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Majors set to give mid- 

price LFi the kiss if lit® 

by ADAM WHITE 
SEVERAL MAJOR record 
companies arc poised to breathe 
life back into the depressed 
mid-price popular music market. 
Key elements in the resuscitation 
include high quality repertoire - 
chart names are involved in some 
cases - and packing, extensive 
marketing campaigns and a high 
emphasis on tape. 

A&M launches its new £1.79 
Hamlet line later this month, while 
RCA unveils its £1.99 Starcall 
series in August. Polydor, which 

this week releases the second 
round of its £1.47 Rock Flashback 
albums, is introducing a Pop 
Flashback line next month. 

United Artists is planning 
similar moves for September, while 
DJM will be issuing a considerable 
amount of its DJM/Springboard 
mid-price product before the end 
of the year. There will be activity 
from WE A in August, too, with 
more of its Midi albums from 
Warner/Reprise and Atlantic. A 
further move in the mid-price area 
took place a few weeks ago when 

Lilian irm appointed 

head of Bronze Records 
by REX ANDERSON 
LILIAN BRON, a director with 
her husband Gerry Bron of Bronze 
Records, has become the first 
woman managing director of a 
British record company as part of 
a restructuring of the company 
this week. Announcing the 
appointment, Sydney Bron, 
chairman of the Bron group of 
companies, commented: "Her 
recent outstanding achievements in 
marketing and product 
co-ordination have prompted 
me to leave the running of the 
company entirely in her very 
capable hands." 

In future the Bron group will 
be referred to collectively as The 
Bron Organisation and the 
umbrella company, Bron 
Associated Publishers, has been 
renamed Bron Organisation Ltd. 
Sydney Bron explained that in 
recent years the organisation had 
expanded and diversified to the 
point where the previous names no 
longer represented the company's 
activities. 

In her new position, Lilian 
Bron will take sole charge of the 
Bronze label working closely with 
general manager, John Cokcll and 
promotion manager. Selwyn 
TurnbulL Gail Clark has been 
appointed product co-ordinator 
and Bill McAllister is now 
established as press and public 
relations officer. 

Gerry Bron will continue to run 
the Bron production company, Hit 
Record Productions which also 
owns the new quadraphonic 
Roundhouse Recording Studios 
which opened on June 1. He 
commented: "The results that we 
are getting in the studio are so 
outstanding that I really want to 
do more production work. Lilian's 
new appointment will make time 
available." 
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From this week. Music Week goes 
to its new trimmer size which we 
have had to adopt for technical 
reasons. 

CBS formed a special sales team to 
concentrate on the 
Embassy/Harmony range. 

A&M's Hamlet package is 
delivered on July 25 and contains 
ten albums, including a re-issue of 
the first Carpenters LP, Ticket To 
Ride - originally out in the UK in 
1971. The series will be released in 
all configurations with albums at 
£1.79, cassettes at £1.99 and 
cartridges at £2.29. There will be a 
special £1.49 sampler album, The 
Hamlet Collection, to introduce 
the series. 

Apart from the Carpenters, 
artists on Hamlet will include Burt 
Bacharach, Herb Alpert, Quincy 
Jones and Sergio Mendes. 
Although many of these names 
appeared on A&M's previous 
low-price line, Mayfair, there are 
no straight re-issues of Mayfair 
albums. 

The launch of Hamlet will be 
supported by an extensive 
promotion campaign, including 42 

TO PAGE 4 

RCA drops vans 

and switches 

to car selling 
RCA'S LONG-dclayed plans to 
drop van-selling and switch to a 
car-based salesforcc take place this 
weekend. 

With the end on Friday of 
van-selling - RCA was the last of 
the major companies to operate in 
this way - the country has been 
divided into three regions and 
dealers will in future be serviced 
from depots in London, 
Manchester and West Bromwich. 
Deliveries will be via RCA vans 
and third-party carriers. In the 
reorganisation RCA has closed its 
 TO PAGE 4 

Warners cuts 

back on staff 
WARNER BROTHERS has taken 
drastic steps, including a cutback 
of eight staff members, in a 
reorganisation to combat the 
national economic crisis. The 
announcement of the cut-back 
follows the axing of 43 staff in 
the US described as an "across the 
board tightening of the belt." 

Explaining the need for 
reorganisation, Warner's UK 
managing director, Derek Taylor, 
said: "Having looked at the 
national economy and the need 
for budgetary caution, 1 looked at 
our own position and saw that 
Warner Bros was not a special 
case, magically protected. As a 
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PUT YOUR hand in the hand - the supershakc at the conclusion of the 
deal for North America between GTO and Ariola America between (left to 
right) David Joseph, chairman GTO Records Inc., Jay Lasker president 
Ariola America. Dick Leahy, managing director GTO, Monti Luefiner, 
president Ariola. Howard Stark, executive vice-president Ariola America. 

Ariola breaks into U.S. 

with GTO releases 

ARIOLA. THE Munich-based 
records subsidiary of the giant 
Bertelsmann publishing company - 
one of the world's three largest - is 
entering the American market with 
a company to be run by former 
ABC executives Jay Lasker and 
Howard Stark. 

And for its first American 
releases, Ariola America has 
looked to Britain. Lasker, 
president, and Stark, executive 
vice-president, have concluded a 

three-year licensing deal with Dick 
Leahy's GTO Records. First 
releases, under a joint Ariola 
America-GTO logo, will be an LP 
by Fox, shipped on July 17, and a 
single by Dana, title to be decided. 
The new company lias signed an 
agreement with Capitol for 
pressing, distribution and sales. 

Ariola's joint-venture with 
Lasker and Stark marks the first 
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ATV profits drop 

but Pye healthy 

PRE-TAX PROFITS down roughly 
a fifth at £5.7 million for the year 
to March 30. 1975, compared with 
the previous year, and a cut in 
dividend to shareholders from 
7.52p to 5.915p were main points 
reported by Sir Lew Grade, 
chairman of Associated Television 
Corporation in the annual report. 

Profit after taxation stands at 
£2.9 million as against the 
previous year's £3.7 million. 
However group turnover was up 
from £54.8 million to £60.1 
million. Rising prices are partly 
blamed, with the need to conserve 
cash during inflationary times. 

The report staled: "The fall of 
profits is due to the decline 
experienced by ATV Network and 
to higher finance charges related 
to the greatly increased investment 
in feature film production. 

"This decline was partly offset 
by excellent results from other 

divisions, particularly Pye Records 
and music publishing. The directors 
believe that the new investment in 
feature film production, in which 
they have great confidence, will be 
amply justified by returns 
expected in the financial year 
1976-77." 

April takes 

Shaving Cream 
APRIL MUSIC has picked up the 
UK publishing rights to the 
"controversial" single Shaving 
Cream, by Benny Bell, on the 
Vanguard label. 

The original U.S. publisher is 
Madison Music. 

To boost sales in the U.K., Pye 
has bought time on Capital Radio, 
London, and Piccadilly Radio, 
Manchester. 
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AT THE farewell party for Dick Asher, leaving the UK to take up his new 
appointment as President of CBS International, BPI director. CeojJrey 
Bridge presented him with a gold disc in recognition of sales of o5 tntlhon 
records and tapes during his two year term as managing director of C 
UK. Bridge also presented him with a box set (pictured) The Asher i ears 
which contains SO hit singles that CBS UK enjoyed during that period. 

Record sales to finance salvage 
PROCEEDS FROM the Philips 
International album, On the 
Quarterdeck, by the Marine Band 
of the Royal Netherlands Navy 
will go towards salvaging the 
Dutch ship, Amsterdam. The 
Dutch East India ship was wrecked 
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*STAR BREAKER 

off the shores of Hastings in 1749 
and a campaign has been launched 
to take her back to Amsterdam. 
Phonogram releases the album in 
its July supplement. 

Decca plans 

ispiay team 
DECCA INTENDS to put its own 
display team on the road by 
August. Managing director. Ken 
East, explained: "We have always 
been proud of the support wc 
have given to the retail trade with 
good display material and we feel 
the best way to continue this 
service is to have our own team 
working solely on Decca group 
product." 

The team will consist initially 
of four people, one based in 
Manchester, one in Leicester and 
two at Decca's head office on 
London's Albert Embankment. 
They will report to Dccca display 
manager, George Wignall. 

East made it clear that Decca 
has been happy with the outside 
contract teams used up until now 
for display purposes and intends 
to continue using them if 
necessary. Decca lias two 
marketing campaigns lined up for 
August - one of them for Gull 
Records product - and the 
intention is to have the team 
operating by then. 

This is the second major to 
announce its own display team 
this year. The first was 
Phonogram. Other majors, like 
CBS and EMI, already have 
established display teams. 

Britten test- 

launches RGB 

Records in NE 

ROBIN BRITTEN, long-time 
manager of the Hollies, has set up 
RCB Records, an off-shoot of his 
RCB (Consultants) Ltd, and part 
of a general expansion of his 
activities in the music industry. 

And his first LP release is 
Cirkus I, by the five-strong 
Sunder land-based group Cirkus, 
produced by Ron Richards, who 
handled the Hollies' big single hits. 

Britten claims a "unique" 
marketing approach to the album 
in terms of test marketing in 
advance of any deal with a major 
company. He says: Is essence, we 
arc taking one area, the 
North-East, where the band is 
already known to local fans, and 
treating that area like a 
mini-country. 

"Wc have had manufactured 
well in excess of 1,000 copies of 
the album and wc are shipping 
them to major retail outlets in the 
area, and providing promotional 
material plus a substantial 
advertising campaign on Metro 
Radio, the commercial station 
covering this area of roughly a 
50-mile radius from Newcastle." 

Britten, with his chief assistant 
Terry Walker, formerly with EMI 
and with Rak, is setting up a 
control base in the North-East 
during the original run of the 
campaign, as well as guaranteeing 
fast delivery of the album to any 
store demanding copies. He is this 
week hosting a reception to launch 
the product. 

He says: "Metro Radio is giving 
a one-hour special on the group. 
But what we arc basically doing is 
eliminating the element of the 
unknown before we deal with a 
major company for distribution 
and so on for the whole U.^C. We 
shall have, in a few weeks, hard 
figures for an area, will know any 
weaknesses in terms of the group's 
appeal and we know that several 
majors are watching our activity 
very closely." 

Britten, who also handles the 
affairs of Dean Ford, 
ex-Marmalade lead singer and now 
recording for EMI, said he was 
taking test marketing a stage 
further than usual in advance of 
a deal with a major, and prior to 
doing a distribution deal from a 
position of "proven strength." 

(July 8, 1965) 
SYMPHOLA DESCRIBES EMI 
announcement of direct 
distribution plans as a "shattering 
blow". "It could mean firm 
closing after a 60-year 
association," says Gordon Smythc 
— but EMl's Lcn Smith says trade 
reaction to disclosure was 

practically none" Dccca says it 
remains in favour of a "free and 
open market" from American 
Dot label, Jim Bailey joins Pye as 
head of international 
division Manufacturers' sales in 
April at £1.5 million down 25 per 
cent on previous year Rolling 
Stones Satisfaction hits Number 
One in America in UK, Hollies' 
I m Alive tops charts following 
merger of The Gramophone 
Company and EMI, HMV 

30^!. PS t0 end 0n SePMember 
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(July 11, 1970) 
PHILIPS CAPTURES Av 
Embassy label for I 
market Dave Hadficld 
Maximum Sound Studios plai 
his Revolution label with RCA.. 
Brian Longley ends three-yt 
association with Starlitc agency 
form own p.r. company-....! 
Cotton appointed BBC TV head 
light entertainment Cyril Sha 
enters independent rcco 
Production Prince Charles gu 
of honour at annual P 
luncheon with Cold Blo< 
Chrysalis agency negotiates fi 
Eurotour by American act tl 
to exhaustion, Aretha Frank 
cancels Arthur Howes-promol 
Albert Hall concert Mur 
erry s In The Summertime at ( 

of singles chart DJM rclea 
Rock And Roll Madonna by Elt 

Bernard Chcvry sets fi 
VIDCA exhibition for April 19' 
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Provinces fete SST 

Wilde MEk ftipis operation 

WILD1I ROCK Promotions, the 
company set-up to promote new 
record releases via 8-lrack cartridge 
compilations syndicated to various 
retail outlets throughout the UK, 
has signed over 100 more 
nationwide record shops to take 
pail in the scheme. 

Latest development follows an 
all-embracing deal which Wilde 
Rock made with the Harlequin 
record shop chain in May. All 
those outlets were based in the 
London area, but the new signings 
- which include 31 branches of 
Rumbelows, NEMS in Liverpool, 
DJ Records, Manchester, 
Sclectadisc in Nottingham, Terry 
Bloods, Stafford, and Preedy 
Records in Birmingham - mean 
that the company is now 
becoming established in provincial 
record retail outlets. 

Wilde Rock director, Bruce 
Higham, told Music Week: 11 What 
has satisfied us most is that the 
large chains of record shops like 
Rumbelows arc now showing an 
interest, as well as the smaller 
shops. The new additions mean 
that we are a long way towards 
completing the current phase of 
our expansion, which is to have 
the Wilde Rock tape playing in all 
the major record-buying areas in 
Britain,". 

Higham added that the Wilde 
Rock tape is now being played in 
150 towns outside London, as well 
as 300 London outlets, and he 
claimed that in the last five weeks 
there had never been less than 
four new entries or breakers in the 

i@w group 

sales mmipr 

at Husic Week 
BARRY HATCHER has been 
appointed group advertising 
manager of Music Week. He lakes 
up his duties on July 14, reporting 
to sales director Andre de Vekey, 
and will be responsible for 
directing the existing sales team 
and supervising all sales activities. 

Hatcher comes to Music Week 
with a background of the record 
industry and newspaper 
experience. He has worked at EMI 
and RCA, and joins this paper 
from Thomson Regional 
Newspapers, having previously 
worked with the West Surrey 
Newspaper Group. 
SHIRLEY NATANSON has been 
appointed label manager in EMPs 
UK label office. She will have 
responsibility for product from 
John Lcnnon, George Harrison and 
Ringo Starr, and also the EMI acts 
from the Peter Gormley 
management roster (including Cliff 
Richard, the Shadows and Labi 
Siffre). Natanson previously 
worked with the Beatles during six 
years with Apple Records. 
BRIAN SOUTH ALL has been 
appointed the head of EMI s press 
office after 15 months as press 
officer for Tamla Motown. He 
replaces Sue Humphries, who is 
leaving the company to pursue 
freelance writing and publicity 
activities. Also moving into the 
UK press office is Cherril Morris, 
previously with Tamla Motown. 
MAURICE SCHNEIDER has 
joined WEA as northern area field 
promotion representative working 
exclusively in Atlantic product. He 
comes from Charisma and B&C 
where he has worked on regional 

Music Week Top 50 which had 
also been featured on the tape. 

"The effectiveness of the Wilde 
Rock tape is now becoming 
apparent, but it is important that 
we continue to have a fresh and 
energetic outlook on promoting 
and selling good records, and to 
do our utmost to ensure that the 
money that record companies pay 
us is well spent," Higham added. 

"Our next expansion is to 
provide a small secure box for 
record retailers, in which they will 
be able to display on the counter 
the records being played on the 
Wilde Rock tape. We hope that 
this will not only increase sales for 
the retailers, by having the records 
being played readily available to 
the buyer, but also make it much 
more worthwhile for the retailer 
to place an order for Wilde 
Rock-promoted records," Higham 
commented. "The boxes are being 
manufactured now and should be 
available free of charge to the 
retailer within the next two 
weeks." 

CBS HAS set up its own 
distribution operation in the 
Republic of Ireland to handle 
CBS, Epic, Monument, 
Philadelphia, WEA, Magnet and 
Goodcar catalogues. The operation 
is still part of CBS UK and David 
Duke, who is general manager, will 
report to Maurice Oberstein, 
managing director of CBS UK. The 
catalogues were formerly 
distributed by Solomon and Pcrel. 

Duke explained that previously 
CBS's office in Ireland, which is at 
111 Cork Street, Dublin 8 (Dublin 
780375), had been purely a 
promotion office. The object of 
the independent distribution set 
up, he said, was to give the 
company greater scope to find its 
own talent in Ireland. 

The Irish market is estimated to 
be worth something in the region 
of £2 million. Sales manager in 
Dublin is Jackie Hayden and 
Brendan Cullen is warehouse 
manager, Duke added: "The 
reason we are still reporting to 
London is that the company is not 
yet incorporated as a separate 
unit." 
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SCANDINAVIAN GROUP Change, six-strong, has signed a worldwide 
recoid production, publishing and management deal with the 
newly-formed Chappell/Robinson complex. 

First recording, negotiated with EMI director of repertoire and 
marketing Bob Mercer, has resulted in a long-term contract with EMI for 
the world, excluding the U.S. and Canada. 

Group's producer is Emil D Zoghby and the first single is Ruby Baby, 
with a debut album to follow in September, boosted by a big promotional 
drive. 

Picture shows the band with Chappell creative director Roland Rcnnie: 
and (seated) Paul Robinson, managing director, Chappell/Robinson; Bob 
Montgomery, Chappell managing director. 

responsibility for daily contact 
with major national accounts. 
LON GODDARD has given up his 
editorship of the teenybop weekly, 
Disc, in favour of pursuing a 
career in the record industry. 
Goddard, who was press officer at 
CBS before taking up the position, 
is considering job opportunities in 
A&R or publicity. Melody Maker 
editor, Ray Coleman, has taken 
immediate control of the paper. 

DENNIS VAUGHAN has left 
Terry King Associates, where he 
has been chief booker for the past 
three years, and joined Good 
Earth Artists. The Good Earth 
Agency, which looks after a roster 
of British acts including Budgie, 
Ducks Deluxe, Planxty and 
Seventh Wave, has also signed the 
Wild Angels for world wide agency 
representation. The agency, headed 
by Bob England, is based in 
Museum Street, London Wl, 
phone: 01-580-0722. 

TWO NEW promotion men have 
been recruited to the Pye Records 
team: Brad Missell, formerly with 
B&C publishing and promotion 
and Bob Page, who was previously 
with Capitol Radio. Both report to 
Pye head of promotion Issy Price. 

promotion for the past two years. 
He will report to field promotion 
manager, Nigel Moldcn. 
DAVID MORRIS has been 
employed by the William Morris 
Agency in London to expand its 
light entertainment. Morris was 
with MAM for six years. 
JEFF REVILL, who joined UA 
five years ago as a van salesman 
and is presently area supervisor in 
Manchester, is to be field sales 
manager for the northern area, 
including Scotland. Six salesmen 
will report to him and he will 
continue to be based in 
Manchester. Both appointments 
are in line with the establishment 
of the UA national sales force 
which becomes operative on 
August 4. 
MIKE EDWARDS, who has been 
in the sales department of United 
Artists for over four years has 
been made field sales manager for 
the southern area with eight 
salesmen reporting to him. He will 
also continue to have special 
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NEXT WEEK, Simon and Garfunkel's Greatest Hits album 
celebrates three unbroken years on MW charts — Bridge 
Over Troubled Water has a cumulative five years to 
mark a decade in the business Jonathan King hosted 
Trader Vic's luncheon last week — and then Polydor 
pushed the boat out for him with a cruise to Putney for 
barbecue and fireworks Colin Hadley recently seen in a 
record company office not a million miles from Bruton 
Street believed negotiations underv/ay for a Frank 
Sinatra London season in October although quiet, 
Warner Bros takeovertures to Robert Stigwood still 
progressing in U.S. Rolling Stones have had 22 top ten 
albums - one more than the Beatles (but excluding solo 
efforts). 
BREAK-IN last week at GTO Records office resulted in 
disappearance of £900 cash, mostly foreign currency — 
but thieves left the D-marks and also the 
records slip-of-the-typewriter in CBS press release 
noted that Paul Simon had resigned — later corrected to 
re-signed at Caxton Hall last Friday, writer Cilve 
Westlake married Karin Maudshart, formerly with Polydor 
Germany not surprising that Berry Gordy's son-in-law 
Jermaine Jackson excluded from Jackson Four transfer to 
Epic visitors to London last week included ABC 
chairman Jerry Rubenstein and Michael Lippman, who 
rejoices under the title of attorney-advisor to David 
Bowie. 
FOLLOWING RECENT departure from Sounds of editor 
Billy Walker, Disc editor Lon Goddard also resigned and 
has left the paper — former editor Gavin Petrie now 
working as features editor on She magazine also on the 
move, publicist Gorge Kirvay who is returning to the 
Rogers and Cowan home office in Beverly Hills BASF 
albums from the MPS catalogue to be played exclusively 
between sets at Ronnie Scott's club at recent 
performance of Black Mikado, Alan Bates went to chat 
with Johnny Dank worth, but failed to recognise his 
companion, later identified as Princess Margaret. 
SUCCESS AT last for DJM's accident-prone racing car at 
Alton Park Mohammed Ali predicting sales of 10 
million copies of his single. The People's Choice released 
by Polydor - but not all of them in England EMI 
classical manager John Whittle has a weekly countdown 
notice to his November retirement displayed over his 
desk Mike Hemmings of Pye contracts department 
married air hostess Daphne Smith last Saturday. 
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Boost for mid-price 

FROM PAGE 1 
onc-minute advertisements on 
every commercial radio station in 
Britain. In addition, there will be 
full-page ads in Tape magazine, 
Music Plus, Cassettes & Cartridges 
and Autocar. The series will be 
further supported at in-store level 
with leaflets, dumper bins, counter 
packs, posters and browser cards. 

A further six releases arc 
expected during October and 
November, and the choice of 
repertoire, according to A&M 
marketing director Keith Lewis, 
will be very selective to 
complement the initial launch. 
"Hamlet has been on the drawing 
board for six to eight months," he 
continued. "We havenT rushed 
into it because we wanted to get 
the packaging and repertoire right. 
It's important that both reflect 
high quality. As for future 
material on Hamlet, wc want the 
product to control the series, 
rather than the series control the 
product." 

Although full product details 
are not yet available, RCA's 
Starcall launch is to embrace eleven 
albums, predominantly featuring 
m-o-r music but not exclusively so. 
Available from August 22, they 
will retail for £1.99 and be 
available in cassette and cartridge 
configurations. 

RCA actually has mid-price 
material on the market now with 
its I SA series, but the £1.99 line 
has become largely identified with 
country and western repertoire. 

The second part of Polydor's 
Rock Flashback release comes out 
on July 11, following the series' 
introduction in March. Selling for 
£1.47, the albums feature Focus, 
Eric Burdon and the Animals, 
Fairporl Convention and the Pink 
Fairies. 

"We're very pleased with the 
results of Rock Flashback," 
product manager Terry Condon 
told Music Week. "Sales over the 
first three months have reached 
80,000. Advance orders on the 
new batch arc equally 
encouraging." The scries was due 
to be launched last November, he 
went on, but manufacturing 
problems delayed it. Like A&M's 

Hamlet, Poly dor spent between 
five and six months planning the 
Flashback concept, to ensure high 
quality of design, packaging and 
repertoire. "It would be possible 
to sell the series on four or five 
big names, such as Hendrix, but 
we wanted to maintain an overall 
level of excellence," concluded 
Condon. 

The same product philosophy 
will apply to Pop Flashbacks, due 
in August. Initial albums will 
feature the New Seekers, Petula 
Clark, Conway Twitty, James 
Brown, Bing Crosby, Clco Laine 
and a TV themes package. They 
will be launched with special 
consumer and dealer literature, 
posters and streamers. In 
September, Polydor is planning the 
introduction of Jazz Flashbacks, 
to be followed in November by 
"miscellaneous" Flashbacks. 

AU this mid-price activity, 
designed to provide an undcr-£2 
customer incentive, comes only a 
short time after EMI's majo^ 
promotion on behalf of its Onc-Up 
line and the launch by Harvest of 
its Heritage scries. Nevertheless, 
sales of mid-price albums so far 
this year are known to be down 
on the 1974 figures - in the 
popular music field. In classics, 
both mid-price and budget albums 
arc improving their sales 
performance over last year. The 
top-price label in Britain is Dccca's 
"World Of . . ." scries. 

STOP PRESS- 
BREAKERS 

TELL LAURA I LOVE HER, 
Ricky Valance, EMI 2303 
THE LAST FAREWELL, Roger 
Whittaker, EMI 2294 
7—6—5—4—3—2—1, Rimshots, 
All Platinum, 6146 304 
SHERRY, Adrian Baker & The 
Tonic, Magnet MAG 34 
BABY GET IT ON, Ike & Tina 
Turner, United Artists UP 
35766 
IT'S BEEN SO LONG, George 
McCrae, Jay Boy BOY 100 
IF YOU THINK YOU KNOW 
HOW TO LOVE ME, Smokey, 
RAK 206 
CRYSTAL WORLD, Crystal 
Glass, Philips 6009 633 
DOLLY MY LOVE, Moments, 
All Platinum 6146 306 
SAIL ON SAILOR, Beach Boys, 
Reprise K 14394 
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CONCLUDING THE deal between Stereo Radio Productions and the BBC, 
for the supply of the BBC "beautiful music" recordings, is fl-r) Phil Stout, 
creative director SRP: George Steed man, head of the BBC transcription 
service; Jim Schulkc. president of SRP: and Donald MacLean, managing 
director of EMI SON. 

BBC recorded music 

sold to U.S. raio 
THE BBC and Stereo Radio 
Productions (SRP) of New York, 
have just finalised arrangements 
for a two-year contract for the 
best of the BBC's recorded music, 
to be heard exclusively in America 
on SRP-subscribcr radio stations. 

Magnet not 

for sale-Levy 
STAFF WERE reassured at Magnet 
Records on Monday that they 
would continue working for 
chairman and managing director, 
Michael Levy, after press reports 
of a takeover by a major British 
record company. Levy stated that 
although approaches had been 
made, he had made it quite clear 
that he was not interested in 
selling. 

He added: "There is a long way 
to go in expanding the company 
before I would even consider 
selling out." 

The denial followed an article 
in Saturday's Daily Telegraph 
which projected the company's 
pre-tax profits for 1975 as around 
£250,000 and reported Levy as 
saying that negotiations for the 
sale of some of his share in the 
business were only at preliminary 
stages. 

Levy however later denied this. 
He told Music Week: "I am not 
selling. Someone, whom I would 
prefer not to name, has made 
approaches but they did not gel 
past the overture stage because I 
told them I was not interested. 
This was all 1 said to the 
Telegraph and I am very annoyed 
that the story they printed should 
make it appear that 1 am fishing 
for bidders. That is definitely not 
the case." 

The recordings, of which there arc 
on average 260 per week, are 
being made available via EMISON. 

The recordings, described by 
SRP creative director Phil Stout, 
as "beautiful music", include 
works by the BBC orchestras, 
along with Johnny Pearson, 
Mantovani, Frank Chacksfield, Joe 
Henderson, George Martin and 
Sounds Orchestral 

The BBC recordings will 
initially be heard on 70 stations 
this August, and EMISON sends the 
first package of material to SRP on 
July 15. The job of 
programming the tapes goes to 
EMISON, which will assemble the 
recordings at its West London 
studios. 

The agreement also permits 
SRP to suggest special titles that 
the BBC should record, including 
arrangements of contemporary hits 
and standards, and renditions of 
film music. 

UK discs for 

Ariola U.S. 
from page 1 
entry into the US market by a 
German company since Polydor 
established operations and 
pre-empts Ariola's plans to set up 
a company in London. Monty 
Lucftncr, president ot Anola, 
commented, "I had not originally 
planned an American company at 
this time, but the availability of 
Jay Laskcr and Howard Stark 
provided the opportunity to work 
with the best managerial talent in 
the U.S. record business." Formed 
in 1959. Ariola is Germany's 
leading pop-product label and has 
a turnover in the region of £40 
million a year. It has companies in 
Spain, Austria, Switzerland, France 
and Benelux and is preparing 
entries into the Scandinavian and 
Mexican markets. 

There's an ironic touch to the 
association between GTO and 
Ariola America. Orginally, the 
British label was signed to ABC, 
the company formerly run by 
Laskcr and Stark, but recently the 
contract was terminated by mutual 
agreement. Said Leahy, The 
attraction of Ariola America is 
that Jay Lasker is a terrific records 
man who is not in the position ot 
being inundated with product. 
This gives us a similar situation to 
the way we work here - the 
personal touch backed by major 
distribution. It would have been 
wrong for us to go with a monster 
company or one with limited 
resources — this is the perfect 
in-between." 

In the short time since Leahy 
formed GTO last October, the 
label lias enjoyed hits in 15 
countries in addition to its 
performance in the UK. Results 
liave been particularly impressive 
in South Africa, where there have 
been four Top 10 singles, 
including two chart-toppers by 
Fox, and in Germany where Fox. 
twice, and Dana have scored 
best-sellers. 

RCA switches to car selling 
FROM PAGE 1 
depot in Leeds. 

A change in sales-distributions 
methods has been on the cards for 
some four years, but it was only a 
few months ago that the decision 
to proceed was taken. At its peak, 
the van-sales team comprised 34 
salesmen, supplemented by 15 
representatives working from cars. 
During the last six months there 
lias been a gradual trimming of 
van-selling as staff have left and 
were not replaced with the result 
t hat nine sales were made 
redundant in the final changeover. 
The new sales force comprises 31 
salesmen and six area managers. 

The salesforcc will be gathering 
this weekend for briefing on its 
new role by general sales manager 

Warners cots back en staff 

FROM PAGE 1 
nation we have been living beyond 
our means; as a company we have 
been living beyond our means, so I 
proposed certain stern economics." 

The economics fell largely in 
merchandising with some in 
advertising, entertaining and 
travelling. Taylor also decided to 
cut back on a&r activities, 
"because we would have to 
exercise great restraint before 
signing new acts". 

Taylor added that he had 
hoped thai the economies would 
make it unnecessary to cause 
anyone to be redundant, but the 
very nature of the economies 

meant underemployment for 
people in the departments 
affected He said; "It is not right, 
proper, sensible or decent to leave 
creative people in a position where 
they have to twiddle their thumbs 
and so, with great regret, I had to 
make redundant: George Bagley, 
Bob Cole, Fred Dove. Jane 
Golding, Tim Knight, Sue Landy, 
Mary O'Brien and Toni Turner."' 

Warner's Berkeley Street offices 
are to be closed down and Peter 
Swettenham, head of a&r will 
move into Greek Street with his 
assistant where they will share an 
ollice with Peter Kerr. head of 
artist relations and development. 

PAGE 4 

Brian Hall and during the next 
four weeks will be visiting dealers 
to explain the system and answer 
problems. RCA's sales thrust will 
be further strengthened by a 
20-strong telephone sales team 
spread between the three depots. 
Immediately this will be used to 
take orders, but a ring-out service 
is being planned and some dealers 
may expect calls from next week. 

Brian Hall told Music Week, 
"We arc aiming for a 15-20 
percent increase in business 
longlerm, but more iminediatc 
benefits so far as the trade is 
concerned will be an improved 
completion rate on orders. Instead 
of the 15 or 16 calls a day that 
van salesmen were making, we are 
aiming at eight calls a day which 
will give representatives more time 
to spend with dealers and more 
time to sell catalogue and 
campaigns. We also expect to see 
improved tape" business, since the 
capacity ol the vans was 
insufficient to stock both records 
and tapes in depth." 

The three RCA depots arc 
(London) 6 Exmoor Street W10 
4BR (01-960 2134), (Midlands) 
Spoon Ltme Trading Estate, 
Varncy Avenue, West Bromwich 
(021 553 6033) and (Manchester) 
1/2 Warren Road, Trafford Park 
Ml7 IQR (061 872 6355). The 
Manchester depot will service 
Scotland 5\nd dealers previously 
ordering through Leeds will be 
catered for, as advised by RCA, 
through Manchester or West 
Bromwich. 
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oldiers^Who's To Blame, The^sliton Mashers^Bonme Brid, Supposin', A Long Long Time Has Gone, Jacks Little 
Stalybridge Station, Sha La La, Pendulum - Also available on cassette TC-EMC 3077 and cartridge 8X-EMC 3077.  

Manchester Saturday 27th September Liverpool Philharmonic Hall Saturday 4th October King George's Hall, Blackburn Wednesday 22nd October 
Victoria Hall, Hanley, S-on-T Saturday 25th October PlayhouseTheatre, Buxton Sunday 2nd November Bernard Shaw Theatre, London Su mBm 

November Colston Hall, Bristol Wednesday 12th November Bolton Town Hall Sunday 16th November Halifax Civic Theatre Saturday 6th December 
Davenport Theatre, Stockport Saturday 20th December Preston Guildhall   

ORDER NOW 

Also available:- "The Fivepenny Piece" "The Fivepenny Piece" 
 OnStage SCX 6488 * 

OU 2050 * 

|bmmb mmsa} 
'Makin' Tracks" "Songs We Like To Sing" "Also available on tape 
SCX 6536 * SCX 6554 * 
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'The Last Farewell" 
EMI 2294 

A massive US hit and now 

a UK chart breaker 

from the album 

« "New World In The Morning" 
SCX 6456 

Currently appearing at The Talk Of The Town 

& 

isni 

lOIMflN 

nil Hill 

SiiiilS 

"Life Dm Mars" 
EMI 2305 

from their sensational new album 

^"Keep On Changing" 
EMC 3076 

The Kinq s Singers are 
currently on a nationwide tour. 

"Also available on Tape ' 
ex Tel. (01) 759 4532/4611 6 848 9811 

1 

fe-l 

"Laugh Laugh Laugh" 
EMI 2309 

A fantastic new single by the writer 
of Stephanie de Sykes" smash hit 
"Born With A Smile On My Face." 

□uare London W1A 1ES. Solos and Dislrifcmtion Cenuo. 1 -3 Uxbndgo Road. Hayes. Middles 
PAGE 5 
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Jupiter signs 

Beggars Opera 

MUNICH - Jupiter Records here 
is busy expanding its international 
catalogue and has completed 
several important deals to further 
this determination. 

A contract between the 
company and John Craig, of 
British Lion Music in London, 
guarantees Jupiter long term 
distribution rights in most 
European territories for new 
product from the group Beggars 
Opera. 

The English-Scottish rock band 
has already built a big following in 
Germany over recent years and 
their last album Get Your Dog Off 
Mc, on Vertigo, was a chart entry. 
The single of the same name made 
the charts too. 

Group's latest album is 
Sagittary and the single from it is 
Something To Lose, also regarded 
as a chart prospect. 

Then, following discussions at 
this year's MID EM. Ralph Sicgel 
and Hclmar Kuntc have a deal 
with William Picks, vice-president 
of Pride Records, for distribution 
of this label's product. The owner 
of Pride, Michael Vincr, is also the 
co-producer of organist Jimmy 
Smith, still recognised as being in 
the list of worldwide jazz 
best-sellers. 

The Pride catalogue includes, 
apart from Smith, the Incredible 

Bongo Band, New Censation, 
Diannc Steinberg and others, and 
is distributed in the U.S by 
Atlantic and in the U.K. by the 
Dick James Organisation and will 
in future be distributed on Jupiter 
through Ariola-Eurodisc in 
Germany and Austria. 

Latest Jimmy Smith album is 
Blacksmith, out in May. I irst 
album from the Incredible Bongo 
Band is a hit-compilation album 
called The Best Of The Incredible 
Bongo Band. 

The group Silver Convention 
has. inside six months, risen from 
obscurity to being listed in nearly 
every European chart with a debut 
single Save Me. The group was 
first noted at MI DEM when its 
first record was one of the most 
sought-after new products being 
played during the week. 

Deals were made for the release 
of the record in 43 different 
countries and since then the hopes 
of Michael Kunze, the group 
producer, and composer Sylvester 
Lcvay, and Jupiter Records have 
been realised. 

The group has now finished its 
first album, called Silver 
Convention, and it's set for release 
in the immediate future, says 
Jupiter marketing manager Hclmar 
Kunte. 

Make an album 

for £250 

Anywhere in or near London 

Sounds too good? 

Well, now Virgin have two Manor Mobile 
recording units, the greater mobility means 

we can offer 8/16/24 track facilities 
for one day, one band, with no hidden charges. 

For the best prices in Europe, 

ring Barbara on Kidlington (08675) 2128/5851 

Wi)t jUanor 

Mobile Recording Unit 
1 1 " 

11 

Swedish acts 

form own 

record label 
STOCKHOLM - Members of 
YTP, a Swedish organisation 
which includes 3 2 major 
professional singers and tolk 
artists, have set up their own 
record company, Y1 !■ Gramntofon. 

The organisation was formed in 
1971 as a booking agency but 
with an aim of improving working 
conditions for members. When 
Europa Films some years ago 
started its own record production 
with five labels, one was devoted 
to YTP artists. 

But since the label was owned 
by the Europa company, Y1 !■ 
eventually saw it as a natural 
progression to form its own record 
outlet and broaden the artists' 
control over the whole production 
chain, through from recording to 
marketing. 

All recording artists on the 
label have a 12 per cent royally 
instead of the usual four per cent. 

Managing director is Svcrrc 
Sundman. of Europa Films, and 
the label has signed a distribution 
deal with CBS-Cupol which starts 
in August. Three albums arc 
scheduled for release in August 
and altogether there will be six, 
seven or eight from YTP this year. 

Next year's production schedule 
includes plans for 15 albums. 

Not all YTP artists arc yet 
signed to the new label, but the 
hope is that all members now 
contracted to other companies will 
eventually link up. Among the 
current artists arc Jejja 
Sundstroem and Stefan Demcrt, 
both previously successful on the 
Sonet label. 

Among artists who are YTP 
members but recording for other 
labels are strong sellers like 
Svcn-Bcrlil Taubc (with several 
gold and diamond discs to his 
credit for his EMI albums), 
Phonogram's Cornells Wrccsvijk 
and Fred Akcrslrocm 
(Metronome). 

Address of the new company 
is: YTP Grammofon AB, Box 
15073, 104 65, Stockholm 15. 

GEMA figures 

up 12.9 percent 
MUNICH - GEMA distributed 
246,979,000 Marks to its 7,882 
members in 1974, equivalent to 
5107,382,170. That was one 
important figure given a meeting 
of members in the Sheraton Hotel 
here by GEMA managing director 
Dr. Erich Schulze. 

The figure represented an 
increase of 12.9 per cent, or 
28,192,000 Marks (512,257,390) 
on the previous year. GEMA 
collected from domestic and 
foreign countries a total of 
260.350.000 Marks or 
5113,195,650. That figure was 
made up of dramatic, 
performance, broadcasting and 
rendering rights, reproduction and 
production rights, Radio 
Luxembourg and Radio Europe 1. 

There was 20 million Marks 
coming in from securities and 
interest, with a total balance of 
280 million Marks in 1974, or 
5121,739,130. But receipts for 
German writers from foreign 
countries were small, representing 
only 10 per cent of the total 
distribution. 

However GEMA receipts 
showed increases in all categories 
- for radio in Germany of a total 
$516,956, and an increase of 20.6 
per cent from the Germany record 
industry, taking the figure to 
$7,577,391. 
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by OCI AVIAN URSULLSCU^^^^ ^ Rumania is CXpanding at a 
BUCHARI ST - rhL , - anticipation of continued growth, 
faster rate than ever bclorc j n V,, bc moving into a new 

',ie StalC JiSnthcn^xt three of four years. There factory and office co l on tiic studio front and today 
have been d"c "I'1''1- ,1^ ,ilc'Rumanian TV music studio and the 

rratwst      >"•« 
fadlitics. chemical plant at Govora-Rimnicu 

Output of J eventually supply all the needs of 
Vilcca is being viny, of the highest quality. 
1 '^On1111 ic"ta'lcnt front, Marina Voica, voted Music Week's Star of the 
v.!r »v Rumania in 1974, confirmed her supremacy by winning the 
annual poll run by "Saptamina" magazine for the fourth time. Second 
was Mihacla Predictably, 

Phocniv easily look the group award, ahead of Sfmx and Progrcsiv 
TM Also top in their categories were Aura Urziceanu Qazz), Johnny 
Raducanu (jazz personality), Benone Sinulcscu (male folk singer), 
Alcxandru Mandy (lyric writer). Mircca Monan (female folk singer), 
Marius Tcicu (composer), Richard Oschamtzky (arranger) and the 
Rumanian Radio-Television Orchestra (big band). 

The Rumanian Artists Management Agency (A.R.LA.) in its 1 ;75 
concert programme has presented Demis Roussos Omega (the 
Hungarian group) and Czechoslovakia's Karel Gott with great success 
and the music boom is further reflected by the great popularity of 
many music programmes on Bucharest 5110,1 as 

"Radiorccording", "Sunday Musical Show" and "Anti-top . 
The first albums issued by P.M. Records have enjoyed much 

success in jazz programmes and the most favoured lorcign pop music 
with radio listeners is material on the Chrysalis label (Ten Years 
After, Sassafras, Winkics, Robin Trower. Strife and Stcclcyc Span), 
U.A. (Shirley Basscy, Hawkwind, Paul Anka, Don McLean and 
Shusha) and CBS (Chris Montcz). 

V   —^ 

France urged to give 

new names a chance 
PARIS - According to the Socictc 
Erancaiscs des Artistes, which 
represents French popular singers, 
no more than 30 or 40 at most 
out of 2,000 arc given a chance to 
make a name in the industry. 

And this, the Socictc believes, 
is due mainly to the attitude of 
record companies, plus French 
radio and television both of which 
tend to concentrate on just a few 
names. 

The attack actually went so far 
as to infer that Philips and CBS - 
though the names were obviously 
taken at random - really run 
variety and pop in France, rather 
than the Ministry for Cultural 
Affairs. 

The real culprit, says the 
Socictc, is the State. If it had the 
means to run premises and a panel 
of experts looking for new talent 
then the situation would bc very 
different. 

When it was decided to separate 
the ORTF (Radio and Television 
Office) into three independent 
companies, the Socictc hoped the 
change would give new talent a 
chance. But it has proved 
otherwise. 

All three companies turn to the 
same talent over and over again, 
says the Socictc, and then 
produces evidence to show how a 
number of singers, like Joe Dassin, 
Michel Sardou, Sheila, Sacha Dislcl 
and others are seen on the 
programmes over and over. 

To this accusation, Guy Lux - 
responsible for variety - has said 
this is not plugging at all, as the 
Socictc seems to suggest, but 
simply reflecting the fact that the 
public demands stars. 

This reply is rejected out of 
hand by the Socictc. The reason, 
it maintains, is that radio and 
television arc under the thumb of 
the record companies. Yet this 
statement is surprising considering 
that right now the National 
Syndicat, representing the 
companies, is ready to sue both 
radio and television and has even 
threatened to withdraw its 

support. 
In less than six years, the 

number of singers registered with 
the Socictc has fallen from 1,904 
to 999 and of this number half 
cannot find work. Only those 
artists who record stand a chance, 
and out of the total no more than 
140 make records. 

Says the Socictc. "In 100 days, 
1000 pop songs are included in 
programmes employing 450 artists. 
Phis accounts for ten different 
titles, for 30 minutes of song, five 
different artists per day. Graphs 
show that a singer heard once 
finds it difficult to obtain a 
second hearing but if heard seven 
times then, in all probability, the 
artists will be heard from II to 15 
times over a period of four 
months." 

This situation is laid at the 
door of the record companies 
who, according to the Socictc, run 
pop-variety in France. 

Yet it-is also a fact that most if 
not all the record companies here 
arc on the look-out constantly for 
talent. They often make mistakes. 
Artists confidently believed to 
have what it takes sometimes Hop. 

It is also true that in France 
artists manage to hold public 
enthusiasm and interest longer 
than in many other countries. The 
public decides in the long run, 
anyway. 

Perhaps the whole problem is 
simply a question of shortage of 
real talent. 
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~ f'noMusIc WooK for a colour ad. don \ you? - dial 01-437 8090. 
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10 cc number 1, Status Quo, Van McCoy, The Stylistics, 

Kraftwerk, Retta Young, Ray Stevens... etc etc— 

Look at the charts any week and you'll see 

Phonogram marketed artists. Ask your Phonogram 

salesman about forthcoming single chart toppers. 

O marketed by 

phonogram 
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EMI issue Major Hawk campaign 

Swarbriggs for Cotton Mil1 Boys 

follow-up 

THE SWARBRIGGS' Shuffle Into 
My Heart, the follow-up to their 
Euro vision song. That's What 
Friends Are For, has been issued 
on EMI. It is issued in the UK on 
MCA on July 4. 

Their new album. That's What 
Friends Arc For, will bo released 
in Ireland on July 11. 

They will be appearing in their 
own RTE Television special in the 
series featuring Irish songwriters. 
Me And My Music. 

Irish singer- 

songwriters 

feature on 

RTE TV series 
RTE TELEVISION is recording a 
six-week series, Me And My Music, 
featuring Irish singer-songwriters. 
It will be screened during the 
summer. 

The programmes will feature 
Adricnnc Johnston, Billy Whelan, 
Jamie Stone, the Swarbriggs, Fran 
O'Toole and Chris de Burgh. 

Said producer Ian McGarry; 'T 
want to show Irish audiences that 
there is much first-class 
songwriting talent in Ireland." 

by KEN STEWART 
HAWK RECORDS is promoting 
the Cotton Mills Boys' 25 
Country Classics Volume Two 
with a major campaign. The album 
has been number one on the Irish 
album chart for two 
non-consecutive weeks. 

The LP is the best-seller on the 
label to date. 

The Cotton Mill Boys are a 
seven-piece country band with 
four singers. The instrumental 
lineup includes steel guitar, banjo 
and fiddle, and Hawk managing 
director Brian Molloy says that 
because of their lineup they are 
ideal to cover the whole spectrum 
of country hits. 

Molloy says they didn't want to 
make anyone the lead singer. 

"We tried to solve it originally 
by releasing a Super Single with 
Tony Hughes, Dcs Wilson, Gerry 
Madigan, Mick McManus. That was 
evidently successful, number three 
in the singles charts. 

"The logical progression from 
that was an album, so we're 
leaving singles alone and 
concentrating on albums." 

There was a demand for From 
A Jack To A King, from 25 
Country Classics Volume Two, 
when it was played on RTE 
Radio, but Hawk reckoned there 
was no point in putting it out as a 
single when the album was selling 
so well. 

The advertising campaign is 
costing £3,000, with television and 
radio and colour advertisements in 

national papers. 
The previous album, 25 

Country Classics Volume One, did 
not sell relatively in the North as 
in the South and Hawk wanted to 
test the effect of television 
advertising on UTV. In the South 
they concentrated on radio 
advertising. There isn't any radio 
advertising in the North yet. 

The television, radio and press 
campaign was supported by some 
40 window displays in leading 
shops throughout the country. 

"We're fortunate in this 
instance that we operate the band 
and it helps the band in cabaret 
and ballroom appearances. If we 
simply recorded the band, we 
would have to get our returns 
solely from recording. 

"Volume two was an 
experiment. We figured that if we 
could come with volume two so 
quickly, it would establish a 
pattern. Volume three is ready. It 
will be released in November to 
capture the Christmas market, and 
the others keep selling all the time 
as well." 

Hawk is negotiating to have the 
series released in Britain. Precision 
Tapes has already expressed 
interest. 

Hawk is rush-releasing a Johnny 
McEvoy album. Where My Eileen 
Is Wailing. The song was Number 
One for five weeks in the local 
product chart. 

Hawk Records is at 65 Lower 
Leeson Street, Dublin 2. Phone 
Dublin 763862, 761669, 760569. 
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David Duke, general manager, CBS Records Ireland, presenting Tammy 
Wynette with a silver disc in recognition of her single. Stand By Your Man 
being No. 1 for three weeks in Ireland and to mark (he occasion of her 
first visit to Ireland. 

July single releases 

EMI IRELAND singles issued in 
July will include records by local 
artists the Aileach Folk, Brotherly 
Love and Lola. 

On July 4, EMI releases a single 
by the Aileach Folk from County 
Donegal. The song. Lullaby, was 
written by Phil Coulter and the 
record was produced by him at 
Aisling Studios. 

The single by Ireland's 
Brotherly Love Is Sweet Summer 
Kisses (Make Me Cry). It was 
written and produced by John 
Drummond, EMI staff producer. It 
will be issued on July 11. 

Tony Kenny and Lola join 
forces for All The Loving People, 
a Tommy Swarbrigg song, which 
will be released on July 25. 
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RAY THOMAS FROM MIGHTY OAKS" 
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