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MUSIC WEEK regrets thai it has 
not been possible to print a new Top 
50 Singles chart in this week's issue. 
Due to the abnormally long 
Christmas-New Year break, it had 
been anticipated that there would be 
less than the normal number of 
diaries arriving at BMRB from the 
chart panel and a Top 30 had been 
planned. In the event, the number 
delivered by Tuesday lunchtime was 
insufficient for BMRB to produce a 
meaningful listing in time to meet 
w i t h Music Week 's printing 
deadlines. The December 25 Top 50 
is repealed on page 37 (including 
breakers) and on the Pull Out chart. 
The January 8 Top 30 singles will be 
printed next week. 

B&C gets 

Red Nail 

disc unit 
LONDON WEEKEND Television is 
moving into the record business via 
Standard Music, the publishing 
subsidiary jointly owned with Essex 
Music. Standard has formed a 
production company and label, Red 
Nail Records, and signed a licensing 
deal with B&C Recordings which 
marks the first stage of managing 
director Brian Hutch's efforts to 
strengthen and broaden the 
repertoire base of the B&C 
operation. 

The deal, for the UK only, allows 
for B&C to promote, press and 
market all Red Nail releases, with 
distribution through Selccta. The 
two companies will also join forces 
in occupying the same offices at 7-8 
Rathbone Place, Wl, this month. 
These will house Red Nail's a&r 
department, under Paul Smith, and 
B&C's newly-formed sales and 
marketing team, headed by Terry 
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AFTER THE Rainbow re-opened last Saturday (I) via a Genesis concert, there 
was a reception Jor more than 700 music and entertainment industry guests, 
including Charisma's new joint managing directors. Gail Co/son and Brian 
Gibbon fright), with company chairman Tony Slratton-Smilh (story, this 
page). 

Strattin Smith takes 

(Glhif ismi back seat 

SEVEN YEARS after he started the 
company, Tony Stratton-Smith has 
surrendered the managing 
directorship of Charisma Records — 
though he remains chairman and 
controlling shareholder. Gail 
Colson, assistant managing director, 
and Brian Gibbon, head of business 
affairs, now become joint managing 
directors. 

Mike Everett, who joined the firm 
in October as general manager, has 
left to become director of a&r at 
Bronze Records (see Musical Chairs 
page 6). 

Colson came to Charisma in 1969 
as label manager, and will in future 
be responsible for the product, 
marketing and promotion areas, 
while Gibbon, a former CBS 
executive, who joined the firm 18 
months ago, will handle business 
and financial operations. 

Tony Stratton-Smith, who has 
increasingly distanced himself from 
the day-to-day running of Charisma 
in recent months, denied that his 
outside interests had influenced the 

decision to hand over (he reins to 
Colson and Gibbon He told Music 
Week: "There are changes in the air 
in the music business and I want to 
be able to concentrate on longer- 
term projects beneficial to 
Charisma. Record company 
approaches towards' artists have 
changed both in their very nature 
and the lime scale. Looking at out- 
own experience, and those of other 
companies, 1 feel that we have 
reached the point where we have got 
to decide just what our market is, or 
which pan of the market we arc 
catering for." 

Stratton-Smith added that it was 
still too early for him to expand on 
his long-term projects for Charisma, 
but he said that these would 
probably lie in the areas of 
merchandising and new methods of 
promotion. "There must be changes 
in the way the industry makes and 
sells records, and I want Charisma 
to pre-empt the other companies," 
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Top IP titles usher in 1117 

by CHRIS WHITE 
MAJOR RECORD companies are 
marching into the New Year with a 
stream of big-name album releases, 
despite the heavy release schedules in 
the pre-Christmas period which 
included just about every recording 
act. Amongst the LPs being given 
the January big push arc new titles 
from Pink Floyd, David Bowie, Neil 
Diamond, Rick W a k c m a n, 
Gallagher & Lyle, and Barbra 
Streisand, while back-catalogue 
material is also being given priority. 

After the Yule deluge ol album 
releases, it looks like Britain's record 
dealers are being given litile respite 
before the next wave of LI s. Ciib 
chart hopes arc pinned on three 
particular titles, Neil Diamond s 
September Song released next Friday 
(14) which follows .s f^cn 
1 nple success with Beautiful Noise, 
a Johnny Ma'his Creates, Hits 

compilation; and the soundtrack LP 
from the new Barbra Streisand/Kris 
Kristofferson film, A Star Is Bom, 
which is shortly for release in the 
UK. 

January is a fairly quiet month for 
EMI with most of its big-name LPs 
pre-released in order to catch 
Christmas. However, there is the 
January 28 availability of Pink 
Floyd's Animals LP (which is to be 
the subject of a major marketing 
campaign), while Rak hopes to 
rejuvenate Suzi Quatro's record 
sales with an LP, Aggrophobia. Two 
other LPs from the licensed labels 
division include The Best of Barclay 
James Harvest on Harvest, and the 
Jackson 5 Anthology on Motown, 

WEA has a particularly heavy 
release schedule during the month 
including an as-yct-untitlcd Beach 
Boys album, currently being 
completed. Other names with 

imminent product include Emmylou 
Harris, the Average White Band 
(with a two-LP repackage, Person 
To Person), Bread, Gary Wright. 
Van Morrison and Fleelwood Mac. 
From RCA, there will be David 
Bowie's Low LP — recorded in 
Berlin and France — Jack Jones' 
The Full Life, Jefferson Airplane's 
two-LP set. Flight Log 1966/76, and 
an Elvis Presley compilation. Elvis 
In Demand, which has resulted from 
a survey amongst members of the 
singer's UK fan-club of his most 
popular recordings. 

Joining the 'battle of the giants' 
will be Rick Wakeman on A&M with 
the White Rock soundtrack album, 
and also Gallagher & Lyle with Love 
On The Airwaves. But while the LP 
chart will probably resemble a 
battleground for many established 
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EMI strengthens 

Sicence iiwisiin 

by ADAM WHITE 
THE SEPARATION of EMI 
Records' own repertoire division 
and its licensed product units 
blueprinted by the company some 
years ago but delayed in 
implementation, speeds up in 1977 
with the creation of a new post, 
director, licensed labels division, 
and the appointment of Alan Kaupc 
to that job Kaupe was previously 
an EMI director with 
responsibilities for dislributuion and 
retail shops; he remains on the board 
of HMV Shops. 

The licensed labels division is 
responsible for the marketing and 
promotion of all American and 
British labels' product under the 
EMI wing, including Motown, 
MCA, Rocket, Rak, Mountain, 
MAM, Fantasy and a cluster of 
small outfits. Its general manager, 
Colin Burn, will report to Kaupe. 

The move is described by EMI 
managing director Leslie Hill as part 
of a process of decentralisation. 
"EMI Records has grown so much 
in recent years that I feel we have to 
break our structure down to give the 
individual operating units a stronger 
identity and more freedom to 
develop their own business." Kaupc 
is taking charge "because he has a 
great deal of experience in all aspects 
of the record business." 

Questioned about future moves 
toward making the licensed labels' 
division virtually autonomous, with 
its own sales force — a much- 
mooted idea during Gerry Oord's 
tenure as chief of EMI Records — 
Leslie Hill said these were unclear at 

present. "It is an evolving situation. 
We have to see how this first move 
works out before we go any 
further." 

The division would have no 
shortage of product to sustain its 
own selling team. The labels it 
handles represent a substamial pan 
of EMI's business, with, as Hill 
claims, an Annual turnover "the 
same as many large record 
companies in this country — putting 
it into the British majors' league in 
its own right." 

Alan Kaupe's appointment is one 
of several announced by EMI for the 
New Year. Production director Roy 
Matthews becomes director of 
production and distribution,- 
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BASF winds up music division 

by WOLFGANG SPAHR 
MANNHEIM — The music division 
of the giant BASF combine was 
officially wound-up last Friday (31), 
although negotiations to settle 
outstanding contracts with labels 

RCA prices up 
SEVERAL PRICE increases have 
been announced by RCA with effect 
from this week (January 4); Singles 
increase in price from 63p to 70p 
while standard pop albums go from 
£2.79 and £2.99 to a uniform £3.49. 
Other price increases include the 
mid-price Victor label from £1.99 to 
£2.49. and the Red Seal classical 
label from £2.99 to £3.49. Special 
category pop and classical go from 
£3.25 to £3.69. Eight-track tapes are 
also increased from £3.29 to £3.50 
and cassettes go up 35p, also to 
£3.50. Special category cassettes and 
cartridges — £3.49 to £3.80. The 
Starcall mid-pnee album series 
remains unchanged at £1.99 and 
similarly the tape equivalents 
continue at £2.25. The price changes 
arc the first at RCA since last 
March. 

and artists are still in progress, 
BASF's marketing director Hans 
Jochcn Versemann reported that 
negotiations with the Polygram 
group, based on a wholesale 
takeover of BASF's music interests, 
had failed to reach a satisfactory 
conclusion. The result is that the 
company's music division, which 
was set up in 1971, is being 
dismantled section by section. 

The Villingen-based MPS jazz 
label, whose contract artists include 
George Shearing, Singers Unlimited, 
Monty Alexander. Martial Solal, 
Supersax and, until recently, George 
Duke, has been licensed direct to 
Metronome, a company in the 
Polygram group, for Germany, 
Austria and Switzerland. BASF had 
been contracted to distribute the 
label world-wide until December 
1978. 

Cindy & Bert. Peter Rubin and 
Bata lllic, major artists on the BASF 
label, have been signed by Polydor, 
and Freddy Breck and the 
Wcslfaelischcn Nachligallcn folk 
group — both big-selling acts — 
have been signed by EMI. 

A good proportion of the back 
cataloc of BASF and all the 

repertoire on the Peggy children s 
label — material produced by 
former BASF director Klaus 
Laubrunn — has been acquired by 
Deutsche Austrophon, a company 
located in Diepholz. near Hannover. 
Rolf Neumann, director ot 
Austrophon, told Billboard that he 
is currently negotiating to acquire 
the prestigious Harmonia Mundi 
classical label from BASF. 

Versemann said that BASF music 
division director L u d w i g 
Vondersand will continue to work 
for BASF in another division, but 
production chief Hagen Frank and 
international manager Hanno 
Pfistercr have both left the 
company. 

Pfistercr is planning to work as an 
independent international licensing 
consultant, and is having talks with 
MPS with a view to helping to set 
new licensing deals outside the 
German-speaking territories 

CHAIRS 
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managing director. Mike Gill. 

iisirkfiif Six Pack 

p@s to Bizzarre 

plan 

NEW WAVE distributors, Bizzarre 
Records, has tied up a one-off deal 
for the US-based Bcserkley label's 
Six Pack offer, and solved supply 
problems on two other foreign labels 
it imports. 

The Six Pack is a specially- 
packaged presentation of six singles, 
retailing in the UK at £4 per set. 

liore racing 

tie-ups 
COMMERCIAL RADIO stations 
and record companies arc being 
encouraged to maintain their interest 
in motor racing for the coming 
season, with Motor Circuit 
Developments staging 20 rounds of a 
new championship, the British 
Radio Production Saloon Car 
Championship. 

The competition is in place of last 
year's Poly dor/Radio 1 
championship, and the intention is 
to link the event with the 
commercial radio stations around 
the country. Details of the 
sponsorship have not been 
completed, though Music Week 
understands that both DJM and 
Polydor are likely to continue their 
involvement in the sport. 

Last year, commercial radio 
stations were involved in the 
Indyatlantic series of races, but this 
year are being encouraged to join 
forces with Motor Circuit 
Developments. Capital Radio in 
London has not renewed its contract 
with Indyatlantic, though sales 
director Tony Vickers confirmed 
that he is talking with MCD. 

Radio I's participation in motor 
racing will probably be limited to 
two or three charily events around 
the country. 

Artists represented are Jonathan 
Richman, Earth Quake, The 
Rubinoos, Greg Kihn and Son of 
Pete. The last-named 45 is a 
completely soundless offering, on 
both A and B sides, entitled Silent 
Knight. 

Only 450 Six Packs have been 
secured for UK sale, packaged in 
their original concertina-style clear 
plastic fold out wallet. 

Pressing problems in Holland had 
held up supplies of the Dynamite 
label for more than four months, 
but now import singles by Shakin' 
Stevens and the Sunsets, Tyla Gang, 
Roogalator and Nick Lowe are 
available again. 

The Paris-based Skydog label, 
owned by punk entrepreneur Marc 
Zermatti, had also been hard to 
obtain, although for a shorter 
period. Now availalble on Skydog 
via Bizzarre are new recordings by 
the Tyla Gang, MC5, Motorhead, 
and the Flamin' Groovics, plus new 
supplies of the successful Iggy and 
the Stooges album Metallic KO, 
French import copies of singles by 
The Damned and the Gorillas are 
also coming in. 

Palii® miiisoii 
POLYDOR has sold nearly one 
million Pablo albums since 
acquiring the Norman Granz jazz 
catalogue three years ago, according 
to Graham Hayson, manager of 
Polydor International's pop music 
division. The company, which has 
the Pablo label for the whole world 
outside North America, achieved 25 
per cent of the sales in Japan, 18 
percent in the UK, '14 percent in 
West Germany, ten percent in 
Holland and seven percent in 
France. 

Porter sinsiiirs HC 

©firs fir PresSg^ 

ELVIS PRESLEY'S manager, 
Colonel Tom Parker, is currently 
considering eight offers for the 
superstar to visit Britain for 
concerts. This fact alone offers no 
certainty of such a trip — many 
similar offers have been made over 
the past 20 years — but recent 
overseas visits by Parker may hint at 
a greater readiness to let his artist 
appear outside the US. 

A recent statement issued by 
Elvis' UK fan club quoted him as 
saying on stage last month: "I 
understand plans are under way now 
for a visit to London, and we hope 
that we can do it real soon." 

Because of Presley's American 
commitments, any world tour would 
not happen before 1978. RCA 

Records UK has no knowledge of 
any such project. 

Meanwhile, settlement has been 
reached in the libel suit brought 
against I PC Magazines and Alan 
Smith Editorial Services by the 
MAM Agency and promoter Colin 
Berlin, concerning a report in 
National Rock star about a UK 
Presley concert in which MAM and 
Berlin were reportedly involved. The 
defendants have acknowledged that 
the story was untrue, and have 
apologised, paid the plaintiffs' legal 
costs and donated an agreed sum of 
damages to the Variety Club of 
Great Britain. Settlement was 
announced in the High Court on 
December 20. 
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New Year's Honours Hwiris 

WITH FIVE number one singles and the remarkable 
achievements of Abba all contributing to record- 
breaking sales and profits, in the first year of Maurice 
Oberstein's leadership, CBS rales Dooley's Company 
Of The Year nomination ... also worthy of the highest 
commendation, Ian Miles for his inspired leadership of 
Warwick/MSD which in four years has come from 
nowhere to challenge the established tv-merchandisers 
and saw its initiative in promoting original artist LPs 
rewarded with a chart-topper for the veteran Bert 
Weedon ... Keith Lewis of A&M who masterminded the 
excellent Joan Armatrading marketing campaign which 
produced the desired results for the UK's brightest hope 
for international acclaim in 1977 ... Dick James who 
spurred the MPA into more activity than ever seen 
before ... Symphola's Gordon Smythe and Bert 
McCormick, for battling on in face of extraordinary 
misfortune ... Peter Mennecr and Ailsa Walker of 
BMRB for dedicated efforts towards producing a 
reliable chart — not always properly appreciated by the 
industry ... Geoffrey Bridge for wise counsel and for 
being a friend to so many ... Johnny Beerling, Tim 
Blackmore and Stuart Grundy for the intelligent and 
informative Radio-1 Insight series ... Gillian Davies, 
the IFPI's assistant director general, for never giving up 
in her quest to ensure than UNESCO recognised the 
cultural status of records ... 

LESLIE HILL, who took over from a dynamo, was held 
at pistol point, and is quietly proving his ability at EMI 
... Joop Visser's Charly outfit for making mileage out 
of vintage rock 'n' roll ... Chris Blackwell for his 
rescue act and redefining Island's directions back to 
creative roots ... Graham Haughton of CBS and EMI's 
Martin Nelson who continued to show the way in local 
and regional promotion ... Mick McDonagh, 
promotion manager, and Peter Goodchild, marketing 
director, two energetic Decca executives anxious to gel 
the ball rolling again ... David Hughes, Polydor's long- 
serving press officer, for an honest, concise and 
informative press bulletin ... Ken Bruce of Phonogram, 
Trisha O'Keefe at DJM, Magnet's Judy Totton, 
Howard Harding of Arista, Bob Fisher of Motown, 
Brian Gibson of Pye and Jan Lcary of GTO — a clutch 
of press officers who know the way to Carnaby Street 
... Dave McAleer and Barry Manstoff for impressive 
progress at 20th Century and much promise in their new 
posts (at Music Farm & Ensign)... 

JOHN BOYDEN and Peter Whitcside, whose brave 
independent efforts in the classical field should not 
remain an enigma for long ... Black Echoes for 
surviving after the usual tough first year and David 
Rcdshaw for the readable, workmanlike Album 
Tracking, sadly lacking the industry support given to 
more muscular competitors ... K-Tel for sheer energy 
and an underrated respect for repertoire, evident with 
the Four Seasons package ... Tony Morris and Ken 
Maliphanl, the industry's best double act ... but where 
Number Two's are concerned, John Deacon at A&M, 
UA's Cliff Busby and the new man at CBS, Norman 
Stollman constantly prove their worth ... Terry Gates 
for his efforts in getting Harry Nilsson's The Point on 
stage at the Mermaid Theatre ... Marshall Tucker Band 
for providing the heady taste of Southern Rock at a 
magnificent Hammersmith Odeon concert ... David 
Essex — who produced, directed and starred in — and 
Carpenters for eye and ear-catching Palladium shows. 

LILIAN AND Gerry Bron, contrasting personalities 
who maintain the forward march of Bronze ... Tony 
Byworth for quiet but effective efforts to boost his kind 
of music as CMA chairman ... Carlin Music for ten 
successful years — nine as number one publisher ... 
Geoff Hannington and Olav Wypcr for teaming up 
again in an operation which could deliver in 1977...Roy 
Tempest and Richard Robson, battling gamely with 
BBC Records despite the odds from within and without 
... Mike Mansfield for chutzpah in face of record 
company distrust ... Rod Stewart who proved his star 
status by surviving the unfavourable BBC-2 
documentary and, courtesy of the Ark Royal, having a 
double best-seller with Sailing...CBS' Paddy Fleming 
for 21 years of good service to talent ... Alan Freeman 
for allowing himself to smile once on New Faces and still 
pioneering via his Spiral label ... Philip Solomon for 
spotting the year's most unlikely hitmaker, Pam Ayres 
... WEA's always welcome delivery man Steve Brendell 

GERRY OORD and Margaret Davis, two veterans of 
60-plus who took on new jobs — and will certainly 
succeed ... Brian Hutch who ventured into darkest 
Harlesden to help fulfill Marcel Rodd's ambitions ... 
Ian Ralfini whose Anchor stayed firm despite the 

wiseacres and paved the way for Don Williams to fill 
Jim Reeves' shoes ... UA's Dennis Knowles for 
marketing two instant Number One's by Slim Whitman 
and Dr. Feelgood ... Harry Tipple, a dedicated hustler 
for the GRRC, which prevailed successfully on EMI not 
to extend tokens to non-record shops and also made the 
PRS think again ... John Abbey and Contempo for 
hanging on in there and finding in Dorothy Moore's 
brilliant Misty Blue its biggest success to date ... ditto, 
Chrysalis for breaking Lee Garrett in a new musical 
area for the company... 

DENIS COMPER of the IFPI for his unquenchable 
enthusiasm in co-ordinating the industry's plans to 
celebrate the 100th anniversary of recorded sound ... 
Jonathan King for services to Sonet and Rod Buckle for 
persevering with the Pussycat that strayed from EMI ... 
Mickie Most for long-delayed American success via Hot 
Chocolate ... Dick Leahy for reuniting the Walker 
Brothers ... Fred Haayen for rebuilding Polydor's 
artists' roster ... Clive Selwood for uncanny ability to 
bring chart success wherever he goes ... Neshui Ertegun 
for putting WEA together again, persuading John 
Fruin to make a comeback and the That's Jazz reissue 
programme ... Eddie and the Hot Rods for bringing 
back the spirit of '65 ... Jake Riviera and Dave 
Robinson for their courage in launching Stiff Records 
... Gail Colson and Brian Gibbon for services to 
Charisma, suitably recognised by Tony Stratton Smith 

PAUL MCCARTNEY for remembering Buddy Holly's 
40ih birthday ... Steeleye Span for giving the money 
back to the fans at Hammersmith concert ... Richard 
Branson for allowing Mike Old field to fulfil every 
artist's ambition — to remix his earlier records and see 
them in the charts all over again ... Evan Senior much 
missed as a gifted journalist and a gentleman ... DJM 
for the considerable feat of making Johnny Guitar 
Watson a chart name on both sides of the Atlantic ... 
and finally Dooley's tin ear award to the EMI executive 
who shall remain anonymous who has quoted in the 
Times as saying about the Sex Pistols, "It is true they 
may not be very proficient musically, but we don't 
think that is a major consideration" — hopefully a 
remark never made again on behalf of a record 
company. 

iiiiEii wirsg mm wirM martet 
THE CHANGES and dcvclopmcms 
of the world's major music markets 
are to be discussed during MIDEM 
week (January 21-27) in Cannes at a 
one-day conference organised by the 
London-based Lenorfern company. 

The event is intended to provide 
"a raw data analysis" of population 
patterns, income distribution and 
the media, and will examine 
international social, political and 

economic developments. But, state 
the organisers, it will not attempt to 
advise on the best markets for 
specific product categories: 
"delegates will be invited to use their 
expertise and experience in relating 
their individual products to the data 
provided." 

Taking part in the conference will 
be Rex Frayling of McCann 
Erickson Advertising, Robert 
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WST and lasl occasion, as Showaddywatldy receive a gold disc for Under 
Unnn of I ove (Ihe lasl 45 issued on Bell, and l/te group's first No. I hil) 
n silver disc for llmir Greatcsl Mils album (Arista's first such silver 
isi ion I Making the presentation was Arista UK managing d,rector Bob 
T pictured here (third from left) with Showaddywaddy and Arista 
tor of promotion. Winston Lee (first left). 

Heller, editor of Management 
Today, and Andrew Tcssler, 
managing director of 1T1 Research. 

'The Record & Tape Market in 
19S0' will be held at Cannes' Hotel 
Martinez-Concorde. La Croisettc, 
on Tuesday, January 25; Conference 
fee is £79. Further details are 
available from Lenorfern Ltd., 
Lorton House, 5 Ludgate Circus 
Buildings, London EC4M 7LH (01- 
248 5992). 

SMi t®yrs 

without Alex 
BILLED AS SAHB Without Alex, 
the Sensational Alex Harvey band 
embark on their first solo tour (a 30- 
date headlining outing) to mark the 
release of their solo album. 
Fourplay, released on January 14 on 
Mountain Records. 

The nine-track LP features SAHB 
throughout on self-penned numbers, 
with Hugh McKenna taking most of 
the lead vocals. In addition they 
have produced the album, aided by 
engineer John Punter, recorded at 
Air and Island studios. 

The tour is going out minus the 
usual elaborate lights and p.a. 
system that the band is used to. and 
apart from many provincial concert 
halls, will play clubs like London's 
Marquee. 
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Pye to jettison 

US operation 

by TERR! ANDERSON 

FUTURE AMERICAN releases by 
Pye's British artists are assured; Pye 
Records chairman Louis BciXjamin 
said this week, in the wake of US 
press reports that the company's 
New York-based unit is closing. But 
the position of American acts signed 
to ATV/Pyc, and the very future of 
the two-year-old label itself, is 
presently under review. Benjamin 
was unable to commit himself to any 
predictions, stating only that various 
possibilities, including a licence deal, 
were being considered. 

The official statement from Pye 
announces that "due to exchange 
control regulations which made it 
difficult to provide further working 
capital for the US subsidiary, and 
the delay in the positive success of 
American artists assigned to the US 
subsidiary, the formal and direction 
of the US company is now being 
changed. We arc currently exploring 
a number of alternatives and 
proposals from other record 
companies and individuals which 
would result in a better overall 
climate for all our artists, and the 
future profitability of our American 
company. 

"In the meanwhile we, as a 
responsible company, will be 
extremely cautious about 
committing to new major 
expenditure in the immediate 
future. While we have had our 
problems in America. Pye 
experienced record-breaking sales 
around the world during the first six 
months of the fiscal year. The future 
of the extensive UK-orginated Pye 

catalogue in America is now under 
serious consideration." 

The situation for Pye's British 
m^flagemem appears much as it was 
Tu early December, when reports of „ 
the imminent closure of the 
American label were circulating. At - 
that time managing director Walter 
Woyda was quoted as saying that no 
decision to close ATV/Pyc had been 
taken, everything was under 
discussion, and nothing at all had 
been finalized. This is now reiterated 
in the Pye statement and in 
Benjamin's own remarks. 

Further, Woyda has denied 
reports that the New York office had 
in fact already been closed, and that 
some 20 employees there had found 
themselves without jobs The Pye 
official statement, he insisted, is the 
very latest information on the 
position of the US company, and 
matters have definitely not gone 
beyond the discussion stage outlined 
in that statement. 

Commenting on American 
suggestions that Marvin Schlachtcr, 
who replaced Peter Siegel as 
president of ATV/Pye in March last 
year, is trying to raise funds to start 
a label of his own, and would want 
to take several of the American 
artists on ATV/Pye with him. 
Benjamin said. "If Schlachtcr 
decides to form his own label, it will 
not include any of the Pye UK 
catalogue. He could possibly take 
some of the material he has 
originated," 

© The ATV/Pyc rosier includes 
recent discovery Lorraine Frisaura, 
Jumbo. Ninth Creation and 
Limousine (all American acts). 

I 

CHAP PELL OLD and new: vice chairman Steve Gottlieb and Teddy "ws 
study the firm's Christmas card to Gottlieb, presented by Holmes^ during its 
special staff Yule dinner at London's Europa Hotel — ChappeU s first get- 
together of its kind for 47 years. 

Record Tokens 

Iti wound tup 

A DECREASE in token business 
during the last two years has been 
partly blamed for the closure of 
London-based Record Tokens Ltd. 
— the company started 16 years ago 
by members of the Music Trades 
Association to compete with EMI's 
token system. A liquidator has been 
appointed to wind up the firm's 
business, but a statement issued by 
the directors this week confirmed 
that all liabilities would be met. 

The company was started in 1960 
as a non-profit making concern to 
cater for Britain's record dealers, 
and more than 2,000 outlets 
nationwide accepted the tokens, 
with several hundred shops actually 

B&C forms sales-marketing team 
FROM PAGE 1 
Atkins, formerly with RCA. 

Head of Red Nail is John Blyton, 
a music industry veteran, who is also 
managing director of Standard and a 
deputy controller of programmes at 
L W f, concentrating on 
organisation and business affairs. 
Blyton told Music Week that 
although Standard is owned by 
LWT it functions independently and 
the Red Nail label is envisaged 
mainly as a natural extension of 
music publishing activities, geared to 
providing additional exposure for 
writers and copyrights. "The 
essential thing about Red Nail is that 
we arc not purely a record operation 
having to live as a record operation. 
With one exception, all the artists we 
have signed are writer-performers. 
We shall only release one record at a 
lime and if we have no product for 
three months then we don't release 
for three months," he commented. 

First Red Nail release will be 
Eleven Out Of Ten by Helen Barnes 
(RN I). She comes from Plymouth 
and the single will be given intensive 
radio and television promotion in 
the West Country. The label has 
three other artists under contract, 
but no details of their releases arc yet 
available. A single by actress 
Nanette Newman singing the theme 
from the LWT educational scries. 
Fun Food Factory, is actually a Red 
Nail production, but is being 
released on BAG (BCS 0004) on 
January 7 to tie in with the start of 
the series. 

Hutch, appointed as managing 
director in September by R&C 
chairman Marcel Rodd, has put 
together a sales promotion team to 
handle Red Nail, B&C, Trojan, 
which will function as a creative 
reggae label, and Mooncrcst. due to 
be revived as a contemporary pop 
outlet. Under Terry Atkins will be 

fiffliies LP wrami 

FOR THE second lime in four 
months. Island Records has applied 
a warning to the sleeve of one of its 
album releases, The Goodies' debut 
LP for the company. Nothing To Do 
With Us, is deemed 'Not Suitable 
For Children' — a notice which co- 
exists with a cover claim that 
"They're Smutty, They're Naughty, 
You'll Love Them." 

Island's previous offender was 
Peter Cook and Dudley Moore's 
Derek & Clivc (Live) long-player, 
whose contents, stated a sleeve 
sticker, "should not be played m the 
presence of minors." 

A single. Blowing Off, has been 
lifted from Nothing To Do With Us, 
but no BBC airtime has been 
forthcoming. local stations have 
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played it, however, and Island is 
supporting the 45 with half-minute 
radio commercials, posters and 
other items 

The LP contains tracks like 
Cactus In My Y-Fronts and I Wish I 
Could Get High, but is less 
potentially offensive than Derek and 
Clive (L ive). despite the warning." An 
Island spokesman told Music Week. 
"The whole point of the Goodies 
coming to us is that they arc trying 
to cast off their kids-only image; 
they want to appeal to a more 
mature market. We have not 
suddenly hatched a comedy policy, 
although if something extraordinary 
came along in this vein, we would be 
interested," 

Eddie Royce, export manager who 
has been on the Saga staff; Tony 
Shuttlewroth. B&C/Mooncrest label 
co-ordinator, formerly with 
Transatlantic; Linda Carey, ex- 
Record Merchandisers, to handle 
distribution and telephone sales; 
Don Evitts, ex-Pinnacle, to control 
regional promotion; and Jenny 
Kingston, press assistant. London 
radio and tv promotion will be the 
responsibility of Howard Marks' 
Howlin Promotions company. 

T®p IPs f®r '77 
FROM PAGE 1 
names, companies arc also releasing 
album product by other acts in the 
hope of achieving substantial sales. 
Polydor's hopes lie with Donny and 
Marie Osmond, 100 Ton And A 
Feather, and several new issues in 
the Pablo jazz scries, while UA will 
be looking towards A1 Cooper (Act 
Like Nothing Is Wrong), Fats 
Domino (20 Greatest Hits) and 
Hawkwind (Master Of The 
Universe). 

Phonogram is releasing only five 
albums during January including 
The Best Of The Ohio Players, but 
will be particularly promoting 
Vicious But Fair by the new re- 
formed Streetwalkers band. From 
Pye there will be Sammy Davis' 
Song And Dance Man (on 20lh 
Century) and several jazz LPs. 
Decca will be using the month for a 
series of reissue albums including a 
new series. Golden Deccade, 
utilising back-catalogue product 
between I960 and 1969 on five 
albums retailing at £1.89. There will 
also be The Billy Fury Story on a 
two-album set, and Focus On 
Tommy Stccle. 

This is in addition to the TV- 
promoted albums {MW, December 
25) due this month and next. 

selling them. Although no exact 
figures of annual turnover have been 
made available, the operation was 
believed to have an income turnover 
extending into six figures. 

Chairman of Record Tokens, J. 
Raymond Fox, said that the decision 
to go into voluntary liquidation was 
much regrciicd. "In the current 
economic circumstances with 
decrease in business over the last two 
years, this course of action was felt 
to be the most appropriate." 

A director of the company, 
Christopher Foss, denied rumours 
that Record Tokens was bankrupt. 
"The decision to go into voluntary 
liquidation was made in order to 
protect our customers. We were 
running a very large business, but 
unfortunately the turnover was not 
sufficient to cover our costs — it was 
not worth the risk of going into an 
insolvent situation in the hope that 
we could recoup our rewards later," 
he said. 

Foss added: "There were various 
problems and the fact that many of 
the cut-price merchants neither sold 
or slocked record tokens didn't help 
the situation. Record Tokens was 
only a relatively small company 
against EMI, but 1 think that we 
served our purpose of giving them 
healthy competition." 

He also said that all record tokens 
issued by the company would be 
honoured by the company between 
now and the end of February, 1978. 
W. M. Curry of 171 Queen Victoria 
Street, London. EC4 has been 
appointed liquidator and all 
enquiries should go direct to him. 

Kaupe to 

head EMI 

devision 

FROM PAGE 1 
assuming responsibility lor the 
whole Uxbridgc Road, Hayes, site. 
Gordon Collins becomes assistant 
director, production and 
distribution, reporting to Matthews. 

Director James Tyrcll takes over 
the retail shops and personnel, in 
addition to his present finance duties 
to become director, finance and 
administration, record operations. 
David Wilde, general manager of the 
HMV chain, will now report to 
Tyrcll. 

Bob Mercer, also a member of the 
EMI Records board, remains 
responsible for all the company s 
own repertoire, including Capitol, 
and for the development of its own 
artists. He will still be available to 
Leslie Hill as an advisor on all 
company repertoire and marketing 
matters. 

EMI is moving ahead, 
meanwhile, with its singles sales 
force project. Various 
representatives have been working 
on 45s in recent months, according 
to Hill, and now the company is 
planning to normalise these tasks 
into a fully-fledged sales team. 
Designated 'Chart Toppers' in 
recent recruitment moves, the force 
will keep retailers throughout the 
country aware of promotional 
activity, concerts and national 
demand — "making sure that they 
capitalise fully on a hit's success by 
optimising their stocks of both 
singles and albums." 

Goldr silw©r 

mmteirs up 
THE BRITISH Phonographic 
Industry has amended the sales value 
criteria by which silver and gold 
discs are awarded. The change, 
prompted by inflation and its effect 
on records RRP. means that an 
album will go silver on a minimum 
of £150,000 sales, and go gold on a 
minimum of £300,000. 

The new levels reflect an increase 
of £50,000 in both cases; both 
figures are manufacturers realised 
prices including all pre-recorded 
tape configurations and excluding 
exports. All LPs released prior to 
January I, 1977 will still qualify for 
gold and silver discs at the previous 
levels. The platinum LP remains the 
same at £1 million. 

The sales criteria for singles 
remain the same, at 250,000 (silver), 
500,000 (gold), and 1 million 
(platinum). 

Owirism® iri-stafSte 

FROM PAGE 1 
he said. "All other fast-moving 
industries — including films and TV 
— go through major changes like the 
pop business is doing at the moment 
and it is important to keep on top. 

"There are plans, of course, to 
expand Charisma but the solution 
isn't just by increasing the artist 
rosier. If there arc too many names 
it just puts an increasing strain on 
the entire operation — expansion 
must come from a reappraisal of the 
whole market for recorded sound. I 
think Charisma has now reached the 
stage where it can afford to sit back 
a little and before signing artists, 
decide whether they can fit into the 
company's needs, and vice versa". 

Slralton Smith added: "Charisma 
has steadily built up its share of the 
market during 1976 and 1977 will be 
as good with albums from Genesis, 
Peter Gabriel and Patrick Moraz 
amongst others planned for the first 

quarter. In addition later in the year 
there will be new product from 
Monty Python, Hawkwind, Peter 
Hammill, Van der Graaf Generator, 
Brand X and Sir John Betjeman. If 
there is to be a major management 
change, then it should come at a 
lime when the ship is sailing 
smoothly — 1 have every confidence 
in Gail Colson and Brian Gibbon 
because Charisma's management 
has grown with the company." 

Dolby go-ahead 
POLYDOR RECORDS has received 
the go-ahead from its Hamburg 
head office to introduce the Dolby B 
noise reduction system to all its 
popular musicassettes this year. The 
first tapes to benefit from the 
process will be the company's March 
releases, which will probably include 
Pal Travers, Slade, Steve Gibbons, 
Diversion and the Hollies. 
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Deal sought for 33 

album Koran project 

A POTENTIALLY huge and 
unusual p&d deal is being sought for 
a project which involves recording 
the Koran — in all 33 languages 
spoken by the world's 850 million 
Muslims. The prime mover in this 
venture is Zak Zakaria (Muhammad 
Iqbal Zakaria), a 28-ycar-old film 
producer and exporter, who has 
lived in London since his family's 
Bangladesh estates were sequestered 
ten years ago. 

Each version of the holy book 
will, it is estimated, require 32 LP 
sides, but Zakaria, who points to a 
recent order by the Saudi Arabian 
government for three million printed 
copies of the Koran from Italian 
printers, is convinced that the record 
sets will sell in their millions, year 
after year. ."Just as the Koran and 
the Christian Bible are among 
literature's best sellers, so my LPs 
will be among the record industry's 
most successful and longest-running 
productions." 

Zakaria had intended to handle 
worldwide distribution himself, but 
when the size of his enormous 
potential market became clear he 
started to look for a deal with a 
major company, and has 
approached several including EMI 
and RCA. Work on the recordings is 

Meneer 

leaves BMRB 

for JICRAR 
PETER MENEER, director of the 
British Market Research Bureau, 
which complies the charts for the 
BP1, BBC and Music Week, is 
leaving the company to become 
deputy managing director of 
JICRAR. the commercial radio 
audience research unit. 

Meneer was in at the beginning, 
eight years ago, of the industry- 
backed chart, and was also 
instrumental in forming the FORTE 
(Focus On Records, Tapes & 
Equipment) subsidiary which 
provides research information on 
purchases, based on home 
interviews. 

He has been with the BMRB since 
1960, and takes up his new post this 
month. His replacement is Guy 
Sutcliffe, a BRMB director who has 
been with the firm for 12 years. 

Also leaving the Bureau is Ailsa 
Walker, the associate director, who 
has been directly responsible for 
supervising chart compilation for 
the past five years. She is going to 
live in Yorkshire, where her husband 
will be taking up a new 
appointment. She will leave the 
BMRB at the end of January, and 
her replacement will be Ros Corner, 
a senior research executive for the 
last four years. 

MIKE EVERETT has been 
appointed a&r director of Bronze 
Records. He recently returned to 
England after spending 18 months in 
New York as international a&r 

already in progress, paid for 
personally by Zakaria, who has 
brought to England a Quari, or 
chanter, to intone the Koran in 
Arabic (the only language in which it 
is so far available, although only a 
minority of the world's Muslims 
understand it.) The chanting will be 
interspersed with translations in 32 
other languages, and so far, after 
150 hours work with narrators 
speaking English, Bengali and Urdu, 
21 master tapes have been produced. 
The next translation will be into 
French. 

The scries is entitled The Message 
of God, and the box cover picture of 
pilgrims worshipping at Mecca 
carries a dedication "to the memory 
of His Majesty the late King Fasial 
Bin Abdul-Aziz of Saudi Arabia." It 
has been known for such a 
dedication on commercial works to 
earn considerable financial favour 
with the Saudi Arabian government, 

Zakaria says that he has already 
gained the support of several 
influential Muslims, and. depending 
on distribution arrangements, he 
expects to have several volumes of 
the recorded series on sale before 
next year's pilgrimage of the faithful 
to Mecca. 

manager for RCA Records. Prior to 
his US appointment, Everett was 
RCA UK's a&r manager for four 
years and was responsible for the 
signing of such names as Jack Jones, 
Sweet and Dave Edmunds. 
MARCUS BICKNELL has been 
named managing director, A&M 
Europe. He joins the company after 
more than five years with CBS 
Records' international division in 
Paris, including a three-year stint as 
director of product and artist 
development. Before that, he was 
involved in the UK agency business. 

Michel De May, A&M's European 
co-ordinator. will continue in his 
present post, with special emphasis 
on the French market. In this new 
structure, Dc May — who works out 
of Paris — will report to Bickncll; 
the latter reports to David Hubert, 
vice president of A&M's 
international division. 
MIKE BERRY has been appointed 
to the board of directors of the 
Ember group's Sparta Florida Music 
publishing subsidiary. He has 
worked alongside S-F managing 
director Hal Shaper for the past 13 
years; Shaper himself was recently 
appointed to the Ember Roads 
(International) board. 

MIKE WATTS is joining Sonet as 
UK and international marketing 
manager: he was previously with 
Transatlantic. 

New premises 

for Rocket 

expansion 
ROCKET RECORDS and Rocket 
Music, including Elton John and 
Bernic Taupin's Big Pig Music, 
moves into new premises next 
Monday (10). The new location is 4. 
Audlcy Square. Mayfair. London 
W1Y SDR: Rocket Records will 
retain its 01-499 9714 telephone 
number, though the firm may be 
operating on 01-409 3111 
immediately after the move until the 
lines have been reconnected. 

The relocation is to allow for 
proposed expansion in the New Year 
of both Rocket and John Reid 
Enterprises, with whom the record 
company has been sharing premises.' 
.IRE will remain at 40, South Audlcy 
Street. Mayfair, W1Y SDH (01-491 
2777). 

Rocket's move also coincides with 
personnel changes within the 
company. Caroline Boucher, who 
has left to have a baby, has been 
replaced as press officer by Laura 
Bcggs, formerly press office 
assistant. Kay Mcrrin has 
transferred from the a&r department 
to assist Laura and Arthur Sheriff, 
head of promotion. The reorganised 
press/promotion department will be 
responsible for all the Rocket artists. 

Robert Key has joined the 
company, meanwhile, as 
international product co-ordinator. 
and is responsible for liaison with 
Rocket Records' licensees and its 
Los Angeles office on all marketing 
and promotion projects. 
ASCARD AGENCY has confirmed 
three New Year visits from 
American artists and has explained 
its rosier of British acts. 

The agency, which is making a 
name for itself by booking rock acts 
into Ireland, revealed this week that 
it is arranging a tour for Warner 
Brothers recording artist Ry Cooder 
with his eight piece Mexican group 
The Chicken Skin Band. Concerts 
will be in Dublin on Jan 22. followed 
by visits to Holland and Germany, 
before returning to Britain to play 
Manchester. Birmingham, London 
Hammersmith Odcon and Oxford 
with an Old Grey Whistle Test tv 
appearance scheduled for January 
31 

Tours by Emmylou Harris and the 
McGarrigle Sisters have already- 
been announced by Asgard. which 
has taken on UK acts the Original 
Pirates, featuring Mick Green, 
Frank Farley and Johnny Spence 
(backing band for the late Johnny 
Kidd), the George Hatcher Band, a 
UA act shortly to release a live EP, 
and Clifford T. Ward, who wants 10 
undertake his first ever live tour in 
late Spring. 
JON PHI LIBERT'S new publishing 
company. 1 Love Music, nas joined 
up with Music Farm for worldwide 
representation. Pete Carney, former 
professional manager of Bourne 
Music, has joined I Love Music as 
professional manager. 

Oil 

Tribunal sums up 

as hearing ends 

SHORTLY BEFORE the public 
enquiry into mechanical royalty 
rates wound upon December 20, the 
chairman of the three-man tribunal, 
Hugh Francis QC, gave an 
indication of his opinion on the 
question, after listening to nearly 30 
days' presentation of evidence. 

Michael Kcmpster, QC for the 
Record Royalty Revision Associa- 
tion (which was asking for both the 
statutory and the minimum 
royalty rates to be raised) was 
summing up the RRA's case, and 
dealing specifically with the 
minimum, when Francis questioned 
whether the raising of this to lp 
from the present 0.313p would in 
fact in any way help the writers and 
publishers. It was known, he said, 
that he had great sympathy for the 
creative artist, and "if 1 really 
thought that this would be of benefit 
to the copyright owners. I would 
have no hesitation in my 
recommendation to the Minister, 
but I am not convinced." He saw the 
situation as being that, if prices went 
up (even by as little as 20p on low- 
price budget albums) in these times 
of falling living standards and 
increasing unemployment, people 
would almost certainly buy far fewer 
records. 

Kcmpster argued that while there 
would be a drop in sales, "history 
shows that it will pick up again." 
Also, he added, "Ninctcen- 
twentyeight was not exactly a time of 
rising prosperity, yet the tribunal 
however, that the 1928 rise, from a 
five percent mechanical royalty to 
the 6'/ipercent which has been in 
operation ever since,, was in real 
terms probably a decrease, since the 
five percent had been paid on 
records with only one composition 
on them, and by 1928 records had 
two tracks. Since then, with the 
advent of the LP. the number of 
tracks had gone to a regular 12 or so, 
with 20 and even 50 titles becoming 
less unusual now — "so the rate is 
constantly being broken down 
further;" 

If the tribunal were to recommend 
a higher minimum, "whatever rate is 
fixed, there will always be people in 
the business who will be able to 
negotiate to produce records which 
will be very good bargains." 
Kcmpster had earlier referred to 
remarks made by Monty Presky, 
managing director of Damont 
Records (who gave evidence for the 
British Phonographic Industry, 
which is opposing the RRRA's 
request for a rise in rates, and is in 
fact asking that the statutory rate to 
be lowered, and the minimum be 
abolished). He had predicted a rise 
in price for the 50p albums produced 
by his company. 10 almost 70p, and 
a corresponding drop in sales of 
about one-third. His being the only 
record company producing albums 

in such a low price range, he said, a 
rise in the rate would affect him 
more than anyone else: but he did 
not say that it would put him out of 
business, and Kcmpster commented, 
"since 1928 there has always been 
someone who could sell records at a 
cheaper price by reason of paying 
much less for copyright, and it is 
open to him to bargain for a lower 
rate. Also, what is a bargain today at 
50p may be a very good bargain in 
12 months lime at 75p." 

After summarising the RRRA's 
case for a rise in the 6'^ percent 
royally rate, Kcmpster pointed out 
that if there were to be a rise, "it 
may not be carried into agreements 
immediately." On the matter of the 
higher record prices which would 
probably follow any rise in 
mechanical royalty, he said that it 
would be open to retailers to keep 
prices down by encroaching a little 
on their dealer margins. 

Kcmpster asked the tribunal to 
ask themselves, when deciding on 
their recommendation, a question 
asked recently in the Court of 
Appeal, in a different context: 
"What is the sensible way to deal 
with this situation so as to give effect 
to the presumed purpose of 
legislation." It had been said that 
the copyright owners should get 
"just remuneration", and, 
Kcmpster concluded, "if you fix a 
rate which would leave the parlies 
free to negotiate without a ceiling, 
you may feel that the meaning of the 
act has been complied with. The 
copyright owners arc concerned with 
the vitality of the record business as 
much as you are." 
0TH1S ENQUIRY is with the first 
to have been held on this topic since 
1928, writes Terri Anderson. As 
Geoffrey Bridge, director general of 
(he BP1 remarked after proceedings 
closed, it is unlikely to be 
experienced more than once during 
the working life of anyone in the 
record business. However, Dawson 
Pane, former head on international 
copyright at EMI (now retired), who 
attended this tribunal was also 
present at the time the current 
Copvrisht Act was formulated in 
1956'. 

The tribunal began its hearings on 
November 1, and, apart from rest 
days and days spent at a recording 
studio, a pressing factory, and the 
Mechanical Copyright Protection 
Society, sat continuously until 
December 20. The tribunal will now 
study all the evidence again and it is 
hoped that it will make a 
recommendation to the Secretary of 
State to the Department of Trade by 
the end of January. If any change in 
the rates is decided on. the Minister 
will then draft a Parliamentary Bill, 
which will have to go to both Houses 
before it can become law. 

i 

S/ LASH RECORD f\'C act. Jigsaw, has Just returned from a five-week 
to Japan, where they won an award in the Yamaha Sone Festival- rl 

composition. Pamt The Smile On. will figure m the group's'new allnnn. f< 
release soon. Jigsaw is pictured here with a Yamaha representative and Chi 
/ eate (first right), managing director of Splash 
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THE PYE RECORDS GROUP WELCOME 

THE BUDD/iH RECORDING S1ARS 
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IMAGINATION 
BDLP 4005 ZC/Y8 BDS4005 

I FEEL A SONG 
BDLP 4030 ZC/Y8BDS 4030 

BUDDRH 

PIPE DREAMS 
BDLH 5017 ZC/Y8BDS 5017 
featuring their new single 

'Nobody But You' 
BDS451 

BEST OF... 
BDLH 5013 ZC/Y8BDS 5013 

SECOND ANNIVERSARY 
BDLP 4038 ZC/Y8BDS 4038 
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ZC- Cassette Y8 Cartridge 
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GROUP 

Precision Tapes 
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