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Eurovision Qinedisc closure 

blamed on losses 

short list 

selected 

BRITAIN'S 1976 Eurovision entry 
will be chosen from a short list of 
12 songs, selected from a record 
entry of 291 - and juries from 12 
BBC regions will decide which will 
go forward to the contest proper, 
to be held in Holland in April. 

Artists nominated to present 
the 12 selected songs are: Frank 
I field, Tony Christie, Joey 
Valentine, Polly Brown, Tammy 
Jones, Louisa Jane White, Hazel 
Dean, plus groups Champagne, 
Brotherhood Of Man, Sunshine 
 TO PAGE 4 

Hi-fi price 

limit plan 
AUDIO EQUIPMENT including 
hi-fi and radio could be subject to 
price control early next year, 
along with other popular consumer 
products, if current negotiations 
between the Government, the CB1 
and the Retail Consortium result 
in a selective price restraint 
scheme. The plan would form part 
of the Government's White Paper, 
Attack On Inflation, limiting price 
rises to ten percent a year. 

A Department of Industry 
spokesman this week confirmed 
that audio equipment was on the 
suggested list of products which 
could be subject to price restraint. 
He added however: "It is far loo 
soon to go into details; the 
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Decca names 

multiples in 

advertisement 
RECENT ADVERTISING by 
Decca in the Guardian has 
promoted the discount available 
from W. H. Smith and Boots - 
"at least £2 off the recommended 
retail price" - as part of a special 
introductory offer on its 
nine-album set of Beethoven 
symphonies. Other dealers 
throughout the country arc 
participating in the scheme as well, 
although the two multiples were 
the only specific retail outlets 
mentioned in the newspaper 
advertising. 

But consumers who respond to 
the Guardian advertisement, placed 
last week in the paper's new 
personal columns, by writing to 
Decca do receive a full list ol the 
UK dealers offering the discount. 
This enumerates some 800 outlets. 

Decca's classical marketing 
manaizer Peter Goodchild, told manager, T0 pAGE 4 

by CHRIS WHITE 
CONTINUAL LOSSES and a 
"wait and sec" attitude by major 
record companies were blamed this 
week for the death of Cinedisc - 
the Pearl and Dean scheme to 
promote new records in cinemas - 
which ceases operations this 
weekend. News of the Cinedisc 
failure came in a brief statement 
on Monday. 

The demise of Cinedisc comes 
only four months after its launch 
and, according to the statement, 
although the scheme was operating 
at a loss, there had been general 
optimism and enthusiasm about its 
future. However, it also added, 
"Many of the record companies 
were adopting a wait-and-see 
attitude towards the new 
medium ... It is regrettable that 
the company has had to close 
down so quickly but the pressure 
on a sizeable investment to create 
a profit has been severe in the 
current economic climate." 

Cinedisc executive director 
David Prosser told Music Week 
"There has been a lot of interest 
and enthusiasm shown in Cinedisc, 
and quite a lot of record 
companies who used the scheme 
were coming back to us and saying 
how they were selling more 
records as a result. In recent weeks 
Cinedisc had become an integral 
part of the cinema programme." 

Prosser admitted that the 
scheme had been running at a 
continual loss. "Unfortunately 
although we had early support 
from majors like EMI, Pye and 
CBS, they didn't use us later," he 
said. "1 think that they were 
wailing to see how the idea went 
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before becoming more involved 
themselves. Certainly the smaller 
companies like A&M (which 
recently 'booked' the entire tape 
to promote the new Supertramp 
album. Crisis? What Crisis), Bell 
and Bronze gave us their support." 

He added that Cinedisc had 
generally gone down well in the 
cinemas, although some had been 
apprehensive about the idea at 
first. "The cinema is a natural 
medium for promoting records and 
the fact that 1.5 million people a 
week heard Cinedisc brought the 
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NEVER SHORT of a promotional idea, the Decca promotion team dressed 
up as the girls from St Trinians to publicise a single by The Angels of 
Islington, We Want A Superstar For Christmas. Pictured with them at 
Capital Radio are: (I to r standing) Graham Dene, Sue Cook, Maggie 
Norden and Annie Challis. (seated I to r) Dave Cash and Simon Booker. 

Comedy brightens Yule charts 

THIS WILL be a comedy 
Christmas if current chart trends 
are any criteria. After two festive 
seasons with the charts dominated 
by Christmas-oriented product 
from names like Mud, Sladc and 
Wizzard, the more traditional 
humour is sweeping back - with 
names like Billy Connolly, Max 
Boyce and Jasper Carrott already 
battling it out in the marketplace. 

However the indications are 
that this year's honours will go to 
the record companies not normally 
connected with Christmas fare. 

RCA radio 

time tops 

£100,000 

by DAVID LONGMAN 
RCA IS to spend "well in excess 
of £100,000" next year on 
commercial radio advertising, says 
company promotion manager John 
Hall. As well as the contracts with 
Radio City and Capital for 
exclusive night time packages 
signed in April this year, RCA is 
also looking at the possibility of 
prc-booking air-time for the next 
nine months on other stations. 

Radio advertising has proved 
particularly successful for RCA in 
certain areas, with the current 
John Denver single, Calypso 
quadrupling sales during the first 
week of radio support. The 
company is also preparing a tester 
campaign for commercial television 
in the New Year, using Border 
Television. At present, Hall is 
working out a budget for the 
campaign. 

Hall explained that his 
preference for radio advertising is 
because of the flexibility with 
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EMI is high in the album charts 
with the Max Boyce album, We 
All Had Doctors' Papers, but is 
showing little single chart action 
despite recent offerings from Don 
Estellc and Windsor Davics (Paper 
Doll), Bill Pcrtwce and Norman 
MacLeod (Get Out and Get Under 
the Moon) .and Colin Crompton 
(Best of Order - Thank You 
Please). And Pye, another 
company which has enjoyed 
success in the past with 
Christmas-flavoured product, is 
also making little impact so far. 

although a single by Tony Selby 
(Corporal Marsh of the TV 
comedy series. Get Some In) 
reviving Bless 'Em All, is just 
released. 

Instead the benefits are being 
reaped by companies like United 
Artists with Laurel and Hardy's 
Trail of the Lonesome Pine, DJM 
(Jasper Carrott and John Inman) 
and Polydor with Billy Connolly's 
D.I.V.O.R.C.E. Also fighting for 
chart honours is Charisma with 
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ADVERTISEMENT 

1 
• About 30,000 individual 

entries; over 400 pages 
• A giant 11 Uin x 8 U. 
• All entries arranged m easy- 

to-use single alphabetical 
list. 

• Published Jan. 1976 
• All information presented in 

clear tabular form for rapid 
reference. 

• AH major UK record com- 
panies represented plus 
virrually all of smaller ones 

• Thousands of imported re- 
cords hsied for first time 
ever in major catalogue. 

• Plus a first-ever complete 
listing of quadraphonic 
records (classical and popi. 

• Contains latest information 
releases up to 31 Dec 

1975. 

MUSIC 

MASTER 

1976 

Music Master 1976...C15 00 inel p & p; 12 supplements....f?.50 
incl p & p (supplements not available separately). Total for main 
catalogue & supplements r22 50 
Overseas Orders postage, surcharges lor mam catalogue and 
supplements respectively: Europe add f3 00 and C2.00; USA add 
C5.00 and f3.00; Africa. Asia and Australia add f7 00 and f4.00. 

HOW TO ORDER: Cut out this ad, Clip to your 
letterhead, and post to John Humphries, 48 ShackleweM 
Lane, London f8 2FV England. 
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Jaws: companies get in the s»»m 

by ADAM Wlin Iv and press advertising, and every long-term chart album). ll0t be issue year, ^cn. \ 
nil: MASSIVE money-spending commercial will mention the Other record spm-o s ^ Atlantic . oNcerpts It0111 ^ 
'fforl which will accompany this soundtrack discs. MCA, Jaws are available, loo. disc utin.c- ^nicriean hit III ♦ I I 
nonth's UK launch of cinema meanwhile, is undertaking its own President and Contempo • rReenl British format ^'lll 

THE BBC annual rcport 

by ADAM WHITE 
THE MASSIVE money-spending 
effort which will accompany this 
month's UK launch of cinema 
boxofficc sensation. Jaws, will 
extend to promotion of the film 
soundtrack - and MCA is 
optimistic that this will result in a 
couple of hit records for the label. 

Original music from Jaws, 
written by American filmscore 
composer John Williams, is 
available from MCA in album form 
(MCE 2716) and from next 
week - on a 45 featuring the 
movie's main title theme. The 
single (MCA 220) will be supplied 
in a special colour sleeve. Both 
records have been Top 20 hits in 
the U.S. in the wake of the film's 
phenomenal success; the 
LP alone has sold 300.000 copies. 

Jaws' UK distributor, C1C. is 
mounting a £200,000 campaign - 
the biggest in its history - for the 
film when it opens at 77 cinemas 
thrpughoui England. Scotland and 
Wales from December 26. There 
will be nationwide television, radio 

and press advertising, and every 
commercial will mention the 
soundtrack discs. MCA, 
meanwhile, is undertaking its own 
promotion efforts independent of 
CIC, and will be advertising the 
records on radio early in January, 
as well as buying press space. In 
addition, it will be installing 
special Jaws displays in key 
retailers' windows after Christmas. 

MCA is optimistic about its hit 
record chances in Britain with 
Jaws for several reasons, including 
the huge impact the film is certain 
to have (prc-premicrc interest has 
already been substantial), CIC's 
prediction that it will run for at 
least two months in all the 
cinemas concerned and the fact 
that both the single and album, as 
soundtrack music, arc not subject 
to radio ncedlctimc restrictions. 

Other factors contributing to 
the company's confidence are the 
discs' proven success in America, 
and its strong track record with 
previous movie music (The Sting 
soundtrack, for example, was a 

long-term chart album). 
Other record spin-oils 

Jaws are available, too. 
President and Contempo 
issued cash-in singles. Super 
and Sling Your Jaws by Seven 
Seas and Ulirafunk respective^ ■ 
Veteran bandleader Johnny Olu> attempted a disc 

in 

has oven ilh comeback on Jaws' sharklails. w 
an Ember 45 simply entitled Jaws 

•But the most successful Jaws comedian 

recent British 

Scd Oy TiTlabel concerned, 
pr0Vi

t clock with considerable Private ncu problems. In 
copyngl" J • ' i topped the 
tllC
|

U:S-:.,nns sdiing more .hnn Singles ciiaria, 
two million copies 

last week •SStot 

record to dale, U.S. comccnan I I D 

Cathedral appeal Lr 

iys n.. 
Corporation aims to reduc^ ,h« 
million deficit to 
during this financial 
Although not in the rc' Nr. 
feeling is that there win ^ 
further cuts in the n'" Olllpui 

ARTISTS EROM three record 
companies have rallied round an 
appeal fund to save Canterbury 
Cathedral, via an EMI album of 
Christmas carols which was being 
rush-released on November 24. 
Royalties from the album will go 
towards the appeal launched this 
month to repair erosion and 
prevent further dilapidation ol 
Britain's premier cathedral. 

Among the recording artists 

CCNNIfT 

On the ^£^1 album 

CBS 81021 

In time 
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on Records & Tapes 
ORDER FROM CBS ORDER DESK fol 01 9G0 2155 CBS/WEA/AS. M Djsinbuiion Centre.Barlby.Road London 1 

featured m the 
Li inc. who is under 

linc-up are Cleo 
contract to 

RCA and Harry Secombe. signed 
to Phonogram, 
however. given 

Both artists were permission to 
erord contributions for 1 he COTls 

Canterbury LP, and join LMI 
Vcra Lynn, Roger 

Anderson and 

Radio I and 2 this year, aln 
other measures will be't 1.^ 
BBC Television. ^ in 

Apparently 
radio network earlier ^3° ^ 

or the 

rc« 
Eor 
signings, 
Wliit taker. Moirn 
the King Singers. , . . ,n 

The album, which is released o 
EMfs Onc-Up mid price label 
(C1 99) was recorded both at 
Canterbury and EMPs Abbey 
Road Studios, with musica 
accompaniment from the cathedra 

under the directorship ol 

thc cuts to 
her thj 
ry axin: 
vs on li 

and the combining of Ra{]j0 j 

i 

such as the temporary axinoi^- 
late-night rock shows on R 1'11 

 1 .1,., . .. - 'Wfllo | 
and 

Newell 
The LP 

choir 
Allan Wicks. Norman 
produced thc recordings 
will be packaged in a lull-colour 
sleeve. > 

Footnote: After the BBC s 
switchboard received a number of 
enquiries about a Manuel record 
played on Peter Murray's Open 
House programme. EMI has 
released thc theme from the 2nd 
Movement of Rodrigo's Guitar 
Concerto dc Aranjuez as a single. 
Thc recording comes from a 
Manuel and the Music of thc 
Mountains LP, Carnival and, 
according to EMI, dealers have 
also been ringing in, 
about its availability. 

enquiring 

2 in the weekday afternoons h 
saved only a very small amo^ 
and were regarded by n 
within BBC radio as a t ^ 
gesture. To back up this fcl? 
the rock shows were rcstoi' 
during the laic summer. 

The annual report in the BBr 
Handbook 1976 says that despite 
the growth of commercial radio 
listener response to BBC locaj 
radio has been very good. Durinc 
thc fourth quarter of I974i 
daily audience of BBC local radio 
was 1,800,000 people on avetaw 
and at thc start of 1975, thi! 
figure peaked two million. These 
figures represent a 50 percent 
increase over thc same period the 
year before. 

The good news for Radio 1 in 
the report was that Ed Stewart's 
Junior Choice had the biggest 
audience of all BBC programmes 
during thc year, averaging 6l/i 
million for the Saturday edition, 
and S'/a million for thc Sunday 
edition. 

McKay's Award label launch 

MANAGER, BARRY McKay has 
started a new label. Award, to be 
distributed by Enterprise, first 
release is The Drinking Song by 
Robert Barton which was available 
from Eriday, and is intended 
catch the seasonal market. 

Barton was formerly on the 
ill-fated Warner Brothers Raft 
label. His last single was the hichly 
acclaimed Little Girl which' he 

to 

wrote for Beckett. The Drinking 
Song, written and recorded by him 
is released on BDMA 21. 

McKay said that he hoped to 
release three albums and ten 
singles on thc Award label during 
the next 12 months. Other 
signings to the label arc to be 
announced in thc near future- 
McKay is based in Newcastle Upon 
Tync at 100 Wcslcate Road (0632 
24449). 

(December 2, 1965) 
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CBS increases price of singles to 
50p, but Track defends reduced 
mark-up on Jimi Hendrix Voodoo 
Child three-track 30p single and 
points ro increased sales pultinS 
record in number two position n1 

Top 50 Record Merchandisers 
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Edward Lewis to concentrate on 
record production Judy CoIlinS 

Amazing Grace a new ehar 
entry Laurie Kricgcr buys HM> shoPs in Epsom and Balham and 
increases his Harlequin chain to -f» 111l f I.M .. 
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ALLAN CLARKL, lead singer 
with the Mollies, has been signed 
to an exclusive recording contract 
by D a v i d CJ c l" f c n , of 
Llektra/Asylum to cover his solo 
records for the U.S. and Canada. 

The deal was arranged through 
Spencer Proffer's Pasha Music 
Organisation and Clarke has 
already spent time in Los Angeles 
recording his first album under the 
deal. 
RCA HAS entered into an 
agreement under which Tony 
Visconti will produce a number of 
artists for the company on a 
worldwide basis. In the UK his 
productions will appear on his 
own Good Earth label. 
DJM RECORDS has signed a 
production deal with Steve 
Rowland, through Smoke Records 
Ltd., for two artists: Bob Wright 
and Colin Wilkinson. Handling the 
negotiations for DJM was 
managing director Stephen James. 

Rowland has been rcsponsibc 
for producing hits for Dave Dec, 
Dozy. Beaky, Mick & Tich and the 
Pretty Things, working more 
recently with Sanfu, Babe Ruth 
and Thunderthighs. He has also 
just completed a Christmas 
spectacular for the BBC, which 
stars Jimmy Helms and Colm 
Wilkinson, 

Of the artists he will be 
handling for DJM, Bob Wright was 
previously lead singer with Los 
Bravos; Colm Wilkinson is 
currently in the Jesus Christ 
Superstar slagcshow. Both are 
recording this month for their 
debut DJM singles. 
COMEDIAN NORMAN Wisdom is 
making his disc comeback as a 
singer with a Christmas song 
recorded for a new record label. 
Genie, distributed through Pyc. 

Genie has been formed by the 
Barrcster Music Company, of 
Wilton Way, London E8. which 
has to date concentrated its 
involvement in the music industry 
to the supply of Genie record 
handles and cleaners. Wisdom is 
the first artist to be signed and his 
record, Do You Believe In 
Christmas (RWS 0372) was 
released last Friday. The song was 
written by Barrcster Music director 
David Webster and produced by 
Bruce Peters, former manager of 
Peters and Lee. An album is 
expected early next year. 

Commented director John 
Barralt, "We did release some 
records a few years ago, but since 
then we have concentrated on 
manufacturing record handles (a 
device which allows a record to be 
placed on a turntable and removed 
without using the hand) and we 
are exporting 3000 of them a 
week. We arc interested in signing 
more artists particularly if they 
have a name as entertainers and 
want a better deal than they have 
at present, I think we can offer 
better royalty rates than other 
companies." 

Supertramp bus 
A SPECI ALL Y-dcsigned and 
equipped single-decker bus is being 
used by A&M to promote the 
Supertramp and Joan Armalrading 
tour which started recently and 
runs through until mid-December. 
Copies of the new Supertramp 
album, Crisis? What Crisis? their 
single Lady, sweat-shirts, stickers 
and posters, as well as Joan 
Armalrading material, will be 
distributed from the bus to 
winners of on-the-spot 
competitions. 

DTI may support UK's 

78 iiusijip® stands 

THE POSSIBILITY of the 
Department of Trade subsiding 
British participation in next year's 
Muscxpo, the American 
counterpart of Midcm, is under 
consideration. 

Muscxpo president Roddy 
Shashoua in London last week had 
several meetings with Scoll 
Robinson of the DTl's fairs and 
promotions department and told 
Music Week that he was confident 
that the DTI would back the event 
- provided that sufficient British 
companies indicated their 
intention of participating as 
exhibitors. A number of 
companies last week received a 
questionnaire circulated by the 
Music Publishers' Association and 

aimed at assessing potential 
support for next year's event. 

Shashoua explained that any 
DTI support would be based on a 
solid response by British 
companies ready to support 
Muscxpo as exhibitors, rather than 
as observers. He added that the 
subsidy if approved would cover 
about 90 percent of the cost of 
the stand and would also cover 50 
percent of the total cost of travel 
for two people. 

Several cities arc under 
consideration for next year's 
exhibition, but according to 
Shashoua, the most likely venue is 
New Orleans from 8-11 September 
at the Fairmont Hotel. 

If ill m 

tm ei 
  

FAREWELL GV/'T of a portable typewriter to retiring EMI Records 
classical general manager John Whittle, was presented by Philips classical 
manager Quito Chavez, at a lunch in l.ondon attended by former 
associates, press and colleagues from Phonogram, Decca and DGG, 
organised by Gramophone editor Malcolm Walker. 

joined CBS as advertising manager 
reporting to Clive Selwood, 
marketing director. He will be 
responsible for researching and 
recommending the most effective 
forms of advertising and publicity 
and will supervise and direct all 
advertising and publicity activities. 
Donaldson was advertising creative 
manager at Decca, head of 
advertising and publication 
development at the A.A. and was 
involved with the Speakeasy Radio 
Company. 
DAVID RUSH WORTH has been 
appointed vice chairman of 
Rush worth and D reaper, 
Liverpool's music store and organ 
builders. 
PETER HULM, who recently 
resigned as marketing manager at 
Radio City, the commercial radio 
station in Liverpool, has joined 
EMI as manager, marketing 
services. He will report to Bob 
Mercer. Mike Harvey, who 
previously held the position, is the 
new Capitol label manager. 
ROBERT BARTLETT, former 
editor of Beat Instrumental, has 
joined Jigsaw, the publicity agency 
run by Chris Williams. 
PETER ALLEN is joining the Dick 
James Organisation pn January 2, 
with responsibilities for all aspects 
of financial control within the 
worldwide group. Me is a chartered 
accountant and was previously 
with Pyc Records for five years. 
Allen replaces Peter Reeves, who is 
leaving at the end of the year. 

Also joining DJM, from 
December 1, is Chris Beckwith. 
Appointed promotion manager, he 
will report to DJM general 
manager Roland Rogers. Beckwith 
was previously with Sunbury 
Music in a similar post. 

CHRIS WEBB has been named 
managing director of Chelsea 
Records in the UK. effective 
January 1. in what is described as 
"a major move towards increased 
expansion in 1976". 

The move was announced by 
Wes Farrell, president of the Wcs 
Farrcll Organisation. Webb, former 
head of promotion for RCA 
Records in the UK, will replace 
Mike Beaton, who had held the 
top Chelsea- post for a year, and 
has now joined Private Stock as 
managing director. 

Farrell said that Webb had also 
been involved in publishing for a 
number of years - experience he 
felt would further enhance the UK 
end of the operation. 

Farrell is to visit London in 
January and says he expects to 
make a number of "major 
announcements" c o n cc r n i ng 
Chelsea expansion in the UK and 
Europe. 

Webb (28) started his 
professional life in the music 
business ten years ago and has 
worked in the promotion 
departments of both EMI and 
Polydor, and was for four years 
professional manager of Keith 
Prowsc Music, working on the 
catalogues of Neil Diamond, Bob 
Crcwc and Lambert and Potter, 
among others. 

DAVID DONALDSON has left 
Emison, the EMI programme 
production company, and has 

c 
c 

i 

CURRENT INDUSTRY buzzes suggest a long-rumoured 
change at the top at one major company will soon be 
confirmed also on the grapevine, that despite 
exceedingly generous offer from CBS, Dick Katz 
remaining with Harold Davison K-Tel chief Ian Howard 
claiming platinum-level sales for Perry Como package - 
not generally known to be a profit-sharing venture with 

^ ^0. Let sign outside Phonogram's Stanhope Place 
headquarters - a move to Huston Road is pending the 
music was fine, but was David Bowie's satellite interview 
with Russell Harty really worth the effort and expense? 

AT MOTOWN, Ken Hast planning a new label - for UK 
taIcrU? on Monday next, Granada will transmit "1955" 
a nostalgic documentary on life in Liverpool 20 years ago, 
featuring George Mclly and WB managing director Derek 
Taylor DJM issuing four-volume Vic Lewis set. My Life 
My Way - my life Times reviewer Robert Skelton 
describes Demis Roussos as a "curious admixture of Harry 
Secombe, Liberace, Mama Cass, Zorba The Greek and 
Rasputin" - with such antecedents, how can he 
fail?; BCR merchandising activities in U.S. will include a 
premium record on 30 million General Poods cereal 
boxes. 

ALTHOUGH NOT registering chart-activity after six 
weeks on release, CBS claiming silver disc after 60.000 
sales of Superwombling album after seven weeks in 
hospital with back injury sulfered while playing squash 
with Motown s John McCready, Capital's Peter James now 
back in action and still awaited from Decca, news of 
McCrcady's successor, who may well be found 
internally Andy Williams holidaying in 
London November a good month for Creole — two 
years ago came move to new Harlosden premises, last year 
first big hit with Rupic l-dwards and'' this year, besides 
John Asher Twist hit, label has first album best-seller with 
Judge Dread. 

IRONIC THAT Cinesdisc should fold just as main outlet, 
ABC chain, is about to handle Jaws and boffo b.o. 
biz Bill Martin a forthcoming guest on Andy Stewart 
Scottish TV chatshow Lynsey de Paul a recent U.S. 
signing to Mercury as only foreign artist appearing at 
MGM Grand Hotel Las Vegas second birthday celebration, 
Des O'Connor will be backed first by Nelson Riddle 
Orchestra and then by Harry James Band intriguing to 
see that Polly Brown and her alter ego Sweet Dreams 
both on Eurovision performers' short lost one UK m.d. 
not thrilled to receive 2.0 a.m. call from his American 
boss, who explained he'd just had his phone installed. 

THIS ONE WILL SLAY YOLT... 

DESIDERATA 
by Davrd on ukjis 
produced b/Jonathan 

published by 

SCREEN GEMS/ 
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vs 

M 

M 

and we're still growin* 
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EMI tape push planned 

EMl'S TAPE department is to 
launch a scries of regional 
promotions in the New Year, 
following suggestions made by 
record and tape dealers at rcccm 
meetings in tire Midlands. The plan 
follows the recent policy of the 
tape department to switch the 
emphasis of tape marketing 
activity from a national format to 
a concentrated regional push. 

Tape general manager Geoff 
Gibas and his assistant Bryan 
Tyrrell, accompanied by Chris 
Baxter and Wal Slaughter from 
promotion, visited Birmimgham, 
Derby and Chesterfield last week 
to meet dealers and pn^s from 
each town, and hear their 
suggestions for tape promotion 
campaigns. The result is that in 
February a scries of promotions 
will start in the Midlands, 
embracing the demands of each 
particular area. 

Geoff Gibas told Music Week: 
"Everything is still in the planning 
stage, but we are aiming for a full 
campaign. Although many people 

don't realise it, even in relatively 
small areas you get pockets where 
a certain kind of music is more 
popular than another. lor 
instance, we found that in 
Nottingham there was greater 
demand for Northern Soul music 
than other places, yet in some 
parts of the Midlands country 
music is more popular." 

He added that the EMI tape 
department had gone out to the 
dealers, to find out what they 
wanted - "The result has been 
that we will now go back to the 
Midlands in February with 
promotion campaigns 
incorporating their ideas." 

Claimed Gibbas: "What we 
learned from the dealers was very 
useful, and 1 don't sec why we 
should continually expect them to 
back up our efforts - we should 
support their work too. During 
our stay we met more than 100 
dealers - 75 percent of those we 
had asked - and there were also 
representatives of the wholesale 
chains. There were some very 

Losses are blamed 

for Cinedisc failure 
FROM PAGE 1 
scheme some comparison with 
radio promotion. This particular 
type of audio entertainment will 
be hard to replace because Pearl 
and Dean do have exclusive rights 
to advertising time in 750 EMI, 
Star and Classic cinemas as well as 
certain other independents," 
Prosscr said. 

Cinedisc was first announced in 
March and started operations in 
July. The cost to the record 
companies was 60p per cinema per 
week and the tapes were played 
during film intermissions. Each 
Cinedisc tape ran for about 20 
minutes and contained no more 
than eight different titles. linked 
by DJ Simon Prebblc. More 
recently local record dealers had 
become involved in the scheme by 
advertising the promoted records 
immediately after Cinedisc had 
been aired. 

Market research at the 
formation of Cinedisc revealed 
that 66 percent of cinema goers in 
Britain were aged between 12 and 
24, and also accounted for 75 
percent of total record business. 
And the British Market Research 
Bureau reported that 70 percent 

of singles buyers and 68 percent 
of album buyers were also 
cinema-goers. 

constructive comments - and even 
criticisms made." 

H e commented that 
concentrated regional pushes also 
had other advantages, apart from 
rcuional differences in music 
popularity. Among them arc closer 
involvement with dealers, the 
ability to capitalise on local media 
and closer involvement with 
exhibitions. In addition, local 
campaigns also provide the 
opportunity to do test-marketing 
and monitor salcsforce activity. 

"This does not rule out 
national tape campaigns but 
instead means that when they do 
take place they will be based on 
much firmer knowledge of the 
market situation and that the 
impact will consequently be 
greater," Gibbas added. 

Dealer prize 
THE NORTHWOOD, Stanmore and 
Radlctt Rccorderie record chain has 
gained the Distributive Training 
Award, introduced by the 
distributive industry training board 
to publicly recognise firms which 
achieve a high standard of staff 
training. The first Rccorderie 
record shop was opened by Alan 
Hill and his wife Thelma in 1961. 
Today the company employs 14 
full-time staff and 12 part-time 
staff in three branches. 

Audio equipment 

price limit planned 

STOP PRESS 

BREAKERS 

GOD'S GONNA PUNISH YOU, 
Tymcs, RCA 2626 
MAMA MIA, Abba, Epic 3790 
ITCHY COO PARK, Small 
Faces, Immediate IMS 102 
KING OF THE COPS, Bill 
Howard, Penny Farthing PEN 
892 
I BELIEVE I'M GONNA LOVE 
YOU, Frank Sinatra, Reprise K 
14400 
DREAMS OF YOU, Ralph 
McTell, Warner Brothers K 
16648 
MAKE A DAFT NOISE FOR 
CHRISTMAS, Goodies, 
Bradley's BRAD 7533 
THE OLD RUGGED CROSS, 
Ethna Campbell, Philips 6006 
MILKYWAY, Sheer Elegance, 
Pyc7N 25697 
LET'S WOMBLE TO THE 
PARTY TONIGHT, Womoles, 
CBS 3794 

FROM PAGE 1 
proposals arc still in the early 
stages and no decisions have been 
made. Various product areas are 
being examined and audio 
equipment is one of them." 

According to a consultation 
document issued by the 
Department of Prices and 
Consumer Protection, the scheme 
would provide early evidence that 
pay restraint is being reflected in 
prices and that the annual rate of 
price increases for many household 
items had been slowed to ten 
percent. Central feature would be 
a range of items with price 
increases pegged to five percent in 
the six months following the 
scheme's introduction - a ten 
percent annual rale. The earliest 
possible starting dale for such a 
plan would be next February 1. 

The document adds: "To the 
public prices mean prices in the 

shops and distributors will be in 
the forefront of ensuring the 
scheme's practical success . . . they 
and manufacturers will be 
expected to maintain availability 
of listed items unless reductions 
arc necessary for commercial 
reasons unconnected with the 
scheme. The plan can only operate 
fairly between different suppliers 
if listed items continue to be 
freely available." 

There will however be an 
escape clause for cases where 
unavoidable increases in the cost 
of materials make it impossible to 
hold a price within the five 
percent limit. And should the 
scheme never become fact, the 
White Paper has made it clear that 
Government action will still be 
taken through the price code to 
achieve similar results, such as by 
extending the present three 
months' interval between price 
rises. 

Eurovision final 

dozen songs chosen 

FROM PAGE 1 
Singers, Co-Co and Sweet 
Dreams. But this is a provisional 
list which may be subject to 
change. 

The 12 final songs will be 
judged at the Royal Albert Mall in 
February. They arc: 

Take The Money And Run, by 
Roger Saunders and Scott English 
(published by Ncms): Ain't Gonna 
Take No For An Answer, by Tony 
Craig and Eddie Adamberry 
(Southern); Maria by Rod 
McQueen and Eva McQueen 
(Beautiful Sunday); Love's A 
Carousel by Harold Spiro (Leeds). 

Save Your Kisses Lor Mo, by 

Tony Miller, Lee Sheridan and 
Martin Lee (Tony Miller); A Love 
Lor All Seasons, by Wayne 
Bickerton and Tony Wadding'ton 
(ATV); Queen of the Mardi Gras 
by Geoff Stephens and Tony 
Macaulay (Tic Toe); Wake Up, by 
David Hayes and Phil Denys (Rak). 

Do You Believe In Love At 
First Sight, by Ron Rokcr and 
Gerry Shury, Chris Ray and Frank 
Macdonald (Rondor); Couldn't 
Live Without You, by Paul Curtis 
(Curtis, Perkins, Curlin); Love Kiss 
And Run by Barry Blue and 
Stephen Worth (Louis Tunes); 
Going To The Movies by Daniel' 
Boonc (Stirling McQueen). 
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/ , „r.,0 n,j album by the BBC tv Dad's Army AAIOA'C; ™ f ^ Pictured with managing director Derek Taylor 
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Comedy records 

brighten Yule charts 

FROM PAGE 1 
Charlie Drake's You Never Know 
and Monty Python's Lumberjack 
Song, Warners with an album by 
the cast of Dad's Army, 
Transatlantic (Mike Harding's My 
Brother Sylvcstc) and Thunderbird 
(Freddie Starr, White Christmas). 

Warners' md Derek Taylor said 
that, while it seemed unusual for 
the company to be releasing an LP 
by Dad's Army, he pointed out 
that it had in fact over recent 
years released several records 
which came into a similar 
category, including titles by 
Scaffold, Tiny Tim and Bill Cosby, 
who was one of the first Warner 
acts to sell a million. "We decided 
to release the Dad's Army album 
because for one thing the TV 
scries is tremendously popular, and 
secondly it is helping us broaden 
our base," Taylor explained. 

Charisma marketing manager 
Frank Sanson also denied that the 
Charlie Drake single was anything 
too out of the ordinary for the 
company. "Don't forget that in 
the past wc have had three Monty 
Python singles and five albums, 
and there arc high hopes for the 
New Python single, Lumberjack 
Song," he said. "We released the 

Decca names 

multiples 
FROM PAGE 1 
Music Week that the introductory 
offer and the attendant promotion 
was intended to get distribution 
tor the set, which includes a 
"free" disc of conductor Sir Georg 
Solti talking about the recordings. 
Acknowledging that the suggested 
sale price of £19.95 might be a 
deterrent to widespread slocking, 
he continued, the company 
olfcrcd the package at 10 percent 
oil the trade price — provided that 
retailers, in turn, passed this 
discount percentage on to 
customers. 

All Decca dealers were given 
the opportunity to take part in 
the scheme, Goodchild said. He 
added that specific mention of the 
multiples in the Guardian 
advertisement stemmed from 
agreement on their part to stock 
the record set on a widespread 
basis (in the case of W. H. Smith 

branches). ^ ^ ll,C ^ 
The Solli sct' which features Solti   

the Chicago Symphony Orchcsir^ 
ts available on cas^n. : Ua' on cassette - 
boxes at £11.25 ^ _ 
the discount docs not apnlv 
this configuration. The offer closes 
on December 31. closes 
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to 
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Drake single because wc believe it 
is going to be a hit and the 
combination of Charlie Drake, and 
Peter Gabriel of Genesis who 
wrote the song, You Never Know, 
and produced it is quite exciting." 

The record many people arc 
predicting will be this year's 
Christmas hit is Trail of the 
Lonesome Pine by Laurel and 
Hardy on UA. Alan Warner, UA 
repertoire co-ordinator, admitted 
that he was slightly surprised 
about the rapid take-off of the 
record, but he also pointed out: 
"People from eight months to 98 
can relate to Laurel and Hardy; 
Trial of the Lonesome Pine is not 
an out-and-out gimmick song, but 
rather a very attractive home-spun 
talc in a similar vein to Clive 
Dunn's Grandad." 

£100,000 RCA 

radio push 
FROM PAGE1 
which it can be operated. "Within 
24 hours I can have a commercial 
produced by Kid Jensen at Radio 
Trent and aired on which ever 
station I want. Television is far 
more difficult. Any television 
campaign has to be prepared in 
conjunction with a full marketing 
exercise. You work on a smaller 
profit margin for TV promoted 
records, so you have to be sure 
your factory and distribution 
network can service the dealers at 
the rate of demand. Otherwise you 
are running in to extra expense by 
using custom pressing plants." 

Hall confirmed that as with the 
Capital and City contracts, further 
use of radio would primarily be 
inclined to MOR product. 

Kid Jensen and Radio Trent 
have been signed by RCA to 
produce all the company's 
commercials exclusively. This, Hall 
said, was because of the high 
standard and speed with which 
they could produce them. 

T his is ihc smallest ad ever taken 
in Music Week to tell you a small 
thing that "Why Can't We Be ■ 
Friends" by 53rd & 3rd (UK 114) 
is a smash! 



18 GREAT REASONS WHY 

YOU SHOULD GET READY 

FOR THE GOLD RUSH. 
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1. REACH OUT, I'LL BE THERE. FourTops 
2. BABY LOVE. Diana Ross and The Supremes 
3. I HEARD IT THROUGH THE GRAPEVINE. Marvin Gaye 
4. I'M GONNA MAKE YOU LOVE ME. Diana Ross and The Supremes 

and The Temptations 
5. WALK IN THE NIGHT. Jr.WalkerandThe All Stars 
6. I'M STILL WAITING. Diana Ross 
7. YESTER-ME, YESTER-YOU, YESTERDAY Stevie Wonder 
8. I'LL BE THERE. Jackson Five 
9. JIMMY MACK. Martha Reeves and the Vandellas 
10. YOU ARE EVERYTHING. Diana Ross and Marvin Gaye 
11. HELP ME MAKE IT THROUGH THE NIGHT. Gladys Knight and the Pips 
12. WHAT BECOMES OF THE BROKEN HEARTED. Jimmy Ruffin 
13. STONED LOVE. The Supremes 
14. GOT TO BE THERE. Michael Jackson 
15. JUST MY IMAGINATION (RUNNING AWAY WITH ME). The Temptations 
16. YOUR KISS IS SWEET. Syreeta 
17. THE TEARS OF A CLOWN. Smokey Robinson and The Miracles 
18. MACHINE GUN. Commodores 

TV ADVERTISING 

Granada Dealers - Peak Spots THURSDAY 4th DECEMBER • FRIDAY 5th DECEMBER 

15555551 Motown Gold STML12003 
Also available on cassette and cartridge everywhere 

amid 
Vdtdum 

SS TO YOUR GOLD RESERVES. NOW 

Marketed by EMI Records Limited. 20.Manchester Square. London W1A1ES. Sales and Distribution Centre. 1-3 Uxbndge Road. Hayes. Middlesex Tel (01) 7594532 4611 & 848 98)1 
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13-week Disc shops claim major 

TV deal 

for Arrows share in customer survey 
Till-; RAK iiroup Arrows will 
present and pcrrorm their own 
13-wcck television series produced 
by Muriel Young nest year from 
the Ciranada studios in Manchester. 

The shows will be fully 
networked at 4.20 pin on 
Tuesdays, starting on March 2, and 
will include a request and a guest 
group spot. 

Muriel Young sees the series as 
a follow up to the Bay City 
Rollers' Shang-A-Lang. "When 1 
approached the Rollers, they were 
at an early stage in their 
development. 1 hoped Ihat 
the series would break them. Of 
course by the time the series hit 
the screens, they were already 
world famous, and I hope the 
same will happen with Arrows," 
she said. 

Ace push 
ANCHOR IS mounting a vigorous 
promotion on behalf of the new 
album from Ace. entitled Time 
I'or Another. The effort involves 
the installation of 150 prime 
window displays throughout the 
UK. These counter sales have also 
been made to site in a further 1.000 
retail outlets. 

Anchor claims advance orders 
on Time I'or Another, Ace's 
second I.P. top the 10,000 mark. 

The group has just cancelled an 
American tour, so will be in 
Britain in coming months for 
promotion and TV appearances. 

by RI-X ANDERSON 
Tin: IMPORTANT part played by 
the specialist record shop in the 
marketing of product is brought 
out by figures compiled by an 
independent marketing research 
firm, Attwood Statistics, which 
has released its findings exclusively 
to Music Week. 

The company's research, 
conducted by using a consumer 
panel of some 10.000 individuals 
in all slratas of society aged over 
eight years, reveals that of all 
records bought 43 percent are 
obtained from record specialists or 
music/electrical shops. In fact 27 
percent are obtained from record 
specialists alone. The multiples, 
together, account for 28 percent 
of the market. Boots and Smiths 
have 10 percent each and 
Woolworlh's the remaining eight 
percent. 

Mail order is responsible for 14 
percent of records bought and the 
remaining 15 percent are obtained 
from department stores, 
supermarkets, garages and so forth. 
In fact department stores arc 
responsible for a mere 6.5 percent. 

A breakdown of these figures 
reveals that the multiples are 
strongest in middle market and 
compilation LP sales. The 
multiples have 30 percent of the 
middle-market sales, compared to 

the specialist and music/electrical 
shops share of 25 percent, and 
have a 49 percent share of 
compilation sales compared to 20 
percent. 

However, specialist and 
music/electrical outlets sell 46 
percent of pop albums, compared 
to 30 percent by the multiples; 41 
percent of classical product, 
compared to 18 percent; and 58 
percent of the singles, market 
compared to 29 percent. 
According to the survey, 25 
percent of compilation albums are- 
bought in Wool worths and mail 
order houses account for 27 
percent of classical record sales. 

The 10,000 consumers on the 
Attwood panel fill out a daily diary 
giving details of their family 
spending and return the diary to 
Attwood at the end of each week. 
The company is presently carrying 
out the research for EMI and 
Polygram. Among the questions 
answered on the diary return is what 
influenced the purchase. The form 
gives a choice of 11 reasons. 

Tins reveals that a surprisingly 
high number of all albums sold are 
bought because the customer 
found the record while browsing 
in the shop; 37 percent in fact 
give this as their main reason for 
purchase. The next most 
frequently given reason is that the 

consumer always buys record- V 
this artist (14.9 percent) and 
hearing it on radio accounts lor 
only 12.1 percent. 

Surprisingly few consumers buy 
records because of advertising or 
as a result of reviews. Only l.~ 
percent said they bought a record 
because it was advertised on radio 
and only 6.1 percent because it 
had been advertised on TV. Also 
surprising is the fact that this last 
figure is higher than the 4.1 
percent who said they hadvboughl 
the record because they had seen 
it performed on TV. 

The remaining reasons given 
were: heard at a friend's house, 
9.6 percent; read review in 
magazine, 3.4 percent; seen 
advertised in magazine, 2.9 
percent: seen advertised in a shop, 
2.3 percent and heard artist in 
concert, 3 percent. 

It should be remembered when 
analysing these figures that 
consumers were allowed to give 
more than one reason for purchase 
and that while TV advertising 
appears to account for very little 
sales, only a handful of records arc 
in fact marketed in this way. 

However 51 percent of singles 
were purchased because they were 
heard on radio and 21 percent 
because they were seen performed 
on TV. 

Full margin 

on Top of the 

Pops Vol. 3 
VOLUME 3 of BBC Records' Best 
of Top of the Pops, released on 
December 1 is being promoted 
with press advertising and a large 
number ol window displays, final 
details of the campaign were not 
available at the time of going i0 
press, though it is certain that 
dealers ordering multiples of 15 
albums will receive a free record 
dispenser. 

An important factor about this 
release, retailing at £2.95, is that 
dealers will receive the full 363 
per cent dealer margin. BBC 
Records and Polydor can still offer 
the full margin because there will 
be no radio or television 
advertising for the album. Such 
advertising is not permitted under 
the BBC's charter. 

Movie tapes 
CONTINENTAL RECORD 
Distributors this week introduces a 
special deal for retailers who 
handle the company's new Voices 
Of Hollywood pre-recorded 
cassettes. For every 12-tape pack 
purchased (it features one each of 
the series' dozen titles), retailers 
arc given free of charge one extra 
cassette, together with an 
appropriate display board. 

Among the dozen titles 
available from CRD are The 
African Queen with Humphrey 
Bogart (VH 184), and Lady In The 
Dark with Judy Garland (VH 
10468). Each tape runs for almost 
one hour; retail price is £3.29. 

mgs; 
* r* 

m1 
m 

m 
m 

Se 

.* "V 

HARK THE VILLAGE WAIT CREST 22 

PLEASE TO SEE THE KING CRESTS 
TEN MAN MOP CREST 9 

Available only from Saga Records Ltd.Tel: 01 • 969 6651 \ 

Marketed by B&C Recordings Ltd.,326 Kensal Road,LondonW105BL 

SAGA 
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WOULDN'T 

YOU 

UKE 

HI- 

Wouldn't you like a full-colour picture of your 
favourite Roller, loo^ They're all in the new album 
'WOULDN'T YOU LIKE LIT from theBay City Rollers. 

...Of course vou would. 
i\ 

THOUSANDS OF PEOPLE WOULD 

THIS CHRISTMAS 

The advertisement illustrated above is a sample of the advertising and 
displays that Bell Records have prepared to enable you to sell many more of the 
new album from the Bay City Rollers. 

This sparkling new record is now available, and apart from twelve 
superb titles it is packaged in a full colour open sleeve which features a full 
length picture of the Rollers, complete printed lyrics and a very special insert 
featuring individual pictures of each Roller. 

"Wouldn't You Like It?" is the title and its going to 
be on everyones Christmas shopping lists, so when next your 
EMI Salesman calls, order your supply. 

BAY CITY ROUiRS 

'Wouldn't you like if?' 

ALBUM SYBEl8002 •CASSETTE TCBEL8002-CARTRIDGE 8XBEL8002 

bd 

o 

; • ; 

Album produced by PHIL WAINMAN courtesy of theUTOPIA GROUP 
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Everybody sC 

This is the selection of 
Precision cassettes and 

cartridges being featured... 

EASY LISTENING 
Max Bygraves/Singalongamax-mas 
ZC/Y8P 18439 
Max Bygraves/Viva! Congalongamax 
Vol. 10 ZC/Y8P 18458 
Des O'Connor/Sing A Favourite Song 
Vol. 3 ZC/Y8P 18449 
Des O'Connor/Sing A Favourite Song 
Vol. 2 ZC/Y8P 18420 
Lena Martell/Songs ZC/Y8P 18447 

Lena Martell/the Magic Of . . . ZC/Y8P 18466 
Millican & Nesbitt/Millican & Nesbitt 3 ZCTYSP 18460 
Millican & Nesbitt/Everybody Knows ZC/Y8P 18446 
Telly Savalas/This Is ZC/Y8DJM 2003 
Pasadena Roof Orchestra/Good News ZC/Y8TRA 301 
Petula Clark/Greatest Hitr ZC/Y8P 18397 
Sarah Vaughan/Send In The Clowns ZC/Y8MSL 1039 
Six Superstars/Original Artists ZC/Y8CDC 1001 
Lena Horne/Something In The Way She Sings 
ZC/Y8E 5067 
Frankie Vaughan/Sincerely Yours ZC/Y8P 18463 
Love Song/Tony Hatch Orchestra etc. ZC/Y8ABB 3 
Vic Damone/ln My Own Way ZC/Y8E 5051 
Buddy Greco/Live ZC/V8P 18437 
Denis Lotis & Dorothy Squires/Cheese n' Wine 
ZC/Y8P 18425 
Billy Ecksline/lf She Walked Into My Life ZC/Y8STX 1025 

CLASSICAL 
Gilbert & Sullivan/The Mikado 
(highlights). Gilbert & Sullivan 
Festival Chorus & Orchestra with 
full supporting cast. ZC/Y8P 13 
Carl Orff/Carmina Burana. Salzburg 
Mozarteum Choir & Orchestra, 
conductor: Kurt Prestel 
ZC/Y8CCB 15001 

Joseph Canteloube/Songs Of The Auvergne, Netania 
Davrath (soprano) ZC/Y8VB 713/4 (Doublepack) 
Handel/The Messiah (complete). English Chamber 
Orchestra, conductor; Johannes Somary, Amor Artis 
Choir, Margaret Price (soprano), Yvonne Minton 
(contralto), Alexander Young (tenor), Justino Diaz (bass) 
ZC/Y8VS 10090/2 (Doublepack) 
Beethoven/Piano Concerto No. 4 in G Op. 58. Esteban 
Sanchez (piano). Barcelona Symphony Orchestra, 
conductor: Antonio Ros-Marba ZC/Y8NEL 2008 
Nocturne 
Mozart: Eine Kleine Nachtmusik/Albinoni/Sibelius/ 
Vaughan Williams/I Solisti di Zagreb, conductor: Antonio 
Janigro ZC/Y8VSM 2126 
A French Evening-Saint Saens/Debussy/Ravel/Symphonica 
of London, conductor: Wyn Morris, Yan Pascal Tortelier 
(solo voilin) ZC/Y8TPL 13062 
A German Evening-Schumann; Piano Concerto in A 
Minor Op. 54/Brahms/Beethoven/Symphonica of London, 
conductor: Wyn Morris, Ambrosian Singers, Shura 
Cherkassky (piano) ZC/Y8TPL 13063 
An Austrian Evening-Mozart/Strauss/Lehar/Symphonica 
of London conductor; Wyn Morris, Rita Streich (soprano) 
Sidney Sax (voilin obligate) ZC/Y8TPL 10364 
The Magic Of Vienna/June Bronhiil (Soprano), 
Peter Jeffes (Tenor), Eric Shilling (Baritone). 
Conductor : George Barker ZC/Y8P 6 
Carl Nielsen - The Complete Symphonies - London 
Symphony Orchestra, conductor: Ole Schmidt Limited 
Edition Box Set Each set contains an illustrated booklet, 
cassette issue only. 
ZCUNP 324 . 

ORCHESTRAL 
Liberace/The Way We Were ZC/Y8P 18440 
Joshua Rifkin/Scott Joplin Piano Rags Vol. 1 
ZC/Y3H 71248 
Norrie Paramor Orchestra/Love ZC/Y8P 41045 
Alan Tew Orchestra/To The One I Love ZC/Y8P 41044 
Acker Bilk His Clarinet And Strings/Serenade 
ZC/Y8P 41046 
Tony Hatch Orchestra/Hit The Road To Themeland 
ZC/Y8P 41025 
Vic Lewis conducts The Royal Philharmonic Orchestra/ 
Film Thems My Way ZC/Y8DJL 430 
Victor Silvester/Great Gatsby Era ZC/Y8P 13441 
Cyril Staple-ton Orchestra/Stapleton Collection 
ZC/Y8P 41028 
Moog At The Movies/Synthesonic Sounds ZC/Y8PT 1002 
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COUNTRY & WESTERN 
Glen Campbell/Words ZC/Y8E 5066 
Glen Campbell/More Words 
ZC/Y8E 1001 
Country Capital Vol. 2/Original 
Artists ZC/Y8E 6003 (Tape only) 
Miki & Griff/Country Is 
ZC/Y8PKB 5522 
Roy Clark/Entertainer ZC/Y8E 5077 

' Diana Trask/Lean It All On Me 
ZC/Y8E 5078 

Bobby Bare/For The Good Times ZC/Y8E 3143 
Scruggs Bros/Gary & Randy Scruggs ZC/Y8VS 6579 
Sammi Smith/The Entertainer ZC/Y8P 28190 
Tommy Overstreet/Welcome To My World Of Love 
ZC/Y8E 5073 

FOLK 
Joan Baez/Greatest Hits ZC/Y8VS 79322 
Lindisfarne/Finest Hour XZ/Y8CAS 1108 
Buffy Sainte Marie/Best Of ZC/Y8VBD 3 
Country Joe And The Fish/Best Of ZC/Y8VS 6545 
Billy Connolly/Solo Concert ZC/Y8TAD 279 
Billy Connolly/Words And Music ZC/Y8TRB 32 
Ralph McTell/Streets Of London ZC/Y8TRB 34 
Bert Jansch and John Renbourne/Bert & John 
ZC/Y8TRA 1 44 
Pentangle/Basket Of Light ZC/Y8TRA 205 

ZC/YH8RES 23 ddV Prior/Folk Son9s 0( 0lde England 
Donovan/Greatest Hits ZC/Y8P 18283 

'V 

POP 
Elton John/Greatest Hits 
ZC/Y8DJL 442 
Elton John/Rock Of The 
Westies 2C/Y8DJX 464 
Peter Shelley/Gee Baby 
ZC/Y8MAG 5004 
Three Degrees/So Much Love 
2C/Y8P28212 " .\ 
Status Quo/Best Of ZC/Y8P 1840- j 
Bubblegum Is Back/Original Artisl5' 
2C/Y8BDB 1 001 , 
Frankie Valli/Closeup ZC/V8PSL^ 

KUCK 
Alvin Stardust/Rock With Alvin ZC/Y8MAG 5007 
Gold V Decayed/Original Artists 2C/Y8CLP 525 
Little Richard/All Time Hits ZC/Y8SN 5000 
7oa/wo And Ro" ^ Here To Stay ZC/Y8KS 7003 

SOUL 

ZCA^8B^S940^8nd "rhe PipS/'^econd Anniversary 
Barry White/Greatest Hits ZC/Y8BT 8000 

2C%y8BDS95oOA5nd The Pips/lmaaination 

Riiiw ^aVf!l,d/Best 0f ^C/Y8BDS 4015 Bill Withers/Best Of ZC/Y8SUS 10 

St^nio QV /e Best 0f ^C/Y8STX 1041 p S.ngers/Bost Of ZC/Y8STX 1042 
REGGAE 

Desmond nSMUnd/0ri9inal Artists ZC/Y8TB 1 
John Hnl?ien^r/Israe,ites 2C/Y8CT 1 11 
Ken Booth yc Volts 0f Holt ^C/Y8TRL 75 
Susan r iie/EvfrVthinS 1 Own ZC/Y8TRL 95 0 Cadogan/Doing It Her Way ZC/Y8MAG 5006 
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hristmasBox. 

.. Jhats PrecisionTapes Christmas advertising theme... 

Through Reveille,Weekend,Titbits, 

Cassettes and Cartridges, 

Black Music, Mother and 

^ _ Gramophone we're 

telling millions of 

people what marvellous 

presents tapes make 

for all the family. 

And when they come into 

yourstore make sure you're 

displaying the colour posters 

we're giving away. Make sure 

they see the new colour 

leaflet highlighting a selection 

from our catalogue. Sell your 

customers Precision's Green 

Goodies -they'll make a 

great big Christmas Box 

for you too. 

0 

stmas?0^ 

<3 

\ 
'A'ss 

woScfii siliri msBox. 
Ri 

m 
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Wvin 
i? buy0ht

hifeuitar i ) I'Cr the nng 000 
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a. 

a 

i 
m % 

Ew 
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mfAM Rxm 

£3 % 
i V .,B_v ( - :ft. 

: 
'".VP-o /r; / u^Z^St ■'i-l f 

li? 
GIVE rttN GOODIE,  

THEY DESERVE fTI AStl L "-^LeioS*"10 ri 

m  y ^ 

ax'vmr cawtu -ro.o. V to** r^rra-, 
wui HWOMI 

LICHILDRENS 
Lady And The Tramp/Original 

. Soundtrack ZC/Y8BV 5008 
l a Jun9'e Book/Original Sound- 

^ Mf track ZC/Y8BV 4041 
^40' Bambi/Original Soundtrack 

ZC/Y8DM 3903 
101 Dalmations/Original Soundtrack 
ZC/Y8DM 3934 
Tom Paxton/Children's Song Book 
ZC/Y8BRA 601 
Winnie The Pooh And Tigger Too/Original 
Soundtrack ZC/Y8DM 3813 
Michael Aspel Presents: 
Fairy Stories ZC/Y8STB 301 
More Fairy Stories ZC/Y8STB 302 
The Story Of The Owl ZC/Y8STB 201 
People In History - Oliver Cromwell and 
Winston Churchill ZC/Y8STB 102 
Fantasia/Original Soundtrack ZCBV 701/2 
Mary Poppins/Original Soundtrack 
ZC/Y8BV 4026 
The Young Generation/ZC/Y8BV 5007 

COMEDY 
Monty Python/The Cassette/Cartridge Of The 
Trailer Of The Soundtrack Of The Film Of 
Monty Python And The Holy Grail 
ZC/Y8CAS 1103 
Monty Python/Live At Drury Lane ZC/Y8CAS 4 
The Goodies/The New Goqdies Cassette And 
Cartcidge ZC/Y8BRA 1010 
Monty Python/Another Monty Python Cassette/ 
Cartridge ZC/Y8CAS 1049 
Blaster Bates/Explosive Exploits Of Blaster 
Bates Vol. 5 - Lift Off ZC/Y8BB 9 
Blaster Bates/Watch Out For The Bits 
ZC/Y8BB. 7 
The Broadcasts Of Idi Amin/John Bird 
2C/Y8XTR 1148 
Tony Hancock/The Blood Donor And The 
Radio Ham ZC/Y8MA 872 
Dick Emery/Beautiful Bermondsey, The Vicar 
Of Belching-by-the-Sea and many others 
ZC/Y8P 18411 

Q)nn Q 

TAPE ONLY 
Elton John/Lady Saftiantha ZC/Y8DJL 301 
Melanie/Beautiful People ZC/Y8BDS 51036 
Glen Campbell/More Of Me ZC/Y8E 6002 
Compleat Del Shannon ZC/Y8CLP 303 
The Troggs/Wild Things ZC/Y8DJL 307 

Lovin Spoonful/Live Up To Your Dream ZC/Y8KS 71013 
Joseph Cooper/Faces The Music ZC/Y8WR 12024 
Kinks/Great Lost Kinks/Kassette Kartridge ZC/Y8P 11009 
Best Of Newport Folk Vol. 1/Original Artists ZC/Y8VS 91027 
The Compleat Johnny and the Hurricanes ZC/Y8CLP 304 
20 Monster Hits/Original Artists ZC/Y8PT 2002 
25 Golden Oldie Rockers/Original Artists ZC/Y8SN 7002 
Whole Funky World Is A Ghetto/Orinigal Artists ZC/Y8CLP 301 
Play De Music/Original Artists ZC/Y8TRL 550- 
How Do You Spell Soul/Original Artists ZC/Y8CLP 302 
New Oxford St. Rocks/Original Artists ZC/Y8DJL 302 
20 Direct Hits/Original Artists ZC/Y8PT 2001 
High Powered Hits/Original Artists ZC/Y8BC 551 
Transatlantic Cable/Original Artists ZC/Y8TRA 1001 
Joan Baez/Live ZC/Y8VS 91039 
Bobby Richards Orchestra/For The Very First Time ZC/Y8PT 1004 

AVAILABLE FROM PRECISION TAPES 
Eldonwall Trading Estate, Whalebone Lane South, Dagenham, Essex. 
24 Hr. Telephone Answering Service Tel; 01-593 8416/7 
OR FROM PYE RECORDS 
120/132 Western Road, Mitcham, Surrey. 
24 Hr. Telephone Answering Service Tel: 01-640 3344 
PRECISION TAPES LIMITED, Precision House. 11 Denmark St.. London WC2H 8NR 
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