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Classical 45s 

to boost 

LP releases 
by REX ANDERSON 

TWO RECORD companies have 
taken the unusual step of 
releasing a single to promote a 
classical album. The method of 
using a single to obtain airplay and 
chart publicity and then promoting 
the album on the basis that it 
contains the hit single is tried and 
tested in the pop field but it is a most 
unusual step in classical marketing. 

The two companies are Decca arid 
RCA. The singles are God Save The 
Queen by Sir Georg Solti and the 
London Philharmonic on Decca (F 
13713) and Tambourin by James 
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BPI urges war 

on counterfeiters 
by ADAM WHITE 

COUNTERFEIT RECORDS and 
tapes are fast becoming a new 
headache for Europe's music 
business, already pained by pirates 
and bootleggers. The problem is 
now so serious, says British 
Phonographic Industry director- 
general, Geoffrey Bridge, in his 
annual report to member 
companies, that the industry should 
give it "urgent attention" on an 
international basis. 

The new enemy is much more 
difficult to trace than pirate 
product," its predecessor, for 

Fifth Avenue launches 

single-play cassette 

THE FIRST single-play cassette 
version of a 45 disc hits the 
marketplace this Friday (17) when a 
budget tape company. Fifth Avenue 
Records, in Harlow, Essex, releases 
Salud Amor Mallorca by Midlands 
nightclub singer, Ricki Disoni, in 
both configurations. The company's 
project follows tape industry 
speculaiioiv about-the possibility of 
'45 cassettes, and pre-.epipts the 
plans of at least one' other company 
which was scheduling ten-singie-play 
cassette titles for late May. • • 

Fifth Avenue has made a 
distribution deal with Selecta for 
both the single (FTA 1001) and 
cassette (CFTA 1001), which retail 
at 70p each. Fifth Avenue's creative 

consultant, Don Dive — previously 
with Precision Tapes — told Music 
Week: "Selecta has had a good 
response from the trade so far, and 
everyone involved is excited about 
the prospect of single-play cassettes 
released concurrently with 45 discs. 
It has to be admitted, though, that 
initially we are hoping to get by 
purely on novelty value; it is difficult 
to predict whether the marketplace is 
ready for such product, and it is 
inevitable that other record 
companies will be watching this 

'experiment closely." 
Fiftli Avenue Records was started 

a year ago by Len Collins and Sam 
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counterfeit records and tapes are 
usually identical in every way to the 
legitimate originals — down to the 
sleeve cover and design, label and 
even the company trademark. 

Such material began appearing in 
Britain towards the end of last year, 
says Bridge. "It seems that 
counterfeits, as we have suspected 
for several years, will take up the 
trend for 1977." This appears to be 
confirmed, adds the BPI director- 
general, by recent developments in 
the US, which is one of the major 
sources of counterfeits. "Our own 
enquiries show that Europe has, and 
will be having, more than its fair 
share of counterfeiting." 

It is very difficult to assess the 
exact scale of counterfeit business in 
the UK, Bridge explains. There is no 
evidence as yet of printing and 
pressing of the records and tapes in 
Britain, but a certain amount of 
illegal product is coming in from the 
Continent. 

The investment required to set up 
counterfeit production facilities is 
greater than for pirate and bootleg 
material — printers prepared to 
forge existing sleeve artwork need to 
be recruited, for example — but the 
outlets are much the same, including 
market stalls, certain retailers and 
direct mail. 

Targets of the illegal handiwork 
are generally mainstream pop 
titles by big name artists, with 
demand which can be guaranteed 
over a period of time. Compilations 
of the television-backed type have 
also come in for attention, it seems. 
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PRS group backs Lyttleton plan 

by JOHN HA YWARD 
AN UNOFFICIAL committee of 
writer and publisher members of the 
Performing Right Society has been 
formed to lobby support for an 
independent review of the PRS. 

The news comes less than three 
week before the annual meeting of 
the body on June 30, and follows the 
High Court set-back of Trevor 
Lyttleton's attempts to force the 
PRS to reveal its list of voting 
members so that he can canvas them 
on the same issue. 

In this new bid to persuade voting 
members to press for a review, a 
committee headed by Doug Flett and 

Guy Fletcher (both voting members) 
together with Bob Newby and Peter 
Barnes, has taken a double page 
advertisement in the current edition 
of Music Week canvassing for proxy 
votes, under the banner "Campaign 
for Independent Review". 

The spread urges members to 
support Lyttleton's resolutions that 
will go to the vote at the June 30 
annual meeting. Among other 
things, his resolutions want an 
enquiry into the accountability of 
the society to its members. 

Lyttleton also wants a review to 
consider the extent to which 

members should be entitled to be 
told what has been deducted from 
the society's gross royalties with 
regard to administration expenses, 
staff benefits and emoluments, loans 
to executive officers and exceptional 
items of expenditure not incurred in 
the normal course of business. 

He is asking that constitutional 
changes should be made in the PRS 
to secure adequate representation of 
the interests of all members, and an 
enquiry into the service contracts of 
society officers earning upwards of 
£20,000 per annum. T0 PAGE4 
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Charly moves to Pye 
CHARLY MUSIC has signed a new 
distribution deal with Pye. The 
agreement includes the company's 
back-catalogue of 50-plus albums. 

Charly was previously with 
President and its departure is the 
subject of a legal action which will 
be heard in the High Court today 
(Wednesday). 

Charly Records managing 
director, .loop Visser, has also 
announced several price increases. 
The CR album series goes up to 
£2.99 from £2.25, with the CRL 
album series increasing by lp to 

£3.50. Charly singles will remain at 
70p, but will have a new CYS prefix, 
while the Charly Jukebox Giants 
CEP series still retails at 99p. First 
albums released through the new 
Pye deal include Sun Gold by 
Various Artists (CR 30119), The 
Blues Came Down From Memphis 
(CR 30125), Roots Of Rock. 
Volume II (CR 30126), Volume 12 
(CR 30127) and Volume 13 (CR 
30128). 

In addition, during August the 
company will be launching a new 
series of seven LPs, called The 
Legendary Sun Performers. 
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JOHNNY MA THIS adds to his collection of gold and silver discs with a clutch 
of new awards, presented recently on the eve of his return to the U.S. after a 
sell-out tour of Britain. For his I Only Have Eyes For You and Ma this Is 
albums, he received silver discs; for his chart-topping 45, When A Child Is 
Born, a gold disc. Pictured at the presentation are (left to right) Peter 
Robinson, CBS international a&r manager, Ray Haughn, Ma this' manager, 
Ma this, Tony Woollcott, CBS marketing director, and Norman Stollman, CBS 
senior director. The singer's latest LP, the television-backed Mat his 
Collection, debuts in the top ten this week. 

Oord leaves RCA 

as Glancy rejoins 

by BRIAN MULLIGAN 
SPECULATION CONCERNING 
the future European responsibilities 
of former RCA president Ken 
Glancy was put to an end on 
Monday with the disclosure that 
Glancy was returning to Britain to 
head the RCA Records division. 
This will be In addition to 
responsibilities as 'vice-president of 
RCA's European marketing 
organisation, a new appointment. 

Thus, three and one-half years 
and three managing directors later. 

RCA UK is back to square one, 
under the control of one of the 
industry's most able and respected 
executives and under whose previous 
direction the company enjoyed its 
greatest UK success. 

The return of Glancy, the Curzon 
Street staff were told at a meeting on 
Monday evening, takes place 
immediately, following the 
resignation after only nine months in 
charge of Gerry Oord, the former 
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Voucher offer for WEA Strike drops 

Sugar Puffs record 

WEA RECORDS has linked up with 
a major cereal manufacturer. 
Quaker Oats, 10 promoic a disc by a 
popular character of television 
commercials, the Honey Monster. 

The Monster is associated with 
Quaker's Sugar Puffs, and next 
month, approximately two million 
packets of the cereal will carry a 
"lOp off" voucher for the three- 
track record, redeemable at record 
retailers until June 30, 1978. The 
special packs will be distributed to 
over 150.000 grocery stores and 
supermarkets throughout the UK. 

The disc features Sugar Sugar, an 
adaptation of the Archies' 1969 
million-seller which is incorporated 
into one of Quaker's tv commercials 
for its cereal; other tracks arc Disco 
Dorecn and The Honey Monster 
Story. The record is issued on July 1 
in a special coloured bag, with a 99p 
recommended retail price. 

A Honey Monster browser box 
will be installed in 300 leading record 
store accounts, with window 

displays in selected stores. Other 
merchandising aids include posters, 
badges and glove puppets. 

WEA's promotion department is 
planning 'in person' appearances for 
the Honey Monster at radio stations 
and supermarkets. Press advertising 
will centre on teenage magazines and 
children's comics. 

The Honey Monster is one of the 
most successful advertising creation 
of 1976-77. After only one year in 
small screen commercials, the Sugar 
Puffs character is widely recognised 
by, and popular with, children. A 
vigorous spin-off promotional 
programme includes Honey Monster 
kites, soft toys, glove puppets and 
wall posters. 

July 14 sees the start of another 
burst of Honey Monster tv 
advertising: a four-week national 
campaign features four different 
commercials, transmitted to a level 
of a minimum eight peak equivalent 
spot weekly. 

curtain on 

Rock Follies 

THE LINGERING uncertainty 
surrounding the second Rock 
Follies' series ended last week with a 
decision by Thames TV to abandon 
the present run and screen all six 
programmes again in the autumn. 
At the same time, the Polydor Rock 
Follies' album has entered the A/H' 
chart at number 13. 

The show- had been disrupted after 
three programmes by a dispute 
involving production staff over the 
use of new editing equipment and 
the four-week delay had affected 
both the show's continuity and 
topicality. 

Deputy managing director Tom 
Parkinson commented that Polydor 
was disappointed by events when 
they had been geared up to go 
through the scries but felt that the 
re-scheduling would be a welcome 
bonus. Polydor took a few tv spot 
advertisements last week "because 
we owe it to the album to give it a 
boost," Parkinson added. 
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Blyth post m 

Transatlantic 

staff reshuffle 
IN A reorganisation at Transatlantic 
Records, following the departure of 
Jack Boyce and Martin Lewis 
{Music Week, June 4), Barbara 
Blyth takes over advertising and 
marketing functions for all labels. 
Previously licensed label manager, 
she now becomes creative services 
manager. 

The company's press department, 
now comprising Karen Jacobs (press 
officer) and Angus Margcrison 
(international press and promotion 
assistant), reports to Blyth. Peter 
Misson assumes responsibility for 
Malcolm Fisher and Chris Williams 
(radio and television promotion), 
adding to his duties as general sales 
manager. 

Ann Branson, formerly assistant 
to Martin Lewis and Barbara Blyth, 
becomes assistant to Ray Cooper, 
international sales and promotion 
manager; Elaine Sinnott. previously 
secretary to Jack Boyce, is named 
assistant to Blyth. Boycc's 
administrative responsibilities are 
taken on by John Braund, director 
of finance and administration. 

Blyth, Cooper. Misson and John 
Whitehead (a&r) will report to 
managing director Nathan Joseph, 
while production, distribution, 
administration and accounting will 
report to John Braund. 
KEN GRIGGS has been named 
financial controller and company 
secretary for the Gaff group of 
companies, effective June 1. He was 
previously with RCA Records. 
MARK RYE has been appointed 
repertoire manager in EMl's group 
pop repertoire division, a&r 
department. He will report to Nick 
Mobbs. Rye joined EMI in 1974, 
spent six months doing radio and tv 
promotion, before becoming 
Harvest label manager. His new role 
will include searching for new acts, 
and seeing them through from 
signing to recording. 
LYNNE KENTISH has been named 
manager of Private Stock's 
n e w I y - e s t a b 1 i s h c d export 
department, with Becky Haviland 
appointed assistant export and 
international manager. Both pre- 
viously held similar posts at WEA. 
RICHARD ZUKERM AN has 
joined Precision Tapes as tape 
product co-ordinator, reporting to 
Gary Mann, tape marketing 
manager. Zuckcrman was previously 
with Pyc studios as an assistant 
engineer and his responsibilities at 
Precision will be to liaise on third 
party labels and masters, artwork 
timings and progression of all tape 
product through the Precision 
factory. He replaces Alex Kinder 
who has left the companv to 
concentrate on his group. 

ANDREW PRYOR has been named 
senior pop marketing manager at 
CBS Records, one of a number of 
appointments just announced. His 
priorities include close liaison 
between product management, press 
and artist relations and other 
dcpartmcnis. Pryor, who joined 
CBS in 1972. was previously pop 
product marketing manager; he 
reports to Tony Woollcott, director 
of marketing. 

Jerry Turner has been appointed 
senior product manager, reporting 
to Pryor. He was formerly product 
manager. He brings the department 
up to full strength, and reporting to 
him are Brian Yates and Peter 
Evans. 

Derek Witt becomes artist and 
public relations manager, a new 
post. He was previously artist 
relations manager. Elly Smith, 
senior press officer, becomes 
manager of press and publicity, 
another new post. Both Witt and 
Smith report to Pryor. 

RON O'SHEA has resigned as 
promotions director of Charly 
Music UK, to set up his own 
management, production and 
publishing companies. He joined 
Charly in April last year from 
Alaska Records, where he was 
promotions manager. No 
replacement has been named. 

ANGELA MORT1MORE has been 
appointed head of public relations 
for the Ember group of companies, 
which embraces Ember Records. 
Sparta Florida Music Group, Ember 
Film Distributions and the Ember 
concert division. She will be 
responsible for all aspects of press 
liaison, and reports to company 
chairman, Jeffrey Kruger. 

JOHN WILKES, who has been 
employed as international manager 
at Chappells, has been appointed to 
the newly created post 
of international manager at MCA, 
reporting to managing director Roy 
leatherstone. During recent 
months, Wilkes has been selling up 
his own international licensing 
operation, but this will be 
discontinued. 

COLIN JONES, formerly with 
NEMS. has joined Friarmict Music 
Management, reporting to David 
Bealc. He will be in charge of live 
appearances by the company's three 
major artists, Oscar, Jenny Darren 
(who both record for DJM 
Records), and new Manchester 
band, the Beaver Brothers, who go 
into the recording studios this month 
with Bcale's Friarmicr partner, 
Geoff Gill. 



MUSIC WEEK JUNE 18, 1977 

Polydor to extend TV 

for Connie Francis LP? 

BUOYED BY the chart appearance 
this week of Connie Francis' 20 All 
Time Greats — largely attributable 
to television advertising in the 
Granada area — Polydor is 
"seriously considering" a further 
small screen boost for the album. 

It may move into other tv 
markets, though a decision about 
precisely which ones has yet to be 
taken, and if the response is 
sufficiently strong, will roll out a 
national campaign. The LP carries a 
25 percent dealer margin to finance 
just such a promotion. 

Test-marketing 20 All Time 
Greats in one region is something of 
a new experience for Polydor, which 
usually enters the tv promotion 
stakes with a national commitment 
from the start. Nevertheless, it sold 
the record into retail outlets with the 
hint of big support. 

If the firm does go ahead with its 

plans, says pop marketing manager 
Garcth Harris, the commercials will 
probably screen in late June or early 
July. 

Polydor has also lifted a single, 
Vacation (2066 824), from Connie 
Francis' 20 All Time Greats, as an 
extra sales device. The song was 
originally released in 1962, and was 
the artist's last Top 20 hit in Britain. 
Current sales action on Francis is the 
most substantial she has enjoyed in 
these past 15 years. 

TWO CAMPAIGNS for one album 
are being mounted by Pye to back 
the singles success it has already had 
with the Muppets. The Muppet 
Show album is to be initially 
promoted with 3,000 in-store 
displays, 600 window dressings, and 
500 special window displays. 
Advertising is being taken in the 
national papers and in the music 
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PICTURED A T the signing of Gull Records to Pye (story below) are, left to 
right, Pye general manager, Robin Taylor, Gull director. Dave Ho wells, and 
managing director, Derek Everett, and Pye's operations director, Terry 
Stanley. 

Gull flies to Pye 

FIRST RELEASES under a new 
pressing and distribution deal for 
Gull Records with Pvc an* iwo 
singles by new artists, If I Had 
Wings by Harrison Jones and 
Captain Morgan by Bluebeard. Two 
albums are also scheduled, both 
debut LPs. by Gary Boyle, and 
Chain Reaction, a three-piece 
comprising Bruce Ruffin, Bobby 
Davis and Dave Collins. The existing 
Gull catalogue will still be available 
from Selecta for a sell-off period of 
six months, and will be gradually 
integrated into the Pye deal; product 
prefixes remain unchanged. Gull 
also brings to Pye the projected 
album from new signing. Turning 
Point, which features bassist Jeff 
Clyne and vocalist Pepi Lemer, 
Managing Director Derek Everett 
said the new deal would give "extra 
freedom in promoting Gull artists". 

PHONOGRAM HAS concluded 
a production contract with 
Musicmark S.A. involving six artists 
including Billie Davis, A1 Mathews 
and Tint Rose. 

Pierre Tubbs, with over nine 
million record sales to his credit as a 
writer and producer, is contracted 
exclusively to Musicmark in a 
production capacity. He will record 
all the company's artists at Eden 
Studios, a modern 24-irack lacility 
in Chiswick, London. 

Andrew Tribe. John Colette and 
Graham Nolder. who form Ostrich 
Management, act as managers tor 
the three artists named, plus Ronjt 
Southern and Steve Flanagan. 

THE MANCHESTER-based 
band, Sad Cafe, has signed a long- 
term contract with RCA. The debut 

single, now released, is Black Rose, 
and an album entitled Fanx Tara 
should be ready in September. The 
band, which comprises Tony 
Creswell, Vic Emerson, Ashley 
Mulford and John Stimpson (all e.\- 
Mandalaband) with Ian Wilson and 
Paul Young, one-time backing 
vocalist for Wayne Fontana, on 
rhythm guitar and lead vocals 
respectively. The producer of Black 
Rose is Harvey Lisbcrg. 

THE MOTORS, a new band formed 
by former Ducks Deluxe members 
Nick Garvey and Andy McMaster 
has been signed globally to Virgin 
Records on a long-term contract. 
Other group members are Bram 
Tchaikovsky (guitar) and Richard 
Wcrnham (drums), and following 
the guest spot on the recent Heavy 
Metal Kids tour the band will have a 
single in the shops in the near future. 

AMERICA'S WESTBOUND 
Records has signed an exclusive 
worldwide distribution deal with 
Atlantic, and the first UK release 
under the agreement is the Detroit 
Emeralds re-recording of the hit Feel 
The Need, with Devils Gun by C. J. 
& Co. to follow. Albums scheduled 
include The Detroit Emeralds' Feel 
The Need: the Ohio Players' Early 
Years; Dennis Co f ley's Back 
Home, and LPs from the 
Funkadelics and C. J. & Co. Picking 
up on the 12" single action (Music 
Week, June 11), the Detroit 
Emeralds' 45 has appeared in that 
formal with a seven-minute version 
of Feel The Need for disco 
promotion in advance of the album. 
Other Westbound artists include 
Denise LaSalle and King Errison. 

press, and a series of competitions 
will be run with Kcrmit the Frog 
puppets as prizes. Much of the 
campaign will be concentrated in the 
London area, because it is only 
London which is still receiving 
repeats of the first Muppet tv series. 
Also, many sales to tourists are 
expected. Four hundred bus sides 
and 1,000 tube station posters arc 
being taken in London, but the rest 
of the country is being covered by 
radio advertisemeins. A new and 
separate campaign for the same 
album is being planned for the pre- 
Christmas period — to give an extra 
boost to its seasonal sales potential. 

A LIMITED EDITION of 15,000 of 
the new Horslips single. Power And 
The Glory, is to be pressed in green 
vinyl by DJM, and will bear 
specially printed green versions of 
the DJM label. The single, which is 
taken from the Irish folk/rock 
band's chart LP for DJM, The Book 
of Invasions, is released on July 15, 
and the band is expected to be in 
England for a tour in the autumn. 
The collectors' edition of the 45 will 
be the first pressings into the dealers, 
and thereafter the single will be 
pressed in black. 

FIRST BRITISH compilation album 
featuring punk rock music is 
planned for release by EMI via the 
Harvest label. The LP, called Roxy, 
London WC2, January-April 1977, 
(SHSP 4069) includes live recordings 
by eight new wave bands made at the 
Roxy punk venue in London's 
Covent Garden. Amongst the bands 
featured are The Unwanted, Wire, 
The Adverts, Johnny Moped, X-Ray 
Spex, and Buzz Cocks. The full- 
price album has been designed as a 
retrospect look at the origins of 
punk rock in the UK. Among the 
promotion lined up for the LP are 
radio spots, 500 window displays 
and full-page adverts in the music 
press. The LP is released on June 24. 

SUE MANNING Music has been 
completely restructured, with the 
non-renewal of several writer's 
contracts and the departure of all the 
office staff from the London-based 
firm. The changes, which have 
reportedly been carried out by 
muiual and amicable agreement, arc 
intended to inject "new ideas and 
talent" into the company. 

Elaine Knight, who has been with 
Sue Manning Music since its start 
five years ago, and Susie Davis, who 
joined as production controller last 
year, will both be leaving at the end 
of the summer, when all the current 
productions arc completed. 
Successors have not been named. 

Mike D'Abo, who has also been 
with the firm since its inception, is 
another on the farewell list, though 
he will finish all current work to 
which he is contracted. After five 
year. Sue Manning has decided not 
to renew his contract, although Mike 
Smith — who has worked with 
d'Abo over the past year — will be 
staying. Their collaboration includes 
all the jingles used on Birmingham's 
BRMB commercial radio station. 
Smith is relatively new to the jingle 
business, and teamed up with D'Abo 
a year ago. 

Another recent signing who slays 
is Richard Myhill; his current jingles 
include those for Kentucky Sparc 
Ribs, L'Oreal Shampoo and Samson 
cigarettes. 
MAFALDA HALL, Tracks Records 
m.d., has concluded a deal with 
RCA Italian a for the label. First 
release L Chinese Rocks/Born To 
Lose. 

WHEN THE joint Arista-Chrysalis sales force hits the road in 
July will the American company be funding another record label 
specialising in the new wave?   despite denials, reason to 
believe that Granada would be interested in an offer for 
Transatlantic, provided the price is right   in U.S. Dusty 
Springfield's signing to United Artists confirmed and release of 
her first single for three years. Let Me Love You Once Before 
You Go — but in the UK she remains with Phonogram three 
companies interested in securing local representation for French 
Barclay label whose deal with RCA expires this month, 
particularly since international best-selling disco LP Love And 
Kisses, made in London, remains unreleascd here. 
AT A marketing conference in Helsinki, Stig Anderson's audio- 
visual presentation involved a mere 22 diaposiiivc projectors, six 
film projectors, three assistants, a mini-computer, rock music 
and a firework display — inside the conference hall   a 
second son, Jamie, for music publisher Andrew Heath and wife 
Angela   sales gimmick for Dutch group Melody is that its 
Negram single, Steppin' Stone, is strawberry-scented — at 
concerts group pumps a strawberry-coloured cloud into the 
audience   after Daffyd Rces' Star File paperback comes 
Record Hits from Omnibus Press, charting progress of all Top 
50 entries between 1954-76, compiled by Clive Solomon this 
Sunday, Ensign Nigel Graingc splices mainbrace and marries 
Yvonne Bcrzac from Rhodesia. 

PERSONAL STATEMENT awaited from Anchor general 
manager Mike Hutson of his appointment to a plum American 
position new broom sweeping clean at Island, where press 
officer Rob Partridge and assistant Don Mousseau seen hard at 
work on a Saturday morning   following unsuccessful 
attempts to stage a Jubilee weekend gig at Wembley, Robert 
Paterson aiming for an open-air show on July 30, with Beach 
Boys, Dr. Hook, Outlaws and possibly Santana   for his 
Howlin' promotion company, Howard Marks has signed a six- 
month contract with Magnet to handle Guys 'n' Dolls releases 
  recent deaths of promoter Maurice King and songwriter 
Lally Stott whose hits included Chirpy Chirpy Cheep Cheep  
strange but true — Les Reed still waiting for first Album Of The 
Week spot on Radio-2. 

WITH RELEASE of Rain Rain Go Away, Dorothy Squires back 
with Decca for the third time in her career — it also marks her 
fifth label in as many years   to compete with his revived 
version for Pentagom, EMI reissued Gerry Marsden's original 
You'll Never Walk Alone   no mean achievement that 
promotion man Roger Boiton should secure TOTP new-release 
spots for consecutive Bronze releases by Uriah Hcep and Osibisa 
  on June 21 Lovelight, first laser-beam musical opens at 
Metropolc, Victoria, three days before Europe's first Cosmic 
Laser Light Concert starts a season at Planetarium. 
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CBS package tour 

for new signings 

IN A deicrmined effort to chart 
albums by three recent signings, 
CBS is to sponsor a 20-daic 
nationwide tour package in July. 

Unde the banner The Heat On 
The Street Tour, Moon, Crawler 
and Boxer will be on the road 
together from July 2 running 
through July 23 to push their new 
product. Moon's album is already 
on release and the other two LPs are 
out on July 10. 

Promoted by CBS in association 
with Harvey Goldsmith, ticket prices 
for all concerts arc being restricted 
to £1 and anyone arriving before 
7.30 pin at the venues will receive a 
free EP featuring material by all 
three acts. 

"It is a good time to put on a tour 
like this, when there is very little else 
going on around the country," said 
senior CBS pop marketing manager, 
Andrew Pryor. "We will be offering 
a good summer evening out listening 
to quality rock acts. 

"We don't know how much it is 

going to cost as yet, but although it 
is an expensive business, we think ft 
Ls a good investment, because we 
want to put in a strong marketing 
push on these albums. This is the 
best way to do it." 

The acts will share top billing and 
the EP will not be available on retail, 
being an exclusive offer to concert 
goers. CBS also hopes the event will 
be filmed for possible tv 
transmission at a later date. 

Promotional visits will be paid to 
local radio stations, and on the retail 
front, point of sale material 
including specially designed window 
displays featuring the Heat On The 
Streets logo will go out to dealers in 
areas visited by the tour. 
Advertisements in the consumer 
rock press are already appearing and 
will continue throughout the lour 
period. 

"We arc putting an enormous 
marketing effort behind the 
package," said Pryor. "We believe 
we will chart all three albums." 

Promus rings jubilee 

bells with debut EP 
A NEW record company based in 
North London and concentrating on 
EP releases featuring m-o-r product 
has started its release schedule with a 
Jubilee-inspired disc. Promus 
International Records, operated by 
Production Music of 127 High 
Street, East Finchley, N.2. releases a 
four-track extended-play record of 
Ring Out The Bells Of Jubilee. God 
Save The Queen, The World Belongs 
To Everyone and O Lovely Peace 
(Promus M771) this Friday. 

The new disc features the 
Wimbledon Girl Singers, who have 
broadcast on Radio Two as well as 
several commercial radio stations. 

Ken Glancy 

to RCA UK 
FROM PAGE 1 
managing director of EMI Records. 

Oord who made his decision to 
resign after a meeting with Glancy 
and Bob Summer, RCA's 
international chief, in the south of 
France on Sunday, told Music Week 
"1 am returning to the south of 
France later this week and will take 
it easy for the rest of the month 
while I decide what I am going to. 
do." Asked if he would now 
contemplate retirement, the 63-year- 
old Oord commented, "1 am too 
energetic and active for that. I will 
be back somewhere." 

Oord explained that when Glancy 
had indicated his desire to work 
again in Europe, he had told him, 
"You take my job. If 1 would leave 
it to anyone it would be you. I am a 
much older man and I don't mind 
stepping back and leaving it to 
you." 

Stressing that he had taken the 
RCA post only on an interim basis. 
Oord added; "1 don't think 1 have 
finished the job I came here to do. 1 
wish this had happened six months 
later." 

Glancy commented: "Europe 
is something we have missed 
and we decided now was an 
opportune time to return. Most 
people knew how 1 felt about it." 

In an official statement. Louis 
Couttolenc. the new RCA president 
said, "RCA is most grateful for the 
splendid contribution Gerry Oord 
has made to the continuing growth 
of our UK record company," 
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Promus' policy is to specialise 
mainly in three or four-track EP.s, 
with illustrative sleeves, introducing 
new m-o-r material and artists. 
Retailing price of the records is £1 
plus VAT. 

Len Carrington, managing 
director of Promus, explained: "I 
started Production Music about four 
years ago and since then we have 
specialised in sheet music for 
schools, choirs and various 
organisations such as Oxfam and 
Christian Aid. Promus International 
has been started because we feel that 
there is a demand for the records 
that we will be releasing; despite the 
debut release, the company is on the 
look-out for new performers and 
songwriters and at the moment can 
claim a catalogue of at least 200 
songs. In addition to British 
material, we also have a regular 
source of music from Europe, 
particularly Germany and 
Holland." 

At present, Promus' distribution 
is direct from the company's 
headquarters (01-883-9848/9) 
although Carrington is currently 
talking with several majors about a 
deal. Future releases include an EP 
featuring excerpts from a concert 
given by the combined Wimbledon 
Girl Singers and the Oytcn Junior 
Choir from Germany. 

PRS group BPI urges war 

supports on counterfeiters 

Lyttleton 

FROM PAGE 1 
The advertisement has been paid 

for by 60 writers and publishers and 
states: "We the undersigned, in view 
of the apparent acrimony between 
the society and Trevor Lyttleton; the 
resultant rumours and speculation; 
the cost of ensuing law suits and the 
cost of the society's canvassing 
efforts, are astonished that the 
council docs not welcome the 
independent review requested by 
over 1100 members." 

"Demand an independent review 
now," it goes on, and urges 
members to give their voles in 
favour of Lyttlcton's resolutions. 

Those who cannot attend the 
annual meeting arc asked to give 
their proxy votes to the 'campaign 
for independent review.' 

Said voting member and prime 
mover Doug Flett: "This is our only 
means of canvassing support for an 
independent review of the PRS. 

"By no means do we have all the 
answers to the questions, and 
indeed, we don't even know all the 
questions. But there is a definite 
groundswcll of sympathy in favour 
of an enquiry into the PRS and I 
think we will get a wide body of 
support for an independent review." 

He said that a meeting of the 
committee members would be taking 
place this week to work out exactly 
how they would like the planned 
review body set up. 

"I think we support about 85 per 
cent of what Trevor Lyttleton is 
asking for. In broad terms we want 
to elect in a democratic way the body 
which looks after our interests. At 
the moment the PRS is spending a 
lot of money fighting one of its own 
members and if they lose it is going 
to cost us £10,000. It object to that. 

"I am doing this whole thing very 
reluctantly. We may come out with 
egg on our faces, and 1 don't mind if 
we do. 

"But there has been, increasing 
concern over the way the PRS is run. 
We think the PRS ought to welcome 
an independent review of its 
activities, and if that review finds 
nothing amiss, then nobody would 
be more pleased than the supporters 
of this campaign." 

Meanwhile, in the High Court, no 
date has yet been fixed for the PRS 
appeal against an earlier ruling that 
it should supply Trevor Lyttleton 
with a list of all voting members. 
Until the appeal is heard, a stay has 
been granted on the other. 

Classics 45 boost LPs 

FROM PAGE 1 
Galway on RCA (RCA 2760). 

Of the two, the Dccca release is 
perhaps the more remarkable since 
not only is it a new marketing 
departure for the company, but it 
is also a maxi-singlc with a 
recommended retail price of 70p. 

The A-side contains the National 
Anthem followed by the very well 
loved Nimrod from Elgar's 
Enigma Variations. For this 
recording Solti conducts the Chicago 
Symphony Orchestra and on the B- 
side is the fourth of Elgar's rousing 
Pomp and Circumstance Marches. 

The tracks have been taken from 
Solli's complete recording of the 
Enigma Variations on SXl. 6795 and 
from a new recording of the Pomp 
and Circumstance Marches which 
includes the National Anthem as a 
fill-up and which is yet to be 
released. The single was timely 
released in Jubilee Week but with 
many Jubilee Year activities still to 

come. 
James Galway, who received an 

OBE in lite Queen's Birthday 
Honours list last week for his 
services to music and to the flute in 
particular, has a complete recording 
of Mozart's Magic Flute on RCA 
(LRLI5131). 

It is from this that Tambourin has 
been taken and' according to 
classical marketing manager, Bob 
Walker, it has been done because of 
extensive plays on Radio Four of 
this particular piece. 

Walker said that it was hoped the 
single would improve sales of the 
album. It is being heavily promoted 
and advertised to all the regional 
stations and dealer's arc being 
mailed with details of the release. 

Walker added that if the single 
showed any activity at all it would be 
treated like a normal pop single. 
This would mean activity directed at 
obtaining Radio One playlisting and 
chart placing. 

FROM PAGE 1 
To counter this latest threat to 

industry sales and prosperity, the 
BPI is employing many of the tools 
it has used against pirates and 
bootleggers, including company 
representatives and alert dealers. 
"All we need is the feedback to set 
us on their trail," comments Bridge. 

Adequate funding is an essential 
pan of the battle, loo, and at last 
week's annual general meeting, the 
BPI council requested — and was 
granted — powers to approach PPL 
for up to £75,000 for use against 
counterfeiters, pirates and others 
over the next two years. 

During 1976, a total of 92 cases 
(80 in 1975) were reported to the BPI 
solicitors, 34 involving piracy (46 in 
1975) and 58 centring on 
bootlegging records or tapes (34 in 
1975). Of the piracy cases, 14 were 
taken to court; of the bootleggers, 
the BPI successfully brought a 
private prosecution in the case of 
Lee Alan Wallace, who was fined 
£385 for making and selling bootleg 
tapes and for possessing master 
tapes of live performances. 

Comments Geoffrey Bridge: "We 
consider that piracy and bootlegging 
is still under control, and that not 
more than five percent of the UK 
tape market, and one percent of the 
disc market, is involved." 

In other business at the BPI 
meeting, the council requested, and 
was granted, a move for PPL 
finance towards the industry's costs 
over the recent royalty tribunal, to 
the tune of £70,000. The issue, 
somewhat controversial in 1976, 
sparked no fuss at this year's 
meeting. 

RCA sets off 

in disco 

direction 
DISCO DIRECTION, an RCA 
scheme to win backing from disco 
disc-jockeys around the country, has 
been launched with three receptions 
to which every dj on the mailing list 
was invited. Disco promotion 
manager Greg Lynn and his assistant 
Sally Ormsby organised the London 
event last week and the previous 
two, in Birmingham and Newcastle. 

With disco-oriented product from 
four American labels coming in for 
release here — on the TK, Salsoul, 
Soul Train and RCA US labels — 
the aim of Disco Direction is to 
prove that in that area of music 
"RCA means business", said Lynn. 
The concept, which was his own, is 
intended as an improvement on the 
usual record company dj mailing list 
and, Lynn feels, has already 
justified itself. "During the three 
launch receptions I met three- 
quarters of the djs on our mailing 
list — more than I would normally 
hope to meet in a year — and it was 
clear from what they said that they 
arc with us all the way." 

After a presentation of what the 
scheme offers, including discount 
offers on records which will trim 
RCA's profit on those units but is 
expected to generate greater sales 
overall, the djs were able to question 
Lynn and a RCA regional 
promotions executive, among other 
panelists, during an open forum. 

Lynn intends to aim further disco 
product promotion schemes at 
dealers and local radio. He 
commented that the "increasing 
importance" of the disco in selling 
singles had been talked about 
around the record companies for a 
couple of years, but the RCA 
scheme was the first to accept that 
the growth in importance has 
already taken place, and to act on 
that. 

In the election of BPI council 
members, Chris Wright (Chrysalis) 
was elected in place of Stephen 
James (DJM). 

Nine gold awards and 49 silver 
awards were made during 1976 for 
singles sales; there were eight 
platinum, 62 gold and 143 silver 
accolades presented for album sales. 

Closing the meeting, the BPI 
screened for the first time in public 
the pre-recorded tape promotional 
film, Beyond The Sound Barrier, 
produced by the British Recorded 
Tape Development Committee. 
Copies will be available to member 
companies which did not participate 
in its financing for screening at sales 
conventions and other events, on a 
scale of charges still to be 
deicrmined. BRTDC chairman, 
John Deacon, added that there will 
be film library distribution of the 
movie as part of a continuing 
programme to promote pre-recorded 
tapes to the general public. A 
television screening was also hoped 
for. 

Cassette 45s 

launched 

FROM PAGE 1 
Cordell as an outlet for Music 
Maker budget cassettes, which retail 
in traditional and non-traditional 
outlets in various parts of the UK. 
Collins, owner of several record 
shops in North London, has his own 
tape duplicating plant in Harlow and 
has many private tape duplicating 
orders, including the Wilde Rock 
promotional cassettes. Cordell, who 
has lived in Majorca for the last six 
years, is a songwriter and has his 
own music publishing company, 
Picsa. The entire operation employs 
about 50 people. 

Collins claimed: "By financing 
the factory and duplicating 
equipment privately, Filth Avenue 
has been able to bring down the cost 
of product. Our costings reveal that 
we can produce a cassette single to 
retail at the same price as a single 
record. There arc plans to follow 
through with other cassette single 
releases and also EP cassettes, 
although there will not be any more 
issued for three or four months." 

The Disoni tape comes packaged 
in a cardboard box featuring a 
photograph of the artist on the 
from, and relevant notes and credits 
on the back. There will be 12 
minutes of music on the cassette and 
in fact both the A-side and the B- 
side song. Why Should 1 Care, arc 
on both sides of the tape. The tape 
will play on any cassette machine. 

Tempest 

Robson 

leave BBC 
ROY TEMPEST, general manager, 
and Richard Robson, marketing 
manager, both left their positions 
with BBC Records on Friday. "We 
were asked to leave because we were 
told that our outside interests were 
in breach of contract," commented 
Tempest, who is involved in 
songwriting. Robson, an ex- 
journalist, has undertaken freelance 
writing assignments. Tempest has 
been with BBC Records for four 
years and Robson for three. Until 
their replacements are appointed, 
Alan Billyard, business manager, 
has taken over the running of the 
label. 
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Nowgo for Diamond. 

Here's a real gem, the MCA Neil Diamond Trident and Thames, plus back-up window displays 

collection. A priceless package of twelve 

great albums. 

Including "Hot August Night" 

"Rainbow" and "His 12 Greatest Hits! 

The Neil Diamond albums A 
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And coinciding with 

Neil's end of June U.K. tour 
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throughout these areas. 

There'll also be heavy prime time radio 

pots and national advertising in The Sun. 

Neil Diamond's coming back to 

Britain and he's coming back big! 

So, get up to date with Neil's 

brilliant catalogue, and order 

today for a sell-out 

tomorrow. 
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Touching You Touching Me MCF 2526 And The Singer Sings His Song MCF 2777 
Available on tape 

■1 

How many MCA Diamonds in your s 

MCA RECORDS 
I Great Pulteney St., London W. 1 
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by CHRIS WHITE 
FOR MANY years press rccepiions 
in ihe music industry, seemingly 
attended by all the world and his 
son, were thought to be the ideal 
way of introducing a new, or even 
established pop name to the media, 
and via them to the public at large. 
All too often, however, the event 
turned out to be no more than a 
fullscalc food and drinks binge, with 
the actual artist or band meeting 
only a fraction of those present, and 
his recorded music in the 
background being drowned out by a 
cacaphony of chinking glasses and 
idle industry gossip. 

The last couple of years have 
witnessed a change in these trends. 
As the economic depression has 
spread its mantle over the record 
industry, so record companies have 
started to tighten their promotional 
budget bells and there is much more 
likelihood now that instead of the 
old-type full-scale'Mig", a relatively 
small group of key industry and 
press people will be invited to an 
after-thc-show party, album 
playback session or a mcet-thc-artist 
luncheon party. 

An industry veteran so far as 
organising press rccepiions is 
concerned is Rodney Burbeck, 
public affairs officer at RCA, and 
whose promotional events have 
ranged from a day in Nice for 40 
journalists, where they met Charles 
Aznavour. to the more intimate 
receptions which are held in the 
company's own penthouse flat at the 
lop of RCA House in Curzon Street. 
Burbeck admits that there is some 
doubt about the value of press 
receptions, particularly in terms of 
journalists' copy which is probably 
the ultimate aim of many such 
events. "Receptions probably fall 
into two distinct categories — the 
launch of a new band where they can 
play and be seen by the media, and 
which can be very useful, 
particularly if it proves to be too 
expensive for the band to actually go 
on the road. Then there is the 
reception for the artist or band in 
town for a concert or the start of a 
tour, and there is a percentage of 
particular recording artists who 
expect to be given such an event as a 
matter of course. So far as the 
former category is concerned. 1 
don't really expect to get copy direct 
from that, but we do expect people 
to go away with a copy of the album, 
listen to it and maybe review it." 

He also points out the fact that if 
a recording act is engaged in a 
nationwide lour, quite often a press 
reception is the only occasion that 
journalists — and record company 
personnel — can actually meet the 
artist. He describes it as a case of 
"everybody wants but nobody 
gets". 

Burbeck adds: "Ten years ago 
there was probably a reception every 
night but the economic squeeze and 
the high cost of catering have 
resulted in the record industry 
coming to its senses. RCA probably 
has no more than 12 major 
receptions a year, and several 
smaller ones. One of the most recent 
was for the group Hunter which was 
held at Ronnie Scott's Club and we 
achieved quite good press out of 
that, including a Melody Maker two- 
page spread. There is a problem 
though with finding suitable live 
venues •— Scott's club is ideal 
because it is central and has a good 
stage — unfortunately the Marquee 
is not much good because people 
have to stand all the time. The 
Speakeasy and Dingwalls at Camden 
Lock are also popular choices but 
really there arc few good venues. 
Hotels are sometimes chosen but 
they tend to have a very cold 
atmosphere". 

According to Burbeck. the costs 
of a reception can vary from 
between £300 for a small cocktail 
parly to £5,000 for a full-scale event. 
The full invitation list includes about 
200 to 250 names and among the 
people who can expect to be present 
arc journalists, record company 
personnel, publishers, tour 
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PDp receptions: chinking 

glasses and idle gossip, 

or valuable promotion? 

promoters, and management and 
agency representatives. Television 
and radio people arc also usually 
invited. 

The most memorable RCA 
reception, he says, was the Nice trip 
when the press met Barclay 
recording artist Charles Aznavour 
— who had just broken in the UK 
with She — at the St. Paul dc Vcnce 
Villa. "Aznavour did interviews in 
the garden and the media coverage 
was enormous," Burbeck adds. 
"However, we could not do that 
everytime and not many artists 
warrant that kind of reception. It 
really all boils down to the artist — a 
successful reception depends upon 
whom it is for, and if the artist has a 
good personality then it makes all 
the difference." 

So far as Polydor is concerned, 
the senior press officer, David 
Hughes, said that the company had 
never actually cut back on 
receptions, because it has never held 
too many anyway. "The greatest 
thought does go into those that we 
do organise," he says. "Usually if 
we sign a new act, the first thing that 
the manager expects is a reception 
for his artist or band but I turn down 
many suggestions because they arc 
just not worthwhile. It is a fallacy 
that a reception is the magic way of 
launching a hit record — 1 much 

assured of getting good copy. Our 
most recent ones have been for the 
Atlanta Rhythm Section in 
Pitsburgh. US, and the Marshall 
Tucker Band in Germany. In both 
cases they were bands who had had a 
lot of American success but had still 
to attain UK acceptance. Those 
particular trips served to gee up 
interest in them." 

One of EMI's trends in recent 
months has been towards the album 
playback receptions, when members 
of the media — and usually some 
dealers — are invited to listen to a 
band or artist's new LP, while also 
enjoying some record company 
hospitality. There have been 
particularly successful playbacks for 
both Cliff Richard LPs, I'm Nearly 
Famous (held at Abbey Road 
Studios) and Every Face Tells A 
Story, Pink Floyd's Animals LP (at 
Battersca Power Station) and 
Queen's A Day At The Races. "It's 
a way of allowing people to celebrate 
the release of a new album while also 
listening to the music," says pop 
division press officer Tom Nolan. 
"We have also had smaller 
playbacks in the basement studio at 
EMI House, and another idea is to 
invite individual journalists to the 
offices and play them the album 
several limes in comfortable 
surroundings. 

O 

Moira Bellas of WE A: There has to 
be a good reason. 
prefer to hold one by way of a 
celebration, for instance for a hit 
record, as opposed to trying to make 
a hit. 

"For instance a couple of years 
ago we had such events for both 
Johnny Bristol and Gloria Gaynor, 
after they had broken as recording 
acts. They co-incided with the 
release of follow-up singles and 
albums, and the result was that the 
new product did well. I do expect to 
get copy from a reception however, 
and 1 know that there will be 
journalists who come along and 
expect to find a story." 

Hughes admits that costs can vary 
— "We had a river trip, involving 
two Thames pleasure cruisers, a tug- 
boat, barbecue, fireworks and water 
cannons, to celebrate Jonathan 
King's tenth anniversary in the 
music business and also the launch 
of the Kursaal Flyers' first LP. 
Altogether that probably cost in the 
region of £10,000. One of the 
cheaper ones, but by no means less 
effective, was a Barclay James 
Harvest reception in the crypt of St. 
Peter's Church. Eton Square, when 
people invited brought along harvest 
gifts for charily. 

"Polydor has had few press trips 
abroad because there is no point in 
doing them unless you can be 

EMI's Sue Baker: the m. o. r. divison 
goes for smaller-scale events. 

"The big receptions can be 
impersonal and it is not very 
salisfactpjry if the journalists can't 
meet whoever it is they have come to 
hear and sec. The only drawback 
with a playback is that sometimes a 
journalist will review a record from 
what he has heard and that is not 
always the best policy. There will 
probably always be a place for both 
big and small receptions, depending 
upon what the occasion is; my 
personal feeling though is that the 
smaller, more intimate affair is more 
useful in launching an album." 

M-o-r division press officer Sue 
Baker also plumped for the small- 
scale event. "The large receptions 
tend to be less worthwhile than a 
small well-conducted lunch, but by 
the very nature of our artist roster 
we don't really have to resort to 
using gimmicks which can add a lot 
of expense," she said. "For instance 
a Vcra Lynn reception hardly 
requires extra trimmings and our 
press lunches tend to be very 
workmanlike. There arc several 
reasons why we might decide to hold 
a press reception -— because it is 
political, and the artist expects it, 
because there's a good story, for 
public relations and by way of 
celebration. 

"Our Max Boyce reception at 

Rodney Burbeck, RCA's public 
affairs officer: Receptions fall into 
two distinct categories. 
Ronnie Scott's was very useful 
because it introduced him to a lot of 
people who had probably never 
heard of him before, and we got 
good publicity from that occasion 
without much actually being 
written," she added. 

Although Bell Records used to 
hold quite a number of press 
receptions, there has been quite a 
severe cutback since the name 
change to Arista. In recent weeks 
there have only been three major 
ones: an after-the-show party for the 
Kinks, a Ronnie Scott reception for 
Neil Inncs, and a pre-concert dinner 
for journalists to introduce 
Burlesque. Says press officer 
Howard Harding: "Parties have to 
be thought of in terms of an overall 
marketing plan for any artist or 
record. The economics of every 
single project have to be looked 
upon very seriously otherwise they 
can cost a lot of money." 

"There are probably not many 
situations where rcctptions can do 
artists or records a lot of good. It is 
much more efficient to invite a 
handful of people, say a maximum 
of 20, to an event where we know 
everyone. For instance the recent 

Burlesque reception for us was very 
effective because it was a specific 
occasion and we had virtually a 100 
per cent turnout of those invi^ 
and it served as a good prelude to thi 
show. The event had been very 
carefully costed beforehand and the 
attack was also pinpointed — on the 
other hand we could have spent 
£5 000 on a reception which was 
attended by the world and his 
neighbour, and boasted an 
impressive celebrity list, but it would 
not have necessarily invited any 
particular attention," Harding 
added. 

Norman Divall, Phonogram press 
officer, admitted that his company 
did not hold many receptions as a 
matter of policy. "What we do 
prefer is have small after-show 
parties, cither at first or last nights, 
or invite journalists to luncheons 
where they can have the chance to 
meet the artist and talk to them in 
some depth — which isn't usually 
possible at a crowded reception. For 
instance we recently had a scries of 
Twiggy lunches when individual 
journalists were invited along. It was 
much more satisfying for everyone 
concerned." 

One of the most memorable WEA 
receptions in the memory of Moira 
Bellas, WEA's senior press officer, 
was about five years ago when Alice 
Cooper arrived in town. The 
company hired Chessington Zoo for 
the day, including the fairground 
and a circus, and in the evening there 
was an entertainment by some of the 
animals. The proceedings came to 
rather a rapid end however when a 
certain lady and gentleman stole the 
proceedings with an unscheduled 
strip! "I think that everyone has 
rather affectionate memories of that 
event but in those days there was so 
much competition from the other 
record companies that we had to 
think up outrageous gimmicks for 
receptions," she said. 

"There certainly has been a 
change in trends, towards the 
smaller more intimate type of press 
event, but I don't think that it was so 
much from a financial point of view, 
but rather because we just were not 
gelling the coverage that we would 
expect to get. The journalists had so 
many receptions to go to that often 
they never even bothered to write 
about them." 

She added; "We never hold a 
reception just because someone is in 
town, and it is the thing to do. There 
has to be a good reason and 
generally we do gel the kind of 
coverage that we hope for," 
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RED SHADOW 

WE WOULD LIKE TO CONGRATULATE 
THE STRANGLERS, 

ALBION MANAGEMENT 
AND UNITED ARTISTS 

ON THEIR SUCCESS AND CO-OPERATION. 

WE LOOK FORWARD TO A LONG 
AND HAPPY RELATIONSHIP 

CUVEJERRYJULIAN & PATH 
RED SHADOW MUSIC COMPANY LTD 

155/157 OXFORD STREET Wl. ' 
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records 

Album MB 267 Cass.ZCMB257 Cart. Y8MB 267 

A Special Souvenirs Record Set 

Commemorating the Golden Greats 

of the 20's,30's and 40's. 

Available Individually or as a Set. 

TWENTIES: Album NSPL18522. Cassette ZCP18522. Cartridge Y8P18522. 

THIRTIES: Album NSPL 18526. Cassette ZCP 18526. Cartridge Y8P18526. 

FORTIES: Album NSPL 18527. Cassette ZCP 18527. Cartridge Y8P18527, 

MaxonTVSoon 

National advertising Daily Mirrorand RadioTimes 

Display Poster available to all dealers. 
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stunnjpgnew single is 
RqCk n' Roll that's ri0nt on 

" target. Featuring theinow 
famous guitar techniques 
and searing vocals that 
won. hjm standing ovations 
on the recent Daryl Hall 
& John Dates tours. 
'COUNTING ON YOU' 
From the forthcoming 
album 

(PL 12186) 

A joyous confirmation of 
the singular talents of one 
supprning player who 
really deserves to be out 
in front. 
Produced By Daryl Hall 
with Steven Dees 

ItCil 
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N 

Major EMI 

for Capitol 

COLOGNE - EMI Elccirola is in 
ihe middle of a massive expansion 
campaign on behalf of (he Capitol 
label in Germany with the aim ol 
doubling sales of the US company 
inside two years. 

Helmut Fest. EMI Elect rola 
international a&r general manager, 
says a first step was selling up a 
Capitol repertoire division inside 
Germany, headed up by Heinz 
Henn. He adds: "It is an all-out 
effort to build up the Capitol market 
share here — and fast." 

Friedrich Wottawa. EMI 
Eleetrola managing director, says: 
"We plan to sell not only current 
repertoire but to work on Capital 
back catalogue, a policy we're 
following anyway for all our 
licensed product. Biggest sales 
prospects arc for the group Tavares 
and for Dr. Hook, in the local charts 
for some weeks now. And we have 
started individual campaigns for 
Natalie Cole, Glen Campbell and 
BobSeger." 

In the more traditional rock 
market in Germany, Wottawa sees 
big sales prospects for Sammy Hager 
and Starz. EMI Eleetrola sold 

Holland Music 

moves to 

Hilversum 
HILVERSUM — Holland Music 
BV, one of the most prominent 
Dutch publishing companies, has 
moved here from Amsterdam. The 
company represents in Holland the 
New York-based Peer-Southern 
Organization. 

Monique I. Peer, president, and 
Ralph Peer, vice-president, of the 
Peer-Southern complex, attended 
the opening parly in the new 
building, 159 Larcnseweg, 
Hilversum (phone: 035-31214). 

Composer-lyricist Han Dunk, 
who has been managing director of 
Holland Music over the last 25 
years, is to be succeeded by Peter 
van Epen at the end of the year. 

around 30.000 copies of the Klaatu 
album Mystery Group, highlights 
being available by telephone for a 
five-minute play. With ten phone 
answering services available. EMI 
Eleetrola had more than 10,000 calls 
to hear the "clip", regarded by 
Wottawa as the company's best 
promotion yet." 

15th Nordic 

marketing 

conference 
HELSINKI — With a main theme of 
Scandinavian competitiveness in the 
world market," the 15th. Nordic 
marketing conference, HEL-F1N- 
'77, was staged here, with guest 
lecturers including Rupert Murdoch, 
head of World News Corporation, 
and Stig Anderson, president of 
Sweden Music and Polar Records. 

Andersson, master-mind behind 
Abba, the group which has sold 
more than 50 million albums and 
singles in four years, grossing £38 
million, prepared an impressive half- 
hour presentation, The Stig 
Anderson Story. 

According to Anderson, his 
success really started when he got his 
first guitar at the age of 14, with a 
turning-point in 1959 when one of 
his songs Arc You Still In Love With 
Me, Clacs-Goeran, was a hit, 
leading to the development of 
Sweden Music in 1960 and Polar 
Records four years later. 

His basic message was simply; 
nothing is impossible in the record 
industry if personal faith and belief 
is allied to hard work. 

Marketing was also vital and he 
believed in creative use of 
imagination and of acting on 
instinct. He rarely gets involved in 
long-range planning and stresses he 
has no commercial business 
background. 

He says upcoming moves within 
his empire include completion of the 
first Abba movie and its soundtrack 
album. 

New Barclay label 

as company expands 

PARIS — Eddie Barclay believes he 
has concrete proof that a top-class- 
disc can sell without the back-up of 
radio exposure and promotion. 
Accidental Lover, by the Love And 
Kisses group, sold 30,000 album 
units in three days, before the album 
was played on radio. 

Most of the initial promotion was 
based on discos and demand was so 
great from the start that the LP was 
rush-pressed in West Germany and 
several other countries to enable the 

Gold disc for 

Marie Myriam 
PARIS — Jean Cazeneuve, 
president of the First French TV 
programme, made an on-screen 
presentation of a gold disc to Marie 
Myriam, for sales of her Eurovision 
Song Contest winner L'Oiseau ct 
I'Enfani. 

But the Myriam record was 
selected via television viewers and 
therefore heard prior to the contest 
It originally went in the chart at 
number 15, then dropped off before 
shooting to second place once the 
contest had been decided. 
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Barclay company to cope. 
Barclay was heavily involved with 

Europe No. 1 Radio went to 
Marrakesh. Morocco, to promote 
French songs over a full week of on- 
air programmes. As Barclay is the 
only international distributor with a 
permanent base in Morocco, the 
venture was well worth his while. 

As a further expansion, he has 
launched a new label under the title 
EGG, devised for artists not yet well 
known and the logo, showing a 
spoon hovering over an eggshell, is 
intended to suggest imminent birth 
of a new talent. 

first release schedule includes 
1 g n a c i o, by V a n g e I i s 
Papalhanassiou, former keyboard 
player with the group Aphrodite's 
Child, which also spawned Demis 
Roussos, and the record is being 
released in France, Switzerland and 
Benelux. 

Others to be given the EGG 
treatment include Jean Pan Vcrdier 
and a German electronic ensemble 
Popal Vuh, a group which provided 
the music lor the science fiction 
movie Cocur de Vcrre. One other 
name awaiting release product is 
guitarist Alain Markusfcld. 



Brace yourself for 

"BREAKRWHY" 

CBS 5400 


