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Concert revenue up despite 

decline in record sales 

% m 

m X 

A- 

v/c>:' 

r. 

by PETER JONES 
WHILE RECORD sales are suffering 
a seasonal and economic-plight 
decline, more and more fans are 
attending pop festivals and concerts, 
despite increased ticket prices which 
hit the £6 top for Barry White 
performances. 

A staggering total well in excess 
of 500,000, paying £1 million-plus 
at the box office, has attended 
shows of various kinds in the 
London area alone over the past 
two months, ranging from Don 
McLean's free open-air concert in 
Hyde Park to Frank Sinatra's 
official top-price of £30 concerts at 
the Royal Albert Hall. 

The massive attendance figures 
reflect a big-name roster of artists 
including Led Zeppelin, Yes, the 
Osmonds, Bay City Rollers and 
Status Quo, but there have been 
full-house attendances for a whole 
list of "lesser" names and artists. 

This period of activity in the 
live-show field climaxed at Wembley 
Stadium on Saturday with Mel 
Bush's promotion of a day-long bill 
topped by Elton John, with the 
Beach Boys, Rufus, Joe Walsh and 
Eagles. There was an "official" 
ceiling attendance of 72,000 
imposed, and all tickets were sold, 
but estimates of the crowd including 
gatecrashers are nearer 100,000 - 
one source, the Daily Mail, put it at 
120,000. At any rate, total receipts 

Trojan-B&C 
THE TOTAL estimated deficiency of 
Trojan Records and B&C Records, 
300 people at a creditors' meeting at 
the Hanover Grand last Friday were 
told, amounted to £594,453, with 
B&C accounting for £408,991 of 
the full amount. 

A statement of affairs relating to 
B&C showed book value assets of 
£355,972, of which £140,000 related 
to advance royalties, to an estimated 
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were in excess of £230,000. 
An even bigger "official" 

attendance, though spread over five 
performances, was for the Led 
Zeppelin season at Earls Court, a 
total of 85,000' fans and again all 
tickets sold. Earls Court was also 
the venue for two shows by the 
Osmonds, who attracted a total of 
34,000 fans at an average £2 per 
ticket, a special proviso for these 
shows being that all fans under 14 
had to be accompanied by an adult. 

Predictably, the Bay City Rollers 
also sold out three performances at 

DESPITE THE news from the ET1A 
this week that cartridge sales in the 
first quarter this year were down 
more than a third on figures for the 
same period in 1974, Britain's 
non-traditional tape outlets have 
claimed that the 8-track market has 
never been more alive. 

liquidation 
realisable value of £116,000. MCPS 
with £31,350 was at the top of the 
schedule of copyright creditors, 
followed by Garlir. Music/Genesis 
(£23,665), Mooncrest Music 
(£17,094), Quarter (£14,795), B&C 
Music (£1 1,625) and 
Mountain/Carlin (£9,562), in a list 
amounting to £134,293. Among the 
unsecured creditors were Garrod and 
Lofthouse (£27,476), J. Upton 
(£24,243), E. J. Day (£11,263), CBS 
Manufacturing (£16,133), CRS 
(£1 1,473), National Publicity 
(£10,785) and Morgan Studios 
(£10,000). The total amounted to 
£316,932. Laurence Gerrard and 

TO PAGE 4 

THE MUSIC Week-Virgin Records 
sales promotion competition on the 
first album, Nuclear Nightclub by 
Wigwam, has produced such a strong 
dealer response that Virgin has 
increased the initial pressing order for 
the LP. 

At presstimc, Virgin had received 
200 entries for the competition, both 
through the post and by telephone, 
and Rod Symes, marketing manager 
commented, "We arc very pleased 
with the way the competition is 
going and we expect to have 500 
shops involved by the time entries 
close on July 2." 

To enter the competition, dealers 

the nearby Odcon, Hammersmith, a 
total of 9,000 more customers. 

The group Yes look over the 
Loftus Road, Shepherds Bush, 
headquarters of Queen's Park 
Rangers football club and pulled in 
a Saturday crowd of 25,000, with 
U.S. duo Seals and Croft also 
appearing. 

Status Quo ended a tour to 
commemorate their 13th year 
together as a group with two 
sell-out concerts at Wembley Pool, a 
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A Music Week poll of 
non-traditional outlets, particularly 
garages and self-service stations, 
revealed that most proprietors hold 
great faith in the future of the 
cartridge and all admitted that they 
prefened the configuration to the 
cassette. 

Ian Wallace, managing director of 
Direct Tape in Leeds, major tape 
wholesalers with more than 1,250 
non-traditional tape outlets on its 
books, claimed: "The 8-track 
market has never been more 
bouyant and there is still plenty of 
growth left in it. Cassette sales have 
admittedly grown very quickly, but 
they haven't affected cartridge 
sales." 

The majority of Wallace's 
business is done through self-service 
stations and garages, motor accessory 
shops and supermarkets. "I think if 
people want to buy cartridges they 
don't really think of going to a 
record shop," he commented. 
"Some of the non-traditional dealers 
we trade with do really fantastic 
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are required to lake 15 copies of the 
Wigwam album on sale-or-return and 
to play it at predetermined times 
twice a day. Each week during the 
three weeks of the competition, the 
Editor of Music Week will draw 20 
names from the hat for checking by 
Virgin representatives. The first shop 
found to be playing the album in the 
opening two weeks will win a £150 
holiday voucher and a Philips 
vidcocasselte recorder in the third 
week. There will be second prizes of 
Viors headphones and ancillary of 
copies of the Clive Davis 
autobiography Inside the Record 
Business. 

BELL ARISTA in London is to 
become the centre of international 
co-ordination for Europe and the 
clearing house for the label's 
licensees of all European and the 
clearing house for the label's 
licensees of all European promotions 
and artist tours. The company is to 
embark on three-month 
international campaigns on each of 
the Bell and Arista artists. 

These were among the most 
important decisions announced at 
the company's first International 
Licensees Conference held at the 
Portman Hotel early last week. Bell 
UK International manager, Mafalda 
Hall, who also organised the 
conference, described it afterwards 

as "exlrenely constructive." She 
said: "The general reaction was that 
more was achieved by us and our 
licensees in two days than could 
have been achieved in any other 
way in a whole year." 

She said that the general 
communication problems with the 
licensees had been sorted out and a 
belter working relationship had been 
established. A list of priority artists 
for each area was being drawn up in 
order to establish Bell-Arista artists, 
who had already charted in Britain 
and America, throughout the world. 

The Bay City Rollers had already 
broken worldwide, but Gary Glitter 
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Strong dealer support for 

MW-Virgin competition 

ADVERTISEMENT 

BELL UK international manager and conference organiser, Mafalda Hall was 
presented with this HMV ornamental mirror by Alan Williamson, of EMI's 
international division at a dinner during the Bell-Arista International Licensees 
Conference last week. 

Tape sales drop Bell Arista centralizes 

but some outlets European promotions 

report 8-track up 
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Concorde 

single 

CON T IN INT A I. R I. CO R I) 
Disiribulors has recorded and will 
dislrilnitc a single Concorde March, 
which was commissioned by Urilish 
Airways to herald the arrival of the 
Concorde supersonic jet. 

The music, composed by Robert 
l arnon and played by the London 
Symphony Orchestra, is to be used 
in many of British Airway's 
promotional activities and will be 
included in all BA in-fUelu music 
tapes. 

The record is to be marketed in a 
spccially-desiened four-colour sleeve 
and the label will feature the 
aircraft in British Airways colours. 

The TT side of the single (CRf) 
3) features Holiday Might. another 
Tarnon composition, and is released 
on July 1. 

Roy Carter, CRI) repertoire and 
promotions manager, says the first 
public performance of Concorde 
March will be at the Royal Festival 
Hall, l.ondon, on July 1, tying in 
with the record release date, as part 
of the BBC's Festival of Light Music 
and will be performed there by the 
London Symphony Orchestra. 
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DEREK WILLIAMS, general manager Embassy, has formed the first full-time 
team to specifically handle CBS Records' Embassy and Harmony LP and tape 
catalogues. 

The team pictured left to right at a seminar at the Skyways Hotel, Heathrow 
before taking up their new positions are: Steve Ward (East London). John 
My son (transport manager, CBS Records), Margaret Rossi (Scotland), Geoff 
Lewis (Midlands), Derek Williams, Ken Smith (national sales manager), Chris 
Smith (Leeds), Dery Bancroft (East Coast). Lee Simmonds (West London) and 
Nick Can (Manchester). 

It's that Somebody Done 

Somebody Wrong Song 
NI.XT SING1 K from Peters and 
Lee, rush-released by Philips for 
July 4, is (Hey Won't You Play) 
Another Somebody Done Somebody 
Wrong Song, produced by John 
Franz. 

This is the duo's first single since 
Closer, released for the Christmas 
market but which failed to make 
chart impact. The new title was 
recorded last month when Peters 
and Lee returned from a holiday in 
Barbados, and ended a long search 

by Franz for a suitable song. 
The B.J. Thomas version of the 

song on ABC has been a breaker in 
the Music Week charts for several 
weeks and has received heavy airplay. 

Philips product manager David 
Shrimpton said he had hoped to 
release the Peters and Lee version 
earlier but their work schedule 
prevented it. The duo arc currently 
in a summer-season show at Great 
Yarmouth "and breaking box-office 
records." 
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Imagine a hit like 

'Let Me Try A gain' 

twelve times over. 

Now you're 

thinking of the 

Tammy Jones 

album 

'Let Me Try Again' _ onEPC80853 

ORDER FROM CBS ORDER DESK Tel 01 960 2155 CBS/WEA/A& M Distribution Centre Barlby Road London W10 

Listen out for her 

NEW Single'While We're Still Young'epc 3394 

Over the 

over the 
FOLLOWING TlIF success ol Hie 
Flash Fearless radio programme 
campaign from Chrysalis Records, 
the company is at present planning 
a similar exercise to support the 
album recorded at the last night of 
London's Rainbow theatre on March 
16. The album, scheduled for release 
on June 20. is also supported by 
radio and consumer paper 
advertisements, and in-store 
promotion in key Virgin and 
Harlequin shops. 

Titled Over The Rainbow, the 
album plays for 40-minuies a side, 
and contains live recordings from 
each of the artists appearing. The 
radio programme, which is expected 
to be taken by the majority of llie 
commercial radio stations, includes 
live recordings, and interviews with 
some of the artists, together with a 
narrative from Chrysalis director 
Chris Wright. Wright discusses the 
reasons for the rock venue closing, 
along with his own views and 
reflections of the importance of the 
Rainbow. 

The in-storc promotion includes 
posters and a vacuum processed 
plastic replica of the Rainbow. In 
key Virgin and Harlequin stores the 
album is being played at lunch-time 
for a week beginning June 21. The 
15-sccond radio spots will be 
broadcast during the same week, 
advertising the Harlequin and Virgin 
dealer displays. 

Creative services manager at 
Chrysalis. Roy Fldridgc told Music 
Week, "The Flash Fearless campaign 
proved so successful for us. with 
product of a similar nature, it 
seemed a logical progression to carry 
out the same type of exercise with 
this album. Wc have been thinking 
about possibly putting out a single 
to promote the album, but 1 don't 
think it will be necessary, because 
with the appeal that the Rainbow 
has, I think it will sell on its own 

Kamahl 

on stage 

and record 
AUSTRALIAN SINGER Kamahl, 
based in London since March, is to 
star at London's Talk Of The Town 
for two weeks, starting July 27. 

His new Phonogram single. There 
I ve Said It Again, produced by 
Tommy Scott, is released this 
Friday (June 27), with an album to 
follow in September. 

He also recorded a series of 
appearances on TV's Stars On 
Sunday. 

Rainbow 

radio 
merit. 

Continued Fldridgc, " I he radio 
stations have all been enthusiastic 
about the radio programme.! and it 
is obviously something wc will look 
at more in the future, possibly for 
all artists when they produce an 
album." 
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(June 24, 1965) 
INDEPENDENT TELEVISION 
Authority bans Dclyse tv 
advertisement for A Nation Sings LP 
of Welsh songs on the grounds' that 
it contravenes TV Act by promoting 
"Jig'on Brit Records, owned by 
Chns Peers, Chris Blackwell and 
Harry Robinson, switches UK 
distribution of Anglo's Incense 
single from EMI to Fontana Pyc 
takes over UK-distribution of Italian 
Durium label CRD 
exclusive agency in 
England for Hungarian v„amuil 
label......Dccca to reintroducc the 
Kc\ label with recordings for Irish 
market, with singles by Pat 
McGecgan and Carousel Showband 

hat fm,  <k,?lcr co"'Pluin,s mat LMI using seven-inch sleeves to 
advertise such things as lipstick  

acquires 
southern 
Qualiton 

MIA replies 
WITH REFERENCE to your article. 
Ulster Dealers Seek Better Service, 
wc would draw your attention to 
the statement made by Gordon 
Smyth of Symphola. "I do not 
actually feel these retailers arc 
representative of the total business 
in Northern Ireland, he was quoted 
as saying: "They represent a small 
percentage of the total business, less 
than five percent I think. Our policy 
is to cater for the majority, not the 
minority." 

To put the record straight, this 
branch of the MTA represents 28 of 
Northern Ireland's leading dealers. If 
we represent only less than five 
percent of Symphola's total 
business, then the wholesale 
turnover of Symphola must be at 
least £7.5 million per year. 

It seems strange that Symphola's 
own retail outlet, Smyth's For 
Records, numbering about 
11 Branches, is not a member of 
the MTA, although Symphola was 
co-sponsor of an MTA course held 
in Belfast last year. 

We also challenge Mr. Smyth's 
statement that Symphola is in close 
touch with dissenting dealers. Two 
letters were sent, on February 28 
and March 13 requesting a meeting. 
No replies were received. Surely this 
shows how we are treated by 
Symphola? Roy Millings. Press 
Office, Northern Ireland MTA, c/o 
29 Gresham Street, Belfast. 

Loss-maker? 
HOW IS it done? A shop in my area 
has advertised, at a cost of £60, that 
all single LPs will be sold on Fridays 
at £2.00. The average LP costs 
between £1.60 and £1.75 at trade 
price. With VAT deducted from 
£2.00 the shopkeeper would 
actually receive £1.85, but in the 
case of the new Elton John album, 
which costs £1.9iy>p, he would 
appear to be losing 6p on each one 
sold. Isn't it illegal to sell below 
cost price - or are some customers 
receiving preferential treatment from 
the manufacturers? Paul Shoben, 
director Paul For Music, 24 
Cambridge Heath Road, London 
E.i. 

7A\1r.X^ ^ 

(June 27. 1970) 

FOLLOWING FMFs controvcisial 
decision to abandon five percent 
returns, concessions to trade 
expected after meeting with GRRC 
representatives (ape breakthrough 
into mass motor market with 
Chrysler offering Motorola units as 
optional extras on its complete 
range ot cars total record sales in 
February worth LJ.l million, a 43 
per cent improvement on the 
previous year A&M release album 
by Alex Samlets, self-styled King Of 
The Witches Carl Dcnkcr named 
president of President group of 
labels first MAM single on new 
label will hc Sunny Day by Derek 
■'ohn Tilley at RCA Derek Green 
aP Pointed manager UK pop. 
product  
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Motown launch 

Gaiee label 

with Valentino 
TAMLA MOTOWN has launched a 
new record label, Gaice, and 
organised a special discotheque and 
gay club mailing for its first release, 
I Was Born This Way by Valentino 
(GAE 101). 

Anticipating reluctance to air the 
disc on the part of some radio 
stations - and, consequently, too 
little initial consumer interest to 
encourage dealers to stock it - 
Tamla Motown has also linked up 
with two magazines to make I Was 
Born This Way available by mail 
order. The publications concerned, 
the fortnightly Gay News and the 
monthly Quorum, will offer the 
single to their readers at normal 
retail price, 55p, including postage 
and packing. 

Molown's special promotional 
mailing has been directed towards 
discotheques and gay clubs, with a 
listing of the latter supplied by Gay 
News. "Although 1 Was Bom This 
Way has a message," Tamla Motown 
label manager Alan Davison said, 
"we are optimistic that the record 
will appeal widely to disco-going 
audiences on its musical merits. 
Once that happens, dealers will, we 
believe, find it worthwhile to stock 
it." 

Gaice was set up, Davison 
continued, to provide a specific 
label identity for product such as 
the Valentino disc. Further releases 
arc expected, although none is yet 
scheduled. 

Paul Grade sets 

up P&P Records 

y 

;/ >N 

PAUL GRADE, only son of Sir Lew 
Grade, and former Carlin Music 
executive Paul Lynton have set up 
new record, publishing and 
management companies. 

The record company P&P 
Records releases a debut single by 
three-man group Sheer Elegance, 
through Pye Tniernationa], July 4. 
Group comprises three West Indians 
and the launch single, Going 
Downtown, was written by leader 
Bev Gordon. 

Both sides of the single are 
published by Grade-Lynton Music 
and Grade-Lynton Management has 
also been set up. 

Pye release the single in the U.K., 
Eire and Holland, and ABC in the 

5 

M SIMPSON has recently 
ncluded European distribution 
als for Big Bear Records which 
ing the territories in which the 
3cl appears up to nine. CBS will 
ndle the label in Belgium, 
ixembourg and Austria whdc 
VSF lakes over the rights lor 
jlland. Both arc launching the 
Hire catalogue this month 
carheaded by the Muscles singe, 
.acc Party. Muscles is the only UK 
t (m the label all the others being 
5 originated. The existing Big Bear 
ensecs arc Transatlantic in the 

rest of the world. 
Grade is a former golf 

professional who has worked in 
various capacities in show business. 
Lynton, formerly Carlin creative 
manager also was director of the 
record division there, and looked 
after Paul Curtis, composer of Let 
Me Be The One, Britain's 1975 
Eurovision entry by the Shadows. 

The three new companies are 
being run from Grade's 
Knightsbridgc home, but office 
premises arc being sought for early 
1976. 

Picture shows (standing, left to 
right) Lynton and Grade, with Sheer 
Elegance. 

UK, Metronome in Switzerland and 
Denmark, Sonet in Sweden and 
Finland and Arne Bendiksen in 
Norway. 
DAVE LEE TRAVIS, the disc 
jockey, has been signed to MPC 
Artists and Management by Michael 
Cohen for exclusive representation. 
He will be branching out into the 
cabaret field in the early autumn 
and will be presenting his own 
one-man show. 
PAUL RODRIGUEZ Music has 
signed Michael Moore, a 22-ycar-old 
singer/songwriter, to an exclusive 
worldwide publishing agreement. All 
his material will be copublishcd by 
PRM and his manager, Jazz 
Summers' Puppet Music which is 
administered by PRM. John Rush, 
professional manager of PRM, is 
producing Moore's debut album 
which is now nearing completion. 

w 

mmm 

Colin Hadley 

leaves Anchor 
COLIN HADLEY, commercial 
director of Anchor Records has 
resigned and will be leaving the 
company at the end of the month 
to return to independent 
consultancy with his McKinley 
Marketing company. Hadley formed 
McKinley Marketing when he left 
Pye and was representing a number 
of companies, including Bell, at the 
time he joined Anchor one year ago. 
At McKinley he will rejoin Ivan 
Alter who has been caretaker in the 
interim and, said Hadley, "It is 
quite likely that we shall be forming 
music publishing and property 
development companies in the near 
future." No replacement for Hadley 
has been announced at Anchor, but 
managing director Ian Ralfini will 
take over his responsibilities and will 
assume direct supervision of sales. 

GROWTH IN popularity of tape has 
prompted Decca to appoint a tape 
marketing manager, David Rickcrby, 
who has been working as assistant 
m-o-r marketing manager since April 
and was previously promotion 
manager. 

Rickerby will be reporting to pop 
marketing and promotions manager, 
John McCready, and reporting to him 
will be tape promotions manager, 
Gary Mann, and Eric Lotinga who 
handles tape product and 
co-ordination. 

ROGER WATSON, formerly A&R 
co-ordinator at the Chrysalis 
London office, has moved to the 
company's Los Angeles office leaving 
a vacancy which managing director 
Doug D'Arcy is currently trying to 
fill. Watson will be initiating an 
American A&R division as part of 
the company's expansion into the 
American market. He will liaise 
closely with the London office. 
D'Arcy commented: "We have two- 
or three people in mind to fill the 
vacancy but nothing has been 
finalised. We will not rush a 
replacement. It is far more 
important to find the right man." 

IAN MANNER1NG-SMITH and 
Chris Griffin have been appointed 
by WEA as field promotion 
representatives who will be working 
exclusively on the promotion of 
Atlantic releases. Mannering-Smith, 
who comes from Brucc's Record 
Shop In Glasgow, will be 
concentrating on the Scottish area 
and Griffin, previously with RCA has 
been appointed to the midlands area. 
Both report to WEA field promotion 
manager, Nigel Molden. The two 
existing representatives in these areas, 
Steve Dunn and Phil Baker, will now 
be responsible exclusively for the 
promotion of Warner Brothers 
releases. 
JOHN MARTIN has joined the DJM 
field promotion team covering 
North Midlands and N.W. England. 
He is an ex-Radio Leicester reviewer 
and interviewer. 

BUS STOP Records and Intunc, 
which incor porate Intunc 
Productions, Casanova Music, Tiger 
Music and Golden Egg Music, have 
moved to new premises at 16 
Clifford Street, London W1X 1RG 
(01-439 0312/5) 

ANDREA CASSEL has left Decca 
to form her own independent record 
promotion company. She joined the 
a&r department at Decca three years 
ago after running her own theatrical 
company in Manchester. She is 
running her new company from 20 
Hyde Park Place, Bayswater Road. 
London, W . 2 : phono 
723-7985/486-4809. 

101 
: 

TO THE growing list of senior executives on the move, add 
former Polydor general manager Gordon Collins who was 
transferred to Phonodisc in the v/ake of the new regime and is 
close to finalising his future plans how lucky we are - New 
Zealand's Labour government has doubled sales tax on 
records from 20 percent to 40 percent Roy Tempest 
looking once again at possibility of forming BBC music 
publishing company - incidentally, is he humming I've Got 
My Captain Working For Me Now these days? will CBS 
manage a second Mott The Hoople success with another 
ex-Island group about to be signed? 

MUCH APPRECIATED by Pye salesmen, recent film show 
arranged by Larry Page Bing Crosby in his 50th year as 
an entertainer this week releases first UA single, the title 
track from forthcoming album, That's What Life Is All 
About future episodes of Crossroads tv serial will feature 
Paul McCartney arrangement of Tony Hatch theme both 
World Records and RCA claim to have won silver discs for 
classical music in advance of Decca's Hundred Best Tunes 
Volume Five, originally thought to be the first. 

WITH THE release of a Greatest Hits album and a new 
single, Two Time People, could be that Island about to 
re-sign Cat Stevens some two months after Tom Dooley, 
Daily Mirror diary columnist Paul Callan revealed last week 
that Tony Roberts' Belgravia penthouse gutted by fire - he 
could have added that Roberts is lodging in basement of Ian 
Ralfini's Hampstead house Prose publicity firm's case 
against Troggs in West London county court adjourned when 
judge taken ill Motown looking at Park Lane premises for 
new headquarters. 

MAINMAN ARRANGED release of Dana Gillespie from her 
RCA contract following negotiations in London with 
Mike Everitt, Noel Redding, ex-Hendrix bass player, about to 
sign his new band to RCA in America for the world many 
copies of Decca's World Of The Goodies album returned by 
customers bewildered by mock skidding pick-up sound at 
end of Winter Sportsman track a son, Richard John, for 
Phonogram assistant sales manager Joe Colquhoun and wife 
Karen for a quadraphonic album, Pye producer Jed 
Kearse recording 1800 musicians from 42 military bands at 
Wembley next month for his new single. Judge Dread 
revives Jane Birkins Je T'aime hit Decca in final stages of 
forming in-store display team. 

Australia's Superstar 

Mimtnmhl 
0 marketed by Pg?] PHILIPS phonogram   

New Single 

There 

I've Saul It Again 
6037 056 

PAGE 3 
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Concert revenue up No more breakfast 

with d-j Everett 

FROM PAGE 1 
total of 16.000. Those shows were 
preceded by three from Rick 
Wakeman. A&M keyboard star, who 
presented, on ice, his Myths and 
Legends Of King Arthur And The 
Knights Of The Round Table. 

Tickets for Wake man's 
extravaganza ranged from £1.50 to 
£2.50 and though the shows were 
not completely sold out on two 
shows, they attracted a total of 
20,000, with takings not far short 
of £50.000. 

Estimates vary for the Don 
McLean "thank-you to my fans" 
free show at Hyde Park, but official 
police estimates put the attendance 
at 70,000, and this follows a total 
of 14,000 paying customers for his 
two concerts at the Albert Hall. 

The two Frank Sinatra concerts 
at the Albert Hall attracted both 
black market business r.nd a flurry 
of forged tickets. Though no gross 
takings figures arc given, there were 
14,000 fans paying up to £30 a 
ticket at face-value prices. 

Barry White's one Albert Hall 
concert was a 7,000 sell-out with 
the £6 ceiling. Rod McKuen also 
sold out the Albert Hall - another 
7,000. 

Attendance at the Crystal Palace 
garden party this year is estimated 
at 18,000, the show featuring Steve 
Harley and Cockney Rebel, Jack 
Bruce, Steeleye Span and others. 
Tickets were £3 on the day to 
£2.75 if sold in advance and were in 
a 50-50 ratio, giving a gross take of 
not far off £50,000. 

But the roster of big attendances 
was spread to more orthodox 
theatres such as the London 
PaUadium, where Gilbert Becaud did 
a Sunday concert, to the Royalty 
and to Drury Lane, where Helen 
Rcddy completely sold out two 
shows and Ralph McTell one. 
Loudon Wainwrighi III was a 

sell-out draw at the Victoria Palace, 
while Vicky Lcandros undertook her 
U.K. concert debut to a 
5,000-strong audience at the Albert 
Hall. 

Other concert appearances with 
complete sell-out or nearly full 
houses, averaging 3 ,000 a lime, have 
included those by Bachman Turner 
Overdrive; Dr. Hook; Greenslade; 
Jose Felictano; David Gates; the 
Three Degrees; Frankie Lainc; 
Marty, Paul and Danny; Sladc; 
Demis Roussos; the Shadows; 
Tammy Wynette; the Glitter Band. 

Allowing for the McLean free 
show, and allowing an average £2 
ticket price, in excess of £1 million 
has been taken at box-offices in the 
London area in just a couple of 
months. 

And open air venues arc, round 
the country, gaining support for pop 
shows, particularly football grounds. 
Mud appear this weekend at 
Huddersficld, before an expected 
30,000 crowd. In the London area, 
again, an official 18,000 limit has 
been set for a festival at the Oval 
cricket ground, Kennington, for 
September 27 - a show for which 
no artists have yet been fixed. 

The surprisingly big number of 
superstar names caught even the 
superstar names on the hop. Rick 
Wakeman told Music Week: "When I 
booked myself in for May at the 
Wembley Pool, the calendar was 
clear for rival attractions. By the 
time the shows came along, it 
seemed everybody else had booked 
in - Status Quo, Elton John, Led 
Zeppelin. 

"In some cases, the sheer weight 
of big names must have caused at 
least a slight drop in business." 

But the influx of big names 
continues. And promoter Arthur 
Howes has reportedly offered £2 
million to get Elvis Presley over for 
a Wembley Stadium concert. 

Tape sales drop 
FROM PAGE 1 
sales in 8-track. Our own cartridge 
sales have increased by 20 per cent 
in recent months ... in fact I've 
just moved premises, from ones that 
covered 1,500 square feet to these 
which cover 5,500 square feet. 
Thai's some indication of the 
increase in popularity of tape in 
general." 

Derek Richardson of Autosave in 
Sunderland reported tape sales three 
to one in favour of the cartridge. 
"In fact I've just been inspecting the 
sales figures and they are really very 
good for 8-irack," he commented. 
"The main danger is that some 
dealers are going to be frightened by 
all this talk about catridges being 
killed-off. 

"They have heard that some tape 
and record companies are 
considering withdrawing from the 
8-track market. Personally I don't 
see how they can do it, but the 
rumours have been sufficient to stop 
some dealers stocking cartridges." 

Another garage proprietor 
reported sales three to one in favour 
of the cartridge - so far as 
motorists are concerned. Arthur 
Shorrock of Hodgson's Garage, 
Morecambe. commented: "They are 
preferable because of the continuous 
playing, unlike cassettes which have 
to be regularly turned over by the 
motorist." 

Ted McGcchie of Ray 
Thompson's Car Radio Stereo 
Centre in Aberdeen affirmed his 
belief in 8-irack, despite the 
rumours of the market collapsing. 
"Our experience is that of every ten 
tapes we sell, nine are cartridge, 
although it is only fair to say thai 
most people wanting to buy 
cassettes would go either to a record 
shop or radio and TV outlet, to buy 
thorn. We arc known to specialise in 
cartridges," he said. 
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Home market sales figures for 
pre-recorded tape slumped heavily in 
the first three months of this year, 
mainly due to a falling-off in 
popularity of 8-track cartridges. 

Total unit sales between January 
and March were nearly 4.2 million, 
691,000 less than in the same 
period in 1974 when 4.9 million 
were recorded. Cassette sales were 
actually only 6,934 less than 1974's 
3.2 million but cartridge sales 
dropped by more than a third from 
1.7 million to 979,216, a difference 
of 684,668. 

The figures add further fuel to 
reports that the cartridge market is 
in poor shape, and are bound to 
spread gloom, because 8-track unit 
sales in the first quarter of 1974 
had shown a 94 percent increase 
over the same period in 1973. At 
that time there was considerable 
optimism in the business that the 
cartridge system was becoming 
entrenched in popularity. 

The tape unit sales also showed a 
large slump from October-December 
1974 figures when there were 6.2 
million total sales, although there is 
usually a seasonal increase in the 
last quarter of the year. 

ETIA chairman Henry Pattinson, 
commenting on the latest figures, 
admitted that cartridges had "taken 
a beating" recently, but he added 
that it was still early days and 
people should not be loo 
pessimistic. "Most companies arc 
still continuing to issue product in 
both configurations and I don't 
think anybody should presume that 
8-irack had had it," he claimed. 

"In the last quarter of 1974 
there was perhaps a case of 
over-production with cassettes, and 
things arc now settling down," 
Pattinson added. "J think future 
trends depend very much on the 
Government - at the moment, with 
so much insecurity about, most 
people seem to be saving their 
money." 

THE LONG-AWAITED 
announcement from Capital Radio 
about the departure of Kenny 
Everett from the breakfast show he 
has held for eighteen months, is no- 
surprise to the radio industry. It has 
been known for several months that 
Everett was unhappy at Capital. His 
present contract expires in 
September, 

Everett will now produce two 
weekend shows for the station, and 
is likely to produce other taped 
shows which will be made available 
to the other IBA stations. 

The replacement disc jockey is 
new Capital recruit Graham Dene, 
who has previously worked for 

Radio City in Liverpool and the 
BBC and UBN. Although Dene is a 
highly competent broadcaster, he 
will have to prove to the advertisers 
and to Capital, that he can 
command a large audience. At City 
his shows were particularly 
successful, following a lively 
happy-go-lucky style. Capital 
chairman Richard Attenborough 
told Music Week that Dene has been 
hired by the station in preparation 
to take over the breakfast show in 
September of this year, and had 
been highly recommended by City 
programme controller Gillian 
Reynolds. 

I 

m 

AMONG THE guests at the opening night of the Queen Mary Suite at the 
Cunard International Hotel, starring Dionne Warwicke and Frank Gorshin, 
were (I to r) Tony Blackburn; his wife, actress Tessa Wyatt, Matt Monroe and 
his wife Mickie, Fred Pontin and Jeffrey Kruger and his wife Rene. 

Bell conference 

FROM PAGE 1 
was to be relaunched with 
campaigns and tours starting in the 
autumn and the Glitter Band would 
also be among the first priorities. 

The licensees were welcomed by 
Bell UK's chief executive officer, 
Tony Roberts. Particularly 
enthusiastically received by the 
overseas visitors were new Arista 
artists, Linda Lewis, whose album, 
Not A Little Girl Any More, is 
released on July 4, and Max Merritt 
and the Meteors who have their 
debut Arista LP released in 
September. 

Barry Reiss, the company's US 
administrative vice-president, 
presented Arista's American 
product. Probably the most effective 
part of the conference was the open 
forum which licensees and Mafalda 
Hall, Roberts, Rciss, marketing 
manager Mike Goldsmid and Bell 
UK promotion chief, David Bridger 
discussed mutual problems. 

The licensing agreement between 
Bell-Arista and EMI, for the world 
excluding the US, Canada, UK and 
Japan has only been in force a few 
months. The prime clement 
therefore was the introduction of 
the Bell and Arista labels to the new 
EMI licensees and the discussion of 

Trojan-ii£ 
FROM PAGE1 1 

Company of 1, Old Bond Street, W.l 
and Booth White and Company of I, 
Wardrobe Place. Carter Lane, E.C.4 
wore appointed as liquidators. 

In the case of Trojan Records the 
book value of assets amounted to 
£159,000. of which £153,000 were 
accounted for by advance royalties. 
The two principle unsecured 
creditors were BC Music (£30.990) 
and Bush Productions (£20 443) in 
a list adding up to £81,967. Laurence 
Gerrard with Harris & Kafton were 
appointed as liquidators. 

the licensees' day to day needs from 
its licensors and vice versa. 

The two days closed with a 
reception for the licensees to meet 
artists, managers, producers, 
publishers and agents so that 
relationships could be established in 
advance of promotional visits. 

EMI profits 

down but 

sales up 

DESPITE A £19 million rise in net 
sales, EMI suffered a slight drop in 
profits during the first three months 
of 1975- Profits were £2.034 million 
compared to £2.521 million in the 
same period last year. 

The figures were released in 
connection with EMI s filing of a 
registration statement with the 
Securities and Exchange Commission 
of the United States. The results for 
the first half year, to December 31 
1974, were announced on March 11. 
The sales and results arc unaudited. 

Net sales for the period totalled 
£112.5 million compared to £93.5 
million in the first three months of 
1974. A provision of £13.5 million 
has been made, as an extraordinary 
item, for the terminal loss associated 
with the disposal of the Italian 
subsidiary, Voxson, previously 
estimated to fall within a band of 
£12 million to £15 million. 

As announced earlier in May, the 
continuing deterioration in 
consumer spending in the United 
States resulted in a third-quarter loss 
by Capitol Industries-EMI Inc of 
577,000' dollars compared with a 
profit of 2.8 million dollars in the 
corresponding period the previous 
year. This has contributed to the 
reduction in the group's overall 
results, but the effect has been 
mitigated by improved results from 
UK leisure activities and medical 
electronics. 

The results for the third quarter 
has not caused the directors to alter 
their forecast made on March 11 
which read: "In the absence of 
unforseen circumstances attributable 
profits (before extraordinary items) 
for the full year are expected to be 
below those of the previous year, 
but present indications are that the 
shortfall in percentage terms, should 
not be greater, and may be rather 
less, than in the first half of the 
year." 

CJM0 launch label 

with 15-minute single 

A SEVEN-inch single playing for 15 
minutes and retailing for 65p is the 
first release this week by a new 
record company, CJMO Records, 
distributed through Pye. 

CJMO, the initials of the C. John 
Mears Organisation, lias moved into 
the commercial market after some 
years of concentrating on specialised 
releases, with Who's Who In The 
Zoo by Ed Stewart. The record 
comes in a laminated colour sleeve. 

There are five animal songs on 
the record, which is enhanced by 
animal noises in stereo. Three of the 
songs are performed by Stewart, and 
the other two by young girl singers, 
Traccy Miller and Mellta, who is 
only 1 ] years old. 

CJMO lias been concentrating 
previously on minority releases such 
as fairground organ records. It has 
also been involved in premium 
business - it produced 100,000 
demonstration discs for a new line 
of GEC record players. A more 
recent venture is a series of 
ong-playing EPs, in collaboration 
with EMI, of Old Time Music Mall 
featuring Leonard Sachs, which is 
hemg otlered to retailers trading 
with the Alliance cash-and-carry 
grocery enterprise. 

Commented managing director 
John Mears, "So far we have been 
producing records where there has 

1 a hole in the market. Now we 
arc inierested in moving into records 

nationally and whatever people ma 
say we feel that EPs are not a thii 
of the past. Value for money 
what counts and an EP gives z 
ideal length of playing time so far ; 
children are concerned." 

The CJMO label is based at 7 
Southfields, London NW4 (2C 
4259). 

First figures 

from JICRAR 
THE FIRST of a series t 
comprehensive radio audient 
research reports in the form recent! 
agreed by the Joint Industi 
Committee for Radio Audiem 
Research (JICRAR), has just bee 
issued. 

The first report concerns tl 
findings ol the recent survey for Radi 
Hal lam. The 44-pago docuniei 
includes technical details of the stud: 
and average and cumulative data ft 
the VIII- and total area, and is coloi 
coded for the different sections. 

Until now, audience surveys hav 
been published independently, am 
this standardisation will be a grca 
he,,; to the industry in assessing th 
merits of advertising in differen 
time slots. In addition to the rcpor 
from Hallam, research books wil 
also be available shortly for London 
Liverpool, Glasgow, Edinburgh anc 
Newcastle. 
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Finnish singles sales slump 

to 400,000 copies in 1974 

HELSINKI - Less than 400,000 
singles were sold in Finland in 1974, 
according to figures published by 
the Finnish group of IFPI 
companies. It seems an amazing 
figure, more so because the retail 
value of singles was just £350,000, 
including tax, or four percent of 
total 1FP1 sales. 

Till now, the only industry 
consolation with regard to singles 
had been the reasonably steady unit 
sales each year. But in 1974, sales 
dropped by 72,000 units — or 
roughly 16 percent. And that makes 
unhappy reading in any language. 

Gone are the days when a top 
ten single here hits a sales figure of 
15,000-20.000. That was a virtually 
guaranteed figure five or ten years 
ago. Today a sale of 5.000-7,000 is 
considered to be very good. The 
"gold" target, that is 10,000 copies 
sold at wholesale level, is considered 
now to be very much too high. 

Yet several discs enjoy a chart 
run of four months or more. At the 
same time, Finnish companies 
restrain from releasing anything but 
what is regarded as "foolproof 
product. This policy has a disastrous 
effect on domestic output, with the 
number of new singles here at an 
all-time low ebb. 

Ten years ago, when the Beatles, 
Rolling Stones and others were 
among the consistent hilmakers, the 
market was dominated by 45 rpm 
singles. Singles and HP's sold 
580,000 and 130,000 units, 
respectively. Album sales totalled a 
mere 170,000 units. Singles and 
HP's were available just about 
everywhere, from department stores 
in big towns to stationers in small 
villages. 

But that is not the position 
today. EP's, as well as pre-recorded 
open-reel tapes and 8-track 
cartridges, are nearly non-existent. 
In many areas, shop-owners are 

trying to phase out singles as well - 
or at least make do with a very 
limited selection of current 
"chart-busters." 

However, it is generally accepted 
that singles are still important as 
promotion assets. Raha- 
A u t o ma a t tiy hdistys, the 
govern ment-controlled 
jukebox-operating company, which 
maintains 2,100 machines, uses up 
to 12,000 singles every month. 
Though Raha reportedly imports 
some of its product, most of the 
45,s are stamped with the familar 
"Made In Finland." 

Raha is important enough to 
merit a special pressing of a popular 
album cut, usually not less than 
1,000 copies. Oy Yleisradio Ab is 
very important, too, though most of 
it's broadcast pop shows are rather 
wishy-washy, a kind of AM/FM 
combined. 

But there are two annual events 
which boost single sales more 
strikingly than any gimmicks or 
promotions. They are the Autumn 
Melody competition and the 
Eurovision Song Contest. 

When last held, in 1974, the 
Autumn Melody event pulled in 
140,000 postal votes from a viewing 
audience of 2.5 million, and as a 
result of that kind of interest, the 
lop-voted songs will continue to 
build into hit singles. In addition, 
they are used as special attractions 
on various compilation albums, 
which arc extremely popular in 
Finland. 

Ironically, in typical Finnish 
style, two songs became huge hits 

n 
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The latest Sparks album has won gold status in Sweden, and Propaganda 
continues to sell and sell in this territory. On behalf of Sparks members: Ron 
and Russell Mac I. Trevor White, Jan Hampton and Dinky Diamond: Martin 
Humphrey of Island Music ■- publisher of Sparks - accepted the gold album 
from Mr. Ove Hansson of Sonet Music in Stockholm recently. 

On the photo, left to right: Martin Humphrey. Ove Hansson and his 
assistant Anna-Lena Bjorell at the ceremony. 

The new Sparks single Get In The Swing, first Sparks material to be 
produced by Tony Visconti, will be released in Sweden shortly. The group is 
expected back on a big Swedish tour later this year. 

Screen Gems album of the month 
BRUSSELS Nominated Album of 
the Month by Screen Gems, within 
the Kluger International group here 
is Mac Davis" "All The Love In The 
World" album and it is being 
promoted strongly, particularly on 
radio. 
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Other new releases from within 
the Kluger organisation include 
Betty Wright's US hit "Where Is The 
Love" (Inelco); "Ski-ing In The 
Snow" (Palette), a UK chart-rider 
by Wigan's Ovation; and Mud's "Oh 
Boy", which liad remarkable sales 
figures in the first few days. 

simply because they were strongly 
voted out by a preliminary jury. 
Another of these songs, a ballad 
dedicated to a self-centred 
pop-music editor, topped the charts 
for five months! 

The importance of the Eurovision 
Song Contest is seen clearly in the 
light of tins month's top twenty. 
Top spot is held by Marion's El 
Bimbo, but in positions two and 
three are Era, by Wess and Dori 
Ghezzi, and Ding-A-Dong, by 
Teach-In. And Let Me Be The One, 
by the Shadows, is a strong number 
live. Further down is the Finnish 
entry. Old Man Fiddler, by 
Pihasoittajat, at 12, and the French 
entry Et Bon Jour A'Toi L'Artiste, 
by Nicole Rieu is 16, 

To round off this Eurovision link 
is the fact that bubbling outside the 
chart are three local versions of 
Ding-A-Dong and two of Era. It 
must be worth enquiring if this is a 
record! 

Certainly it is a kind of 
Eurovision "madness." Nearly three 
million Finns staying up to the 
middle of the night, watching a kind 
of ultimate musical soap-opera. 
The contest was also heard 
simultaneously on FM radio. 

It provides a perfect hour or two 
for your friendly neighbourhood 
home bootlegger. He's the one who 
bombs disc-jockeys with 
near-obscene letters because they 
don't play the hot new releases in 
entirety and without interruption. 

1 hope somebody will work out 
the actual role of the 
500,000-600,000 tape-recorder/ 
players now in use in Finland. Mow 
much is lost to record and 
pre-recorded cassette sales 

After all, thousands of blank 
C-60s are retailed well below 90p, 
the price of the now much-troubled 
single. 

KARI HELOPALTIO 

•■w 

GMdkrlonmnins old hit material. The sales reached SO 000 albums when 
Svenne & Lotta went touring Denmark. Svenne & Lotta is here pictured with 
managing director Kurt Hviid-Mikkelsen of EMI. Denmark. The sales of 'Oldies 
But Goodies " in Sweden was only 25.000. 

Mists fram 21 

esmpaniis it S®pat 

WARSAW - This year's 
international song festival at Sopot 
will be held in the Baltic seaside 
resort from August 20-23. The 
artistic committee of the festival has 
studied material and listened to 
recordings sent in from artists from 
almost all over the world. 

And from this list they have 
finally selected soloists and groups 
representing 27 record companies. 

On Friday, August 22, which is 
the traditional day of Polish songs 
at the festival, the competition 
concert will be held earlier than 
usual to make room for a special 
promotion show featuring top-line 
Polish artists, and staged primarily 
for the benefit of foreign 
impresarios attending Sopot. 

The gala concert on the closing 
day is expected to include a 
star-studded foreign line-up, with 
such celebrities as Karel Gott, Frank 
Schobel, Lili Iwanowa, Didi Dragon, 
Klari Katona, Muslim Magomajaw, 

German full-prici 

record sales down 

HAMBURG - THcre is a definite 
trend here towards low-price 
records. Albums retailing at $8.80 
dollars, or 22 marks, arc becoming 
very difficult to sell. 

But the figures speak for 
themselves in the annual report of 
the West German phonographic 
industry. Albums with a retail price 
of above $8 (DM 20) lost six 
percent of their share of the market, 
whereas less expensive albums selling 
between $5.50 and $8 increased 
their share by 65 percent. 

The bulk share of the German 
record-buyer's new favourite kind of 
record falls to a kind which was 
available in West German shops only 
a few years ago. The formula is that 
of 20 hits assembled on one LP 
sold at $8. 

Pioneers were the record 
companies K-Tel and Arcade, who 
at first were without competition in 
the German market. They were 
hugely successful, using massive 
television and radio advertising. The 
20 "Power-hits" shocked0 the 
"establishment" competition at first 
but not for long. 

The counter attack from the 
German record companies was to 
tight the opposition with its own 
weapons. ^The domestic record 
^strategists lough back with hits 

made in Germany." 
■n the past lw0 ye;Irs_ t 

record companies even found new 
functions for the huge-selling $8 
albums. Apart from using 
established artists, Polydor's "Super 
Hits" and Ariola's "Super 20" also 
contain recordings by young artists 
such as Elh Graf or Gavin du Porter 
and Mario Lchner. With the help of 
the top stars, plus releases of more 
than 100,000 copies, young talent 
reaches millions ot extra customers. 

But the triumph of the "super" 
records was possible only at a cost 
to the S8.80, or DM 22 records. The 
reason adds up to common sense. 
On a $8.80 album with 12 titles^ 
one title costs 80 cents, or DM 
1.83, whereas only one mark is paid 
lor a "power-hit", In addition, all 
twenty songs have already been at 
the top of the charts, which is not 

SToiV °" '2"" ■ 
Again the price of 19.90 marks 

is visually below the 20-mark limit 
whereas the normal price is 22 
marks. Only superstars like Udo 
urgens Nei! Diamond, Heino and 

basic ,ro !lT haVC overcomc ^c 
,0WardS — for 

proves ;"halySiS 01 'he C,,arts Povcs how popular the PQ-hit 
albums really are. There were ' v 
hit-samplers m the top 20 of I974 
but the tendency for 1975 is wc|| 

British duo Paul and Barry Ryan, 
Bobby Solo and his group and 
possibly this year's Eurovision Song 
Contest winners Teach-in. The bill 
will also include Polish acts Urzzula 
Sipinska and the Troubadours Group. 
Group. 

Entries for the traditional Record 
Fair, which is also a sale of records, 
have come in from 12 companies, 
including Balkanton of Bulgaria; 
Panton, Supraphonc and Opus of 
Czechoslovakia; Veb Deutsche 
Schallplatten of the German 
Democratic Republic; Electrorecord 
of Rumania; Melodiya from Russia; 
Fly Music of West Berlin; 
Switzerland's 3-M; and EMI of 
Holland. 

Pathe- 

Marconi 

increase 

use if 

computers 
PARIS - Francois Minchin, 
chairman of Pathe-Marconi EMI, 
French subsidiary of the EMI group, 
reports big steps forward for his 
company in the field of computers. 

He claims that Pathe-Marconi, 
already in a leading position over 
the competing companies, has made 
big advances. The Honeywell-Bull 
615 computer, with production set 
m Chatou's factory, since 1897 the 
largest record production unit in 
France, is in the fourth class of 
computers. 

This means that Pathe-Marconi is 
the only French record company 
fitted with such sophisticated 
equipment. With it. Pathe-Marconi 
will be able to go further in 
developing its production and 
commercial programmes, as well as 
getting an even more profitable 
stock administration. 

As tar as artists contracted i() 

Pathe-Marconi are concerned the 
computer will make possible: a pt'1" 
day and per area sales control for 
each artist; and. by special 
Programming, release o t 
highly-detailed" data to allow 
evaluation of commercial and 
promotional operations. 

Francois Minchin says the head 
ofiice in London has ordered iw 
very new HB 66-70 compntet 11 

permit exchange of data both w.0s 
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Canzonissima off at last Jazz revolution- 

retailers unsure 
ROME - Italy's most popular, 
though scandal-rockcd, television 
programme "Canzonissima" is going 
oft the air after 19 years, officials 
of the state-run RA1 television 
network quietly announced this 
week. 

The decision to end the series 
was made at high-level meetings 
between officials of the television 
network and representatives from 
the Italian finance ministry. Then 
the news was "leaked" quietly to 
the Italian press. 

"Canzonissima," the perennial 
showcase for Italian 
middle-of-the-road music, was a song 
competition tied to the state 
lottery. It was televised weekly from 
October to January. After each 
programme, viewers mailed in votes 
for their favourite singer or song. 

The ballots, which cost around 
SI.60 each, also served as the 
lottery tickets. Top prize in the 
lottery at the end of the year was 
$320,000. 

Television and finance officials 
decided to retain the lottery, but to 
couple it with a quiz programme 
called "Spaccaquindici," which also 
suffers from low ratings. 

In its heyday "Canzonissima" 
could attract up to 20 million 
viewers, about half the total Italian 
population. For it's January 6 
finale. Though snubbed by some 
recording artists "Canzonissima" was 
also the biggest promotional boon in 
Italian recording history. Each year 
the show could be counted on to 
provide countless pages of reviews, 
gossip and interviews, often 
malevolent, but nevertheless 
publicity. The winning song 
inevitably became a hit. 

The programme was devised in 
1956 by a RAI official, Giovanni 

Mancini, and the winner of the first 
show was Nuncio Gallo. Through 
the years, the winners' list included 
such names as Nilla Pizzi, Claudio 
Villa, Dalida, Massimo Ranieri, 
Gigliola Cinquetti and the last 
winners were the duo Wcs and Dory 
Ghezzi. 

But by 1970 the show had begun 
to decline in both quality and 
popularity and it was moved from 
its Saturday night prime-time slot to 
Sunday afternoons and some of the 
lavish production numbers that 
characterised earlier shows were cut 
down. 

Loss of popularity, scandals and 
last year's harmful strike action at 
the end, plus falling interest by 
major record companies who 
subsidised their artists' appearances, 
finally did the show in. 

Scandal hit the programme last 
fall when a prosecutor in Turin 
revealed that six million lottery 
tickets sent in during the 1971-72 
season were false and named ten 

representatives in his investigation. 
While most were subsequently 
cleared, the bad taste remained. 

The 1974 finale ended in 
shambles when RAI technicians 
struck the penultimate and final 
shows, forcing the company to use a 
hastily spliced programme of old 
tapes broadcast from a secret studio. 

After that, the record companies 
and big artists just lost interest in 
the show, "It's just as well," 
comments CBS Sugar television and 
radio promotion man Alberto 
Marozzi. "It was a competition in 
music, and music is music, and who 
needs that kind of competition? It 
did no good." 

And promotion girl Luciana 
Mazzoleni, of Phonogram, says: 
"For me, the end is okay. The last 
edition didn't do anybody any 
good. Now the big names, the big 
performers just don't want to 
appear on it any more." 

It seems few will mourn 

PARIS - The jazz revolution 
continues. Retailers however arc by 
no means sure that this is a rctu n 
in force, but simply an offer to 
collectors. Three record companies 
are now in the market, Barclay, 
RCA and Musidisk. 

The reason why the revival may 

singers and 12 recording company "Canzonissima." 

Liszt Society awards 

BUDAPEST - The Hungarian 
Ferenc Liszt Society has inaugurated 
a Gramophone Record Prize, 
awarded only for recordings of Liszt 
music which help popularise the 
works of the 19 th century 
Hungarian composer. 

Awards are to be made in three 
categories — piano and organ works; 
orchestral and piano works 
accompanied by orchestra, and 
choral works. The national jury, 
headed by Kossuth prize laureat 
Ferenca Farkas, will pick the 1974 
winners on October 22 this year, 
birthdate of Liszt. 

The event is sponsored by the 
Ministry of Culture. 

The society invited some 70 
record companies from all over the 
world to submit recordings and 
acceptance has already come from 
the following; Balkanton, Bulgaria; 
Elektrecord, Rumania; Elektrola, 
BASF and Christoforus, from West 
Germany; Pathe-Marconi from 
France; CBS from the U.S. along 
with Vox, ABC and Everest; and the 
Hungarian Recording Company. 

Majority of recordings already 
submitted are organ music and some 
are in quadraphonic sound. 

m 

be somewhat less powerful than was 
at first imagined is that the 
recordings often go back 50 years 
and for this reason, compared with 
today's techniques, are 
unsatisfactory. 

It is pointed out for example, 
that Django Reinhardt or Benny 
Goodman discs made in 1943 will 
always have a surface noise. This 
cannot be avoided. 

The Musidisk jazz and blues 
anthologies have been very carefully 
planned. There are 12 types of 
blues, classified by region, while the 
jazz anthology, with 60 discs, goes 
back to 1920. All arc accompanied 
by a description taken from Frank 
Tebot's Jazz Dictionary. 

Whether this trend will eventually 
lead to a wide and genuine interest 
in jazz remains to be seen. If it 
does, new names will have to appear 
or old names will have to be sold on 
new recordings. 

For the moment the retailer is 
doubtful. Certainly the library discs 
are selling well, particularly the 
RCA Black and White series. Lido 
Music has opened a "Black Room" 
devoted to jazz and the great names 
which go with it. This, however, is a 
long way from a full scale revival. 

Mrs. Monique I. Peer, President of 
the Peer-Southern Organization, has 
appointed Klaus-Michael Kamstedt 
to 'be European Professional 
Manager of the PSO. 

Kamstedt has been managing 
director ■ of Peer Musikverlag in 
Germany for six years, and he will 
keep this position furtheron beside 
his new European tasks. 
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