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by 3RIAN MULLIGAN 
PARIS — ;.\ the elegant conference 
hall of UNESCO's headquarters, 
industry and diplomatic 
representatives gathered here on 
Apri. 18 to attend the IFPl's formal 
celel-mtic.i of the centenary of 
reco. ,v. >011 nd. 

The venue was perfect in the light 
of the IFPl's continuing campaign 
to sec records treated as a cultural 
medium and the fact that it was in 
Paris in 1877 that Charles Cros, the 
Frenchman, who invented recorded 
sound, made his presentation to the 
Academic des Sciences. But the 
occasion did not pass without tribute 
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EMI triumphs in 

(pirtirlw survey 

EMI REGAINED its long-held 
crown as monarch of the singles 
market during the first three months 
of this year, according to the British 
Market Research Bureau's latest 
sales survey. With a 19.6 per cent 
share, the major has snatched back 
the top accolade from the previous 
quarter's victor, CBS, and put 6.8 
percentage points between the two 
companies. 

At the same lime, EMI 
maintained its dominance of the 
album market with an improved 
performance (23 per cent) that was 
more than double the 11.3 per cent 

ti re-release 16 

Presley chart-toppers 
by TERRI ANDERSON 

RCA IS hoping to break six Elvis 
Presley singles into the chart 
as a result of its May 6 simultaneous 
release of his 16 Number One hits in 
Britain since his career began -in 
1956. 

The idea, an obvious successor to 
EMI's Beatles and Motown singles 
re-releases last year, is being backed 
by £8000 expenditure on packaging 
and in-store promotion material. 
RCA is confident, said US label 
manager Phil Dexter that these 45s, 
which span the period from All 
Shook Up in 1957 to The Wonder Of 
You in 1970, will appeal to two large 
new markets — the teenagers buying 
Presley for the first time and 

preferring singles for their collection 
value rather than compilation 
albums; and the longtime Presley 
fans whose original singles need 
replacing. The 14 titles between the 
first and last are Jailhouse Rock. 1 
Got Stung, A Fool Such As I, It's 
Now Or Never, Are You Lonesome 
Tonight, Wooden Heart, Surrender, 
His Latest Flame, Rock-A-Hula 
Baby, Good Luck Charm, She's Not 
You, Return To Sender. Devil In 
Disguise, and Crying In The Chapel. 

"This set is perfection for the 
collector," asserted Dexter, adding 
that early customers buying all 16 
would receive a black and gold 
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of its nearest competitor, WEA — 
itself now engaged in a tough battle 
with CBS for the "we try harder" 
number two slot. 

Other figures from the survey 
reflect the powei of David Soul, as 
Private Stock seized fifth place in 
the singles stakes with a six per cent 
share (compared to 1.8 per cent in 
the previous quarter, and no 
representation in January-March 
1976), and the actor-singer's Don't 
Give Up On Us became the quarter's 
top 45, There was a singles upsurge, 
too, by Chrysalis (5 per cent), thanks 
largely to Leo Saver, while both 
Phonogram and RCA turned in 
improved performances. Other 
creditable contenders in this 
configuration were United Artists 
and Creole. 

In albums, Decca, Phonogram 
and Polydor all registered lower 
shares, compared to both the 
previous quarter and the first three 
months of last year. The top five 
titles underlined the power of 
television advertising, with only one 
(Pink Floyd's Animals) not 
promoted via the medium. K-Tel's 
substantial and sustained level of 
activity in this sphere was apparent 
as well. 

Leading singles labels found CBS 
dominant (6.7 per cent), though 
MCA (6.5) and Atlantic (6.4) were 
close behind, boosted by the success 
of Julie Covington and Manhattan 
Transfer respectively. In albums, the 
gap between the EMI label's 6.5 per 
cent and the runners-up Epic (4.7), 
RCA (4.5) and CBS (4.4), was 
somewhat wider. {Detailsp.8). 

iliri T¥ LP cimpiips announced 

BIG TELEVISION expenditure by 
record companies continues well 
into the second quarter — now itself 
apparently in need of some sales 
sustenance — with new campaigns 
from Phonogram, Polydor, Music 
for Pleasure and Magnet, These 
augment April/May efforts already 
announced by EMI (the Beatles), 
RCA (Jack Jones), CBS (Abba), 
Pickwick (its new Fivc-0 line) and 
various tv merchandisers. 

The Phonogram push benefits Val 
Doonican and his new double 
album, Some Of My Best Friends 
Are Songs, which also coincides with 
his new BBC-1 television series. 
Expenditure is around £150,000, 
beginning April 27 in Thames and 
Southern for three weeks, and 
moving into Granada, Trident, 
ATV, HTV, Anglia and Stags for a 
similar stretch from May 2. 

National radio advertising for the 

fHiK Hiljl 

Has BMW) 

all editorial and advertising staff are now 
headquartered at 

€S Losig Acre, 

Com! Garden 

Loiiloini 1IC2 

Telephone: 01-836 1522 (see p. 40) 

24-irack, £4.25 release is also 
scheduled from April 27, and press 
advertising in the Sun, Daily Mirror 
and Daily Mail runs for a fortnight 
from April 30. The trade is being 
supplied with window display 
material and posters. 

Connie Francis' Polydor package, 
20 All Time Greats, initially debuts 
in one tv area, Granada, but it will 
be extended to London and the 
South — and possibly other markets 
— if the results arc positive. The 
Granada campaign runs for three 
weeks from May 25. 

The LP is a 20-irack collection of 
(he singer's best-known hits from 
1957 to 1962 (there is one 1965 
track), and includes Lipstick On 
Your Collar, Who's Sorry Now, 
Stupid Cupid, Robot Man, Among 
My Souvenirs and Breakin' In A 
Brand New Broken Heart. Polydor's 
original plan was to restrict sales 
only to the test market, but it now 
believes that other dealers might 
want to place orders; its national 
availability will be at the tv 
campaign's reduced margin of 25 
per cent. Point-of-salc and display 
material will be supplied. 

Music for Pleasure's May 
excursion on to the small screen is its 
second such promotion in recent 
months. But unlike the budget 
company's Christmas effort for five 
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L 
RUMOURS have it that two Fleetwood Mac albums have gone silver in 
Britain, and WEA managing director, John Fmin (left), presented the band 
with the appropriate awards in London recently. Just before their sell-out 
concerts at the Rainbow. The silver discs are for Fleetwood Mac (the biggest- 
selling LP for Warner Brothers worldwide, too) and Rumours, now close to 
two million sales internationally. 

T®p soppirt for WEA 

tiursrai SiiiiiBrers 
by ADAM WHITE 

WITH FIVE of its American acts 
now louring Britain, and three just 
departed, WEA is going through its 
most intensive merchandising and 
advertising programme for two 
years, since the Warner Brothers 
Music Show in 1975. Managing 
director John Fruin claims the 
company is coping with the 
workload, however, and says that 
"dealers are being extremely 
helpful". 

The visitors, all headlining concert 
dates this week, are the Eagles, the 
Four Seasons, the Detroit Spinners, 
Chris Hillman and Tom Waits. The 
three acts which have finished their 
April commitments, but are 

receiving follow-through activity 
from WEA, are Fleetwood Mac, 
Emmylou Harris and Harry Chapin. 

For the Eagles, whose eight UK 
concert dates were sold out in a 
matter of hours (the Wembley 
appearances were o%'ersubscribed to 
the tune of some 20,000 
applications), the firm has organised 
600 prestige window displays 
utilising full colour blow-ups of the 
Hotel California sleeve, tour 
posters, mobiles and other items. All 
press advertising, which includes a 
full page in the Daily Mirror, carries 
the complete Eagles Asylum back 
catalogue. For the duration of the 
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BBC releases 

Mister Men 

singles series 

A SERIES of extra-length singles 
based on ihe hugely successful BBC 
1 children's cartoon characters, the 
Mister Men, has been released by 
BBC Records. Dealer interest 
indicates that sales of these 45s — 
they have a playing time of almost 
seven minutes a side — will be high. 

Each of the five singles in the 
scries (catalogue numbers RESL 39 
to 43) carries two Mister Men 
stories, told by Dad's Army actor, 
Arthur Lowe. He was narrator of 
the animated tv series, which has 
proved so popular with young 
children that sales of the seven 
Mister Men books, by their creator. 
Punch cartoonist Roger Hargreaves, 
have reached 6'/: million within a 
short time of publication. 

The records which retail at the 
normal 70p, are bagged in full- 
colour sleeves, each depicting the 
two characters featured on that 
particular single, e.g. Mr Silly and 
Mr Muddle. Four-colour boxes 
holding two of each title arc going to 
dealers ordering ten or more singles. 

A BUMPER crowd of admirers turned up at Self ridges in London recently, 
when Cliff Richard did one of his rare in-store promotional turns, on behalf 
of his latest EMI album. Every Face Tells A Story. 

America is sold on 

KfA»SfA>S' 

So get ready to cash in 

on their new single 

"CARRY ON 

WAYWARD SON 

aUSTop-lOsingle, 
17weeks in theircharls. 
From'Lefloverture'lheir 

big-selling Top-5album. 

They're gonna happen in the U.K. 

Carry On Wayward Son' 
EPC 4932 

a\ w Vi/A 

ijCflOlHT tlUT 

from ihe album Lefloverlure' 
EPC 81728 

Redwood roHingm 

with USrockqldies 

ORDER FROM COS ORDER DESK Tel 01 9602165 CBS' AR. M D.st/.hwCon Csnlra Bailby Road London W10 

AMERICAN 0L^lEyK outlets, 
continue to find u Records> 
Graham Wood sRl t0 vintage 
which holds "8" 1S, Buddy 
Knox Troy Sliondell. Kcuy Lester 
^ Che Beach Boys has s.gn^ 
licensing deal wth the ^ J 
Hadway Organisation «hhc

|abcl California-based Rolhn R 
has now sec up a UK oporatio . 

Both deals coincide wim ^ 
upcoming Sun Sound Th lre 
London's Rainbow 
promoted by ^ o® conCerts 
Exhibitions company. The 
set for April 30 and Ma>J, feamre 
US r&r/rockabi ly I^ds Knox 
lark Scott. Warren Smith ana aarlie S,hers. Wood wil record 
the event for release as a live LP 
Redwood, and is currently negotiating for media coverag • 
nCfhe Rcd£wood chief is a veteran 
freelance journalist (author ™ Th 
A-Z Of Rock & Roll),. an^.s° 
responsible for the licensing 
Elvis Tapes album to Chiswick. 
Apart from issuing back catalogue, 
he plans to develop new talent, 
including North American rock 
bands, Harlow and Justice, and 
soloist Gary Stephens. Wood has 

Ember boosts 

pop with King, 

Bareback ties 
EMBER RECORDS has signed a 
production deal with Jonathan 
King, and acquired UK and 
European representation for New 
York's Bareback label — both 
moves part of a company blueprint 
to beef up the contemporary side of 
its activities. Vice-president, Chris 
Denning, told Music Week: "Until I 
joined. Ember concentrated on its 
vast LP catalogue. I intend to create 
and develop its contemporary singles 
and album progress." 

The first Jonathan King product 
on Ember is Sean's Sweet Surrender, 
just released. First repertoire from 
Bareback will be Who's Watching 
The Baby by R. B. Greaves, 
currently a US soul hit for the singer 
previously known by his 1969 
success, Take A Letter Maria. The 
Bareback deal, negotiated between 
Ember chief Jeffrey Kruger and the 
US company's Steven Metz, also 
involves Limmie & Family Cookin', 
popular in Britain several years ago 
via hits on Avco. 

acquired new product by Buddy 
Knox as well. u . „ . 

The label will be handled bv 
Hadaway's UK distributor, pye 
First 45 is Knox's The Harmony ln 
You And Me Is Gone (RWS 1001). 

Rollin' Rock specialises in new 
and original material by legendary 
rockabilly artists, and has operated 
through the international collectors' 
market for scvcnil years. 

New LP product is available by 
Ray Campi, Mac Curtis and Jackie 
Lee Cochran, and there is a various 
artists compilation. In addition, the 
entire back catalogue of singles will 
be on tap. Rollin' Rock UK is based 
at 35 Pen-y-Bryn Way, Newport, 
Salop (0952 810870). 

Confirming the popularity of rock 
& roll material both on record and 
in-pcrson is a new package from 
BBC Records, entitled It's Rock & 
Roll (BEMP 001). The album, which 
introduces a fresh £2.50 price 
category (£2.75 cassette)- for the 
label, features semi-pro r&r bands 
that appeared on last autumn's BBC 
Radio 1 series, after which the 
record is titled. Acts include Shakin' 
Stevens and the Sunsets, the Pirates, 
Freddie 'Fingers' Lee and 
Matchbox. 

1 

I 

UNITED ARTISTS has signed a 
four-piece rock band, Trickster, 
through a production deal with Don 
White and Steve Royal's Esoteric 
Music. An album's worth of 
material has already been cut, 
produced by the group and UA's 
Martin Rushent, but the initial 
release is a single, To Fly Away. It 
was composed by Phil Bates and 
Colin Hewinson of Trickster. 

The UA marketing campaign for 
the single and the band includes a 
package to radio stations, 
comprising a pop-out 'hand' holding 
three aces and a Trickster logo card 
with the single. 

TONY BARROW International has 
been appointed to handle publicity 
for the Peter Walsh group of 
companies, embracing its agency, 
music publishing and record label 
activities, as well as the artist 
management division (Mac and 
Katie Kissoon, Marmalade, Billy; 

Ocean). 

L-TO 

(April 27. 1967) 
SANDIE SHAW wins Eurovlsion 
Song Contest with Puppet On A 
String . . . Board of Trade figures 
reveal disc sales in January were up 
by eight domestically . . . EMI 
drops Capitol's Discotheque label to 
concentrate on the Soul Supply 
series . . . Philips releases eight four- 
track EP cassettes ... in RR 
January-March survey, Decca 
shown as leading singles label and 
RCA leading albums label 
. . . first commercial tv pop 
show since demise of RSG, As 
You Like It bows on Southern 
Television hostel by Don Moss 
MFP releases first own-recording 
classical album, two Beethoven 
sonatas for piano and violin, 
featuring Carlos Villa . . . May 19 
release set for Beatles' Sgt. Pepper 
album . . , Carl Denkcr replaces 
Waller Sparkman as CBS sales 
manager and producer Irving Martin 
also leaves to go Independent. 

ME® 

(April 29, 1972) 
POSSIBLE SPLIT of ATV-Kirshi 
partnership predicted . . . EMI sij 
deal with Tony Cousins and Bn 
White of Creole to supply prod 
for new Rhino reggae label . 
Ditchburn drops its Top 50 sinj; 
distribution scheme in Manches 
area because of lack of co-operat! 

Irom some record companies . 
after 21 years, John Nice lea 
Burlington Music to form his o 
company . . . Phonogram plann 
heavy promotion for first of a sci 
of boxed sets entitled Genesis — 1 
Beginning Of Rock based on Ch 
back-catalogue . . . Pye creal 
director Peter Prince reveals that 
per cent of artists' roster dropped 
past year with a view to develop 
new image for the company . . . F 
seeks meeting with Albert H 
management following decision 
ban rock concerts . . . contract 
diffic.iU.cs delay Polydor launch 
American Dakar label. 
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iuiiiffii's Awiri fir iieS« James 
by TKRRI ANDERSON 

FOR THE third time, the Dick 
James Organisation has received a 
Queen's Award for Export 
Achievement, for doubling its 
overseas earnings since gaining the 
award in 1976. This means that since 
die first award in 1973 (referring, as 
do all first applications, to 
achievements over the preceding 
three years) DJO has multiplied its 
foreign income 50-fold. 

Chairman Dick James pointed out 
that all claims in the application had 
to be substantiated if necessary to 
auditors, and that the award was for 
money actually brought into Britain. 
"You can't say we earned a million 

in Timbuctoo, but they never paid 
us," he explained. The exports could 
be invisible — royalties or licensing 
of records — or visible — printed 
music or pressed product. The 
organisation, James pointed out, 
was the only company earning its 
living solely in the pop music 
industry to have won the award, 
although Dccca has one for its radar 
navigator and EMI for its medical 
equipment. "We do strive very hard 
to cam as much as possible abroad, 
and to bring as much of the money 
home as possible, without leaving 
overseas operations under-funded." 
The award, which comprises the 
award symbol set in acrylic, a 

Pentagon Samih mlth 

TV time fitr iinite 

by ADAM WHITE 
THE PRODUCING and 
songwriting team of Chris Arnold 
and Geoff Morrow have launched 
their own record label. Pentagon — 
and are taking television time to 
advertise its first single release, 
What's A Nice Girl Like You 
(PENT 1) by Child. Distribution is 
by Selecta. 

The promotion will last for two 
weeks in the Granada tv area, 
beginning May 1. The quarter- 
minute commercials feature an 
excerpt from the record and a visual 
(announcing its release) by one 
member of Child. Pentagon's 
expenditure is, according to director 
Morrow, around £4,500, including 
production costs. If it is successful, 
the campaign will be extended to the 
Tyne Tees and Anglia areas. 

Company policy, says Morrow, 
will be to treat each release 
individually, utilising whatever 
approach is considered best for that 
particular record. Television was 
selected for Child, he continued, 
because the act has a large 
following — they previously 
recorded for Buk — among 8 to 
15-year-olds (their fan club numbers 
5,000) and it is simply a matter of 
informing them of the single's 
availability. Granada is a fan 
stronghold, he added, as well as a 
favourable test area. Dealers will be 
supplied with cutouts for in-store 
use, and competitions are being run 

in conjunction with Oh Boy 
magazine. 

Pentagon policy will be to work 
on releases until they break and for 
this reason, it will be concentrating 
on no more than three acts in its first 
year. The second of these is a 
Scottish singer, Anne Gallant. Her 
debut single will not be released, 
explained Morrow, until the firm 
has completed its efforts for the 
Child 45. 

Finance for Pentagon derives 
from Arnold and Morrow's 
composing and producing activities; 
they were responsible for the launch 
of Guys 'n' Dolls and their first 
three hits, and have written songs 
for the Carpenters, Engelberl 
Humperdinck, Elvis Presley and 
Dusty Springfield. Earlier in their 
career, they made up the group, 
Butterscotch. Says Arnold, 
"Although we realise the financial 
responsibility is large, Pentagon will 
enable us to put into practice all the 
experience gained over the years in 
the various aspects of record 
production, marketing and 
promotion." 

Arnold and Morrow are joined at 
their Pentagon offices — 51, York 
Street, London W. 1 (01-724 3304) — 
by Philip Foster, general manager; 
Jenny Tate, production co- 
ordinator; Steve Mansbridge, 
accounts administrator; Mike 
Demon, exploitation manager; and 
Tracy Smith, secretary. 

citation on a scroll which is the only 
document a commoner can receive 
bearing both the monarch's and the 
Prime Minister's signatures, and the 
right to use the insignia on product 
(it is on all DJM LPs) and 
notepaper, for five years. DJO can 
now use three symbols in a row. 

DJO would consider applying 
again after looking at its export 
figures at the end of the 1977 period, 
next June, although "doubling the 
past years achievement means you 
eventually put your effort out of 
sight. We are creating our own 
steeper and steeper hill, but it is a 
marvellous and enjoyable uphill 
struggle," James concluded. 

CapM plains 

sales chart? 
CAPITAL RADIO is currently 
investigating the possibility of 
selling up a local chart for the 
London area, based on retail sales. 
Director of programmes, Aidan 
Day, told Music Week that a 
number of different sampling 
methods are being discussed, with 
Lightning Records being one of the 
outlets approached. 

Until now, the station has relied 
upon the judgement of Day and the 
presenters to compile the Capital 
Countdown, with phone calls to 
dealers to back up some of the 
claims made by record company 
promotion executives. Said Day, 
"We aren't keen to tell the industry 
precisely what our plans are for the 
chart, as we are trying to compile an 
authentic one which isn't open to 
accusations of rigging. Really all we 
are interested to know is whether the 
records we are giving heavy exposure 
to are selling in the London area, as 
opposed to the Music Week chart 
which reflects national sales." 

Day added that one of the obvious 
steps after compiling a chart is to 
publish it as a poster for dealers to 
pin up in their shops. "That would 
be purely for the public relations 
point of view, and we will be looking 
at various methods of printing, 
including sponsorship of the chart 
by a record company." 

Two years ago, CBS looked into 
the possibility of producing a chart 
for ILR stations, but after dummy 
copies were produced, the scheme 
was dropped due to the high cost of 
printing. 

IsDaoii psCn far Siarte^ Fam® LIPs 

ISLAND RECORDS mounts two 
major sales pushes in May around 
new albums from Bob Marley and 
the Wailers and Gcorgie Fame, both 
scheduled for May 21 release. 

The Marley LP will be entitled 
Exodus (ILPS 9498) and will be 
backed by a fortnight's national 
radio campaign of 30-second 
commercials from the date of 
release, together with side streamers 
on London buses and posters on bus 
backs all over the country. Full page 
advertisements in the consumer 
music press are booked, and dealers 
will be supplied with posters and T- 
shirts. 

A promotional lour of major 
radio stations as well as a week-long 
campaign of 30-second commercials 
is planned around the release of 
Georgie- Fame's Daylight album 
(ILPS 9487). Posters, slickers and 
various other display materials will 
be finding their way to the trade. 
A RADIO campaign plus 
nationwide window displays support 
the release of a new double-album 
by Roger Whiltaker, featuring the 
singer live in concert. Amongst the 
hit songs included are New World In 
The Morning. The Last Farewell, I 
Don't Believe In If Anymore, 
Durham Town and Mexican 

IPIHIIIG 

Whistler. There will be 30-sccond 
radio spots on Capital, Piccadilly, 
Clyde, BRMB and Piccadilly for the 
duration of a week — additional 
promotion includes a national press 
campaign and in-store displays. The 
LP (EMI EMSP 318) retails at the 
special price of £3.99. 

SONET RECORDS is staging a 
substantial promotion campaign, in 
conjunction with the Pye sales force, 
for its Giants Of Jazz album scries. 
The push runs for one month, and 
involve catalogue leaflets for the 
trade and extensive advertising in 
specialist music publications. 
Albums covered are by Sonny Stilt, 
An Blakey & The Jazz Messengers 
(SNIF 691), Lee Konitz Trio (690), 
Red Rodney (698), Dizzy Gillespie, 
Sonny Stitt, John Lewis and other 
artists (692), A1 Cohn & Zoot Sims 
(684), Barney Kcssel (685), Ruby 
Braff (713), Art Farmer (715), 
Buddy Tate, Paul Quinchelle & Jay 
McSham (716), Howard McGhee & 
Illinois Jacquet (714) and Vic 
Dickenson (720), plus a new release 
by Buddy De Franco (724). 

WEA HAS geared up a lop 
advertising and merchandising 
campaign for the new album by Van 
Morrison, A Period Of Transition, 
involving various in-store display 
items, full page advertising in the 
consumer music press and radio 
commercials in key areas, including 
Piccadilly, Clyde, BRMB and 
Capital. A single from the LP, The 
Eternal Kansas City, is also 
available, the first 10,000 copies in a 
special coloured sleeve. 

RCA IS mounting a short radio 
campaign for new Penny Farthing 
signing Hunter. Two weeks of 
advertising on Radio Luxembourg 
have been booked from April 27, 
supported by music press 
advertising, posters, and window 
displays in the Midlands, where the 
band is currently working. RCA has 
also produced a promotional video 
film featuring six titles from the 
band's debut album, Hunter, due 
for release in May. A single cut, 
Rock On, is out on Friday (29). The 
band was recently in the news after 
turning down tour offers as support 
band because of the costs involved. 
RCA is continuing efforts to mount 
a tour towards which the band will 
not have to contribute. 

ilili 

FOR HIS Bcrtlesman-Ariola-backed American publishing 
company, ex-UA Music president Mike Stewart looking to 
acquire two British firms . . . released on an album in 1971, Ark 
2 space opera being readied by writers Ken Howard, Alan 
Blaikley and Melvyn Bragg, who combined on Mardi Gras 
musical, for BBC 2 recording . . . album breakthrough for CBS 
band The Clash signifies first significant sales action for a pu ... 
sorry, new wave band . . . expect first Abba film, shot during 
recent Australian visit, combining fact and fantasy to hit the 
screen around Christmas . . . also awaiting UK release is 
animated version of the Water Babies with a Phil Coulter score 
and Martin-Coulter songs . . . and another Yuletide movie will 
be a Wombles feature with music by Mike Batt. . . 
RECENTLY A Transatlantic executive submitted his first 
expense account since 1973 — for £4,900, so the story goes ... a 
daughter, Katherine Jane, for Ailsa Walker, former BMRB 
charts supervisor. . . did Van Morrison actually meet any media 
representatives during recent flying visit to promote new album? 
. . . although no announcements from manager Harvey 
Goldsmith, a Morrison tour looks unlikely ... in US, Island and 
RSO combine on promotion activities . . . Stray and manager 
Charlie Kray no longer connected . . . after her Albert Hall 
concert, Phonogram hosted dealer reception for Twiggy . . . 
ACTOR ALBERT FINNEY appears in concert at Liverpool on 
May 1 in advance of his first Motown album — with his lyrics 
and Dennis King's music . . . unlikely that Frank Zappa will 
appear at new Music Machine venue in Camden Town — the 
narrow stage is 10 feet above the dance floor . . . disc debut for 
Norman Beaton of The Fosters tv series with Family Man on 
Calender label . . . Doreen Chanter has written and with sister 
Irene performs three songs, with two more from Simon Bell, for 
Susan George shark thriller movie Tintorera ... Lionel, musical 
featuring music of Lionel Bart, opens next month at New 
London Theatre . . . 
WILL NEIL DIAMOND'S forthcoming UK visit include a 
Woburn Abbey outdoor show? . . . former MTA secretary 
Margaret Davis convalescing at home following operation .... 
although not released in Britain, John Miles' Slow Down one of 
top three most played US disco singles ... at second MU-Labour 
Party concert at Mermaid on May Day new Decca signings 
Bowles Brothers among those appearing ... in America, The 
Roaring Silence album goes gold for Manfred Mann in wake of 
Blinded By The Light... at forthcoming BPI Jubilee Awards no 
surprises if Sgt. Pepper named best UK LP and Bridge Over 
Troubled Water top international album . . . Frank Sinatra and 
Dean Martin reportedly sharing a half-million dollars for eight 
shows at Chicago's Sabre Room — diners will pay 100 dollars 
admission . . . suspicious DJM deppity saved Denis Weaver 
from entering fake company car and suspected kidnap attempt 
during Finnish leg of country music tour ... in July Don Everly 
planning to settle in London. 

RULA 

LEN5f\A 

Q from Rock Follies 

IN A MOVIE 

WITH YOU 

Her first solo single 

BCS 0003 

m: \recohd^/ Available through Selecta, 
London, Manchester. 
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Top support for WE A 

touring headliners 

FROM PAGE 1 
visit, WEA has booked a giant 
billboard in London's Cromwell 
Road, which reads 'London 
Welcomes The Eagles'. 

The Four Seasons' new album. 
Helicon, is released to coincide with 
the group's appearances at the 
London Palladium and in the 
regions, and 400 dealer displays 
focus on this and the Who Loves 
You? LP. National press activity is 
planned to follow on the back of the 
tour. A single from Helicon, entitled 
Rhapsody, is rush-released this 
Friday (29). The Seasons' current 
dates are reputedly the last to feature 
Frankie Valli as a member of the 
group; he plans to concentrate 
exclusively on his solo career from 
September. 

The Detroit Spinners, touring 
with UA's Brass Construction, arc 
the object of an extensive press 
capaign in Melody Maker, Record 
Mirror,. Blues & Soul, Black Music 
and Black Echoes, plus a radio push 

Virgin-MW 

contest 

winners 
THE FIRST five winners in the 
Music Week-Virgin dealer 
competition to promote Ice On Fire 
album by Mighty Diamonds have 
been chosen. They arc Allan's 
Records, Ponobello High Street, 
Edinburgh; F. W. Woolworth stores 
at Kendal, Cumbria and Egham, 
Surrey; Guy Norris of Station 
Parade, Barking and Sunshine 
Records. Little Clarendon St., 
Oxford. These were the first five 
outlets to be visited by Virgin 
representatives which were giving 
the album in-store play during the 
lunchtimc. 

A further five shops are in the 
process of being chosen. After they 
have been named, all 10 stores will 
go back into the hat to chose the 
winner of the Jamaican holiday or 
£1000 cash and the other prizes. 

on Capital, Piccadilly and BRMB. 
Back catalogue and the soul 
quintet's new album, Smash Hits, is 
promoted in the dealer display 
material. A special Detroit Spinners 
12 inch EP — the first 10,000 in 
limited edition colour sleeves — has 
also been made available {Music 
Week, April 16). 

Chris Hillman is part of a joint 
headlining tour with Roger 
McGuinn and Gene Clark (all three 
were original Byrds) playing 
regional dates as well as two nights 
at London's Hammersmith Odeon. 
Merchandising displays for the trade 
concentrate on Hillman's Asylum 
album. Slippin' Away, while the title 
track becomes a single on May 6. A 
new LP by the artist. Clear Sailin', 
has been delayed until June, so press 
advertising will follow on the back 
of the tour. 

Tom Waits makes his only British 
concert appearance next weekend at 
London's Sound Circus, and WEA 
has released his previously- 
unavailable Asylum long-player, 
Small Change. Selected advertising 
has been taken in specialist 
publications. 

Follow-through work by WEA on 
Fleetwood Mac includes national 
press advertising from next weekend 
in the Sunday Times, Observer and 
the Sun (this will spotlight the 
Rumours LP and selected back 
catalogue). Browser cards are 
currently being prepared, and 
posters promoting available product 
are to be re-serviced. Additional 
campaign details remain 
unconfirmed, but they are expected 
to concentrate on what the company 
calls "peripheral market areas" 
rather than the established rock 
outlets. 

For Emmylou Harris, there is 
press promotion for back catalogue 
and her Luxury Liner album; for 
Harry Chapin, similar moves will 
boost a new Elektra LP, Dance 
Band On The Titanic, released on 
May 13. 

"Very little sleep for a large 
portion of the company" is how 
John Fruin describes WEA's 
response to their support tasks, 
"particularly in the management, 
press, promotion and merchandising 
areas". 

© AV K B 
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David McWilliams" 
EMC 3169 TC 8X 

is twelve beautiful songs 

on one album, 

including the haunting single 

By The Lights Of Cyrian! 
EMI 2586. 

EMI Beco/ds Limned, 20, Manchosler Square, London W1A 1ES. 

RCA issue 

of 16 No 1 

Elvis 45s 
FROM PAGE 1 , , , 
carrying box free. A limited number 
of these boxes, which repeat the 
black background and gold Presley 
semi-profile picture motif which is 
used on all display material, will go 
free to dealers on a pro rata basis 
according to size of initial order. 11 
demand is sufficient, RCA will 
provide a further batch at cost. 

First mooted at the time of the 
Beatles re-releases, the Presley 
singles caused RCA problems in 
duplicating the original colour 
sleeves. Original artwork was no 
longer available but a UK collector 
was able to help out, with the loan of 
his own copies. 

RCA's tactic to stimulate interest 
in Presley back-catalogue began 
with the release of Suspicion and 
Moody Blue has obviously paid off 
among record buyers and in 
consequence dealer response for the 
re-issue pack has been "amazing". 
European prc-relcase demand has 
also been unexpectedly high, but 
there are no release plans for 
America, where Presley is regarded 
as a current rather than a back- 
catalogue attraction. However, 
RCA UK is hoping that UK and 
European sales will cause a change 
of plan. 

Golf contest 
ENTRIES FOR the record 
industry's first pro-am golf 
tournament have now been finalised 
with 100 players preparing for the 
Ice-off at the RAC Country Club on 
May 1. 

The £6,000 Phonogram Quaich 
Pro-Am will feature top 
professional golfers like Neil Coles, 
Eamonn Darcy, David Chillas. 
Brian Huggett, Nick Faldo, Nick 
Job and Peter Butler, and record 
dealers, guests and celebrities 
including boxer John H. Stracey and 
singer Roger Cooke. 

They will be competing for prizes 
among which will be the solid silver 
'Quaich' or Scottish drinking cup, 
while the winning dealer will carry 
off the Music Week cup. 

Paris launch for 

IFRI celebrations I I ® ® mnnev only 3°^ lts 

means of recording and rcplayi g 
sound one hundred years ago. ^ ^ 

By comparison with 
razzamatazz and drumbeatmg which 
tvoifies today's record business, the 
function was restrained to the pom 
that any casual observer i™^ hav£ 
been forgiven for wondering what i 
had to do with the contemporary 
scene. It took nearly two hours 
before the word pop ' 
mentioned for the first time and 
neither electric guitar nor amphly ng 
equipment was visible during t e 
two music interludes. These 
consisted of short performances by 
Marta Fabian of Hungary on the 
cymbalon, and two Iranian 
musicians playing folk music on the 
santourand zarb. It was nevertheless 
a fair reflection of a totally serious 
occasion where much was made of 
the need to protect the rights of 
composers and performers and the 
cultural benefits of recording in 
capturing, the unwritten music of 
developing nations. The occasion 
was one on which the largely 
unpublicised work carried on by the 
IFPI on behalf of the record 
industry internationally was to some 
extent recognised. By the IFPI 
representatives concerned with the 
event it was regarded as something 
of a coup and important 
acknowledgement of the growing 
status of the record industry that the 
speakers included John Forbes, 
deputy director general of 
UNESCO, K. L. Liguer-Laubhouct, 
deputy director general World 
Intellectual Properly Organisation. 
S. K. Jain, deputy director general 
International Labour Office and 
Edgar Faure, president of the 
French National Assembly. 

It was left to Lucicn Adcs, 
president of the French national 
group of the IFPI, to inject a note of 
righteous indignation into 
proceedings with a few pithy 
remarks about UNESCO's failure 
until recently to accept the status of 
the record. The tendency had been, 
he claimed, to link records with 

money only 
contributions 

cultural 
largely 

More TV campaigns 

Sales and Oisinbulion Cenl/e. 1 -3 Oxbridge Road. Hayes, Middlesex. Tel: (01) 7594532/4611 £r 848 9811 
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albums, the latest effort focuses on 
one release, Bars Of Gold — a twin- 
pack featuring 25 names from the 
MP catalogue. These include the 
Beach Boys, Shirley Bassey, Acker 
Bilk, Diana Ross and the Supremcs, 
Bobbie Gentry and the Drifters. 

The push starts in two regions, 
Trident and Granada, from the 
beginning of May, running for two 
weeks with a week's break, then a 
further two weeks. The package is 
being offered in other television 
markets for normal sale, and MfP 
sales and marketing director, Ted 
Harris, said that there are plans to 
implement a nationwide roll-out if 
the initial response is good. 
Recommended price of Bars Of 
Gold is £2.49 (tape £3,25) and there 
is a full dealer margin. Harris said 
that MfP is looking for combined 
record and tape sales of at least 
320,000 units. 

The release also marks a new 
venture for the budget firm into the 
two-LP configuration. Rival 
company, Pickwick, is about to 
launch its own range of Fivc-O 
double albums with television 
support, though MfP's Harris 
emphasised that he was not at 
present planning, a similar scries. 
"Whether we do obviously depends 
on the success of Bars Of Gold," he 
added. 

The Magnet move, expected in 

May, will be its first into tv 
advertising. The promotion will 
showcase Silver Convention's 
Greatest Hits, among them Get Up 
And Boogie, Everybody's Talkin' 
'Bout Love and the group's 
Eurovision entry (for Germany), 
Telegram. 

Ciofereore 

pisSporedl 
BREAKING DOWN The Walls — a 
two-day, £245 per head conference 
aimed at educating music industry 
management {Music Week, April 9) 
— has been postponed until early 
June. 

The event will now take place at 
London's Dorchester hotel on June 
2 and 3 when the main speakers will 
be Jack Rieley president of Chantry, 
the company running the 
conference, Derek Taylor, deputy 
managing director of WEA Record's 
in London, Richard Williams, editor 
of Time Cut and formerly a&r chief 
at Island Records. 

He said hold-ups in the 
advertising schedule had forced the 
postponcmcm of Breaking Down 
The Walls, but the company was 
pleased with the new date because it 
meant the event would not clash 
with Billboard's IM1C gathering in 
Amsterdam. b 

had been 
disregarded. In a spirited defence of 
the commercial side of recording, 
Ades said that people sang "about 
anything and everything" and the 
industry had an obligation to record 
lt" He was particularly scatching of 
the failure of the French government 
to ratify conventions aimed at 
protecting the record and 
composers. "In France, sound 
recordings are still ostracized. The 
laws do not give them proper 
recognition," he said, "We must not 
stop the fight". 

Final speaker, Stephen Stewart, 
IFPI director general, commented 
on the recognition last year by 
UNESCO, via an amendment to the 
Florence Agreement, that records 
should be given equivalent cultural 
status to books. Expressing his hope 
that ratification would be "rapid 
and manifold", Stewart said that 
more than 12 countries had Bills 
before parliament or in the drafting 
stage, among them France, "up to 
now the major absentee in Europe." 

But. he added, since 1961 50 
countries had accepted the Rome 
Convention covering Neighbouring 
Rights. 

How do you 

reach dealers? 
AS CHAIRMAN of the steering 
committee which recently held a 
meeting in Preston to discuss the 
suitability of a new dealers' 
association, it is only right that 1 
should inform your readers of the 
outcome. Although, there has been 
considerable interest in the proposed 
scheme, the response to the Preston 
meeting was bitterly disappointing. 
Numbers were few, and it would 
appear that the efforts of those who 
have spent time and money in 
pursuing these objectives, have been 
in vain. However, support from 
about 50 dealers has been so intense 
as to suggest that the philosophy 
might be right — but how docs 
one successfully reach dealers 
throughout the country to obtain 
their points of view? A sufficient 
number has intimated its desire to 
see a democratic, professionally-run 
organisation representative of the 
regions come into which must be 
independent of the MTA (with no 
disrespect to that body) for the 
simple reason that independent 
dealers are responsible for 50 per 
cent of the UK record market. At the 
recent meeting it was obvious that 
tangible results could have been 
expected from a new association. 

So where do we go from here? If 
50-dealcrs with a wealth of 
experience feel a new association is 
viable and essential, then we should 
proceed. The 50 come from a small 
area, so statistically there must be 
enough interested dealers altogether 
to get the whole thing running. May 
1 make on their behalf a final appeal 
to all dealers. We feel it is in your 
interests to involve yourselves in 
these deliberations and to express a 
point of view. If you require answers 
to any specific questions write and 
ask me — but above all can I ask 
each of you, whatever part of the 
country you arc in, to write. We 
would like your support. If you 
disagree still write and let us know. 
As chairman of the steering 
committee 1 can then report back to 
the people concerned and we will 
then act in accordance with your 
wishes. FRED EXON, Exon's 
Record Centre. 30 Oxford Street, 
Weston-Super-Mare. 
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THE ROARING SILENCE 
Manfred Mann's Earth Band 

BRON357 

FIREFLY 
Uriah Heep 

BRNA 483 

DIAMOND OF DREAMS 
Heron 

BRON 460 

OJAH AWAKE 
Oslbisa 

BRON 411 

VERY'EAVY VERY'UMBLE 
Uriah Heep 

BRNA 142 

LOOK AT YOURSELF 
Uriah Heep 

BRNA 169 

HIGH AND MIGHTY 
Uriah Heep 
BRNA 384 

SOLAR FIRE 
Manfred Mann's Earth Band 

BRNA 265 

THE GOOD EARTH 
Manfred Mann's Earth Band 

BRON 306 

NIGHTINGALES AND BOMBERS 
Manfred Mann's Earth Band 

BRON 337 

DEMONS AND WIZARDS 
Uriah Heep 

BRNA 193 

URIAH HEEP LIVE (Double) 
Uriah Heep 

BRSP1 

AVAILABLE NOW FROM EMI 

Marketed by EMI Records Limited. 20. Monchostor Square. London W1A1ES Sales and Distribution Centro 1 -3 Uxbridge Road. Hayos. Middlesex Tol; (01) 759 4532/4611 &848 981V 

WELCOME HOME 
Osibisa 

BRNA 355 ■ 

PAGE 5 
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Hall appointed RCA 

head of International 
BRIAN HALL has been appointed 
to the newly-created position of 
Head of International at RCA. This 
means that his present job as export 
manager has expanded to take in 
overseas licensing and promotion of 
UK product abroad, and he will be 
appointing an assistant to work in 
all these areas. Hall now relinquishes 
his caretaker role covering domestic 
sales, and Tom Murphy, who joined 
RCA from EMI at the end of last 
year as sales manager, has now been 
promoted to head of UK sales. Both 
Hall and Murphy report to 
managing director Gerry Oord. Jack 
Wood has joined RCA's marketing 
department as head of creative 
services, from a similar position at 
Phonogram. He is to be responsible 
for all sleeve origination, print 
buying, and creative material 
including in-store displays. 
RAY COOPER has been appointed 
international manager of 
Transatlantic Records, replacing 
Mike Watts, now with Sonet. 
Cooper was previously sales 
manager, and taking that post is 
Petcr^ Misson, from field sales 
manager. 

Malcolm Fisher rejoins 
Transatlantic after two years — he 
was previously with Galaxy and 
United Artist's — as head of 

ONE HUNDRED YEARS 

9 

OF RECORDED SOUND 

promotion, responsible for radio 
and TV promotion in the London 
area. He will also oversee the 
regional promotions team. Fisher 
replaces Colin Ricardo, who has left 
the firm. 

Chris Williams is named Northern 
regional promotions manager, from 
North West area sales 
representative. He has been with 
Transatlantic since August, 1973. 
Chris Chadwick, formerly with 
Island, signs on to replace Williams. 

TOM McDONNELL is named 
marketing director of Power 
Exchange Records, effective May 1. 
He was previously with Record 
Merchandisers as divisional director, 
sales and marketing. He will be 
responsible for the marketing of the 
company's substantially-enlarged 
catalogue, including the co- 
ordination of special campaigns. 
The first, showcasing Paul Mauriat, 
has already been initiated. 

IAN WRIGHT has been appointed 
manager of the Reader's Digest 
music division, effective May 1. He 
replaces David Britten, who is 
leaving the company to become UK 
managing director of Yves Rocher, 
the French cosmetics group. Wright 
joined Reader's Digest in 1969 from 
EMI's market research department. 

ROGER BELL and Tommy 
Sanderson have joined Chrysalis 
Music as professional managers. 
The former was previously with 
Mervyn Conn, the latter with 
Private Slock. Both will be jointly- 
responsible for exploitation and 
promotion of the catalogue. 

Andy Jackson has joined 
Chrysalis Music as copyright and 
administration manager. He was 
previously with April Music and 
DJM. Jane Gibb joins Jackson as 
copyright assistant. 

LOU SOLOMON has been 
appointed sales representative for 
Lismor Recordings, covering 
London and the South of England. 
He was previously with Pye. 
IAIN McNAY, formerly with Arista 
Records, has joined Magnet Records 
as general manager. He will be 
responsible for controlling all the 
administrative functions of the 
company. Grant Goodchild takes up 
the position of general manager of 
the Magnet group publishing 
division, which incorporates Magnet 
Music, Bop Music, Bumper Songs, 
andG.& D. Music. 
BILL KENNEDY, previously 
manager of the Rainbow Theatre, 
has been appointed the director of 
promotion and production at the 
Music- Machine, London's latest 
rock music venue. Prior to his 
Rainbow stint, he was manager of 
the New Victoria Theatre. 
BOB NOLAN, formerly marketing 
services co-ordinator at Phonogram, 
becomes product manager. He 
replaces Allan Cowderoy, who 
recently took up an in-house a&r 
manager's post. Nolan's artist rosier 
will include lOcc, Steve Miller, Thin 
Lizzy and Status Quo, amongst 
others. His previous post has been 
filled by Rod Allen, formerly new 
release co-ordinator at Phonogram. 

JUKE BOX 

TOP 20 

' SKTpeCS" 'S 

Stewart, Riva 

2 (4) SIR DUKE, Stevie 
Wonder, Motown 

, 15) good morning JUDGE, lOcc, Mercury 

4 (2) WHODUNIT, Tavares. 
Capitol 

5 (1) HOW MUCH LOVE, Leo 
Sayer, Chrysalis 

6 (18) ANOTHER FUNNY HONEYMOON, David 
Dundas, Air 

7 (_) AIN'T GONNA BUMP 
IMO MORE, Joe Tex, 
Epic 

8 (-) THE SHUFFLE, Van 
McCoy, H&L 

9 (7) HOTEL CALIFORNIA, 
Eagles, Asylum 

10 (-) RENDEZVOUS. Tina 
Charles, CBS 

11 (6) PEARLS A SINGER, 
Elkie Brooks, A&M 

12 (8) SOLSBURY HILL, Peter 
Gabriel, Charisma 

13 (10) LONELY BOY, Andrew 
Gold, Asylum 

14 (11) I WANNA GET NEXT 
TO YOU, Rose Royce 

15 (3) FREE. Deniece 
Williams, CBS 

16 (12) ROCKBOTTOM, Lyn- 
sey De Paul/Mike 
Moran, Polydor. 

SAY YOU'LL STAY 
UNTIL TOMORROW. 
Tom Jones 
EVERGREEN, Barbra 
Streisand, CBS 
HAVE I THE RIGHT, 
Dead End Kids, CBS 

(15) IF YOU WANT ME, Billy 
Jo Spears, United 
Artists 

CHART COURTESY of Laren For 
Music. A guide to records being 
programmed in the next two 
weeks on 20,000 UK juke boxes 
(based on orders received and 

titles selected). 

17 (16) 

18 O) 

19 (13) 

20 

Work together 

THE CRUX of the matter in 
considering any new association of 
record dealers rests in Fred Exon s 
words that it is imperative that we 
work together, industry and trade. I 
can see nothing but harm resulting 
from the divisive creation of a rival 
to the GRRC. Throughout us 
existence the GRRC has suffered 
from dealer apathy, insufficient 
membership and consequently 
meagre funds. If there are dealers 
who think their interests arc not 
being properly represented, their 
remedy is first to join the GRRC and 
then to voice their criticisms from 
within. Mr Exon would do far better 
if he were to exert his well respected 
influence to that end. But please 
spare me from having to enter into a 
more "meaningful" liaison with the 
manufacturers; this is the son of 
meaningless jargon the GRRC has 
managed to avoid. MARK 
MOORE, Richmond Records, 19 
Paradise Road, Richmond. 
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Congratulations 

KOFFEE TV 

KREJV1E 

NOW AVAILABLE 

My World (Keeps Getting 

Smaller Everyday) 

c w Sunshine And Roses 
UI'JLi 

WINNERS OF NEW FACES 

ALL WINNERS GALA SHOW 

ECORDS 

Marketed by UA Records Ltd 
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JOHNNY WAKELIN. 

'Doctor Frankensteins Disco Party' 

A monster follow-up to'In Zaire' 

7N 45686 

SIMON MAY. 

'We'll Gather Lilacs/All My Loving' 

The hit follow-up to his last top 5 single 

7N 45688 

RANDY EDELMAN. 

'The Night Has A Thousand Eyes' 

A Radio 1 Record of the Week 

BTC1031 

ANDREATRUE CONNECTION. 

'(New York) You Got Me Dancing' 

Currently a Star Breaker 

BDS454 

HURRICANE SMITH. 

'A Melody You Never Will Forget' 

Sales building every week—chartbound 

7N 45674 

RECORDS BU0D0H RECORDS 

YOUR CUSTOMERS WILL FORTHEM. 

PAGE? 
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■ ■ mmmSl WRmm M H    — nrcarcd Irom slalislics supplied by Ufl® 
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Leading Companies 

"ALBUmS 
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Leading Labels 

11-3 

Polydor 

United Artists 

9-4 9-5 
Others 49-1 3-7 

6 2 5 2 5 2 5-8 m m 
4 1 

3-2 3 1 
2 5 2-4 2 4 ■9 14 1-4 

Charisma Anchor Others Arista Chrysalis Polydor R.C-A U. A AoM Island Decca Phonog'm K-Tel Pye CBS WLc A EMI 
OCT-DEC 1976 
JAN-MAR 1976 

30 2 8 3 9 69 5 2 2-7 4 2 9-6 9 9 6 4 7-2 21-7 
1-1 2 7 1-4 2-7 3 7 4-7 205 95 7-5 7-1 6 3 9-7 9 7 

Leading Companies Leading Labels 

"smCLES 

19-6 

12 8 

% *//. 105 

Epic 

Others 
7-1 6-7 

50 
5 5 5 1 50 4-8 

3-9 3-8 
30 2 9 

1-2 nrrn 
Creole Bus Stop Anchor Others Private Stock G.T.O U.A Polydor Chrysalis Pye Arista C.B.S. n.QA. E.M.I. IV, E A Phonogram 

2 2 26 OCT-DEC 1976 
JAN-MAR 1976 

70 1-8 5-1 8 6 5-1 5-2 14 8 20-7 7-2 
50 7-6 5-2 4-8 91 10 3 5-6 17-6 124 

Chart Performance Survey 

SINGLES 

TOP GROUPS 
1 BONEYM 
2 HEATWAVE 
3 ABBA 
4 HAROLD MELVIN & THE 

BLUENOTES 
5 SHOWADDYWADDY 
6 ROSEROYCE 
7 MANHATTAN TRANSFER 
8 DRIFTERS 
9 ELECTRIC LIGHT ORCHESTRA 

10 MOMENTS 

TOP MALE ARTISTS 
1 DAVID SOUL 
2 LEOSAYER 
3 BARRY BIGGS 
4 ELVIS PRESLEY 
5 DAVID PARTON 
6 BOZ SCAGGS 
7 BRYAN FERRY 
8 STEVIE WONDER 
9 DAVID BOWIE 

10 MIKE OLDFIELD 

PAGES 

TOP FEMALE ARTISTS 
1 JULIE COVINGTON 
2 THELMA HOUSTON 
3 MARYMacGREGOR 
4 TINA CHARLES 
5 DANA 

TOP PRODUCERS 
1 RICHARD PERRY 
2 ANDREW LLOYD WEBBER/TIM 

RICE 
3 TONYMACAULAY 
4 BARRY BLUE 
5 GAMBLE/HUFF 
6 B. ANDERSSON/B. ULVAEUS 
7 MIKE HURST 
8 TONY HATCH/DAVID PARTON 
9 ROGER GREENAWAY 

10 JEFF LYNN 

TOP WRITERS 
1 ANDREW LLOYD WEBBER/TIM 

RICE 
2 STEVIE WONDER 
3 GAMBLE/HUFF/DAVIS 
4 TONYMACAULAY 
5 BARRY BIGGS 
6 HAMMOND/SAGER 
7 RODTEMPERTON 

8 ANDERSSON / ULVAEUS / 
ANDERSON 

9 NORMAN WHITFIELD 
10 FARIAN/REYAM 

TOP PUBLISHERS 
1 CARLIN 
2 ATV MUSIC 
3 EVITA/LEEDS 
4 LEEDS 
5 CHAPPELL 
6 JOBETE/BLACKBULL 
7 MACAULAY 
8 SCREEN GEMS/EMI 
9 SUNBURY 

10 CHAPPELL/APRIL 

TOP SINGLES 
1 DONT GIVE UP ON US, David Soul. 

PVT84 
2 DONTCRYFORME ARGENTINA, Julio 

Covington. MCA260 
3 WHEN I NEED YOU, Leo Sayor. CHS 

2127 
4 CHANSON DAMOUR, Manhattan 

Transfer. K 10886 
5 SIDE SHOW, Barry Biggs. DYN 118 
6 BOOGIE NIGHTS, Heatwave, GT77 
7 KNOWING ME, KNOWING YOU. Abba 

EPC4955 
8 ISNT SHE LOVELY. David Parton, 7N 

45663 
9 SOUND b VISION. David Bowie PB 

0905 
10 DONT LEAVE ME THIS WAY, Harold 

Molvin b Blue Notes, 4909 

ALBUMS 

TOP GROUPS 
1 ABBA 
2 PINK FLOYD 
3 THIN LIZZY 
4 QUEEN 
5 ELECTRIC LIGHT ORCHESTRA 
6 SHOWADDYWADDY 
7 WINGS 
8 GENESIS 
9 SHADOWS 

10 FRANKIE VALL1 & THE FOUR 
SEASONS 

TOP MALE 
ARTISTS 

1 STEVIE WONDER 
2 DAVID SOUL 
3 SLIM WHITMAN 
4 LEOSAYER 
5 DAVID BOWIE 
6 BERTWEEDON 
7 GLEN CAMPBELL 
8 MIKE OLDFIELD 
9 CHUCK BERRY 

10 RICKWAKEMAN 

TOP FEMALE ARTISTS 
1 LENAMARTELL 
2 JOAN ARMATRADING 
3 EMMYLOU HARRIS 
4 DIANA ROSS 

TOPMISC/ 
SOUNDTRACKS 

1 EV1TA 
2 HEARTBREAKERS 
3 DANCETO THE MUSIC 
4 DISCO ROCKET 
5 HITSCENE 
6 CLASSICAL GOLD 
7 44 SUPERSTARS 
8 SOUNDS OF GLORY 
9 GREATEST HITS OF WALT 

DISNEY 
10 SONGS OF PRAISE 

TOP PRODUCERS 
1 B. ANDERSSON/B. ULVAEUS 
2 PINK FLOYD 
3 STEVIE WONDER 
4 JOHNALCOCK 
5 ELLIOT MAZER 
6 KEN BARNES/ALAN WARNER 
7 BILL SZYMCZYK 
8 RICHARD PERRY 
9 JEFF LYNN 

10 MIKE HURST 
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POCO'S NEW ALBUM 'INDIAN SUMMER' 

CONTACT YOUR ANCHOR SALESMAN OR CBS DISTRIBUTION 01-960 2I5S 
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