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THE WINNING entries in the 
Music Week sleeve design 
competition. For full details sec 
page 10. 
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Pickwick takes 

BW8r Gintour 
MUSICAL RENEZVOUS, the 
company which markets the 
Polygram group's Contour budget 
label is being closed down and the 
catalogue transferred to Pickwick 
International. The changeover was 
effective from January 19 and 
about 40 London staff and 
salesmen have been made 
redundant, but some may be 
offered work cither with the 
Polygram companies or at 
Pickwick. 

The decision brings to an end a 
five-year run in the budget market 
by the Polygram companies, 
Phonogram and Polydor. and 
means that Pickwick now controls, 

Montgomery 

Seaves Chappell 
BOB MONTGOMERY has resigned 
from his post as managing director 
of Chappell, effective immediately. 

He has been invited by the 
president (Dick James) and council 
of the Music Publishe^s, 
Association, acting unanimously, 
to become involved in their plans 
for the collection of mechanical 
royalties. 

Montgomery has. for a year or 
so, been part of a working party 
set up by the MPA to consider the 
whole future of the collection of 
mechanical royalties, and whatever 
decisions arc finally made he will 
be involved. 

Steve Gottlieb, chairman of 
Polygram Leisure, in addition to 
his other duties, has been 
appointed executive vice-chairman 
of Chappell and Co. 
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according to managing director 
Monty Lewis, about 60 percent of 
the UK market for records 
retailing in the .Cl.00-.Cl.25 
bracket. 

Polygram's exit from the 
budget market has been on the 
cards for the better part of the 
last year as increasing costs of 
production bit deeper into the 
company's slim profit margins 
which could not be underwritten 
by sufficiently powerful 
back-catalogue. Steve Gottlieb, 
chairman of Polygram Leisure, 
told Music Week. "This has not 
been an easy decision to make, 
but the label has not been viable 
for some time and in the present 
economic climate we cannot go on 
carrying a label which is not 
 TO PAGE 4 

PRS repeats 

dealers should 

pay for play 
RETAILERS WHO are not paying 
the PRS royalty for the use of 
records and music for 
demonstration purposes are 
already infringing copyright law, 
the PRS pointed out this week. 
Shop owners should already be 
paying 1.2p per square foot of 
shop space to the society. 

Last week a meeting was held 
between the PRS and 
representatives of the MTA, at the 
PRS invitation, to exchange views. 
The GRRC has already advised its 
members against paying the 
royalty which the PRS decided to 
implement on January 1. The 
meeting ended with the PRS 
agreeing to come back to the MTA 
 TO PAGE 4 

130 UK firms 

at Midem 
BIGGEST REPRESENTATION at 
MIDEM this year - the 10th 
anniversary of the event - is 
clearly from the United Kingdom. 
More than 130 companies arc 
participating, 64 of them attending 
but without booking stand space, 
with a minimum air-lift attendance 
of 700 music-business 
personalities. 

Business represented on stands 
in the Palais des Festivals include 
record manufacturing, music 
publishing, recording studios, 
insurance brokerage (a company, 
Eckcrsley Hicks, specialising in the 
music industry) promotion, 
television merchandising, artist 
management and import and 
export. 

The UK contingent accounts 
for more than 30 percent of the 
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COLLECTING THEIR silver discs for sales of The Last Goon Show Of 
All, are Peter Sellers and Spike Milligan. DPI director Geoffrey Bridge 
presented the discs at a BBC Records reception last week at the Martini 
Terrace. Harry Secombe was ill and did not attend. 

Oldham rejoins 

Immediate 
ANDREW OLDHAM has renewed 
his association with Tony Caldcr - 
together they formed the 
Immediate label five years ago - 
and has joined the Nems Group as 
director of special projects. The 
Nems organisation, of which 
Caldcr is a director, has rights to 
the Immediate label and is scoring 
in the charts with the reissued 
Small Faces hit. Itchycoo Park. 

Oldham's role within Nems has 
not been precisely defined, but is 
described as that of an "executive 
catalyst" involving the company's 
activities in Europe, America and 
Canada. Plans for the opening of 
bases in Los Angeles and New 
York will be announced shortly. 

WEA sets 

first IPs 

on Asylum 
THE ELEKTRA and Asylum 
labels will begin functioning from 
within WEA on February 14 when 
the top-selling 30 albums in the 
two label's catalogues will become 
available through the CBS/WEA 
distribution set-up. EMI has sole 
rights to the distribution of 
product up to the end of January 
but then enjoys a six-month 
sell-off period. It is understood 
that sufficient copies will have 
been pressed so that dealers will 
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International 

names at 

Ml DEM galas 

TWO INTERNATIONAL galas arc 
being staged at Ml DEM this year 
- Sunday, January 25 and 
Wednesday (28) - in a huge 
ten-masted marquee with armchair 
sealing. 

Artists include Esther Phillips, 
Silver Convention, Morris Albert, 
the Eania All-Stars, Claude Dubois, 
Henry Mancini, Nicole Croisillc 
and Joan Baez, though the exact 
programming has not yet been 
finalised. 

One show is to open with an 
aceordian spectacular, featuring 
nine leading French players, 
including Aimable and Maurice 
Larcange. 

The Fania All-Stars, 
Latin-American musicians, with a 
UK album Salsa Live out on 
Island, also give a concert at the 
Lyceum in London this week 
(Thursday, 24). 
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MODEL OF the proposed new central London headquarters for tM 
viewed from the top of Cenlrepoint looking up Tottenham Court Road. 
EMI is now hoping to receive detailed planning permission from Camden. 
Westminster and the Greater London Councils soon. It is hoped the 
building will house all EMI's activities, at present scattered in 22 different 
offices throughout London. The remainder of the development will 
provide residential accommodation and shops, restaurants, studios, public 
houses, ear parking, cinemas and the Open Sfxice Theatre. The 
development, presently estimated to cost over £20 million, is hoped to be 
started next year and completed in 1980. 

Exciting 

new 

promotion 

...Free If to your customers when they 

buy one of these four great new Philly albums. 

The Phillyfreebie includes one track from all 

four albums. That means your customers can try 

all four new Philly albums for the price of one! 
TWOJof, 

M 
Hb 

-U 

M.F.S.B. 
O'Jays 
Billy Paul 
Harold Melvin & 
The Bluenotes 

"Philadelphia Freedom' 
'Family Reunion' 
'When Love Is New' 

'Wake Up Everybody' 

P1R 69208 
PIR 69196 
PIR 69207 

PIR 69193 
Also on tape 

National Publicity Campaign 
i Full page press aovertising in national 
1 and monthly soul press. 
2 Substantial Radio Commercials. 
3 Shopper-stopping Point of Sale; 

Hanging sleeves; Window Displays: Posters. 
4 Competitions. 
^ Disco competitions and promotions. 

6 Regional radio, TV and 
press coverage. 

7 Magazine reviews, 
g Special Phillyfreebie sleeve. 

9 Informative album sticker. ORDER NOW CBS Order Desk 
Tel 01-960 2155 CBS WEA ARM Dislr/bulion Cenlre Garlby Road W10 

Byworth to 

chair CMA 
TONY BYWORTH, Ol Acuff-Rose 
Music and Music Week's country 
music contributing editor, has 
been elected chairman of the 
Country Music Association (Great 
Britain), replacing Andy Gray. 

Mervyn Conn was again elected 
vice-chairman. One new position is 
that of membership secretary 
(Sandy Crosthwaitc, of Radio 
Essex), to cope with the increasing 
number of members and mailings. 

Other appointments: secretary, 
Ann Dex, of the Dex Agency; 
treasurer, Jeff Forrest, of Malkm. 
Cullis and Sumption; committee, 
Roger Bell (Burlington); Tom 
Butler (Fonderosa Club); Gordon 
Davics (Westwood Recordings); 
Tommy Loftus (RCA); Bob Powel 
(Radio London and Country Music 
People); Pat Sherlock (Flair 
Records); David Sanclison (CBS); 
Bernard Simmons (Cavilvette) 

Byworth said 1975 was the 
most successful year to date for 
country music in Britain. 
AUSTIN BENNETT, marketing 
director of World Records, has 
been appointed marketing 
administrator in EMI s 
international classical division, 
reporting to general manager Peter 
Andre. Bennett has been with 
World Records for six years, the 
last two as marketing director. 
Marketing manager Michael 
Kennedy will take over Bennett's 
responsibilities and Bryan Tyrrell 
has joined WR from EMI's tape 
department as assistant marketing 
manager. 

PETER HULM has been appointed 
EMI Records marketing services 
manager, reporting directly to Bob 
Mercer, marketing and repertoire 
director. Responsible for the 
regional promotion team, he joins 
EMI from Radio City (Liverpool) 
where he had been marketing 
manager since its start of 
transmission. Commenting on 
Hulm's appointment. Bob Mercer 
said that he had experience in 
marketing and commercial radio 
and this reflected the significant 
growth and importance of local 
broadcasting. 

apponu^u oiiiccr 
Charisma. She formerly worked 
the press office at CBS. In 

MARTIN NELSON has bcpn 
appointed EMI's regioj 
promotions manager, based \ 
London. He previously managed 
EMI's northern promotions office 
in Manchester. Succeeding ^ 
Martyn Cox, who joins EMfp 
from the regional promotions team 
at Chrysalis. Before that he had 
been a member of Warner Brothers 
promotion team. 

BARRY CAWSON, formerly 
marketing operation co-ordinator 
at Phonogram, has been appointed 
assistant marketing projects 
manager, taking up his new role in 
Chris Dedman's department. Bob 
Nolan, formerly markctin« 
operations assistance, takes over 
Cawson's previous position. 

AUDLEY LOUGHEED has joined 
the Trojan/B&C promotion 
department with special 
responsibility for press. He will 
report directly to Bcrnie 
Cochre'ane, head of the 
department. He comes to the 
company from UK where he was 
on promotions for six months and 
prior to that Dip Records. 

D 
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Dealer gets 

big response 
WITH REFERENCE to my letter 
in Music Week (Jan. 10), urging 
retailers to band together and 
agree not to order a certain new 
release or to order no records at 
all for one week. 

I was amazed at the enormous 
response I received. I had large 
and small concerns telephoning me 
about how to execute the idea. I 
have been in touch with Mr. 
Laurie Kricger of Harlequin 
Records who has expressed 
sympathy with our campaign. A 
plan of attack is now being 
worked out and I would be 
pleased to pass on further details 
on receipt of a stamped addressed 
envelope. Save Our Shops and 
Stop Ordering Stock. - TONY 
CLIFFORD, Hearsay Records, 23 
Market Square, Hemel Hempstead, 
Herts. 

(January 20, 1966) 
ROLAND RENNIE discloses 
olydor discussing UK dislribution 

llirough Philips also agreement to 
handle new Robert Stigwood 
Reaction label Dccca to 
market I7s6d classical Turnabout 
abcl Shcl Talmy and Jim 
bconomides sign production deal 
p!'1 CBS '"dustry welcomes EMI move to cut down on singles 
rclcast:s Janie Jones makes personal appearance at Berklcv 
Record Store, London, to p^mot 
11 V Witches' Brew 
ln^- Spencer Davis Group t Number One with Keep P ^ 
Running RR reviewer c 
Stevie Wonder's Uptight will 
out here - desnito 1- m,SS 

commercial than '"jf ni0re 

releases" Barbra <£ ev,ous 

, Jack Wmstanley of plans new Spot label for .V" 
and La tin-American music. ^ 

PAGE 2 

(January 23, 1971) 
MONTY LEWIS reveals Pickwick's 
intention of introducing a 
full-price racking service "in (he 
not too distant future" plans 
for a joint-company distribution 
link between Kinney and Island 
fall through as (lie American 
company probes future 
arrangements five months ahead ol 
end of Warner-Reprise contract 
with Pye general manager Dave 
/Ml wood concludes deal with 
Family Tree Productions for 
material for forthcoming Polygram 
budget label 70 people depart 
in staff cutback at lS'e 'vor 

Raymonde leaves Decca to start 
own production company meet- 
ing of Major Minor creditors set 
for February 8 Sunday People 
newspaper alleges attempts being 
made to bribe BBC djs and 
producers Saga readying a 99p 
label 
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Enterprise distributes feg*disc 

PiWir EielliDlii toliS wholeale 
^ NOTl'INGI (AMPS Si 

by ADAM WIIITl- 
POWER EXCHANGE is s\viidling 
its UK dislribution from EMI to 
Enterprise. Slocks of the label's 
current releases, including J. J. 
Barrie's Wlierc's The Reason (PX 
112) and Kris line's You're My 
Honey (PX 113), arc available 
from the new source immediately. 

The change coincides with Power 
Exchange's decision to broaden 
the musical base of its operations 
to lake in m-o-r and light classical 
material. The company started out 
with a black music orientation - 
initial releases featured the O'Jays 
and H. B. Bamum - but is now 
planning projects with the Radio 
Clyde Pop Orchestra and onetime 
pianist with the New York 
Philharmonic Orchestra, Leonid 
Hambro. 

Masterminding Power 
Exchange's new initiatives are joint 
managing directors Paul Robinson 
and Barry Authors. Robinson 
founded the label with Steve 
Rowland in November of 1974; 
Authors, after long experience in 
the agency and management fields 
in Canada and Britain, joined 
Robinson towards the end of last 
year. Both men had their own 
separate publishing outfits prior to 
that, Chappcll/Robinson and 
Chap pell/Sparkle, and these have 
now been merged to form 
Chappcll/Robinson/Sparklc. Power 
Exchange has also just appointed 
Derek Write, formerly with United 
Artists and Pye, to handle national 
promotion. 

The Radio Clyde Pop Orchestra 
project, a joint venture with the 
Glasgow-based commercial station, 
is expected to yield an album of 
contemporary hits played a la 
America's Boston Pops Orchestra, 
according to Robinson. Conductor 
will be Ian Sutherland, and the LP 
- with production handled by 
Radio Clyde's Andy Parks - is 
due out at the end of February. 
Tire orchestra is expected to 
undertake a scries of concert dates 
throughout England and Scotland 
to coincide with the record's 
release. 

The Leonid Hambro venture, in 
which Chap pells is heavily 
involved, centres on the pianist's 
expertise with the music of 
Gershwin. The U.S. composer's 
Porgy & Bess has been chosen by 
the American govern men t to 
celebrate the country's bicentenial 
this year, and Hambro will be 

Spencer pays 

£500 costs 
RECORD DEALER, Cyril 
Spencer, trading in Shaftcsbury 
Road, Edmonton, London, is to 
pay £500 agreed costs to EMI and 
RCA as part of terms disposing of 
a copyright action. Mr Justice Fox 
was told in the High Court last 
week. Spencer had been sued by 
the two companies over pirate 
albums - three of Glenn Miller 
music and one ol Nat King Cole 
produced on the Joker label. 

The defendant company 
undertook not to infringe the 
plaintiff companies' copyright or 
sell recordings known to infringe 
copyright, and consented to an 
order that infringing recordings 
were handed over. 

In a separate action involving 
cassettes of Indian music, record 
dealers Khaled Mahmood and 
Tariq Mahmood of Clapham, 
London, gave similar perpetual 
undertakings to EMI and Polydor. 

recording this for Power Exchange 
for album release on both sides of 
the Atlantic. A major orchestra 
and conductor arc being lined up 
to support the pianist, says 
Robinson. Hambro will also make 
a television show, intended as a 
pilot programme for a proposed 
scries. 

Power Exchange is recording a 
number of other artists, including 
keyboards man Mike Moran and 
Canadian vocalist Bill Amcsbury. 
Moran has completed an 
instrumental LP of standards 
performed in contemporary style, 
supported by onetime members of 
the Blue Mink band. This should 
be available later this month, 
together with Amcsbury's Can 
You Feel it? album (PXL 001). 
Another future LP release will be 
Kristinc's I'm A Song. 

Paul Robinson is not deserting 
Power Exchange's original black 
music interests, however, and a 
special compilation album entitled 
Hunk Of Funk will be available in 
the near future. Artists featured 
will include the O'Jays, Ann 
Bycrs, Billy Cole and II. B. 
Bamum. 

Although Power Exchange has 
switched its distribution from EMI 
in the UK, it will remain with the 
major in various foreign territories. 

NOTTINGHAM'S SELECT A DISC 
has extended its wholesale 
operation to London and the 
Home Counties. Two vans are 
covering the region, one North of 
the Thames and the other South 
of the river. 

This is an extension of the 
company's existing service which 
to date has covered the North 
West, Tynesidc, Yorkshire and the 
East and West Midlands. 
Selectadisc's van fleet now totals 
eight. 

Retailers who specialise in the 
sale of disco singles arc offered a 
regular weekly call. Selecladisc 
sells the product at wholesale 
prices, along with chart records 
(singles and albums) from CBS, 
WEA, Pye, Contcmpo, Phonogram, 
Island, DJM, Polydor, RCA, 
Magnet and Black Magic - the 
last-named being Selectadisc's own 
disco-orientated label. The 
company also imports records 
from the U.S. and Europe, 
embracing both current and back 
catalogue items, plus some 
cut-outs. 

Selectadisc marketing manager 
Phil Holmes has been in London 
recently finalising plans for the 
van service extension. Reaction to 
the idea has been very good from 
retailers, he claims, and a firm 
basis for it established. 
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JUDGING THE Music Week advertisius design competition are (left-right), 
David Mutton of Mutton Advertising, Andre dc Vekey, Billboard regional 
publishing director, Laurie Kreiger, managing director Harlequin Records, 
Bryan Whitman of Rcalheath display company and record dealer John 
I lard man of Musicase. Pictured below arc four of the judges deliberating 
on the album sleeve design entries. They are (left-right), record retailer 
Derek Pox, Queen's lead singer Freddy Mercury, Derek Aslett of 
Seabrook-Graves-Aslett design agency and marketing consultant lan Walker 
of Results. Also on the panel was Lionel Rose, sales manager of 
Shorewood Packaging. 

Ti 
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DESPITE CONTINUING hints in national press about a 
new MAM-Decca deal, a pending link with EMI in South 
Africa could be a pointer towards future developments in 
the UK after Fred Marks expect Clive Selwood to be 
recruited to Pye's management team transfer of 
Polygram budget label Contour to Pickwick a coup for 
Monty Lewis - but with two ex-MFP men, Tony Morris 
and Tom Parkinson, plus former overseas director Steve 
Gottlieb on the label's board, EMI must have been 
disappointed not to have had the deal from Cream 
Creative Marketing, Phonogram switched advertising 
account to Grant Advertising, but tv remains with 
McCann-Erikson also Ronco moved its business from 
Time Buying Services to Grays Advertising. 
VIRGIN PLANNING to concentrate on more commercial 
single releases Mel Bush planning another major 
promotion - could it be Bob Dylan? Philip Gould, son 
of former industry exec Leslie Gould, signed cast-album 
deal with Decca for Happy As A Sandbag show which 
he's producing contracts manager Malcolm Brown and 
general manager UK repertoire division Brian Jeffrey at 
Manchester Square in line for overseas promotions John 
Fruin a powerful new recruit to GRRC committee......we 
boobed - working as a dj at Jimmy Savile's Le Cardinale 
club is runner David Bedford not David Hemery - also, 
due to a t||pographical error, cost of home recording 
licence from MCPS was not correctly stated to be £1.62 
in last week's issue. 

SONGWRITER NICKY Chinn ill with stomach trouble in 
Wellington Hospital Maurice and Bcrnice Kinn will 
celebrate silver wedding on February 1 with seven-week 
world tour much excitement at Bronze over current 
success of Osibisa's Sunshine Day single - the first hit 
from the Roundhouse Studio this week Rosko and 
Roskettes debut on MCA with Clive Crawley-produced Hey 
Sah-Lo-Ney a son Luke for Mike and Penny 
Leander Albert Hammond recording at Morgan Studios 
under Ron Richard's direction. 

DISC VISIBLE on Decca's Cameo-Parkway Story double 
album sleeve is an old Pye Cameo single third annual 
Chrysalis Darts Tournament being held in style this year 
— at Lord's Tavern Banqueting Suite on February 5 on 
recent Morocco holiday. Charisma's Tony Stratton Smith 
bumped into Bruce Milliard and Alan Bell of the BBC and 
Dave Howson from Phonogram wedding bells last week 
for UA's Alan Warner and p.r. consultant Sandie 
Kay this week Spark taking first tv advertising to 
promote Scotch On Rocks album in Tyne Tees area. 

i • 

B.B.Seaton's 

new single 

w. 

PAGE 3 
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Interpar scheme to 

artists' overseas 

S^20^ests Giants 

1 % 15EU v/i \fRniJRG is Albums, where an album win . 
* B W RADIO LU,^b

c Ii- oroaramme featured in its entirety aW J 

by PETER JONES 
ADRIAN STERLING, director of 
Inter par. has completed 
preparatory work on a system 
which will case international 
administration of royalties for 
artists and musicians in respect of 
broadcasts or public performances 
of their recordings. 

Sterling, who set up Interpar - 
International Performing Artists' 
Recordings Ltd. - in March, 1974, 
is to reveal full details of the 
scheme at the 6th. International 
Music Industry Conference, IMIC, 
in Honolulu. May 6-10. 

The basic principle of paying an 
artist or musician a fee for 
broadcast performances of his 
records is in Article 12 of the 
Rome Convention of 1961. At 
present 16 countries have ratified 
the Convention and most recognise 
Article 12. But the international 
administration of neighbouring 
rights royalties from those 
countries which do rccbgnise 
Article 12 has long been a 
problem. 

It is Sterling's hope that 
Interpar will provide a solution. 

One of the most advanced 
countries in logging and collecting 
broadcast performance rights is 
Denmark, whose Gramcx 
organisation collects not only lor 
Danish artists but also for artists 
in those countries which grant a 

First Asylum 

releases set 
FROM PAGE 1 
not fall short during the 
changeover period. 

This particularly applies to Joni 
Mitchell's Hissing Of Summer 
Lawns album which belatedly 
appears at 22 in the Music Week 
chart tliis week following pressing 
and stock-flow problems at EMI 
before Christmas. This and The 
Best of Carly Simon, will be 
among the first titles available 
from CBS/WEA. 

The first release, under the new 
deal, will be The Best Of The 
Eagles, scheduled for February 20 
release. Another 30 titles will then 
become available and finally it will 
be possible to order a group of 
about 60 further titles from 
CBS/WEA by March when WEA is 
planning a marketing campaign. 

STOP PRESS- 

BREAKERS 

RODRIGO'S GUITAR 
CONCERTO D'ARANJUEZ, 
Manuel & The Music. Of The 
Mountains, EMI 2383 
SOMETHING'S BEEN 
MAKING ME BLUE, Smokie, 
RAK 227 
I LOVE MUSIC O'Jays, 
Philadelphia PIR 3879 
18 WITH A BULLET, Derek 
Harriot, Trojan TR 7973 
JUST ONE LOOK, Faith Hope 
& Charity. RCA 2632 
HURRICANE, Bob Dylan, CBS 
3878 
DECEMBER '63, Four Seasons 
Warner Brothers K 16688 
G ROW SOME FUNK OF 
YOUR OWN, Elton John, DJM 
DJS 629 
LADY, Supertramp, A&M AMS 
7201 
ONCE A FOOL. Kiki Dee, 
Rocket ROKN 501 

risiht to performers under Article 
l2. 

But Gramex has diffiGiilty in 
distributing royalties to British 
artists and musicians because of 
being unable to tind an 
organization to administer the 
royalties on an individual basis. 

Said Sterling: "In Britain, a 
unique system is used lor 
implementing the Rome 
Convention. It is also designed to 
secure control over record use by 
broadcasters and other users. 
Discussions between Interpar. the 
MU and Equity have been going 
on for some months to explore 
the best way to deal with the UK 
situation." 

But Interpar will not, as a 
general policy, collect royalties - 
"but where an artist registered 
with us has a right under the 
Rome Convention, we will 
endeavour to gel that right 
recognised." 

Countries principally involved 
at the outset will be Denmark, 
Sweden. West Germany, Italy, 
Austria. Mexico and Brazil. But 
Sterling expects to sec more and 
more countries ratify the Rome 
Convention, including Article 12. 

Pickwick takes 

over Contour 

marketing 
FROM PAGE 1 
profitable. In times of inflation 
the public changes towards 
higher-priced product and if there 
arc too many £1.00 labels on the 
market somebody will suffer." 
Gottlieb added that tv promotion 
of records had affected sales of 
budget records and that the 
likelihood of price restrictions 
would make it even more difficult 
to make a profit. "Wc made a 
certain impact, but not the major 
one we were hoping for," he 
added. 

One of the principal failings of 
Contour was less than total 
pentration at retail level. The 
company's official announcement 
states that marketing responsibility 
is being transferred to Pickwick 
with the aim of giving the 
catalogue improved retail 
availability. Through the Contour 
sales force, the label was available 
in some 4,000 outlets, about 
2.500 less than Pickwick has 
access to via its van-selling 
operation at present 52-strong. but 
possibly due to be increased. 

The deal only affects Contour 
past and present catalogue and no 
commitment has been made in 
respect of further product, or 
regarding manufacture. Stocks 
were being transferred to 
Pickwick's warehouse yesterday 
(January 20) and it is expected 
that a comprehensive stock will be 
available on the Pickwick vans 
within four weeks. Lewis added 
that some streamlining of the 
catalogue as well as repackaging 
would take place. Prices of £1.00 
for Lft and £1.75 will be 
unchanged. 

A letter was mailed to the trade 
last week outlining new 
arrangements for ordering, to be 
handled by the Pickwick sales 
force from January 26. Any 
enquiries will be dealt with by the 
Pickwick Sales Order Desk from 
January 19. 

Mr said that 
m .he yours to ^'oudcasting 
already some t :eS which 
organizations in co^ convenlion 
have not signed making 
pvo recognmo.. o ■ V nies 
payments to^the rotor 

crrics of programme launchme j1 ^ include the testing 
changes, wh. essrul B;,iUe 01 

"ue'ci l' -ties, and the stnrt.ng 
of a Superstar 76 scrrcs. director of 

payments 
for the 
recordings 

The Interpar ^ R^^f 
performers to rcgis t 1 anV 

t'tadr "on. ) .877 

r^rf'^wiildc^ 

various collecting agencies. 
interpar registration wdl be 

around C2,50. Next step . for the 
performer to complete a 
declaration coverrng 
commercial records and 
involves a fee of £5 1 
declaration. int.'rnnr 

Enquiries about the Interpar 
system to: Interpar, BCM-lnterpar, 
London WC1V 6XX. 

Freeman will 

not re-sign 

with BBC 
DISC-JOCKEY Alan Freeman has 
no "exclusive" deal with the BBC 
now because it is regarded as an 
unnecessary reassurance" in view 
of his long-time association with 
the Corporation. 

His manager. John Stanley, said 
"Alan Freeman's exclusive 
contract came up in the normal 
run of things and was offered to 
him afresh. 

"He has no intention of 
working for any other radio 
station in the UK and as such, the 
exclusivity clause, after 19 years 
with the BBC, appears to be an 
unnecessary reassurance. 

"Freeman continues to be 
contracted to the BBC by the 
customary quarterly means." 

And Freeman said "As far as I 
am concerned 1 consider myself to 
be a Radio One disc-jockcy. have 
always been one, and want to 
continue to be one." 

UK Midem 

turnout 
FROM PAGE 1 
total attendance. Next in order 
come France, the U.S., Germany, 
with attendance from Australia 
and Canada also strong, the 
Quebec record producers united in 
a large stand put at their disposal 
by the Minister of Cultural Affairs. 

Several new companies arc 
being launched at MIDEM. One is 
Panache Music, set up by Malcolm 
Forrester. Tony Prior and Bob 
Ncwby. which already has a 
number of important deals set up. 
Tony Macau lay and Roger 
Grcenaway have taken stand space 
for their new Target Records. 

Champagne Entertainments, 
with Harold--Shampan as managing 
director, is launching its artist and 
song writing roster at MIDEM. 

To cope with the huge British 
contingent, a veritable "invasion" 
according to the organizers, eight 
extra aircraft, including a Trislar 
have been added to the scheduled 
flights from Heathrow. 

Dave Toff, secretary of the 
Music Publishers' Association, said: 
"There is no argument that 
MIDEM is of the most enormous 
benefit to British publishers." 

Luxeniboi.rSS ^ 
pfomol.oiib. ^ B;iule 01. .niC 
explained th ^ restcd. 
Giants scrie t|ie~Superstar 
probably unt stresscd tl.at 
programme- u'm" „cs ;iro in 
all progtamnie .t is 

at 7.00 p-m. for an ll0Utp 

Luxembourg is a'** 
1 Hrist a scries of specials 
f , 10 00-11.00 p.m.. starting 

.-ebruary 5 with a feature on 
Z World Record Club ° 
mtT Richard. On February 7 will 

- Ir pd j, 
'"music from the individual 
members of the Beatles. 

Another weekly leature is Great 

Albums, where an album win K 
featured in its entirety along ^ • 
back catalogue material from u 
artist. This programme h to 

1e 

broadcast on Wednesdays for 
hour at 9.30 p.m. 

The other programme change • 
that from last Sunday, January11? 
Barry Alldis will presCnt 

81 

three-hour competition show fr 
3 

midnight to 3.00 a.m. where th1 

listeners will have to 
names of three presenters 

gticss the 
who have worked on Luxembourg 

the past. The series will last for ^ 
weeks. 

Collins says that Alldis has bee 
an outstanding success with til 
station, being well received by uj! 
listeners. As a result, he VVjM 
become more involved in the 
programming, being on air five 0r 
six nights a week. He and Chris 
Carey will now run the office in 
Luxembourg together; sharing 
responsibilities for . programming 

Luxembourg is also likely to 
announce that Stuart Henry is to 
be part of a major lour In Britain 
during March and April. 

Distribution changes 

start RCA sales surge 
RCA'S SWITCH from van-selling 
to direct distribution last July has 
paid off in terms of album and 
singles sales, according 10 company 
marketing manager Lionel Burdgc 
- and the indications arc that 
1976 will be even brighter still ior 
the company. 

RCA's decision to drop the 
vans and switch to a car-based 
salcsforcc brought it into line with 
the practice of other major 
companies. Now the company is 
poised for single success with R 
and J Stone's We Can Make It. 
which jumped from 43 to 17 in 
last week's MW chart, and the 
Tymes' God's Gonna Punish You, 
while the debut album by 
keyboards-player Vangelis is a 
breaker in the LP chart. Claimed 
Burdgc, "This chart success is the 
combination of several factors but 
certainly the switch to 
direct-selling has had a lot to do 
with it." 

According to Burdgc, car-selling 
had resulted in the sales-force 
being able to spend more time 
with the dealers, outlining new 
releases and promotion campaigns. 
"Before, with van-selling, the reps 

tended to be almost just delivery 
boys and they just didn't have the 
time to properly promote new 
product," he said. "Now we can 
gel better feed-back, the system is 
more professional and we haw 
received very few complaints 
about distribution." 

Burdge added that the success 
was also due to an improvement in 
the RCA promotion team. "During 
the last four months of 1975 they 
really seem to have come together 
and the promotion work on the R 
& J Stone has been going on for 
at least three months. Apart from 
the Sweet, it is the fust 
UK-oriented release from RCA to 
be a hit in a couple of years; there 
has also been quite lengthy 
promotion behind the Tyines 
single." 

For the future, Burdge said that 
he was confident 1976 would be a 
good year for RCA, particularly 
from the album point ot view. 
"We're getting some excellent 
product from the States and in 
addition there arc a number of 
very good British acts waiting1" 
the wings. Combined with the 
direct selling and the promotions 
team, we should do very well- 

PRS repeats pay call 

FROM PAGE 1 
as soon as it has been decided 
whether there was to be anv 
change in policy. 

The MTA was hoping that some 
change m policy would be 
forward in time for it is bc 

Marshall Lees, prs l..onday' 

consideration Un(lcr 

orlt: 
pRS has always had T""8' Tho 

'i™ lo levy a "SlU 

demonstration perform y 0n 

records and music bn. l of 

11 ,n thc Past. Now Waivccl 

*ocicty makes no ^
Cr' the 

between enter... dlstinction 
demonstration. mcnt and 

However, the PRS did aP°0'a0t 
to the MTA representatives for 
consulting them before announc 
the decision. ftntli^ 

Among the arguments Put ^ter a P d put PRS was that when 
has one of his works rePr0 . j 
or a writer has a book Pl 

shops that display them "0 
need a licence to do so. 

One suggestion put forwan . 
that if the PRS needed to * 
more money then the tarl js 
by stores which play rccar. $ 
background music shou 
increased 

Lees ■ 1 -We 111 sald: , of ll"'" sympathetically to some ny 
arguments and less sympat"® . 
to others. Wc .10 ii $ 

PAGE 4 

about it at the moment, bu 

meantime, retailers who c0 ^ 
to play records or ,nuSl not 
infringing the law if they 
Pay the royaltv." 
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Melodiya ships 

200 million units 
MOSCOW Melodiya. the Russian 
record company, moves into 1976 
with an estimated yearly output 
lor 1975 of 190 million units, 
with exports sales of some four 
million, mainly from eastern 
European countries. 

Melodiya operates through 
distributing its product inside 
Russia through 17 record 
distribution centres and two branch 
offices. 

Catalogues of current releases 
and re-issues arc sent to 
wholesalers and retailers four times 
a year and the distribution centres 
collect orders from them. The 
Melodiya catalogue for current 
releases in the Jan.-March period 
of 1976 includes some 190 titles, 
half in stereo, of which 80 arc 

albums. 
fifty titles are the so-called 

"estrada." a term which embraces 
pop, easy listening in stereo, folk 
material lakes up 34 titles, and the 
rest are concerned with literature, 
children's records, drama and 
historical recordings. 

However the statistics do not 
include the considerable output of 
flexible singles, all of pop material, 
and which are sometimes admitted 
to be 25 per cent of the overall 
output. 

There are 36 titles in cassette 
format, and 21 arc stereo. 
National talent dominates the a&r 
repertoire. Currently Melodiya 
offers new product from 34 
national pop acts and only five 
records from foreign sources. 

95 per cent of 

Greek tapes 

'are illegal' 
ATHENS - Accordingj-oj report 
published m th . j 0f every 
daily newspaper Vr; ^ c soId in 
100 cassettes or car ridges 
the country, 95 arc tte or 

While a legal tape, u . 
8-track, costs almos grated 
pre-recorded tapes ar 
around the 50p mark. 

T.°4f .f 
xfwhiS 
or car.ridpcs ™th any song from 
any label, according to customer 

fc A*** 
managing director says: Toe 
guilty of the illegal taping simply 
pick the hits of each company and 
make a special compilation. 

Prague books U.S. and UK acts 
„   j rnncert managements, . PRAGUE - U.S. country artist 

George Hamilton IV. who has 
already made one successful 
concert appearance in 
Czechoslovakia, is likely to visit 
league again this year. 

this was announced by the 
Czech concert agency 
Pragokoncerl, already preparing a 
new scries of concerts with Gilbert 
Becaud, UK act Mac and Katie 
Kissoon, U.S. singer Betty Dorsey 
(who was at the Sopot Festival 
last year) and Dean Read, a U.S. 
singer already much in demand in 
East European countries. 

Negotiations are also in progress 

for Eric Clapton and Mireillc 
Malhicu: for Cliff Richard, who 
look part in the Bratislavsky Lyra 
festival in 1975 and may be 
returning to Prague in 1976. 

In December 1975 
Pragokoncerl brought french 
chanson star Juliette Greco to 
Prague. The agency also contacted 
Frank Sinatra, who replied 
through a personal letter that alter 
his last lour in Germany he docs 
not intend considering new 
European offers for the time 
being. 

But Pragokoncer t's main 
problems, as with most European 

concert managements, arc in the 
shortage of appropriate concert 
halls. Prague's biggest concert hal • 
Luccrna, holds only 3.000 when 
fully Filled and this is just not 
sufficient to cover the tees 
demanded by the big-name pop 
stars. 

There is a possibility of using 
the Prague Sports Hall, normally 
used for ice-hockey tournaments 
and similar events, with a capacity 
fully-extended of 14,000- But 
attempts to solve the acoustic 
problems of this site have not 
been really successful until now 
and the hall is not popular. 

CiTHUSTLE/CV.'in McCoy and 
Z THE HUSTLE, Syillphony, 

3 —- 
RC^iTRA VOLTA CH1UDI 

4 PORTA. Adriano 

s LfH'TARTARUGA. Bruna 

6 bella^dentro, P-IO 

7 Footsto'mpin- music. 
7 Ham i'ton Bohannon. 

7 ^"TRlGrN-ERO. Sandro 

9 fFr^Rot. VIOLIIMO, 9 n ico Modugno, D o m e n i c o 

10 FEEUNGs! Morris Albert, 
p.A,.RiCOrdi d|FFEBENCE, 

11 SPhillips. Kudu-MM 
12 PALOMA BLANCA George Baker Selection, WEA-MM 

12 LE TRE CAMPANE. Schola 
Cantorum, RCA 

14 PAGLIACCIO, Alunm Del Sole, 
p A.-Ricordi „ . 

15 NINNIA NANNA, • 00 

CBS-MM 

W. Germany 
(courtesy Musikmarkt) 

1 D O L AN N ES-ME L DDI E , 
Jean-Claude Borelly — 
Telefunken 

2 LADY BUMP, Penny McLean 
— Jupiter/Ariola 

3 I'M ON FIRE, 5000 Volts - 
CBS 

4 WENN DU DENKST, DU 

dS 
DENKEST etc. 
Werding — Ariola ne 

5 MOVIESTAR, Harpo p. 
Electrola ^ 

6 MORNING SKY, George Qai 
Selection — Warners er 

7 SAILING. Rod Stewart 
Warners 

8 TORNERO, I Santo California 
— Ariola 

9 NEW YORK GROOVE Hpii 
_ Bell/EMI Electrola ' 10 

10 DON'T PLAY YOUR Roc 
AND ROLL TO ME, Smoki* 
- RAK/Electrola 

11 JOSIE, Peter Maffey 
Telefunken 

12 MAMMA MIA, Abba 
Polydor/DGG 

13 FLY ROBIN FLY, s,,^ 
Convention — Jupiter/Ariola 

14 STAN THE GUNMAN, Hank 
The Knife and The Jets - ^ 
Electrola 

15 WART AUF MICH. Michael 
Holm - Ariola 

Spain 
(Courtesy of El Gran Musical) 
1 AMOR, AMOR, Lolita, CBS 
2 PARA QUE NO MH OLVlDES 

Lorenzo Santamaria, EMI 
3 THE HUSTLE, Van McCoy 

Columbia 
4 JAMAS, Camilo Sesto, Ario] 
5 HOY TENGO GANAS DE Tl 

Miguel Gallardo, EMI 
6 TORNERO, I Santo California 

Ariola 
7 FELIZ CUMPLEAN0S 

QERIDA, Nelson Net 
Columbia 

8 FEMMES, Nathalie et Christine 
EMI 

9 ED SOLITAR10. Nubes Crises 
Ariola 

10 SE QUE ME ENGANASTE UN 
DIA, Danny Daniel, Polydor 

CARAMBA AMIOOS ITS 

OF YOUR OWlV 

B/WI FFFUUIKE ABUUUEF (IIVFIII J GU1VOl^Wr^ ,.-.  

oiv OJM DaseS'""' 

FHOIVF Ol O^C) 33^5. 

DIM (DISTRIBUTORS) LTD JAMES HOUSE 71-75 NEW OXFORD STPPr-m 
  REET LONDON WC11DP 

'concrt 
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MADELINE BELL 
This Is One Girl' 

NSPL 18483 

iV 

x y* 

'A ? M ii 

> *•*" j 

BOTH AVAILABLE FEB 6TH TO COINCIDE 
WITH HEAVY PRESS & WINDOW/INSTORE CAMPAIGN 

2 newWorld-wide 

signings from 

Pye Records (Head Office), ATV House, 17 Gt. Cumberland Place, London WIA 1 AG. Tel: 01-262 5502. 
Pye Records (Sales) Ltd., 132 Western Road, Mitcham, Surrey. Tel: 01-640 3344 

Available on Precision Tapes Gissettes & Cartridges 
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Leffler leads Sweet's 

assault on the U.S. 
to bc but I really have littl 

by NICK ROB CRTS HAW 
ED LEFFLER, currently 
masterminding the career of the 
British band Sweet, is definitely in 
the First rank of pop managers 
internationally, despite a genuine 
aversion to publicity that lias kept 
his name out of the headlines and 
himself quietly in the background- 
Over the last decade and more he 
has been associated with a number 
of highly successful but totally 
dissimilar acts, ranging from Pelula 
Clarke and the Carpenters to 
Randy Newman and the Osmonds. 

A softly-spoken, 
conservatively-dressed man in his 
early 40s, Leffler nevertheless 
holds very definite views on the 
strategies of management in world 
markets, and is aware his 
reputation ensures they command 
respect. On the subject of his own 
history he is more diffident, but it 
transpires pop management was a 
second career, entered after a 
period of lucrative stockbroking 
which he says he hated. His first 
connections were with Sid 
Bernstein's agency in 1964, at a 
time when the new British bands 
like the Beatles and the Rolling 
Stones were taking their first, 
triumphant steps in America, and 
one of his first assignments was 
the Beatles' legendary Shea 
Stadium gig. 

Then came a partnership with 
Pctula Clarke that was to endure 
ten years, an involvement with 
NRB management through which 
he handled Randy Newman and 
the Carpenters, and his own 
management of the Osmonds. He 

is enthusiastic about the talents of 
these acts, as well he might be, 
and says: "I've never been 
involved with anyone who was 
untalcnted, and I never would bc. 
Of course, the people I have 
worked with didn't always come 
through in terms of popular 
success, they haven't all been 
superstars like the Osmonds and so 
on". On the Osmonds' success in 
this country he oltcrs an 
interesting sidelight: "The first 
U.S. hits for the Osmonds flopped 
in Britain, which was galling 
because 1 knew that if they were 
seen they would bc a success. So 
we waited for something really 
prestigious - the Royal Gala - 
and that did it. There is nothing 
like that in America, nothing that 
has such a powerful national 
influence." Lefflcr's involvement 
with the Osmonds eventually 
ended as the result of business 
disagreements with the group s 
family. 

Apart from peripheral interests, 
Leffler is now devoting all his 
energies to the career of Sweet. He 
first saw them two and a hall 
years ago, says their carthiness 
appealed to him even before he 
liad watched them perform live, 
and remains a staunch lan. "1 m 
always open to new ideas, and I 
was looking particularly for new 
blood at the time I met them. 
Once you become committed to 
an act, it takes a full-time 
involvement, of course, to do the 
job properly. Success in anything 
comes down to a matter ot power: 
Mick Jagger has power, any top 

BAF 

s> 
n * 

DayFiye.Rome. 

You ve bailed out 

the drummer. 
Rescued Lnc from theTrevi founlain Finally Sound someone who 

can argue in Italian 
What are you going to do if the gear doesn't turn up7 

Ned tune you're on lour, save yourself the hassles Fly BAF 
One of our Car/airs can take 5 tons of your gear plus you, 

musicians crew and girlfriends to anywhere in Europe All together 
Without 'he problems of adics and customs and hours on the aulobahns 

Thai's what we did lor Startruckin 75 - and The Who chartered our 
Dart Herald for their European tour last autumn 
Then for realty flash travel, there's our amazing 23-sealer VIP Herald 
Yours for the asking 

BAF - we'll get your show off the road. 
8f :!ish Air F f-rrles Limned 
Soutficnd Airport Essex 
lei '0702) 48601. 
Tele* 99294. 

A Keep/sn Group Company 

band has 
in the same 
don't get up 

Managers ore motivated 
way, though they 

and perform. My ego 

of their talent. 
Despite this ePparcnUy 

augressivc approach, . 
believes in the value of P"'cnC t 
"You cannot do everything at 
once; yon have to think m W 
long-term. With Sweet 1 an 
looking for ten years, not just . 
"of tours" This long-erm 
dedication to the interests ot an 
act was well illustrated b> 
Lefflcr's first move when he 
became Sweet's manager m 
October 1973, which was to tell 
them to make no more rcco d 
until thcy were free to record with 
another company. As a result t 
band released no material tor well 
over a year. 

His present aim is to break the 
band in America, and Sweets 
previous chart successes m that 
country he sees as preliminary 
skirmishes in a long campaign, ine 
main assault comes with a major 
headlining tour scheduled to start 
at the end of this month, winch 
will take in around 40 dates at 
venues of an average 3-5,000-seat 
capacity, and be accompanied by 
RCA's release this month of a new 
single. The Lies in Your Eyes, and 
a new album, Give Us A Wink. 
"This lour is crucial certainly. If 
you forget about the dollars 
involved, records are simply a 
means to exposure; an act has to 
be seen by the public in 
performance. 1 think Sweet s act is 
something that American kids 
haven't seen before, and if the 
band works like it can, then I 
think Sweet will explode in 
America." 

Leffler is reluctant to comment 
specifically on the way some 
British pop acts have failed to 
make an impression in America, 
but docs offer general advice. "I 
don't presume to know European 
markets as well as local people do. 
and equally, I don't think thcy 
can know the U.S. market as well 
as Americans in the business. In 
America, for instance, TV has 
little influence, and there is 
nothing that has the same role 
that the national pop papers do in 
this country. Radio is all 
important, and singles break by 
being played on a couple of 
stations in one area and word 
gradually spreading around. It's 
like ripples on a pond, and it can 
mean a slow process. Sweet's 
Ballroom Blitz was 20 weeks in 
the Bill board charts going up. 
Once the band has a name it is 
easier. Fox on the Run only took 
three weeks going up. 

"1 think for success in any 
territory that first, you have to bc 
there physically - you can't 
conduct your business on the 
telephone, you have to bc on the 
spot. That is true in any business. 
So, secondly, English managers 
with interests in America should 
get U.S. representation. It is worth 
giving away a piece of your 
income for the betterment of the 
band you are handling." 

On the subject of Sweet's 
currently poor reputation in 
Britain Leffler is forthright. "The 
notion that bands have to make it 
in Britain because Britain is 
somehow the centre of pop is a 
myth: it is bizarre. Worldwide, 
Sweet is a very big band; I don't 
care whether they work here or 
not. Thcy care, of course; thcy 
like Britain, thcy have their homes 

I am right 

1,Cre' "ud 'l Hiink the reason is discounted- Dr;Min for the laM 
^"^^Ten a.lowed^o 

seven years -- 

&t0W "thc^'pop1 prcss^Thw'0 is no 
^S^'hiscountr#^ 

but I really have little respect r 
the British pop journalists. 0r 

"It may be that Sweet suffc 
a reaction to the idea that 
were manipulated. The pub?.y 

impression is that something th
lc 

and breaks many 
I don't sugges 

kind of collusion, 1 
PreSS Tncflhough I don't suggest 

Sood. 
think 

artists, 
'."".Hnk'thc-rapevine of the press do think me o t .where one 
produces situa 10 . (i e from 
tand 'Yfrnu "be because in cverybodY. » m y lo a prcss 

S^t^uch less innuence. 

is manipulated cannot be 
That is why, incidentally, j 
that managers or songwriters 0 
whatever who seek publicity J 
wrong to do so. It's ridiculou! 
anyway. People like myself camJ 
perform; we are not public figures 
we are behind the scenes. Whocvc' 
heard of a manager going out ana 
filling a hall?" 11 
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16 
17 
18 
19 
20 
21 
22 
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24 
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U.S. Top 30 

ALBUMS 

111 - 
n HISTORY-AMERICA'S GREATEST HITS, America 
K smt CRAZY AFTER ALL THESE YEARS. Paul Simon 
S HELEN REDDY'S GREATEST HITS, Helen Reddy 

(12 TRY1N' TO GET THE FEELIN', Barry Man.low 
/ft! FAMILY REUNION, O'Jays 
(4) THE HISSING OF SUMMER LAWNS, Jom Mitchell 

(11) ALIVE, Kiss 
(10) BREAKAWAY, Art Garfunkel 

(7) WINDSONG, John Denver 
(9) KG AND THE SUNSHINE BAND, KG & The Sunshine Band 

(14) NUMBERS, Cat Stevens 
(15) FACE THE MUSIC, Electric Light Orchestra 
(16) REFUS FEATURING CHAKA KHAN, Rufus Featuring Chaka 

Khan 
(18) LOVE TO LOVE YOU BABY, Donna Summer 
(17) THE BEST OF CARLY SIMON, Carly Simon 
(19) BLACK BEAR ROAD, C. W. McCall 
(20) MAHOGANY/ORIGINAL SOUNDTRACK, Diana Ross 
(21) BAY CITY ROLLERS, Bay City Rollers 
(22) WAKE UP EVERYBODY, Harold Melvin & The Blue Notes 
(13) RED OCTOPUS, Jefferson Starship 
(-) 'DESIRE, Bob Dylan 

(24) HONEY, Ohio Players 
(27) GREATEST HITS, Seals & Crofts 
(26) THE WHO BY NUMBERS, Who 
(29) NORTHERN LIGHTS SOUTHERN CROSS, The Band 
(35) FLEETWOOD MAC, Fleetwood Mac 
(32) MAIN COURSE, Bee Gees 
(30) BLAST FROM YOUR PAST, Ringo Starr 

SINGLES 
(2) THEME FROM MAHAGONY (Do You Know Where You're 

Going To), Diana Ross 
(1) I WRITE THE SONGS, Barry Manilow 
(4) LOVE ROLLERCOASTER, Ohio Players 
(7) LOVE TO LOVE YOU BABY, Donna Summer 
(6) I LOVE MUSIC (PART 1), O'Jays 
(8) YOU SEXY THING, Hot Chocolate 
(3) CONVOY, C. W. McCall 
(9) TIMES OF YOUR LIFE, Paul Anka 
0 WALK AWAY FROM LOVE, David Ruffin 

12) SING A SONG, Earth, Wind & Fire ..,1 

rn n^NTRY B0Y (You ^ Your Feet in L.A.I, Glen 
la ci v AND R0LL ALL WIGHT (Live Version), Kiss 14 FLY AWAY, John Denver 

(16) EVM TO LEAVE YOUR LOVER, Paul Simon 
8 LOVP ma

MAN' EleC,ric Uaht O-hestra 
9 Rn7A?fACHINE P' 1' Miracl" 

(5) FOX ow -^u013 15 HARD T0 D0. Neil Sedaka 
(21 THE RUN. Ohio 
oj ixS. HURTS. Jim Capald 

(22) WINNERSRAtIlnS|'W"A'T'' Rhy,hrn Heritage 
(23) WAKE UP f\/c ER. Hamilton Joe Frank & Reyn0

The glu' WAKE up EVERYBODY (Par. 1). Harold Melvin S The B1 
23 (25) BABY FACE Tho wu- 24 (26) SOMEWHfrp im 9 And PraVer F'fe & Drum Corps 
f 117) SATURDAY N CHTTH1NIGHT' Helen ReddV 

^ 1281 SQUEEZE no? RT' BaV Ci,y Rolle" 
(29) PA. nnAn X' Who 
22 ^al.0Ma blanca. 

10 Players 
i 

132) TAKE IT to tlF ' Geor9e Selection 
"'--1 MY'HEAD r; Ea9les 

IT SHIiun/ur- od Mac 
M  /HE AIN'T HEAVY . . . HE'S MY BB0 

|20) OVER MY HEAD. 

of J sh,ne/h, O'via Newton-John 
TH^' 
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Television merchandising has had an 

enormous impact on the record industry over the 

past few years. 

One thing has been proved - it takes 

professionalism to succeed. 

We at Arcade are professionals. And, as 

professionals, we know how much we rely on our 

professional friends in the business. 

People are the most important part of this 

business and we are proud and happy to be 

associated with so many people who know their 

business. 

To all of them we should like to extend our 

thanks and a warm welcome to Midem, 

STAND C155 (1st Floor). 

records 

The Professionals 

Britain • Germany • Holland • France • Belgium • Austria • Switzerland 

PAGE 9 


