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fees - MTA to fight 

by RliX AND1ZRSON 
THE RECORD industry has joined 
government's voluntary Selective 
Price Restraint Scheme with effect 
from the first of this month but 
the restraint will only be on 
budget albums. The decision 
follows detailed discussions 
between members of the BPl and 
the Department of Industry. It 
was finally decided not to 
volunteer for price restraint on 
full-price and singles since the 
department could give no firm 
undertaking to peg the cost of raw 
materials. 

The effect of the 
recommendation which the BPI 
has made to its members is that 
budget albums will not rise by 

more than five percent before the 
end of July. However, for the 
purpose of the operation the 
highest budget price has been 
taken as a standard. Budget 
albums are defined as those selling 
at £1.25 exlcuding VAT, or less, 
as at January 31. 

The recommendation is 
approved by the Secretary of Stale 
for Prices and Consumer 
Protection, Shirley Williams under 
Section Two of the Restrictive 
Trade Practices Act and will hence 
be exempt from registration under 
that act. 

Outlining the recommendation 
to BPI members, director general 

TO PAGE 4 

INCREASED PRO! "ITS from 
record sales arc referred to in 
Deeca's first-half report to 
September 30, 1975. However, 
due to the depressed state of the 
UK colour television market, 
consumer goods surplus before 
interest and tax was down by 
about £400,000 to £2.1 million on 
a turnover of £39.0 million (£36.4 
million). 

Total group turnover was up by 
slightly less than £10.0 million to 
£78.3 million, with net profit £2.3 
million (£2.6 million). An interim 
dividend of 2.7p per share was 
declared. 

The report also discloses the 
TO PAGE 4 

Leslie HiSB appointed new EMI m. d. 
by BRIAN MULLIGAN 
THE CHANGE at the lop of EMI 
Records, long-rumoured on the 
industry grapevine, was finally 
confirmed this week with the 
announcement that Leslie Hill, 
39-year-old director of 
international marketing and 
repertoire, will replace Gerry Oord 
as managing director with effect 
from March 1. 

Coinciding with Hill's 
appointment, Oord becomes 
director of group repertoire and 
promotion and additionally deputy 
chairman of EMI Records, 
reporting to the chairman, Len 
Wood. He will have special 
responsibilities for artists and 
repertoire, including third party 
acquisitions outside North America 
and Japan, and will also initiate 
the international development of 
  TO PAGE 4 

ABC shows 

pop papers 

sales drop 
LATEST STATISTICS from the 
Audit Bureau of Circulation show 
that Britain's consumer music 
weeklies continue to lose readers 
— with one notable exception. 
Leader of the pack, New Musical 
Express, actually registers a small 
circulation increase between July 
and December last year (the 
period reviewed by the ABC) over 
the previous six months. Us 
second half figure is 179,023, 
compared to 178,892. 

This upturn is in notable 
contrast to the performance of 
Melody Maker, Record Mirror & 
Disc and Sounds, which drop 
between two and 12 percent of 
their readers. 

Circulation of Melody Maker, 
the top-selling weekly this time 
last year, has fallen from 172,203 
to 160,035. In 12 months, the 

TO PAGE 4 

s — 

OUTGOING t'MJ Records managing director Gerry Oord (left) with his 
successor Leslie Hill (second left), group director records Len Wood and 
deputy managing director Roy Featherslone. 
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Ommadawn 

'test' release 

in SQ and OS 
FIRST BRITISH album to be 
released in both quadraphonic 
matrix systems is Mike Oldficld's 
Ommadawn on Virgin, available 
from last week in SO and QS. In 
addition there are plans to issue 
the L P with the D B X 
noise-reduction system which is 
claimed to remove all surface 
noise. 

Virgin special projects manager 
Phil Newell said that he was 
confident Ommadawn would sell 
well in both systems. "You could 
say that we are testing the market. 
Naturally we are expecting the SO 
version to sell better because there 
is a lot more equipment available 
but on the other hand there are a 
lot of people who will prefer QS 
and we thought it right that the 
album should be released in both 
matrix systems," Newell 
commented- 

Masters for the records were 
TO PAGE 4 

bv PETER JONES 
HAVING CONSIDERED various 
pleas and arguments put forward 
by the Music Trades Association 
against the imposition of a 1.2p 
per square foot royally for 
demonstration displays of music in 
shops, the Performing Right 
Society has decided there are "no 
grounds for changing its original 
decision that all such performances 
require to be licensed." 

This is stated categorically in a 
letter to MTA president J. R. Eox 
from PRS general manager Michael 
J. Freegard. 

However he does announce one 
modification. "The Society 
proposes to introduce a distinction 
between, on the one hand 'live' 
performances (i.e. those given in 
person either by staff or customers 
on pianos, organs, guitars, 
trumpets or other musical 
instruments) and, on the other 
hand, 'mechanical' performances 
(i.e. those given by means of 
recordings, or of radio or 
television sets." 

Freegard writes: "In the case 
where the only performances 
taking place in a shop or retail 
store are such 'live' performances, 
the society will charge a flat, 
concessionary, royalty of £5 p.a. 

"In the case of all other 
performances the standard tariff 
charge will apply. The society's 
licensing staff have been instructed 
to proceed on this basis and the 

tariff, with this modification, will 
now be applied accordingly. 

"Of course the society is aware 
that the application of the tariff 
may, in practice, give rise to 
certain queries and we are ready 
to examine particular cases to 
settle the basis on which the tariff 
should be applied which is fair to 
the music user concerned." 

The letter goes on: "It occurs 
to us that there might be an 
advantage, both to the members of 
your association and to the 
society, for some form of central 
licensing arrangement to be 
operated directly between the two 
 TO PAGE 4 

Transatlantic 

not to market 

Lovelace tapes 
TRANSATLANTIC IS not now to 
market the tape version of the 
controversial book. Inside Linda 
Lovelace. General manager. Jack 
Boyce said: "We liked the idea 
initially but after considering the 
marketing aspects we fell was not 
quite such a good idea." 

It is understood that Boyce and 
Transatlantic managing director, 
Nat Joseph, were not satisfied that 
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Rye promotion set for 

Eurovision singles S 

by PETER JONES 
FIRST BIG campaign structured 
by Clive Sclwood, newly-appointed 
marketing director of Pye Records, 
involves promoting the company's 
Eurovision entries, all to be 
released on March 1. 

Pye has three entries for the 
finals, to be televised through BBC 
on February 25 to find the Song 
For Europe - Co-Co's Wake Up; 
Brotherhood of Man's Save Your 
Kisses For Me; and Louisa Jane 
White on Take The Money And 
Run. 

Pye is to produce four-colour 
bags, as souvenirs of the UK finals 
of the event, plus browser boxes. 
Special press and promotion kits 
arc being prepared and there is to 
be a special breakfast reception for 
the acts involved on February 26, 
day after the UK finals. 

Selwood said: "Win or lose, we 
are to make a lot of noise with 
our acts." 

Selwood's post is newly-created 

within Pye and leaves him 
responsible for marketing, 
promotion and press, plus the 
"contemporary" months of special 
promotions. 

Said Selwood: "The aim is to 
establish Pye as a label in this 
contemporary field." 

The order of performance at 
the Song For Europe contest at 
the Royal Albert Mall on February 
25 is as follows. 

First will be Co-Co, followed 
by Polly Brown. Brotherhood of 
Man, Hazel Dean, Champagne, 
Frank Ificld, Sunshine, Tammy 
Jones, Joey Valentine, Sweet 
Dreams, Louisa Jane-White, and 
bringing up the rear will be Tony- 
Christie. For details of songs, 
publishers and writers and 
recording companies sec MW 
February 7. 

The winning song will be 
picked by Judging panels from 
each of the BBC Television 
regions. 

ISLAND HAS taken on the sales 
and distribution of t 
independent reggae labels; * . 
and Rockers. Klik was formed 
recently by Joe Sinclair who has 
had several years of experience m 
the market, and Larry Scvi . 
company has already issued severa 
albums and the emphasis wi 1 be 
on LPs although singles wall be 
released on occasions. First new 
releases under the Island deal w 
be on March 5 with The Best o 
Judge Dread and Do You Believe 
In Love by Jackie Edwards. 

The Rockers label was 
established and operated by Mike 
Dorane and three singles will be 
released in February, including I 
Can't Take My Eeyes Off You, 
written, arranged and produced by 
Dorane. In addition to sales and 
distribution Island will provide 
Rockers with assistances in other 
areas of activity on an advisory 
basis. 
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'Inner Worlds'-the album that 

takes the Mohavishnu Orchestra 

to astounding new heights 

ORDER FROM CBS ORDER DESK 
Tel:01960 2155 CBS/WEA/A&M 
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SEVERAL CHANGES m me 
administrative make-up "f 'sla^ 

been made by 
David 

international 
Records have 
managing director 
Betteridge. New 
director is Paul Johnson, who has 
been with the company for nine 
years and was until recently 
island's general manager with 
specific responsibility for physical 
production and liaison with 
Island's distributed labels and EMI. 
He succeeds Tom Hayes who will 
remain at Island in a new capacity 
yet to be announced. 

Fred Cantrell, previously sales 
manager, is appointed general 
manager and will supervise sales 
and production in addition to 
filling a capacity as personal 
assistant to David Betteridge. 
Filling the sales manager role is 
Peter Misson whose previous post 
as assistant manager ftas been 
awarded to John Knowles. Finally 
distribution manager Phil Race 
who has been stationed at Island's 
West Drayton prews pressing plant 
complex since its opening last 
June has been made general 
manager of all operations at West 
Drayton. 
ALAN FITTER has been 
appointed marketing manager of 
Decca. Fitter, who has been with 
the company lor two years, was 
previously assistant pop marketing 
manager. He reports to Decca 
marketing director, Peter 
Goodchild. 

The company has also 
appointed Ann Stuart as pop 
marketing assistant with special 
responsibility for co-ordination of 

Decca for one year, and forme 
worked in the marketing data and 
research department. nd 

MARTIN PAINE has joined ik 
NEMS Group as production and 
sales manager. Paine has been i 
the music business since 19JJ 
when he joined Polydor as an 
assistant in the a&r deparimem 
At the end of 1973 he went to 
B&C as assistant production 
manager and a year later joined 
Private Stock as production 
manager. 
LIZ HUTTON, former feature 
writer for the South Wales Arguj, 
has joined the staff of Tony 
Barrow International as a publicity- 
agent. 
BILL MCALLISTER, former 
Bronze press officer, has joined 
Elektra Asylum as press and artist 
liaison manager. Former press 
officer for the labels at EMI, 
Monty Smith, will not now be 
joining them but instead lus 
joined the staff of fortnightly 
magazine, Street life, as 
film critic. The remainder of the 
EMI team has gone with the labels 
to WEA. Ian Gurney is general 
manager (Music Week February 7) 
Paul McNally remains promotion 
manager and Dicrdre Allen remains 
label assistant. 
SUE LANDY has joined the CBS 
press office from the Warner Bros, 
press office, and replaces Andrea 
Rodell who has joined Charisma as 
press officer. 
SIMON PORTER, press officer at 
Penny Farthing Records for the 
last year, has moved 10 BronZ'- 
Records where he will be pre^ 
and field promotion manager. 
reporting to general manager, John 
Cokell. Prior to Penny l-arlhin.2- 
Porter worked in promotion 1°' 
two years at Pye.  _ 
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Surprise rosi 

if Whitman LI? 

by REX ANDERSON 
THE METEORIC rise of the 
United Artist release, The Very 
Best Of Slim Whitman - this 
week's number one album - 
follows a modest tv campaign, 
maintaining normal dealer margin 
(Music Week, December 27) and a 
limited promotional budget of 
£30,000. But UA marketing 
manager. Dennis Knowles, 
maintains that despite industry 
surprise the success was 
predictable. 

The album was officially 
released on January 16. By the 
following week it was already at 
54 m the Music Weck/BMRB 
album charts and last week it 
rocketed to number one. 
Advertising however, did not begin 
until January 21. When it hit the 
lop spot the album had sold 
90,000 records and 20,000 tapes. 

However, pre-relcase orders had 
totalled 60,000 immediately 
qualifying for a silver disc which 
was presented to Whitman when 
he arrived to start his scheduled 
tour last week. 

Knowles said the plan for the 
promotion was born last February 
following the Shirley Bassey 
campaign when it was realised that 
tv selling could pay off. He said 
that he had discovered then the 
best time to buy tv advertising, 
from a cost effectiveness point of 
view, was in a peiiod from just 
prior to Christmas to 
mid-February. This tied in well 
with Whitman's tour plans. 

It was decided to launch the 
campaign as soon after Christmas 
as possible, because of the number 
of record tokens being exchanged 
at that time. This also lied in well 
with the optimum period for 
distribution. January 16 allowed a 
good sell-in period, said Knowles, 
However, the tight scheduling of 
the campaign did not allow any 
lime to test the market. UA went 
straight ahead with advertising on 
Southern, Trident, Granada, 
Anglia, and for the first time 
ATV. 

The album was also promoted 

by 420 shop displays and was 
made album-of-thc-weck on BBC 
Radio Two for the week 
commencing January 19. Said 
Knowles: "When you are going in 
with a tv record you gel a lot of 
support from dealers. In fact we 
underestimated their support 
because for one day we ran out of 
slock." 

UA expects the album to go on 
throughout the tour, which 
climaxes with a London Palladium 
show on March 21, and to 
continue to pick up sales after 
then as a result of tv appearances 
that Whitman will be recording 
while he is here and which will be 
screened throughout March and 
April. 

ZJ 

STEVE GOTTLIEB, chairman of 
Polygram Leisure Ltd and a Vice 
President of Variety Club of Great 
Britain, was married on January 29 
to Rocky Willkinson, daughter of 
Monty Berman the well known 
theatrical costumier The ceremony 
took place at Marylebone Register 
Office, with a family luncheon at 
the Dorchester Hotel and an 
evening reception at Les 
Ambassadeurs. The couple 
honeymooned in Scotland. 

Oscca export pEim to 

teiifi Hi. tape Smap 

THE POOR quality of 
pre-recorded cassettes in the 
United States has resulted in a 
decision by Decca to export tapes 
there featuring music from its 
Phase 4 and classical repertoire. 
Tape marketing manager David 
Rickerby accompanied by Decca 
technical director Arthur Haddy 
and the technical manager of the 
products side, Gcrd Nathan, arc 
currently in New York 
demonstrating the British cassettes 
to the U.S. trade. 

First cassettes will go direct 
from Decca's tape manufacturing 
plant at Bridgnorth to the U S. 
within the next couple of weeks. 
Initially 15 titles are being 
launched, with a major release of 
between 75 and 100 titles in May. 
Commented Rickerby: "We're 
obviously exporting them in fairly 
modest quantities to start with but 
once the market has been assessed 
properly we shall be doing it in 
much larger quantities." 

Until recently cassettes in the 

States from the London catalogue 
were distributed by Ampex but 
London Records has now taken 
over this role. Rickerby added: 
"The trouble is that the quality of 
U.S. cassettes is so poor that the 
configuration just isn't making any 
progress there. Our aim is to prove 
that cascttes can be an excellent 
medium, and at the London 
Records' annual convention in 
New York wc have challenged 
people to distinguish between the 
Decca cassettes and the original 
master tapes. They have done so 
with great difficulty." 

Initial titles set for export to 
the States include Richard Strauss' 
Don Juan by the Chicago 
Symphony Orchestra, a cassette of 
film music by the late composer 
Bernard Hcrrman, and Beethoven 
Symphonies conducted by Sir 
Georg Solti. "We're going in for it 
in a big way and I think that the 
result will be a tremendous change 
in the cassette market there," 
Rickerby added. 

iSijor meifa 
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tef Charism 
MOST IMPORTANT marketing 
campaign yet from Charisma 
embraces TV and radio 
commercials for the new Genesis 
album, A Trick Of The Tail, 
released on February 13, The 
promotion was divided into two 
parts, involving a prc-rclcasc 
build-up for the LP and then an 
aftcr-rclcasc campaign. 

Posters with the caption, A 
Perfect Day For A Trick Of The 
Tail - Friday the Thirteenth, were 
appearing in London, Birmingham, 
Manchester, Liverpool and 
Newcastle from the beginning of 
February, backed up by 15-sccond 
commercials on tJic local radio 
stations in each area. There was also 
a mail-out to 4,000 dealers and the 
pre-relcase campaign also featured 
teaser adverts in the musical press. 

The day prior to release - 
February 12 - the Genesis album 
was advertised on TV in the 
Thames and ATV regions, and on 
the release day there were 
advertisements in the Daily Mail, 
Sun, Guardian and London 
Evening Standard. Final stages of 
promotion include radio 
commercials on Capital, BRMB, 
Piccadilly, Clyde, Forth, City and 
Metro every day between February 
13 and 27. 

Charisma marketing manager 
Frank Sansom added; "There will 
be large window displays in 200 
nationwide record shops and 
provincial paper advertising in 18 
cities. In addition wc arc arranging 
video presentations featuring two 
tracks from the LP in selected 
shops in five UK cities, the dates 
and times to be announced in Uic 
musical press." 

Sanson said that the objective 
of the campaign was to establish 
Genesis as one of the top British 
bands, and to extend the appeal of 
their music to a much wider 
audience than previous albums 
have achieved. He told MW: 
"Ultimately of course wc hope to 
have a number one album with A 
Trick Of The Tail. It is 15 months 
since the band's last album, The 
Lamb Lies Down On Broadway, 
and since then Peter Gabriel has 
left the line-up. The two-fold 
campaign is designed to let 
everyone know that there is a new 
album on the market." 

Pye promotion 

on new IPs 
PYE IS mounting three separate 
promotion campaigns this month 
for new albums from Madeleine 
Bell, the Spiders From Mars and 
Stray. Activity will include 
widespread advertising in the 
consumer music press, window 
displays in 300 retail stores and 
spots on commercial radio. 

In addition, point-of-sale 
material will be available to 
dealers, along with 'mini-posters' 
to publicise the singles which have 
been lifted from each of the 
promoted albums. Madeleine Bell's 
Dance Dance Dance comes from 
her This Is One Girl album, 
available from February 13. the 
same release date of Stray's Take 
It Easy from the group's Houdini 
album. The single from the Spiders 
From Mars, David Bowie's backing 
band, is entitled Limbo, issued 
February 20. 
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MFP MAN MAKES GOOD AGAIN; Leslie Hill's 
appointment at EMI makes him the second of Richard 
Baldwyn's old boys to head a UK record company - 
Tony Morris at Phonogram was the first, while another 
MFP graduate, Tom Parkinson is Fred Haayen's deputy at 
Polydor incidentally, recent reshuffles at Polydor mean 
ten divisional heads report to Parkinson and only a&r chief 
Jim Cook has a direct line to Haayen a further 
reflection on EMFs change at the top — Hill's eventual 
accession was the industry's worst kept secret - his name 
was first mentioned on his return from New Zealand 15 
months ago not always fullyappreciated - Gerry Oord's 
significant contribution to the company's massive UK 
growth in the past three years. 
IF GARY Glitter is really serious about retiring, will he 
return the advance paid by Bell on recently-signed 
five-year contract? not happy — Bill Martin, Phil 
Coulter and Mickie Most over switch of Kenny from Rak 
to Polydor at Midem, Joni Mitchell's publishing on 
offer at reported 600,000 dollars for three years outside 
America — with Neil Young's rating about half that 
amount. EMI Music m.d. Ron White to enter hospital for 
prostate gland operation. 
FURTHER DISTRIBUTION changes planned by 
RCA surprising decision of IPC to launch Supersonic 
fanmag four weeks before end of current series Dick 
James at Buck House last week for dinner given to past 
winners to Queen's Award To Industry strange but true 
— a certain promotion manager asked Henry Mancini last 
week if he did his own arranging Pickwick planning 
relaunch of Contour catalogue in April at Variety Club 
ball on Saturday, Steve Gottlieb and Louis Benjamin 
among winners of LPs at tombola — while Geoffrey 
Bridge seen clutching a large teddy bear prize UA 
Records pressgal Sue Brown has transferred to film 
company. 
MUCH ENJOYED by all who attended - last week's 
smoothly organised Chrysalis Darts Tournament, with 16 
teams competing won by Steeleye Span's Peter Knight 
and the Chrysalis Allstars who beat Sounds in the final, 
with scribes of Fleet Street Flagoners in third place and 
Beeb's Ron Belchier's score of 133 the evening's 
highest Ken Howard-Alan Blaikley musical Mardi Gras, 
with Carlin publishing and EMI recording, due for March 
18 opening at Prince Of Wales Elton John playing two 
Earls Court concerts in May in aid of Sports Aid 
Foundation. 
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Two more BIG names 
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Great value at £2.99 rrp decca 
(£3.25 on tape).   
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Mirror to undercut 

multiples' IP prices? 
... .. / v iKrt Will by DAVID LONGMAN 

I-' O L LOWING THL recent 
announcement in the Daily Mirror 
(MW January 31) about the 
formation of the Pop Club, the 
newspaper has been negotiating 
with one major retail outlet 
regarding the proposed offer of 
discounts on 'disc buys' that club 
members will be entitled to. 
Assistant to the editor at the Daily 
Mirror. Neil Bcnlley. told Music 
Week that he hopes that the 
discounts will be eQiial to or 
better than those offered by the 
major discounting multiples. 

Lxplaininu that over 200,000 
applications had already been 
received, Bentley said, that the 
initial record discount offer will 
better the existing discount terms 
offered by a substantial amount. 
Other discounts are being offered 
on hi-fi and radio equipment and 
concert tickets. 

11 is not intended that the Mirror 
should subsidise the scheme in any 

way. so the retail outlet will have 
to make up the profit loss in other 
areas. Although the contract being 
offered by the Mirror does not 
allow such circumstances at 
present, Bentley hopes that a 
suitable deal can be organised 
direct with a major record 
company for cut-price albums. 

On the subject of the cut-price 
audio equipment, Bentley 
explained that he has been Hooded 
with enquiries from different 
companies wanting to put through 
deals. "With increased VAT costs, 
companies are keen to off-load 
excess stocks, and we are being 
careful to make sure that product 
that we offer is of a high 
.standard," says Bentley. 

The Mirror is at present trying 
to organise a promotion with the 
commercial radio stations along 
the lines of a pop quiz. The 
Rolling Stones have been elected 
as joint honorary presidents of 
the club. 

Transatlantic 

drops Lovelace 

tape plan 
FROM PAGE 1 
the record company and j 
Granada, would nu. be involved in 
an embarassing and eosl y P 
court action for a'egedly 
producing an obscene 

Publishers ol the ' 
Hcinrich Hanau P^hcations, wv t 
recently cleared at the Old Badey 
of an obscenity c"arge b 
although technically a trial canno 
take place twice, the lapes coul 
be subject to a prosecution 
brouuhl by a private individual. 

The extracts from the book, on 
three hour-long tapes, have been 
produced by a North London 
based company, Venus Tape-- 
Director Mark Hanau said hat the 
firm was now seeking legal action 
against Transatlantic for loss ol 
sales. He added that the tapes 
were now being handled by 
President for^ distribution 
throughout the UK- should subsidise me scnemc in uny mc ciuo. q 

ELiiBfe [Hjil appiintd siew Eil ,   flirp.rtor 
FROM PAGE 1 
artists and product. His experience 
will be available to all companies, 
excluding those in North America 
and Japan, to advise and assist on 
repertoire, marketing, sales and 
promotional matters. 

The departure of Oord after 
three years brings to an end a 
particularly colourful chapter in 
EMI's history, during which the com- 
pany has turned in record profits 
and in the last financial year 
boosted turnover from about £26 
million to nearly £40 million. It is 

Arthur Crisford 

dies at age 60 
ARTHUR CRISFORD. general 
manager of Schrocder Music, died 
suddenly last week in Kings 
College Hospital, Dulwich, where 
he had been admitted after a heart 
attack. He was 60. 

Crisford, a music publishing 
veteran, had been employed at 
Schrocder Music for eight years. 
He had previously been on the 
staff of sevcial publishing 
companies, among them Carlin, 
immediate and Campbell Connelly. 
He leaves a wife and a grown-up 
daughter. His funeral takes place 
tomorrow (Thursday) at Honor 
Oak Crematorium, Dulwich. 

STOP PRESS 

BREAKERS 

18 WITH A BULLET. Derek 
Harriot, Trojan TR 7973 
SHIPS IN THE NIGHT. Be-Bop 
Deluxe, Harvest HAR 5104 
ONCE A FOOL, Kiki Dee. 
Rocket ROKN 501 
YOU DON'T HAVE TO SAY 
YOU LOVE ME, Guys 'N' Dolls, 
Magnet MAG 50 
LOVE REALLY HURTS 
WITHOUT YOU, Billy Ocean, 
GTO GT 52 
WAKE UP EVERYBODY. 
Harold Melvin & The Blue 
Notes, Philadelphia PI R 3866 
BREAKING UP IS HARD TO 
DO, Neil Scdaka, Polydor 2058 
684 
EXTRA EXTRA. Ralph Carter. 
Mercury 6167 286 
WHERE THE HAPPY PEOPLE 
GO, Trammps, Atlantic K 
10703 
REGGAE GOT SOUL, Toots & 
The Maytals, Island WIP 6269 

generally accepted throughout the 
industry that the flamboyant 
Dutchman initialed a remarkable 
change in the company's fortunes, 
largely through a complete internal 
restructuring which brought in a 
youthful management team of 
which Oord was particularly 
proud. 

"1 did what 1 came to do," 
Oord told Music Week. "When 1 
accepted this mission it was for 
two years only and 1 am leaving 
the company in fantastic shape. 
Our performance from 
July-December was the best ever. 
I'm a builder and I've plenty of 
ideas left. There arc lots of 
territories which can do better and 
I'd like to help them improve." 

As Oord's successor, the quietly 
spoken Hill is the antithesis of the 
flying Dutchman, whose strengths 
have been his entrepreneurial skill 
and familiarity with the 
international record business. Hill, 
by contrast, has a financial 
background. A qualified chartered 
accountant, he became involved 
with Music For Pleasure via IPG 
and the Ilamlyn Publishing Group, 
former joint owners. He was 
appointed MFP's finance director 
in 1970 and when the company 
became a wholly-owned EMI 
subsidiary, took on responsibility 
for a number of internal functions, 
including administration, 
distribution and overseas financial 
policies. In January 1972 he 
became executive director for EMI 
international operations and one 
year later was named managing 
director of EMI New Zealand 
where he reorganised the 
company's activities. In September 

1974 he was appointed director ol 
international marketing of LMI 
Ltd. ..... 

Among his responsibilities at 
EMI Records will be Music For 
Pleasure, World Records and EMI 
Retail Shops, of which Alan 
Kaupe becomes deputy chairman. 

But direct responsibility lor 
a&r, marketing, promotion and 
sales will remain in the hands of 
Roy Fealherstone, who continues 
as deputy managing director and is 
additionally appointed to the 
boards of MFP and World 
Records. 

Industry agrees 

to price peg 

on budget IPs 

FROM PAGE 1 
Geoffrey Bridge says: "In the 
course of our discussions with the 
department we have carefully 
considered the scope of our 
members to comply with this 
rcquesi. We have come to the 
conclusion that it is possible for 
our industry to achieve the degree 
of price restraint for which we arc 
now asked and that a successful 
price restraint scheme, by 
demonstrating to the public that 
the rale of inflation is slowing 
down markedly for a wide range 
of items, will make a genuine 
contribution to the attack 
inflation with which 
vitally concerned. 

on 
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some 12 percent. But the-Up 0f 
which late last year 

new editor, is currently" 3 

middle of an extensive campaL ^ 
regain readers via advertising, fto 

of Britain's commercial 
stations over a nine-week p^'0 
Although he acknowledges tv'^- 
IS too early to make defi31'1 

from page 1 
New York (SQ) made by CBS 'n '^'(OS). Newell 
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"With CDt rue possible 

"n'011 rf"s many record', and l;irl
,7;m\)ialOmnradawnistoo 

actual album.' . 
Newell admitted that e 

release of Ommadawn with the 
DBX noise reduction system was 
an experimental step. Even n the 
States only a couple ol albums 
have featured DBX encoded and 
we are doing the final work on 
Oldficld's album," he said. "The 
main claim about DBX is that it 
removes all surface noise from the 
plastic." , 

He added however that Virgin 
was not expecting very high sales 
initially with Ommadawn in DBX, 
mainly due to the lack of 
playback equipment with the 
appropriate decoding facilities. 
"Some of the major hi-fi chains 
like Laskys are starling to stock 
DBX equipment so that should 
help considerably," Newell 
claimed. "We are also aiming the 
DBX system at the quality fanatics 
market which is likely to be 
anti-cassette anyway so are just 
concentrating on records." 

Deoca Sales 
from page 1 
appointment of two new directors. 
They are Jack Dimcnstein and W. 
L Spalding. Dimcnstein, a 44-year 
old American-born son-in-law of 
the late Maurice Rosengarten, lives 
in Switzerland and is a graduate in 
iirts, law and business 
administration. He is a director of 
Oecca Holding Ltd., Vaduz and 
Toldcc ol Hamburg. Spalding, aged 
64, joined Doeca in 1954 and has 

, secretary and ,.roun controller since 1967. He is a 

judgements. Sounds' adveriken. ,e 

director, Peter Wilkinson, 
Music Week that the proniou0n 
beginning to pay off. 0 

u 

100,000 copies of the paper J.^ 
been going out each week Z* 
Wilkinson claims, the return r 
has been small. Cover priced- 
Sounds is 12p, 3p lower 01 

NME and Melody Maker. 
The ABC statistics 

thin 

Picture a 
for 

PRS stands firm an in- 
FROM PAGE 1 
bodies. Such arrangements have 
been negotiated between the 
society and other bodies 
representing music users, which 
have been found to work to the 
mutual benefit of both sides. 

"If your association would like 
to examine this possibility with us, 
we would be happy to discuss it. 

"Finally we would like to 
assure you that before 
implementing any future revision 
of the tariff in so far as it affects 
your members, the society will 
first consult your association." 

Earlier in the letter Frecgard 
said the society's representatives 

had found the meeting with the 
MT A "both helpful and 
informative and it has led us to 
modify our licensing arrangements 
in one respect." 

GRRC secretary Marry Tipple 
commented. "The letter makes no 
difference to the situation and so 
lar as the GRRC is concerned We 
still find the PRS altitude totally 
unfair and unnecessary. We Ivtve 
advised our members not to phv 
music except through earphones or 
sound-prooled booths. The GRRr 
does not agree with this licence 
because ol the feeling iilal 
PRS has lailcd jo rJoenZ t 
diflerencc between demonstration 

former president of the lns,Uute 
o' Cost and Management 
Accountants. 

store play fees 

time of continuing decline 
newspapers and specialist 
magazines of every type, and some 
observers blame increasing C0V£r 
prices for this stale of affairs. But 
the music market has become 
particularly fragmented in recent 
times, with two new entries L-. 
recent months; Street Life, 2 
general affairs fortnightly wiij 
music interests, and Black Echoes 
a black music weekly. ABC figurei 
are not yet available for either. 

Coinciding with the news of the 
NME's continuing occupation of 
the top music weekly slot is the 
announcement of the paper's move 
from offices in Long Acre to nea 
headquarters at King's Reach 
Tower. Stamford Street, Londoa 
SE1 9LS (tel: 261 5000). The 
change is effective immediately. 

Vintage Stewart 
TWO EARLY Rod Stcrai 
albums, An Old Raincoat WQ 
Never Let You Down and Gasoline 
Alley, arc to be released by 
Mercury on February 27 as 2 
double package. 

Under the blanket title Ue 
Vintage Years 1969-70, the t\w 
LP set will retail at a 
recommended £3.99. 

Stewart, now with Waina 
Brothers, has often cited these 
albums as his personal favourito 
and he was consulted by 
Phonogram about the {3Wr 

packaging of the set, and noUliw 
of the marketing plan for 1 • 
package. 

A single from the Gaso ';- 
Alley album. It's All Over N# 
beinsi rush-released February - 

The marketing canig 
features 2fl. high cut-out or ^ 
either free-standing or ^ 
point-of-sale use, followiOr^. 
sleeve design theme of ^ 
wine. 
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ITV stations planning Polydor 

four new pop shows tests local 

ITV. particularly Granada, is 
putting out at least four new pop 
shows this spring. Three of these 
are to be networked, but the 
fourth. So It Goes, is only in the 
planning stages at present. 

Thames Television will be first 
to hit the screens with the six-part 
Rock Follies. (9.00pm on 
Tuesdays, starting on February 
24). Andrew Brown produces the 
series, which traces the story of 
how three girls form a rock group. 
Andy Mackay of Roxy Music has 
written the music, which is being 
released by Island on an album. 

The first from Granada, is 
Arrows Show. (4.25 on Tuesdays, 
starling on March 12). Muriel 
Young is producing the 30-minute 
13-week series, which will feature 
Arrows with guest artists. Guests 
on the first show are Glyder. 
Jessie Green and Peter Noone. 

Pop Proms opens on March 6 at 
10.45 pm. and will retain the 
Saturday evening slot for the seven 
weeks. Produced by John Hamp 
from Manchester, the show lasts 
for 60 minutes and will feature 
top line artists including Johnny 
Mathis, Buddy Greco. Duane 
Eddy. The Drifters. Roy Orbison, 
Brook Benton and Alvin Stardust. 

Granada is in the process of selling 
this series abroad. 

The fourth show, also from 
Granada is only in the planning 
stages at present. Producer Chris 
Pye recorded the first pilot last 
Monday. Pye says that the show, 
so it goes will be aimed at the 
15-30 age group, in a magazine 
format. The pilot includes both 
pop and classical music, film 
sequences, a news and information 
break, a new group slot titled 
Opportunity Rocks, quotes of the 
week, and a false commercial 
break where American 
commercials will be screened. 

Pye is quick to point out that 
the format may change, depending 
on the reaction from the staff at 
Granada. No date or time has been 
fixed for a screening of the pilot, 
though Pye hopes it will fill an 
evening slot in competition with 
Old Grey Whistle Test. 

Tony Wilson, a Granada local, 
will link the 30 minute show 
which has been given a budget ot 
£5.000 

The BBC has no plans for a 
new pop show, while LWT's 
Supersonic, due to end its run in 
March, is expected to return in 
September. 

Pickwick enlarges 

its Mercedes van fleet 
PICKWICK IS adding three more 
three-ton Mercedes to its 
distribution fleet of vans, 
following the successful operation 
of the two which started last 
November. The lorries arc capable 
of carrying 9,000 albums and 
2,000 tapes compared with the 
3,500 albums/1,000 tapes of 
Pickwick's normal 25-cwt Commcr 
vans. 

Sales director Alan Friedlandcr 
admitted that Pickwick's recent 

Minns deal with 

Music Sales 
THE SHEET music departments of 
all Minns Music Stores are to be 
operated by Music Sales, London, 
from February 1- 

Minns is one of the largest 
music retail groups in the UK, 
with 16 shops involved in the 
south of England. 

The new deal is the result of 
Minns deciding to concentrate on 
the piano, organ and general 
instrument side of the operation. 

Bui Minns managing director 
Sydney Webb says; "We want, at 
the same time, to continue to 
profit from the tremendous 
potential in the sales of printed 
music. We must benefit from the 
experience of Music Sales in this 
area." 

acquisition of the Contour 
repertoire was accelerating the 
introducing of the new vehicles. In 
addition to the Polygram group, 
Pickwick now represents the 
budget interests of CBS, RCA and 
Pye. However he denied that there 
were any distribution problems. 

"We introduced the two 
lorries last November, prior to 
our obtaining the Contour 
catalogue, as an experiment and 
found them very successful. 
Obviously with a very fast moving 
catalogue like at Pickwick they 
were ideal for the distribution," he 
said. "I can foresee more being 
introduced in the future but I 
don't think that our distribution 
fleet will ever consist 100 per cent 
of three-ton Mercedes. 

Friedlandcr added: "You can't 
suddenly expect salesmen who arc 
used to driving 25-cwt vans to 
change to vehicles which arc more 
than twice as big. We shall see 
how stage two of the experiment 
goes and then have talks with the 
sales managers and salesmen." 

media 

campaigns 

THE POWER of commercial radio 
local press advertising and nf0™ 
display units, is being tested by 
Polydor in two schemes unveiled 
this week. The first is a test 
campaign in Central ScoUand to 
analyse the effect of Radio s Clyde 
and Forth and the local Prcss 

promoting the company s new 
rock signing, Charlie. The other 
campaign is the much talked about 
idea of installing permanent 
display units in key retail outlets 
to give the consumer information 
of the label's product being 
featured on the local commercial 
station. ,. .. 

Charlie will be making hvc 
appearances in Edinburgh and 
Glasgow in February and to 
promote the shows and the 
group's album and single (Fantasy 
Girls 2383 373, and First Class 
TraveUer 2058 683) Polydor will 
be holding a dealer/radio reception 
at Glasgow's Albany Hotel. There 
will also be heavy radio advertising 
on both stations, local press 
advertising and window displays. 

The radio commercial features 
the voices of John Thaw and 
Dennis Waterman from The 
Sweeney, with the advertising 
being scripted as a scene from the 
popular series. 

General sales and marketing 
manager Mike Hitches is convinced 
that the campaign can work 
effectively, thereby proving that 
regional promotion on certain acts 
is a viable proposition. 

The dealer display units are 
decked in the local radio station's 
colours, and name the station. The 
regional promotion force Will 
service the units on a regular basis, 
and will post up current 
information. Dave Chapman, 
Polydor's pop marketing manager 
hopes to extend the scheme to 
cover the country, and feels that 
the benefit will be felt by the 
radio station and dealer, as well as 
Polydor. Special care is being 
taken to ensure that retail outlets 
will have sufficient product 
available to meet the expected 
increased demand. 

The units are being tested in the 
BRMB and Radio Hallam areas and 
started on February 9 featuring the 
C. W. McCall single, Convoy, a 
recent U.S. chart Top 10 single. 

Robin Trower tour radio tie-up 

DEALERS 

liri 

pronounced 

Eye-ri 

PROMOTER ADRIAN Hopkins is 
promoting the forthcoming Robin 
Trower tour in conjunction with 
four of the commercial radio 
stations. The deal, involving 
Piccadilly, Metro, Clyde and 
BRMB. means that Hopkins can 
advertise the concerts on the 
stations at a cheaper rale, and the 
radio stations will have 
promotional opportunities, 
including foyer displays at the 
theatres. 

Hopkins has already organised a 
similar concert with Procul Harum 
in Birmingham with BRMB Radio. 
The concert sold out as a result of 
the advertising, and Hopkins 
believes that this form of concert 
promotion will be the thing of the 
future. 

"Everybody stands to benefit," 
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says Hopkins. "The radio station 
gels advertising, and by supporting 
a full house, reaches a large 
audience with its promotion. The 
radio station supplies the disc 
jockey for the concert, so he too 
is publicised." 

Hopkins doesn't necessarily feel 
that this form of promotion is 
limited to rock acts. "I'd like to 
use commercial radio for people 
like Jack Jones assuming he was 
one of my acts. It is a question of 
picking the right disc jockey from 
the radio station to host the show, 
and he will comnuinicate the 
information to his audience. ' savs 
Hopkins. 

The Trower concerts take place 
at the end ol February, and 
Hopkins told Music Week that he 
is at present organising another 
lour using commercial radio. 

Several of y0111 ^ aCting on 
seem to think lhe artists and 
behalf of rccoidmg^^ ^ 
seem 1° 

indeed Graham 
says he is a recording artist 
^isrcTcd witMheJRS" mu^bc 

:onfusing ^ ^oes 

files show no trace ^ ^ 
their 

of him as a 
member. The PRS represents 
composers, lyricists and 
publishers. would be Well 

advised to take competent lega 
advice before testing out his 
ingenious theory thai publt 
performances for demonstration 
purposes might constitute lair 
dealing under the 1956 Copyright 
Act - incidentally it is Section 
(2) of the Act which would be 
relevant if his theory were valid - 
not Section 9 (2). The Dramatic 
and Musical Performer's Act 1958 
has no relevance at all to 
composer's copyright. 

R. Holyome is. I am afraid, 
mistaken in supposing that the 
record dealer could play pop 
record programmes on the radio 
without requiring a PRS licence. 
The job of the PRS is to collect 
fees for the public performances 
of copyright music, whether "live" 
or by means of records, radio or 
tv sets, or any other mechanical 
means, and the .society. Jdecnces- 
many thousands of premises for 
performances given by means of 
radio sets. 

Keith Evans is right to draw 
attention to the problems of home 
recording through cassette and 
tape machines. Unfortunately 
there is, as yet, in this country no 
legal basis on which composers 
could levy a fee on the sale of 
these machines. 

Through the British Copyright 
Council we have urged a change in 
the law to enable this to happen, 
as is already the case in West 
Germany. In the meantime the 
MCPS is, as has been prominently 
reported in your columns, 
operating a voluntary licensing 
scheme whereby 11,0 owners of 

annTr^T Pay a Sma11 annual royalty to pcrmit home 
recording wiihin certain limits. 

the PRS is sympathetic to the 
problems of small retailers 
composers also suffer from 

Bcrners Street, London Wip 

QUEEN :Top run 

for 20 years 
LET'S GET it straight. Sim, 
Whitman did not have 12 weeks ^ 
Number One in 1955, and he docs 
not hold the record. Since theXon 
50 was first printed by Recor|j 
Retailer, as it then was, on March 
5 1960, the only record to have 
had a nine-week run at Number 
One is Queen (eight charts piUs 
one week for Christmas). Xhh 
therefore is a record. The only 
eight weckers arc It's Now Or 
Never by Elvis Presley (8 weeks 
from November 3, 1960)f 
Wonderful Land by the Shadows' 
(8 weeks from March 22, 1962j 
and Sugar Sugar by the Archies (8 
weeks from October 25, 1969). 
Before there was a Top 50, the 
longest runs at top of the NME 
Chart were as follows; 
11 weeks, Rose Marie by Slim 
Whitman from July 29. 1955; 
10 weeks, Cara Mia by David 
Whitfield from July 2, 1954; 
9 weeks, Here In My Heart by AI 
Marlino from November 14, 1952, 
9 weeks, I Believe by Fiankie 
Laine from April 24, 1953; 
9 weeks, Oh Mcin Papa by Eddie 
Calvert from January 8 1954. 

However, Frankie Laines I 
Believe was top for a total of 18 
weeks altogether. After in 
nine-week run, it gave way for one 
week to I'm Walking Behind You 
by Eddie Fisher,, came back on 
top for six weeks, then missed 
another week in August while 
Mantovani's Moulin Rouge had a 
week on top. then came back for 
another three weeks - total 18 
weeks. In fact, from April - • 
1953 until January 8. 1954. 
Frankie Laine was top for 28 o^ 
those 37 weeks, as he had 
weeks at number with Hey ^ 
and another eight weeks wi 
Answer Me, the song currfn" 
being revived by Barbara ^'c.s

p ' 
Those arc the correct. Lc 

taken directly from MW and i * 
back numbers, and ceria ^ 
Queen deserve a major par 011 

back for having the longest ru 
20 y cifr 

but 
the 
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»re,ailcr is S lhan 20p pCI 
ul 'tss 

"■llrcr farfetched fur M A SllrCly 

10 sugRcst this will , Ch:lrno<* 
admission chime r ""a'e "n 
thai such , ' cus'0mcrs or 
-'would Ijnt addili-" 

the customer : 

way. 

our 

PAGE 6 

passed on 
some other 
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'oo could discour S 1 'ttonoe 
records (anc| jn 'he sales of 
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y 11 fow pence 

the lop in the past , 
JONATHAN RICE, 24 Chest«" 
Road, Newbury, Berks. 

Helping out 

new artists 
WE HAVE just comp'Ajnd 
own Top 30 albums lor .^0 
among them are The " ^ifj 
Of Icli Amin by John B'J.' . 
Light by Decameron, H1* 
Grenoble by Malicoriie 1(]i. 
tike A Wheel by Linda 
mixed in with the usua. . ^ 
and Rollers. I hope that tlVj 
c o mpanies never I or-cC ^ 
independent dealers do nn ^ 
just moan they rca^'.1 -k 
sell unusual records and 1 

artists. MIKE & 

City-An-Stylus, 4a ChaP01 

St. Ives. Cornwall- 
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Put your finger 

on Precisions central distribution. 

FROM MARCH 1ST 
We introduce a new co-ordinated delivery service 

full details of which will be sent to every Precision account. 

PRECISION TAPES, FROM THE 1ST MARCH, 

SHOULD BE ORDERED ON THE FOLLOWING NUMBER:- 

3344 

Precision Tapes Orders 
120/132 Western Road Mitcham Surrey i 

(24 Hr. Answering Service) 
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German product 

now in demand 

GERMAN PUBLISHERS and 
record companies felt gratified at 
MIDEM that they were now sellers 
rather than buyers. The German 
industry is now suddenly very 
much in demand, with major deals 
involving the U.S.. UK, South 
Africa, Australia. France and 
Czechoslovakia. 

Bellaphon chief Branco 
Zivanovic said: "My guess is that 
this year the German publisher is 
involved in at least 50 
appointments during the six days 
of MIDEM. Suddenly we arc much 
in demand." 

And Slczak boss Christo 
Walczak said: "This year we knew 
what we wanted and made 
appointments before arriving. Now 
the professionals are scoring; and 
the 'dreamdanccrs' are rare." 

Biggest German stand was that 
of Jupiter Records from Munich. 
A seven-strong team rode high on 
the success of Silver Convention 
and Penny McLean. Jupiter boss 
Ralph Siegcl was, however, 
bitingly angry about the 
presentation of the all-girl group at 
the first gala. 

He said the equipment was just 
not good enough at technical level 
for the girls "specially soft 
sound" to be heard. Jupiter 
director Helmar Kunte: "Bernard 
Chevry had a very expensive gala 
marquee, but lousy equipment for 
the sound. The girls had to wait in 
a cold wind for five hours before 
they got the chance to snatch a 
few minutes' rehearsal on stage." 

But Kunte reported a big 
success on the recording side. In 
17 weeks in the U.S. charts, Silver 
Convention sold 1.8 million singles 
in America, and 700,000 Fly 
Robin Fly albums. And Penny 
McLean reached the U.S. charts 
with Lady Bump. 

Now the group is planning 
promotion for the new single Get 
Up and Boogie. 

Publisher Alfred Schacht had a 
welcome "present" to celebrate his 
56th. birthday. The Hamburg 
publisher re-signed his deal with 
Stig Anderson's Sweden Music for 
Abba product in Germany. He 
said: "I have only a few artists 
and productions because it is 
better to work hard on a few than 
for many." 

But he also added two chart 
songs to his rosier: Crispy and Co 
and Get It Together; and Don 
Young's Yesterday Hero. 

Intersong Germany's team of 

Wolfgang Krctzschmar and Volker 
Spielberg found interest for 
German composer Drafi 
Dcutschcr's Monkey Bump and 
claimed the U.S. and UK 
industries were particularly 
interested in today's German 
material. 

Global chief Peter Kirslen also 
reported big deals emanating from 
MIDEM, with special interest in 
the Joy Fleming album Have A 
Good Time. And Bellaphon 
director Branco Zivanovic said he 
found many countries, worldwide, 
were interested in the Austrian 
rock opera Victor, written in 
English by Rigone-Schocnhcrz. 
Bellaphon produced a pricey 
four-colour sleeve with a lyric 
book for Victor, retailing at £8. 

Gucnther Gayer, from Sikorski 
Music in Hamburg expressed 
astonishment about an Australian 
company which required £45,000 
for a three-advance on "an 
unknown catalogue. Some people 
from abroad just don't know 
anything about the German 
market." 

Budde Music presented gold 
discs to partners E-B. Marks in the 
U.S. for a million sales of EL 
Condor Pasa in Germany and to 
Edition Tremplin/Dclphin for 
Dolannes Melody, which sold 
half-a-million through Teldcc. 
Budde also did a deal with the UK 
company, newly set-up, Grade and 
Lynton Music, which has the 
Sheer Elegance chart single Milky 
Way. 

Ariola managing director 
Egmont Lueftner was particularly 
pleased with the A&M deal with 
ex-Beatlc George Harrison. "That 
will give us another push into the 
charts on the album sector," he 
said. 

Roba publisher Rolf Baricrlc, 
from Hamburg, collected 
Mississippi, the hit by Dutch group 
Pussycats. And Gcrig publisher 
Karl Heinz Klcmpnon said: "We're 
pushing hard on international 
interest in German music. We're 
sure people will be more interested 
in it after the successes of Silver 
Convention." 

Yet in this atmosphere of 
confidence, there was big 
disappointment at the reaction of 
the German press. Only ten 
German journalists made the trip 
to Cannes. The radio stations send 
one reporter for a programme 
about the background of MIDEM. 
Television showed no interest at 
all. 

Sounds Express 

International 

sets 60,000 

unit sales 
SOUND EXPRESS International, 
affiliate of the Midland Record 
Company, negotiated the sale o 
60.000 albums - current 
and overstocks from all major UK 
labels to small wholesalers in 
the U.S., Germany, Scandinavia 
and other territories, during 
MIDEM, according to managing 
director Michael Stern- 

He said that also under 
consideration was a deal with 
Pickwick in the UK. There was a 
strong possibility that Midland 
would be wholesaling the full 
Pickwick range in Britain, 
supplying about 1000 outlets. 

Stern saidt the company s 
turnover from deleted material and 
overstocks was running at around 
£75,000 annually, with most 
albums wholesaling at 70p. Ho 
estimated the total UK market in 
deletions and cut-outs as being in 
excess of six million units. 

Midland imported about 
150,000 albums a year from the 
U.S., selling about half in the UK 
and re-exporting the remainder. 
Said Stern: "We always have cash 
available for finished product and 
will import from abroad what we 
can't get from the UK. 

"We have a growing list of 
clients for our One-Stop operation, 
because the small dealer just can't 
cope with the paper work." 

Stern estimated the group's 
slock of albums at 500,000 and 
claimed to have a third share of 
the deletion and overstock market 
in the UK. 
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David Strahan 
were in Cannes for 
watching the Irish 

work in the 

what 

Coras 
Irish ex 
Paris officers, 
David Doyle, 
several days, 
Music Industries at 
foreign market-place. 

Strahan said: "We reabse 

the Irish music industry is trying 
to do. It's a service industry at 
present, but it is also exporting 
finished product under bc®mb 
deals. Wc support it like any other 
industry and Midcm is the best 
example of this industry 
international trade fairs. 

"We gave a very substantial 
grant which covers the cost of 
buying space for the Irish stand. 
But I'd like to sec the stand 
develop more — become more 
dynamic. I think the Irish industry 
is looking for a sense of identity 
because, until now, it has always 
been linked closely with the UK". 

The Irish export board had 

Vixen firms plans to 

launch two new labels 
MASON, managing 
o f Vixen Records 

announced at MIDEM 
company would be 

two record labels later 

BRYAN 
director 
(Exports), 
that the 
launching 
this year. 

The first, Fox, will have four or 
five British bands, selected from 
those appearing at rock venues in 
the Home Counties whose 
bookings are currently handled by 
the management, agency and 
concert branch of the Vixen-Fox 
group. 

The top five acts will be given 
recording contracts and 
negotiations for licensing deals will 

Hew iickgrtiirs - WatiiiJiiijtooi] fails 

MAIN REASON for the MIDEM 
attendance of songwriting/pro- 
ducing team Wayne Bickcrton and 
Tony Waddington was to negotiate 
deals for their new company 
Ladysmilh Music, to which they 
arc exclusively contracted. 

Though several prospective 
agreements are hanging fire 
awaiting final details, they have a 
three-year deal with Editions Intro 
Gebr Mcisel, covering Germany, 
Austria and Switzerland. 

And for South Africa, they 
have rc-signed with Musicpiccc. 
This deal is "co-lcrminus" with 
the existing State Music deal with 
EMI Brigadier, but Bickcrton says: 
"It is our intention to set up our 
own operation in 1977." 

PAGES 

Until the end of 1975, the 
Bickcrton-WaddinSon publishing 
was administered through ATV 
M usic. 

Bickcrton said; "France now is 
of prime importance to us and wc 
had meetings at serious level with 
12 French publishers in MIDEM. 
We hope to finalise future 
representation in a week or so. 

"But wc have sold over three 
million singles with the Rubellcs 
in li'i last two years in France and 
two gold albums with the group in 
France." 

On the record side, Bickcrton 
and Waddington picked up a 
record by Toga, from Trudy 
Mcisel, for the company. The 'A' 
side is More, the old Norman 

Newell song. The lB' side is It's A 
Love Song and published by Stale 
Music. 

State Records has this master 
for the UK and Ireland. 

They also picked up for the 
UK, Ireland and the US and 
Canada the brcnch Eurovision 
entry by the Troubadours, Three 
Little Soldiers. Said Bickcrton • 
"Wc have obtained the record 
rights and sub-publishing rights for 
Slate Music on both sides from 
Claude I'ascall, of Editions 
Musicale Claude Pascall. 

"We arc also going further into 
long discussions we had with two 
major US publishers in relation to 
State Music and the 
Ladysmilh Music." 

take place at MIDEM next year. 
The other label is Vixen, which 

will be the British outlet for 
various foreign artists the company 
has acquired. 

first release of five albums will 
be distributed through Vixen's 
own distribution set-up? 

On the import-export side. 
Mason reported a very busy 
MIDEM which included 
negotiations to export product to 
several Eastern European 
countries. 
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be an Irish night at 
featuring different iypcs 
music. It's a great idea and 
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do something on those lines ^ 
"H owevcr as long as tfo .. 

stand reflects a true cross-seen^ 
of the industry, and portray,. ? 1 
right image Ireland, ^ 
presence felt, we'll 
give it our backing." 

I MI chairman Michap, 
O'Riordan said: "When wc 

making ^ 
continue lo | 

fini 
rcalk. I 

just how much of an inroad v ' 
could make on the intcmatioJ 
market. This year we ^ 
determined to push those huo^ 
further." 

Two major deals We[{ 
negotiated. One, already reporiej 
(Music Week, Feb. 7) involved 
Release Records and Cailtoj f 
Pressing in a deal with an as w 
unnamed U.S. company. 
internationally based, which would 
result in £1 million going into 
Ireland initially. 

The second is between Ha^l 
Records and NEMS-Immediate- 
Opal, involving distribution and 
promotion of the group product is 
Ireland, directly through Hawk. 

This is the first deal of its kind 
through an Irish sndependent label 
and marks a new era in the Irish 
music and record business, 
according to O'Riordan. 

And he said that more 
important was that the dd 
emphasised that Ireland can be 
considered a separate market from 
the UK - and that the industryfc , 
Ireland had the machinery aid 
knowledge to make such a dd 
viable. 

NEMS managing director Peter 
Knight said: "The real attractioni> 
the strength of promotion bciiu 
given us by 1 lawk. Wc believe the! 
arc going to sell more records fe 
us in Ireland than anyone ete 
can." 

Said O'Riordan: "It means 11* j 
Ireland is no longer being to0-' 
on as a backwater, but a* J 
country wliich can be looked j 
for good product of all kinds 
as a worthwliilc base for inarb'Il/ 
and manufacturing operations 
external purposes. . 

"The maturity t'10. 
industry so badly needed is ^ 
acquired fast - ^ 
particularly to Miclem w'lCr^ 
show how well wc can con 
abroad." 
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