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per ©nut 

by NICK ROlil-RTSIIAW 
THREE RECORD companies have 
announced price increases which 
come into effect on or before 
August I. They are RCA, 
Bell/Arista and EMI, and the rises 
range from an average of 4,/z per 
cent, in the case of RCA, to 20 
per cent in the case of EMI. 

In a letter to retailers, EMI 
managing director Gerry Oord 
ascribes the necessity for the 
increases to "the serious impact of 
cost escalation", and similar letters 
from the other two companies 
advance similar arguments. 

From July 21, retail prices of 
EMI product rise as follows: 
singles from 55p to 65p; standard 
pop LPs from £2.50 to £2.99, 
standard classical LPs from £2.65 
to £3.20; De Luxe LPs from £2.75 
to £3.25; Super Dc Luxe LPs from 
£2.95 to £3.50; mid-price LPs 
from £1.65 to £1.99; budget LPs 
from £1.20 to £1.45, and standard 
tape product from £2.75 to £3.25. 

From July 28 RCA product 
will retail at 59p for singles, £1.99 
for mid-price albums, £2.79 for 
full-price pop LPs, £2.99 for 
classical and some special category 
pop LPs, and £2.99 and £3.19 for 
cassettes and cartridges 
respectively. 

As of August 1, Bell product 
goes up from 54p to 60p for 
singles, from £2.49 to £2.79 for 
LPs and from £2.59 to £2.99 for 
special pack LPs. Cassettes and 
cartridges remain unchanged at 
£2.99. Prices quoted above for all 
three companies are inclusive of 
VAT. 

ilPi piracy 

purge spreids 

to Looslio 
FOLLOWING ON from the BITs 
campaign against pirated 
recordings of Indian music openly 
available through outlets in the 
North of England comes the first 
of a number of prosecutions 
expected in other parts of the 
country. 

Dyal Singh, trading as Punjab 
Record Centre of Romford Road, 
Forest Gate, London was 
restrained by Mr Justice Walton in 
the High Court from selling 
records of Indian music alleged to 
be an infringement of copyrights 
owned by EMI and Poly dor. 

The recordings in question were 
soundtracks of Indian films and 
were discovered when a visit was 
made to the shop on July 14. 
Singh was not represented at the 
hearing and the expartc injunction 
was granted until this Friday. 

BARRY ALLDIS, BBC Radios I 
and 2 disc-jockey and presenter, is 
to be the new station manager for 
the British Service of Radio 
Luxembourg. 

Me thus returns to the station 
he first joined in 1956, when he 
went on to become senior 
disc-jockey and presenter of the 

CONTENTS 
Autumn hearing for 
Luxembourg case    6 
European top sellers 8 
U.S. Charts 8 
Postal votes experiment for 
Montreux  10 
BASF signs Kempe 12 
Sammy Cahn's songs  14 

How the charts are compiled; 
first of a 3 part series 
Part I — Britain  16 

Jonathan King; Still a fan  18 

JAZZ 
Art Tatum: The greatest 
soloist 23 
Polydor jazz — m.o.r success 24 

STUDIOSCENE 
Manor's £100.000 refit  27 
Eden moves to Chiswick, goes 
16 track  27 
All the comforts of home 28 

CHARTS 
Top 50 37 
Top Albums 35 

Luxembourg chart show for eight 
years of a total stay of 
nine-and-a-half. When he left the 
station in 1966 to go freelance, he 
was awarded a special "Billion 
Disc", a presentation for "unique 
services to the world's recording 
artists." 

Alldis freelanced on BBC-tv and 
Scottish ITV. He then joined the 
BBC staff and hosted the Radio 1 
Sunday morning show, breakfast 
shows on Radio 2 and Housewives' 
Choice. 

Though under contract to the 
BBC until October, Luxembourg 
hopes he will be allowed to take 
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11 WEEKS TO GO 
V  > 

by PETKR JONKS 
THE BOLD venture aimed at 
creating a Las Vegas-style cabaret 
room at the Queen Mary Suite of 
the Cunard International Hotel in 
Hammersmith, West London, has 
failed. 

Promoter Jeffrey S. Krugcr, 
head of the Ember Concert 
Division, has cut short the summer 
session of big-name American 
artists as from August 2. Among 
acts cancelled out: the Mills 
Brothers, Gene Barry, Jack Carter. 
Morey Amsterdam and The 
Suprcmcs. 

The season opened on Monday, 
June 16, with a bill topped by 
Dionnc Warwicke who, on the 
opening night, publicly 
commented on a lack of response 
from her audience. 

After a gap of two weeks, Jerry 
Lewis topped the next bill, and by 
then there were criticisms galore 
from the star about the scaling 
plan, acoustics, sound system and 
lighting. As a result, changes were 
made, though he did not complete 
his week and cancelled a further 
week in Cabaret in Wales. 

But the stage was moved to one 
end of the hall instead of on the 
side, and the charges lor 
dinner-cabaret and dance were 
slashed from a minimum £12.50 
to £6.50. 

Improvements all round were 
noted during the week topped by 
Trini Lopez, with Pat Henry in 
support notably in the quality 
of the food, which had previously 
been criticised as not up to the 
standards expected for an evening 
out at a basic £15 per head. 

However Lopez, despite good 
business and eventual audience 
reaction also complained about the 
lack of response from audiences. 
This week's bill, topped by the 
Stylistics and featuring Freda 
  TO PAGE 4 

BPI figures 

revised 

A MORE accurate interpretation 
of the British Phonographic 
Industry's annual statistics has 
been made possible by a revised 
form of presenting the figures. BPI 
estimates for the 1973 and 1974 
total home sales, published this 
week, reveal an even more 
impressive rise in sales than was 
evident from the initial publication 
of the figures (Music Week July 
19). TO PAGE 4 
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WARNER BROTHERS is in mid-stampede this week with a special 
promotion campaign to spur sales of the Doohie Brothers' album 
catalogue. Pictured is one of the two 'cowboys' who are ridiny through 15 
selected seaside towns in the South and South West oj hnyland handing 
out special vouchers offering 50p off any Doohies I P, including the 
group's current release. Stampede. Also on the hooj were members oj 
Showaddywaddy, seen below congratulating Court Chad, the winner of the 
Bell Stakes at Ling field where Bell Arista sponsored what the sporting 
fraternity described as an excellent day's racing. 
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iecea's Wfflrli if premitiin... 
WITH AUGUST shaping up as 
mid-price LP month (Music Week, 
July 12), Decca is preparing a sales 
campaign lor a quartet of its 
"World Of ..releases. All four 
will be available on cassette and 
cartridge as well as on disc. 

Titles in the push are The 
World Of Klaus Wunderlich Hits, 
The World Of Your Easy Listening 
Favourites, The World Of The 
Yctlies and The Hit-Making World 
Of Blue Mink. 

Window displays, consisting of 
eight covers plus a display card 
and poster, will be arranged for 
800 dealers in major centres 
throughout Britain. Browser cards 
are being made for the "World Of 
..series in general but 
spotlighting the campaign's four 
albums. The equivalent of a 
browser card is in production for 
the tape product. Colour posters, 
20in by 30in, arc being prepared 
and a quantity will be mounted on 
board and used for in-store 
displays. 

The Wunderlich album contains 
ten Hammond medleys, two each 
from the artist's successful Hits 

Again imports. The Easy Listening hits such as Melting Pet and Good 
package is a specially recorded 
programme of pop hits in modern 
arrangements. The Yetties' disc 
includes tracks from the group's 
Argo LPs plus new recordings of 
some of their pre-Argo material. 
The Blue Mink set includes their 

Morning Freedom. 

Decca will be backing up the 
releases with extensive consumer 
advertising in the press. The 
"World Of..series retails on 
disc at £1.29. 

... and Tasty Cull sampler 

IN THE wake of Gull's success 
with the Typically Tropical single, 
Decca is mounting a major 
relaunch next month of the label's 
album product, which it 
distributes. Leading the way will 
be a special Gull sampler, featuring 
one track from each of the eight 
album artists signed to the label. 
The disc will retail for £1.29, 
while cassette and cartridge 
configurations have a £1.89 price 
lag. 

There is a trade incentive 
scheme offering dealers a free 
copy of the sampler, Tasty I, for 
every five full-price Gull 
long-players ordered. The sampler 
will also be available via normal 

order channels. Artists on the disc 
include Arthur Brown, Kieran 
White, If, Isotope, Judas Priest and 
Steve Ashley. 

Decca is producing an insert to 
go into both the Tasty LP and all 
Gull albums, spotlighting the 
entire catalogue. In addition, 
special Tasty' posters will be 
distributed to retailers. 

This will be the first major 
campaign where Decca uses its 
new display team (Music Week, 
July 12), who will be travelling all 
over the UK installing in-store and 
window displays. Other 
components of the Gull push will 
be commercial radio and press 
advertising. 

Ian Hunter 

'Who do vou love' 
o/io/: CBS 3486 
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Birdsnest label 
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A NEW record label was launched 
last week by London Tunesmiths. 
The label, Birdsnest, is unusual in 
that it has the backing ot the 
Walney Mann brewery giant and 
guaranteed promotion of both 
records and artists in over 2000 
venues, pubs and discotheques, 
owned by the brewery. 

The name and logo belong to 
Watney Mann but London 
Tunesmiths believes it will get jrew 
artists "off to a flying start". A 
reception is being held at La 
Valbonne this week to launch the 
label and the first two singles, You 
Can Sing With The Band by 
Taragon and Give Yourself A 
Chance by Agnes Strange. An 
album from the last act is 
scheduled for release on 
September 12. 

Initially releases will be 
orientated to the disco market. 
Birdsnest is distributed by Pye and 
administered by Southern Music 
and Spark. Managing London 
Tunesmiths is Dave Travis who is 
responsible for finding artists, 
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Dave Travis 
material, writers, producers and 
other creative talent. Travis is an 
artist in his own right and has a 
single out this week, Angela Jones, 
on the Spark label. 

The third artist signed to the 
label is Jackie Chalennor. Six 
other singles are in the pipeline 
and it is intended that initially the 
label expands to six contract 
artists and three further artists 
through external production 
agreements. 

KuaZulu track to Phoriogram 
PHONOGRAM IS to market the 
original-cast album of a new West 
End of London all-black musical, 
KuaZulu, which opens at the New 
Theatre, Drury Lane, July 24. 

The show started in South 
Africa where it was a big artistic 
and commercial success. Backed by 
Scotia Developments, it is to play 
for a minimum ten-week season in 

the New Theatre. The show is based 
on African village life and is totally 
African in concept. 

The music is mostly choral, 
performed by 18 voices. 

There is a mid-August release 
date on the album for the UK, but 
albums will be on sale in the New 
Theatre from opening night. 

MARTIN LANGTON of The Record Centre, Preston is this week's winner 
in the Music Week-Virgin Records sales-promotion competition centred on 
Nuclear Nightclub, the first UK album by Wigwam. The shop was playing 
the album when regional promotions rep Darrol Edwards (right) called, 
l angton wins a £150 holiday voucher. Second prize of Koss headphones 
goes to Pedros Records. Newport and third prize, a copy of Give Davis' 
hook, Inside The Record Business, go to Lighthouse, Convey Island: B. G. 
l-orbes, Dundee; Yorktown Record Centre. Canibcrley; Drennan & Son. 
Levcn: Star pick, Blackpool; Hard man Radio, Manchester; Tape Revolution, 
Church Street, London W8; Durrants. Shrewsbury and HM V, Newcastle. 

(July 22, 1965). 
FOLLOWING DEALER letter in 
RR, EMI admits ownership of 
six-shop North London retail chain 
plus one in central London. But 
Sir Joseph Lockvvood comments 
tliat if resale price maintenance 
goes, then EMI-owned shops may 
be the only course for stable 
Prices GRRC secretary Harry 
Tipple suggests EMI move may 
threaten the small dealer and 
squeeze him out of the trade 
al togct her Michael Cockram, 
joint chairman of Retailers Joint 
Record Council reveals that top 
manufacturers have pledged to pay 
half towards record promotion 
campaign costing not less than 
£100,000, but scheme will not go 
ahead unless 7000 outlets 
contribute over £7 each. 

(July 25, 1970) 
LIBERTY-UA breaks with Philips 
seven months before the end of 
contract and signs with 
LMI Marshall Chess in London 
and rumoured to become involved 
in the Rolling Stones label which 
is in final stages of launch Pye 
and Philips follow EMI's lead and 
raise singles prices. After five 
years, the minimum session rates 
set by the Musicians Union arc 
raised to £9 for a two hour 
session The launch of two new 
consumer music papers is 
announced for September. They 
are Strange Days and 
Sounds. Dooley rumours that 
Island would also like to switch 
from Philips to EMI Dick James 
plans massive American promotion 
for young hopeful Elton John. 
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ROY WOOD, Wizzard and the 
Electric Light Orchestra have 
joined the roster of acts recording 
for Don Ardcn\s Jet label. They 
will appear worldwide on Jet 
except in North America where 
they remain on the Warner 
Brothers label. Arden says that the 
deal cost Jet £200,000. Arden is 
also currently negotiating with US 
artists for British and European 
representation on the label and 
with general manager, Ronnie 
Fowler, is looking for lease tape 
product from British producers. 
Jet is planning a major autumn 
promotion for all artists. A 
20-minute video film of all the 
acts has been compiled for a series 
of dealer, local radio and press 
seminars to be held throughout 
Britain and Europe during August. 
Wood's next solo album, Mustard, 
will be released in late August. 
ELO have also completed a new 
album which will be released in 
September. Wizzard have compiled 
a new album tor Autumn release 
and a new single, Rattle Snake 
Roll is planned for release in the 
next few weeks. 

Other Jet artists with product 
in the pipeline include Lynscy dc 
Paul whose single. Rhythm and 
Blue Jean Baby, is out now and an 
album, Love Bomb, is set for 
autumn release. Raymond Froggatt 
has an album and a musical in 
preparation. David Carridine has 
written an album, Grasshopper, for 
autumn release. ELO drummer, 
Bev Bevin has recorded a new 
version of Let There Be Drums 
(produced by Jeff Lynn) for the 
autumn. 
ROB DICKINS, general manager 
of Warner Brothers Music, has 
signed a worldwide deal with 
Judge Dread and his co-writer 
producer, Ted Lemon. 
DIM HAS strengthened its 
international involvement in four 
areas and extended its UK 
signings. Stephen James has just 
returned from a visit to Stockholm 
where he negotiated new deals for 
DJM direct distribution and 
manufacturing rights with 
Phonogram in Sweden, Norway 
and Denmark, and Finnlevy in 

HAL CARTER'S Warren Agency, 
previously operated from north 
London, has now moved to Suite 
22 Dryden Chambers, 119 Oxford 
Street, W1 (01-439 6071). At the 
same lime, Carter's publishing 
company. Moggie Music, is being 
expanded. Lyn Barker, previously 
head of administration and 
copyright for the publishing 
companies of the Robert Stigwood 
Organisation, will now manage 
Moggie Music. Alan Brown, 
previously publishing accountant 
for RSO, has been appointed 
company secretary for Moggie 
Music. 
LIZ RYDER heads this weeks list 
of staff changes at CBS. She has 
been promoted to senior personnel 
officer. She will continue to be 
responsible for the provision of a 
recruitment and general personnel 
service to all departments at Soho 
Square, CBS Studio and Realm 
Records but her increasing 
involvement at more senior levels 
is now recognised. 
SARAH DUNMORE, a secretary 
in the personnel department lor 
nearly five years is now personnel 
administration officer, a new 
position. 

As a result of the increasing 
importance and development ol 
field promotion, CBS has also 
restructured its regional 
representation in this area. 
CORDON WALLACE becomes 
field promotion manager tor 

Finland. Previously, DJM product 
was released under a licensing deal 
with Phonogram Scandinavia and 
the new direct distribution 
arrangement is believed to be 
unique in that area. The product 
will be manufactured in the UK 
and Holland. Among the first 
releases under the new deal is 
Elton John's Captain Fantastic 
album. 

The company's successfully 
operated direct distribution deal 
through CBS in France has now 
been extended to include Belgium. 
A licensing deal has been 
negotiated with Peter Gallo of 
Gallo Records covering South 
Africa. This replaces the previous 
arrangement with Teal records 
which has agreed to allow the 
rights for back catalogue to go to 
Gallo under the same terms. A 

in Jet sit 

new three-year deal with Alan 
Hcly of Festival Records in 
Australia and New Zealand has 
been negotiated under better terms 
than previous arrangements. 

DJM has also signed two 
worldwide production deals, the 
first with John Glover for artists 
including Grimms, Sue Glover, 
Bevcrlcy Martyn and others. The 
other contract is with Clifford 
Davis for options on all Clifford 
Davis-originated material The first 
artist to come to DJM through 
this agreement is Danny Kirwan, 
formerly with Fleelwood Mac, 
who releases a single, Ram Jam 
City on July 25 and an album in 
September. 
CHRYSALIS has concluded a 
licensing agreement for Denmark 
with EMI A/S following 
negotiations between Dcs Brown, 
director of international 
exploitation, and Kurt Mikkclscn, 
managing director of EMI 
Denmark. The first release will be 
the new Procol Harum album, 
Procol's Ninth which is being 
released there prior to the UK 
following a successful Harum 
concert in Copenhagen. 

r- 

PRIVATE STOCK has signed The Pearls, who enjoyed a series of hits on 
their previous label, Bell, including You Came You Saw You Conquered, 
Third Finger Left Hand, You Are Everything and Guilty. The first single 
on Private Stock, available now, is a Tony Macau lay and Roger Greenaway 
song, Lead Us Hot Into Temptation (PVT 28). Pictured at the signing (I to 
r) are Peter Knight the UK manager of Private Stock, Philip Swam and 
Alan Smith partners in Tin Lid Productions with whom the deal was 
concluded and Larry Uttal, president of Private Stock. 

Scotland and Teeside. Wallace 
comes to CBS from a management 
company where he managed 
Middle Of The Road. He will be 
based in Glasgow. 
PENRY LLEWELLYN-ROBERTS 
is now field promotion manager 
for the north. He was previously 
with Kennedy Street Enterprises 
where he was stage manager for 
lOcc. He will be based in 
Manchester. 
ALVIN JORDAN has been made 
field promotion manager for the 
south. He has spent several years 
in the retail trade where he was 
responsible for promotion and 
sales. He will be based in 
Southampton. 
BOB HERMON is appointed field 
promotion manager, Midlands. He 
has been working in sales and 
promotion for CBS for two years 
and will continue to operate from 
the Birmingham office. 

The existing managers in these 
areas, Eamon Lea (Scotland), John 
Lees (North), Richard Combcn 
(South) and John Parker 
(Midlands) will now concentrate 
on local radio and tv together with 
press and publicity. The new men 

will work closely with them - and 
be specifically responsible for 
promotion in universities, colleges, 
discotheques, ballrooms and record 
dealers. 
ALAN PRITCHARD has assumed 
responsibilities for RCA's tape 
operations as manager, tape 
manufacturing in a scries of 
promotions at the company's 
Washington, County Durham 
factory. Also promoted are Torn 
Hughes, formerly the plant 
accountant, who becomes manager 
of order services and production 
control, and Bill Williams, the 
quality control manager, who 
takes on added responsibility as 
manager of returns. All report to 
plant manager John Rolfc. 

THE COPYRIGHT department of 
EMI Records and the central 
royalties department of EMI Ltd. 
have moved to new offices at the 
Quadrangle, Wcstmount Centre, 
Uxbridge Road, Hayes. The offices 
are opposite the EMI pressing and 
distribution centre. 
KEITH CLARKE, with Decca's 
classical promotion department for 
the past four years, leaves this 
week to devote full time to his 
planned career as piano 
accompanist. He studies with 
Alexander Kelly of the Royal 
Academy of Music and with 
concert and recording pianist Paul 
Hamburger. 
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NO DOUBT former m.d. Fred Marks recalls his original 
negotiations when he sees success of Phonogram with 
Avco Embassy and Janus in Top 50...,., could be that 
Boots will have an own-label album before 
long Sinatra, backed by Count Basic, will stage a week 
of concerts at a London theatre in November Decca 
getting a bit adventurous these days - new Camel album 
entitled Cunning Stunts Alan Price concert this Sunday 
at London's Royal Court intended as fund-raiser to save 
the theatre's roof poor state of British film industry 
leaving Shepperton and Elstree studios free for rehearsal 
by rock acts, according to Variety - recent names there 
include Rick Wakeman, Pink Floyd, Procol Harum, Jack 
Bruce and the Who Jerry Wexler resigns as vice 
chairman of Atlantic Records next month, but will 
continue to work for the label as consultant. 

INTRIGUING TO read that WB suing Alice Cooper in 
court to make "more commercially acceptable LPs" — 
company claims that in two and a half years he's only 
delivered two acceptable albums, while contract calls for a 
minimum of ten on a "reasonably regular basis" Sign 
of the times? No industry flak for BBC Records after 
extensive plug by Bob Harris for label's Old Grey Whistle 
Test LP on the show itself Rolling Stones extending 
their current U.S tour, but postpone South American 
dates until next year Typically Tropical revealed to be 
Max West and Jeffrey Calvert. West is recording engineer 
at Morgan Studios and Calvert is a tape operator a 
couple of worthwhile re-issued sides from CBS — Oh 
Pretty Woman and It's Over by Roy Orbison. 

THIS WEEK tax exile Rod Stewart holding court in 
Dublin to tell press about his label plans ironic that 
EMI should finally have success with Eagles at the 
moment when Elektra/Asylum labels may be going 
elsewhere — and we don't mean to WEA third time 
lucky release for Days Of Pearly Spencer on EMI by 
former Phil Solomon white hope David McWilliams, first 
out in 1967 and produced by Mike Leander? currently- 
recording their first Private Stock release, Mud with 
producer Phil Wainman B side of Summer Song is 
Another Just Like You, not A Mother Just Like You, and 
the band is Trilogy not Tricology, as printed in MW 
releases last week (sorry Pye!) MAM's Vic Lewis and 
wife Jill celebrate silver wedding this week According 
to Maurice Kinn, Dame Vera Lynn's husband Harry Lewis 
now introducing himself as Buttons. 
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One-off 

for B& 

FOLLOWING THE collapse ol" the 
B&C operation, first signs of the 
dispersal of active catalogue on 
B&C and Mooncrcst arc already 
apparent. State Records has 
acquired full rights to the Gary 
Benson single Don't Throw It All 
Away, and the current Nazareth 
Iiil My White Bicycle is now being 
pressed by EMI with the special 
number NAZ 10 

However, these are interim 
arrangements and the final 
re-disposition of repertoire is likely 
to be a long process. A spokesman 
for the liquidators, Laurence 
Gerrard & Co., told Music Week: 
"It is impossible to say anything 
really definite at this stage, 
because the position is very 
complicated with regard to 
contracts, counter-contracts and so 
on. Clearly our job is to dipose of 
the assets to the benefit of 
creditors, but the situation is 
rather vague as to what exactly arc 
the assets. Wc don't know at the 
moment how things will develop 
over the next month, say." Marcel 
Rodd, managing director of Saga, 
which bought shareholdings in 
B&C and Trojan in June, also said 
it would be premature to make 
any comment at this stage. 

At Slate Records, label and 
A&R manager Andy Stevens said: 
"The deal for the Gary Benson 
record is a one-off so far as wc arc 
concerned. We liked the record 
very very much, and when we 

releases 

singles 

heard it might be available we 
approached Noel Gay, who 
manages Gary Benson, and were 
able to snap it up from the 
liquidators. Within seven days it 
was re-released as STAT 10 and in 
the shops. But the deal is just for 
the one record". 

Nazareth's arrangement with 
EMI is of a similar ad hoc nature. 
A spokesman for Mountain 
Management, who handle 
Nazareth, said; "My White Bicycle 
is being pressed by EMI as a 
one-off deal, and issued literally as 
a white label. EMI also hold what 
stocks arc left of the band's LlV 

Ff® signs 

Lubbock 

iretestttfi 

PVE RECORDS has signed (he 
Orchestra of St. John's Church, 
Smith Square, London, and its 
conductor, John Lubbock, who is 
also one of the Swingle Singers. 

The orchestra has loured the 
U.S. and Germany and Eye is to 
release a debut album in 
November of Elgar's Introduction 
and Allegro for Strings and 
Michael Tippet t's Music from 
Ak en field, the Fantasia 
Concertantc. A second album will 
feature Stravinsky's Pulchinella 
and Ravel's Mother Goose Label 
manager responsible is Jed Kearsc. 

Sfttsins 

for fin and fan 

,N AN impressive promotional 
coup, l-.MI's m.o.r. 'j 
sueeooded in acqmnng w.despread 
commercial radio exposure for rt 
comedy release, Yin and Vans 
Tales for Heads. During the per od 
from July 21 to the end of the 
month, no fewer than 
stations will devote up to 
hour of airtime to playing the li 
in its entirely. 

An incidental first for the 
project comes with the use of a 
land line link between Radio 
Clyde and Radio City for the 
Liverpool station's live Yin and 
Van programme, hosted by Bill 

and 
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THE l.E MANS start for the RCA sales team which has now changed from van selling to a new streamlined car 
sales operation with product deliveries by direct distribution Pictured at the head of the team, outside RCA's 
Washington Durham factory, are general sales manager, Brian Hall and field sales manager Terry Atkins. 

Bingham at Radio City 
Richard Park in Glasgow. 

This widespread exposure 
appears to set a precedent for 
other record companies to seek 
radio play of whole albums, but in 
fact the Yin and Yan release is 
completely untypical, being a 
comic rather than a musical LP. 
EMfs mor promotion manager 
Richard de Sylva told Music Week: 
"The obvious objection from the 
radio stations' point of view was 
that it would open the doors for 
everyone to ask lor the same 
coverage, but we were able to 
convince them that actually Yin 
and Yan's was a totally different 
kind of album. 

"Another aspect was that we, 
as a major record company, were 
pushing commercial radio by 
linking up in this way, putting our 
faith in them and showing wc 
believed we could do without 
Radio One. Radio One can give 
national exposure, but by joining 
the forces of all the commercial 
stations you can do just the same. 

"We are supporting the stations 
with advertising, of course, 
specifically on programmes run by 
the djs who will be doing the Yin 
and Yan shows, and there will be 
personal appearances in some cases 
as well. It look a lot of hard 
talking, and Capital was the only 
station we couldn't convince. The 
main thing really , 1 suppose, was 
that everybody liked the record." 

Kruger cancels 

Cunard concerts 

FROM PAGE 1 
Payne, is a virtual sell-out. 

But Kruger said: "Wc definitely 
end with a split week ending 
August 2. The first three days, 
July 28, 29 and 30. will feature 
George Bums, with Teresa Brewer 
and Buddy Greco. And the last 
two days of the week, August I 
and 2, will be topped by Marly 
Allen with Teresa Brewer and 
Buddy Greco. Burns and Allen will 
lop the last two shows of our 

STOP PRESS- 

BREAKERS 
ALL I NEED IS YOUR SWEET 
LOVING, Gloria Gaynor, MGM 
2006 531. 
FAME, David Bowie, RCA 
2579. 
TELL LAURA I LOVE HER, 
Ricky Valance, EMI 2303. 
ROCHDALE COWBOY, Mike 
Harding, Rubbet ADUB 3. 
CRYSTAL WORLD, Crystal 
Glass, Philips 6009 633. 
BEST THING THAT EVER 
HAPPENED. Gladys Knight & 
The Pips, Buddah BDS 432. 
LOVE WILL KEEP US 
TOGETHER. The Captain & 
Tennillc, A&M AMS 7165. 
SUMMER OF ■42, Biddu 
Orchestra, Epic EPC 3318. 
BABY GET IT ON, Ike & Tina 
Turner, United Artists UP 
35766. 
LOVE WON'T LET ME WAIT, 
Major Harris, Atlantic K 10585 

commitment to the BBC television 
people." 

Said Kruger: "I believe London 
is desperately short of major 
entertainment venues. Talk of the 
Town is the only one for featuring 
big U.S. names but lately has gone 
to a British policy 1 believe the 
changes made at the Cunard made 
it a prospect worth persevering 
with and that the season has 
ended too early." 

Kruger added that he had been 
promised, but did not get, full 
co-opcration from the Cunard 
International people. "Wc should 
have had the room for weeks 
before the opening, to get the 
lighting, stage, and sound right 
and get the feel of the room. 
Instead extra conventions were 
booked in for the week prior to 
the opening. At that time it was 
impossible to cancel Dionnc 
Warwicke." 

He added: "I am proud of the 
concept and believe it was right. I 
think wc should have persevered 
and learned, and built for a major 
season for next year." 

Instead the Las Vegas-inspired 
dream for the £14 million hotel, 
built by Trafalgar House 
Investments, which bought the 
Cunard shipping line, is over. 
Kruger, who has had to fight to 
gel name artists to open a new, 
unknown room believed the £15 
admission was dearer by 
comparison than Las Vegas. "At 
£10, the entertainment offered 
would have been right that is 
my firm conviction." 

MMls to tad 

Luxeinboyrg's 

UK service 

FROM PAGE 1 

up the new post a couple of 
months earlier. 

Alldis will probably be heard 
on air, though no firm plans have 
been made, but his principal job 
is in administration of the British 
Service from Luxembourg. 

And a first move is to make the 
station more Furopean, aiming at 
a bigger audience and 
advertisement revenue from the 
Common Market countries, as 
from the change of name next 
month to Radio Television 
Luxembourg (RTL). 

The policy is reported to 
concentrate almost entirely on 
playing hit records and artists, 
making it that much harder for 
new acts to get on the station 
until their records arc in the 
charts. The station's transmitter 
power has been stepped up to give 
European listeners better 
reception. 

A spokesman said: "We have 
been told to be less insular from 
now on now Britain is in Europe. 
Wc have to appeal to European 
listeners rather than just the 
British " 

It is said that the move is made 
more urgent by advertising revenue 
remaining static at around £1 
million a year and the 
establishment of local commercial 
radio in Britain. Talk shows arc to 
be dropped, plus features such as 
the series of interviews with lop 
songwriters. 

Tihe right way to treat a lady? 
EMI IS employing cinema, radio 
and local newspaper advertising in 
a substantial promotion for the 
new single and album by Helen 
Reddy. Dealer sales aids also form 
part of the campaign. 

A fortnight's round of 
one-minute advertising spots begins 
this weekend on the Glasgow, 
Manchester, Liverpool and 
Plymouth radio stations. These 
spotlight Reddy's Capitol LP, No 
Way To Treat A Lady, and the 
track lifted from it for a single, 
Bluebird. 

Bluebird is also featured in the 
first of the Cinedisc Tapes, to be 
aired next week as film interval 
music in over 700 cinemas 

throughout Britain (Music Week, 
July 19). 

Capitol lias sent copies of the 
single to all easy listening club 
locations, and the mail-out is being 
supported by intense 
on-the-ground activity by EMI's 
regional promotion team. A special 
four-colour Helen Reddy poster is 
being distributed to dealers for 
in-storc display. 

Copies of the U.S. film 
featuring Reddy have already been 
picked up by ATV and MTV for 
use in the channels' pop 
programmes. The singer may visit 
Britain later this year as part of an 
anticipated European tour. 

figures r®w5s@dl 

PAGE 4 

FROM PAGE 1 
Of particular significance is the 

estimated rise in unit sales of 
albums which reached 89.5 million 
during the period representing an 
increase of ten per cent over the 
previous year's 81 millions. The 
adjusted figures, which lake 
account of the difference between 
the number of companies 
participating in each of the four 
surveys during the period, show an 
increase in value for these album 
sides of 31 per cent, a leap from 
£69.8 million to £91.7 million. 

Singles sales rose by 15 pCr 
cent Irom 54.6 millions to 62.7 
millions. In value they rose by 24 
Per cenl, from £14,4 million to 
£7.9 million Taking the 
adjustment into account, Britain's 
disc and tape sales for 1974 in 
lacl rose to over £148 million, an 
increase on 1973 of £25 million at 
manufacturers' prices. 
R JI10. MNali.0nal Association of Record Merchandisers, in America, 

has also announced cncoura; 
total industry figures based 
those issued by the Recon 
Industry Association of Amei 
At retailer list price the total g 
dollar volume for 1974 
2,200,300,000 dollars (£88( 
million) a rise of nearly 
million dollars. 

Most of this is accounted 
6y the increased revenue fi 
albums which rose from £49 
million in 1973 to £542.4 mill 
hi 1974 and in cassette 
cartridge sales. Cartridge sales 
the US remain the strongest of 
pre-recorded tape market hai 
reached a new high of £219 
million (£195.6 million). Cassi 
sales are steady however and h 
reached £34.88 million C3 
million). 

The US singles market howc 
seems to have levelled 
somewhat standing at £7 
million for 1974 which is onl: 
£1.6 million improvement on 
previous year. 
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from WOLFGANG SPAHR 
A FAMED American star-making executive once summed up his 
philosophy in one short formula. "The stars of tomorrow arc 
recruited from today's young talent Consequently, what we stand to 
earn tomorrow depends on the investments we make today." 

He felt that summed up the whole thinking of professional and 
successful development of new headlining names. 

But in German show-business, the maxim is clearly widely ignored. 
Developing young talent is regarded here as unimportant. 

This unfortunate aspect of the industry, notably the record 
industry, is obviously felt strongly by the young artists themselves. 
Singer Marianne Rosenberg, from Berlin, for example, asks: "Where 
arc we to learn to move on stage? Mow are we to acquire the right 
sort of confidence? As long as we remain in the 'young hopeful 
talent' category, we have no chance to do this. 

"Interest is taken in us only after we have scored at least one hit. 
But even then there is no showcase, no stage on which we can learn 
and extend our talent by constant contact with audiences." 

According to Marianne Rosenberg, the situation is the same with 
regard to television. "Where do young artists have a chance of 
appearing, except in the ZDF Hit Parade? 

"Nothing else is open for us before we've scored that first elusive 
hit." 

Teldec duo Inga and Wolf, from Berlin, have the same view and 
attitude. "We arc envious of young French artists who have so many 
more opportunities of proving themselves and their talent. We're not 
just thinking of the Olympia in Paris, or the Bobino, big halls of that 
kind, but of the many hundreds of stages in and around Paris where 
talented young singers can leam from working to audiences. That 
kind of practice is invaluable, essential in the development of a 
career." 

And BASF duo Cindy and Bert are sharply critical of the situation 
in Germany. "We don't think we would have the courage or 
confidence to dare to start a career in show-business at this time. The 
record companies are investing less and less in young artists." 

Singer and producer Peter Orloff reduces his opinion to just one 
sentence. "In terms of assistance to young talent, there is nothing." 

In view of this overall situation, the initiative of the Europawelle 
Saar to award a prize each year to promising young artists is all the 
more important. 

"Such an award," says Marianne Rosenberg, "Improves your 
self-confidence, opens most doors and attracts the attention of 
anyone really interested in pop music." 

And Cindy and Bert added: "It's all the more important since the 
jurors represent the cream of German show-business journalists." 

Autumn hearing Cra"1P 

contracts 

felT 208 t£8S®? go 50-50 
i- rp.iioioiislv and 

PARIS - In all probability, the 
action being brought against Radio 
Luxembourg by the French 
copyright societies will be heard in 
September this year. 

First the European Commission 
will hear the case, which will be 
based on abuse of copyright. RTL, 
with its own publishing and disc 
enterprises, represents a monopoly 
as far as that is possible for a 
media like television and radio, 
and for the reason the "shop" is 
closed to outsiders. 

If the Commission accepts the 
arguments of the plaintiffs, then in 
all probability the case will be 
brought before the Common 
Market Court for judgement. The 
result, if RTL is so condemned, 
could lead to further action, this 
time by SACEM against French 
television which, so it is argued, is 
also abusing its monopolistic 
status. 

But before that happens there 
could be some far-reaching 
changes. A quality Committee has 
been set up in France to just 
television and radio programmes. 
It will not start working seriously 
until 1976 but its influence should 
break the vicious circle said to 
exist at present. 

The record companies are 
particularly interested because at 
this lime programme producers 
with their own ideas enjoy a 
tremendous influence. The public 
follows television and to a lesser 

Seethe 
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this Sunday the 27th.Playing their new single 
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extent radio almost religiously and 
this has led to the constant 
reproduction of siml' 
programmes with the same artist . 

In this case, the result is 
stagnation, which is bad in the 
long run for the whole music 
industry. 

In the opinion of Jean Loup 
Tournicr, president of SACEM and 
also of the International Bureau, 
the action will "open more doors 
and let in both fresh air and fresh 
talent." 

Swedish 

pli levels 

DBTlEriiSrf 

STOCKHOLM - The Swedish 
record industry association, GLF, 
has decided to raise the sales 
qualifications for gold and 
platinum discs, as from July 1. 

For two years, the level for 
gold on albums has been sales of 
25,000 and for platinum (in fact, 
diamond in Sweden) has been 
50,000. With last year's strong 
sales on albums, a total of 10.8 
million through 1974, almost 
every album to hit the top ten 
chart achieved gold status. 

Now, to stop the "inflation" in 
gold albums and to make the 
award of greater merit and 
exclusivity, the new level will be 
50,000 for gold and 100,000 in 
the higher category. 

But due to poor sales of singles, 
with only 1.8 million sold in 
1974, the award qualifications will 
remain unaltered at 50,000 for 
silver discs and 100,000 for gold 
discs. 

MILAN - Cramps Records of 
Milan has announced the adoption 
of a new type of contract between 
record company and artist. Profits, 
after deduction of direct expenses^ 
will be divided on a 50-50 basis' 
and the same terms hold for 
foreign sales. 

The announcement, made by 
Cramps, officials Luigi Noia and 
Riccardo Sgarbi, together with the 
company's legal advisor Ivan 
Pcdrini, further states that the new 
contract terms, legally described 
"association in participation," 
foresees all risks being assumed by 
the record company and only 
direct costs, including production, 
distribution and promotion, to be 
deducted from profits. AH general 
costs arc assumed by the record 
company. 

This 50-50 arrangement covers 
not only profits but also decisions 
and responsibilities. The artist and 
the record company will jointly 
decide the selection of repertoire, 
the arranger, promotion and 
advertising campaigns and will 
jointly give final approval of the 
record. 

The new-style contract offered 
by Cramps is optional, however, 
and artists choosing to stick by 
the old-type deal may do so. 

On the question of radio rights, 
according to the Rome Convention 
of 1961, artists and performers are 
entitled to a percentage of radio 
rights. This law was ratified in 
1973 by the Italian Government 
and the regulations are in the 
process of being released. 

Artists, however, may renounce 
these rights by signing a 
derogation agreement. In fact, 
most record company contracts 
currently include a clause dealing 
with this derogation. Cramps as a 
company has decided to give up 
the right to use this derogation 
clause. 

Naples Festival discs 
MILAN - The PDU record 
company is offering a special scries 
of chamber music recordings, 
made "live" during the Naples 
International Festival of Chamber 
Music, sponsored last November 
by the Neapolitan Associazionc 
Alcssandro Scarlatti. 

PDU offers three sets, each of 
four records, with the overall title 

Classic Live." The music 
performed is by Mozart, Franck, 
Mahler, Dvorak, Schumann, 
Brahms, Mendelssohn, 
Tschaikovsky, Schubert, Debussy,' 
Bocchcrini, Rossini, Hummel and 
Bottesini. 

Interesting feature of the PDU 
scries, distributed here by EMI, is 

the "ad hoc" quality of the 
groups. Most of the artists do not 
play together in established 
ensembles, but participate at the 
festival, often on a one-time basis, 
with other soloists. 

Among artists performing at 
the festival were Salvatore 
Accardo, Felice Cusano, Slyvic 
Gazeau, Pasqualc Pellegrini, Carol 
Cliiarappa and Jean-Pierre Amoyal, 
violinists; Christian Ivaldi, Martha 
Argcrich, Claude LavoLx and 
Nerine Barrett, pianists; Luigi 
Bianchi, Dino Asciolla and 
Umbcrto Spiga, violists; Klaus 
Kanngicsscr, Rohan de Saram and 
Alain Meunicr, cellists; Luigi 
Tagliavini, guitarist; and Francesco 
Pctracchi, double bassist. 

Summer this... 
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A&M 

HerbAlpert 

Hoyt Ax ton 

Burt Bacharach 

Joan Baez 

J. J. Cale 

Carpenters 

Carole King 

Strawbs 

Stealers Wheel 

Supertramp 

RickWakeman 

Paul Williams 

hM 
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k iieslioii...What have 

^The Sly list ics Stains Quo 

WIOCC and Peters & Lee 

f in common? 

nswer...rl'liey all record 

.for Phonogram and their 

i tapes are available from 

■L TOP TAPES ■ 

fctop stars are ©sifctep SateS |[mTt] 
Wings 

Venus and Mars 
Mud Mud Rock Vol. II 

Glen Campbell 
Reunion 

Pink Royd 
Dark Side Of The Moon 

Deep Purple 
24 Carat Purple 

Steve Harley 
and Cockney R«t>«l 

The Best Years Of 
Our Lives 

m 

Pilot 
Second Flight 
John Lennon 
Rock 'N' Roll 
Neil Diamond 
His 12 Greatest Hits 
The Beatles 
1962-66 1967-70 
(double play tapes) 

THESE AND MANY MORE ARE AVAILABLE FROM TOP TAPES. 

RACK 

THE 
m tmsiiTTiLS 

TOP 

I'SI 
■M 

The world's 
top-selling 
pilfer-proof 

tape display 
system 

out-sells 
the rest 

Tony Bennett 

Bob Dylan 

Andy Williams 

Barbra Streisand 

Johnny Cash 

Ray Conniff 

all on 

CBS 

all from 

TOP T^PIS 

THE TOP LABELS 

THE TOP STARS 

ALL FROM ONE SOURCE 
The tape business is booming! 

Are you missing out on valuable profits? 

TOP TAPES PROVIDE 
SOUND PROFITS WITH 

A MINIMUM OF FUSS 

From only £250 you can have a 
free-standing or wall mounted 
merchandising unit stocked with the 
top labels and top name stars, priced 
and ready for instant sale You'll 
never be caught with dead stock. The 
Top Tapes merchandiser will call 
regularly to update your stock with 
the latest best sellers. 

Please rush me details of The Top Tape Service 

The Heron Group. H. R, Owen, 
Hollingdrake, Lasky's, N.S.S. 
Newsagents. Godfrey Davis. Alan 
Pond. Watney Mann, and many other 
leading companies have already 
discovered the many benefits of 
TOP TAPES' service. 

Would you like to know more about 
Top Tapes' Service? Clip the coupon 
for all the details. 

0 
Name. 

Address. 

TOP TAPES ELISVliTED 
Head Office: 159-161 Brent St., Hendon, London NW4 4BY 

* 
* 
* 
* 
* 
* 

* 
* 
* 
* 
*- 
* 

i 
* 
* 
* 
* 
>f 
* 
* 
* 
* 
* 
* 
>f 
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Joan Bae/. Ken 
Basic Acker Bit Glen Campbell la Clark B.My ( Donovan, Duke Srcphane Grape Hayes Jimi Hen s Gladys Kmgl Vlaytidd Melan Des O'Connor Samt Mane.Sha stcr. Sounds Oi Stardust. Status 
Stctl. Stccleyc : an The Three Degrees. Barry ' hitc. Dionnc W 

Bal ax Bygras 
ty Charles, nolly Glen Oaf ington. Genesis. I ony Hatch Is s.Elton John Ki ena Martell.Cu 'Ihcan & Ncsbi 
tua Rdkii Na. Victor stral. 

Precision Tapes Ltd. 

PrecisionTapes have a catalogue of over 
2.000 titles featuring the latest and great- 
est from the Worlds top artists. We've got 
everything from pop through jazz, folk & 
childrens tapes, to classics. 
Then there's our Motoring Melodies series 
offering 25 track easy listening compila- 
tions, as well as a big range of on tape 
only product and thats not all Get a 
catalogue and fill your tape merchandisers 
with Precision Tapes - that way you're 
assured of a great selection from the 
Worlds top recording labels. For further 
details please write to. (Marketing Dept 
T.T.75) Precision Tapes Limited, 
Precision House, 11 Denmark Street, 
London WC2H 8NR. 

r 

polydor 

% J 

©easy listening ©vocal © 
© pop © progressive ©jazz © 
o soul ©films and shows © 

©regimental bands © B,B.C. ® 
©classical©classical sets© 

© opera sets © 

MARKETED BY POLYDOR 

DECCA for Tom Jones 
DECCA for Rolling Stones 

DECCA for Ray Charles 
DECCA for The Bachelors 

DECCA for Ronnie Aldrich 
DECCA for Val Doom, can 

DECCA for Man to van! 

EM 

J ^ 

for the Top Tapes 
FROM TOP TAPES 

labels available on 

island tapes 

ISLAND •VIRGIN 

ROCKET* BRONZE 

CHRYSALIS'JET 

itCil 

the sounds 

of success 

PERRY COMO • JACK JONES ^ 
ELVIS PRESLEY* NEIL SEDAKA 
JOSE FELICIANO • CHARLES 
AZNAVOURo DAVID BOWIE 

itcii aisssi 
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Holland 

(Courtesy Stichting Nederlandse) 
1 STAND BY YOUR MAN - 

Tammy Wynette (Epic) 
2 IF YOU GO - Barry and 

Eileen (Omega) 
3 ELEPHANT SONG - Kamahl 

(Philips) 
4 DOLANNES MELODIE - Paul 

de Soneville and Olivier 
Toussaint (Dureco) 

5 S.O.S. - Abba (Polydor) 
6 BEFORE THE NEXT 

TEARDROP FALLS - 
Freddie Fender (Negram) 

7 VINO — Imca Marina (EMI) 
8 MOONSHINE SALLY - Mud 

(RAK) 
9 I'M NOT IN LOVE - lOcc 

(Mercury) 
RAMAYA — Afric Simone 
(CNR) 

West Germany 
(Courtesy Musikmarkt) 

"denotes local origin 
1 PALOMA BLANCA - George 

Baker Selection (Warner) — 
MUZ 

2 FOX ON THE RUN - Sweet 
(RCA) — Sweet/Essex/Gerig 

10 

3 ONLY YOU CAN - Fox 
(GTO/DGG) - Roba Musik 

4 DEINE SPUREN IM SAND - 
"Howard Carpendale (EMI) — 
MAM/Gerig 

5 REACH OUT I'LL BE THERE 
— Gloria Gaynor (MGM/DGG) — 
Intersong 

6 I CAN DO IT — The Rubettes 
(State/DGG) — Budde 

7 OH BOY - Mud (RAK/EMI) 
— Peer/Melodie der Welt 

8 I DO, I DO, I DO, I DO 
— Abba (Polydor) — 
Oktave/SMV 

9 AUTOBAHN - "Kraftwerk 
(Phillips/Phonogram) — 
Klinklang 

10 IMAGINE ME, IMAGINE 
YOU - Fox (GTO/DGG) - 
Roba Musik 

6 LADY MARMALADE, Labelle, 
Epic 

7 LET ME BE THE ONE, The 
Shadows, EMI 

8 DING-A-DONG, Teach-in, 
Philips 

9 V AST E N AURINGON 
SILTAA, Katri-Helena, Scandia 

10 MENIN KIPSIIN TAAS, 
Hector, Love 

Sweden 

Finland 
(Courtesy of Intro magazine) 

1 EL BIMBO, Marion, EMI 
2 SE OLI JAUTAA, Juice 

Leskinen, Love 
3 KUN CHICAGO KUOLI, 

Vicky, Delta 
4 LOYLY LOI, Juice Leskinen, 

Love 
5 ERA, Wess & Dri Ghezzi, 

Philips 

(Courtesy of Radio 
Sweden) 

1 ABBA. Abba, Polar 
2 VENUS AND MARS, Wings, 

Apple 
3 CAPTAIN FANTASTIC, Elton 

John, DJM 
4 PA EG EN HAND, Mats 

Raadberg, Polydor 
5 FOUR WHEEL DRIVE, BTO, 

Mercury 
6 I CAN HELP, Billy Swan, 

Monument 
7 RETURN TO FANTASY, 

Uriah Heep, Bronze 
8 ETT STEG TILL, Pugh 

Rogefeldt, Metronome 
9 NEVER CAN SAY GOODBYE, 

Gloria Gaynor, MGM 
10 GRAAT INGA TAARAR, 

Thorleifs, Platina 
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(3) 
(1) 
(4) 
(2) 

(5) 
(6) 

(10) 
(7/ 
(9) 
(8) 

Mhums 

_.(yp OF THESE NIGHTS, Eagles 
1,1 IS & MARS, Paul McCartney/Wings 

ucm , KEEP US TOGETHER. The Captain & Tennil|e 
D'"T con"y' >■«. 

CUT THE CAKE, Average White Band 
MADE IN THE SHADE. Rolling Stones 

THE HEAT IS ON, Isley Brothers 
THAT'S THE WAY OF THE WORLD. Earth, Wind & Fire 
GORILLA, James Taylor 
METAMORPHOSIS, Rolling Stones 

H (12) DIAMONDS & RUST, Joan Baez 
12 (13) DISCO BABY. Van McCoy & The Soul Cty Syphony 
•13 (17) HORIZON, The Carpenters 
14 (IB) BETWEEN THE LINES, Janis Ian 
s 1 TOMMY/THE ORIGINAL SOUNDTRACK RECORDING 
6 21) CAT STEVENS GREATEST HITS. Cat Stevens 

17 (90) THE ORIGINAL SOUNDTRACK. 10cc 
18 (19) ADVENTURES IN PARADISE, Minnie Riperton 
19 (23) WHY CAN'T WE BE FRIENDS, War 
20 (25) CHOCOLATE CHIP. Isaac Hayes 
21 (26) STILLS, Stephen Stills 
22 (27) FANDANGO, ZZ Top 
23 (29) TOYS IN THE ATTIC, Aerosmith 
24 (14) FOUR WHEEL DRIVE, Bachman-Turner Overdrive 
25 (15) STAMPEDE, Doobie Brothers 
26 (28) CAUGHT IN THE ACT, Commodores 
27 (22) MISTER MAGIC, Grover Washington JR. 
28 (344 SPIRIT OF AMERICA, Beach Boys 
29 (35) SURVIVAL, O'Jays 
30 (32) JUDITH, Judy Collins 

SS0|i(8S 

8 (15) 
9 (11) 

10 (10) 
11 (13) 
12 (12) 

13 (8) 
14 (16) 
15 (17) 
16 (19) 
17 (20) 
18 (18) 
19 (22) 
20 (24) 
21 ' (21) 
22 (25) 
23 (6) 
24 (30) 
25 (32) 
26 (14) 
27 (33) 
28 (20) 
29 (35) 
30 (34) 

THE HUSTLE, Van McCoy & The Soul City 
I'M NOT IN LOVE, lOcc 
ONE OF THESE NIGHTS, The Eagles 
PLEASE, MR PLEASE. Olivia Newton-John 
LISTEN TO WHAT THE MAN SAID, Paul McCartney/Wings 
SWEARIN' TO GOD, Franki Valli 
JIVE TALKIN', Bee Gees 
SOMEONE SAVED MY LIFE TONIGHT, Elton John 
MIDNIGHT BLUE, Melissa Manchester 
ROCKIN' CHAIR, Gwen McCrae 
DYNOMITE, Bazuka 
THE WAY WE WERE/TRY TO REMEMBER, Gladys Knight & 
Pips 
LOVE WILL KEEP US TOGETHER, The Captain & Tennille 
WHY CAN'T WE BE FRIENDS, War 
ROCKFORD FILES. Mike Post 
RHINESTONE COWBOY, Glen Campbell 
HOW SWEET IT IS (TO BE LOVED BY YOU). James Taylor 
I'M ON FIRE, DwightTwilley Band 
EVERY TIME YOU TOUCH ME (I GET HIGH), Charlie Rich 
MORNIN' BEAUTIFUL, Tony Orlando & Dawn 
WILDFIRE, Michael Murphey 
SLIPPERY WHEN WET, Commodores 
MAGIC. Pilot 
FIGHT THE POWER Part I, Isley Brothers 
ATSEVENTEEN, Janis Ian 
MISTY, Ray Stevens 
FALLIN' IN LOVE, Hamilton Joe Frank And Reynolds 
DISCO QUEEN, Hot Chocolate 
SATURDAY NIGHT SPECIAL. Lynyrd Skynyrd 
JUST A LITTLE BIT OF YOU, Michael Jackson 

Courtesy of Billboard week ending July 26. 

Summer that... 
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