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THE TRADING figures published 
lust week by W.M. Smith & Son 
showing vastly increased turnover, 
but pitifully small profit growth, 
suggest that the company has 
more than fulfilled the 
government's Tequircmcnt to 
reduce its gross profit margin. This 
obligation led, it will be recalled, 
to the company embarking upon 
the price-cutting of records, the 
consequence of which was a 
confrontation with other multiples 
and a High Street war which has 
made the majority of best-selling 
albums cheaper than two years ago. 

Cheaper that is in mulliplc 
outlets, where loss of profit on 
records can be traded off against 
increased business in other 
departments. But what has 
happened in the case of W.M. 
Smith? The company's report for 
the first eight months of trading 
complained that first the long hot 
summer kept customers out of the 
shops and that deteriorating 
economic conditions then didn't 
bring them back. During this 
period, W.H. Smith had been 
actively engaged in using 
discounting of up to 60p on 
albums and publicising the fact via 
television and newspaper 
advertising - to stimulate business 
in its stores. On the evidence of 
the trading figures, the. policy docs 
not seem to have paid the 
anticipated dividends. 

But even with an obvious need 
to improve profitability, and its 
two chief High Street competitors 
apparently as anxious as all 
independent retailers to sec an end 
to indiscriminate price-cutting, 
W.H. Smith still shows no signs of 
wanting to move back towards 
normal-price trading. 

For the public the prospect of 
LPs getting cheaper all the time is 
an inviting one. For the 
independent dealer, now facing 
increasingly price-conscious 
customers, the future looks less 
rosy. And what of the record 
manufacturers? Despite aggressive 
price-cutting on the High Street, 
the level of their business has not 
in general reflected the lower 
prices with a comparable increase 
in volume. According to some 
managing directors, they arc now 
in the position of being pressured 
by the multiples to give better 
trading terms. How ludicrous that 
the industry should be called upon 
to subsidise price-leading activities 
on the very albums on which it 
relics for the bulk ol profits, by 
firms which have no real interest 
in helping to develop new talent. 

W.H. Smith has stated that it is 
not part of its policy to drive 
independents out of business' but 
that it cannot contemplate a 
change of attitude towards 
discounting while the other 
multiples continue to compete. 
However. 'to mailer how 
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National press, radio 

figure prominently 

in 76 promotion plans 
by DAVID LONGMAN 
IN A bid to improve the 
un-committed record buyers' 
awareness of their product, many 
record companies will be utilising 
mass-audience media to promote 
their products in 1976. 

In particular, many of the 
majors are planning greater 
emphasis on national press 
advertising, while commercial radio 
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is expected to become much more 
widely used during the year. The 
possibility is envisaged of a 
reduced involvement with the 
music press, for years the 
traditional outlet for most of the 
industry's advertising campaigns. 

Polydor's pop marketing 
manager Dave Chapman predicted 
that Polydor will be swinging away 
from the consumer press, and 
instead looking towards the mass 
circulation daily papers. This view 
is backed up by John Cooper 
marketing manager of EMI's US 
pop division. "The consumer 
papers are going to have a tough 
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THIS MONTH, the Bee Gees. Maurice. Robin and Barry Gihh, arc 
celebrating 20 years in the music business. Polydor International marked 
the event with the presentation of an antique cylinder phonograph to each 
along with nine cylinders on to which some of their most successful songs 
have been transferred. The presentation took place in Hamburg. Pictured 
are: (I to r) Maurice Gihh, Silke Zinkeisen and Graham Haysom of 
Polydor International's Pop Music Management, Roland Kommerell the 
Polydor vice president. Pop Music Management chief, Mike Hale and Robin 
and Barrv Gibb. 

Industry LP cutback revealed 

A STARTLING slump in UK 
production of records is revealed in 
statistics for the first six months of 
this year published by the BPI. 

Overall, production of singles 
and albums was down on the same 
period for last year by no less than 
17.6 million copies, to 78.2 million 
copies, of which 2.9 million were 
imported against 1974's 13 million. 
The main brunt of the production 
cutback was born by LPs. In 1974, 
58.7 million copies were turned out 
(8.9 million imports). In 1975 the 
figure was down to 42.4 million 

Peter Knight 

new NEMS md 
PETER KNIGHT jnr., who 
resigned as managing director of 
Private Stock in October, has been 
appointed managing director of 
the Nems label, recently 
reactivated by Patrick Median and 
Tony Calder. 

Knight takes up his position this 
 TO PAGE 4 

Reactions to 

price cuts 
THE ANNOUNCEMENT that W. 
H. Smith is to continue to 
cut-price records (Music Week Dec. 
13) prompted strong views from 
the industry this week. In letters 
to this paper (see page two) both 
Phonogram managing director, 
Tony Morris, and GRRC chairman 
and owner of the Harlequin chain, 
Laurie Kricger assert that contrary 
to comments made by Smith's 
chief executive, David Ackland, 
the other multiples would be glad 
to sec and end to the price war. 

The letters draw attention to 
the fact that the retail trade in 
general and the record industry 
itself would also like to see an end 
to price-cutting in depth. 

(2 3 million imports). There were 
35.9 million singles manufactured 
during the first half compared to 
37.2 million last year. 

However, viewed in their correct 
perspective, the figures do not 
indicate that the bottom has 
dropped out of the UK market. The 
first half of the year is a time when 
most manufacturing companies use 
a breathing space to stockpile 
catalogue material designed for 
autumn release. This year rather 
than have millions of unsold 
records on their books, majors like 

ADVERTI 

EMI for instance, held back on such 
high-volume business as MFP 
autumn releases until later in the 
year. 

In considering the implications 
of the production cutback, it 
should also be taken into 
consideration that the BPI recently 
published manufacturers' sales 
figures for the same period which 
revealed that nearly four million 
more albums than last year were 
delivered to the trade during the 
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The High Street 

price battle 

D C c c 

ON Till: eve of my lenlh year in 
the industry, I am writing to 
Music Week for the first time. I 
am prompted to do this as a result 
of last week's front page article 
headed 'Smith's cuts to slay 
despite profits slump'. 

Let me start by saying that, like 
any other manufacturer, multiple 
retail customers and strong 
independent dealers arc equally 
important to us. Good retail 
distributors of whatever type are 
essential for the public, recording 
artists, factory workers and to 
every other person who is involved 
in the industry; an industry which 
is critically important to the 
country's economy as a whole, 
especially as Britain is a key 
repertoire source. 

Price promotion is one 
important aspect of a complete 
range of marketing techniques and 
now that price cutting has 
commenced in this country, my 
opinions is that it will never 

totally cease. There will even by 
enterprising individual dealers who, 
because of their flexibility, will 
choose to beat the multiples at 
their own game. 

Some price reduction can even 
be a good thing for the industry as 
a whole, in that it stimulates 
consumer awareness, but, again in 
my opinion, the current rash ot 
deep price cutting is suicidal. 

Deep price cutting which gives 
away 50 per cent or more of the 
gross margin on the "Top 100" 
albums can only lead to the 
demise of the independent who 
relies solely on the sale of sound 
carriers. Furthermore, it is almost 
always these 100 per cent music 
stores that offer the most service 
to the consumer and who help the 
industry as a whole by featuring 
the range, promoting new talent 
and carrying out such "chores" as 
completing chart returns. 

May I tell Mr. Ackland, through 
your columns, that, contrary to 
what he is reported to have said, 1 
have personal reason to believe 
that two of the major multiples 

named by Mr. Ackland would 
welcome a reduction in the deep 
price war! . 

The next thing will be that 
manufacturers arc asked > 
retailers to subsidise the reduction 
in retail profits by increasing the 
gross profit margin reference level. 
And this at. a time when 
Government recommendations 
have been put to manufacturers to 
limit price increases and absorb 
cost inflation. A. J. MQRKIS. 
Managing Director, Bhonogram, 
London W2. 

I l-KLL bound to take issue with 
David Ackland of W.H. Smith 
both in my personal capacity as 
managing director ot Harlequin 
Record Shops and as chairman ot 
the GRRC. over his comments 
published in last week's issue of 
Music Week. 

It is hypocritical of him to say 
that he cannot consider stopping 
Iris price-cutting policy, because 
his competitors arc still cutting 
heavily. I have it on very good 
authoritv that both his main 
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continued price-cutting w.U « 
severe unemployment n me 
record trade, a contraction m the 
variety of product available and m 
due time a rebound ol lower 
profits for companies like 
Smith, resnllina from our own 
impoverished record industry The 
American market is a glaring 
example of profitless business. 

There is a great responsibility 
for thc consequences of this policy 
resting on thc consciences of the 
board' of directors of W.1L Smith. 
If not stopped now, it will greatly 
lower them in thc esteem of thc 
public and shareholders. 
KRIEGER, Harlequin Record 
Shops, London W. I. 

HERE FOR the fourth year 
running is our written tribute to 
promotion departments, first - 
Garrcll Redfearn and his MIF 
Promotion. Hc mails high standard 
records from various companies. 
His information is excellent and 
his own reviews accurate and 
well-informed. Mike Beaton at 
Chelsea provided a fine service and 
has been well rewarded with hits. 
Jon Smith at Spark has kept in 
close touch and by developing real 
two-way communication has 
turned this into big hits for his 
company. Yvonne at Phonogram is 
well up to the high standards of 
her predecessor, Nigel Graingc, and 
her persistent promotion has led 
to several records making it which 
might otherwise have fallen bv thc 

promotion man."A special mCmi 
n 
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product, but what a pity Vy 
Pyc's service these days ^ 
limited just to sending 
records and nothing else. DAvin 
KAY, National DJ Service, Jr 
Box 18, Southport. 

MAY 1 lake this opportunity tn 
wish a Merry Christmas and a 
Happy New Year to all ^ 
salesmen who call on us and ihank 
them for thc help eiv* 
during the year. I would also^u 
to thank all thc telephone sab 
girls, especially those at RCA, CBS 
and Phpnodisc. 

A special thunk-you to Sclccta 
for terrific service - once again - 
and congratulations to EMI ior 
managing to sort out some of iis 
problems. All in all it's been a 
good year, so to everybody in this 
peculiar industry (not including 
discounters) I send compliments of 
the season and best wishes for a 
prosperous 1976. John and Joan 
Munro, Pop-In Music Shop, Felling 
and Hebburn, Tyne-and-Wear. 

IN YOUR article "Van Kootcn - 
Holland's Mr. Musicbusiness" on 
page 40 ot Music Week of 
November 22, 1975. you stale 
that Una Paloma Blanca is "an 
original copyright of Day glow, the 
Red Bullet publishing firm." Jhis 
is not correct: Witch Music, a 
subsidiary form of Veronica Music 
Editions C.V.. is the original 
publisher. 

The same paragraph suggests 
that Mr. Terry Noon obtained the 
sub-publishing rights to Paloma 
Blanca due to his good 
relationship with Mr. van Kooten 
who had never forgotten Mr. 
Noon's help in exploiting Venus in 
the UK. We can inform you that 
the relationship between Mr. Noon 
and our firm has existed for 
years and years, that wc have 
sub-published in Holland most of 
the copyrights of Noon Music and 
Page Full Of Hits (during the time 
Mr. Noon was general manager of 
this firm) and that it is because of 
our faith in Mr. Noon's capacities 
that Noon Music obtained the 
UK-rights to Paloma Blanca. 

We should be very much 
obliged if you would express our 
gratitude to Mr. Noon and his 
staff for the excellent job done on 
our song! 

CHARLES RITTON. Veronica 
Music, llilversum, Holland. 
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EMI—Si par sent 

praffit S®ip fariEffist 

A PROFIT improvement of 50 per 
cent was forecast for the first half 
of the EMI financial year by 
chairman John Read addressing 
the group's annual meeting last 
week. The general healthy state of 
the company has led to share 
prices of 240p compared to 70p at 
the beginning of the year. 

However, much of the 
company's current success is due 

B 

WARNER BROTHERS has signed 
Rupert The Bear, the famous Daily 
Express cartoon character. A single, 
Rupert's Song, has been 
released. It was produced by 
Andrew Prycc Jackman who has 
just completed work on Chris 
Squire's solo album. The single is 
released through an arrangement 
with Tommy Roberts and Stephen 
Nardelli, directors of Fresh 
Records, working in liaison with 
Beaverbrook Newspaper. Nardelli 
co-wrote the song with Jackman. 
Rupert will be performing the 
single on several local lv 
programmes. A 13 week series of 
Rupert's own tv show is set to 
commence on ATV nationwide in 
early January. The Daily Express, 
in which the cartoon series 
appears, is running a colouring 
competition in conjunction with 
the release. 
A NEW promotion company, 
GMG Entertainments, has been set 
up by former Danny O'Donovan 
assistant. Pal Murphcy. First tours 
to be promoted will be Alan 
Stivcll who appears at the Albert 
Hall on January 22 and Buck 
Owens, who also includes an 
Albert Hall date on January 13. 
Plans arc also going ahead for a 
Black Oak Arkansas lour. 
FORMER DJM artist, Phillip 
Goodhand-Tait has signed a 
recording and publishing deal-with 
Chrysalis. Chrysalis Music will 
administer Goodhand-Tait's own 
company, Spaniel Music, on a 
worldwide basis. Me starts work on 
his first album for the label in 
January. 

GLEN SIMMONS has been 
appointed financial director of 
A&M Records. He joins the 
company from Tamla Motown 
where he was general manager ol 
Motown Records and Jobcte 
(London) Music. Previously he had 
been company secretary for Music. 
For Pleasure for 3'A years. 
Another new A&M appointment is 
Alan Firth as consultant in the 
area of singles. Firth has 
considerable experience in sales 
and promotion of singles with 
both B&C and the Musicland retail 
chain. At A&M he will be 
responsible for liaison between 
retail outlets and the company's 
sales and promotion departments. 
BARRY BETHEL has set up a 
new management company, the 
Thompson Bethel Organisation 
with Fred Thompson a mm 
commercial producer. The first 
artist the company will be 

to sales of a brain and body x-ray 
scanner which former chairman, 
Sir Joseph Lockwood, described to 
a national newspaper as a bigger 
profit earner for EMI than the 
Beatles records ever were. The 
company lias orders worth £70 
million for the scanners. 

Read said that at the end of the 
financial year in June the 
company had made nearly £35 
million profit of which 62 per 
cent was realised from exports. He 
also indicated some of the ways in 
which this profit was to be spent. 

First, EMI has purchased The 
Talk Of The Town from Trust 
House Forte. The Talk was 
launched in 1958 by Sir Charles 
Forte and Sir Bernard Delfonl and 
it will continue to be supervised 
by Delfont who is the EMI group's 
entertainment director. 

Secondly, Read announced that 
a change in altitude by the. 
Camden Borough Council has 
meant that plans arc now going 
ahead once again for the 
development of the Gort Estate 
where EMI has been hoping for 
the past four years to establish 
new headquarters with room for 
all divisions of the company. 

Read said that detailed 
development proposals were being 
submitted 

ikMU's new 

pramotlon 

wehide 
THE GROWING link: between 
motor-racing events and music 
promotion has resulted in A&M 
Records sponsoring- four races at 
Brands Hatch over the Christmas 
holiday, including the A&M 
Records International Trophy race 
which will seen by an estimated 
15 million viewcrs on BBC TV. 

The races arc being held on 
Saturday, December 27, and A&M 
is also giving sponsorship, to the 
Dark Horse Records Challenge Cup 
event and the Firefly Records' 
Hustler Trophy race. Bill 
Sydcnham, who has been 
sponsored by the company for the 
last two years and was the winner 
of the 1974 Brilax saloon car 
championship, will be participating 
in the races along with 120 other 
cars. All A&M cars will carry 
company logo stickers and 
individual race winners will be 
escorted round the track by an 
official A&M car. In addition the 
single-deck A&M bus, recently 
used for promotion during 
Supertramp's UK tour, will be 
present. Commented marketing 
manager, Mike Dcane: "We have 
believed for some time now that 
motor-racing has become a useful 
vehicle through which to promote 
and publicise the growing number 
of musicians signed to A&M." 
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SIX CBS secretaries together with Sailor and CBS artist relations manager, 
Derek Will in Gendarme costume at a reception at Ding walls last week to 
launch the new Sailor album. Trouble. 
handling is Mel Dean, a 
singer/songwriter who is presently 
Tony Christie's lead guitarist. Dean 
has been signed worldwide for 
publishing and recording to DJM. 
Bethel was formerly general 
manager of Cube and before that 
worked with Mainman, assisting in 
the management of David Bowie, 
and RCA. 
JUDD LANDER is leaving his 
position in Charisma's radio and 
TV promotion department to take 
up a post at Epic. He has been 
with the company for four years. 
RIGHT ANGLE Productions - 
which makes video pop films - 
has moved into new offices at 36 
Wardour Street. New telephone 
numbers are 437-3962 and 
437-3723. 
GF.OF LAVEY, account executive 
at Shorewood Packaging, has been 
appointed Warner Brothers 
production controller at WE A. He 
assumes the position on January 5 
and will report to production 
manager, Derek Claydon. 
UNITY MACLEAN joins the 
promotion department as product 
manager, singles, and reports to 
Jeff Gilbert. 

GRAHAM HAUGHTON is the 
new head of regional promotion 
succeeding Gilbert. For two years 
he has been working on field 
promotion in the Midlands and has 
spent a year as Epic label manager. 
J E F F GIL B E R T h as been 
promoted to national and regional 
promotion co-ordinator at CBS 
reporting to marketing director, 
Clivc Sclwood. Me will be 
responsible for co-ordinating and 
administrating national and 
regional promotion of CBS and 
affiliated labels. Reporting to him 
will be the label promotion 
managers and the head of regional 
promotion. 
JOHN ASTON has rcgioned CBS 
as area sales manager for the 
Midlands. Aston worked for CBS 
between 1968 and 1974 as a sales 
rep and then left to work for 
Dccca for a year. He will report to 
sales manager, Bob Lewis. 
CHRIS BECKW1T11 has joined 
Dick James Music as professional 
manager, not promotion manager 
as previously reported; he reports 
to general manager Roland Rogers. 
Promotions manager is Peter 
Golding, assisted by Diana Warren. 

mm 
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A SWITCH of distribution anticipated when MAM 
contract with Decca expires at the end of the 
month changes within one music publishing company 
may be announced in January at recent annual dinner 
Roger Greenaway elected King SOD for 1976 and retiring 
King Bill Martin presented fellow songwriters with SODS 
car badges intriguing - appointment of David Geffen 
as vice-chairman of WB Pictures and transfer of Joe Smith 
to become chairman of Elektra/Asylum will the 
transfer of power have an affect on the American label's 
UK distribution, still to be finalised on a longterm basis? 

IN ADDITION to its UK platinum status. Rod Stewart's 
Atlantic Crossing has gone gold in Holland, Germany, 
Australia. New Zealand, South Africa, Sweden, 
Switzerland and Austria Tony Morris and Ken Maliphant 
to U.S. to extend Phonogram's All Platinum 
contract Pickwick's Top Of The Pops series featured on 
BBC's Nationwide newsmagshow last week Ed Thacker, 
co-producer of Supertramp's Crisis LP is the son-in-law of 
ex-NME chief Maurice Kinn MW classical editor Evan 
Senior wondered whether a feature on Leontyne Price was 
envisaged when asked if he would like to contribute to new 
Black Echoes music paper. 

IN UK, Phonogram's Best Of The Stylistics tv-promoted 
LP has sold one million copies - without price-cutting 
due to reduced mark-up Nickleby and Me, new Caryl 
Brahms-Ned Sherrin musical, opening this week at Theatre 
Royal, Stratford East, is produced by Deke Arlon, boss of 
Gurusama group of companies wedding bells in late 
January for Polygram Leisure chairman Steve Gottlieb 
and Rocky Wilkinson also at end of December for 
Deep Purple manager Ron Cooksey and Mary Calairo, 
following last week's wedding of Purple organisation's 
joint m.d. John Coletta and Cherie Hibbot. 

RUMOURED THAT American Record Shack rack-jobbing 
firm may soon open in this country......following EMI Talk 
Of Town takeover, acts to follow Rolf Harris will be Dukes 
and Lee and Diane Solomon, both EMI acts former 
Radio City programme controller Gillian Reynolds now 
co-hosting Radio 4 Today programme CBS m.d. Maurice 
Obcrstein holidaying in Yucatan, Mexico a daughter, 
Fleur for Tony and Melanie Defries for her next single, 
Gloria Gay nor revives How High Tite Moon, a hit for Les 
Paul 28 years ago. influential American High Fidelity 
magazine lists Queen's Sheer Heart Attack listed as one of 
year's II best pop albums major 1976 project for Mike 
Leander and Tony Roberts - restoring sparkle to Gary 
Glitter's tarnished singles image. 
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Home Office 'permit' 

to seize Mi Amigo 
SOUTHEND MAGISTRATES last 
week granted a Home Oftice 
request for power to confiscate 
the Radio Caroline ship, Mi 
Amigo. if it strays within British 
Territorial limits. The request 
came, at the end of a hearing when 
disc jockeys Simon Barrett and 
Glenn Schiller were fined £200 
and £50 respectively, with costs of 
€50 and £25. The disc jockeys, 
engineer Peter Chicago and captain 
Werner de Zwart were arrested on 
November 8 when Home Office 
and Police officials raided the ship 
while broadcasting in British 
waters. 

Barrett and Schiller pleaded 
guilty to taking part in illegal 
broadcasts and Zwart pleaded 
guilty to permitting the 
broadcasts. All claimed that they 
would not have broadcast if they 
had known they were within 

British legal limits. Barrett had 
already been questioned following 
an earlier raid by the Home 
Office, though explained that he 
had to return to the ship to make 
demo tapes as the Home Office 
officials had confiscated his other 
tapes. The magistrates agreed to 
an appeal by Barrett that the 
Home Office should return one of 
his tapes. 

Also charged under the Marine 
Offences Act was Peter Chicago 
who pleaded not quilty to 
maintaining the broadcasting 
equipment. The prosecution asked 
for the case to be adjourned, 
though Chicago objected as his 
passport had been confiscated. The 
case was adjourned until February 
23, though the magistrate agreed 
that Chicago's passport should be 
returned to him. lie was released 
on bail of £1,000. 

EMI pitches for monster hit 
EMI IS pitching for a monster hit 
with Nessie, a rush-release single 
by two members of 
Edinburgh-based pop group Bright 
Red Tandem. The disc (EMI 2387) 
Is the first recorded spin-off from 
recent speculation that a prehistoric 
creature does exist in the famous 
Scottish lake. 

Pye was ready to get its teeth 
into the monster market after 
being offered the Tandem tape by 
producer Pete Kerr, himself 
responsible for the Royal Scots 
Dragoon Guards Band's 1972 
chart-topper. Amazing Grace. 
Scottish sources claim that the 
decision by the Universities of 

0 

FROM PAGE 1 
distasteful it may be to them, the 
opposition feels it must continue 
to compete until W.H. Smith 
makes a move. It would be a 
grand gesture if W.H. Smith, as 
initiator of the price war, began 
1976 by restricting discounting to 
limited campaigns on specific 
artists. The chances arc more than 
good that the other multiples 
would be eager to follow suit. 
Next year will be tough enough 
without indiscriminate 
price-cutting making it worse. 

Stock up now! / 

They could be 

headed your 

way! 

This is the smallest ad ever taken in 
Music Week to tell you a small thing 
that "Why Can't We Be Friends" 
by 53rd & 3rd (UK 114) is a smash! 
11 ear it now on 01-247 6956 

Promotion plons fof ^ ^ 
I I Ul ■ iW*" ■ „ amount of expansion ^ the 1jjA commercial 

for a ccrtai . market- ciations. ^ 

Edinburgh and Heriol Wall to pull 
out of the symposium planned to 
thrash out the question of Nessie's 
existence influenced Pye and 
caused it to reject the record, but 
a company spokesman said that 
the decision was governed by its 
current promotion commitments, 
"it was a good record, but we felt 
that wc simply wouldn't have the 
time to devote our full attention 
to it at this time of year" he 
added. 

Kerr than approached EMI. 
who liked the idea and set about 
rush-releasing the single. It should 
be available end of this week. 

Nessie will be competing tor 
disc sales with another underwater 
creature. Bruce — the mechanical 
shark hero of movie monster Jaws, 
whose theme music was issued by 
MCA on a single last week. 

Knight to NEMS 
FROM PAGE 1 
week at a time when Ncms is 
winning its first chart action with 
the reissued Small Faces hit, 
Itchycoo Park on the Immediate 
label. He also joins the board of 
Ncms Enterprises. 

Knight, formerly with Polydor 
International in London, told 
Music Week that the re-working of 
the Immediate catalogue will 
continue in January with the 
release of Best Of albums by the 
Nice and Amen Corner. For 
release later in the year will be a 
comeback LP by Marianne 
Faithful, now part-completed and 
due to be finished in America, and 
a black music label, Opal, is also 
being developed. 

A further broadening of Ncms' 
repertoire base will take place with 
the inclusion of Black Sabbath's 
four available albums the rights to 
which arc about to revert to Ncms 
from Phonogram. These will be 
reissued as soon as possible. 

OfiDfR FROM CBS ORDER D£: 

FROM PAGE 1 . 
year, and 1 know that EMI is 
looking closely at national press 
advertising, although it is very 
expensive. However, campaigns w 
held this year, especially wUh the 
Capitol Vine series, paid olf. 

EMl's UK pop division 
marketing manager Paul Watts 
agreed, but added that national 
press campaigns would have to be 
concentrated on artists with a 
wider appeal than is general with 
the consumer press advertising. 

Bell's director of promotions, 
David Bridgcr explained that he is 
looking closely at the teen 
magazines. He is about to sign a 
contract with one of the major 
teenage glossy weeklies, where 
readers will be able to buy certain 
albums at a discount price through 
the magazine. "1 have already cut 
down "on the consumer press 
advertising," he staled. 

RCA has already announced 
intentions to spend £100,000 in 
commercial radio, and the other 
companies look set to follow suit. 
For Polydor, Chapman agreed 
that commercial radio had become 
a more automatic choice on a 
local basis. EMI has just taken on ■ 
Radio City's marketing manager 
Peter Hulm to bring his radio 
experience to bear at the 
company. "I've joined the 
company to look at the 
possibilities in radio advertising," 
he said. "I think that EMI is ready 

Industry 

LP cutback 
FROM PAGE1 
first six months. The value of these 
albums was £44 million against a 
previous £35.4 million. 

In a footnote to the survey, BPI 
director Geoffrey Bridge points out 
that data for the two years is not 
comparable since information was 
not obtained from Rediffusion, 
President, Arrowtabs and 
Centredisc. 

The production statistics also 
disclose that just under 10 million 
pre-recorded tapes were 
manufactured, of which 8.1 million 
were cassettes. Export sales 
accounted for £1.1 million. 

Elton Yule 

disc re-issued 
DJM HAS re-activated Elton 
John's two-year-old seasonal single. 
Step Into Christmas, at the 
suggestion of BBC Radio One 
producer Ron Belchicr. The disc 
(DJS 290). which reached the UK 
lop 30 in December of 1973 
during a six-week chart run, has 
never been deleted. 

Belchier made the suggestion to 
DJM sonic three weeks ago, and 
the company with stocks of the 
single in hand from its previous 
availability - decided on 
re-activation soon afterwards. 
Airplay since then has been 
regular, with the Bclchicr-produced 
Johnnie Walker show among the 
programmes which have featured 
the disc. 

Step Into Christmas is one of 
the many seasonal offerings 
currently on the market. Other 
late contenders for Yule sales 
include Gladys Knight and the 
Pips' Silent Night, rush-released on 
Buddah last week after swift 
pressing by Pye. and Norman 
Wisdom's Do You Believe In 
Christmas on the Pye-distributed 
Genie label. 

in a very conip' Lions manager 
Island's P NVOuld be using 

CUve Banks said extcnt next 
for certain 

is also 
for 

radio to a 
^r- nefl s Badger artists. Rel1 s al radio 
lookingr "Though intends to be advertising, *^ * than most 
more isn't just the kids 
companies. ^ui also the 
We must aim * , why with 
mums and. dadbehincl the Bay City 
our campaign we niade one 
Rollers iatesl j1 ^ parents that 
commercial tclli uke lhe 

, ClS" nXr teliing the 
record, ana a" -j 
kids they wantcd V romoiion due 

Another ° Bell is the 

sr« 
£500 each, and are used P 
by shows like Pop Quest, Saturday 
Scene and Supersonic. 

"The life of lite video lihns 
extends overseas where wc can sell 
them to our foreign hccncees or 
television use when the artists are 
not available. In that way we can 
recoup some of the production 
costs. The Rank organisation also 
buys some of the films for use in 
its discotheques up and down the 
country." 

Brian Baird, advertising manager 
for Phonogram has just ended the 
practice of buying paid plays with 
Radio Luxembourg, and will 

instead be spending his mn 
with the IB A commercial rP 
stations. 'i 

He says that he has a(l0M(,, 
'wait and sec altitude towards V 
Wilde Rock tapes, as have c 

other company adverfi^ 
managers. "The company ]la

lno 

lied up the outlets yet thatT"1 

really interested in." atfl 
As far as the consumer prcs . 

concerned, Baird said "pu ,,s 
drastically cutting back 
consumer press advertisin" 
Instead, I'll be concentrating th

8" 
advertising in the music press 
certain artists. Instead of pUt{j

0n 

in one full page in each papcr 
8 

release, there will in fuiure ^ 
properly structured campaigns.1' 6 

Baird's use of the national pres 
will be slanted heavily toward! 
classical and established artists. \ 
far as television is concerned, 
commented that the Best Of Thg 
Stylistics campaign showed how 
successful television could be 
"Before the television campaign" 
no Stylistics album had sold more 
than 60,000 units, and the Best Of 
album lias now sold 
million units. 

over one 

To conclude the survey, Musjc 
Week contacted one of the major 
time buying consultancies in 
London to enquire how they are 
advising clients to spend budgets 
next year. The answer was thai 
consumer press and poster 
advertising must be regarded as a 
long term promotional tools and 
that for immediate results which 
record companies want, radio and 
television are the only two areas 
to be recommended. 

wishes all its readers 

A MERRY CHRISTMAS 

and a prosperous and peaceful 

NEW YEAR 

THIWEAR MUSIC WBEK 
HAS DECIPEP NOTTO 
SEND CHRISTMAS CARPS. 

INSTEAD THE AMOUNT 
OSUfiLLY SET ASIDE FOR 

THIS PURPOSE HAS 
BEEN PONfiTEPIN 
EQUAL SHARES TOTHE 

KELOWlNOCHARmES: \ 

MtfKMNS BESlEVoiENT 

MfOW £ ORPHAN 

FUNPOETHE NUT 

WZttry CLUB OF 
WFAT BRITAIN 
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Tlie l^atiors-'s No-I 
Best-Selling 
now tt«e Screen's 

Super THriSier 

fORjSlistrAj5 

0WIO^lrao10 

"'SSfeT 

JSofr"" 

The Hit album of the 

Smash film of the Bestselling book. 

MUSIC FROM THE ORIGINAL SOUNDTRACK 'JAWS'MCF 2716 

COMPOSED AND CONDUCTED BY JOHN WILLIAMS 

AND THE'THEME FROM JAWS7 SINGLE MCA 220 

THE FIRST 10,000 COPIES WILL BE IN A SPECIAL COLOUR BAG 

THE NO.l BOX OFFICE SUCCESS OF ALL TIME OPENS DECEMBER 26TH IN 

LONDON ~ Plaza 1 & 2 
LONDON-ABC l,FuIham Rd 
LONDON - ABC 1, Bayswater 
CANTERBURY-ABC 
SOUTHAMPTON-ABC 1 
BOURNEMOUTH - ABC 1 
PORTSMOUTH-ABC 
HEREFORD-ABC 
READING - ABC, London Rd 
BRISTOL - ABC, New Centre 
GLOUCESTER-ABC 1 
CHELTENHAM-ABC 
S W1NDON - ABC 1 
PLYMOUTH-ABC 
TORQUAY-ABC 

EXETER-ABC 1 
LUTON-ABC1 
CAMBRIDGE-ABC 1, Victoria 
PETERBOROUGH-ABC 
COLCHESTER-ABC 
WAKEF1ELD-ABC 
H ARROGATE-ABC 1 
HUDDERSF1ELD - ABC 1 
COVENTRY-ABC 
IPSWICH-ABC 1 
NORWICH-ABC 1 
NORTHAMPTON-ABC 1 
YARMOUTH - Regent 
OXFORD - ABC 1, George St 
LEEDS-ABC 1 

HALIFAX-ABC 
BRADFORD-ABC 1 
BIRMINGHAM - ABC, New St 
WOLVERHAMPTON-ABC 1 
WALSALL-ABC 1 
NOTTINGHAM-ABC 1 
HANLEY-ABC 
LEICESTER-ABC 1 
NEWCASTLE -HAYMARKET 
SUNDERLAND - ABC 1 
MIDDLESBROUGH-ABC 1 
HARTLEPOOL - ABC 
DARLINGTON-ABC 
GRIMSBY-ABC 
LINCOLN-ABC 

HULL-ABC 
CARLISLE-ABC 
LIVERPOOL-ABC 
BLACKPOOL-ABC 
BIRKENHEAD-ABC 
ST. HELENS-ABC 
WARRINGTON - ABC 
CHESTER-ABC 
PRESTON-ABC 
SOUTHPORT -ABC 
BARROW-ABC 
SHEFFIELD - ABC 1 
CHESTERFIELD-ABC 
DONCASTER - ABC 
YORK-ABC 

FALKIRK-ABC1 
DUNDEE-ABC 
KIRKCALDY -ABC 
GLASGOW - ABC 1 
GLASGOW-Coliseum 
EDINBURGH-ABC 1 
ABERDEEN-ABC I 
PUTNEY-ABC 2 
ROMFORD-ABCl 
CROYDON-ABC 1 
STAINES-ABC1 
EALING-ABC 2 
BRIGHTON-Astoria 
SOUTHEND-ABC 
MANCHESTER - ABC 1, Deansgate 

Get ready for the JMMfS explosion 

THE HIT SOUNDTRACKS ARE ON 

MOV RECORDS 
Marketed by EMI Records Limited. 20. Manchester Square, London W1A 1 ES Sales and Distribution Centre, 1 -3 Uxbridge Road. Hayes. Middlesex Tel; (01) 759 4532/4611 & 848 9811 
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French hit by new 

profit margin controls 
PARIS - The 1 Tench eovernmom 
has introduced a profit marein 
control system and once again the 
music-producing industry is a 
prime target. 

This time the controls do not 
affect discs but hit hi-fi 
equipment, 70 per cent of which 
is imported- Additionally, 
1- rench-manufacturcd equipment 
also uses imported parts and so is 
also affected. 

The importers and the whole 
trade in general have pointed out 
that this equipment is the only 
precision product to be burdened 
with a profit co-etficicnt ot 
around 33 per cent. 

Generally importers work on a 
wide margin range, from 20 per 
cent to 50 per cent and they 
maintain that the rigid controls 
proposed will make it dilficull to 
operate smoothly. 

One point is that the importers 
are responsible for virtually all the 
advertising involved. Only now is 
stereophonic equipment here really 
making an impression and finding 
■i wide market. If. however, the 
;radc is not permitted to find the 
profit depth necessary to meet 

costs, expansion in future will be 
out of the question. 

A first move will be to pull out 
of the festival du Son. This is one 
of the most important exhibitions 
of musical, electronic and other 
equipment and il the decision is 
adhered to. then the festival 
might not be held. 

further if the importers carry 
out their threats, quadraphonic 
sound will be pushed hack years 
and franee will indeed find itsell in 
a technical backwood. instead ot 
being up with the front-runners. 

finally the government lias 
been told that this "shortsighted 
attitude" could-cost between 800 
and 1.000 people their jobs. 

The basic reason for the new 
policy is the effect ol inflation hut 
it seems strange that the Ministry 
of finance so often reacts by 
picking on the music industry in 
one form or another. Records carry 
a very high tax. and this holds up 
sales expansion. 

However, as long as there is 
some expansion, the Minister tcels 
he is entiled to impose all kinds of 
taxes and controls. The result 
could he serious. 

> 

CHS Rh:CORDS Norway 
additionally house Disco 
Plate-Senlralcn AlS. The 
Scandinavian con trollers 
Kristian I.indenian (a&r 
Sweden}. Per Jenssen 
(director. Scandinavian 
Finland), l.au&e Nielsen 
Norway). 

recently moved into new premises in Oslo, which 
A/S and a jointly-owned distribution company 
headquarters were inauyuraicd by a meeting of 
and managers and pictured (left to right) arc 
manager. Norway). Ingmar Ostbcrg (controller, 
(managing director. Norway). Jor gen I.arson 
operations), Ami Holma (managing director, 
(controller, Denmark). Rune ilagbcrg (controller. 

Holland 
(Courtesy Stichting Nederlandse) 
1 MISSISSIPPI, Pussycat, 

Bovema 
2 THAT'S THE WAV, KC and 

the Sunshine Band. PPBO 
3 CALYPSO, John Denver, RCA 
4 SPACE ODDITY, David 

Bowie, Victor 
5 LADY BUMP, Penny McLean, 

Jupiter 
6 SAUSALITO, Rosie en Andres. 

CNR 
7 I'M ON FIRE, 5000 Volts, 

Philips 
8 WHEN YOU'RE GONE. 

Maggie MacNeal, Warners 
9 DO IT ANYWAY YOU 

WANNA, People's Choice, PiR 
10 NIGHTS ON BROADWAY, 

Bee Gees, RSO 

Italy 
(Courtesy Germane Ruscitto) 

1 WISH YOU WERE HERE, 
Pink Floyd, Harvest-EMl 

2 PROFONDO ROSSO, I 
Goblin, Cinevox-Fonit/Cetra 

3 SABATO POMERIGGIO, 
Claudio Baglioni, RCA 

4 L'ALBA, Riccardo Cocciante, 
RCA 

5 EXPERIENCE, Gloria Gaynor, 
MGM-Phonogram 

6 R1MMEL. Francesco De 
Gregori, RCA 

7 CHOCOLATE KINGS, 
Premiata Fonderia Marconi, 
RCA 

8 XXa RACCOLTA, Fausto 
Papetti, Durium 

9 BELLA DENTRO, Paolo 
Frescura. RCA 

10 UOMO MIO BAMBINO MIO, 
Ornella Vanoni, 
Vanilla-Fonit/Cetra 

10 NEVER CAN SAY 
GOODBYE, Gloria Gaynor, 
MGM-Phonogram 

10 DISCO BABY, Van McCoy & 
Soul, Avco-Ariston/Ricordi 

Belgium 

r 

» 

(Courtesy Humo) 
1 I'M ON FIRE, 5000 Volts, 

Philips 
2 THAT'S THE WAY, K.C. & 

The Sunshine Band, RCA 
3 DANSEZ MAINTENANT, 

Dave, CBS 
4 MORNING SKY, George Baker 

Selection, Cardinal 
5 LADY BUMP, Penny McLean, 

Jupiter 
6 BAD TIMES, Barry 8i Eileen, 

Omega 
7 LITTLE DARLING, Rubettes, 

State 
8 DO IT ANY WAY, People's 

Choice, CBS 
9 SJAK1E VAN DEN HOEK, 

Conny Vandenbos, Park 
10 LONELY WITHOUT YOU, 

Cynthia Clay, Decca 

Spain 

(LPs) 

(Courtesy El Gran Musical) 
1 THE HUSTLE. Van McCoy. 

Columbia 
2 FEMMES, Nathalie et 

Christine, EMI 
3 AMOR AMOR. Lolita, CBS 
4 SE QUE ME ENGANASTE 

UN D1A, Danny Daniel, 
Polydor 

5 UNA PALOMA BLANCA, 
George Baker Selection, 
Hispavox 

6 FEELINGS, Morris Albert, 
Columbia 

7 SECRETARIA, Moccdades, 
Zafiro 

8 BELLA SIN ALMA. Richard 
Cocciante, EMI 

9 QUE HE DE HACER PARA 
OLVIDARTE?, Manolo Otero 
CBS 

10FELIZ CUMPLEANOS, 
OUERIDA, Nelson 
Columbia 

il Sfiil 

Ned. 

Czech swing to 

instrumentals 

j I Tom LUDONHR DORUZKA in thc swing era, some of 
Vf.Tf.RAN LfAUfR^ 01 ' clay's Chechoslovakian pop scene as 
whom stil play a nia-,or .p11", ish 'memories of the times when 
studio conductors, su popular with thc fans as thc 
outstanding mstrumcntalisis were 
singers. t into an instrumental title, audiences 

Today, if a band stn ■ ssary Cvil - a boring interruption 
usually take it as a singer. 
between two hits projcctc * .blc changc in this situation. It all 

But there are o _ i^.^ of ?oVCOTny which Supraphon 
started with a sm^ Ba<.atcllc, following an offer by Ivan Mogull. 

I released on licence fr ' ^ . jnil|c was high-placed in thc charts. 
Somewhat surprising y,^ ^ ^ inst]rumcntal to penetrate a 

I After many yc™s\l nvdusivcly by local pop singers. Occasionally, 
neld dommated almost country act Tl.e Country 

I an instrumental y divles but such recordings were more 
Sc^^isod^r^bums, as a sort of complementary addition to 

I the usual vocal lrack^ , career for fclix Slovacck, a soprano 
1974 startcd a 1 t . ' ^ perhaps marked the start of a new 

rraXOin poVtotrinnentals.' Slovacck, like many other pop musicians, 
Started hi career in ja/.z. In 1968 he won a contest for young jazz 
Sns, organised by the Prague InternaUonal Jazz I-estrval. 

Slovacek—Scott duet 

1 Al the same time American jazz clarinettist Tony Scott heard 
Slovacek in a Praauc jazz club and invited him to play at his Icstival 
concert. With no rehearsal, Slovacck jumped on stage and. with Scott, 

I Stopped thc show with a unique clarinet duct. At that time, the now 
wave of jazz interest was still years away and Slovacck later joined 

I the Ladia Staidl pop group, which accompanied Czech number one 
I sinuer Karcl Gbtt. , , * j * t, 
I Slovacck was entrusted with thc instrumental solos. And, step by 
I step, he developed a highly individual pop style mixing jazz and rock, 
I and in time his instrumental solos received as much applause as some 
I of (iott's vocals. 
1 A few of his instrumental singles sold reasonably well, but thc 
I biggest surprise was in 1974 when his first album, all instrumental, 
I came out and sold 60,000 copies inside four months - an 
I unprecedented success in thc Czech instrumental field. Now his 
I album is to be released on a licensing basis in Germany (Ariola) and 
I thc UK (Rediffusion) and a second one, consisting of hits from older 
I Czech musical films, is ready for release here, fclix Slovacck is thc 
I first pop instrumentalist over the past 20 years to achieve thc star 
I status comparable to pop singers. 
I Bui now he is sharing the limelight. Mis trumpeting playing 
I colleague from Ladia Saidl group. Vaclav Tyfa, has always had 
I respect from musicians as a first-class section leader. In 1975, the 
I conductor of thc Radio Prague Pop Orchestra. Josef Vobruba, 
I together with composer/arranger Vladimir Popclka, had an idea to 
I produce with Tyfa alone and just rhythm section an album ol 
I material arranged for a band of up to ten trumpets. 

Tyfa recorded all thc brass parts by playback technique and 
I created thc unique sound of a trumpet big band with perfectly 
I matched lone, vibrato, phrasing and breathing. One side contained 
I rock arrangements of themes by a Czech baroque master, Adam 
I Michna of Otradovice; the other side had versions of the hits of 
I Blood, Sweat and Tears. The album was released through the 
I Supraphon Record Club and 15,000 members ordered it - again a 
I decisive success for instrumental product. 

Quadrephoriic pop 
I And almost thc same sales were reached by thc first Czech 
I quadraphonic pop production. Variations, recorded by a studio 
I all-star band conducted by Josef Vobruba and produced by top 
I composer Bob Ondracck. 
I This album contains pop adaptations of thc most famous classical 
I items, such as Handel's Largo, Mozart's Little Night Music and 
I Tchaikovsky's Piano Concerto in B flat minor. Some tell their own 
I stories. In Rimsky-Korsakov's flight Of Thc Bumble Bee. for 
I instance, the bumble bee, flying ^ round the full circle of the 
I quadraphonic system, is mistaken for a UfO and a jet fighter is sent 
I to pursue it. Sounds of machine guns blend with dialogue between 
I pilot and airport control. 
I Btirc gimmicks, yes. But they still mark a promising return of the I pop instrumental which need not rely on those gimmicks. Panton 
I released a fairly successful album called Thc Romantic Piano on 
I which pianist Jiri Malasck, plus a big orchestra, plays international 
I and local material in easy-listening arrangements. And Ronald Binge's 
I » V.1" Summer Rain, released by Supraphon on licence front I Rediffusion in the UK, has more than 40,000 copies pressed. 
I Instrumentals will only rarely outsell the Top Ten hits, but for 

I record companies and publishers it is good to know they do have 
something else on which to rely if their pop singles do not sell so 

1 lii- A,V1 Wrlll,S?loislS ,ikc , clix Stovacck and Vaclav Tyfa, conductors 
I n.mrn I V" and Procluoers like Vladimir Popclka or Bob 
V cc 1 10 ■cc'1 P0P market has a promisinn avenue to explore- 
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Available from Pye Records (Sales) Limited. 
132 Western Road, Mitcham, Surrey. 
Tel: 01-640 3344. 
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Sound & Visual 

adds to stereo 

SOUND AND Visual Products Ltd. 
based at Cockensic in Fast Lothian 
h a v e been pro d u c i n g 
cassettes tor the educational 
market since 1968. Farly next 
year the installation of new 
machinery will mean that as well 
as producing 10,000 mono 
cassettes a week for education that 
company will be doubling its- 
music stereo capability. 

An associated printing 
company, Port Solon Ollset 
Printers produces colour cassette 
inlay cards, and cassette and box 
labels as well as complementary 
printed material. 

Sound and Visual market blank 
cassettes which are also sold to 
other companies and wholesale 
through Company Mulli Media 
(AV) Services. Managing Director 
James Lawson sees their 
wholesaling operation growing as 
new Scottish material becomes 
available. 

"We market audio material 
abroad for the Open University, 
and we also see that as a growth 
area. We are also involved in the 
distribution of Audio Visual 
equipment to schools, universities, 
training departments where this 
type of material is used 
throughout Scotland, providing a 
very comprehensive range of 
equipment from the many agencies 
that we currently hold. This 
operation is carried out by Audio 
Visual Distributors Ltd. 

Edited by 
IAN McFADDEN 

SCOTTISH NEWS 
appears fortnightly 

in 
MUSIC WEEK 

Readers with items of interest 
should contact IAN McFADDEN 
at 530 Great Western Roac', 
Glasgow G12 8EL or phone (041) 

339 7517. 

He added, 'The latest addition 
to our group is a retail record 
shop trading as Soundtrack, 257 
Morningsidc Road, Fdinburgh. The 
range of records and stock have 
been considerably expanded and 
the shop interior has been 
completely altered for customer 
convenience". 

Mr. Lawson hopes to introduce 
an educational centre in the shop 
early in 1976 and also hopes to 
have talks with publishers about 
commercial distribution of some 
of their educational products. 

News in brief. . 
GRFMLINS in the pipeline 
changed the name of Lmblent 
Records subsidiary mentioned in 
the last Scottish section from 
London to London. Houston I'yfc 
of Fm blent says thai the 
company's slogan is London clear, 
which wouldn't work with 
London Ayrshire country group 

k' 
■;v f: 

X 
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t  r p/ioHOgl'Olfl (teft' 
Mr ami Mrs Stan Tosh (ecu ire) with To"\JO fur Tosh, "'//o retired 
md Charlie Anderson of Deeca at the presentation j 
from EM! last month. 

Stan Tosh retires 

STANLLY TOSH, the FMI 
Classical Manager for Scotland, 
retired recently alter 26 years with 
the Company. He joined FMI tn 
1949 as a rep on the Fast Coast of 
Scotland up to the Orkneys, in 
1954 he moved to Middlesbrough 

Company Policy is releasing an 
album Some of our Business to 
coincide with the Christmas season 
at the Glasgow Pavilion 
theatre Radio Clyde goes 24 
hours in the New Year during 
Radio Clyde presenter Steve Jones 
holiday his 9.00 till noon show 
was hosted by Ralph McTcll. 

and i" 1961 tat:k ,0 ,hc ||S 
depot, lie became Classica 
Manager in 1966. 

AUhoudi Stan has left the 
company "there arc ties between 
,7 family and EMI hts son 

Graeme is now on Stan s old 
tenitory, while son and d.iught 
Mistair and Evelyn both have 
worked for the company tor sonic 
lime. His other son Smart is in 
Pilot who record for FMI, and it is 
a family joke that his wife, May. 
also works for the company but 
doesn't gel paid for it. Stan 
Intends to devote his retirement to 
golf and the occasional recital for 
DunfcrmUnc Gramophone Society. 

Scotland's 

dipstick 

Top 20 
1 40 greatest hits p0 

Co mo rry 

2 A NIGHT AT THE Opgpj. 
Queen 

3 GET RIGHT IN TAB Him 
Billy Connolly n,,vl. 

4 40 GOLDEN GREATS i 
Reeves ' lni 

5 WOULDN'T YOU LIKE iy 
Bay City Rollers 

6 ROLLED GOLD. Ro| 
Stones ^ 

7 FAVOURITES, Peters & ■ 
8 CRISIS, WHAT CRISIS? 

Supertramp 
9 ALL AROUND MY 

Steeleye Span 
10 ONE OF THOSE 

Eagles 
11 NAZARETH'S GREATEST 

HITS 
12 ATLANTIC CROSSING, Rod 

Stewart 
13 OMMADAWN, Mike OldfieH 
14 SHAVED FISH, John Lenncn 
15 MAKE THE PARTY LAST 

James Last 
16 BEST OF THE STYLISTICS 
17 ALL THE FUN OF THE 

FAIR, David Essex 
18 CAT STEVENS GREATEST 

HITS 
19 DISCO HITS '75 
20 ROCK OF THE WESTIES, 

Elton John 

Dipstick chart is intended only as 
an indication of one shop's best 
sellers. Our thanks to Mr. Whaley of 
Chalmers & Joy, 63 Seagate, 
Dundee, who very kindly supplied 
it. 
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DECCA 

and 

SELECTA 

WOULD LIKE TO WISH THEIR MANY FRIENDS IN THE INDUSTRY 

A VERY HAPPY CHRISTMAS 

... and these are the two monster albums 

that will be giving you heavy sales now and through the New Year 
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