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Santa Fe to be setting for a unique “listening room”

Brett La Berge, Jordy Sharp and Paul Toyne,
owners of the trendy downtown Toronto eatery,
Santa Fe, have targeted the first week of June
for the launch of The Mesa, Canada’s first
“listening room.”

The project is similar to a weekly singer/
songwriter showcasing at Nashville’s Bluebird
Cafe, hosted by BMI.

The top floor of Santa Fe will be used
exclusively for this unique industry-oriented
operation. Presentations will be purely
experimental in the initial stages. La Berge
says shows will have an open forum concept,
with artists answering questions “in a
professional, informal, and relaxed
atmosphere. The premise will be to showcase
songwriters.”

Key to success at MCA
is teamwork: Banham

MCA Records Canada’s new manager of
national promotion, Bill Banham, sees his
new position as a great challenge, butit’s one
that he’s ready to take on.

Banham has taken just four years in the
industry to rise to the senior level position,
having started at Warner Music Canada. He
has worked in promotion, sales and marketing,
and he hopes that background will help him to
get all the MCA marketing and promotion
representatives across the country to work
together. He wants to spend more time with
individual reps and bring everybody together
as a team, something which he thinks has been
lacking.

Banham wants his team to notonly ensure
radio airplay, but to sell records and develop
acts on both a regional and national basis.

Banham credits his rapid rise to hard
work, some lucky breaks, and a lot of people
believing in him. One of the people he credits
most is his predecessor, Kevin Shea, who has
moved on to become the Attic Music Group’s
director of national promotion and publicity.

“People have really helped me out and
given me some really good direction and
taught me the ropes of the music industry,”
Banham says. “I’ve asked a lot of questions
and learned quite a bit in a short period of
time.”

Celine Dion with Sony platinum for hersecond
English-langage album, titled Celine Dion. (lto
r Sony vice-president artist and repertoire
Richard Zuckerman; president Paul Burger;
Dlon; and Sony Musique’s director artist and
repertoire, Vito Luprano.

The projectisbeing coordinated by well-
known songwriter B.J. Cook, who will draw
songwriting/performing talent from Canada
the U.S. and the UK. The anchor for the
weekly sessions will be a singer/songwriter
who has had at least one million-seller that
they or someone else had recorded. They will
perform all their hits of the past and also debut
new material.

Five other artists will also perform on
Thursday, the main show night. They will
comprise three other writers who are signed
and two winners from the Monday night

P.A.M. and 'Bullseye
launch PR division

P.A.M. and Bullseye Records of Canada have
announced the opening of its new promotion
and publicity division for Canadian
independent artists. Bullseye has moved into
the P.A.M./Sound Dynamix complex in
Markham, Ont.

It was revealed by Bullseye’s president
Jamie Vernon that both companies had worked
closely together in the past. This association
led to the establishment of a local retail
distributionnetwork as a vehicle to get product
from independent artists into the stores. Most
notably was the Unsigned, Sealed & Delivered
CD compilation series which was launched by
both companies in 1991,

The expanded operation offers a variety
of services to the Canadian “unsigned”
community.

Fashion Cares preparing
sixth AIDS fundraiser

An impressive lineup is scheduled to perform
atRags ToRiches, presented by Fashion Cares
insupport of The AIDS Committee of Toronto
(ACT). The setting will be the Showline Studios
on Lakeshore Blvd. East on April 29.
Non-stop entertainment will be provided
by The Nylons, Infidels, and Big Sugar, as
well as an exclusive appearance by the Joseph
and the Amazing Technicolor Dreamcoat
Children’s Choir. The children are from
Agincourt’s J.B. Tyrell Chorus. More acts are
expected to join the roster by the show date.
There will also be a fashion show
revealing the original Rags to Riches creations

‘of 65 Toronto designers. The Care Bazaar,

offering deals on everything from one-of-a-
kind fashions to a pair of Louis XV candelabras
and a queen-size sofa bed, will be open
throughout the night.

Gala tickets are pegged at $150 for the
cocktail reception, dinner, fashion show and
party. Tickets for the fashion show and party
only are $40.

Sinceits inception in 1986, Fashion Cares
has raised more than $250,000 towards the
fight against HIV and AIDS. A chilling
reminder of the need of support for this worthy
causeis the fact thatoutofthe 5,679 Canadians
who had developed AIDS by the end of 1991,
3,432 are now dead.

For more information contact Melanie
Coates at Live Entertainment, 416-324-5443.

auditions. The club will be open for auditions
Monday evenings from 9 p.m. to midnight.
Publishers and record companies that have
acts to showcase can either use The Mesa’s
format or book the room for a private
showcase.

Directing his remarks to record
companies and publishers, La Berge stresses
that it will be a policy of the club to make sure
that tapes end up in the hands of those they
were directed to. The tapes will be placed in
baskets, clearly marked with the name of the
record label or publisher. “It will be our
guarantee that someone will listen, just like it
will be our guarantee to you that if you attend
any or all of these showcases you will be
bothered all night with people trying to get
tapes to you.”

Cook was encouraged by the support
offered by record company and music
publishing executives who attended a press
luncheon to announce the new project. “This
will be a fantastic opportunity for new
songwriters,” says Cook, “something this
industry has needed for years. And what an
opportunity for A&R people to see unknown
and unsigned acts in a club setting.”

The room will provide lights and sound
as well as large screens for video and album
presentations.

Gillespie leaves Attic
for manufacturing group

Lindsay Gillespie has been named president
of Music Manufacturing Services, Canada’s
fastest growing custom manufacturing
‘company.

Gillespie will be responsible for
developing new products and implementing
new sales programs. He says he wants to
develop the company to its fullest potential.

Gillespie’s move coincided with his
sudden termination from Attic, where he was
most recently senior vice-president of sales
and marketing. He has no bitterness toward
Attic and says the termination took place
because of personal reasons.

“1 spent 13 great years at Attic and it’s
time to move on to new things,” says Gillespie,
who has 18 years of production, radio and
label experience.

Communications Minister Perrin Beatty (1) with
former FACTOR executive director Mel Shaw
(centre) and Sam Sniderman at FACTOR’s 10th
anniversary luncheon.



Progressive instrumental is Wakefield’s specialty

Youdon’tsee much“progressive instrumental
music” in record stores, nor do you hear much
of it on the radio. But 24-year-old Robbin
Wakefield hopes to change all that.
Wakefield started fooling around with a
guitar when he was seven, buthe didn’t study
formally until he was 13. By age 16 he was
studying under Eli Kassner, the man who

Robbin Wakefield presents Carl Banas of CJEZ-
FM Toronto with his CD, A Lightfoot Collection.

CBSC executive board
targets offensive language

The national executive of the Canadian
Broadcast Standards Council (CBSC) is
recommending that the Canadian Association
of Broadcasters (CAB) codes include a clause
relating to offensive language. The CBSC
administers the three CAB codes: the Code of
Ethics, the Voluntary Code regarding Violence
on Television, and the Sex-Role Portrayal
Code for Television and Radio Programming.

Mimi Fullerton, national chair of the
CBSC, says the action was taken in view ofa
number of complaints received relating to
offensive language “which it could not
adjudicate because the CAB codes do not
coversuch questions.” The CBSC is mandated
to recommend changes to the codes.

The recommendation has apparently been
sent to CAB president Michael McCabe, to be
forwarded to the joint societal issues and
trends committe of the CAB.

Fullerton points out that the CBSC was
established by the CAB “to provide private
broadcasters with a mechanism to promote
high broadcasting standards, deal fairly with
complaints, and improve broadcast standards
over time through recommendations to the
CAB”

Besides Fullerton, the national executive
of the CBSC comprises: Paul H. Schurman
(chair, Atlantic regional council); Richard
Van Snick; Claude Blain (chair, Quebec
regional council); Helene Montigny; John
Radford (chair, Ontario regional council);
Marianne Barrie; Carol Armit (chair western
regional council); Rory MacLennan; Alden
Diehl (chair, British Columbia regional
council); and Monica Becott.

taught Liona Boyd. And at 19 he was a tcacher
himself at the Scarborough Conservatory of
Music.

After mastering his playing, Wakefield
turned to composing in March, 1986. He
continued writing for a couple of more years
before releasing a single called Island Song in
early 1989. The song was well received and
led to the recording of Wakefield's all
instrumental debut album, Midnight at Dawn.

Many easy listening, MOR and adult pop
radio stations responded positively to the
album, but none more so than Paul Richards at
93,1 CHAY-FM in Barrie, Ont. Richards, a
big supporter of Canadian music, persuaded
Wakefield to record a number of Gordon
Lightfoot songs. A Lightfoot Collection,
containing 14 Lightfoot covers, became
Wakefield’'s second album. On the album,
Wakefield stays pretty faithful to the originals
while still showcasing his instrumental style.

K-tel manufactured and distributed the
Lightfoot album and it's also considering
releasing Wakefield’s third instrumental
album, Aftershock, later this year on their Era
International label. The album will feature all
original material except for one Richard Marx
song. “It’s fresher, it’s a bit brighter, a bit
cleaner, a bit warmer sounding,” Wakefield
says of the album.

He’s hoping to get the album released
internationally and says that once he gets the
proper backing he hopes to play some live
dates and make his first video.

Wakefield's sound is based on a bed of
acoustic guitar, synthesizers and percussion
withclassical guitar playing overtop. He plays
almost all the instruments himself.

“My style is a mix of everything I’ve
heard and I'm just regurgitating it my way,”
Wakefield says. “I think the music’s pretty
unique.”

Wakefield wrote' a song for his wife
called Sweet Misty Eyes for their wedding last

The Lowest Of The Low
reach higher and higher

Toronto’s favourite “sarcastic power folk”
quartet, The Lowest Of The Low, has been
gaining a lot of attention through radio,
television and live appearances.

Justas Eternal Fatalistends its residency
in heavy rotation at Toronto’s CFNY-FM, the
song Salesmen, Cheats And Liars has takeniits
place. The video for Eternal Fatalist has also
received airplay on MuchMusic.

The band has sold almost 2,000 copies of
itsindependently released album, Shakespeare
My Butt. . ., and they’re ready to press another
1,000. The album is now getting noticed across
the country, currently sitting at No. 12 and
rising on the College Music Journal chart.

The group has a strong live following in
Toronto, but that’s also bound to expand.
They have landed the opening spot for The
Jazz Butcher on his cross-Canada tour which
begins at Montreal’s Club Soda on May 6 and
ends in Victoria, B.C. on May 28. They then
hope to play some dates on their own as they
work their way back east.
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October. It was his first attempt at writing
lyrics, though he says he has a few more lyrics
“stashed away under my bed.” He would like
to include lyrics on future projects, but he’s
not sure whether he’ll sing them.

Now he only sings in the shower and
says, “My wife doesn’t even like that. She
keeps telling me to eat the soap.”

It’s been a struggle for Wakefield to
support himselfand his wife through his music,
buthe’soptimisticabout things getting better.
“The royalties are getting bigger with every
cheque,” he says.

“I’m managing to stay in music full time
right now. L always seem to geta cheque from
SOCAN just in time.”

Wakefield hasalso involved himself with
aproject called Intersound 2000. The project,
which he hopes should be fully under way
within a few months, will involve Canadian
musicians creating diversified and versatile
music in a variety of styles for radio.

“I’s a great opportunity to provide
Canadians with covers of international stars,
according to what radio stations want. We’re
trying to meet the need that radio has for
instrumental Cancon material.”

Frozen Ghost & Wild ‘T’
hit the road together

Warner Music Canada artists Frozen Ghost

" and Wild ‘T’ and The Spirit began their tour of

central and western Canada in Thunder Bay
on April 25.

The ‘Shake Your Spirit’ tour continues
until May 11 and will include stops in Brandon,
Winnipeg, Saskatoon, Regina, Calgary, Red
Deer, Edmonton, Penticton, Chilliwack,
Vancouver and Victoria.

Distribution deal signed
by A&M and Raw Energy

A&M Records Canada recently signed a
distribution deal with the Toronto-based
independent label, Raw Energy Records.

The first release will be the self-titled
debutalbum from CASBY award-winning ska
stylists King Apparatus. The album has already
donewellat Toronto’s CFNY-FM and campus
stations across the country.

King Apparatus continues to tour and,
with a push from A&M, will be re-releasing
their first single and video, Made For TV.
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WALT SAYS)

-
with Elvira Capreese
Speaking of books ... ! I hear that a book
they are talking about really isn’t finished,
and it was only half coloured when he ran out
of crayons. The introduction wasn’t written
by a Canadian icon who is still waiting for
royalties or a group that only got a “hand job”
from the author. (EC: I thought it was “a con
Job.”) Will there be a chapter about that
apartment downtown and the “service” with a
smile? (EC: I thought it was a “hand job!ll)
Washed up and where is he now . . . ?

The Russiansare holding...! Withallthe
press Russians On Broadway has been
receiving, the box office is not only paying all
the costs, but all the players are receiving $50
each a week. That’s not even enough to call
home and tell the folks the big news. Somehow

The JUNO AWARDS were orginated
by Walt Grealis and Stan Klees.
The first awards presentation was held at
St. Lawrence Hall, 157 King Street East,
Toronto, Ontario on February 23, 1970

". .. the prophets of doom, the messengers of
mediocrity, will be overwhelmed by the new
generationof competent, creative, confident artisans, and
by all those preceding generations who have already
demonstrated their freshness of mind, their
talent, and their capacity for inspired leadership.”

- Pierre Juneau
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the press conference on the plight of the
Russian troupe came up with different reasons
for the problem - - which added colour where
black and white would have done nicely.
Anyway, there hasbeen areprieve and general
shaker and publicist Gino Empry is now
awaiting news from the private sector and
Perrin Beatty, who just might come up with a
solution. Someone suggested a contra with
the Russian or whatever government: Bruce
Allen and the Barenaked Ladies could tour
Russia or whatever is left over there. (EC: The
Barenaked Ladies I can see . . . but Old
Grizzly? He wouldn 't get past Siberia . . . Y]

The Party . . . ! It was like the party in
Breakfast At Tiffanys. High above the Toronto
skyline in the luxurious digs of star publicist
Gino Empry, a group of Canada’s intelligentsia
gathered to honour Rebecca Kaine who has
departed from the cast of Phantom of the
Opera. The list of guests reads like the Who's
Who ofCanada’s seven lively arts: writer Bob
Mirvish (EC: I never knew Ed had a brother 1),
Fashion Television’s Jeanne Beker, jazz
pianist Joe Sealy, the Star’s Rita Zekas,
playwright Leo Orenstein, father of the
Infidels’ Norman (EC. Norman wasn't
there?); the Book Cellar’s Lori Bruner,
Cinespace’s Nick Mirkopoulos, singer Cathy
Young, and a gaggle of skaters from the ice
show. Butby that time the ambience and sheer
talent of those who were there had overcome
me. (EC: You mean, you were smashed. .. ?)

Whatl liked about the Oscars!! 1) The set
was forever changing during the show to
maintain interest; 2) the lighting was glitzy
and glamorous, not dark and sinister; 3) the
shots of the audience and the winners
approaching the stage were calm, relaxed and
well-lit; 4) it was an award show with
entertainment as opposed to a variety show
cluttered with awards; 5) the presenters were
nominees and not outsider “suits” with clout;
6) viewers got to see the stars on stage and in
the audience; 7) it was a show that made it
clear who was there as well as who was on
stage. (EC: Very important!!l); 8) the stage
and the production numbers gave the show
“size,” making it look big and impressive; 9)
the emcee carried the show, kept it moving
and maintained the pace; 10) the producer and
director started the show and stayed to keep it
going. (EC: So did the emcee . . 11)

He’s a believer.. . ! The only one who took
my suggestion that AG should head up CARAS
was AG. (EC. Don't kid yourself. . . !)

Mistaken identity . . . | We keep getting
pictures of industry luminaries and Perrin
Beatty. He’s not even related to Warren. (EC:
I had my picture taken with Shirley MacLaine
once!!!) That’s nice!

Charging for CD comps . .. ? One VERY
irate programmer called to complain about a
certain major charging the station for CD
compilations. He doesn’t mind paying seven
dollars for a CD, but not for a compilation
containing tracks the station can’t use. A call
to the major added further insult with what he
reports as a “rude and negative” response.
Hey! Waittill the major wants a favour, or that

programmer moves on to the big time and
remembers the treatment he received when he
wasn’t. (EC: Do they really care? Have you
ever tried calling them . . . ?)

100 per cent Cancon ruling!!! How would
you react to the idea of the Cancon ruling
being four-part MAPL and 30 per cent??? |
guess that would really upset a lot of
broadcasters, but then how about four-part
MAPL 25 per cent??? That would upset just as
many. So, with this in mind, would you believe
that we already HAVE four-parts MAPL 25
per centof the time. When the CRTC adds the
extra five per centto make it 30 per cent it will
really change things very little, but it will end
a lot of confusion and give the ruling new
meaning. The alternatives might not be so
attractive. So get ready to see a ruling that
isn’t going to change things that much, but
will make it easier for programmers. (EC:
Leave it 1o the radio people to get all the
breaks!!!) Now if someone will check with
Bryanand Bruce to get their approval, perhaps
the ruling can create other stars like . . . you
know who!! (EC: PLEASE . . . not another
Bruce ... 1)

SkyDome exposeonhold...!We’ll have
to wait a while longer for that expose on
Toronto’s SkyDome. Diane Francis, champion
of the underdog and watcher of government
handouts, will apparently be too busy putting
together a “look and see” digest on the
Reichman family . . . well, Albert anyway.
He’s the only one who even has the slightest
hint of being warm to the press. (EC: Maybe
Albert could apply to FACTOR for help ... 1)
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12 SAVE THE BEST FOR LAST
Vanessa Williams - The Comfort Zone 4
Mercury-843 522 (PolyGram comp. early April/92)-Q
8 HUMAN TOUCH
Bruce Sprinsteen - Human Touch
Columbia-53000 (Proma CD single)-H
s ONE
U2 - Achtung Baby
istand-510 347 (A&M comp. # 392)-Q
10 THOUGHT I'D DIED & GONE TO HEAVEN
Bryan Adams - Waking Up The Neighbours
A&M-75021 5367 (Promo CD single)-Q
13 TEARS IN HEAVEN
Eric Clapton - Rush Soundtrack
Reprise-26794 (Wamer comp. # 123)-P
14 HAZARD
Richard Marx - Rush Strest
Capitol-95874 (Capital comp. # 1/92)-F
11 MAKE IT HAPPEN
Mariah Carey - Emotions
Columbia-47980-H
6 SINKING LIKE A SUNSET
Tom Cochrane - Mad Mad World
Capitol97723 (Promo CD single)-F
10 EVERYTHING CHANGES
Kathy Troceoli - Pure Attraction
Reunion-24453 (MCA comp. # 2/92)~J
9 AIN'TITHEAVY
Melissa Etheridge - Never Enough
Island-510 120-Q
14 TO BEWITH YOU
Mr. Big - Lean Into It
Alantic-82209 (Wamer comp. # 121)-P
& CONSTANT CRAVING
k.d. lang - ingenue
Sire/Wamer Bros.-26840 (Warner comp. # 129)-P
14 MAKE YOU A BELIEVER
Sass Jordan - Racine
Aquarius-564 (Capito! comp. # 2/92)-F
7 NOT THE ONLY ONE
Bonnie Raitt - Luck Of The Draw
Capitol-96111 (Capitol comp. # 5/92)-F
10 MASTERPIECE
Aflantic Starr - Love Crazy
Reprise-26545 (Wamer comp. # 126)-P
11 HEAD OVER HEELS
Frozen Ghost - Shake Your Spirit
WEA-75149 (Wamer comp. # 131)-P
3 LET'S GET ROCKED
Def Leppard - Adrenalize
Vertigo-510 978 (PolyGram comp. early April/g2)-Q
12 CHURCH OF YOUR HEART
Roxette - Joyride
Capitol-94435 (Capitol comp. # 2/92)-F
3 IF YOU ASKED ME TO
celine dion - celine dion
Columbia-52473 (Promo CD single)-H
5 WILL YOU MARRY ME
Paula Abdul - Spellbound
Virgin-3050-Q
9 BABYDOLL
Big House - Big House
RCA-3094 (BMG pop comp. # 30)-N
4 LIFTME UP
Howard Jones - In The Running
East West U K.-76336 (Warner comp. # 131)-P
13 PEACE OF MIND (Love Goes On)
One 2 One - Imagine it
ABM-75021 5364 (A&MNVirgin comp. # 182)-Q
8 THE BIG ONES GET AWAY
Buffy Sainte-Marie - Coincidence And Likely Stories
Chrysalis-21920 (Capitol comp. # 4/92)-F
12 JUSTIFIED & ANCIENT
The KLF - Justified & Ancient (Stand By The Jams)
RCA-07822 12403 (BMG Pop comp. # 29)-N
9 SHAKE THIS TOWN
Robbie Robertson - Storyville
Geffen-24303-J
30 BOHEMIAN RHAPSODY
Queen - Wayne's World soundtrack
Reprise-26805 (Wamer comp. # 132)-P
14 1 CAN'T DANCE
Genesis - We Can't Dance
Aflantic-7 82344 (Wamer comp. # 123)-P
5 FIND THE WILL
Kim Mitchell - Aural Fixations
Alert-81019 (Promo CD single}-F
3 JUST TAKE MY HEART
Mr. Big - Lean Into It
Atlantic-82209 (Wamer comp. # 132)-P
10 COME AS YOU ARE
Nirvana - Nevermind
DGC-24425 (MCA comp. # 2/92)~)
7 I'MTHE ONE YOU NEED
Jody Watley - Affairs Of The Heart
MCA-10355 (MCA comp, # 13/92)
4 MONEY DON'T MATTER 2 NIGHT
Prince - Diamonds & Pearls
Pailsley Park-25379 (Promo CD single)-P
6 WEATHER WITH YOU
Crowded House - Woodface
Capito-93559 (Capitol comp. # 5/92)-F
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HIT TRACKS
& where to find them

Canada's Only National 100 Hit Tracks Survey

35 7 LAID SO LOW (Tears Roll Down)
Tears For Fears - Greatest Hits
Fontana-510 939 (PolyGram comp. early April/92)-Q
WE GOT ALOVE THANG
Ce Ce Peniston - Finally
A&M-75021 5381 (A&Mcomp #1m2)Q
WHY
Annie Lennox - Diva
RCA-06192 10624 (BMG pop comp. # 32)-N
EVER CHANGING TIMES
Aretha Franklin/Michael McDonald - What You See . .,
Arista-8628 (BMG pop comp. # 30)-N
THE REAL THING
Kenny Loggins - Leap Of F:
Co(un);blggigsmo (Sgﬁy oomp # 40)-H
ROMEOQ AND JULIET
Stacy Easl - Stacy Earl
Arista-07863 61003-N
NOTHING ELSE MATTERS
Metallica - Metallica
Elekira-61113 (Wamer comp. # 130)-P
CAN'T CRY HARD ENOUGH
The Williams Brothers - The Williams Brothers
Wamer Bros, (Wamer comp. § 126)-P
X BRAND NEW SET OF LIES
Lost And Profound - Lost And Profound @
o= o Polydor-513 251 (PolvGram coma, early, Aorit92).Q
'UNDER THE BRIDGE
Red Hot Chii Peooers - Blood Suoar Sex Mamc
- Wamer Bros..26681-P . =
TOO MUCH PASSION
The Smithereens - Blow Up
Captiol-94963 (Cagitol comp. # 54)-F
EVERYTHING ABOUT YOU
Ugly Kid Joe - As Ugly As They Wanna Be
Mercury-868 823 (PolyGram comp. early April92)-Q
WHAT BECOMES OF THE BROKENHEARTED
Paul Young - Fried Green Tomatoes soundtrack
MCA-10461 (MCA comp. # 1/92)~
DON'T TALK JUST KISS
R.S.F.{Right Said Fred) - Up
Virgin-3144-Q
AGAIN TONIGHT
John Mellencamp - Wherever We Wanted
Mercury-510 151-Q
TEARIT ALL DOWN
Monkeywalk - Monkeywalk
Duke Street-31074 (MCA comp. # 392}~
NOW MORE THAN EVER
John Mellencamp - Wherever We Wanted
Mercury-510 151 (PolyGram comp. early April92)-Q
THIS LOVE IS FOREVER
Paul Janz - Presence
A&M-70301 9179 (A&M comp. # 392)-Q
GHOST OF ATEXAS LADIES’ MAN
Concrete Blonde - Walking In London
L R.8.-13137 (Promo CD single)-F
BREAKIN’ MY HEART
Mint Condition - Meant To Be Mint
Perspactive-28968 1001 (A&M/Virgin comp. # 2/92)-Q
HELP ME UP
Eric Clapton - Rush soundtrack
Reprise-26794-P
MY LOVIN’ (Never Gonna Get It)
En Vogue - Funky Divas
eastwest-92121 (Wamer comp. # 132)-P
| WILL REMEMBER YOU
Amy Grant - Heart In Motion
A&M-75032 5321-Q
BEAUTY AND THE BEAST
Celine DiorvP. Bryson - Beauty & The Beast soundtrack
Walt Disney Records-60618 (Sony comp. # 36)-H
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Corey Hart - attitude & virtue
Sire/Warner Bros.-26815 (Promo CD single)-P
RIVER OF FIRE
Stan Meissner - Undertow .
Duke Street-31077 (MCA comp. # 6/92)~)
MISSING YOU NOW
Michael Bolton - Time, Love & Tendemess
Columbia-46771 (Sony comp. # 39)-H
A HORSE IN THE COUNTRY
Cowboy Junkies - black eyed man
RCA-07863 61049 (Promo CD single)}-N
SHE RUNS HOT
Litde Village - Little Village
Reprise-26713-P
WORLD LOVE
Lisa Lougheed - World Love
WEA-75476 (Wamer comp. # 127)-P
THE LIFE OF RILEY
Li%hming Seeds - Sense
MCA-10388-J
JESUS HE KNOWS ME
Genesis - We Can't Dance
Atlantic-82344-P
GET BACK

Haywire - Get Off
Attic-1334 (Proma CD single)-Q
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RECORD DISTRIBUTOR CODE  BMG N
CAPITOL F
MCA -J
POLYGRAM -Q
SONY MUSIC H
WARNER MUSIC - P

68 68 5 HONESTLY
Harem Scarem - Harem Scarem
WEA-75150 (Wamer comp. # 127)-P
REMEMBER THE TIME
Michael Jackson - Dangerous
Epic-45400 (Sony comp. # 39)-H
HAIL HAIL ROCK ’'N ROLL
Garland Jeffreys - Don't Call Me Buckwheat
RCA-07863 61112 (BMG Pop comp. # 30)-N
YOU ARE EVERYTHING
Rod Stewart - Vagabond Heart
Warner Bros.-26300 (Wamer comp. # 125)-P
YOU'RE ALL THAT MATTERS TO ME
Curtis Stigers - Curtis Stigers
Arista-07822 18660 (BMG pop comp, # 30)-N
GOODBYE
World Cn Edge - World On Edge
Virgin-3106 {Proma CD single}-Q
WISHES
The Boomers - What We Do
WEA-74515 (Wamner comp. # 129)-P
MAKIN’ SOME NOISE
Tom Petly - Into The Great Wide Open
MCA-10317 {Promo CD single)-J
CALL MY NAME
Love & Sas - Call My Name
RCA-6192 10612 (E{MG pop comp. # 29)-N
DAMN | WISH | WAS YOUR LOVER
sophie b. hawkins - Tongues And Talls
Columbia-46797 (Promo CD single)-H
TAKE TIME
Chris Walker - First Time
Elektra-61136 (Wamner comp. # 130)-P
IT’S OVER NOW
L.A. Guns - Hollywood Vampires
Polydor-849 485 (PolyGram comp. early April92)-Q
ALL WOMAN
Lisa Stansfield - Real Love
Arista-07822 18697 (BMG pop comp. # 30)-N
SHOW ME THE WAY
West End Girls - West End Girls
A&M-70301 9169 (Promo CD single)-Q
BETTER DAYS
Bruce Springsteen - Lucky Town
Columbia-53001 (Proma CD single)-H
LOVE MONKEY #9
Bootsauce - Buil
Vertigo-512 027 (PolyGram comp. early Feb/92)-Q
SET THIS HOUSE ON FIRE
Jamie Dakota - Jamie Dakota
Hypnolic/ABM-71356 1003 (A&M comp. # 3/92)-Q
GIVEIT ALL UP
Darby Mills - (‘31‘17
., WEA-74423 (Wamer oomp #122)-P
REMEDY
Black Crowes - The Southern Harmony and Musical .
Def American-26916-P
HIGH
The Cure - High
Eleklra-66437-P
GOOD FOR ME
Amy Grant - Heart In Motion
A&M-75021 5321 (A&MNVirgin comp. # 1/92)-Q
‘WITHOUT LOVE
Infidels - Infidels
1.R.S.-13110 (Capito! comp. # 9/92)-F
IVALAS VEGAS
ZZ Top - Greatest Hils
Warner Bros.-26846 (Wamer comp. # 133)-P
FEELS LIKE FOREVER
Joe Cocker - Night Calls
Capitol-97801 (Capitol comp. #5/92)-F
THINKIN' BACK
Color Me Badd - C.M.B.
Giant-24429 (Wamer comp. # 124)-P
OLD DAY IN HELL
Gary Moore - After Hours
Virgin-2684 (A&M comp. # 3/92)-Q
OLD ON TO MY HEART
Genesis - We Can't Dance
Atlantic-82344-p 5
UNTIL YOUR LOVE COMES BACK AROUND
RTZ - Retum To Zero
Giant-24422 (Wamer comp. # 124)-P
CLOSE YOUR EYES
Aaron Neville & Linda Ronstadt - Warm Your Heart
A8M-75021 5354 (Promo CD single)-Q
THE BUG
Dire Straits - On Every Street
Vertigo-510 160 {PolyGram comp. early Jan/92)-Q
IT’S NOT A LOVE THING
Geoffrey Williams - Bare
Giant-24447 (Wamer comp. # 131)-P
7 (Pve Got To) STOP THINKING 'BOUT THAT
James Taylor - New Moon Shine
Columbia-46038 (Sony comp. # 39)-H
7 | BELIEVE (When | Fall In Love...)
George Michael - No Album
Columbia (Sony comp. # 40)-H
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Part One of a series - Videos are an important part of the music industry

John Martin’s success pattern for MuchMusic

by Steve McLean

The home video industry now far outpaces all other forms of entertainment, doubling revenues
generated by either the theatrical or recording industries. Domestic revenues in excess of $1
billion are now generated annually. And though precise figures are hard to come by, it's
generally acknowledged that music videos account for three to five per cent of that figure. While
that percentage may seem low, it translates into $50 million. Thus, the importance of the medium
can't be denied. With this article, RPM begins a series of interviews with people connected with
both the video and music industries, revealing their views on the past, present and future of

music videos.

John Martin is probably more responsible for
the success of music videos in Canada than
anyone else in the country.

The former CBC current affairs producer
started CITY-TV’s Gemini award-winning
music documentary show, The New Music, in
1979. And when the licence for MuchMusic
became available, Martin grabbed it. The
station first started broadcasting on Aug. 31,
1984 with Martin as director of music
programming, the position he still holds today.

The station started as a specialty channel
butmoved to basiccable in 1989-90, doubling
the number of Canadian homes it could be
seen in. MuchMusic now reaches 5.3 million
households, while its French-language
counterpart, MusiquePLUS, reaches another
1.6 million.

MuchMusic broadcasts live from noon
until 8 p.m. EST and the eight hour segments
are then repeated twice to round out a 24 hour
day. In addition to its library of more than
17,000 videos, Much produces specialty shows
on rap, soul, heavy metal, country and
alternative music. The station plans on doing
more of their own feature programs, specials
and concerts in the future, while some of the
shows are already being sold to other countries.

“I'suppose itwas abitofa gimmick when
it first appeared, but I think it’s settled into a
respectable business,” Martin says from his
unofficial office, a pub across the street from
MuchMusic’s Queen Street headquarters.

“It’s a first rate marketing tool for the
record industry and I think it’s still being
enjoyed by the public as entertainment.”

Though Martin believes it’s still possible
to be successful without videos, he says acts
without them are at a distinct disadvantage.
Videos are especially crucial for young acts
who are trying to break out and establish a
name and an image for themselves. That
exposure through videos often translates into
album sales.

“The money men at record companies
tend to be amongst the hardest bottom line
people in the world, and they’re making a lot
of videos, so they’re obviously selling them
records,” Martin says.

Because formats are so tight at most
radio stations, there isn’t a lot of new music
being played on the radio these days. This
situation has led Much, which welcomes new
material, to the point where it now often
breaks more records than radio stations. And
it can do it on a nationwide basis to boot.

“We have nothing to do with radio
formats,” Martin says. “We just play the best
of whatever there is.”

Canadian acts benefit from the 30 per
cent Cancon regulations which Much must
adhere to. Martin credits the station with
enabling many successful Canadian acts to
reach their current popularity more quickly
than they would have without Much exposure.
He has no quarrels with the regulations and
says he doesn’t mind giving breaks to
Canadians.

“We meet our quota and more,” he says
as he reaches for his beer glass. “We don’tsce
our quota as a maximum, we see it as a
minimum. If there’s good Canadian product
we’re more than happy to play it.”

The problem facing many Canadian acts
and record companies is having to compete
with American videos and their often larger
budgets. A first class Canadian video now
runs in the $60,000-$80,000 range, but most
videos have much smaller budgets than that.
During the station’s weekly programming
meetings, Martin says he tries not to consider
thecostof the video when deciding whether or
not it will run on Much.

“We’re playing videos that cost $10,000
and we’re playing Michael Jackson pieces
that cost millions. Obviously you get what
you pay for, but you can actually do music
videos for very little money if you’ve got
enough witand creativity. You’re not going to
get Michael Jackson for $10,000, but you
might make a piece that is appropriate to the
music and image thatyou’re trying to portray.”

Still, Martin is disappointed that videos
haven’t evolved as art forms as much as he
thought they would. He does, however, see
changes on the horizon.

“I think we're just at the beginning of
something. It’sa young industry that’s created
daily by the advances of technology. Aspeople
get used to being able to use the technology,
the nature of the beast will change.

“Because video is a short form, you can
use new technology in a cost-effective way.
You might not want to spend that muchmoney
on a feature film yet, so you'll always sce the
leading edge stuff in music videos first.”

While on the topic of leading edge stuff,
Martin adds that the station’s open studio
concept has also been trendsetting. “It’s
worked well for us. | think our audience sort
of gets involved with the excitement of what
we do on a daily basis.

“Itlooks like what itis: the hub of popular
music in Canada. There's more information
through that place in a day than anywhere else
in the world, I would think, in terms of rock
and roll music.”

It’s this focus on information as well as

RPM - May 2, 1992 -7

entertainment that sets Much apart from half-
hour or hour-long video shows like Dan
Gallagher’s Video Hits and Good Rockin’
Tonight. It’s also one of the reasons why
Martin doesn’t fecl any competitive pressure
from the two CBC shows.

“I like to think of them as promos for
MuchMusic. If Video Hits gets real big, it’s
only going to be good for us because people
are going to want to see their favourite videos
again and again and (Much Music) is the only
place they can. I'm happiest when they're
doing real well because that means the music
video audience is up.”

The audience numbers for Much are up
and Martin is happy with the state of the
union. Despite the fact that the amount of
videos being produced has slowed from the
blistering pace of the past, Martin says the
video industry, and especially Much, are both
in good shape.

It’s not without measures of pride and
confidence that he says, “To my mind, we’ve
got the best music video station in the world.”

__ CHARIS

by Tim Evans

It took its time . .. Vanessa Williams’ Save
The Best For Last finally reaches No. 1. It
reached that mark welloveramonth ago inthe
U.S. and was close to capturing the top spot
here for several weeks. It marks only the
second No. 1 song fora direct PolyGram label
in the *90s. The last was Jon Bon Jovi's Blaze
Of Glory in 1990.

A soundtrack comeback. The Wayne's
World soundtrack inches its way up the chart
again. It left the No. 1 position just three
weeks ago and isnow at No. 4. Before Wayne's
World, what was the last soundtrack to reach
No. 1. Hint: it was from one of the biggest
movies of 1989.

Red Hot Lennox! The first release from the
Annie Lennox debut is off to a great start. It
climbs 40 spots to No. 37. It isn’t the biggest
jump of the week however. Red Hot Chili
Peppers’ Under The Bridge jumps 45 placesto
No. 44.

Name aloneisn’tenough. The latest release
from George Michael, I Believe (When I Falt
InLove It Will Be Forever), hasn’t made much
of an impact on the charts. It drops to No. 100
and is in danger of dropping off the chart. |
Believe peaked at No. 90.

You could win 25 CDs! All you have to do
is tell us who are the most successful artists in
RPM history. See last week’s RPM for full
contest details.

MD’s corner. Dave Schneider, of CHYM
Kitchener, asks “Why did the Siamese Twins
vacation in England?” So the other one could
drive for a change!

Will the sequel match it? Before Wayne’s
World, the last soundtrack to hit No. 1 was the
Batman soundtrack. It spent one week at the
top in August, 1989.
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Mediocre? Costly? Redundant? Stupid?

Should the 30 per cent Cancon ruling be eliminated?

Broadcasters, for the most part, haven’tentered the fray over Bryan Adams’ skewering
of the Cancon regulations, although radio stations in Canada are the key to success for
recording artists. But there has long been a consensus of opinion among broadcasters
that the ruling was unfair, which inadvertently created a barrier between the broadcast

and recording industries.

The CRTC was adamant, however, that the ruling was there to preserve the
Canadian identity in the recording field and to offer an opportunity for new Canadian
recording artists and songwriters to be recognized in their own country.

The first chairman of the CRTC, Pierre Juneau, coined it best when he said, “The
prophets of doom, the messengers of mediocrity, will be overwhelmed by the new
generation of competent, creative, confident artisans, and by all those preceding
generations who have already demonstrated their freshness of mind, their talent, and

their capacity for inspired leadership.”

Broadcasters are still waging a war of sorts against the ruling, but their tone is now

somewhat reserved.

Several leaders in the broadcast community were asked if they believed the 30 per
cent Canadian content ruling was redundant and should be removed.

NEVIN GRANT

CKOC Hamilton

I think there are redundancies and
inconsistencies that have been built into the
system. But anytime you have a regulation
that is built on ABCD or E’s, there are going
to be exceptions. And maybe at times the
commission should be a little faster to make
rulings or not be afraid to make a ruling that
seems to vary a slight hair form the ABCD or
E. But to be honest, I don’t think the idea of
regulations for Canadian content isabad idea.
In fact, I think in some ways there have been
some very positive results.

But at the same time, would I like to see
change? Yes, justas they have seen fitto make
changes with the FM regs. I think it should be
aconstantly re-evaluated system. I do think it
would make more scnse on a reduced
percentage, say on a four of four. There should
be a flexibility built in, where it's constantly
being assessed. Is it doing the job? Are there
some ways to make it more effective? Should
there be some variations on that?

Ido think it’s very unusual for any system
to last as long as this has without change.

JOHN (JJ) JOHNSON

Moffat Communications - Vancouver
Cancon, ['m certain, has had a lot to do with
the current state of affairs we have in the
Canadian music industry; good and bad.

Good in the sense that we now have had
for a while, state of the art performers,
producers, managers et cetera. I'm really
excited about a number of Canadian acts,
thesebeing properly coached and managed by
the best in the business.

Bad in the sense that it has created an
insular industry. In other words, because it is
possible to make a living out of this industry
in Canada, it has eliminated the need in a lot
of cases to be aggressive and competitive
internationally speaking. [ see so much talent
in this country that does not get the shot that
they need in the States and other places in the
world. We see, in many cases, records thatare
not good enough to be played in other countries
getting the airplay in Canada. In this case, the
scenario hurts the artist in the listeners eyes as
they don’t sell records. The best, on the other

hand, do sell records.

I feel that Cancon is a security blanket at
this time that has at times attracted and been
manipulated by mediocre members of this
industry. Cancon should be used as more of a
tool, orspringboard tobigger and better things.
[ don’t know if it should be eliminated at this
time, but it’s something that we should
continue to discuss in the hope that we
encourage better talentand shoot for the world,
not just airplay on Canadian radio stations.

I’'m genuinely interested in the
development of our artists at home. ['m not
interested in keeping some people, who
shouldn’t be there, on the gravy train.

KEITH JAMES

CHAM - Hamilton

There is an indication that the industry has
benefitted from Canadian content regulations.
It may be getting to the point however that it
may be hamstringing itself a little bit.

I believe a lot of what Bryan Adams had
to say is true, although he got a little carried
away. The basis of his argument is a fact. In
some cases the ruling is a detriment. As acts
from Canada attain some international
recognition or opportunity for national
recognition, there 1sabitofa stigma there that
only adds to the confusion of being able to win
a Juno with a record that’s not accepted as
Canadian content in its own country. That
causcs a lot of weird reaction among record
companies and producers who are interested
in our talent and anxious to see some of it
exploited on a world class level.

[ still feel that it’s time that somebody
besides the broadcasters was responsible for
feeding that Canadian opportunity funnel,
like record companies and publishers who are
benelitting and have benefitted from the radio
play. And the revenue from the radio
broadcasters has benefitted a lot of people,
but it hasn’t stimulated any real impact from
other facets in the industry to show their
support of Canadian talent.

So maybe it’s time for a review, a
reworking or rethinking of the way Canadian
contentis regulated. Maybe the '90s require a
different approach. Not to say it should be

wiped out or it's totally redundant, but there
arc certain parts of it that may be redundant in
the '90s. They ought to stay ahead of the game
a little bit and make sure that they’re
contributing and they’re not throwing out the
baby with the bath water.

The ruling penalizes the artists who don’t
write their own material. If they write their
own material they can record wherever they
wantto. If they don’t, they’re forced to record
in Canada, which is not necessarily bad, it’s
justtheideaofbeing forced tolimitthemselves.

GARY SLAIGHT

Standard Broadcasting - Toronto
There should be a quota, otherwise you
wouldn’t hear as much Cancon. ButI think 30
percentis too high. 25 per cent would be more
realistic.

Rather than have a blanket number, I
would suggest they give us extra credit if we
are playing new Cancon versus gold.

The MAPL system needs to be reviewed.
The concept of two points if the artist is
Canadian (and lives in Canada) makes sense.
ButIdon’tthink you can forget the songwriter
and the other elements of our industry who
also need some support to make sure that they
survive.

DON SHAFER
Q107/AM640 - Toronto

My first reaction is that [ really don’t care. I
think that we have too many rules and
regulations to begin with. However, on the
other hand, I think that there should be
Canadian content and that we should have a
system in place that tries to establish and
create our own stars. [ just don’t think it
should be too bureaucratic and it shouldn’tbe
too complicated to follow.

If there wasn’'t Canadian content and
there weren’t regulations that mandated us to
support Canadian content, and if we weren’t
obliged to submit huge quantities of money to
Canadian talent initiatives, | think you’d still
see Q107 do Homegrownor do local initiatives.
That’s the heritage of the radio station and
that’s the heritage of the format, which is to go
out and find out what’s happening in the bars
and clubs. That’s ourjob. I think regardless of
what happens with Canadian content or what
happens with Canadian talent initiatives, a
radio station that’s worth its salt is always
going to serve its community. Q107 isalways
going to be active in the music community.

J. ROBERT WOOD

CJEZ-FM - Toronto

['m amazed that the controversy surrounding
the regulations is still alive, particularly
knowing thatitis nothing more thanapublicity
ploy mounted by well known members of the
Canadian music industry.

Bryan Adams' suggestion that they be
dropped is strange coming from someone
whose early works would not have received
airplay were it not for the regulations, (I
know, I was there). It was the exposure and the
window of opportunity provided by the
regulations that enabled him to grow and
develop into a world class artist.

As for the notion that artists who haven’t



cut it after 8 or 9 albums should no longer
receive support, who’s to say they won’t
become tomorrow’s “overnight success?”

Regarding concerns that there are fewer
hits now than before the regulations, this is
hardly unusual given that the control of the
industry is now more than ever in the hands of
foreign-owned record companies whose
priorities and objectives are developed from
an American, European or Japanese
perspective. The regulations were never
intended to create hits anyway, but without
them the ratio of Canadian hits -- particularly
given the reality of foreign control -- would
surely be less.

The criticism from the broadcasters that
the regulations have not prevented a decline
in the output of Canadian content recordings
doesn’t wash either. Given the decline in the
output of recordings from non-Canadian
sources, the decline isn’t surprising and has
much more to do with the economy,
consolidation within the record industry (fewer
companies -- fewer releases), recording
budgets being swallowed up the cost of
producing videos, and changing record
company policies brought on by the MBA
attitude that now pervades the industry.

What has been overlooked in all of the
controversy is the impact the regulations have
had on the quality of Canadian music. Today
the quality of Canadian music is light years
ahead of what it was 10, 15, 20 years ago and
this applies to all releases -- not just those that
reach the top of the charts. This has resulted in
asignificant increase in the output ofplayable,

program-acceptable product forbroadcasters.

As for the question, “Are the regulations
redundant and should they be dropped?” I
doubt that anyone who cares about Canada
and Canadian unity would seriously consider
this. After all, if Canadian artists can’t find
their way on to Canadian airwaves, what’s
left?

PAUL FISHER

CHFI-FM - Toronto

I think when the Canadian content ruling
came about they were very well intentioned
and [ think they have helped some people
along the way. I question though, looking at
ourpopulation base and the numberofrecords
that are released, if 30 per cent is a realistic
quota. [ think it may be putting too much of a
strain on the industry and I certainly think that
any Cancon quotas have to take into account
the style of radio.

Forexample, forsoft ACradio, there just
frankly isn’t enough material coming out.
There isn’t enough new material and there
isn’tenough of the older material that we can
rely on to fulfil this quota. So, I wonder if 30
per cent is too high. I wonder if it helps the
artists or if it helps people who simply have an
interest in publishing and other fees.

The Cancon ruling could be abolished. |
think there are enough good Canadian acts to
stand on their own. [ think, though, you have
to be aware of the fact that many of these acts
thatare doing good are not in the soft AC vein.
And by simply putting a blanket across of 30
percent, you’re hurting everybody to adegree.

AWARDS BANQUET
Sunday June 7th, 1992
HARBOUR CASTLE WESTIN

Variety Club

salutes

BIG COUNTRY
LUNCHEON

Friday June 5th, 1992

HARBOUR CASTLE
WESTIN

» .‘ '
nl whi
presents

BIG COUNTRY
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[ think broadcasters too arc aware of
market needs and responses and [ think, for
example, if Canadian broadcasters stopped
playing Canadian music they would hear about
it from their listeners.

I think there are a lot of pcople who like
to hide behind the flag when the idea of
Cancon comes up. And really, all they’re
asking us to do is pay them a salary.

There are a lot of great performers and
songwriters, but I think some of them get lost
in the shuffle over Cancon because to some
people it has a stigma atlached to it. In our
case, we beg for more Cancon all the time
because we’re hoping for that quality product
that we find every once in awhile.

Procol Harum reunited
with Edmonton Symphony

May 29 has been set for the re-uniting of
Procol Harum and the Edmonton Symphony
Orchestra. The announcement was jointly
made by ESO president Bob Binnendyk and
general manager Bob McPhee. The setting
will once again be the Jubilee Auditorium.

The two groups came together for the
highly-publicized concert 20 years ago. The
concert was recorded live and released by
A&M Records. Because the Edmonton
Symphony Orchestra was considered a featured
principal and the album wholly produced in
Canada, the CRTC allowed for the album to
qualify as two-parts Cancon (AP), and it
remains as such to this day.

The album sold in excess of 100,000
copies (platinum) inCanadaand made the Top
20 of the RPM 100 (August 5, 1972).

Rehearsals for Kiss
open to the media

The media has been invited to sitin on the first
day of rehearsals for Kiss of the Spider Woman
(April 27). The musical is setto begin preview
performances at Toronto’s St. Lawrence
Centre on June 8 with an official opening
scheduled for June 14.

Dircctor Harold Prince will address the
Kiss company, describe the production, and
take the company through the sct designs and
modecls. Prince will then field questions from
the media represcntatives.

MAKING A RECORD?

We Can Provide You With
Compact Discs
Digitally Duplicated Cassettes
& Cassette Singles
Marketing Consultation

.M‘UISIC
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MICHELLE WRIGHT
Now & Then

Arista - 18685-N

The Arista signing for this Canadian country
superstar is about to pay off with the
release of this package of superb pop/
country entertainment. Wright has a feel
for country soul and blues that goes back
to the beginning of her career. That
‘impeccable delivery and vocal warmth is
more pronounced here than with any of her
previous releases. The song material is
exceptional, particularly her current
charnted single, Take It Like A Man, written
by Tony Haselden. Thetitle track fromthe
writing team of Karen Staley and Gary
Harrison and the Chapin Hartford penning
of A Little More Comfortable also stand
out. But don't overlook He Would Be
Sixteen, written by Jill Colucct, Charlie
Black and Austin Roberts. Five tracks are
Cancon {AP), recorded at Toronto's
Sounds interchange. Classy cover
artwork. Front-rack this one, Wrightis on a
roll, (CD reviewed) - WG

- Country/Pop

CHET ATKINS

& GERRY REED
Sneakin’ Around
Columbia. CK-47873-H]
Great stuff from a couple of masters of the
guitar. Primarily Instrumental, but both
Atkins and Reed do a bit of interesting
vocallzing. There's also an interesting
lineup of background singers, including
Suzy Bogguss, Gary Chapman and Amy
Grant. Great summertime morning drive
stuff here like Cajun Stripper, Vaudville
Daze, Nifty Fifties, and the title track. Both
Atkins and Reed have a large following
which should attract both radio play and
retail sales. (CD reviewed) -WG

- Country

ANNIE LENNOX -Pop/Rock
Diva

BMG - 06192-10624-2-N
Aftertirstlistening to Dave Stewart's recent
work, and now to Lennox's debut solo
album, it's evident that the two former

Eurythmics do their best work together.
This is by no means a weak album, it just
lacks the spark that made the Eurythmics
best work both a critical and commercial
success. Lennox's soulful voice domi