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UNITED ARTISTS RELEASE
INITIAL ANGEL SINGLE

Jimmy Bertucci, former lead singer and bass
player for Abraham’s Children, has now
formed his own group, Angel, and scores a.
single release on United Artists. The single,
“Winning Side’’, was produced and written by

Angel off with “Winning Side’’ on United
Artists,

Bertucci. Publishing is through U.A. Music
and James Pert Publishing (CAPAC). Sessions
for the single took place at RCA and Eastern
Sound studios in Toronto with George
Semkiw and Ken Friesen sharing engineering
chores.

The new Bertucci group comprises Chris
Bennet, guitarist/vocalist; Mark Bajona,
guitarist/vocalist;Ron Benedict, drums and
Bertucci, lead vocalist and bass player.

GOLD LEAF AWARD
TO BABE RUTH

Capitol Canada’s director of marketing,
Dave Evans, presented English rockers Babe
Ruth with a Gold Leaf Award (12) at Le
Cercle discotheque in Old Montreal. The
award was for outstanding Canadian sales
of their “First Base’' debut LP on the Har-
vest label. The presentation was made just
before Babe Ruth set off on their U.S. tour
with Roxy Music.

The single “The Mexican’ pulled off the
album was responsible for generating the
interest that resulted in ‘“‘First Base' selling
unusually huge quantities for a debut album.

The group took advantage of the occasion to
thank the hundred-plus media people who
were on hand for the award, and made a pre-
sentation of their own to Michel Theriault
of Ottawa’s Treble Clef store, who earned

a special honourary Gold Leaf Award for
promoting the album when it first became
available through Capitol’s Imports Division.
CHOM's Les Sole and Earl Jive also received
awards for their support in promoting the
album, and Bifl Rotari, eastern region mana-
ger for Capitol, received a special award for
his enthusiastic support of the group.

Guy Latraverse of Kebec Spec has announced
a lengthy provincial tour to commence in
April for Babe Ruth. The group’s third
album “Babe Ruth’’ has just been released
and is receiving heavy national exposure on
FM stations.
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NEW TELFER SINGLE
RELEASED ON AXE

APRIL WINE ALBUM
FOR U.S. RELEASE

April Wine, currently on their first tour of
the United States, will see their new album
“Stand Back’ released midway through the
two-month series of concert dates. Tour
dates are being booked by the William

Morris Agency and are being co-ordinated
through April Wine's U.S. representative,
Jerry Kellert. During the tour, April Wine
will make their debut in New York, Chicago,
Philadelphia, Detroit, Boston, Washington,
Cincinnati, Milwaukee and in other centres in
the eastern U.S. The album will be released
through Big Tree Records in cooperation with
Atlantic Records.

The group has just completéd a series of
appearances in the major centres of northern
Ontario and the Maritimes. A new attendance
record was set at the Halifax Forum with
more than 5,800 tickets sold and attendance
passed the 5,400 mark at the Moncton, Coli-
seum, In seven concert appearances April
Wine reportedly grossed more than seventy
five thousand dollars.

Their new album “Stand Back’’ has had an
initial order of more than 30,000 units in
Canada. It was critically acclaimed at the
recent Midem Music Festival in France, and
will be the object of a massive advertising
and promotion campaign conducted by
Aquarius Records. Aquarius has allotted an
unprecedented budget for radio and/or TV
advertising in all major Canadian markets.
Stickers and posters will be available as
point of sale aids with London Records and
Alta Distributing sharing duties.

In commenting on the success of the recent
Canadian tour, promoter Donald K. Donald
said “April Wine’s popularity in Canada has
been growing at a fantastic rate and there is
absolutely no end in sight.”

Axe Records has just released a new Jay
Telfer single titled ‘| Write Your Name on
the Wall Above My Bed.' The tune has been
geared toward acceptance in Top 40, MOR
and country categories.

Jay Telfer

Telfer’s western tour with Gary & Dave
helped establish him as an entertainer in

the Canadian music industry. He had been
involved for some time with the movie
industry in Toronto and is now currently
living in Los Angeles in order to follow up
teads for small parts in TV series-and movies.

NEW RELEASES ON
PERIWINKLE LABEL

Art Snider of Sound Canada has announced
a new series of releases for the studio’s flag-
ship label, Periwinkle. X
The Peaches, Teddy Grimes and country
instrumentalist Mickey Andrews, along with
Ina Harris, constitute the first package which
is now.in the mail.

A second mailing will feature Borgy's ‘‘Banjo

Reunion’’, Susan Layen, and Newfoundiander

J. Terry Hynes. All of the singles have been
drawn from previous Periwinkle albums with
the exception of the Layen and Grimes
releases.

Richard Comber’s Shining Tree Associates
are now handling co-ordination for promo-
tion of Periwinkle and programmers can
expect to be receiving phone calls and news-
letters from the staff at Shining Tree in the
near future.

Music Canada Quarterly’s Joey Cee will be
involved in work with two of the label's

NEW BRANCH MANAGER
FOR POLYDOR VANCOUVER

Polydor’s national sales manager, Dieter
Radecki, has announced the appointment
of Peter Behnke as branch manager for
Polydor Ltd.in Vancouver. Behnke’s
appointment is effective immediately. He
replaces Ted Hopkins who has resigned.

Behnke was previously employed at the
Vancouver branch as a salesman.

singers, Susan Layen and Ricki Yorke.
Both have releases scheduled for March.

Snider's new stepped-up release and promo-
tional schedules and new artists have made
him confident that the Periwinkle label will
soon become an established part of the
Canadian music scene.

DID YOU

HEAR

MY SONG?

Babe Ruth presented a Gold Leaf Award to
CHOM representatives for their help in
promoting “‘First Base” LP. From left to
right: Les Sole (CHOM), Ed Spevock (Babe
Ruth), Jenny Haan (Babe Ruth} and Ear/
Jive (CHOM).

PB-50049

see page 7
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_1 = v( LETTERS
Wi to the editor

“SONG & SCRIPT”
A TEAM WHO CARES
Feb. 7/75

Publicity always seems to go to the same
few dealers repeatedly. ¥

No one ever says anything about “Song &
Script” at 98 Bloor St. W., Toronto which is
one of the best organized record and book
retailers in the business.

The books are looked after by joe Sagman
and the records by his son Bob.

It is a pleasure to talk to Bob Sagman always
smiling, always friendly and who knows the
records, artists and labels inside-out.

The record industry in Canada desperately
needs more dealers like Joe and Bob Sag-
man of “Song & Script’’ who care.

Mark Robbins

Management & Promotion
Champlain Productions Limited
Music Division

Don Mills, Ontario

. the prophets of doom, the messengers of
mediocrity, will be overwhelmed by the new genera-
tion of competent, creative, confident artisans and
by all those of preceding generations who have
already demonstrated their freshness of mind, their
talent and their capacity for inspired leadership."

Pierre Juneau
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MORE RECOGNITION FOR

Feb. 12/75

As you know, the last year or so has seen a
great change in our business at BOOT
RECORDS. Our entrance into the Classical
Music Field with the Boot Master Concert
Series has made most of these changes
happen. .

We at Boot are quite obviously newcomers to
the classical scene, but even so we feel
moved to offer some observations to you
about a couple of needs which we perceive.
With the CBC, other private recording
companies, and ourselves producing classi-
cal recordings in Canada, would it be too
much to hope that the industry awards, .
your JUNOS, could soon extend into the
classical area? We feel that this segment of
the Canadian recording industry is now com-
ing of age and deserves to be recognized in
its achievements.

We further feel that your publication could
afford to devote more space to news about
the classical end of the industry. We ali
know that rock and country are here to stay,
and that they are the life blood of the
industry, but it should be remembered that
it all started with the masters and that they
will always be with us.

On the subject of neglected areas, we might
also suggest that RPM could consider the
inclusion of a category for jazz in future
JUNO awards. There are many fine record-
ings available today which feature weil
known and proficient Canadian jazz musi-
cians.

It is our beiief that the expansion of the
JUNO awards to include some additional
categories could only increase the status of
the awards and their value to the industry.

Jury Krytiuk
Boot Records Limited
Mississauga, Ontario

CHAD ALLAN ALBUM
PENDING RELEASE

An album by Chad Allan, formerly of The
Guess Who and Brave Belt, will be released in
the near future. All tracks are Allan compo-
sitions and production credits are his as well.
Recording sessions took place at Winnipeg's
Roade West Studios.

Allan is currently involved in producing a
band called “Flying Tiger’’ and an artist
named Glen McCabe. Both artists’ sessions
have been booked in Winnipeg.

WEA’s release of the Bachman-Turner-Bach-
man album (Brave Belt) features Allan and a
single titled “Try”’, pulled off Daffodil’s
‘“Beowulf” album, has the singer doing lead
vocals.,

Chad Allan is represented in Toronto by Bob
Tennyson; further information may be ob-
tained by calling 636-8557.

MAPL logos are used throughout RPM to define
Canadian content on discs:
an
P
Music composed by a Canadian
Artist featured is a Canadian
Production wholly recorded in Canada
Lyrics written by a Canadian

SINGLE COPY — 63 CENTS
Advertising Rates On Request
Second Class Mail Registration Number 1351
PRINTED IN CANADA

NEW CTV SHOW DEBUTS
WORK BY TORONTO WRITER

The new CTV & ABC-TV show, “Imperial
Grand Band”, which was broadcast (] 5) in
Canada via CTV, featured tune segments
written, produced and arranged by producer
Bob Halley who is based in Toronto. The
show is due for an air date (22) in the U.S.
on the ABC-TV network.

Several of the songs were co-written with
Ben Raleigh during Halley’s recent visit to
Los Angeles.

THERE ARE THOSE
WHO GIVE A DAMN!
Feb. 9/75

As an avid reader of RPM for the past five
years, | have finally decided it was about
time | took to writing you and tossing a few
ideas and comments, like I’'m sure 80% of
your other subscribers do, or should do.

Recently, | was looking back over my 100
odd issues of RPM. | noticed many things
missing in the past two years. A few have
come back, such as the album reviews and
info on artists’ playdates. But many of the
things | used to appreciate as a record fana-
tic have vanished. The MAPL chart, new
MAPL releases, Lisa Robinson’s column,
Terry David Mulligan’s column, and Ritchie
Yorke writing about Canada, to name a few!!
What happened to-all of these? | assume the
Cancon info was dropped because program-
mers never read it. Lisa Robinson most likely
went “south for the winter”’, And Terry
David is busy with such projects.as “The
Great Canadian Gold Rush”. | shouldn’t
complain about Mr. Yorke, | guess; you

still have him! At least!!

However, there dre some recent changes
that have impressed me. Newsprint, for one.
I don’t quite know why, butit gives RPM

a certain uniqueness! | think it looks better.

Now about the Cancon! i feit, as a record
buyer, that those charts and info on MAPL
product, prompted me to become increasing-
ly aware of Canadian artists. Right now, |
would, given the choice, buy a Canadian
record over a foreign disc. | give RPM credit
for this attitude. | would go out of my way
to listen for a new release that [ found out to

‘be Cancon. RPM has made me very national-

istic! When a country can turn out artists
such as Mashmakhan, BTO, the Guess Who,
Rush, April Wine, A Footin Coldwater
{each and every one vastly underrated) etc,
etc, etc, one can only want to seek more
where that came from! That's my opinion,
anyway. | feel it necessary for all Canadians
to be aware of what Canada has to offer.
RPM has done (and will do) more in this
respect than anyone or anything!!

A great example of this is the CMID. (|
recently subscribed just to secure myself a
copy!) (Also, “RPM” isn’t available in
Fredericton!)

Another, is the weekly TV program.
Although, | haven't seen it, since | moved
from Ottawa shortly before Skyline picked
itup, I'm sure it serves a great ‘‘shot in the
arm” to the industry. The only real complaint
| have about RPM is that there aren’t

enough pages (no fault of your own, I’'m
sure!).

Dan Patterson
Fredericton, N.B.

POLYDOR’S MATHIEU
MIDWAY THROUGH TOUR

Mireille Mathieu has reached the halfway
mark of her two month tour of Canada.

The series of concert dates is the longest
ever undertaken in Canada by any major
artist, Canadian or foreign.

Polydor Ltd. released Mathieu’s album
“Mireille Mathieu Chante Ennio Morricone”
and single ““La Paloma Goodbye"’ to coin-
cide with her opening date on January 31st
in St. Hyacinthe. The single is the English
version of her biggest French hit to date.

The Mathieu tour, her fourth in Canada,
will close in Winnipeg April Tst.



M A R c H » Friday March 21st, RPM and Polydor Records co-host

the Canadian Premiere of the motion picture “Tommy”.

2 1 ”TO MM 37 o0 C11 registrants are invited to the screening and to a

theatre party, immediately after.

On Saturday, March the 22nd C11 will feature speak-
ers from the record, radio and music industry and

M ARCH E allied fields. An impressive list of speakers will be
c ‘ announced in the weeks to come.

11 The evening of the 22nd, RPM will host a cocktail

' party for the registrants in the Civic Ballroom of the
Four Seasons-Sheraton. Registrants will be afforded

COMMUNICATION an opportunity to meet with representatives from
ELEVEN across Canada and discuss the topics of the day’s
speakers’ session.

M A R c H A On Sunday, the 23rd, hospitality rooms will be open
“ospi‘ “I‘y throughout the Four Seasons-Sheraton Hotel with

presentations, exhibits and a variety of events. You
2 3 su“b AY will meet recording artists, producers, record execu-

tives and guests from across Canada and the United
States.

Out-of-town registrants will enjoy the full day of free
timé on Monday the 24th to visit studios, record
companies and radio stations. In the evening the Juno
Awards will be staged at the Queen Elizabeth Theatre

'u'w | of the Canadian National Exhibition.
2 4 After the Juno Awards, registrants are invited to meet
' the winners at RPM’s Meet the Stars cocktail recep-
tion at The Downtown Holiday Inn Commonwealth

Ballroom.

You can save money by registering for all events. Reserved seating at the

Queen Elizabeth Theatre will limit the number of tickets available for the

Juno Awards Presentation. Tickets will be available by mail order only and

tickets will be allocated on a first come basis. When the theatre is sold out,

cheques will be returned to those whose registration is received too late. We

will limit the number of tickets to the Juno Awards to TWO TICKE TS PER

APPLICATION to assure fair distribution. Registrants registering for all

events are gquaranteed prime seating at the Juno Awards. The deadline for

registration is March 1st, 1975. Please send in your registration as soon as

possible. - Tickets are available by MAIL ORDER ONLY
(PREPAID) TWO PER REGISTRANT.

EE RPM’'S THREE DAYS IN MARCH .. ADVANCE REGISTRATION
F T H R 6 Brentcliffe Road FOR ALL EVENTS
Toronto, Canada ] Two People —$100. .

D Av iRcH RSO [C] OnePerson — $ 60.

REGISTRATION FOR 3 COMPANY! . ae v Sl s T LB o s A RS S

INDIVIDUAL EVENTS

C11 Speakers’ Session — G20, % A DDRESS . wp Sl T e Gk it st S L R
C11 Cocktaii Reception — $20. PROV OR STATE

Juno Awards Presentation — $15. = GRS - e o8 IR o R LS = SR
Meet The Stars Reception  — $15. [ POSTAL ZONE i Lol § bR st BESH: = i ATPELEPHONE Rhs oy T e
Please find enclosed . . . . ... $

{You must enclose cheque with your registration)
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MURPHY CLUED IN ON
ABC INT’L OPERATION

John Murphy, newly appointed national
product manager for ABC Records, has just
returned to his Toronto base after a week of
orientation of company policies regarding
future international penetration. He met
with heads of departments in Los Angeles,
discussing merchandising, artists relations,
in-store promotions and other sales aids. He
will be in communication with Merf Helfer
of the head office, but will report directly
to Bob Cook, vice president and general
manager of RCA Canada.

Murphy finds his new position ““A whole
new challenge'. He will be responsible for
the release of all ABC, Anchor and GTO
product for the Canadian market. Says ]
Murphy: “Much of my time will be spentin
organization and developing my knowledge
of product that | was familiar with but not as
in depth as is necessary for handling the

line as an exclusive entity.”

ABC is very aware of the Canadian market,
There will be definite plans for a heftier
penetration of ABC acts into the Canadian
market, Murphy will be concentrating on

the development of these acts in Canada —
tagging on Canadian dates to their U.S. tours.
He will be meeting with some of the big guns
of Canadian promotions, namely Donald
Tarlton and Martin Onrot, among others.

Although the work load will be extremely
heavy, Murphy plans to expand his pattern.
of communication with radio, press, and
retailers, which will become national in
scope, through necessity. He will also be
looking for suitable Canadian talent for “a
very interested ABC A&R department in
Los Angeles’’.

Much of the success of ABC has been in
their album product, but Murphy poifts out
that “ABC is a singles company. When
they're looking for a new act, they measure
the act’s single potential. They are extremely
single conscious_because they feel this is a
ready made promotion for album product.”

One of Murphy’s initial challenges will be
the breaking of Jimmy Buffet, an Impulse
recording act. Buffet is now showing signs of
breaking in the U.S. with his new release,
“A 1 A” (the highway leading to his home in

The Keys, Florida). Jazz has been making good

inroads in Canada and Murphy is of the
opinion that Buffet will shortly establish
himself as a winner.

Murphy has been in the business for fourteen
years. “‘I’ve come a long way from the
Quality shipping room where | started in
1966". He credits much of his success to the
guidance he received from RCA’s Ed Preston,
who hired him four years ago. Says Murphy:
*Since going with RCA, [ have never exper-
ienced a-morning when | didn’t want to go
to work”’.

LIGHTHOUSE SINGLE
FLIPPED ON RELEASE

Lighthouse’s newest entry into the singles
race was shipped as '8 Miles High", but even
as the single was being shipped, there was
indications that the flip, “Got A Feeling”
was the preferred side,

H.P. & Bell have now mounted a national

push on the “Feeling” side, written by Ralph
Cole and published through C.A.M. and Media-
trix Music (BMIC). The session was produced
for H.P. & Bell Productions by Jimmy

lenner,

NEW E.F. RECORDS SINGLE
DISTRIBUTED BY BERANDOL

“Don't Go Away™ f/s “It’s Easy to See’’ has
just been released on E.F. Records, distribut-
-ed by Berandol Music Limited. The single is
by Enrico Farina, written by Gino Salvador, -
and marks the second release by Farina for
the English speaking market,

W'

Enrico Farina S—nﬁ-‘é‘/oba/ TV' “Parade /
Stars’ Telethon.

CFRB and approximately twenty other
stations have pledged airplay.for the record.
Farina's previous release 'Don’t Say Good-
Bye' was No. 1 on CFRB for months and is
still one of the station’s most requested songs,
An appearance on the Tommy Banks Show

is currently being negotiated for Farina who
has just completed dates on the Elwood
Glover Show and Global TV’s ‘“‘Parade of
Stars’' telethon.

Farina has recorded 45 singles and 3 albums
for Canada’s Italian community. His “Luna
Canadese” qualified for a‘gold record which
was presented to him at Ontario Place.

“LADY LUCK...
Oh how 1 wonder

Ken Tobias’s single LADY LUCK (AT106)
is on a winning streak on these stations:

CKLW CJCB CKCK CKX-FM CFPA CKCC
CHAM CHYR CJME CKAP CJRL CMRC
CKXL CFSL CIMN CFCO CKDR CRFM
CFTR CKNR CHEX CHER CFFM-FM. CKOM
CHUM-FM  CJIC CFQC. CKOK CBQ CKWS
CFRB CFRN - CJSS CFTK CKAR CKBY
CHFI CKAY CFJR CKWS-FM  CHNL CKKC
CKFM CFCF CKLY CFRC CJKL CJiB
CKEY CFBC CKDH CKOY CFT) CKRW
CKFH CKDV CHMR CKGO CCCR CFWB ¢
CKoC CKNX VOCM CJSL CJTT CcBO
CKBW CJAT CFMQ-FM CKTB CFVR CBZ
CKNB CKUM CKLB CKBB CHYM CKCM
CHOK CHML CFRN-FM CKEK CKKW CJRW
CJVL CJLS CKCB CKUL CFCA-FM  CKEC
CHTK CKSW CHTM CKGR CKPC CKSL
CHAT CJBK CHIC
CKLW-FM CKwWWwW CFGM

? CHUM

Attic Recordls Limited
350 Davenport Road
Toronto, Canada

Distributed by
London Records
of Canada Ltd.




Keath Barrie is an artist who has done
much to champion the cause of MOR music
in Canada. It was a struggle, he says, to gain
acceprance in an industry that thrives on
the residuals of Top 40 music, but his own
determination and belief in his kind of lyric
and instrumentation finally saw positive
results. The latest reinforcement he received
to indicate he has “arrived" is the fact that
within two weeks of release, his Canadian
Talent Library album, “Keath Barrie Sings
Of Love And Places", broke a sales record
for the company. Barrie is an unassuming
man who is inclined to say ‘‘After all, I'm
not that great’, but the increasing public
recognition he is gaining, along with record
sales, point to the unavoidable conclusion
that he is one of the biggest MOR voices in
Canada.

Barrie is a multi-talented individual who has
had training in theatre and dance as well as
music, and his survival through the trials of
what can be a soul-destroying business have
ultimately given him the aura of a man who
knows himself and his strengths very well.

The story of his climb to the top of his
profession, together with his own comments
and observations, follows.

Barrie spent the first few years of his life

on a pioneer style farm in Northern Alberta
and began his preoccupation with music
when he started singing German folk songs
with his mother to alleviate the [oneliness of
a solitude occasionally broken by the howl-
ing of coyotes. His enthusiasm for music
was encouraged through various successes

in school plays, and when he [ater moved to
Calgary, a job as a department store decorator
supported him while he took lessons from

a choirmaster-‘‘bent on creating another

Pinsa basso profundo.” He soon realized that
he didn’t envision himself as being an opera
star (?), believing that the sound being cult-
ured was unnatural for the human voice. At

_ that point, as he puts it, “starry-eyed and
naive, | headed for Broadway and was soon
dlscouraged by some knowledgeable people
who told me to forget about trying to make
it on the Big White Way.” Moving to Toronto,
he again took singing lessons which were of
little value and followed them with a year of |
acting lessons. ‘‘1 then decided to take on
Hollywood” which sounds much more serious
than it actually was since ‘I was still very
naive and pursuing a rather unrealistic
dream.”’ Again, met with rejection and disap-
pointment, he returned to Toronto and

after a few more stabs at an acting career,
settled down to a fifteen year career of free-
lancing as a set decorator and property mas-
ter in the film industry.

THE
“BADGER

by Kate Elliott

Any notions of ever making it as a profes-
sional singer had more or less been sheived
when one day in 1970 a friend overheard
Barrie singing to himself on a film set and
suggested that he again consider breaking
into music. Still unconvinced that he was cut

=

Keath Barrie

out to be a recording artist, he wrote a few
songs with the idea of having an established
singer do them and began making the rounds
of music publishers’ offices. The publishers
were receptive to his material but seemed to
lack the artists who were suited to present
the songs properly. Finally, one publisher
suggested that Barrie record his own material
and approach record companies with the
results.

During the next two years and ‘“‘a couple of
thousand smackers’’ later, the difficulty of
trying to infiitrate MOR product into a
record company was making itself felt. It

was hard gettlng A&R executives to listen,
since rock music is the big seller and no one
could be convinced that there was a worth-
while MOR audience. But *‘I just got mad,
believing more and more in my product. |
knew that what | had was good, | had the
proof of the reactions of friends and acquaint-
ances and | knew there was a very sizeable
audience.” One company at long last reluct-
antly agreed to release a single written by
Barrie called ‘*Apalachicola’. He had written
the tune on an aimost whimsical note after
being struck by the sound of the word, which
actually is the name of a town in the southern
States. Programmers across Canada apparently
liked the tune, giving it the airplay needed to
expose it to an enthUSIastlc public. It achieved
enough success to “more or less pay for the
cost of production”, but again, record com-
panies seemed to be unwilling to risk a

release following on the heels of what had
been a promising beginning.

Finally, Nancy Gyokeres of BMI in Toronto
suggested that Barrie speak to Al Mair, who
had recently formed his own label. Malr
listened to the tapes and agreed that Barrie
had potential but felt that his material didn’t
really fit in with the image he was establish-
ing for his company. In turn, Mair recom-
mended the people at Canadian Talent
Library under distribution by United Artists
Records, as a prospective label. After “a few
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phone calls and meetings, Canadian Talent
Library’s Lyman Potts and Mal Thompson
had boughta smgle |n addition to offering
an album contract.’

The single was the end result of a request that
Barrie write something romantic, which led
him to consulft an Atlas where he again was
inspired by the name of a town, this time,
San Sebastian.‘‘San Sebastian’ was recorded
and released shortly after and received the
kind of airplay that solidly established Barrie
as a recognized MOR artist.

The album, “Keath Barrie Sings of Love and
Places’’, is a pleasing combination of meliow-
voiced Barrie originals and country-oriented
compositions by Hank Williams and Marty
Robbins as well as tunes by artists such as
Lightfoot, Neil Diamond and Jim Weatherly.
Both ““‘Apalachicola and “San Sebastian" have
been included, and the album is now listed
at No. 25 on the RPM chart. Four additional
Barrie compositions appear, one of which,
“On Being Canadian" f/s *Old Fashioned
Song” has just been released. “‘On Being
Canadian’ was written during the Quebec
crisis, at a time when a strong atmosphere

of negativity was predominant throughout
Canada. Barrie decided that saying nothing
was just as bad as saying something negative
and decided to retaliate with a song. He
believes strongly in his country and is hop-
ing that the airplay he is getting with his
latest single will generate some of his con-
victions to others. He also hopes that the
single will pick up some younger listeners in

addition to his now confirmed older audience.

At this time in his career, Barrie hasn’t
done many live performances, pending a
little more exposure on the recording scene.
Several TV dates included an appearance on
Elwood Glover’s ‘“Luncheon Date’’ where,
to his embarrassment, in the midst of a
song ‘‘| forgot the words on coast to coast

V, but managed to fake through a couple
of lines and recovered."

Barrie is a family man who lives on a farm
outside Toronte with his wife and two chil-
dren. City life holds no attraction for the
singer who prefers to live away from the
noise and hectic pace of urban life

When questioned about his growing stardom,
he confesses that he still isn't quite used to
being in the limelight and hopes eventually
to settle down to writing for other artisjs.
At present he’s busy helping United Artists
promote his single and album and speaks
highly of their all-out efforts on his behaif.
He points out that his single *‘On Being
Canadian’’ which features ‘‘Old Fashioned
Song” on the flip side does not fall under
Canadian Talent Library restrictions and
can be played on any station. Both sides of
the single are being given equal promotion
and neither is being treated as an ‘A"’ side.

WHAT SONG?

see page 20
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McLAUCHLAN ASSERTS
UNUSUAL FOLK POWER

It has often been said that Canada’s power
in international music circles will evolve
through its folk roots. Murray McLauch-
lan, True North recording artist, asserted
his important role in this field with a
“‘sold out” concert (Massey Hall Feb 15)
- easily his greatest accomplishment to
date. McLauchlan has always bordered

a little on the arrogant side, and he was
in true form for this Toronto date. His
audience was a little too eager to sample
everything that McLauchlan had to offer,
but he was giving it to them - his way.

He ‘‘sassed”’ the audience, and they loved
it. His image is tough and his sound is
tough - the real and honest experiences
of a unique “metro poet’’.

The McLauchlan concert was a “‘sound
experience’ - an almost whispered in-
timacy in Toronto’s most intimate con-
cert hall. The miking was exceptional,
resulting in a soothing vibration of the
McLauchian sound, accompanied only
by Dennis Pendrith, a bass player who
has mastered the art of using his instru-
ment to gently embrace the piano, acous-
tic guitar and mouth harp skills of Mc-
Lauchlan.

McLauchian “live’” isn’t that far removed
from McLauchlan on record. His latest
album, “Sweeping The Spotlight Away”’,
is, like his concert, a package of firstrate

’

folk entertainment. RM

(" RPM’S DEADLINE
:] '-\" ' for ad reservations
\ TUESDAY NOON

FIRST ISLAND/DAFFODIL
PROMOTION CONVENTION

The Love Productions promotion team

recently held a five day meeting in Toronto,
the first annual convention for the company.
Discussions ranged from methods of promot-
ing communication between members of the

Island/Daffodil team with company gold
{Itor) Francis Davie$, Liam Mullan, Deane
Cameron,Sam Murphy, Joe Owens, Roger
Cross, BobDunne, Jean Marie Heimrath.

Canadian music industry and image design

for labels, to the unrealized potential of
campus radio stations, and various methods of
streamlining the company’s promotional act-
ivities. Members of Love Productions also
listened to upcoming Daffodil releases
including The Huggett Family’s “Renaissance
Delight”, Klaatu’s “True Life Heroes” and a
new German band called Sahara which will

debut on Daffodil within the next few months.

Plans are underway for an extensive cam-
paign revolving around the catchphrase

“On Daffodil Records . .. Naturally!”, a
monthly newsletter called Love Letters, a

COMMUNICATION ELEVEN

HOSPITALITY SUITES

On March 23rd, as part of C17 and the Three Days in March,
record companies will be accorded the opportunity of open-
ing hospitality rooms at the Four Seasons-Sheraton Hotel.
The following companies have now booked suites:

Attic Records

GRT Records
Columbia Records
RCA Records

Axe Records

U.A. Records
Perception [ndustries

Polydor Records

K-Tel International
Capitol Records

The Peaches

Periwinkle Records
A&M Records

Motown Records
Thunder Sound Studios
MWC Records '

London Records
BASF Records

A few choice suites are still available. Companies interested
in booking suites sho<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>