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HMV chain in 

discount debut 
by TERRI ANDERSON 

YBARS OF steadfast and total 
resistance to discounting on records 
have effectively ended in the HMV 
chain, with the launching of the 
company's first price-cutting 
promotion. Display advertisements 
in ten national newspapers have 
offered readers in all parts of the 
country a maximum saving of £1 on 
any album in the EMI catalogue if 
they collect 25p vouchers currently 
printed on special packs of PG Tips 
lea. The newspaper advertisements 
contained a 25p starter voucher. 

James Tyrrell, EMI financial 
director and overall director of 
HMV shops, confirmed that HMV 
would be bearing "the lion's share" 
of the cost of the promotion, but 
emphasised that he felt it could not 
be regarded as discounting. 
"Discounting to my mind is the 
approach adopted where everything 
in the shop has always got something 
off the price." HMV shops were, he 
said, in business to sell catalogue, 
but "in the last year catalogue 
volume has been hit badly in retail," 
and a dealer survey had shown 
recently that 80 per cent of all 
dealers were cutting prices. "The 
truth of the situation is that we want 
to survive and prosper as a retail 
chain, so we have to look at all kinds 
of promotional ideas. This first one, 
with PG Tips, was suggested by a 
third party, and we fell it was a way 
of getting home to a wider market. 
We did tie it in with EMI product 
but it could have been WEA or CBS 
— we are after all a separate entity 
from EMI Records, which is what 
many other retailers don't realise. 

Selective promotions are something 
we are feeling our way on; it is a 
little early to tell how this one is 
doing, but we have taken the view 
dial the extra volume of sales it will 
generate will make it cost effective". 

HMV, Tyrrell added, had resisted 
pressure to discount and kept full- 
price outlets alive as a service to the 
manufacturers and small 
independents for a long time, but — 
particularly in big shopping 
precincts like that at Lewisham — 
HMV branches were beseiged by 
multiples which discounted on a 
large scale. " If it is a choice between 
closing a unit or having price cutting 
promotions, we will try to keep the 
unit open, although we did close 
three units last year". 

In a Music Week Playback (May 
7) EMI managing director Leslie 
Hill said on the subject of HMV 
shops, "If a lime comes when it is 
certain that discounting is here for 
ever then we might have to compete 
... I would prefer not to, but I 
would not rule it out totally". 
Tyrrell concurred, HMV shops will, 
he said, continue to resist large scale 
regular discounting, which 
"cheapens the product downgrades 
the whole image of buying a 
record," but, like any other business 
will do everything it considers right 
and neccessary to survive and make 
a profit. 

The Virgin chain has also started a 
major price-cutting promotion in 
answer to pressures from other 
dealers competing for a currently 
dwindling market. Virgin shops have 
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AT THE banquet held after the recent day-long conference of MCA's 
international licencees in London, Tim Rice and Andrew Lloyd Webber 
were presented with a stack of gold discs for sales throughout Europe of their 
Opera Evita and the single from it Don V Cry For Me A rgentina. Pictured left 
to right are: Stanley J. Robins, managing director EMI Belgium; Lou Cook, 
vice president of administration, MCA US; David Land, business manager of 
Rice and Webber; Tim Rice; Andrew Lloyd Webber; Roy Featherstone, 
managing director, MCA UK; Roel Kruize, managing director, EMI Bovema 
Holland. 

Decca cuts factory 

staff by 10 per cent 

DECCA HAS made between 
90-100 people at its New Maiden 
factory — about ten per cent of the 
total workforce — redundant. 

Director Bill Townsley told Music 
Week that the redundancies mainly 
involved over-age part-timers and 
some voluntary retirements. The 
cut-back had been spread 
throughout all departments of the 
factory. 

"This is the first lime we have had 
to do anything like this for a long 
time. It is very unpleasant, but 
business is quiet at present and we 
have built up our stocks. We have 
continuing sales of catalogue, but no 
big hits at the moment," he said. 

Townsley added that the 

alternative to reducing the staff 
numbers had been short-time 
working, but the unions had not 
been prepared to agree to this. The 
Maiden factory was, however, 
continuing to maintain day and 
night shifts and the Holton Heath 
factory, near Poole, where the 
company's singles are pressed was 
unaffected. 

Redundancies have also been 
introduced by Island. In advance of 
the loss of the Chrysalis catalogue, 
from July 1 to be sold by a new joint 
sales force with Arista, Island has 
trimmed its field force from 25 to 16 
people. All departing staff are on the 
sales side. 

RCA cash 

in on EMI 

Beatles LP 
RCA HAS planned a June campaign 
for the Beatles Live at the Star Club 
in Hamburg double album which is 
deliberately intended to ride on the 
back of EMI's tv promotion for its 
Beatles Live at the Hollywood Bowl 
LP. EMI is spending £300,000. 
RCA's budget is £15,000. 

RCA managing director Gerry 
Oord remarked when the album deal 
was concluded last week that he was 
confident that the major EMI 
campaign will also help focus public 
attention on the Hamburg 2LP's. 
Apart from the liming clash between 
the first two albums ever to offer live 
Beatles recordings, the two 
companies have been in some 
conllicl over the relative status of 
the two sets of recordings in the 
Beatles canon. 

RCA head of marketing, Paul 
Braithwaite, emphasised when 
outlining the campaign that the 
RCA album — released on Paul 
Murphy's Lingasong label — "is 
now an authorised recording", since 
Murphy successfully negotiated with 
Beatles' attorneys and the arlisLs 
agreed to accept royalties. EMI's 
description of its own release in 
trade publicity material had the tag 
"only official live recording of the 
Beatles", and this, Braithwaite 
suggested should be changed in view 
of the Beatles approval, however 
belated of the Hamburg LP. The 
Star Club recordings could now, he 
said, in no way be accused of being 
15-year-old bootlegs. 
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I MIC call for world Ptwnodisc 

piracy crackdown 

by CHRIS WHITE 
A FIVE-point programme to 
combat record and tape piracy 
throughout the world was put to the 
5/7/6oarrf-sponsorcd IMIC 
conference in Amsterdam last 
Monday (16). Joy Goldsmith, who is 
in charge of the IFPl's 
(International Federation of 
Producers of Phonograms) anti- 
piracy campaign, warned delegates 
that unless countries all took 
individual action against offenders, 
then the record industry would 
continue to lose millions of pounds 
in turnover every year. 

Miss Goldsmith reminded the 
conference that piracy in its present 
form had not taken off in a big way 
until the late-Sixties, with the advent 
of cassettes and cartridges and easier 
methods of home-taping. "The vast 
sales of pop music have meant that 
the pirater can make great amounts 
of monev — it is a very profitable 
business for them but it is up to us to 
let them know it is a crime that they 
are committing. Part of the IFP' 5 

fight against piracy has included the 
setting-up of an international 
information centre, which could be 
described as a musical Interpol. 

The self-help scheme included an 
appeal to record companies to make 

sure that they put copyright notices 
on all their product, otherwise 
international protection could be 
lost. "If companies are involved in 
custom-pressing then they too must 
make sure that the product that they 
arc being asked to press is 
legitimate," Miss Goldsmith added. 
"The use of more logos and 
trademarks on records and tape 
would also make it harder for the 
pirates, the bootleggers and the 
counterfeiters to carry out their 
illegal practices." 

Miss Goldsmith also appealed for 
more education of sales staffs, 
record dealers and the general 
public, in matters of piracy. "If we 
can get through to everybody, either 
by TV, radio or the press, and 
whether it be through advertising or 
otherwise, and let them know just 
what is happening, then there is a 
bigger chance of winning this fight." 

The director general of the IFP1 
Stephen Stewart said that he hoped 
in seven years lime, the anti-piracy 
campaign would be a case of mission 
accomplished rather than mission 
impossible. "Seven years ago at 
IMIC, questions were raised then 
about piracy for the first time, and a 
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extends 

deletions 

returns time 
A SOLUTION to the problems met 
by retailers using the computerised 
Phonodisc five per cent returns 
system has been thrashed out during 
discussions between the company 
and GRRC chairman Laurie 
Krieger. 

Inaugurated last November, the 
computerised system was the cause 
of many complaints from dealers in 
the new year (see Music Week March 
5) as they hit snags with the return of 
faulty records which had been 
deleted for more than five months. 

Originally, these records should 
not be included in the quarterly five 
per cent returns, but the trade 
complained that it was put in a 
difficult position under the Sale Of 
Goods Act. A record that had been 
deleted for longer than five months 
might be sold in good faith, and then 
found to be faulty. The buyer was 
entitled to a refund, but the shop 
could not claim the money back 
from Phonodisc. 

The returns system computer had 
been programmed not to accept any 
deletions more than five months 
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The superb new album 
from R& J Stone 

featuring their sensational single 
'It Just Goes To Show* pb 501s 
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Ring 0 label renews Polydor deal 

R1NGO STARR'S Ring O Records 
has signed a new deal with Polydor 
for marketing and distribution, and 
reactivated the label. Terry Condon, 
Polydor a&r manager, has been 
appointed the Ring O managing 
director. 

Mike Hales, director of popular 
music for Polydor International, 
said: "We are delighted to renew our 
association with Ringo's label, 
which after a slight false start last 
year now has a manager in whom we 
have the greatest confidence." He 
added that the label would be aiming 
to develop new artists, concentrating 
on up 10 five of them in its first year. 
The first to be signed to Ring O is 
Graham Bonnet. 

THE TEMPTATIONS have signed 
a long-term, exclusive worldwide 
recording contract with Atlantic, 
under which all future product, 
beginning with the album scheduled 
for release in August, will be 
distributed. President Jerry 
Grcenberg described the deal as 
"one of the most thrilling events in 
Atlantic's history". The 
Temptations began recording on 

Motown in 1962. Their first gold 
single was My Girl, and more than 
two dozen gold and platinum singles 
and albums have followed. 

MEAL TICKET became the first 
individual band to be signed to 
EMl's licenced label division since 
Alan Kaupe became director when 
he concluded an agreement with 
Logo Records, the company owned 
by Olav Wyper and Geoff 
Hannington. The band, which has 
picked up many media plaudits, will 
have a single released entitled Out 
Of The Blue (INT 533) on May 27 
and a debut album — Code Of The 
Road (INS 3008) - is scheduled for 
mid-June release. 

PHONOGRAM HAS signed 
Fairpon Convention to a long-term, 
worldwide recording deal. The 
agreement, concluded between 
Phonogram managing director Tony 
Morris and the group's manager 
John Michel from Evolution 
includes any solo projects from the 
four members of the band. Dave 
Swarbrick, Dave Pegg, Bruce 
Rowland and Simon Nicol. The first 
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album under the new contract will be 
self produced and is due for July 
release. 
ROY WOOD has signed an exclusive 
worldwide contract with Warner 
Brothers in the US, and is currently 
finishing his first LP for the 
company — with the Roy Wood 
Wizzo Band. A Single, The Stroll, is 
scheduled for June 10 release, and 
the album, possibly to be called 
Super Active Wizzo, should emerge 
in the summer. The Wizzo Band has 
four new members, all from the 
Midlands, and a keyboard and tenor 
player has still to be added. The line- 
up as it stands made its debut on 
BBC tv's Sight and Sound special on 
April 2, and Wood will be rehearsing 
with them in Scandanavia before 
commencing a two-month summer 
lour of America, to be followed by 
autumn dates in Britain. 
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RINGO STARR (left) occomi 
and Terry Con"on 

(right) managing director of Ring O. 

PENTAGON RECORDS has signed 
Gerry Marsden to a three year 
recording contract for the world. 
Marsden — still the only artist to 
have scored three consecutive 
number ones with his first three 
releases — is currently working on 
an album of new recordings of his 
greatest hits, together with some new 
tracks, to be called Gerry '77. 

Pentagon is, however, rush 
releasing a single from the album of 
You'll Never Walk Alone, which 
was a number one hit for Gerry and 
the Pacemakers in 1963, to tie in 
with the possibility of Liverpool 
Football Club achieving a double. 

REGGAE LABEL Klik Records, 
previously distributed by Island, has 
signed a licensing deal with RCA for 
the world excluding north America. 
The five year agreement consists of 
yearly options with 25 singles and 12 
albums due in the first year. First 
releases will be from Tapper Zukie, 
the Abyssinians and Romina 
Jackson. 

Said Klik managing director Pat 
Cooper: "Wc think RCA can give us 
the support wc need to break Pablo 
Moses as a major new regae act. Wc 
are committed to the release of 
ethnic material, but we intend to 
expand from being a purely reggae 
label. Wc arc in a transitional period 
at present and what we would like is 
as wider base as possible." 

The deal is seen by RCA as filling 
an important gap in its catalogue. 

Rabid 45 

for Dogs 

ANOTHER RECORD label has 
sprung up to specialise in new wave 
music, this time based in 
Manchester. 

Called Rabid Records, the 
company's first release is a single 
from Slaughter And The Dogs 
entitled Cranked Up Really High 
(TOSH 101), and spokesman Tosh 
Ryan reported that around 2,000 
copies have already been shipped out 
to shops around the country. 

The single has been pressed by 
Phonodisc and is being sold in the 
Virgin and Harlequin chains as well 
as shops supplied by Rough Trade in 
London and Hot Licks in 
Edinburgh. Wholesalers Wynd Up 
also have stocks, while shops in 
other parts of the country can 
contact Rabid on 061-445-2661. 

Slaughter and the Dogs have also 
contributed two tracks to a 
forthcoming Live At The Roxy 
compilation album due out on EMI 
later in the Summer. 

Ryan told Music Week: "We hope 
to extend our activities into 
management, agency and publicity, 
where we have had considerable 
experience. 

"1 expect us to concentrate on 
local talent." 

(May 25, 1967) 
IMMEDIATE CAPTURES Small 
Faces from Dccca .... manager 
Ernest Fleischman joins CBS as 
director of Maslenvorks Europe 
after a row with board of London 
Symphony Orchestra .... after 11 
years Frankic Vaughan leaves 
Philips .... Paul McCartney and 
John Lennon writing new song for 
Beatles to perform on BBC TV Our 
World show being transmitted by 
satellite to 31 countries .... Island 
launching new label Studio One 
dealing in ska music for West Indian 
market .... in an interview 
Norman Newell predicts artists will 
be launched on albums and that 
within 10 years Malcolm Roberts 
will achieve the status of another 
Mario Lanza Brian Gatland 
opens second One Stop Records at 
Richmond to follow South Molton 
Street outlet run by Mike Ashwell 

Pickwick International 
president Cy Leslie in London for 
discussions with EMI regarding 
possible joint project in the UK 
wn T? NVinwood,s new group Traffic debuts on Island with Paper 

' V ' 4
Lou Rclzner opens UK office for American Mercurv label 

■ . . . John Martin and Spencer 

company. publishi"8 

(May 27, 1972) 

WITH REPERTOIRE provided I 
BM1 and CBS, K-Tel launches 
Dynamic Hits album, retailing 
£1.99 and relies on saturation 
promotion to sell 500,000 copi 
.... Pickwick distributors of Ti 
Of The Pops budget LPs secui 
Court of Appeal injunction agair 
MSD presenting release of Pick i 
The Pops LPs . . . CBS goes sc 
in Eire, first American company 
do so, with David Duke as mana^ 
.... Chris Denning leaves Bell 
run Jonathan King's UK Recot 
company .... Rank opens fc 
Sundown rock theatres in Lond 
and Rainbow re-opens run by Bil 
Music whose principal sharchold< 
arc Chris Wright and Terry El 
.... at Polydor Roger Holt nam 
promotion manager .... Jo 
Carter and Ken Lewis fo 
publishing company with Southt 
Music MAM first-half pre-l 
profits down by £360,000 
£917,500 .... album pressings 
February down by 15 per cent to » 
million copies .... Aton 
Rooster's debut album on P 
released in a denim sleeve . . 
compiled and edited by Hilary Arr 
EMI International publisf 
monthly Vibrations magazine. 
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DJM Elton EP clash 

with 12-inch Rocket 
HARD ON the heel of DJM's Elton 
John EP release last week, the 
artist's new label Rocket is releasing 
a 12-inch single featuring Bite Your 
Up from the Blue Moves album on 
one side, and Kiki Dee's Chicago, 
also on her recent album on the 
other. Both releases retail for 99p. 

The DJM release (DJR 18001), 
approved by the artist according to 
company managing director Stephen 
James, features four tracks: Rocket 
Man, Saturday Night's Alright For 
Fighting, Your Song, and Whenever 
You're Ready. 

The Rocket release (RU1) is 
available from June 3, and is a 
combination of two A sides 
currently on release in America. It 
was serviced to radio stations and 
discotheques two weeks ago, and an 
immediate reaction brought 
playlisling on two radio stations. 

The 12-inch pressing is a 20,000 
limited edition. 
CHRYSALIS IS mounting three 
major campaigns in late May and 
June behind new albums from UFO 
and David Dundas as well as a 
historical collection from Steeleye 
Span. 

Original Masters is the title of the 
double Steeleye retrospective set 
(CJT 3) retailing at £4.99, which will 
be advertised in the prestige Sunday 
papers Sunday Times and Observer, 
It will also be the subject of a music 
press competition, and 200 window 
displays are going into shops around 
the country. 

This week sees the start of a radio 
campaign for UFO's LP Light's Out 
(CHR 1127) and the single taken 
from it Alone Again Or. The 
campaign starts with a series of 15- 
second spots on Capital, Piccadilly, 
BRMB and Metro on the week of 
release and then expands to 45- 
second commercials as the band hits 
the road in the second and third 
weeks in June on tour. 

The David Dundas album (CHR 
1141) contains both his hits and will 
be the subject of an announcement 
campaign in the Music press and a 
scries of radio spots on 
Luxembourg. Dealer action will be 
prompted as record company 
representatives tour the stores. If 

they find a shop playing the album, 
the dealer will be presented with a 
pair of headphones. Window 
displays are currently being placed. 
VIRGIN RECORDS' sales strategy 
for the forthcoming Sex Pistols 
single God Save The Queen (VS 181) 
will be spearheaded by a campaign 
of drive-time 30-second radio 
commercials on Capital, Piccadilly, 
BRMB, City and Clyde, backed up 
by back pages in the consumer rock 
press, Time Out, Private Eye and 
Sniffin' Glue. London Transport 
bus postering has been booked and 
there will be an extensive national 
fly-posting push. Stickers, T-shirts 
and posters will be available via the 
trade, special coronation mugs will 
go out to the media and the single 
itself, released on May 27, will be 
packaged in a silver on royal blue 
bag. 
WEA HAS announced its 
promotion plans for WB artist 
George Benson, whose European 
tour starts on May 24 with an 
appearance on the Old Grey Whistle 
Test. Twenty one 30-second radio 
spots have been booked to coincide 
with concerts in Manchester 
(Piccadilly), Birmingham (BRMB) 
and London (Capital), advertising 
the In Flight LP (K56327) and the 
single, Nature Boy (K16921). 
Nature Boy will be released as a 12- 
inch limited edition single, with an 
inital order of 10,000, available to 
dealers this week. Press advertising 
includes Melody Maker, Blues and 
Soul, Black Echoes and The 
Observer, and there will be a one- 
hour Midnight Special of Benson 
and guests for in-store video display 
in Virgin shops — two in London 
and two in the provinces. 
Merchandising includes 150 window 
displays in tour towns, and leaflets 
for distribution in clubs, colleges 
and discos. A second London 
concert, at the New Victoria, has 
been added following a four-hour 
sell-out at the Albert Hall. The 
Glasgow date has been cancelled. 

Pritchitt joins CBI 

JTEVE PRITCHITT is joining CBS 
nternational as director of 
nerchandising and European artist 
levelopment from June 1. He will 
vork on establishing the careers of 
:BS artists throughout Europe, with 
jarticular emphasis on acts signed to 
he various European companies, 
-le will also be responsible for co- 
)rdinaiion of merchandising and 
narketing campaigns throughout 
he territory. Pritchitt was 
ireviously head of a&r at Chrysalis 
Records then international 
narketing manager. Pritchitt, who- 
wll work out of the CBS Paris 
iffice, will report directly to Alain 
,cvy, director of marketing, 
iuropc. 
)AVID FINCH has been appointed 
ssistant general manager of EMI 
Lecords' international division. He 
.ill co-ordinate the activities ot all 
ie departments and will deputise 
dv general manager Peter Jamieson 
i his absence. Additionally Finch 
/ill maintain direct control ot EMI 
Lecords' affairs in Eastern Europe, 
icluding Russia, and the import 
epariment. Roger Ames has been 
ppointcd international marketing 
lanager responsible for he 
uernational marketing o 
ecords' repertoire; another new 
ppointment is Harry Flower who 
ecomes international services 
lanager, heading up a services team 
S includes Linda Skinner. Janet 

Brett and Suresh Shah. Harriett 
Brand is made responsible for 
international liaison and will co- 
ordinate all overseas personnel visits 
to EMI. Norman Bates, 
international sales manager and 
Hilary Walker, international 
promotions manager, continue at 
the head of unchanged teams. The 
international division continues to 
occupy the Duke Street premises but 
is now attached to the Gloucester 
Place switchboard v\hosc telephone 
number is 486-6022. 
DAVID LONGMAN, for two and a 
half years Music Week's radio and 
tv editor, is joining Radio Hallam in 
Sheffield as publicity and 
promotions executive, reporting to 
Darryl Adams, sales manager. His 
job will include liaising with record 
companies in organising joint 
promotions, as well as dealing with 
local and national press. 
PHILIP FOSTER has been made a 
director of Pentagon Records and is 
currently engaged in negotiating 
licensing deals throughout the 
world. 
BRIAN BLEVINS, for the past four 
and a half years head of public 
relations at Island Records, is to 
leave the company on June 1 to 
move to Hawaii. There he will be 
involved in a variety of freelance 
public relations and writing 
assignments in addition to acting as 

5 (1) 

6 (9) 

7 (~) 

8 (11) 

JUKE BOX 

TOP 20 

1 (5) HELLO STRANGER. 
Yvonne Elliman, RSO 

2 (8) CALENDAR SONG. 
Trinidad Oil Company, 
Harvest 

3 (6) LIDO SHUFFLE. Boz 
Scaggs, CBS 

4 (-) TELEPHONE LINE, 
Electric Light 
Orchestra, United 
Artists 
GOT TO GIVE IT UP. 
Marvin Gaye, Motown 
TOKYO JOE, Bryan 
Ferry, Polydor 
PEACHES, Stranglers, 
United Artists 
TOO HOT TO 
HANDLE/SLIP YOUR 
DISC TO THIS. 
Heatwave, GTO 

9 (2) LUCILLE, Kenny 
Rogers, United Artists 

10 (13) RENDEZVOUS, Tina 
Charles, CBS 

11 (-) THE WHOLE TOWNS 
LAUGHIN' AT ME, 
Teddy Pendergrass, 
CBS 

12 (-) FEEL LIKE CALLING 
HOME, Mr. Big, EMI 

13 (7) IT'S A GAME. Bay City 
Rollers, Arista 

14 (10) WRITTEN ON THE 
WIND, Roger Daltrey, 
Polydor 

15 (-) UPTOWN FESTIVAL. 
Shalimar, RCA 

16 (-) DISCO INFERNO. 
Trammps, Atlantic 

17 (-) A STAR IS BORN 
(EVERGREEN), Barbra 
Streisand, CBS 

18 (-) HOTEL CALIFORNIA, 
Eagles. Asylum 

19 (4) MAH NA MAH NA, 
Piero Umiliani, EMI 

20 (-) WE'LL GATHER 
LILACS (ALL MY 
LOVIN'), Simon May, 
Pye 

Courtesy of Laren For Music. A 
guide to records being 
programmed in the next two 
weeks on 20,000 UK jukeboxes 
(based on orders received and 

titles selected). 
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CHAIRS 

Pacific Orient administrator for 
selected music industry firms. He is 
replaced by Robert Partridge former 
Melody Maker news editor. 
JOHN COKELL has been 
appointed marketing director of 
A&M Records, replacing Keith 
Lewis who has left the company. 
Cokcll, 34, has been A&M's 
marketing manager during the last 
year and formerly worked as general 
manager of Bronze Records and 
head of the artist management 
division at DJM Records. 

DIANA WARREN has returned to 
DJM to become head of 
international and UK promotions, 
following a short spell as custom 
label promotion manager at CBS. 
She had prior to that been with DJM 
for eighteen months as promotions 
assistant. Dave Phimister, who 
joined the company earlier this year 
after seven years with Phonogram, 
has been appointed national 
promotions manager, and Nicky 
Fleming, previously of Penny 
Farthing and Phonogram, has 
become promotions assistant. 
Completing the reorganised DJM 
promotion department is Sally Dyer, 
who will act as secretary and disco 
promotions co-ordinator. 

Ml 

IS THE Mountain about to move from Mohammet?   24 
hours after IMIC start, John Deacon called back to A&M 
on business after WEA Holland m.d. chired his session  
EMI chairman Sir John Read also made a rapid departure, 
leaving for Cologne within an hour of making his keynote speech 
  although Neil Diamond's open-air 'concert at Woburn 
Abbey will go on come rain or come shine, that early No Refunds 
warning now thankfully tempered to a money-back offer if 
weather exceptionally inclement, according to Sunday Times 
advertisement   personal statement likely from Pye 
marketing director Clive Selwood five-year old K-Tel's UK 
sales in excess of 12 million units. 
SINCE SECURING UK Pressing and distribution of BBC 
Records Louis Benjamin's admiration for ability of general 
manager Roy Tempest has increased considerably guests at 
EMI MOR Division lunch to launch With An Independent Air 
LP inspired by Thames TV chairman Howard Thomas 
autobiography included veteran broadcasters Tommy Trinder, 
Doris Hare, Hubert Grieg and Mary Ellis it has to be true — 
name change of Arista band Screcmer to Zaine Griff followed 
discovery by lead singer that he had been adopted and that it 
was his real name a son Luke for Magnet album marketing 
manager David Thomas and wife Frankie with initials like 
hers, Elektra's Carol Bayer Sagar should be on a different label 
  new Pye band Flashman named by creative director Peter 
Prince — after reading Tom Brown's Schooldays? 
LEGAL-EAGLES Department — group is suing former 
manager David Gcffen and WB Music for 3.5 million dollars for 
alleged violations of anti-trust act and California business and 
professions code over their publishing activities in NY 
Platinum Records, Gambi Music and Sylvia Robinson seeking 
twice that amount from Polydor which allegedly claimed that 
Shame Shame Shame was written by another artist   on 
Contempo, Mike Conteh, 19-year-old brother of stay-at-home 
John debuts with Jump The Gun   during mixing of Gerry 
Marsden's new version of You'll Never Walk Alone, two words 
were wiped and the tape was sent to Australia where he was 
louring to re-record the missing syllables at a cost of £150 per 
word after Frank and Nancy and Elton and Kiki, watch out 
for new GTO duo J&J's recording of Love Catechism — singers 
are revealed in press release as Jonathan King and American 
girlfriend Janet Atkinson. 
AT IMIC, UK delegates much impressed by Ronnie Milsap 
concert performance and predicting his breakthrough here  
an interested observer at several sessions was Demis Roussos 
  when Stig Anderson look part in an international talent 
session, suggestion made that IMIC be renamed Abba 77   
longtime toppers of Dutch Tros European hit parade, Smokie's 
Lay Back In The Arms Of Someone finally displaced by Tavares' 
Whodunit. 

(REMEMBER THE DflVS OF THE! 

OLD SCHOOLYARD 

A new single from 
the album '1ZITS0' 

ISLAND WIP 6387 

SCREEN GEMS-EMI MUSIC 
21 Denmark Street. London WC2. Tel: 01-836 6699 
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Hadley reactivates 

McKinley Marketing 

COLIN HADLEY has resigned as 
deputy managing director of GTO 
and is reactivating McKinley 
Marketing, the consultancy he 
formed in 1973, but which has lain 
dormant since he joined GTO two 
years ago. 

Hadley leaves GTO at the end of 
June, but will continue to be 
involved in an advisory capacity, 
after first of all assisting with the 
distribution changeover from 
Polydor to CBS, recent purchasers 
of the GTO company. Hadley 
stressed that his departure was not 
connected with the change of 
ownership and had been decided 
upon back in January. 

In addition to acting as consultant 
to GTO, Hadley has also signed a 
deal for European representation of 

the Gallo records and publishing 
catalogues. Hadley set the deal to 
handle the South African company 
with managing director Peter Gallo 
at 1MIC. McKinlcy's role will 
include placing and acquiring 
masters and copyrights. In America, 
Gallo is represented by Overseas 
Music Services, but this will be the 
first time it has had a European 
agent. 

"The industry has been in a 
trough for a couple of years, but I 
sense that the time is opportune for 
an upswing and the opportunities 
that will offer for an independent 
consultant," said Hadley who has 
other deals in the pipeline McKinley 
Marketing is at 654 Grand 
Buildings, Trafalgar Square, WC2 
(930-0341). 

RCA live Beatles plans 

FROM PAGE 1 
Bob Mercer, director of repertoire 

and marketing at EMI pointed out 
that the word EMI used was 
"official", and "since EMI is the 
only record company to which the 
Beatles have ever been contracted, it 
can be strongly argued that the only 
official recordings are EMI ones". 
Answering Brailhwaite's first point 
he said that the Beatles acceptance 
of a royally on the RCA album 
"does not make it an official Beatles 
live recording, just an officially 
recognised source of income for the 
Beatles". But he conceded that, if 
the Beatles had given their blessing 
to the Star Club recordings before 
EMI prepared its trade kit on the 
Hollywood Bowl LP, the "only 
official" tag would most probably 
not have been used. There would not 
be any official retraction at this 
stage. 

The RCA album release in the US 
coincides with the EMI one there. 
For the British release on May 25 the 
RCA campaign is spearheaded by an 
£8,000 purchase of advertisements 
on Capital. City, Clyde, Metro and 
BRMB radio, from May 30 — a 
week after the start of the three- 
week EMI tv campaign. Press 

advertising in music trades, pop 
press and quality nationals, 
extending to major provincial papers 
in Liverpool, Manchester, Sheffield, 
Brighton, Leeds, Bristol Norwich 
and Cardiff, will be taken through 
June. The redesigned album sleeve 
features an exterior shot of the Star 
Club which is not on the German 
release sleeve, and the front carries a 
strap headlining the fact that 13 of 
the 23 track's have not been out on 
record before. The campaign will 
push this angle hard. 

After a May 6 release and before 
the start of its tv campaign the EMI 
album entered the chart at number 
eight last week and rises to number 
three this week. "The EMI 
campaign is an exercise aimed at the 
mass market, for the polished, 
Americanised, Beatles period," 
Braithwaite commented. "Our LP is 
musically raw; there was a new 
music emerging in 1962 just as is 
happening now, and there is a really 
strong parallel here. Ours is not a 
mass market. The object of our 
campaign is to make every real 
Beatles fan feel the need to have this 
album as a neccessary pan of a 
complete collection, and to 
introduce the Beatles to the new 
music market." 

GENESIS EP 

"SPOT THE PIGEON' 

Cat GEN-001 
s^V 

MARK I TfOBy LHA.R/SMA RECORDS 

Charisma Records apologises for the 
inconvenience to any record dealers who have 
received the above item in a plain white bag. 

This was due to a production problem, but we 
did feel that you would rather have the record than 
no record at all! 

Therefore, if you receive any complaints from 
consumers please write to: 

Consumer complaints: Phonodisc, Clyde 
Works, Grove Rd., Chadwell Heath, Essex. 

You will then receive the proper bags as soon as 
possible. 

Yours sincerely 
' Lisa Bonichon 

(Production Manager) 

Deletions 

return time 

extended 
FROM PAGE 1 
after they had been dropped. 

In a statement to Music Week, 
Phonodisc disclosed that this 
problem will be solved by the re- 
instatement of all deletions over the 
last 12 months back on to the 
computer. 

However, the deletions have only 
been reinstated for returns purposes. 

Another snag that cropped up 
with the new procedure was where a 
dealer's request for returns exceeded 
the limit indicated by his turnover 
figures to Phonodisc. 

In the past this resulted in a 
complete rejection of the retailer's 
returns application, but now 
Phonodisc has agreed to telephone 
the shop concerned. 

The distribution company has also 
prepared a new set of instructions 
for use of the system following the 
discussions between Kriegcr and 
Tom Parkinson of Polydor and 
David Adams of Phonogram — 
board members of Phonodisc. 

Lyttleton 

seeks PRS 

court order 
SOLICITOR and music publisher 
Lyttleton who is waging a campaign 
to bring about changes in the 
running of the Performing Right 
Society took his battle into the High 
Court last week. Lyttleton sought an 
order directing PRS to supply him 
with a list of voting members. The 
case was adjourned until May 30 
when the society will be able to put 
its case. 

Oliver Weaver for Lyttleton said 
that the plaintiff was unhappy with 
the way the PRS was being run and 
wanted to canvass the 1168 voting 
members before the annual meeting 
on June 30. When he asked for a full 
list he was given a print out of 9836 
names and addresses of members of 
all types, but their status was not 
identified. Weaver said that 
Lyttleton was concerned about the 
"non-accountability of the general 
council" and wanted an independent 
review. 

IMIC call for world 

piracy crackdown 
1 » r\ «■*nnI OI i 
FROM PAGE 1 
resolution was passed asking world 
governments to help in the fight. In 
particular there has been support 
from the UK. US, German and 
French governments but we are 
talking about an area where it is 
essential all governments should be 
involved." 

Geoffrey Bridge, director general 
of the BPI in London, said that the 
UK record industry had woken up to 
the problems of piracy five years 
ago, and realised then what a threat 
and menace it was. "We are 
fortunate in Britain that there arc a 
number of very good lawyers who 
specialise in the field of piracy and 
there are a number of copyright laws 
and performance protection acts 
which take care of bootlegging. 
There has also been the Whit ford 
Committee, set up by the 
Government to see how much 
further the laws of copyright can be 
improved in the future. I'm pleased 
to say that of all the proposals we 
made. 85 per cent of them were 
accepted — the remaining 15 per 
cent we never expected to get 
anywhere with, anyway," 

Bridge added that one of the 
BPI's suggestions, which would be 
recommended to Parliament, was 
that a levy should be put on the sales 
of hardware in the UK. There was 
also consideration being given to a 
proposal that there should be a levy 
on blank tape as well. "Every year at 

least 19 per cent of disc sales and five 
per cent of pre-recorded tape arc 
being lost to the pirate, Bridge told 
the conference. "Those figures have 
been contained at that level for the 
last three or four years but they are 
not acceptable. If the BPI in the UK 
had not started its anti-piracy 
campaign in 1972 then Britain s 
plight would probably now be as bad 
as it is in Italy. Portugal and other 
countries." 

The theme of piracy, and its threat 
to the music business, occurred 
constantly through the three-day 
IMIC conference. EMI chairman Sir 
John Read, in his keynote address, 
claimed that the problem of piracy 
had been 'romanticised' for too long 
and said that unless world 
governments showed greater 
willingness to introduce or enforce 
existing copyright legislation in their 
territories, piracy would grow rather 
than diminish (Music Week, May 
21). 

Stan Gortikov, president of the 
Recording Industry Association of 
America, also warned the 
conference of the dangers of home- 
taping. Record companies were 
facing steep competition from 
phantom pirates operating from 
their homes, recording on blank 
cassettes and cartridges, he pointed 
out. "Nobody gels paid, least of all 
the industry — I call it rape-a-tape 
and we arc all the helpless victims," 
he said. 

WEA Manhattan 

Transfer LP on TV 
A MAJOR TV advertising and 
mechandising campaign is being 
mounted by WEA through the first 
three weeks of June. This is a 
follow-on to the success of 
Manhattan Transfer's Chanson 
D'Amour single, which went gold on 
UK sales, and the April 29 release of 
the new single, Don't Let Go. A 
regional tv campaign starts on June 
1, and comprises a series of 30 
second spots on Trident, Granada, 
and ATV. It will be the first tv 

campaign to feature two albums 
rather than one — Manhattan 
Transfer and Coming Out. 
Merchandising started this week (27) 
and there arc 500 window displays, 
again covering both LPs. An 
additional mailing of 1,000 packs of 
posters, slickers and badges are 
going to every account in the tv 
areas. 

WEA is currently negotiating a 
proposed autumn tour of Britain for 
the band. 

HMV launches discounting scheme 

FROM PAGE 1 
always been adventurous 
discounters but at present are 
running a scheme which their own 
advertising describes as "even 
wilder" than ever. Managing 
director, Nick Powell stated, 
"Obviously it is aimed at becoming 
more competitive with shops like 
Smiths and Boots, and remaining 
competitive with other retailers like 
ourselves — like Our Price record 
shops." A scries of advertisements 
in provincial and music press has 
announced that Virgin is making 
extraordinarily large offers on both 
albums and singles — up to £1.20 
off in some cases, with the Melody 
Maker having £l-off vouchers for 
named titles in each week's 
adverlisemcnt. 

"Business is pretty flat at the 
moment," Powell said. "All the 
extra business like tv albums, is not 
really being picked up by ordinary 
retailers, but we arc always fighting 
for a larger share of the market, 
whether it is bouyant or flat. 
"Leaving the cost of the advertising 
undefined but agreeing that it is 
considerable, Powell added, "We 
certainly would not be doing it if it 
were not cost effective." However, 
like HMV, Virgin denies any 
declared price-cutting war. "It is 
really a defensive move, not an 
offensive one, because there arc 
signs that some of our competitors 
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are undercutting us." He 
emphasised that the average size of 
the discount at Virgin remained 80p 
(70p for tv advertised LPs) and 
discounts on back catalogue were 
relatively small. The price-cutting 
push follows Virgin's recent 
response to a shrinking record 
market by broadening the base of its 
operations in many areas by closing 
Virgin record shops and opening 
superstores and warehouses, which 
sell much more than discs. 

Recent 80p off lags seen on 
records in Boots shops were not. 
explained Aubrey Ridley- 
Thompson head of public relations, 
pan of any new discounting 
offensive, although Boots also must 
discount to survive. The usual Boots 
policy of offering discounts on 
specific product for three week 
periods — advertising them as a 
special offer — was being followed. 
At the end of the period the cost of 
such records or tapes would go back 
to normal, as is the legal obligation 
with special cut-price promotions. 

David Brown general manager of 
Chappell's retail division, countered 
the general attitude expressed by his 
Oxford Street competitors (all three 
chains mentioned have Oxford 

Olann by SayinB that 
Chappclls feels no need 10 discount 
on a regular basis, and intends only 
to continue having January and July 
ales like other types of department 

stores. For these stocks were 
specially bought in bulk and the 
saving passed on to the customer, 
although slow moving catalogue 
records or tapes were sometimes 
marked down at these limes. He said 
dial Chappells was not feeling the 
same pressures as other retailers 
because its profit came from such a 
wide range of slock, including sheet 
music, and it had an exceptionally 
buoyant classical record trade. 
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His fans loved his last album 

to the tune of &% milhon. 

He's just finished an exception- 

al^ successful nationwide tour 

He's just released a new single. 

'MY LOVE AND I' 

With national press advertis- 

ing andpromotional support on 

both television 

and radio, we're 

predicting a 

huge demand. 

/ 

'MY LOVE AND I' 

MAM 165 

7 

Markeiod byEMI Records Limited, 20, Manchester Square. London W1A 1ES Soles and Distribution Centre. 1 -3 Uxbridge Road. Hayes. Middlesex Tel: (01) 759 4532/4611 b 848 9811 
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Austria: tapes up, 

but LP sales steady 

VIENNA — Increased sales all 
round in ihc Austrian record and 
cassette market in 1976 arc 
evidenced through data published by 
the A usirian Record Cartel 

While total sales of cassettes rose 
from 1,710,185 units in 1975 to 
1,979,460, representing a monetary 
increase from £4.84 million to £5.42, 
the relative situation regarding discs 
was not so good. 

Sales of 6,138, 536 in 1975 went 
up by only some half-million units, 
with a monetary increase from 
£11.51 to £11.92. So for the year, 
record increases did not reach the 10 
percent mark, in previous years 
regarded as a normal figure. 
However the figures as released are 
accurate only up to a point in that 
they contain only a part of the K-Tel 
sales. This is because K-Tcl, 
distributed until 1976 by Bellaphon 
here, opened its own Austrian 
division and it is not yet a member of 
the Austrian Record Cartel. 

Counting in K-Tel and other small 
companies not members of the 
ARC, the increase for records in 
1976 is around 12 percent over the 
previous year. 

The general market trend towards 
high price LPs and cassettes 
continues. While high price LPs. 
retailing at more than £5.47, have a 
26.9 per cent share (in 1975 it was 
22.8 per cent) and in monetary terms 
a 47.3 per cent share (in 1975, 40.1 
per cent) of the whole market, the 
share of low-price albums (priced up 
to £3.38) fell from 16.8 per cent in 
1975 to 11.8 per cent, amounting to 
a 9 per cent market share value, 
compared with 12.8 per cent in 1975. 

A comparable drop can be seen 
for mid-price albums, priced 
between £3.38 and £5.47. In 1975 the 
sales amounted to 28 per cent of all 
records sold but in 1976 the share 
had dipped to 23.5 per cent. And in 
monetary terms the market share 
dropped from 32 per cent to 26.4 per 
cent. 

On the singles side there are other 
notable improvements. The 45s had 
a market share of 37.8 per cent (31.7 
per cent in 1975) and a money value 
share of 17.3 per cent from a 1975 
figure of 14.8 per cent. The old EP, 
selling just 4,000 units, is now 
virtually non-existent in Austria 
these days. 

High-price cassettes (priced over 
£5.98 had in 1976 a market share of 
43.6 per cent of the total cassette 
market, as against a 1975 figure of 
41.4 per cent, with the monetary 
value going up from 53.9 per cent to 
56.7 per cent. But low-price cassettes 

SACEM to set 

up foundation 
PARIS — SACEM, the French 
copyright society, is to set up a 
Foundation for the Communication 
of Music. Idea behind it is to guide 
people who want to further the 
development of local music but are 
not sure how to go about it. 

First step is the encouragement of 
French works, specially symphonic 
and chamber music, and promote it 
at home and abroad. This will 
include scholarships, subsidies and 
grants to help those who have 
something to say musically to 
communicate with the public. 

Many areas will be incorporated 
including the printing of sheet 
music, recording of discs, 
organization of concerts and 
production of radio and tv shows. 
The SACEM official line is that not 
enough is known about French 
music, particularly abroad. A list of 
French personalities is being drawn 
up to administer and guide the new 
foundation. All members of 
SACEM are eligible to take part in 
future plans and developments. 
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(selling up to £3.38) lost importance, 
the share falling from a 1975 14.6 
per cent to 11.4 per cent — in money 
terms 5.7 per cent as against 9.4 per 
cent in 1975. 

Mid-price cassettes maintained 
their position, even improving it. 
They made up 44.9 per cent of total 
cassette sales against 43.3 per cent in 
1975, with monetary shares up to 
37.2 per cent from 35.9 per cent. 

Eight-track cartridges from 
12,420 units sold in 1975 to 8,100 
last year and are regarded as of little 
importance in the Austrian pre- 
recorded cassette market. 

WEST GERMAN president Walter Scheel with Olivia Molina during the 
recent Bonn "week of the record" (See MW, May 14). The singer was 
presented with the German Phono Akademie's star of the year award. The 
artist, who is signed to EMI-Electrola, plans to lour Britain at the end of the 
year. 

Moscow hosts hardware shows 

MOSCOW — Two important shows 
involving consumer electronics 
product have been held here, the 
first SVJAZ-77 (Communication 
Equipment 77), an international 
trade fair run by the USSR Chamber 
of Commerce at Sokolniki Park. 

Compared with the first fair held 
on the same site two years ago, the 
1977 event was somewhat less 
representative in the sense of 
consumer electronics exhibitions but 
it had stronger emphasis on the 
technological side. 

Two major showcases of 
consumer electronics were by West 
German companies, one by 
Dynacord, a major manufacturer of 
audio equipment for live 
performances, including amplifiers, 
reverb units, synthesizers and 
microphones. Exhibits on show 
included 4 and 2-channel amplifiers, 
EC-280 reverbs, MC-1030 10- 
channel consols and a new 
Polymoog synthesizer. Dynacord 

maintains international operations 
in over 100 countries, having built a 
reputation over 30 years. 

The company is a most respected 
manufacturer of audio equipment 
for eastern European countries and 
has also supplied to Russia. Most 
pop acts here at lop level use 
Dynacord and Rolf Shrostck, sales 
manager, says the company has 
participated in many Russian fairs 
and sold to Gosconcert, the agency, 
as well as the Ministry of Culture. 

In fact Dynacord-quality 
equipment is rather expensive by 
local standards and lesser pop acts 
go for BEAG, the Hungarian-made 
amplifiers, reverbs and boxes which 
are less costly, though Dynacord 
items are most coveted. 

On the Lufl, Maack and Co. 
stand, lines of DUAL product were 
presented to Russian visitors and the 
stand, with modern turntables, 
cassette decks and music centers, 
was always surrounded by dense 

80 per cent piracy 

on Portuguese tapes 

LISBON — The revelation that 80 
percent of cassette sales in Portugal 
are illegal was made here at a 
meeting of the recently-formed 
GPPFV, the local group of 
phonogram and videogram 
manufacturers. 

The association stressed; 
"Cassette piracy means the theft of 
a piece of work from its legal owners 
and performers, as well as from 
record and cassette manufacturers. 
It also prejudices government 
interests because no taxes are paid." 

GPPFV believes that new and 
strict laws will be approved soon to 
solve the piracy problem.' 

Another subject raised at the 
meeting was the recognition of 

sound recording as an important 
way of spreading culture. In its 
manifesto, GPPFV says: "It doesn't 
make sense that written music has a 
different system of rating in cultural 
terms to that of recorded music," 
An inter-Governmental meeting on 
cultural policy in Helsinki last year 
recommended member countries to 
recognize recordings as cultural 
means and treat them as such. 

GPPFV here has co-operated with 
the government and the Gulbenkian 
Foundation in planning concerts, 
exhibitions, new postage stamps and 
medals, the pop concerts in Lisbon 
and Oporto in support of 
celebrations of the centenary of the 
invention of recorded sound. 

New cassettes press 

HELSINKI — Pyrkija, affiliate 
company of major consumer goods 
manufacturer Huhtamaki, starts 
automatic production of C-O 
cassettes here in the first half of 
1978. The company thus emerges as 
the sole manufacturer of C-O's in 
Scandinavia — until now these have 
been imported, mainly from Italy, 
the US and UK. 

According to a company 
spokesman, the annual Finnish 
demand for C-O's is currently 
around 3.5 million units. But 
Pyrkija is aiming for other 
Scandinavian countries as well, the 
total estimated demand being more 
like 15 million units each year, plus 
the eastern European block. 

Pyrkija, plastics manufacturer for 
Huhtamaki and outside companies, 
is also producing Philips-style boxes, 
supplying domestic duplicators like 
Fmnlcvy and Mainos-TV-Reklam. 

But in this line the company has 
competition from TP-Tuotanto, 
which started production a few 
months earlier. 

Another radio 

pirate jailed 
ATHENS — An employee of the 
Greek Telecommunications 
Organization was given an 11-month 
jail sentence by a court here for 
illegally operating a private radio 
station. 

The sentence, imposed without 
the right to "buy off" the prison 
term, comes within the framework 
of a policy clampdown on numerous 
pirate stations in the Athens area 
and which interfere with tclecom- 
munications as well as the official 
radio stations. 

crowds. In Russia, DUAL 
equipment is much respected by 
expert music buffs for its high 
manufacturing standards and 
technical precision. 

Stand manager Bernd Kempke 
said batches of DUAL product is 
regularly sold to Russian companies, 
with some 6,000 units in the latest 
batch. It is possible the DUAL 
turntable chassis and components 
will be supplied for use by Russian 
consumer electronics manufacturers 
in the Delux Russian record players 
and music centers. 

A surprise at Communication 
Equipment 77 was a stand for 
Bulgarian company Elektroimpex, 
featuring lines of tv sets, radios, hi- 
fi systems and record players. The 
Bulgarian consumer electronics 
industry is relatively young but the 
modern product showed its growing 
maturity. 

The other consumer electronics 
showcase was at the VDNKH 
exhibition site at Radio-Electronics 
Pavilion, where models of radios, 
record players and cassette hardware 
were introduced by Russian 
companies and plants. Some 20 
models are currently being 
developed or are in the pre- 
production stages. 

Two trends showed through. One 
is a strong emphasis on cassette 
instead of open-reel, though an 
exception is in high-quality stereo 
recorders, with a big demand for 
stereo tape hardware. The other is 
the wide variety of quality models of 
stereo record players, a remarkable 
progress when compared, say, with 
1972. 

Only one car stereo cassette player 
is marketed for 1978, the Proton 
301. But car stereo or mono tape 
players are new to the consumer 
electronics market here. Initial steps 
forward have been made, with two 
models of car tape hardware on sale, 
but more time is needed for proper 
development in the industry to find 
reliable, technically precise and low- 
cost car stereo. 

A consumer electronics wholesale 
fair is scheduled for Moscow this 
summer and that will provide a good 
showcase of customers' tastes and 
requirements. 

France 

Courtesy Groupement 
d'lnteret Economique de 
I'Edition Phonographique et 

Audiovisuelle 

1 LES CHANSONS FRAN- 
CAISES, La Bande A Basile, 
Vogue Melba 

2 LE COEUR EN DEUX, Johnny 
Hallyday, Philips/Phonogram 

3 L'ARCHE DE NOE, Sheila, 

4 KNOWING ME KNOWING 
YOU, Abba, Vogue Melba 

6 JE VAIS A RIO, Claude 
Francois, Carrere Fleche 

7 HEUREUSEMENT QUE LA 
MUSIQUE EST LA, Dave, 
CBS 

8 SUNNY, Boney M, Carrere 
9 DRAGUE PARTY, Martin 

Circus, Vogue 
10 OOH LA LA, Rubettes, 

Polydor 

Italy 
Produced by 

Ruscitto 
Germane 

1 IO, TU, NOI, TUTTI, Lucio 
Battisti, Humero Uno 

2 ALLA FIERA DELL'EST, 
Angelo Branduardi, Polydor 

3 SOLO, Claudio Baglioni, RCA 
4 ANIMALS, Pink Floyd, EMI 
5 LOVE IN C MINOR, Cerrone, 

WEA 
6 SONGS IN THE KEY OF LIFE, 

Stevie Wonder, EMI 
7 WORKS, Emerson Lake & 

Palmer, Manticore 
8 DISCO INFERNO, Trammps, 

Atlantic 
9 DIESEL, Eugenio Finardi, 

Cramps 
10 LIFE IS MUSIC, The Ritchie 

Family, CBS 
11 HOTEL CALIFORNIA, Eagles, 

Asylum 
12 FOUR SEASONS OF LOVE, 

Donna Summer, Durium 
13 VERITA' NASCOSTE, Le 

Orme, Phonogram 
14 CHICAGOX, Chicago, CBS 
15 ZODIAC LADY, Roberta 

Kelly, Durium 

Finland 
Courtesy Help! and 

magazines 
Seura 

1 RAKAS/MELIN A, Tapani 
Kansa, Scandia 

2 DADDY COOL, Boney M, 
Hansa 

3 KAKSI LENSI TLI, Freeman, 
Love 

4 LAPPONIA, Monica 
Aspelund, RCA 

5 KNOWING ME KNOWING 
YOU, Abba, Polar 

6 ONNESTAIN ON POULET 
SUN,Kisu, EMI 

7 SUNNY, Boney M, Hansa 
8 IF YOU LEAVE ME NOW, 

Chicago, CBS 
9 MYRSKYLUODON MAIJA, 

Martensson, Compass 
10 TERYLEEN1A, Urpo, Hi-Hat 

Selection guidelines 

PARIS — The French triumph at 
this year's Eurovision Song Contest, 
through Marie Myriam's L'Oiseau 
et I'Enfant, is regarded as a triumph 
for copyright agency SACEM and 
the way the selection of the entry 
was handled. 

From the original entry of several 
hundred new songs, 20 were picked 
with a final selection made by the 
public, through a series of television 
shows with viewers telephoning in 
votes for the winner. 

This year's win has underlined 
several music industry guidelines 
believed essential for a success. One 
is that if the singer is not a girl, then 

the vocal group backing up the artist 
has to include girls. Another is that 
the song has to be of medium tempo, 
the orchestral score featuring 
"answering" phrases between brass 
ruid strings. Fresh-colouring should 
feature in the artists' costumes, 
preferably a rose-tint. 

And lyrics have to be intelligent, 
but not extravagant, with an 
uncomplicated arrangement. 

At a parly here, Jcan-Loup 
Tournicr, SACEM director-general, 
said there had been enquiries front 
other countries as to how the French 
entry had been organized. 
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Clash/ 

Jam 
THE RAINBOW had its first taste 
of a capacity punk audience on 
Monday night, and after 170 
smashed seals and other damage 
totalling more than £1,000, 
pronounced itself ready to 
accommodate more of the same. 

It was a night when upwards of 
500 young new wave fans in their 
graffiti-daubed, safety-pinned 
clothes were turned away because 
every seat was filled. The pulling 
power of punk rock really proved 
itself, but for courageous promoters 
only. 

Three bands of young hopefuls, 
the Prefects, The Buzzcocks and the 
Subway Sect had opened the show 
and were given a respectable amount 
of applause, but on Monday the 
sight of Johnny Rotten's braces 
would have cued in a standing 
ovation. 

A lengthy interval preceded the 
entrance of The Jam, a three-piece 
from Woking clad in black suits, 
white shirts and, gasp, ties. The 
band has a contract with Polydor 
and a single at 45 in the chart so they 
really caused a stir. From then on 
nobody in the whole audience, 
including the circle, remained 
seated. 

The uncertain sound balance 
made the lyrics well nigh inaudible, 
but the Jam proved to have an all- 
action approach with good-looking 
Paul Weller leaping around like a 
man possessed. The songs were 
short, snappy and to the point with 
all the chord changes down pat. 
Apart from the usual new wave 
posturings about inner city life, 
Weller's songs have the feel of early 
Who about them, while the band 
throw in supercharged versions of 
Wilson Picket's Midnight Hour and 

an incongruous stab at the Batman 
theme which proves popular with the 
crowd. 

With their aggressive good looks 
and professional tightness, the Jam 
look set to join the Clash and the 
Damned as leading lights in the 
rapidly expanding new wave scene. 

During the Jam's set, the pogo 
dancing in the stalls had begun to get 
a little out of hand, but when the fire 
curtain went up on the Clash all 
previous action paled into 
insignificance. 

"Welcome to the Red Cow," 
sneered Clash leader Joe Strummer 
from a stage dominated by a blown 
up backdrop scene from the Netting 
Hill Carnival riots of last summer, 
and the band crashed menacingly 
into London's Burning. 

Guitarist Mick Jones and Paul 
Simenon on bass combined in a 
super-loud frenzy of howling sound, 
while Strummer belted through most 
of the new CBS album, his caustic 
between-numbers sloganising raising 
the crowd to new heights of 
abandon. 

From merely dancing on the seats, 
the massed blank generation began 
ripping them out of their moorings 
and tossing them up on stage, 
Strummer all the while orchestrating 
the rising hysterics. Seats were 
flattened as far back as row O, and 
large chunks of upholstery rained 
down from the circle as the ticket 
holders up there got in the act. 

For the Clash, the reaction of the 
audience was a justification of their 
chart position, and certainly the 
adrenalin rush and almost tangible 
electricity that brooded over the 
Rainbow showed just how painful 
new wave music can be when 2,500 
fans are packed into one location. 

But one can't help thinking that 
scenes like Monday's can only take 
out even more venues from the 
dwindling ranks around the country, 
which might have put on punk gigs. 

JOHNHAYWARD 

Simon May 

A DELAYED start, some sound 
difficulties, and nerves — 
understandably due to the fact that 
it was his first solo performance 
before a concert audience — failed 
to dampen the impression that in 
Simon May there lies one of 
Britain's more promising singer- 
songwriter talents. Appearing as 
support to Acker Bilk at London's 
Sound Circus venue last Thursday, 
May demonstrated that his recent 
Top Ten record, Summer Of My 
Life, was no fluke and that we can 
expect to hear a lot more from him 
in the future. 

It has in fact been as a songwriter 
that May has made his name in the 
past. Previously one third of 
Stephanie De Sykes' backing group 
Rain, he was responsible for her two 
major hits, Bom With A Smile On 
My Face, and We'll Find Our Day 
(which he reprised during his 
performance) and the musical 
Smike!, which apart from being 
made into a BBC television special, 
is also performed by more than 200 
UK schools, as part of their drama 
and music curriculum, at any one 
lime. 

Simon May's speciality is to write 
songs dedicated to love, a popular 
basis for singing success, and with 
his own boyish charm, combined 
with a lightish singing voice, the 
ingredients add up to a potent 
product. His recent Pye single, The 
Closest Thing To Heaven — co- 
written with producer Barry Leng, 
and runner-up in the Tokyo Song 
Festival — ideally showcases his 
style, as indeed does The Summer Of 
My Life, Never Ever Could I Leave 
You (from his debut album) and his 
current single, dedicated to three 
famous composers, Lennon, 
McCartney and Novello — We'll 
Gather Lilacs/All My Loving. 

May's appeal probably lies with 

those people past their first flush of 
youth. His work has many 
reminders of the songs.of yesteryear, 
in that they combine a good melody 
with lyrics which, while basically 
simple, carry a universal meaning. 
He also has the image to attract a 
young audience. As such, we can 
probably expect to hear much more 
from him in the future especially 
following his chart success with 
We'll Gather Lilacs. 

CHRIS WHITE 

Split Enz 

IN THE six months since this New 
Zealand band last performed in 
London, Split Enz has worked 
around the UK and toured the US, 
hoping to break the Chrysalis album 
Mental Notes. Judging by the 
performance at the Victoria Palace 
last Sunday, the band has taken note 
of reviews that accused the stage act 
of being too theatrical and too 
audience-alienating, a style which 
didn't warm record buyers to them 
and their highly original type of 
rock. 

Split Enz have loosened up a great 
deal. Gone is the white make up, the 
song announcements in rhyming 
couplets, the stiff stage mannerisms. 
Gone, also, are two of the seven 
band members (the bass and guitar 
players are new). New crowd-pleaser 
songs have been written, the 
costumes have altered from the 
definitely bizarre to the punkily 
acceptable — ripped, singed suits, 
coals half on, baggy trousers, and 
grey-smudged faces. The band has 
obviously not yet found a niche that 
demonstrates its musical 
investiveness but still has wide 
appeal. 

Something of a cull outfit now, 
and adopted by the punk movement 
— for their attitudes, if not their 
music — Split Enz had an 

uproarious welcome from the 
Victoria Palace audience, with LP 
tracks cheered on the opening notes, 
new songs greeted with approval, 
and stage tricks such as the clacking 
spoons finale welcomed as old 
favourtjes. All this indicates that the 
fans arc buying the albums and 
following the gigs; the important 
thing is whether Split Enz can appeal 
outside their cult following and 
translate this appeal into big record 
sales. The sort of reception given to 
them indicates that they have the 
potential to do this; what they need 
now is a chart-aimed single and a 
new album. The band is totally in 
command on stage and musically, 
judging by the Menial Notes album, 
has a great deal to contribute to 
rock. It would be a shame if in the 
interests of commercialism they 

, watered down their music; but if 
there's no other way to gel across the 
great divide, that's what they must 
do, and save the melodic tricks and 
quirky vocals for the next album but 
one. It would be an ever greater 
shame if they went back to New 
Zealand without a hit. Split Enz 
needs careful marketing and an even 
harder look at the material for live 
dates. They will eventually find the 
right formula. 
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