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iawis to take 

yp coosuStancy 

post at ESifi 
MARGARET DAVIS, who recently 
retired as secretary and training 
officer to the Music Trades 
Association, is to join EMI in a 
consultancy capacity from August 1. 
The announcement follows 
discussion between Miss Davis and 
EMI Group director records and 
music, L. G. Wood. 

The exact details of the areas in 
which she will operate have yet to be 
determined, but they will certainly 
make use of her wide expertise in the 
training field and will involve 
overseas as well as UK activities. 
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(Simpiimy boost 

ti r^Si outlets 

by REX ANDERSON 
FOLLOWING CLOSELY upon 
industry concern over the number of 
well-established retail outlets that 
arc being forced to close comes news 
of a number of new investments in 
record retailing. Nems is moving 
into the area with the acquisition of 
five shops and EMI has announced a 
budget of £638,000 to be spent on 
improving the HMV shop in 
London's Oxford Street. 

Klik Records has also purchased 
four shops formerly a part of the 
Music Citv chain, Vallances has 

FiatSwstiirii mm m. d 

of MCA ieefflrdls UK 

ROY FEATHERSTONE has been 
appointed managing director of 
MCA Records UK by president of 
MCA Mike Maitland. The 
appointment is effective from July 
1. Featherstonc is resigning as 
deputy managing director of EMI 
Records to take up the post. 

In his new job, Featherstonc will 
be responsible for operating MCA's 
new London offices, which will 
encompass both a&r and marketing 
promotion of MCA repertoire in the 
UK. The office will also be 
responsible for international 
operations as part of a total MCA 
expansion programme planned for 
the coming years. 

It is expected that the London 
office will be fully operational from 
October 1 this year. Said Maitland: 
"It is our sincere desire to provide a 
sound base in the UK for our local 
and international operations, 
including a closer liaison with those 
international artists that are signed 
directly to MCA for America and 
Canada only." 

It is understood that under the 

Hapr raio 

campaign for 

Carpenters 
NEW SINGLE and album from the 
Carpenters arc being given a major 
radio promotion campaign which 
according to A&M Records is the 
largest ever undertaken by a UK 
record company. A total of nearly 
II hours of radio time, in 60-sccond 
and 30-second spots, has been 
bought on all 19 local radio stations 
in Britain, over a three week period. 

Quarter-page newspaper adverts 
for the single, 1 Need To Be In Love, 
and the album A Kind Of Hush — 
the Carpenters' first for a year — arc 
being placed in the Sunday Times, 
Dai!}' Mail and Daily Mirror. The 
Mirror will also feature the single in 
a two-minute slot on their 
telephones in July when copies of 
the LF will be awarded as daily 
prizes. In addition there will be 
window displays in 200 main dealers 
and extensive nationwide in-store 
advertising. 

A 
Roy Featherstonc 

new deal signed between MCA and 
EMI last week MCA will continue to 
be licensed by the major but will 
have greater autonomy including 
control of marketing. MCA UK 
label manager, Peter Robinson, it is 
believed, will remain with the 
company as marketing director. 

Featherstonc has been at EMI for 
TO PAGE4 
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opened a new store in the Four 
Seasons Centre, Mansfield and 
Track 9 Records is planning to open 
a record shop combined with 
American Ice cream parlour as the 
first of a small chain in the London 
area. 

Nems, which recently appointed 
former April Music managing 
is attempting to acquire five existing 
record shops in Richmond, 
Twickenham, Kilburn, Portobello 
Road and Whitechapel. 

Commenting on the reasons for 
the entry into retailing Hutch said: 
"For a smaller label like ours it is 
extremely difficult to get adequate 
point-of-salc exposure for our 
releases, particularly albums. We see 
the move into retailing as giving us 
valuable opportunities for exposure 
and also an immediate feedback 
from the public on what we are 
trying to sell." 

The retailing development and 
plans for publishing company 
expansion are part of a general 
mood of expansion within Nems 
which recently took over the John 
Sherry Entertainments talent 
agency. 

Alan Kaupe, EMI director of 
administration and services said that 
the company has been wanting to 
take a radical look at the HMV shop 
for some time. The overall appeal of 
the shop, he said, needs changing if 
it is to remain Europe's number one 
record shop. 

The £638,000 expenditure covers a 
programme of work which has 
already started following authority 
to go ahead from the parent board 
of EMI. It will become apparent in 
February next year when the ground 
floor of the store will be closed for 
two weeks. The immediate 
transformation should be completed 
by September 1977. 

Main changes include the 
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Pthinogram 

deluxe series 

up to £3. 50 
PHONOGRAM PUSHES the 
suggested price of its super deluxe 
album line, featuring such blue- 
ribbon acts as the Stylistics, Status 
Quo and lOcc, up to £3.50 from next 
Monday (28). As far as can be 
ascertained at present, the 
company's action does not preface a 
major round of similar increases 
from other companies. But EMI, for 
one, has an application before the 
Price Commission currently, and 
Dccca is planning a review within 
the next few weeks. 

Phonogram's standard LP line 
also moves upwards, from £2.85 to 
£2.99, while its deluxe scries goes to 
£3.25 from £2.99. Singles rise from 
65p to 70p. The TV-advertised Nana 
Mouskouri album slays at £2.99, 
however. The firm attributes its 
move to higher costs of raw 
materials and labour; it last raised 
prices in October, 1975. 
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ROBERT DOCKERILL. EMI Records' longest-serving employee, was 
presented with a silver disc for 20 Vocal Chartbusters which he compiled. The 
presentation was made by Geoffrey Bridge, director general of the BPI, at a 
surprise party for Dockerill in the EMI executive lunch room. Leslie Hi Ik Hill, 
EMI Records md, also presented Dockerill with an engraved EMI pendant and 
a further presentation was made by Dennis Preston of Lansdown Studio 
Studios. Left to right: Mrs. Dockerill, Diane and Brian Guilde (daughter and 
son-in-law), Dockerill, Denis Preston, Geoffrey Bridge, producer Norman 
Newell, Joe Loss, Geoff Love and Vic Lanza (EMI m-o-r division general 
manager). 

EMS international disc 

sales up 70 per cent 

EMI HAS increased its exports by 70 
per cent in the past 12 months 
Reporting what he describes as a 
phenomenal year for the export of 
records international sales controller 
Norman Bates said that during May 
alone an 80 per cent increase was 
recorded. 

He said; "This compares with a 
UK national export trading increase 
of less than 10 per cent. The 
projected budgeted figure for the 12 

months was exceeded during the firSt 
six months of the financial year. It 
could be said that the fall in the 
pound has been an important factor 
in this increase but in fact this is not 
so, the pound did not begin to fall 
rapidly until March and we were 
already riding high by that time." 

Bates put the reasons for the 
increase down to vastly improved 
service incorporating a quicker 
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iiiffrgy Coates to 

leave Metro Radio 

Secorette 

GEOFFREY COATES. Metro 
Radio's programme controller, has 
resigned after two years with the 
station. Station managing director 
Neil Robinson says that Coates 
has resigned on a policy decision, 
which will effect future 
programming from the Newcastle 
station. 

Metro started broadcasting on 
July 15, 1974, and from the start was 
plagued with financial and 
personnel troubles. The sales side of 
the company was first to come under 
scrutiny. Sales manager Mike Tatc 
was dismissed by general manager 
Bruce Lewis, Mio was in turn asked 
to leave by the Board of directors 
two weeks later. 

The present managing director 
Neil Robinson was then put in 
charge of the station as general 
manager. Other senior staff have 
left, including the station's 
commercial production manager 

John Wellington, now programme 
controller at Radio Orwell. Only two 
of the original team of presenters are 
still with Metro, with Dave Gregory, 
Harry Rowell. Don Dwyer and Lcn 
Groat leaving. 

Robinson told Music Week that 
he has great admiration for Coates. 
who has resigned on a programming 
policy decision. The board feel that 
there is a need for a change in the 
presentation of the station's music, 
though at the time of going to press, 
there had been no announcement of- 
futurc plans from the station. 

Coates' successor has not been 
named, though Canadian Tim Burge 
is thought to be a likely candidate. 
Burge joined the station in the 
spring, after a recommendation 
from station director and BMS chief 
executive, Terry Bate. Burge has 
experience in radio in Vancouver, 
where he was a programme director 
for several stations. 

oamig ctaiie 

to Seretto 

AFTER FIVE years of production 
and worldwide distribution ol 
cassette and S-track racks, Securette, 
the London tape display rack 
manufacturer, has been forced to 
change its name. Reason for the 
switch — to Serctte — has been the 
discovery of a similar trade name in 
France and Germany, 

Bruce Samson, managing director 
of the London, explained: "When 
we started exporting our racks in 
quantity u was decided to register 
our trade mark internationally; for a 
while it seemed that Securette was an 
acceptable name in all our overseas 
markets. However an objection was 
finally raised by St. Gobain 
Industries, manufacturers of Sccurit 
glass in France and West Germany." 

Samson added: "Although the 
company will continue to trade as 
Securette Ltd.. racks will in future 
carry the newly-registered mark, 
Serctte." 

y ■ ■ 

■- 

■•v-y 

qpBe&c- ?. 

O 

A m ■y. 

v. 

■ 

V . ■ '• 

% 
en Mike Smit 

V 

smgleQriM 
V 

V 
X 

v.: 
X 

4 

Running Away From Love 

14 i Llx 

f lie shudi 

retirement o-^ 

OPOPLE 011 tlic 

MANY .^91 0f the Industry 
manulaciunng expressed to 
..avcuHheif-^ rXng .he 
me their shoek ol. Margarcl 
surprise announeemen MTA 
DayiS\eC"MTA Training Centre and the M 1 a ^ They have 
{Mllsic "'^V dismayed that the 
been especially her jmmincni 
bald statement o , e word 
retirement did 1101 !' 1[C (0 Margaret 
of thanks or pay ir [ha( she 

for the magmficcr l ,nciustry, 
has d0ne !he face of terrifying 
Seles over very maw years; 

Davison in would 
(Music Hcet: J"ne , s wc]| 
like to add my 0W^Per=°na

h'nl(S ^ 

=rsXrst: 
happiness and success 
she may do in the future. 

1 am very glad that the BPL qu e 
fortuitously, paid their ow" ,r,b^e 

to Margaret by presenting her 
with a gold disc of honour at the last 
GRRC Dinner in recognt'ion ol ner 
outstanding services to the British 
Record Industry on the eve ol wha 
has turned out to be her fateful 
birthday. 

Finally, as reasonably generous 
contributors to the MTA Training 
Centre over the past four years, we 
await with interest an announcement 
from the MTA regarding the future 
of the MTA Training Centre and the 
appointment of Margaret s 
successor. GEOFFREY BRIDGE 
Director B.P.I. 
MARGARET DAVIS has certainly 
earned her retirement by all the 
devotion she has given to helping 
people within the music industry. I 
attended one of her EMI training 
courses shortly after I opened my 
first shop and that training has been 
invaluable to me, as it has to many 
others of us in the retail business. 

However, especially in the current 
difficult period through which the 
industry is going, could not Miss 
Davis be persuaded to stay on for a 
while? It is precisely in these difficult 
times people of Margaret's ability 
are most required and I feel sure 
that, were she approached on the 
subject, she would defer her 

retirement in order to help Us all 
DEREK LAWSON, Kcmpton 
Middx. 

I HAVE never read such a load of 
old codswallop in my life as in ju 
letter signed "20 years a dealer" i 
MW, issue dated June 12 ti11 

record companies are nlakin 
enough profit as it is without givjn 
thern any more. Philips and rca8 

for instance, reduce the mark-unSo 
their iv-advertised LPs — wheth? 
they are advertised in your area d 
not — so in other words, the deaf 
is paying. Most record companie^ 
charge around £6.00 per year fo 
catalogues, unheard of in any othe- 
tradc. 

I hear that Phonogram is putljn 
prices up again later this month5 

with singles going to 70. But X 
cannot get 70p for them — the mosi 
the public will pay is 59p. uA 
already charges 70p for singles. 

Now the companies are getiine 
worried because of the depressed 
state of sales and arc cooking Un 
schemes to improve business instead 
of doing the obvious — redUce 
prices. Smiths, Boots and 
Woolworlh do not stock singles 
until they reach the Top 50 and it is 
only (he smaller specialist shops that 
take the risk so that the chains can 
go ahead and order in safety. 

The specialist shops should receive 
extra discounts for stocking back- 
catalogue, singles should be reduced 
in price to 60p, giving the dealer his 
full mark-up, and supplied s-o-r 
along with albums. The companies 
should not give extra discounts to 
the multiples, which I have proof 
happens. If all these things were 
carried out, the record business 
would be a lot healthier. JOHN 
LEVER (also 20 years a dealer), The 
Record Shop, 57 Gold Street, 
Northampton. 

SORRY TO hear about the failure 
of Chris Wellard's business. I am 
sure it must have been due to his 
uncompromising support for the 
specialist interests he has served so 
well for so long. I hope there will 
long be room for specialists and 
individuals despite the fearful 
depradations of the multiples on one 
side and the taxman on the other, 
but with the closing of Chris 
Wellard's enterprise someone has 
just walked over all our graves. M. 
SAGAR-FENTON Chy-An-Stylus, 
St Ivcs, Cornwall. 

L-TO 

Order from CBS Order Desk, Tel: 01 -960 21 55 CBS/WEA/A & M Distribution Centre, Barlby Road, London Wl 0 
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MTA DECIDES to approach record 
manufacturers with a request for 
extension of margins to meet risiii« 
costs due to increased expenses and 

wilI*1 ho"anvii*' ' SUPP0SC thcrc will be anything concrete until the 
autumn says a spokesman ... FMI 

initiative i„ off^ 

Theobalds Road r. P m,ses in 

delayed hy ^ "vX 
issues three Worhi r . ••• ^Ml 
preparation for S'"S'eS 

'"'Ming ... Scllin, • ^ 
advertised for X iX',' sll"P 
ll,al " "next I, « ?0,,,lll'a'l is 
Uecca gains fil", '0< vor"'s" ... 
album chart .. Plat'« in 
roadc Programme clipo*1?311 Jo,lnso» 
London pirat^s^ation r- 0' Kadio 
konvartl release o 
Sounds album. Croun 1 ys 1>cl 

0 be gaining snbstan,,U>.Wrre|>or,ctl 

here accordinp o. ' ^Howinp 
Adrian Rudge pr()nioiion man 
)Vr^r sweeps " l'u,,cs' Paperback 
HoUics Bus Stop eolbCr 0nc 11,1(1 

Mariano. 1 Comcs Into the 

June 26, 1971 
FIRST MEETING of the BP1 niaf 
positive steps against bootlcggiili 
forming a special sub-commif 
chaired by John Fruin 
captures Pyc's pop catalogue I 
America ... Possibility of • 
London label launch next year 
RCA relaunches its cflS^. 
catalogue ... Syad Ali buys 1 

Street Records ... BBC standard' 
logo for all its labels ln,,pl 

division of EMI introduces series 
double album re-issues 1 

American catalogues with c' 
Boys package ... Pyc introduce- 
first home stereo cassette sysle" 
French Barclay label goes to * 
for llK ... Philips and DGG 
budget market on new Go»tour 

launched last week ... !VlllU'. 
Ihc Road hit lop spot witb 
Chirpy Cheep Cheep ••• e 
concerto written by Andre 
for John Williams to he P^1' ^ 
iK\\i month ... European Pu' . 
criticise their American coiinte 
for harsh deals during /"p. 
Columbia President ^1.lVC

t sfl
1 

presented with inscribed sllvt,[." 
by Billboard's Mort Nas«' 
outstanding contribution 
industry. 
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FOLLOWING A ruling by the 
European Coun of Jusiice last 
week, EMI has been advised by 
counsel that CBS can no longer sell 
Columbia records in the Common 
Market unless the Columbia 
trademark is obscured by a slicker. 
The court ruled that EEC law does 
not stand in the way of national 
courts enforcing trademark 
legislation in member countries. 

EMI has brought cases in Britain, 
Germany and Denmark to prevent 
CBS from using the Columbia 
trademark within the community. 
Courts in all three countries had 
asked the European court to rule on 
whether the enforcement of national 
trademark law would infringe the 
Treaty of Rome's provisions for the 
free movement of goods and 
competition. 

The company will now seek 

definitive rulings in Britain and 
Denmark and will expect to win a 
similar verdict in Germany. The 
situation arose as a result ol a series 
of record company mergers and 
takeovers dating back to World War 
I. EMI has the right to use the 
trademark in Europe while CBS has 
the rights for the rest of the world. 

In the normal course of events, 
CBS product marketed in Europe 
bears the CBS trademark. EMI did 
not seek legal redress until CBS 
began to import American pressed 
quadraphonic albums into the 
community which bore the 
Columbia name. EMI uses the name 
for both records and tapes. 

The court's ruling has far reaching 
repercussions on trademark law and 
scored for EMI a front page 
headline in the Financial Times 
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THE NEW Seekers who reformed in April after two years pursuing their 
individual careers have signed a long term, worldwide deal with CBS. Their 
first single, (It's So) Nice To Have You Home, was written by Bill Martin and 
Phi! Coulter, arranged by Tony Hyams and produced by Ron Richards. 
Pictured at the signing are (standing left to right): Maurice L. Oberstein (CBS 
managing director); Johnny Jones, (Evolution Management md), Dan Loggins 
(CBS director of o&r), Gerald Puree 11 (the new Seekers' manager in the U.S.), 
Tony Woollcott (CBS marketing director), Paul Rodwetl (CBS business affairs 
manager); seated. New Seekers Marty Kris dan, Paul Lay ton. Kalhy Ann Rae, 
Eve Graham and Danny Finn. 

RCA'S HOPE for the future, Busier 
— consisting of four young 
Liverpool boys formerly known as 
The Main Attraction — broke into 
the Top 50 last week after a £25,000 
launch by the record company. The 
intensive campaign by RCA had 
included a direct mailshot to 75,000 
teenage record buyers and a flimsy- 
disc featuring an excerpts from 
Buster's single, Sunday 

RCA manager of public affairs, 
Rodney Burbeck claimed: "I think it 
is fair to say that this record was 
broken through publicity rather than 
by media airplay. The campaign, 
which was centred on the press 
office, included (he massive mail-out 
and a major consumer PR 
promotion in the press. Already 
there have been more than 5,000 
applications for membership of the 
Buster fan club." 

Sunday was released on May 14 
and RCA's launch included 
nationwide commercial radio 
advertising. The flimsy-discs 
featured Buster talking about 
themselves while the mail-out 
included colour posters, photos, 
biographies and stickers. Burbeck 
continued: "Busier had never done a 
nationwide TV appearance and the 
record has received only a few plays 
on Luxembourg and some of the 
local radio stations — Sunday hasn't 
even made the Radio One playhst. 
The theory has always been that 
people arc motivated to buy a record 
by hearing it on the radio — we have 
proved that a record can actually sell 
on the basis of an image." 

Burbeck added that Buster was 
different enough not be described as 
another Bay City Rollers-type group 
but, he said: "Record buyers arc 
getting younger and younger, and 
obviously Buster is aimed at that 
market." 

Sunday is being released in 12 
different countries including the 
States, Scandinavia and South 
Africa. In fact, according to 
Burbeck, RCA's parent company in 
New York has requested an album 
from the group. 

om 

OJAN IS extending its interests 
'ond the reggae field next month, 
h the launch of a label to 
icialise in soul music, Miami. First 
;ases, available July 16, will be 
;hl And Day by the Chosen Few 
1A 401), Thinking Of You by 
ig Sporty (402) and Fighting Time 
Dean Lewinson (403). 
VFiami is the brainchild of Trojan 
icral manager, Clive Stanhope, 
i has been in the making for some 

months now. Stanhope told 
tsic Week, "Trojan has been 
ivily involved in black music for 
i years, so it is a natural 
Dgression with our specialised 
-m of promotion to enter the soul 
isic field." That promotion will 
me to bear on the label's first 
■ee singles, and an advertising 
mpaign and a discotheque push is 
jsently being finalised. 
The source for much of Miami's 
xluct will be two Florida-based 
;ord labels, Konduko and 
shambe, run by producer Noel 
illiams. The Chosen Few and King 
ony material originates from 
\sc, and future repertoire will 
uu're Bobby Houston and Ronnie 
atom . , , 
Miami will also have British-based 
Lil artists, and Dean Lewinson and 
(vc Dimension are among the 

debut signings. "We will be covering 
soul in the broad sense of the 
word," added Stanhope, "and this 
lakes in talent here in this country as 
well as America." Miami will be 
looking for other UK acts, he said. 

The label will concentrate on singles 
to begin with, but feature albums if 
and when success calls for these. The 
Chosen Few LP will appear on 
Trojan for the moment, explained 
Stanhope. 

Heteirv label to 

DJM HAS signed a long-term 
licensing deal with Nashville's 
famous country-and-western label, 
Hickory. The first UK release under 
the agreement, due out in August, 
will be Don Everly's Yesterday Just 
Passed My Way Again, a recent 
American c&w hit. 

The first Hickory album through 
DJM, also due in August, will 
feature long-established country 
star, Don Gibson. It will be followed 
by LPs from Sue Thompson and the 
Ncwbcats. plus a 40-track. two- 
record compilation with various 
artists, spanning three decades ol 
Hickory repertoire. 

Product will be co-ordinated by 
DJM's international catalogue 
manager, David Yeats, who claims 
the Hickory pact "will consolidate 
our respect for country music," and 
display the same commitment the 
company has shown towards its soul 

and jazz product. Earlier this year, 
DJM acquired UK rights to 
America's VeeJay label; last year, it 
signed a similar deal with 
Springboard International. 

The Hickory label was founded in 
the early Fifties by songwriter Fred 
Rose and entertainer Roy Acuff, 
and is today headed by Wesley Rose, 
who took over the running of the 
firm upon his father's death in 1954. 
Among the artists who recorded for 
the label arc Bob Luman, Roy Acuff 
Jr.. Dorsey Burnette, Bobby Bond, 
Ernest Ashworlh, Rusty & Doug 
Kershaw, Carl Smith. Mickey 
Newbury and Bobby Wright. Don 
Everly is a recent signing, renewing 
his long association with Acuff- 
Rose, which dates back to Wesley 
Rose's producer role on the early 
Everly Brothers hits. 

Hickory was previously licensed 
through Decca in Britain. 

NOT ENTIREI Y surprising that Roy I'calhcrslone should 
move on — but the departure of such a skilled repertoire man 
is a severe loss to EMI , ... Not well handled by MTA — 
announcement regarding retirement of training officer 
Margaret Davis which failed to pay tribute to her work   
Last week Jack Airtrop, BBC Records head of production, 
retired after 10 years   Not only Polydor, but also EMI 
and Pye reportedly interested in securing BBC Records 
contract when current deal with Polydor runs out later this 
year ...... Wasn't EMI's Chris Ellis the mysterious Mr Smith 
recently being promoted by Buk as a singer in a Bournemouth 
hotel? 
PHONOGRAM ABOUT to go off with a bang?    
Frustrated over Slrcellife's demise — the next cover was to 
have featured Steely Dan — Anchor chief Ian Ralfini asked if 
he could have the artwork as proof  Z.Z. Top's current 
Worldwide Texas lour, which is supposed to hit Europe has a 
travelling crew of 40 men to work 75 tons of equipment, a 
buffalo, two trained vultures, a 150 lb limberwolf, a pure 
bred long horn steer and four rattlesnakes — but what about 
the music?   Duet with Bob Dylan supposedly on 
forthcoming Eric Clapton LP   MFP believed to be 
planning tv promotion for Autumn   Does Bradley's 
decision to try to lose its comedy image mean the company is 
losing The Goodies? 
PRIVATE STOCK president, Larry Uttal in UK for product 
meeting with general manager Mike Beaton   RCA 
releasing single of John Denver singing Leaving On A Jet 
Plane, the song, that scored his first hit with Peter, Paul and 
Mary   George Melley mugged on way home on Friday 
night but his briefcase containing manuscripts of his next 
novel, Rum, Bum and Concertina, later recovered   EMI 
md Leslie Hill and general manager of international sales, 
Peter Jamicson interviewed on Radio 4's Today last week on 
export of British records. 
IN TRADITION of records from crime-fighting singers 
(Telly Savalas, Edward Woodward, Dennis Waterman) DJM 
to release c&w LP from tv's McCloud. Dennis Weaver  
Surprise resignation last week of Sue Byrom as Editor of 
Spotlight's Record Mirror. 
HEAVV LEGISLATION being passed in Greece to prevent 
tape piracy   Charisma reception for Alan Parsons, held 
at the London Dungeon last Thursday must rate as the most 
original this year   Leapy Lee running the Marie Lloyd 
luncheon club in London's Regent Street   Recent news 
story staled that normal dealer terms would apply to Beach 
Boys 20 Golden Great LP after end of September — should 
have read from beginning of September   Art Garfunkcl 
in London on Holiday  Bing Crosby to record Beautiful 
Memories by Roger Cook and Herbie Flowers and Come 
Share The Wine by Don Black and Udo Jurgcns, both 
published by DJM.   
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Virgin riggai album 

far price if sieiSi 

A SAMPLER album selling tor the 
price of a single is in the front line of 
plans by Virgin to promote its reggae 
catalogue this summer. Among the 
artists involved will be the Mighty 
Diamonds, U-Roy and Dclroy 
Washington — all of whom will be 
appearing in Britain during August 
— plus Johnny Clarke, Keith 
Hudson. I-Roy and Pete Tosh. 

Virgin is currently preparing a 
package deal for the ten-track 
sampler, entitled The Front Line 
(VC 503) and carrying a 
recommended retail price of 69p, 
which is expected to otter retailers 
free copies of the record if they take 
a certain number of full-price 
catalogue items. Point-of-sale and 
window display material, along with 
T-shirts and other promotional 
pieces, will be other components of 
the campaign, according to Virgin 
marketing manager, Rod Symes. 
The company is placing substantial 
support behind its reggae artists, 
most of whom arc signed exclusively 
to Virgin for Britain, in the belief 
that the music can break out of the 

ethnic circles of this country s 
Jamaican population in a big way. 

The promotion will be loosely 
tagged 'Virgin Rockers' — rockers 
having become increasingly accepted 
as a descriptive term of reggae. 

Over the next few weeks. Virgin is 
releasing a number of LPs by 
Jamaican artists, including Legalise 
It (V 2061) by cx-Wailcr Pete Tosh, 
Too Expensive (V 2056) by Keith 
Hudson. Rockers Time Now (V 
2058) bv Johnny Clarke, Natty 
Rebel (V'2059) by U-Roy and I-Sus 
(V 2060) by Dclroy Washington. 
Singles by these acts are planned, 
too. 

The Mighty Diamonds will be 
appearing in Britain in August, at 
the Reading Festival and at concert 
dates in London and Birmingham. 
Also appearing at Reading will be U - 
Roy and Delroy Washington. 

The Front Line represents the 
third time Virgin has issued a long- 
player for the price of a single, the 
first being The Faust Tapes (in 1973) 
and the second featuring Gong in 
1974. 

y 
0 S3 

THE SOWERS' 
co-made with the outfit s f', T SO charts. /. (flC jown 
while also riding high m r ^ open at London s Ta <9,^5 
now been extended because their session foi ^ 
on Jid\ 12. Picture shows 
Speakeasy 

Paladin yps reF 

NEW RECORD company Paladin 
which offered an II percent royalty 
to uncontracted singers and 
musicians submitting master tapes 

Company investment Dim stores 
i" "    - „ . .- 1 ,J .1 ^ t VVJIC 

FROM PAGE 1 
installation of air conditioning 
complete refuting of the ground 
floor to bring it up to dale and 
streamline it and redesign and build 
a new frontage. "The ground floor 
is to be recognised as what it is," 
said Kaupe, "a highly specialised 
supermarket. It will be designed to 
increase the traffic flow. The whole 
front is being opened out and we arc 
installing 13 cash-outs to replace the 
eight we have at present." 

^The intention is to increase 
browser space by 30 percent. The 
shop made nearly £4 million in the 
financial year ending this month and 
has a budget to turn over £4.5 
million in its next financial year. The 
EMI shopfitting division will control 
the work under John Mew. Said 
shop manager Ken Whitmarsh: "We 
arc going to try to experiment as 
much as we can. The idea is to 
design from scratch. The shop is 
very big and 11 can afford 
experimentation." 

The Klik stores in Dalston, Kensal 
Rise, Shepherds Bush and Lewisham 
will be called Klickers and will be 
devoted largely to reggae and the 
promotion of the company's own 
reggae material. Vallances were 
among the first 16 shops trading 
when the new Four Seasons 

development was opened in 
Mansfield. It replaces a smaller shop 
which the company closed nearby. 

Track 9 hopes to have a Capitol 
radio dj to open its first store and is 
running advertising on the 
commercial station to coincide. 

EMI exports up 70 per cent 
FROM PAGE 1 
turnaround time on orders 
aliribuiable to hard work by the 
EMI distribution team headed by 
Harry Flower. 

Another contributing factor was 
the further exploitation of general 
catalogue material particularly in 
areas not generally associated with 
the high turnover music business 
such as the Middle East and Alrica. 
Among particular successes on the 
export market has been product 
from Queen, Be Bop Deluxe, Wings 
and the new Beatles Rock 'n' Roll 
album three of which contributed 

Know who Billboard rate 

Number One in London? 

Whenever Billboard Ltd., hosts a function in London, 
they come to us. The Ca»'lton Tower. 

And not just Billboard. We've become a favourite 
venue for all manner of music business gatherings. 

People come to us when they're launching a disc. 
When they're presenting awards. And when they have 
something important to say to the Press. 

RCA Records, for instance, have become very 
satisfied clients. With five fine junction suites and all the 
facilities vou could wish for, we think you'd be very 
satisfied, too. If you'd like to 
know more, write to us or call 
01-235 5411, 

Itei! 
iE r.-l I 

k-i [_■ 
r—f 
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to ML' 

THE, CARLTOH TOWLH 
Cadogan Place, London SW1. 

year, not would it take 11 

that would lead to 
authority incurring 
expenditure. 

iM,lsic June >2) is -jo- 
offering a royally of 6 per c 
established major aas who sifc SelabcLDirectorMtchaealW^ston 

/V/lFs story, 
ClaiTam'had'l'stcned to more than 
30 singles and made offers on two 
company 

has 

sales in excess of 500,000 units. 
In fact The Beatles Rock V Roll 

Music album was the subject of 
EMPs largest ever consignment of 
one album to Japan. Six tons of the 
new compilation was shipped 
recently from London to Tokyo by 
air freight. Fourteen cases 
containing 15,000 copies travelled by 
Japanese Airlines to a Japan that is 
caught up in a second wave of 
Beatlemania. 

Pop fesfwaSs 

00 the rates? 
FREE POP festivals on the rales 
were advocated by a Government 
working party report published last 
Thursday. An inquiry headed by 
Lord Melchelt claimed that festivals 
were 'a reasonable and acceptable 
form of recreation' — but at the 
same time Minister for Sport and 
Recreation Denis How ell ruled out 
any extra spending on such events. 

The Melchelt report said thai 
some festivals might deserve public 
financial support — arguments 
against providing Government aid 
were "not decisive or even always 
well-founded". It added: "Help 
need not conic directly from central 
Government. It could also be 
provided by local authorities or 
independent public bodies which 
received Government grants, such as 
the Arts Council and the Sports 
Council." 

The report also claimed that free 
festivals could take place withom 
direct Government aid and without 
causing great expense to local or 
police authorities, undue 
disturbance to the local comnuiniiv 
or public order w as a problem 

Immediately after the publication 
of the report, however, the Minisirv 
for Sport and Recreation Dennis 
Howcll, reported in the House of 
Commons that the Govcrn.ncn 
would not spend any monev on a sii' 
lor a People's Free Festival ihic 

masters. . 
Paladin, which 

independent distribution with l ye, 
is a subsidiary of London 
Tuncsmiths, a music P"b ishmg 
company which specialise in jingles. 
The company aims to attracl 
potential pop stars by offering an 11 
per cent royalty rate, paid on a 
monthly basis, and for the rest ol the 
world Paladin will pay two thirds of 
earned royalties with a minimum ot 
eight per cent for any territory. 

Weston said this week; "We have 
been surprised at the extent of the 
response to our initial mailing, 
which was to recording studios, 
established producers, publishers 
and managers. The general reaction 
to our working format has been very 
encouraging and Paladin has already 
made offers on two masters which 
we regard as very strong chart 
prospects. 

"Against our expectations we 
have been approached in relation to 
two major artists whose product is 
assured of success, and we feel that 
in principle we could realistically 
olfcr a royally of 16 per cent to an 
established major act," Weston 
added. "While we don't expect in 
the short-term this to happen, we are 
hopeful that it could happen in the 
long-term." 
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MCA Records 

FROM PAGE 1 
17 years. He joined as Midlands 
salesman and was promoted 3 

Midlands area supervisor in in,10 

He joined the head office team 
deputy marketing manager for * 
repertoire in 1966 and been 
marketing manager for ^ 
product division in 1968. Durino. J 
period hc was closely involved ,. !5 

the signing of Pink Floyd and .h 
group's development. ine 

He was responsible f0r . 
creation and marketing of the 
2 label, the Slarline label and fu0 

original "Best Of..." scries. In jZ 
he was made general markeri* 
manager of all pop product ann 
after that he signed DeepPUrpi 
introduced and marketed is 
Harvest label concept. 

In 1970 he was seconded i0 
Ireland as caretaker manaeino 
director for six months. He returned 
to London as general manager for 
pop repertoire division Wilh 
responsibilities for repertoire 
acquisition. At this time he signed 
Electric Light Orchestra. T. Rex 
Blue Mink, Kevin Ayers, Spinners 
and David Geffen's American 
Asylum label which was later to 
include Elcktra. 

He was appointed director of 
repertoire and marketing HMl 
Records in 1971 and then joined 
Gerry Oord's management team to 
become deputy managing director in 
January 1975. It was during this 
period that he became involved with 
the MCA contract negotiations. He 
also renegotiated the extension of 
the Pink Floyd contract, helped 
secure Elton John and the Rocket 
label, the Mountain label and a 
further licensing period with 
Motown. He also signed to the new 
EMI label Olivia Newton-John. 
Pilot and Queen. 

Margaret Davis 

FROM PAGE 1 
Commenting on the appoimmem 

Wood said: "We have for sometime 
been concerned with the need to 
improve various aspects of our own 
internal training arrangements. The 
ideal person to help us is Margaret 
and I am absolutely delighted thai 
she is free to join us at exactly ik 
right moment." 
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PROMOTION FOR 
London concert at the M'" 
Theatre last week I Hero'1) ,i.   fnrio OJ ■■■ •..vw.,t week tit'jd 
the streets — in the fo'' ■- p 
with sandwich boards. J. 
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MAGNET RECORDS has extended 
its pressing and distribution contract 
with CBS for UK and Eire. The 
contract has been in operation since 
Magnet's first release in October 
1973. Chairman and managing 
director of Magnet, Michael Levy, 
reports that in 2'/: years of business 
Magnet has shipped from the CBS 
warehouse just under four million 
singles and nearly 300,000 albums. 
Renewing the contract CBS 
managing director, Maurice 
Oberstein said: "Levy has proved, in 
the relatively short life of his 
company, that there is a significant 
place in the music business for a 
creative, artistically-orientated 
organisation like Magnet." 
A NEW management company, 
Love Sounds, has been formed 
within the Peter Gormley 
Organisations — first artist to be 
signed is Su Shisrin, who is signed to 
EMI as a recording artist and Screen 
Gems as a songwriter. Her debut 
single. All 1 Want To Do, has seen 
produced by Bruce Welch and apart 
from taking pan in the Tokyo Song 

S 

its first 
tour in 

Festival on June 27 the singer will 
also be participating in the Polish 
Song Contest at the end of August. 
Involved in Love Sounds — which is 
described as 'a company within a 
company' — are Welch, David 
Brycc, Peter Hcbbes and Brian 
Good. 
SKY RECORDS, a new company 
has been formed by a joint 
partnership between President, 
which will distribute the label, and 
Peter Walsh, manager of Kenny, 
Sky's first single is released this week 
and is recorded by 12-year-old Tina 

King who will be appearing on New 
Faces to promote it. 
tony mccaulay is 1° 
Magnet recording artists Gu. 
Dolls The group starts 
major British headlining 
October and at the end o - . 
they will star in their 
hour-long tv special. McCau^1 
first record for the group is II Only 
For The Good Times, Pcnn^ 
McCaulay and scheduled for releas 
on July 9. 
HIGH/EYE Productions, 
production company of Diamond 
Music, has signed a licensing 
agreement with Bus Stop Records on 
behalf of its artist Jimmy Silver anct 
a Del-Spcncc-produced single Easy 
Evil. The number was a big U.S. nn 
a few years back and the licensing 
deal covers the world. 

Mneliaf pisslh Crusatos 

Levy (sealed) and Oberstein. 

ANCHOR RECORDS is supporting 
the July visit to Britain of ABC act 
the Crusaders with a special 
promotion campaign at retail level, 
and the re-issue of four of the 
group's early albums. 

The push will feature "The '76 
Crusade" as its slogan, and offer 
dealer tie-ins in the cities where the 
Crusaders arc due to appear next 
month: London. Birmingham, 
Newcastle and Glasgow. Posters and 
other in-storc display material will 
be available, and local newspaper 
and national music press advertising 
is planned. 

The four Crusaders LPs which arc 
being re-issued arc Crusaders 1 
(ABCD 609) and Second Crusade 
(ABCD 610), both two-record sets, 
and Unsung Heroes (ABCL 5180) 
and Scratch (ABCL 5181), single- 

disc packages. These originate from 
the group's time with Blue rhumb, 
immediately prior to their joining 
ABC, and were previously available 
in the UK through Island. 

Also figuring in the promotion 
will be the Crusaders' new album, 
Those Southern Knights (ABCL 
5164), plus their latest 45, Keep That 
Same Old Feeling (ABC 4122), and 
an earlier title, re-activated through 
discotheque interest, Stomp And 
Buck Dance (ABC 4051). 

Immediately before they arrive in 
Britain, the Crusaders appear at the 
Montreux Jazz Festival. 
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6ILBERT BECAUD 

FR.13659 
Living 

PETER MAFFAY 

JOSIE/ 
FR.13657 

® CHAIN-GANG 

MIDNIGHT SPECIAL/ 

bug 69 Goodnight Irene 
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S^tchell to leave Dart 

-iv-uFLI managing TONY SA rc,Hi±'7ds leaves the 
' ^ ^icTof the n10"!1]' director of 

company at mc 

D..rt is to move Dan is >o ^^[XssnerHou^ Haymarkei ol fic wh0 boughi a 
and Edward ^"yVo years ago, share of the co rllnning of the 
will take ovcr |lC move is 
company once tne 
completed. . cn with the Sa.choll. who has be |ook 

company sin^ ; director when 
over as ,,,an'r r", die end of last Clivc Stanhope eft an id.tsbcs! 

year to join Tr° a" Praia's Shoes year last year when Kep hjt 

h '.llCsSC e -S soto .cave rcompany buMhe parnng was 
completely amical board of 

HC C nnicd a reorganisation of directors wanted ~ ^ ^ not 
the company with ^ fceL 

midcr the'proposed arrangements 

Dart does not necessarily mean thai 
I will be totally terminatmg rny 
associations with either Edward 
Kassncr or the President group and 
wish them and Dart the very best of 
luck in the future. 1 have no firm 
plans at the moment except a long 
holiday." r . 

Satchel I will be working out ol the 
Dart offices until June 30 and then 
from his home in London W2 (01- 
229 9423). 
GLYN WILLIAMS, financial 
controller of Phonogram U.K., has 
been appointed a director of the 
company. Williams, 31, joined the 
company in May, 1974, and takes up 
his new status on July 1, as financial 
director. 

His progression through 
Phonogram is regarded as one of the 
success stories of the company. He 
joined as company secretary and, by 
December 1974, was deputy 
financial controller. In January this 
year he was appointed financial 
controller. 

Williams entered the recording 
business in 1967 when he joined 
Polydor as assistant accountant and 
went on to become 
secretary before 
Phonogram. 

Fony Morris, Phonogram 
managing director, said" the 
appointment would not involve any 
re-organization In his ow n absence', 
day-to-day running of the companv 
would be handled by marketing 
dtrcctor Ken Malipham and Glvn 
Williams. 

MaliphaHt commented that 

in r beeu a tremendous influence at Phonogram in the 
company's recent success. 
SJ|EVE PAYNE, formerly with 

nC;rdS'.haS j0incd lsla»d lyiusic as promotion manager He 

company product. C subMd,ary- 
ALAN SIZHR. RCA a 

company 
j o i n i n g 

has taken on adder! V f&r managcr 
lor ah UK, IIS .l1

e?P0nsibili'^ 
product    in -- scheduling^ alignment of product rc- 
ai l|ic cotnoanv ch, mana8er roles (US nrorliK-t\ .:. V ailn Greenfield product) and Dave 

rcporMo WnlCl? ^ 
Dexter .1 1,1 hddi'ioit 

Machray 
now 

l^xicr has been ;nn
aC!dl,ioh Philip 

^duc, managcMn ('P'0 ',0'1 
dePai imcnt ^ ' ma''keiinu 
merchaiuiisinn m?0riin8 lo RozaIla, ,og 'nanaSer Dave 
•mp'emeni markcun^?,111110 and 
UK-orieniaied non ans ^0r all J
A

0'ns KCA from Avon Cosinciirs I'lalining m Promotion nnd sales 
Kcsponsihiliij,., r™crnl Motors' 
produeinl;,,. " lor U.S ■'l Plannino x. 
u7s"L'a "'"'l I he 

u. POp 
, 'aS_S,lni«l by 

POiKproduct mnn?i,Knieni 

fM 

Till IWIII 

'VclQio 
head office promotion staff 0,hcr 

promoted is Pat Doyle, who mn 
from the position of an dirccil 
become creative services lo 

MIKE 

who 
national 

WILLIE MORGAN, 
promotion man, has becnpro 
to manager of regional nrnm11101^ 
which gives him addm1'011- 
rcponsibililies for the plannin!0na| 

co-ordination of the r 
8. and 

promotion team. He win8'0113' 
continue to service Capital n3'50 

and Radio One along with 

Also 
ves 

services manager 
LEADHAM has k 

appointed assistant head ofnatin 
promotion for Magnet. Lealh 
has been with the company Tomo 
months and was formerly cove ■ 
Field promotion in South FnoiJ!? 
South Wales and London. He win 5 
assisting Barry Johnstonc 
remains as head of 
promotion. 
RALPH MACE is lo be director ofa 
new management co-ordination uni! 
in Europe which RCA RCCOr(| 
International has formed. The unn 
will be known as the Council of 
Presidents. Announcing i|,e 
formation of the new councj|V 

Robert Summer, division viCe 
president of RCA International said 
that the council would be comprised 
of the managing directors of all 
RCA European operations. He said 
its principal aim would be to foster 
the growth of RCA's European 
companies. Mace, formerly manager 
of European planning for RCA 
international will assume full time 
operating responsibility and will be 
assisted by Richard Madigan who 
leaves his post as manager for 
operations and planning for RCA 
UK. 
RAY MONDO, Capital Radio dj 
and producer for Radio Victors, has 
joined B&C Trojan as field 
promotion representative. He will be 
responsible for covering the 
commercial stations throughout the 
country and will be lying in his area 
promotions with Trojan nights at 
discotheques. 
MIKE HAWKER has joined Carlin 
Music as creative manager. This 
position was previously held b) 
Geoff Wilkins, who is now 
concentrating on songwriling and 
record production and remains 
contracted, on the writing side, to 
Carlin. 
RUDI VON EGMOND has also 
joined Carlin and is working in tj* 
promotion department under 
control of Paul Sargent, and i> 
specialising in regional operations 
Rudi von Egmond was previously 
with Atlantic Records. 
IAN MANNERING-SMITN; 
formerly promotion man for t1 

north cast is now Atlantic's London 
area promotion manager. 
ANDY FERGUSON, at rre^' 
promotion manager for the ' 
west area will be moving to b011 ' 
for Warner Brothers bon 
promotion. 
PAUL MCNALLY remains llH' 

iger. ol a 

Elektra/Asylum promotion for 
London area. These changes to" 
the departure of Steve 
Island Music and Rich Savage to 
advertising department ot . 
CHRIS SURGENOR is 
from Music Week after ibrec 

in the advertisement 
dcpartmeni. Formerly Sales ^ 
ordinator he lakes up a ieIli 
appointment as Sales Deve^l ^ 
Manager with another I'1 ' jr 
Publication. The Artist, i't Jll')"vhO 
is replaced by Nigel Sieffel\.orai 
was Creative Services Superv ^("A 
KCA Records. Stcffens was ^ ^ 
lor seven years handling Prl' r.ill 
production before taking llP ...jtiV'' 
responsibility for the 
Services Department. 
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RED HOT 
COLOURED L.P. 
(INITIAL ORDERS ONLY) 

ONLY £2.75 

NATIONAL PROMOTIONAL • , /■ 
BACK - UP CAMPAIGN A 

SAVE YOUR KISSES FOR ME 
Brotherhood of Man 
HOLD BACK THE NIGHT 
Trammps 

YOU TO ME ARE EVERYTHING 
The Real Thing 
LIFE IS TOO SHORT GIRL 
Sheer Elegance 
SAD SWEET DREAMER 
Sweet Sensation 
WEAK SPOT 
Evelyn Thomas 
LETS DO THE LATIN HUSTLE 
Eddie Drennon & BBS Unlimited 
PART TIME LOVE 

Gladys Knight and The Pips 

ALBUM NSPL 28223 
CASSETTE ZCP 28223 
CARTRIDGE Y8P 28223 

UP TO THE 

MINUTE HIT 

COMPILATION 
RUSH RELEASED 
AVAILABLE NOW 

') 

MORE, MORE, MORE 
Andrea True Connection 
LET THE MUSIC PLAY 
Barry White 
I'LL GO WHERE YOUR MUSIC 
TAKES ME 
Jimmy James & The Vagabonds 

MILKY WAY 
Sheer Elegance 
THE FLASHER 
Mistura featuring Lloyd Miche Is 
THIS IS IT 
Melba Moore 
MIDNIGHT TRAIN TO GEORGIA 
Gladys Knight and The Pips 

AVAILABl E ON 

•30! » 
INTERNATIONAL RECORDS Pfocision 

Pye Records (Sales) Ltd. 
132 Western Road, Mitcham, 
Surrey 

ijpes Telephone: 01-640 3344 
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SIDE ONE 

I SURFIN" U.SA (BerryWilson) 
♦? Vi&cV.c 2 1963 

SIDE TWO 

1 YOU'RE SO GOOD TO ME (Wilson) 

2 FUN. FUN. FUN (Wilson-Love) 

3 I GET AROUND (Wilson)' 

O Ron&o' V'JVC {lOrti vM ?.> I'^oS 

2 GOD ONLY KNOWS (WilsonAsher) 
C Rc-^c' ®1966 

3 WOULDN'T IT BE NICE (WilsonAsher) 
o Ocftijcf Vi/SiC LW ^ ^ 

4 DONT WORRY BABY (WHson-Chrlstian) 
>3 IvAiVJi*. L'.3 0 i?64 

5 LITTLE DEUCE COUPf (Wilson-Christian) 
'-'e LhJ f 

4 GOOD VIBRATIONS (Wilsonlove) 
o Ror^o' MuS-c acfrj tw -t 1967 

5 THEN 1 KISSED HER (Spector-Greenwich-Barry) 
O Vus-c Carp ^ 1565 

6 WHEN I GROW UP (TO BE A MAN) (Wilson) 
O Ccav-e^ 4 Co IW ^ 1%5 

5 HEROES AND VILLAINS (Wilson-Parks) 
O Mus^r.adnj LW 01967 

7 HELP ME RHONDA (Wilson) cj-a-v': f . a^rv .• < ? r.^5 
7 DARLIN' (Wilson-Love) 

O 9on0o» Vuspc (L<M ltd ® 1567 

8 CALIFORNIA GIRLS (Wilson) 
O 'Vyv;;-.' i '.3 ?■ 

8 DO IT AGAIN (Wilson-Love) 
0 Ro'tfcr VlTK (Id"; Ltd S- IS69 

9 BARBARA-ANN (Fassert) 
O ".vvivj far- a^i U3 E 5565 

9 I CAN HEAR MUSIC (Greenwich-Spector-Barry) 
O Tfto M'JVC i.!d (C^rfirJ ® 1569 

10 SLOOP JOHN B (arrWilson) 
0 U~*KS JOuiK US » . '66 

10 BREAKAWAY (Wilson-Love) 
O C-trtm MU^jc Corp 1969 

■J'CApa^Recoroshx. 
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E?VH ftet 'jrds Ltd. 

The Beach Boys 20 Golden Greats. 

All their biggest hits from 1962 to 1970, 

together on one album.The definitive alburn. 

Were releasing it on 25th June, 

simultaneously on record, cassette and 

8-track. 

recommended ret'Sdlbly ^ 
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ever given a record. 

A minimum of £100,000 nationally on 

TV with 15 and 60 second spots featuring 

the lone surfer. 

£20,000 nationally on radio. 

Plus browsers, streamers, dispensers, snmes. capita 

MARKETED BY EMI RECORDS LIMITED, 20 MANCHESTER SQUARE, LONDON W1A 1ES. SALES AND DISTRIBUTION CENTRE, 1-3 UXBRIDGE ROAD. HAYES, MIDDLESEX. TEL; (01) 759 4532/9611S; 848.9811. 

posters, stickers, and an amazing 6ft. window 

display. 

The Beach Boys 20 Golden Greats. 

Order it now. 

And make money while the sun O 

shmes. 
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THE RETAIL casualiies of ihc 
record trade's current economic 
malaise arc mounting up {Music 
Week. June 19) and now. more than 
ever, it's clear that the suffering is 
not confined to the small and the 
inefficient. There is genuine concern 
throughout the industry that the 
middleweights. including long- 
established dealers whose wisdom 
and experience should help them 
through most business ills, are just 
as vulnerable. 

But what exactly can the industry 
provide in the way of antidotes? 
Well, some help at the nuts-and- 
bolts level of credit control is 
forthcoming. Most major 
companies admit to a certain 
flexibility in their recent dealings 
with retailers with money trouble. 
They are naturally reluctant to 
disclose to the world how flexible is 
flexible, for fear of encouraging 
those whose need for help is slight or 
suspect. But a trader whose 
problems are genuine will generally 
find credit controllers to be 
sympathetic. "The first thing a 
dealer in difficulties should do is call 
us," urged the cashman of one of 
the country's top manufacturers. 
The message seems to be that 
companies arc there with advice and 
experience as well as invoices — an 
understandable one, for everyone 
loses when another business goes to 
the wall. 

A few firms are investigating the 
advantages or otherwise of offering 
higher retail margins on catalogue 
items. For independent dealers, 
depth of slock is one of the most 
valuable weapons they have in their 
conflict with the discounting 
multiples. But catalogue material 
also tends to be among the first 
victims of a trader trimming 
inventory. Bigger margins on back 
product would counteract this, and 
give retailers an extra incentive to 
stock and actively sell it. 

from the 
Practical - . 

industry to keep the 

trade casualties doww 

be seen as trying t0 .each the trade 

There is also some consideration 
being given to the idea of beefing up 
the margins of albums from brand 
new acts, whose name might yet 
mean little to record buyers, as a 
slocking incentive. RCA 
experimented along these lines 
earlier this year with a 72 percent 
margin (twice the usual) for the 
debut LP by Limey, and others may 
feel similar schemes — operative for 
a limited period of time — would be 

onhwhile in the current sales 
climate. 

Co-operative advertising is 
another way in which record 
companies can help dealers bear the 
costs of trying to attract more 
custom. The majority of such 
schemes arc directed into the local 
press, but similar arrangements 
covering commercial radio can pay 
off for participating retailers and 
manufacturers alike. 

One of the major problems 
confronting the trade in times good 
as well as bad is stock control, and 
poor execution of this is responsible 
for many a dealer's demise. The 
boorn years of 1972-74 may have 
disguised the value of proper buying 
practices, and the high sales then of 
chart albums may have enticed 
dealers into accepting a lower slock 
turn across their total inventory. 

by 
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manufacturers is not so easily 
provided in this area, although they 
could remind their sales force that 
overselling to the trade in a slack 
period has many drawbacks 
particularly if the retailer goes bust 
as the result of too much dead slock. 
(That retailer may also have been 
lured by the promise of a free 
holiday in the sun, or several crates 
of alcohol. Brought down by a 
bottle of scotch, as it were. But 
that's another story). 

Although it is common in various 
other industries, few disc companies 
run retail training programmes or 
seminars. Up to now, of course, that 
has been largely the role of the 
Music Trades' Association training 
centre, run in London by Margaret 
Davis. But now the centre's future is 
open to doubt {Music Week, June 
12), some alternative arrangements 
may need to be made. 

Observers feel, however, that the 
initiative will have to come from the 
GRRC or the BPI, or both, for no 
single company is going to take upon 
itself the task of organising such 
schemes — nor is it going to want to 

how to sell records- providing 
But irain!ns'r,, retailers with a 

the country s rec an advisory 
source of inf^ conir0|, financing, service on stock con ^ issl]CS 

staff and a a bllsiness 
pertaining yet the form it 

;°naLkVr°q ally i"'P°rlan!- fo; 

fhemselves — 10 the MTA cemre in 
London when time away 
operation may have meant mone> 
lost (not to mention the o( 

travel accommodation, meals, etc.) 
The' marketing director of one top 

record company has come up 
an intriguing solution to 
problem, though. He feels that some 
kind of audio-visual approach 
would be suitable, and sees no 
reason why a mobile trailer fitted 
out with a VCR machine and other 
appropriate equipment couldn't take 
training to the trade. Tapes ot 
individual topics could be made, he 
explains, the trailer parked in a 
convenient location in each town or 
district for a while, and dealers or 
their staff could attend as 
commitments allowed. 
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- Septemb^. 
launching Britain's first 
weekly hi-fi magazine. Hi-Fi 
WEEKLY & RECORD REVIEW. 

The initial print order is 
125,000. There's going to be 
a massive TV campaign. And 
it's great news for every hi-fi 
and music advertiser. 
Welcome news for 
manufacturers. 
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product. 
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