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Wf per to 

leave Cube 

Enterprises 

OLAV WYPER has resigned as 
managing director of the Essex 
Music subsidiary Cube Enterprises, 
which embraces the Cube record 
label, and will be leaving the 
company at the end of May. 
Responsibiliiy for running the 
record label will be in the hands of 
Barrie Bethell general manager who 
joined the company in October, 
after working the William Norris 
Agency and RCA. 

Wyper left RCA, where he was 
general manager, to join Cube four 
years ago, having previously worked 
for EMI, CBS and Phonogram. The 
record label is currently distributed 
under license through Decca and 
Wyper is producer of the West End 
show, Deja Revue, now ending its 
run at the New London Theatre. 

Wyper told Music Week that he 
will be concentrating more in the 
future on theatrical activities and 
has rights to the first plays by John 
Braine and Raymond Allen, script 
writer for Some Mothers Do Have 
'Em. and a musical by Charles 
Aznavour. He also plans to become 
involved in programme packaging 
for tv and magazine publishing 
projects. 

However, he intends to retain an 
interest in the record industry as a 
marketing consultant. 

Dates set for 

Music Week 

radio -TV forum 
A TWO-DAY broadcasting forum 
which will spotlight all aspects of 
contemporary radio and television 
programming as it relates to the 
music industry is to be presented by 
Music Week on October 13th and 
14th. 

The event will be staged in the 
luxurious conference complex of the 
Heathrow Hotel which incorporates 
one of the most sophisticated video 
theatres in Europe and numerous 
excellently appointed conference 
rooms. 

The Music Week Broadcasting 
Forum will be one of the most 
ambitious and comprehensive events 
of its kind ever staged in Europe. Its 
wide-ranging programme of 
p rcsentalions, q uestion-and-answer 
sessions and panel debates will 
embrace such vital subjects as 
needletime, home recording, pirate 
radio, stereo broadcasting, audience 
ratings, playlists, plugging, 
censorship, the role of radio stations 
as music publishers and record 
producers - and many other 
essential topics. 

Participating as panellists will be 
powerful team ol experts 

representing all facets of the music 
industry - publishers, disc jockeys, 
'reducers, record executives, 
pluggers, record dealers, copyright 
Specialists, representatives of the 
advertising and public relat.ons 
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BBC TV launches 

new pop shows 

A CORNUCOPIA of composers, pictured at a shop-talking session during the 
recent Musical Mall orca 75 song festival. From left to right are Paul Mauriat, 
Sammy Calm, Helmut Zacharias, Roger Greenaway, Les Reed, Henry Mancini, 
and John Barry. 

Apple comes to 

end of the road 

by ADAM WHITE & 
BRIAN MULLIGAN 
APPLE RECORDS, to all intents 
and purposes, is closing down this 
weekend. 

Although a small staff is being 
kept on to handle accounting, most 
of the 15-strong personnel will 
depart at the end of the week, 
having been given notice two weeks 
ago. 

Among those leaving, although 
not until the end of May, is Bernard 
Brown, the general manager records 
and publishing, who joined the 
company five and one-half years ago 
during the time when Allen Klein 
was brought in to reorganise the 
firm. Neil Aspinall, one of the 
founders with the Beatles of Apple 
Corps, will remain in charge. 

Brown who has no firm plans for 
the future at the moment, told 
Music Week, "To me and other 
people, this was inevitable. Now 
that the Beatles have gone their own 
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way and have their own set-ups, 
what future was there for Apple? It 
had to come. There was no point in 
keeping the organisation going at its 
present level." 

Apple Records was the first of 
the Beatles business ventures. After 
it was formed, .EMI approved the 
release of their Parlophone 
recordings on the Apple label. The 
first was Hey Jude in August 1968. 
After an initial surge of product by 
 TO PAGE 4 

CBS streamlines 

marketing 

department 
by REX ANDERSON 
CBS HAS dramatically restructured 
its marketing department in an 
executive streamlining which 
managing director Dick Asher says is 
designed to cope with continued 
growth in merchandising, promotion 
and sales. 

Tony Woolcott, creative 
marketing manager, has been given 
additional responsibilities by Alan 
Davies, the company's senior 
director. He now takes charge of all 
creative marketing of pop product. 
Previously in charge of product 
management and the display 
department, he will now also head a 
newly formed marketing production 
department managed by Brian 
Hyams, the art department of 
Roslav Szaybo and be responsible 
for pop product advertising. His title 
remains the same. 

Jack Florey, sales director, has 
assumed responsibility for export 
sales and special product sales, 
formerly the province of Maurice 
Oberstcin, managing director of CBS 
manufacturing. Areas now Florey's 
responsibility are domestic UK sales, 
Embassy and Harmony sales, export 
sales, special products, Eire and 
catalogue repertoire. 

The responsibility for finding 
repertoire for full-price 

TO PAGE 4 

by DAVID LONGMAN 
BBC TELEVISION is launching two 
new pop shows this summer. The 
first is titled Disco and is an 
extension of the radio series, Pop 
Score, The other cabaret series, The 
Other Broadway, is being recorded 
at the Cunard International Hotel 
in London's Hammersmith. 

Disco will initially run for seven 
weeks starting at the end of August, 
probably being screened mid-week. 
Terry Wogan will be the chairman 
of a light-hearted panel game 
featuring two teams of disc jockeys 
and recording artists. The BBC 
hopes the series will have a wider 
appeal than its other pop shows, 
covering music from the last 20 
years. The shows will be recorded at 
clubs and discotheques up and down 
the country, and will also include an 
appearance from a current 
chart-topping group. 

Rick Gardiner, director of Disco 
told Music Week, "Disco is not just 
a pop show, but rather more a 
family entertainment than a show 
strictly for teenagers. After the 
successful pilot shows that we 
recorded last year, I am confident 
that Disco will be fast moving, 
highly entertaining and 
informative." 

The Other Broadway features 
Jeff Kruger acts appearing at the 
Cunard International, including 
Jerry Lewis, Dionne Warwick, Abbe 
Lane, Mills Brothers and the 
Stylistics. It is understood that the 
BBC is still negotiating for several 
other major artists to be booked for 

the series. The six-week series, 
beginning in mid-July, will have two 
acts appearing each week, and will 
be transmitted at peak viewing time. 

Spector to 

Polydor 

worldwide 
POLYDOR HAS signed a contract 
for the new Phil Spector label for 
the world outside North America 
and Japan for back catalogue and 
new material. The two-year contract 
with one-year options comes as a 
result of negotiations between 
Freddy Haayen, Polydor UK 
managing director, Tony Bramwell 
and Specter's lawyer Martin J. 
Machat. 

The label, which in Britain will 
be known as Phil Spector 
International will be the outlet for 
40 new tracks a year, along with the 
back catalogue which includes 
material from the Crystals, 
Roneites, Righteous Brothers and 
Ike and Tina Turner. Tony 
Bramwell has been appointed 
general European manager of PSI, 
will continue an independent record 
promotion with Polydor, Warner 
Bros and Paul McCartney, and also 
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Majors to promote tapes 

with dealer incentives 

TWO MAJOR record companies, 
EMI and RCA, are offering 
dealer-incentives in an effort to 
provoke more awareness of tape 
availability. 

Bradleys 

promotion for 

Dave Jordan LP 
BRADLEY'S IS embarking upon a 
substantial promotion campaign for 
the first album by singer-songwriter 
Dave Jordan, Away From Home. It 
will embrace consumer music press 
advertising, as well as a 
sale-or-return scheme for selected 
dealers to cover what Bradley' 
general manager, Stuart Slater, calls 
"the vital first orders." 

A special poster featuring the 
album will be available, and Jordan 
himself will be doing a two-week 
tour of commercial radio stations, 
local newspapers and retailers. 

RCA's campaign includes all tape 
product currently available on 
cassette and cartridge and the 
company is offering two types of 
incentive, discount and gifts, 
dependant upon the number of 
tapes ordered. In addition dealers 
will be supplied with new tape 
catalogues and four-colour posters, 
and advertising is being taken out in 
various specialist papers and 
magazines. 

Prizes include stereo headphones 
for 45 tapes bought, silver cigarette 
lighter (100 tapes) and a Polaroid 
88 land camera (125 tapes). 
Discounts vary from 21/2 percent to 
10 percent. Tape manager Ray 
Pocock said that the incentive 
scheme was designed to, "maintain 
and eventually increase RCA's share 
of the tape market." 

EMI's incentive scheme involves 
free merchandisers to dealers buying 
a certain number of tapes, and large 
savings on other wall units. The 

offer is being run in conjunction 
with Fittall Products. 

Free merchandisers, a 
1,000-cassctte wall unit worth £240 
and an 800-catridge wall unit worth 
£293, are being given to the first 
100 dealers ordering the units full 
of EMI pre-recorded tape. In 
addition Fittall has offered 25 
percent off its recommended price 
to dealers ordering a Space Saver 
unit full of EMI tapes, 15 percent 
off if it is half-full, and 10 percent 
off to dealers ordering a Space Saver 
unit separately. 

Tape manager Jeff Gibbas said 
that the scheme with Fittall was 
intended to create more awareness 
amongst dealers of the availability 
of repertoire on tape, and the 
merchandisers offered to them 
would help give maximum exposure 
to product. He added that there had 
already been considerable reaction 
from retailers, with the result that 
the incentive has been extended 
several more weeks. 
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and back in the recording s i . ^ EMj records. Boult's latest 
worldwide sales of more than a mil 10 j ., , tf ^ x se[ 
records are Volume 4 of his Abbey 

Ro'J IZ Boult Vm, the London Philharmonic Orchestra recorded 
Mozart's Haffner Symphony in one session.   

Doubled 

attendance 

at second 

hi-fi show 
THIS YEAR'S High Fidelity audio 
exhibition at the Heathrow Hotel 
attracted 1,200 dealers from Britain 
and throughout the world — more 
than twice as many as attended the 
debut show in 1974. 

The first day of the six-day High 
Fidelity 75 saw 525 dealers visiting, 
with 357 the second, and 392 the 
third. In addition there were 70 
members of the press during the 
three days. More than 20,000 
members of the public visited the 
exhibition during its last three 
'open' days. 

A spokesman for High Fidelity 
75 said that the organisers were 
delighted with the success - "The 
feeling is that we have finally 
established the show as one to be 
taken seriously and on an 
international level. Many of our 
continental visitors were amazed at 
the high standard of High Fidelity 
and we fully intend to consolidate 
this success with High Fidelity 76. 
We shall establish it as an important 
European trade show." 

Last year's show, which was set 
up as a competitor to the British 
Audio-sponsored Sonex, also at 
Heathrow attracted 602 dealers and 
20 exhibiting companies. Despite 
the present depression in the audio 
industry, this year's show attracted 
52 exhibitors and 100 brand names. 

MCA into TV 

for Christie 
MCA RECORDS is using a television 
advertising campaign for the first 
time, to promote the new Tony 
Christie album, Tony Christie Live, 
which was recorded at the Sheffield 
Fiesta. The 15-second commercials, 
recorded by David Hamilton, will be 
screened in the Yorkshire,^ Tyne 
Tees and Granada areas for two 
consecutive weeks on Thursday and 
Friday evenings, starling on May 
8th. Radio advertisements will be 
used in the same areas as the TV 
coverage, as well as on BRMB and 
Radio Clyde. If successful, the 
campaign will be extended to other 
parts of the country. 

MCA UK general manager Peter 
Robinson told Music Week, "We 
have decided to concentrate heavily 
on the clubland areas where we 
know Tony is popular. Recent 
events in the charts show that TV 
advertising is the best way to reach 
the MOR customers, and we feel 
that it will be particularly effective 
with the stations we are using." The 
campaign is also being backed with 
window displays in key record shops 
in the areas. 

ON MY return from the States I 
was surprised to see in Music Week 
a story regarding the Sceptre/Wand 
catalogue deal and DJM. Our deal 
with Scepter/Wand is a firm 
contract on all product, both past, 
present and future for the UK and 
Eire which continues until March 
1976 and we have an option on our 
side for a further two years. 1 can 
therefore assure you that the 
Scepter/Wand product is with us 
and will stay with us. Walter Woyda, 
managing director, Pye Records, 
London Wl. 
• Stephen James, managing director 
of DJM, comments, "The catalogue 
to which we have the rights is 
available through our deal in 
America with Springboard. 
Unfortunately we were misinformed 
about exactly what material is 
available. DJM has no access to any 
Wand material, but will be issuing 
some deleted Scepter recordings 
which reverted to the original 
owners and were subsequently 
bought by Springboard," 
I WOULD like to comment further 
on the letter from Mr. Laurie 
Krieger concerning the 
Harlequin/Decca T.V. Promotion. 
With due deference to Mr. Krieger, 
who is also the chairman of the 
Gramophone Record Retailers 
Association, the point at issue is 
quite different. An important 
question of principle is involved 
whereby a major manufacturer 
promotes a record solely in 
conjunction with a major record 
chain. As a consequence, many 
smaller dealers, particularly those 
sited in the same street as a 
Harlequin branch, would obviously 
be put to a definite disadvantage. 

I cannot agree that any joint tv 
advertising is preferable to no tv 
advertising at all. How long will it 
be before a major record 
manufacturer takes tv time to 
promote the new release of a 
potential fast-selling album solely in 
conjunction with a major 
price-cutting multiple? 

Unfortunately, who could doubt 
that the smaller dealer would suffer 
considerably unless he too offered a 
60p inducement off 
recommended price! In which case 
he would be merely working for the 
distribution company, certainly the 
margin would not allow him 
anything other than a slight 
contribution to his ever swelling 
overheads. 

What Mr Krieger would appear to 
be implying is that a national record 
company cannot afford to advertij6 

its product without Harlequin 
picking up part of the bill. If this P 
the case (which 1 personally ver^ 
much doubt) then something is ve^ 
wrong somewhere along the lino 3,1 

the outlook for the individu-11 

smaller dealer must be bleak indec • 
T. Davis, Director, Opus RcC<Jl 

Shops, Palmers Green, London Nl-- 
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DAVID PROSSER, previously 
executive vice-president of Pearl and 
Dean's U.S. company, has joined 
Cinedisc, P&D's cinema record 
advertising subsidiary, as executive 
director. David Mackenzie formerly 
sales development manager of IPC 
Specialist and Professional Press, 
joins Cinedisc as sales manager- The 
Cinedisc service starts in June. 
LAURIE ADAMS, until recently 
Poly dor's tape marketing manager, 
has left the company to devote 
himself fully to his other interests, 
namely as manager of Zzebra and 
record mail-order. 
BARRY JOHNSTONE 29, is the 
new press and publicity manager for 
Magnet Records. He was previously 
with York Records in a similar 
capacity and has just returned from 
a two month visit to the US and 
Australia. He replaces Annie 
Kenyon. Clifford Elson remains PR 
consultant to the company, 
ADAM FARNDELL has joined B&C 
as press officer. He replaces Dave 
Jarret who has left to go to 
America. Farndell comes from CBS 
where he has been assistant press 
officer. He will report to marketing 
manager Fred Parsons. 
ROD MCLAREN has been 
appointed production manager for 
B&C replacing Bob Barnes now 
general manager of sales and 
distribution. McLaren was previously 
Barnes' assistant. 
GEOFF GOY has joined the 
promotion department of Chrysalis, 
as assistant to promotion manager 
Chris Stone, and working mainly in 
London. Goy was formerly with 
BTM, where he was involved with 
artist liaison. 

II 

B 

MAGNET RECORDS has arranged a 
publicity tie-up with Spillers Foods 
for the promotion of Peter Shelley's 
album Gee Baby which includes his 
chart single Love Me Love My Dog. 
Buyers will receive free copies of A 
Dog's Life, a recording by Johnny 
Morris when they purchase the LP 
at selected London stores, and 
Spillers is advertising the tie-up 
through its grocery outlets. The 
campaign is supported by posters, 
showcards and leaflets. 
SANDY ROBERTON and Paul 
Brown have formed Robcrton Brown 
Associates to manage and produce 
artists in the acoustic music field. 
First signings are Decameron and 
the Irish duo Gay and Terry Woods. 
Robert on has produced, and 
managed Stecleye Span, Plainsong 
and Andy Roberts. Brown was 
formerly with Joe Lustig. 

BBC ENTERPRISES has signed 
Cloud Publishing for the pubheation 
of a new monthly Top Of The Pops 
Magazine based on the weekly TV 
show. First issue will be out on May 
30 and will be promoted by 
advertisements in the national and 
music press, commercial radio and 
Disco 45, and with T-shirts and 
stickers. Cloud is currently producing 
.j one-shot publication 'Tommy' in 
association with RSO, which will be 
on sale on May 25. 

TONY HALL has placed his act. 
The Real Thing, with 20th Century 
in America and Pyc in London. 
First single from the Liverpool 
group released simultaneously in 
Britain and the States this week, is 
called Stone Cold Love Affair. Ihe 
irrniiD was formerly with EMI. 

K-Tel price rise 

for UK goldies LP 

K-TEL IS increasing its record 
prices, although the action at 
present only affects the company's 
brand new compilation, British 
Gold. This will retail for £2.79 - 
30p above the price of previous 
K-Tel albums. Tape, however, is 
unchanged at £2.99 for both 
cassette and cartridge configurations. 
K-Tel managing director Ian Howard 
told Music Week that the increase 
has been forced upon the firm by 
the increasingly high royalty 
payments it is having to make to 
record companies for product, as 
well as by rising costs in disc 
production, promotion and 
distribution. 

British Gold is released this week, 

accompanied by K-Tel's usual 
promotion barrage involving 
television and radio advertising. This 
begins in two markets, London and 
the Midlands, and will gradually 
move across the rest of the UK. 
Material on the LP spans some ten 
years of British music from 1964 
onwards, and features tracks such as 
Procol Harum's A Whiter Shade Of 
Pale, Jimi Hendrix's Hey Joe, 
Thunderclap Newman's Something 
In The Air and Joe Cocker's With A 
Little Help From My Friends, Other 
artists include Derek and the 
Dominoes, Cream, the Who, the 
Move and the Kinks. The package 
was put together by K-Tel a&r 
manager Don Reedman. 
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AMONG THE many good things that April brought to the gardens of Soho 
square was this of young blossoms from April Music. The girls (left to right: 
Barbara, Cathy, Beryl, Chris and Christine) and the rest of April Music moved 
into new premises at 17-19 Soho Square along with March Artists and the 
whole of CBS Records (UK). 

First Flying Dutchman 

LP from RCA in June 

FIRST RELEASE of Flying 
Dutchman product since the label 
representation in the UK passed 
from Phonogram to RCA will be on 
June 20. 

First batch of albums will be 
Strike Up The Band (SF 8424) with 
Zoot Sims and Bobby Hackett; The 
Legend (SF 8425) by Gato Barbieri; 
Blues Rocks (SF 8427), a 
compilation album with T-Bone 
Walker, Otis Spann Joe Turner and 
Eddie "Clcanhead" Vinson; The 
Revolution Will Not Be Televised 
(SF 8428) with Gil Scott Heron; 
Tom Scott in L.A. (SF 8429) and 
Teresa Brewer in Nashville (SF 
8430). 

RCA's pop product marketing 
manager Dave Machray says: "Our 
release policy with the label will be 
to cover as broad a spectrum as 
possible - as indicated by the first 
list of releases. We are currently in 
process of planning special 
promotion and incentive schemes 
for Flying Dutchman." 

Leon Campadelli who has 
handled the Flying Dutchman 
repertoire at Phonogram for the past 
18 months said that of the 18 
albums released in that time one of 
the best-sellers was an LP of Johnny 
Hodges with the Oliver Nelson band, 
Three Shades Of Blue, which sold 
more than 3,000. Three Gato Barieri 
albums, El Pampero, Under Fire and 
Fenix also sold well as did an LP by 
Teresa Brewer with the Count Basic 
band. 

Said Campadelli: "Flying 
Dutchman is excellent jazz product 
but, naturally, the sales were only as 
good as you would expect for this 
kind of repertoire. Where we did 
well was when we pressed albums 

for other Phonogram companies.'; 
Phonogram will have the benefit 

of a sell-off period for its existing 
Flying Dutchman stocks and 
meanwhile RCA plans only to 
release hitherto unissued material. 

Jazz is 

where you 

find it 
MUSIC WEEK would like to make 
it quite clear that in the jazz label 
listing published in last week's JAZZ 
'75 supplement under the above 
heading, the exclusive licensees of 
the labels were printed in 
parentheses. 

In this connection it should be 
noted that Transatlantic is the 
exclusive UK distributor of Blue 
Note, Milestone and Black Lion, 
Any other company listed opposite 
these labels is a direct importer 
bringing in product from foreign 
wholesalers. 

In the case of labels represented 
by Continental Record Distributors, 
it should be noted that it has 
exclusive representation in the UK 
of all the labels shown in the listing 
but, again, this product may be 
available from other importers who 
obtain it from foreign wholesalers. 

We are also asked to point out 
that Transatlantic no longer 
distributes the Arhoolic and 
Folkways catalogues. 

ill 

JONATHAN KING reportedly about to terminate UK 
contract with Decca and switch to a European-owned major 
  and another European-owned major is looking with 
interest at Tony Stratton-Smith's Charisma label   Steve 
Deiner of CBS International staff in Paris being tipped for high 
post in American record company - not CBS   by mutual 
agreement, Dick Leahy has terminated GTO contract for US 
and Canada with ABC   girl singers involved in 20 of last 
week's MW Top 50 singles — with five of them CBS releases 
  at Les A last night, CBS and Music Week hosted tribute 
party to Goddard Lieberson. 

TICKETS FOR Frank Sinatra London concerts rumoured to be 
fetching £250 each on the black market — current exchange 
rate is two FS for four Cup Finals at recent Chrysalis sales 
convention, chairman Terry Ellis introducing Des Brown as 
head of international promotion, remarked, "This is a major 
appointment — and I may say a very expensive one"   
following placing of EMI as top singles label in MW first 
quarter survey, Capitol emerged in similar position in Billboard 
January-March survey of U.S. chart death last week of Pete 
Ham, co-writer of Without You and member of Badfinger. 

NEW ELLIE single on Fresh Air label entitled My Love Is 
Your Love written by Mud's Rob Davis with help from Ray 
Stiles — a trial run before taking over where Chinnichap have 
left off?   to comply with Beeb requirements, Slade 
changed one line which had something to do with strange and 
exotically perfumed bedlinen in new Thanks For The Memory 
single   Del Shannon's first Island single will be the old 
Zombies hit Tell Her No  no British released planned for 
first Motown country hit, Devil In The Bottle by T. G. 
Shepard Phonogram International president Piet Schellevis 
spent birthday in London attending Kamahl's Palladium 
concert on Sunday also around, Capitol president Bhasker 
Menon for label's current talent invasion. 

TIM HARROLD, former general manager at Polydor, 
appointed m.d. of Polydor Canada   for a year at least, 
David Hentschel's Oh My My single for Ringo O' Records will 
be used as theme music for Tom Browne's BBC Top 20 show 
  although EMI has suspended Power Exchange album by 
O'Jays, DJM preparing an LP by the group from its 
Springboard deal for June Chrysalis Music staff amused to 
see one lady journalist's review of Fox album praise Kenny 
Youpg's songwriting potential   ironic that Olav Wyper's 
departure from Cube could coincide with Joe Cocker chart 
comeback with You Are So Beautiful. 
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Safety rules for 

Osmonds concerts 

by DAVID LONGMAN 
A REQUIREMENT for children 
under 14 to be accompanied by an 
adult are among precautions being 
taken by promoter Mel Bush for the 
forthcoming Osmonds concert at the 
end of May at London's Earls Court 
Exhibition Hall. However, similar 
age restrictions are not planned for 
the current tours by the Bay City 
Rollers or Slade, the latter also a 
Mel Bush promotion. 

At present only two Osmonds 
concerts have been arranged on May 
28-29. but Music Week understands 
that three other dates at the same 
venue can be arranged if public 
demand is sufficient. 

The concerts, postponed from 
January, will be subject to massive 
security which is aimed not only to 
protect the public and group, but 
also to ease worries that parents 
may have, following on from the 
death of a young girl last year at a 
David Cassidy concert at the White 
City Stadium. 

The hall at Earls Court will scat 

Apple closes 
FROM PAGE 1 
such artists as James Taylor and 
Mary Hopkin. Apple gradually 
declined as a label, other than as an 
outlet for recordings by the former 
Beatles. In seven years ony 22 
non-Beatles albums were released, 
the last being Badfinger's Ass album 
in March last year. It is understood 
that the Apple label will continue to 
exist, but presumably only until 
such time as Paul McCartney, John 
Lennon, Ringo Starr and George 
Harrison have negotiated new 
individual recording contracts. 

Also to be decided is the future 
of Apple music publishing which 
contains a number of copyrights, 
including Without You written by 
Pete Ham and Tom Evans of 
Badfinger and a massive 
international seller for Harry 
Nilsson. 

Apple's studio and cutting 
facilities in Savile Row come under 
the axe, too. Most of the staff leave 
this Friday, according to studio 
manager Malcolm Davis, and those 
few who remain will only be 
concerned with a "tidying-up" 
operation. A number of clients who 
have booked Apple for studio or 
cutting and copying work have been 
informed of the shutdown. Davis 
was unaware of any plans to 
dismantle or dispose of the studio 
equipment. "It's going into 
mothballs as far as I know," he said 
"and I only hope that the facilities 
and reputation that we built up do 
not go to waste." 

Apple's cutting facilities were 
among the most respected and used 
in the studio world - in fact, it was 
as a cutting and copying service that 
the studio began in 1968, 
developing after a few years into a 
fully-fledged recording facility. 

17.000, and precautions being taken 
include all seating being fixed to the 
floor, barriers between different 
sections of the crowd and a large 
number of security men. Mel Bush 
told Music Week, "We will have 350 
men out in front of the stage, with 
another 60 or 70 behind the scenes, 
which is more than the GLC 
requirement. We are stipulating that 
all youngsters coming to the concert 
must be accompanied by an adult if 
they are under 14 years. So far we 
have had a very good response from 
parents, with about 90 percent of 
them welcoming the move. All 1 
have been able to tell anyone is that 
we are taking every possible 
precaution we can, for what will be 
the most spectacular concerts ever 
seen in Britain." 

Jef Hanlon, who is handling the 
Bay City Rollers tour for RAM, told 
Music Week, "So far we have not 
fell it necessary to back our security 
precautions with age restrictions for 
concerts such as the Bay City 
Rollers', but there may come a time in 
the future when we will have to think 
again," 

Spector signs 

with Polydor 
FROM PAGE 1 
as co-head with Ron Kass of Hilary 
Music. 

For a brief period last year, 
Spector's material appeared with 
Warner Bros on the Warner Spector 
label with a reissued Crystal's single 
making the charts. Spector has 
re-signed the Crystals and Darlene 
Love, along with Dion, formerly the 
Dion and the Belmonts and more 
recently with Warner Bros as a solo 
artist. Spector has also signed an 
unknown American singer, Jerri Bo 
Keno, who has recorded. Here It 
Comes, written by Spector and Jeff 
Barry. 

Haayen told Music Week, "We 
are delighted to welcome Phil 
Spector to Polydor with such a 
wealth of new material ready to 
release and in the pipeline. I am 
confident that 1975 will see the 
return of Phil Spector as a major 
force in the British music industry." 
No release dates for any Spector 
recordings, which include a single by 
Harry Nilsson and Cher, have yet 
been decided. 

Record first- 

day shipment 

of Rollers LP 
EMI SHIPPED 136,000 copies of 
the new Bay City Rollers album. 
Once Upon A Star on release day. 
Following this record for single-day 
shipment of one album it inevitably 
climbed straight to the top place in 
the Music Week BMRB charts to 
accompany the group's first album, 
Rollin', which is still riding highj 
and the current single was six weeks 
at Number One. 

The last record to achieve a 
six-week run at the top spot was T. 
Rex with Hot Love in 1971. 

Among the current publicity that 
the group is enjoying is a "Meet The 
Bay City Rollers In Bermuda" 
competition which is being run by 
the Alexander Day Fund. 

Music Week 

radio-TV forum 

FROM PAGE 1 
industries, artists, promoters, 
management and Musicians Union 
representatives. 

Announcing the Music Week 
Broadcasting Forum this week, Mike 
Hennessey, Music Week editorial 
director, said: "Without doubt one 
of the most stimulating sessions at 
the 5th Billboard International 
Music Industry Conference held in 
London in May last year, was that 
dealing with all aspects of 
broadcasting. We saw then that 
there was a clear need for a regular 
exchange of views, ideas and 
information among all those in the 
industry whose operations have a 
direct or indirect connection with 
radio and television programming. 

"For seven years now, Music 
Week's American sister publication, 
Billboard, has seen its own Radio 
Programming Forum go from 
strength to strength as a vital 
meeting place for the 
music/broadcasting industries and 
we are convinced that a 
corresponding UK event will prove 
equally indispensable. It goes 
without saying that the broadcasting 
and music industries are essentially 
interdependent and the vitality and 
enterprise of the one is very much 
determined by the vitality and 
enterprise of the other." 

Details regarding registration for 
the Broadcasting Forum will be 
published in Music Week in due 
course. 

Mair-Sinden golf trophy 

SEVENTY PEOPLE will compete for 
the Mair-Sinden golf trophy, a 
popular annual event for both 
manufacturers and retailers, on May 
14 in Scotland at the Broomieknow 
course at Bonnierigg, Midlothian. 

In addition to the trophy, there 
will be a number of other prizes, 
including a Ford Escort car for a 

hole-in-one at the ninth. This has 
been donated by the Record 
Exchange, Edinburgh. 

Entrance fee is £4.50, to include 
meals, and further information is 
available from Tom Johnson of 46, 
Craiglockhart Crescent, Edinburgh 
(031 443 1959), who can help with 
accommodation. 

R/TTA May training 

course announced 
A COURSE covering the stocking of 
records is being held at the Music 
Trades Association Training Centre 
from May 13-15. 

The course is particularly 
designed to provide an insight for 
dealers into some of the more 
specialist areas of recorded music. 
Ray Crick of Decca's classical 
department will be discussing 20th 
Century Music, including electronic 
and avantgarde forms, Adrienne Fry 
of the Training Centre staff will 
explain and illustrate the meanings 
of such terms as symphonies and 
concertos, while Phonogram classical 
manager Quita Chavez will discuss 
opera. 

Chris Ellis of EMI's m.o.r. staff 
will provide a run-down on the 

market for nostalgia albums, while 
Music Week's advertising manager 
Nevil Skrimshire will speak about 
currently available jazz records. 

There will also be talks on stock 
selection by London dealer Shaun 
Howard, the EMI Music Centres by 
Michael Gardener, the role of BBC 
Records by Roy Tempest and 
imported records by Peter Barr.ett 
of Selecta Imports. 

"We are aiming to provide expert 
advice on the best material to stock 
in a number of areas with which the 
dealer may not be completely 
familiar," commented MTA training 
officer Margaret Davis. 

Further information can be 
obtained from tlie Training Centre at 
12 Alfred Place, London WC1 (01 
580 2103) 

Reprise swings into 

Old Blue Eyes month 

MAY HAS been nationally 
proclaimed Sinatra Month by 
Warner Brothers as the company 
swings into a Blue Eyes promotion 
campaign for all Sinatra's back 
catalogue on Reprise, a new 
compilation. The Best Of Old Blue 
Eyes and by the end of the month a 
four album box set all coinciding 
with Sinatra's visit to the UK and 
his appearance on May 29 and 30 at 
the Albert Hall. 

The theme of the campaign is 
"On Reprise Where He Belongs". It 
will feature two novel point-of-sale 
ideas, the first being a miniature 
representation of the window 
display which has been specially 

Streamlining CBS 

printed up so that sales rO;>s can 
show the dealer how the display will 
work in their window. 

The second is consumer leaflets 
drawing attention to the 22 Sinatra 
albums in the Reprise catalogue 
which will be dispensed from the 
back of the specially prepared 
browser cards. 

The campaign will include 
commercials on all the major radio 
stations and a saturation of the 
London area with the use of tube 
posters, bus backs and giant 
billboard sites. Warner Brothers is 
spending around £20,000 on the 
promotion. 

FROM PAGE 1 
re-exploitation will fall to the 
catalogue repertoire department, 
headed by Reg Warburton, as well 
as repertoire for release on Embassy 
and Harmony, Warburton will also 
be responsible for licensing 
repertoire to Pickwick and for 
general special product repertoire. 

Hyams, appointed by Woolcott 
to manager of marketing 
productions, set up to supervise the 
numerous services involved in 
product marketing, will encompass 
print buying, including all 
packaging, merchandising and 
display materials, the Soho Square 
printing operation, the studio run 
by staff photographer Tom Sheehan, 
the marketing control department 
under Mike Littman and liaison with 
the new release department 
consumer and marketing 
co-ordination. 

Andrew Pryor has been promoted 
to senior product manager by 
Woolcott, Formerly a product 
manager, he will be responsible in 
his new position for the planning 
And execution of all pop product 

and artist support activities by 
production managers Jerry Turner, 
Peter Evans, Unity McLean and 
Brian Yates. He is also assigned 
responsibility within his department 
for tape and SQ four-channel 
marketing. 

Littman, now marketing 
controller, was formerly the 
administration manager of the 
creative services department. His 
expanded responsibilities will 
include invoice processing and 
budgetry control on behalf of the 
creative services, broadcast, 
marketing, press and artist relations 
departments. He will report to Brian 
Hyams. 

Arthur Sherrif, formerly involved 
in regional promotion management 
and artist development for CBS, and 
Graham Ha ugh ton, formerly 
Midlands area promotion manager, 
also takes new responsibilities. 
Sheriff has been manager of custom 
label promotion, and Haughton, 
re-located to Soho Square, becomes 
manager of Epic label promotion. 
Both report to Colin Forscy, 
manager of broadcast marketing 
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New York landmarks are on the danger list 

NEW YORK - On the endangered 
species list this week go a couple of 
New York's musical landmarks - 
the Apollo Theatre up in Harlem 
and the Town Mall deep in 
mid-town. The Apollo, of course, is 
a major flagship theatre for black 
talent has been over the decades, 
right from the big band era, up 
through rock 'n' roll and has for 
years offered around 40 to 45 live 
entertainment packages a year, 
filling in the rest with films (and 
sometimes both). 

Now the Apollo sadly is being 
run on a half-time basis with only 
20 to 22 live shows booked a year. 
Right now the Apollo can still 
attract some top black talent - Ike 
and Tina Turner, Stevie Wonder, 
Gladys Knight, Marvin Gayc, A1 
Green have all either played or will 
play this year — but the list is not 
getting any longer. The reason is 
financial. Acts can get more playing 
one night in a big auditorium than 
for a whole week of work at the 
Apollo although they now do come 
in on a partnership basis, splitting 
profits with management. 

The Apollo has also run into a 
further problem. It is now allowed 
to present the current 
money-making black films on a 
first-run basis but has to accept 
them after the first bloom is off the 
box office. The theatre management 
is-at present suing film distributors 
to try and get this changed. 
Meanwhile they are admitting that 
the Apollo, the last black vaudeville 
house running on a regular basis left 
in the United States, is up for sale. 

Financial trouble has also 
affected Town Hall, a smallish 
mid-town venue opened in 1921 

that had a 1940,s and 1950's 
reputation for presenting jazz 
concerts and has in recent years 
presented rock and folk gaining 
particular merit for its Interludes 
scries. Subsidised, this scries is very 
low-price and runs from 5.30 pm to 
7 pm aimed at the homcgoing 
commuter. 

But now Town Hall is in debt to 
the tune of 365,000 dollars and its 
owners. New York University, say 
this sum must be raised to 
underwrite programmes for the next 
three years. A special fundraising 
campaign has been started but so far 
only 25,000 dollars has been raised, 
it is believed. Meanwhile the date 
the axe will fall is set for August 31 
this year. 

Roy Rogers rode into New York 
last week, not really to plug his new 
album (he's signed with 20th 
Century and gels photographed with 
Barry White) but to tend to his 
other businesses. The King of the 
Cowboys has made out all right - 
the Roy Rogers Family Restaurants 
now total 138 with more 
threatened; 400 products and 150 
licences have been issued under his 
name bringing in 300 million dollars 
in retail sales alone; he has his 
Thoroughbred Horse sanch and is 
building a 320-acre Roy Rogers' 
Western World which will also house 
the RR Museum; he has a new film 
set for July this year, three 
commercials running on TV. six TV 
shows set for his wife Dale Evans 
and an hour long weekly TV series, 
Roy Rogers presents Great Cowboy 
Movies that started syndication last 
year. And don't forget the RR and 
Dale Evans comic books and Miss 

NEW YORK 

NOTES 

from 

IAN DOVE 

Evan's own "inspirational" books 
(she's written 13). And with all this 
he's still making albums. 

Hoppy never had it so good! 

BUT DOES IT SELL RECORDS: 
Willie Hightower is the professional 
name of John Forrest Jordan who 
has a certificate to prove he is sane 
and started on April 1 an attempt 
on the world record for pole sitting. 
He squats, a couple of hundred feet 
in the air in Baltimore, playing 
guitar and singing and aims to do 
this for 273 days, the old record. 
No a&r men have yet been observed 
shinning up the pole, contracts in 
hand. 

The Rock Island Line closed the 
other week, sadly underlining the 
decline of the American railroad, 
beloved of fable and song. As far as 
song is concerned there has been 
concerted effort to replace the old 
train songs with songs about noble 
truck drivin' men, making their West 
Coast turnarounds, and singing of 
their own particular problems which 
are not too different from those 
affecting old Casey Jones. Nowhere 

BRIM 
Radio Clyde - 

Tim Stevens Personality Pick. 
B.B.C. Radio London - 

David Carter Favoured Play. 
Swansea Sound - 

Doreen Jenkins Hit Pick. 
Music Week - , 

Star of the Year Award. 
B.B.C. Radio Two. ORDER NOW 
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THATS WHAT FRIENDS 

MCA 179 AREFOK 

is it more apparent than in 
Wheeling! West Virginia and smt.on 
WWVA where Buddy Ray is th 
jockey, or radio personality to use 
the argot of the trade, or prg^Km 
to be formal. Ray works from 
midnight to 6am playing music or 
the truckers on the highways along 
the Eastern Seaboard. What s more 
he goes out on the road and docs 
re mote programmes hom .the 
truckstops usually taking a ^VVV/ 

regular along with him. On May 
for example he trucks on down to 
Shcnandoah for a remote with Dave 
Dudley, who is king of the truck 
driving songsters and a regular award 
winner from the Truckers 
Association. And Dudley is more 
than happy to sing in the truck stop 
canteen because he knows that 
DOES sell records. 

* * ♦ 
The tribute to the music of Bix 

Beiderbecke held by the New York 
Jazz Repertory Company drew the 
biggest ever crowd for these special 
evenings, almost filling Carnegie 
Hall. But you can't win - George 
Wein announced that even with this 
kind of support they had lost 
10,000 dollars. It is all down to the 
rising cost of programming and the 
definite need for Foundation and/or 
civic sponsorship. And of course 
jazz is far down the pipeline when 
put up against opera and the 
classics, even such ' worthwhile 

"library" attempts that the Nyjrq- 
arc organizing. For the company^ 
History of Jazz concert. Wcin is 
attempting to sell 30 dollar tickets 
for people to become Friends of thc 
NYJRC. Dick Sudhaltcr flew from 
London to narrate and play in the 
Bix concert at his own expense and 
there at the door was a neat stand 
selling Ralph Bcrton's Bix book. No 
sign of Sudhallcr's version of the 
Bix story anywhere. * * * 

Atlantic got thc original cast 
album of The Wiz currently the 
hottest Broadway musical with Jerry 
Wcxlcr acting as producer. Thc usual 
method of recording an original cast 
album is to assemble the cast on 
their day off, stick a microphone in 
front of them and do thc show. 
Wcxler laid down rhythm tracks 
first, then the strings and horns, 
vocal backgrounds and finally the 
lead vocals. He was attempting to 
get a soul recording rather than 
formal soundtrack ... Les Paul 
came out of playing retirement last 
year for a concert (at Town Hall 
incidentally) that had guitar freaks 
rushing thc stage to check out Paul's 
equipment (Among owners of a Les 
Paul guitar - Jeff Beck, Leon 
Russell. Richard Bctts, Leslie West 
and Pete Townshcnd). Now he is 
doing it again, April 26, at Carnegie 
Hall in company with Bucky 
Pizzarelli, George Benson and 
Laurindo Almeida. 

AMERICAN CHARTS 

(2) 
(1) 

MCA RECORDS 
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24 

25 

26 

27 

28 

29 

30 

(6) 
(7) 

ALBUMS 
CHICAGO VIII, Chicago 
PHYSICAL GRAFITI, Led 
Zeppelin 

3 (4) THAT'S THE WAY OF 
THE WORLD, Earth, Wind 
& Fire 

4 (3) HAVE YOU NEVER BEEN 
MELLOW, Olivia 
Newton-John 
AUTOBAHN, Kraftwerk 
CRASH LANDING, Jimi 
Hendrix 

7 (8) FUNNY LADY/Sound- 
track, Barbra Streisand 

8 (14) TOMMY/Soundtrack 
9 (5) AN EVENING WITH JOHN 

DENVER 
0 (12) WELCOME TO MY 

NIGHTMARE, Alice 
Cooper 

(11) YOUNG AMERICANS, 
David Bowie 

(21) STRAIGHT SHOOTER, 
Bad Company 

(17) SHEER HEART ATTACK, 
Queen 

(9) ROCK 'N' ROLL, John 
Lennon 

(19) FIVE ASIDE, Ace 
(20) NUTHIN' FANCY, Lynyrd 

Skynyrd 
(18) GREATEST HITS, Al 

Green 
(33) HEARTS, America 
(29) BLOW BY BLOW, Jeff 

Beck 
(24) BLUE JAYS, Justin 

Hayward & John Lodge 
(25) KATY LIED, Steely Dan 
(28) JUST A BOY, Leo Sayer 
(10) COLD ON THE 

SHOULDER, Gordon 
Lightfoot 

(13) A SONG FOR YOU. 
Temptations 

(31) JUST ANOTHER WAY TO 
SAY I LOVE YOU, Barry 
White 

(32) SONGBIRD, Jesse Colin 
Young 

(15) BLOOD ON THE TRACKS, 
Bob Dylan 

(34) FEEL LIKE MAKIN' 
LOVE, Robert Flack 

(35) THERE'S ONE IN EVERY 
CROWD, Eric Clapton 

(42) THE MYTHS & LEGENDS 
OF KING ARTHUR. Rick 
Wakeman & ERE 

Courtesy of Billboard 

10 

11 

16 

17 

18 
19 
20 

21 

22 

23 

24 
25 
26 
27 

28 

29 

30 

SINGLES 
(3) HE DON'T LOVE YOU 

(Like I Love You), Tony 
Orlando & Dawn 

(1) (HEY WON'T YOU PLAY) 
ANOTHER SOMEBODY 
DONE SOMEBODY 
WRONG SONG, B. J. 
Thomas 

(7) BE FOR E THE NEXT 
TEARDROP FALLS, 
Freddy Fender 

(2) PH I L ADELPHIA FREE- 
DOM, Elton John Band 

(6) CHEVY VAN, Sammy 
Johns 

(14) JACKIE BLUE, Ozark 
Mountain Daredevils 

(11) SHINNING STAR, Earth 
Wind & Fire 

(10) WALKING IN RHYTHM, 
Blackbyrds 

(12) LONG TALL GLASSES (I 
CAN DANCE), Leo Sayer 

(21) O N L Y YESTERDAY, 
Carpenters 

(15) I DON'T LIKE TO SLEEP 
ALONE, Paul Anka 

(19) HOW LONG, Ace 
(17) IT'S A MIRACLE, Barry 

Manilow 
(18) KILLER QUEEN, Queen 
(22) THANK GOD I'M A 

COUNTRY BOY, John 
Denver 

(16) THE BERTHA BUTT 
BOOGIE PT. 1, Jimmy 
Castor Bunch 

(4) LOVIN' YOU, Minnie 
Riperton 

(13) L.O.V.E., Al Green 
(8) EMMA, Hot Chocolate 

(20) STAND BY ME, John 
Lennon 

(5) SUPERNATURAL THING 
PART ONE, Ben E. King 

(9) WHAT AM I GONNA DO 
WITH YOU, Barry White 

(25) SHOESHINE BOY, Eddie 
Kendricks 

(28) BAD TIME, Grand Funk 
(26) AUTOBAHN, Kraftwerk 
(34) HIJACK, Herbie Mann 
(31) LOVE WON'T LET ME 

WAIT, Major Harris 
(32) SISTER GOLDEN HAIR/ 

America 
(29) YOUNG AMERICANS, 

David Bowie 
(30) SHAVING CREAM, Paul 

Wynn 
w/e May 3 
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EMI-Polydor —von Karajan deals 

IN HI!RLIN last week, there was 
sicnine ol" four agreements for 
reeording on a long-term basis by 
conductor Herbert von Karajan, his 
Berlin Pliilharmonic Orchestra of 
which he is conductor for life, and 
recording companies EMI and 
Polydor International. Agreements 
cover large-scale recording 
programmes by both orchestra and 
conductor for the two companies. 
EMI International Classical Division 
general manager Peter Andry signed 
for the UK company. Polydor 
International president Dr. Werner 
Vogelsang for the DGG label, at 
ceremony in West Berlin's Hotel 
Bristol Kcmpinski on April 20. 

On return to London, Andry told 
Music Week "I'm happy that we've 
been able to renew our 
collaboration with Karajan and his 
Berlin Philharmonic. With them 
we're going to make, among other 
things, a new recording of Wagner's 
opera Lohengrin and we'll complete 
the set of Beethoven piano 
concertos with soloist Alexis 
Weissenberg, together with u wide 
range of repertoire from Haydn to 
Mahler." 

Karajan's most recent recording 

€2* 

Ticket tax forces Halle 

concert price increases 

I OR EMI, International Classical Division general manager Peter Andry (right) 
signs agreement with conductor Herbert von Karajan for continued Berlin 
Philharmonic recordings. 
for EMI is Karajan's third of the 
Beethoven Missa Solcmnis, made in 
Berlin under producer Michel Glotz 
and due for UK release in June as a 
box set (SLS 979) of two LPs. A 
European best-seller from the same 
forces, with Karajan and the BPO 
accompanying French trumpeter 

Maurice Andre in concertos by 
Hummel, Vivaldi and Leopold 
Mozart is due for UK release this 
month (HMV ASD 1140). 

Dr. Vogelsang of Polydor 
revealed that within the next few 
years Karajan and the BPO will 
record more than 70 new DGG LPs. 

m 

FOR DGG. Polydor International president Dr. Werner Vogelsang (centre) 
checks his agreement copy, with Karl-Heinz Duse- Utesch of the Berlin 
Philharmonic (at left). Polydor artist promotion manager Dr. Uli Maerklc and 
conductor Karajan, 

BUDGET REFUSAL of relief from 
VAT for the arts has resulted 
warning from Manchester s Hal e 
Orchestra of substantial increases m 
concert ticket prices for next 
season, in some cases up 25 per cent 
on those fixed a year ago for the 
current season. Halle Co"^crts 

Society general manager Chvc Smart 
said "In spite of these jncreag. 
which will put some of the better 
seats up to £2.50 or £3, it has 
always been part of our policy to 
make sure that a limited number ot 

Anna Moffo 

concert tour 

cancelled 
LONDON VISIT of RCA recording 
soprano Anna Moffo, star of the 
new recording of Massenet's opera 
Thais, has been cancelled. Moffo, 
who last year married RCA chief 
Robert Sarnoff, was to have come 
to Britain to sing in a concert 
version of the opera in the Festival 
Hall this week (May 2), and to have 
sung this summer in Germany, 
France and Italy, as well as with the 
Metropolitan Opera of New York 
during its Japanese tour starting this 
month. In April an illness forced her 
to undergo an operation in New 
York from which she is now 
convalescing. Planned concert 
performance of Thais, organised by 
impresario Denny Dayviss, has now 
been replaced by a solo recital by 
soprano Montserrat Caballc, in 
London starring in Covent Garden's 
current scries of performances of 
Verdi's II Trovatorc, 

scats will be available at prices thai 
anyone can afford. It will sun be 
possible to obtain tickets for ^ 
majority of our concerts fr0m 
little as 50p or 60p. If things gcl 
worse during the season there may 
have to be further increases, but of 
course once we have sold a season 
ticket we cannot re-price it, So 
concert goers could have an 
advantage by booking ahead in this 
way." 

Cecile Ousset 

debut recital 
IN LONDON this week is French 
pianist Cecile Ousset, whose firSt 
recording on the Dccca label (Ace 
of Diamonds SDDR 435) of piano 
works by Debussy, Satic, 
Saint-Sacns and Chabrier created 
something of a critical sensation 
when released last September. She is 
to play a debut solo recital in the 
Queen Elizabeth Hall next week 
(May 8). 

The recording was made by 
French Decca, and a second, of 
Schumann's popular Carnaval Suite 
and Brahms's Variations on a Theme 
of Paganini (SDDR 477) is planned 
for release here next month. 

Katin on Capital 
FIRST OF six special recitals by 
recording pianist Peter Katin is on 
the air this Sunday (May 4) in the 6 
p.m. Collection programme on 
Capital Radio, produced by Peter 
James. The opening programme 
includes Bach's Chromatic Fantasia 
and Fugue and the Partita No. 1 in B 
Flat. 
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