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Music WesSc, 

the charts, 

anil the MPA 

FOR MORE than five years the 
British Market Research Bureau has 
been responsible for compiling 
record sales charts for the British 
record industry, the BBC and 
Billboard Publications. 

The weekly operation of 
sampling 300 full-range record 
stockists throughout Britain, 
analysing their returns and preparing 
the best-seller lists of albums and 
singles is an elaborate and 
necessarily expensive one. But Music 
Week, along with the British 
Phonographic Industry and the BBC, 
has always taken the view that such 
a heavy investment is more than 
justified by the need for the British 
music industry to have a regular, 
reliable sales-based chart which has a 
built-in protection against rigging. 

The BMRB chart is widely 
acknowledged as the most accurate 
reflection of sales through 
conventional record shops in this 
country. It is a credit to Britain's 
music industry that it sponsors and 
finances such a reliable barometer of 
sales .. . still a relatively rare thing 
in Europe. In addition, the chart is 
an indispensable aid to all sections 
of the music industry because it has 
the unique quality of being able to 
forecast the upward movement of 
certain records with 80 per cent 
accuracy. 

As well as being a sure indication 
of what is selling, and as well as 
providing valuable guide lines to 
retailers as to what product to 
order, the BMRB chart is a vital 
promotional tool. A publisher or 
record company man who can point 
to a good track record in the 
official British industry charts when 
he is discussing a licensing or 
sub-publishing deal for his catalogue, 
is negotiating from a position of 
strength. Even when a publisher has 
all his catalogues assigned 
throughout the world, he can still 
benefit from having songs appearing 
in the chart — because a survey has 
shown that more than 80 per cent 
of Britain's retailers use the BMRB 
charts for ordering records. And if a 
record comes into the chart at, say, 
39 as a new entry, it is a safe bet 
that it will create new orders. 
Because it is a well known and 
thoroughly documented fact that 
chart success breeds success. It also 
virtually ensures vital radio 
exposure. 

in short, the existence of a 
reliable chart is of great benefit to 
all sections of the music industry. It 
benefits radio stations, it benefits 
publications, it benefits record 
companies and it benefits publishers. 
But the current situation is that the 
BBC pays its share to finance the 
BMRB chart, 15 record companies 
pay their share through the BPI, 
Billboard Publications pays its share 
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GRRC hots out at 

CiS-teickii uiufe 

FOLLOWING THE appearance of 
the first national newspaper 
advertising for the newly launched 
Realm Record Club, the GRRC has 
issued a statement deploring the 
fact that retailers cannot hope 10 
compete with their distributors on 
the same basis. 

The statement runs: "We view 
the launch of this club which has 
the blessing of CBS and which 
features product from five or more 
major labels, with a great deal of 
suspicion. Record retailers have had 
to suffer successive inroads into 
their turnover in recent limes via 
consumer magazine promotion. 

Companies toss 

the coin for 

USA label prefix 
A TOSS of a coin will decide which 
of two rival record companies will 
retain the record prefix they have 
both been using for singles. 

Problems arose for dealers and 
manufacturers alike when both 
Island and UK Records chose the 
same prefix, USA for their 
American product releases. 
Stalemate was reached because 
although Island had its 
USA-prefixed singles on the market 
two months before its rival, UK 
claimed that it had registered the 
prefix before Island. 

Now both companies have agreed 
that they should "toss the coin" 
and break the dead-lock. Whoever 
wins will continue using the prefix 
and the loser will make a change. 

UK Records general manager 
Give Sclwood explained: "I've 
agreed to meet Island's managing 
director David Bctteridge this week 
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cut-price product to sell other 
goods, company-owned retail chains 
and now a company-owned major 
club. 

"Competition at cut prices can in 
our opinion damage the image 
which the record industry had to its 
credit and which is fast dissapcaring 
in the consumer's mind. Our 
members have already asked, and 
rightly so, which four CBS albums 
will be made available to them to 
sell at 25p each in order for them 
to compete with this offer and when 
such companies as A&M will reduce 
the price of albums like the 
Carpenters' Singles to the trade so 
that the retailers price image is not 
destroyed by their own suppliers." 

The advertisements have appeared 
in national papers. Top product 
from the catalogues of Bell, CBS, 
RCA, Liberty UA, Magnet and A&M 
is featured. Readers arc offered one 
album at 25p on joining the club 
providing four more arc purchased 
within 12 months at full price. The 
choice includes The Carpenters 
Singles album and product by 
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Chinnichap-Mud 

split definite 

HIT-WRITING TEAM Nicky Chinn 
and Mike Chapman plan a 
complete break with chart-topping 
team Mud, once the Rak contract ex- 
pires in June 1975 and at the same 
time announce that they arc 
spending more money on Bradford 
group Smokcy than they have- on 
any of their previous artists. 

The statement concerning Mud 
says that Chinn and Chapman "will 
no longer be involved in the writing 
or the production of the group's 
records after June. They consider it 
necessary to make this statement as 
recent reports have erroneously 
suggested that their association with 
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Backing for new 

rock venue? 
by ADAM WHITE 
IN THE wake of the announcement 
that London's Rainbow theatre will 
close next month comes news that 
two record companies are jointly 
interested in financing a new venue 
for rock music in the capital. The 
initiative comes from Chrysalis, 
whose Biffo Music subsidiary holds 
the lease for the now-doomed 
Rainbow. Although he would not 
disclose which other company is 
involved, Biffo secretary Terry 
Connolly told Music Week on 
Friday, "Chrysalis is certainly very 
interested in the possibility of doing 
something to develop a new rock 
venue. 1 don't think it will be very 
long before there is another 
Rainbow." Investment in such a 
project might well top £100,000, he 
added. T0 pAGE4 

( 
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TOM PAXTON has signed an exclusive recording agreement with MAM Records. 
His first album for the label will he Something In My Life and will be released to 
coincide with his tour of Britain and Ireland at the end of February. Pictured at 
the signing are {I to r) Geoff Morris, MAM promotion manager: Pax ton: MAM 
managing director, Geoffrey Everett, Pax ton's manager, Johnny Jones and Ray 
Mills MAM label manager. 

EMI abandons plans for 

separate sales forces 

by REX ANDERSON 
EMI HAS finally abandoned the 
idea' of establishing separate sales 
forces for UK, US product and tape. 
This follows the initial formation of 
new sales policy taking into account 
a survey conducted by EMI in the 
last quarter of 1974 and present 
economic trends. 

Announcing the policy change 
this week, Mark Abbott, newly 
appointed director of sales, said that 
though the evidence to date 
supported the concept of a split 
sales force, the future economic 
climate seemed such that the firm 

has to be in a position where it is 
ready to move in any of a number 
of directions depending upon the 
financial situation. 

He said: "The single sales force 
means we increase our territorial 
split from 25 areas in the UK to 33. 
We will redeploy many of our 
existing salesmen and managers from 
pilot areas and in so doing capitalise 
on the experience we have gained 
recently and unite the sales force to 
give the most advantageous 
short-term selling service." 

He described the new policy a 
TO PAGE 4 

ADVERTISEMENT  

PAUL WILLI AMS 

A I aide llil ()! 1 .ovc 

PAUL WILLIAMS now has his new album available. 
Called "A LITTLE BIT OF LOVE" it bears the 

gentle Williams touch for sensitive ballads. 
Order from A&M Records & Tapes. 

AMLH/CAM/YAM 63655 
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Rank closes audio factory 

RANK RADIO International, 
hardware manufacturers for the 
Bu.sh, Murphy, Dansette, Leak and 
Wharfedalc brand names of the 
Rank Organisation, and also Arena 
in Europe, is the latest audio 
company to feel the economic 
squeeze. 

Beeb promotion 
BEEB RECORDS has planned an 
extensive promotion campaign 
through the John Menzies chain. 
The promotion will feature all BBC 
product and will run through 
February and March with 70 stores 
in the Menzies chain involved. 

The campaign will centre round 
specially designed window displays 
and will include posters, streamers 
and point-of-sale material. 

The label also plans a similar 
campaign with one of Edinburgh's 
leading retailers. Jenners of Princes 
Street, This campaign will only run 
for two weeks, beginning January 
29. 

A spokesman for Beeb Records 
said these are the first of many 
similar campaigns the label has 
planned for the future. 

Problems in the audio business 
have resulted in the planned closure 
of Rank's Skcgncss factory in June, 
affecting 350 jobs, and there will be 
a further 250 redundancies at the 
firm's factories in Bradford, 
Plymouth and Rcdruth. Cornwall. 

The Skcgness factory has 
primarily manufactured unit audio 
products, which have been marketed 
as the low-price mass market 
equivalent to hi-fi, but despite the 
redundancy plans Rank Radio does 
not intend to stop manufacturing 
them. The company did however 
recently stop production of black 
and white television sets, due to the 
falling-off in demand, and it has also 
hailed the manufacture of 
radiograms, whose sales have been 
seriously hit by trends towards unit 
audio and hi-fi. 

News of the company's plans to 
close the factory at Skcgncss and 
bring in redundancies at its other 
plants, closely follows similar 
announcements by three other 
major manufacturing companies. 
British Sound Reproducers (BSR) 
plans to reduce its total workforce 
by 3,000 and Gerrard Engineering, 
turntable manufacturers, has axed 

,,200 jobs. A IW" 
Glcnbutn Engineering, whi 
mam.fac.nres ^ 
three plants Oi yjorV. 
throwing 1,000 people ou •• 

A spokesman for Rank Radio 
this week blamed cconomtc lrends 
and marketing djfflcull.cs in Western 
Europc f the redundanaes m the 

manufacturers are experiencing 
difficulties and having 10 

severe cut-backs as a result, n- 
added. "HP controls have had an 
effect on the industry and apart 
from that, radiograms are now 
old-fashioned and the tren 
towards unit audio and hi-fi- 

releases its 

first quad album 
®  M/I th O Vf . 

,rtk l S Is to rc.ease if-j 

UNITED ARnS' sr. 
first John Gregory 
MOR album by which 
entitied Man tor All ^ ^ 
will be issued, "f ^/ebruary 14. 
originally plf ned- , ha, no However, the r fur,hcT 
immediate 
quadraphonic the SQ 

The recording u*f ifrelv 
-t»■sn-s 

q^draphonic mode, and i* to be 

Australian opera 
rushed 

FROM DECCA this week-end 
(February 7) comes rush release of a 
live recording from the Midnight 
Matinee at Covent Garden in aid of 
the Darwin Appeal Fund, given 
mainly by top-rank Australian artists 
at the suggestion of soprano Joan 
Sutherland two weeks ago (January 
25). Decca made the recording in 
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From his New Album 7 can help'. 

jROER FROM CBS ORDER DESK Tel 01 960 2155 CBS WEA/A& M Distnbuticm Centre Barlbv Road London V\; 

association with London Weekend 
Television which filmed 
for the Aquarius programme goi^ 
out this Sunday (February 9) a 
5 20 p.m. and certain to stimuli- 
demand for the record. 

Disc (SXL 6719) contains sinpng 
by Sutherland, Heather Begg, Tom 
McDonnell. Louis Quil.co. Margzeta 
Elkias. Clifford Grant and young 
U K tenor Graham Clark. Items 
include the Act 3 duet from Norma 
with Sutherland and Begg. the 
famed Rigolctto Quartet, the 
Gendarmes' Duet from Offenbach s 
Genevieve de Brabant, the Act 3 
trio from Verdi's 1 Lombaidi and 
other opera excerpts. Richard 
Bonynge conducts the Royal 
Philharmonic Orchestra^ . 
Performance opens with Australia's 
new anthem. Advance Australia Fair 
and closes with God Save the 
Queen. 

Edited tapes are being flown to 
Australia and other Decca territories 
for local issue. The disc wfli retail 
throughout Britain at £2.99. with 
artists' fees and all royalties on sales 
going to the Appeal Fund. 

D 
N c 

If a theatrical producer was asked to 
produce a pop single, the result 
would gel a ha, ha, ha! Similarly it is 
ludicrous to expect the record 
business to produce a gala at MIDEM. 

Stage management is a skilled 
occupation involving knowledge of 
lighting, timing, set designing etc. and 
until a professional is engaged the 
outcome will always be catastrophic. 
The only way to make sure that the 
MIDEM galas are successful is for the 
music business to select the artists 
they wish to appear and then to hand 
the whole thing over to an 
established theatrical producer. 

Len Beadle. Director A TV Music, 
Brighton. 
IT IS now generally acknowfedg 
both in government and 
circles, that we are in the 
a recession or worse. 
Entering 1975 with 

marketed with extemlve 
in hi-fi and other jouirzh '?'?■ 
widespread uve of 
material. t'A h also dbejcErr"35 
Sanyo the poswhih'ty 0f 
demonstration.):. * '■**' 

Commenting on the rele^ f,? 
manager Dennis Kno%I% ' 
''Initially we pb. n n 
quad-compatible release, v>u1 ^ 
dear that would be 2 corr.;^,^ 
of the technical exoe-Ugnce 
aiming for, so we opted for ^ 
release in stereo and 
Although the recording 
expensive we have 
opportunity to establish prke 
between quadraphonic ar.d 7'^ 
recordings. 

"John Gregory was the 
person to be involved in this pre'e'- 
as he is experienced in a2 a^ects -2 
production, but we would h s-4 
case have gone for an l.'/.y 
recording because that k -.vh-X 
quad will start as 2 market, i hr.cvv 
that some people are sce-piicsL zni 
there is certainly a case of the 
chicken and the egg, but n 
same time I cannot see how vy-* 
systems can stand still: they 
keep developing." 

costs and the expeciatton r-: 
virtually no growth Ln 'real' termc 
how can profitabiihy be 
maintained? 

The answer, i be if eve. f$ twe-foli 
requiring i. - the injecticn of cev 
and revolutionary maTkedsg 
concepts and 2. — the introductsas 
of intelligent and enSstse^sd 
economies." 

Un'dke other major induslnes, lie 
muse business has done little in the 
field of market re sen en Az 
organised and ccncer.ed encrt to 
determine potential areas of 
explcitaiion would be well wsis 
the cost. Promotion and masked^ 
will continue to cry cut for •creatr-e 
thinkers. 

In Britain, commercial radio .and 
television will continue to be en 
important means of exposure., -hfo 
in Europe comrr.erchd mean 
remains limited. European state 
radio and television has rrc-videc 
some exposure while the BBC has. 
in the past, devoted much time tc 
pop music. Lately. howe\e:, mere 
seems to be a disturbing trend 
towards Smitaticns on play hns. 
With Radio Luxembourg being the 
only in le r-European netwa'v- 
perhaps record companies within tne 
EEC should lobby Brussels tor tne 
establishment of a Common Marker 
radio network. 

Unlike the U.S. with scmrutec 
radio exposure. England and E--re 
continue to reiy heavil>r or. ^ 
appearances. Because Englar.c ana 
Europe lack large venues and 
promoter's are reluctant tc ruse 
ticket prices over prior years, many 
tours will contnue, as a result c- 
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Ember announces huge merchandising 
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distribution deal 
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February 7. 1970 

Oill Busby appointed EMI's ccn.ana 
manager sales and distribute"® 
loll owing John Fruin's depaiturc 
head Polydor fh e captures 
label for UK and EMI lands Sh*' 
Thumb Jack Gfll named 
chairman of Northern Songs-,.— 
planning to open own lond-^ 
Oft ices. Tito Burns to head -U 
recently formed MAM rv products'-' 
company Dccca's half-year resu^i 
show tremendous boost from, reoo-'' 
sales. 
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BBC cuts prompt Wilde 

Rock promo' n sc me 

by CHRIS WHITE 
BBC CUTBACKS in airtime have 
prompted three men to form a 
company, Wilde Rock Promotions, 
which will promote new record 
releases by syndicating 8-track 
compilation tapes to more than 
2,000 outlets throughout the 
country. 

Based in St. John's Wood, 
London, Wilde Rock has been 
formed by Dennis Higginson, Barry 
Anthony and David Borg, whose 
idea is that record companies "buy" 
time on the tapes and promote their 
latest product. The tapes will then 
be distributed on a regular basis to 
shops, boutiques, hairdressers and 
other similar outlets. 

Barry Anthony, director, said 
that BBC cuts had made it even 
more difficult for record companies 
to get their new records heard by 
the public. "Our idea is that 8-lrack 
tapes be compiled, featuring the 
new records of that week in 
particular, including album tracks 
and they will then be distributed to 
the various outlets. The result will 
be that records, which probably 
would never be heard by radio 
audiences, will still find a big 
listening public. 

Anthony added that retailers 
would be provided with eight-track 
cartridge players where necessary 
and the tapes would be supplied 
free of charge. "Everybody has been 
looking at the ordinary retailer for 
years and wondering how to use 
them, but never knowing quite 
how," he commented. "We have 
already sent out two sampler tapes, 
featuring new releases, and received 
an excellent reaction from the 
retailers. They are more than happy 
to accept free tapes every week, 
saving themselves time and trouble, 

Jim Tryon 

resigns at 

Radiomobile 

JIM TRYON, sales director at 
Radiomobile for the last two years 
and who played a major role in the 
launch of cassette and cartridge 
hardware in the UK, has left the 
company to take up a new 
appointment. 

Tryon, who joined Radiomobile 
nine years ago, has become director 
of marketing for Tucker, Nunn and 
Grimshaw, manufacturers and 
wholesalers of clocks and watches 
and, like Radiomobile, a subsidiary 
of the Smith's Industries group of 
companies. 

As sales manager for Radiomobile, 
Tryon was one of those primarily 
responsible for the company 
launching its first mono cassette 
player in 1968, followed by a 
cartridge player in 1969. He worked 
closely with several software 
manufacturers and Radiomobile at 
that time was responsible for the 
production of several 8-track players, 
believing the growth was going to be 
in the cartridge market. 

His successor at Radiomobile is 
Bill Lawrie, field sales manager for 
two and a half years, who is now 
appointed UK sales manager. 

Tryon, who has worked for 
Smith's Industries for 34 years, told 
Music Week: "Em sorry to be leaving 
the car radio division, which has 
involved me so much in the musical 
side, but I feel that a change at this 
point of my business life is better 
than a shot in the arm. I've become a 
bit stale - and a complete change 
was inevitable." 

and already two major chains -- 
Harry Fenton's and Cecil Gee — 
have agreed to take part in the 
scheme." 

Anthony also claimed interest 
from record companies with the 
idea. "Two majors have indicated to 
us that they would like to go along 
with the idea - after all our scheme 
costs far less than it docs to 
advertise on radio Luxembourg. We 
arc hoping to sell promotion lime to 
more companies in the next couple 
of weeks and once the ball starts 
rolling, we're sure that other 
companies will realise the value of 
the idea." 

Managing director of Wilde Rock 
Promotions, David Borg is at 
present in the States where he is 
discussing the possibilities for 
starting a similar scheme there, and 
a Wilde Rock representative will also 
be visiting Mid em next week. 

At Decca - which stopped 
buying "pay-plays" on radio 
Luxembourg two weeks' ago - 
promotion manager David Rickerby 
commented that the company was 
always looking for new avenues of 
promotion, but he was unsure about 
the scheme proposed by Wilde Rock 

Promotions. "I Hunk that it all 
depends very much on what retail 
outlets arc used," he said. 
"Hairdressers are probably a good 
idea, but I don't think that many 
people spend such a long time in 
shops like outfitters, and I would 
also think there could be 
complications regarding royalties." 

Rickerby added however: "The 
scheme docs have its advantage in 
that every little bit of promotion 
helps, but I would think on the face 
of it that this wasn't a major idea, 
certainly not as strong as 
discotheques for breaking new 
releases." 

CBS marketing director Tony 
Woolcott said that the scheme 
sounded interesting and could be of 
some promotional use, provided 
Wilde Rock Promotions could make 
the scheme run economically, and 
also surmount the problems of 
copyright and performance 
restrictions. "It certainly sounds like 
a useful additional media for 
promoting new records and while I 
don't think it would have a very 
significant impact on the market, it 
could have some small influence," 
he commented. 
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local dealers stocking the racks with 
disco material. 

POWER EXCHANGE signs Workhouse - (I to r) Billy Cole, Robinson, Trisha 
O'Keefe, Power Exchange director of creative services; Pemberton, Smart 
Forbes Keir. company secretary for Workhouse Productions: Jimmy Rock. 
Power Exchange disco promotions and Bobby Davis. 

Power to Workhouse 
POWER EXCHANGE, the all-black 
music label, has signed its first roster 
of British talent. The label, which 
intends to exchange British and 
American black talent, has signed a 
long-term world wide recording 
agreement with Stanley Pemberton, 
co-owner of Workhouse Productions. 

The production company is based 
at the Manfred Mann, Mike 
Hugg-owned Workhouse Studios in 
London's Old Kent Road. Under the 
agreement, four artists, who together 
with Pemberton form the Workhouse 
Artists Co-operative, will have 
product released on the Power 
Exchange label. 

First release under the new 
agreement will be a single, Extra 
Careful, by Billy Cole on February 
21. The other artists are Alton Ellis, 
Bobby Davis, and Ken Parker. All the 
recordings will be produced by 
Stanley Pemberton. 

Power Exchange chairman, Paul 
Robinson, said there were also plans 
to release a series of albums using 
standard catalogue material from 
Chappell and produced by H.B. 
Barnum with largely British 
musicians and vocalists. 

Robinson also said that the label 
had plans for a Soul Train to tour the 
major soul disco centres and was 
investigating the possibility of 
introducing racking to discos with 

GORDON COLLINS, general 
manager of Polydor, is transferring to 
the Phonodisc manufacturing- 
distribution subsidiary where he has 
been appointed a director. His move 
was effective from February 1. The 
appointment is designed to create a 
closer working relationship and 
better integration between Phonodisc 
and the marketing companies, 
Polydor, Phonogram and Contour. 
Before joining Polydor about two 
years ago, Collins had run EMI 
companies in Greece and South 
Africa and while working for EMI 
UK had gained much experience on 
the distribution side. No 
replacement for Collins at Polydor 
has been named. 

TERRY YEASON, Iras left World 
Wide, where he was label manager, 
and joined Power Exchange as 
creative director. 

c 
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FOLLOWING TERMINATION of WEA deal for UK and 
Europe, new distribution deals for the Spector label soon to 
be finalised by Marty Machat congratulations to RCA - 
the Soul Explosion campaign has produced sales of one 
million-plus albums and singles by Hues Corporation, Tymes, 
Main Ingredient and Betty Wright Led Zeppelin U.S. tour 
likely to gross five million dollars, one million more than last 
time round recent Faces UK tour grossed £100,000 — 
claimed to be a record. 
UNEXPECTED INDUSTRY turnout for new Royal Opera 
production of Verdi's A Masked Ball included Peter Andry 
and John Mordler (EMI), Ray Minshull (Decca), Peter 
Russell (Polydor), Paul Myers (CBS), Ralph Mace, Angela 
Boyd and Thomas Z. Shepard (RCA) - are they all planning 
to record "it? largely due to never-say-die plugging by 
Carolyn Wilkes, Johnny Mathis back in charts for first time 
in 4 years another neversaydie effort - Motown's decision 
to reissue for the second time Isley Bros 1966 single This 
Old Heart Of Mine. 
UA CHIEF Martin Davis recently took over producer's role 
for Shirley Bassey Decca points out that although Alan 
Roberts credited for design of award winning Camel LP 
sleeve, design was actually the work of Modular 
Publicity and RCA anxious to make it clear that new 
business affairs manager Peter Bailey will only have 
responsibility for the administrative side of a&r 
department among 25 best-selling hardbacks of 1974, 
according to W. H. Smith survey, was Play Guitar by Ulf 
Goran after receiving gold disc from Decca, conductor 
Anatal Dorati presented producer James Mallinson with a 
gold pencil. 
LARRY PAGE has recorded Follow The Fairway with a 
choir of showbiz gold addicts - what will they say at St. 
Andrews? on David Carter's late night Radio London 
popshow on Fridays, Ken East, Dick Leahy and Walter 
Woyda will be guests because of UK success, Motown has 
re-released Jimmy Ruffin's What Became Of The 
Brokenhearted in U.S Pye creative director Peter Price 
and wife Inge expecting baby in May. 
FIRST SOLO tour for Alice Cooper planned for Britain this 
summer sounds like being a theatrical extravaganza in 
Australia, DJM's Edward Woodward will be presented with a 
gold album during his forthcoming tour Beeb label's 
second signing is Suzanne and Me - described as an all-male 
group from Gibraltar what plans has Paul Raymond for 
Royalty Theatre following recent sell-out concerts by Alan 
Price and George Melly? 
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Music Week, 

the charts, 

and the MPA 
FROM PAGE 1 
through Music Week - but the 
publishers pay nothing, except 
indirectly through a small 
contribution made by the 
Performing Right Society in the 
interest of gelling statistical 
information which aids the society 
in apportioning juke box royalties. 

It is the opinion of the BBC, of 
BPI and of Billboard Publications 
that the music publishers, as one 
major section of the industry which 
unquestionably benefits from the 
existence of a reliable, foolproof 
chart, might reasonably be expected 
to make a contribution to the 
ever-increasing costs of compiling it. 
We on Music Week have judged 
from the protestations that followed 
the inadvertent omission of 
publisher credits from a recent 
chart, that most music publishers 
would seem to have a vested interest 
in the BMRB Top 50. However the 
MPA council has declined to make 
any financial contribution to the 
cost of the chart operation, claiming 
through its president, Dick James, 
that publisher credits are simply an 
ego-building device and ol no 
practical value. Music Week, in 
reply, has argued that if this be the 
case, the omission of these credits 
should cause no dismay among the 
publishers concerned. We 
nevertheless plan to continue 
printing the publisher credits in the 
singles chart, whether or not the 
MPA makes a financial contribution. 

The MPA's position is that 
publishers already make a 
contribution, both via the PRS and 
via their affiliated record companies. 
This in our submission is a specious 
argument. In the first place there 
are a number of publishers with no 
specific record company affiliation; 
in the second place it is by no 
means always the case that the 
copyright of a hit single on a 
particular label is owned by that 
label's publishing arm. 

The BPI, BBC and Billboard 
Publications are united in their 
disappointment over the attitude of 
the MPA in this matter - not only 
from the point of view of 
frustrating the endeavour to have 
the financial burden more equitably 
spread but also because in making a 
contribution to the cost ol the 
official industry chart, the MPA 
would be seen to be endorsing the 
chart and thus still further 
enhancing its acknowledged 
authority and status. We hope the 
MPA will think again. 

EMI drops sales 

force split plan 
FROM PAGE 1 
^rifle rather than shotgun 
approach." The immediate effect on 
the dealer would be an even more 
helpful attitude by the samesman 
who would not now be pushing the 
entire EMI catalogue, but would 
concentrate on servicing him with 
the most saleable product from die 
EMI roster of own and licensed 
labels. 

The reorganised executive at EMI 
has decided, from initial impressions, 
from the survey, that the best 
course is to concentrate activity and 
make every sales area count. Tills 
would apply equally well to field 
sales. Music Centre sales, multiples, 
tape sales and international sales. 

The entire concept, he said, 
v/ould be kept under review and 
more concrete plans on how the 
reorganised force would 1 unction 
would be announced when the 
results of the survey had been 
properly analysed in a few weeks 
lime, 
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MIA dealer courses break 

new around with sessions 

split 

THE MTA Training Centre is 
breaking new ground in its 1975 
programme of dealer courses with a 
session on February 18-19 entitled 
New Legislation and the Retailer. 
The intention of this course is to 
provide retailers with non-lcclinical 
explanations of recent developments 
in law which could have an effect 
on their business operations. 

Of particular interest will be a 
discussion, conducted by a 
representative of the Department of 
Fair Trading, on the Supply Of 
Goods Act, which covers faulty 
merchandise. There will also be 
sessions covering the Social Security 
Act, which pertains to national 

Chinnichap- 

Mud 
FROM PAGE I 
Mud would continue after the 
termination of the group's record 
contract with Rak. 

"These reports have been made 
by persons who fail to appreciate 
the mutual trust and respect which 
exists between the directors of 
Chinnichap and Rak." 

Nevertheless, Larry Utall, Private 
Stock president said that he remained 
hopeful that a renewal of the 
Chinnichap-Mud association could be 
arranged after the group's label 
switch. 

Smokey is to be launched 
through an album, rather than a 
single, on the Rak label, and 
released on February 14. All four ot 
the members, Chris Norman, Alan 
Silson, Pete Spencer and Terry 
Uttlc, are songwriters and they 
penned eleven of the thirteen tracks 
on the debut album, Pass It Around. 
The other two songs are by the 
Chinn-Chapman team. 

Nicky Chinn told Music Week: 
"Mickie Most, Rak and EMI, the 
distributors, share our enthusiasm for 
the band - certainly our major 
discovery to date. The band is 
completely different to any other we 
have been involved with previously. 
The fact that an album is being 
released prior to a single indicates 
that we regard them as an album 
band - appealing to buyers of 
American material such as records by 
Crosby, Stills and Nash or the Eagles. 

"We are spending a lot of money 
on them. So are Rak and EMI. The 
album launch will be backed by huge 
radio coverage, 2,500 posters, trade 
press advertisements, special press 
kits, tailored Smokey shirts, and the 
top 1,000 dealers will each receive a 
free album and poster." 

Chinn and Chapman have 
previously been involved, as writers 
or producers, with New World, 
Sweet, Mud, Suzi Quatro and 
Arrows, among others. 

Big demand for 

'Kojak' single 
A MASSIVE demand has been 
created in the London area for Telly 
Savalas' MCA single of the David 
Gates song, If (MCA 174). It arose 
after the single had broken all 
records in Capitol Radio's People's 
Choice feature - where listeners are 
asked to phone in and vote for their 
favourite of a number of new 
singles. 

Unfortunately the single was not 
scheduled for release until February 
14. The single won people's choice 
by an overwhelming 500 votes. 
MCA label manager Peter Robinson 
said that as a result of the listeners' 
reaction, distributor, EMI, was 
taking special steps to have the 
single released this week. 

insurance, Crime Prevention and 
consumer credit legislation, which 
applies to hire purchase. 

The programme for the annual 
GRRC Record and Tape 
Conference, to be held at Europa 
Hotel from February 24-26, has 
been completed. Greater emphasis is 
being placed this year on the 
exhibition which will be open to the 
entire trade - whether registered for 
the conference or not - for the 
whole of the afternoon ol February 
24. The exhibition will feature 
demonstrations of record and tape 
production, sleeve production 
processes, fault detection and 
personal appearances by artists as 
well as the usual manufacturer 
displays. 

After a formal conference 
opening on February 25 and an 
explanatory talk by GRRC secretary 
Harry Tipple, the prc-lunch sessions 
will be conducted by EMI factory 
director Roy Matthews, speaking on 
3D Sound - The Search For 
Silence" and a barrister discussing 
recent legislation affecting retailers 
and consumers. 

In the afternoon, Alan Keen, 
general manager, will talk about the 
influence of Rttclio Luxcmbou g on 
record sales and lan • 
managing director, will spcak on he 
formation and aims of Anchor 
Records. The day's business w U 
finish with a Tape Forum with 
David Adams (Phonogram), Laurie 
Adams (Polydor), Barry Green 
(EMI), John McCready (Decca) ana 
Walter Woyda (Precision). 

The Wednesday morning sessions 
consist of an address by John 
Whittle, general manager Livu 
classical division, and an Industry 
Talk-In with Gordon Collins 
(Polydor), Ken East (Decca), Jack 
Florey (CBS) and Richard Robinson 
(WEA). Representing the trade will 
be Richard Ashworth (Wax 
Records), Joyce Bailey (Pied Piper 
Music), Fred Exon and Shaun 
Howard (Recordsvillc). 

On the social side, there will 
be a BT1 cocktail party on the 
Monday evening, while on Tuesday 
there will be the conference 
dinner-dance and presentation ol the 
MTA awards. 

Major CBS retail push 

for new Dylan album 

A MAJOR merchandising campaign 
is in progress for Blood On The 
Tracks, Bob Dylan's first album for 
CBS since he rejoined the company 
from Asylum. Dealers have been 
supplied with a plethora of 
point-of-salc material, shipped last 
Friday with first deliveries of the 
LP. Accompanying the merchandise 
activity is a press campaign featuring 
advertisements in such consumer 
papers as Melody Maker, Sounds, 
New Musical Express, Rolling Stone 
and Time Out. 

CBS has a four-strong display 
team on the road, setting up 
window and in-store highlights for 
Blood On The Tracks and four 
previous Dylan albums, Greatest 
Hits, More Greatest Hits, Blonde On 
Blonde and John Wesley Harding. 

Two campaign components arc 
special 'now in slock' cards for use 
in windows or at counter point, and 
four-colour double crown posters 
featuring a blow-up of the Dylan 
portrait seen on the Blood On The 
Tracks sleeve. In oval shape and 
with simulated picture frame 
sin round, the poster is available 

with or without card backing. CBS 
is also distributing exlfa display 
sleeves of the new album. 

Although 500 retail outlets 
throughout Britain arc specifically 
featuring u Blood On The Tracks 
display arranged by the CBS 
merchandise team, the support 
material is available to all dealers. 

Advance orders for Blood On 
The Tracks have totalled 50,000, 
according to CBS product manager 
Andrew Prior. Although he was able 
to make no comparison with Dylan 
product issued on Asylum, he 
believes the figure stands up very 
well in relation to earlier Dylan 
albums on CBS. "It is particularly 
good when you consider that many 
dealers are going through a rough 
patch at the moment with sales, and 
arc ordering very carefully indeed." 

Although commercial radio 
advertising plays no part in the 
campaign to promote the new Dylan 
LP, Prior added that it may be used 
if a single is lifted from the 
long-player. A decision is likely 
from CBS this week. 

Retailers 

attack new 

CBS backed 

record club 

from page 1 
Simon and Garfunkel, Perry Como, 
Slim Whitman, Bay City Rollers, 
Alvin Stardust, Jack Jones, David 
Bowie, Shirley Basscy, John Denver 
and classical material. 

Proctor H. Colquhoun, general 
manager of the Realm club, replying 
to the GRRC accusations said he 
didn't accept them and hoped lo be 
able to prove that retail business 
would expand as a result of the 
exposure given to the product by 
the advertising. 

The advertisements, carried in the 
Daily Mirror and the Sunday 
Express, feature 50 catalogue items. 
Said Colquhoun: "Satistically it can 
be proved that a club such as this 
doesn't harm trade as a whole but 
in fact benefits." 

Toss if coin 

for label prefix 
FROMPAGE 1 
when the position will be 
solved. It has been bad luck but 
when UK decided last August lo 
issue product from its American 
label the obvious prefix to choose 
was USA. 

"Unfortunately we sat on the 
releases until January and in the 
meantime Island had the same idea 
and decided to release its American 
product under the same prefix. 
Although we had registered the 
prefix before Island, the company 
managed to get its singles on the 
market two months before us." 

The position has been aggravated 
in the last few weeks because UK's 
Dean Parrish is in the breakers list 
with I'm On My Way - and because 
of the records pre-fix, USA 2. some 
dealers have believed it to be an 
Island record!. To make matters 
worse, Selwood believed that Parrish 
could be losing sales because of the 
confusion. 

Island's sales manager Fred 
Cantrell said that his company had 
used the USA pre-fix on four singles 
so far, but had numbered them 001. 
002, 003 and 006. He added that 
Isalnd had released the first single 
under the USA prefix last 
November, but, tossing the coin 
seemed lo be the best way out ot 
the situation. 

Mm raeSc wimi fipare® pgisHig 

FROM PAGE 1 
'Die Rainbow's end as a rock 

venue has been forced upon Biffo 
by the cost of renovation (Music 
Week, February 1). Chrysalis is 
reluctant to inject more money into 
the theatre - it claims it has been 
subsidising it to the tune of £40,000 
since 1972 - largely because the 
lease has only three years lo run. 
For this reason, too, Terry Connolly 
sees no point in any record industry 
attempts to put up the necessary 
cash. "A save-thc-Rainbow campaign 
would be wasted unless the lease 
could be extended," he said. Rank, 
from whom Biffo sub-leases the 
theatre, is thought unlikely to do 
this, however - especially as it has 
long been rumoured that the 
organisation wants the site for a 
redevelopment scheme involving 
offices and a supermarket. 

Whatever new venue may emerge 
from Chrysalis' plans, there is still 
widespread dismay at the Rainbow's 
closure, especially among promoters. 
Derek Block, who lal year put a 

dozen acts on at the Rainbow 
including Status Quo and Rory 
Gallagher called the action a 
"tragedy." Although he voiced some 
criticism of the way in which the 
theatre was run, he still viewed it as 
important to rock in London. "It's 
now all down to the Hammersmith 
Odcon," he said. Block, in fact, is 
one ot the first promoters who 
directly loses out as a result of the 
Rainbow shutdown. 
Bachman-Turner Overdrive were to 
appear for him there in May. 

John Smith Entertainments has 
used the theatre a great deal over 
the past 1 8 months for concerts 
liy Black Oak Arkansas, Yes, 
Genesis, Roxy Music. PFM and 
Horslips among others - but the 
company's Norman Perry confessed 
Uttlc surptise at the shutdown. "I 
think a lot of people in the industry 
saw u heading that way," lie 
commented, "but that doesn't make 
its disappearance any less 
unfortunate." Perry regarded the 
Rainbow as something of a stepping 

stone for acts between initial venues 
like London's Imperial College and 
larger locations like the 
Hammersmith Odeon. "It fitted that 
role perfectly," he said. " and as 
such will be missed." 

One of the most ambitious 
projects mounted at the Rainbow 
recently was the Warner Brothers 
Music Show, spanning three evenings 
and featuring six of the company s 
premier rock acts. - "I don't see 
what other venue wc could have 
used for the show," Warner 
managing director Ron Kass told 
Music Week, "so its closure will 
make it that much harder 1° 
organise concerts in future." But Ue 

feels that London's most pressing 
need is for a central venue with up 
to date facilities, particularly lor 

films. "Pop concerts have alwa)'^ 
been relegated to creaky, I'uiM 
little theatres, but as acts develop 
more sophisticated and ambitiou* 
concerts, there is a need tor • 
location that can meet 
requirements fully." 
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6 I CAN' 
ALONE, 
McCrae, RCA 

7 ROCK YOUR BABY, 
George McCrae, RCA 

8 DANCE THE KUNG 
FU, Carl Douglas, 
Pye/Ariola 

9 TURN IT DOWN, The 
Sweet, RCA 

10 HEY, YVONNE 
(Warum Weint Die 
Mammi), Gunter 8t 
Yvonne Gabriel, Ariola 

Hoiiaiiii 
(Courtesy of Stichting 

Nationale Hitparade) 
1 I CAN HELP, Billy 

Swan, CBS 
2 VOULEZ-VOUS 

COUCHER AVEC MOI 
CE SOIR, Labelle, Epic 

3 JUKE BOX JIVE, The 
Rubettes, Polydor 

4 DE LIEFDE VAN DE 
MAN, Ria Valk, Philips 

5 MARIETJE, Hydra, 
Polydor 

6 LADY OF THE NIGHT 
NIGHT, Donna 
Summer, Groovy 

7 KILLER QUEEN, 
Queen, EMI 

8 SHOUT, The Trammps, 
Pir 

9 MY BOY, Elvis Presley, 
RCA 

10 MALLE BABBE, Rob 
de Nijs, Philips 
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Retail push 

for Steeleye 

Span album 

CHRYSALIS IS launching a major 
merchandising campaign in February 
and March lo support the new 
album release from Steeleye Span, 
Commoners Crown. The company is 
lining up 250 window displays for 
the LP in key retail outlets 
throughout Britain, plus 25 special 
displays in what it calls "major 
stores. 5,000 full-colour posters have 
been produced to aid in-store 
promotion, along with special 
counter cards supplied to dealers 
with each order for the album. 

A billboard in London's 
Cromwell Road will also feature 
Commoner's Crown during February 
and March, and extensive advertising 
space has been booked in the 
consumer music press. Radio 
commercials will run throughout 
this period on the Clyde, Piccadilly, 
Hallam, BRMB and Capital local 
stations. 

The 'crown' theme illustrated on 
the album cover figures prominently 
in all display material. The sleeve 
picture was designed by 
award-winning graphics outfit, 
Shirtsleeves Studio. 

Each of Steeleye Span's previous 
three albums for Chrysalis has sold 
well over 60,000 copies. Although 
the head of the company's creative 
services department, Roy Eldridgc, 

the 

McClean s new 

releases its first 

Safari label 

single 

Optimism the 

note at Rye's 

sales meeting 

A NEW record company called 
Safari Records, which aims to 
produce commercial pop and reggae 
music, has been started in North 
London and a single was released on 
January 24. 

The company has been started by 
Reg McClean, managing director of 
Circle International Records which 
operates from Chiswick High Road. 
Debut single will be Hard, Hard, 
Hard by Ward Jensen, who is also 

recording an album. Safari ^cor^ 
products will be distributed by 
Enterprise and Creole Record 
throughout the UK, and McLean ,s 
at present negotiating for worldwide 
distribution. 

McClean, who started the Circl 
International company 18 months 
ago, is also scouting round tor 
recording talent. He claimed: We 
can offer excellent facilities and we 
have our own 24-picce orchestra 

Information liner for 

US Phonogram records 

would not disclose the campaign 4. ^ 
budget for Commoners Crown, hereieased on February l4. All four of 

PHONOGRAM IN the US has 
designed an inner sleeve for use in all 
but classical albums, and it includes a 
special story slanted at record buyers. 
It is possible that Phonogram will 
follow the same idea in the UK. 

The feature is called Buyers' 
Bulletin and will change 
periodically, but will always deal 
with a music industry topic of 
interest to the man-in-'he-street. 

The first, for example, is on the 
subject of tape piracy - desiribcd 
as "everyone's problem", and 
written by UPI columnist Bruce 
Meyer. It deals with all phases of 
piracy and helps consumers identify 
a bootleg tape - complete with 
pictures of both "real" and pirated 
taPphonoeram in the US.'^'^ve racks," Bo .the Uner bags to inform or Phonogram ^ an(j ^ ^ ^ onej an(i ccrtainiy 

in the problems which confront the 
industry". . 

Included in the first example is a 
story of Jerry Lee Lewis who allied 
in at a gas station and noticed a 
rack of pirate tapes of his product. 
He asked who owned the rack and 
was told an unidentified man 
serviced it weekly from the trunk of 
his car. 

Lewis took the rack outside and 
smashed it. 

And when the garage owner 
asked what he should do when the 
unidentified man came and asked 
what happened to his rack, Lewis 
replied: "Tell him 'Killer' was here". 

Phonogram UK general marketing 
manager Ken Maliphant told Music 
Week; "In principle this idea of 

admitted that it will be in exes 
any previous support effc 'there 
 ers with no 

..jhipany affiliation; 
. PHB^nd place it is by no 

means always the case that the 
copyright of a hit single on a 
particular label is owned by that 
label's publishing arm. 

The BPI, BBC and Billboard 
Publications are united in their 
disappointment over the attitude of 
the MPA in this matter - not only 
from the point of view of 
frustrating the endeavour to have 
the financial burden more equitably 
spread but also because in making a 
contribution lo the cost of the 
official industry chart, the MPA 
would be seen to be endorsing the 
chart and thus still further 
enhancing its acknowledged 
authority and status. We hope the 
MPA will think again. 

EMI drops sales 

force split plan 
FROM PAGE 1 
"rifle rather than shotgun 
approach." The immediate effect on 
the dealer would be an even more 
helpful attitude by the samcsman 
who would not now be pushing the 
entire EMI catalogue, but would 
concentrate on servicing him with 
the most saleable product from the 
EMI roster of own and licensed 
labels. 

The reorganised executive at EMI 
has decided, from initial impressions, 
from the survey, that the best 
course is to concentrate activity and 
make every sales area count. This 
would apply equally well to field 
sales, Music Centre sales, multiples, 
tape sales and international sales. 

The entire concept, he said, 
would be kept under review and 
more concrete plans on how the 
reorganised force would function 
would be announced when the 
results of the survey had been 
properly analysed in a few weeks 
lime, 
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the members, Chris Norman, Alan 
Silson, Pete Spencer and Terry 
Ultle, are songwriters and they 
penned eleven of the thirteen tracks 
on the debut album, Pass It Around. 
The other two songs are by the 
Chinn-Chapman team. 

Nicky Chinn told Music Week: 
"Mickie Most. Rak and EMI, the 
distributors, share our enthusiasm for 
the band - certainly our major 
discovery lo date. The band is 
completely different to any other we 
have been involved with previously. 
The fact that an album is being 
released prior to a single indicates 
that we regard them as an album 
band - appealing to buyers of 
American material such as records by 
Crosby, Stills and Nash or the Eagles. 

"We arc spending a lot of money 
on them. So arc Rak and EMI. The 
album launch will be backed by huge 
radio coverage, 2,500 posters, trade 
press advertisements, special press 
kits, tailored Smokey shirts, and the 
top 1,000 dealers will each receive a 
free album and poster." 

Chinn and Chapman have 
previously been involved, as writers 
or producers, with New World, 
Sweet, Mud, Suzi Quatro and 
Arrows, among others. 

Big demand for 

'Kojak' single 
A MASSIVE demand has been 
created in the London area for Telly 
Savalas' MCA single of the David 
Gates song, If (MCA 174). It arose 
after the single had broken all 
records in Capitol Radio's People's 
Choice feature -- where listeners are 
asked to phone in and vote for their 
favourite of a number of new 
singles. 

Unfortunately the single was not 
scheduled for release until February 
14, The single won people's choice 
by an overwhelming 500 votes. 
MCA label manager Peter Robinson 
said that as a result of the listeners' 
reaction, distributor, EMI, was 
taking special steps lo have the 
single released this week. 

from Asylum. Dealers haigation at our 
supplied with a plethora 
point-of-sale material, shipped lasl 
Friday with first deliveries of the 
LP. Accompanying the merchandise 
activity is a press campaign featuring 
advertisements in such consumer 
papers as Melody Maker, Sounds, 
New Musical Express, Rolling Stone 
and Time Out. 

CBS has a four-strong display 
team on the road, setting up 
window and in-store highlights for 
Blood On The Tracks and four 
previous Dylan albums, Greatest 
Hits, More Greatest Mils, Blonde On 
Blonde and John Wesley Harding. 

Two campaign components arc 
special 'now in stock' cards for use 
in windows or at counter point, and 
four-colour double crown posters 
featuring a blow-up of the Dylan 
portrait seen on the Blood On The 
Tracks sleeve. In oval shape and 
with simulated picture frame 
surround, the poster is available 

called Jet, lo ^"[^"^Iddifion 
sound and Pr0 " 0f songwriters, 
^rsSr^ 
rfca^r^also been appointed 

A&R manager. Jensen, 
In addition t0/0 0 S"c

S
ommcrcial 

the Doyley Brothers and 
pop band ma"afi J to President, 
formerly undcr.* s„fari and have 
will also record for Satan Qrtredv Cat, lined up. 

"Sadn«dikyn^ic wl,ich PCO
t

i;1e good, excuing^ [ have the 
can dance 10 ' ■ Ward Jensen, pea'osi conrulence ^ 
a singer m the i success on 
who has enjoy ^ h ^ bc 
the M*cca "^hcr talent. In scouting or negotiating for 

WMldwide distRbution and ^ 
visiting Midem lookmg for further 
outlets for our product. 

McClean has been eonneeted 
the music business lor nearly lour 
years and started as a music critic 
for the left-wing magazine, 
Left He later opened 
agency business called Supreme 
before going into promoting and 
arranging the .972 Johnny Nash 
tour. McClean started Circle 
international in 1973, primarily to 
handle the Doyley Brothers, and 
apart from records the company 
also embraces an agency, 
management and promotion. 

John Carrington has been 
appointed head of publicity and 
promotions for Safari, assisted, by 
Marion Richards. 

Keep 
his own 

pve MD Walter WoycJa 
WALTER WO YD A, who this month 
celebrates his first anniversary as 
pye's managing director, struck an 
optimistic note when he talked to 
the first Pye sales conference of the 
year. 

He pointed to increased turnover 
of both Pye and Precision Tapes but 
added; "Economically we know 
Britain is in an unhappy stage and 
that beyond doubt it is going to be 
a very tough year. 

"And you, as salesmen, 
promotion people, know that in the 
record business life is a continuous 
struggle. You can't live on past 
laurels - but despite all the trials 
and tribulations of our economic 
situations, the adverse tilings can 
sometimes bring benefit." 

Woyda pointed out that the Pye 
roster now numbered 120 artists, 
and added: "The standard of getting 
the Music Week 'Top Honours' 
award as the best company of the 
year is that you can't beat it - but 
you have to live up to it. Let's 
prove we can do just that." 

-^aicrs. 
orders for Blood On 

Tacks have totalled 50,000, 
according to CBS product manager 
Andrew Prior. Although he was able 
lo make no comparison with Dylan 
product issued on Asylum, lie 
believes the figure stands up very 
well in relation to earlier Dylan 
albums on CBS. "It is particularly 
good when you consider that many 
dealers arc going through a rough 
patch at the moment with sales, and 
are ordering very carefully indeed." 

Although commercial radio 
advertising plays no part in the 
campaign to promote the new Dylan 
LP, Prior added that it may be used 
if a single is lifted from the 
long-player. A decision is likely 
from CBS this week. 

market two months bclo. 

:?i 
The position has been aggra' 

in the last few weeks because 
Dean Parrish is in the breaker! 
with I'm On My Way - and bet 
of the records prc-fix, USA 2, | 
dealers have believed it to b' 
Island record!. To make mi 
worse, Sclwood believed that P; 
could be losing sales because c 
confusion. 

Island's sales manager | 
Cantrell said that his company 
used the USA pre-fix on four si, 
so far, but had numbered them. 
002, 003 and 006. He added. 
Isalnd had released the first i 
under the USA prefix 
November, but, tossing the 
seemed to be the best way d 
the situation. 

New rock venue finance possible 

FROM PAGE 1 
The Rainbow's end as a rock 

venue has been forced upon Biffo 
by the cost of renovation (Music 
Week, February 1). Chrysalis is 
reluctant to inject more money into 
the theatre — it claims it has been 
subsidising it to the tune of £40,000 
since 1972 - largely because the 
lease has only three years to run. 
For this reason, too, Terry Connolly 
sees no point in any record industry 
attempts lo put up the necessary 
cash. "A savc-lhc-Rainbow campaign 
would be wasted unless the lease 
could be extended," he said. Rank, 
from whom Biffo sub-leases the 
theatre, is thought unlikely to do 
this, however - especially as it has 
long been rumoured that the 
organisation wants the site for a 
redevelopment scheme involving 
offices and a supermarket. 

Whatever new venue may emerge 
from Chrysalis' plans, there is still 
widespread dismay at the Rainbow's 
closure, especially among promoters. 
Derek Block, who lat year put a 

dozen acts on at the Rainbow 
including Status Quo and Rory 
Gallagher called the action a 
"tragedy." Although he voiced some 
criticism of the way in which the 
theatre was run, he still viewed it as 
important to rock in London. "It's 
now all down to the Hammersmith 
Odeon," he said. Block, in fact, is 
one ol the first promoters who 
directly loses out as a result of the 
Rainbow shutdown. 
Bachman-Turner Overdrive were to 
appear for him there in May. 

John Smith Entertainments has 
used the theatre a great deal over 
the past 18 months — for concerts 
by Black Oak Arkansas, Yes, 
Genesis, Roxy Music, PFM and 
Horslips among others - but the 
company's Norman Perry confessed 
little surptise at the shutdown. "I 
think a lot of people in the industry 
saw it heading that way," he 
commented, "but that doesn't make 
its disappearance any less 
unfortunate." Perry regarded the 
Rainbow as something of a stepping 

stone for acts between initial \ 
like London's Imperial Colleg 
larger locations like 
Hammersmith Odeon. "It fittei 
role perfectly," he said, " a 
such will be missed." 

One of the most amb 
projects mounted at the Rai 
recently was the Warner Br 
Music Show, spanning three evi 
and featuring six of the comj 
premier rock acts. -• "I don 
what other venue we could 
used for the show," 
managing director Ron 
Music Week, "so its closur 
make it that much hard 
organise concerts in future, 
feels that London's most pr 
need is for a central venue 
to date facilities, particular!; 
films. "Pop concerts have 
been relegated to creaky, 
little theatres, but as acts 
more sophisticated and ami 
concerts, there is a need 1 
location that can meet 
requirements fully." 
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European 

top sellers 

Denmark 
(Courtesy of I.F.P.I.) 

1 DESOLATION 
BOULEVARD, The 
Sweet, RCA 

2 STAKKELS JIM, 
Gasolin, CBS 

3 SLADE IN FLAMES, 
Slade, Polydor 

4GOODNIGHT 
VIENNA, Ringo Starr, 
Apple/EMI 

5 PAPA BUE MED 
LILLER PA DANSK, 
Papa Bues Viking 
Jazzband & Liller 

6 KAI'S FODS 'DAG, Kai 
Lovring, Polydor 

7 KUNG FU FIGHTING, 
Carl Douglas, Pye/EMI 

8BLOD LYKKE, 
Sebastian, Harvest/EMI 

9 STORMBRI NGER, 
Deep Purple, 
Purple/EMI 

10 FAR FAR AWAY, 
Slade, Polydor 

Spain 

Gran (Courtesy of "El 
Musical") 

1 TODO EL TIEMPO 
DEL MUNDO, Manolo 
Otero, EMI 

2 QUIERES SER Ml 
AMANTE?, Camilo 
Sesto, Ariola 

3 ROCK YOUR BABY, 
George McCrae, RCA 

4 ENTRE DOS AGUAS, 
Paco de Lucia, 
Philips-Fo 

5 LA NOCHE EN QUE 
MURIO CHICAGO, 
Paper Lace, Movieplay 

6 PENAS, Juan Bau, 
Zafiro 

7 CAND I LEJ AS, Jose 
Augusto, EMI 

8 A FLOR DE PIEL, 
Julio Iglesias, Columbia 
BANDOLERO, Juan 
Carlos Calderon, CBS 
ACTITUDES, Roberto 
Carlos, CBS 

9 

10 

Italy 
Courtesy of Germano 

Ruscitto) 
1 E LA VITA LA VITA, 

Covhi & Renato, 
Derby-MM 

2 SUGAR BABY LOVE, 
The Rubettes, 
Poiydor/Phonogram 

3 SERENO E', Drupi, 
Ricordi 

4 BELLISSIMA, Adriano 
Celentano, CBS/MM 

5ROMANCE 
(BEETHOVEN '74), 
James Last, 
Poiydor/Phonogram 

6 ROCK YOUR BABY, 
George McCrae, RCA 

7 RUMORE, Rafaella 
Carra, CGD/MM 

8 FELICITA' TA TA, 
Raffaella Carra, 
CGD/MM 

9 ROCK THE BOAT, 
Hues Corporation, RCA 

10 AVE MARIA, Eumir 
Deodato, MCA/MM 

If. Germany 
(Courtesy of Musikmarkt) 

1 TRAENEN LUEGEN 
NICHT, Michael Holm, 
Ariola 

2 KUNG FU FIGHTING, 
Carl Douglas, 
Pye/Ariola 

3 YOU AIN'T 
NOTHING 
Bachman-T urner 
Overdrive, Mercury 

,4 JUKE BOX JIVE, The 
Rubettes, Polydor 

5 LONGFELLOW 
SERENADE, Neil 
Diamond, CBS 

6 I CAN'T LEAVE YOU 
ALONE, George 
McCrae, RCA 

7 ROCK YOUR BABY, 
George McCrae, RCA 

8 DANCE THE KUNG 
FU, Carl Douglas, 
Pye/Ariola 

9 TURN IT DOWN, The 
Sweet, RCA 

10 HEY, YVONNE 
(Warum Weint Die 
Mammi), Gunter & 
Yvonne Gabriel, Ariola 

SEEN 
YET, 

Holland 
(Courtesy of Stichting 

Nationale Hitparade) 
1 I CAN HELP, Billy 

Swan, CBS 
2 VOULEZ-VOUS 

COUCHER AVEC MOI 
CE SOIR, Labelle, Epic 

3 JUKE BOX JIVE, The 
Rubettes, Polydor 

4 DE LIEFDE VAN DE 
MAN, Ria Valk, Philips 

5 MARIETJE, Hydra, 
Polydor 

6 LADY OF THE NIGHT 
NIGHT, Donna 
Summer, Groovy 

7 KILLER QUEEN, 
Queen, EMI 

8 SHOUT, The Trammps, 
Pir 

9 MY BOY, Elvis Presley, 
RCA 

10 MALLE BABBE, Rob 
de Nijs, Philips 

BBC RADI01 

TONY BLACKBURN'S 

RECORD OF THE WEEK' 

Hues Corporation 

'Til Take A Melody" 
RCA 2514 » 

SI O CLYDE 'BREAKER* 

TAL RADIO 'CLIMBER* 

CCADILLY RADIO TOP 20* 

BRHB RADIO 

SWANSEA SOUND 

METRO RADIO 

ADIO LUXEMBOURG 

FROM THE ALBUM 
ROCKIN' SOUL" 
APLI 0775 
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