
TAPE' RETAILING-AUDIO VIDEO 

oo OO 

RECORDS ■ STUDIOS RADIO TV 

Europes Leading Music Businesspaper • A Morgan-Grampian Publication • jULy 9,1977 

Tribunal ruling saves 

industry £2.5 million 

by TERRI ANDERSON 
VICTORY IN ihc debate on 
mechanical royalty rates went to the 
British Phonographic Industry last 
week, when the Secretary of State 
for Trade, Edmond Dell, opted to 
maintain the status quo. On the 
recommendation of the Copyright 
Royalty Tribunal, the statutory rate 
is to remain at 6'/^ per cent and the 
minimum at .313p — levels 
described by the writers' association 
as "inequitable" and "derisory" 
respectively. 

The BP I, which opposed the 
writers' demand for both to be 
raised, has spent about £180,000 on 
fighting the case and winning the no- 
change result. But this figure, as 
Robert.Abrahams, chairman of the 
BP1 copyright committee, pointed 

JICRAR study 

shows ILR 

listener gain 
by GODFREY RUST 

FIGURES TO be released this week 
will show substantial gains in 
Independent Local Radio listening 
throughout the country. 

Results of the first full national 
JICRAR research, conducted to 
industry specifications, were due for 
release on Wednesday (6). Up to the 
present it has not been known what 
proportion of the 28 million or so 
UK adults able to receive ILR 
actually listen to one of the 19 
stations. 

TO PAGE 4 

out. was a reasonable outlay in an 
attempt to save the £2.5 million or 
more which the proposed new eight 
per cent statutory rate would have 
cost the record industry annually. 

The public inquiry began on 
November 1 last year, and over the 
following two months filled 27 
working days. The three-man 
tribunal, chaired by Hugh Francis, 
QC, heard a total of 20 witnesses. 

To plead their case, the writers 
had formed the Record Royalty 
Revision Association, representing 
the British Copyright Protection 
Association, the Composers and 
Writers Guilds, the Mechanical 
Right Society and the Music 
Publishers Association. They 
claimed that both the rate and the 
minimum, which were fixed in 1928, 
had "ceased to be equitable" and 
asked for a rise to eight per cent for 
the former — in line with rates in 
Europe. They wanted the latter, 
which now has "a real value of less 
than the smallest coin of the realm", 
to be raised to at least Ip per work. 

In its original written submission 
to the tribunal, the BPI had simply 
opposed any rise, but after receiving 
a statistical report commissioned 
from its advisers Annan Impey 
Morrish, it altered its position and 
asked not just for the status quo, but 
for a reduction in the rate and the 
abolition of the minimum which is 
described as obsolete. The AIM data 
were placed before the Tribunal, and 
were quoted in the report to the 
Secretary of State as having been 
one of the main influences on the 
final recommendation. 

Abrahams stressed, after Dell had 
announced his decision bv way of a 
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AFTER THE new wave, expect the emergence this summer of Britain's newest 
musical phenomenon, the nude wave, as record companies launch female acts 
with a history of modelling assignments for page three 0/The1 Sun. Warner 
Brothers introduces Page Three, comprising Felicity Buirski, Clare Russel and 
Stefani Marrian, with a single, Hold On To Love (the girls are pictured here 
with WB general manager, Nigel Molden), while models Nina Curler and Jilly 
Johnson turn up on Chrysalis as Blonde On Blonde, with a 45, Subway, also 
issued this week. 

PRS meeting rejects 

independent review 

by JOHN HAYWARD 
TREVOR LYTTE ETON'S 
resolutions demanding an 
independent review of the affairs of 
the Performing Right Society were 
dealt a humiliating defeat on 
Thursday (30), when only one 
member voted to support him, ten 
abstained and 183 voted against, at 
the body's annual meeting. 

The vote was so decisive that 
proxies were not called in to play, 
but at a press conference after the 
meeting at London's Inn On The 
Park Hotel, PRS general manager 

Michael Freegard said proxy votes 
against the Lyttelton proposals far 
outweighed those gathered by the 
Campaign for Independent Review, 
led by Doug Flctt. 

Lyttelton, a composer of back- 
ground music, has campaigned 
energetically by post, via the press 
and through the courts for an 
independent inquiry into the PRS, 
which is the only organisation in the 
UK that collects performance 
royalties for composers and music 
publishers. T0 pAGE 4 

WEA buys 

major part 

of Damont 
WEA CONFIRMED last week that 
it had acquired a majority 
shareholding in Damont Records, 
the custom pressing operation and 
budget company which supplies 
Woolworth's with the Stereo Gold 
Award label. 

The WEA involvement in the 
flourishing Hayes-based operation 
comes via the purchase of the shares 
of Dave Miller who formed the 
company five years ago w ith former 
Pye director Monty Presky. The 
latter's association with Damont as 
managing director will continue and 
Miller will also be involved in the 
future via a long-term licensing deal 
for the use of his Damil repertoire in 
the UK. The bulk of the SGA 
catalogue is drawn from the Damil 
recordings produced by Miller, an 
American who lives in Britain, but 
has numerous overseas interests 
including the Hamburg-based Miller 
International budget operation, 
acquired by MCA in 1969, but with 
Miller still actively involved in its 
management. 

The WEA move does not herald a 
change in its manufacturing 
arrangements through CBS. John 
Fruin, managing director, stressed 
that it was regarded as "an 
investment rather than an integrated 
part of the UK operation." 
"Although we have no specific plans 
to make any short term moves, it is 
our intention to use Damont as a 
base for ancillary operations 
assisting us on our general attack on 
the UK record market." 

Nevertheless. WEA has access to a 
faetorv capable of turning out six 
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New MDs for Phonogram and Polydor 
by BRIAN MULLIGAN 

IN A unique exchange of 
responsibilities within the Polygram 
group, Tony Morris, managing 
director of Phonogram, is being 
transferred to take up a similar 
position at Polydor. The switch will 
become official from January 1 
when Fred Haayen returns to 
Europe to take up a new job as vice- 
president of Polydor International, 
but effectively the results of Morris' 
move are likely to become evident 
from mid-August. 

Contents 

Spotlight 
on Scotland 
Ian McFadden looks at the 
growth of the Scottish 
industry. 
Pull-out section pp 24-44 

Derek Green: how 10 lose 
friends and influence the 
charts 16 & 18. Retailing 
50-54. Radio 56. Europe 
10. US scene 20. 
CHARTS: Top 50 65, Top 
albums 62. Pull-out Top 50 
singles and 1 op 50 LPs, 
centre section.   

An even swifter practical change 
-of-command will occur at 
Phonogram where marketing 
manager Ken Malipham has been 
named to succeed Morris, and 
because of his already extensive 
knowledge of the company's 
operation may be expected to 
assume his responsibilities without 
delay. Maliphant's promotion 
comes after six years with 
Phonogram which he joined as tape 
manager from Philips Electrical. 

The decision to move both 
Haayen and Morris within the group 
appears designed to strengthen 
Polydor International's a&r- 
marketing activities. In addition to 
running Polydor UK for nearly three 
years, Haayen has been extensively 
involved in talent acquisition and 
his role in this area and that of 
internarional exploitation is now 
being formally ratified. Morris has 
built his reputation in marketing and 
his appointment can be seen in the 
context of the group's need to have 
strong talcni-markciing links 
between the Hamburg headquarters, 
London and New York. 

"This is essential for the future 
strength of the Polydor group, but it 
will not diminish the competition 
between Phonogram and Polydor in 
the UK. It may also lead to greater 
co-operation between the two 
companies, but will not change their 

competitive aspects. There will 
always be two companies in 
Britain," commented Haayen. 

"For the past year." added 
Morris, "we have worked very 
closely together particularly on 
Phonodisc with the aim of cost 
savings, increasing efficiency and 
better utilisation of equipment." 
 TO PAGE 4 

RCA cuts 

back on 

label staff 
THE NUMBER of RCA label 
managers has been halved, in a new 
move to streamline company 
staffing and reduce overheads. 

Julian Moore, whose promotion 
to marketing manager was one of 
the first moves made by Ken Clancy 
on taking over as managing director, 
said this week: "All product will 
now go through a&r. Whereas 
before the label managers had a 
function in choosing releases that is 
now back with a&r. As a result of 
this change in emphasis the number 
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Faulty van service 

for London region 

AFTER SHIPPING 40,000 records 
in 25 days. Faulty Products, the 
distribution company that handles 
sales of Step Forward, Illegal, and 
Dcptford Fun City Records is to 
launch its own van delivery service 
for the Greater London area. 

Faulty Products from man. Miles 
Copeland, reported that he was 
"delighted with the response to the 
sln singles we have issued so far." all 
of which are in the new wave 
category. 

Biggest seller is Right To Work by 
Chelsea, on the Step Forward label. 

SONET PRODUCTIONS and 
associated companies are moving to 
new offices. From July 11, they will 
be located at 121 Lcdburv Road. 
London NW11 2AQ (Tel — 01 229- 
7267, Telex — 25793 Sonetmusic 
Ldn) 

which has sold 12.000. followed 
closely by sales of 10,500 of a single 
on the same label by the Cortinas. 

The Police, on Illegal Records, 
have shipped 6,000 and product 
from Wayne County, The Models 
and Squeeze (the latter on Dcptford 
Fun City) has just been released and 
is doing well. 

Said Copeland: "Our van service 
should be out on the road within a 
fortnight, visiting shops on 
Tuesdays and Fridays. We are 
dealing mainly with specialist record 
shops, but negotiations are under 
way with the major multiples, too. 

"We are now at a stage where any 
record we release can be guaranteed 
sales of at least 8,000, and we are 
getting strong demand for exports to 
America and France. 

"This success explodes the myth 
that you must have distribution 
through a major company before 
you have success. The shops arc 
prepared to use a small distributor 
because they are able to order in 
sensible quantities." 

JoanBaez 
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A SILVER Clef award for outstanding services to the music industry was 
made to Cliff Richard and the Shadows at the second annual Music Therapy 
Committee luncheon. Richard is pictured here receiving his award from the 
Duchess of Gloucester at the Cafe Royal in London's West End last 
Thursday (30). The event was attended by 600 people and raised more than 
£15,000 for the charity. The Duchess was guest of honour, and was presented 
with an engraved drum, donated by Premier drums, for her son, the Earl of 
Ulster. Several more thousand pounds were raised by raffles of donated 
prizes. 

1MB EauooSies 

specialist label 
A NEW record label, 1MB Records, 
specialising in new wave, jazz and 
soul music, is being launched by 
International Music Business, the 
royalty and tour accounting 
consultancy company recently 
started by Robin Hemmings, 
formerly of EMFs royalty 
department, and ex-Billboard 
employee Nigel Lucas. Expansion 
plans also include management and 
publishing divisions, 1MB 
Management and 1MB Music 
respectively. 

Hemmings said: "The new 
divisions, including the record label, 
will concentrate to a great extent on 
new wave music, but there will also 
be an involvement with jazz and soul 
music. Our policy is not to con- 
centrate just on domestic acts, 
but also to look to the US as well; at 
the moment we are finalising deals 
with several US artists, and we shall 
also have sources of recorded 
product from there too." 

Hemmings added that he fell there 
was a need in the record industry for 
the services that International Music 
Business (01-992 9784) in offering. 
"Some artist and management 
companies concentrate on creative 
aspects, and don't have the time or 
the knowledge to take care of the 
business side. Our aim is to let the 
artists have the chance to be 
creative, and forget about the 
business worries." 

Featuring the single: 
I'm Blowin' Away ,^51.2 

A stunning new album 

from Joan Bae/... 

her debut on Portrait Records 

PRT 820)1 
M 

Records & Tapes 

Produced by 
David Kershenbaum 

Order from CBS Order Desk, Tel: 01 -960 21 55 CBS Distribution Centre, 
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Barlby Road, London W10 

(July 5, 1967) 
F.LEKTRA REVERSES (rend for 
American labels to seek UK 
independence and president Jac 
Hol/man makes lighting agreement 
with Roland Rennie for Polydor to 
handle pressing, distribution and 
marketing ... Peter Prince resigns as 
EMI promotion manager to join 
MGM in similar capacity — Colin 
Burn named as successor and former 
RSG editor Vicki Wickham 
appointed as talent scout ... Selwyn 
Turnbull appointed head of Decca 
promotion following departure of 
Tony Hall... American gold disc for 
Acker Bilk's Slranficr On The Shore 
five years after release... April-June 
chart survey shows Decca as Icatlinu 
company on both albums and singles 

per cent against EMI's 25 6 

EMrsi's r al T1* 25.7 over i-ivii s 25.6 on singles. 

I FEEL Adam White's first 
paragraph 'Top men to move in last 
week's issue is a condemnation of 
the top executives in the music 
business. 

There docs seem lo be a spaic oi 
moves at present with new 'brooms 
sweeping clean' but he is wrong to 
infer that it is something that is 
expected to happen once a year. 

As a business consultant anci 
public affairs adviser to various 
areas of the industry, both recording 
and publishing, I suggest thai the 
main problem stems from the fact 
that most appointments arc made on 
creative ability rather than business 
experience. On this basis, insecurity, 
lack of judgement and eventual 
movement is almost inevitable. 

What is needed is a few more 
businessmen who have no desire to 
be photographed for the trade 
papers or to be seen negotiating with 
next year's superstar, but who are 
intent on making our industry as a 
whole more energetic and 
constructive. 

We should also forget the motto 
which is too frequently used, of 
"throw it at the wall and if it slicks, 
go with it". This attitude to product 
is as naive and potentially 
destructive to the development of 
the music business as is the lack of 
consideration given to senior level 
appointments. 

Continuity of management is even 
more important in our highly- 
competitive industry than many 
others. 

Harry Paton Evans, managing 
director. Dial Music Ltd, 73 
Grosvenor St. London W. 1. 

WE ARE three young ladies who 
work in a large music store in 
Paisley, and feel that we must agree 
with all the favourable remarks 
made about the new distributions 
service of WEA and add a few of 
our own. 

In particular the 'returns system' 
is simplicity itself, a fact that a lot of 
other companies would do well to 
learn by! The deliveries of our stock 
orders are extremely prompt, always 
arriving on the following day, with 
so far, no items being out of slock 
for longer than a week. 

Our two local WEA 
representatives for this area, also 
seen to actually enjoy selling their 
product, unlike so many of the other 
reps who walk in the shop, drop 
their briefcase and say, 'not much 
today'! Our WEA reps have been 
exceptionally helpful and always 
have plenty of product to sell, which 
they invariably do, very well! 

So keep up the good work WEA 
— lets hope others will follow your 
lead! 

Lee, Pot & Mags, (Record 
Department staff of Cuthbensons) 
Paisley 

  

(July 8, 1972) 
STEREO GOLD AWARD budget 
label relaunched retailing at 49p _ 
the lowest LP price in Britain 
Transatlantic ends pressing! 
distribution ties with EMI and goes 
independent ... possibility of new 
commercial radio stations being 
gjven a 50 percent needletlmc 

« ri0nn "fler succcss New 
Snrin^i'.Pi . JoscPh launching 
seeks H^h - Mark 

Track and p^0l|,rt 0rder ^^ining 
tithvc ■ yd0r from releasing 20 I'Hes originally produced as 
demonstration tapes in 1966.68 
Radio 2 introduces Star Of The 

artit^dy WilL U,ldm" 
^'■• TaLetcB l,.ZctbSC

la
,!i: 

Charisma anticipaled. 
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Ariola prepares for UK launch 

by CHRIS WHITE 
PLANS FOR the West German 
record company Ariola to set up an 
independent operation in the UK 
came nearer to fruition this week, 
with the news that Robin 
Blanchflowcr, CBS' UK a&r 
director for the last ten months and 
previously UK a&r manager, has left 
the company to become managing 
director of Ariola Eurodisc UK. At 
present, Ariola's head, Monty 
Lucftner, is in the US, discussing the 
future strategy of the London-based 
company and is in the process of 
making a distribution deal with a 
major record company. 

Ariola product is currently issued 
in Britain via the Ariola American 
label, which goes through EMl's 
licensed label division. The company 
lias been with EMI for the past 18 
months and had its biggest 
international hit earlier this year 
with Mary MacGregor's Torn 

Between Two Lovers, a Top Ten hit 
here and in the US. Other Ariola 
acts with product issued in the UK 
include rock group La Seine, the 
Sons of Champlin, and Nickey 
Barclay. 

Blanchflowcr told Music Week: 
"Although Ariola is German based, 
it has been expanding on an 
international front, with offices, 
now in the US, Spain, Austria, 
France, the Benelux countries, 
Brazil and Mexico. The UK is an 
obvious choice for us to set up an 
independent operation, and we hope 
to be completely functional by 
September. At the moment we are 
looking for staff and offices — 
presently 1 am working out of 
offices at 9 Hertford Street, W.l." 

Blanchflowcr added that although 
future policy was yet to be decided, 
there was a strong possibility of a 
link-up with Hansa Productions, a 
German record company which is 

>- 
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IT'S TIME to put on make-up, it's time to dress up right! Pye Records 
recently presented Jim Henson, creator of the highly-successful Muppets, 
with gold and silver discs for sales of the show's album. With Henson and 

Kermit the Frog is Pye chairman, Louis Benjamin. 

WEA goes for TV 

test with Yes disc 

WEA IS trying a test-market 
television campaign in the Granada 
region for the latest album by Yes, 
Going For The One. This follows the 
company's fruitful effort on behalf 
of two Manhattan Transfer LPs in 
Granada, Trident and ATV, which 
is itself leading to further small 
screen advertising for the records in 
London from July 20 for two weeks. 
The WEA moves arc adventurous, 
for most mainstream record 
companies' use of tv is still confined 
to promoting re-packaged repertoire 
— and several at tempts over last 
Christmas and the New Year to sell 
new LPs by established acts on 
television were relatively 
unsuccessful. 

The Yes campaign is the prelude 
to Yesshows '77. the group's US and 
European tour which includes 
appearances in Britain this October 
and November. Tickets for these 
(venues are Wembley's Empire 
Pool, Stafford's New Bingley Hall 
and Glasgow's Apollo Centre) go on 
sale this week. The UK dates are 
promoted by Harvey Goldsmith, in 
conjunction with Sun Artists. 

WEA marketing director. David 
Clipsham, says that the company's 
tv plans are not intended to reach "a 
new and separate audience" for Yes, 
but rather arc looking to extend the 
group's existing market. 

The half-minute commercial is 
"designed to show the strength and 
success of the act." and will be 
based on very rapidly-intercut 
footage of Yes' concert in 

Philadelphia last year. The test- 
market run will begin on July 18, for 
three weeks, and may later be 
broadened into other regions. The 
advertisements will screen during 
shows such as Charlie's Angels, The 
Sweeney and University Challenge. 

Handling the television activity 
for WEA is advertising agency 
Freeman Mat hews & Milne. 

Half-minute radio commercials 
coincide with the tv push lor two 
weeks from July 15 on Capital, 
Piccadilly, BRMB and Clyde. Press 
advertising will include two-page 
spreads in Melody Maker, New 
Musical Express and Sounds. 

A special merchandising effort 
comprises 450 window display 
centrepieces, showing the album 
sleeve in full-colour, posters and 
streamers will advertise Yes back 
catalogue. 
A TIE-UP promotion between EMI 
Records and a major skateboard 
manufacturer, Morris Vulcan, 
supports the release of Skate Out by 
Ricky And The Kween Teams (EMI 
2654) this Friday. Morris Vulcan has 
produced a special Ricky and The 
Kween Teams skateboard which 
retails for just over £7; however, as a 
limited edition , the company will be 
offering a free copy of the single 
with each skateboard bought. In 
addition, EMI and Morris Vulcan 
are doing a joint sales and 
promotion campaign, including 
competitions through the media 
offering prizes of both the 
board and (he Kween Team disc. 

distributed by Ariola in West 
Germany. Hansa recently started a 
nationwide UK talent hum {Music 
Week, May 21), looking for artists 
and groups who could be recorded 
— if plans arc finalised, it is likely 
that such Hansa product would be 
released in Britain via Ariola. 

Blanchflowcr has a lengthy 
history working in a&r and 
marketing. After four and one-half 
years as marketing manager of A&M 
Records, he became Pye's a&r 
manager for two years, signing such 
names as Prelude. Carl Douglas, 
Jimmy Jones and Brotherhood Of 
Man. In addition he produced 
Johnny Wakelin's Black Superman 
hit. Since joining CBS, acts he has 
signed to the company include 
Tammy Jones — he produced her 
Let Me Try Again Top Ten hit — 
Biddu, Tina Charles (the largest- 
selling UK act in CBS' history), A1 
Matthews, Judas Priest, Hudson 
Ford, the Dead End Kids and 
Crawler. 

TV series 

for Essex 
A SERIES of six half-hour peak- 
time tv shows starring David Essex 
will be screened by BBC1 in the 
autumn. CBS will release a new 
Essex album and single at about the 
same time, some of the tracks being 
featured on the series. 

Essex's guests will include 
Twiggy, the Small Faces, the Real 
Thing, Denny Laine Epic artist 
Ronnie Spector — a hit maker in the 
early Sixties with the Ronettes — 
who flew in from New York to 
record for the programme. 

Little Ri chard, religious 
commitments permitting, hopes to 
record a contribution in Los 
Angeles. Essex is currently in Wales 
filming "background" for the 
series. 

m 

POLYDOR HAS launched a 
substantial London advertising 
campaign to introduce a new 
electronic album, Oxygenc, by 
French composer Jean-Michel Jarre. 
It will include posters, mail shots 
and counter display cards. In 
addition to regular retail outlets, hi- 
fi dealers and suppliers will also be 
encouraged to feature the disc as a 
demonstration piece, 

Oxygenc. composed and 
performed by Jarre, who is son of 
the man responsible for soundtracks 
to Gone With The Wind and Doctor 
Zhivago, has already topped the 
album charts in France. Switzerland. 
Belgium and Holland. Its 
acquisition by Polydor of a 
worldwide deal concluded with 
Francis Dreyfus, chief of France's 
Disques Motor label. 
WEA is promoting the new Crosby. 
Still & Nash album, named after the 
group, with 300 full-colour window 
displays (cut-outs, posters, 
streamers), press advertising in 
Melody Maker, New Musical 
Express and Sounds, and radio 
commercials on key stations. The 
displays also feature various back 
catalogue items by the Atlantic 
group. 
EMI HAS rush-released a new single 
by Australian punk band, the Saints, 
and the first 12,000 copies will be in 
12-inch form with a track not 
available on the subsequent seven- 
inch pressing. The disc is This 
Perfect Day (Harvest HAR 5130). 
coupled with Lies and, on the 12- 
inch. Do The Robot. It comes in a 
two-colour picture sleeve. The group 
Is currently louring Britain. 
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THE CURRENT managing director merrygoround may not yet 
be ready to stop — one is being mentioned in connection with the 
replacement for James Arnold-Baker at Record Merchandisers 
... if current negotiations continue successfully, new owners of 
Transatlantic may soon be identified and will surprise those not 
yet in the know ... Arcade seeking "an amazing promotion" 
according to Laurence Myers for forthcoming Rolling Stones tv 
package ... denied by Alan Keen, last week's industry buzz that 
Bob Stewart had not settled as 208 programme controller and 
was moving on ... new locations for two geographically-named 
Radio 1 djs also regarded as being likely in September... London 
Symphony Orchestra on Billboard Hot 100 with Star Wars theme 
— if repeal performance here, TOTP appearance awaited with 
interest. 
SURPRISE NEWS of amicable departure of Kursaai Flyers 
manager Paul Conroy after two and one-half years ... although 
Bescrkley's UK chief Frank Cantrell runs label for world ex- 
America, Japan and Australia, Island-Decca deal for label 
covers UK-only ... following heavy airplay for Rita Coolidge's 
We're All Alone, GTO reactivating Walker Brothers version of 
the Boz Scaggs song ... although Polydor lost out with Clodagh 
Rodgers' single Save Me, two recordings, by Merrilee Rush and 
Donna McDanile, of Guy Fletcher-Doug Flett song charting in 
America ... on emergency switchboard duty at Motown offices 
last week, Dolly East, comforted by tv set tuned to Wimbledon 
tennis. 
IN SIXTH Tokyo Music Festival, Maxine Nightingale took best 
singer award for Britain with I Wonder Who's Wailing Up For 
You Tonight by Graham Dee and Ed Welch ... on Saturday 
Julian Spear of Red Shadow married actress Carol Royale ... 
Radio 1 hierarchy apparently not overjoyed to discover that 
Tony Blackburn and Ed Stewart feature on K-Tel salute to 
pirates album — they recorded their contribution recently at 
Radio Hallam Studio ... having passed first time round, EMI has 
now picked up UK option for Sweden's Harpo, a DJM hitmaker, 
and a new single arrives soon ... Country Joe McDonald now 
represented for management and agency worldwide by Phil 
Banfield of Nems. 
MERVYN CONN about to open a Nashville office, has taken on 
management of Carl Perkins and plans to present next year's 
10th Wembley Festival in Russia ... John Fruin about to lake 
delivery — at last — of his new car, a 1934 replica Bentley 
convertible — shades of James Bond ... after last week's feature, 
Alan Warner rang from LA to point out that he and Ken Barnes 
jointly produced Slim Whitman's Red River Valley LP ... 
In Daily Express, William Hickey's two-page spread on Neil 
Diamond reports singer made £200,000 from his Woburn Abbey 
open-air concert and that promoter Robert Paterson barred from 
after-show party hosted by Marquis of Tavistock. 
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JICRAR study shows 

iLR audience gains 

FROM PAGE 1 
The figures will show Downiown 

(Belfasi), Swansea Sound. Plymomh 
Sound, Clyde and Orwell (Ipswich) 
having ihe largest reach — in 
percentage terms — in ILR. Apart 
from Clyde, none of these have 
previously carried out full research, 
though 'dipstick' surveys suggested 
that 70 or 80 per cent of adults in 
these areas listened at some time 
during the week. 

The JICRAR figures will not be 
so high, but as the 'marketing areas' 
surveyed are wider than before, the 
overall picture of high penetration 
for small stations w ill be confirmed. 

Listeners are becoming more 
loyal. The number of hours each 
listener spends tuned to ILR has 
increased by between two and ten 
per cent for all stations that have 
been surveyed before. 

WEA takes 

major share 

in Damont 

FROM PAGE 1 
million LPs and two million singles 
annually. It would also provide 
WEA with a convenient entry into 
the budget market for a richly 
endowed back-catalogue which has 
no affiliations with any of the 
existing UK budget companies. 
Racking and mail order are two 
other areas into which WEA could 
develop through Damont in its drive 
towards greater market penetration 
at the expense of its competitors, 
notably EMI. 

Damont claims to have sold in 
excess of 10 million albums through 
900 Woolworth stores which reckon 
to have a 12-iimes inventory7 turn 
annually of the 80 titles in stock. It is 
only recently that the LPs have gone 
up in price from 50p, a price possible 
due to costs being defrayed by 18 
foreign licensees. The plant has done 
business for most UK major and tv- 
mcrchandising companies and also 
handles a lot of export business to 
Scandinavia. 

In London, LBC — whose last 
survey showed a 21 per cent reach 
among 9.8 million people — has 
made appreciable gains. Capital 
more modest ones. 

Within ILR the atmosphere is one 
of suppressed excitement. In all 
areas surveyed before. Radio 
Luxembourg's audience has shown a 
marked decrease, although the 
research was carried out before 
Luxembourg's new schedules came 
into effect and the station claims 
they have since hit back. 

The Association of Independent 
Radio Contractors has kept the 
figures close to its chest to launch a 
concert presentation of ILR as a 
national advertising medium. At this 
stage they are anxious to play dow n 
inter-company rivalry which may 
divert from the overall picture of 
success which the figures present. 

Harrison 

settles out 

of court 

IN SHARP contrast to its earlier, 
American counterpart, the British 
court case involving George 
Harrison's alleged plagiarism of the 
Chiffons' He's So Fine for his own 
My Sweet Lord hit {Music Week, 
July 2) ended swiftly last week out- 
of-court. 

Plaintiffs, Peter Marice Music 
reached "a commercial settlement 
on satisfactory terms" with the ex- 
Beatle. Those terms have not been 
disclosed. 

Mr. Justice ("1 roughly know my 
way around a piano") Sladc, who 
heard the law suit's preliminaries — 
as well as both He's So Fine and My 
Sweet Lord — in court last Monday 
(27), commented: 4<I will say, if not 
sing, 'congratulations' to the 
parlies". 

Final irony of the settlement lies in 
the fact that the original composer 
of He's So Fine, Ronnie Mack, died 
in the very year when the Chiffons' 
disc was a transatlantic hit in 1963. 

Panic Buying? 

Copland's Fanfare 

For The Common Man 

is Climbing the Singles Charts 

Stock the version 
-conducted bv the composer 

CBS 72872 

Order from CBS Order Desk Tel 01 -960 2155 
CBS Disirihuiion Centre, Barlby Road. 

London W10 

WE MEAN BUSINESS! 

m rs. 

CBS RECORDS 
17/19 Soho Square 
London \\ IV 6111! 

RCA cuts 

back on 

label staff 

FROM PAGE 1 
of label managers has been reduced 
to three." 

Phil Dexicr, U.S. product; David 
Rozalla, UK product; and Dcs 
McKeogh. black music, are the three 
who have been made redundant. The 
remaining three David Machrac, 
Shaun Greenfield, and Steve 
Wcltman arc all now to be product 
managers, responsible for marketing 
of product, co-ordination of 
releases, supervision of production 
quantities, p o i n t - o f - s a 1 e 
organisation and marketing 
campaigns. "Our overheads were 
much too high," commented 
Moore, "so we had to make the staff 
cutbacks". 

He is continuing at the same time 
with the process of trimming releases 
which was begun before the staff 
changes. Releases of both singles 
and LPs have been sharply cut "so 
that each item can get the attention it 
deserves". Moore is attempting to 
keep the number of singles released 
per week down to three, and adds: 
"some weeks it may only be one, 
and occasionally none." This policy 
should, he feels, make it quite easy 
to ^loi in the obligatory U.S. releases 
without increasing overall numbers, 
and will make it possible for RCA's 
telephone sales girls to work 
effectively. 

No specific number of monthly 
releases for LPs has been set, but 
there will bo far fewer than before: 
the numbers will be brought down to 
the point where the salesmen can 
handle them properly. 

There were six voluntary 
redundancies from RCA's 
distribution centre this week, the 
staff involved being a supervisor, a 
clerical worker and packers. RCA is 
exRcetcd to move its distribution to 
Birmingham at the end of this year 
orcarlv in 1978. 

Tribunal ruling saves 

industry £2.5 million 

FROM PAGE 1 
written Parliamentary Answer, "We 
did not ask for the inquiry, the 
writers did." 

In its main conclusions the report 
stated: "It is not sensible to regard 
the value of the royalty per record as 
the yardstick for determining 
whether the royalty rate is 
equitable". This has fallen in value 
considerably owing to the decline in 
the value of money since 1928 but 
the Tribunal felt the question is 
whether the loss has been made good 
by other factors. "Partly by reason 
of the increase in record prices and 
mostly because of the enormous 
increase in the volume of record 
sales, the value ol the total 
mechanical royalties paid ^ 10 

composers has greatly increased. 
Briefly, the Tribunal's attitude 

was that the superstars already made 
fortunes on (heir w ritings, successful 
and moderately successful (a hit now 
and then) composers made a good 
living, and the unsuccesslul whose 
songs did not sell would not be 
helped by a rise to eight or even 10 
per cent — nor would classical 
composers. 

An RRRA proposal that the 
statutory rate should be fixed at a 
high level so that the industry and 
the writers could negotiate under 
that ceiling to find a "fair" rate, the 
report said was "not possible as a 
matter of law". Collective 
bargaining between the two sides 
would not be fair because ,"ihc 
public that pay the pipers would not 
be panics to the agreement." 

Reiterating the BP1 press release 
at the lime of the decision 
announcement, Abrahams said that 
the BPI was now looking forward to 
"continuing and increased 
collaboration with the copyright 
ow ners for the benefit of both." and 
that negotiations on the next — 
possibly three-year agreement 
between the MRS and the industrv 

had begun. He added that having all 
the issues so thoroughly aired at the 
inquiry will be good for those 
negotiations. 

The RRRA members stated that 
they did not feel the situation 
required any comment from them, 
other than to express their 
disappointment. The cost to them 
was a total of about £90,000. 

New MDs 

for Polydor, 

Phonogram 

FROM PAGE 1 
Morris makes his move after five 

years with Phonogram, four of them 
as managing director. He told Music- 
Week that the matter of his transfer 
had first been discussed about three 
months ago and had been agreed 
early in May and confirmed on 
Monday of last week. "The move 
was proposed by group management 
to give mc more experience," he 
explained. Although wc arc owned 
by the same shareholders, there arc 
two different operating 
psychologies. Although I had not 
dreamed thai this could happen six 
months ago, 1 am not sorry about it 
for it will give mc an opportunity to 
see our sister company in 
operation." 

Morris stressed that i#t was 
unlikely that his move to Stratford 
Place would be accompanied by a 
switch of key Phonogram personnel. 
"If I were going to a non-group 
record company, then 1 would set 
my sights on taking people but as it 
refers to the new situation it is 
incumbent on mc to leave the 
working management team alone," 
he said. 

PRS meeting rejects review bid 

FROM PAGE 1 
He alleged that the society was 

over-secretive about its financial 
affairs and had too narrow a 
franchise to fully represent its 
members. 

After t lie meeting, he told 
reporters: "The result is as 1 
anticipated and publicly predicted. I 
have been unable io canvass, 
campaign and communicate with 
voting members for independent 
review in the face of the PRS's 
continued refusal to make a list of 
voting members available to mc. 

At the meeting, the PRS council 
took the unusual step of allowing a 
vote to go ahead on Lyiiclton's 
resolutions, despite the fact that they 
were not seconded by a full voting 
member. Martin Humphreys of 
Island Music had proposed the 
resolutions, and his was the lone 
hand raised in their favour. 

The council had also adjourned 
the meeting for 45 minutes to let all 
those present, including associate 
members, to discuss the resolutions. 
Lyitclion was allowed to address the 
meeting at this stage. 

Previously, society chairman 
Allan Frank publicly unveiled the 
council's own proposals — two 
years in the making — for a 
widening of the voting franchise. 
Currently only 14 per cent of 
members have a vote. 

Under new proposals to be 
debated at an open forum of all PRS 
members in November, about 70 per 
cent of the membership will have the 
right to atiend and vote at general 
meetings. New members with 
sufficient earnings will have a vote 
after only one year's mcmhership 

PAGE 4 

instead of the present five-year 
stipulation. 

But ultimate control of the society 
will remain in the hands of the 
'professionals' who rely for their 
total income on songwriting. Those 
writers and publishers w ho earn ten 
times the reduced minimum income 
requirement for voting will have ten 
votes in the event of a poll — usually 
only called on controversial issues. 
Otherwise they will have one vote on 
a show of hands. 

And at Thursday's meeting 
members passed with immediate 
effect a set of measures to make 
retiring PRS directors seek 
nomination for rc-clcciion instead of 
being automatically eligible as at 
present. 

Candidates for directorships have 
now to be nominated by two full 
members, or in the case of retiring 
directors, by the council. Those 
directors filling casual vacancies are 
to retire and be nominated at the 
next general meeting, and that all 
directors, apart from the president 
and his deputy, to normally retire at 
70-. General manager Frecgarcl 
commented after the meeting; "Mr. 
Lyiidion clearly represems a liny 
hnndlul of members opinions. Wc 
are not surprised at the ouicomc of 
the vote. 

"His activities have resulted from 
time to time in near paralysis of the 
^oaeiy's functions." he alleged 

And time has hron laken „p 10 an 
csirnortlmary degree. Members bas e 
been ess well served lhan thev mighl 
have been. 

In his speech to membcis PRS 
chairman Allan Frank h H 
commenied a, leng.h on ,he 

Lyttclton affair. He stated the PR 
council was opposed to a 
independent review because: "Thei 
is no evidence that it is wanted b 
more than a liny minority of oi 
members." 

He added that more infomiatic 
than ever was going out to mcmbc 
via a new bulletin called Performir 
Right News. The Society wj 
planning publication of a ycarboo 
in the near future which woul 
contain detailed financi? 
information. 

For the first lime for many ycai 
the election of new PRS dircctoi 
went to a poll, because songwritet 
Doug Flett and Guy Fletcher ha 
been nominated in addition t 
council-sponsored candidates. 

Pop writer Bill Martin was electc 
to the general council for the fir 
time as a writer-director to rcplai 
composer Richard Rodney-Ben net 
CBE. who had resigned owing t 
pressure ol overseas commitment 
Songwriter Roger Greeuawav ar 
composers John Gardner, josq 
Horovit/ and Earnest Tomlinsc 
were rc-elccted. 

All those elected in this sectic 
polled between 450-500 vous wi 
'■Icil scoring 55 and Flelehcr 48 

> cicr Phillips, aTV Mus 
managing dirccior, was clccicd as 
pnblislicr-dircctor io replace Rob, 
K ngsion, who ceased to be digit 

Berrv )r"'8 1
So,1"l,er" N'"sic, Ri 

Rh /-L^^^'-Connelly), Dav hit/ (IRQ-Essex) and Tonv F, 
(lioosev & Hawkes) were re-elected 

e "« dcdicPRs^oeomrir Mill Us High conn ARpeal auaii 
iuti-w's |iu" 

hs fnii 'T •v ' yoelioi, w lib a lisi "S lull Voting members. 



Houston and Butler Sounds like a city d bank you're probably thinking. 

Wei I, if you r local ban k makes you feel as good asThel ma Houston andj erry Butl eryouve 

got your money in the right place. Here's a record that's going to put a lot more there. 

When the incredible vocal talent of Thel ma Houston meets Jerry Butler; 

the veteran master of soul, it's definitely a step in the right direction. The result is a 

compelling package of champagne soul, that's never going 

to let you forget who Thel ma and Jerry are. 

And here's where we'll be reminding your cus- 

tomers. Black Echoes, Black Music, Blues And Soul, 

Gay News, Miss London and Cosmopolitan. 

Plus 3-dimensional window and in-store 

displays. New single 'It's A Lifetime Thing.' 

IMG 1074 

The album THELMAandJERRY 

MOTOWN Album STML12063 CassetteTCSTML12063 
031 

M.-letrdbytMl n.cwdsl-wlcd 20 JtoKhcMW SquM. London VVIA ICS S»lci*nd Outnbviuon C«ni'0,1 3U«biiOo« R0»0. UiM.-ci*. Tel (0'| 759Ab32;«6J I 00*89811 
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'Still Tbgether' 

By Gladys Knight and the Pips 

OLflDMNIOHI&'THE rir5"5till fogotbr 
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ALBUM BDLH 5014 CASSETTE ZCBDS 5014 CARTRIDGE Y8 BDS 5014 

The most together album they've ever made 

"I honestly can't remember when I "GLAD TIDINGS" "Well, Gladys, has really 

enjoyed a Gladys Knight and The Pips done it this time. She's singing her soul out 

album as much as this one!' Blues & Soul and pulling at the ol' heart strings again:' 

Black Echoes 

ALBUM INCLUDES THEIR NEW SINGLE 

'Baby Don't Change Your Mind 
1 

BDS 458 

BUODflH 
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HEAVYWEIGHT NATIONAL ADVERTISINr 

DAILY MIRROR, OBSERVER. NATIONAL MUSIC PRP^Q 

NATIONAL RADIO CAMPAIGN-ALL STATIONS 
ra 
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Togetclosetothe Real Thing, get Tour from Eight! 

District'8'in Liverpool, is where the Real Thing 

have their roots. 

Their new album, simply called '4 from 8' captures 

the real atmosphere of that area. 

It's backed by a giant advertising campaign that 

includes such tilings as supersite outdoor posters, 

heavyweight double page spreads in the music press, 

and colour in-store and window displays. 

So to get close to real profits, get close to 

'4 from 8] the new album, by the Real Thing. RECORDS □3 

IL 

Album NSPH 20. Cassette ZCP 20. Cartridge Y8P 20. 



MUSIC WEEK JULY 9, 1977 

Folk News launched Jack Boyce back to Pye Records 

via clubs, festivals 
by TERR! ANDERSON 

A NEW MUSIC paper, launched 
entirely without music industry or 
publishing house finance, has made 
its debut this month. Folk News, 
reports Karl Dallas, the prime mover 
in setting up the project, is funded 
by a few people, including artists, in 
the folk scene. 

Some unexpected early success in 
drawing advertising from record 
companies including EMI, Island 
and Topic meant thai issue one was 
put up from a planned 16 pages to 20 
pages. A further initial boost was 
given by DJM Records, which 
agreed to mail. 7,000 copies to 
individual dealers around the 
country with the June Supplement 
details. 

Dallas, while agreeing that 
previous attempts to gain counter 
space in record retailers with 
consumer music papers have been 
noticeably unsuccessful, said that 

there had on this occasion been a 
remarkable response, with orders 
from dealers. The paper is also to be 
sold through folk clubs, and the folk 
festivals scheduled for the summer. 
It will not go on the streets until 
September. 

Of an initial print order of 40,000 
only about 3,000 remain 
undistributed, but Dallas expects the 
circulation to settle' at around 
20,000, from an estimated 35,000 
"dedicated British folk punters". 

DJM's aid was to have been for 
the first issue only, but the company 
has now offered to repeat its gesture 
with the July issue, which will carry 
full-colour editorial and advertising 
pages, and will contain eight pages 
earmarked as the official July 
Wakes Chorley Festival programme. 
The newspaper is published by Folk 
News Publications and printed by 
TBF Ltd of Nottingham, to retail at 
20p. 

JACK BOYCE has returned to Pye 
as head of marketing, reporting to 
general manager Robin Taylor. 
Boyce was previously with Precision 
Tapes, then left to work briefly at 
RCA, and, following that, for about 
a year with Transatlantic. 

Richard Jakubowski has left Pye 
after over two years in the marketing 
department, and Jim Flynn, UK a&r 
manager, has also left to work as a 
freelance. He has been with Pye for 
two years, and before that was in 
a&r at B&C Records. 

SUE BAKER is appointed artists 
and press liaison manager of EMI's 
m-o-r division. In this capacity she 
will be responsible for formulating 
PR policy and will work in close co- 
operation with artists, their 
management, agencies and 
promoters. Her new appointment is 
part of continuing artist 
development activities in the m-o-r 
division. Succeeding Baker as press 
officer is Doug Goodman, who has 
been with the company for 12 

Roberton sets label 
SANDY ROBERTON, producer 
and manager over the years of such 
artists as Steeleyc Span, Ian 
Matthews, Andy Roberts and 
Plainsong, has formed his own 
label, Rockburgh Records. It will be 
marketed by B&C, and distributed 
by Selecta. 

Initial releases will be Allan 
Taylor's American Album, and an 
LP, Woods Band, from Steeleyc 
founder members. Gay and Terry 
Woods. The Dutch rock- 
instrumental group, Finch, has also 
been signed to Rockburgh, and their 
debut album will appear later in the 

year, to coincide with a lour. 
Roberton is currently looking for a 
UK band to sign. 

FORMER PHONOGRAM press 
officer, Mac Mclntyre, and Nick 
Massey, previously with Threshold 
Records, have together formed 
Mclntyre Massey Associates, a press 
and public relations consultancy for 
the music business. The firm's 
offices arc at 109 New Bond Street, 
London W.l (01-408 2350). 

WILLIE ROBERTSON of 
Robertson Taylor Insurance 

■ 

i 

Brokers, who specialise in handling 
the insurance requirements related 
to the music industry, has moved 
offices to 148 Sloane Street, 
London, SW3 (01-730 6139). 
Robertson Taylor's office in the City 
at 103 Cannon Street, EC4, remains 
open. The new company was formed 
on May 1 by Willie Robertson and 
Bob Taylor, previously directors of 
Eckersley Hicks. 

months, and was previously 
assistant press officer. 
LON GODDARD and Brian 
Harrigan have been appointed press 
officers at Phonogram, following 
the departure of Mac Mclntyre and 
Maggie Wells. Californian Goddard 
has worked as a freelance illustrator 
and journalist for the past two years; 
before that, he was editor of Disc 
and, for two years, press officer at 
CBS. 

Harrigan joins after two-and-a- 
half years with Melody Maker, 
where he has been writing features 
and news. Previous experience 
includes a spell with the Burton 
Daily Mail, where he wrote a regular 
rock column. 

The new appointees join Karen 
Fox and Normal Divall in 
Phonogram's press office. 
GINNY O'SULLIVAN has been 
appointed export manager for DJM 
Records following the recent 
departure of Sue Partridge. She will 
continue to report to production 
manager Johns Mepham, to whom 
she was previously assistant. 
Mcpham's duties now include 
overseas production. 

Fergus Martin, formerly of the 
royalties department, has moved 
into the production department to 
become DJM/CBS liaison assistant. 
His duties will include all matters 
relating to stock control at CBS 
distribution centre, and he will also 
report to Mepham. 

Completing the most recent round 
of staff changes at DJM, Ann 
Rogers, of the company's legal 
department, has been appointed 
secrelary/p.a. to group business co- 
ordinator Nicholas Hampton, 
replacing Pam Jesuadian who has 
left to become a course organiser at 
the City University business school. 

DAVID PARAMOR has left EMI 
Music, where he is general manager 
of the pop division, to join United 
Artists Music as general manager. 
He took up his appointment on July 
4 and reports to managing director 
Ray Walter. 
PETER RYVES is appointed 
manager of the EMI Group royalties 
department, reporting to Alex 
Mears, royalties controller. Ryvcs 
joined EMI in September 1976 and 
was previously with Polydor, 
working in the royalties and a&r 
department. 
PETER FELSTEAD has been 
appointed general manager of 
Mervyn Music. Immediate plans 
include the exploitation of the 
company's American catalogue, 
which takes is Don Williams 
copyrights, and of the UK 
catalogue. Felstead has held 
previous posts as promotion 
manager at MCA Records, and 
assistant general manager at Acuff 
Rose Music. 

Howard Marks 
HOWARD MARKS is not an 
employee of the B&C/Trojan group, 
as reported last week from 
information supplied by the 
companies. He runs his own 
Howlin' Promotion Company, 
though he does have a contract with 
B&C/Trojan to promote specific 
product on their behalf. 

•*»!/£ ! 

CALL IT WHAT YOU LIKE! THE NEW MUSIC OF THE NEW GENERATION  
ALIVE AND WELL AND AVAILABLE FROM LIGHTNING RECORDS!!! 

IF YOU'RE HAVING TROUBLE OBTAINING SUPPLIES - CONTACT US NOW - WE'RE IN ON THE NEW WAVE SOUNDS 

Here are some of our Best Sellers — But we stock them all 

EATER - Outside View 
THE BOYS-I Don't Care 
LITTLE BOB STORY-EP 
LUCY - You Really got me Goin' 
LEW LEWIS BAND - Out for a Lark 
M0T0RHEAD — Motorhead 
MODELS - Freezer 
LONDON - Everyone's a Winner 
POLICE - Fall Out 

THE C0RTINAS - Fascist Dictator 
ROCKY ERICKS0N - Bermuda 
THE 101'ERS - Keys to your Heart 
JONATHAN RICHMAN - Road Runner 
CHELSEA - Right to Work 
THE USERS-Sick of You 
THE ADVERTS - One Chord Wonder 
NICK LOWE - EPBowi 
STANLEY FRANK - S'cool Days 

ROCKY SHARPE & THE RAZORS - Drip Drop EP 
RADIO STARS — Dirty Pictures 
H0RR0RC0MIC — All Hung up on Pierrpoint 
THE RUMOUR — Do nothing till you hear from me 
SLAUGHTER & THE DOGS - Cranked up really High 
SKREW DRIVER - You're so Dumb 
THE TABLE- Do the Standing Still 
THE RADIATORS FROM SPACE — Television Scrrrw 
MINK DE VILLE - Spanish Stroll 

841 HARROW 
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© >; 
ROAD. HARLESDEW. LONDOK. NW10 5MH. Telephone: 01-969 5255/6,7/8 
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Come to where the music is. 
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Here's atasty trio fromyourold country cousins 

JerryJefi Walkei;HoytMon and Merle Haggard. 

On "A Man Must Carry On," Jerry Jeff comes at Hoyt Axton, songwriter for John Denver, Elvis 

you like a Texas Tornado, with a bunch of live cuts Presley, and Steppenwolf sings his new breed of 

including "L. A. Freeway" and "Up Against The Wall, Nashville on "Snowblind Friend." 

Redneck." But he comes on all gentle with Rodney While Merle "Okie From Muskogee" Haggard, 

Crowell's "Song For The Life," Dylan's "Too Many Country Super Star offers what could well be his 

Mornings" and yes "Mr Bojangles." best ever. "Ramblin Fever" you'll be glad you 

ext, it's two good old boys with two great new caught it. 

bums and their fu^t on MCA. MCA Records, 1 Great Pulteney Street, London W.l. 

HTCtH ENERGY As defined by MCA Records 

EVERY ALBUM SHOULD CARRY AN MCA HEALTH WARNING. 
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Dutch artists maintain 

hold on German market 
COLOGNE — Spearheaded by 
Shocking Blue, the George Baker 
Selection and Tea Set, Dutch pop 
music has in recent years achieved 
much success in Germany. Two 
music makers from Holland. Rod 
Kruize, director of EMI Bovema, 
and Theo Roos, the organisation's 
international chief, spelt out the 
philosophy behind their "happy-go- 
lucky" brand of music. 

Dutch pop music achieved its first 
successes in Germany. "Initially, 
many Dutch companies failed to 
take homegrown pop seriously, says 
Roos. "When they did think about it 
later, for some reason they did not 
receive the necessary support from 
their foreign partners." 

Kruize has always believed in 
Dutch pop music and invested in it 
— long before there was even a 
vague chance of recouping his 
money. Five years ago. EMI 
Bovema exported 100 copies of a hit 
single by The Cats to Belgium, and 
within a few years a flourishing 
trade had developed. 

Says Kruize: "Today other 
companies copy our export 
procedures. This makes it harder to 
sign a promising new group. Under 
today's circumstances, it is essential 
that a certain percentage of a record 
company's catalogue consists of 
domestic — and successful — 
product. 

"The profits on local product are 
far higher. High royalty rates on 

product from the United States or 
England mean the record company 
usually suffers a loss on imported 
records." 

Kruize claims nearly all Dutch pop 
groups arc contracted to Bovema or 
Ncgram because "we treat the pop 
sound seriously, and have links with 
companies in other countries, like 
Electra. who always assist our 
development." 

Theo Roos points out that most 
Dutch records are not guaranteed 
the automatic audience a Queen 
single, for instance, would enjoy. 
This calls for greater faith and 
enthusiasm in handling local 
product. Kruize says Dutch 
companies had, and still have, 
difficulty convincing other 
companies of the merit of their 
mainly m.o.r. product. He 
maintains the musical taste of some 
record company personnel is so 
advanced that they have lost touch 
with the "man in the street's" taste. 
Sales show there is a great demand 
for the "happy-go-lucky" Dutch 
product. 

Says Roos: "In England, it took 
Pussycat's Mississippi five months 
to make the charts, simply because it 
did not appeal to influential djs and 
record company people. But once 
Mississippi started moving it went to 
Number One. 

"This happened in spite of the fact 
that important people in the BBC 
and the music magazines had the 

French majors 

raise disc prices 

PARIS— French record prices have 
risen by two percent at retail level. In 
agreement with the French Price 
Commission, all records in the 
catalogue as of April 15 have been 
granted this increase, and all new 
titles are freed from price controls. 
From September 1, an extra one 
percent is likely to be added. 

In effect, the record companies 
here are expected to stick to an 

Top rock 

band to split 
DELFT, HOLLAND — Alquin, 
voted in most pop polls here the best 
Dutch progressive group, is breaking 
up at the end of July because of 
"deep musical differences" within 
the band. A farewell concert is 
planned for Epen, a village in the 
south Dutch province of Limberg. 

Frustration at earlier lack of 
success outside Holland had helped 
create tensions within the band. 
Now the two main composers of the 
group, lead guitarist Ferdinand 
Bakkcr and drummer Job 
Tarenskeen, arc planning a follow- 
up group, possibly to use the name 
Alquin if there arc musical 
similarities. 

overall two percent rise even for new 
titles. Certainly this decision has 
been taken already by Barclay, 
Pathe Marconi-EMI and Decca. 
While some have yet to announce a 
policy decision, it is felt by no means 
certain that the extra one percent 
would be put on immediately it is 
available. 

Over the years, the French 
industry has consistently shown the 
greatest possible restraint in terms of 
disc product price increases. 

Morrison 

TV special 
HILVERSUM — Van Morrison, 
Irish-born rock star, visited Holland 
for a one-hour television special, 
giving a performance in the NOS 
studio here with a back-up group 
comprising US keyboard man Dr. 
John; Mick Ronson, former lead 
guitarist with David Bowie: ex- 
Traffic saxist Chris Wood; UK 
bassist Mo Foster; and local 
drummer Peter van Hook. 

The show is to be transmitted by 
Dutch tv company VARA later this 
year and it was also taped by VARA 
radio for transmission late summer. 

International folk festival 
ROTTERDAM — 25 folk acts 
comprising more than 100 musicians 
and representing eight countries, 
took pan in the four-day Folk '77 
Festival here, organized as pan of 
the Holland Festival. It was claimed 
to be the biggest folk festival ever 
held in Western Europe. 

Folk '77 is a follow-up to the 
Celtic Event, held in Rotterdam last 
year, and highlights included 
performances by Fairpon 
Convention, Stefan Grossman, 
Richard Digance, Alan Slivell, the 
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Albion Dance Band. June Tabor 
and Ralph McTcll. Holland was 
represented by the group Fungus. 

Most concerts were given in the 
Doelen Hall, though there were also 
open-air and street-corner shows- 
One of the promoters of the festival 
was Axel Altcrson, who helped stage 
the first Norwich Folk Festival, held 
in June 1970. 

Plans are already being made for a 
Folk '78 event in Rotterdam with 
efforts io sign Sleeleye Span, Joan 
Bacz and Pete Scger, 

record for months." 
"We have difficulty establishing 

an artist with a single hit," continues 
Roos. "For example, George Baker 
made number one in the US with his 
first single, Little Green Bag. After 
that nothing happened because one 
single wasn't enough to establish his 
image. The same thing occurred with 
Pussycat, but we later managed to 
develop an image." 

Roel Kruize docs not fear that 
other countries will copy the Dutch 
formula and become serious 
competitors in the m.o.r. market. 
The competition would be healthy, 
he believes: "Thai's just what gets 
people into the record stores. 

"It is very hard to offer a wide 
range of music in our record 
stores," stages Kruize. Either a 
record gets enough air play and 
becomes a hit, or it doesn't even 
appear on the shelves. Often we even 
get our promotion copies back." 

Turning to the influence of radio 
on the Dutch record industry, Kruize 
says: "When the Dutch pirate 
stations were outlawed you could 
feel a change in the music industry. 
Before you could take your new 
records to the station and get as 
much air play as possible. Today 
there are just a few hours available 
on Hilversum 3, and competition for 
air time is unbelievably tough. 

"We have to limit our repertoire 
because only a small percentage of it 
gets a real chance. 

"The difference between radio in 
Holland and in Germany presents 
other problems," says Roos. "In 
Holland a hit may live for four to 
six weeks, while in Germany, with its 
many stations, a hit may take four 
or five months to develop. We have 
to release a new single in Holland to 
fill the gap, but in Germany the 
old single may have just started 
to move. This makes timing 
difficult." 

Roos believes musical taste in 
Holland is more progressive than in 
neighbouring Germany. "Holland is 
a small country, and because of its 
geographical position has always 
been a trading centre. The people 
have an open-minded attitude to 
new things and foreign influences." 

Another factor was Amsterdam's 
position as a Mecca for the youth of 
the Sixties. Pirate stations operated 
around the clock and there was a 
thriving live music scene. 

A key reason for the Dutch music 
industry's expansion in recent years, 
according to Roos. is their ability to 
produce hits in three or four 
languages. 

Kruize sums it up: "The Dutch 
pop song is a mixture of Anglo- 
American and Continental 
influences. A simple melody, slanted 
at the Continental mentality with a 
fresh English flavour. 

Kruize believes strongly in the 
future of the European music 
market. He forsees a cultural cross- 
pollination reducing the importance 
of national boundaries. "A unique 
Continental style will develop that 
hopefully will compete with England 
and America in generating new 
ideas," he predicts. 

Saga goes to 

best seller 
BRUSSELS — The International 
Bestseller Company here has gained 
representation rights for the UK- 
based Saga label. The catalogue 
covers classics, jazz end historical 
product, and the artist roster 
includes Caruso, Rostropovitch, 
Janet Baker, Emile Gilels, Leonid 
Kogan, Charlie Parker, Louis 
Armstrong, Dizzy Gillespie and 
Charlie Christian. 
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INELCO HAS secured a contract to service and dfribllte^E^ ^ne-Jean 
The deal is effective from July I. Pictured ^ the s,gninga^£^e^an 
Goemaere, general manager of Inelco, and Ben Bunder., g 
WEA Benelux. 

Europe's top sellers 

Holland Finland 
(Courtesy Stichting Nederlandse 

Top 40) 
1 MA BAKER, BoneyM. Hansa 
2 WHAT KIND OF DANCE IS 

THIS, Veronica Unlimited, 
Philips 

3 YOUNG AND IN LOVE, The 
Internationals, CNR 

4 OXYGENE FOUR, Jean 
Michel Jarre, CNR 

5 CHERCHEZ LA FEMME, Dr. 
Buzzard's Savannah Band, 
RCA 

6 AINT GONNA BUMP NO 
MORE, Joe Tex, CBS 

7 I DONT WANT TO TALK 
ABOUT IT, Rod Stewart, 
Warners 

8 DONT STOP, Fleetwood 
Mac, Warners 

9 WORN DOWN PIANO, Marc 
and Clark Band, CBS 

10 CALIFORNIA, Highlight. 
EMI/Bovema 

France 
(Courtesy Groupement d'lnteret 

Economique de I'Edition 
P h o n o g ra p h iq u e et 
Audiovisuelle) 

1 L'OISEAU ET L'ENFANT, 
Marie Myriam, Polydor 

2 ROCK COLLECTION. Laurent 
Voulzy, RCA 

3 IO ANS DE PLUS, Michel 
Sardou, Trema 

4 ONYX, Space Art, Carrere 
5 MAGIC FLY, Space, Vogue 
6 BIG BISOU, Carlos, 

Sonopresse 
7 L'ARCHE DE NOE, Sheila. 

Carrere 
8 MOURIR AUPRES DE MON 

AMOUR, Demis Roussos, 
Philips/Phonogram 

9 MISS BROADWAY, Belle 
Epoque, Carrere 

10 LOVE ME BABY, Sheila B. 
Devotion. Carrere 

Italy 
(Courtesy Germano Ruscitto) 

1 AMARSI UN PO', Lucio 
Battisti, Numero Uno-RCA 

2 BLACK IS BLACK, La Belle 
Epoque, EMI 

3 ALLA FIERA DELL'EST, 
Angelo Branduardi, 
Phonogram 

4 TU Ml RUBI L'ANIMA, 
Collage, Saar 

5 GONNA FLY NOW (THEME 
FROM ROCKY), Maynard 
Ferguson, CBS-MM 

6 d?a0WA,: 0,iver Onions, HUA 
7 iMeAnsDRlfiM0RIRE' 
8Ri^dEiRCHE'Ba^Ai^- 
9 ~ WOMAN IN LOVE. Adriano Celentano. Clan-MM 

10 MIELE, || Giardino Dei 
Semphci. CBS-MM 

(Courtesy Help and Seura 
Magazines) 

1 RAKAS, Tapani Kansa, 
Scandia 

2 ONNESTAIN ON PUOLET, 
Kisu, EMI 

3 TAHDON OLLA SULLE 
HELLA, Danny & Armi, 
Scandia 

4 MYRSKYLUODON MAIJA, L. 
Mortensson, Compass 

5 LAPPONIA, Monica 
Aspelund, RCA 

6 MANU VIPPAA MUUTAMA 
MARKKA, Irwin Goodman, 
Philips 

7 JATKAN HUMPPA, 
Mutkattomat, Blue Master 

8 LIVING NEXT DOOR TO 
ALICE, Smokie. RAK 

9 DONDE ESTAN TUS OJOS, 
Santabarbara, EMI 

10 IF YOU LEAVE ME NOW, 
Chicago, CBS 

Spain 

(Courtesy El Gran Musical) 
1 LINDA. Miguel Bose, CBS, 

April Music 
2 IF YOU LEAVE ME NOW, 

Chicago, CBS 
3 DON'T CRY FOR ME 

ARGENTINA, Julie 
Covington. Phonogram 

4 GAVILAN O PALOMA. Pablo 
Abraira, Movieplay 

5 FIESTA. Raffaella Carra, CBS 
6 CHANSON D'AMOUR, 

Manhattan Transfer, 
Hispavox 

7 LOVE IN C MINOR, Cerrone, 
Hispavox 

8 MORIR AL LADO DE Ml 
AMOR, Demis Roussos, 
Phonogram 

9 Ml BUEN AMOR, Camilo 
Sesto, Ariola 

10 SUNNY, Boney M, Ariola 

Portugal 
(Courtesy Ivan H. Hancock) 

1 ANITA NAO E BONITA. 
Cid, Orfeu 

2 L'OISEAU E L'ENFANT, l\ 
Myriam, Polydor 

3 DADDY COOL, Boney 
Ariola 

4 ROCK BOTTOM, Lynse 
Paul/Mike Moran, Polyd- 

5 MATHEMA SOLFE 
Pascalis. Mariana, Ro 
Bessy, Philips 

6 UNE PETITE FRANC 
MichelleTorr, Imavox 7 C ALD EI R A D A, Arr 
Rodrigues, Columbia 

8 TELEGRAM, Si 
Convention. Alvorada 9 SOMEBODY TO L( 
Queen, EMI 

10 MUSIC, John Miles. Dec 
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BOND IS BACK 

"THE SPY WHO LOVED 

Original Motion Picture Score 

Music by 

MARVIN HAMLISCH 

Including 'NOBODY DOES IT BETTER' 

Sung by Carly Simon. Lyric by Carole Bayer Sager 
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* Full colour poster 

* Eye catching 

showcard 

* Window display 

competition 

(See local Rank Cinema Manager 

for details) 

Orwjnd Motion Pfctin Score 

"THE SPY WHO LOVED M 
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MUSIC BY MARVIN HAMUSCH 

Album UAG 30098 Cassette TCK 30098 

■la UNITED AfTTBTS RECCfCb 

Odeon Leicester Square - July 8 th 
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