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FruSn Imks witEh SF i S on 

shops, raeks and isii°stips 

by BRIAN MULLIGAN 
THE S P & S Group, the 
long-established East London firm 
specialising in deletions, is 
expanding its activities to focus 
more strongly on record retailing, 
racking and one-slop cash-and-carry 
wholesaling. And the man group 
chairman George Harris has brought 
in to spearhead its expanding 
operations is John Fruin, former 
managing director of Polydor, and 
joint managing director of Slate 
Records, the independent label 
formed at the beginning of the year, 
in which SP&S has an investment. 

Fruin has become a director of 
the SP&S Group, along with George 
Harris and his son Peter, and 

additionally has become chairman of 
the management committee, with 
Peter Harris as deputy. 

Formed in 1965, to supplement 
the trading activities of four shops 
specialising in tv rental, hifi and 
records already owned by Harris, 
SP&S developed its involvement in 
the deletions business following the 
decision of EMI only to handle its 
own records and to withdraw from 
all-label wholesaling. Since then 
Harris has developed a thriving 
business and since Record 
Merchandisers pulled out of 
handling deletions, all majors deal 
extensively with SP&S. 

The group now comprises Record 
Rax, under Peter Harris, SP&S 

Taylor takes over 

from Kass at WB 

RON KASS has resigned as 
managing director of Warner Bros 
UK. His successor is former Beatles 
publicist Derek Taylor, the 
company's director of special 
projects. 

At presslime, Kass was on 
holiday in Spain, but will be 
announcing his future plans next 
week. It is understood that he will 
be dividing his time in future 
between London and America. 

The decision of Kass to terminate 
his position at WB has been 
rumoured around the industry for 
several months and was finalised last 
week following meetings in Los 
Angeles between WB chairman Mo 
Ostin and president Joe Smith with 
Taylor and senior London 
executives, Martin Jennings, Bill 

Bo we quits 

Decca for 

Cantipreme 
DICK ROWE, long-serving veteran 
of Decca's a&r department, has left 
the company to become a director 
of Cantipreme, the independent 
company which handles UK 
production for BASF and also has 
an involvement in the forthcoming 
Supersonic, pop music tv series. 

Rowe spent a total of 25 years 
with Decca, but left the company 
for a while to run the Top Rank 
label. At Cantipreme, he will be 
responsible for the international a&r 
co-ordination of all associated 
companies with special emphasis on 
the development of a creative 
production division" including music 
publishing. 

During his time at Decca, Rowe 
was responsible for signing such 
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Derek Taylor 
Fowler, and Moira Bellas. Kass had 
been at WB for about 18 months, 
having been working in the film 
industry following previous spells as 
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London Ltd., the wholesaling side, 
SP&S Manchester and Scotland, 
which covers wholesaling in the 
North and import and export, SP&S 
One Stops, based in London, and 
State Record Shops. The Stale 
Record Shops are being run by 
George Tate, who formerly managed 
the W.H. Smith Track record stores 
in the North, while Terry Shenley, 
formerly group buyer for Alders of 
Croydon, has been appointed to 
control the one-stop company. 

Initially the State shops will 
consist of three of Harris' four East 
London outlets, now being 
converted into records-only stores. 
A fourth shop in Dundee is 
expected to open soon. "Our 
intention," said Fruin, "is to work 
towards a small chain of perhaps 20 
shops concentrating on the North 
and Scotland, some of which could 
also offer a cash-and-carry facility." 

But while Fruin sees State 
Records production and retail 
activities as being complementary to 
each other - "You aren't properly 
involved unless you are in retail and 
used properly it provides a good 
feeler to what is going on" — he 
feels that the great scope for 
developing the SP&S operation lies 
in the racking and one-stop 
companies. 

Record Rax is servicing 500-plus 
outlets - and has been functioning 
in this area for two years - and the 
growth pattern will continue 
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®Mra lalil 
by ADAM WHITE 
IN WHAT adds up to a unique 
venture, a Midlands retail-wholesale 
firm has launched its own record 
label and linked up with a major for 
pressing and distribution. The outfit 
responsible is Selectadisc of 
Nottingham, whose new label Black 
Magic is being distributed by CBS. 

First release is a single by Bob 
Relf, Blowing My Mind To Pieces 
(BM 101). Also released arc 45s by 
the Sharonettes and Father's Angels; 
full repertoire details appear on page 
27. 

Black Magic will be a 
discotheque-orientated label, with 
material originating mainly from US 
soul sources. Selectadisc will be 
doing its own radio and club 
promotion, and radio time has 
already been bought on five stations 
- Capital. BRMB, Hallam, Piccadilly 
and Metro - to advertise the first 
three releases, via a commercial 
featuring Emperor Rosko. Press 
support embraces advertising in 
Black Music, Blues & Soul, New 
Musical Express and Record Mirror. 
Other promotional items available 
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MAM RECORDS and Decca went cruising down the river on Saturday to 
watch the Boat Race and to launch the first single Going Rowing by Susan 
Mellen. She's pictured here with (I. to r.J MAM Records m.d. Geoffrey 
Everitt, Decca's general promotion and marketing manager John McCready, 
Giles Hargreave (MAM) and Decca m.d. Ken East. 

Rye men to open 

UK 20th offices 
ANOTHER AMERICAN label, 20th 
Century is to open a London office. 
It will be staffed initially by Dave 
McAleer, in charge of a&r, and 
Barry Manstoff, who will 
co-ordinate marketing and 
promotion. 

McAleer was 20th Century label 
manager at Pye, while Manstoff 
handled Buddah, another of Pye's 
licensed labels. They were 
responsible for launching Pye's 
popular Disco Demand series. 

Following a visit to 20th Century 

headquarters in Los Angeles, 
McAleer and Manstoff plan to start 
local operations at the end of April, 
by which time offices will have been 
secured. 

Manstoff told Music Week, "We 
plan to concentrate on promoting 
lesser known artists on the label and 
to provide back-up services to Pye. 
Additionally we shall be looking for 
local acts to sign." 

Joining Pye as a label manager is 
TO PAGE FOUR 
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Companies prune mail-outs 

to compensate for post rise 

THE INCREASED postal rates - 
from 41/:p to 7p first-class -- could 
result in some major record 
companies severely pruning their 
mailing lists, in a bid to save costs. 

In some cases the new postal 
charges have slapped extra hundreds 
of pounds on companies' annual 
bills and various steps arc being 
taken to minimise the effects of the 
increase, including pruning lists and 
sending second-class where possible. 

RCA public affairs officer 
Rodney Burbeck commented: 
"Obviously a lot of mail that we 
send out is urgent and will continue 
to go first class but we are looking 
at the lists and trying to cut back 
on 'dead' names. The press office 
alone mails to more than 800 
people every week and then there 
are about 4,000 dealers to whom we 
post release sheets." 

Burbeck added that apart from 
posting second class, RCA was 
considering using mini-cabs more 
frequently for the use of delivery. 

"We have found that it is more 
efficient and probably cheaper in 
the long run," he said. 

Pye's press officer Brian Gibson 
said that his company would also be 
using second-class post where 
possible. "We are constantly pruning 
the mailing list and people are going 
to find it more difficult to get on 
the list in the future. Pye seonds 
out hundreds of letters every week 
so obviously" steps will have to be 
taken to economise." 

Phonogram has budgeted for 
increased postal charges-, in some 
areas, claimed Terry Barlram, 
publicity chief, but he admitted that 
in other areas the steep increases 
will have to be examined very 
closely. "Certain aspects of the 
operation, including the large 
quantity of review records being 
sent out, will bejooked at." 

A particular victim of the 
increases is World Records, one of 
the UK's major mail-order record 
companies. Managing director, Derek 

Sinclair commented: half of World 
Records' business is done through 
mailing shots sent into people's 
homes and it could well be that a 
switch will be made from postal 
advertising to national press 
advertising. 

"Millions of such letters are sent 
out each year so any such decision 
would mean quite a loss for the 
Post Office." 

Sinclair added that the new rales 
could add another 12p on the cost 
of mailing record box-sets and these 
increases would have to be passed 
on to the consumer. 

The head of public affairs at the 
Readers Digest, Kevin Holland, also 
admitted that the new.costs had put 
mail-order into a very serious 
position. "Postal charges have 
increased by 83 per cent since last 
June alone, and we are looking for 
ways of reducing costs. One answer 
could be in switching from postal 
advertising to press advertising," he 
said. 
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The songs and the sound 

that made them famous 

played in the unmistakeable 

Conniff style - all on one 

very special album. 

Tracks include: 

Yesterday Once More 
I Won't Last A Day Without You 
Top Of The World 
Rainy Days And Mondays 
For All We Know 
Sing 

Superstar/There Was A Boy 
We've Only Just Begun 
Hurting Each Other 
Bless The Beasts And Children 

A Song For You 

Close To You 

'Ray Conniff Plays Carpenfers'- 

a sbh ilium ■ EiS Siilf 

ORDER FROM CBS ORDER DESK Tel 01 960 2155 
CBS/WEA/A& M Distribution Centre Barlby Road London W10 
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CBS have signed Vince Hill on a world-wide long term basis. Pictured at the 
signing are left to right. Jerry Turner, product manager. Paul Phillips. A d R. 
Paul Russell. Director, business affairs, (front row): M. Richard Asher, U.K. 
Managing Director. Vince Hill. Waller Yetnikoff President. CBS Records 
International. 

K-Tel soul clash 

on Capri label 

K-TEL IS launching a new label, 
Capri and its first release, a black 
music compilation album will be 
released this week, while the 
company's Souled Out coiiection is 
still high among the best sellers. 

The Capri release, Black Soul 
Music (KC 101), is unusual in 
another respect - of the 20 tracks, 
11 have appeared on earlier 
compilations, while two, Kung Fu 
Fighting by Carl Douglas and Sad 
Sweet Dreamer by Sweet Sensation 
are on competitive soul albums. 

However, Ian Howard, K-Tel 
managing director, said that he 
doubted whether sales would be 
seriously affected by the duplication 
with past and current compilations. 
"It's what you might call the cream 
of compilations which is being 
released at a time when black music 
is selling particularly well. There lias 
been a favourable response from 
dealers." 

Black Soul Music will retail at 

K-Tel's usual price of £2.49 and will 
be backed by an immediate 
nationwide tv campaign, rather than 
regional promotion. 

"In the past we have turned 
down material we have been offered 
and since there would have been 
confusion in the minds of the public 
had we released another soul album 
on K-Tel, this seemed to be the 
right moment to launch a new label. 
We feel the company has progressed 
in the UK where we have the ability 
to handle another label." 

Howard added that another Capri 
release was anticipated in April/May. 
The label would be used for 
nostalgia and pop as well as black 
music and it was likely that there 
would be conflict with K-Tcl 
releases. Because of the possible 
competitive nature of the release 
pattern, Howard said the company's 
objective was to develop separate 
sales and marketing responsibilities 
over the next 12 months. 
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AROUND ONE month ago, I gave 
an order to my Selecta rep for 100 
copies of the Tom Jones double 
album on the understanding that it 
was to be advertised on television as 
being on sale generally. 

Alter seeing the advertisement, 1 
can only say that I feel the LP was 
sold to me under a completely false 
claim. The advertisement does not 
mention at any time that the LP is 
available at any store other than 
Harlequin and in fact many 
customers have come into my shop 
expecting to be asking in vain for 
the album. One has even asked for 
the fom Jones LP on Harlequin 
Records"! 

While I realise that the burden 
ol tv advertising is lightened when 
shared, I still cannot condone this 
secretive movement on Selecta's 
be hall. Once again, the 
manufacturer has stabbed the small 
retailer in the back, something 
which is fast becoming an all to 
lamiliar occurrence. 

M. J. GODIMRD, manager, Paul 
■or Music, 24 Cambridge Heath 

Road, London El. 

WHILE APPRECIATING (and 
agreeing with) the comments that 
appear from time to time in your 
columns making favourable reference 
to the boost given to product by 
television advertising, the 
trend, whereby a major 
manufacturing company allows itself 
to be linked exclusively to a single 
retailer is to be much deplored. The 
smaller retailer is having a hard 
enough time ol it with constant 
televised reductions beamed at its 
customers by W. H. Smith and 
others without being slabbed in the 
back by the actual manufacturers. 

Phc recent Dccca/llarlequin 
television promotion is particularly 
deplorable because it rather gives 
the impression that the Tom 
Jones/Moody Blues albums are 
exclusive to Harlequin. While we 
stand second to none in our 
admiration ol the rapid rise of the 
Harlequin chain, there arc still 
several thousand other dealers who 
also slock Decca products some 
of us in depth! 

TEGWYN DA VIES, Director. 
Opus Record Shops. Palmers Green, 
N1 3. 
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U.S. radio 

LONDON WAVELENGTH, the BBC 
agents in America for syndication of 
programmes have negotiated rights 
for broadcasting the Story Of Pop on 
65 stations in America. Narrated by 
Alan Freeman, the 26-part series is 
re-titled Story Of Rock. 

The scries is scheduled either in 
24 one hour shows; two hours a 
week for 12 weeks; or six four hour 
shows over six weeks. 

Other BBC Radio shows released 
in America include Sounds Of The 
Seventies, In Concert (some in 
four-channel sound) and the Beatles 
series. These arc handled through an 
arrangement with another 
independent American syndication 
company, King Biscuit Flower and 
form part of a series which runs the 
whole year round, in which each 
company produces alternate 
programmes for re-packaging. 

To coincide with the programmes, 
the Story Of Pop scries of 
magazines, and the Story Of Pop is 
also being released in America, 
re-titled as the Story Of Rock. 
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Aociw staff 

co-ordinated 

under James 
ANCHOR HAS announced a fresh 
set of staff responsibilities, leading 
with the appointment of Allan 
James as co-ordinator of publicity, 
promotion and artist liaison. 
Previously, the three departments 
reported separately to a&r director 
Martin Wyatt. Now James will 
co-ordinate them, and himself report 
to Wyatt. The change will permit 
Bill Harman, assisted by Jane 
Fairclough, to concentrate on 
special projects and UK visits and 
lours by ABC and Anchor acts. 

The press office also falls under 
Allan James' jurisdiction, with 
Sandra Marriott and Hilary Wilson 
handling press and publicity for 
both Anchor and ABC under the 
new structure. 

Although Martin Wyatt will 
continue to have an overall view of 
a&r, Malcolm Eade, a new recruit to 
Anchor, will have, general 
responsibility for Anchor and ABC 
repertoire issued in Britain. Working 
with Eade will be Alan Holston. 

Anchor's promotion department 
expands with the forthcoming 
appointment of a new man to join 
Dave Cave in Manchester, covering 
local and commercial radio stations, 
while Dave Hill and Tim Prior, 
working out of Anchor's London 
offices, take on wider promotional 
duties. 

♦ ♦ ♦ 
BRIAN BROMWICH has been 
appointed to the newly created 
position of marketing and publicity 
manager of Rediffusion Reditune, 
the taped music company. He was 
previously a director of Noble & 
Samson public relations consultants. 

* * * 
RONALD COLE, director and 
general manager of Intune has been 
elected to the council of the Music 
Publishers Association. He replaces 
Peter Cullender, also a director of 
Intune. 

Bay City Rollers 

campaign in liSD 

TOP BELL act, Bay City Rollers, 
n o w have management 
representation in the US and a 
major campaign to promote the 
Scottish group across the States is 
planned as the result of a new 
business partnership between New 
York impresario, Sid Bernstein and 
John Stanley in London. 

Stanley, manager of BBC djs 
Alan Freeman, Johnnie Walker and 
David Hamilton, is to head up a 
new European office for the 
Bernstein organisation. Stanley will 
act as a counterpart to Bernstein in 
Europe. 

Bernstein was responsible for the 
US launches of the Kinks, Dave 
Clark l ive, Herman, Rolling Stones 
and Beatles, by which last the 
success of all other launches of acts 
in the Stales are still measured. 

He spent last week in London in 

meetings with Barry Perkins, the 
Bay City Rollers' business manager, 
and with Clive Davis, President of 
Bell-Arista. The campaign will 
include a record release in the next 
few weeks and a number of TV 
appearances arc being scheduled. 

Bernstein, who resigned as 
president of Management III last 
year, has also appointed Barbara 
Davics, presently head of A&R for 
Polydor USA, as vice president of 
his organisation with specific 
responsibility for co-ordination of 
operations. The organisation 
manages Billy Cobham and Deodata. 

The first artist from the stable 
likely to be launched into Europe 
by the Bernstein-Stanley tie-up is 
Monument's Larry Gatlin, whose 
songs have been recorded by Johnny 
Cash, Dottie West, Kris 
Kristofferson and Johnny Rodrigues. 

Sir Arthur Bliss, head 

si tlhKi UK music world 
by EVAN SENIOR 
DEATH OF Sir Arthur Bliss, Master 
of the Queen's Musick since 1953 
when he succeeded Sir Arnold Bax, 
ends one of Britain's brightest 
musical careers over the past 
half-century. Born in London in 
1891, Bliss was in turn soldier, 
composer, musical administrator and 
for the past 22 years titular head of 
Britain's musical world. As well as 
composing, he held many important 
posts - president of the Performing 
Right Society since 1954, head of 
the Western Orchestral Society, and 
president of the London Symphony 
Orchestra. He took seriously his 
duties as chief musical adviser to the 
Queen and had charge of the music 
on many royal occasions for which, 
in addition to his knighthood, he 
was given a special knighthood in 
the Royal Victorian Order,- an 
honour in the personal gift of the 
Queen. 

Much of his music has been 
recorded, the latest being EMI's 
issue only last month of his choral 
work Morning Heroes (SAN 365), 
based on his experiences in the first 
World War. Another 24 of his works 
are in the classical record catalogue, 

HFP's Aiioock 

killed in crash 
RICHARD ADCOCK (28), Music 
for Pleasure's Scottish area manager 
was killed on March 19, when his 
car was in collision with a lorry, 
Adcock had been with MFP for two 
years and was extremely popular 
with the Scottish trade, many of 
whom were represented, along with 
record companies' staff, at the 
funeral in Edinburgh on March 25. 
Adcock left a wife and a daughter, 
who was born on the day after the 
funeral. 

including the 1938 Piano Concerto 
he wrote for the British Exhibition 
in the New York World Fair which 
was played there conducted by Sir 
Adrian Boult and with Solomon as 
soloist. They recorded it in 1948 
and EMI reissued it (RLS 701) in 
1972. Of the three major ballets he 
wrote for the then Sadler's Wells 
Ballet, Lyrita has recorded Adam 
Zero (SRCS 47) with Bliss 
conducting the London Symphony 
Orchestra. Eclipse have also his 
conducting of his Colour 
Symphony, and for Lyrita he also 
conducted recordings of other 
works. His opera The Olympians 
was produced in the 1940s at 
Covent Garden. 

Performing Right general manager 
Michael Freegard, who has worked 
closely with Bliss as the Society's 
president, told Music Week. "He has 
been a wonderful president, a 
working president always 
concentrating on the interests of 
composers. He never regarded the 
position as a sinecure. He looked 
ahead, not backwards as many men 
of his age might do, and as far as 
the Performing Right Society is 
concerned, he lit up our lives." 

John Cariseo 

dies in London 
JOHN CARLSEN, long-lime press 
officer who has represented Moss 
Empires, Pyc Records, the Sadlers 
Wells and various lop artists like 
Jack Benny and Caterina Valente, 
died suddenly at his home in 
Raynes Park, London, S.W.I 9. on 
Friday, last week. 

In recent years, Carlson had been 
associated in publicity and business 
ventures with comedian-writer Leslie 
Randall. 
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SOON TO be announced by Dick Leahy, singing to GTO of 
re-formed hit-making group of considerable repute not 
entirely unexpected - decision of Ron Kass to quit WB to 
live in US congratulations to EMI m.d. Gerry Oord on his 
wedding before Easter to Claire Millard in the space of a 
few weeks, Decca has lost two of its longest-serving 
executives in Selecta's Freddie Frowd and artists' manager 
Dick Rowe strange to see Ringo Starr's four-month old 
album Goodnight Vienna being advertised on tv along with 
John Lennon's newly-released Rock 'n' Roll LP denied by 
Peter Andry, general manager of EMI International Classical 
Division, widespread rumour of his impending appointment 
as manager of Sydney Opera House. 

ANDY GRAY retiring from NME this month after 18 years, 
15 as editor, but will be retained as consultant until 1980 - 
he's planning to continue freelance writing and will author 
more pop music books ex-RSO label manager David 
English appears as a captain of hussars in forthcoming Ken 
Russell directed biopic Lisztomania ex-Immediate director 
Tony Calder reportedly in partnership with a bishop in 
South American night club. 

MAM RECORDS chief Geoffrey Everitt hosted river cruise 
party on Boat Race day to launch first single Going Rowing 
by new signing Susan Mellen whose dad stroked the winning 
Oxford crew in 1923 — but river police not amused by 
amount of advertising displayed Beeb producer Chris 
Milliard missed boat at Kingston — and finally waded on 
board at Mortlake Kristine Sparkle alias Christine Holmes 
now recording for UA as Kristine - her first release is Mr. 
D.J Muhammed Ali co-chairman of new US company 
Starway Records: first release The People's Choice — are you 
listening Aidan Day? 

CAPITOL HIRED Queen Mary Liner moored at Long Beach 
for a party for Paul McCartney new Bad Company album 
featured in Sun newspaper's tv advertising to promote 
Son Of A Gun single Le Maisaon De L'Amour, RCA sent 
out 100 tin cans to djs and scribes, each one containing a 
pair of knickers four-week holiday in Australia for 
Precision general manager Mick Tovey and Barry 
Kimberley m.d. of Essex Music Australia visiting London on 
April 30, staying at Inn Phonogram reissuing Dusty 
Springfield's 1972-recording of Yesterday When I Was 
Young. 

PETER SHELLEY and two members of Guys and Dolls were among the 
celebrity guests at Precision's first sales conference, held at the May fair Hotel. 
They are pictured with Mick Tovey (Precision general manager), Brian Reser 
of Magnet, and Precision sales manager Andy Moore, following the 
presentation of Magnet's tape product. 

Re-Released By Public Demand 

Yesterday When 

I Was Young 

DUSTY 

PHILIPS Single 6006 446 
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Fruin links 

with SP&S 

FROM PAGE 1 
through secondary sites which are 
not covered by an existing record 
shop. "We are in wholesaling in 
London, Manchester & Dundee and 
want to stay in wholesaling, so there 
is no point in opening close to 
existing shops." said Fruin. 

The cost escalation on the 
distribution side of the record 
industry looks like making smaller 
outlets unprofitable to service and 
SP&S is planning to take advantage 
of this developing situation via its 
wholesale and one-stop operations. 
The first cash-and-carry warehouse is 
opening next month in Manchester, 
and during the next two years a 
further nine are projected in major 
population centres. Both deletion 
and current repertoire will be 
available. 

"During the next year or two 
because of the way distribution 
costs have increased, it will ho 
longer be viable for manufacturers 
to carry smaller shops. We can fill 
the gap to the mutual advantage of 
all concerned, either through the 
one-slop centres or later through the 
vans which are already out on the 
road servicing the racks," said Fruin, 
who estimates that there are about 
1200 outlets plus approximately 
1000 market stalls which could be 
potential customers. 

Selectadisc 

launches 

own label 
FROM PAGE 1 
include window stickers, posters, 
T-shirts and sew-ons. 

The pressing and distribution deal 
with CBS was negotiated by 
Selectadisc managing director Brian 
Selby and sales director John 
Bratton. The Nottingham firm 
wholesales soul product for a 
number of major UK record 
companies, from which it invited 
tenders when preparing the launch 
of Black Magic. "CBS simply came 
up with the best price," Bratton 
told Music Week. 

Black Magic has been launched as 
a natural extension of Selectadisc's 
importing activities, Bratton 
continued. It has been importing US 
soul singles by the thousand over 
lire past five years, for retail or 
wholesale. The company has a 
Nottingham warehouse, and two 
vans covering the Midlands and 
North of England. Black Magic will 
be distributed through this network 
- new Selectadisc vans for the 
Midlands and London are likely 
soon - as well as by CBS, although 
CBS salesmen will themselves not 
actually promote the product. 

As a retail operation, Selectadisc 
has been in existence for the past 
eight years. 

Wembley country 

breaks box-office 

by TONY BY WORTH 
THE SEVENTH International 
Festival of Country Music, as with 
previous years, proved once again 
that country music has its own 
rightful place with the British music 
industry. While the two evening 
performances dispLiyed that the 
music contained a considerable range 
of sounds — and none rehted to 
those old hick images — the 
exhibition area around the Empire 
Pool showed itself to be a very 
important buyer's market. 

The recording companies took 
the majority of stand space with 
RCA, EMI, CBS, United Artists, 
Anchor, Pye/Preicision Tapes and 
Shannon Distributors all having 
product available and reporting 
exceptionally brisk sales whenever 
an artist appeared for frequent 
autograph sessions. In fact a number 
of the current releases were sold out 
before the two-day event was over. 

In addition Harlequin Records 
displayed both UK and imported 
album releases. World Records, with 
a catalogue that prominently 
features Gospel and religious 

recordings, and the Mid 
Walcs/Westwood and Sweet Folk All 
Recording Companies, whose 
catalogues entirely feature local 
British artists, ail stated successfully 
Wembley debuts. 

Other organizations displaying 
their wares included Phoebus 
Publishing, Twenty T-Shirts, Philips 
Electrical and Tundra/Brooks 
Western Boots and Supplies. Also 
present were a number of fan clubs, 
and the Burlington Music Stand 
devoted a considerable part to Jim 
Reeves Enterprises whose president, 
Mary Reeves Davis, made regular 
appearances. 

Outside the Empire Pool building 
BBC Radio recorded special 
Wembley concerts for their Country 
Club programme whilst, at another 
marquee, the Mini Festival, 
sponsored by Billboard Publications 
in association with the BCMA and 
the CM A (GB), played host to a 
number of British artists. 

Promoter Mervyn Conn 
announced that the International 
Festival had, yet again, broken 
Wembley box office records with all 

THE MOMENTS, whose record Girls is a current chart entry, visited 
Phonodisc as part of their promotional visit to London, and met some of the 
girls in the sales division. Picture shows, left to right (back row): AI Goodman 
(Moments), Hazel Harris, Pat Kelly, Hazel Somerfield, Marilyn Nunn, Brenda 
Fleet and Harry Ray (Moments); (front) Joy Curtis and Moment Billy Brown. 

Sonet gives new Sylvia 

single disco promotion 
THE FOLLOW-UP to Swedish singer 
Sylvia's hit single Y Viva Espana is 
to be given special promotion in 
discotheques, in a bid to break the 
record into the charts. 

Sonet released the record, Hasta 
La Vista, this week and has lined up 
a special competition, with prizes of 
holidays in Spain for winners. 

Managing director of Sonet, Rod 
Buckle explained: "We have sent 
out double-sided copies of the 
record to discotheques throughout 
the country. The special recording 
will include questions about Sylvia 
and the song, to be answered in the 
competition. 

"The competition will be open to 
all discos giving the record at least 
four plays a night, and the first two 
prizes will be holidays for two in 

Spain. In addition, the dj's and 
clubs involved will each be given 
£300-worth of discotheque 
equipment." 

Buckle claimed that the 
competition had already attracted 
6,500 entries and would remain 
open until May 7. More than 1,300 
discotheques and clubs have agreed 
to take part in the scheme and more 
are expected to follow. 

"We were hoping to get Sylvia 
away from the Spanish image Y 
Viva Espana gave her, but this song 
seemed to be just right for her," 
Buckle added. "It is a Swedish song 
which had been lying in the Sonet 
archives for two years. We have 
every hope that it will be another 
major success for her." 

festival 

records 

tickets being completely sold out. 
At the dinner given lor the visiting 
artists at the Cumberland Hotel on 
Good Friday a number of special 
presentations were made by the 
Country Music Association (Great 
Britain) to persons who have given 
"outstanding services to country 
music." They were journalists Jim 
Marshall, Bob Powel, Bryan Chalkcr 
and Tony Byworth; Dorothy Ritter, 
widow of Tex Ritter; and Jo 
Walker, executive director of 
America's Country Music 
Association. 

A number of presentations were 
also made to Mervyn Conn by 
Dorothy Ritter, on behalf of the 
Tennessee Slate Government. These 
included Freedom to the City of 
Nashville. 

The 1975 Billboard (U.K.) 
Country Music Awards were 
presented at the Saturday evening 
concert. The announcements were 
made by radio broadcaster Wally 
Whyton and the presentations were 
made by Lyn Paul, Hughie Green 
and Dorothy Ritter. 

The list of the award winners 
are: Top U.S. Male Artist - George 
Hamilton IV; Top U.S. Female 
Artist - Jeanne Pruett; Top U.S. 
Group - The Oak Ridge Boys; Top 
Song - Happy Anniversary (writer 
- Gary Paxton: publishers - 
Francis Day & Hunter); Top U.K. 
Solo Performer - Ray Lynam; Top 
U.K. Group - Miki & Griff; Record 
Company - RCA; Most Promising 
Newcomer to British Audiences - 
Jimmy Payne; Media Award — 
Country Music People (editor - Bob 
Powel; publishers - Country Music 
Press); Country Music Disc Jockey 
- Wally Whyton. A special 
Ambassador Award for outstanding 
contribution to Country Music was 
presented to George Hamilton IV. 

On Sunday the winners of the 
British Country Music Festival, 
sponsored by Billboard Publications 
in conjunction with the British 
Country Music Association, were 
announced by Billboard's European 
Publishing Director Andre de Vekey 
and awards presented by Wembley 
promoter Mervyn Conn. The 
winners were: Best Group - Haz 
Elliott with Feeling; Best Duo — 
Harmony And Slide; Best Solo 
Singer - Keith Manifold. 

Howe ieaiwes 
FROM PAGE 1 
artists as the Rolling Stones, Cat 
Stevens, Engelbert Humperdinck, 
Tom Jones, Moody Blues, Jonathan 
King and Marmalade. His vast 
experience of producing took in 
recordings by Billy Fury, Max 
Bygraves, Bing Crosby, Mantovani, 
Kathy Kirby and Max Bygraves 
among others. He also provided 
initial training for a number of the 
UK's most successful producers 
including Wayne Bickerton, Pete 
Shelley, Tony Hatch & Tony Clarke. 

20th open 

in London 

FROM PAGE 1 
Don Dive, formerly with Chappcll 
and most recently working as an 
independent promotion man, while 
Aj^n McLachlan, manager of the 
Vanguard and PLayboy labels, will 
take on additional responsibilities in 
the a&r department, under the 
supervision of Peter Somcrfield. To 
maintain Pyc's current expertise in 
the black music area, creative 
director Peter Prince has appointed 
journalist Dave Godin in an advisory 
capacity to co-ordinate soul 
repertoire. Godin formerly worked 
on Motown product at EMI and 
negotiations arc in hand for the 
launch of his own soul label within 
Pye. 

Mystery duo's If 

send-up heads 

for the Top 20 
A SEND-UP cover version of Telly 
Savalas' chart-topping If looks like 
becoming the first comedy single to 
make the British charts in 18 
months. 

EMI's mickey-taking record by 
Yin and Yan was released only two 
weeks ago - less than seven days 
after it had been recorded - and 
was immediately picked up by all 
the radio stations. Total sales within 
the first week of release reached five 
figures and the record is now selling 
several thousand copies a day. 

Yin and Yan hide the identity of 
two personalities well known in the 
advertising world. They recorded the 
song at their home in Wales, offered 
EMI the tape the following day and 
the single was released the following 
Friday. EMI is however refusing to 
reveal their identity, although plans 
are being made for a Yin and Yan 
album. 

Vic Lanza, EMI mor marketing 
manager, commented: "The disc had 
to be issued quickly, obviously in 
view of the topical success of Telly 
Savalas' record. All the regional 
radio stations and the BBC started 
playing it immediately, and we are 
happy to see that the public agrees 
with our confidence in the record. 

He added that EMI had a large 
pressing order for Yin and Yan's 
record. 

Footnote: Yin and Yan's If is 
also the first hit single for EMI's 
mor department since Eye Level, 
nearly two years ago. 

Derek Taylor 
FROM PAGE 1 
head of Apple Records and MGM 
Records. 

As well as handling special 
projects for WB, Taylor^ has also 
been working as an independent 
producer and has been responsible 
for albums by Nilsson, Peter 
Skellern, Philip and Vanessa and 
George Melly. 
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'GfUVND FUNK 
E-ST406 

"ON TIME" 
E-ST307 

"LIVE" 
E-STDW1/2 

■SHININ'ON 
SWAE11278 

PHOENIX' 
EA-ST11099* 

"CLOSER TO HOME 
E-ST 471* 

SEE GRAND FUNK IN CONCERT AT 

THE EMPIRE POOL WEMBLEY 

ON FRIDAY APRIL 18th 

^Available on Tape 

EMI Records Limned. 20. Manthosior Square. London W1A 11S Sales ana O.sir.buuon Cenire. 1 -3 Uxbr.dgo Road. Hayes. M.ddleso* Tel: (01) 759 4532/5611 b 848 9811 
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Electrola shows 

import repertoire 

COLOGNE - At an exhibition 
organised by their special import 
service (-\SD). EMI Electrola here 
provided a unique chance to 
retailers from all over the Federal 
Republic to learn about the whole 
range of available import repertoire. 
More than 250 retailers were invited 
to attend. 

The meeting was held at EMI 
Electrola's new distribution centre 
at B u t z w e i 1 e r H o f. in 
Cologne-Ossendorf. from where the 
total range of EMI Electrola product 
is shipped daily to places all over 
the world. And during the meeting, 
expert advice was available for the 
export managers of five major EMI 
European group companies were 
there: EMI (UK), Pathe Marconi 
(France). EMI Italieana Spa (Italy), 
EMI Bovema BV (Netherlands), and 
the Columbia Gramophone company 
of Greece. 

For the exhibition, ASD carried a 
total stock of 300,000 records, with 
lilies from all over the world. All 
previous attempts to present EMI 
Electrola's complete import 
repertoire to large numbers of 
interested people have failed because 
either the repertoire offered was not 
complete or because the staff 
available did not have sufficient 
knowledge to give expert advice. 

Certainly this particular 
exhibition proved that specialist 
advice given to retailers by 
international experts is absolutely 
necessary. 

There was particularly keen 
interest in Greek, Arabian, Italian 
and French productions. For 

example, the sales realised by Greek 
folklore product, or the music of 
popular artists of Arabian origin, 
such as Mohamed Abdel Wahab, 
Farid el Atrache or the Egyptian 
singer Oum Koulsoum, who died 
recently with the status of a national 
sai.it. All these surpassed all possible 
estimates. 

French chansons, Italian classics 
and folk songs became other 
big-selling items of the week. 
.Although the Dutch and British 
import repertoire is mostly known 
in this country, the respective 
repertoires found big interest as 
well. During the four days of the 
meeting, records sold to retailers 
represented something like 
S500,000. 

Decca releases 

ten operatic 

selection albums 
HAMBURG - Because the financial 
resources of many record collectors 
preclude the purchase of many 
complete opera recordings, Decca 
has released ten singles LP's of 
selections from famous operas in its 
"'Operas Of The World" series. Most 
of the selections are taken from 
recordings released last year. The 
albums, more of which are planned, 
have a recommended retail price of 
16 marks. 

The series includes selections 
from La Boheme (with Mirella 
Freni, Luciano Pavarotti and the 
Berlin Philharmonic Orchestra 
conducted by Herbert von Karajan), 
"Turandot" (with Joan Sutherland 
and Luciano Pavarotti and 
conductor Zubin Mehta) and Don 
Giovanni with Joan Sutherland as 
Donna Anna. 

I 

SUZI QUATRO's first LP has been awarded a gold disc in Germany for sales 
of over 200,000. The Gold disc was presented to the album's producer's, Nicky 
Chinn and Mike Chapman, by Klaus Werner, head of International Repertoire at 
EMI-Electrola. West Germany. 

It s Out Of 

TheBag 

f 

1! 

There's no secret about CINEDISC. It's the 
new advertising medium the record industry- 

has been waiting for, manufacturers, 
publishers, artists and stockists alike. 

The Cinedisc Show gives you playtime 
during intermissions in hundreds of cinemas 
throughout the UK - under prime conditions, 

to millions of young record buyers. 
Cinedisc means follow-through — marketing 
and merchandising on your new releases. 

Full details ring 
CINEDISC 

01-734 8731 

Berlin Radio 

and TV Fair 

fully booked 

BERLIN - The 30ih Berlin Radio 
and Television Exhibition, to be 
held from Aug 29 to Sept 7 is 
already fully booked as far as 
exhibition space is concerned. 

The 1975 Funkaustellung, with 
its 23 halls and four pavilions 
covering 105,000 square yards - 
apart from 48,000 square yards of 
open space - has attracted more 
than 200 exhibitors from 24 
countries. 

Exhibits will include television 
and radio receivers, record and 
tape-playing equipment, video tapes 
and discs, audio components, 
receiving antennae, transmitting 
systems and studio equipment. 

In a release issued by the 
Exhibition's press office it is 
reported that 1974 was a 
"mark-time" year for the German 
audio industry with a production 
valued at S819 million — the same as 
in 1973. 

The release talks of the German 
audio industry "looking at 1975 
with a sceptical eye" in view of the 
difficult economic situation and 
with unemployment and short-time 
working still on the increase. 

... 
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from ROMAN WASHKO . 
N SP.?E of many year, of IN SPlifc 01 I'TTfe show business in Poland still lacks sound 

organizers of musical i e, sno ^ courUri 
organizational prmaples. N^o. ^ 

this field, here In Poland certain matters Czechoslovakia or 
considerable achievements in 
ar\Tdn

SoVorr^nse.ance!lyvarious journals, ""ions run 
pop charts! but the discs with recordings included in those charts are 
fotally unavailable. Sometimes they appear rn the record shops bu, 
lonv after the given title had disappeared torn the charts. Often 
record firm managers abroad, including the United States phone me 
askina how their discs had reached the Polish pop charts if they had 
not sold their records here. 1 have to explain that the charts are 
compiled not on the basis of record sales, but the popularity of the 
given sona or tune among radio listeners or waders. 

There "are many more such matters which the western show 
business expert finds difficult to understand. 

Undoutedlv the main reason for this state of aftairs lies in the 
improper set-up of record production and distribution. Because of a 
shortage of foreign currency, the huge record printing factory 
which was to have been built in Poland, has been taken otf the list 
of investment projects planned for the coming years. In such 
circumstances the only state record printing company is faced with 
considerable difficulties in meeting domestic demand, as a result of 
outdated machinery, or the lack of its own sleeve printing shop. 

In the offing however is the possibility of America's CBS building 
a disc manufacturing plant. Last year, the CBS vice president, Sol 
Rabinowitz carried out preliminary consultation on the matter in 
Poland. Also the president of WE A, Nesuhi Ertegun visited this 
country to prepare an agreement on repertoire exchanges. In view of 
the current trend towards industrial cooperation agreements with 
partners abroad, one may expect that such agreements will see the 
light of day in the nearest future. 

PUBLISHING 
In Poland, the interest of all authors are handled by the Authors 

Agency, and only through its intermediary can a Polish artist or 
author sell the copyrights of his song abroad, and only through that 
Agency the Polskie Nagrania Record Firm can purchase the 
copyrights of foreign songs. 

For many years this institution had been strongly attacked by the 
authors' milieu, for in reality the Agency had no sensible policy in 
the field of light and pop music. Things have changed there after the 
former deputy director of the Pagart Agency, Wladyslaw Jakubowski 
became the new deputy director of the Authors Agency. His efforts 
have resulted in the Authors Agency launching a major publicity 
campaign for Polish light and pop music abroad and also ensuring 
that foreign output in this field is made available through the 
purchase of copyrights. 

A breakthrough in making fans abroad aware of the Polish pop 
music output came from a quite unexpected quarter. The success of 
Bobby Vinlon's "My Melody Of Love", in which he had sung a part 
ot the lyrics in Polish. The song not only became a great hit in 
Poland, but Bobby Vinton received an invitation to appear in this 
country. He will probably come here towards the end of summer, or 
in early autumn. 

A second opportunity for promoting the Polish attainment abroad 
has been the purchase of the feature film "In Desert and Wilderness" 
for distribution in the United States under the title "Flowers Never 
Die". The music to that film was written by one of Poland's leading 
composers Andrzej Korzynski. A song under the same title by the 
well-known lyric writers, the Sherman Brothers, is to appear on the 
American market. Prominent singers have applied for the right to 
record it. 

DISCOTHEQUES 
The past year has seen a major boom in the development of 

discotheques in Poland. They are springing up all over the country. 
The general promoter is the United Entertainment Enterprise. 

A new problem has arisen here: the shortage of Polish records to 
spin in those discotheques. In view of the complete lack of 
singles/the Polski Nagrania firm produces almost exclusively LPs) 
there has arisen the need to supply them to the market. The United 
Entertainment Enterprise has reached an agreement with Polskie 
Nagrania, under the terms of which singles are being produced in 
Poland, but only for sale in the discotheques. This action has gained 
wide support, but the current output still fails to meet demand.' 

RADIO AND TELEVISION 
The Polish Radio, which has just marked its fiftieth anniversary 

and the thirtieth anniversary of postwar operations, puts out a large 
amount ol serious and light music in its three national services. This 
meets the needs ot music fans. But the situation is less favourable 
u en it comes to television. There, good entertainment programmes 
are rare, though some of the Intervision or Eurovision shows are 
interesting. 

PAGART 
This is the sole Polish agency which deals with foreign exchanges 

o ariibts AU the leading Polish pop and jazz artists travel abro'ad 

n'r thp1^ glVing concerts- Bui this cannoi be said of the reverse side 
fans in 'poLh f P""""5 ^ ,oreign "t'sts in Poland. Lately pop fans ,n Poland have been able to applaud L'do Jureens, and nianv 
fofeign artists take part in the annual international sona festivals at 

f0r ,he limi,ed numb" of voncens bv 
evenfs have been fixeH r St^" 'S th3t the P"^ of tickets for such f.!!"!,1. u.Ve_bfen, "xed 0,1 ™ unchanged level for many years. They cannot be raised even for a concert of a major star. The second reason is the limited amount of foreign currency for such spend,na. 

(• tU . , NEW ENTERPRISE 
the Polish Market now0^^ Mugr,ama had enjoyed a monopoly on 
Enterprise This is r hnl appeared the "Ruch" 
also created a record and pnmin£ ^niplex. which has 
Aleksandra Kempa is expand in-" iKot^ ^ vi!oroi,s leadershiP ot" 

r-1 &0ty 

major break.l,rough in Polish dise^odLaion p^tkT1" ^ ' 
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Courtesy of Germano 
Ruscitto) 

UN'ALTRA DONNA, I 
Cugini Di Capagna, 
Pull-Fonit/Cetra 
UN CORPO E 
UN'ANIMA, Wess & 
Dory Ghezzi, Durium 
KUNG FU FIGHTING, 
Carl Douglas, Durium 
YOU ARE THE FIRST, 
THE LAST, MY 
EVERYTHING, Barry 
White, Phonogram 
SERENO E'. . . Drupi, 
Ricordi 
EMMANUEL LE, 
Lovelets, RiFi 
ROMANCE 
(BEETHOVEN 74), 
James Last, 
Polydor-Phonogram 
VERDE, G. & M. 
Orchestra, RCA 
LU MARITIELLO, 
Tony Santagata, 
Carosello-Ricordi 
EL BIMBO, Bimbo Jet, 
EMI 
PER TE QUALCOSA 
EN CORA, I Pooh, 
CBS-MM 
ROMA, Antonel lo 
Venditti, RCA 
CANT GET ENOUGH, 
Barry White, 
Phonogram 

14 AL MONDO, iv,ja 
Martini, Ricordi 

14 Cl VUOLE UN FIORE 
Sergio Endrigo, Ricordi 

Spain 

Gran (Courtesy of "El 
Musical") 

1 TODO EL TIEMPO 
DEL MUNDO, Manolo 
Otero, EMI 

2 DOCTOR'S ORDERS, 
Carl Douglas, RCA 

3 YOU' THE FIRST 
THE LAST, MY 
EVERYTHING, Barry 
White, Movieplay 

4 EL BIMBO, Bimbo Jet 
EMI 

5 QUEDETE, Miguel 
Gallardo, EMI 

6 ENTRE DOS AGUAS, 
Paco de Lucia, 
Philips-Fo 

7 CAN D I LE J AS, Jose 
Augusto, EMI 

8 BANDOLEROA, Juan 
Carlos Calderon, CES 

9 SOMETHIN' BOUT 
YOU BABY I LIKE, 
Tom Jones, Columbia 

10 ONLY YOU, Ringo 
Starr. EMI 
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Piione John Oucjcjan 
01 734 8731 

ii:/y v-v" vO 

ORDER fROM CBS ORDER DISK Tel 01 960 2156 CBS/WEA/A& M D.sw.bul.on Com/o Barlby Rood 
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Playtime means different things to different 
PoTP

a rUfWhfher you're a manufacturer or a retailer playtime is the lifeblood of 
f,- your business. 

PrlhWo e fLSi? how " Presented by D. J. Simon 
recordrelSes^nT3 aUdiev.riCes 3130111 the new 

to hear afS? d ?lves them ^ opportunity 
avfirlil VT r,:unutes of each record - an average of about twelve times a week 

More details 
CINEDISC 
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THE THREE DEGREES 

NEW HIT sraaiE 

"HE GOOD CORE 

OPVOORSEIiE'-H 

Radio Birmingham 
Radio Blackburn 
Radio Bristol 
BRMB 
Radio City 
Radio Clyde 
Radio Derby 
Radio Forth 
Radio Hallam 
Radio Leicester 
Radio Manchester 
Radio Merseyside 
Metropolitan Broadcasting 
Radio Nottingham 
Radio Piccadilly 
Radio Sheffield 
Radio Solent 
Radio Stoke 
Swansea Sound 
Radio Newcastle 

Record of the 

—rom 37 March 
Les Ross's Record of the Week 
Pick to Click 
Don Moss's Hit Pick 
Chart Entry 
Climber 
Brian Ford's Hit Pick 
Richard Faulkner's Record of the Week 
Forth Flyer 
Johnny Moran's Record of the Week 
Al Kay's Record of the Week 
Mike Riddoch's Record of the Week 
Eddie Hemming's Record of the Week 

asting Big Phil's Hit Pick 
John Holmes' Breakthrough Record 
Tony Emmerson's Hit Pick 
Record of the Week 
Gethin Jones' Hit Pick 
Steve Maxwell's Record of the Week 
Crispian St John's Personal Choice 
Dick Gregory's Hit Pick 

STOCK UP NOW 

Philadelphia International Records 

M 
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