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CAPITOL’S LALONDE STILL
TOP DRAW IN QUEBEC

Pierre Lalonde, who has been trying unsuc-
cessfully to crack the unreceptive Anglo
Canadian market, is still considered a top
draw in French Canada. He recently opened
to a full house for a one week engagement
at Montreal’s Theatre Maisonneuve in Place
des Arts (January 31). Much of the credit
for the capacity house was the promotion
activities of Capitol’s man in Quebec,
Jacques Amann, who received an added
assist from his counterparts in Ontario in-
cluding the national offices of sales, Dave
Evans and promotion, Bill Bannon.

The Maisonneuve showing revealed a
Lalonde with a new style and hopefully a
new image to keep up with the present
change in trends for French Canada. In view
of Lalonde’s popularity via his weekly
Channel 10 television show, it was only
natural that his audience would be made up
of fans in all age groups. For those who knew
him when he started it all in Quebec, there
were film clips of the establishment-ty pe
Lalonde who was catapulted to stardom in
both French Canada and through his “Let’s
Go”’ (CBC-TV) appearances in English
Canada as well as his successful entry into
the New York market with his Peter Martin
{as he was known) show which originated in
New York City, The film faded and done
up in the usual tinsel-type French production,
the new Lalonde made his appearance. He
had matured to a very strong today nite
club act with much appeal from his longer
and well styled hair to his casual costuming
which included a colourful polo shirt and
flared jeans.

Showing his old rebel self, Lalonde was as
heavy with English as he was French. He
sang some of his past hits, mixing them up
into English and French and in the second
half he created some nostalgia with perform-
ances of songs by the Beatles. With a sub-
dued light show serving as background using
colour slides of Lalonde to the back-up group
headed by Stephane ‘“Hey Friend Say Friend”
Venne, Pierre Lalonde looked like he was

just as prepared for the seventies as he was
the sixties.

Capitol took advantage of the Lalonde show-
ing to introduce his latest French Canadian
album, done up in a way that revealed a
sincere Lalonde in song.

DETROIT CANCON
UNCERTAIN

The release of the single, “Rock and Roll”

by Detroit on Paramount has unleashed a
certain amount of controversy in the indus-
try. While many programmers and the dis-
tributor, Quality Records, are interested in
designating it as Canadian content, the true
facts of the case are unclear. The single, in
fact the entire album, was recorded at Manta
Sound in Toronto last year. However, RPM
has been led to believe that the tracks were
mixed in a foreign country. The CRTC re-
quirement specifically states that the album
must be wholly recorded in Canada. Mixing
unquestionably constitutes part of the re-
cording process. Therefore, every component
of the final product, every track and all mix-
ing must be performed entirely in Canada in
order to qualify as Canadian content. The
need for such a strong attitude is obvious.
Many in the industry are aware of the efforts
of some of the less than stable American
labels to acquire Cancon status by recording
bargain basement rhythm tracks in Toronto
and actually recording the final product in
the U.S. in the hopes of play on key border
stations. The ruling had to be strictly worded
and must be strictly observed in order to gen-
erate the most benefit from the spirit of the
ruling.

Other problems have arisen. American
artists performing compositions by former
Canadians have displaced more legitimate

.Cancon. While some of these composers

may be legitimately Canadian citizens, the
possibility exists that many are not. A record
by a foreign artist performing a Buffy Ste.
Marie composition immediately comes to
mind. Who is sure of Miss Ste. Marie’s citizen-
ship? Certainly it isn’t worth betting a mil-
lion dollar license to find out,

LIGHTHOUSE BECOME
HONQURARY UNICITIZENS

Members of GRT’s Lighthouse number
among the first honourary citizens of Winni-
peg’s new ‘‘unicity”. Unicity is the tag given
to the ‘Peg’s new political structure which
sees the entire metropolitan area under the
aegis of one governmental body. All mem-
bers of GRT’s hottest group were made
honourary citizens by Oiga Fuga at an in-
formal gathering sandwiched between two
sold out performances in the city. Fuga
represented Mayor Stephen Juba at the
presentation who was unable to attend due
to prior commitments.

The group’s presence in Winnipeg was part
of their successful tour which sold out
every major centre on the prairies and gar-
nered curtain calls and extra performances
throughout.

CANADIAN TALENT LIBRARY
RELEASE McPEEK DECK

The recent RCA Camden album release,
“Peace Train”, by Ben McPeek, a Canadian
Talent Library Production, has created a
fairly healthy national sales picture. Much
of the success has been due to the exposure
received on the 222 subscribing stations
(CTL) and the promotion push supplied by
RCA.

In view of the response to the album, Mal
Thompson, Manager of Artists & Reper-
toire for Canadian Talent Library, has issued
the title song,“Peace Train” as a single.

The Cat Stevens’ penning is backed with
Dan & Dick Addrisi’s ‘“‘Never My Love”. It
should be noted however, that this single
release is only a promotion sampler from

(o 1

Some of the talent represented on the
McPeek session include: Moe Koffman,
Jack Zaza, Terry Clarke, Bob Livingston,
Bobby Edwards, Arnie Chycoski and other
highly rated Canadian musicians.

New subscribers to CTL for this week are:
CBL Toronto and CBU Vancouver.

Skeeter Davis flanked by Joy and Neil Dixon, owners of Grumbles
Coffee House (Toronto) where Miss Davis pulled good houses.

Another RCA star, George Hamilton |V, came into town to catch
Miss Davis at Grumbles. RCA’s fohnny Murphy made it all click.



Happy 8th Birthday, RPM
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EIGHT YEARS AND 2,500,000 COPIES LATER

It seems like only yesterday . .. no, it seems
like a couple of dozen years ago, the first
RPM was written, printed and mailed out to
a very small subscription list — one subscrib-
er to be exact.

1,( COMMENT
W ki walt grealis

It is now eight years later and practically
two and a half million copies have come and
gone.

If you say 416 weeks, it doesn’t sound like
much, but if you think of it as more weeks

3 . the prophets of doom, the
messengers of mediocrity, will be over-
whelmed by the new generation of
competent, creative, confident artisans
and by all those of preceding genera-
tions who have already demonstrated
their freshness of mind, their talent and
their capacity for inspired leadership.”

— Pierre Juneau
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than there are days in a year, you suddenly
realize that it is a long time.

For the first five years RPM lost money.
Every single week it lost money. It was
only in its fifth year that some issues began
to make a profit. Someday soon RPM will
actually make its first dollar of profit. Pos-
sibly very soon.

To anyone who wants to get into the print
media in an area that has not been pioneered,
RPM would be a good example of how long
it takes to become established and how hard
it is to become recognized.

Eight years ago, the trade didn’t wanta
trade paper. Likean ugly princess, the trade
didn’t want a mirror.

Now eight years later the trade likes to look
at jtself. Inappearance the trade has im-
proved. Maybe RPM had a small part in
getting the ugly princess to look into the
mirror.

Our early critics said we had six weeks
before we folded. Then they said we had
six months. Then they said we had a year.
Today they just aren’t sure.

So that gives you something of an insight
into what it really was like. But many of
you have been with us from the beginning.

February 24th, 1964. Bobby Curtola had
“You’re Not A Goody Goody’’. Shirley
Matthews had just finished her hit ““Big
Town Boy” {which had climbed up into the
60’s of the U.S. trade magazines)and her
current single was ‘‘Private Property”.

It was the era of ‘“Baby Beatle Walk” by

the Al Martin Six, ‘““Louise” by Pierre
Lalonde, “The French Song” by Lucille
Starr, “Give Me Your Love” by Andy Kim,
“Let Love Do The Talking’’ by Diane Leigh.
Those were the “hits” of the day. Why,
there were as many as six stations playing
these records.

It even looked like a very healthy industry
to anyone who didn’t know that these hits
were practically all recorded in the United
States and most of the compositions were

foreign.

A few months before RPM began, JFK had
been assassinated in the U.S. The public
was still stunned and shocked by this in-
cident.

in Toronto a new sound exploded on
Canadian radio. Listeners to CKEY were
introduced to a new voice. Dave Mickie
came on the air and introduced records with
a speech as rapid as a machine gun. His man-
ager {until RPM began) had been ... Walt
Grealis.

RPM practically never began. After check-
ing out the cost of a weekly to the trade, it
was found that the Canadian industry could
not sustain a trade paper.

A couple of weeks fater Stan Klees (who

has been a highschool buddy of Walt Grealis)
worked out a way to bring the cost of pub-
lishing down to something reasonable,

RPM came out with the first copy.

The market was tested with a small four page

sheet. On September 1st, 1964 a new 8
page glossy format was introduced. The
premier advertisers were: The Ron Scribner
Agency, Radio Station CHUM, Apex Re-
cords. London Records, Tamarac Records,
Radio Station CKEY, Raleigh Record Sales,
Columbia Records, A Halifax group called
The Beavers and RCA Victor.

We were laughing at the Beatles and the
groups with long hair. Today many a rec-
ord man in his 40’s or 50’s sports a hair
style that isn’t much shorter.

It was the height of the British invasion of
the music business. Maybe that’s why we
felt that Canada should do something about
domestic production.

Eight years, and give or take a postal strike
or two, we have always “hit the streets’’ on
schedule. Give or take a few really bad
periods, we have always managed to struggle
through.

Often I’m asked by reporters if there was
any really great moment in RPM’s history.
| think the greatest moment was not too
long ago. Asa matter of fact one year ago
when Pierre Juneau was announced as the
Canadian Music Industry Man of the Year.
The applause and enthusiasm of the audi-
ence at the Juno Awards suddenly made me
realize that the struggle had been worth-
while. It was one of those moments that
doesn’t happen very often.

In those eight years we have developed
several innovations in the industry.

The Juno Awards. Today they bring
prestige to our industry. International cov-
erage of this event brings the Canadian

music industry to the attention of the world.
in the years to come, possibly we will have
national television coverage of the Juno
Awards.

Also introduced were the Gold Leaf Awards
for outstanding record sales and the Gold
Leaf Awards Trust Fund both of which
make the Juno Awards possible.

The Programmers is another feature intro-
duced by RPM in an effort to unify the
record and broadcast industries.

The recentiy originated Communications
Series of meetings meant to bring the
industry together.

And this year, RPM has three days of activ-
ities for the broadcasters and the record
community.

What is in store in the next year ... we
don’t know. We hope to report one day
that the Canadian music industry has ex-
ploded on the world record scene. It would
be a tribute to the broadcasters, the record
people and the CRTC to know that Canada
has made a sound that will be heard around
the world.

The impossible takes a little longer.

NEXT WEEK:

THE JUNO AWARDS
—A very special issue




A BIBLICAL MIRACLE?

It’s hard to believe that RPM has been around
for eight years. It’s something on the order
of a minor biblical miracle. In Canada, the
odds against a small publication surviving
are great. If the printer doesn’t get you the
post office will. Throwing caution to the
wind, RPM chose not only to exist asa
small publication, but to be a trade paper to
a largely mythical music industry. The story
of RPM’s survival under those conditions is
quite a tale in itself, a touch of the David
and Goliath.

But RPM did make it through the hard
times and is today read throughout the
western world as the only authoritative
guide to Canada’s music industry. That
sounds like a bit of an overblown statement
but it is quite true. Every week, except
during those times when the posties needed
more money, RPM has carried the message
of Canadian music from coast to coast

here and to the most active and agressive
industry types abroad.

I’ve been with the paper for two and a
half years now, and the growth during
that short time has been explosive. From
sixteen pages with the inevitable grey
photo on the front cover to the quite fre-
quent thirty two pagers of today with the
arty graphics, it’s been quite a growth.
Many of Canada’s top music writers con-
tribute at one time or another, as do all
of the industry’s key executives.

The outlook for the future is bright. With
the ever-continuing acceptance of Canadian
music throughout the world and at home,
we can expect the growing professionalism
and confidence of the industry to be

I’m so unlucky — last week | caught a cold,
so | took that stuff that opens up the nasal
passages, and while they were open, | caught
another cold.

They say that in (local town) the girls are a
dime a dozen. Here’s a nickel — go get me
six.

Then there was the guy who built a still in
a hay field, and now he spends his days
making shine while the hay suns.

LAYOUT ARTIST

Young man with layout and paste

up experience wanted for Canadian
Music paper. Some artistic ability
Must be fast, clean and

Hard work,

essential.
extremely ambitious.
long hours, small pay.

Contact RPM Weekly
1560 Bayview Avenue
Toronto 17, Ontario
(or phone 489-2167)

By John Watts

mirrored in RPM. Sure there are problems,
communication being the major bugaboo.
RPM’s very existence seeks to alter that.
We've also attacked the problem in other
ways. The Programmers section seeks to
bring the broadcast and music industries
into closer alliance for their common good,
we've made numerous attempts at increas-
ing the flow of dialogue from east to west

RPM 26/2/72---5

and back again, sometimes with great suc-
cess, other times with disappointing results.
But it is starting to come together, albeit
slowly.

As the industry grows, so grows RPM. That
has been proven over the past eight years.
With each step forward the industry takes,
RPM is there to reflect it. It’s time to look
to the future with confidence and use all our
ingenuity and ability to make the ninth

year even better.

ARTIST ACTIVITY PICKING
UP IN ATLANTIC PROVINCES

Thanks to writers like Edith McKinley of
the Moncton Times and Transcript, Cana-
dian recording artists are receiving excep-
tional newspaper coverage, often as a front
page item in their Spotlight section. Groups
playing the area or merely passing through
have been tracked down by Miss McKinley
who has surprised them with her knowledge
of their activities on the record scene.

When Astra’s Rick Neufeld stopped off in
Moncton on his promotion tour to intro-
duce his new album, Miss McKinley inter-
viewed Neufeld and his wife and discovered
that “Never before had | met people so
down-to-earth and natural, and yet so dreamy
and stikingly sensitive.” The piece turned
out to be a full page, somewhat rare fora
Canadian newspaper to allow for a Canadian
artist.

The Maritimes have always been regarded

as a backward part of Canada and the people
themselves have withdrawn into this image
almost too perfectly. This has resulted in
them living and entertaining quietly and not
really caring what the rest of Canada thinks
about them. Occasionally, news does leak
out about happenings from the Maritimes.
Anne Murray and Gene Maclellan have done
their bit to bring the eastern provinces into
their proper perspective. but the natives
themselves haven’t shown any unrest.

It’s interesting to note that the Maritimes

boasts one of the most aggressive rack job-
bers in the business — Crawford Music Ltd.
which looks after the needs of K Mart,
Eatons, and Woolworths stores, among
others throughout New Brunswick. They
have successfully promoted Canadian acts
such as The Mercey Brothers, The Carlton
Showband, and Gene MacLellan as well as
American acts, George Hamilton 1V and
the Calamity Bros.

Coming up for the Maritimes will be a con-
cert tour by John Allen Cameron, Tommy
Makem and Angus Chisholm. Cameron, who
has just finished taping an album at Toronto’s
Eastern Sound and who is billed as “The
Ministrel King of the Kilt” teams up with

the finest fiddler in Canada and Columbia’s
Makem for dates at Truro (Feb. 13);
Antigonish (14); Moncton (17);and Char-
lottetown (18).

Gene MacLellan and The Calamity Bros.
have several dates set for Newfoundland in
February. The Calamity Bros., into Irish
and Scottish music released an album last
March 17 which sold into the thousands.
They are set for another album release which
features original material and should result
in a single release as well.

Stompin’ Tom Connors moved back into the
Maritimes for dates at Sussex (Feb. 8);
Sackville {9); Truro (10); Halifax (12);
Antigonish {15-16); Sydney (18-19); New
Glasgow (March 8); Moncton {10); Saint
John {11); and Woodstock (13).

RPM - 8 YEARS OLD

CJME
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GRT 1230-23

CANADIAN MUSIC - 8 YEARS YOUNG

CHLO
CJOE
CKOC

;

0/




THANKS

FOR EIGHT GOOD YEARS
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THE ARTISTS AND STAFF OF CAPITOL RECORDS
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Well, it’s finally happened - Steppen-

wolf have apparently split. So the craw in
the groin of some of you people, including
RPM, has been removed. Were they or
weren’t they Canadian content. RCA
attempted to go by the spirit of the CRTC
legislation and never really pushed it, but
some programmers were convinced
Steppenwolf was Canadian. They were
discovered, as The Sparrow in a farm-

house in Oshawa by Stan Klees. They
fronted Jack London for awhile then moved
out on their own shortly thereafter becoming
Steppenwolf with several personnel changes
which reduced their Canadian identity
somewhat. Apparently they’re going their
own individual ways in the music business.

Ralph Harding into Toronto with a new

idea for becoming better known in the
business. Like most British Columbians he’s
suffering from rockieitis, which means he’s
too busy ... or something. . . being pro-
vincial and just doesn’t keep the rest of the
country informed. But Harding is a maverick
and he just might show his B.C. friends how
to promote his province across the rest of
the country.

Canadian Music Industry Man of 1964 will
be attending this year’s Juno Awards. In
case you've forgotten who that was — it was
Johnny Murphy, one of the best correspond-
ents Cash Box has ever had. Murphy is now
Program Director at VOCM in St. John’s.

Kinney’s A&R department will soon be
moving downtown with John Pozer and
Tom Williams doing the “‘open door” policy
bit. Any aspiring young artist (graphic)
tuned in on the music scene and able to
come up with album cover designs should
contact Tom Williams.

On the continuing adventures of Tex Lecor —
this Gamma artist has now chalked up an
impressive 100,000 copies sold of “Le

RCA’s Ontario Branch Manager Jack Morrison and Alberta Branch
Manager Gerry Murphy in for the Grumbles opener of Skeeter Davis,

Frigidaire”. They may even certify for a
Gold Leaf Award. The single has been re-
leased in France and Belgium and been
picked top record of the month by Radio
Luxembourg.

Well, with record companies fluctuating
their interests between artists — Beverly
Glenn-Copeland was flucked again. Her
second time ‘round at Grumbles failed to
stir GRT into having a rep on hand. Granted
Miss Copeland does perform long sets, made
even longer by her incessant “tuning up”’,
but she was good enough to sign to a record-
ing contract and should have received the
same kind of label interest as Mainline who
were playing only a block away. Incident-
ally, Miss Copeland, once she’s “tuned up”’
is a fantastic talent.

Kinney’s A&R Director John Pozer has

just signed Whiskey Howl and they’re a
bitch of a talent. Been around for a dog’s
age, but the older you get the more talented
you get. There’ll be an album soon. Also
from the diary of Pozer comes news of a
single by Aaron Space and Buxton Castle.
The latter was an expensive venture with
strings and horns and stuff.

That Nescafe commercial you hear on radio
and see on television is the Doctor Music
crowd. Too bad ad agencies keep their pro-
duction gems a secret. Hope Doctor Music
retained rights to the music — sounds like
the makings of a hit.

A&M Records now being distributed by
Taylor, Pearson and Carson of Calgary.
They look after both Alberta and Saskat-
chewan.

There are so many biggies coming in for
the Communications 3/juno weekend, we
may have to issue numbered sweaters so
you can tell the chiefs from the Indians.
That should draw an irate letter from Chief
Longbow.

If there was a Juno category for regional
promotion man it would have to go to RCA’s
Johnny Murphy. He’s one of the few who
takes a personal interest in his label’s artists.
Case in point. Skeeter Davis, who recently
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played Grumbles (Toronto) and the Razor’s
Edge (Kingston). Television, radio, press,
dealers and everyone who is anyone in this
industry got a little hype on Miss Davis. She
and her group went home with souvenir
sweaters and skates from the Toronto Maple
Leaf Gardens through Murphy and Tom
Smythe. So — guess what. ...

THIS WEEK’S NUTS & BOLTS AWARD
goes to Johnny Murphy, who has added a
new ingredient to the promotion thing —
personality plus. It helps both the artist and
label.

POLYDOR'S MATHIEU
TO TOUR CANADA

Polydor songstress, Mireille Mathieu has
embarked on a tour of Canada. First date,
after arriving from France on February 4th
was in Ottawa, where she played from the
5th to the 8th. Montreal followed from the
9th to the 13th, She is now in Quebec City
where she will perform for three days until
the 17th. Future dates include Regina (19),
Calgary (20) and Winnipeg (21-22).

Polydor is backing up the tour with full
media advertising, radio, television, bill-
boards and co-op newspaper advertising
with dealers. She now has ten albums
released in Canada on the Polydor label, the
latest being ‘““En Concert Au Canada”, a
double record set.

LEGRIS TO MCA
QUEBEC PROMO

MCA Records has announced the appoint-
ment of Michel Legris to the position of
Quebec promotion manager. Legris occupies
the post vacated by Gordie Morrison. Legris
will work closely with both French and
English language radio stations throughout
the province of Quebec and the Ottawa
Valley area.

Legris, whose promotional activities will
focus on all MCA-distributed product, was
formerly with the promotion department of
London Records in their Quebec branch.

A trip to Toronto wouldn't be complete without sitting in on
Elwood Glover’s Show, where johnny Murphy took her,
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ANDREW MARKOW
DEBUT CONCERT

Andrew Markow, classical concert pianist
made his Toronto debut concert for Cana-
dian audiences in the Concert Hall of the
Edward Johnson Building - Wednesday,
February 16th,

His programme consisted entirely of

Russian Music, He performed the familiar
“Pictures At An Exhibition,”’ by Moussorg-
sky, “Twelve Preludes” by Scaribine, and in
addition, presented a number of modern
Russian scores never played before on this
side of the Iron Curtain. These new scores
were brought out of Kiev by Markow recent-
ly and represent the work of modern Russian
composers of the last twenty years. These
scores will give western audiences one of the
rare insights into musical composition and
development in the Soviet Union since
World War [1. Andrew Markow is a
Canadian-Ukranian, born in Toronto in
1942, and a former student of Boris Berlin
at the Royal Conservatory of Music. He
attended Humberside Collegiate while study-
ing with Berlin and received his A.R.C.T.
performers and teachers diploma. In 1961,
he enrolled in the Artist and Licentaite
diploma course in the Faculty of Music at
the University of Toronto. After graduation
in 1964, he was awarded a scholarship by
the Association of United Ukrainian
Canadians and was sent to the Kiev State
Conservatory in the U.S.5.R. to continue

his studies. It was during his six years behind
the Iron Curtain that Markow collected a
number of scores, some of which he
presented during his concert here.

While working on his Masters Degree as a
concert pianist, professional accompanist,
and professional chamber music soloist at
the Kiev Conservatory, he also studied
under the well known Russian teacher,
Alexander Snyegiryov from the Moscow
Conservatory.

During his studies in Kiev, he gave public
concerts sponsored by the Conservatory
and performed with symphony orchestras.

He did broadcasts with the Kiev State Radio
Orchestra, and gave six performances with
the Ukrainian State Symphony Orchestra,
the top orchestra in the Ukraine. Sponsored
by the Ministry of Culture and the Ukrain-
ian society for Cultural Relations with
Foreign Countries, he undertook a tour of
the Republic to perform as a guest artist
with several symphony orchestras in the
cities of Lvov, Donesk, and Lugansk. Last
year Markow returned to Toronto where he
now lives with his pretty Russian born wife
Lena. She was a student in the English
Department of the Foreign Language In-
stitute in Moscow when they met and is
now teaching Russian in Toronto high
schools. He is currently teaching on the
Faculty at the Royal Conservatory of Music
at the University of Toronto. This will be
his debut concert since returning to Toronto.
The Edward Johnson Building is located

on the University of Toronto campus.

RCA’s LAVIGNE REVIVES
MAMAS & PAPAS

When RCA released the new Mamas & Papas
album, “People Like Us”, the reaction among
record buyers appeared to be unanimous —
“so what, they’ve had their day”. The label’s
Quebec promo rep, Robert Lavigne took this
attitude as a challenge and worked out several
promaotions that proved to be the spark to
revive the Mamas & Papas — at least in Mon-
treal.

Lavigne put together a sandwich board which
read ‘“They’re back together. The Mamas &
Papas. Get one. It’s a bitch of an album.”
The flip of the board carried the same message
in French. The board was carried by a rather
large lady who walked up and down Ste.
Catherine St., the busjest street in Montreal.
Buttons were also distributed to radio person-
alities, program directors and store employees
and were even seen being worn by competitive
promotion men.

Result of the promotion — practically every
record store in the area was sold out of the

album the same night.

STEPHENS ELECTED
CHAIRMAN OF CMPA

W. Ray Stephens of Oakville’s Frederick
Harris Music Company, has been elected
Chairman of the Canadian Music Publishers’
Association for 1972. The Association has
seventeen active members and six associate
members. The CMPA has formulated numer-
ous committees within the organization for
the purposes of control and liason in music-
al trade activities. Among the internal
committees are one on copyright, one on
infringement and one on legislation. The
Association also maintains an information
committee to develop and create an image
with institutions and other assocations in
the music industry.

Stephens, who is vice president and general
manager of the Harris company, has been in
the publishing field for many years and

with Frederick Harris since 1960. Stephens
began as a professional musician before
moving into the administration and business
end.

MCA RELEASES NEW
ORDGE ALBUM

MCA Records has released Jimmy Arthur
Ordge’s first album entitled ““Good Times,
Bad Times”. Produced by Gary McDonnal

at Damon Sound in Edmonton, it features
the country chanter’s first major single,
“Muk Tuk Annie” and his more recent

“Mail Order Bride” as well as Dick Damron’s
penning of “Countryfied”’. Also included are
two Kris Kristofferson tunes, ‘“Sunday Morn-
ing Coming Down’” and ‘“Me and Bobby
McGee”. [n addition two of the numbers are
new Ordge pennings, “Room Full of Losers”
and ‘I Hope That You’ve Made Up Your
Mind”’.

MCA'’s Barry Paine is set to co-ordinate a full
promotional campaign involving a mailing
across the country and extensive use of retail
displays. Each cut on the album qualifies
under the new CRTC Canadian content
regulation.

Larry Smith (Wpg. Councillor), Olga Fuga, Ralph Cole, Chuck
Chandler (CFRW), Skip Prokop, |. Sergei Sawchyn, Glen Gore-
Smith (GRT), after Lighthouse received Citizenship Awards.

RCA/Camden’s Carlton Showband have certified for a Gold Leaf
Award on their “Greatest Hits”’ album. They continue to break re-
cords on thejr tours through the east and west.



WE'RE HAPPY THAT RPM IS 8

WE'RE EVEN HAPPIER THAT WE'RE 44

LP CHART

NEW LED ZEPPELIN ALBUM

PICTURES AT AN EXHIBITION
Emerson, Lake and Palmer

6 A NOD IS AS GOOD AS A WINK-Faces
7 KILLER-Alice Cooper

24 FRAGILE-Yes \

28 BABY I'M A WANT YOU-Bread

38 ANTICIPATION-Carly Simon

44 JONATHAN EDWARDS

45 ALL IN THE FAMILY

46 WE'D LIKE TO TEACH THE WORLD TO SING
New Seekers

56 WEIRD SCENES INSIDE THE GOLD MINE
Doors

61 FLUDD

62 LIVING-Judy Collins

64 DUSTY SHOES-Next

71 IN HEARING OF ATOMIC ROOSTER
73 AMERICA

78 SESAME STREET 11-Original Cast

82 THE MORNING AFTER-J.Geils Band
84 YES ALBUM

87 TUPELO HONEY-Van Morrison

89 DESIDERATA-Les Crane

91 SUMMER SIDE OF LIFE-Gordon Lightfoot
92 AQUALUNG-Jethro Tull

96 RAINBOW BRIDGE-Jimi Hendrix

98 MASTER OF REALITY-Black Sabbath

SINGLES CHART

4 STAY WITH ME-Faces

11 BLACK DOG-Led Zeppelin

17 EVERYTHING | OWN-Bread

18 MY WORLD-Bee Gees

20 BANG A GONG-T.Rex

21 LION SLEEPS TONIGHT-Robert John
25 ANTICIPATION-Carly Simon

29 SUNSHINE-Jonathan Edwards

31 SOFTLY WHISPERING | LOVE YOU
English Congregation

32 HEART OF GOLD-Neil Young

57 NEVER COMIN’ HOME-Brave Belt
58 MOVE ‘EM OUT-Delaney & Bonnie
60 ROUNDABOUT-Yes

68 I'D LIKE TO TEACH THE WORLD TO SING
New Seekers

71 IRON MAN-Black Sabbath

72 CLEAN UP WOMAN-Betty Wright
73 JEEPSTER-T.Rex

80 FIRE AND WATER-Wilson Pickett

93 A HORSE WITH NO NAME-America

CONGRATULATIONS TO BOTH OF US

KINNEY MUSIC OF CANADA, LTD.
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ROCK CRITIC LOOKS AT MOR

Frequent readers of this continuing tale of
tragedy and woe in the fledgling Canadian
music industry will recall that this column-
ist has not indulged himself with any excess
or success in the MOR field.

This is not for any feeling of malice towards
the MOR industry; rathermore it is merely
and purely because the MOR scene is still

e ( BURN THIS!
RPIV! e.k. roy richard

in its tenderest infancy. If, say, the Canadian
pop industry is just reaching the crawling
stage, then the MOR business remains in

the cot.

Please don’t interpret my analogy as any kind
of a put down of the MOR scene; I’m simply
endeavouring to paint you a picture of

where the Canadian MOR business stands
right now from my own humble observation
post.

Most of what | have to say concerns the
MOR production industry (artists, writers,
producers, A&R men et al) as opposed to
the MOR broadcasters. I’ll have a few words
further down for them too, but for the
moment, let’s explore the producing indus-
try.

So far in the history of the Canadian music
scene, record companies have, in general,
tended to shy away from the MOR field.
The reasons for this are quite logical — MOR
production usually runs two or three times
more than the cost of a rock album. There
is normally a lot of extra arranging (which
many of the rock groups now do themselves}
and many, many extra session musicians.

Cost has always been a prohibitive factor in
Canadian MOR production. We needed a
money flow from a few rock hits before we
could afford the luxury of a lot of MOR
production. Record companies also have
the attitude that MOR projects are not only
costly, but extremely risky. The latter fac-
tor (a dubious one, in the mind of this
writer, who stares with stark astonishment
at the rock industry album hit ratio) is
caused by the rock-oriented best selling
charts we live with today. Top 40 stations
are extremely influential on chart com-
position, and very often MOR-broken best
sellers have no effect on the clam-like
minds of many Top 40 programmers.

So the A&R men don’t see other companies
doing well (chart-wise) with MOR product
and assume that adults aren’t buying records.
They’ve got a lot to learn. As Sam Snider-
man will gladly tell you, adults are buying
truckloads of records. But as Cashbox and

NEXT WEEK:

THE JUNO AWARDS

—A very special issue

AD DEADLINE
TUESDAY NOON

Columbia’s Clive Davis noted recently,
often their tastes are being overlooked by
record companies.

The MOR scene in Canada is even more con-
fused by the fact that so many of our pop
hit records are aimed at the middle of the
road (intentionally or not) — the middle
being somewhere between CHUM in the
6:00 and 9:00 a.m. slot and CFRB around
4:00 and 6:00 p.m. The biggest-selling
records are those which get play on all
formats, and god knows most of our hits
have stemmed from that reasoning. Obvious
examples are Put You Hand in the Hand,
Sweet City Woman, One Fine Morning,
Snowbird, Love Me, Love Me Love, and
Stay Awhile.

The situation is not being improved by the
lack of interest shown by most Top 40
programmers in playing anything other
than Canadian pop discs which sound (a)
soft and (b) like American records. Most of
our rock musicians’ creativity is being
thwarted by the almost total void of
musical understanding at radio stations in
Eastern Canada.

The MOR stations have been able to coast

along with the 30% content rule for just one
reason — that many of the Canadian pop

hits are soft enough to play on MOR formats.

Without the pop hits, MOR stations would
really have had difficulty reaching 30%. And
| mean really.

This is a pity since I’m sure Canada has a
great many MOR-oriented artists and
musicians who should be in the studios.
And once record companies realize that
MOR production is not the gamble it would
appear to be from the charts, we will begin
to watch an MOR industry develop.

It would be nice too, to see some of our
better pop producers cast their eyes in the
direction of MOR projects. After all, there
is absolutely no reason why MOR records
have to be dull, dry, mishy-mushy or lack-
ing in flair.

Surely the Spaniards have demonstrated
beyond all doubt that a little nation (popu-
lation wise) can make a big noise (musically)
with a little innovation. Waldo de los Rios
has chalked up huge record sales in Canada
with his refreshing pop adaptions of classical
repertoire. James Last has done the same
thing, with more familiar current standard
material. The market’s out there — all you
need is to think a little.

There’s much room for concept production
in the MOR field. MOR albums do not
have to be restricted to yet another luke-
warm arrangement of today’s soft rock
songs. Too often MOR Play is accorded to
artists who make bad rock records but get
MOR attention because they happen to be
soft.

MOR broadcasting trends? MOR stations
are sounding more and more like Top 40
stations (particularly in daytime hours) and
vice versa. The MOR stations want to

sound brighter and get some of that under
30 ad buck, while the Top 40 stations want
to sound softer to avoid tuning out the older

segments of their audience. For the life of
me | cannot see the logic in either philoso-
phy, but they’re both facts of radio life.

There can be no mistaking that MOR
stations are at a crossroads in programming
development. It is hard to win over a new
generation of housewives who grew up

with rock’n roll. And the next generation is
going to be an even tougher nut to crack.
Rock is here to stay, and the MOR people
are not going to be able to get around it.
They’ve got to continue to come up with

a format that is hip but not too hot.

True, the MOR programmers must look
beyond Anne Murray and Gordon Lightfoot
for other musical staples. One of the corners
they should keep an eye on is the pop
records not getting play on Top 40 radio.

It happened with the Frank Mills single
(broken MOR and by Sam Sniderman’s
earnest belief in the disc) and it can happen
a lot more times. The Top 40 boys are
missing a lot of hits and the MOR pro-
grammers, with less rigid formats and minds,
have a great opportunity to come through
with blinding colours. A very good ex-
ample of the possibilities is the Beverley
Glen-Copeland “Together For Us All”.

Personally | have a Jot of faith in the ability
of MOR broadcasters. | think they’ll be
able to get the job done.

They’re going to need the help of the TV
programmers, because they — perhaps more
than radio — have the ultimate weapon in
reaching the adult market. TV is not a
youth medium, but it has tremendous po-
tential for older age groups . .. the people
who buy MOR product.

And 1 think it’s quite likely that Canada will
soon develop ways in which to stimulate
MOR production activity. We’ve got a rock
industry together in no time at all and
there’s no reason in the world why we

can’t do the same with MOR. If we just

get off the road and sit down to ponder the
possibilities.

FROM ONE INDEPENDENT
TO ANOTHER

WELCOME U.A. RECORDS

A&M/ODE RECORDS & TAPES




STAMPEDERS SET FOR
EUROPEAN TOUR

The Stampeders have a forty day European
promotion and concert schedule planned

for later in the year. Countries listed as
where the group will appear include:
England, France, Holland, Germany, Sweden,
Norway, Fintand, Denmark, and Italy.

The tour is part of a major international
promotion junket instigated by Mel Shaw
of MWC Records in association with George
Struth of Quality Records Limited. Co-
operating firms in Europe will be EMI in
the United Kingdom and the Netherlands
with Philips Records representing all other
countries. Combining in promotional
efforts on behalf of the Stampeders will be
several major publishing firms that have
the sub-publishing rights to the group’s
material through arrangement with Corral
Music.

Mel Shaw, the group’s manager and pro-
ducer, states that the tour will do a great
deal to solidify an identification with the
group and their material. ‘‘Sweet City
Woman” has done from extremely well in
some countries to very little in others.
“Devil You” and the group’s album is just
now coming out in Europe. Having the
group appear in person to establish com-
munication with each country, will also
establish them as a strong International act.
The group is assured of a concentrated
build-up from now until then by the
companies involved.

Other international plans for the Stampeders
in 1972 include tentative arrangements for

3 days in Venezuela where ‘‘Sweet City
Woman” is a gold record and a week in
Australia. The majority of 1972 will be
spent in Canada and the U.S. with the group’s
second American tour set for March and
April in the Midwest and the Southern

states.

February has the Stampeders completing
their third album with all recording being
done in Canada.

ISAAC HAYES IN FOR
MONTREAL CONCERT

Enterprise recording artist, Isaac Hayes,
made his first Canadian appearance at
Montreal’s Forum February 8th. The show
which featured The Isaac Hayes Movement
and special guests, Hot, Buttered & Soul,
was brought in by promoter John Carney

in association with Donald K. Donald Enter-
prises. Advance sales prior to the concert
indicated a “sold out’” house.

Lori Bruner, artist promotion for Polydor
who distribute the Enterprise line in Canada,
had arranged for a press reception for Hayes
the day before the concert during which he
was presented with his RPM Gold Leaf
Award which represents certification of his
“Shaft” Soundtrack as an “outstanding
seller’”. Hayes produced the flick, penned
the music and performed as well.

The titler of the set was released as a single
and became No. 1 on the RPM 100, Decem-
ber 11 of last year.

DONALD K. DONALD TO
REPRESENT GEORGE OLIVER

While in Quebec for a scheduled two-week
appearance, George Oliver & Friends will be
represented by Donald K. Donald Productions
in Montreal. They had good reception in
Ontario and New York State and have just
acquired Jim Thomas formerly of Aaron
Space.

The group set out on a tour of Ontario before
moving on to Montreal with the following
itinerary: Jan.31 - Feb. 3, Abbey Road

Pub; Feb. 4 -9, Ottawa; Feb. 10, Westdale
High School; Feb. 11, Waterford High
School; Feb. 12, Southmount High School;
Feb. 14 - 17 Oakville; Feb. 18, Grimsby; Feb.
19, St. Lawrence College; Feb. 21 - 24, Rock
Pile; Feb. 25, London; Feb. 26, Guelph;
March 3, London; March 20 - April 2,
Montreal.

JASON BUSY ON ONTARIO
CIRCUIT

Jason, the rock-harmony show band, wound
up their engagement at “Ye Olde City Hall”
in London, Ontario with capacity crowds.
Their latest attack on the London bar scene
followed successful dates at Oshawa’s
“Harry’s Hideaway”’, “The Studio” at
Toronto’s Four Seasons Hotel, and various
other Club bookings and one-nighters
throughout Ontario.

Jason has a repertoire ranging from current
chart-toppers to early rock’n roll of the 50’s
and 60’s. Each set provides the audience
with a memory and a musical trip through
times past and present — their goals being
participation, happiness, and total entertain-
ment.

From London, Jason moved to the
“Downstairs John’ at MacMaster University
in Hamilton, and a ‘‘Heart Month”’ gig for

the Ontario Heart Fund at Port Perry Second-
ary School on the 19th.
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LONDON'S DRUELLE HEAVY
ON HUGUETTE TOURANGEAU
ACTIVITY

Jacques Druelie, Classical Manager London
Records, has recently released information
on a Canadian mezzo-soprano that should be
of interest to programmers of classical shows
looking for Cancon product.

Miss Huguette Tourangeau is tagged by
Druelle as “another brilliant artist who seems
destined for international recognition”.
Montreal born Miss Tourangeau first launched
her career when she was one of the five
finalists, out of five thousand contestants,

in the Metropolitan Opera auditions of 1964.
It was during this same year that she made
her professional debut in Montreal, singing
Mercedes in ‘‘Carmen’’ under the direction
of Zubin Mehta.

Her first venture on the operatic stage was
followed by her concert hall debut in
Beethoven’s Ninth Symphony. She has
since seen much success in both opera and
oratorio.

Releases containing performances by Miss
Tourangeau include: ‘‘Arias From Forgot-
ten Operas” {OS 26199); “Urbain In Meyer-
beer’s Les Huguenots” (OSA 1437); and
“‘Handel’s Messiah” (OSA 1396).

LAZARUS PLAYS TO
GRUMBLES CROWD

When Carl Keesee/bass, Gary Dye/piano
and Bill Hughes/guitar & violin, blend their
voices together the resulting sound is
supreme harmony. Lazarus, from Texas
appeared to a small but extremely receptive
audience at Grumbles in Toronto.

Their songs are full of love, happiness and
peace, and they give an overall tranquil feel-
ing when they play. Their new album simply
titled ‘‘Lazarus’ was produced and directed
by Peter Yarrow. Their new single ‘‘Lady
Friends [1” is set for release by Kinney in

the near future.
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COPYING AIN‘T RIGHT

By KENNETH M. SMOOKLER
BARRISTER & SOLICITOR

As | am sure we all know there are middle
size holes shot through the Copyright Act.
Oh, I’m not knocking the Actitself, it’sa
good idea and one which worked beautifully
— fifty years ago. But fifty years ago it was
fairly easy to find out, for example, who
had printed a copyright book, by simply
asking the bookseller who had supplied it
to him. Since that time chains of supply
have gotten longer and longer, inventories
have gotten more and more confusing and it
is no longer an easy matter to trace down
the origin of, let us say, a tape or record.

And it is in the music field that piracy has
become worst. Can anything be done about
it? | think so.

1 must confess the idea came to me, not
through a flash of inspiration, but through
reading Bill C-256 (the Competition Act)
which was introduced by Mr. Basford in the
middle of last year. One section of that Act
makes it an offence to promote any commod-
ity or service by making a misleading repre-
sentation to the public and, in order to make
that section easier to enforce, the Act in-
cludes the following clause:

“Subsection (1) does not apply in respect of
a person who publishes an advertisement
where that person establishes that he obtained
and recorded the name and address of the
advertiser and that he accepted the advertise-
ment in good faith for publication in the

ordinary course of his business.”’

Couldn’t that approach be adapted so as to
make it an offence for any record dealer to
stock records if he cannot produce, on

request, “the name and address of his immedi-

ate supplier”? Similarly, every supplier must

have available the name and address of the

person from whom he obtained the records,
whether this be a wholesaler or a manufac-
turer and so on, until we have a chain of
title leading directly back to the manufac-
turer. The person who could not produce the
information, of course, should be penalized
for having failed to do so and could be
prosecuted under the Copyright Act.

Before you all jump on me | am aware that
there are flaws in the legislation | have sug-
gested but | threw this out only for discussion,
in the hopes that some of you out there,
working through RPM, might be able to help
patch up some of the holes in the Copyright
Act.

For example, while it’s all well and good to
demand that a retail store keep records (no
pun intended) of all its purchases, the paper
work becomes overwhelming if it actually
has to trace back the pedigree of each and
every record, wherever it may be found in
the store. As a simple solution to this prob-
lem | would suggest that such data need not
be available in the case of any record selling
below a given figure e.g. one dollar, so that
anybody who is remaindering a large stock
of records is not responsible for their origin.

These articles dealing with the legal aspect
of entertainment, are written especially for
RPM by Kenneth M. Smookler, barrister
and solicitor practicing in Toronto. He has
a LL.B from the University of Toronto and
a B.A, in Sociology from Wayne State Uni-
versity in Detroit.

Obviously, even a record pirate wants to
make a profit and it cost him something to
make records or tapes. On the other hand,
the dealer who is remaindering his stock has
entirely lost any concern with the original
cost of the merchandise and just wants to
clear whatever he can on it. He only wants
this merchandise which doesn’t look as if it
is ever going to move to provide him with
some money; he also wants to clear it out
because he needs the space.

If anyone reading this article has any know-
ledge of the cost of producing a pirate record
then, by all means, let him write in {anyony-
mously, if necessary) so that we can find
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