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Muxlow 

to leave 

Phonodisc 
TONY MUXLOW has resigned as 
managing director of Phonodisc, the 
pressing and manufacturing 
subsidiary of Polygram, which he 
did so much to establish seven years 
ago. 

As an interim move, the financial 
controller, Jaap van Balen, becomes 
acting general manager, reporting to 
both Freddy Haayen (managing 
director, Polydor) and Tony Morris, 
the Phonogram managing director. 

Phonodisc dates back to 1969 and 
operates through a manufacturing 
plant at Walthamstow, in East 
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TV IPs bouquets 

-and brickbats 

RUSS BALLARD (second from left) was presented with three silver discs and 
a unique Gold Sheet Music Award by Adam Faith and Paul Gambeccini 
(centre right). The sheet music award was for his composition. Back In The 
New York Groove for sales of over two million units. The silver discs were for 
his production of Leo Saver's album Another Year, the hit single Moonlighting 
and Roger Dal trey's Ride A Rock Horse album. Also pictured (right) is 
Bollard's manager, John Stanley. 

DJM votes no to BPI funds plan... 
DJM RECORDS m.d. Stephen 
James has written to the BPI 

Chairman, Len Wood to 
register a vote on behalf of DJM 
against the decision to approach 
PPL for a £100,000 advance on 
performance royalties to help meet 
the costs of the record industry's 
campaign against an increase in the 
statutory mechanical royally rate. 

He said: "I am asking that any 
funds due to DJM from PPL do 
come to DJM and not be diverted." 
He revealed that he had made his 
attitude clear at a previous BPI 
meeting and had offered his 
resignation but the offer was 
refused. 

James was talking to Music Week 
following an incident at the BPI 
annual meeting {Music Week May 
15) when DJM chief accountant 
Peter Allen, was told by chairman 
Len Wood that he could not abstain 
on the motion to approach PPL for 
the money unless DJM resigned 
from the BPI. 

Since his resignation had been 
refused before, he would not resign 

MTA sales 

course places 

still available 
THE MTA Training Centre's next 
Record and Tape Sales Course takes 
place May 25-May 27 at the While 
Hall Hotel, London, and a few 
vacancies are still available for 
dealers who wish to attend. 

The course is concerned with 
record and tape repertoire and 
retailing and comprises a full 
programme of sessions covering 
varied aspects of these topics, plus a 
visit, on May 25, to EMI's record 
factory at Hayes. Speakers and 
subjects include Don Dive of 
Precision on "Turning Tapes in the 
Future," Chris Ellis of EMI on 
"Nostalgia", and the MTA's 
Adriane Fry on "Catalogues". 
There will also be sessions on Selling 
Techniques, Knowing and Selling 
Opera, Symphonic and Orchestral 
Repertoire, The Pop Market, and 
Piracy and Bootlegging. The cost of 
the course is £32.40 inc. VAT for 
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now, James added. He said he was 
not in favour of the use to which it 
was intended to put the money. 
Explaining this he said. "Firstly I 
object to the waste of money that is 
going to take place. Why spend 
£100,000 when the MPA and the 
BPI could sit down and negotiate at 
no cost and present an open and shut 
case to the tribunal." 

The tribunal, enquiring into the 
rate of mechanical royalties, is 
expected to open in November. The 
current royalty is 6lA percent, James 
continued: "It is silly to think they 
can fight it. Poltically we must come 
into line with Europe and 1 know 
that the publishers will accept the 
European rate on basic principles." 
The general rate throughout Europe 
is eight percent. 

He also said that despite Wood's 
assertion at the meeting that the 
motion was carried unanimously, 
Allen did in fact abstain. DJM is put 
in an awkward position by the BPI 
decision since as a publisher the 
company is committed to the 
European rate. James said he had 
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approached other companies 
which had an equal share in both 
publishing and recording, but so far 
he had found no other sympathisers. 

He concluded: "I think it's wrong 
for this money to go into the hands 
of solicitors when it could be kept in 
the industry and used to help the 
independent dealers." 

.. .and goes 

to CBS 

from July 
FOLLOWING A seven-year 
relationship with Pye, DJM has 
decided to move manufacturing and 
distribution to CBS. 

The move has been anticipated for 
some months, and follows 
protracted negotiations. Last 
month, managing director Stephen 
James concluded an agreement with 
CBS Holland for manufacturing and 
distribution in Europe. 

The CBS deal takes effect from 
July 1, and is initially for a three- 
year period. James says that the 
agreement will "offer us a valuable 
opportunity to expand, the turnover 
of our back catalogue, as well as 
develop new artists." 

The contract with CBS signals a 
series of changes from the company. 
The first move is forced upon DJM 
by the CBS computer, which cannot 
handle the present catalogue 
numberings, so all product, both 
single and album, will be issued with 
new numbers and a new prefix. 
James told Music Week that there 
will be a crossover period, where 
Pye-produced records will be sent 
from the CBS factory, though 
within a matter of weeks, CBS will 
have prepared the new product. 

The single prefix, DJS, will 
remain unaltered; DJLPS will 
change to DJF, DJLMD to DJD, 
DJSLM to DJM and both DJSL and 
DJMLto DJB. 

James also says that there will be a 
number of deletions when the new 
catalogue is published, mainly con- 
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WHILE CBS received a bouquet this 
week for the way in which the 
company has handled its television 
campaign for Abba's Greatest Hits, 
RCA has asked cash-and-carry firm. 
Makro, to come into line on pricing 
of the John Denver Live In London 
album, which is the subject of a 
similar campaign. 

Criticism came when the Denver 
album — on which the dealer margin 
has been reduced to 25 percent — 
was advertised by Makro at less than 
the dealer price. CBS, however, was 
congratulated by GRRC secretary, 
Harry Tipple, on its highly 
successful campaign for the Abba 
album — giving full dealer margin 
and allowing selected SOR in the 
early part of the campaign. 

CBS marketing director, Tony1 

Woolcott said he did not necessarily 
subscribe to reduced margins to 
fund campaigns although there were 
occasions when it made sense. He 
explained that the Abba 
commercials were begun three weeks 
ago in the ATV area. "The attitude 
we look was that we were putting 
our toes in the water to test the 
temperature. Perhaps it was the 
product, the way we did it or the 
right timing^ or maybe a 
combination of all three but it was 
successful and we decided to go on. 
So all the time we have been able to 
maintain normal trade margins," he 
said. 

The campaign has run in the 
Granada and Trident areas. It is now 
nearing the end of its third week and 
will probably continue for another 
two, coming into the London area. 

Woolcott added; "This is probably 
the first tv campaign that we have 
really gone into in iruc scientific 
depth. Market research has given us 
critical path analysis to help and 
guide us and given us an instant 
reaction to how things are going, 
rather than trying to judge success 
by how the records are moving out 
of the warehouse." 

A London dealer, Shaun How- 
ard of Recordsville, S.W.I, has 
complained that while 'record 
retailers are being charged £2.08 for 
the John Denver Live album on 
RCA, following the reduction of the 
 TO PAGE4 

WEA to launch 

Cotillion in UK 
WEA IS to launch the Cotillion 
label in the UK following re- 
activation of the label last month in 
America. The label is to be 
exclusively distributed worldwide by 
Atlantic. The first UK release is 
Luther's It's Good For The Soul 
(Parts One and Two) on May 28. 

A newly designed black and white 
label logo is being introduced world- 
wide replacing the original multi- 
coloured design. Artists on the label 
include: Margie Joseph, Sister 
Sledge, Lou Donaldson and others 
to be announced shortly. 

The relaunch coincides with the 
U.S. appointment of Henry Allen as 
president of Cotillion. Allen is a 
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London dealers to specialise in 

4-channel format recordings 

CONTINUAL COMPLAINTS 
from record buyers about the poor 
availability of quadraphonic records 
in retail outlets has prompted one 
major West London record shop 
chain to devote an entire department 
to stocking product featuring SQ, 
QS and CD4 formats. Beggars 
Banquet's new Quadraphonic 
Record Centre in Earls Court claims 
to stock every 4-channel disc 
currently available in either the U.K. 
or the States. 

Director of Beggars Banquet. 
Martin Mills told Music Week: "We 
have decided to devote our entire 
basement at the Earls Court branch 
to slocking quadraphonic software 
and have at least 1.200 different 
titles in the catalogue. We shall also 
be stocking 4-channel product from 
Europe and the Far East as well". 

Mills said that although it may 
seem a strange time to open such a 
department, just when many dealers 

claim that there is little interest in the 
system. Beggars Banquet had 
decided to go ahead with the scheme 
because of continual complaints 
from customers about the 
difficulties in obtaining 
quadraphonic records. He added: 
"Some of the hardware people like 
Sansui and also Laskys have been 
showing a lot of interest in our 
project and generally the reaction 
from the public has been 
favourable." 

Mills said however that record 
companies could still help the 4- 
channel system by introducing more 
wide-ranging music — at the 
moment he said they tend to 
concentrate on orchestral music. 
"EMI does seem to have taken a lot 
of initiative lately with 
quadraphonic product and CBS is 
also doing more, so the position is 
improving," he commented. 

The new Brent Cross Harlequin 

store, opened two months ago, is 
also specialising in quadraphonic 
releases. Manageress Marion Mncs 
iilso reported: "Record companies, 
particularly those in the UK, could 
do a lot more to help the system. 

Miss Miles said that the store was 
the only one in the Harlequin chain 
to put particular emphasis on 
channel releases. 

Paper Lace suit 
BRIAN HART, who managed Paper 
Lace until February last year, is 
suing the group for damages, said to 
involve a six-figure sum, relating to 
agreements Hart alleges were made 
between Paper Lace and himself. 
The members of the band, Clilf 
Fish, Philip Wright. Mick Vaughan 
and Chris Morris, appeared in the 
High Court last week, when the case 
was adjourned until later this 
summer. 

6 months ago 

Rex Anderson said 

£6 SUTHERLAND BROS & QUIVER ON THE 
BRINK OF SUCCESS 

Last week, CBS released that company's 
first album and single from the Sutherland Brothers 
& Quiver, a group which has been impressing 
audiences and the rest of the music business now 
for some years. 
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IT HAS been pointed out to us that 
our advertisement which you carried 
in Music Week dated May 8, may 
have given the impression that we 
daimed to be the publishers of the 
'A' sides of the records which we 
showed to be at numbers 35 and 48, 
namely No Charge published by 
London Tree and Love Me Like A 
Lover published by Mautoglade 
Music, respectively. 

This was not our intention and we 
do state most specifically in the 
advertisement that our interest in 
these records was merely in respect 
of the 'B' sides. 

We hope that this letter will now 
clarify our position. 

ROLAND RENNIE, Creative 
Director, Chapped. 

RE YOUR article (Music Week, 
May 8) on sex rated sleeves — as a 
buyer and a women's liberationist I 
refuse to stock LPs like Boxer until 
there is an equal number of sleeves 
featuring naked men. In this I mus 
congratulate A&M for their Pablo 
Cruise Lifeline cover which. 

although not revealing all, is 
sufficiently tantalising to study the 
cover for longer. Needless to say, i 
ordered an in-store display. 

I do hope that there will be more 
equality in the future. 1 shall 
continue to refuse to stock any 
sleeves I consider degrading to 
women. Sleeve designers take note 
JENNI NICHOLSON, pop record 
department, C Mi/som & Son, Bath. 

I FEEL that Capital Radio and 
specifically Roger Scott and Aidan 
Day are to be congratulated on their 
current adventurous programming 
of country music. With tracks by 
Don Williams. Dolly Parton, Narvel 
Felts and Jean Shepherd currently 
getting heavy rotation play, and 
frequent play of artists like Crystal 
Gayle and Tanya Tucker, 
Londoners have never been so 
exposed to country. 

While the country programmes on 
BBC and Commercial stations are 
obviously very important and 
influential, it is very gratifying to see 
country getting so much daytime 
play purely on its merits without 
being categorised as specialist music. 

PETER ROBINSON, UK 
Manager, MCA Records, London 
WL 
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THE MTA annual conference faces 
up lo the possibility that music 
centres and rack-jobbers could be 
about to lake over ihe 
industry Ember boss, Jeffrey 
^rilfe.r' announces expansion plans m both UK and U.S Melodise 
promisses largest ever promotion 
campaign for new P.J. Proby single, 

Need Love New publishing 
ompany, April Music, established 

at G- Wood lakes chair 
cW l ?;0" 10 Sl,ape world-wide 
vear A. l0r ncxt 
jears Also ,n attendance: FMI 
RHH m®"a8in8 director. G.N 
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(May 22, 1971) 
BRITISH RECORD industry moves 
to fight piracy and bootlegging 
following discovery of two ilhclt 

albums, by Stones and Cream at Lon- 
don's British Homophone pressing 
plant Pyc buys out CRT's 50 per 
cent share in Precision Bhaskar 
Menon appointed president an 
chief executive of Capital Kec0.rd? .MAM and Capital Industries, 
signs Frank Ifield to recording 
contract Installation of con^n 
mirrors by retailers reported 
considerably rcduCj 
pilfering Doolcy sugg^ 
unlikely idea of formation of EM 1 

America should not be '""'j 
out Sidney Bron celebrates Turn 
birthday Dan Loggins joins L 
as UK director of ta knt 
acquisition Former Plm'F 
nul., Leslie Gould, now 
president of Famous Mus'c ' 
States, reports U.S. domina"ns 
global disc market again , % 
and Tape Retailer launches 
monthly tape section Isla 

group. Free disbands A&M s • 
it is not signing Paul McCartney 
U.S EMI releases five album 
box set titled The History Of 
Motown  Polydor releases 
A Space Odyssey Volume Two. 

; 2001 



MUSIC WEEK MAY 22, 1976 

Buk gambles on Monopoly 

BUK IS buying £45,000 worth of tv 
advertising in a major promotion 
campaign on new recording artist. 
Tony Monopoly whose album, 
BULP 2000, is now on release. Paul 
Murphy, Buk managing director 
said that the advertising, which 
began on Monday and runs for three 
weeks, would be concentrated in the 
Granada area because of 
Monopoly's success on the Northern 
club circuit. 

He said: "That area has broken so 
many acts and it must be worth 
something like 40 percent of total 
record sales." Apart from the 64 
spots there wijl also be 50 key 
window displays in the area. The 
campaign is running for so long in 
order to inspire confidence in the 
retailers. Murphy explained. 

In the London area. Monopoly is 
playing the Talk Of The Town for a 
month. The release is to be 
supported by spots on Capital Radio 
which may be followed up by a tv 
campaign for a shorter period. 

50p offer m 

Genesis IPs 
RADIO COMPETITIONS and a 
50p-off offer to people attending 
any of the band's forthcoming 
concerts will promote Genesis' back 
catalogue, in a campaign launched 
by Charisma. Product included in 
the promotion will include Genesis' 
recent TV-promoted album, A Trick 
of the Tail, and Steve Hackett's 
Voyage of the Acolyte. 

The campaign will start at the 
beginning of June, co-inciding with 
the band's five concerts at the 
Hammersmith Odeon in London. 
Highlighting it will be a competition 
on Luxembourg, BRMB, Piccadilly, 
Clyde, Trent, Forth and City, when 
listeners will have to answer a series 
of questions based on Genesis' back 
product. The prize for each station 
will be two tickets plus hotel 

expenses for two to sec Genesis in 
Paris, during their European lour. 
There will also be runner-up prizes 
pf the whole Genesis catalogue. 

The marketing campaign will 
further extend to a special token, 
50p off, exclusive to all people 
attending any of the Genesis gigs — 
an-estimated 20,000 people in all. 
The token will be given out on entry 
at Hammersmith and will allow 50p 
off any of the eight Genesis albums 
from all Harlequin outlets in 
London and the Home Countries. 
This will be backed up by window 
displays promoting the catalogue in 
London, Birmingham and 
Manchester, and special full-colour 
posters available to all dealers. 

At Hammersmith there will be a 
heavy concentration of display units 
with a special video promotion at 
Harlequin's store there. Parallel to 
the marketing campaign there will be 
full-page advertising in the music 
papers. 

Charisma marketing manager 
Frank Sansom told Music Week: 
"This is the first major catalogue 
campaign we have done since our 
association with Phonogram began. 
Genesis have shown themselves to be 
one of the world's lop bands and 
Charisma believes, with the success 
of the last LP (which reached 
number three in the MW chart), a 
sell-out European lour and a chart 
album in the States, that 1976 really 
will be Genesis' year." 

Decca is also re-issuing an early 
Genesis album, as part of its new 
Rock Roots scries retailing at £1.50 
each. The 17-irack compilation 
features 13 recordings from 1969, 
produced by Jonathan King, and 
four previously unreleased tracks. 

Radio spots 

for Heep LP 
RADIO ADVERTISING spots and 
flyposling in all the major cities will 
promote the latest album from 
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RECEIVING THEIR Ivor Novello awards from Bernard Delfoni (left) are 
manager Ric Dixon and Wcc members Lol Creme and Kevin God ley, who 
received the awards on behalf of the group for best song I'm Not In Love 
written by Eric Stewart and Graham Gould man (see MW May 15). 

mm 

IN WHAT is described as a low 
profile re-organisation, several new 
appointments have been made 
within the EMI UK sales division. 

CL1VE SWAN, formerly sales 
planning manager, becomes deputy 
general manager of the division 
working with general manager Barry 
Green. 

JIM PARM1NTER formerly 
Music Centre sales manager, is now 
Southern sales manager replacing 
Judd Blackburn who has left the 
company. 

TOM MURPHY is now Northern 
sales manager and will work from a 
newly established sales office in 
Manchester. He was 
Northern sales controller. 

MIKE GARDENER 
multiples sales manager. 

formerly 

becomes 
He was 

formerly multiples sales controller. 
GEOFF RHODEN is now sales 

development manager having been 
music centre controller. 

PAUL HENRY has been appointed 
creative services manager of United 
Artists Records, and started work 
last week in the post vacated last 
September by Pierre Tubbs. Henry, 
24. comes from the Grand 
Metropolitan Hotels group, where 
he was also creative services 
manager, and is a classically trained 
musician. 

GRADE & LYNTON Management, 
P&P Records and Grade & Lynton 
Music, all run by Paul Grade and 
Paul Lyton and representing Sheer 
Elegance, can now be contacted at 
12 Bruton Street, London W.l (01- 
499 0673). 

RGB REPRESENTING The 
Hollies. Dean Ford and new artist 
Circus, has moved to new 
headquarters at 9 Bryanston Mews 
West, London W.l. 

Uriah Heep, High and Mighty, 
released on Bronze Records this 
week. The LP, recorded at the 
Roundhouse Recording Studios, is 
the band's eleventh album — and 
the first that they have produced 
themselves. 

There will be 500 posters per city 
in Glasgow, Manchester, Leeds, 
Bristol, Liverpool, Newcastle and 
Ipswich, and 1,500 in London 
promoting the LP. In addition there 
will be 35 15-second spots on Capital 
Radio between May 24-28. Bronze 
has also issued a limited-edition 
single featuring two tracks from the 
album, One Way Or Another and 
Misty Eyes, which is being 
distributed in a full-colour mini- 
album sleeve. The single is aimed at 
attaining maximum radio and disco 
promotion and will not be on sale to 
the general public. 

The Heep campaign will also 
include full-page adverts in the pop 
press, and merchandising for the 
album includes 250 special window 
displays, plastic window stickers and 
flags. There will also be press kits 
for the media and last Friday Bronze 
was flying a parly of key pop music 
journalists to Switzerland for the 
launch of the LP. 

Rye promotes 

Love And Kisses 
PYE RECORDS is to promote the 
album Love And Kisses From 
Brotherhood Of Man at a football 
match next week (May 27) between 
Don Revie's England squad and the 
American All-Stars in Philadelphia. 

At a cost of £1,750, Pye has 
booked a 40ft. by 3ft. banner behind 
one goal to advertise the LP. The 
match is to be networked nationally 
through the UK, U.S., Japan, 
Australia, Italy, France, Germany, 
Belgium and Holland. Added 
sporting interest in the match comes 
from the fact that UK players 
George Best, Bobby Moore and 
Rodney Marsh are to help out the 
American team. 

Pye said this is the first lime that a 
UK record company has taken 
album-promoting space on such an 
international scale and its various 
international companies have been 
alerted to work on the promotion. 
The match is an official U.S. Bi- 
centennial event for the 
Independence Cup. 
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BUDDAH RECORDS has signed a 
new five-year licensing deal with Pye 
for the UK. The deal was finalised 
by Buddah president Art Kass who 
flew in from the U.S. for talks with 
Pye chairman Louis Benjamin. 

Completion of the renewal comes 
at a time when Buddah is enjoying 
substantial chart success in the UK 
— notably through Gladys Knight 
and the Pips (the Midnight Train To 
Georgia single and the Best Of 
Gladys Knight album), and the 
group is currently featured in a 13- 
for-12 album promotion with 
retailers to stimulate back catalogue. 

Also selling well is the Melba 
Moore single This Is It, and Andrea 
True Connection's More More 
More, another chart single. Though 
the group Trammps has now left the 
label, Pye had three UK chart 
successes with it — Hold Back The 
Night, Zing Went The Strings Of My 
Heart and 60-Miniite Man. 
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A CERTAIN company's efforts to sign John Lennon 
hampered by his changing lawyer and now announcing that he 
wants to retire from recording Has ex Phonodisc m.d. 
Tony Muxlow been inspecting certain WEA owned premises 
in Milton Keynes? EMI has opened new £2 million 
factory in Sweden, the company's 27ih in the 
world Major break for Buk recording artist, Tony 
Monopoly when he debuts at Talk of the Town next 
week Why did Sunday Times' Mr Midnight describe 
Rocket press officer Caroline Boucher as "extraordinary" in 
snide Atticus diary item on Elton John Concert and party? 
SHANGRI LA'S 1965 hit. Leader Of The Pack re-released yet 
again, this time by Charly Polydor md Fred Haayen most 
upset that he was not named as the md ejected from 
Trammps Mike Mansfield seeking record company 
funding of 12 concerts at Wimbledon Theatre in July for 
filming and world-wide distribution Capital Radio 
syndicating Gerald Harper's Sunday Affair A daughter, 
Caroline Louise, to EMI Music group publicity man, Philip 
Palmer and wife Judith. 
PURPLE RECORDS still sorting out details of new deal with 
Polydor although Richie Blackmore Rainbow album out this 
week on Oyster Mike Batt unhurt after collision in his 
Rolls Royce on way to Flintlock concert in 
Sheffield George Hamilton IV has chosen song by English 
country writer, Colin Towns for his next single Explicit 
sex scenes in David Bowie's The Man Who Fell To Earth 
reportedly responsible for delay in movie's U.S. 
appearance With departure of April Music md, 
Brian Hutch, coinciding with illness and staff holidays, 
creative director, Brian Oliver coping alone with just two 
secretaries. 
EMI U.S. division now located at 9 Thayer Street, London 
WI (01-486 7144) No sign of Kiki Dee's album produced 
by hit U.S. team, Dennis Lambert and Brian Potter. Is this 
because of relative flop of singer's Once A Fool single, 
produced by same team? Following welcome home party 
at exclusive Morton's in Berkeley Square for Chrysalis co- 
m.d. Terry Ellis, company found its video machine had been 
stolen. 
ANIMALS NOT included in Barn-Polydor contract, but 
Slade is Tony Hatch, David Bridger and Jonathan King 
selected Australian Ted Pearson from six finalists in Radio 
Luxembourg Find A DJ contest only to find that Pearson 
was in fact Tony Brandon who had produced all six 
entries Taking slightly different Beatles revival route, 
Capitol U.S. to issue Got To Get You Into My Life as single 
there followed by album of their rock and roll 
recordings Spotted by Max Bygraves: cassettes of all his 
Singalonga series in rear window of Prime Minister Jim 
Callaghan's official limousine. 
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Film firm plans 

world screening 

A NEW company, Platinum Planet, 
has been set up by Martin Baker in 
partnership with former ATV 
salesman, Paul Shiels with a view to 
producing and distributing films of 
pop acts. The company has access to 
the video circuits in the States and 
Europe and the UK cinema circuit. 
Baker explained that although many 
record companies were spending 
money on making films of their acts, 
very few of them knew what to do 

Tour tie-in 

promotion for 

Harvey single 
SIMILAR MARKETING 
techniques to those used to establish 
the single Delilah as a chart hit are 
being used by Mountain Records for 
its first release of the Sensational 
Alex Harvey Band. 

The group's three-year deal with 
Vertigo ended recently and now all 
new product goes through 
Mountain, distributed by EMI. 

Delilah was the band's major 
chart single and was released at the 
end of the 1975 UK tour, having 
been virtually selected by audience 
reaction to the concerts. Now a 
similar pattern has emerged over 
Boston Tea Party, written by the 
band earlier this year, and Mountain 
is rush-releasing it as a single. 

It links up with the last two weeks 
of the group's current tour of the 
UK and well in advance (May 21) of 
the band's three concerts in support 
of the Who on May 31, June 5 and 
12. During this period the band will 
present the new single, with strong 
extra promotion, to more than 
300,000 people. 

Additionally the single is being 
delivered in a special colour sleeve 
and promotional material is being 
"slipped" in all souvenir 
programmes of the dales played by 
the band. 

Shirlie Stone, for Mountain, said: 
"This kind of singles promotion for 
a big touring band obviously works. 
And it gets round the problem of 
bands like Harvey and Status Quo 
who rarely get air-play support for a 
new single." 

Muxlow quits 

FROM PAGE 1 
London, and a storage and "paper- 
work" division in Chadwell Heath, 
Rom ford, Essex. 

Muxlow is expected to stay on at 
Phonodisc until the end of May. It is 
believed he is to join another major 
company but no details were 
available at press lime. 

with them once they were complete. 
Platinum Planet will both finance 

its own films and produce films 
financed by other companies. They 
will then be distributed to tv stations 
throughout the world and to the 
cinema chains in the UK. 

At present, Platinum Planet is 
engaged on making a lengthy 
spectacular using a number of bands 
appearing at London's New Victoria 
theatre throughout May and June. 
Directors associated with the 
company include Lindsey Clcmel, 
who was responsible for Between 
The Lines, the Pictures At An 
Exhibition film by ELP: Bruce 
Gowcr, who directed the Queen film 
that was used on Top of the Pops 
and Tony Palmer, possibly the best 
known tv film producer of pop 
films. 

Magnet contest 

for Silver 

Convention IPs 
AS PART of a promotion campaign 
for the two Silver Convention 
albums in its catalogue, Magnet is 
running a competition for 
discotheques throughout the 
country. The competition is based 
round the sleeve designs for Silver 
Convention Discotheque, Volumes 
One and Two, and disc jockeys in 
major venues are being asked to 
mount displays from album covers 
and photographs supplied by 
Magnet. 

In addition. Magnet is also 
sending djs and major record 
dealers a one-sided demonstration 
LP, featuring seven tracks from 
Silver Convention's two albums, for 
promotional purposes. 
•The new Magnet single by 
Stevenson's Rocket, Here 1 Am, is 
being advertised in local papers 
through the country via a special 
competition for teenage readers. The 
contest involves 'pomkin' badges 
and prizes include Stevenson's 
Rocket jackets and autographed 
copies of the single. 

WEA to launch 

Cotillion in UK 
FROM PAGE 1 . 
former vice president of Atlantic 
and a 23-year veteran of the 
company. 

The first release also marks the 
recording debut of Luther, a five- 
piece vocal group which has signed 
an exclusive contract to the label. 
Based in New York, Luther has an 
extensive track record of East Coast 
sessions. 
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SUSAN GEORGE, film actress and occasional recorf"i^cheisea Records. 
Jones has signed an exclusive long-term recording pc farrell 
Pictured here with Wes Farrell, Chelsea president ond head of the ^ ^ ^ 
Organization, her first single, I'll Get Over You, will be ^ w/7;; 
4. Susan George, has starred in 15 motion pictures, l"cI"c l g

F da Lasl week 
Dustin Hoffman and Dirty Mary. Crap'Larry "'thfn

e<^ Her 
she won an Italian Valentino Award for best supp 
performance in Out Of Season.       

10,000 red albums in 

Streetwalkers push 

IN WHAT is described as one of its 
most ambitious advertising projects. 
Phonogram is to spend £16,000 on 
an advertising campaign on the new 
Streetwalkers' album, Red Card, out 
May 28. 

The campaign includes advertising 
on London's Underground system. 
Brian Baird, Phonogram advertising 
manager, said: "This is the first time 
Phonogram has gone into this area 
of advertising and we see it as a 
major development and departure 
from the normal media." 

The Streetwalkers, comprising ex- 
Family members Roger Chapman 
and Charlie Whitney, is also to be 
promoted by a team of models 
parading Oxford Street in London, 
carrying sandwich-boards. 

Said Baird: "But the Red Card 
album is to be red in another way, 
too. The first 10,000 copies will be 
pressed in bright red vinyl before the 

MTA courses 
FROM PAGE 1 
members, £35.64 for non-members. 

Earlier this week (May 16-May 
19), the MTA held its annual 
conference in Bournemouth, and it 
was expected that a decision would 
be made at Wednesday's annual 
general meeting on the association's 
future course of action regarding the 
P.R.S. policy of requiring 
performance royalties from 
retailers. A full report will appear in 
Music Week next week. 

pressing in standard black vinyl. We 
look for a big demand for the initial 
pressings." . 

Streetwalkers is also undertaking 
a major UK tour as well as making 
three appearances in football 
stadiums with the Who. 

TV brickbats 

and bouquets 

FROM PAGE 1 
dealer margin to 25 percent, Makro 
is offering the same LP on sale to the 
public at £1.91. "It seems that 
Makro will be making some margin 
and that they were able to purchase 
this LP at the normal dealer price of 
£1.77," he said. 

An RCA spokesman denied 
however that Makro's trade 
discount had been more than for 
other retailers. He said: "They got 
the same margin as everyone else 
and we have been disturbed to notice 
that they are under-selling the 
album. RCA has been in touch with 
Makro, requesting that they bring 
their prices up in line with everyone 
else." 

OIM to go through CBS 
FROM PAGE 1 
cerning albums. Two maxi singles on 
the catalogue will be deleted, and re- 
issued as singles at a later date. 

The final change as far as the 
product is concerned, is that the 
singles will be packaged in new 
bright yellow bags. The labels arc 
also to change with the silver letter- 
ing being replaced by yellow. It is 
also hoped that the cassette and 
cartridge cases will be bright yellow. 
Difficulties have arisen over finding 
a manufacturer who can provide 
such cases. Says James, "This is all 
pan of a conscious move to brighten 
the image of the label." 
CBS commercial director Jack 

Florey is confident that CBS factory 
can cope with the added work load 
from JDJM. "If all the companies 

PAGE 4 

who use our facilities have a monster 
hit at the same time, it might stretch 
us, though we have an added 
advantage of being able to use the 
CBS Holland factory should life get 
hectic." 

Florey says that there are plans'to 
expand the production capacity at 
the CBS factory. "At present, we 
are not in a position to take on any 
major contracts for a couple of 
months, until we can be sure we can 
handle added work." 

Florey said: "Having DJM with 
as will make our operation even 
more economic. By having the 
factory fully employed it is better for 
as, and it makes good sense to send 
out as much product as we can with 
each order to the dealers." 

disc tees off 
THE CADDIES — alias Bruce 
Forsyth, Jimmy Tarbuck, Kenny 
Lynch, Henry Cooper and Tony 
Dalli A- debut on a special EMI 
single this month which will aid the 
Gold Foundation fund. Called 
Follow The Fairway, the song will be 
used as the theme music for a new 
television golf tuition scries. 

Proceeds from the comedy record 
will go towards the GFF which raises 
money to enable youngsters from 
poor families to have the chance to 
learn golf. All five men arc golfing 
enthusiasts and decided to record the 
song which was written by Glenn 
Mason. Follow The Fairway will be 
the theme, for the new ITV golf 
tuition series, featuring Tony 
Jacklin. 

nic Double Douhfe 

m 

C.BS., CELEBRA TED a double 
'h'f n w W-ek- "w that the Music Week Market Share 
Survey revealed CBS to be ton 
album and singles label. Abba made 
the top of both the single char, wbh 
Fernando, and Vie album char, WZ 
the TV promoted Greatest Hit* 

n'aZZ'oZ'^n^" 
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Bob Harris 

to join 208 

BOB HARRIS, presenter of the Old 
Grey Whistle Test for BBC 
Television, and formerly one of 
Radio I's late night rock disc 
jockeys, is to join Radio 
Luxembourg on May 27. He will 
host a weekly pop show from 11.00 
p.m.-12.30 a.m. on Thursdays. He 
will fly out to the Grand Duchy each 
week to perform live. 

Harris' work for Radio 
Luxembourg, which includes 
appearances at station promotions 
(his first will be at Fangs in 
Paddington on June 20) does not 
prevent him Irom his television 
work. The Old Grey Whistle Test is 
at present taking a summer rest, 
though it will return in the autumn. * 

In line with the other station 
presenters, Harris will select his own 
material for the weekly show. 
Announcing the appointment at a 
press conference on Monday, station 
managing director Alan Keen 
emphasised that he is optimistic that 
Harris will be a great asset to the 
station. 

Companies 

plan major 

Crosby event 
LONDON IS likely to become 
highly Bing Crosby conscious during 
his fortnight appearance at the 
Paladium which opens next month. 
Both Decca and United Artists are 
planning campaigns to promote his 
back catalogue and U A is releasing a 
new album, produced by Ken Barnes 
and with the Pete Moore Orchestra, 
At My Time Of Life (MAS 29956). 

The theme of the U A promotion is 
to be "It don't mean a thing if it 
ain't got that Bing". a catchphrase 
dreamed up by company head of 
popular music Alan Warner which 
will be seen on the sides of 400 
London buses and featured on 
badges and other advertising 
material. 

This will be the first time that 
Crosby has performed in concert in 
the U.K. and only the second time he 
has given a live performance in the 
world. Said Warner; "Plans are 
afoot to ensure that this is one of the 
biggest events in London for some 
time." Promoter Robert Paterson is 
arranging a number of social events 
to coincide with the artist s 
celebration of 50 years as a 
recording artist (last year he 
celebrated 50 years in entertainment. 
He is now 75). 

There arc also plans to tie in the 
American Bi-centenary celebrations 
with Crosby's visit as he is generally 
considered to be the most 
institutional figure in the U.S. m 
this respect, UA is involved m 
chscussions with the American 
Tourist office and has offcre 
display material on both Crosby an 
Fred Astaire who is in this country 
for the opening of That - 
Entertainment Part Two. 

Warner also revealed that the 
arc plans for Astaire and Crosby ^ 
record an album together lor UA- 
single, The Only Way To Gp. D) 
Tim Rice and Marvin Hannah 
also to be released to help pronto» 
of the album. lC 

Decca will also be doing s 

consumer press advertising tor ^ 
Crosby albums in its catalogue, 
lie-in with the singer's Palla^ 

'•> concerts. They include the 
Vocalion re-issue, Many 1 ^ jf 
Returns, A Southern .'ja 
(recorded by Crosby lasl >'eaIiAsjjy 
three-album box set of 
reading Tom Sawyer. 
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Record-tape trade up 20 per cent 

TOTAL TRADE for records and 
tape during 1975 was up by more 
ihan 20 per cent on 1974, according 
to provisional figures just issued by 
the Department of Industry business 
monitor last week. However while 
the total number of singles sold to 
retailers during the last 12 months 
showed an increase of nearly two 
million, album sales slumped from 
104.7 million units in 1974 to 88.6 
million in 1975. 

According to the report, total 
trade last year amounted to £127.1 
million, compared with £102.2 
million previously. But LP sales 
dropped from 104.7 million in 1974 
(representing £62.6 million in 
monetary value) to 88.6 million in 
1975 (£68.4 million). Singles showed 
a slight increase from 66.8 million 

(£13.6 million) to 68.6 million (£14.7 
million). 

Fourth quarter sales for albums in 
1975 also dropped from 37 million 
units in the same period 12 months 
previously to 27.5 million, although 
in monetary terms the loss was only 
slight — £23.4 million to £22.9 
million. 

On the singles front, there were 
19.6 million sold between October 
and December 1975, dropping from 
20.8 million in the same period of 
1974 (£4.7 million to £4.2 million). 

Total trade for the last quarter 
was £45.1 million, compared with 
£28 million during the third quarter, 
and £37.6 million in the last quarter 
of 1974. 

There was a significant increase in 
die sales of home-manufactured 

Audio sales down 
b> NICK ROBERTS HAW 

PROVISIONAL FIGURES released 
last week by the Department of 
Industry's Business Statistics Office 
show a decline in UK manu- 
facturers' sales of most categories of 
audio equipment during 1975 as 
compared to 1974. 

Sales of in-care radios, with or 
without tape players, dwindled from 
494.000 to 332.000; of self 
contained record players from 
468,000 to 248,000; and of radio- 
grams from 138.000 to 72,000. No 
comparison is possible for sales ol 
stereo systems, since statistics were 
not collected until 1975, but the 
figures for that year are as follows: 
systems with tuner and tape deck 
(including music centres), 306,000; 
systems with tuner 248.000; systems 
without tuner 213,000. The total 
value of manufacturers' sales of 
stereo systems was £45.4million. 
Sales of complete tape recorders 
dropped from 108,000 to 94,579. but 
sales value remained almost steady 
at £3.5million. The overall home 
sales value of the principal products 
of the British audio industry, which 
include, in addition to the categories 
mentioned above, TV sets, domestic 
radios, and other miscellaneous 
audio equipment, sank from £419.5 
million in 1974 to £324.8 million in 
1975. However, industry exports of 

.broadcast receiving and sound 
reproducing equipment were worth 

£77.8million in 1975, a substantial 
increase on the 1974 figure of 
£43.6million. 

The market for imported audio 
equipment showed a slight con- 
traction in 1975, though TV sales 
were the primary factor rather than 
audio sales, which more or less held 
their own. The total sales value of all 
imported equipment was £184.6 
million in 1975. against 
£202.8miHion in 1974. Within that 
total, tape recorders accounted for 
£28.2million and tape players for a 
further £4.4million. In-car 
radio/tape players were worth 
£3.9miIlion. The largest single 
category, representing £36.4million 
of sales, is designated in the peculiar 
parlance of customs invoices as: 
"Combined recorders and 
reproducers incorporated with 
domestic type radio receivers or 
radiogramophoncs", meaning 
effectively portable radio/tape 
recorders plus music centres. 
Though unit figures for this categ- 
ory show sales steady at around 
1.100,000. the sales value rose by 
more than £10million compared to 
1974. In this connection it is worth 
nothing the wholesale price index for 
broadcast receiving and sound 
reproducing equipment, which is 
based on a figure of 100 for 1970. In 
the last quarter of 1974 this index 
stood at 119.3; by the last quarter of 
1975 it had risen to 138.7. 
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cassettes. A total of 5.1 million were 
sold in the last quarter of 1975 
(representing £6.3 million) 
compared with 3.9 million (£4.1 
million) in the same period in 1974. 
Cartridge sales fell from 1.4 million 
in 1974,s last quarter to 818.000 in 
1975. The overall drop in the 12 
months period was from 4.3 million 
to3.3 million. 

Caroline 

Exports wins 

Japan deal 

CAROLINE EXPORTS, one of the 
U.K.'s leading record export 
companies, has launched a full-scale 
attack on the Japanese import 
market following a successful visit 
by the company's export manager, 
Adrian Rose, to Tokyo. Rose 
returned to Britain with orders in 
excess of £35,000 and has predicted 
even greater penetration of the 
Japanese market. 

Rose told Music Week: "Japan 
seemed an obvious country for 
Caroline to break into because it is 
the second largest record market in 
the world after the States. The 
purpose of my visit was to do more 
fact-finding and apart from the 
£35,000 order we have won four new 
accounts — average orders now 
from Japan are for between 5,000 
and 7,000 albums." 

Caroline has done trading with 
Japan before but only recently 
started its 100 percent thrust into the 
market. "There is a great demand 
there for classical music, particularly 
from the Decca and His Master's 
Voice catalogues, and the Japanese 
are also crying out for jazz music," 
Rose reported. "They are also into 
rock in a big way and the Beatles' 
back-catalogue, and product by 
Deep Purple and Pink Floyd, sells 
well. 

"Until now the Japanese have 
mainly imported from the Stales but 
there is still a lot of British product 
that they cannot obtain. A lot of 
licensees' product just never seems 
to get to Japan and that's where we 
come in — I'm very confident for 
the future." 

Internal troubles in Zambia have 
however brought to a temporary halt 
Caroline Exports' dealings with 
Zambia. Rose returned from a fact- 
finding mission there in 1975 with a 
£20,000 order from Zambia's largest 
import company, and at the lime 
said that there was a huge market for 
U.S. and British product. 

"Unfortunately the political 
situation has stopped everything for 
the moment," Rose explained. "We 
are waiting for the government there 
to relax the controls on imports of 
luxury items. Hopefully when the 
situation eases we shall be able to 
renew trading with the country — 
the market is worth at least £100,000 
annually to us and although we have 
done one shipment there this year I 
don't know when she shall send 
another." 

He added however that while 
losing trade from Zambia, Caroline 
had managed to make gains in other 
Black African territories. "In Sierra 
Leon, Nigeria and Kenya trade is 
picking up all the time and what we 
have lost in Zambia has been made 
up for in those territories." 

HAVE YOU BOUGHT 
THE NEW TAPE 

GUIDE SEE PAGE 24 

B/G promotional campaign to establtsh the Oluo Players Mercury ar ts,s, 
Europe ami a report on the success of Thm Uzzy. Vertigo act. in the U.S. 
mre features of a meeting of Phonogram's international pop management 
team held in London. Host was Tony Morns. Phonogram UK managing 
director and the meetings arc held quarterly through the company s territory. 
Picture shows deft to right): Otto Vriezenburg (Holland): John Holman 
(Phonogram I'h. London): Ossie Drechsler (Germany): Gibson Kemp 
German",: David Baker (London): Charles (U.S.,: Tony Morris: K. de Vreeze 

(Phonogram Int., Baarn): C. Wessels (Phonogram Int.. Baarn); International 
Phonogram Management Team secretary; R. Klassen, Phonogram Int.. 
Baarn; and Cliff Bernstein, U.S. 

Decca to strengthen 

Brunswick label ID 
FOLLOWING THE chart success of 
the Brunswick label last year, Decca 
is making a determined effort to 
establish a strong label identity that 
will make Brunswick as familiar as, 
for example, Tamla or Philly. To 
further this aim, a 14-track, full- 
price album has been released under 
the title "Brunswick The Strongest 
Sound Around", that showcases 
both established acts like the Chi- 
Lites and lesser known artists such 
as Fred Hughes. 

Brunswick label manager Jon 
Donaldson comments: "It was 
only in the late Sixties that it became 
a black label. Prior to that there 
were people like Bing Crosby 
recording for it. Today we have a 
fairly small but very strong 
catalogue of 19 releases, which 
includes U.S. releases on Dakar that 
arc funnelled through Brunswick in 
this country, and with this 
compilation and possibly others on 

the same lines we hope to bring them 
very much in the public eye." 

Decca has also come up with an 
imaginative re-working of catalogue 
material in the Rock Roots series, 
the first four releases from which 
came out al the beginning of this 
month, featuring Them, Genesis, 
Procol Harum and the Zombies. 
Each L.P. features tracks that were 
previously either unavailable or 
unreleased on albums in addition to 
more familiar material. Alan Fitter, 
Decca's pop marketing manager 
who compiled the series, comments: 
"Our aim is to make the roots of 
rock available at a bargain price. 
The releases are accompanied by 
press advertising and in-store 
promotion and we are hoping for 
very good sales. It is a time- 
consuming business to co-ordinate 
such a series but 1 hope we shall have 
furthur releases later this year, 
possibly including Cat Stevens, Joe 
Cocker and Marc Bolan." 
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ALL OF the artists who appeared on Robin Nash's last Top of the Po 
clubbed together to present him with a gift at a surprise party at EiV 
conference room after the show last week. Handing over the gift is EMI's h 
of promotion Eric Hall. 

cases the multiples would only j 
extra bulk-buying discounts as tl 
do now. Though we all know tl 
the companies deny this, on i 
word of an cx-cmployce ol one 
the companies I can assure you tl 
they do. A 25 per cent discoi 
would only mean that ' 
independent retailer, who is n 
forced to discount at varying lev* 
would be forced to close his do 
even sooner as he would still have 
discount but would have a lo> 
profit margin to work with. 

It must admit that I do not hav 
solution to the problem, and 1 th 
that if you think about it k 
enough you haven't either. In f 
the solution is in the hands of 
record companies and the BP1 v 

are now feeling the pinch as we h; 

been doing for two years. 

WE NOTE with interest the letter 
Irom J. Rowley (Music Week, May 
15). We do not suffer from apathy, 
merely a general feeling of lack of 
confidence in record manufacturers 
who say one thing and do another. 
This started with the abolition of 
resale price maintenance when the 
record companies could have fought 
for its retention, as did the 
publishers, and really there is little 
diflcrcncc between a record and a 
book. 

Regarding your suggestion that a 
discount of 25 per cent would "see 
those massive discounts disappear, 

m afraid it would not as in manv A. M. R EDGRAVE, Greaves 
Record Shop, Rhyl. 

PAGE 6 
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C C c c French may use retail 

returns for charts 

PARIS — The French national Pop 
chart, which has caused great 
problems in the past and has never 
given full satisfaction, is to be 
drastically modified. 

It has already been changed 
several times. Surveys based on 
returns given from 11,000 families as 
a panel failed to provide the required 
results. Now a rather complicated 
system based on record company 
returns is in operation, but is also 
open to criticism. 

Though there is a feeling that the 
new system is giving reasonably 
accurate returns, nobody in the 
industry suggests it cannot be 

improved. What is needed is 
information as to the exact sales 
figure of discs so that the chart is as 
accurate as possible. 

One suggested way is to obtain 
figures from a panel of retail record 
shops, but there are snags in this 
method. Now several French market 
research organizations are studying 
the question and will make 
suggestions before the end of the 
year. 

If the retail shop method is 
feasible, it could be introduced by 
the end of this year. But the market 
research companies make it clear 
they require considerable time 
before giving firm opinions. 

Centenary 

association 

set in France 
PARIS — An association to 
celebrate, in 1977, the centenary of 
the phonograph has been set up in 
France. It comprises five different 
organizations, including record- 
player manufacturers, record 
companies and copyright protection 
agencies. 

Georges Auric, the French 
composer, is president. 

The history of the phonograph is 
of particular interest in France as 
Edison and the French poet Charles 
Gros were working, independently, 
on the same type of invention. 

Knowledge that a similar asso- 
ciation has been set up in the U.S. 
has led to steps to unite the two 
groups. 

Greek copyright monopoly broken 

ATHENS — 6MSE, the Greek 
Union of Composers and Lyricists, 
will break the "monopoly" of 
AEPI, the Anonymous Society of 
Cultural (Intellectual) Copyrights. 

AEPI has been legally covered 
since 1930, with the right to take 
commission from the profits of 
even' composer and singer in this 
country. 

Now. during a meeting of 
members, EMSE has taken a 
unanimous decision also to act as a 
collecting organization. The decision 
came to a head when it was revealed 
that AEPI was participating in a 
"fraud" as regards the illegal 
recording and sale of tapes, creating 
heavy losses for the government, the 
artists and the record companies. 

So the constitution of EMSE has 

been unanimously changed to make 
it a collection agency, to collect 
rights on performance and 
mechanicals for its members. And it 
has been decided not to renew any 
agreements with AEPI as regards 
the protection of the copyrights. 

EMSE members include 
composers Mikis Theodorakis, 
Nikos Mamangakis, Stavros 
Ksarhakos, Christos Leontis, Manos 
Loizos, Yiorgos Katsaros, Yiannis 
Markopoulos, Dionyssis Savopoulos 
and Mimis Plessas. 
•A convention of the International 
Union for the Protection of Copy- 
rights is being held here (May 23-29) 
and problems concerning the illegal 
taping of records and cassettes will 
be among the discussions. 
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Protection of copyrights 
another important topic for 
convention, announced by 
Kavvadias, general secretary of the 
Ministry of Culture. 

On a more general line, there will 
be discussion on the re-adjustment 
of the "intellectual" property rights 
law, created by latest technological 
evolution. 

More than 100 Greeks and 80 
foreigners will attend the 
convention, which will be opened by 
K. Trypanis, Minister of Culture. 

French TV 

showcased 
PARIS — The International Tele- 
vision Program Market, held at 
Cannes, was very much a showcase 
and springboard for French color 
television and French-produced 
shows. 

And the Ministry of Industry had 
been instructed by the Prime 
Minister to work hard to make it a 
success in terms of international 
development. Countries strongly in 
mind are Pakistan, Syria, Libya and 
North Korea. 

From the record industry point of 
view, any country deciding to adopt 
the French SACEM system would 
also set up a programme production 
unit which would be run by the 
French for a time. The French would 
also train foreign executives to run 
their own networks and produce 
their own shows and, inevitably, 
French music would hold a strong 
position. 

The French have not been particu- 
larly lucky with SACEM as a system 
in Europe. Most Popular Demo- 
cratic Republics, including Russia, 
have adopted it, largely for political 
reasons. But the only other Euro- 
pean country is Greece. Also 
involved with SACEM are Tunisia 
and the Ivory Coast. 

But the intervention of the 
government body at Cannes at least 
showed the industry that a very real 
offensive is on. 

Retail knowledge 
From HENRY KAHN in Paris 

RECORD RETAILERS should provide the same knowledgeable 
kind of service to customers as does a librarian in a book shop. Nm u *  was unable to After all if a book-shop assistant was unaoie to answer 
questions about the latest publications, the ignorance could well 
lead to bankruptcy. ... . 

Shops in Paris can contact the publishers, or record 
companies, to gather information but those in the provincial 
areas are not so lucky. The difficulty of getting mstant 
information can lead to customer disappointment and, in the 
end, lost business. . • „ .u c- 

So great interest has been shown in the opening of the Sircne 
chain of record stores. The company running the group is nether 
large nor powerful - the whole project was started with around 
£30,000 in capital. . . a a- t u *• 

On the theory that the weakest link in the record distribution 
chain of record stores. The company running the group is neither 
Toulouse, a university centre, because students are known to be 
top record buyers. After that, J. L. Tessiguel and Patrick Mathe, 
who launched the idea, moved on to three other university cities, 
Clcrmond-Ferrand, Montpellicr and Paris. 

There is no doubting the success of the venture. Both men 
previously worked in retail outlets and there were two main 
thoughts behind their decision to go it alone. 

One was that the average record retailer, or assistant, seemed 
to take little trouble to keep abreast of which new records were in 
the pipeline. And the other was a feeling of disgust at the way in 
which record companies treated the shops. 

Selection of staff is a key aspect of the Sirene approach. Sales 
staff has to be musically knowledgeable at all levels ranging from 
classical to country and pure pop. The required knowledge may 
seem a tall order but the Sirene success proves it can be done. 

Even so, a big complaint is the difficulty staff have in finding 
out the release facts. Normal method is for sales reps of the 
record companies to announce new product, send a pile on 
account and hope for the best. According to the Sirene chain, this 
method just does not work. 

The reason is simple. Retailers generally gel the information 
three weeks late. The records may be heard on radio, but just 
listening is not enough to stimulate retail sales. Potential 
customers have to be further guided by the retailer. 

If records sent on sale-or-relurn are not sold, then naturally 
they can be returned. But this means extra costs on packaging, 
postage and book work. Sirene takes a different line. Buying is 
centralised in Paris. 

However the Sirene secret seems more in the selection and 
purchase of records. The group works through the wholesale 
trade. Mathe says he has his own way of finding out what 
records are in preparation, what they are worth and whether they 
will sell. 

Whether Sircne systems will lead to a general retail trade re- 
think remains to be seen. But certainly it does seem likely to lead 
to improved and more knowledgeable service in shops in the 
university centres. 

After all, today discs can be bought in any supermarket. But 
only the specialist can provide the special service. 

Top CBS acts in Spanish series 

MADRID — Four programmes in 
the Spanish television series La Hora 
Dc .. . have been recorded by Italian 
singer and dancer Raffaela Carra. 

All artists involved arc CBS 
artists, the first time this has 
happened on Spanish tv. 

One show was dedicated to Spain, 
featuring Manolo Sanlucar, Las 
Grecas, Loiita, Juan Camacho and 
La Charanga del tio Honorio. 
Another was for Italy, featuring 
Fabio Testi, Gianni Nazzaro and 
Marcclla. 

A third was for South America, 
the artists being Roberto Carlos, 
Jorge Cafrune and Cuco Sanchez. 
.And the fourth was dedicated to the 
U.S. and the artists were Albert 
Hammond, People's Choice and 
Andy Williams. 

The series has created big 
controversy in the Spanish press, an 
argument being posed that more 
work should be given to national 
artists instead of foreign visitors, 
particularly as the programmes have 
been produced by the national 
network. 

Mozart highlight at Vienna Fest 
VIENNA — This year Festival of 
Vienna starts Saturday (May 22) and 
finishes June 20, with a seldom- 
performed opera La Clcmenza di 
Tito, by Wolfgang Amadeus Mozart 
a highlight. 

The opera is being newly staged 
at the Theater an der Wien. artists 
including Arleen Auger, Teresa 
Berganza, Edda Moser, Peter 
Schrcicr. In the same theater, the 
Manha Graham Dance Company 
from New York will guest for three 
evenings. 

The concert organized by the 
Gcsellschafl der Musikfreundc 

concentrates on composers of the 
romantic period. The opening 
concert is played by the Vienna 
Philharmonic Orchestra, under 
Claudio Abbado and with Maurizio 
Pollini as soloist. Later concerts arc 
directed by Zubin Mehta and Karl 
Bohm. 

Other concerts feature the Vienna 
Symphony under Carlo Maria 
Giulini, Aldo Ceccalo and Rafael 
Fruhbeck and the ORF Symphony 
Orchestra under Carl Melles and 
Leif Scgcrstam. Guests arc the New 
York Philharmonic Orchestra, 
under Leonard Bernstein, the 

Leningrad Philharmonic under Yuri 
Tcrmirkanow and the Symphony 
Orchestra of the Bavarian Radio, 
under Rafael Kubelik. 

There will also be chamber music, 
vocal recitals (by Hermann Prey, 
Anna Reynolds and Peter Schreier), 
piano and organ concerts and one by 
12 cello players from the Berlin 
Philharmonic Orchestra. 

There are the most important 
events, but there will be many other 
concerts, ballets and multimedia 
events. Plus theatrical shows and 
exhibitions. 
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