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BPI quarters^ figures 

show EdriarkiS siomp 

by REX ANDERSON 
THE RELEASE this week of the 
first quarterly survey by the BPI 
statistics sub-committee confirms 
the worst fears of a dramatic drop in 
trading by manufacturers during the 
first quarter of the year. The figures 
show that DPI members delivered 
£36.5 million worth of records and 
tapes to the trade during the first 
three months, an estimated drop of 
four percent compared to the same 
period last year. 

The seriousness of this drop is put 
into greater perspective when viewed 
in relation to an increase of 21 per 
cent in the retail price index during 

PBS iorame yp 

by 18 per ceot 

ewer last year 

OF a total of 7,476 composer 
members of the PRS, 82 percent 
received under £250 it is revealed by 
Alan Frank, chairman following 
publication of the society's 
statement of accounts for 1975. 

Total gross income to the 
Performing Right Society for the 
year was the highest in the 
organization's history and, at £17.18 
million, showed an 18.8 percent 
increase over the previous year's 
figures of £14.46 million. 

Royally collections in the UK and 
Ireland for public performances rose 
from £3.25 million to £3.77 million 
(up 16 percent) and for radio and 
television from £4.72 million to 
£5.95 million (26 percent up). 

Foreign royalties from affiliated 
societies increased from £5.54 
million to £6.38 million (a 14.8 
percent increase) and after deducting 
royalties distributed by PRS to 
foreign societies for their members' 
works performed in PRS territory, 
there was a net balance of payments 
surplus of £3.55 million as against 
£3.13 million in 1974 

There was a 34 percent increase 
(from £334,000 to £447.000) in 
royalty collections by PRS in 
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M to sip 

IS. acts in 

i®w taiorst bid! 
INITED ARTISTS in London has 
iken the first step in an attempt to 
rengthen its artists' roster by 
gning contemporary American 
i lent. 
This, according to managing 

ircctor Martin Davis, is a sign of 
ic company's growing sense of 
rustration with the lack of suitable 
[nglish acts of strong sales 
otential, plus a decline in the 
[andards of production expertise 
vailable here. 
The first signing is Walt Eagan, a 

inger-writcr, introduced to UA's 
cad of a&r Andrew Lander by Greg 
.cwerkc, a former UA staffman in 
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the same period. Unit sales in all 
categories were significantly down 
with the exception of singles'which 
remained about the same at 14.2 
million. This and the 22 per cent 
increase in value (to £5.5 million) is 
probably entirely attributable to two 
million sellers, by Queen and 
Brotherhood of Man. 

Only 18.6 million albums were 
shipped, a 20 per cent drop, worth 
£24 million which represents an eight 
per cent drop. Even cassette sales 
suffered a decline of 15 per cent to 
3.7 million units worth £5.9 million, 
six per cent down. Cartridges 
inevitably reflect the worst decrease 
in sales, by 33 percent to 630,000 
units worth £1.13 million, a 25 per 
cent drop. 

In a letter to members 
accompanying the figures, BPI 
director, Geoffrey Bridge, 
comments: "Although there is no 
direct basis for comparison, best 
estimates have been made and there 
is little do'ubt that the results of the 
survey indicate a depressed market; 
the BPI is unwilling to make 
predictions ou. the' basis of three 
months trading." 

The average trade value increased 
markedly over the previous half-year 
in every case except cassettes which 
dropped in average value from £1.66 
to £1.59. This is believed to be due to 
consumer buying at the cheaper end 
of the market. The average single 
rose in trade value from 35p to 39p. 
Albums rose from £1.23 to £1.29 
and cartridges from £1.75 to £1.79. 
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Watts 

iuro in 

PYE MANAGING director Walter Woyda presents Polydor general sales 
manager and team captain Mike Hitches with The Don Bradman Special at a 
cricket match between the two companies last week. Polydor won by six 
wickets, thanks to Tom Parkinson's top score of 20 runs and Peter Franklin's 
three wickets for four runs. 

EMI to take over 

Screen Gems Music 
by PETER JONES 

FOLLOWING AN agreement in 
principle, EMI is to acquire the 
music-publishing division of 
Columbia Pictures, including the 
operating assets of Screen 
Gems/Columbia Music and 
Colgems Music, for S23.5 million, 
payable in cash. 

But EMI Music Publishing group 
managing director Ron While said 
that as it was, as yet, an agreement 
in principle no decisions whatever 
had been made about the future, in 
terms of staffing or accommodation 
under the deal. 

The Screen Gems company 
currently represents such key writers 
as Carole King, Barry Mann, 
Cynthia Weil, Gerry Goffin, David 
Gates. Cat Stevens, Melissa 
Manchester, Mark James and 
Richard Supa. 

In addition Screen Gems/- 
Columbia and Colgems have in their 
respective catalogues songs by such 
artists as Neil Scdaka, MacDavis, 
Marvin Hamlisch, Ben Kaempfcrt, 

Orlake 

striters 

Sm talks 
HOPES ROSE this week that a 
meeting tomorrow (Thursday) 
would put an end to a strike at 
Orlake, the Dagenham custom 
pressing firm. The strike, now in its 
seventh week, is by members of the 
Transport and General Workers 
Union who arc seeking union 
recognition and a further pay 
increase. 

No official statement has been 
released by the firm which, at this 
time of year, is normally pressing 
over 50,000 units a week. However, 
a spokesman said he was very 
hopeful of an amicable solution. He 
added that most customers were 
fortunately not in any urgency for 
their orders and those who were 
have been easily accommodated 
elsewhere. 

Michel Lcgrand and Bacharach and 
David. Screen Gems also publishes 
the current UK Number One, You 
To Me Arc Everything by Real 
Thing. 

The deal is the largest acquisition 
of a U.S. publishing firm by outside 
interests since the purchase of 
Chappcll Music by North American 
Philips. 

The publishing takeover was 
announced by Sir John Read, 
chairman and chief executive of 
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reshuffle 

EMI HAS re-organised its 
marketing and repertoire 
operations, effective immediately. A 
group pop repertoire division has 
been formed to handle the EMI, 
Harvest, Parlophone and Capitol 
labels. It will also embrace a&r; 
general manager of the division will 
be Paul Watts. 

All licensed label repertoire, 
including both UK and U.S. labels, 
together with the recently- 
established commercial development 
division, will be consolidated into a 
licensed labels and special projects 
division. General managtr of this 
will be Colin Burn. 

The two units arc designed to be 
autonomous. Both Burn and Watts 
will report to Bob Mercer,.director 
of repertoire and marketing. 

An additional component bf the 
change is the creation of an artists 
development office, with functions 
located, as Watts told Music Week, 
"between a&r and marketing." 

EMI is also looking atThe possible 
expansion of Capitol's activities in 
Britain. The company has just 
appointed Peter Buckleigh as 
general manager of Capitol UK, 
reporting to Paul Watts. He was 
previously with EMI (New Zealand) 
as records manager, and has moved 
to his new post from a spell with 
Capitol U.S. Mike Harvey continues 
as label manager. 
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U.S. rack jobbers 

ititr® silis 

l)> BRIAN ML I Lie AN 
SALES IN American record stores 
serviced by NARM rack jobbers 
dropped sharply in 1975, according 
to ficures just released. 

The 1975 NARM (National 
Association of Recording 
Merchandisers) Study shows that in 
1974. record shops accounted for 
18.4 per cent of the S2.2 billion gross 
volume. In 1975, with the volume up 
to S2.36 billion, record stores 
claimed only 15.6 per cent of the 
business, one point less than in 1973, 
Best gains were made by department 
and discount stores, up 1.0 per cent 
to 71.6 per cent and variety stores 
(like Woolco) up from 2.3 per cent 
to 3.2 per cent. 

While singles dropped by 1.3 per 
cent to take an 11.4 per cent share of 
total business, in record stores the 
figure was up by 0 7 per cent to 8.0 
per cent. Sales by main product 

categories were Contemporary — 
61.4 per cent. Country 11.6 per cent, 
MOR 11.1 were Contemporary — 
61.4 per cent. Country 11,6 per cent, 
MOR 11.1 per cent, all showing only 
small variations on the previous 
year. There was, however, an 
appreciable gain in tape sales by 
cassettes, accounting for 13.1 per 
cent of the total, compared with 11 4 
per cent in 1974. Eight-track 
cartridges took 82.3 per cent of total 
dollar volume. 

Worzeis posh 

EMI MOR this week launches a two 
week radio campaign for the current 
Wurzels album. Combine Harvester 
(OU 2138). Using 11 of the 19 
stations, EMI has bought total 
audience packages on each station. 

 After 12 weeks in the charts with  

Arms of iiarv' 

We announce the release of the new single 

from Sutherland Brothers and Quiver 

MIKE HARDING, Lancashire-based comedian-songwriter, has spent two 
weeks helping to sell his album in Yorkshire Lancashire. He decided to 
accompany Phonogram sales force on the sell-in period following the 
announcement that Rubber Records, his previous label, was releasing this 
month another album recorded live last year. Harding, now with Phonogram 
has One Man Show, a double album on Philips (6625 — 022). He was 
previously with Transatlantic where his single Rochdale Cowboy and album 
Mrs. 'Ardin's Kid were best-sellers. Picture shows Harding (left) at Wynd Up 
Records. Longfield Precinct, Preslwich, Manchester, with Wynd Up director 
James Re illy, managing director Colin Reilly and shop assistant Roger 
Bowden. 

iiitfflwn tti 

ri-promift® 

iiscfflTieh 
TO TIE in with the release of Magic 
Disco Machine Vol.2, Motown is 
rcpromoting its complete 
'DiscoTeclT line, backed with press 
advertising and in-store posters. 

DiscoTech Vol.1 (STML 12002) 
and VoL2 (STML 12019) feature 
various artists, including the 
Commodores, the Tcmptatious, the 
Suprcmes, Yvonne Fair, Eddie 
Kcndricks, Gladys Knight and the 
Pips and the Jackson Five; Magic 
Disco Machine 1 (STML 11289) and 
2 (12028) offer instrumental 
workouts from Motown session 
musicians. 

The company is also planning a 
radio advertising campaign for the 
forthcoming album by new U.S- 
signlng, Rose Banks (STML 
12024). 

At present, this will be restricted 
to Capital, but if successful may be 
extended to other regions and 
enlarged to embrace other artists. 
Tiic efforts will go under the slogan 
of "Motown's 1976 Music 
Revolution". 

iMiNfMRHi 

COMES' 
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CBS 4336 

on 
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Juke box 

royalties 

increased 

A NEW agreement provides for a 
substantial increase in the basic 
annual royalty rate payable to the 
Performing Right Society for juke- 
boxes. 

For the next two years, starting 
this month, the royalty is raised to 
DO per juke box. replacing the basic- 
royalty of £13.65, which has been in 
force since 1958. 

The tariff revision was agreed 
after lengthy negotiations between 
the PRS and the British Amusement 
Catering Trades Association 
BACTA), negotiation which broke 
down at one stage. 

The PRS claim for an increase 
started in August last year. Towards 
the end of 1975, when talks 
appeared to have come to a dead 
end, the matter was referred to the 
Performing Right Tribunal and 
hearings in the dispute, failing an 
interim settlement, were due to take 
place this July. 

As a result of the agreement, 
annual royalties collected by PRS in 
the UK for juke-box performances 
are expected to increase to roughly 
£860,000 from the present annual 
figure of approximately £390,000. 

Some 90 per cent of all juke-boxes 
are sited in public houses. 

Seraod EiSI 

compoter 
EMI IS to install a second 
Honeywell 66 computer system at its 
depot in Uxbridgc Road, Hayes next 
January at a cost of £2.2 million. 
The company is establishing new 
headquarters for its computer 
services which will create one of the 
largest and most comprehensive 
computer units operated by an 
industrial organisation in the United 
Kingdom. 

The existing computer, at Blyth 
Road. Hayes, will be moved to the 
new location in March. The 
computer is being used for both 
order sorting and checking and slock 
control for EMI Records as well as 
by the rapidly growing EMI medical 
division and Thames television. It is 
due to the introduction of real time 
air spot booking on Thames and the 
expansion of the medical division 
that it was felt a second computer 
was essential to cope with future use. 

TDimiiii ^(o) 
(June 30. 1966) 

COINCIDING WITH switch to 
direct distribution. Sclecta becomes 
a division of Dccca Records   
M1P sets a 100,000 LPs sales target 
for August promotion of 
showbusincss albums like South 
Pacific and My Fair Lady  R&B 
Discs' Rita King discloses plans for 
full-price and budget lines with July 
release of American Roulette 
catalogue Summer In The City 
b> the Lovin' Spoonful released 
  back from his first U.S. visit, 
LAI! sales and distribution manager 
John I ruin reports. "One-slop 
operations look good to me. We 
must examine the possibilities for 

 'H-w Fontana signings 
Manfred Man issue statement that 
HMV release of Von Gave Me 
Somebody To Love does not have 
their support   Ike and Tina 
I nruer's River Deep. Mountain 
High making fast upward eharl 
'"0;i'

e,
4
,,c,nl   retirements of 

A president Reg Reed and 
seCretan Harry Tipple reported as 
being imminent. 

(Julv 3, 1971) 

NUMEROUS STAFF casualties at 
Philips following a "redeployment' 
and lightening up of the tcanTl 
initiated by m.d. Fred Marks, whic^i 
brings Rex Oldficld from 
international to promotion chicl 
  Leslie Grade acquires stake in 
Red Bus Company, owned by Eliot 
Cohen and Ellis Elias   surprise 
resignation of Screen Gems UK 
head, Jack Magraw   following 
Woolworths introduction of racking 
via Record Merchandisers, 
managing director lan Miles 
concluded deals with Fine Eart% 
Macfisherics and Tesco as company 
moves towards target of 800 oudH* 
by yearend Clivc Stanhope and 
Tim Satchell form Dart label   
former Sound features editor. Ro-v 

Eldridge joins Chrysalis as pre** 
officer   Phonodisc moves to 
new permanent h.q. in Rodcn Street. 
nfo'd   Paul Myers appointed 
director of maslcrworks for LI 
Europe. 
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EH I promotion 

in ^SC einimis 

by UIvX AND! RSON 
USE IS now being made of EMI's 
ABC cinema chain 10 promote EMI 
records. The promotional tie-up was 
launched last week. In future EMI 
will each month supply all ABC 
cinemas with a cartridge of the latest 
single releases together with a full 
colour poster giving details of these 
discs. 

The cartridge will be played 
during the intermission and a short 
trailer will be screened informing the 
audience that it is listening to EMI 
singles, details of which can be 
found on the poster in the foyer. The 
first tape features nine releases 
including Back In The USSR by The 
Beatles, Don't Go Breaking My 
Heart by Elton John and Kiki Dec 
and Last Train To San Fernando by 
Johnny Duncan, 

The idea was a mutual effort by 
Gordon Coombes and Peter 
Hunsley. Coombes is assistant to the 
general manager of EMI Theatre 
Operations and Hunsley is 

marketing manager of EMI 
Records' MOR division. It was put 
into effect by Douglas Ewing, 
publicity manager of EMI Cinemas, 
and Paul Minctt, EMI Records 
advertising manager. 

An EMI spokesman said it was 
felt that the promotion of EMI 
product, which has in the past been 
limited to albums of traditional 
instrumental cinema music, should 
be exploited to the full through the 
use of cinemas, Minctt explained: 
"The cinema audience profile tends 
to be very similar to the profile of 
the mass singles market. Since the 
age group for both commodities 
tends to be 12-35, promoting singles 
in cinemas should prove a 
worthwhile operation." 

The scheme is similar to that 
launched by Cinedisc which 
attempted to promote singles 
through taped presentations in 
cinemas. The company failed 
through a lack of sufficient record 
company support. 
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Block to stage 

14-concert fair 

at Sootlh BanSc 
IMPRESARIO DEREK Block is to 
present a series of 14 concerts at 
London's Queen Elizabeth Hall 
under the collective title of the South 
Bank Music Fair. The concerts, 
presented in conjunction with the 
GLC, begin on Saturday August 14 
with Labi Siffrc. 

It is an unusual move on the part 
of the Festival Hall, which governs 
the Queen Elizabeth Hall. 
Contemporary music is rarely 
performed at either venue and a 
block booking of this nature is 
unique. 

Based on the American state fair 
system the South Bank Fair will run 
through to September 12. Block 
hopes to make it an annual event. 
Artists to appear include Labi 
Siffrc, The Million Airs, Fivcpcnny 
Piece, Horslips, Andy Fairweathcr- 
Lowc, Alan Price, Bothy Band, 
Sydney Dcvine. The Jess Rod en 
Band, Jake Thackray, Keith 
Nickols, Pasadena Roof Orchestra, 
Salena Jones and Pain Ayres. 

S\98w premises 

for Securette 
SECURETTE, manufacturer of 
tape display and racking systems, 
has moved to larger premises in 
Halstead, Essex, 

The company started in 1972 and 
has become one of the leading 
suppliers of pilferproof display units 
in this country. It has also developed 
a healthy export trade to Europe, 
North and South America, South 
Africa, and the Far East. The firm 
has exclusive distribution 
arrangemelite in Most European 
countries and in the U.S. and has 
made arrangements for manufacture 
under licence in Australia and 
certain Far Eastern countries. 

CLIVE DAVIS, president of Arista, has signed the Kinks to a worldwide 
contract. He is pictured with the band on the Terrace of the Dorchester hotel in 
London where he held a press conference to announce the signing. 

CHAIRS 
AND 

DEALS 
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IS 

Phiiniisc iepot 

tlhslt cas® smtiiitts 

'Y EDWARDS, CDS van 
ery man for the Kensington 
won the London Contest of the 
Lorry Driver of the Year lost 

Lie came first and another 
driver, Seppo Hattto came 

id m the class A competition for 
les under two tons unladen 
it. Edwards will now compete 
»national finals in September. 

SEVEN MEN have been convicted 
of crimes connected with the theft of 
some £10,000 worth of records from 
Phonodisc's Walthamstow depot in 
East London last November. 

David Barker, a Phonodisc driver, 
was convicted of theft, and 
sentenced to 12 months' 
imprisonment, suspended for two 
years. He was also fined C600, and 
ordered to pay £150 towards costs. 
John Valentine, a warehouseman at 
Phonodisc, was also convicted of 
theft, and received a 12 month 
suspended sentence. He was fined 
£400, plus £ 150 costs. 

T w o more P h o n o d i s c 
warehousemen, Michael Russell and 
Glen Smith, were each fined £150 
for theft, and ordered to pay £150 
costs. Also convicted was Gordon 
Hume, a retailer of Chingford, E.4.. 
for handling stolen goods. Fie 
received 12 months' suspended 
imprisonment and was fined £600, 
with £50 costs. Woodford 
retailer/wholesaler Alfred Blohm 
was convicted of handling stolen 
goods, and received a suspended 12 
months sentence and a fine of £400, 
with £150 costs. 

All pleaded guilty to the charges, 
while John Eddy of Reading pleaded 
not guilty on two counts of handling 

stolen properly, but was found 
guilty by majority verdict. He 
received 12 months' suspended 
imprisonment, with fines of £600. 
He was also ordered to pay £250 
towards costs. The seven men were 
given six months to pay. 

OS experiments 

on Radio Clyde 
LIVE QUADRAPHONIC 
experiments are being conducted by 
Radio Clyde using the Sansui QS 
system. Four and a half hours of the 
Proms 76 concerts by the Scottish 
National Orchestra are to be 
broadcast four channel direct from 
Kelvin Flail, Glasgow. 

The broadcasts, on June 26 and 
July 2. will be in the station's stereo 
mode using encoded signals in the 
QS matrix system. This is one of 
several quadraphonic systems 
currently being considered for 
adoption and the experiments follow 
similar QS testing by Piccadilly 
Radio in Manchester in April. The 
IBA will be monitoring the 
transmissions. Equipment to 
broadcast in QS costs under £1.000. 

Sii 

IN ONE week of shows during current U.S. tour Yes played 
to 234,600 people and grossed S2.1 million   last minute 
snags over rate of increase have caused delays in finalising 
new BP1-MU contract for sessions fees after discussions 
with management, Sue Byrom reinstated as editor of Record 
Mirror after celebrating arrival of Real Thing's You To 
Me Arc Everything at number one last Tuesday, Screen Gems 
staff shaken to hear of EMI takeover the next day — m.d.- 
Ray Walter didn't know about the deal until he was phoned in 
Tokyo where he is attending song festival with singer Sue 
Schiffrin  response to MW story regarding his European 
Music Consultancy venture sent Dave Chapman back to 
America this week to sign more deals. 
ELTON JOHN-Kiki Dee single Don't Go Breaking My Heart 
written by Ann Orson and Carte Blanche — joke pen names 
used by Elton and Bernic Taupin when writing for other 
artists   also on Rocket from, Cliff Richard's Devil 
Woman a Billboard Top 100 entry   APRS chairman- 
Jacques Levy recovering in Marie Celeste Ward at 
Westminster Hospital after second bout of illness this year 
  Rock Follies to be screened in New York in September as 
part of Thames TV "takeover" of city's Channel 9 to 
celebrate bicentennial year   although retiring after ten 
years as BBC Records head of production, Jack Aistrop 
points out that his service with BBC covers 20 years. 
AT SEATTLE'S Kingdrome, Paul McCartney and Wings set 
indoor concert record by playing to 67,100 people  Phil 
Wainman producing and writing for new Bell act Screemcr 
 welcoming party for new United Artists president Artie 
Mogull held last week at Crockford's — "I got fed up with 
gambling in Las Vegas", he gagged   farewell party and 
presentation for retiring MCPS m.d. Bert Pratt held at House 
of Commons   following Womble-bashing stunt in Soho 
Square by DJM staff and members of Grimms, CBS 
secretaries rushed out of nearby offices with glasses of water 
to revive the unfortunate "animal". 
JOOP VISSER'S Charly label planning venture into jazz field 
  an EMI wedding this week between business affairs 
controller Dave Finch and Jan Robinson, admin, services 
manager of the international division   a daughter, 
Caroline Louise, for Shapiro Bernstein g.m. Michael Fletcher 
and wife Joan   after lengthy rehearsal session at 
Palladium, Bing Crosby invited waiting fans to stroll with 
him while he took a breath of air although he's promoted 
numerous winners for other acts. Real Thing's current success 
gives Tony Hall his first chart-topper as manager-producer in 
22 years explaining Kinks signing to Arista, Ray Davies 
slates: "1 was having a simultaneous conversation over lunch 
with Clivc Davis and Elliot Goldman. Clive asked me if I 
wanted to sign and Elliot asked if I wanted tossed salad. I said 
yes. As a result I have made my first and only decision of 
1976". 

From June 20th. for 

one month these singles 

will be played in ail 

EiVli cinemas 

Marvin Gaye I Want You IMG 1026 Ash 

Glen Campbell Don't Pull Your Love CL15870 

Mediterranean 
Woman 

EMI 2473 

Elton John/ Don't Go Breaking R0KN512 
Kiki Dee MyHearl Then You Can Tell 

Me Goodbye 
T. „ DMT. ..CCD o Dmr Johnny Duncan Last Tram To San EMI 24^5 The Beatles BacklnTheUSSR R6016 AndTheBlue Fernando 

Dr Hook A Little Bit More CL1587| GrassBoYs 

Olivia Come On Over EMI 2466 
El Bimbo Bimbo Jet EMI 2317 Newton-John 

Check your stocks 

NOW! 

nm 
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Reussos rush EIP pa^s 

off for Phoniiiram 

Reggae tan * Hammersmith 
unable to Keep tiu 

THE DECISION 10 release ihe 
Dcmis Roussos EP, Exccrpis From 
The Roussos Phenomenon was 
made only five days before it 
reached the shops. Phonogram 
claims that the EP K the first to 
make the Music Week singles Top 30 
in years — as opposed to maxi- 
singles — has four top Roussos 
tracks and is sold at 65p in a four- 
colour bag. 

Ken Maliphant. Phonogram 
marketing director, said the idea ol 
the record came from Joe 
Colquhoun, southern area sales 
manager, and because of shortage of 
time Phonodisc had worked round 
the clock for four days, including a 
weekend, to make sure the record 
was in the stores the day following 
BBC-2 transmission of the 
documentary. The Roussos 
Phenomenon 

Said Maliphant: "The EP has 
been one of Phonogram's fastest- 
moving records of the year and has 
sold at between 15,000 and 25,000 a 
day. It has served finally to break 
Roussos in a big way in the UK." 

Additionally all five Roussos 
Phonogram catalogue albums have 
figured at the same time in the Top 
100 including, in one week, his 
current release Happy To Be and the 
four-year-old Forever And Ever, at 
four and eight respectively this 
week. 

Maliphant said it was "a 
calculated gamble" to release the EP 
in the first place. "We initially felt 
there would be a big demand for 
Roussos product but were not sure if 
the public introduced to him 
through the television show would 
be prepared to fork out £3 for an 
album. 

"Furthermore, it was intended to 
act as a leaser for dealers." 

Titles on the EP are Forever And 
Ever. My Friend And The Wind, 
Ode To Love and So Dreamy. 
Roussos is to tour the UK again in 
the autumn and there is to be a "best 
of" album called The Roussos 
Phenomenon out in October. 

Jotany Siercer 

dies at BO 
JOHNNY MERCER, one of pop 
music's greatest lyric writers, died 
on June 25 in California. He was 66. 

Among his credits were Laura, 
Fools Rush In, Old Black Magic, 
Blues In The Night, Skylark and 
four Academy Award Winners, 
Alchison. Topeka and Santa Fe, In 
The Cool Cool Cool Of The 
Evening, Days Of Wine and Roses 
and Moon River. A lyricist for 46 
years. Mercer collaborated with such 
writers as Jerome Kern, Harold 
Arlen. Henry Mancini, Jimmy Van 
Heusen. Hoagy Carmichael, and 
Duke Ellington. 

During the Thirties he recorded as 
vocalist w ith the bands of the Dorsey 
Brothers, Paul Whiteman and 
Benny Goodman and in 1942 was 
one of the founders of Capitol 
Records. 

He was in London in 1974 when 
he recorded an album for Pye and 
when he worked with Andre Previn 
on a musical adaptation of J. P. 
Priestley's The Good Companions 
presented at Her Majesty's Theatre 
as pan of the 80th birthday 
celebrations. He is survived by his 
wile, son and daughter. 

bv REX ANDERSON 
RANK LEISURE has banned reggae 
from the Hammersmith Odeon 
following the recent Bob Marley and 
the Wallers concerts at that venue. 
Tony Williams, of Rank Leisure 
Services, has refused to comment on 
the ban which has aflected 
appearances there by Virgin artists 
The Mighty Diamonds and U-Roy, 
but it is understood that following 
incidents during MaHey's 
appearance there police unofficially 
warned the venue management that 
its licence may be in jeopardy il 
such concerts took place again. 

Virgin, which was also promoting 
the concerts, discovered the ban 
when attempting to reserve a further 
date for the two bands. Initially 
Rank Leisure, the leaseholders of 
the Odeon, told Virgin that the 
concerts could not take place 
because of extensive rcdecoration of 
the auditorium and backstage areas 
scheduled to take place during most 
of July and August. However, 
attempting to secure bookings tor 
September, Williams said that no 
concert featuring the artists could 
take place there at all. 

Virgin reports Williams as saying 
that allowing the bands to play there 

- would only create problems. He said 
that if the venue wanted to keep its 
licence the company was not in a 
position where it could afford to 
antagonise local residents, the 
general public, the police or local 
authorities. 

However, he said that Rank 
would still be interested in putting 
on such concerts at the Lcwisham or 
Kilburn Odeons which it was fell 
would be able to cope much better, 

Marley's series of concerts at the 
venue were highly successful in 
terms of attendance and audience 
response. However, the security 
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concerts were on am 
Marley's own cloctnue of ^a. 
pacifism and 'nleFa,,0,Vf nncke - 
reports of muggings and pockc 

picking both inside and outside ihc 
theatre. 

A spokesman lor Rank Leisure 
admitted that the ban had been 
imposed but said that there was no 
intention of operating any longierm 
ban. It was necessary to review ihc 
situation before any more rcggae 
acts were allowed to appear there. 

reports oi uiuee—c- 

PRS mmvi figures ..i ,,ii,.-.r rrmvriehl 
FROM PAGE 1 
territories where no national society 
vet exists, and that includes royalties 
for PRS members resident m those 
territories. . 

Interest earned on royalties 
invested during the process ol 
allocation rose from £594,000 to 
£633.000. 

Of each Ci received, 6Sp goes to 
composer and publisher PRS 
members; administration is roughly 
I5p: and 17p. is distributed to 
affiliated foreign societies. 

Total royalties actually distributed 
by PRS to members and foreign 
affiliates rose by 25 percent (to 
C 14.08 million) but a considerable 
part of the increase was attributable 
to a speeding up of PRS distribution 
procedures. 

The society also reports a 
membership increase — from 6,376 
in 1974 to 7,476 composers and 
authors in 1975 — and publishers 

and other copyright owners rose 
from 1,052 to 1,221. Total number 
of copyrighl owners represented by 
PRS through its various agreements 
is approximately 280,000. 

Frank, said: "Satisfactory though 
our increased revenue figures might, 
at first sight, seem, when viewed 
against the frightening rate of 
inflation they take on a rather less 
rosv hue. 

"Retail prices in the UK rose in 
1975 by an unprecedented 24.8 
percent so notwithstanding all our 
efforts and success at the end of the 
day many of our members were in 
effect left, in purchasing power 
terms, no better off — and indeed 
worse off." 

Of its composer members, only 
three percent of PRS members 
received £5,000 or over. Six percent 
received between £1,000 and £5,000; 
and nine percent between £250 and 
£1,000. But a total of 82 percent 
received less than £250. 

EMI S® take ffiwtsr 

CeSumfeii publishing 

PAGE 4 

FROM PAGE 1 
EMI Ltd., and /Man J. Hirschfield, 
president and chief executive of 
Columbia Pictures Industries. 

A related agreement in principle is 
involved which provides for EMI to 
make a substantial investment in 
four of Columbia's upcoming major 
theatrical film releases. 

UA signing 
FROM PAGE 1 
America. Eagan is being produced 
by the Buckingham Nicks team of 
Flectwood Mac. Initial results of 
Eagan's sessions are reported by 
Davis to be extremely promising and 
an album is planned for September 
release. 

"It seems at the moment that it is 
better to invest money in American 
acts than in local talent and Lauder 
is in the States now looking for more 
artists to sign," Davis told Music 
Week. 

"We arc always finding acts here 
which don't have real international 
appeal, but in today's market 
anybody who thinks it is possible to 
survive without international success 
in the longierm is deluding himself." 

In Davis' view, the British 
industry with a few exceptions like 
Queen is "in a trough, devoid of 
originality". He puts this down to 
"a number of interlocking factors", 
among them play-safe policy of 
radio stations and a tendency on the 
pan of record companies to be less 
adventurous and creative due to the 
depressed state of the industry. "A 
number of people 1 have spoken to. 
artists among them, over the past 
few months arc so unhappy with the 
British music scene," ho added. 

However, despite the misgivings 
ol the company's UK chief, United 
Artists in the States has just signed 
Real Thing and has released the 
Liverpool group's UK chan-iopncr 
You To Me Arc Everything. Also 
keeping the flag flying on behalf of 
British talent in the US is Easy 
Street, the first UK act to be signed 
to Capricorn Records of Macon 
Georgia. Their I've Been Lovmg 
You is a new entry at number 90 in 

shlgles StUboard Hot 100 

Since Columbia, in accordance 
with generally accepted accounting 
principles in the music business, has 
almost completely amortised the 
cost of copyrights and contracts with 
artists, it will realise a gain to be 
reported on completion of the 
transaction, after tax provision, of 
around SI5 million. 

But Columbia retains ownership 
of Columbia Pictures Publications, 
a music print business organised in 
1971 as pan of the music publishing 
operation. 

Hirschfield said the sale of the 
music publishing division would 
have significant advantages for 
Columbia. "Our net worth will be 
materially increased, providing us 
with the financial flexibility wc have 
sought these past three years, though 
the proceeds of the sale will be used 
initially to reduce our outstanding 
bank loans." 

The publishing interest of 
Columbia goes back some 14 years 
when it acquired Aldon Music from 
A1 Nevins and Don Kirshncr. This 
was the basis of a catalogue to which 
substantial additions have been 
made, notably Press Music recently. 

The inclusion of Columbia into 
EMI in London will add a further 
25.000 titles to EMl's existing 
worldwide operation of 100,000 
titles represented in 32 countries. 

Columbia is also selling its New 
Orleans television station VVVUE for 
approximately SI3 5 million. 

Top management of Screen 
Gems/Columbia and Colgems in the 
U.S. is Lester Sill, president: Irwin 
Robinson, vice-president nnd 
general manager; Irwin Schuster, 
vice president, professional 
activities. Sir John Read has said (he 
EMI intention is to retain that team. 

Screen Gems/Columbia ^ 
currently based in Wells Street. 
London W.l. and the managing 
director is Ra\ Walter, currently on 
a business trip to Japan. 

As far as Arista/Bell Records is 
concerned, Columbia remains ja 
control of new material in the U-S- 
that obtained through movie or ^ 
lights. Just recently. Arista formed a 
publishing arm, Arista Music —; I111' 
previously anything obtain^ 
through Arista went through Screen 
Gems/Columbia. 
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HIGH ENERGY 

CRISIS! 

A much needed shot in the arm is about to be given to 

Britain by the Supremes with their album,High Energy. 

Put all of High Energy on your turntable, dim the 

lights, turn off the fire and let the full power music provide 

your light and warmth for the evening. 

'Capita! Radio Advertising starting this week. 

Featured on Motowns forthcoming 1976 Music Revolution 

campaign,which includes full colour poster and counter 

displays. 

Get The Supremes 

High Energy 
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new single 
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Melton builds up management arm W!f°r
unt 

MARY T1TMUS, formerly wiih 
Noel Gay Foster's Agency, and 
Harold Davison, has joined Harold 
Landcy as a director of Melton 
Productions and Melton 
Managements, When the pirate-ship 
broadcasting situation came to an 
end. Mary Titmus took over the 
management of disc-jockeys such as 
Kenny Everett. Tony Blackburn and 
Ed Stewart, along with Jimmy 
Young and Terry Wogan, handling 
the commercial side of their careers 
when the Davison organization 
moved into MAM 

Now the Melton set-up operates 
from 10 Cromwell Place, London. 
S.W.7, and is involved in variety 
weeks and Sunday concerts 
involving artists like Brotherhood of 
Man, the Wurzcls. and acts like Max 
Jaffa and Scmprini. 

MALCOLM PARRY has been 
appointed general manager of Topic 

vpi 

TCI cim 

Displays replacing director Nicola 
Porter who is leaving this week. He 
joins the company from Island 
where he was assistant sales 
manager. 

RICHARD WILLIAMS has left 
Island where he was a&r manager 
for three years. He is returning to 
writing as a freelance journalist. 
Williams was formerly assistant 
editor of Melody Maker. While he 
was at Island he was responsible for 
signing such acts as Pete Wingfield, 
John Cale, The Dodgers and Nasty 
Pop. 

ROGER LLOYD-DAVIS, formerly 
a freelance promotion man, has 
been appointed to the regional 
promotion team of WEA. He will be 
responsible for all promotional 
activities within the Manchester, 
Liverpool, and Bradford areas and 
will report directly to Geoff Grimes, 
regional promotion manager. 

Other regional promotion men at 
WEA will in future cover the 
following: 
STEVE DUNN — Glasgow, 
Edinburgh, Newcastle and Tccside. 
John Rusby — Sheffield, 
Nottingham, Wolvcrhampton and 
Birmingham. Pat Phelan — 
Swansea, Plymouth and 
Portsmouth. 
RON ELLIS, former dj, has been 
appointed as northern area disco 
promotion man working with Fred 
Dove, who is now responsible for 
disco promotion for all areas below 
Manchester. 

ialel to iecra 
DECCA HAS signed a five-year 
recording deal with Republic 
Records of Nashville for the world 
except the U.S. and Canada. 
President of Republic is Gene 
Autrey and the deal will also include 
the old Champion Record 
Company, the label on which the 
cowboy actor/singer made some of 
his earlier recordings. First record to 
be released under the deal is by 
Cathy Barnes, titled Sleeping With 
A Memory (HLU 10533) and is 
released on July 9. The music 
publishing outlet for the label is 
Golden West Melodies which has 
been associated with Palace Music 

for some lime. Burlington Music is 
to handle the catalogue. 

MUSICAL RIGHTS (Tokyo) has 
signed a three-year representation 
deal with Pacific Music, the 
publishing arm of Nippon 
Broadcasting. Musical Rights 
represents the Robert Mcllin 
catalogue in Japan including 
subsidary companies like Franco- 
London Music, Flying D Music and 
various other affiliates. 

TONY EVANS Connection has 
signed a long-term, world-wide 

I 

exclusive recording agreement with 
Satril Records. The 13-picce band, 
which includes five singers, recently 
won the 1976 Carl-Allen Award as 
the best band in Great Britain. 

First releases will be a single on 
July 9, Let's Go To The Disco (SAT 
112) written by Van McCoy and 
produced by Tony Evans, and an 
album with the same title (SATL 
4005) scheduled for September. 

for higher 

profits? 
RETAILERS AROUND my area 
are selling singles at 60p. This means 
the VAT content in round hgures is 
4'/:p. Buying at 38p less 2'/: per cent 
(say lp) reduces this to 37p. 1 nis 
shows a gross profit of 33 1/3 per 
cent and no returns rights. They 
have to reduce their non selling 
similes to give away prices in an 
effort to clear them. This reduces 
their gross margin very considerably 
and yet only a few years ago their 
gross margin was 33 1/3 per cent + 
21/: percent + 5 percent returns. 

1 previously wrote that small 
retailers would be better off with a 
discount of 25 per cent + 7'/: per 
cent returns and the abolition of 
bulk buying discounts. After doing 
more arithmetic on this I feel that 10 
per cent returns could well be 
afforded by the manufacturers. 

If I was the only retailer enjoying 
my suggested terms I am certain 
that my gross profit would be higher 
than the average retailer. A 
considerable percentage of gross 
profit comes from appreciation of 
back catalogue material due to 
inflation, and as inflation slows 
down, lower discount and a returns 
plan will surely become impcritive. 

I cannot agree with the dealer who 
suggests using 50p to "employing" 
dealers to specialise as this will 
surely encourage the multiples to 
expand their record depts and use 
the 50p to subsidise their discount 
offers. 

I originally suggested that 
manufacturers would have a surplus 
under my plan and they should be 
able to reduce a 2.99p LP to 2.69p. 

I do agree with this dealer that 

c D C 
c K C 

only the companies can make the 
change but you first have l0 
convince the dealers what is best for 
them and the trade as a whole, and 
letters to Music Week will encourage 
thought and other ideas and perhaps 
Music Week could conduct a 
referendum on what ideas are best 
for the trade. 

j, A. ROWLEY, Rowley's 
Electrical Ltd., Hayes. 
REGARDING THE letter on price- 
cutting (MW June 12), views on the 
subject are of maximum interest at 
the present and most of the points 
expressed are valid. But no matter 
what, we are all stuck with the 
deteriorating economic situation and 
until that changes we shall just have 
to soldier on. 

All I ask is that we are all given the 
same chance. That is that 
manufacturers keep discounts to 
multiples as low as possible, stop 
selective dealer offers — there are 
about 2000 of them who deserve it 
_ no more Woolworths-only LPs 
from majors and a sharp reduction 
in the free records being given to 
non-retail outlets. 

The time has come to close the 
ranks. It is vital that dealers support 
the manufacturers in their 
promotion of new material, but it is 
also vital that the conduct of the 
manufacturers is orthodox and 
ethical. Price-culling we are stuck 
with — 1 see no way other than to 
accept it. 

By the way, my point about 
selected dealers is based on the kind 
of promotion described on the front 
page of Music Week (June 12). If 
CBS can afford to knock 30p off a 
single, it can afford to drop its 
prices. T. MARSHALL, Marshall 
Records, Accrington, Lanes. 

Same time, Same place 

l: F13652 

An Incredible funky 

single, from 

JflRVIS 

BROFflfRS 

r 

JT 

•Nj 

i 

1 
r 

Out twy 

PAGE 6 



MUSIC WEEK JULY 3, 1976 

Q 

L -V r M I. I .VE I K 
MUSIC WEEK. JUNE 26 

STAR BREAKEF LABEL PUBLISHER PRODUCER ARTIST TITLE 

£ 
YOU TO ME ARE EVERYTHING The Real Thing e Int. 7N 25 Screen Gems Ken Gold 

Ml 2450 Keith Prowse Bob Barrett 

O 

igccdio teNoi 

Hum/) 

Wfcat WEre hJonderim 

k- m ftikev giM' 

mm' be next, or 

Wote-fcit 1 

Wi Zawe "or J mmu 

vJawS" |\(»« \mhe 

Tiwie" gy Andr«Tr»6 

Ctvvviecfvwit ^ Rwlw U«e 
^ # # j 8DS# 

/ecUiy Wit svispeose 15 

-hm TVU4d4- MOM, 

K/wcw IajeM do xET 

/ 

d 

AVAILABLE 
FROM 

l!l0 

Rye Records (Sales) 132 Western Road, Mitcham, Surrey. Tel. 01-640 3344 
RECORDS 
GROUP 

PAGE 7 



MUSIC WEEK JULY 3, 1976 

u Q a 
n n 

by ADAM WHITi: 
SIGNS OF confidence in ihc long- 
term future of Briiish's record 
business are not exactly blotting out 
the sun at present, but WEA's move 
to lay plans for its own distribution 
operation is clearly one. The market 
will expand, the company seems to 
be saying, and the scale of that 
expansion will justify its decision. 

But what of the future of 
distribution itself in this country? 
The process of moving records and 
tapes from manufacturer to retailer 
has changed considerably over the 
past five years and more, and it has 
not been entirely without incident — 
especially as the reliance upon 
computer systems increased. The 
system still has its weaknesses, and if 
a sales upturn does come, then an 
even greater load will be placed upon 
the shoulders of those responsible. 

Tony Muxlow is one of those 
responsible. After seven years at 
Polygram's manufacturing 
subsidiary, Phonodisc. where he 
became managing director, he has 
joined WEA to implement its newly- 
designed distribution blueprint. And 
he is under no illusions about the 
scale of the problems he faces. 

,• Money is the biggest. The costs of 
distribution have risen by a 

The problems of making 

istrilutiifi pr if Stable 

© 

staggering 250 percent since 1973. he 
estimates. Yet the price of records 
has not moved upwards by an 
equivalent amount. Today, 
therefore, it is less economic to ship 
records from the warehouse to the 
High Street, never mind the back 
streets, than it was three years ago. 
Distribution has become a marginal 
business. An increase in record 
prices would compensate for this, 
but government legislation and the 
soft state of the market conspire to 
make this a difficult route to follow 
at present. 

Cost c f f c c t i v e n e s s a n d 
profitability in distribution is a 
matter of scale, and. basically, it 
comes down to the size of the drop. 
Small deliveries have always been 
uneconomic, but now they're 
crippling. No major record company 
wants to put the small dealers out of 
business, Muxlow claims, but the 
problems of properly servicing these 
accounts are serious. 

One possible solution would be 
fewer delivery points for stock 
orders. They don't have to diminish 
in frequency providing the quantities 
involved are economic, but it would 
require more co-operation between 
retailers in a particular area — co- 
operation which would enable them 
to agree upon drop points. 

Tony Muxlow sees no reason, 
though, why independent record 
dealers shouldn't follow the grocery 
trade and move towards establishing 
voluntarw groups. Apart from 
overcoming the problem of getting 

mm 

Muxlow's view, 
in the Greater 

which takes 
•-third of all disc- 
is particularly 

Tony Muxlow: faking a leaf out of 
the yrocers' handbook? 

sufficient deliveries, the existence ol 
such groups would give their 
members more weight when buying, 
and more influence over the kind of 
promotion schemes which the 
manufacturers organise in their 
region. 

Traders do not automatically 
surrender their ability to compete 
with each other in the marketplace if 
they belong to a voluntary group (as 
the food business has shown) In 
fact, it may provide a means of 
easing some of the elementary 
headaches of running a retail record 
business today. 

Similarly, the manufacturers and 
distributors themselves could benefit 
from more mutual co-operation. 
There arc too many transport 

organisations, m 
and the situation 
London area 
approximately one 
deliveries 
confused. 

But the role of distribution is not 
always fully understood within 
record companies, especially as n is 
normal for the production and 
shipping facilities to be located apart 
from the marketing departments. So 
it is absolutely essential, says 
Muxlow, that company chiefs arc 
capable of understanding the whole 
spread of their operations — what 
the Americans would term an 
'overview' — and can co-ordinate 
distribution accordingly. "I'^s a 
matter of company structure," he 
says. "How it is set up, and how it 
licks." 

There arc other issues to be 
tackled Returns continue to 
increase, and this is particularly 
worrying. Many people have better 
playing equipment than before, but 
Muxlow is adamant that the quality 
of records has not decreased in 
recent years. And to make 
significant quality improvements 
now (the key word is 'significant') 
would cost a great deal of money. 

Quality-related returns arc not the 
whole story, of course. Poor 
documentation from retailers is a 
cause of some concern. "We have a 
right to ask for improvements in 
this," observes Muxlow, "and those 
who don't respond arc making life 
hard for everyone," Fie accepts. 

however, that it is the manufacturers 
who need to get together and take 
ihc lead in formulating an effective, 
industry-wide returns policy. 

Security is yet another issue, and 
there has been an enormous increase 
in theft and attendant crimes; stolen 
records and tapes are easily and 
profitably disposed of. Virtually 
every distributor has had to increase 
its surveillance and security procedures of late. 

Looking further ahead at 
distribution, there arc certain trends 
which may counterbalance the move 
towards centralisation. The upsurge 
in local radio has, for instance, had 
a regionalising effect on the record 
business, and marketing divisions 
have been swift to capitalise upon 
the opportunities this has provided. 
They can break a hit single or album 
market by market, concentrating 
their efforts in one until results are 
achieved, then moving on to 
another. Good distribution back-up 
is vital in such circumstances, and 
stocks have to be in the shops to 
coincide with promotion. There 
have been causes for complaint on 
this score in the past, and 
distributors will have to ensure that 
efficiency prevails in the future. 

The future belongs to those who 
stay up to the minute. 
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PARIS — The French prime 
minister, Jacques Chirac, is to 
decide whether or not to allow the 
advertising of records on French 
television. 

In the past there have been 
problems over this kind of 
promotion on S l a t e - r u n 
communications media and, at the 
same time, it has never been clear 
whether the record companies 
themselves arc all that enthusiastic 
about tv advertising. 

But the television authority is in 
urgent need of more money and that 
could help sway the decision. That 

iarclgsy poslh 

fair feeoterary 
PARIS — An advertising slogan 
Barclay, The French Name For 
Music will be much in evidence in 
the U.S. as a major sales promotion 
for Barclay Records as part of the 
Bi-Centennial celebrations. 

The campaign is to be built round 
Charles Aznavour, Jacques Brel, 
Jean Ferral and Leo Ferret. In co- 
operation with Peters International, 
a New York wholesaler handling 
Barclay records, 3,000 retail outlets 
will be serviced with catalogues 
devoted to these artists. 

The promotion continues until 
Independence Day and the slogan 
will be printed on 3,000 T-shirts, 
plus stickers and other poinl-of-sale 
product. There arc competitions for 
dealers and sales representatives, 
with a first prize of a week in Paris. 

there could even then be reluctance 
on the part of record companies to 
buy lime is due to the fact that 
television itself depends on a great 
extent on pop music. 

As all the top artists are already 
signed up with the big companies, 
there would not necessarily be much 
advantage in tv-promotion. The 
artists are already well-known, they 
sing their songs in the pop 
programmes and the public buy the 
records. Lucien Ades, President of 
the Syndicat, thinks tv advertising 
would simply cause confusion. 

There are other fears. One is that 
if advertising is permitted, the 
television authority might lay down 
conditions — for instance, giving 
pop programme bookings only to 
artists whose companies buy 
commercials. 

In fact, many record company 
executives believe the prospect of 
advertising fairly bristles with 
various business traps. 

And despite the demand by the 
president of the Republic himself 
that more new faces should be seen 
on television, advertisement-buying 
might simply lead to even greater 
emphasis on the old faces, the 
established stars. 

But for the smaller companies, 
those with sufficient money to 
spend, television advertising might 
help product reach a wider public. 

EUROPEAN 
CHARTS 
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High mnwijf twr 
HAMBURG — Motown vocal trio, 
The Supremes. have completed a six- 
country lour of Europe where they 
reached an estimated viewing 
audience of approximately 90 
million people. 

The lour, organized by Motown 
International in London and 
Motown's European licensees, 
coincided with the release of the 
group's "High Energy" album, and 
included television appearances in 
Montreux, Bremen, Cologne, 
Brussels, Rome and Paris, plus a 
tour of Britain. 

In Germany the trio made a guest 
appearance on the Rudi Carrell tv 
show, viewed by some 35 million. 
For this, the group's new line-up of 
Mary Wilson (only remaining 
member of the original group), 
Schcrric Payne and newest member 
Susaye Green (ex-Stevie Wonder's 
Wonderlove) was supplemented by 

Mary's 13-monih-oId daughter 
Turkessa. 

Paris was the final stop on the 
tour and the group appeared on 
Number One, the top-rated 
Saturday evening show, viewed by 
18 million. In Switzerland, they 
taped a 45-minute tv special for 
German television — it was 
subsequently sold to ten other 
countries for programming later this 
year. 

Picture shows (left to right): 
Wilfried Jung, managing director, 
EMI Electrola, Germany; Bernd 
Gockcl, press manager, EMI 
Electrola; Holger Mueller, 
promotion manager: Susaye Green; 
Supremes' manager Pedro Ferrer; 
Mary Wilson; Jochcn Kraus, 
Motown manager, EMI Electrola; 
Scheme Payne; John McCready, 
European manager, Motown; and 
Helmut Fest, general manager a&r 
international, EMI Electrola. 

Football disc 

scores top 

place in Fraooe 
PARIS — A single Alles Lcs Verts, 
distributed by Phonogram in 
France, has topped the chart here 
because of international interest in 
the European Cup final football 
competition. 

Monty Records here had the 
original idea to produce and release 
a record praising the St. Eticnne 
team which reached the final but lost 
eventually to Baycrn Munich in a 
final played in Glasgow, Scotland. 
The single was released before the 
match took place. 

The record received great 
publicity becausethcSi. Etiennctcam 
wears green vert jerseys. Sung by the 
Supporters, n is now known that the 
group did not exist before Jacques 
Monty wrote the song. It comprised 
a band of musicians who happened 
to be in the studio at the right time 
and they no longer work together 

Success of Alles Lcs Verts could 
lead to further French record 
industry links with sporting events. 

Antilles names 
PARIS — Keith Jarrctt, Weather 
Report, Mahavishnu. Billy Cobham, 
Ray Charles and Milt Jackson are 
among ihe acts scheduled for this 
year's Antibes-Juan les Pins Jazz 
Festival July 16 to 25. 

In addition to evening concerts on 
the open-air stage of the Pinedc, 
there will be a series of afternoon 
piano recitals in the Palais des 
Congress and n ig h t i m e 
performances around the town by 
the Cajuns. 
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The new album 
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Jeff Beck's lastalbum'Blbw by Blow' showcased 
a change in musical direction from ro.ckjtp jazz rock, . 
Result? Rave reviews. A fast raid into the UK charts. 
Gold in the States. / ss 

With 'Wired' he re-establishes bis rock toots to 
Inrc^Kic mr»cf rtntA/orfnl .->lhi irtt ^VA/Ii-nrl' ic 

station rock shows. Extensive Poinl-Of-Sale plus a ; . 
great window display campaign around the country. 

The name Beck sells. The response to'Wired' is 
going to be electrifying! ORDER FROM 

CBS Order Desk 
Tel: 01-960 2155 CBS/WEA/ 
A&M Distribution Centre, 
Barlby Road, London W10 

on i Records&Tapes 
LfecjEPC 86012 
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