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Anchor iiiler winsiiri 

GEOFFREY BRIDGE (left), 
director of the BPI pulls the 
winning entry from the drum in 
Anchor Records Treasure Chest 
dealer incentive scheme, as 
managing director Ian Ralfini 
(right) and sales manager Alan 
Wade look on. The first prize of a 
cruise worth £700 went to Pat 
Harrison, manageress of Chappell 
Record Store, London. Runners-up 
prizes of £100 went to C. 
Spell man, Downtown Records, 
Billericay, Essex; B. Lawrence, 21 
Poole House, Chadwell St. Mary, 
Essex; and Chevron Record 
Centre, Folkestone. Twenty 
consolation prizes to the value of 
£50 went to Bruce's Records, 
Kirkaldy; Eileen Thompson, 
South Clerk Street, Edinburgh; 
Virgin Records, Sheffield; Other 
Record Shop, Edinburgh; EMI 
Record Shop, Manchester; Callers 
of Newcastle; Justins of 
Edinburgh; M. Archer, The Lows, 
Oldham; Tandy's of Warley; 
Andy's of Cambridge; Listen 
Records of Glasgow; Virgin 
Records, Glasgow; Pied Piper, 
Bearwood, Worcs.; Nick Turnbull, 
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Highfield, Gt. Dunmow, Essex; 
HMV, Oxford Street, London; 
Wind Up, Longfield Centre, 
Manchester; Bradley's of Sheffield; 
Harlequin, Luton; Paul Chapman, 
Oswald Road, Manchester; Bargain 
Box Records of Wallasey. The 

incentive scheme, which required 
dealers to order 25 albums/tapes 
in mixed orders and multiples of 
25 attracted nearly 1300 entries. 
Assisting Geoffrey Bridge in 
choosing the winners was Brian 
Mulligan, editor of Music Week. 

New CBS directors appointed 

CBS, UNDER the new managing 
directorship of Maurice Oberstein 
has announced a number of 
appointments within the firm 
including two new directors. 
GEORGE RIDNELL has been 
appointed managing director of 
CBS Manufacturing. He joined 
CBS UK as financial director in 
August 1974 and before that he 
worked at CBS in New York as 
assistant for international affairs. 
He will report to Oberstein whom 
he replaces. Reporting to him will 
be Frank Whipp, manager of 
manufacturing facilities 
development, Jay Sullivan, 
manager of tape plant operations 
and David Gouldstonc director of 
CBS manufacturing in charge of 
discs. 
VIC RIDGWELL has been 
appointed director of distributed 
services. He reports to Oberstein. 
He joined CBS in May 1969 as 
order service manager and became 
general manager of distribution 
services in 1973. He was 
instrumental in planning the 
changeover from William Road to 
Barlby Road. Reporting to him 
will be Fred Whittle, depot and 
distribution manager, Ed Butt the 
order services manager, Mike 
Pashler, executive assistant, Ray 
Saville, customer liaison offier, 
Mike Holley, administration 
manager and Jean Talbot, manager 
of the international services 
department. 
DAVID GOULDSTONE has been 
appointed director of CBS 
manufacturing. He joined Oriole 
Records in 1964 as assistant works 
manager just before CBS look over 
the company. 
JACK FLOREY has new enlarged 
responsibilities and is now 
commercial director. He will be 
responsible for the direct 
management of sales across the 
spectrum of special projects, 
export sales, custom pressing, 
distributed label acquisition and 
contract and import sales. 
Additionally he will be responsible 
for new sales development and 
diversification planning. He will 
report to Oberstein and reporting 
to him will be John Dunn, 
manager of special products, Lcn 
Carpenter, manager of export and 
import sales, and David Duke, 
manager of CBS Eire. 

JOHN MAIR has been appointed 
general manager sales. He was 
previously with EMI in sales 
management and at Philips and 
A&M. Reporting to Mair are Derek 
Williams, general mac"-er 
Embassy, Ken Rowlands maiV'f 
of tape and SQ sales 
marketing, Bob Lewis, nat 
distributed accounts manager * 
Ray Burford, classical s. \ 
manager. Mair will also report u 
Oberstein. y 

Ralfini. 
All Anchor's sales areas have 

been redesigned, enabling the 
representatives to service what 
Ralfini terms "the top 2,000 
accounts in the country." 

Richard Partington will be 
,the ricuyjciaJ.. 

CHflK 

MICHAEL McDONAGH has 
joined Motown Records which 
becomes an i ndependent ^ y 
distributed label from September £■ 

co-ordmatin i\ nteMf ouse 
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DURING HIS recent London visit, ABC chairman Jerry 
Rubinstein called on ATV chairman Sir Lew Grade to 
discuss U.S. representation of son Paul's new P&P label 
venture? with a U.S. number one album and single 
simultaneously, Capitol's new deal with Paul McCartney 
paying off from the start - and to allow Venus and Mars 
to move to the top, Elton John's Captain Fantastic had 
to move over Venus & Mars also Number One in UK, 
Japan & France joining the ranks of 
edi tors-on-the-move, Seamus Potter of Music 
Plus magazine we also hear that Ben Cree had cooled 
on plans to publish trade paper awaited from Radio 2 
man Barry Aldis, statement regarding his future 
plans ditto producer-publisher Stephen Shane following 
B&C-Charisma split  
FOR THEIR six shows at Madison Square Garden, 
Rolling Stones grossed 1.2 million dollars problems 
facing Jeff Kruger at Hammersmith Cunard Hotel once 
again highlights the serious lack of suitable venues in 
London where top-class cabaret can be presented 
effectively with producer John Gilbert, David 
Hentschel who played synthesizer on two Elton John 
albums and records for Ring O' Records has just 
completed first soundtrack for the WB film Seven Men At 
Daybreak born within one hour of each other at 
Middlesex Hospital last week a daughter to Bell a&r man 
Andrew Bailey and wife Cheryl and a son to Polydor a&r 
man Alan Black and wife Marie-Pierre  
SUSAN MAUGHAN named best female singer in Tokyo 
international song festival and her song, There Is A River 
by Michel Legrand and Hal Shaper picked up best-song 
prize for Oscar Peterson's forthcoming BBC tv series, 
Edward Heath recorded piano-playing guest spot 
performing Nobody Knows The Troubles I've 
Seen? the whole world and his brother appeared to 
turn up for last week's housewarming of State Records at 

f T: 
1. He will take responsibility ^or 

the newly formed marketing and j ,* 
promotion department. McDonagh a 
has been in the record industry w! 
since January 1970 when he 
joined Transatlantic. He then p Mgdlev 
worked for the Readers Digest as 
market and promotion executive 
controlling various direct mail 
record and tape campaigns. He left SO Medley 
in 1973 to set up his own /lOON, 
promotion, publicity and agency Q QUANDO 
business. ^ 

DAVE VALENTE, formerly ey 
professional and promotion 
manager for Jobcte, the Motown 
publishing arm, will now join |\]G/\ 
Motown Records as sales and 
regional promotion executive. He 
will report to McDonagh and will 
take responsibility for national 
sales liaison with the EMI sales 
force as well as regional 
promotion. The announcement of 
further additions to the Motown 
staff and the location of new 
offices will be announced shortly. 

JOHN HUTCH1NSON has been 
appointed as national field sales 
manager for Anchor Records, and 
John Bennett as Southern sales 
supervisor and London West End Dcnnonc 
representative. The moves are part RECORDo 
of a round of policy and personnel /ailable on Precision Tapes cassettes & cartridges 
changes announced recently by d •, 20/132 Western Road, Mitcham. Surrey. Tel: 01 -640 3344. 
company managing director Ian   

Side 2 
1. YOURS Medley 

BESAME MUCHO 
AMOR AMOR 

2. SPANISH EYES Medley 
ALWAYS IN MY HEART 
MARIE ELENA 

3. WEDDING SAMBA Medley 
BRAZIL 
THE LAUGHING SAMBA, 
HAVA NAGILA 

4. YELLOW BIRD Medley 
ISLAND IN THE SUN 
JAMAICA FAREWELL 
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UA plans wider 

product range 

UNITED ARTISTS is embarking 
upon a series of moves designed to 
strengthen its UK operation, prior 
to the introduction early next 
month of its new sales force. 
Initial action involves the creation 
of a popular music department, to 
be headed by present UA label 
manager, Alan Warner. 

The company is to broaden the 
scope of its product range, and 
Warner will be actively involved in 
this. UA is planning to acquire the 
type of acts not generally 
associated with it, and is shortly 
signing two British artists to work- 
on a special concept album for 
release later this year. Another 

STOP PRESS- 
BREAKERS 

EL BIMBO, Bimbo Jet, EMI 
2317 
THE LAST FAREWELL, Roger 
Whittaker, EMI 2294 
I'LL HAVE TO SAV I LOVE 
YOU IN A SONG, Jim Croce, 
Philips 6073 208 
BABY GET IT ON, Ike & Tina 
Turner, United Artists UP 
35766 
CRYSTAL WORLD, Crystal 
Glass, Philips 6009 633 
ALL I NEED IS YOUR SWEET 
LOVIN", Gloria Gaynor, MGM 
2006 531 
LOVE WILL KEEP US 
TOGETHER, The Captain & 
Tennile, A&M AMS 7165 
EVERY ROAD LEADS BACK 
TO YOU, Lcapy Lee, Bell 1419 
TELL LAURA I LOVE HER, 
Ricky Valance, EMI 2303 
OH ME OH MY (DREAMS IN 
MY ARMS). Al GjPPn« London 

project already ncaring completion 
is a specially recorded album of 
the most memorable radio themes 
of the late-Forties and Fifties. 
Other plans in the nostalgia stakes, 
according to Warner, will embrace 
comedy and an extension of the 
Golden Age of Hollywood series. 

In the easy listening field, UA 
has already recorded new material 
with Bing Crosby, while this 
month Fred Astaire is in London 
for sessions for the company. 

Taking over Alan Warner's 
duties as label manager will be 
Tim Read, who moves from press 
officer. Replacing Read in that 
post will be Sue Brown, who 
comes to UA from the Lcs Perrin 
organisation; she will be assisted 
by Judith Rilcy. 

Pirates scottied! 
FROM PAGE 1 
sums ranging from £500 to £750 
in respect of damages and costs. 
The other cases arc still pending 
and in some difficulties have been 
experienced in effecting service of 
court process. 

In addition, as a direct result of 
the BPI enquiries, a number of 
charges have been brought against 
Kishorilal Pandit, Chandrakant 
Modha and Popatlal Makwana 
trading in Leicester. The three 
have been committed to stand trial 
at Leicester Crown Court. All 
three face charges includinK 

y 

Wigwam 

winners 
JOYCE MARTIN, manageress of 
the EMI Records shop, Corby, was 
the first winner in the Music 
Week-Virgin Records 
sales-promotion competition 
centred on Nuclear Nightclub, the 
first UK album release by the 
Finnish band, Wigwam. The Corby 
shop was the first one to be found 
by sales representative Roger 
Ferdinand to be playing the album. 
She wins a £150 holiday voucher. 
Second-prize of Koss headphones 
went to Rumbelows of Newcastle. 
Consolation prizes of the Clive 
Davis autobiography went to Music 
Shop, Berwick-on-Tweed; Sound 
Advice, Cardiff; House of Andrews, 
Durham; Ear-ere Records, 
Lancaster; Record Music Centre, 
Doncaster; Recordsville, Victoria, 
London; Alderson's of Newcastle; 
Shaws Records, Manchester; 
Revolution. Windsor; AU Baba, 

1974 disc and tape 

gales t®p £145m 

percent of FROM PAGE 1 
cassettes and 85 

"x^sencc of comp.etc sales 
information may account for what 
appears to bo a disturbing P cturc 
on albums, where the figur 
indicate that the market may be 
reaching saturation Point- 
compared with 1973, total UK 
album production (cxcl^'n® 
imports) amounted to I05.b 
million copies, only 5.3 million 
copies more than m 197On the 
basis of information avadable, 
actual sales value in the UK 
(excluding exports) was up by 
about £11 million, but sales 
actually dipped from nearly 8 
million LPs in 1973 to 79.2 
mUlion in 1974. With exports 

Siic sip foir 

screen schiime 
FROM PAGE 1 
Radio broadcaster, with 
information about each — artist, 
song title, record label and in the 
case of an LP track, details of the 
long-player itself. 

Cinedisc has signed one of 
Britain's two major movie house 
chains, EMI/ABC, for the scheme, 
along with Classic, Star and other 
independent operations. According 
to Prosser, these handle some 65 
percent of all UK cinema 
a^VL :ions. 

thrysails was to have been one 
'the companies with product in 

first Cinedisc tape but when 
'clinical problems delayed 
nedisc's introduction, Chrysalis 
as unable to postpone other 

iromotional plans for last month 
f- and subsequently pulled out of 
the scheme. 

A further component of the 
Pearl & Dean package is retail 
involvement. Immediately after the 
Cinedisc tape is played during a 
film interval, P&D screen 
advertising commences; the first 
commercial will feature DJ Prebblc 
talking about Cinedisc and 
announcing where the aired 
records can be obtained. Local 
dealers can have the name of their 
store screened at the 
advertisement's end, and also 
included on a display board 
located prominently in the cinema 
foyer. The board will detail the 
current week's Cinedisc titles - of 
which dealers will have advance 
notice - and a supply of 'Cinedisc 
stockist' window stickers will also 
be distributed. 

The cost of retail participation 
in Cinedisc will vary according to 
a cinema's location, size and 
audience pulling power. More than 
two dozen retailers have already 
booked screen time, David Prosser 
reported. 

Featured artists in the July 27 
Cinedisc tape include Helen Rcddy 
(EMI), Manfred Mann (Bronze), 
The Captain & Tennillc (A&M)' 
The Troggs (Penny Farthing) and 
Tony Anthony (MAM). 
Bell/Arista's insert is the only one 
to spotlight a film soundtrack 

Barbra Streisand's Funny album. 
Lady. 

Young people between 12 and 
24 constitute 66 percent of 
cinema admissions in the UK and 
account for 75 percent of'total 
record business (excluding classical 
product). According to statistics 
from the Bntisb Market Research 
Bureau, 70 percent of singles 
buyers and 68 percent of album 
buyers arc cinemagoors. 

included, the overall figures were 
92.2 million records worth £89.4 
million in 1974 against 94.3 
milfion worth £77.3 million the 
previous. What the BPI figures do 
not indicate is whether the decline 
is due to a falling-off of sales in 
the full-price or budget end of the 
market. However, it is generally 
accepted that the budget business 
has not been at its most buoyant. 

Total UK production amounted 
to 190-8 million records of all 
types, including imports of 17 
million discs. In 1973, the gross 
was about 180 million discs, with 
imports of 19.8 million. 

The overall value of sales on 
153.6 million discs (150 million in 
1973) amounted to £106.9 million 
(£91.9 million). There were 13.9 
million discs exported (13.4 
million) worth £8.9 million (£7.7 
million). Sales of singles were 
worth an overall £17.5 million 
(£14.7 million) based on UK 
figures of 60.5 million copies 
(54.6 million) and exports of 
885,000 (1.1 million). 

Looked at in detail - and 
bearing in mind the 
incompleteness of the figures - 
there are other indications to be 
drawn of the state of the market 
and that price increases rather 
than volume growth are 
maintaining profitability. Sales of 
singles during the last six months 
of 1974 amounted to 30.3 million 
copies while in the previous year 
the figure was 30.6 million. Over 
the same period, LPs sold 44.6 
million copies against 50 million in 
1973. Sales of records of all types 
were down from 1973's figure of 
80.6 million copies worth £52.5 
million to 74.9 million worth 
£57.1 million. 

Tape sales for the year were 
worth £38.4 million against £31 
million in 1973. The 1974 figure 
was based on the sale of 13.4 
million (9.8 million) cassettes 
worth £26.8 million (£19.6 
million) and 5.8 million cartridges 
(5.7 million) worth £11.6 million 
(£11.4 million). 

Dip-sticks 

criticised! 

FROM PAGE 1 
Independent Radio Contractors, 
has always regarded the use of 
dip-stick polls as an interim 
measure between RSGB JICRAR 
surveys, and in fact a JICRAR poll 
is to be carried out for the 
Manchester area in October. A full 
JICRAR survey, though, can cost 
up to £10,000. If conducted as 
frequently as the stations would 
like, the annual cost could be 
£50,000. 

The main area for concern is tlie 

difficulty of comparing the two 
forms of Research. AdvertisiUp 
agencies normally buy time on tin- 
strength of the published researc 
on audience figures, and Piccadilly 
Radio, for instance, will be in ^ 
difficult position if the JK 
research produces a smaU 
listening figure than the 52 pcrcen 
quoted by the NOP dip-slick 

Piccadilly managing 
Philip Birch, commenting on 

findings, said: "1 attribute the ^ 

dircctot 
the 

figure to the ability of my staff10 

find out the needs of the audien*;; 
terms and to interpret them in - .y 

programmes". A decision is 1 

next week from JICRAR an. 
A IRC regarding the 
publication of dip-stick researc 

futu* 
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Side 1 
1. ENJOY YOURSELF Medley 

MANANA 
THE COFFEE SONG 

2. AND I LOVE YOU SO Medley 
FLY ME TO THE MOON, 
QUANDO QUANDO QUANDO 

3. YVBVAESPANA 
4. BLUE SKIES Medley 

JEALOUS 
AM I BLUE 

5. SINGALONGA CONGA 

Side 2 
1. YOURS Medley 

BESAME MUCHO 
AMOR AMOR 

2. SPANISH EYES Medley 
ALWAYS IN MY HEART 
MARIE ELENA 

3. WEDDING SAMBA Medley 
BRAZIL 
THE LAUGHING SAMBA, 
HAVA NAG I LA 

4. YELLOW BIRD Medley 
ISLAND IN THE SUN 
JAMAICA FAREWELL 

Viva! ConqalonqaHax 
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RECORDS 
Also available on Precision Tapes cassettes & cartridges 

Rye Records (Sales) Ltd, 120/132 Western Road, Mitcham, Surrey. Tel; 01-640 3344. 
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Three year deiD 

for Piifiir-CTI 

POLYDOR HAS signed a 
three-year deal with CTI/Kudu, 
with further one-year options. The 
deal marks the end of a 
three-month period where the 
labels had no UK outlet, having 
previously been with Pye. 

PyeDssuii 

G & S ten- 

LP iirS®s 
TO TIE in with the Gilbert and 
Sullivan centenary year, Pye is 
launching a series of ten albums, 
recordings of the G and S operas, 
from September 12. 

It is to be a full-price scries, 
going out on the Pye Popular label 
but with a special identifying 
Gilbert and Sullivan logo. All the 
albums feature the Gilbert and 
Sullivan Festival Chorus and 
Orchestra, conducted by Peter 
Murray, and the four-colour 
sleeves will carry a complete 
libretto breakdown. 

Soloists include Thomas Round, 
Valerie Masterson, John Car tier, 
Helen Landis, Lawrence Richard, 
Gillian Humphries, Donald Adams 
and Michael Wakcham. 

Heavy marketing and 
promotion is planned for the series. 

Polydor is at present working 
on different ways to promote the 
MOR and Black Jazz/Soul product. 
The first release for Kudu is set 
for August 1, a single titled Mister 
Magic from Grover Washington, 
which has been enjoying 
considerable success in the US 
charts. In September, albums from 
Washington, Phil Upchurch and 
Esther Phillips arc due. The 
Polydor disco promotion 
department is to start work on the 
product at the end of July, 
sending out advance demo discs to 
prominent discotheques. 

The CTI label is to be launched 
in November, with the first 
product including an album from 
Paul Desmond, and the re-issue of 
the two Deodata albums. When 
dropping CTI and Kudu, Pye 
director Peter Prince told Music 
Week, that without the sales of 
Deodata, the labels would not 
have been really viable, and that 
other releases would have had to 
sell about 4,000 copies each to 
back it up. 

Polydor is optimistic about the 
sales potential of the labels, 
supported with the right marketing 
approach. At present, details are 
being finalised regarding the 
official launch of the labels, 
though it was thought that first 
the company should release the 
Grover Washington single and 
album, to cut down on loss of 
sales due to import. 
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SPECIALIST PRINTERS to the record ^Tunbridge 
large entry to their annual golf day at the Nevill J 'phonogram 
Wells. Pictured at the I9th hole are (I to r) ^ Le/ 
marketing director. Jack Wood, Phonogram 7 'plcJire 
Steffans. RCA creative services manager: Terry Beard> M , J pho)lodisC 
design manager; Tony Long of Robert St ace; Vm 
factory manager; Phil Adams, Decca print buyer a) Mnlinhant 
director Don Chalklin who later presented prizes to winners Ma p 
Gowland and Steffans. 

Spiml si@®¥is fir 

Harw®v°$ iilsiih 

AS PART of the Phonogram 
campaign for the Sensational Alex 
Harvey Band single version of 
Delilah, the old Tom Jones' hit, 
15,000 copies of the record are 
being sent out in special coloured 
sleeves. 

And, as an added part of the 
dealer incentive scheme to help 
break the record in the UK, the 
singles arc being despatched to 
dealers in strikingly-coloured 

Star of TV's smash success 

'Love Thy Neighbour' 

Rudolph Walker 

Mis GwsS 

m ilk Htseffdls 

IT WAS [L@¥tr 

BU 3018 
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Distributed by SeSecta 

9/ 

records 

pop-up box displays, each taking 
13 records but at the price of 12. 

Additionally, 2,000 four-colour 
posters are being mailed to leading 
retailers as extra point-of-sale 
promotion. 

The single was recorded live at 
an Alex Harvey concert at the 
Hammersmith Odeon, May 2, and 
special attention was paid to the 
quality of the recording for single 
release. The co-writers of the song, 
Les Reed and Barry Mason, have 
said they are delighted at the 
unusual treatment of the number. 

The Sensational Alex Harvey 
will give tblevision exposure to the 
single, with the emphasis on the 
slick and amusing choreography 
which goes with the performance. 

Phonogram release the single 
with a special label number, ALEX 
QQL 

Black Wax 

injunction 

granted 
BIRMINGHAM RECORD dealer 
Keith Thornton of Black Wax 
secured an injunction in the High 
Court on July 1 restraining Pama 
Records from infringing copyright 
in a single Miss Wire Waist by Carl 
Malcolm issued on the Camel 
label. Mr. Justice Philips granted 
the injunction until the hearing of 
the action, or until further order, 
but excluded all records already 
delivered at July 1 to retail outlets 
and Enterprise distributors. 

The record will now be 
available on the Black Wax label 
(WAX 7) and distribution is 
through Enterprise and Creole. 

French Celtic 

success 

PAGE 6 

EMI IRI-i and has had success 
With an LP from Gwendal, a 

8r0U.P wh° ^cord for Pathe-Marcom (EMI France). 
Said Derry O'Brien, marketing 

manager: "Their firs, aibu„
e 

consisting mainly of Celtic rock 
ma cnal, was -leased in irehind in 
-cldn\h;S^n

e«yweI1 

i®w m 

pop film 

riliiiii 
THIS MONTH, GTO Fiinis 
launches its second full-length pop 
feature film, Never Too Young To 
Rock. Backed by television, radio 
and local press advertising costing 
in the region of £100,000, an 
album and single arc being released 
under the same title. The film h 
being shown at ABC cinemas 
region by region. 

The campaign has already 
started in Scotland, and on July 
27, the film is launched in die 
Border, Tync Tees, Yorkshire and 
Anglia regions. Tliis is followed on 
August 3 in the Midland ATV 
area, August 17 in London, 
August 24 in Granada, Harlech 
and Westward, and lastly in 
Southern, in October. 

The first GTO film was 
Remember Me This Way from 
Gary Glitter, which resulted in a 
box office gross in excess of 
£500,000. The follow up film to 
Never Too Young To Rock, Side 
by Side, has just finished filming 
at Shepperton Studios, and stars 
Terry Thomas, Billy Boyle, 
Stephanie dc Sykes, Barry 
Humphries and Dave Mount 
(Mud). Mud, Rubettcs, Hello, Mac 
& Katie Kissoon, Desmond 
Dckker, Showaddywaddy and Bob 
Kcrr's Whoopee Band are also 
involved. 

GTO director Laurence Myers 
told Music Week," The trouble 
with pop films in the past, has 
been that generally speaking, they 
have been made by film people, 
instead of pop people, which is in 
my opinion, the definition 
between success and failure. The 
Beatles films were slightly 
different, in that I think the group 
had quite an influence as to how 
they were made." 

Continued Myers, "Side by 
Side, will hopefully be ready for 
release by Christmas, again using 
similar promotional techniques." 

Promotion for Never Too 
Young To Rock, includes T-shirts, 
Yo-Yo's, and a souvenir brochure. 
The special compilation album is 
released on GTO (GTMC 004), 
and the title track is on a single, 
sung by Scott Fitzgerald (GT 26). 

Mm SicCey 

i sidli restored 

PHONOGRAM has restored the 
original U.S. 'B' side to the hit 
single The Hustle, by Van McCoy, 
following a request from Luigi, of 
Avco Records in the States. 

The Hustle was originally 
coupled in the UK with Get 
Dancing, jointly published hy 
Intcrsong and KPM, because 
Phonogram executives thought the 
disco song, which had already 
been a hit here, would offer u 
second chance of breaking 
record if the 'A' side hadn't made 
it. 

The single with the substitute 
'B' side is reported to have so 
160,000 copies in the UK ^ 
with the new coupling. Hey 'l 
Come And Get It, sub-publish 
by Cyril Shane here, has sold uio 
than 80,000 to date. .nfl 

Says Cyril Shane: "Chang ^ 
the 'B' side is the prerogative 
the record company and ni 
though I regretted the e 
there was nothing much 1 1 

do about it." 
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VARIOUS ARTISTS 
Focus On Folk 
Album 6382 110 
Casselle 7176123 
A strong folk package by artists 
who are already household names. 

THE MARINE BAND OF. 

.■■ : T 

THE MARINE BAND OF THE 
ROYAL NETHERLANDS NAVY 
On The Quarterdeck 
Album 6440 196 
Cassette 7174 270 
First release from this band who 
play military music at its very best. 

VARIOUS ARTISTS 
Easy Listening Instrumentals 
Album 6436033 
Cassette 7179 089 
Relaxing, easy-on-the-ear, MOR 
instrumental sounds. 

H 

a 
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m. 
ui 
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ORIGINAL FILM SOUNDTRACK 
From 'Taper Tiger" 
Album 6303 126 
The original Soundtrack from the 
sensational film Paper Tiger. 

>1- 

HARRY SECOMBE 
Seconibe Serenade 
Album 6308 235 
Cassette 7108 135 
This is his first new album for ages 
and contains a collection of good 
popular songs. 

' rA 
'MH 

AAV 

.V-'V. v v 

mm 

m mm 

W0. 

DIANE SOLOMON 
Take Two 
Album 6308 236 
Cassette 7108 134 
A very strong album released to 
coincide with herforlhcoming 
6 week TV series. 

\ 

VARIOUS ARTISTS 
Spotlight On The Twenties 
Album 6641 299 
Cassette 7581 081 
Wondeiful selection of evergreen 
tracks by superb artists. 

m 

Tc:» 
RAY McVAY AND HIS ORCHESTRA 
The World Of Modern Dancing 
Album 6641 301 
A carefully programmed double 
album which obseives Strict Tempo 
on either side. 

VARIOUS ARTISTS 
Focus On Jazz 
Album 6436032 
Cassette 7179 088 
A Jazz album aimed at 
establishing some of the Jazz greats 
in a wider market. 

LOBO 
"Best Of Lobo" 
Album 6369 807 
Cassette 7164 306 
Definitely the vety best from this 
extremely popular A merican 
artist. 

VARIOUS ARTISTS 
Easy Listening Vocals 
Album 6382 112 
Cassette 7176122 
A strong compilation of old 
favourites sung by your favourites. 
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Italian CritSEs" Iwiris 
MILAN - Italy's National 
Association of Record Critics 
presented the annual awards here 
for the adjudged best records 
released between April 1974 and 
April 1975. 

There were ten categories, prizes 
being awarded as follows; OPERA: 
Complete Works: "Incoronazione 
di Poppca." by Monteverdi 
(Telcfunkcn): "Death In Venice," 
Britten (Dccca): "The Abduction 
From The Seraglio," Mozard 
(DGG); "Asscdio di Corinto," 
Rossini (EMI); "Aida," Verdi 
(EMI). 

Recitals: "Lcyla Genccr," 
(Cctra); "The Miracle Of A Voice: 
Giacomo Lauri Volpi," (RCA). 

Historical Reprint: 
"Stra ussliedcralbum," (BASF)- 

SYMPHONIES AND CHAMBER 
MUSIC: Gcrardo Rusconi Prize: 
"Englischc Suilcn," J. S. Bach, with 
Guslav Leonhardt, harpsichordist 
(Philips); Other Prizes: "Fiori 
Musical!," Frescobaldi (Arion); 
"Como Una Ola Du Fuerza," Luigi 
Nono (DGG); "The Orchestral 
Works Of Zoltan Kodaly," directed 
by Antol Dorati (Dccca): 
"Symphonies Of Dvorak," directed 
Vaclav Neumann (Supraphon- 
RIFI). 

POP MUSIC; Foreign: "Stevic 
Wonder," (Tamla-RIFI); Italian: 
"La Voglia di Sognare," (The 
Desire To Dream), Ornclla Vanoni 
(Vanilla). 

Foreign Progressive Music: 
"Rock Bottom," by Robert Wyatt 
(Virgin); Italian Progressive Music: 

1 
-f 

UAARLtM CONVENTION - The international EMI a&r conference was 
held at EMI Bovema's headquarters, with representatives of all European 
countries attending. As special guests, Nick Mohbs. EMI U.K. head of a&r, 
and Brian Shepherd, Capitol's European director, flew over from London 
Picture shows (left to right). Gunther Hgncr (Electrola): Michel Poulain 
(Pathe Marconi): Prank Janscn (EMI Bovema); Sven A. Patterson (EMI 
Sweden); Rod Kruizc (EM I-Bovema): Martin Klein/an (EMI-Bovema): Michel 
Bonnet (Pathe Marconi): Rafael Gil (EMI-Odeon Spain): Entile Garin (EMI 
Belgium): Jean-Michel Peers (Pathe Marconi): Nick Mohbs (EMI U. K): Klaus 
Werner (Electrola): Bruno Tibaldi (EMI Italy): Laico Burkhalter (EM! 
Switzerland): Brian Shepherd (Capitol, London). 

"Crac!" by Area (Cramps); 
Anthology: "Bologna, September 
2. 1974," by Da I la, Dc Grcgori, 
Monti. Vandetti (RCA); Live 
Recital: "An Evening with John 
Denver." (RCA); Dialect Songs: 
"Bologna Invecc. (Bologna 
Instead), Dino Sarti (Fontana); 
Sound Experiments: "A Rainbow 
In A Curved Air," Terry Rilcy 
(CBS); Revelation of the Year: 
"Tangerine Dream," (PDU); First 
Record: Dania (Vedette). 
JAZZ: Giancarlo Testoni Prize: 
"Enlightenment." McCoy Tyncr 
(Milestone); Re-issue: "That 
Toddlin' Town Chicago 1926-28," 
(Parlophone EMI); Documentary: 
"The Beginning And The End." 
Clifford Brown (CBS); Italian Jazz: 
"Live Suite." by Guido Manusardi 
(BASF). 
CABARET: "Conosci II Paesc Dove 
Fioriscono 1 Canoni," (Do You 
Know The Land Where The 
Cannons Bloom), by Adriana 
Martino (CBS). 
FILM SOUNDTRACK: "Cera Una 
Volt a Hollywood," (Thai's 
Entertainment) (MGM Phonogram). 
FOLK: "Brescia E II Suo 
Territono," (Albalros Vedette); 
"Greece," (Odeaon EMI). 
THEATER: "C'Kra Tulta Milano," 
(All Milan Was There), Luciano 
Bercttu (Ariston). 
DOCUMENTARY: "Lc Voci Di 
Irma and Emma Gramalica," 
(Cctra). 
CHILDREN'S RECORDS: "Viva 
Fanta ia," by Giogio Laneve 
(Phonogram); "Filastrocche In Cieli 
E in Terra," (Nursery Rhymes IN 
Heaven And Earth) by Gianni 
Rodari (Fonit); "Robin Hood," 
(Disneyland CBS). 
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Tte right to buy 

PARIS - One of the most controversial laws in France ,s that which 
makes it an offence to refuse a sale. That is to say a customer may 
walk into a shop, point to any object m the w.ndow and ,ns,s, on 

bU Needless to say, the shopkeeper or salesman will explain that 
identical merchandise is available and ask why he should go to the 
trouble of ruining a window display by removing the specific article 
mdicatcd-ourts could be up0n to arbitrate. A customer, 
according to the law, has every right to ask for that particular article, 
but this" does not mean (hat exigent and the non-conformist will 

•necessarily win his ease. In any ease, such prosecutions arc rare. 
But higher up stream, the position is different. A manufacturer or 

wholesaler could never defend himself by arguing that this or that 
retailer was culling the throats of other retailers who buy his goods, 
by selling at a discount. . „ 

This is not a new problem. It was argued in the U.K. as it was in 
France and finally governments, faced with rising prices, decided that 
the best way of assuring competition was to makc.it an otfcncc tor 
prices to be fixed. 

At this time, a well-known French porcelain producer, renowned 
and world-famous, is being hauled before the courts because he 
decided to select his retail outlets. That is to say, for the sake of 
prestige, he wants the right to sell only to selected stores Justice is 
often long drawn-out in France, but the ease is important for the 
man is being sued by those stores he wishes to eliminate. The ease 
may make legal history. 

In the record industry the problem is solved. Whoever wishes to 
cut the price of a disc may do so and nothing can be done about it. 

Whf discount? 

Nevertheless it is difficult to understand why certain organisations 
who make a point of selling at a discount and widely advertise their 
methods, should make a point of constantly attacking their suppliers. 
The problem has already been mentioned in this column and the 
fight goes on. What is the objective? 

Actually the pricing of records is absolutely free, but the National 
Syndical, as a guideline, introduced a code system. This comprises a 
letter indicating the price at which a disc should be sold. But bearing 
in mind that a retailer who wants to ignore the code and decides to 
sell at a 20" percent discount cannot be refused a sale by the 
manufacturer, it is difficult to understand why those culling prices 
should consistently lambast the record companies. 

Naturally when a price code is changed, the cost to the retailer 
also rises. Could it be that the discount houses are finding it more 
difficult to cut prices because their own overheads arc rising? And 
therefore attack the record companies for changing the code price of 
certain discs because raw materials, royalties and a dozen other costs 
have also risen? 

It is evident that a retailer who uses discount as an advertising 
media dislikes having to raise his prices. The question is whether he is 
entitled to accuse the manufacturers and producers of sharp practice 
because they raise their prices, in the light of inflation, by means of 
the code. 

Yet this is exactly what IN AC, a very well known French 
discount house, is doing. It's 20 per cent cheaper offer looks less 
impressive when the price label is higher than the week before, and 
so it fires a broadside at the Syndical through the columns of its own 
house magazine. 

The public FMsim 

The point is interesting because at this time most retailers and all 
the supermarkets sell budget-line discs. It may be argued that Music 
For Pleasure does not enjoy the services of world-famous artists and 
therefore is able to produce records at lower costs. 

One wonders if the discount houses behind the complaints expect 

YoChnrti0M T1*1™8 10 absorb thc risin- fcos of a von Karajan or 
to hp n v11"; '? 0r?Cr t0 kccp lhc discounl price at what appears to be an invitingly low level. 

But finally the reaction of the public is worth considering, 

discount 'al.rm,an, ol thc Syndicat points out, the 20 per cent 
cost to md!'dC ,hc 33i Valuc Added Tax So the actual 
letter to NA0fnSUrr look? Icss invUinS- I'or. as he underlined in a 
educed and t m0rC CffC'rt WaS niade 10 !lcl this iniquitous tax 

progress m.^Te ^0." ^ ^ ^ -ord Companies, 

arc1 discc^ni^u^'neonl pub.llc l.s no1 '^cessarily impressed. The French 
money even if the colt i V0 bellCVC thcy are ^cUin^ vaIue for 

Paying foMhe best 15 ^ They expect thc bcst if thcy are 

sold discs^a dfscn.,Buisson' who now runs Lido Musique. 
trading to the clcmni 0 i"'1 lliS businCss UP fr"0111 street barrow 
Having crossed the R^iiv C ,C.haS now 011 Champs Elysccs 
not all record buyers f discc

i
rnmcnl, he soon discovered that 

inclined to be -i hit cr. i i i .0r a ci,scount and. indeed, some arc 
One day after ^bT,S^ab0Ut "acccP^g" discounts, 

wanted to know why Ihp6 pnCC by 20 Pcr ccnL a lady customer 
somewhere. From then sccmcc5 to sense a catch in the deal 
he has never looked back0" rice Buisson dropped the system and 
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Italian Critics' Awirdis 
MILAN Italy's National 
Association of Record Critics 
presented the annual awards here 
for the adjudged best records 
released between April 1974 and 
April 1975. 

There were ten categories, prizes 
being awarded as follows: OPTRA. 
Complete Works: "Incoronazionc 
di Poppca," by Monteverdi 
(Telefunken); "Death In Venice," 
Britten (Decca); "The Abduction 
From The Seraglio," Mozard 
(DGG); "Assedio di Corinto," 
Rossini (EMI); "Aida," Verdi 
(EMI). 

Recitals: "Lcyla Gcnccr," 
(Cctra); "The Miracle Of A Voice: 
Giacomo Lauri Volpi," (RCA). 

Historical Reprint: 
" S t ra usslicdera Ibum(BASF). 

SYMPHONIES AND CHAMBER 
MUSIC: Gcrardo Rusconi Prize: 
"Englische Suilcn," J. S. Bach, with 
Guslav Lconhardt, harpsichordist 
(Philips); Other Prizes: "Fieri 
Musicali," Frescobaldi (Arion); 
"Como Una Ola Du l ucrza," Luigi 
Nono (DGG): "The Orchestral 
Works Of Zoltan Kodaly," directed 
by Antol Dorati (Decca); 
"Symphonies Of Dvorak," directed 
Vaclav Neumann (Supraphon- 
RIF1). 

POP MUSIC; Foreign; "Stcvie 
Wonder," (Tamla-RIFI); Italian: 
"La Voglia di Sognarc," (The 
Desire To Dream), Ornclla Vanoni 
(Vanilla). 

Foreign Progressive Music: 
"Rock Bottom," by Robert Wyatt 
(Virgin); Italian Progressive Music: 

/ 

. t 

HAARLEM CONVENTION - The international EMI a&r conference was 
held at EMI-Bovema's headquarters, with representatives of all European 
countries attending. As special guests, Nick Mobbs, EMI U.K. head of a&r, 
and Brian Shepherd, Capitol's European director, flew over from London. 
Picture shows (left to right): Gunther Ilgner (Elcctrola): Michel Poulain 
(Pathe Marconi): Frank Janscn (EMI Bovema): Sven A. Pctterson (EMI 
Sweden): Rod Kruizc (EMI-Bovema): Martin Klein/an (EMI-Bovema): Michel 
Bonnet (Pa the Marconi): Rafael Gil (EMI-Odeon Spain); Em He Gan'n (EMI 
Belgium): Jean-Michel Peers (Pathe Marconi): Nick Mobbs (EMI U.K): Klaus 
Werner (Electrola): Bruno Tibaldi (EMI Italy): Laico Bvrkhalter (EM! 
Switzerland). Brian Shepherd (Capitol, London). 

"Crac!" by Area (Cramps); 
Anthology: "Bologna, September 
2, 1974," by Dalla, Dc Grcgori, 
Monti, Vandelli (RCA); Live 
Recital; "An Evening with John 
Denver," (RCA): Dialect Songs: 
"Bologna Invece, (Bologna 
Instead), Dino Sarti (Fonlana); 
Sound Experiments; "A Rainbow 
In A Curved Air," Terry Riley 
(CBS); Revelation of the Year: 
"Tangerine Dream," (PDU); First 
Record: Dania (Vedette). 
JAZZ: Giancarlo Testoni Prize: 
"Enlightenment," McCoy Tyner 
(Milestone); Re-issue: "That 
Toddlin' Town Chicago 1926-28," 
(Parlophonc EMI); Documentary: 
"The Beginning And The End." 
Clifford Brown (CBS); Italian Jazz: 
"Live Suite," by Guido Manusardi 
(BASF). 
CABARET; "Conosci II Pacsc Dove 
Fioriscono 1 Canoni," (Do You 
Know The Land Where The 
Cannons Bloom), by Adriana 
Martino (CBS). 
FILM SOUNDTRACK: "Cera Una 
Volta Hollywood," (That's 
Entertainment) (MGM Phonogram). 
FOLK: "Brescia E if Suo 
Tcrritorio," (Albatros Vedette); 
"Greece," (Odeaon EMI). 
THEATER: "C'F.ra Tutta Milano," 
(All Milan Was There), Luciano 
Bcrctta (Ariston). 
DOCUMENTARY: "Lc Voci Di 
Irma and Emma Gramalica," 
(Cctra). 
CHILDREN'S RECORDS: "Viva 
Fanta ia," by Giogio La neve 
(Phonogram); "Filastrocchc In Cieli 
E in Terra," (Nursery Rhymes IN 
Heaven And Earth) by Gianni 
Rodari (Fonit); "Robin Hood," 
(Disneyland CBS), 
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from HENRY KAHN 
PARIS - One of 
makes it an oflence 
walk into a shop, pc 
buying it. 

Needless to say, 
identical merchandise 
trouble of ruining a > 
indicated. 

The courts could 
according to the law, 
but this does not n 
necessarily win his ca< 

But higher up strc 
wholesaler could ncv< 
retailer was cutting ll 
by selling at a discour 

This is not a new 
Prance and finally go 
the best way of assui 
prices to be fixed. 

At this time, a w< 
and world-famous, i: 
decided to select his 
prestige, he wants the 
often long drawn-out 
man is being sued b; 
may make legal histor 

In the record indi 
cut the price of a disc may do S' 

Why iscount? 

Nevertheless it is difficult to understand why certain organisations 
who make a point of selling at a discount and widely advertise their 
methods, should make a point of constantly attacking their suppliers. 
The problem has already been mentioned in this column and the 
fight goes on. What is the objective? 

Actually the pricing of records is absolutely free, but the National 
Syndicat, as a guideline, introduced a code system. This comprises a 
letter indicating the price at which a disc should be sold. But bearing 
in mind that a retailer who wants to ignore the code and decides to 
sell at a 20 percent discount cannot be refused a sale by the 
manufacturer, it is difficult to understand why those cutting prices 
should consistently lambast the record companies. 

Naturally when a price code is changed, the cost to the retailer 
also rises. Could it be that the discount houses are finding it more 
difficult to cut prices because their own overheads arc rising? And 
therefore attack the record companies for changing the code price of 
certain discs because raw materials, royalties and a dozen other costs 
have also risen? 

It is evident that a retailer who uses discount as an advertising 
media dislikes having to raise his prices. The question is whether he is 
entitled to accuse the manufacturers and producers of sharp practice 
because they raise their prices, in the light of inflation, by means of 
the code. 

Yet this is exactly what FNAC, a very well known French 
discount house, is doing. It's 20 per cent cheaper offer looks less 
impressive when the price label is higher than the week before, and 
so it fires a broadside at the Syndicat through the columns of its own 
house magazine. 

Thi piAlie riadiiiEri 

The point is interesting because at this lime most retailers and all 
the supermarkets sell budget-line discs. It may be argued that Music 
For Pleasure docs not enjoy the services of world-famous artists and 
therefore is able to produce records at lower costs. 

One wonders if the discount houses behind the complaints expect 
the record companies to absorb the rising fees of a von Karajan or 

cm i cnuhm, in order to keep the discount price at what appears 
to be an invitingly low level. 

But finally the reaction of the public is worth considering. 

disrnimt ^ chalrm;|n of the Syndicat points out, lite 20 per cent 
cost 1 ,hc 33^ Valuc Addcd Tax. So the actual 
tetter 1 LaI"5"?'" looks |CSS invilint:- l or. 1111 he underlined in a 
rediirerl T.t i ' ' m0rC c"orl was "lade to get this iniquitous tax 

ronress n u T WaSted l,iU,n= oul ^ ™"d companies, progress might be made. 

are1 dis^rni^rn^10! 1HlbuiC ,is not nccessarily impressed. The French 
money ^ven if th^ Wh0 llkc 10 bclievc thc>' ^ filing ,or 

paying for the besF 15 h,8h" ThCy CXpecl thc best 11 thcy arC 

sold discs^t^a dkr' lVbJur*cc KuissoiF who now runs Lido Musique, 
trading to tlic ebuaiu J bUSinCSS up fr™ strcet barr0W 

Having crossed the RubicoTnf^- n0W 0n thc ChampS 

not all record buyers fall f dKsccrnniCnl' hc soon discovered that 
inclined to be a bit snobbish •■bo ? l

dlscount ancl' indeed, some arc 
One day after rednrim. f, accepting ' discounts, 

wanted to know whv s:i 10 Pr,CC by 20 per ccnt' a lady custonlC! 
somewhere. I rom then on M SCC.nicd to sensc a catch in the dca 
lie has never looked back ' nLC Buisson dropped the system and 
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Russian singer wins 

Eiliein] OrpIhiiMS priz® 

'Connifnp 

Moscow issued 

in Russia 

Europe s top sellers 

BURGAS, BULGARIA - The 
Eleventh Golden Orpheus 
International Song Ecstival, held at 
the Zlaly Piastsy resort here, as 
usual featured two contests: one 
for competing singers and another 
for songs by Bulgarian writers. 

Eighteen songs were presented 
to the jury, each interpreted by 
both Bulgarian and international 
singers. Additionally, a concert 
made up of guest artists was 
presented, guests including A1 
Bano (Italy), .liri Korn 
(Czechoslovakia), Lev Lcschcnko 
(Russia), Cuba's Los Tainos group 

and the Gerd Michaclis Sim"s 
from East Germany. . 

Festival main award tie 
Go,den Orpheus prize w nt^o 
Russian singer Alia U'r 
extremely popular in the So 
Union over the past two Y 
She sang two Bulgarian so^ 
'■Leningrad," by Anghcl Zabctski 
and "Arlckmo," by Emil Dinutroy 
first prizes went to U.K sin-c 
Carl Wayne, formerly ol the grouj 
Move, and Polish singer Bogdana 
Zagurska. 

The various festival shows were 
broadcast over the Intervision 
television network 

the U.S. 
chorus 

artist with a Russian 
and orchestra last Deecniber at the Molodtyaa^u ^ 

Russia SC<retailing through record 
drops in Moscow and several other 

C"'Retail price is the same as for 
any M clod ty a-manufactured 
albums, *2.74 (1.90 
envelope-packaged and $3.12 (2.10 
roubles) in hard-cover jacket. 

Due to a lack of advcr.i^gand 
promotional campaigns, sales 
far arc moderate. (Russia), t uoa s Los tamos group, television networK n 

iew Fripch etart a'es 

PARIS - First chart, compiled by 
the National Syndicate 
Information Center and based on 
an entirely new system of using 
sales data, has been published and 
will in future appear fortnightly. 

It is easy to spot the difference 
between the new and previous 
charts and for the industry this 
should be a surer guide to disc 
sales in France. 

Up to now, the charts have 
been established on figures issued 
by the record companies or by 
retailers and it was generally 
accepted that the results were 
unreliable. First, commercial 
companies arc not ovcr-kccn on 
revealing all their sales statistics 
and. in the case of retail outlets, 
books arc not always kept 
absolutely up-to-date and sales 

staff memories can be faulty. 
And finally the record 

companies use a variety of 
different system including 
combined imports, exports and 
home sales and this tended to 
confuse the position. 

But the new system is the 
simplest. It is based on a public 
panel, the largest in France. 
Organised by the market research 
group SFCODIP. consumers create 
the chart and this, the Information 
Centre thinks, is very democratic. 

Furthermore, the National 
Syndicate believes the system to 
be more reliable. For example, 
certain records sell all the year 
round but never get into the 
charts, despite the fact (hat their 
long-term sales may well exceed 
those that arc listed in the chart. 

And the new system should 
also iron out freak sales, say at 
Christmas time when certain discs 
arc bought for purely seasonal 
reasons, an anomaly which can 
now be avoided. 

Under the new system, 29 titles 
arc listed instead of 30. Bui unlike 
previous charts, the order is not 
the same. For example, the top 
nine are straightforward, starting 
with Mike Brant's "Dis-Lui" 
(Polydor) and ending with P. 
Pcrrct's 41 Le Sud" (Adclc WE A). 

There arc, however, two discs 
in tenth place, showing the public 
had reacted equally to both 
releases. Position 1 2 and 1 3 arc as 
usual, but there arc three in ]4th. 
place as well as three in 18th. 
position, with four in 23rd, place 
and three in at 27. 

France 
(Courtesy Centre d'lnformation et 

de Documentation du Disque) 
"Denotes local origin. 

1 TU T'EN VAS*, Alain Barriere, 
Albatros 

2 UN ACCIDENT", Michel 
Sardou, Trema 

3 I CAN DO IT, The Rubettes, 
Polydor 

4 LES ACADIENS", Michel 
Fugain, CBS 

5 L'ETE INDIEN*, Joe Dassin, 
CBS 

6 DIS-LUI*, Mike Brant, Polydor 
7 AIMER AVANT DE 

MOURIR*, Sheila, Carrere 
8 HEY LOVELY LADY", 

Johnny Hallyday, Philips 
9 SHAME SHAME SHAME, 

Shirley & Co., Philips 
10 LE CHANTEUR 

MALHEUREU", Claude 
Francois, Fleche 

Italy 
Italian chart produced by Germano 

Ruscitto 
1 YUPPI DU. Adriano Celentano, 

Clan — MM 
2 JUST ANOTHER WAY TO 

SAY I LOVE YOU, Barry 
White, Phonogram 

3 PROFONDO ROSSO, I. 
Goblin, Conevox 

4 DEL MIO MEGLIO N. 3. Mina 
PDU - EMI 

5 R I MM EL, Francesco De 
Gregori, RCA 

6 UN PO' DEL NOSTRO TEMPO 
MIGLIORE, I Pooh, CBS - 
MM 

7 NEVER CAN SAY con 
Gloria Gaynor P0dBY5 
Phonogram ' I' 

8 TOMMY. The 
Track, Polydor - pk o/SoUncl 

8 BANCO, Banco tTr 
Soccorso, Manticore _ „ ,l,0 

8 FABRIZIO DE ANDRp'?'di 

8, Fabrizio De And^P ^ 
Ricordi 

H ARIA, Dario Baldan o 
CIV — RCA Ba"ibo, 

12 1970/74 I POOH | pn u 
-MM Pooh, CBS 

13 CAN'T GET ENOUGH Ra 
White, Phonogram ^ 

14 THE CAROL DOUn AO 
ALBUM, Carol Dougla^ Rcf 

14 sL ri
GI°RDIN0 PROIBITO Sandro Giacobbe, CBS - ^ 

Holianil 
(Courtesy Stichting Nederlandse) 

1 IF YOU GO, Barry and Eileen 
Omega 

2 S.O.S., Abba, Polydor 
3 STAND BY YOUR MAN, 

Tammy Wynette, Epic 
4 VINO, Imca Marina, EMI 
5 I'M NOT IN LOVE, IQcc, 

Mercury 
6 OH MONAH, Nat Gonella and 

Ted Easton Jazzband, CNR 
7 THE OPERA, Dizzy Man's 

Band. EMI 
8 GIRLS, Moments and 

Whatnauts, Philips 
9 LIKE A SPANISH SONG, The 

Cats, EMI 
10 MOONSHINE SALLY. Mud, 

RAK 

THE 

You will receive Tie a Yellow Ribbon' by Tony Orlando and 
Dawn and 'Love Games' by The Drifters (cassette or cartridge) 
completely free of charge. 

WHEW YOU ORDER one pack of the these twenty titles, 
cassette or cartridge, or mixed. 

"Once Upon A Star" 
"Godspell" 
"Remember Me This Way' 
"Seasons In The Sun" 
"Hey" 
' Rollm'" 
"Rock'N' Roll Dudes" 
"Funny Lady" 
"Prime Time" 
"David Cassidy's 

Greatest Hits" 

Cassette No. 
TCBEL8001 
TCBEL203 
TCBEL237 
TCBEL239 
TCBEL241 
TCBEL244 
TCBEL 253 
TCARTY101 
TCBEL254 

Cartridge No. 
8XBEL8001 
8XBEL203 
8XBEL237 
8XBEL 239 
8XBEL241 
8XBEL 244 
8XBEL253 
8XARTY 101 
8XBEL254 

TCBEL250 8XBEL250 

"The Drifters Now" 
"Barry Manilow" 
"Showaddywaddy" 
Themes & Variations" 

(Michel Legrand) 
'Hot Shots" 
'Partridge Family Sound 

Magazine" 
'Golden Ribbons" 
'La La Peace Song" 
'Delfonics Super Hits" 
'Glitter" 

TCBEL219 8XBEL219 
T CARTY 100 8XARTY100 
TCBEL248 8XBEL248 

TCBEL213 8XBEL213 
TCBEL 249 8XBEL249 

TCBEL 206 
TCBEL236 
TCBEL247 
TCBEL204 
TCBEL216 

8XBEL206 
8XBEL836 
8XBEL247 
8XBEL204 
8XBEL216 

Speak to your EMI representative now about Bell's 
great tape offer. 

I g H IXXJFtBTSTOi | 

DRIFTERS 

f ,-~x f 

H 
(r's 

if 

8XBEL 246 

0S 

TCBEL 221 

PAGE 10 


