
Lal organizations aided tae

stion with the ticket sales.

‘he effort on Miss Leblanc's
balf resulted in a trust fund of
£ 00. being setup for her future
trning.

rom the Aberdeen League
" s typical of hundreds in
© 2JCA’s files. We are hum-
+ly proud of our service to
he community--and grate-
ul for the consistent loyalty
| tshows CJCA’s programs.

Want Dual System

. “In a highly competitive world
in which the Government is con-
tinually stressing the importance of
overseas sales, ought British adver-
tisers be deprived of a medium
that can ignore natiohal barriers?,”
is the question asked by the
Institute of Incorporated  Prac-
titioners in Advertising, in a brief
presented to the British Govern-
ment,

Petitioning against the extension
of the BBC Charter, and the ban
against commercial radio the IIPA
suggests that another wave-length
be allocated for commercial radio,
separate from the straight BBC
non-commercial set-up.

Dedication Broadcast

When Rev. H. F. Appleyard, ex-
padre of the Royal Regiment, and
minister of Christ Church, Meaford,
Ontario held a special service to
dedicate four new stained glass
windows to the boys of the parish
who gave their lives during the
war, CFos, Owen Sound was on
hand to broadcast the service. The
windows were made by a famous
firm of stained glass window
makers in England out of pieces
Rev. Appleyard had collected from
bombed churches in England, Ire-
land, Wales, Belgium and France.

After the service, Ralph Snel-
grove, CFOs manager, interviewed
the minister about his experi-
ences overseas.
recorded and sent to the CBC in

Toronto. Later Snelgrove was in-

formed that it had been used in the
International Service of the CBG
and had been picked up and
rebroadcast by the BBC.

WWW americanradiochisiepnsconnnnnnnnnl Gl

The interview was

25th ANNIVERSARY FOR PIONEER STATION

wjz, New York, flagship of the
American Broadcasting  Company,
celebrated its 25th anniversary
in broadcasting on October 7. 'The
week of October 1 to 7 was
marked by the station as "wjz's
25th Anniversary Week.,” There
were special broadcasts recounting
the milestones in the station’s
history.

The first broadcast of the station
was heard on October 7, 1921, The
studios at that time consisted of a
converted ladies’ powder room in
the Westinghouse factory in New-
ark, and the 500 watt transmitter
was housed in a shack built on top
of the factory. The staff consisted
of four people, one of them being
Milton Cross who was at that time

a singer, but moved into the
announcing slot when it was
decided to expand that staff to two.

During its broadcasting days
wjz has been the first with the

following; first broadcast of a
World Series, (their first broad-

cast) ; first regular market and food
reports; first broadcast of shipping
news; first Arlington time signals
and commercial weather forecastss,
first air-to-ground broadcasts.

In 1925 the station went to
50,000 watts, and in the next year
became the key station of the NBC.
In 1943 the Blue Network became
the American Broadcasting Com-
pany with wjz still key station.

LEVER BROS. (Pepsodent)

=

BOB HOPE SHOW

Tuesdays 9 p.m.

CKRC is steadily gaining
preference

in listener

and

Dollar for Dollar is—

CANADA’S BEST RADIO
BUY!
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““Where on earth does the money go?”
How often have you voiced just such a
question, half in wonder, half in dismay?
It’s so easy to fritter away ready cash!
A dollar here—a dollar there—and in the
end nothing to show for it.

Saving for the things we all want is
difficult unless we “‘tie ourselves down” to
a definite objective—and Bonds provide
that objective. When we purchase Bonds
we’re more apt to build up that nest-egg
we’ve set our heart on.

That’s why Canada Savings Bonds have
been created. They provide an oppor-
tunity for you to continue to increase
your savings . . . safely, surely, con-
veniently.

Canada’s Finest Investment

You can buy Canada Savings Bonds in
units of $50, $100, $500 and $1000. You
may buy up to $2000 per person. They
pay 2349, interest each year for 10 years.
Your bonds will be registered in your

e E—— — —— — —— S — — — — — ———

WA m,w,k/\, \1\,

Bonds grow

own name, providing protection against
loss. You can cash Canada Savings
Bonds at full face value, with interest,
at any time at any branch in Canada
of any chartered bank. They are better
than any comparable form of saving . . .
providing a higher return than you can
get today on any investment as safe and
cashable.

But please remember this point. These
are “Serve Yourself” Bonds. This time
there will be fewer salesmen. They will
not be able to call on everyone. So it’s
up to you to take advantage of this fine
investment opportunity—without delay.

How to Buy

You can buy them at any bank; author-
ized investment dealer; stock broker;
trust or loan company—for cash or by
the Monthly Savings Plan. Where your
employer offers a Payroll Savings Plan
you can buy Canada Savings Bonds by
regular deductions from your pay.

8 out of ]_O will buy again....
Canada S'm//bgs Bonds

S
L

T

WWW.americanradiohistorv.com
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In The Air—On The Air

adio listeners in Australia heard
a 2layed broadcast of the arrival
atyea Island, Vancouver, of the
4oassenger- DC-4 that pioneered
$ Australian-Canada link in the
1 ed route circling the empire.

ge plane, with 34 passengers
¢ trew of 10, touched down at

fouver and started home two

later.  On board on the return
£ was an express package con-
2mg a record of the arrival, made
1 a special events crew from
¥X. P. B. Cooke, general
iager of the Canadian-Australian

. new idea along the line of

‘eing war veterans who have
stied in business has been origin-
‘e by ckMo Vancouver. Tae
t'on has worked out a plan to
% a series of spot announcements
10 ex-servicemen and women
steing up for themselves.

‘anager John Hunt contacted
DA officials some time back to
Oune the idea for helping thosc
Oping their own businesses. Now,
DY recommend veterans to CKMO,
Ao the station gives a one month

AID TO NEW BUSINESS

line, immediately asked that it be

air expressed down under.
The disc, voiced by Ken Hughes

and Bert Cannings, included
messages from Mayor Jack Cornett,
reconstruction minister C. D. Howe
and president J. H. Symington of
T. C. A, as well as remarks by
Cmdr. P. L. T. Taylor, pilot of the
aircraft.

From left to right in the picture
is Australian deputy minister for
civil aviatiop, Capt. E. J. Johnston,
Symington, and Howe at the other
side of the mike.

series of spots free of charge to the
enterprise.

So far, the station has helped
more than one hundred new
businesses with announcements,
and each series gets the same care
in preparation as is given a sponsor.

Veterans have proved so keen to
have this added publicity for their
businesses that the station now has
a waiting list of those wanting the
spots. The scheme is restricted Fo
veterans who are getting DVA aid
in starting up.

You Meet
the Best People

You meet the real Maritime buying folk through CKCW . .
for your sales message goes into “he home of every type of
wage earner.

In New Brunswick, there's the Northumberland Lumberman

. the Straits shore Fisher folk and the Kings County
Dairyman. Add to this the Nova Scotia Coal Miner and
Prince Edward Island Fur Rancher and you have a pretty
swell bunch to work to.

Lionel should know . .

N\CWECH -

MO NCT ONN" @ P NVew BrUNSWICK.
Ve Hub of theMarilimes

Represontutives Gkovin &Co.y Toronto - Montreal ..

. they're all friends of his.

TORONTO

EXCLUSIVE SALES REP.:
HORACE N. STOVIN

WINNIPEG MONTREAL

A\BE RANDON

WWW americanradiohisichseothanannnnnnn S e
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Announcer

with 8 years background

in Radio

PRIVATE STATION, CBC
FREELANCE

Bernard Cowan

CALL “BUNNY”
DAY OR NIGHT

THROUGH

Radio
Artists
Telephone
Exchange
WA. 1191

TORONTO

Gordon Keeble at Hayhurst's To-
ronto office reports that Edge-
worth Pipe Tobacco has started
spot announcements in 5 Canadian
markets through CHNS, CJAD,
CFRB, CKRC and CKWX. The
campaign is slated for 26 weeks
and features readings by David
Ross. Rit Dyes has renewed its
spot series for another 26 weeks

over 10 Ontario stations.
* % %

McKim’s Toronto office tell us that
Bob Martin (Export) Ltd. (Dog
Condition Powders) has renewed
its flash campaign until late spring
1947 over CJAD, CKEY, CKRC and
CJOR.

McKim’s has an hour’s comedy
and variety show under way over
10 French stations for O'Keefe’s
Brewing Company. Called “Radio
Carabin” the program features
Maurice Meerte’s 18 piece orches-
tra, international and Canadian
artists guesting, “Le Chroniqueur
O’Keefe” relating stories on
“Canada Unlimited”. The program
originates from L’Ermitage, Mont-
real and is scheduled for 26 weeks.
According to the commercial de-
partment of CKSB, St. Boniface
morning and evening newscasts
have been sold for a year to Perth
Cleaners and Mitchell-Copp Jewel-
lers. Canada Packers has con-
tracted for a year’s spot campaign
through Cockfield Brown. Boston
Clothing is taking 30 minutes of
French songs 6 a week for 6
months with option to renew.

* * *

MacLarens Toronto office reports
that Imperial Oil is bringing back
the N. H. L. Hockey Broadcasts

\ 4

ask us
about spot
broadcasting
on these

Stations

\ 4

CENW NEW WESTMINSTER
CJAV PORT ALBERNI
CKPR FORT WILLIAM
CKTS SHERBROOKE
CHGS SUMMERSIDE
CKMO VANCOUVER

THERE'S THE WOMEN AN’ THE CHILDREN

AND THE POPPAS T00

ALL HOME LISTENING TO THEIR
COMMUNITY RADIO STATION

CFQC SASKATOON

N

CECH HULL
CI80 SOREL
CECV QUEBEC
CFCN CALGARY
CJOB WINNIPEG
OFEN EDMONTON

to the Trans-Canada network
October 19.

kK x *
The commercial department at

CJRL, Kenora reports that the
Ontario Minnesota Pulp & Paper
Co. has brought an evening news-
cast devoted chiefly to local and
regional happenings.
* k%

Cockfield Brown’s Montreal office
reports that the Canadian Marconi
Company has started an intensive
spot announcement campaign over
a wide list of stations coast to
coast.

Molson’s Brewery has started “Les
Radio Concerts Canadiens” over 10

Amateurs Return.

Ken Soble’s " Amateyr H.?,-:
has returned to the air after 2 "
of three years. The program
on the air for seven years, stary
on the regional networks in (13, o
the same year that the late Mo;.
Bowes initiated a similar seriesq
NBC. Quite a few of today's 0 -
“names” experienced their (01 1
attack of mike fright on the Sited+’
show, including Oscar Petemn
Bobby Breen, Mildred Morey yq

Eddie Allen.

The program is now runningy
Soble’s own station, cHML Hal,
ton, with hopes that it will overty
on to an Ontario network with 4
few weeks with an eventual .
going, coast to coast, on Dominn,

French stations originating from
CBF, Montreal. The 45 minute
show features Jean Deslauriers’
orchestra and spotlights French
Canadian artists.

* % %

The commercial department at
CKAC, Montreal tell us that Im-

perial Tobacco has resumed “Le

Ralliement du Rire” through :

Whitehall Broadcasting. Lebern - .
Jewellry has started “Melodies Paging H. R. Zilck

Roamer”, 15 minutes 1 a week for
a year. “Les Evenements Sociaux”
has started for a year for Romeo
Gaudry, 20 minutes 6 a week

A “radio paging” device, desu
ed to allow a subscriber to ben
constant check with his own s
phone, has been approved in @
U. S. by the FCC.

The approval was given to ¢
US Telephone Answering Sers
to erect a high frequency tri¢
mutter.

Subscribers to the service 11
carry a small receiver about the ¢
of a cigarette package. All you &
to do is place the receiver to |
ear and if you are being paged &
will hear your code signal. Yous i
only call the Service on the next
phone and you will thea be ¢
o nected with your call.

Speech Expert T

cjca Edmonton has Mrs. Bertha Ascendent Star
Briggs as a speech consultant on Grace Benson, the Toronto /| :
their staff, to help announcers im- actress who accompanied her |
prove their pronunciation and band, Court, to New York in Ap
delivery. Mrs. Briggs reviews all 1946, and who was a winner a?
scripts before they go on the air, 1944 Beaver Award in the fieldf
and goes over all the newscasts radio acting, and also captureid
with the announcers, before broad- La Fleche Trophy, has been i
casts, to iron out any errors or to for a patt on the NBC progri
clear up any difficult points. “Just Plain Bill,” which openeds '

Formerly a language instructor, 15th year on the network £
she speaks French, German and month. Grace has also just sigra'
Italian as well as English, and a contract for the starring fem?
finds her novel profession most role in "The Shadow,” the myst
Interesting. dramas sponsored by Blue Coal.

Look
RCA VICTOR

FOR

OUTSTANDING STUDIO

FACILITIES

R4
g mmuscmnou S$TUDIDA |°

Man Hunt

There is a savour of the
R.CMP. to the ckac, Montreal,
mystery program called “Manhunt.”
Between October 1st and December
21st, listeners to the La Presse
station will be searching frantically
for the name and address of a
person living in the province of
Quebec, in an attempt to win the
grand prize of a new Nash “600.”
Clues are given over the Montreal
station daily at unannounced times.

4
tqnomo~ Royal York Hotel - AD 3091 « MONTREAL* Lacasse S7. WE36T1) by
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-~ gidence that a good deal of
stest exists in the controversy
vethe relative merits of private-
. erated radio as against social-
;eiradio was the record attend-
nc &t the Montreal Advertising
; des Club luncheon where CBC
neman A. D, Dunton and Roland
dry M.P., president of Radio
pm-Abitibi  Lte¢, debated the
ukct.

Fth speakers were disappoint-
1g bland. Beaudry seemed over-
ac to make it clear that he
w the CBC in spite of its bad
yis; and Dunton’s defence of
. lized radio was based on the
st that it could be worse, for
'B has allowed established pri-
atstations to exist and new ones
g /ime into the picture.

Faudry came close to the real
#ut of the argument when he
4 “I believe in the principle of
lelom for all in thought, in
peth, in deed. I believe in free
arprise . . in private incen-
‘vi. . . and therefore I believe
ht the untrammeled enjoyment
f/eedom requires as few licenses
; sssible. I refer to the type of
oges you tack up on a wall be-
n you can start enjoying the
arfits of freedom.”

mton, whose youth and good
¥} gain him the immediate
y \athy and good will of an
u':nce, was obviously very ner-
0, and his attempt to speak
Bput script fell pretty flat. He
a.probably accepted the invita-
¢ to speak thinking that it was
iy the usual relatively small
#ering of advertising and sales
miltives, and was taken back a
ftiyy the huge attendance lured
) ie Normandy roof by a bar-
1: of advanced publicity. Be-
{, a public servant, paid a
4 salary to manage a' state-
¥ad industry, might well be ner-
¥ when publicly debating an
© so politically significant.

‘r. Beaudry, a Liberal M.P., was
#is own ground, and had every
lit to debate on a political sub-
% and consequently delivered
it he had to say in a forceful
i convincing manner. Perhaps
terft too many things unsaid. At
D rate, as a station operator
inelf, he deserves an award of
02 kind for his bold stand
ignst CBC monopoly. In that
eird, he pulled no punches, and
Olequently should receive the
trratulations of the whole in-
ury.

mong the highlights of his
Pich, these paragraphs stand
u

't is true that, as a Liberal in
Il political sense of the word, 1
witnessed our party set de-
limitations and controls over
idual activities, but I have
gh faith in the innate liberal-
of my leader to be positive
. this trend is but temporary,
& to be sure that the prime

ister of our country finds it

as irksome as most of us, to
and reconcile—even if through
ssity—this practice with his
ts. I would like to speak to
today as a private individual,
rested in radio, who finds it
doxical in the extreme, that

shild rapidly tend to become the
ftroller and sole enjoyer of these
fats—and that, with the occa-
Slal Dblessing of a democratic
Plliament which is its very be-
h godfather.”

“. . . 1 must say to Mr.
that while the %BC'S intIe):{li;?ll;
may be of the best, while its aims
may be of the highest, while its
ideals may be of the loftiest, it is
an almost inescapable conciusion
that the: very realization of these
must bring about something which
the CBC claims as farthest from
its thoughts and its intentions—
the demise of private radio broad-
casting and the existence of a state
monopoly.”

“Again 1 repeat- -any expansion
of the CBC on a scale of ;)ny im-
portance—inevitably leadsto social-
1zation of radio; by the sole opera-
tion of a fundamental law of
mathematics and * without the
help' of any desire or wish or in-
ter}tlon to socialize radio.”

‘My purpose is merely to indi-
f:ate to a group of men interested
in advertising in Canada that, unless
a check is brought to the expan-
sion of the powers and the opera-
tion of CBC, there will remain no
private radio industry when this
expansion has reached the state
wherg, on a permanent basis, a
certain, if at present, indefinite
amount of money has been sy-
phoned from private stations com-
mercial revenue into the CBC's
commercial income sheets.”

Farm Bureau

Operating under Arthur C. Rob-
inson, Associate of the Kentville
Agricultural School and B.S.A. of
the Ontario Agricultural College,
CHML Hamilton's “Farm Bureaw’
is making a strong bid for rural
listeners with its daily “Farm Family
Hour” (7.00 — 7.45 am), emceed
by Wally Ford, with overnight news
and agricultural information; the
noon hour “Farm News” with latest
crop reports and trends, garnered by
Art Robinson; and Saturday even-
ings, the “Farm Program”, which
takes to the air in lighter vein wita
old time music and such.

With this new rural setup, visits
are made to many communities
within the station’s coverage area.
Country fairs, grain shows, town
meetings and rural activities of all
descriptions gain attention from the
Bureau.

Family News

A husband and wife combination
newscast, apparently aimed at both
genders of the family simultaneous-
ly, was instituted on Mutual Sunday
night, October 6th, when.George
Carson Putnam and his wife, Lee
commenced a new series. Putnam
presents straight news while h?s
wife does the fashion news on their
15 minute program.

BBM shows that CKNW
has Primary Coverage
of New Westminster,
Vancouver and the

Fraser Valley.

CKN

NEW WESTMINSTER, B.C.

CAMPBELLTON
EEEEEEEEERDN

October 19,

Dear Mr. Timebuyer:

As autumn dons her fairest hues along

1946

the Restigouche our traffic board sprouts

more and more varicoloured oards denoting

the increased tempo of advertising.

To say that availabilities are

non-existent would, thank heaven, be an

overstatement; but I do

suggest that

you alert ladies and gentlemen who want

the mostest of the bestest get your time

booked with us now.

Yours very truly,

R clm,mw

C3C/JN STATION MANAGER
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commercial and actuality
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with 8 years background

in Radio

PRIVATE STATION, CBC
FREELANCE

Bernard Cowan

CALL “BUNNY”
DAY OR NIGHT

THROUGH

Radio
Artists
Telephone
Exchange

WA. 1191

TORONTO

Gordon Keeble at Hayhurst’s To-
ronto office reports that Edge-
worth Pipe Tobacco has started
spot announcements jn 5 Canadian
markets through CHNS, CJAD,
CFRB, CKRC and CKWX. The
campaign is slated for 26 weeks
and features readings by David
Ross. Rit Dyes has renewed its
spot series for another 26 weeks

over 10 Ontario stations.
* K %

McKim’s Toronto office tell us that
Bob Martin (Export) Ltd. (Dog
Condition Powders) has renewed
its flash campaign until late spring
1947 over CJAD, CKEY, CKRC and
CJOR.

McKim’s has an hour’s comedy
and variety show under way over
10 French stations for O’Keefe's
Brewing Company. Called “Radio
Carabin” the program features
Maurice Meerte’s 18 piece orches-
tra, international and Canadian
artists guesting, “Le Chroniqueur
O’Keefe” relating stories on
“Canada Unlimited”, The program
originates from L'Ermitage, Mont-
real and is scheduled for 26 weeks.

EE
According to the commercial de-
partment of CKSB, St. Boniface
morning and evening newscasts
have been sold for a year to Perth
Cleaners and Mitchell-Copp Jewel-
lers. Canada Packers has con-
tracted for a year's spot campaign
through Cockfield Brown. Boston
Clothing is taking 30 minutes of
French songs 6 a week for 6
months with option to renew,
* * *

MacLarens Toronto office reports
that Imperial Oil is bringing back
the N. H. L. Hockey Broadcasts

\ 4

\ 4

ask us
about spot
broadcasting
on these

Stations

\ 4

CENW NEW WESTMINSTER
OCJAV PORT ALBERNI
CKPR FORT WILLIAM
OKT8 SHERBROOKE
CHGBS SUMMERSIDE
OCKMO VANCOUVER

'é

THERE’S THE WOMEN AN’ THE CHILDREN

AND THE POPPAS T00

ALL HOME LISTENING TO THEIR
COMMUNITY RADIO STATION

CFQC SASKATOON

\

OKCH HULL
C080 SOREL
OECV QUEBEC
CFON CALGARY
©JOB WINNIPEG
OFRN EDMONTON

/

to the Trans-Canada network

October 19.

* ¥

The commercial department at
CJRL, Kenora reports that the
Ontario Minnesota Pulp & Paper
Co. has brought an evening news-
cast devoted chiefly to local and
regional happenings.

% %
Cockfield Brown's Montreal office
reports that the Canadian Marconi
Company has started an intensive
spot announcement campaign over
a wide list of stations coast to
coast.
Molson's Brewery has started “Les
Radio Concerts Canadiens” over 10
French stations originating from
CBF, Montreal. The 45 minute
show features Jean Deslauriers'
orchestra and spotlights French
Canadian artists,

sk & *

The commercial department at
CKAC, Montreal tell us that Im-

perial Tobacco has resumed ‘“Le
Ralliement du Rire” through
Whitehall Broadcasting. Lebern
Jewellry has started “Melodies

Roamer”, 15 minutes 1 a week for
a year. “Les Evenements Sociaux”
has started for a year for Romeo
Gaudry, 20 minutes 6 a week.

Man Hunt

Thete is a savour of the
R.CMP. to the ckac, Montreal,
mystery program called “Manbunt.”
Between October 1st and December
21st, listeners to the La Presse
station will be searching frantically
for the name and address of a
person living in the province of
Quebec, in an attempt to win the
grand prize of a new Nash “600.”
Clues are given over the Montreal
station daily at unannounced times.

Speech Expert
¢Jjca Edmonton has Mrs. Bertha
Briggs as a speech consultant on
their staff, to help announcers im-
prove their pronunciation and
delivery. Mrs. Briggs reviews all
scripts before they go on the air,
and goes over all the newscasts
with the announcers, before broad-
casts, to iron out any errors or to
clear up any difficult points.
Formerly a language instructor,
she speaks French, German and
Italian as well as English, and
finds her novel profession most
interesting.

———

Amateurs Return
Ken Soble’s

A
“Amateur

!
Hour

has returned to the air after a laps'
£ thee L
of three years. The program wa ‘

on the air for seven years, starting
on the regional networks in 193s
the same year that the late Majg
Bowes initiated a similar series fg
NBC. Quite a few of today’s rady
“nanfes” experienced their firg

attack of mike fright on the Sobls r»”
including Oscar Petersop *"

show
Bobby Breen, Mildred Morey ani
Eddie Allen.

The program is now running oo,
Soble’s own station, cHML Hamil ;
ton, with hopes that it will overflow
on to an Ontario network withip ; .
few weeks with an eventual out |
going, coast to coast, on Dominion !

Paging H. R. Zilch

A “radio paging” device, design-ﬁ’

ed to allow a subscriber to be i |
constant check with his own teley)
phone, has been approved in the"
U. S. by the FCC, '

The approval was given to th s
US Telephone Answering Service
to erect a high frequency trans |
mitter.

Subscribers to the service wil
carry a small receiver about the size
of a cigarette package. All you have
to do is place the receiver to youl
car and if you are being paged you |
will hear your code signal. You neee b
only call the Service on the nearest \
phone and you will then be con-
nected with your call,

Ascendent Star
Grace Benson, the Toronto radio i
actress who accompanied her hus-
band, Court, to New York in April, ,
1946, and who was a winner of a}
1944 Beaver Award in the field of ¥

radio acting, and also captured &y, "

La Fleche Trophy, has been casty

for a part on the NBC program, *! |

"“Just Plain Bill,” which opened its

B |

15th year on the network lasta,
month. Grace has also just signed S
a contract for the starring female "
role in "The Shadow,” the mystery h,

dramas sponsored by Blue Coal. [t

Look Tr
RCA VICTOR

FOR

OUTSTANDING STUDIO
FACILITIES

TORONTO - Royol York Hotel - AD 3091 « MONTREAL* Locasse S5, WE36T).
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jvidence that a good deal of
arest exists in the controversy
ir the relative merits of private-
perated radio as against social-
radio was the record attend-
e at the Montreal Advertising
lales Club luncheon where CBC
sirman A. D. Dunton and Roland
audry M.P., president of Radio
JIyn-Abitibi Lteé, debated the
ject.
3oth speakers were disappoint-
ly bland. Beaudry seemed over-
cer to make it clear that he
es the CBC in spite of its bad
nts; and Dunton’s defence of
jalized radio was based on the
t that it could be worse, for
C has allowed established pri-
;e stations to exist and new ones
come into the picture.
3eaudry came close to the real
art of the argument when he
d: “I believe in the principle of
edom for all in thought, in
sech, in deed. I believe in free
:erprise . . . in private incen-
e . . . and therefore I believe
1t the untrammeled enjoyment
freedom requires as few licenses
possible. I refer to the type of
enses you tack up on a wall be-
‘e you can start enjoying the
nefits of freedom.”
Dunton, whose youth and good
ks gain him the immediate
npathy and good will of an
dience, was obviously very ner-
us, and his attempt to speak
thout script fell pretty flat. He
d probably accepted the invita-
n to speak thinking that it was
aply the usual relatively small
thering of advertising and sales
ecutives, and was taken back a
. by the huge attendance lured
the Normandy roof by a bar-
ge of advanced publicity. Be-
les, a public servant, paid a
oh salary to manage a' state-
/ned industry, might well be ner-
us when publicly debating an
ue so politically significant.
Mr. Beaudry, a Liberal M.P., was
his own ground, and had every
sht to debate on a political sub-
>t, and consequently delivered
1at he had to say in a forceful
id convincing manner. Perhaps
. left too many things unsaid. At
iy rate, as a station operator
mself, he deserves an award of
me kind for his bold stand
-ainst CBC monopoly. In that
gard, he pulled no punches, and
nsequently should receive the
ngratulations of the whole in-
stry.
Among the highlights of his
eech, these paragraphs stand
i1t:
“It is true that, as a Liberal in
e political sense of the word, I
wve witnessed our party set de-
iite limitations and controls over
dividual activities, but I have
1ough faith in the innate liberal-
m of my leader to be positive
yat this trend is but temporary,
1d to be sure that the prime
inister of our country finds it
st as irksome as most of us, to
v and reconcile—even if through
scess$ity—this practice with his
nets. I would like to speak to
>u today as a private individual,
terested in radio, who finds it
iradoxical in the extreme, that
body originally devised to pre-
rve the rights of Canadians in
e field of radio broadcasting,
iould rapidly tend to become the
yntroller and sole enjoyer of these
ghts—and that, with the occa-
onal blessing of a democratic
arliament which is its very be-
ign godfather.”

“. . . I must say to Mr. Dunton
that while the CBC's intentions
may be of the best, while its aims
may be of the highest, while its
ideals may be of the loftiest, it is
an almost inescapable conclusion
that the very realization of these
must bring about something which
the CBC claims as farthest from
its thoughts and its intentions—
the demise of private radio broad-
casting and the existence of a state
monopoly.”

“Again I repeat—any expansion
of the CBC on a scale of any im-
portance—inevitably leadsto social-
ization of radio; by the sole opera-
tion of a fundamental law of
mathematics and ° without the
help. of any desire or wish or in-
tention to socialize radio.”

“My purpose is merely to indi-
gate to a group of men interested
in advertising in Canada that, unless
a check is brought to the expan-
sion of the powers and the opera-
tion of CBC, there will remain no
private radio industry when this
expansion has reached the state
where, on a permanent basis, a
certain, if at present, indefinite
amount of money has been sy-
phoned from private stations com-
mercial revenue into the CB(C’s
commercial income sheets.”

Farm Bureau

Operating under Arthur C. Rob-
inson, Associate of the Kentville
Agricultural School and B.S.A. of
the Ontario Agricultural College,
CHML Hamilton’s “Farm Bureaw”
is making a strong bid for rural
listeners with its daily “Farm Family
Hour” (7.00 — 7.45 am), emceed
by Wally Ford, with overnight news
and agricultural information; the
noon hour “Farm News”’ with latest
crop reports and trends, garnered by
Art Robinson; and Saturday even-
ings, the “Farm Program”, which
takes to the air in lighter vein wita
old time music and such.

With this new rural setup, visits
are made to many communities
within the station’s coverage area.
Country fairs, grain shows, town
meetings and rural activities of all
descriptions gain attention from the
Bureau.

Family News

A husband and wife combination
newscast, apparently aimed at both
genders of the family simultaneous-
ly, was instituted on Mutual Sunday
night, October 6th, when George
Carson Putnam and his wife, Lee,
commenced a new series. Putnam
presents straight news while his
wife does the fashion news on their
15 minute program.

BBM shows that CKNW
has Primary Goverage
of New Westminster,
Vancouver and the

Fraser \lalley},
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October 19, 1946

As autumn dons her fairest hues along
the Restigouche our traffic board sprouts
more and more varicoloured cards denoting

the increased tempo of advertising.

To say that availabilities are
non-existent would, thank heaven, be an
overstatement; but I do suggest that
you alert ladies and gentlemen who want
the mostest of the bustest get your time

booked with us now.

Yours very truly,
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commercial and actuality

Announcer

with 8 years background

in Radio

PRIVATE STATION, CBC
FREELANCE

Bernard Cowan

CALL “BUNNY”
DAY OR NIGHT

THROUGH

Radio
Artists
Telephone
Exchange
WA. 1191

TORONTO

Gordon Keeble at Hayhurst’s To-
ronto office reports that Edge-
worth Pipe Tobacco has started
spot announcements in 5 Canadian
markets through CHNS, CJAD,
CFRB, CKRC and CKWX. ‘The
campaign is slated for 26 weeks
and features readings by David
Ross. Rit Dyes has renewed its
spot series for another 26 weeks
over 10 Ontario stations.
* k%

McKim’s Toronto office tell us that
Bob Martin (Export) Ltd. (Dog
Condition Powders) has renewed
its flash campaign until late spring
1947 over CJAD, CKEY, CKRC and
CJOR.

McKim’s has an hour’s comedy
and variety show under way over
10 French stations for O’Keefe's
Brewing Company. Called “Radio
Carabin” the program features
Maurice Meerte’s 18 piece orches-
tra, international and Canadian
artists guesting, “Le Chroniqueur
O’Keefe” relating stories on
“Canada Unlimited”. The program
originates from L’Ermitage, Mont-
real and is scheduled for 26 weeks.

According to the commercial de-
partment of CKSB, St. Boniface
morning and evening newscasts
have been sold for a year to Perth
Cleaners and Mitchell-Copp Jewel-
lers. Canada Packers has con-
tracted for a year’s spot campaign
through Cockfield Brown. Boston
Clothing is taking 30 minutes of
French songs 6 a week for 6
months with option to renew.
%* %* *®

MacLarens Toronto office reports
that Imperial Oil is bringing back
the N. H. L. Hockey Broadcasts

\ 4

\ 4

ask us
about spot
broadcasting
on these

Stations

\ 4

CENW NEW WESTMINSTER
CJAV PORT ALBERNI
CKPR FORT WILLIAM
CKT8 SHERBROOKE
CHGB8 SUMMERSIDE
CEKMO VANCOUV

THERE’S THE WOMEN AN’ THE CHILDREN

AND THE POPPAS T00

ALL HOME LISTENING TO THEIR
COMMUNITY RADIO STATION

ER
CFQC SASKATOON

Y

CKCH HULL
€380 SOREL
CEOV QUEBEC
CFCN CALGARY
CJOB WINNIPEG
CFEN EDMONTON

to the Trans-Canada network
October 19.

* %* %*
The commercial department at

CJRL, Kenora reports that the
Ontario Minnesota Pulp & Paper
Co. has brought an evening news-
cast devoted chiefly to local and
regional happenings.

ok %

Cockfield Brown’s Montreal office
reports that the Canadian Marconi
Company has started an intensive
spot announcement campaign over
a wide list of stations coast to
coast.

Molson’'s Brewery has started “Les
Radio Concerts Canadiens” over 10
French stations originating from
CBF, Montreal. The 45 minute
show features Jean Deslauriers’
orchestra and spotlights French
Canadian artists.

EIE

The commercial department at
CKAC, Montreal tell us that Im-
perial Tobacco has resumed “Le
Ralliement du Rire” through
Whitehall Broadcasting. Lebern
Jewellry has started ‘“Melodies
Roamer”, 15 minutes 1 a week for
a year. “Les Evenements Sociaux”
has started for a year for Romeo
Gaudry, 20 minutes 6 a week.

Man Hunt

There is a savour of the
R.CMP. to the ckac, Montreal,
mystery program called “Manbunt.”
Between October 1st and December
21st, listeners to the La Presse
station will be searching frantically
for the name and address of a
person living in the province of
Quebec, in an attempt to win the
grand prize of a new Nash “600.
Clues are given over the Montreal
station daily at unannounced times.

Speech Expert
cjca Edmonton has Mrs. Bertha
Briggs as a speech consultant on
their staff, to help announcers im-
prove their pronunciation and
delivery. Mrs. Briggs reviews all
scripts before they go on the air,
and goes over all the newscasts
with the announcers, before broad-
casts, to iron out any errors or to
clear up any difficult points.
Formerly a language instructor,
she speaks Frencn, German and
Italian as well as English, and
finds her novel profession most
interesting,

Look 7
RCA VICTOR

; FOR
\ OUTSTANDING STUD|O
N\, FACILITIES Wi
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Amateurs Retur)

Ken Soble’s “Amateur lpm"
has returned to the air after '!”Psel
of three years. The prograi vasf!
on the air for seven years, sfting .
on the regional networks in©35
the same year that the late fajor
Bowes initiated a similar sers for
NBC. Quite a few of today’ mdio
“namfes” experienced theirsfirst
attack of mike fright on thefoble
show, including Oscar Peﬁ‘son,
Bobby Breen, Mildred Moreanc
Eddie Allen.

The program is now runnip on
Soble’s own station, CHML i
ton, with hopes that it will ovlow
on to an Ontario network wiin 2
few weeks with an eventualout
going, coast to coast, on Dorrtion

Paging H. R. Zila

A "radio paging” device, diign
ed to allow a subscriber to % in
constant check with his owrtele
phone, has been approved i ‘he
U. S. by the FCC.

The approval was given { 'he
US Telephone Answering Sf
to erect a high frequency -
mitter,

Subscribers to the service
carry a small receiver about th sz
of a cigarette package. All you
to do is place the receiver tejour
car and if you are being page ‘you
will hear your code signal. Yoriced
only call the Service on the p1est
phone and you will then belon-
nected with your call.

Ascendent Star

Grace Benson, the Toronto
actress who accompanied herhus
band, Court, to New York in pril,
1946, and who was a winnembf 2
1944 Beaver Award in the fifl of
radio acting, and also captuid 2
La Fleche Trophy, has beerkast
for a part on the NBC profam,
“Just Plain Bill” which opend its
15th year on the networkblast
month. Grace has also just sped
a contract for the starring finale
role in “The Shadow,” the mijtery

dramas sponsored by Blue Col

TRANSCRIPTION STUDHS
NTREAL: Lacasse ST, WE 36
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gvidence that a good deal of
pterest exists in the controversy

| orer the relative_merits of private-

Iy operated radio as against social-
ized radio was the record attend-
aice at the Montreal Advertising
¢ Sales Club luncheon where CBC
cairman A. D. Dunton and Roland
Beaudry M.P., president of Radio
pouyn-Abitibi Lteé, debated the
subject. .

Both speakers were disappoint-
ngly bland. Beaudry seemed over-
mger to make it clear that he
joves the CBC in spite of its bad
polnts; and Dunton’s defence of
weialized radio was based on the
fget that it could be worse, for
(BC has allowed established pri-
wte stations to exist and new ones
10 come into the picture.

Beaudry came close to the real
peart of the argument when he
@id: “I believe in the principle of
ieedom for all in thought, in
sgeech, in deed. I believe in free
enterprise . . . in private incen-
ive . . . and therefore I believe
that the untrammeled enjoyment
o freedom requires as few licenses
as possible. I refer to the type of
licenses you tack up on a wall be-
fore you can start enjoying the

| ienefits of freedom."”

Dunton, whose youth and good
loks gain him the immediate
sympathy and good will of an
audience, was obviously very ner-
wus, and his attempt to speak
without script fell pretty flat. He
had probably accepted the invita-
tion to speak thinking that it was
smply the usual relatively small
@thering of advertising and sales
executives, and was taken back a
bit by the huge attendance lured
to the Normandy roof by a bar-
rage of advanced publicity. Be-
sdes, a public servant, paid a
high salary to manage a' state-
owned industry, might well be ner-
vous when publicly debating an
issue so politically significant.

Mr. Beaudry, a Liberal M.P., was
on his own ground, and had every
light to debate on a political sub-
jeet, and consequently delivered
what he had to say in a forceful
and convincing manner. Perhaps
he left too many things unsaid. At
any rate, as a station operator
himself, he deserves an award of
sme kind for his bold stand
dgainst CBC monopoly. In that
regard, he pulled no punches, and
tnsequently should receive the
fongratulations of the whole in-
dustry,

Among the highlights of his
zll’letech. these paragraphs stand
“It is true that, as a Liberal in
the political sense of the word, I
Ve witnessed our party set de-

Wdividual activities, but I have
#0Ugh faith in the innate liberal-

ad to be sure that the prime
ister of our country finds it
I8t as irksome as most of us, to
Iy and reconcile—even if through
o Ssity—this  practice with his
Mets. T would like to speak to
U today as a private individual,
llerested in radio, who finds it

adOxical in the extreme, that

‘¢ body originally devised to pre-

th e the rights of Canadians in
she fleld of radio broadcasting,
\ 0uld rapidly tend to become the
Ontroller and sole enjoyer of these
i hts—and that, with the occa-
0nal plessing of a democratic
Prliament which is its very be-
80 godfather.”

‘.. I must say to Mr. Dunt
that while the CBC's intentio(r?;
may be of the best, while its aims
may be of the highest, while its
ideals may be of the loftlest, it is
an almost tnescapable conclusion
that the_ very realization of these
must bring about something which
the CBC claims as farthest from
its thou.ghts and {ts intentions—
the fiemlse of private radio broad-
casting and the existence of a state
monopoly.”

“Again I repeat-—any expansion
of the CBC on a scaleyof z?ny im-
portance—inevitably leadsto social-
ization of radio; by the sole opera-
tion of a fundamental law of
mathematics and ° without the
help. of any desire or wish or in-
tention to socialize radio.”

“My purpose is merely to indt-
cate to a group of men interested
in advertising in Canada that, unless
a check is brought to the expan
sion of the powers and the opera-
tion of CBC, there will remain no
private radio industry when this
expansion has reached the state
wherg on a permanent basis, a
certain, if at present, indefinite
amount of money has been sy-
phoned from private stations com-
mercial revenue into the CBC's
commercial income sheets.”

Farm Bureau

Operating under Arthur C. Rob-
inson, Associate of the Kentville
Agricultural School and B.S.A. of
the Ontario Agricultural College,
CHML Hamilton’s “Farm Bureau”
is making a strong bid for rural
listeners with its daily “Farm Family
Hounr” (7.00 — 7.45 am), emceed
by Wally Ford, with overnight news
and agricultural information; the
noon hour “Farm News'’ with latest
crop reports and trends, garnered by
Art Robinson; and Saturday even-
ings, the “Farm Program”, which
takes to the air in lighter vein wita
old time music and such.

With this new rural setup, visits
are made to many communities
within the station’s coverage area
Country fairs, grain shows, town
meetings and rural activities of all
descriptions gain attention from the
Bureau.

Family News

A husband and wife combination
pewscast, apparently aimed at both
genders of the family simultaneous-
ly, was instituted on Mutual Sunday
night, October 6th, when George
Carson Putnam and his wife, Lee,
commenced a new series. Putnam

resents straight news while h.lS
wife does the fashion news on their
15 minute program.

BBM shows that CKNW
has Primary Coverage
of New Westminster,
Vancouver and the

Fraser Valley.

ckNW

NEW WESTMINSTER, B.C.
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Timebuyer:

T ALL— CANADA

N.B

October 19, 1946

As autumn dons her fairest hues along
the Restigouche our traffic board sprouts
more and more varicoloured cards denoting

the increased tempo of advertising.

To say that availabilities are
non-existent would, thank heaven, be an
overstatement; but I do suggest that
you alert ladies and gentlemgn who want
the mostest of the bestest get your time

booked with us now.

Yours very truly,

A cAa,mw
STATION MANAGER
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CHNS BULLETIN

CHNS

“The Voice of Halifax"
For 20 Years
NATIONAL ADVERTISERS’ BEST OUTLET
IN THE
MARITIME PROVINCES

9000 WATTS SOON!

ASK THE ALL-CANADA MAN

TORONTO

@ George Gear, Agricultural
Representative for Bruce
County and Jerry Nelson of
Huron County appear regularly
on CKNX. (Picture of Mr. Nel-

son not available)

Agricultural Representatives from the C K N X
rural area report regularly to the counties they
serve on current farmer problems every Satur.
day, following the market reports. This service

is now entering its third year on CK N X

At
JAMES L. ALEXANDER

TORONTO MONTREAL

about

C KN X

The Ontario Qarw Statioss

OFFICES ANDESTUDIOS - FIELD'S BUILDING - WINGHAM, ONTARIO

WWW.americanradiohistorv.com

Jack Davidson, for the pit twe
years supervisor of Nither
Broadcasting and Publishiy Ltd
stations, has been appointedhana
ger of National Broadcas Sales
He replaces R. E. McGuiy whe
has resigned to open his o pro
gram and transcription bliness

Quiz Televises

Forty Junior High Schals o
New York have entered ters o
ten students each in a weel;
vision quiz tournament whic open
November 7 over CBS Té i
Station wcBy, N. Y.

Titled “All-New York ;
High School Quiz” and i3-p!
menting the Board of Eduition
first television program,qjl ber,
Ought To Be A Law,” (n
second year over WCBW
tournament is set up in t ten
week periods, ome culmjatine
January 16, 1947, and th{othe
April 24, each producing | :em
finalist. The bracket winne, mee
in the finals May 1.

Questions are based on aceria
drawn from the syllabus ¥ th
New York City schools
unusual feature of the toummen
is that each team will fepar
questions to be asked the pposi
tion, not only selecting the riterial
but working out visualizatiosof th
question, an essential in telgision

In revealing the new sers, Bey,
Feiner, Jr., Acting Dlre(br ol
Programs for CBS TeWisior
Station wcBw stated: “CBSantici
pates not only an entertainlg anc
effective program, but a sejndan
value to television which w} arise
from having some 400 studfb anc
40 teachers involved in pri cm&
the series. By giving this rou}c
not only the opportunity toﬁ
before the television cames, bu
the responsibility of prparing
material specxf:cally for brldcast’
we are creating in the viegrs oli
tomorrow, a genuine conjpt o
what television means and ﬁ‘eds

Joins Broadeastli'

Tommy Holub, who servej over-
seas with the Army Show, ary more
fecently was with ckey, Tfonto,
has joined the Canadian Brofkaste:
as editorial assistant. f
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er ceases tO amaze me
e are a number of our
ho frankly remark: “We
n to Canadian programs.
ite preference Is Ameri-
» There must be a rea-
is. What is it?

it be that, to some artists,
away fields look green,” or
it ble that our programs
4 don't reach the standard?
e is no doubt that we have
4 g number of artists to the
ates, but aren’'t there excellent
os stlll remaining here? Scads
i people have left Canada In the
¢ to join the Metropolitan
wra and, latterly, to have their
wts broadcast over the Ameri-
.1 air, Glaring examples of these
the recent acquisitions by
ywood of Percy Faith and
m Young. Or can it be that
binadian sponsors do not pay the
0 ie to interest our talent?

1] 4 startling instance is that of
e American Tobacco Company
iich, advertising a single pro-
* kat, spend hundreds of thousands
ng war on radio to advertise Lucky
. Prikes. Have we anything com-
rable to that?

igate’s “Happy Gang” often but,
kfme, this is one Canadian show
tich is a2 winner. Just before
. feer holidays I saw them in action

! per week
ans lots of work and effort. The
g may not be tops every day
it some artist rates top score on
th program. For my listening,
McKay with his clarinet, sax
" his voice, is a favorite.

#|A outstanding example of a
A n,z'lllty show is “Ontario Pan-
~Wa"  sponsored by Willards
‘Wolates, Alan Savage and Gor-
"1 5 Sinclair alternately interview
FUe from the town they are
Uing and they have travelled
_' to different towns in the
Vlnce. _Some surprising facts
ftrto light which cannot fail
: act the interest of listeners.
t doesn't already exist, this
of show is a good bet for
Province.

L’}t my Opinion, all good things
oo‘opecessanly come from afar.
(o Lo olten we cannot see the for-

&

it for the trees,

izﬂ“ 'Bye now.

v ELDA.

g *&

“HUNTERS
M

BII%R SEASON
~ ENS NOV. 4th

i 'Camp bordering on
by equm Park open for
'S Who mean business

wire collect
0y, L C. COLBOURNE

Svear Ave, Toronto

Howard 2042
\

COME TO THE FAIR

=CrPA

Port Arthur - Fort William

‘ A radio station went for a ride
In a jeep, probably for tne first
time, when Gord Smith, manager
of CFOR, Orillia, undertook the
big job of moving his equipment,
lock, stock and console, to the Oril-
lia Fall Fair. The jeep was loaned
by a friend when Gord found him-
self completely stymied for trans-
portation.

We're On Speaking
Terms With A Lot
Of Nice People.

Be Glad To Tell
Them About You
And Your Product.

Ask N.BS.

The light weight car was used
throughout the fair to rush equip-
ment to various spots for remote

“Serving The Lakehead”

programs and to bring in local tal-
ent to do appearance broadcasts. In
the picture, two enthusiastic visitors,

SPARKLING

to the fair are seen being inter- {EATAT:0

viewed before the CFOR mike b

c;xi:lf annf)uorfger lgick Munx;ha;. ’ DOROTHY DEANE
OANADA'S

TOP GIRL VOCALIST

Plans for celebration of CKAC
Montreal's 25th Anniversary were
among the highlights of the CKAC
Sales Clinic held in Montreal last
month

The first morning of the day-
long meeting was devoted to a
checkup of all CKAC shows avail-
able for sponsorship this season with
a list of 30 programs resulting from
the discussion. Plans for the jubilee
celebration occupied the afterncon
and in the evening they were special
guests of the Living Room Man-
ufacturers, Talent Quiz program,
*En Chantant Dans Le Vivoir”

CKAC was represented at the
sales meeting by Phil Lalonde,
General Manager; Roy Malouin,
Assistant Manager; Len Spencer,
Chief Engineer and the following
department heads: Ferdinand Bi-
ondi, Barney Goulet Bob Jouglet,
George Bourassa, Jean Lalonde,
Andre Daveluy and Paul Gelinas.

CKCR

KITCHENER

www americanradiohisterv ¢

CKAC HOLDS SALES CLINIC

For Vivacity . . . For Sure Fire
Aud{(}elnce ‘;\ppleal Bath for Spa.rklg
o on e alr in 0! son an
C. W. Wright, Toronto and speech . . . it's Dorothy Deane
Montreal representative, was accom- every time
panied by George Arnot, and Adam Gmoﬁzn;g;:ggmr
Y.oung, Jr., US. rep, brought with S AN IEAFION
him Tom Malone and Bob Russell. ADelaide 8784
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Helen Ward leads Queen Alexandra School Choir on
CHUM'’s Saturday Junior Red Cross program.

THE TRUE VALUE of a radio station is measured
by its ability to artract both listeners and local
sponsors. For radio, after all, is a local medium—
a part of the community throughout which its
programs are heard. And a truly successful
station can invariably attribute its greatness to the
esteem with which it is regarded within its own
community.

CHUM’S WEEKLY DONATION of broadcast
tinne gives the Junior Red Cross its own show on
the air. With a young guest chairman and a
featured school choir each week, the program
points to work being done by the Jr. Red Cross.
11,351 articles of clothing and comforts have been
sent to England, Czechoslovakia, Greece and
France by Toronto members. The broadcast is of
especial interest to the more than 350,000 Junior
Red Cross members throughout Ontario.

PUBLIC SERVICE programming builds radio
listener loyalty. A young station, with a refresh-
ing outlook towards all affairs of community
interest, CHUM has already become a potent force
in the lives of the citizens of Toronto—and a
welcome voice in the homes of more than

2,000,000, Ontario people!

TORONT O

Representatives

CANADA UNITED STATES
JAMES L. ALEXANDER WEED & COMPANY

WWWwW.americanradiohistorv.com
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1

“I don’t know wh{l we W

have done if rafo had

come along to diin off

unskilled labor ma;ket."
tRadio

Why, Mr. Dunton.

PUBLIC SERVICE

DRAMATIC LUXURY |

The success of Liience
vier’'s magnificentjprodu
Henry V shows viat ca
done with a play ! you ;
the trouble of wring it

* * *

PAN MAIL

“Dear Art Bens:
ACA issue (Nov. I is de
ed to send Dick Lis ba
England for Chrisfius
You to know thati/’m al
it.

—:4

HEADS I WIN

On a recent qu
““Hobson’s Choice” /i s de
as a choice which 1
native,

No connection, narally
the “CBC Book ¢ ltules

I

BIRTHDAY GREETIFS

“It hardly seems j&-
a decade has passi
heard the precoiis
(the CBC) utter
telligent cry of Ici
Canada’ over the mt
ceiving sets.”

—:Joh.. Wat
Safia

* % x
WE THE PEOPLE

After refusing to Iy |
representatives to jander
lowing the recent gic ¢
phe RCAF consentl to jit
ing CBC representfives to
from the scene of fe acci
As' the ‘Torontc Teleg
points out: the CE| for a
oft-repeated protls is
qbove using gover#nent
lities as its own.

LI
CLOSE HARMONY

“Saturday Night] su

that there is nothg sogé
about Pulse Time fodula
enabling eight tra;lnissior
80 out on one fr ency,
and suspects that “our

logal station has Bken tr
this out for some $me p;

% %

PLUG OF THE MO

“Di.ck Lewis spel; natior
2ation—nationalizabn

—:Frafl Chambe
in “[io Wor

|
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ISH COLUMBIA- OIAN M
TiSH COLUMBIA- A MAJOR CANADIAN MARKET

BRITISH COLOMBIARS ARE
RADIO, CONSCIOUS!

:{| Fact No. 2:

On a per capita basis, B.C. has
more radio stations to serve ifs
people than any other province
in Canada. In this vast, most

westerly province (with only
eleven daily newspapers) our
customers have learned to look
to radio as their chief source of
day-to-day information and
entertainment.

SPONSORED BY THESE INDEPENDENT STATIONS OF BRITISH COLUMBIA
Chilliwack - Kamloops « Kelowna - Nelson  New Westminster

CHWK CFJC CKOV CKLN CKNwW
Prince George « Trail -  Vane e Wictar:
CKPG CJAT CJOR GK%%KWX ?jw

=

www americanradiohist
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CFRB COVERS
The
Lion’s
Share

OF THE ONTARIO MARKET!

And this Province
represents over 40% of
all the wealth in Canada

Acomparative study of the listen-

ership ratings for all Toronto TUNE TO
stations shows that CFRB com-

mands the largest percentage of ‘
the radio audience in Ontario. n n £
Over halt a million homes open :_

, i

to your message . . . here's your best n |
radio buy, dollar for dollar, in this [
whole rich market -

TORONTO

0000000000000000ONAAANANAAANAANRNRAAAAR

REPRESENTATIVES
UNITED STATES
Adam J. Young Jr., Incorporated

0000

CANADA
All-Canada Radio Facilities Lid.

2SS
R00000000000000000

Ontario’s favourite radio station!

WWWwW.americanradiohistorv.com



