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Fiur LPs ship 

700,010 copies 

b> ADAM WHITE 
THE YEAR'S anaemic record sales 
may regain a full-blooded look ihis 
month, with the release of four big- 
name albums from the Beatles, the 
Beach Boys, Nana Mouskouri and 
Neil Scdaka. Advance orders for the 
quartet, all but one of which are to 

iraite/s 

to Rye 
ADMINISTRATION OF Bradley's 
Records, offshoot of ATV Music, 
has been taken over by the record 
division of Pye. 

This move follows the departure 
of Geoffrey Heath, former ATV 
Music managing director, to set up 
his own publishing operation Heath 
Levy Music. 

Commenting on the move this 
TO PAGE 4 

be TV-backed, total almost 700.000. 
According to Bob Mercer, EMI's 

director of repertoire and 
marketing, 225,000 copies of the 
Beach Boys' 20 Golden Greats will 
be shipped to the trade by the end of 
this month. Close behind is Neil 
Scdaka's Laughter and Tears, some 
200,000 copies of which arc going 
out this week, reports Polydor 
deputy managing director, Tom 
Parkinson. 

Phonogram marketing director 
Ken Maliphant. meanwhile, declares 
that in 14 selling days, Nana 
Mouskouri's Passport LP attracted 
orders of 170,000. The album is 
being distributed this week. 

But perhaps the most interesting 
success story of the four is the 
Beatles' Rock 'n' Roll Music. For 
without any small screen advertising 
imminent or planned, and a single 
from it not yet issued, the two-LP 
set took upfront orders of 100,000 
before it went out to retailers last 
Friday. The Beatles clearly retain 
much of their Midas touch. 

Muxlow to head WEA 

distribution company 

by PETER JONES 
THE LONG-standing distribution 
association between CBS and WEA 
is to be dissolved by next summer 
when WEA expects to open its own 
distribution company. 

Brought in as managing director 
of the new company, which is to 
operate as a separate division of 
WEA. is Tony Muxlow, who 
recently resigned as managing 
director of Phonodisc. Negotiations 
are currently going on for premises 
in West London to house the 

distribution division. The move 
follows W-EA's unsuccessful 
takeover bid last year for Island 
Records. 

Although this brings to an end the 
previous WEA distribution deal with 
CBS, the company's manufacturing 
agreement with CBS has been 
extended- In fact, "mutually 
satisfactory" arrangements have 
been Inadc for CBS to continue on 
the distribution side as well until 
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FROM NOW on il is Sir John Read. 
The chairman of f he EMI group was 
given a knighthood in the Queen's 
Birthday Honours List, announced 
last week. Read joined EMI from 
the Ford motor company in 1965 
and was deputy chairman and chief 
executive until 1974 when he 
succeeded Sir Joseph Lock wood as 
chairman. He was one of 16 Knights 
bachelors included in the honours 
list. 
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LAST WEEK'S personal appearance by Julie Andrews was one of the most 
successful ever organised by the Chapped store Her arrival brought Bond 
Street to a halt and she had to fight her way into the shop through a crowd of 
cheering admirers. Inside she autographed 300 RCA albums and afterwards 
attended a reception in the Chapped boardroom where she renewed 
acquaintance with veteran publisher Teddy Holmes, a friend from her 
childhood days. She is pictured here, with (left to right), Steve Gottlieb, 
executive vice-chairman of Chapped, Madeline Kasper of RCA, Pat Harrison, 
record deparfment manageress, and Tommy Loft us of RCA 

Shops close as 

market bottoms 

THE CONTINUING lull in the 
record market coupled with heavy 
discounts attracting.regular custom 
awa< from small retailers and into 
the n tdliplcs is forcing a number of. 
often long established businesses, to 
close down. Furl her closures are 
expecied if the market docs not pick 
up. 

This week comes the news -thai 
Chris Wcllard. the Eltham record 
retailer and wholesaler, has gone out 
of business despite last minute 
atiempts to save his company. The 
company was officially wound-up 
on Tuesday last week and a 
liquidator has been appointed. 

In Scotland four branches of 
Bruce's Records nine-shop chain 
have been closed resulting in 15 
redundancies following what has 
been described as the worst six 
months in the company's history. 
Sounds New, which has three shops 
in Glasgow, has also decided to close 
down one of its stores. 

Further stories of closures are also 
circulating bin it is difficult to 
obtain verification since small 
businesses which cease trading are 
impossible to contact. 

A major record company credit 
control manager, however 
confirmed that, "there are certainly 
a lot feeling the ninch at the present 
moment." He said: "The drop in 

Streetlife closes 
STREET!. IFE IS to leave the 
streets. The consumer fortnightly, 
launched late last year by Wulker- 
Shechan Publishing with an editorial 
outlook covering the music scene as 
well as current affairs, politics, films 
and books, has apparently run out 
of money. The current issue, dated 
June 12-25. is the last. 

No official comment was 
available this week from publishers 
Billy Walker and Andrew Shechan, 
who left posts as editor and 
advertisement manager respectively 
of Spotlight's weekly Sounds to start 
Streetlife last November. But it is 
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business early in the year caused a 
lot of them a great problem simply 
in meeting bills. I think we are going 
to see quite a few more close to be 
quite frank." 

He said that pan of the problem 
was that very few small retailers had 
ever been able to stock their shops 
right. "Wcllard was a victim of the 
changing patterns of trade and the 
current problems in wholesaling. 

TO PAGE4 

Liverpool 

chart 

revival 

by CHRIS WHITE 
THE CHARTS are alive with the 
sound of Liverpudlian music, 
probably for the first lime since the 
days of Merseybeat nearly 13 years 
ago. With three Merscyside groups 
already poised for top chart honours 
— Real Thing, Our Kid and Busier 
— other Liverpool names are 
already lining-up to bring the name 
of the city to the fore of pop music 
again. 

Leading the talent invasion in this 
week's Music Week Top 50 is the 
Real Thing whose You To Me Are 
Everything goes to number two, 
with Paul McCartney and Wings one 
place lower with Silly Love Songs. 

Polydor's Our Kid — average age 14 
— moves to fourth position with 
You Might See Me Cry, while Buster 
is a new entry at 49 with Sunday on 
RCA. 

Waiting in the wings are such 
names as Supercharge on Virgin. 
Champagne and Freddie Starr (the 
Liverpool comedian) on 
Thunderbird. WEA's Liverpool 
Express and Deaf School, Decca's 
Candlewick Green, and Island's 
Dodger, formerly Badfinger. 

Former Merseybeat editor. Bill 
Harry — who came to London from 
Liverpool in 1966 and now runs his 
own PR company — said: 
"Liverpool has always been a great 

TO PAGE 4 

PHILIPS 

§5% 

"fete Cs< 
? mi Vv—v// 

LOv. 

OVER ANDO? rOo So 

*23 WAZINC 

■RACF Mi last to 4V woi/stf 
-Si- 

or SUM^ 
6> 

PASSPORT 

21 SONGS THAT 

MADE NANA MOUSKOURI 

INTERNATIONALLY 

FAMOUS. 
marketed by 
phonogram 



MUSIC WEEK JUNE 19, 1976 

C 

Phonogram seek feedback 

on impertei LFs 

PHONOGRAM IS imponing 
quantities of live new U.S. Mercury 
albums, and will make these 
available to UK retailers through 
Phonodisc. They will carry a 
suggested retail price of G.75. 

The records are When You're 
Young And In Love bv Ralph Carter 
(SRM 11080), Odyssey by Charles 
Earland (11049). The Runaways by 
the group of the same name (11090), 
Nightflight by Gabor S/abo (11091) 
and 2112(11079) by Rush. The latest 
Spirit LP, Farther Along (11094), 
will also be available in this fashion 
as soon as it is issued in the U.S. 

There are two main reasons for 
the scheme's introduction, 
according to Phonogram American 
product manager Tony Powell. 
Firstly, it will provide the company 
with direct feedback about UK 
consumer interest in new U.S. 
albums which, for various practical 
reasons, cannot be simutaneously 
released in both countries. "W e can 
observe the movement of stock", 
said Powell, "and gauge what 
demand there is likely to be for 
British release of the records." The 
information will be firsthand from 

Phonodisc, too. he added, as 
opposed to second-hand via the 
usual import channels. 

The Phonogram plan will also 
enable all retailers to handle the U.S. 
titles, instead of only those who have 
accounts with importers. The disc 
can be ordered through Phonodisc 
in the normal way from next 
Monday (21); they offer the normal 
dealer mark-up. 

Special arrangements will be made 
with the trade if an LP has to be 
rush-released here soon after import 
copies have been distributed, 
although Powell docs not generally 
expect this to happen. He went on to 
emphasise that the idea is not 
intended to undercut the established 
importers, whom he regards as 
useful. "They have a valuable part 
to play in the record business here," 
he declared. 

Although the first batch of 
imports feature Mercury product, 
future items will not neccssanlv be 

confined to that label. Others 
associated with Phonogram may 
have product suitable for the same 
treatment. "We're not talking about 
the obvious material, but about 
talent which otherwise wouldn't get 
proper exposure in this country," 
concluded Powell. 

Jazz Centre 

summer school 
THE JAZZ Centre Society's 5th 
Annual Lambeth Summer School 
will be held at Stockwell Manor 
School from July 26 to August 6. As 
well as individual tuition there will 
be classes in arranging, composition, 
basic and advanced harmony and 
ample opportunity for participants 
to enjoy informal jam sessions. 
Further information can be obtained 
from the JCS. c/o ICA. 2 Carlton 
House Terrace, London. SW1. 

new single from 
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MIKE BONE, Phonogram's EM P^olion manager in ilw^ 
London presented with a gold album for his efforts in bttaking pre 
Thin Lizzvin the St ales 

He iniaallv pushed the album Jailbreak on the FM stations and also helped break the group s single Tin Boys An 
Town. Both album and single are Top 30 in the Billboard t hat . ^ 

Pieture shows (left to right): Phonogram international manager Puss Curry, 
marketing director Ken Maliphant: Mike Done; and Thin Liz A' manager 
Chris Morrison. 
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Orderfrom CBS Order Desk, Tel: 01 -960 21 55 CBS/WEA/A & M Distribution Centre, Barlby Road, London W10 
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THIS YEAR'S Design and An 
Director's Association Silver Award 
for the outstanding record sleeve ol 
the year has been presented to John 
Pasche of Gull Graphics for his 
design for the album cover of 
Seventh Waves Psi-Fi release on 
Gull. The photograph featured on 
the sleeve was taken by Phil Jude 
who worked with Pasche on a 
marathon three day photographic 

PRS ship 

licensL ) 
FURTHER TO your article 
regarding PRS licensing (A/IF June 
12) n is not the case that PRS "has 
decided to lake no further action in 
regard to licensing shops to play- 
recorded music for the time being". 
Our licensing programme is 
continuing and although (as 
correctly reported in your article) the 
Society is not at all anxious to have 
to resort to legal proceedings, we 
have recognised all along that this 
may unfortunately become 
necessary. What has happened is 
that we have given an undertaking to 
the Music Trades Association that 
we shall not institute legal 
proceedings against any of its 
members until we have had a further 
opportunity of discussing with the 
Association the application of our 
tanfl to its members. I would be 
grateful if you would publish this 

Pisch® 

session to achieve the desired el loci. 
Pasche received two Music Week 

design awards last year lor Gull 
albums by Isotope and Judas Priest. 
The DAD A awards were presented 
at an awards dinner held at 
London's Hilton Hotel last week. 

c D C 
c K a. 

letter, as otherwise those retailers 
who have already agreed to take out 
a licence may wrongly gain the 
impression that thev need not have 
done so MICHAEL I REEGARI), 
General Manager, PRS. London 
Wl. 

WE WERE disturbed to read the 
repon on the from page of Music 
Week, (May 29) relating to the 
Creditors Meeting of BTM (Artists 
Management) Limited. 

Renaissance were on tour in 
America at the date of this meeting, 
received no notice of it and were not 
represented at it. 

We should like to point out that 
no money is owed by us to this 
company, indeed to the contrary, we 
are advised that we have a 
substantial claim against the 
company. MICK DUNFORD, 
Renaissance, Windlesham, Surrev. 

with 
ind 

[OTg&gii £«) 
(June 16. 1966) 

POLY DOR INTRODUCES two 
new labels. Alp for Scottish 
material, and Clan, formed In 
Milch Murray - first release 
Sky liner In the Mitch Murray Clan 
...... Pickwick opens new depot in 
Shipley. Yorks, and makes 
(list rihu lion arrangements 
(Jyde I" actors and Solomon 
,*m's   Decca releases 10-paoe 
Bachelors alhum. Hits Of The 6ft\ 
priced at 37s 6d   RR 
reviewer comments "And what sort 
of name is that?" as Decca releases 
. Ia> In Lngleherl llumperdinck 
• record department manageress 
at J. McKen/ie of Wirral writes. 
" I he delivery service from Philips, 

I 1,1,(1 Select a is good and reliable 
 orders phoned to depots before a tertain lime in the mornin<< are 
always delivered the same day""  
Barry Morgan and Moni\ Bahsoii 
register Morgan Music ..... 
■signs Singing Postman — 
months of negotiation 
Culshaw. Decca's classical 
manager, awarded an OBI 
Birthday Honours. 

EMI 
after 
John 

artists' 
in 

(June 19, 1971) 
POIADOR OFFERS Sound Sel 
dealers 35' y |)er miJ discount 
'apes   CBS previews fi 
quadraphonic discs at I MIC 
Monlreux   Donovan's I1 

recording contract ends with rele; 
of HMS Donovan double alhi 
  c,is and RCA consideri entry into retailing   Chrysa 
plans new label. Butterfly headed 
Boh (irace, general manager 
( hrysalis Music, with first release 
the auiumn by Mike d'Aho a 
David Bowie   Roy Orhis 
signs five-year contract with Dec 
;  Brighton dealers, Michael a I earl Clayton, sign four acts t 
their liger Moth label   Rodn 
Burbeck appointed press a 
publicity manager at RCA 
Dcke Arlon joins York Records wi additional responsibility for runni 
•he Chevron Music publishi 
^'"Pdny:   in an inters iew. N 
Joseph says, "I would love to (hi 
Ue l,ri' going to get a high standa 
ol commercial radio - but 1 
virtually certain we won't". 
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Chapman-Morris set op 

Euro moifc consultancy 
A NEW company specialising in 
rcprcscniai ion oi' US music 
companies in ihc UK and Europe 
lias been formed by Dave Chapman, 
formerly market ine manager of 
Polydor. and managing director of 
Probe, and Don Morris of the 
specialist youth promotions 
company AMC. 

The company will be known as 
European Marketing Consultancy 
and is based at 2. High Street, 
Hat field Broad Oak, Hel l's (027 970 
512). The aim of EMC is to work on 

a retainer basis and supply 
representation for smaller American 
companies and labels withoui the 
resources to maintain their own 
personnel and offices in Britain and 
the Continent. It will specialise in 
liaison with local record companies, 
publishers, managers and promoters 
and negotiate European and 
worldwide dealers for clients. "In 
the present economic conditions, 
establishing their own companies on 
this side of the Atlantic would 
represent a big financial investment 

CBS PROMOTION staff providing back up for the Johnny Cash 
single, One Piece At A Time. 

which smaller American linns would 
not consider as being a viable 
proposition. But this is an imponani 
territory and we feel that what EMC 
can offer is the next best thing," 
Chapman told Music Week. 

Following a U.S. visit by 
Chapman, EMC has arranged 
American representation and signed 
its first clients. Handling the UK 
company's affairs will be the law 
firms of Leonard Korobkin in Los 
Angeles and Lewis Harris in New 
York, 

The first clients are record 
producer Papa Don Schroeder and 
the Bun Taylor Company. 
Schroeder is producer of James and 
Bobby Purity's UK hit I'm Your 
Puppei and EMC has completed a 
deal with Island Music to handle his 
Mama Gail and Penelope Music 
companies for the world, outside 
U.S. and Canada. In addition 
negotiations are in hand for 
Schroeder to produce at least one 
UK artist at his Nashville studio. 
The Bun Taylor Company 
represents Nickey Barclay, former 
keyboard player with Fanny, whose 
Ariola America album Diamond In 
A Junkyard was released here by 
EMI, and a new signing to Playboy 
Records, Joey Sleek who is being 
produced by Jimmy Miller. 

Disco video 

DJM's Womblebashers on big screen 
REACTION FROM the radio media 
has resulted in DJM Records 
releasing The Womblebashers of 
Walthamstow, a track from the 
Grimms' LP Sleepers, as a single. 
The group — described as a band of 
musicians, comics, songwriters and 
poets — includes former members of 
the Bonzo Dog Band and Scaffold in 
its line-up. 

Consumer and press advertising 
will support the single and in 
addition there will be tee-shirts, 
badges and slickers. Dealers are also 

Best if 

icittiffltnidl 
THE MUSIC of Scotland is the 
theme for a north of the border 
catalogue campaign by EMl's m-o-r 
division Spearheading the 
promotion is a new album, The Very 
Best of Scotland, a 20-irack 
compilation featuring such Scottish 
names as Moira Anderson. Andy 
Stewart, Jimmy Shand and The 
Corries. 

The campaign starts this month 
and is due to run through until 
September. There will be 150 
window displays throughout 
Scotland, and in addition posters 
will be supplied to dealers in three 
languages — English, French and 
German. Back-up material will 
include browser cards, streamers 
and consumer leaflets for in-store 
displays. 

M-o-r division a&r controller, 
David bale explained: "We have at 
EMI one of the Finest catalogues of 
Scottish music and this promotion 
will centre around 33 particular 
albums, available on our various 
labels include Wavcrley and 
Talisman. Scotland is a very 
important market at the best ol 
times but even more so at this time 
of the year when there arc thousands 
of visitors to the country — The 
Music ol Scotland campaign is 
designed to draw attention to our 
product." 

being supplied with window stickers. 
DJM UK creative services co- 
ordinator Barry Saich said: "We 
decided to release the song as a 
single because of the good response 
it has received on the LP from 
various radio producers," 

First mm 

Forym 

extended 
THE FIRST Music Publishers' 
Association Forum, long-planned by 
president Dick James and a 
committee, has already been 
extended by half a day and a 
warning has been issued that 
delegate numbers have to be 
restricted to around the 300 mark. 

The forum starts on Monday, 
September 20. with a visit to the 
Mechanical Copyright Protection 
Society headquarters in Strealham. 
and a lunch is being arranged there. 
In the evening delegates will go to 
the revived Tin Pan Alley Ball, at the 
Hilton Hdtel. 

Main registration for the 
conference side of the forum will be 
at the Intercontinental Hotel on the 
Tuesday. Topics for discussion at 
meetings through to Friday include 
mechanical aspects of publishing: 
the business side of publishing, 
notably contracts; and imernational 
affairs. 

Fee for the full forum, including 
lunches at which there will be guest 
speakers, is £50, plus VAT. and 
priority is at first being given to 
members of the MPA. Other 
interested parlies will be allowed in 
if space permits. 

The forum is being co-ordinated 
by Jason Pollock, of Ladbroke 
Productions, 4 Kensington Park 
Gardens, I ondon W.I I (phone: 01- 
727 3541) to whom registration 
applications should be made. 

VIDEO TV pop music programmes 
may soon be seen in British 
discotheques on the large screen, 
following the introduction of a new 
projection system by TVL (Trans- 
Vision Leasing), the company which 
was responsible for the first video 
TV shows in teenage nightspots. 

The new system involves the CV3 
Superscrecn which, according to 
TVL director Steve Webber, enables 
video films to be shown on screens 
up to eight feet by six feet square. 
He explained: "We did quite well 
with the introduction of video TV 
sets into discotheques and this is 
really an extension of that 
experiment. The new CV3 system is 
tailor-made for venues like 
nightclubs or discotheques although 
previously the equipment has only 
been available for educational 
purposes." 

The screen was used recently by 
TVL and Chrysalis on a successful 
European promotion of Jethro 
TulLs Too Old To Rock 'n' Roll 
album which included a 43 minute 
film shown in all the main European 
centres at a cost to Chrysalis of 
£23,000 including £17,500 for the 
film. 

TVL, based in South Moulton 
Street. W.L, leases video shows 
featuring top pop names and 
combining current hit material with 
soul, rock and pop music to 
discotheques in seven European 
countries, but until April last year 
copyright law in the UK prevented 
the films being distributed here. 
First club to use one of the 
programmes was Tito's in 
Beckenham High Street, South 
London, and since then several 
others have started showing video 
Films. 

Webber commented: "The system 
is still very expensive but what is 
required is more software 
manufacturers. At the moment 
people arc naturally reluctant to 
spend a lot of money on hardware if 
they can't get the films. We do 90 
1XT cent of our business abroad, but 
feel that there must be considerable 
British interest in installing the CV3 
system in various entertainment 
venues." 

c 
c 

ill 

NEMS ON the verge of making a considerable investment in 
its own chain of record stores at New York presentation 
of BMI awards for most performed songs of 1975, ATV- 
Maclcn was leading publisher with II awards DJM 
release of Grimm's Womblebashers single not the most 
tactful gesture just before distribution switch to 
CBS possibility that forthcoming Stcvie Wonder album 
may be sold with single enclosed — which could create an 
intriguing chart situation awaited from BASF, statement 
regarding its future involvement in the record business. 
FREELANCE PRODUCER Tony Satchcll recently spent 
several frustrating hours in a studio trying to record a juggler 
before discovering he was on Candid Camera! Thames 
Valley Radio presenter John Flower searching for Barry 
Humphries album asked Bell for help; Capitol record library- 
was contacted and the record was sent to LBC, which piped it 
to TVR in time for Flower to tape and use in an interview with 
Humphries — surely it would have been easier to have asked 
Transatlantic? Bing Crosby extending his forthcoming 
visit to lake in concerts in Dublin and Edinburgh in July — 
plus a little golf?......what was RCA m.d. George Lukan 
doing at last week's Rod Stewart party at Searcy's? 
QUEEN TO record next album at the Manor — producing it 
themselves EMI press officer Brian Southall in Black 
Knotley Hospital, Essex recuperating from a cartilage 
operation another hospital casualty, Charly's Joop Visser 
who was detained overnight after being struck by car while 
alighting from a taxi Polydor cricket team looking for 
Fixtures — contact Mike Hitches Leeds Castle Foundation 
which puts on medical research seminars will receive £2000 as 
a result of Rolling Stones party at Sotheby's to end London 
concerts — Sotheby's provided galleries and staff free in 
return for charily donation; Atlantic's contribution was 
£1400. 
MORE HOAGY Carmichael copyrights being revived after 
Robin Sarstedt's My Resistance Is Low hit — Lazy Bones by 
ubiquitous Jonathan King (UK) and Georgia On My Mind by 
Alan Carvell on UA exceedingly sad that Billy Walker's 
brave Strectlife publishing venture should have to 
fold Give Us A Wink by Sweet expected to follow 
Desolation Boulevard in States as a gold album also in 
States, Columbia has signed Ron and Russel Mael of 
Sparks music for new Alan Drury play, Sparrowfall, 
which opens at Hampstead Theatre on July 5, written by 
Brian Eno ex-Decca promotion manager Lyndon 
Holloway joined NEMS label this week Eurobeat's Irving 
Wilson seeking UK and US licensing for Black Emanuclle 
soundtrack album, made in Italy, with title song sung by UK 
group Bulldog. 

JULY SPECIALS 

IN MUSIC WEEK 

July 3: "Salute to America" 

Help celebrate the U.S. Bicentennial. Your 
chance to thank your U.S. friends for their 
contribution to popular music. 
Final advertisement copy date: June21. 

July 10: "Record Merchandisers" 

Join the others in congratulating Record 
Merchandisers on its tenth anniversary. 
Final advertisement copy date: June28. 

Contact Nevil Skrimshire 437 8090 

PAGE 3 
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Shops close as 

market bottoms 

FROM PAGE 1 
Smaller dealers than him have lost 
heart a little bit mainly due to 
discounting." 

Wellard started trading 22 years 
ago and hoped to be able to raise the 
necessary finance to continue {Music 
HVeA" May 29). but wholesaler 
manager, John Glocklcr. said this 
week: "We had meetings with the 
record companies and with our 
wholesale creditors and received a 
very sympathetic and helpful 
hearing, but in the end our 
accountants advised that even if we 
could raise the money to carry on. 
the business outlook for the next six 
to 12 months was so gloomy that 
we'd probably be in an even worse 
position at the end of that period." 

It is understood that the business 
was in debt for something like 
£10.000. As well as a full range retail 
operation, the Wellard company was 
a very active wholesaler for more 
than 40 small British and foreign 
labels, largely devoted to jazz, folk 
and contemporary music. 

The Bruce's shops to close include 
the company's first retail outlet in 
Edinburgh's Rose Street and three 
stores in Stirling. Perth and Leven 
(reports Scottish correspondent Ian 
McFadden). Director Brian Findlay 
said that until the closures the 
company was seriously in debt. "We 
have suffered drastically from a 
tremendous fall in sales," he said. 
"The red lights started to flash in 
October, and Christmas was 
dissappointing. January was well 
below estimates and with our new 
shop opening in Edinburgh 

overheads exceeded profits more 
quickly than expected. We made 
cuts in expenditure but suddenly 
found ourselves in very deep water." 

The five remaining shops. Findlay 
hopes, are the ones most likely to 
benefit from an upswing in sales, l ie 
said major record companies had 
been sympathetic. "Their 
accountants seem to be sure it is a 
nationwide problem. We can't 
expect to return to the kind of sales 
figures we were reaching last year. 
We hope, as I am sure many other 
dealers do, that in this climate the 
record companies will support the 
dealers who are prepared to work on 
new product." 

Sounds New Hamilton branch 
closes on June 27. Manager Philip 
Payne cited similar market pressures 
to Bruce's. The closures have 
concerned a great many retailers in 
Scotland. Although the slump is a 
national one, Scotland is affected 
most severely. The apparently open- 
handed way in which record 
companies have opened new 
accounts has been harshly criticised, 
although for obvious reasons 
nobody is willing to be quoted. 

A straw poll of retailers in 
Scotland revealed a determination to 
pressurise major companies for 
support. One retailer remarked: 
"This is the beginning. Unless the 
record companies want to see the 
end of the independent dealer, the 
lime has come to back us. Times arc 
lough enough without having to 
compete with the manufacturers 
themselves, which is what we seem 
to be doing a lot of the time." 

Pirate in 

court 
THE BPI has successfully prevented 
further business in pirate and 
bootleg recordings being carried on 
by Lee Alan Wallace of Portsladc, 
Sussex. In the execution of an 
inspection order on his premises in 
May a large number of master tapes 
and records and a quantity ol 
documentation relating to his 
business were seized. 

At a subsequent hearing in the 
High Court, Wallace undertook not 
to make or sell pirate or bootleg 
tapes for his customers until trial or 
further order. An order was also 
made for Wallace to reveal details ol 
his sources and customers for 
pirated and bootlegged material. 
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FROM PAGE 1 
week, Pye Records managing 
director Walter Woyda said: "This 
is a matter of rationalisation in the 
upper structure of the company. It 
makes no practical difference to the 
status of Bradlcy's as an 
autonomous and independent 
label." 

Woyda explained that Heath's 
successor as ATV managing director 
Peter Phillips, concentrated on 
publishing and it had therefore been 
decided that Bradlcy's would be 
brought under the control of Pye's 
record administration while Marble 
Arch Music (Pye Records' 
publishing arm) would be brought 
under the ATV music-publishing 
"umbrella". 

Principal hit records for Bradlcy's 
have been those by Stephanie de 
Sykes, who has now left the label, 
and the Goodies. 

Meanwhile. ATV Music has 
decided to close down the Brighton 
office and incorporate all publishing 
operations in London premises. 

FROM PAGE 1 
WEA has phased in its own 
operation. 

Nesuhi Ertegun, president of 
WEA International, told Music 
Week: "The growth of WEA in the 
UK has been so great that setting up 
our own distribution outlet was 
inevitable. In the first four months 
of 1976, WEA had the second 
largest share of the UK albums 
market, and the share of the singles 
market has shown outstanding 
growth. 

"For this reason, the board of the 
U.S. parent company has authorised 
this major investment in the UK, 
Personally I find it especially 
gratifying that, despite the current 
economic situation in Europe, belief 
in the long-tenn future of the UK 
operation is stronger than ever." 

Ertegun said it had always been a 
good relationship with CBS. "But 
our m-depth study of the UK market 
has shown that .we can best achieve 
greater penetration by being fully Motown will launch 

Ales' Prodigal label Liverpool chart revival begins 

PRODIGAL, THE company- 
launched by Barney Ales before he 
rejoined Motown U.S. as executive 
sice-president, is to get its own 
identity in Britain in the near future. 
This follows the label's absorption 
into the Motown family, and the 
expiry of its licence deal with Decca 
here. 

Among the artists who will appear 
on Prodigal UK will be Michael 
Quatro, brother of Suzi, who was 
signed to the label from United 
Artists earlier this month His 
current album. Dances, Romances, 
Dreamers And Schemers, will now 
be released on Prodigal, except in 
France. Scandinavia, the Phillipines 
and Canada, where it stays on UA. 

Prodigal was set up by Barney 
Ales in Detroit in late 1974. and 
signed to Decca for Britain early the 

Don't miss 

lV»c 

^tulde 

©msj mm 

fol'owing year by its managing 
director of the time. Ken East. Since 
then, both Ales and East have joined 
Motown, the former returning to the 
company which he helped to build 
during the Sixties, the latter signing 
on as the London-based vice 
president of international operations 
after resigning from Decca. 

During its Decca days, Prodigal 
product appeared in the UK on the 
London-American label, and 
offered singles by Shirley Alston, 
Ronnie McNcir, Jack Ashford and 
others, plus an album by Alston. No 
firm date for its rebirth has yet been 
fixed, but like Motown, it will be 
licensed through EMI. 

Streets ife deses 
FROM PAGE 1 
believed that the fortnightly's 
financial backers, never publicly 
named, have decided to end their 
investment in the paper. Full-time 
staff were reportedly told of the 
closure early - last week, and 
freelance contributors informed as 
they contacted the operation's High 
Holborn headquarters. 

At prcsstime, the distributors of 
Street life, Condc Nast, had not been 
officially informed of the 
publication's demise. Nor was any 
reply forthcoming from its office 
switchboard, although staff were 
apparently still occupying the 
premises. 

St reel life had not been in existence 
long enough to gain an ABC (Audit 
Bureau of Circulations) figure, 
although the initial print order was 
quoted by Walker-Shechan as 
225,000 copies. Sources report, 
however, that towards the end of its 
life, the paper was failing to reach 
sales of even half that. 

FROM PAGE 1 
breeding ground for musical talent 
but this is the first lime since the 
Beatles' heyday that the spotlight 
has moved back on to Merseyside 
names. We could soon be in a 
position where the top three records 
in the chart are all by Liverpudlian 
names, an event which hasn't 
happened for about 12 years now." 

Harry said that after the initial 
pop invasion from Liverpool in the 
early Sixties, there had been a 
deansweep of talent there with most 
of the big names based in London. 
"However there was still a lot of 
young talent left in Liverpool and in 
recent years it has found different 
musical outlets, such as large pubs, 
and youth and social clubs. The 
situation has slowly been building up 
again and now that someone has 
stumbled on the music coming out 
of the city, everyone is looking 
towards Liverpool again." 

Harry added that he thought it 
possible more Liverpool names 
would figure in the charts in the 
future "The big names of the early 
Seventies like Bowie and Rod 
Stewart were the embryo talent of 
the late Sixties — similarly much of 
the new talent from the last few 
years is likely to be big in this second 
half of the decade." 

RCA manager of public affairs, 
Rodney Burbeck said that Buster — 
formerly known on Merseyside as 
Flie New Attraction — now have a 
fan-club membership of 5,000. 
"They have been popular in the 
Liverpool area for quite a while and 
now that appeal is being spread 
nationwide," he commented. 
"However generally speaking 1 
don't think that it is right to call this 
interest in Liverpool groups a sound 
revival, although certainly there is a 
lot of talent within the citv and 

district. Since the original 
Mersey beat boom the kids there 
have always been more conscious 
than most of pop music, and their 
talent is now coming to light," 

Former Beatles' PR man, Tony 
Barrow said that Liverpool by 
tradition was a very important area 
for music. "Maybe a lot has to do 
with its cosmopolitan environment, 
but I think that the latest spate of 
chart records by names from 
Liverpool is more due to coincidence 
rather than a step back towards any 
particular trend. In fact there never 
was such a thing as the Liverpool 
'Sound', not in the way that you can 
talk about the Motown Sound 
Gerry and the Pacemakers were as 
different again from Billy J. 
Kramer," he said. "1 don't expect 
anything to happen on the scale of 
the Beatles — Liverpool is always 
producing talent. Even people like 
Tommy Handley, Arthur Askey and 
Kenn Dodd came from Liverpool." 

Tony Hall, manager of The Real 
lung — whose disc, You To Me 

Arc Evcryihtng, has been selling up 
to o.OOO copies a day - says that he 
is totally convinced that there will be 

out'oM-r' b,.aC^ S0Und comi"8 out of Liverpool shortly, followed 

Ro-il Th " i ' hopinS 'hai the Real Thing have finally opened the 
door because there are n lot of 
lalcmcd musicians who arc mainly 
black m Liverpool. "'dinty 
i! ,la,vc be.cn connected with Liverpool music since 1968 wh > 
handled Arrival and since th> 1 

ac.s have benctCn t: men 

AbVlan^Alfwho Callcd 

musical talent " Pr0cluccs ^client 

independent in all aspects of 
marketing and distribution. 

"In any case, many of WEA's 
major artists internationally are 
British and the company has to be a 
leader in all fields in the UK in order 
to give the best service to these 
artists. Really the UK market has 
unique requirements in this matter, 
not least of which is the belief of the 
U.S. parent companies that WEA- 
UK will continue to be a major 
source of new talent." 

Muxlow, who will be based in the 
WEA offices. 69 New Oxford Street, 
London, WCI, resigned from 
Phonodisc in mid-May. He has been 
in charge of the Polygram pressing 
and distribution subsidiary for the 
last seven years, since he was 
engaged to set up the operation. 

After leaving university, Muxlow 
worked for some years with Proctor 
and Gamble and then with British 
Domestic Appliances, on 
distribution, sales and marketing. 
Fie moved into the music business in 
1968 and became managing director 
of Phonodisc in 1972. He was also a 
member of the International 
Phonodisc Management Committee 
which co-ordinates Phonodisc 
activities through Europe. 

Hackett dies 
CORNETTIST BOBBY Hackett, 
who died of a heart attack on June 7 
at the age of 61, was one of the most 
tasteful, lyrical and elegant players 
in jazz — and also one of the most 
self-effacing. 

Born in Providence, Rhode Island 
in January 1915, Hackett began his 
musical career at the age of 14. 
playing banjo, violin and guitar. 
Hackett's sweet-toned cornel 
gained wide appreciation as a result 
of albums he made with Jackie 
Gleason and for Enoch Light's 
Project 3 label. He made a number 
ol trips to Europe, the last one being 
in July when he appeared in the 
Grande Parade du Jazz in Nice. 
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Polygram 

promotions 

WOLFGANG HIX has been 
promoicd 10 senior vice presidem of 
Polygram in Hamburg. Hix, who 
has been general counsel and vice 
presidem since 1973, joined the 
group in 1962 when the partnership 
of Polygram Siemens and Philips 
was started. 

GEORGES MEYERSTEIN- 
MA1GRET, chief executive of 
Polygram SA. France and president 
of the Polygram music publishing 
division is to assume responsibilities 
as vice-president of the Polygram 
group. He has been in the music 
business for over 40 years. 

P1ET SCHELLEVIS, president of 
Phonogram International in Baarn, 
Holland has also been promoted to 
vice-president of the Polygram 
group. Schcllevis is experienced in 
a&r management, marketing, 
merchandising and corporate 
affairs. He joined the group in 1955 
leaving again in 1960 and rejoining 
again ten years later as deputy 
managing director of Phonogram 
International. 

TONY BYWORTH has resigned 
from Acuff-Rosc Music, but will 
continue with the company on a 
consultancy basis dealing with 
aspects of the country music 
catalogue. He will also be furthering 
his writing interests — including 
columns for Music Week, Sounds 
and Country Music People — as 
well as being involved with 
independent work within the 
industry. 
SUE REGAN has been appointed 
Music Week's classical editor 
succeeding the late Evan Senior. 
Miss Regan has been working for the 
past seven years in the marketing 
and services department of EMI's 
International classical division, 
during which time she has gained 
writing experience both for EMI 
house publications and for music 
magazines. She holds a BA Honours 
degree in music from Bristol 
University. Miss Regan is planning 
to make her future career as a 
journalist and her appointment at 
Music Week marks the beginning of 
her freelance activities. She wilf be 
working in a regular capacity with 
effect from July 1, from which lime 
regularly weekly coverage of 
classical music will once again be 
featured in the paper. In the 
meantime. Miss Regan has been 
working in her frcctimc to produce 
this month's Classicscene section 
which appears in next week's issue. 

TRISHA O'KEEFE has been 
appointed press officer for DJM 
Records with Elaine Preston acting 
as her assistant. Formerly director of 
creative services for Power 
Exchange and press officer at 
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Phonogram, she joined DJM's 
international catalogue department 
two months ago assisting manager 
David Yeats in marketing, 
protnotion and compilation of 
licensed product. She will continue 
to liaise closely with this 
department. 

PHIL PRESKY is the new press 
officer for EMI's American division 
third party labels. He replaces Keith 
Peacock who is now label manager 
for the division. Prcsky joined the 
department from another area of 
EMI and will handle press activities 
for Casablanca, Fantasy, Ariola 
America and EMI International. 

STEVE SMITH has been appointed 
to the newly created position of 
international a&r manager of Island 
Records. He will work closely with 
Chris Blackwell in coordinating 
recording activities and overseeing 
the label's artist relations on a 
worldwide basis. Smith has 
produced albums by Island artists 
such as Bob Marlcy, Robert Palmer, 
and Jim Capaldi and will act as 
consultant to the a&r departments of 
Island offices in London, New York 
and Los Angeles. He will have no 
permanent headquarters for the lime 
being. Immediate projects include 
production for Speedy Keen, Joe 
South, Jamaican r&b artist Tyrone 
Taylor and a third album by Robert 
Palmer. He joins the Island staff 
after years as an independent 
producer and engineer. His first 
involvement with Island was as a 
member of the band Smith-Perkins- 
Smith. 

Atlantic's 

jazz 

IgMlMililii 

THAT'S JAZZ is the name of an 
ambitious campaign which is being 
launched by Atlantic on its extensive 
jazz catalogue. Twenty albums are 
to be produced initially all from the 
Atlantic archives and one from the 
Warner Brothers jazz library. They 
have all been remastered and re- 
packaged. 

The albums, mostly made on 
eight-track recorders at a time when 
single or double-track machines 
were more common, will be 
accompanied by extensive sleeve 
notes by experts along with full 
discographical data and complete 
lists of personnel. 

Starting from the end of June, full 
page and double spread 
advertisements will appear in Music 
Week, Melody Maker and Jazz 
Journal. Advertisements will also 
appear in the Observer and 
Guardian. A major feature on the 
series is being negotiated with the 
Sunday Times for early July. WEA 
International president, Ncshui 
Eritgur, has made himself available 
for press and radio interviews. 
Commercial radio spots will be 
taken on all stations which carry 
suitable programming. 

Artists included in the That's Jazz 
scries are: MJQ, Charles Mingus, 
Roland Kirk, Ray Charles, Milt 
Jackson, Freddie Hubbard, Man 
Mimaroglu. Woody Herman, 
Wilbur de Pans and His New 
Orleans Ja/.z, Herbie Mann, Bill 
Evans, John Coltrane, Orncitc 
Coleman, Lavern Baker,.Gary 
Burton, Keith Jarrett, Errol Garner, 
Joe Turner, Lennic Tristano, Nat 
Adderly, Shorty Rogers. An Blakcy, 
Thelonious Monk. Mose Allison and 
Chico Hamilton. 

TV: where the money goes 

bv ADAM WHITE 
PHONOGRAM'S NEW Nana 
Mouskouri album ships to the trade 
this week, although whether it 
(along with other imminent and TV- 
backed releases from the Beach Boys 
and Neil Sedaka) will turn out to be 
one of the small screen's greatest hits 
Is still an open question. But there's 
no question that a great deal of 
money is being spent on all these 
records' behalf. Phonogram, EMI 
and Polydor are all claiming 
campaigns worth £100,000 and 
upwards. 

But how much TV time docs 
£100,000 buy? It depends, of course, 
on exactly where the money is spent. 
On a national level — that is, with 
the commercial going into all the key 
markets — it could by a respectable 
number of prime time ads for two to 
three weeks, although those weeks 
wouldn't necessarily run 
concurrently in every market. 

But some advertisers may feel that 
one region merits greater aitcniion 
than another, for demographic or 
other reasons, and spend 
accordingly. London, for example, 
often consumes one-third of a TV 
budget. Its audience is a much- 
councd one, but it is very expensive 
to reach them. The rate for a 30- 
sccond advertisement on London 
Weekend television during prime 
time (7 to 11 pm) on a Sunday night 
is £3,450. 

It's worth bearing in mind that the 
television campaign costs quoted by 
record companies generally reflect 
rate card levels, i.e. the most an 
advertiser can pay for the time 
booked. But rate cards arc really 
starling points for negotiation, and 
no time-buyer is going to pay the full 
rate — especially if a lot of 
advertising is involved. And there 
arc all sorts of discounts offered, 
too, such as with advance booking. 
So when a firm claims its TV 
campaign is worth £100.000, it 
doesn't always mean that's what it 
will cost them. 

The expenditure for record 
campaigns on TV is often decided 
after the audience base line has been 
determined — in other words, how 
many people the commercial has to 
reach for it to become effective. 
How many people must it reach, 
then how much will it cost? Which is 
not to say that predetermined 
budgets don't exist, of course. 

Then there is the cost of 
producing the advertisement, which 
can rise to £10,000 (the sets alone for 
Phonogram's Peters & Lee 
commercial last year cost £3,000). 
The reasons for such high bills arc 
many. A record company hires an 
advertising agency to buy the TV 
lime and probably to write the 
advertisement script. The agency 
then hires a production firm to shoot 
the commercial, which may in turn 
employ an outside director for the 
job. Now, a good director can cost 
as much as £500 a day, and lighting 
and camera operators arc very 
expensive as well. Add to this the 
fact that at each stage of the chain, 
profit margins arc being added, plus 
the belief held by many advertisers 
that their commercials must exude 
'quality* to work (Peters & Lee 
again). Quality costs money. 

It is possible to make commercials 
cheaply, and they don't always have 
to look cheap. Derek Aslctt of 
Graves/Aslctt Associates, which has 
produced commercials and 
organised TV campaigns on a 
limited basis for Warner (on the 
Everly Brothers) and Anchor (Pat 
Boonc), claims that an 
advertisement which some agencies 
would make for £5,000 can be 
produced for half that sum. He has 
done it, and, most importantly, does 
not believe the results arc any less 
effective when the commercial is 
shown. 

Research is another expensive 
ingredient of TV advertising, but 
necessary to verify whether the 

product should actually reach the 
small screen at all, never mmd the 
stores. Some record companies 
absorb such costs. Brian Baird. 
advertising manager for Phonogram, 
claims it docs, but points out that — 
even if it didn't — the II per cent 
reduction in the dealer margin on 
TV albums probably wouldn't cover 
research and development outlays, 
anyway. 

What that 11 per cent docs mean, 
Baird continues, is the difference 
between profit and loss on a specific 
campaign. When Phonogram sells 
250,000 copies of an album, he says, 
"we are lucky to make 1 Vi per cent 
profit." 

Such a small return would not be 
tolerated by companies operating in 
other industries, but in the disc 
business, manufacturers look for 
residual benefits. Phonogram's case 
with the Best Of The Stylistics amply 
illustrates this.Before that particular 
TV campaign, the group's albums 
were selling an average of 60,000 
copies each. Now they sell in the 
region of 150,000 — without 
television. 

What about audience ratings? 
How many people docs a TV 
commercial at prime lime reach? 
Again that varies, not least of all if 
there's stiff competition from the 
BBC, but a strong ratings regular 
like Coronation Street is seen nightly 

in around seven million homes (iha 
is a current figure, and lower 
usual for seasonal reasons; j " 
people watch the box during 
summer). Spread a corhnicrcjQi 
across that sort of audience in f0u 
or five prime spots per week in every 
key region in the country and 
number of adults who see it co^ 
run into tens of millions. Only a 
small percentage of them will be 
motivated to buy the record. of 
course. 

It's no surprise, then, that TV 
advertising is expensive. And it's 
becoming more so all the time. This 
month, television advertising Wil] 
cost, on average, 20 per cent more 
than it did eight months ago. 
Inflation has been at work, although 
Roger Miron, marketing manager 
for one of the top TV companies, 
Thames, is someone who believes 
that the medium is still cheaper, in 
theory, than it should be. And, he 
adds, rates may be 20 per cent up, 
but that doesn't automatically mean 
that advertisers pay 20 per cent 
more. To refer again to advance 
booking (done more than four weeks 
ahead), that can save a prospective 
advertiser up to 15 per cent on the 
cost of TV time. 

It's a seller's market at the 
moment, and the TV companies' 
revenue figures are very healthy. But 
it is also true that, for a number of 
reasons that are not exclusively 
ratings-related, those companies are 
most open to negotiation on 
advertisement costs during the 
months when record sales are at 
their slackest, like the end of June to 
the beginning of September. 

It could be even more of a TV 
summer for the record industry this 
year. 

Glitter man signs 
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Of ex-Glitter Band leader John 
manager Barn- Manstnff Rnccntt "Pany markelmk and promotions 
McA leer. 

20TH CENTURY Records has 
signed the ex-leader of the Glitter 
Band, John Rossall, to an exclusive 
recording and producing contract. 
He was the composer of most of the 
act s biggest hits, including Angel 
Face, Just For You and Let's Get 
logether Again. 

First single under the deal is It's 
No Use You Telling Me No, 

Ih? r ,n
l!1llck,ul>- Since leaving llK l

Gluier Qancl' Rossall has been working on new material and 
rehearsing his band, who« 
will simply be Rossall 

general manager Daw 

i) 

>sc name 

Announcing the 
Century general signing, 

manager 
20th 

Dave 

' leer said, "Having established 
me company in Britain over the past 
year, the next logical steps in our 
plans was to sign a UK act with 
international potential, such as 
John. We believe he is one of the 
most commercially-minded singer- 
songwriter-producers in the business today." 
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Johnnie Taylor 
The Best of Johnnie Taylor 
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Margie Joseph 

Margie Joseph Makes A New Impression 
STX 1051 

Various Artists 
A Tribute to A1 Jackson 

STX 1048 ZC STX 1048 
Booker T and The M.G.'s 

Melting Pot 
STX 1054 

William Bell 
Bound to Happen 

STX 1050 
Frederick Knight 

I've Been Lonely For So Long 
STX 1006 ZC/Y8 STX 1006 

Mavis Staples 
Only For The Lonely 

STX 1053 

Isaac Hayes 
The Best of Isaac Hayes 
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Polygram announces 

new promotions 

HAMBURG — Coen Sollevcld, 
president of Polygram, has 
announced the promotion of Dr. 
Wolfgang His to senior vice- 
president and of Georges 
Meycrstein-Maigret and Pieter R. 
Schcllevis to vice-presidents. 

French music 
PARIS — A French Institute for the 
Promotion of Music has been 
formed and the record side of the 
industry is deeply involved. 

Christian Kicffer, commercial 
technical assistant to the Minister of 
Finance had the original idea. Aim 
and objective is to help form and 
promote the industrial and 
commercial side of music. 

The institute should encourage 
commerce by instigating sales 
techniques in the music field, in the 
running of retail record stores and in 
technical development in 
manufacture of musical instruments 
as well as records. 

Its members will comprise 
publishers, importers, retailers, 
super-markets with record 
departments and, generally, 
anybody involved with the 
organization of music in all forms. 
And it will also examine the existing 
chart structures as well as the record 
market as such. 

The need for such an organization 
is apparent particularly to retailers 
who have difficulty finding trained 
and knowledgeable staff and it is 
being supported by the National 
Music Committee. 

Flix has been general counsel and 
vice president since 1973, joined the 
group in 1962, the year in which the 
partnership of Polygram 
shareholders Siemens and Philips 
started in the music business. In 14 
years Hi\ has assumed a key 
position in the areas of legal, 
personnel and social affairs for the 
company, Meyerstein-Maigrei, in 
addition to his present job as chief 
executive of Polygram France and 
president of the Polygram music 
publishing division, now has vice- 
presidential duties. He has been in 
the record business for more than 40 
years. 

S c h e 11 e v i s, president of 
Phonogram International in Baarn, 
Holland, since 1972, has 
international experience in a&r 
m a n a g e m e n t, marketing, 
merchandising and corporate 
al fairs. He was with the group from 
1955 to 1960. then again from 1970 
when he became deputy managing 
director of Phonogram 
International. 

Polygram is a joint subsidiary of 
Philips Gloeilampenfabrieken and 
Siemens AG, each of which has a 50 
percent interest in the firm. In recent 
years it has acquired a number of 
leading U.S. companies, including 
Mercury and MGM. 

The group is active worldwide in 
recording, manufacture and 
distribution of records and tapes, 
and has diversified into various 
leisure-field activities. Group 
companies include Chappell and 
Intersong in music publishing and 
Polytel and Polymedia, producers of 
tv films and video programmes. 

Dutch Europarade for 

six countries' hits 
AMSTERDAM — Dutch radio has 
introduced a new idea, a 
"Europarade" based on the charts 
of six European countries and 
broadcast weekly on Thursday 
afternoons. 

The list is compiled and presented 
by TROS Radio, one of the eight 
broadcasting companies on official 
radio and tv channels in Holland. 

Europarade covers the U.K.. 
France, Belgium. Germany, Spain 
and the Netherlands. Lists used arc 
those from Music Week (U.K.), 
Hitparade Nationale du Disquc 
(France), BRT (Belgium), Musik 
Informationen (Germany) and 
Superventes Singles (Radio Madrid 
in Spain). For Holland the official 

charts from Buma/Stemra is used. 
The latter means a change o 

policy for TROS. till now the on > 
station that did not use the 
••offieiar chart but instead 
broadcast the Top 40 com p.led by 
former pirate radio station 
Veronica. Now that Veronica is an 
authorised radio station, TROS did 
not want to be linked with a chart 
from an important competitor. 

To obtain the Europarade, every 
number one on the different charts is 
given 30 points, number twos receive 
29 and so on, down to one point for 
number 30. First Europarade was 
headed by "Save Your Kisses For 
Me." by Brotherhood of Man and 
"Fernando" by Abba, both hits in 

Jazz names at Festival 
HELSINKI — Some of the best- 
known representatives of the 
modern jazz world will be at the 
11th. Pori Jazz Festival here (July 
16-18). If the accent will be on 
electronic wizardry, there is to be 
something to suit most tastes. 

International artists appearing 
include Weather Report, Billy 
Cobham. Larry Coryell. George 
Duke, John Scot Held and Alphonso 
Johnson, ail from the modern 
school. Big band music comes from 
the Buddy Rich aggregation and 
Dixieland style is recognized by the 
ten-man Preservation Hall Jazz 
Band. 

A festival highlight is pianist 
Frigyes Plcszka, 16-vear-old 

Hungarian, featured in his own 
concert and backed by guitarist H. 
Ray Crawford and bassist David 
Friesen. 

Late negotiations involve such 
names as Johnny "Guitar" Watson, 
Stan Getz, Cedar Walton and Cecil 
Taylor. A total of 21 concerts and 
jam sessions arc arranged, along 
with the usual lectures and film 
presentations. 

Finnish names appearing include 
UMO, strengthened by Niels- 
Henning Orsted Pedersen, Allan 
Botchinsky and Dexter Gordon; the 
Ecro Koivistoinen Quartet; 
Piirpaukc and Mike Koskinen 
Quintet. 

five of the six countries involved. 
Bui Dutch record companies arc 

not entirely happy with the idea 
Suddenly, they claim. Dutch 
listeners are faced with all kinds of 
records — from Spain, for instance 
— which normally would not be 
released in Holland. 

And another argument is ihai 
singles which arc no longer hits in 
Holland can still be heard on 
Europarade because of their ratings 
m other countries. For the Dutch 
record companies this spells 
confusion. 

Gold discs 

for Hicky 
ROCKY AWARD — During a 
recent trip to the U.S., Trudy 
Mcisel, on behalf of United 
European Publishers, presented the 
writer and publisher of the German 
version of "Rocky" with gold discs 
for sales of more than 500,000 in 
Germany alone. 

The Hansa recording has gone 
Top 5 in Benelux, competing there 
with a version by Don Mercedes. 
There are some 10 covers versions of 
the song in Germany, six in Benelux, 
four in Scandinavia and two in 
France. Spanish and Italian versions 
are on the way. "Rocky" came from 
the first catalogue acquired last year 
by UEP, a new operation 
comprising top European publishers 
co-operating on a "closed" basis. 
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Album 6360131 

If ever there was an outfit to make 
the wires hum outside of the small 
and frequently introspective world of 
British contemporary jazz, its John 
Stevens' jazz-funk-blues-country-you 
name-it band. Away .... 
John Fordham 
Melody Maker 

In jazz and avant garde rock circles, 
Stevens - an intense, totally 
dedicated musician who constantly 
strives for perfection - has acquired c 
cult following that threatens to 
explode into mass appreciation  
James Wynn 
Sounds 

The more formal sections of their 
tunes made their presence felt more 
quick y and effectively, greater risks 
were taken and greater things 
achievBd, but with a grace and style 
hat made everything seem - if not 

effortless perfectly natural.... 
Steve Peacock 
Streetlife 

marketed by 
phonogram 

Out Now - new single Anni Pts. I & 2 feoturinq John m 
6059140 ® 0™n Martyn on vocals 

(Courtesy ofliland Record.) 
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