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CBS rewirti ti crudlit in faulties 
by BRIAN MULLIGAN 
CBS MAS relented on its gel-tough 
policy over returned faulty records. 
The company revealed on Monday 
night, following a meeting with its 
distribution partners WE A and 
A&M, and a GRRC delegation, that 
credit instead of a straight exchange 
will be reinstiluled on faulty 
records. 

But, sales director Jack Florey 
stressed. faulties must be 
accompanied by accurate 
documentation and the company 

is also reserving the right to 
reintroduce the stringent measures 
which so annoyed the retail trade if 
further abuses can be proved. 

Elorey explained that new forms 
were being prepared and would be 
with retailers in about three weeks' 
time. These would be designed in 
such a way as to solve one of the 
problems which had been causing 
CBS most trouble - the difficulty 
of differentiating between the 
reasons for returning records. It was 
often the case, said Florey, that one 

box could contain a mixture of 
faulties, duplications and five per 
cent returns. The new forms would 
make it possible to identify the 
reasons for returning records. 

"Meanwhile, if dealers will use 
the same paperwork as before, then 
we will give credit with immediate 
effect and not replace. This means 
we want the record number and 
specific details of the fault," said 
Florey. 

"Under the new system we will 
be able to identify people who arc 

abusing it. We shall also be making 
spot checks on returns. If matters 
do not improve, then we reserve the 
right to go back again to the strong 
lines adopted previously - but 1 
hope it will not happen again." 

Florcy's expressed intention of 
continuing to try to involve the BPI 
in the matter of returns and faulties 
and to have it treated on an 
industry basis was supported by 
GRRC secretary Happy Tipple. "It 
could make things much easier all 
round," he commented. 

Welcoming the CBS/WEA/A&M 
decision. Tipple told Music Week, 
"we are pleased that the companies 
have been able to accept our 
arguments and reasoning. The 
no-credit system was unworkable. 
The new system will be self-policing 
and I can't think there will be any 
more problems. I also think the 
majority of retailers will agree to 
this fuller documentation. We 
certainly accept it so far as the 
faulties side is concerned." 

Ri®rprasiii[nj it Anchor 

ONE MONTH after its official debut 
in the British market, Anchor 
Records has reorganised its head 
office team, handing out fresh 
responsibilities to the various 
departments, and has disbanded its 
four-man field promotion force. 

The action coincides with 
Anchor's move from premises in 
London's Albcrmarle Street to new, 
five-storey headquarters at 140 
Wardour Street, which managing 
director Ian Ralfini describes as "an 
opportunity to strengthen and 

Presley album problems 
by REX ANDERSON 
UNPRECEDENTED DEMAND for 
the Arcade tv-promoted double 
album. Presley's 40 Greatest, has 
resulted in a severe oul-of-stock 
situation for dealers in the 
Midlands. However, neither Arcade, 
nor Courier Express - the delivery 
firm will accept responsibility for 
the shortage. 

Sheila Hubblcday, owner of 
Midland Music, Birmingham, said 
she had ordered a supply a fortnight 
ago, but when the delivery van 
arrived last week it had everybody 
else's order but hers. "It is now 10 
days since I went out of slock and I 
could have sold at least 50 copies in 
that time." she said. 

Jack Ainlcy, of Ainley's 
Leicester, accused the delivery firm 
of not doing justice to the album. 
He said he knew of no dealer in his 
area who had been able to obtain 
copies of the album recently. 

Another Leicester dealer, Steve 
Rossi manager of HMV said his shop 
had gone the whole of last week 
without any copies. He had 
contacted Arcade to complain that 
he had not received the 500 copies 
he had ordered and the firm had 
blamed Courier Express. "Courier 
Express blamed Arcade." he added. 
"After 1 informed them that 1 had 
not received the 500 copies, 1 
received 1,000." 

Henry Jackson, manager of 
Studio Musica, Northfield, 
Birmingham remarked: "It's really a 
question of delivery. We re promised 
48 hours and they're taking eight 
days to come. It isn i satisfactory. 
We've also had quite a lot of cases 
where the set contains two copies of 
record one, which gives us the 
added problem of returns. We are 
losing sales as a result. 

Endorsing this attitude, 
Tricket. manager of Pied Piper 
Music of Halcsowen. Worcs. added: 
"We also had a great deal of 
difficulty getting through to Arcade 
to place our ordei. H took us about 
three days to get through while 
Woolworths across the road seem to 

have had no trouble obtaining the 
album." 

At Arcade, Michael Levenc the 
sales director, admitted that the TV 
promotion on the album had been 
started in the Midlands last week 
and that there had been 
considerable demand. "We arc 
endeavouring to meet that demand", 
he said. 

Lcs Whittle, sales account 
executive at Courier Express said 
any delay in delivery was down to 
Arcade. "We are clear of all Midland 
orders," he said, "Dealers in 
Birmingham arc so anxious that 
they are rolling up at the depot in 
taxis at all times of the day and 
night, but it is not or general policy 
to allow them to collect their own 
records." 

Peter 
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streamline the operation of the 
company, now that we have had 
lime to appraise the situation 
internally." The decision to dissolve, 
the field promotion team, he says, 
was made because its duties were 
loo varied and not sufficiently 
co-ordinated with Anchor's head 
office promotion department. It 
should not be seen as a retrograde 
step, but rather as a "tightening up" 
— to generate a closer relationship 
between all the departments within 
Anchor. 

In future, promotion will be 
under the aegis of Allan James, who 
- in addition to covering radio and 
television - will pick up some of 
the responsibilities previously 
handled by the field promotion 
team. Bill Harman, originally in 
charge of field promotion, heads up 
a new department of artist liaison, 
while all publicity (which includes 
the press department) will come 
under the direction of Penny 
Valentine, AH these divisions will 
report to Martin Wyatl, a director 
of Anchor. 

In another development, 
commercial development director 

TO PAGE 4 

Motown 

plan more 

reissues 
by ADAM WHITE 
TAMLA-MOTOWN IS making plans 
to rc-relcasc another batch of singles 
culled from its back catalogue, 
following the recent chart success of 
oldies from the Suprcmes, Jimmy 
Ruffin and R. Dean Taylor. The 
titles involved will probably not be 
known much before December, but 
issue of the discs should follow 
swiftly in the New Year. One 
possible candidate for re-release then 
is Road Runner by Junior Walker 
and the All Stars, a track dating 
back to 1965 which has already 
been issued twice in Britain. 

To help choose exactly what old 
material is likely to make the Top 
50 in 1975, Tamla-Motown has 
circulated 4 00 clubs and 
discotheques throughout the UK. 
Disc jockeys arc being asked to 
indicate what old singles arc most 

TO PAGE 4 

% 

I 

m 
rr. 

i. 

r-i 

I 

m 

THE DJM team recently concluded a tour of the country holding receptions for 
djs and record dealers to promote current product. Seen here admiring the 
artwork for the upcoming Elton John Greatest Hits album are (I to r) Jerry 
Whittle and Tyrone Bo wen, new members of the DJM field sales force, dj John 
Brown and Swiss Cottage record dealer Arthur Broomsgrove. 
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SPLINTER "THE PLACE I LOVE"AMLH 22001 

Announcing the first album from 

DARK HORSE RECORDS ..4j 

Produced by George Harrison. Distributed by A&M Records Ltd. | 
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Radio-push for Pickwick 

PICKWICK RIXORDS has taken out 
commercial radio promotion for the 
41 si volume of the Hallmark Top of 
the Pops series, released last week. 

Ten 45-second spots featuring 
extracts from the album and a 
special jingle were broadcast on 
Capital Radio at peak listening times 
between last Thursday and Sunday. 

It was the first time that Pickwick 
has given radio promotion to any of 
the Top of the Pops releases. 

Elaine Saffcr, head of press and 
promotions at Pickwick, 
commented: "Although the sales of 
the Top of the Pops albums are as 
good as ever, we thought that we 
would try out radio promotion for 

the latest release to sec the reaction. 
Capital Radio seems to be an 
excellent medium for sucn 
advertising and more and mcj^ 
companies are turning 10 it. Really 
it can only do us good." 

She added that it was hoped to 
take out more commercial radio 
advertising with future releases. 

Roxy Music on the buses 

SPECIAL PROMOTION for the 
next Roxy Music and Sparks' 
albums has been lined up by Island 
Records. 

Spearheading Island's marketing 
campaign for Country Life, Roxy 
Music's fourth album, will be 
posters based on the album sleeve 
displayed on London Transport 
buses. In addition there will be 
window displays in record shops 
throughout the country, 
incorporating posters and sleeves. 

The album, which is released on 
November 15, has amassed nearly 
£100,000 in advance sales and 
Island has made p re-release 
application to the British 

Phonographic Industry for a silver 
disc award. 

Sparks' second Island album, 
Propaganda, also released this 
month, will be the subject of six 
billboards in key locations in six 
major cities. The billboards will show 
the inner sleeve photograph of 
group leaders Ron and Russcl Macl. 
and will be seen in London, 
Birmingham, Manchester. Glasgow, 
Edinburgh and Liverpool. 

The album will also be promoted 
by window displays and consumer 
press advertising. Sparks has just 
started a lour of England, Wales and 
Scotland which will take in 25 cities 
by the end of the month. 

Lord Wey mouth 

hosts on Rye 
LORD WEY MOUTH, otherwise 
Alexander Thynne, eldest son and 
heir of Lord Bath of Longleat, has 
his first album, I Play The Host, out 
on Pye's Golden Guinea series, 
November 8. He wrote all the songs, 
sings them and accompanies himself. 

The titles are published through 
Duchess Music, Des O'Connor's 
publishing outlet - and the album 
was produced by O'Connor's 
manager Peter Huggetl, with the 
singer-comedian acting as executive 
producer, 

O'Connor, will personally help 
promote the album now he has 
concluded his own overseas touring. 

3 to watch! 
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the music people—on records and tapes. 
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ORDER FROM CBS ORDER DESK Tel 01 960 2155 CBS/WEA/A& M Distribution Centre Barlby Road London W10 
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   as best British group at the Country Music 

MIKI AND GRIFF were na n pictured with them (centre) are Pye 

RCA Como box set 
RCA IS releasing the first four 
album box-set by Perry Como, 
embracing the best-known songs in 
his 30 year recording career - and a 
special maxi-single has been issued 
to help promote the set. 

The single, featuring three Como 
million sellers, Delaware, Caterina, 
and I Love You And Don't You 
Forget It was issued in the RCA 
Maxi-Million series this week. The 
box set, Perry Como - the First 
Thirty Years, will retail for £7.56 
and is issued at the end of the 
month to tie-in with the singer's 
appearance at the Royal Variety 
Show. 

The four-album set includes 56 

Como hits and his interpretation of 
popular standards, spanning his first 
million-seller Temptation to And I 
Love You So in 1972, Also included 
is an eight page booklet detailing his 
life in showbusiness. 

RCA has also begun a major tv 
promotion for two forthcoming 
releases, the David Bowie live 
double-album, and the Sweet's third 
album, Desolation Boulevard which 
is released in December. 

The 30-second commercials will 
start next week and continue 
throughout November. They will be 
shown in all the major tv areas, 
including Thames, London Weekend. 
ATV and Granada. 

5 

FOLLOWING LENGTHY 
negotiations, April Music managing 
director Brian Hutch has announced 
the signing of a sub-publishing deal 
which gives the company exclusive 
rights to all current and future 
material by Neil Diamond. 

The agreement, which was started 
at the start of the summer, gives 
April the publishing rights for the 

UK and Ireland to the Prophet 
Music and Stonebridge Music 
catalogues. Negotiations were 
handled on Diamond's behalf by 
David Rosner, manager of his 
publishing companies and attorney 
Michael Purlstein. 

Hutch told Music Week that as 
well as all new Diamond material 
written during the term of the 
contract, the two major catalogues 
included all his most successful 
songs in recent years. Also included 
is the music from the film Jonathan 
Livingston Seagull, which features 
the much-praised song Be. 

First releases under the deal were 
Diamond's latest CBS single 
Longfellow Serenade; and his second 
LP for CBS, Serenade. 

(November 5, 1964) 
ADVANCE ORDERS on Beatles 
For Sale album top half a million 
  BBC withdraws Thursday 
night's two-hour long Top Gear 
radio show   £20,000 worth of 
damage done by fire at Selmcr 
warehouse   Dot Records debuts 
in own right with six albums 
distributed by Pye   Glasgow 
retailers Cuthbertsons move into 
new four-floor premises   Ember 
Records introduces new polythene 
wrapped sleeves for singles  
demand from London's East End 
prompts Atlantic to re-issue Doris 
Troy's What'cha Gonna Do About It 
- later to be first hit for Cockney 
group Small Faces  EMI reports 
strong response to its Sales Diploma 
Scheme for dealers   Allied 
Records ordered to pay £100 
damages to Pickwick over copyright 
infringement case   Transatlantic 
lakes delivery of first batch of 
Russian records on the M.K. label 

7A\ lE-lkS! 

(November 8, 1969) 

Unit sales for fust seven months ol 
year to July show increase of sever 
per cent over last year's 
corresponding figures   DJ Alar 
Freeman opens his first record shoe 
in Leyton   EMI announces plan: 
to extend the self-service principle in 
its stores John Mayall plan; 
own label called Crusade ... 
rumours of Paul McCartney's death 
bring a spate of songs on the subjcci 
••••.. Jimmy Miller and Tony 
Secunda form commercial statior 

a IO  ^us Cook appointed manager of EMFs Abbey Road 
stud,os   Straight Records in US issues documentary album ol 
Kennedy's assasination   Island 
and B&C join to form B&C Music 
Publishing   Fleet wood Mac's Oil 

e sct to ruidge the Archies of! 
number one spot   Irish chcmisl 
shops scUing copy of album emtitled 
Painless Childbirth. 
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iiijsic IniMStrf Ciuncil 

talks uncoterwiif this week 

THE FIRST step in the formation 
of a Music Industry Council will be 
taken tomorrow (Thursday), with a 
meeting at the Kennedy Hotel, 
Euston. Under the chairmanship of 
MTA president Raymond Fox, 
representatives of all sides of the 
music industry, including retail and 
manufacturing will be gathering to 
discuss the practicability of such an 
organisation. As well as delegates 
from record companies, the BPI and 
MTA, the meeting will also be 

PETER CORNISH and Ian Kimmett 
have joined the staff of Island Music 
- Cornish, formerly with Pye at the 
Mitcham depot, as general manager 
of administration; Kimmett, 
previously with Feldman as 
promotion man and producer, as 
part of the professional department 
team, working with professional 
manager Martin Humphrey. 

PETER MISSION has been 
appointed assistant sales manager of 
Island Records. He is replaced as 
field promotion rep for East 
Anglia/Midlands by Brian Stevens, 
formerly salesman for Island in the 
southwest. Mike Lawrence has 
joined Island as salesman for the 
southwest. 

JOHN SIVYER, currently a feature 
journalist for the Home Counties 
Newspaper Group, is to join Bronze 
as press officer. 

ADRIENE FRY has been appointed 
deputy to MTA training officer 
Margaret Davis. Miss Fry previously 
worked with Miss Davis eight years 
ago as her assistant at EMI where 
Miss Davis was responsible for dealer 
training courses and educational 
records. 
GERRY GILBERT has joined B&C 
Charisma in charge of special 
projects. Formerly assistant editor 
of Sounds he joins the company 
from World Wide and will be linking 
up with the press and promotion 
department. 

MARTIN PAINE has joined Private 
Stock in the capacity of production 
manager. He was formerly assistant 
production manager at B&C. 

THIS WEEK Power Exchange 
Records and R&R Music moved to 
17 Draycott Avenue SW3 3BS. Paul 
Robinson, Steve Rowland and Tricia 
O'Keefc may now be contacted at 
584 1202/3. 

GTO has moved to 17 Barlow Place, 
Bruton Street, London W1X7AE. 
Tel: 01-<329 6425/6 and 6036/7. 

attended by officers of the 
Association of Musical Instrument 
Industries and the Piano Makers 
Association. 

The idea of a co-ordinating body 
is not new, but previous attempts to 
set up a council have met with no 

success. "We feel that it would be 
useful for all sides to have some 
central source of information about 
what is going on, and we hope that 
this meeting will start the ball 
rolling," said Margaret Davis, MTA 
training officer. 

■ 

% 

SRT. THE Barnet based company which has been experiencing considerable 
growth since the release a year ago of an LP by Mick Abrahams on how to play 
guitar, has signed cabaret band. Second City Sound. Pictured (I to r) are George 
Bellamy, SRT managing director, Boh Holmes the manager of (he band and SRT 
telephone sales head, Marion Cooper. The first album by the group, Classics to 
Carpenters, is to be released the first week in December. 

Larry Page 

re-sips 

the Traigs 
LARRY PAGE, who discovered the 
Troggs back in the mid-1960,s and 
produced all their early hits for his 
former label Page One Records, has 
re-signed the band to his Penny 
Farthing label. 

In 1968, he successfully sued the 
group in a High Court breach of 
contract action. Since then, the 
Troggs have recorded for Pye but 
had only spasmodic success with 
their singles. Under Page's initial 
productions their hits included Wild 
Thing (frequently re-released round 
the world), With A Girl Like You, 
Can't Control Myself. Give It To 
Me. 

Before the group left for an 
Australian lour, Page recorded them 
and the likely first single release 
with Penny Farthing will be Push It 
Up To Me, with Reg Presley singing 
lead. 

Bowie gets a flyer 

)RTY LUCKY dealers in 
ith-east England were given a 
ing start on David Bowie's double 
um, David Live, last week - but 
icrs were not pleased by their 
npctitors good fortune. 
In advance ol RCA's plans to 
p simultaneously to the whole 
de on Monday ot next week, one 
the independent carriers being 

d by the firm decided to deliver 
bulk shipment as soon as 

cived. In consequence about 

1,000 albums went into the 40 
shops well ahead of the otficial 
release. 

"We didn't know about this until 
dealers started phoning us to 
complain," said an RCA spokesman. 
"We have now made sure that no 
more records will go out before 
next Monday. On behalf of our 
over-enthusiastic distribution 
company we would like to offer 
apologies all round." 

Disc marks 

AH wictory 
FIRST SINGLE commemorating 
Muhammed Ali's recapturing of the 
world heavyweight boxing title is 
Black Superman, released this week 
by Pye Records - and performed 
by Brighton entertainer Jimmy 
Wakelin and the Kinchasa Band. 
Before recording the single in the 
Pye studios last Sunday (November 
3), for rush release, a demonstration 
disc was played on local BBC radio 
stations and created considerable 
interest among fans. 

Clapton 

back 

on stage 

FOLLOWING ON from the success 
of his RSO album, 461 Ocean 
Boulevard (2479 118) dales have 
finally been released for Eric 
Clapton's first concert appearance in 
Britain since January 1973. 

He and his band will play the 
Hammersmith Odean on December 
4 and 5. The dates are promoted by 
Harvey Goldsmith for John Smith 
Entertainments in conjunction with 
the Robert Stigwood Organisation. 

The band will comprise Yvonne 
Elliman, guitar and vocals, Carl 
Radio bass, George Terry guitar, 
Dick Sims keyboards, Jamie Oldakcr 
drums and Marcia Levy vocals. 
Ticket prices will range from £1.50 
to £3.0. 

r r 

EXPECT ANNOUNCEMENT soon from CBS regarding plans 
to launch a mail-order record club Manchester's Piccadilly 
Radio station planning release of its own albums MCA 
lining-up a spate of important UK signings for the New Year, 
while Jet's Des Brown also promising big news soon at 
Atlantic Ahmet Ertegun becomes boards chairman and chief 
executive officer, Jerry Wexlcr and Neshui Ertegun 
vice-chairmen with former senior v.p. and general manager 
Jerry Greenberg taking over as label president Peter 
Gormley soon to launch new artist Glen Cardier in first 
nine months of current fiscal year, music division of Warner 
Communications earned over 211 million dollars compared 
with 165.7 million last year. 
AMERICAN CAST album for Robert Stigwood's Sgt. Pepper 
stage show will be jointly distributed by CBS (U.S. and 
Canada) and RCA (rest of the world), not his RSO 
label EMI's Vic Lanza predicting another Tears success for 
Ken Dodd's forthcoming single Unless RCA flying in 10 
American scribes for Horslips Saturday concert at the 
Rainbow after 20 years in the business, Micki and Griff 
voted group of year at Country Music Association awards 
dinner last week. 
HOT CHOCOLATE signed for U.S. to Big Tree label after 
standing up for New Faces runner-up Stuart Jason, will Tony 
Hatch now record him — and will Philip Solomon bid for 
eight year-old winner Malandra Borrows? visiting London 
last week were Malcolm Cecil and Robert Margouleff, 
engineers on recent Stevie Wonder, Syreeta and Isley Brothers 
albums no metal-bending from Uri Gcller at his Polydor 
press conference last week, despite inclusion of a fork in 
press kit — but MW reporter's album was warped with 
entertainment by George Melly and naked lady in coffin 
filled with strawberries, jelly and cream. Swan Song's launch 
party at Chiselhurst Caves rates as year's most bizarre event. 
MFP A&R director John Boy den near to clinching American 
launch for CfP label Motown's next golden oldie will be 
Supremcs' Where Did Our Love Go classical mail order 
specialist Derek Lawson ill in University College 
Flospital Capitol preparing soul campaign for January 
featuring, among others, Nancy Wilson, 100 Per Cent Pure 
Poison, Tavares and Barbara Acklin for Charlie and 
Wideboys launch, Anchor reviving EP format — at a single 
price. 
WHICH UK managing director is rumoured not to be 
changing his job in the next few months? recommended 
- a guided tour of superb new offices at EMI designed for 
m.d. Gerry Oord and his senior staff. following the Bump, 
why not the Ali Shuffle?  
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PVC not a danger 

in UK says BPF 

by REX ANDERSON 

DESPITE ESCALATING concern in 
America that vinyl chloride, used in 
the manufacture of PVC. the raw 
material from which records arc 
made, can cause those who work 
with it to contract a form of cancer 
of the liver which is invariably fatal, 
the British Plastics Federation has 
issued a statement to the effect that 
the restrictions on the use of the gas 
in this country are sufficient to 
nullify its harmful effects. 

It has been proved, to the 
satisfaction of the Americans, that 
vinyl chloride causes angiosarcoma. 
Sixteen cases of this disease have 
been documented in the US and all 
are connected to vinyl chloride. A 
further 10 cases have been reported 
in Europe, but none in the UK. 

The gas is used in the Goodrich 
process which requires it to be 
pumped into large reactor vessels 
where together with other 
substances polymerisation takes 
place and PVC is formed. Plastics 
workers come into contact with the 
gas when they clean out the 
reactors. This takes about an hour 
and has to be done after each batch 
of PVC has been drained off. 

The discovery of the link 
between the gas and the cancer 
resulted in American in a temporary 
emergency standard for PVC 
factories of a permissable level of 
vinyl chloride in the air of 50 parts 
per million. However, following 
more research a new permanent 
standard has now been issued of one 
part per million during a working 
day and five parts per million over 
any period no longer than 15 
minutes. 

This is approaching unworkable 

proportions. To put the scare in 
perspective there arc only 19 
worldwide deaths reported out of 
the thousands of workers employed 
to work with vinyl chloride. 
However, this is not preventing 
unions and health authorities in 
America from pressing for even 
great restrictions. Already the scare 
has spread to Europe where 
Norway's biggest industrial combine, 
Norsk Hydro has decided to stop 
making PVC because of the danger. 

A spokesman for the British 
Plastics Federation said this week: 
"The scare has arisen in America 
and we have a much more sensible 
and realistic relationship with the 
government. We arc working to a 
recommended 25 parts per million 
over an eight hour day and 50 parts 
per million for short periods." 

In fact there arc only four plants 
employing the process in this 
country, run by Id and BP. As far 
as the record industry is concerned, 
the plastic that arrives in powder or 
chip form at the pressing plant 
contains a concentration of about 
one part per million vinyl chloride. 

The BPF makes it. quite plain that 
it has yet to be proved that 
anything but very heavy 
concentrations are likely to cause 
angiosarcoma and that the 
government is very aware of the 
importance of PVC to the economy 
of the country. 

It seems unlikely that the scare 
will further effect the availability of 
PVC to the record industry. Norsk 
Hydro docs not manufacture plastic 
for the industry and as yet there are 
no reports of plants that do taking 
any action that might make the 
plastic more scarce or more 
expensive or both. 

Motown reissues 
FROM PAGE 1 

popular with their audiences. 
Locations in the North of England, 
where Motown and soul music is 
programmed more heavily than 
elsewhere, will have a considerable 
influence over the final decisions - 
some 40 clubs in Manchester alone 
are being polled. The South will be 
less influential, for clubs in that part 
of the country prefer to play what 
Motown promotion manager Paul 
Prcntcr describes as "our funkier 
product" - which is not notably 
successful in the UK charts. 

Broadcasters and journalists in 
the consumer and trade music press 
are also being polled for their 
favourite Tamla-Motown oldies. The 
whole process, including the 
collation of the information, is 
expected to take about three weeks. 

This is Tamla-Motown's second 
major attempt to ascertain the 
current sales potential of its back 
catalogue. The label conducted a 
similar survey of clubs in the 
summer, the results of which led 
directly to the re-issue of Jimmy 
Ruffin's What Becomes Of The 
Brokenhearted and the Supremes' 
Baby Love. Other titles which 
figured strongly in the ratings then, 
and which have subsequently been 
re-released, included Marvin Gaye's I 
Heard It Through The Grapevine 
and Jimmy Ruffin's I'll Say Forever 
My Love. 

The label has to be careful not to 
cut across any new product from its 
artists, however. There is no such 
danger with acts such as Jimmy 
Ruffin and R Dean Taylor who 
are no longer contracted to Motown 

- but Marvin Gaye is still very 
much a big name with the company. 
The re-issue of Gaye's Grapevine 
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was apparently scheduled by 
Motown UK for some time ago, but 
there was word from the US that a 
new album from the singer was due 
soon, and this had priority over old 
material. When the LP turned out to 
be a 'live' set - containing no 
potential hit singles for Britain 
the label was able to go ahead with 
its original plans. 

There is no resistance from 
Motown's US parent to all this 
rc-relcasc activity, according to Paul 
Prcntcr. "The Americans are a bit 
surprised at the success of the old 
records because that sort of thing 
doesn't happen over there," he told 
Music Week, "but they don't object 
to what we're doing. On the 
contrary, they're pleased to have the 
sales." 

Island and GM dispute 

Ronnie Lane contract 
EX-FACE Ronnie Lane has signed 
with Island Records and had his 
first single released - despite a 
claim by GM Records that it also 
has Lane under contract. 

Island announced this week that 
it had signed Ronnie Lane to a 
long-term recording contract for all 
world markets, with the exception 
of the States and Canada. The deal 
followed long negotiations with 

Trentdalc 

general 
Lanes management. 
Promotions. , •, „ B

ut Bill S.o"ebrKlge.idSi ^ 

company wVh has had Lane vmder 

zn.W&sZs 
were looking into the matter We 
have no comment to make at th • 
stage but the matter is being dealt 
with by our lawyers,' he said. 
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HUSTLER DEBUT band for ihc new Firefly label, which has been launched 
in the UK in association with A&M Records, recently visited the telephone 
sales girls at A&M's distribution. Left to right are Mickly Llewellyn. Tony 
Beard, Kenny Daughters, Steve Haynes and Tigger Lyons. The group s first 
album for Firefly, High Street, was released three weeks ago. 

Butterfly Ball LP and 

single from Purple 

FOLLOWING THE success of the 
book version of The Butterfly Ball, 
by artist Alan Aldridge - it has sold 
200.000 copies so far and been 
rated "best children's book of 
1973" - a major promotion 
campaign is under way for the 
follow-up album, with music by 
ex-Deep Purple man Roger Glover 
and released through Purple 
Records. 

There is also a single from the 
album. Love Is All. 

With a full-scale stage musical, 
and a television cartoon series, 
planned, there is also a whole range 
of merchandise from T-shirts to 
toys, and drinking mugs and 
jig-saws, tying in with Butterfly Ball 
characters — and handled by Terry 
Flounders, the man behind the 
marketing of the Wombles. 

Additionally Aldridge and Glover 
are undertaking a major provincial 
promotion lour, starling November 

11, with visits to local radio stations 
and personal appearances at big 
stores. 

Also planned; a Grasshopper's 
Feast for 200 children at Biba's in 
London on Sunday (November 10), 
and a royal ball, with Princess 
Margaret attending, on December 
10, also at Biba's Rainbow Room. 

rairpimiiiffcrii 

FROM PAGE 1 
Colin Hadley assumes responsibility 
for overseeing Anchor's advertising 
programme. This is a temporary 
duly, however, which follows the 
departure from the company of 
ad verlisemcnl manager Derek 
Bramwood for the US. A new 
manager for this post will be 
appointed in due course. 

In addition to the record 
company, Anchor's Wardour Street 
headquarters (telephone 01-734 
8642) - previously occupied by an 
advertising agency will house its 
music publishing, sales, copyright 
and accounts departments. All the 
divisions moved into the new 
location on Monday of this week, 
with the exception of publishing 

and accounts. These will transfer 
from their Piccadilly location next 
week. 

The company's ABC output will 
be expanded next year, and it will 
also be scheduling releases from the 
recently-acquired Dot/Paramount 
labels. Some 20 albums will be 
issued then, all of which will be 
selected items from the large 
Dot/Paramount back catalogue of 
soundtrack, country and western 
and MOR music. In the same 
month, Anchor will be handling 
what lan Ralfini describes as "a full 
releasing schedule" of its own 
product, including LPs by Ace, Sam 
Lcno and Charlie and the Wideboys. 
Initial albums from Ray Da vies' 
Konk label, including one from 
Claire Hamill, will appear, too. 

Greenslade 

m itefrfflPj/ 
ANDREW HEATH and Dave 
Greenslade have just returned from 
meetings with Irwin Steinberg in 
Chicago where they finalised a deal 
under which the group will produce 
two albums a year for Mercury. The 
first release will be their current 
album, Spyglass Guest. Recently. 
Greenslade signed a deal with 
Phonogram International in Holland 
for the rest of the world outside 
Great Britain and Spain where they 
remain with Warner Brothers. 

The group is about to commence 
an extensive tour of Germany for 
the Euromusic Agency and plans arc 
now being finalised for the band to 
make a Stateside tour in the New 
Year. 

Halloween 

debut for 

Swansong 

SWANSONG, T 1IE L e d 
Zcppclin/Pcter Grant label, launched 
its first UK release, Silk Torpedo by 
the Pretty Things, with an 
extravagant party at Chiselhurst 
Caves in Kent, which was 
specifically organised to tie in with 
the fact that it was Hallowe en 

Among those who attended were 
Neshui Ert: vice chairman of 
Atlantic which will be distributing 
the label in the UK. Others who 
attended were Phill Carson, 
managing director of Atlantic, 
Richard Robinson, managing 
director of WEA, The Pretty Things. 
Led Zeppelin, George Melly, Roy 
Harper, Peter Grant, Maggie Bell, 
Bad Company, Roger Chapman and 
others. 

Bad Company's first ablum. Bad 
Co., was Swansong's first release in 
the US where it went gold and 
made the top place in the US 
charts. This is possibly the first time 
that a label launched by a group has 
had anything like this sort of 
success. 

The next Swansong release in the 
UK will be a new Zeppelin album, 
which is yet to be tilled. The label 
has also signed a new female artist, 
Mirabai, to a world wide contract. 
Other acts will also be signed to the 
label. 

The New York office of the 
company is run by vice president 
Danny Goldberg and Peter Grant, 
the president, heads the London 
office at 484 Kings Road, London. 
(352 0082). 

iiFF and 

Showings 
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MUSIC FOR Pleasure has joined 
forces with Showerings - the 
Babycham family - for the release 
of a special party record for the 
Christmas market. 

The album. Sparkling Sounds - 
Just The Way You Want To Hear 
Them, features cover versions of 
pop hits like Get Down, Laughter In 
The Rain and Hey Jude, and will 
retail at 87p. Part of the record 
royalties will be distributed among 
three charities of the Licensed 
Victuallers' Association. 

Music For Pleasure's liaison with 
Babycham follows a similar one last 
year with Pepsi. Babycham's logo 
will appear on the record sleeve and 
the two companies arc joining forces 
for promotion activities. 'Flimsies 
containing two tracks from the 
album are being given away in 
supermarkets throughout the 
country. 
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Alan Aldridge's modern classic 

becomes a very special album. 
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YOU WILL. 1 am sure, be aware of 
ihc fact l ha I some deliveries of the 
new David Bowie LP, David Live, 
were made prior to ihc release date. 
This error is entirely the 
responsibility of my company and 
in view of the very precise 
instructions we received from RCA 
our mistake is indefensible. 

1 can only apologise to RCA and 
record dealers at large for our 
failing. 

H. STANLEY, Sales and 
marketing manager. Courier Express, 
London EC2 

AS DIRECTOR General of the BPI, 
I feel that 1 must answer the letter 
from Dave Godin (Letters October 
5). Godin is obviously not in 
posession of all the I acts, probably 
through no fault of his own. Like 
most articles in the trade press it is 
not possible for them to be 
completely up to date as court 
proceedings take place almost daily 
and the article "BPI Move Against 
The Soul Pirates" (Scotembcr 21) is 
one such article. I must go on 
record to say the BPTs initial 
investigations and High Court 
proceedings against small retailers of 
soul pirate pressings have led to 
three substantial importers and 
wholesalers ot intringements being 
found and stopped and the name ot 
the manufacturers in the United 
Stales is also known and will be, if 
not already, the subject ot an 
investigation by the appropriate 
American authorities. Subject to any 
information to the contrary, I 
believe that soul pirating has 
substantially decreased. 

It is encouraging that people like 
Mr Godin are acquainted with the 
specialist fields like soul as they 
obviously have a wealth of 
information as to what is happening 

in the illegal field, which 1 would be 
more than happy to receive. 

Again, I repeat the request that I 
have made constantly since my 
appointment to the BPI that anyone 
with knowledge of such illegal 
activities should report them 
immediately to me at the BPI 
offices. All reports will be dealt 
with promptly and in strict 
confidence. 

GEOFFREY BRIDGE. British 
Phonographic Industry, 33 Thurloe 
Place, London SW7 211Q. 

FURTHER TO my discussion with 
Geoffrey Bridge of the BPI on the 
Jimmy Young Show on October 23, 
I would like to say that Mr. Bridge's 
replies were not satislactory to me. 
He was quoting figures and his main 
reply to the question of faulties ■ 
which he at least admitted exist - 
was to blame the shortage of 
plastics and the three-day working 
week. 

What, I wonder, has this to do 
with faulty master records and if his 
reasons are correct, why does 
Sclccta have no faulty records? 

The point I was trying to make 
concerned the number of albums 
and singles which are faulty right 
from the start. Having heard a tape 
recording of the discussion, it seems 
that I mentioned EMI and RCA, but 
although I had a list of companies, 
there was insufficient time to 
mention all complaints in detail. 

In addition to Inncrvision and 
Diamond Dogs, I wanted to mention 
Bridge Over Troubled Water (CBS), 
Hillsiders By Request (Polydor), 
Bryan Ferry's These Foolish Things 
(Island), Part Of The Union by the 
Strawbs (A&M). Sylvia by Focus 
(Polydor), Jean Genie by David 
Bowie (RCA), Liverpool FC (PELS 
distributed by Pyc), Shaft Theme by 
Isaac Hayes (Stax), Evcrlon FC 
(Phonogram), Osmond's Crazy 

.1 > ..mi limmy Osmond's Long 
..ova m-.W -.nd others 

which many people h 
forgotten, like W.zzard and Jnr 

the P^t nveycrtrs only one 
LP, Motown Chart busters j 
was admitted as being l^Uy and 
this took two attempts to cctity 
What a job we had trying to tell the 
public that the second pressing < 

^"jimmy Young end Mr. Bridge 
both knew about Carpenters St g 
albums and the 65,000 faulty 
copies, but this was described as a 
"rogue". I think a "cotd * 
when 75-80 copies out of 100 arc 
returned. The others arc probably 
not returned because it 1S 

inconvenient for the purchaser to do 
so or because a lot of people arc 
just accepting the fact. 1 have often 
had instances of customers coining 
back to the shop and confirming 
what I have told them about faulty 
records as a result of visits to other 
record shops. 

We need more liaison with the 
record companies over faulty 
records and over the number of 
records being sent out in the wrong 
sleeves. Let us try to get a larger 
proportion of non-jumpers, and also 
solve the problems regarding warped 
records, cracks, distortion, surface 
noise, paint on records, misprints, 
damaged sleeves, records with price 
tickets from other shops, damaged 
edges, lack of run-in bubbles and 
singles broken in half. 

TOM NEWTON, Mobile Records, 
Southport, Lanes. 

MY PARTNER and I have almost 
completed our first year in the 
record retail business and, week in 
week out, we have experienced 
more difficulty with this group of 
companies than any other major. 

The rntstri^0^ with 
Monday. " ,10nc in our 

""T WUhout fail. stock otdc-ts. thcir ntovt, 
before and ,sln

r! lll(, mostdifficult 
CBS/wHf^ny I ^ ,thc 
to contact. . . ^ wC are all so 
engaged tone \ 0ften I obtain a 
used too. b"1 gjes completely 
ringing tone wh^' bj minn1eS until 
unanswered fo f6™ off. Still. 
1 am , wi - usually gel* pcrststcnt uyf . ^ lhollgh my 
through in lhc cn°' lv t0 drop off, 
dialling finger is ready 

majors except. V ^rp']uckv this 
CBS/W';-A/AfTh ^b'i'frnday 
Will arrive on Thursday, . , 

arrived Tntfuhc Vollowing M^ay!! 

mar^
m: « 

mree companies reps., (although m 
the case of one of them this is 
becoming a fairly 
out tea can't be that bad). 1 am 
beginning to wonder, however 
whether there is any point in our 
ordering goods trom them. 

By Friday, vve have usual > 
received most companies new 
releases ordered in advance from the 
reps. But not CBS/WEA/A&M. Their 
new issues usually arrive the 
following Tuesday it, that is, they 
arrive at all. I can think ot a 
number of instances where items 
ordered in advance have just never 
turned up until we order it again 
ourselves. This applies to all three 
companies. 

Often when new stock arrives 
from them we find we have received 
either more or less copies than we 
ordered and on one or two 
occasions we have received the same 
order twice. 

The whole situation SVa, 
hifthlighted last week when .nir 
nearest competitors, who ^ 
apparently ordered tewer copj^ 
received the new Rolling Stones Li- 
on Friday. Ours did not arrive until 
Monday. Ol,rin£ 0

i
ur llrsl ycur we 

,nVe built a steady, regular trade 
through our hopefully 
knowledgeable and cffieicnt service. 
But you try explaining to one of 
your best customers why the shop 
down the road has got the new 
Stones LP and you haven't. 

Through late delivery and failure 
0f new releases to arrive 
CBS/WEA/A&M have lately caused 
us to have a number of disgruntled 
customers on our hands and cost us 
a considerable amount in lost sales. 
They'll be quick enough to stop our 
account if we don't pay it before 
'the end of the month though. Oh, 
bv the way it's the 24th and the 
only statement wc haven't received 
is CBS. 

Well, here we arc on another 
Thursday and still no sign of this 
weeks order arriving although, on a 1 
rCps advice I managed to place it | 
before midday on Monday i 
supposedly ensuring same day j 
despatch. In a way I hope U doesn't j 
arrive before Monday because the 
shock if it did might be too much. 

If anyone in Barlby Road sees 
this see if you can sort something 
out' for us. Oh yes, and will we 
receive our Christmas orders by 
Easter? 

P.S. I have just received my first 
replacement of faulty goods. Ten 
records returned to them before wc 
were notified ot the new system. 
Two of the ten replacements are 
badly damaged and the blister on a 
third makes it looks as though its 
suffering from a terminal case of 
smallpox. Enough said, 

CHRIS LOWE, Acorn Records, 
YeoviL 
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THE BEST OF STARS ON SUNDAY 
(In association with 
Yorkshire TV) 2870 420 

Sounds like 
THE M6 

BEATLES 
Sung by 
The Hobos 
M 57 Liverpool 

Turn on here for 
Help. Ticket to Ride A Hard Days Night Paperback Writer 
Can't buy me Love I Wanna Hold Your Hand 

SOUNDS LIKE THE BEATLES 
The Hobos 2870 408 
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GREAT HITS OF THE 70s 
MOOG STYLE 2870 413 
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20 GREAT HITS OF 74 
2870 416 
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Music featured in the film 

THAT'S ENTERTAINMENT 

'That's Entertainment'features some 
of the greatest musical numbers of all 
timelhis album presents 14 of them in 
great arrangements by Mantovani, 

Ronnie Aldrich,Stanley Black, Frank 

Chacksfield and others. 
PFS 4320 Decca Phase Four stereo 

€ 
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Of Man River 
Dancing in The Dark 

On The AJchison, Topeka and And The Santa Fe 
Glgf 

A Pretty Girt Is tike A Mekxiy. 
Hkhi Swell 

p: Times Square 
Strike Up The Bond (Medlev) 

EosyTolove 
The Trolley Song 

Over The Rainbow 
Begin The Beguine 
Slngln'InTheRain 

An American In Parts 
/ \ 
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the new single from 

TOM JONES 

Pledging My Love 

I 

F13564 Decca 
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First album from an exciting 

new UK signing 

BRENDON 
UKAU009 UK 

### &/i |DECCfl 
The Decca Recotd Company lirroiad Decca Houia Alban EmbanVment London SE17SW 
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120 attend Electrola's 

Lahnstein sales convention 

COLOGNE - "New Ways - New 
Success" was the- theme of EMI 
Electrola's sales and marketing 
meeting held at Lahnstein. Some 
120 ol" the company's sales staff 
participated in the inlormation and 
training programme. 

In his welcoming address, 
Electrola's managing director, 
Wilfried Jung said the company was 
a well managed organisation that 
one could rely on. During the last 
financial year (July 73 to June 74) 
the company had realised a 24.9 per 
cent increase in sales. This figure is 
even more impressive when 
compared to the overall German 
record industry increase of only six 
percent. 

The figures for single sales were 
even more startling. EMI Elcctrola 
had achieved an increase of 16.8 per 
cent while the entire industry hud 
suffered a loss of 14.4 per cent. The 
company's LP sales had increased by 
13.8 per cent while the total 
industry increase was four per cent. 
Cassette sales had increased by 44.8 
per cent compared with 41.3 per 
cent for the industry. Jung said the 
company at present held a 22 per 
cent share of the market. 

The address was followed by a 
brief description of the international 
department and a sales training 
programme. After the participants 
had been introduced to the new 
German product there was a live 
performance by Marek and Vacck, 
the Polish piano duo who slopped 
at Lahnstein before returning to 
Paris that evening. 

The report on new product in 
the extensive classical catalogue also 
featured a short performance by the 
pianist, Alexis Wcissenbcrg. The day 
ended with an evening programme 
by EMI Elcctrola artists, Katja 
Ebstein and Christian Anders. 

On the second day, after the top 
salesmen had been presented with 
their awards, there was a chance to 
listen to new classical curiosities. 
One was a quadraphonic production 
of the Humperdinck opera. "Hansel 
and Grctcl" which, for the first 
time, had been made with child 
singers. Hansel is interpreted by 
Eugen Hug and Grctcl by Brigitte 
Lindner, who surprised everybody 
with an already well-trained voice. 

The new label. Songbird, which 
has been distributed worldwide by 
EMI Elcctrola for some time already, 
was also introduced at the meeting, 
Dr Hansa Strcckcr, manager of the 
Scholt publishing company which 
established this new label, gave some 
brief examples from the repertoire 
supplemented by a short live 

■ performance by Rick Abao and Tom 
Kannmacher as well as EMI's artist 
Lerryn. 

Then, the participants were 
divided into five groups to discuss 
internal matters and market topics. 
This discussion was followed by a 
report on up-to-date advertising 
methods particularly with regard to 
the development of contemporary 
window display. Music was provided 
by the Spanish group, Santabarbara 
with some examples from their new 
album. 

The sales and marketing meeting, 
which lasted two-and-a-half days, 
ended with lectures on Isarton, 
delivered by proprietor of the 
popular label, Alfons Bauer, and on 
Wall Disney. Rudolf Ludwig, 
production manager of the Disney 
publishing company, introduced the 
new cartoon, Robin Hood. He said 
that EMI Electrola's recently 
concluded sales campaign for Disney 
and been a genuine success. Quite a 
few retailers, he said, had since 
decided to establish a Disney 
department in their shop. 

The meeting ended with a report 
on general aspects of sales and 
marketing. 

Remo ruling 

SAN REMO - Following a meeting 
between the Municipality of San 
Remo and record company 
representatives, it has been decided 
that the 1975 San Remo Song 
Festival will not be for previously 
unrecorded compositions as in 
previous years. 

It will still be for Italian songs 
only, but recordings of them will be 
available from January 15 and so 
enjoy two months' sales before the 
contest - the 25th - from March 
13 - 15. However the songs will be 
judged entirely according to merit as 
performed at the contest — 
respective record sales will not be 
taken into account. 

ABSOLUTELY 

JOHN HOWARD 

Goodbye Suzie 

Released on Oct. 25th 
CBS 279 i 

MAUTOGLADE MUSIC LTD. 

22 Denmark Street, London. W.C.2. Phone 240-5349 
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r1.ttor ,pft iuct recovered from delicate throat surgery, 

heading for Sc°" here by Mike Males, acting head of popular 
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PARiS - In a bid to take a larger 
share of the French recording 
market, Pelgrims de Bigard, 
chairman of Sofrason and Areaccm, 
and Jo Milgram, formerly of Barclay 
and Discodis, have set up the Ste 
Autonome Internationale dc 
Gcstion Artistique, known as 
SAIGA. 

The organisation is searching for 
independent producers with goods 
to offer. They must have the right 
songs and really talented artists. 
Milgram told Billboard: "We expect 
to be carving into the market by the 
first part of next year and be really 
big by the end of 1975. When we 
find independent producers with the 
right goods, we step in and give all 
the help we can. 

"We arc already moving. Many 
publishers have the songs, and there 
.ire artists ready to produce. But we 
must have the real talent," 

This stems from the fact that 
many singers with a good first song 
can sell up to 100,000 copies of a 
record, then fade into oblivion 

afterwards. It has long been a 
mystery why the public so often 
fails to buy a follow-up to a hit. 

Said Milgram: "Though the big 
names are still pulling, there are 
signs that the public is demanding 
new, but good, talent. Years ago, 
the singer sold the song. Then later 
on the song sold the singer. Today 
the public is very adult and mature 
musically, regardless of age - and 
both the song and the singer must 
measure up to these standards. 

"We have high hopes of a French 
group called The Visitors. I realise 
that French groups lack the 
discipline found in British and US 
groups, but we consider they are 
good." 

In Paris now there is a mad 
spending spree. It could mean the 
public is on a buying spree before 
the economic axe falls. There is a 
bit of now-or-never in the air, and 
SAIGA wants to cut off a large 
slice. The organisation is as 
interested in foreign independents as 
those of French origin. 

SJpgiM lElhaiJitv shew 

STOCKHOLM - A big charity show 
for UNESCO'S Children's 
International Summer Village is 
being held here on December 2, in 
the presence of King Carol XVI 
Gustaf and with Charles Aznavour 
as principal guest artist. 

The show is being arranged by 
Ulf Eklund and Lars Edihn and is at 
the 900-seatcr Oscars theatre. 
Demand was so great for tickets - 
more than 3,000 in a very short 
time — that an additional 
performance has been arranged. 
Tickets range from S4.50 to $34. 

Appearing with Aznavour are 
singer Amila Rodriges and Liselte 
Malidor, from the Casino de Paris, 
and Swedish artists booked are 
actress Ingrid Bergman, Lill-Babs 
(Phonogram), Lill Lindfors 
(Metronome) and Blue Swede 
(EMI). 

To tic in with the shows, EMI 
(distributors of the Barclay label) 
and Berfil Joffe (who represents 
the label here) have devised a 
campaign to promote Aznavour and 
us latest album "Tapestry of 
Dreams , which includes the 
international hit "She". And a 

BBC-TV team will visit Stockholm to 
complete a documentary on the 
French star. 

Also arranged by Danish booking 
agency SBA; a tour for Aznavour to 
cover Finland (December 3), 
Norway (4), and a concert in 
Denmark on December 5, from 
which there will be a TV show. 

Leandros hit 
WARSAW - A song by Vicky 
Leandros. of Greece, has become a 
surprise hit in the German Federal 
Republic - it is "Theo, Wir Fahr'n 
Nach Lodz", otherwise "Theo We're 
Going to Lodz". 

The song, which sold 350,000 
copies in three months was written 
By Vicky's father, Leo, who is also 
her manager. One mystery was why 
he chose this industrial and 
unromantic city as a song theme. The 
explanation is that Leandros was 
very keen on a 1930's film about 
the adventures of the "Good Soldier 
bchwcik". in which the soldiers sang 
a song called "Rozo, We're Going 
To Lodz". 
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