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Rock reprieve 

for colleges 

I 

by JOHN HAN WARD 
FEARS FOR ihc future of the 
National Union of Students' 
recently established entertainments 
department were dispelled at the 
union's Blackpool conference last 
week. 

The division was established last 
May in response to huge losses on 
concert promotions by college 
unions around the country. With 
former manager and record 
company executive Ricky Hopper at 
the helm, its purpose was to advise 
on college promotions and to sort 
out contractual problems. 

But at £11.000 per year, the 
upkeep was thought to be expensive 
in the face of the mounting financial 
disaster that has hit the NUS this 
year. 

Two companies under the NUS 
banner, a printing house and a travel 
agency, were put into liquidation 
earlier this year, and doubt was 
thrown on the financial viability of 

the entire organisation. 
So at Blackpool the conference 

decided to sell off a substantial 
holding in its Endsleigh insurance 
brokerage for a reported £300,000, 
The NUS will keep some boardroom 
representation in the brokerage and 
will also keep its new marketing 
company alive. 

The money received from the 
Endsleigh sale will ensure the 
adequate capitalisation of the other 
departments of the NUS, and means 
that the way is clear for the 
enlertdinments department to follow 
up the impact it has had on college 
gigging this year. 

Plans for the new year include a 
revamping of the bi-annual national 
social secretaries conference to 
include an industry marketplace as 
well as training sessions for social 
secretaries as in the past, and moves 
to promote greater co-operation 
between provincial colleges over 
concert promotions. 

SUE MONRO moves to Radio 
Luxembourg's London 
communications office in January, 
where she will be handling D.I 
personal appearances and some 
press enquiries: she was previously 
secretary to 208 managing director, 
Alan Keen. 
JENNY KINGSTON who 
previously worked for Anchor 
Records and DGG, has joined 
Trojan Records as press officer. 
AUSTIN POWELL, formerly a 
member of WEA's merchandising 
department, has been transferred to 
the regional promotion team, 
reporting to Geoff Grimes. Powell 
replaces John Rushby, who recently 
left the company. He will be 
responsible for all promotional 
activities in the Midlands area. 

Tony Kenley, previously a 
freelance display man. has joined 
the WEA merchandising team as 
representative for Greater London. 
Bob Buchan, previously with 
Glasgow's Unicorn Leisure, has also 
joined the team, as representative 
for Scotland and the North East. 
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Royalties: BPI 

view unchanged 

as enquiry ends 
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Records &Tapes 

b> TFRR1 ANDERSON 
DIRECT OPPOSITION between 
the two sides in the mechanical 
copyright enquiry remained sharply 
defined when the British 
Phonographic Industry brought its 
case to a close last week. Roger 
Parker. QC for the BPI, made it 
clear during his summing up that 
their ground had not shifted during 
the proceedings, which opened on 
November 1; the BPI remained not 
only opposed to the Record Royally 
Revision Asssociation's application 
for a raising of the 6'^ percent 
statutory royalty and the 0.313p 
minimum, but asked that the 
minimum should remain the same, 
or be abolished altogether and that 
the mechanical copyright should in 
fact be lowered. 

However, he added, "The BPI 
lakes the view that there could be an 
increase in the mechanical royalties 
for serious music, and a reduction 
on that for pop music." But the 
enormous difficulties of 
classification of music which that 
would involve were well appreciated. 
The tribunal had heard evidence of 
the liny amounts most serious 
composers earn from records, but a 
classical concerto occupying both 
sides of an album earns the 
composer the full royalty of about 
18p, whereas the pop songwriter will 
earn only about one-twelfth of that 
for each song of his on any record. 
Then there would be the problem of 
producing a rate which is really 
going to help serious composers. 
"To give real assistance would 
demand a positively enormous 
increase," Parker said, and added 
that if the tribunal could think of a 
way to give a better rate to serious 
composers and at the same time 
reduce that which goes to pop 
composers, the industry would be 
willing to go along with it. 

Turning to the case put forward 
by the RRRA for the increase in the 
minimum royalty, Parker said this 
had been that the present rate (in 
force since 1928) was "derisory" 
and, although a rise to 2.6p was 
necessary to keep pace with 
infiation, only a rise to Ip was being 
asked. In reply. Parker said that the 
rate had been "derisory" for many 
years, and had been non-operative 
for many years, and in fact now only 
operated on certain low price albums 
containing a large collection of 
songs which had already earned well 
anyway. If the minimum goes up, 
the public will, he said, have to pay 
more, or be deprived of enjoyment, 
and he quoted several cases of how 
budget albums had sold ten or more 
times that earned by full-price 
albums — often with many of the 
same songs — insisted, was the 
volume of sales of these albums, and 
the overall extra income, songwriters 
should be grateful to the record 
companies, for creating the budget 
compilation. Also he pointed ouL it 
was now possible to buy albums with 
40 or 50 lilies, which must mean that 
only a chorus of each song could be 
on the record — and why should a 
chorus not earn less than a whole 
song? "The claim for an increase in 
the minimum is almost shameful", 
Parker concluded on this point! 
"when the manufacturers have 
created a bonus market for material 
which has already earned the full 
rate." 

The BPI accepted, however, that 
there was a case to be made out on 
the question of royalties on records 
used for promotion (or in ,mi„... 
cases where they were 
and no sah 

c given away) 
recorded. "We are 

PAGE 2 

sympathetic to the idea ol a scheme 
which would help to overcome this 
practice." 

On the major matter ot the 
statutory rate, Parker said that the 
first and crucial question must be 
•what does the rate produce?' and 
not 'what does the rale produce per 
record?' which is wholly artificial 
and tells you nothing." The 
argument that the rate had not gone 
up for nearly 50 years could be 
ignored: "there is no dispute thai the 
effect of the rate being a percentage 
of the retail price is that it has 
already compensated copyright 
owners for the fall in the value of 
money." Also, while only a small 
increase in the volume of record 
sales would have increased average 
earnings, there had (despite the fact 
that singles sales had fallen in the 
past few years) overall been a huge 
rise in the sales volume, particularly 
since — as RRRA witness Tony 
Hatch had said — the Beatles had 
arrived to revitalise the whole scene 
and make huge sales in America 
possible for British product. Parker 
continued to describe figures 
produced by the RRRA of average 
earnings by songwriters as being of 
little use because they dealt only with 
the period 1971-1975. He recapped 
on figures produced for the BPI 
which indicated that the copyright 
owners' average earnings had "far 
outstripped both the national 
average earnings and the retail price 
index." 

He asked the three-man tribunal 
to look at what their counterparts of 
1928 had done when an enquiry led 
to the settling of the present rates. 
Then, despite the fact that the value 
of money had dropped, that the 
number of tunes per record had gone 
from one to two, and that sheet 
music sales — previously much 
greater than record sales — had 
fallen off, the tribunal awarded only 
a modest rate rise from five percent 
(set in 1911) to the present 6^ 
percent, clearly because of the 
increase in the volume of record 
sales. 

Finally, the argument that the 
record companies were being too 
good to the recording artists to the 
detriment of writers and publishers 
look no account of the fact that the 
artists were prepared, for example, 
to take a half royalty on budget price 
records; that they got a royalty only 
on their own version of a song, not 
on every version like the copyright 
owner; and that to get his return lb: 
manufacturer, and somep-r . the 
artists, has considera'jle capital 
outlay to make, while a published 
song "just sits there and earns". It 
should also be remembered, Parker 
said, that "it is the artist ie the end 
who produces the big money." 

agnet- K-Tei 

fcai eitensled 
MAGNET RECORDS has extended 
for a further three years its 
agreement with K-Tel for the rights 
to use Magnet product on TV 
compilations albums for the UK. 
Over the past three years, the 
company has leased more than 211 
hits to the merchandiser. 

Magnet Music, incorporating Bop 
Music and Bumper Songs, has 
extended its sub-puhlishing 
agreement with Musik-Edition 
Discoton for the territories of 
Germany. Austria and Swit/erland. ,llc' existing deal was also lor three 
years. 
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CBS HOSTED a surprise parly for Paddy Fleniiny, radio and tv promo lion 
manager, lo mark his 21si anniversary in die record business. Fleming (lefi) 
become involved with die record industry when he joined Philips in 1955 as a 
promotion man and among die many friends and colleagues who lurried out lo 
salute him were former Philips colleagues, Jack Phillips (the first general 
manager of Philips Records). Neil Margerison (ex-general manager), and John 
Franz (Phonogram head of a&r). The proceedings were directed by CBS m.d. 
Maurice Oberstein, and presentations were made to Fleming on behalf of CBS. 
Philips, Rank Organisation, where he once worked on artist publicity, and the 
BBC. 

Dealers Mrt nil 

group schemes 

by TERR I ANDERSON 
VOLUNTARY GROUPS of record 
retailers, such as those which thrive 
in the grocery trade, may spring up 
in 1977 to countervail the power of 
the High Street multiples. 

Two prominent independent 
dealers. Harlequin's Laurie Kricgcr 
and Phillip Ames of Ames Records 
& Tapes, last week voiced views in 
support of the VG dealer concept 
to Music Week, and spoke of the 
value of bulk-buying and computer- 
controlled slock systems as a means 
of obtaining better terms from disc 
manufacturers. 

Ames, who recently lobbied Kwik- 
Save for the concession to install 
record bars in its chain of 
supermarkets (Music Week, 
December 11), wants to see strong 
associations of retailers "who will be 
able to approach the record 
companies with a unified voice, to 
combat the threat of the multiples." 

Previous attempts lo pool orders 
and buy in quantity have been 
hampered. Ames says, by the 
methods of ordering and invoicing 
hitherto available. But now mini- 
computer systems, such as the kind 
which he has just installed lor his six 
Lancashire based stores, mean that 
one order for any record title (that 
may be required in different 
quantities by each shop) can go to 

the manufacturers concerned, 
instead of six, smaller ones. "The 
discounts we should be able to 
obtain — and. in fact, are beginning 
lo — will help us to survive, and to 
carry on holding the depth of stock 
we do." 

Ames claims that three other 
retailers have inspected his computer 
scheme, and all have decided to 
adopt the same method. 

Laurie Kricgcr has also invested in 
a computer, fully operative in the 
New Year, for bulk-buying and 
distribution to Harlequin's 65 stores 
in and around in London. Like 
Ames, he looks to a future in which 
independent dealers will band 
together to obtain all the clear 
advantages of quantity purchasing. 
"We had no power with the record 
companies before, because they 
knew that if they sent the reps 
around to the individual shops, they 
would get the orders. Now all our 
orders will have to go through my 
head office." 

There arc signs of caution: two 
other dealers mentioned by Ames as 
being interested in joint action were 
unwilling to have their names 
mentioned, and Ames himself 
admitted that there were, and 
probably always would be, many 
independents reluctant to become 
involved. 

Good Earth: label 

push iS 

GOOD EARTH, the agency, 
production, record and studio 
company headed by Roger Myers 
and producer Tony Visconti, is to 
expand its activities next year, 
aiming in particular to establish a 
solid label identity. John Hall, 
former RCA promotions manager, 
has joined the company to take 
charge of the label in partnership 
with Myers, and has announced 
several new signings, including the 
London band FBI whose new album 
and single will have a January 1 
release. 

John Grimaldi (ex-Argent) has 
also signed and is working with a 
new band for product release in 
March and a tour early next year, 
and the new UK band Omaha 
Sheriff is being produced for Good 
Earth by Visconti. 

Zuk and Pax (singer Judy Myers 
and her guitarist) have also signed, 
while new product is expected from 
Mary Hopkin. and the Surprise 
Sisters, plus material from Dirty 

joins 

Tricks — whose records are released 
through Polydor, although all other 
Good Earth label product is 
marketed and distributed through 
RCA. 

Hall states, "Good Earth will be 
doing much more promotion and 
publicity in future, in addition to 
what is done by RCA." Sue 
Kingwood will be handling this. The 
agency which booked tours this year 
for the Average White Band, Alvin 
Lee, Budgie, FBI and Alexis Korner. 
is planning major tours in 1977. New 
larger office and studio premises arc 
being sought, and it is expected that, 
while most Good Earth acts will 
continue to be found through the 
agency or through Visconti's 
production deals. Hall will sign 
outside product. 

Hall looks to his relationship with 
RCA — which he has left as an 
employee but retains contact 
through the distribution deal — to 
continue to be satisfactory to both 
companies concerned. 

Heavy campaigns set 

for New ¥» television 
by ADAM WHITE 

THERE WILL be no TV turn-off 
for Britain's record retailers after 
Christmas. More than a dozen 
albums will be promoted on the 
small screen in the New Year, 
including carry-overs from current 
campaigns and a cluster of new 
packages from acts like Slim 
Whitman, Chuck Berry, Pelula 
Clark and the Shadows. 

Turn-of-the-year television time 
costs less than it does earlier in 
December (savings of 30 percent and 
more arc possible), and record 
companies are clearly anxious to use 
the medium to mop up post- 
Christmas consumer cash and 
tokens. But the value of cheaper 
ainimc will be undermined if 
competition is tough, as it may be. 

As soon as the Yule dust settles, 
United Artists will kick off its 
campaign for the new Slim Whitman 
LP, Red River Valley. The 
commercials will go out in the last 
week of December and the first week 
of January in Stags, Granada, 
Trident, ATV, Anglia, Southern, 
Harlcch and Westward; London will 
see them from January 5 onwards. 
There will also be a Border re-run 
(the album was test-marketed there 
during November) at the end of this 
month. 

Red River Valley, recorded by 
Whitman during his last London 
visit, includes versions of 
Rhinestone Cowboy, Somewhere 
My Love, Una Paloma Blanca and 
Now Is The Hour; support material 
runs to window items, showcard 
posters and streamers. 

K-Tel will be extending its current 
TV efforts for Disco Rocket, 44 
Superstars and the Four Seasons 
into January, when it will also 
introduce a Petula Clark 'greatest 
hits' LP. Further releases, including 
a compilation built around pirate 
radio, will follow. 

Phonogram moves in the same 
month with a 20-irack Chuck Berry 
compilation entitled Motorvatin' 
airing for three weeks in four regions 
— Granada, ATV, Stags and 
Harlcch — from January 26. The 
campaign is worth £60,000 at rate 
card levels, and the Chess set (RRP 
£3.25) includes virtually all of 
Berry's biggest hits, among them 
Roll Over Beethoven, Sweet Little 
Sixteen, Rock And Roll Music, 
Johnny B Goode, Back In The USA 
and No Particular Place To Go. 

Although the next EMI television 
campaign has not officially been 
announced, it is believed to feature a 
20-track hits package from the 
Shadows — no surprise in the wake 
of Multiple Sounds' success with 
Ben Weedon. The promotion is 
expected to be as weighty as EMI's 
Beach Boys and Glen Campbell 
efforts, and to begin at the end of 
January, or early February. 

The company, meanwhile, has 
just completed an unusual round of 
small screen advertising for Steve 
Harley and Cockney Rebel. The 
half-minute spot (which went out 
last week on Thames, ATV, Trident, 
Granada, Harlcch, Anglia, 
Westward, Southern and Border) was 
built around Harley. and the act's 
latest LP, Love's A Prima Donna. It 
was unusual in that record 
companies rarely choose to promote 
brand new music on television, not 
only because of consumer 
unfamiliarity with the repertoire, 
but also because the royalty rate 
received by artists like Harley is 
higher than for vintage repertoire — 
thus further reducing the 
profitability of TV-advertised 
product. EMI is confident, however, 
that its gamble will pay off. and may 
the commercials in January. 

Active in the New Year, too, will 

be Multiple Sounds and Arcade. The 
former is continuing to push its 
Songs Of Praise and Bert Weedon 
releases until January 28 and 
February 18 respectively, while 
scheduling its Best Of Tony Bennett 
(drawn up in conjunction with CBS) 
for nationwide promotion from 
January 20. The firm has also just 
launched Hit Scene '76, a 20-lrack, 
CBS-derived collection featuring 
names such as Abba, Tina Charles, 
Sailor, Biddu, David Essex and the 
O'Jays This runs across the nation 
until January 21. From Arcade, 
there will be New Year carry-overs 
for its cross-country efforts on 
behalf of the Henry Mancim and 
Sounds Of Glory LPs. 

Another TV merchandiser, 
Ronco, will continue to promote its 
four-album Classical Gold box into 
January, while RCA is believed to be 
planning the small screen debut for a 
Glenn Miller release some time in 
February. 

This New Year crop of TV records 
will certainly have many retailers, 
who will be anxious to reduce their 
s'ock levels in the wake of 
Christmas, reaching for their 
headache pills. They may even give a 
number of the albums a frosty 
reception, refusing to stock them 
unless s-o-r is granted or minimum 
order conditions arc waived, or 
turning to one-stops more than they 
have in the past. 

Ewiwisiin start list 

dliiin are etaien 
BRITAIN'S 1977 Eurovision Song 
Contest entry will be chosen as last 
year, from a short list of 12 songs, 
selected from a record entry of more 
than 300. 

This time the BBC-televised "song 
for Europe" presentation will come 
from the New London Theatre, 
Drury Lane, London, on 
Wednesday, March 9. The format is 
precisely the same as for last year, 
which produced the eventual 
Eurovision winner in Save Your 
Kisses For Me, by Pye group 
Brotherhood of Man — juries from 
12 BBC regions awarding points to 
the final dozen songs. 

Britain, as the 1976 winner, stages 
the actual Eurovision Song Contest 
final from the New Concert Hall, 
Wembley, on Saturday, April 2. 

The final 12 comprise: 
After All This Time, by David 

Mindcl and Gary Benson, published 
by Felicia Gay, performed by 
Wesley Park and Smith; A Little 
Give — A Little Take, by Roger 
Greenaway and Tony Macaulay 
(Dick James), performed by the Carl 
Wayne Band; Everybody Knows, by 

Freddie Phillips (Carlin/Humber), 
sung by Beano; If Everybody Loved 
The Same As You, By Geoff 
Stephens and Don Black, (Tic-Toc), 
sung by Lyn Paul; Just For You, by 
Biddu, Gerry Shury and Ron Roker 
(published by Subbidu/Chappell/- 
Rondor/Gcronimo), performed by 
High Society; Leave 
A Little Love, by Alan Hawksha\v 
and Ray Cameron (Carnal), sung 
by Tony Monopoly; Promises 
Promises, by Richard Gillinson and 
David Hayes (RAK/Mews), 
performed by Rags; Rock Bottom, 
by Mike Moran and Lynsey dc Paul 
(Chappell), sung by Kay Garner. 

Swings And Roundabouts, by 
Richard Crowe and Nicholas 
Portlock (Shaftesbury/Fast 
Western), sung by Val Stokes; What 
Do You Say To Love, by Nick Ryan 
and Robin Slater (April), sung by 
Mary Mason; Where Were You 
When 1 Needed Your Love, by John 
MacLeod and Dave Meyers (Janna), 
sung by the Foundations; You're My 
Sweet Sensation, by Raymond 
Roberts and Melvyn Taggan (M and 
M). sung by Sweet Sensation). 
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NOW AWAITING board approval in New York — CBS 
plans for a new factory in Aylesbury   sound problems 
caused cancellation of two press shows of Mermaid Theatre 
staging of Harry Nilsson's The Point musical   Evening 
Standard advertisement invites readers to "impress your 
clients and friends" by spending £250, to include champagne 
dinner, for a 12-seater box at Rod Stewart's Olympia concerts 
  Polydor hopeful of announcing capture of world's 
greatest rock n' roll band at Midem   Phonogram staff 
restructuring imminent? 
BRADLEY'S A&R manager Barry Leng, arriving at 
Dusscldorf for tv show with Simon May, delayed for several 
hours when police mistook him for wanted terrorist The 
Jackal — matters were not helped by his passport being out of 
date statement of future plans awaited from former B&C 
director. Fred Parsons, most recently with Screen Gems/EMI 
Music a recent Number One in the Seychelles — I Am A 
Cider Drinker by the Wurzels a daughter, Marissa Jade, 
for independent promotion man Howard Marks and wife 
Caroline. 
ANCHOR SALES force and CBS distribution doing a fine 
job for Virgin which logged November sales 81 per cent up on 
1975, with December prospects looking even belter — but 
confirmation still awaited of previously announced plants to 
form a joint Anchor-Virgin sales force from January   
Pickwick Christmas card featured a painting entitled Fun and 

vGames, the work of jn.d. Monty Lewis   Tina Charles' 
Doctor Love bears resemblance to Jackson Five's 1970 hit, 
The Love You Save  SB&Q pulled out of German lour 
because missiles — including beer cans stuffed with six-inch 
nails — hurled at them during three appearances a Rolls 
Royce Corniche for A&M managing director Derek Green 
  with no support act, Chicago will make three UK 
appearances for promoter Harvey Goldsmith in the UK in 
January as part of six-week European and Scandinavian tour. 
FIRST PHONOGRAM pro-am Golf Classic now almost 
certain for a May tee-off, with Ken Maliphant, Ken Bruce and 
Bill Martin handling organisation   on December 27, 
Elton John hosts two-hour Radio 1 show of his favourite 
records   former Atlantic pressman Rod Lynton now 
handling UK representation for Copenhagen's Sluk outfit and 
seeking oldies catalogues recently discovered by Warner 
Bros., 50 previously unreleased Everly Brothers tracks, which 
UK company hopeful will form basis for a package to follow 
duo's successful tv album   first management client for 
EMC company formed by Dave Chapman and Don Morris is 
Papa Don Schrocder, producer of James and Bobby Purify, 
who may do some work here for GTO   a regular club 
attraction. Gene Pitney will undertake first UK concert tour 
for several years in February for Kennedy Street Enterprises. 
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Disco djs set 

Target for plays 

by TF.RR1 ANDERSON 
THE POWER of the discos to create 
a hit single is now being seriously 
tested by professional disc jockeys 
all over the country. During the 
fortnight on either side of 
Christmas, they are being asked by 
the Professional Night Club Disc 
Jockeys Association to give 
saturation play to a Target release:- 
Show Me What You've Got by 
Mista Charge. 

The campaign is the latest move 
by the Birmingham-based 
association, which in its first year of 
life has won (after something of a 
fight) the recognition and co- 
operation of a fair number of record 
companies— including nearly all the 
majors. 

Pat Martin, of Rebecca's in 
Birmingham, told Mi/sic Week that 
all the 50-plus members of the body 
will be solidly behind the saturation 
campaign, and the single is 
guaranteed three plugs a night at all 
the discos in Birmingham. Derby, 
Leicester, Stoke-on-Trent, 
Sheffield, Convcntry, Burton and 
Banbury Martin has personally 
enlisted the support of dj's in 
Nottingham and Manchester, and he 
is confident of getting it, but the 
hope is that fellow professional 
record spinners all over Britain will 
lake up the single and complete the 
saturation plan. 

One single has already been 
broken, Martin claims, through a 
process of long-term plugging in the 
Midlands area, where the 
association was first set up. This was 
Jesse Green's Flip, which last week 
entered the Top 50. but the plan is to 
break the Mista Charge single in 

This is the last Music Week 
this year. Because of the 
holiday break, the next issue 
will be dated January 8, 
1977. 

much more speedy and spectacular 

^Anhe same time as it is nexmg 
muscles, the association is rapid , 
crowing; a Nottingham branch vvil 
be complete in the New Year, and 
Manchester is the next target. 
Further recognition should come m 
the next few weeks, when RCa\ is 
expected to join the record 
companies which take part in the 
association's singles scheme. 

Martin, a prime mover in setting 
up and running the PNCDJA, says 
that it was born out of the need lor 
professional djs to have some 
leverage with the record companies. 
"They knock people off their 
mailing lists for no reason, and we 
have no right to appeal. No-one 
before has ever been able to co- 
ordinate discos, but we decided to 
take one or two records every 
fortnight, and guarantee to play 
them three times a night, telling 
people they were the disc jockeys 
pick of the releases." 

The association offers record 
companies two main advantages: the 
chance to offer likely-sounding 
singles as possible hit picks (thereby 
almost certainly boosting sales and 
possibly pushing it into the charts); 
and the chance to keep their mailing 
lists up to date and avoid wasting 
free singles on djs who no longer 
have any professional use for them, 
"We know within 48 hours if a 
jockey has left his job, but it could 
take the record company months to 
find out." 

The association asks, in return for 
its support, an LP for each member 
from the companies whose singles 
are picked, and another LP all 
round if any of the said singles make 
the charts. The association — which, 
if it does not think there is a good 
enough single in any week, will make 
no choice, because "it's not a service 
for hyping rubbish" — has planned 
its all-out campaign for a time when 
discos arc nightly tripling normal 
attendance. The result of this 
experiment should be of significance 
to djs, record companies and 
retailers alike. 

LWT ends 

Mansfield's 

Superpop 

TV series 
by DAVID LONGMAN 

LONDON WEEKEND Television 
will not be screening any more of 
Mike Mansfield's Superpop series 
having decided that none of the 
remaining programmes are suitable 
for the company's needs. 

LWT bought five of the 
programmes in the summer, but 
when it came to planning the 
autumn schedules, the late Cyril 
Bennett, programme controller, 
decided only to buy programmes as 
and when slot became available, or 
when programmes could be related 
to London concert appearances by 
the acts. A further three Superpop 
shows were purchased by LWT and 
screened. Of the shows which 
Mansfield produced with record 
industry financial support, three 
remain unshown. 

Mansfield told Music Week that 
he did not wish to talk about his 
relationship with LWT, except to 
say that he is continuing to produce 
Supersonic for them until Easter 
next year, when the programme is 
due to end its current 26-week run. 

As last winter, Supersonic has 
been taken by the majority of tv 
companies during the autumn, 
though for the new year, several 
companies have declined to take up 
the option in their contracts. ATV, 
Granada and YTV are among these 
companies. 

Two weeks ago, Mansfield issued 
a writ for libel against Time Out 
magazine following an article titled 
Mike Mansfield — The Profits of 
Superpop. LWT is keen to make it 
clear that Mansfield's action is 
independent of the tv company. 

Mansfield also directs and 
produces the Russell Harty show, 
which is currently taking a break 
until early February when it returns 
for another 13 weeks. Mansfield is 
expected to retain his involvement 
with the show. 
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Gilbert & Sralivan 

have been part of 

Christmas ffar 

over 1®® yews- 

don't stop now! 

THOMAS ROUND DONALD ADAMS VALERIE MASTERSON 

HELEN LANDIS JOHN CARTER MICHAEL WAKEMAN 

LAWRENCE RICHARD ANN HOOD AND THE GILBERT AND 

SULLIVAN FESTIVAL ORCHESTRA AND CHORUS CONDUCTOR 

PETER MURRAY. 

IUBI.WIII\\H 
h-TS}. 

Tai-ES^.S 

ir., WfCL 

GILBERT AND SULLIVAN 
OVERTURES 
NSPH 7 

ishrtivs 
ia,■•0 (•oiJiMiuuwrr* 

THE GONDOLIERS 
NSPH 8 

% 

HMS PINAFORE 
NSPH 9 

11 

THE YEOMEN OF THE 
GUARD 
NSPH 10 

aiBWTiSllLlUN 

l01.A> I n/: 

IV, 

4.iiii%Nui nmsi 

I OLANTHE 
NSPH II 

w 

RUDDIGORE 
NSPH 12 

DHTiT^. 

7 

THE MIKADO 
NSPH 13 

uiaBusvuiv* 

PIRATES OF PENZANCE 
NSPH 14 

uiatni Hum1! 

TRIAL BY JURY 
NSPH 15 

Also available on casscllc and cartridge 

# □ 
RECORDS fSw ivon T Jpcs I 111 

Pye Records (Sales) Ltd. 
132 Western Rd, 
Mitcham, Surrey. 
Tel: 01-640 3344 

—N 
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GILBERT AND SULLIVAN 
FAVOURITES 
NSPH 16 
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RE-ACTIVITY ON BEST-SELLING CATALOGUE SINGLE 

MY SWEET LOKD 

 BY  — 

GEOBGE HARBISON 

- -.Aasi 

Now available in 

s|)ecial singles bags 

and supported by 

strong promotional 

campaign. 
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Tc'-TV • £i- <'^v,S) „ 
GEORGE HARBISON 

MY SWEET LORD 

A . .C?- -< bk: 
s? 

j—» 

155884 
Marketed by EM! Records Urmed. 20. Manchester Square. London W1A 1ES Sales and Drstnbu.ion Centre. , -3 Ux^^" 
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mm: m ars ago 
(Oocemhcr 25. 1971) 
BOMB A1TACKS on Syniphola 
premises in ISorthern Irchuui cause 
damage eslimaled al £20.000   
S y a d AM adds I n d u s I r i a I 
Commercial Plastics plant and 
Deacon budget label to his 
Tweh eurades organisation   
I.anrie Kreijicr celebrates lOth 
anniversary as a retailer   Bill 
Cro/ier joins Disney Records to 
provide liaison between record 
company and radio stations   
BBC claims increase of one million 
listeners over last year   seven 
insiminenials in Top 50 including 
four tv themes   Alen Klein. 
interviewed about Apple, stales, 
"It's an extremely healthy company 
with a cash balance of £3 million" 
...... My Sweet Lord by George 
Harrison named 1971's best-selling 
single   Kinney hires six 17cwt 
vans for direct sale of 25 popular 
titles to retail trade. 

TI N M ARS AGO 
(December 22, 1966) 
AFTLR A 10-ycar association, Pyc's 
terminates Selecta Distribution deal 
  Trade Exhibitions firm 
organising Record 67 exhibition at 
Royal Morticullnral New Hall, 
Westminster, in February, a I which 
EMI planning to unveil new 
shopfilling concept  sales of 
Seekers' Moringlown Ride pass 
quarter-million mark   Polydor 
releases Hey Joe by Jimi Hcndrix, 
described by RR reviewer as "the 
sensational new guitar discovery 
who also sings with a mass of soul" 
  looking five years ahead to 
decimalisation RR predicts price of a 
single will be 37 newpence   
Dccca releases Matthew And Son by 
Cat Stevens Twiggy makes disc 
debut on Ember with 1 Need Your 
Hand In Mine. 

TW ip©0i(fllsp| 

riiih 18m 

by BRIAN MULLIGAN 
THE BRITISH record industry's 
commitment to television as a major 
stimulus to volume sales continues 
to gather momentum. 

Details of rate-card expenditure 
on tv and press advertising to the 
end of October, released by MEAL 
(Media Expenditure Analysis Ltd.), 
reveal that in the 10-month period 
record companies had invested 
almost as much in the two media as 
in the whole of 1975. A year end 
total in the region of £8.6 million 
seems in prospect. 

October itself, marking the start 
of the pre-Christmas sales push, 
produced a remarkable outlay of 
£1.5 million — a 61 percent increase 
on October 1975 — to bring the 10- 
month total to £6.1 million, of 
which tv accounted for £4.2 million. 
By comparison, advertising in all of 
1975 cost the industry about £6.5 
million, shared between tv (£4.6 
million) and press (£1.9 million). 

After a fairly soft sales year, a 
spurt of activity in October could 
have been anticipated anyway, but a 
comparison of expenditure over 
both years to the end of October 
discloses a 62 percent increase. In 
the 12 months to the end of October 
1975, £5.3 million had been spent 
this year the amount had climbed to 
£8 5 million. 

The status of television as the 
primary means of reaching the mass 
market of consumers is thrown 
sharply into perspective by 
comparing this year's 10-month 
figure of £4.2 million with the total 

media outlay of £2.2 million logged 
by MEAL in 1974. The increase over 
the three-year period reflects the 
heightened participation by major 
companies in an area previously the 
exclusive province of tv 
merchandisers, K-Tel. Ronco, 
Arcade and latterly MSD/Warwick. 
For instance, EMl's press-tv 
spending in the 12 months to the end 
of October was running in excess of 
£400,000. at rate card prices, while 
Polydor's 12-months figures, 
boosted by expenditure of £105,000 
in October, amounted to £481,000. 

Nevertheless, the specialist 
merchandisers remained the most 
lavish spenders, with K-Tel leading 
the pack with an October outlay of 
£390,000 bring the company's total 
for 12 months to almost £1.8 
million. Moving into second place 
was MSD/Warwick, with October 
spending of £201,000 pushing the 
12-monih total close to £1,2 million. 
Over the 12 months Ronco spent 
£756,000 and Arcade £508,000. 

DJM Choice 
DJM RECORDS has signed a deal 
with Gerry MacDonald's Choice 
outfit, of New York. The first 
release will be a live album from 
London-born Victor Feldman, 
recorded in Los Angeles in the 
company of Tom Scott, Chuck 
Domanico and John Guerin. 
Entitled Rockavibabe (DJM 22058), 
it will be available in January. 

.'1, 

BEFORE HE left Screens Gems for UA Music, Ray Waller Ren ire) 
successfully concluded a lony-ienn extension of Ken Gold and Micky Dennc's 
exclusive writer con trad to the com/x/ny, and also presented them with silver 
discs for the Real Thing's two hits, Gold and Denne signed an extension of 
their artist agreement, too, whereby the duo will shortly enter into a recording 
deal with a US major via Screen Gems Music's production arm. 

TGnmis split turnei 

imn fef (Hlimi ifffire 

THE 1BA, under instruction from 
the Home Office, has turned down 
an application from Thames Valley 
Radio to split transmissions on this 
Wednesday (December 22). 

The station had set up the 
technical facilities to split its 
medium wave and VHF broadcasts, 
but after waiting three weeks for a 
decision from the IBA, station 
programme controller Neil ffrench 
Blake was told on Friday that the 
Home Office would not consent to 
the split as the industry is "waiting 
for Annan to report." 

This is the latest in a long line of 
refusals from the Home Office. The 
radio industry appears to be divided 

on this occasion, with the BBC 
permitted to simulcast on December 
24. with BBC 2 carrying Rod 
Stewart's Olympia concen and 
Radio 1 taking the concert on VHF 
in John Peel's show. 

Thames Valley will now carry the 
Benjamin Britten memorial concert 
on both MW and VHF. The 
intention had been for the station to 
carry the simulcast on FM only, 
leaving the station's popular soul 
programme to continue on MW. 
The ITV companies will be carrying 
the concert, and Thames Valley had 
arranged a joint promotion for the 
evening with the Thames, Southern 
and ATV regions. 

The new RCA 

catalogue is now 

awailable 

Order your copy NOW 

The new RCA catalogue service 
includes: 

Comprehensive catalogue of records and 
tapes on all labels manufactured and 
distributed by RCA 

Master catalogue complete to 31 st October 
1976 

3 quarterly supplements (first supplement 
1 st November 1976 to 31 st January 1 977) 

Regular mailing of trade release sheets full 
service £4.50 inclusive per annum 

RCA RECORDS 

CATALOGUE SERVICE 

ORDER FORM 

Complete in BLOCK CAPITALS and return completed form to: 
Sales Department RCA Limited Record Division 50 Curzon St 
London W1Y8EU 

Please register me as a subscriber to the 1976/77 catalogue service 
Please complete A or B below 

A. I/We enclose our cheque for the sum of £  

B. I/We hereby authorise RCA Ltd to debit our account as 
given below 

In respect of copies of their catalogue at £4.50 each 

To the sum of £  

Signature 

Dealer's Account Number 

Dealer's name  

Dealer's address 

Please return all copies of this form ItC/l 
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Old Mike's 

Almanac 

far 1 ill 

WITH RELENTLESS inevitability, Mike Hennessey 
yet again looks in vain for tealeaves at the bottom 
on his pint gin tankard and tries his shaking hand 
at some music industry predictions for 1977. All 
frights reserved. Any similarity between this load 
of old rubbish and humour is entirely illusory. 

u 

& 
MA Y: Top U.S. animal 
act, Mokey. being 
consoled by his roadie 
after being refused 
membership of Asscap. 
Asked if he is likely to be 
admit led to SESAC. 
Mokev replies: "I'm not 
likelv to BMI?" 

JULY: Ivor Ludwig in storm at Wembley bongo 
competition when he is disqualified for having an unfair physical 
advantage. 

SEPTEMBER.-Pia^ 
outside the advertising 
agency after recording Q 
commercial for vodka 
and slimline tonic ~~. 
that's a leaner Jones. 

Janueiy 

RECORD COMPANY 
executives abandon Rolls 
Royces and Lamborghinis 
after Hcaley mini-budget, to 
buy budget minis   Linda 
Ronstadt reveals that what she 
actually said on the beach was: 
"Why don't you guys at WEA 
put some zip into your 
operation instead of fumbling 
with those buttons?" ...... 
Record stars on strike in bid for 
massive increase in royalties — 
entire Top 30 are Jonathan 
King covers   Stories of 
record price was discounted by 
Boots and Smiths   A&M 
(UK) and Arista (U.S.) 
combine resources to produce 
new Derek & Give album 
(Sample — Clivc: "What was 
the worst job you ever had?" 
Derek: "Getting a bottle of 
water out of RCA".)   
Record sales at rock bottom, 
but dealers do brisk trade in 
newspapers and magazines, 
Boots cosmetics and Smiths 
books   Tony Palmer tells 
Weedon; "The Sex Pistols are 
the greatest songwriters since 
you, Ben." New craze for 
crossover pop-classical music 
launched with 1 Don't Want To 
Set The World On De Falla. 

FebryeiY 

With artists continuing to price 
themselves out of the market, 
record companies turn to 
animal acts. EMI outbids all 
competition to sign the Gnu 
Seekers, Joan Armadillo, Van 
Dcr Giraffe Generator and 
Jefferson Star Sheep   
After huge success of Swedish 
vocal group in Dyfed on Welsh 
lour, CBS buy special gold 
bangles to adorn Abba wrists 
with   Country music's 
best-kept secret revealed — 
reason George Hamilton gets 
so much work is that there are 
four of t hem  Craze 
for morbid music sweeps the 
States. Doom Records release 
Sing Something Sinful by the 
Charles Addams Singers   
At Music Week Awards 
luncheon. John Fruin arrives 
on the button, George 
Harrison arrives on a dark 
horse. Tarn Paton arrives on 
Roller Skates, and the Sex 
Pistols in an acne carriage. But 
MW's editor beats them all by- 
arriving with A Barrow  In 
effort to cash in on massive 
boom in blank tape sales, three 
record companies launch blank 
LPs. All arc immediately 
covered by Jonathan King. 

March 

New Linda Lovelace cassette 
released by Venus Tapes 
described as armless   
Sudden mysterious outbreak of 
shingles among record 
company executives. Music 
Week asks; "Could this be the 
end of LPsh?"  More and 
more animals being signed to 
long-term recording contracts 
and appearing on Old Grey- 
Weasel Test. Tony Stratton 
Smith elected to Stoat Board 
  Peter Mennecr declines 
offer of job in Lebanon 
because of allergy to Cedars 
 John Fruin breaks 
London-to-Manchester cycling 
record after charter jumbo jet 
bringing his salary from New 
York is diverted to Prestwick 
  After years of research. 
Smiths backroom boys perfect 
special line in guided footwear 
which lead record buyers 
automatically into their shops 
— called Don't Bower Boots 
  Steve Harley forms new- 
group from his favourite music 
press writers, Cocky Rabble 
  Smash pop-classical hit 
from Eric Carmen is Little Man 
You've Had A Bizet Day. 

April 

More Virgin and Cube 
confusion over record prefixes. 
After both companies supply 
dealers with WATT 1, 2, and 3. 
dealers retaliate by giving 
companies WATT 4 
National Rock Star confirms 
that re-formed Beatles will 
appear with Rolling Stones, 
Elvis Presley. Frank Sinatra, 
the Carpenters, Bob Dylan. Idi 
Amin, Charles Manson, Linda 
Lovelace and Bert Weedon at 
the 100 Club for a concert in 
aid of the Bangla Desh branch 
of the National Front and the 
Tony Palmer "Fight Self- 
Consciousness" campaign   
Music Week reports animals 
arc moving into retailing with 
the opening of the W. H. 
Sloth's, Brutes, Walrus and 
Laurie Cougar chains   
Famous artist banished from 
Nashville for recording a 
country song with a different 
melody  Soviet punk rock 
star Y'uri Nate teams up with 
Lee Kcvrywair to record All 
You Need Is Lav   Home 
Duplicators Association visit 
Department of Trade to seek 
subsidy for attendance at next 
year's MI DEM. 

May 

Sweet follow up their hit single, 
Give Us A Wink, with I Don't 
Care If I Do Go Bland .. 
Record companies compete 
fiercely to sign new continental 
pooch rock group led by Scat 
Rabies   WEA lakes over 
E M I' s £ 2 5 million 
headquarters as London pied- 
a-terre for John Fruin   
Pulitzer prize awarded to Fleet 
Street journalist for music 
business story which has one 
almost accurate statement  
Ben Weedon launches Plunk 
Rock with record made on 15lh 
century stringed instrument 
and says he's only doing it for 
the lute ...... Peter Mennecr at 
IMIC 7 asks for a hotel that's 
not too 'andy   As income 
tax slashed to 96 pence in the £, 
tax-exile artists flock back to 
Britain and call off recording 
strike National Rock Star 
apologizes for massive error in 
front page story about Beatles- 
Presley-Dylan etc. concert. Ad- 
mits that Bert Weedon will not 
be appearing   Pickwick 
snaps up Percy Edwards to 
make sou ndalike animal records. 

June 

Dought hits Britain — but 
BMRB says not aware of a 
Walter shortage   /\flcr 
scries of MPA functions at 
plush London locations, John 
Peel says publishers are 
putting the balls back into Tin 
Pan Alley   New George 
Harrison album spread over six 
months, 12 tracks, four studios 
and nine different labels  
Animal acts losing favour and 
Polydor's newly-signed group 
of elderly Hcrefords panned by 
NME as "a load of old 
bullocks"  ITV announcer 
Phil Grumpy suspended after 
goading Cliff Richard into 
saying "underpants" on chat 
show   Bill Haley fans 
warned that any more riots and 
they won't be allowed back 
into the old folks home  
Dialogue overheard by MW 
reporter in Manchester Square 
area: "What's the worst job 
you ever had?" — "Explaining 
to Sir John why we signed the 
Sick Pistils"  Britain's one 
and a half million home 
duplicators visit BMRB to set 
up special Home Cassette Top 
50  

July 

Limp Records launches Monk 
Rock with the release of a 
single by the Abbey 
Wanderers, a group of friars 
with dirty habits   Melody 
Maker carries sensational Tony 
Palmer disclosure — he admits 
he was wrong once. It was the 
time when he thought he was 
wrong but he was right   
New, long-awaited Stevie 
Wonder album, finally released 
at £28.50 comprises three LPs. 
four singles, two illustrated 
booklets, a drip-dry Barney 
Ales T-shirt, a pack of deep- 
frozen ham hocks and black- 
eyed peas, a plastic model of 
Detroit and a framed picture of 
Ken East blackcd-up   To 
frustrate continuing chart- 
fixing. BMRB decides to put all 
dealers on chart panel   
Walter Woyda telephones to 
claim unrecorded sale of Mr. 
Melody album by the Oxfam 
shop in Willesden High Road 
 Merger of pop papers sees 
launch of National Rock 
Melody Sounds Express and 
Mirror Disc incorporating 
Music Echo   Sam Costa 
jumps on pop-classical 
bandwagon with Here's A 
Little Tune You'll Love To 
Croon They Call It Saint- 
Sacns. 

PAGES 

August 

Windmill Records declines to 
send star guitarist to Punk 
Rock Festival and spokesman 
asks: "Would punk rock public 
want to sec Ben Weedon?" 

Monk Rock goes 
respectable and afcr religious 
backlash, Barry Bethel teams 
up with Eric Morccambe to 
launch new religious label, 
Bethell-E.M , featuring Hims 
Ancient And Modern by Lady 
Antonia Eraser   Elvis 
Presley expected to appear in 
Britain at last after Colonel 
Parker told he need only pay 
£25,000 to have Presley on 
Super pop show  Geoffrey 
Bridge reports that the record 
industry ship is in full sale, with 
reliable charts and not too 
many people involved in the 
rigging   Former Bay City 
Rollers hold annual rally in the 
Usher Hall   Punk Rock 
movement joined by band of 
unemployed Irish building 
workers. Paddy and the Rotten 
Hods  Pop-classical boom 
maintained as singles chart 
topped by Good Cluck, Good 
Hoist, God Bliss You, 

September 

Santana hire new British 
drummer to record album of 
Beatles songs and he's hailed as 
a new gringo star   Linda 
Lovelace records an album. 
Sore Throat, with the Sucks 
Pastilles   After further 
outspoken appearance of the 
Sock Parcels on television, 
Peter Cook, Dudley Moore. 
Kenneth Tynan and Max 
Bygravcs bring action for 
unfair competition   
Following success of Glen 
Campbell weepy LP, Arista 
rushes out Cry by Weepy Lee, 
which is voted No 1 in the old 
Ray grizzle test   Three 
Decca employees taken onto 
the permanent staff after 75- 
year trial period   Lena 
Marlcll records Let Me Try- 
Again Again   Cretin 
Power is the new movement 
sweeping the rock scene, 
spearheaded by Petty Crook 
and Dudley Moron. Melody 
Maker publishes 48 page 
Imbeciles' Vocabulary 
fhousand of record dealers out 
ol business as home taping 
boom reaches colossal 
proportions. Record 
companies now sending free 
singles direct to householders 

October 

Jonathan King covers Cliff 
Richard hit. I'm Merely 
Famous   Sir John and 
Lady Caroline Rotten launch 
new Festival of Light campaign 
  After Flintlocks reveal 
bare stomachs in local 
Plymouth TV show, navel 
ratings drop   With 
monumental demand for tracks 
to make compilation albums, 
K-Tcl start recording artists' 
golden greats before they 
actually sign with a record 
company   Tony Palmer 
invents classical music  L.P 
chart dominated by Twenty 
Golden Deletions. Greatest 
Cut-Ont Hits and The Very 
Best Of Overstocks   Ron 
White voted best-dressed punk 
fan with natty pinstriped 
dustbin liner, matching gold 
safety-pin earrings and a chic 
shirt of stapled bus tickets  
Venus Records get evasive 
answer then they ring Music 
Week to ask if Linda Lovelace 
is going up in charts  BBC 
switchboard jammed by 
ndignant home tapers after 
Radio I play of tracks from 
new Stcvic Wonder album is 
niermpted by newsflash about 

noting retailers. BBC hastilv 
irrange replay. 

iowember 

Someone calls Music Week to 
ask if punk rock is four-lettered 
all the way through  With 
the whole programme time of 
ITV booked for compilation 
album commercials, the 
commercial stations mail their 
Christmas programmes to 
viewers on videodiscs   
BMRB investigation reveals 
that Scottish massed fiddle 
bands are not Glaswegian 
gangs going around trying to 
buy Kenneth McKellar records 
into the charts   Arcade's 
29th compilation album this 
month features the greatest hits 
of Parrish and Gurvitz. Ricky 
Wilde, Alexander Robertson, 
Darren Burn, Rick Springfield, 
John Christie and Simon 
Tu'-ner    Sex Pistols get 
devolution conscious and 
tollow up Anarchv In The UK 
with Having A Leek In Wales 
■ •••■ Animal song publishers 

■sign up for Moose-expo   
Polydor signs new punk rock 
act, the Cursed, whose leader 
l etc Putrid, is said to be the 
fining image of Johnny 
R

1
<?,ten   Linda Lovelace album notches £250,000 sales 

and earns her a gold plated 
disc. 

December 

Three people claim to recognise 
one character in Lon Goddard 
Christmas cartoon   After 
Messrs Bolan, Wyntcr, 
Murphy have their cars towed 
away, police send sterling 
sliding getting only three Marks 
to the pound   Street band 
Bill Posters and the Sites follow 
up Ram ones I Wanna Sniff 
Some Glue with 1 Wanna Taste 
Some Paste   Leicester 
Square public conveniences 
found to have ideal acoustics 
and leased out as recording 
studios. First recordings by 
Loo-Loo rushed out to chain s,or^   Kent East declines 
oiler of Christmas scotch, 
saying that having been drawn 
from the Wood himself, ho 
now prefers real Ales   
Liverpool group Fox cover 
Dana's Furry Tail ■ ■ 
Britain's one remaining record 
shop preserved as a museum- 
Year's blank tape sales top 
£100 million. Pressing order 
for new Elton John album 
reported to be more than lf,l) 

— for shipping to all radio 
stations and record lending 
libraries in the country- 
Publishers stand to get as much 
ts 33p in royalties After 
completing 1978 Almanac. 
Hennessey goes home to eon- 
cent rate on 1968 Armagnac. 
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This musical fantasyA has now been adapted 

for the stage and is J^currently running at the 

Mermaid Theatre.^Hklnterest in the production 

is such that demand for the album will be 

considerable, so make^^B^^^Lsure your stocks are ready, 
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