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TV costs force 

campaign cuts 

by JOHN HAYWARD 
SOARING RATE cards and over 
exploitation of the market are 
forcing tv merchandisers to re-think 
their early summer campaigns. 

One of the most successful 
companies in the field — Multiple 
Sound Distributors which handles 
Warwick Records said it has 
postponed several star packages 
until the Autumn, while others say 
they are cutting back on tv air time 
and concentrating efforts on radio. 
In April Readers Digest Records 
withdrew its plans for national tv 
promotion of a Jubilee double 
album. 

Managing director of MSD, Ian 
Miles, admitted that returns on 
advertising investment were well 
down compared to this time last 
year. He estimated that it now costs 
about £1 for every record that is told 
and a £140,000 television campaign 
could only expect to sell the same 
amount of units. 

"There's a great amount of 
overkill with tv-promoted records," 
he said. "Far too many companies 
are now jumping on the bandwagon 
and doing no-one any good. 

"Another factor is that there arc 
probably a lot of similar television 
packages around, for instance the 
three albums all featuring piano 
music, and K-Tcl's rock 'n' roll 
package is not unlike our own 
Hverley Brothers compilation. 

"The soaring rate cards have not 
helped either — costs have increased 
tremendously in the last 12 months. 
A year ago a tv campaign which cost 
£150,000 now costs £220,000, and a 
promotion which cost £200,000 in 

1974 cannot now be done for less 
than £417,000." 

Miles admitted that the tv market 
had gone softer earlier this year. 
Usually it is July or August before 
the seasonal wane. 

"I've postponed several Warwick 
star packages until the Autumn 
because 1 know they will do better 
then. One LP was due to go on the 
box last week, but the demand for it 
will be much higher in September or 
October. The tv market is much 
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SONET RECORDS Arranged for members of its group. Pussycat, whose No. 1 
single, Mississippi, has sold more than 500,000 copies in the UK, to receive 
individual gold discs at a special presentation made during a personal 
appearance at Wool worth's Oxford Street store. Pictured with the act are 
Robert Jordan, general manager of the branch, and Laurie Freeman, 

Full festival calendar planned 

ROCK PROMOTERS are heading 
into their busiest summer festival 
season for some years with up to 11 
open air events already planned. 

The crowded August period has 
thrown up a potential conflict of 
dates when two giant Hertfordshire 
concerts — one at the established 
Knebworth site and the other a 
projected festival at the Wrotham 
Park stately home less than 20 miles 
away — will be vying for local 
authority licenses in the same 
month. 

But probably the most innovative 
event of the summer will be the 
erection of a massive tented 
auditorium opposite the Tower of 
London on the south-bank of the 
river Thames. 

The specially-designed big top will 
hold 6,742 and is described by 
Richard Wrigley in Danny 
O'Donovan's office, which is 

UK pair pen German 

Mallorca 77 winner 

from BRIAN MULLIGAN 
ALMA — The West German 
nry, written by two Englishmen 
id performed by an American, 
3n the third Musical Mallorca 
ternational song contest which 
ided here on Saturday (28). 
Against competition from 18 
luntries, You and I, composed by 
,>s Reed and Tony Macaulay, and 
ng by Peggy March, Amcrican- 
irn but domiciled in Germany for 
>ht years, was awarded the golden 
3phy and the first prize of 10,000 
>llars by a jury of screen 

linl 

Issue dated 

JUNE 11 

se of the Jubilee 
ioliday break, MW 
e published two 
iter than usual. 
Top 50 will be 

)le on Thursday, 

personalities and music industry 
celebrities under the chairmanship 
of Lalo Schifrin. The second place 
silver trophy and 2,500 dollars went 
to Lcs Perils Matins, the French 
entry, written by Michel Legrand 
and Jacques Lanzman and sung by 
Soula Markisi. 

In third place and the recipient of 
a bronze trophy was the Japanese 
contender, Simple Love written by 
Ken Satch and Takashi Matsumoto 
and sung by Junko Ohashi. The 
fourth and fifth placed songs, which 
each won 500 dollars and a plaque, 
were You Gotta Move sung for the 
U.S. by Etta Cameron and Ricn N'A 
Change, written by Claude 
Carmonc, Michelle Jouveaux and 
Pascal Auriant and sung by Caroline 
Grant. 

A plaque and 500 dollars was also 
won by Les Reed for the best 
arrangement. The personality prize, 
chosen by a ballot ol media 
representatives, went to one of the 
two Spanish entries Tony Frontiera 
who sang La Ultima Vcz, written by 
Ray Girado. The winning song was a 
typically classy exercise by Reed and 
Macaulay, with its strong, lilting 
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organising the opj;raiion, as the 
eighth wonder of tljie world. It has 
full staging facilities and assuming 
local authority permissions come 
through in time, it will open on July 
21 for three months.* 

It is hoped to ' run about 50 
concerts of all types of enter- 
tainment from ballet to rock. 

In-addition, the em that Queen 
and the Rolling Stones used at recent 
open air events has been hired for 
use as a 2,000 seatcr beer garden 
with views over the Thames. 

Wrigley told Music Week: "We 
will be promoting some of the 
concerts ourselves, and I expect 
other people to come in, too. The 
event is designed to tie in with the 
Silver Jubilee, and charity concerts 
will be promoted in aid of three 
good causes." 

The total cost of designing and 
building the site with all its shopping 

Transatlantic, 

Pye, Island 

cut back 

on personnel 

TWO MORE record companies 
have implemented staff cutbacks, 
and a third has added to 
redundancies already announced. 

Reorganisation at Transatlantic 
has resulted in the departure of ten 
people, including general manager, 
Jack Boyce, and Martin Lewis, 
marketing manager, domestic 
product. Other exits mainly involve 
the sales force, with five 
representatives and one field 
promotion man having been made 
redundant. 

Managing director Nat Joseph 
told Music Week: "Along with most 
other companies, we have been 
suffering from the market recession, 
and have reluctantly been forced to 
make redundanciCT to slim the 
company down to meet the 
requirements of the future". Joseph 
denied current industry speculation 
that Granada TV, owners of the 
company, were considering 
disposing of Transatlantic. "There 
is absolutely no question that 
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and toilet facilities is estimated at 
£270,000, with the big top alone 
accounting for around £80,000. 

The first festival proper of the 
calendar will be the July Wakes, 
held annually at Charnock Richard 
between Liverpool and Manchester. 
Promoted by Barry Holt and Brian 
Adams in association with the 
Marquee organisation, the three-day 
festival opens on July 15. It will be 
headlined by Gallagher and Lyle, 
Country Joe MacDonald, Leo 
Kottkeand Barbara Dickson. 

The Marquee organisation will 
also be running its annual Reading 
Festival on the August Bank 
Holiday, weekend, but the bill for 
this event has yet to be announced. 

Promoter Fred Bannister 
confirmed that he will be running 
another Knebworth event this year 
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RCA warns 

dealers on 

Tomita LP 
HIGH COURT legal action has 
forced RCA to warn retailers and 
radio stations not to sell or 
broadcast an album by the Japanese 
artist Tomita entitled The Tomita 
Planets. 

Imogen Hoist, daughter of 
Planets Suite composer Gustav 
Hoist, was entitled to object to the 
sale of an electronic version of the 
work, which she fell 'mutilated' her 
father's composition, said Mr. 
Justice Oliver on May 17. 

He. granted an interim injunction 
in favour of G and I Hoist Ltd., the 
copyright owners of the Planets, 
against RCA. which manufactures 
the Tomita version. 

The judge's order is effective until 
the trial of a copyright action by G 
and I Hoist, and restrains RCA, its 
servants and agents from 
manufacturing or selling, 
authorising the manufacture or 
selling, or otherwise infringing the 
copyright of the Planets until trial. 

The court heard that RCA had 
produced 40,000 copies of the 
Tomita disc and a further 6,000 
cassettes, despite strenuous 
objections from the Hoist family. 
The record reached number 47 in the 
Music Week Top 60 chart. 

Miss Hoist said she was anxious to 
preserve her father's reputation and 
the judge commented: "I do not 
think it would be right for the courts 
to ignore the artistic susceptibilities 
of the copyright owners. 

"Miss Hoist feels, and I think she 
is entitled to entertain such feelings, 
that the sort of recording which the 
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ELKII EBRQOKS 

A brilliant new album 
which includes the classic 

'Teari's A Singer^ 
"Saved" 

"Love Potion No. 9" 
and "Mojo Hannah'/ 

Produced by Leiber & Stoller. 
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Virgin shops explain 

'early' Pistols single 

CONSIDERABLE DEMAND from 
the public, retailers and wholesalers 
was blamed by Virgin's retail 
managing director Nick Powell for 
the mistakes which led to copies of 
the Sex Pistols' first Virgin 45, God 
Save The Queen, being on sale in 
two of its London shops before the 
official release date. 

Stephen Ridden, chief supervisor 
of Our Price Record Shops told 
Music Week that two days before 
the May 27 release date one of his 
employees had been able to buy 
several copies of the single in the 
Marble Arch Virgin shop. He had 
called Virgin to complain about this, 
and had received the assurance that 
it was a mistake which would be 
rectified at once. The following day 
Ridden checked with the Virgin 
warehouse in New Oxford Street, 
and found the single on sale there. 
"I believe in healthy competition", 
Ridden remarked, "but obviously if 
record shops linked with record 
companies arc going to sell records 
prior to release date that is not 

healthy. What if HMV shops started 
doing it?" 

Powell said thai in fact, because 
Virgin shops order Virgin product 
from head office — which has 
previously obtained stocks from 
CBS — they usually received them 
slightly later than other retailers who 
order direct from CBS. On this 
occasion pre-release demand for the 
single had been so enormous that 
"we were rather thrown into a state 
of chaos". Virgin shops were sent 
their initial stocks of the 45 with 
orders not to put it on sale until 
release date, but inadvertantly these 
two shops had done so. 
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THE ARTIST management, 
production and publishing 
company, Arnakata has moved to 
new premises at 74/78 Seymour 
Place, W.l. 'phone01-723 8424. 

.a 

featuring: LIMITED EDITION 

I Really Didn't Love Her At All" 
Almost American' 

Love Street" 

Produced by Mike Leander 

-■ 
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4 great tracks from their latest 

album 'Paris Match'(CBS 81717) 

in a special 4-colour bag 
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THE JAM paid a visit to the Phorwdisc warehouse in Chad well Head 
the factory in Walthqmstow to witness production and distribution oj me 
hit single and album, both titled In The City. The band (foreground, ej 
right) Bruce Foxton, Rick Buckler and Paul Weller, are pictured here 
answering questions from Phonodisc's telephone sales team. 

Frankie Laine 

signed to 

Polydor 

POLYDOR RECORDS has signed 
Frankie Laine, in a deal which calls 
for two albums. The veteran singer 
visits London next week to begin 
work on the first, with producer Ken 
Barnes. It will be entitled Memories 
In Gold, to showcase the title track 
and 19 of Laine's best-known songs. 
September release is planned. 

Laine will be appearing in concert 
on June 19 at the Drury Lane 
Theatre, and also record a number 
of television shows. Later in the 
year, he will return to Britain to 
record the second album, and make 
further in-person appearances. 
EX-BAY CITY Rollers founder 
member Alan Longmuir, who quit a 
year ago because he felt that at 26 he 
was too old. is making a solo 
comeback. His debut single I'm 
Confessing (Arista 113) was written 
by Russ Ballard, and is backed with 
I've Got Songs, one of Longmuir's 
first solo compositions. He and 
manager Tarn Paton arc considering 
iv and lilm offers which might give 
the single, and Longmuir's solo 
career, a boost. 
PRECISION JAPES has licensed 
for release on tape the album by 
former Genesis guitarist Anthony 
Phillips, called The Geese and the 
Ghost. The LP, on which Genesis 
men Phil Collins and Mike 
Rutherford arc among the 
musicians, is licensed from Hit and 

Jubilee 

songbook 

ONE HUNDRED titles which 
the 25 years of the Queen's reie

SPan 

to appear in Jubilee SonaiI!arc 

which will cross normal - 
barriers to bring the music or 
number of different pubiick a 

together in one edition. Dick Ja 
while chairman of the MPa 
the project with the AssociaiLUp 

Available from June 4, the hn i 
in £4.95 (soft back) and n c'5 

(hardback), DJM has underwriti? 
all expenses, and the proceeds f 
sales will go to the Jubilee AppcaJ0"1 

A GLOUCESTERSHIRE company 
previously specialising in .c 
manufacture of blank cassettes ^ 
entering the pre-recorded tanc 
market with a Silver Jubilee release 
A Musical Medley from the British 
Isles. James Yorke of Fosscbridep 
Cheltenham (028-572423) will be 
retailing the tape at 99p through 
record outlets including gift shopS 
confectioners and newsagents, and 
airport shops. 

The Jubilee tape features 12 tunes 
from all quarters of the UK. 

1 

5 

Run Music, and is to be released by 
Precision on June 10. 
POLYDOR HAS reached an 
agreement with Chyme Tape 
Productions of Dublin to distribute 
a special double cassette package 
titled The Queen's Royal Jubilee. 
The tapes are being manufactured in 
Ireland and will be available from 
Polydor over the next 12 months. 
They feature music used at royal 
occasions over the last 25 years, 
played by the Coldstrcam and Welsh 
Guards Bands, and have an rrp of 
£4.99. 
AS A RESULT of interest from the 
a&r department of EMI Australia 
Satril's Swedish group, Stardust, has 
completed a three-year licensing deal 
with EMI for that territory. EMI has 
made a strong commitment to break 
the band there via films and tour 
support, plus a guarantee to use 
tracks on forthcoming EMI 
compilations. 
FABULOUS POODLES, a blues 
rock band formed in 1974, has 
signed to Pyc. While their work has 
been confined to clubs, with five 
tours so far, they have been picked 
up by Radio One several times and 
have a well-established reputation. 
After over three years as working 
professionals they will make a first 
album as a result of this deal. 
Previous product amounts to one 
single on Private Slock, now 
deleted. 

^ ^ v>P 

Order from CBS Order Desk, Tel: 01 -960 21 55 CBS Distribution Centre, Barlby 
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UA soundtracks push 

with movie releases 

LOCAL PROMOTION campaigns 
involving record dealers and cinemas 
have been arranged by United 
Artists to lie-in with the release of 
five album soundtracks. The LPs 
include the score for Bound For 
Glory, featuring David Carradinc in 
a singing role; A Bridge Too Far; the 
new James Bond film, The Spy Who 
Loved Me; Rocky; and New York, 
New York, the musical starring Liza 
Minnclli. 

Two of the LPs, Rocky and 
Bound For Glory, have already been 
issued, but the campaigas arc 
planned to lie-in with general release 
of the films. The score for A Bridge 
Too Far is issued on June 17 and the 
promotion will run in conjunction 
with UA's film division and Coronet 
Books which is publishing a 
paperback. There will be local 
record dealer and cinema window 
display competitions utilising 
material provided by UA; cinema 
proprietors are also being sent a 
special single, featuring the film 
theme and voice-over, for playing in 
the cinema. In addition, there will be 
point of sale material and 
competitions on local radio stations. 

The Rocky soundtrack album 
will be given similar local 
promotion, and Shirley Basscy has 
recorded one of the film's songs. 
You Take My Heart Away, as the 
title track of her new LP. There will 
be window displays in all towns 
where the film is showing at least 
two weeks beforehand. The new 
Liza Minnelli film is not premiered 
until September, but the album 
soundtrack is released in July and 

Smith GM as 

Spark label 

r@-shaped 

SPARK RECORDS has announced 
new appointments following the 
departure of Bob Kingston, Barry 
Kingston, and Mike Walker, who 
are planning to set up an 
independent company. Jon Smith, 
formerly head of promotion for the 
south, has been appointed general 
manager of the label. Brenda 
Bellerby, previously assistant head 
of administration, becomes label 
manager. 

The US parent company, Peer- 
Southern has changed the structure 
of the UK and Italian Spark outlets. 
Rather than being a local subsidiary 
of Southern Music, Spark Records 
UK now comes under Peer-Southern 
Productions, Inc., worldwide. This 
means that UK product will 
automatically be released world 
wide. International Special Projects 
Manager Gene Clark is in the UK for 
the next few weeks listening to 
product and formalising the new 
arrangements. First release under 
the new structure is US artist Duanc 
Clark's Gcttin' It. 
GODFREY RUST has joined MW 
as Broadcasting Editor. He was 
previously radio editor at Radio and 
Records Magazine. 

JOHN FIELD has been appointed 
CBS Records' new financial 
director, replacing Farrell Bushing, 
who returns to the US lor a new 
post. Until recently, Field

r ^
as

1 
Rank Xerox as controller of the UK 
manufacturing operations. 

Elizabeth Ryder has been named 
personnel officer at CBS' Barlby 
Road location. Previous experience 
includes a stint at the company s 
Soho Square personnel department, 
and at the British Standards 
Institute. Lorraine Gold has joined 
CBS from the Lex Service Group as 

there will be a promotional tie-in 
with the New York, New York 
paperback, published again by 
Coronet. The film score includes 
five new numbers from the Kandcr- 
Ebb songwriling team, responsible 
for Minnelli's previous Academy 
Award-winning film, Cabaret. 

The Bond Movie. The Spy Who 
Loved Me, features Marvin Hamlish 
and the title song main theme, 
Nobody Docs It Better, composed 
by Hamlish and Carole Bayer Sagcr, 
has been recorded by Carly Simon. 
WEA Records is issuing the song as 
a single but it will also feature on 
UA's soundtrack album (UAG 
30098). UA Records' sales 
promotion manager, Howard 
Berman, said: "The promotion for 
all five album soundtracks is very 
much on a local level, involving 
dealers and cinema proprietors, as 
well as local media and the 
consumer. We believe that is the 
strongest way of promoting LPs 
such as these." 

UA's soundtrack albums follow 
the success of CBS' A Star Is Born, 
which has currently sales in excess of 
£150,000. In addition, an album 
released by Pyc, featuring the score 
of the TV film Jesus of Nazareth, 
also charted. 

Arista is also set to release the 
soundtrack album for The Greatest, 
the film featuring the life-story ol 
boxer Mohammed Ali, and which 
has its UK premiere in August. The 
LP, featuring singer/composer 
Michael Masser and Mandrill, is set 
for July issue and there will also be a 
single, Ali Bom-baye, issued. 

secretary and assistant to the Soho 
Square personnel department. 

CLIVE SELWOOD this week left 
his position as marketing director of 
Pye Records, which he joined in 
February last year. Announcing his 
decision Selwood who was formerly 
CBS marketing director, said he felt 
that "the time has come for a career 
change." He intends to announce 
his plans in due course. 

KEITH LEWIS has been appointed 
director of marketing, sales and 
production of Chrysalis Records, 
effective immediately. He was 
formerly marketing director of 
A&M Records, with whom he had 
been associated for seven years. 

JOHN COLGROVE has been 
appointed works manager of 
Multiple Sound Pressings, Leicester. 
He was formerly production 
controller at the CBS plant in 
Aylesbury. At Multiple Sound 
Distributors, London, Franccsca 
Mackie has joined as production 
controller for the Warwick label, 
having previously been assistant 
production controller at Arista, and 
Brian Cox has joined as a 
management accountant from 
Spectra, the tv rentals firm. 

BOB GRACE has been appointed 
managing director of Rondor Music 
(London) following Derek Green's 
resignation of that position, due to 
his increasing responsbililies as 
managing director of A&M Records. 
Grace was formerly the general 
manager of Rondor Music in the UK 
and has appointed Kevin Eade to 
succeed him in that position. The 
new appointments arc pan of an 
overall expansion of the Rondor 
group's activities. > 

Mi 

Radior press 

backing for 

Young & Moody 
MAGNET IS implementing an 
extensive marketing campaign to the 
end of June on behalf of the new 
album by Young & Moody (MAG 
5015). Involved is a series of radio 
commercials on rock shows 
transmitted by 11 stations: Capital, 
Piccadilly, Clyde, City, BRMB, 
Metro, Forth, Trent, Pennine, 
Beacon and Hallam. Backing these 
up will be press advertising in 
Melody Maker, New Musical 
Express. Sounds, Record Mirror, 
among other publications. Four- 
colour posters and display material 
will be available, and 100 in-store 
window displays arc being mounted 
this week. 

A lour of local radio stations, 
combined with local newspaper 
interviews, is being set up for Bob 
Young and Nick Moody, while a 
promotional visit to the US is 
scheduled to coincide with the 
album's release there. 
POSTERS AND booklets will 
promote the June supplement of 
album releases from the Verve 
catalogue. The label's release 
schedule has undergone a 
rationalisation policy — instead of 
the usual four supplements a year, 
issued through Polydor, there will 
now be only three release schedules. 
Existing albums in the catalogue will 
all be assessed for the market 
potential. Certain LPs will remain 
available but others will be deleted 
and then reissued in another formal. 
Amongst the new Verve Select 
albums are titles by Harry Edison, 
Dizzy Gillcspic and Stan Gctz, Ben 
Webster, Oscar Peterson, Ella 
Fitzgerald and Bill Evans. In 
addition there will also be a double 
album, retailing at £4.49, by Wes 
Montgomery called A Small Group 
Recording. Pablo label manager 
Dennis Munday said that the new 
Verve policy was partly to combat 
the problem of albums being 
imported, and also to tailor LPs to 
individual markets. 

UNITED ARTISTS is launching 
two regional television campaigns 
during May; there will be tv 
advertising for the new Shirley 
Basscy Album, You Take My Heart 
Away, on Granada and Trident. 
Dealers in those two regions will be 
given a 25 percent margin and the 
LP will not be available nationally 
until July when it will be offered at 
the usual mark-up. The tv 
campaign is the fifth such for Bassey 
product — her last LP. Thoughts of 
Love, also received regional 
promotion and sold in excess of 
£300,000. 

The new UA Kenny Rogers album 
will be the subject of 15-second tv 
spots in various parts of the UK 
from May 30. The campaign has 
been planned to coincide with the 
peak of success for Rogers' current 
top ten hit Lucille, and the tv 
advertising will be carried out in 
areas notable for strong support for 
country music — the whole of 
Scotland, Border, East Anglia and 
Granada. UA marketing manager 
Dennis Knowles said that the 
promotion was designed to establish 
Rogers as a regular album selling 
artist. 

Rubettes 
DESPITE THE move of the State 
label from Polydor to WEA {Music 
Week, May 14), current product by 
the Rubettes remains available from 
Phonodisc. This includes the 
group's single. Ladies Of Laredo 
(STAT 44), and their upcoming 
album, Baby I Know (ETAT 12). 

BPI EXPECTING to hear long-delayed result of January 
enquiry, into mechanical copyright royalties this week   
possible that UK may finally follow the European lead and stage 
a seaside song contest next year, with Blackpool and Jersey being 
investigated as possible venues   speculation gathering 
strength of likely summer visit by Bob Dylan following meeting 
of European promoters at Harvey Goldsmith offices last week 
  Paul McCartney and Wings being lipped as Knebworth 
headliners   George Martin named as musical director of 
forthcoming Sgt. Pepper film and will also produce soundtrack 
2LP statement awaited regarding return to record business 
of former Polydor sales manager Mike Hitches  
DISAPPOINTMENT FOR industry guests at Brands Hatch on 
Sunday when Formula 3 racing car sponsored by EMI 
International and the rock group Starz stalled at the start and 
took no further part in race   with 100 Liverpool 
schoolchildren's choir, Joe Brown re-recording his early hit All 
Things Bright And Beautiful for Power Exchange releases  
Ray Davies plans to mount his Preservation rock musical on 
West End stage later this year — not involving Kinks just 
released through RCA on Klik label, Nobody But Me Baby by 
Henry Buckley, an inspector who is bandmaster of Jamaican 
police band   wedding bells in June for media consultant 
Gloria Bristow and submariner Tony Saunders  
WITH Muppets Halfway Down The Stairs halfway up the charts 
in hot pursuit of Mah Na Mah Na, Pye releasing show's theme as 
a 45 on June 10 a son Matthew for ATV Music director Len 
Beadle and wife Beverley   also for Bus Stop-Intune m.d. 
Ronald Cole and wife Jenny  and David Mackay and wife 
Brenda — but despite the arrival date (May 22) he's not changing 
the name of his company from June Productions   frog 
croaks at beginning of Brendon's Rock Me on TOTP provided 
by EMI promotion man Eric Hall new wave misses folk — 
encouraged to dance, Drury Lane audience for Fairport 
Convention called back "We're not allowed to"  
SEEN SAMPLING the acquired taste of Cafe Royal champagne 
cocktails at FD&H Centenary party last week were, among many 
others, Edward Heath, Rita Rosa, Dennis Lotis, Russ Conway, 
Joe Loss, the Victor Sylvesters snr. and jnr. Vivian Ellis, 
Tolchard Evans and Joan Turner who imparted a touch of Aida 
to the singing of Happy Birthday   reworking of Eleanor 
Rigby is latest by ex-Tremelo Chip Hawkes for RCA new 
addition to Little Ladies in Rock Follies is Sue Jones-Davis of 
Decca act The Bowles Brothers MW offices the scene of an 
elf invasion last week, all part of Tony Secunda's accelerating 
campaign for King Of Elfland's Daughter multi-media venture 
— he's also advertising in The Stage for many midgets from 
Phonogram press office Mac Mclntyre leaving to go 
independent, also Maggie Wells   recent departure from 
Radio and Records Magazine is Debbie Wheelhouse — Greg 
Thain takes over as editor. 

Sad Cafe 

1 
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PB 5026 
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The first single, and a great one 
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Industry meet postponed 

AFTER ONE postponemcm and a 
change of venue, the £245-pcr-hcad 
music industry " managemcnl 
conference due to. be held at 
London's Dorchester Hotel this 
week, has been postponed again. 

London representatives of the 
organisers. Chantry, spent today 
(30) telephoning registrants that the 
change was brought about by the 
hospitalisation of company 
president. Jack Rciley, for a kidney 
complaint requiring immediate 
operative treatment. 

Vice president Michael Bolman 
told Music Week that Rciley had 
gone into the Wilhelmina Hospital 
in Amsterdam on Friday (May 27) 
for observation, and had been 
advised to have immediate 
treatment. The postponement 
followed because. Botman said, 
"Jack Rieley is not replaceable. He 
is the key person in this whole thing. 
We would have considered it with 
any other person on the panel ol 
speakers, but with Jack it is 
impossible". 

Rock festivals boom 
FROM PAGE 1 
and is aiming for a 15-20 per cent 
reduction in the 100,000 attendance 
he achieved with the Rolling Stones 
last year. He is currently negotiating 
for a world-headlining star to top 
the bill there. 

Mel Bush's office agreed that it 
was applying for local authority 
permission to stage a one-day 
festival at Wrotham Park near 
Barnet in August, although no firm 
date was available, and neither was a 
bill-topping act. However, industry 
speculation points to Led Zeppelin if 
the concert goes ahead. 

Harvey Goldsmith's name is being 
linked with a planned festival at the 
Longlcnt stately home in the West 
Country, in addition to his usual 
participation in the Crystal Palace 

Transatlantic, Pye, Island 

cut back on personnel 

Garden Party events with Michael 
Alfandary. 

Cardiff Castle has now 
established itself as a regular 
summer festival site and the 
promoters there are currently 
bidding for big names to play both 
there and at a new site near 
Bradford. 

It is thought there is a possibility 
of these two events linking up with a 
major London promoter to tour a 
big bill of visiting American stars 
through a major London football 
stadium, and then to Cardiff and 
Bradford. 

Among the acts being sought by 
the big promoters for festival 
appearances are Led Zeppelin, Paul 
McCartney, Samana, Chicago, the 
Beach Boys. The Who and Bob 
Dylan. 

FROM PAGE 1 
Transatlantic is going to continue to 
function under Granada's 
ownership, and hopefully in a better 
and more profitable way as a result 
of the reorganisation." he said. 

Pye has trimmed its Held 
promotion force by three people, 
effective Friday last (27). General 
manager. Robin Taylor, denied that 
it was as a result of the current 
recession in record sales, however. 
"There has been some 
reorganisation within the company, 
and we simply decided that we had a 
few too many people". He added 
that no further redundancies were 

envisaged at present. 
Island made live members of its 

sales force redundant last week, 
managing director, Tim Clark, told 
Music Week, as a result of a rethink 
of "our whole selling and marketing 
procedures". Island had already 
reduced its field sales team in May 
(Music Week, May 28), but, like 
Pye's Taylor, Clark would not 
attribute the latest departures to the 
current stagnation in disc business. 
No further redundancies at Island 
are planned, he added. 

Last month, Dccca cut its New 
Maiden factory staff by between 90- 
100 people, representing about ten 
per cent of the total workforce. 

(BEMEMBER THE DflVS Of THE! 

OLD SCHOOLYARD 

A new single from 
the album "IZITS0 

ISLAND WIP 6387 

SCREEN GEMS-EMI MUSIC 
21 Denmark Street, London WC2. Tel: 01-836 6699 

The new date would have to be set 
soon — the decision definitely to 
postpone having been taken only on 
Monday morning — but would 
probably not be until the end of the 
summer, partly to make sure that 
Rieley was completely recovered and 
partly because so many who wish to 
attend would be on holiday during 
the next couple of months. The 
venue is still to be the Dorchester, 
and Botman said that the plan at 
present is first to seek confirmation 
from speakers, who include Derek 
Taylor former joint deputy 
managing director of WEA UK and 
now director of creative services for 
Warner Brothers in the US, that they 
arc still willing to take part, and then 
to offer those registered two or three 
possible dates. 

Botman said that Chantry had 
tilled all the 100 places available. It 
was this deliberate limitation on the 
number of registrations that had. 
Rieley had previously stated, made 
the cost so high; the small number 
present still had to cover the normal 
overheads of any music industry 
conference. Bookings had come he 
had added from key executives in 
major record companies as well as 
from artists' managers, promoters 
and independent producers. 

costs force 

campaign cuts 

FROM PAGE 1 
more cut-throat now and the trade 
has become resistant to stocking any 
product in real depth unless it is a 
sure seller." Arcade Records tv 
promotions manager Bert Herman 
agreed that rates had risen 40 per 
cent this year and were running well 
ahead of inflation. 

"Even the majors arc going to 
catch a cold if they don't have the 
right product because the record 
market is at a pretty low ebb at the 
moment. 1 think there is too much 
rubbish on the market. 

"At Arcade we are picking our 
product very carefully and tailoring 
our spending to our sales potential. 
For instance we might now be taking 
30 tv spots instead of the 40 we 
might previously have taken. 

"Our Mamas and Papas collection 
is more of a Summer album, so we 
are taking radio ainimc to promote 
it. We are lucky because we have 35 
girls on the road who feed back 
exactly how each record is doing on 
a weekly basis," he commented. 

Brian Berg at EMI's tv 

told 
have 

UK pair pen German 

Mallorca 77 winner 
FROM PAGE 1 
melody and sensible lyrics about an 
extra-marital affair. It was 
impeccably sung by Peggy March 
who brought all her 14 years of 
experience to bear — in 1963 as 
Little Peggy March she had an 
international hit with I Will Follow 
Him. It was undoubtedly the 
outstanding song in a contest which 
ran smoothly throughout, but which 
was not notable for the standard 
either of performance or song- 
writing. The Japanese song, for 
instance, came across as an 
unconvincing attempt to match the 
Munich disco-sound and was a 
surprise choice for third place, 
particularly since the English entry. 
You Should Have Listened To 
Mama by Geoff Stephens and Don 
Black and sung with considerable 
emphasis on the dramatic by Terese 
Stevens was unplaced after securing 
a place in the final 12. There was 
considerable anger within the British 
camp that it should be ignored — 
but judging in these international 
song festivals docs not always run on 
predictable lines. 

The Recd-Macaulay song, strong 
enough to provide Peggy March 
with an international hit again, will 
be recorded in London by the end of 
next week. Its release, however, 
poses a minor problem, for she is 
contracted for German-speaking 
territories only to EMl-Elcctrola and 
is free for other parts of the world. 
However, in order to secure 
international release it is likely that 
EMI will be offered first refusal. 
The strange involvement of Reed 
with the West German entry arose 
from seeing Peggy March sing at a 
F1DOF gala at Midem, when he was 
asked to write for her. Rules of the 
contest permitted him to do so and 
Reed, delighted at his first win after 
taking part in some 20 festivals, told 
Music Week, "The UK and 1 were 
becoming a little complacent and not 
getting on too well together, so I 
decided to look elsewhere." An 
additional honour for Reed was his 
election as president of F1DOF. the 
association of festival organisers, 
during the event. 

As lestivals go. the Majorcan 
event is undoubtedly one of the best 
organised and presented and 
deserved its special award for 
excellence made by FIDOF. As well 
as the international shows, on two 

nights, there was a night devoted to 
talent, local and international, 
popular in Spain, at which Albert 
Hammond and CBS were awarded 
special gold trophies for the success 
of his recording of Echamc A Mi La 
Culpa. Guests included the UK's 
Jesse Green, who brought his own 
curvaceous disco dancer with him to 
assist on his two songs, and 
Manhattan Transfer who sang their 
two local hits, after stunning the 
crowd with their full stage act the 
previous evening. Lalo Schifrin, was 
chief guest musician and led the 
orchestra through his own mini- 
concert, while other conducting 
appearances were made by Franck 
Pourcel, Raymond LeFevre. Bill 
Conn", Michel Lcgrand and 
Augusto Algucro jnr. who 
additionally handled much of the 
contest musical direction with 
urbane good humour. A word of 
praise is also due to the 4-sirong 
Spanish orchestra and six singers 
who maintained consistently high 
standards although working in the 
region of a 16-hour day for most of 
the week. 

Tomita LP writ 
FROM PAGE 1 
defendants arc producing is one 
which vulgarises and mullilates her 
father's work, 

"She very much regrets that 
through some oversight, permission 
was given to reproduce the recording 
in the United States and Japan, bin 
sees no reason why it should be 
further disseminated in this 
country." 

The judge said that his order did 
not prevent the offending records 
being sold in the USA or Japan. If 
this were clone, it would mitigate the 
company's losses as a resuk of the 
injunction and ij would minimise 
any damages the Hoist company 
might be ordered to pay if it lost the 
action. 

G and I Hoist has issued a writ 
against RCA claiming a permanent 
injunction, damages for 
infringement of copyright and 
conversion, or alternatively, an 
account of profits and delivery up of 
the offending material. 

It claims that no licence was ever 
given to make an arrangement of the 
Planets, to record it, make a record 
ol it or sell it. 

merchandising department 
Music Week: "Although we 
not gone below 700,000 on any of 
our tv product. 1 think we arc getting 
frightened at the way our costs arc 
going up. 

"And although rates are high 
now. they arc going to be even 
higher in the Autumn. The increases 
arc running way ahead of inflation 
or any record price increases that 
may be in the pipeline. Even so, the 
merchandisers will be spending more 
on tv in the Autumn than they are 
now to get on tv." 

Phonogram's marketing director 
Ken Malipham agreed that a 
meaningful national tv campaign 
was now costing in the region of 
£140,000 and that retailers were now 
so used to such merchandising that 
they wanted to see a lot of money 
being spent before they would stock 
in quantity. 

"An accumulation of tv albums 
that amounts to near saturation plus 
a traditionally sluggish period for 
the record market has made the 
situation worse than usual," he said. 

Humperdinck 

sues Mills 
CLAIMING THAT his contract is 
"oppressive", Engclbert 
Humperdinck is suing his manager, 
Gordon Mills. Under their 1969 
managemcnl contract, which the 
singer now claims is invalid. Mills is 
said to be entitled to nearly one-third 
of Humperdinck's earnings. 

A High Court writ has been 
obtained alleging "oppression and 
inequality of bargaining power". 
Under his real name of Arnold 
George Dorsey Humperdinck 
challenges the contract as an 
unreasonable restraint of trade. 

As well as Mills, who also 
manages Tom Jones and Gilbert 
O'SuIlivan, he is suing Engclbert 
Humperdinck Ltd of New Bond 
Street, and Ebostrail Ltd of 
Holborn. Both the singer and his 
manager arc living in California. 

Goddard 

Leiberson dies 
GODDARD LEIBERSON. 
formerly President of Columbia 
Records and the man who pioneered 
the LP record, has died in New 
York. He was 66. 

Leiberson, English by birth, 
joined Columbia in 1939 as a studio 
recording director after an early 
career as a pianist and composer. 
While building up Columbia's 
classical catalogue and engaging 
modern composers like Schoenberg 
and Stravinsky, in 1948 he 
developed, with Peter Goldmark. 
the long-player. A year later he 
became an Executive Vicc-Prcsideni 
and in 1956 President. He persuaded 
CBS to invest S400.000 in a little- 
known musical based on Bernard 
Shaw's Pygmalion: My Fair Lady 
earned Columbia millions and 
started the fad for "show" albums. 
Leiberson himself produced The 
Sound Of Music and South Pacific, 
among others. His range broadened 
to embrace country and pop. and in 
the Sixties the signings of Simon and 
Garfunkel. Dylan and the Byrds 
helped boost Columbia's rock 
output to half of its total product. 
He was President for 19 years, but 
throughout his career there ^ 
often to be found back at the control 
panel in his shirtsleeves, "as 

vibrant", remarked former New 
York Times Drama Critic Brook 
Atkinson, "as a fiddlestring." 
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Alot of people who 

know what they're 

taiving about are 

t^iiri-ng about Meal Ticket. 

"This progressive country rock hand 

are probably the nearest equivalent Britain 

has to the Eagles" MUSIC WEEK. 
"Theirs is an enormous and detailed skill of 

tremendous range" newstatesmau. 

"'Keeping the Faith' a Mexican novel has to 

136 0116 of tl:ie best son^s ever WT^eTL 

(Marty Bnhhins should hear it)"timeour. A V°odu"ction Records Umiied. 20. Manchester Squofe. London W1A US Salesar 

"'Out of the Blue' (the hand's new single - 

int 533) is typical of the Music they perform 

and has all the hallmarks for being a hit" WEEK 

"A British version of The Band and there's 

no higher praise than that" evening standard. 

And of course we'll be doing our share of 
shouting too. 

In the press, with plenty of ads., on the 
buses and in the underground with hundreds 
of striking full colour posters. 

Meal Ticket - Code Of The Road. 
A sure route to success. 

and Distribution Contra, 1 -3 UxbndQe Road, Hayes. Middlesex Tel: (01) 759 4532/4011 fa 848 9811 
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Competing with a staff sales shop 

HAVING BEEN in ihe retail 
business for over 30 years 1 am 
convinced that manufacturers' 
ethics having reached the lowest 
point can only improve. Who but a 
manufacturer would put a Staff 
Sales shop in a public road and allow 
access by the public? Who but other 
manufacturers would supply that 
shop with a wide variety of domestic 
electrical equipment, cosmetics and 
knitting wool? Who but a 
manufacturer would supply this 
shop with records via Record 
Merchandisers when more could be 
made by selling direct to retailers? 
Who but a manufacturer would sell 
his records at 47,/2 per cent discount, 
more on some singles, and all other 
makes at 33 per cent discount? 

I have to compete with a shop 
selling singles at 3Ip-48p and LPs at 
the following prices — Shadows 
EMTV at £1.76 inc. VAT. Johnny 
The Fox (£2.24), David Soul (£1.87), 
Carpenters (£2.40), Abba Arrival 
(£2.53), Atlantic Crossing (£2.53). 

The GRRC managed to persuade 
this staff sales shop to ask to see 
works passes before making a sale. 
This happened for about one month 
and things now appear to be back to 

normal. The GRRC is planning to 
have another talk, but how can 
anybody really stop people going 
into this shop which is so 
strategically placed to attract all and 
sundry. It is worth noting that no 
less than one-fifth of all the shops in 
the centre of the town are 
unoccupied. So many owner- 
occupied shops are in the hands of 
estate agents that no For Sale notices 
are displayed, but I understand that 
the owners arc prepared to offload 
stock at any price if they can sell the 
premises. J. ROWLEY, Rowley's 
Electrical, Coldharbour Lane, 
Hayes, Middlesex. 
An EMI spokesman commented: 
"We are conscious of the problems 
that Mr. Rowley faces, but we would 
like to make the following points: (I) 
All companies in a position to do so 
provide their own products on 
favourable terms to their own 
employees, i.e. motor industry 
discount on cars, British Airways on 
air travel and miners who receive 
concessionary coal. (2) It is quite 
usual for staff sales schemes to 
include other firms' products. (3) 
EMI Staff Sales is aware that there 
are occasions when members of the 

public are able to purchase goods, 
but EMI intends to establish a more 
secure system in the near future and 
as soon as this has been implemented 
it will be strictly adhered to. 

I WOULD like to praise the speed 
and efficiency shown so far from 
WEA considering the short time 
they have been in operation. The 
delivery, packaging and assistance 
on the phone really inspires 
confidence and the bonus with prices 
on delivery notes is great. Thanks; 
keep it up. S. GUTTERIDGE, 
Record Manager, Owen Owen Ltd, 
Union St., Bath. 

A WORD of praise for the new 
WEA distribution operation. 
Always friendly reps are now backed 
up with efficient telephone sales 
girls, 24-hour delivery, excellent 
clear and practical paperwork, a 
returns system that eliminates the 
soul-destroying business of pulling a 
sticker on all faulties. 
Congratulations to all concerned. 
BRIAN WILSON, Sounds Around, 
Swan Centre Precinct, 
Kidderminster. 

MCA RECORDS 

NEW RIDERS OF 

THE PURPLE SAGE 

tOVE HAS STRANGE WAYS' 

MCA 299 

FROM THE ALBUM 'WHO ARE THOSE GUYS' MCF 2793 

ROSE ROYCE 

TM GOING DOWNc/wYO YO' 

MCA301 
TAKEN FROM THE ALBUM 'BEST OF CAR WASH' MCF 2799 

ROD ARGENT 

GYMNOPEDIES N0.1' 

.'LIGHT FANTASTIC 

MOV 

MCA 294 
A well known classical piece by Erik 
Satie rearranged for synthesizers/ 

along with Rod Argent's own inspired 
composition Light Fantastic. 
HURRY! FIRST 10,000 COPIES 

SUPPLIED IN FULL COLOUR BAGS 

RECORDS . v l-. 1 .l.-Jllu-.,-, ■ MCA 

Earthshaking 

disc buying 

advice 

1 WAS very interested to see Tony 
Jasper's item in MW(May 14) about 
a retail outlet in Twickenham. I see 
MW because a colleague lakes it 
professionally and although I 
bought £200-£300 worth of LPs in 
the last 12 months I use another 
Twickenham outlet, Earthshaker. 
Discounts don't greatly interest me 
as a retail buyer, though I doubt that 
I'm typical. My record buying goes 
from good jazz imports to Latin 
America to classical and I prefer 
service to a few bob discount — 
that's not a knock at Parlour Sounds 
which 1 don't use and couldn't 
comment on. Two blokes who really 
understand service, what's new and 
take an interest in their customers' 
preferences run Earthshaker. Time 
and again they suggest an LP and 
months later I find it has become a 
hot item in reviews and on radio. 
Maybe it helps that these two are 
music "nutters" also and one is a 
professional musician. Earthshaker 
steers me on to particular LPs and 
there is no way I would have bought 
anything like the number 1 have 
done recently merely for discount. 1 
buy because interesting items are 
drawn to my attention in an 
interested, friendly way — and 
freely demonstrated. 

Twickenham is a pretty dead area 
for retailing, but for my money it is 
Woolworths and Smiths that are 
degrading service, choice, 
availability and genuine retailer 
interest. If the good small retailer 
goes down under this price 
competition record buyers will be 
stuck with a lousy situation they will 
deserve. Hope it never happens. 
DEREK WESTON, 52 Lebanon 
Park, Twickenham. 
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BUZZ CASON, the Nashville-based 
producer/songwriter has. signed a 
long-term, worldwide recording and 
publishing deal with DJM. A 
successful producing career and 
ownership of one of the most 
luxurious recording studios in 
Nashville were followed by Cason's 
own publishing concern. He has 
been responsible for such hits as 
Everlasting Love, and Rainbow 
Valley. His first DJM release on 
June 10 will be a single, It's Me That 
You're Leaving, which had been 
taken from his first LP — to have an 
autumn release here. Forthcoming 
under the publishing agreement will 
be a scries of songs Cason is writing 
with Glen Campbell. 
PLAYBOY RECORDS Inc 
president Tom Takayoshi this week 
signed a long-term licensing 
agreement with RCA UK. The terms 
call for RCA to distribute the 
complete Playboy catalogue in the 
UK and Ireland for three years, with 
the first releases planned for this 
summer. Playboy artists include 
Barbi Benton, A1 Wilson, Weapons 
of Peace, Hamilton, Joe Frank and 
Dennison and Mickey Cillery, and 
Bobby Borchcrs. who both currently 
have albums in the US c&w charts. 
Playboy will have a separate label 
identity, and will be managed by 
Phil Dexter, US label manager. 
KEITH POTGER, long associated 
with the Seekers, has concluded a 
long-term, worldwide admini- 
stration deal with Malcolm 
Forrster and Bob Newby of Panache 
Music for his companies Lodge 
Music and Larkworth Music 
(previously with Heath Levy and 
Carlin.) 1977 sees the formation of 
the Seekers once again with Louisa 
Wisseling coming in as the only 
replacement. 

<r* 

& 
IE FIRST artist signed by the newly re-launched Ring-O label is Graham 

Bonnet fMW May 28). He is with Ring O — which has signed a new marketing 
and distribution deal with Polydor for the UK, and with Phonogram 
International for the rest of the world. Bonnet's first single on the label is to be 
It's A11 Over Now Baby Blue. 

JUKE BOX 

Top 20 

1 (4) TELEPHONE LINE, 
Electric Light Orchestra, 
United Artists 

2 (2) CALENDAR SONG, 
Trinidad Oil Company. 
Harvest 

3 (3) LIDO SHUFFLE, Boz 
Scaggs, CBS 

4 (7) PEACHES, The 
Stranglers, United 
Artists 

5 - YOU'RE MOVING OUT 
TODAY, Carole Bayer 
Sager, Elektra 

6 (8) TOO HOT TO HANDLE/ 
SLIP YOUR DISC TO 
THIS, Heatwave, GTO 

7(17) A STAR IS BORN (EVER- 
GREEN), Barbra 
Streisand, CBS 

8 (12) FEEL LIKE CALLING 

PAGE 6 

HOME, Mr. Big, EMI 
9 — O.K., Rock Follies, 

Polydor 
10 - THE BIRD & THE CHILD, 

Marie Myriam, Polydor 
11 - BABY DONT CHANGE 

YOUR MIND. Gladys 
Knight & The Pips, 
Buddah 

12 - DONT LET GO, Man- 
hattan Transfer, Atlantic 

13 (19) MAH NA MAH NA. Piero 
Umiliani, EMI 

14 — OH LORI, Alessi, A&M 
15 (6) TOKYO JOE, Bryan 

Ferry, Polydor 
16 (1) HELLO STRANGER, 

Yvonne Elliman. RSO 
17(10) RENDEZVOUS, Tina 

Charles. CBS 
18(11) THE WHOLE TOWNS 

LAUGHIN' AT ME, Teddy 
Pendergrass, CBS 

19(16) DISCO INFERNO. 
Trammps, Atlantic 

20 (5) GOT TO GIVE IT UP. 
Marvin Gaye, Motown 

Courtesy of Laren for Music 
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'Record industry needs 

closer dealer contact' 

UNLESS THE record industry 
continues to have a good 
distribution system, it may well go 
the same way as its motion picture 
counterpart, claimed Sam 
Sniderman, president of the Sam 
The Record Man chain of stores in 
Canada. Discussing the evolution of 
retailing, Sniderman added that it 
was essential to everyone that there 
was a sound foundation at the 
source of product. 

He claimed that record retailing 
was still very much misunderstood 
by the industry generally. "The 
manufacturers have never 
understood the dealer — they have 
tended to create more problems than 
they have solved. If there is going to 
be a lot of success during the next 
five years then the record companies 
must work much closer with the 
people at retail level. One of the 
most important things is that there 
must be a good distribution 
system." 

On an international basis, 
Sniderman suggested that there 
should be a return to the old US 
record industry practice of 
appointing dealers on a franchise 
basis. Such a system, he said, would 
protect the industry from a great 
deal of piracy because all sources of 
sales would be known. "It would 
also protect the business from unfair 
pricing at retail level, and protect 
various sales areas." 

Sniderman also put forward 
several other suggestions to protect 
the record industry in the future. 
There should be more control of 
over-runs and deletions, a problem 
particularly rife in North America, 
he said, and which was now 
beginning to creep into the UK and 
European markets. Cost-pricing 
should also be looked into — it was 
often the case that records and tapes 
sold at different prices in different 

territories, and it would be belter tor 
everyone if there was a uniform 
price level. This would probably also 
go a long way towards culling back 
on the transhipping of product. 

His other points included a 
universal return percentage — 
"there should be a ceiling on 
returns" — more quality control, 
simultaneous worldwide release of 
known hit product, and the 
education of the consumer. The 
public should realise he said that 
radio playlists did not always reflect 
actual record sales but more often 
reflected that particular station's 
musical tastes. 

Ian Miles, chairman of Warwick 
Records, the tv-merchandising 
company, said that during the last 
seven years in the UK the overall 
growth of the record had come in 
three directions — the Woolworth 
store chain entering the record 
market, the advent of tv-promoted 
product, and the growth of tape. 
Those three ingredients represented 
£130 million at retail level, he said. 
Miles added, however, that there 
was lack of good record stores in 
Britain. "The multiples can always 
stand up on their own, because they 
represent other consumer goods, but 
there is a danger that they can 
dominate the record industry by 
refusing to take product. In addition 
the record companies still wait for 
people to beat a path to their doors, 
and one of the areas of least concern 
is how to get the best possible 
method of distribution." 

Miles called for an end to the 
"almost-sleazy" back-street record 
retail business which allowed the 
multiples to dominate the 
marketplace. "We are one of the 
largest single-product industries in 
the world, and wc could all do much 
more to promote it. The tv 
merchandiser I believe has done 

From 
CHRIS WHITE 
in Amsterdam 

good work but he cannot always get 
hold of good strong product, 
because of the record companies' 
attitude towards him. The multiple 
stores don't treat the record as a 
serious commodity — of the three 
major chains, only Woolworth 
actually bother to do chart returns." 

"The record industry doesn't 
always understand what is 
happening in the High Street," 
claimed Bob Egenon, record buyer 
for Woolworth stores throughout 
Britain. "Wc had publicity for 
placing a ban on all punk rock music 
in our outlets, and refusing to stock 
a Silver Convention album because 
of its cover — in both cases wc did 
not want to offend the consumer. 1 
am convinced that punk is not 
entirely offensive but as a major 
chain we do have a responsibility to 
the public, and wc certainly can't 
allow a bunch of kids to go around 
offending everyone." 

Egenon also pointed out that the 
High Street retailing operation in 
Britain was getting more costly, 
because of inflation, rates and wage 
bills. "There is. though, a changing 
pattern of trade and people have 
more spare time. It is important that 
we change with these trends. If the 
record companies don't control 
price-cutting, then margins will get 
less and less, and the practice of 
introducing US cut-outs will 
probably creep in. I have already 
been offered two million this year 
alone, and it is after all, my 
responsibility to keep up 
Woolworth's share of the market." 
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TAKING PART in the president's pane! at the opening session 
Billboard-sponsored industry conference held at the Okura 
deft to right, Invitt Steinberg, president of the //r. j iifmrr Ariolo vroup president, Best Germany, George otrut , 
president ofQuality Records. Canada; Misa Watanabe, president of Watanabe 

The problems ef 

marketing new acts 

MARKETING IS much more than 
the promotion, distribution and 
merchandising of records and tapes, 
but rather the use of these and other 
techniques to persuade the consumer 
to buy, RCA's UK managing 
director, Gerry Oord. told the 1MIC 
conference. Discussing marketing 
and promotion, country by country, 
he added that it was important 
record for companies to be able to 
identify each market that they were 
seeking and known how to penetrate 
it. 

Bob Mercer, EMI's director of 
repertoire and marketing, said that 
the difference between marketing 
and promotion was that marketing 
was what record companies were 
invoiced for, and promotion was 
what they hadn't been invoiced for 
— "The effect of promotion is not 
entirely within a record company's 
control although when we arc 

Call for more tape promotion 

CASSETTES AND cartridges are 
the unpolished jewels of the music 
industry but there is a danger that 
they arc already being taken for 
granted, claimed Stan Gortikov, 
president of the Recording Industry 
Association of America at the IMIC 
conference. Discussing areas of 
growth on which the record industry 
should concentrate in the future, he 
added that people were too addicted 
to the record. 

Gortikov told the conference: 
"Although cassettes and cartridges 
arc less than 15 years old, we take 
them too much for granted. In the 
US for example, the energy and 
merchandising resourcefulness 
demonstrated when they were first 
launched has already gone. Most of 
what the industry does in its 
marketing priority today is still 
geared towards the disc. We fail to 
push the adult market potential 
inherent in tapes but it is important 
that wc should do." 

The conference was also reminded 
by Gortikov that there were more 
people who didn't buy records than 
did; more could buy than would 
buy. "We miss many sales when 
young people move into the upper 
age bracket and find other priorities 
for their lime and money. It is 
important that this market should be 
carefully investigated and there must 
be research to break through the 
blue denim curtain — it is a gigantic 
opportunity area, but at the moment 
the future prospects are rather 
forbidding." 

Gortikov also called for more 
concentration on speciality music. 
Most Western countries effectively 
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marketed records with mass appeal, 
skilfully selling the hits and major 
catalogue items, but there was not 
enough intelligence, energy or 
cleverness applied to penetrating the 
fragmented markets for specialised 
music. 

Home taping continued to be a 
major problem, with millions of 
phantom competitors at home in 
their living rooms and bedrooms 
recording on cheap blank cassettes 
and cartridges. "Nobody gets paid, 
particularly the industry — I call it 
rape-a-tape, and we arc all the 
helpless victims. The problem is 
getting worse all the time and 
although one possible solution is 

technological, the electronic 
geniuses so far have said that there is 
no technological way to stop it. We 
must step up our effort on the 
scientific front and every country in 
the world must make efforts to get a 
royalty from sales of both recording 
equipment and blank tape. 

"Home taping is a direct form of 
piracy which robs rights and income 
from musicians, recording artists, 
record companies, composers and 
publishers, and it is only fair to 
expect some form of payment from 
those who tape for pleasure." 

Gortikov added: "Our greatest 
moment of growth in the next 

century is an exciting mystery but I 
predict that it will be rooted in some 
technological change. Our greatest 
surges have come from 
technological contributions, the 
long-play record, the advent of 
stereo, and the cassette and 
cartridge. At the moment though wc 
don't seem to be trying too hard in 
that direction and we have let the 
dust gather on one function that is 
imperative for growth — research 
and development. Wc must 
encourage more technological 
developments — and at the same 
time foster songwriters, encourage 
musical education, and develop 
electronic music and sounds." 

planning a campaign, and trying to 
break a new artist, then wc should 
remember the techniques that are 
open to us." 

Radio promotion in the UK had 
changed dramatically with the 
advent of the 19 commercial 
stations. Mercer added. It was still 
not an easy task to break a record 
via such stations but it was certainly 
not impossible — "If you take the 
combined listening audiences of all 
the stations then you have a public 
which is larger than for Radio One," 
he pointed out. "However, by being 
able to advertise on radio stations, 
record companies have a far better 
chance of persuading the listener to 
buy a particular product." 

So far as tv promotion was 
concerned, Mercer said that it was 
becoming more and more difficult to 
break new talent because of the 
shortage of suitable programmes, 
the high rate of new and established 
talent, and various restrictions 
enforced by the Musicians' Union. 
So far as advertising was involved, 
he felt that the television medium 
was too blunt an instrument for 
breaking new artists and in general 
terms he described the tv market as 
being 'a high risk area' in promoting 
any album. 

Siegfried Loch, managing director 
of WEA in Germany, said that the 
German market represented about 
30 percent of the total US market. 
At least 43 percent of records 
released in Germany were also 
domestic, he said. "The problem is 
that there is so much product being 
released that the record companies 
arc constantly overpowering the 
market. Obtaining exposure for new 
talent is very hard to get, as a, 
result." 

UK sales the worst for five years, says Hill 

AT ONE time there was a theory 
that the record industry was immune 
to economic recession but this had 
been proved wrong in recent years. 
Leslie Hill, EMI Records managing 
director, told 1M1C. In the last year 
alone in Britain, prices had increased 
by 16'/: percent while earnings were 
up by only 10 percent in the same 
period he said — the result was that 
the public's disposable income had 
been seriously affected. 

"The retail sales generally are the 
worst we have had for five years in 
the UK," Hill added, "and the 
situation must only get worse while 
people's incomes arc still being 
suppressed. The situation may be 
better next year if inflation is 
brought down to its predicted target 
of 10 percent, and there are wage 

increases or tax concessions. We are 
looking to a growth rate of between 
one and one-half percent." 

Among the various market 
categories particularly affected by 
the economy had been classical, 
budget, mail-order and m-o-r music, 
Hill claimed. This was because the 
31 to 40 year-old age category had 
been particularly affected by the 
wage freezes and their incomes had 
been stunted. "If it had not been for 
the rising level of marketing and 
promotion expenditure, then the 
situation would have been even 
worse." he said. "We came into this 
crisis after both the US and Japan 
and I am confident that wc will 
follow then out of it." 

He added, however: "Perhaps 
record companies are trying to do 

•Hill 
tany things on their own 

aim more for the We 
older 

consumer— at the moment we t 
fo cater for the tastes of the yo 
people. That of course does 
mean that we should stop fostei 
new talent. It is perhaps note 
though that the only area where 
can expect any growth is in the bl; 
tape field. If there was a m 
orderly growth in unit sales 
blank tape, then it would be be 
tor us all." 

His remarks were endorsed 
ilonti Lufiner, president of 
Anola group in West Germany, v 
estimated that in that country m 
than one-third of the poten 
record market was lost each yeai 
the home recorder. It was 
problem, he claimed, which was 
taken seriously enough bv the nil 
industry. 



NEIL DIAMOND 

Three very special reasons for stocking 

this very special album. 

He has a sell-out tour lined up for the 

LONDON PALLADIUM in June 

and WOBURN ABBEY in July 

(Woburn's first-ever open-air concert). 

He is appearing on a scheduled 

NATIONWIDE TV SPECIAL. 

And 'Love at the Greek' is 

unquestionably his 

definitive album. 

STOCK IT! 

Live Double Album 

'Love at the Greek' 
Produced by Robbie Robertson 

C LVo 
on isl Records & Tapes 

iv CBS 95001 

Includes his new single 
'I've Been This Way Before' 
(CBS 5350) 

love at the Greek' 
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Garrard 

launches new 

music centre 
by CLEMENT BROWN 

A MAJOR Brilish-dcsigned and 
made product launched at the recent 
hotel-style London Radio Show is 
Garrard's GA200 music centre, 
outstanding feature of an audio 
range progressively introduced by 
the company during the past year. 
Garrard claims hi-fi performance 
the centre surpasses DIN 
requirements — and has kept 
convenience and appearance firmly 
in mind. 

This new outfit is an upward- 
facing integrated unit incorporating 
a bell-driven player, a cassette 
section with Dolby, VHP and AM 
radio, an amplifier rated at 25 walls 
per channel, and a pair of three-way 
speakers. Control facilities are 
comprehensive, and the centre is 
housed in a veneer-trimmed cabinet 
with polished acrylic top panel. 

Introduced at the same time are a 
somewhat smaller music centre, 
model GA155, and a Mark 5 version 
of the famous SP25 player. Since its 
introduction in 1964, two million of 
Garrard's economy-class player 
have been sold. Now this unit goes 
belt-drive, benefits from restyling 
and sports a low-mass pickup arm of 
revised design. 
Leak speakers for French Radio 
Radio France has selected the Leak 
3020 loudspeaker from among eight 
other companies' products for use 
as programme monitors in its 
Maison de la Radio in Paris. The 

French network has four channels 
on VHF/FM, and of these France 
Musiquc broadcasts in stereo. This 
initial order relates to 'he Pans 
station but is expected to lead to 
more substantial orders for the 
station's satellites. 

OED audio aids catalogue 
An attractive and informative new 
catalogue from QED is available 
free to the trade and at 1 Op per copy 
to the public. Products described 
include surround-sound adaptors, 
brackets for wall mounting 
speakers, mains distribution boxes 
and connecting devices for audio 
units. Address is QED Audio 
Products Ltd. 112 Windmill Road, 
Sunbury-on-Thames, Middlesex. 

Updated Tandberg cassette unit 
Tandberg is introducing a Mk2 
model TCD-310 cassette recorder, 
an updated version of the widely 
acclaimed original 310 which has 
been rated among the best cassette 
decks by international test 
laboratories. Tandberg has given the 
machine a facelift with styling 
changes and design improvements 
aimed at reliability and easier 
servicing. Mechanical stability and 
strurdy construction are claims 
made for the Mk2, which can be 
used flat, upright or wall-mounted. 
Frequency response has been 
improved and control facilities 
revised. 

The Garrard GA200 music centre 

Questions 

and answers 
WITH UP to £450 — perhaps more 
— to spend I am thinking of buying 
a music centre for the sake of 
compactness and convenience. Is 
this the best way to minimise 
complication? Or is it true that 
"separates" are best? 

We acknowledge that music 
centres are compact and reduce 
complication for those who feel 
strongly that separate units are not 
for them. That is the whole idea, of 
course. Bui the main appeal is to 
those who are not deeply interested 
in hi-fi, and in particular to listeners 
who do not intend to spend very 
much or bring a very critical attitude 
to bear. 

In general, hi-fi remains very 
firmly a world of specialised 
separates — and for a variety of 
good reasons. In view of your 
budget we think you should seek a 
demonstration of unit systems at this 
stage, asking for an explanation of 
the way in which these would fit into 
your room (quote the size of this 
when you seek advice). If you siiH 
Icel that a music centre is the 
solution, sample one of the more 
ambilious models - Yamaha or 
Garrard, for example. 
THE PROBLEM is a "sharp" or 
hissy sound quality with emphasis 
on s.bilance effects which I find 
*eansome. especially on vocals It 
happens to radio programmes too, 

but is more obvious on discs. The 
gear includes a Pioneer PL-112D 
with a Pickering cartridges, a 
Technics 3500 amplifier and a pair 
of Leak 3000 series speakers. What's 
wrong? 

Assuming that the pickup is 
properly adjusted and not in any 
way faulty, the effect of emphasis in 
the upper mid-range area may be 
attributable to a combination of 
pickup and speaker characteristics. 
While each may be judged by 
average listeners to be an acceptable 
item of good quality, the 
combination may accentuate part of 
the frequency range in a way that a 
particular listener — you for 
instance — will not find palatable. It 
is a matter of taste, and some 
listeners might not consider anything 
was amiss. 

If the effect is noticed on radio to 
some extent, it is likely that the 
speakers arc somewhat bright in 
character for your requirements. 
However, it makes us wonder 
whether you sampled the sound 
before you bought it. It's essential to 
do so. 

Apart from any adjustment you 
can make with tone controls or 
filters, the solution is only to be 
found in trying different speakers or 
a dilferent cartridge — or both. ln 

your case it is evident that a flatier 

or smoother sound is wanted. Since 
it is simplest and cheapest, try a 

change of cartridge first. Hear a f^' 
in action on familiar records arm 
note the differences for yoursell- 
You will have to be the judge. 

TO BE CONTINUED 

and ^ 

Queen Of The Neighbourhood 
PL 12160 

A diamond hard, white hot 
slice of Brooklyn Rock n' Roll 
at its best, 'Queen Of The 
Neighbourhood' is the 
exciting debut album from 
Brooklyn's hottest new 
band - Flame. 

Rock N' Roll For The 70 s-It 11 Make The 80 s Too 
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