


























40th Anni.versary . lssue 

The Chummingbirds, made up of CHUM DJs, was another highly 
successful CHUM promotion at the CNE. From left to right: Mike Darrow, 

Bob McAdorey, Garry Ferrier, John Spragge. 

''We -had one singer [Mike Darrow] and three buffoons:" 
John Spragge, DJ, on his work with the 

music group the Chutnniingbirds. 

"I went through the station one night, 

when there weren't many people around 

and threw out every record that wasn 't 

a top 40 one. So when the DJs came in 

they only had 40 records." 
Alla11 Waters, president CHUM Ltd, 

describing CHUM's launch as Top 40 station 

011 May 27, 1957. 

Mike Darrow, DJ, sits it out for five days in a car perched on a 
high pole. The promotion was for an automobile dealer. During 

his time in the car, Darrow's wife gave birth to their child. 

Thanks for the memories. 
Thanks for the music. 

Rock On. 
Happy 40th Birthday from all your friends at 

the$ay 
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'Jay Nelson, was probably 
the last great star 
of Toronto radio." 

· Brian Henderson, news . . 

The CHUM witch made her debut in the spring 
of 1964. The idea came from the CHUM news 
department, who believed the Toronto Maple 
Leafs needed a witch who could put spells 
on the opposing team's players. The plan 
appeared to work as the Leafs won the 

Stanley Cup that year. 

"Jvlike spent five days in a car 
as a promotion for an 
automobile dealership. 
And while he was up 

there his wife gave birth 
to a child and Mike couldn't 

get down out of the car. 
So our promotions manage1; 

Allen Farrell, went 
to the hospital to sit with 

Mike 's wife. And everyone 
thought that was Mike 

Darrow until Mike Darrow 
showed up and then 
nobody could figure 

out who the hell 
the husband was." 

Bob Laine, DJ 

"Jungle" Jay Nelson 
thrilled 1050 CHUM 
listeners from 1963 to 
1981. Nelson was 
recognized by the Rock 
and Roll Hall of Fame and 
Museum in Cleveland, 
Ohio, for his contributions 
to the music industry. 
Nelson passed away in 
1994 in Toronto. 

Congratulations 
on 40 years of 

innovative 
broadcasting. 
eh11111 

® 

Royal Bank takes 
pride in 

being Chum's bank 
from the very beginning. 
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.. "1benyou did another six. 
hour shift meeting the folks and ' , 

signing autographs. And it was so 
· hot and the CNE dust would 

· get into your pores. 
You were miserable but you . · 

always had to smile. You would 
be fined $1 O if you were caught ··. 
notsmiling. And they actualry 

. had a plain clothes 
'smile' cop lurking iri the crowd: . 

I'm not kidding yott." 
Bob McAdorey, DJ, 

describing a typical shift out qf the 

CHUM trailer at the CNE 

chum albums . 

A 1979 1050 CHUM chart 
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"Anybody who is working in 
a radio station in Canada today, 
that plays Rock 'n' Roll records or 
some day might, you owe your life 

to Allan Watm. He 's the guy in 
1957 who put his money on the line, 
his entrepreneurial spirit, decided to 
play real life Monopory, move those 
players around the board, and go 

with Rock 'n 'Roll. " 
John Spragge, DJ 

Party time! Mayor Barbara 
Hall presents Allan Waters 

with a special 40th 
anniversary plaque (below). 

Thousands of 1050 CHUM 
fans jammed around the 

the CHUM building at 1331 
Yonge Street on May 25 to 

celebrate 1050 CHUM's 
40th anniversary. The day 
featured free concerts and 

food for everyone. 

iosoehuna 
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In the 

beginning . •• 

I
n the beginning, there was CHUM. 
For young people growing up in 
Toronto during the 50's, 60 's and 
70's, 1050 CHUM was something of 
a religion. One that defined pop 

music and pop culture. For many of us 
there is a certain reverence for the 
songs that are interwoven with memo­
ries of the era. There was an energy, 
innocence and enthusiasm that has 
given way to more cynical times. As Bob 
Seger once said, "I wish I didn't know 
now what I didn't know then. " On a 
tough day, it's easy to feel like that. 

By David Bray 

( www. l 050chum.com.) 

In 1957 Allan Waters launched hit 
radio in Canada with the debut of 
CHUM. It is difficult to estimate the full 
impact of the station's influence in the 
years that followed. For Canadian 
artists, making the hallowed CHUM 
Chart meant that their careers were tak­
ing off. Listeners enthusiastically picked 
up their fre e copies of the chart at 
record stores. Even after all these years, 
those same charts are prized collector's 
items: icons that map out the memories 
of our youth. For fun, check out the 
charts on CHUM's searchable web site 

The station consistently drew a large, 
diverse and loyal audience. The baby 
boom generation, comprising a signifi­
cant percentage of the overall popula­
tion , were reaching adolescence and 
tuning in to the station for the sound­
track to their youth. DJ's like Jungle Jay 
Nelson (who is currently being hon-

mso eh11111 
Cancom Entertainment Group and its President, 
Paul Arm.strong, wish to congratulate Allan Waters and 
CHUM on 40 years of broadcast service. 

Paul Armstrong spent many years enjoying the 
CHUM presentation, (his late father Jim, and his uncle 
Wes were both executives at CHUM for many years). 

Paul's father held Allan Waters in highest esteem, and 
the success of his organization is testament to his 
business acumen and his fair and concerned attitude 
to those who worked for him. 

( __ C_A_N_C_O_M_) 
Entertainment Group 
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oured in Cleveland's Rock and Roll 
Hall of Fame) were household names. 
Clients lined up for promotional con­
siderations and airtime. 

By the late 1970's and the 1980's, the 
FM band made a dramatic impact on 
AM. Transistor radios gave way to boom 
boxes and car stereo systems. Classic 
rock and New Wave emerged as viable 
music formats. Young listeners tended 
to be audiophiles who preferred FM 
stereo with its increased fidelity and fre­
quency range. CHUM finally came to a 
crossroads. In 1986, it was time to grow 
up. 

llltimately, the rationale for moving 
to an oldies format was financial in 
nature. The baby boom bulge in the 
population could still be counted on 
for the station's financial wellbeing. 
Now that they had grown older, give 
them the music of their youth on the 
station that they remembered fondly. 
This 35-54 demo with high discre­
tionary income is attractive to advertis­
ers . This audience will tune to a mono 
signal in order to hear the songs they 
love. The hit restriction on the FM 
band prevented the oldies format from 
cropping up there. In fact , the new 
CRTC ruling continues to protect 
oldies AM stations by limiting the hits 
songs released prior to 1981 that FM 
plays. 

CHUM, along with CHUM-FM, 
remains the company's flagship station 
in Canada. CHUM is one of the few 
financially viable music-based stations 
remaining on the AM band in Canada's 
major markets. The strong trend on 
that band has been toward talk, follow­
ing the U.S. lead. CHUM Ltd. itself has 
been developing a syndicated talk net­
work. Still, its flagship station continues 
to crank out the tunes, presenting a 
unique alternative to Toronto's over­
crowded talk on AM. 

From the outset, the 'Waters team 
(Allan and son Jim) displayed a distinc­
tive approach to sales. While other sta­
tions were volume driven , giving 
preferential rates to larger customers, 
CHUM remained very sympathetic to 
smaller clients, feeling that they too 
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were valued and deserved the same 
rates as the big boys. The Waters also 
felt that their product was worth a: cer­
tain amount regardless of the client's 
target demo, and as such were reluc­
tant to cut outrageous deals. Lastly, the 
Waters' pride in each of their proper­
ties was exemplified by the fact that 
both the AM and FM were strongly pro­
moted and sold in a standalone fashion 
as opposed to following the combo 
approach adopted by other broadcast­
ers. 

On the national sales side, CHUM 
has maintained, as Tim Steele put it, "a 
great working partnership" for 30 years 
with Major Market Broadcasters. 

MMB was formed in 1967, with 
Allan Waters purchasing a 15 per cent 
share, which he maintains to this day. 
National rep shops have come and 
gone. Consolidation has swept a good 
many of them aside, but MMB keeps 
rolling along, currently representing 
about 80 stations across Canada. 

The current approach to sales is dra­
matically different from days gone by 
when we bought and sold spots. 
Straight GRPs are about to go the way 
of the dinosaur. Simple demo runs are 
not sufficient to give you a sales edge in 
an era when everyone has their own 
computer. Reps must be knowledge­
able about the format, attuned to pro­
motion al considerations, and well 
versed in the qualitative/lifestyle data 
that better defines a station's audience 
and its ability to strategically target a 
client's consumer. 

What does the future hold for 1050 
CHUM? It is impossible to speculate . 
Digital will, over the next decade, 
change the playing field. CRTC deregu­
lation will also impact on market com­
plexions. Why worry about tomorrow 
today while we 're having so much fun 
remembering yesterday? 

I have to admit, it is a little difficult 
to be objective about CHUM's early his­
tory. Given that this venerable station is 
celebrating its 40th birthday, I prefer to 
reflect on fond memories. Now, if I can 
only remember where I put my collec­
tion of old CHUM Charts... [ID 

David Bray is senior vice-president, creative 
director of Radio Works Inc. - Canada's full 
service radio ad agency/radio consultants. 
Feel free to forward your thoughts/inquiries. 
He can be reached at Phone: (416) 469-
4645 Fax: (416)469-4798 E-mail: dhb@ 
passport. ca 

CHUM counting on DAB to take them into the 

new millenium 
By Brad Fortner 

I
t's 3:10 p.m. on a weekday after­
noon in Toronto and CHUM AJvf 
announcer Charlie O 'Brien is hard 
at work. While his afternoon pro­

gram is going to air, he's recording the 
voice elements for CHUM's popular 
"Sixties At Six" program. With the aid 
of a computer assisted radio system his 
voice is being recorded onto a hard 
drive. The system, which allows Charlie 
to time-shift his work and later enjoy 
the fine summer evening, is the same 
system that allows 1050 CHUM, Cana­
da's original flagship Rock 'n' Roll Roll 
station, to remain profitable and posi­
tion itself for a digital future, while 
playing music on AM radio. 

With on-air music programming 
being the hallmark of CHUM AM, it 
has greatly overshadowed the techno­
logical leadership that this station has 
played in the development of radio in 
Canada. Over its four decades the orga­
nization has built its favorable business 
position by taking some carefully con­
sidered risks around changes in both its 

Congratulations 
and best wishes for 
the next 40 years of radio 
broadcasting innovations. 
Novanet is privileged to provide 
satellite services to CHUM business 
units. \Y/e look forward to helping you 
achieve your future distribution goals. 

Novanet 

market and the technology it employs 
to produce radio. To this day, station 
owner AJlan Waters says his moment of 
glory came when CHUM, originally a 
daytime-only radio station, got the go­
ahead to run around the clock. 

Since those early days the CHUM 
organization has been aggressive in 
adapting new technologies and new 
methods of delivery to its radio audi­
ence. For example, today you can find 
1050 CHUM being delivered on cable 
FM in the Toronto area. CHUM FM, a 
sister station to CHUM AM, which 
operates out of the same Yonge Street 
building, was one of the original five 
broadcasting outlets to sign on to use 
the CN Tower as a transmission site. 
CHUM was the first station in the 
Toronto market to broadcast in AM 
stereo and was one of the pioneering 
stations who participated in the recent 
Toronto Digital Audio Broadcasting 
(DAB) trial. 

The origins of CHUM radio date 
back to 1944 when its letters of patent 

Suite 4, 725 Westney Road South, Ajax, Ontario L1S 7J7 
Tel: (905) 686-6666 1-888-SATPOWER Fax: (905) 619-1053 
http://www.novanetcomm.com 
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Today at CHUM AM} only the weekday morning show goes live to air. From 

10 a. m. through to the next dais morning show} all the programming is played back off of 

the RCS hard drives with the exception of live news, traffic and weather reports 

were first issued. CHUM's format 
change to "Rock 'n' Roll" coincided 
with the relocation of its transmitter site 
to Toronto Island in 1957. The station 
acquired a 24-hour licence and started 
transmitting around the clock in an era 
when most radio stations signed off at 
midnight. The station issued its first leg­
endary CHUM chart on May 27th, 1957 
and it's this anniversary that CHUM 
now celebrates. 

As CHUM's prowess in program­
ming increased in the early l 960's, 
Allan Waters decided to invest in 
increasing CHUM's transmission 
power. In 1964 the station upgraded to 
50,000 watts and started transmitting 
from its current site in Clarkston, Ont. 
This moved CHUM from a Toronto 
area radio station to an outlet that 
reached most of the population of 
Ontario and many of the major Ameri­
can cities on the Eastern seaboard. 

For Bruce Carnegie, CHUM's Chief 
Engineer, the technology employed by 
CHUM has changed dramatically over 
the years. "In today's world it's hard to 
remember where radio was 30 years 
ago." As Top 40 radio reached its zenith 
in the 1960's and 1970's, CHUM's plant 
was a manual operation based on 
mechanical and tube technology, and 
Carnegie's department spent most of 
their time servicing those devices and 
changing tubes. "Cooling the plant and 
keeping the tube based systems opera­
tional was one of the engineering chal­
lenges. Tubes weren't very reliable and 
as such you ended up with a lot of staff 
to replace them. Today, with the excep­
tion of the FM transmitter, you'd be 
hard pressed to find a tube anywhere at 
CHUM." 

As the l 970's and l 980's progressed, 
transistors, which replaced tubes, gave 
way to the integrated circuit and as an 
adjunct computer technology started to 
appear. By the l 970's, tape cartridges 
had replaced 45 RPM records for on air 
playback and later compact discs would 
appear. 

In the l 990 's AM radio has faced 
increased competition for both the 

20 Broadcaster Summer 1997 

radio listener and the advertising dol­
lar. The improved sound quality of FM 
radio and the fact that advertisers have 
more places than ever to put their ads 
has changed the business. The 
increased competition for advertising 
has meant a wholesale change in the 
business of radio. For 1050 CHUM, an 
AM station that continues to play 
music, this has meant focusing on its 
core audience and as such has adopted 
the "oldies" format. For the technical 
side, it has meant adopting a computer 
assisted system that allows the station to 
streamline its operation and make the 
most of its existing employees. The key 
for CHUM was the selection of a system 
that would allow them to do radio the 
way they always had, without sacrifices 
to the on-air sound that is their hall­
mark. 

"Three years ago we visited NAB 
searching for the ideal system," 
Carnegie explained. "As a follow up we 
experimented with many approaches 
including satellite but they just didn't 
work for us." Eventually CHUM ended 
up choosing an RCS (Radio Computing 
Services) system to assist both its Toron­
to AM and FM stations. "The program­
ming department found the system was 
able to deliver the on-air content in the 
manner that they were accustomed, and 
it offered the features and efficiencies 
that the station's management required 
to make the initial investment." 

The RCS system, by its very nature, 
changes the way a radio station oper­
ates. "All our m:usic, commercials and 
pre-recorded af\nouncer elements are 
delivered to air [from the systems hard 
drives," explai~s Carnegie. "We have 
two 54-gigabyte i hard drives for on-air 
playback. That ~ncludes 9,000 minutes 
of music for (CHUM. There was a 
noticeable impnpvement in sound qual­
ity for the statioh when we switched to 
hard drive playback. The RCS system 
delivers amazingtly clean radio." 

The RCS systJm streamlines much of 
the radio statiort's operation. Based on 
the daily log g~nerated by the traffic 
and programmJing departments, the 

RCS system continually plays each ele­
ment to air automatically stopping for 
live announcements, newscasts, traffic 
and weather reports. When a live seg­
ment is completed, the announcer hits 
a key and the RCS system continues 
delivering material until it's pro­
grammed to stop for another live seg­
ment. As the day progresses, the RCS 
system keeps a log of exactly what made 
it to air so advertisers can be accurately 
billed. 

The RCS system's ability to time-shift 
announcers has dramatically changed 
the way the station operates. Time-shift­
ing means that all of an announcer's 
shift can be pre-recorded. And because 
the RCS system is hard drive based, it 
means the shift need not be recorded 
in real time. For the announcers, 
recording their show is a simple 
process. By pressing the enter key once, 
the RCS system starts playing the last 10 
seconds of the commercial or song 
leading up to the announcer's segment. 
By pressing the enter key a second time 
the microphone becomes live and the 
announcer can begin voicing the seg­
ment. A third hit of the enter key starts 
the next element, such as a song. And 
the fourth key terminates the announc­
e rs segment from recording. The 
recorded element is automatically ready 
for on-air playback and will play exactly 
as recorded in relation to the other ele­
ments. If the announcer is not satisfied 
with their work they can re-record the 
segment until they are satisfied. 
Because announcers do not have to sit 
through every song and commercial in 
real-time, they can record an entire 
four-hour shift, in as little as a half an 
hour. 

"The fact that we can time-shift 
shows means that we can attract talent 
to our station who may not be interest­
ed in staying up all night to voice over 
music," adds Carnegie. To keep 
CHUM's programming contemporary 
the vast majority of voicing is recorded 
within a few hours of going to air. In 
the case of the overnight program, 
Marc Chambers, the show's host, starts 



voicing it in early 
evening and usu­
ally has it 
wrapped up by 
9:00 p.m. Today 
at CHUM, only 
the weekday 
morning show 
goes live to air. 
From 10:00 a.m. 
through to the 
next day 's morn­
ing show, which 
begins at 5:30 
a.m., all the pro­
gramming is 
played back off of 
the RCS hard dri­
ves with the 
exception of live 
news, traffic and 
weather reports. 

In the past five 
years CHUM has 
invested heavily in 
computer technology. Today the sta­
tion has adopted computer technology 
throughout the entire plant. The news 
department subscribes to Broadcas t 
News and employs its computer system, 
while just about every employee has a 
computer or laptop on their desk. Even 
the production department has moved 
away from much of the mechanical and 
tape based technol ogy that lin es its 
walls. Almost all of CHUM's commer­
cials are produced on a Protools work­
station , while many of the externally 
produced commercials arrive digitally 
to CHUM's hard drive network via 
ISDN lines. 

The RCS system, along with its other 
computer systems installed at CHUM 
have provided the foundation on which 
CHUM is basing much of its future, digi­
tal radio. "Where we're going next is dig­
ital radio," comments Carnegie. 
"Currently DAB is being turned on all 
over the world. Despite the reluctance of 
the Americans, the Japanese are already 
building and equipping cars with the 
new digital receivers for markets in Ger­
many and Great Britain. With full time 
transmission starting in the Toronto 
area as early as this fall, CHUM plans to 
be broadcasting as Canadians begin to 
choose digital receivers." As with many 
of AM radio's past advances, CHUM is 
heavily involved with the development of 
digital radio and has invested in its 
development. Today, the CHUM organi­
zation has taken a leadership position in 

4 o t h A n n v e r s a r y I ~ s .u e 

CHUM is heavily involved in the 

development of digital radio 

comes to digital 
transmission) is 
that we already pro­
duce CHUM digi­
tally at CD quality 
and because we 
purchas ed high 
quality stereo 
boards with our 
move to AM stereo, 
our signal to noise 
is within 2db of 
what a CD currently 
produces. We have 
a line of sight to the 
CN Tower DAB 
transmitter site and 
we can establish a 
digital link via 
microwave or by 
fibre optic cable," 
Carnegie noted. 
Digital radio is 
higher quality than 
that of FM and its 

promoting the implementation of DAB 
natiom-1~de. 

"The bottom line reality (when it 

implementation will put 1050 CHUM 
on a better footing against competition 
from FM. Ii] 

Congratulations 

f.050 eJIUIII 
for 40 ~ears 

of Broadcasting excellence. 
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or40 years 
o great 

music and 
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We're proud to 
have been part of 

the CHUM script for 
three decades! 

Congratulations to a leading 

innovator in Canadian broadcasting. 

Fasken Campbell Godfrey VISIT US AT 

BARRISTERS AND SOLICITORS www.fasken.com 



CONGRATULATIONS 

{)I( 10 C/4af<'cf 
(){-_ Lea.rler-c?hl/: ;I( 
-Ca.l(a.rl/a.l( a.clitJ 

MAJOR MARKET BROADCASTERS LIMITED 

MAJOR MARKET BROADCASTERS LIMITED 
is proud to have represented 

eJaa11 
for the past 30 years. 


