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Hannington, 

Wyper in 

Transatlantic 

takeover bid 
by BRIAN MULLIGAN 

THE LONG-RUMOURED sale of 
Transatlantic Records — for the 
second time in two years — is now 
close to becoming a certainty. 

A statement released on Monday 
confirmed that negotiations are at 
an advanced stage with Granada 
Ltd. for Marshall Cavendish, the 
publisher of magazine panworks, to 
acquire both Transatlantic and its 
Heathside Music publishing 
subsidiary. On completion, the two 
companies will become part of 
Marshall Cavendish's O&H Group, 
formed by ex-RCA executives Olav 
Wyper and Geoff Hannington, and 
will provide an outlet for their 
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Trade turns to one- 

stops for punk discs 

by JOHN HAYrWARD 
ONE-STOP record wholesalers arc 
cashing in on the boom in 
independent record labels which 
specialise in new wave product. 

. The wholesalers, most of whom 
normally concentrate on the album 
market, have found there is a big 
demand from retailers for slocks of 
the hard-to-find singles over the past 
few months. 

Few of these companies have a 
major distributor, and bewildered 
dealers have been calling the one- 
stop firms for help. 

Now, Lightning Records has even 
launched a weekly New Wave Top 
30, based on sales, to cater for 
demand and has issued two singles 
on its own Lightning label by punk 
bands Horror Comic and Lucy. 

New rates for radio 

follow JICRAR probe 
by GODFREY RUST 

COMPLETELY NEW rate cards 
for at least 11 of the 19 Independent 
Local Radio stations will come into 
force in September. Stations 
represented by Air Services plan to 
woo advertisers with 'segment 
packages' enabling them to reach 
target audiences more efficiently 
than before. 

But BMS, which sells for seven 
1LR companies including Capital, 
Clyde and City, are unlikely to ask 
their stations to fall in line with the 
Air proposals. Capital announced 
on Tuesday (12) a straight 10 per 
cent increase on their rates effective 
from Septembers. 

The Air proposals — affecting 
Tees, Pennine, Hallam, Downtown, 
Plymouth Sound, Orwell, 
Piccadilly, Thames Valley, Victory, 
Beacon and BRMB — follow 
research based on the first national 
audience survey results. 

The new rate cards, said Air m.d. 
Eddie Blackwcll, "are a further 
example of the growing 
sophistication of the 1LR advertising 
medium. For the first time 
advertisers will have a precise 
comparison of value on radio." ILR 
package rates have been criticised 
for fluctuating wildly from one 
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"We have gone to great lengths to 
track down these weird and 
wonderful labels," said Lightning's 
Alan Davidson. "1 had not realised 
that so many dealers were finding it 
so hard to get hold of these records. 

"Some of it is really good stuff 
and I think that all those predictions 
that new wave was going to be a six 
months' wonder are now being 
proved wrong." 

Davidson quoted singles by 
Chelsea, Motorhead, Police, 
Cortinas the Electric Chairs and 
Jonathan Richman as big sellers. He 
said it was difficult to compete with 
established new wave wholesalers 
like Bizzarre, but said his firm was 
able to handle every company and 
guarantee distribution to up to 600 
dealers. 

"In the last fortnight we have sold 
2,000 Motorhead 12" singles and 
1,500 Saints 12" in the last week. We 
did 3,000 of the Sex Pistols Pretty 
Vacant in the first week of issue. 

"We are trying to make these 
records available to as many people 
as possible. We can now say to any 
small label owner that we will take 
1,000 and distribute them around 
the shops we supply." 

At Disc And Tape Supplies, Allan 
Atkinson said: "We have only been 
dealing with new wave singles for 
about three weeks, and that has been 
purely because of demand from 
dealers. Normally we only stock 
albums. 

"We are finding product from 
Illegal, Rabid and The Label records 
is going well — mainly to shops in 
the Greater London area. In the last 
eight days we have sold upwards of 
3,000 singles. 

"I don't think it will last too long, 
TO PAGE 4 
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Hot summer for soul and disco 
by A DAM WHITE 

SOUL AND disco music's holiest 
summer since 1974 is shaping up this 
year — and most of the majors, plus 
several key minor companies, are 
taking a piece of the action. 

Setting the trend in chart terms arc 
Donna Summer (GTO), Boncy M 
(Atlantic), Gladys Knight and the 
Pips (Buddah), the Jacksons (Epic), 
T-Conneclion (TK). Bo Kirkland & 
Ruth Davis (EMI International), the 
Detroit Emeralds (Atlantic), Tavares 
(Capitol), the Commodores 
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(Motown), the Brothers Johnson 
(A&M), Billy Paul (PIR) and Fat 
Larry's Band (Atlantic). 

The soul/disco takeover is 
capturing little media attention, in 
marked contrast to another trend of 
the moment, new wave — which has 
yet to deliver the chart goods on the 
same scale. 

Record companies offer no 
uniform explanation for the activity, 
other than pointing to the strength 
of their individual product and the 
health of the discotheque scene 
(which, despite the warm weather, 
continues to attract patrons 
throughout the country). 

But radio is playing an important 
part, with new titles by Deniece 
Williams (CBS). David Ruffin 
(Motown), the Purify Brothers and 
the Dells (both Mercury). Candi 
Staton (WB) and the Emotions 
(CBS) among those picking up 
plenty of exposure. 

The 12-inch configuration is 
helping, too — hit titles by T- 
Conncction, the Detroit Emeralds, 
the Brothers Johnson and George 
Benson all began life in that form. 

The soul success story of the year 
(so far) concerns Epic's Jacksons, 
whose Show Me The Way To Go is 
not only their biggest UK hit — as 
the Jackson Five with Motown, the 
quintet had six top ten records, but 

never a chart-topper — but also 
CBS' top-selling single of 1977. 
Sales are 400,CXX)-plus, ahead of 
Barbra Streisand's Evergreen and 
Harold Melvin & The Bluenotes' 
Don't Leave Me This Way. 

Yet the Jacksons are just one of a 
bevy of soul/disco acts with which 
CBS is currently concerned. The 
company is actively working 45s by 
the O'Jays, the Manhattans, New 
York Port Authority, the Lovers, 
 TO PAGE 4 

Stiff settles 

Island row 
STIFF RECORDS' six-week dispute 
with Island — which led to the 
independent company's entire 
catalogue vanishing from retailer's 
shelves — has been resolved. 

Stiff directors Jake Riviera and 
Dave Robinson have re-negotiated a 
three-year pressing and distribution 
contract with Island, which means 
that the albums Damned Damned 
Damned (SEEZ 1), A Bunch Of 
Stiffs (SEEZ 2) and Nick Lowe's 
Bowi EP (LAST I) are available 
immediately. 

All singles on the Stiff label up to 
TO PAGE 4 

GTO RECORDS bid farewell to Polydor recently, and hosted a special party 
to thank the company and Phonodisc for all their support over the past two- 
and-a-half years. Pictured at the occasion arc (left to right) John Lloyd from 
Phonodisc, Chadwell Heath, GTO chief Dick Leahy, Polydor managing 
director Freddie Haayen, John Perou of Polydor Operations, and Bob 
Stanley of Phonodisc, Wall hams tow, 

Dacca discount offer 

on new label lines 
DECCA IS embarking on an 
extensive drive to boost catalogue 
business in readiness for the 
seasonal upsurge in sales, by way of 
discounts on a broad range of 
existing repertoire and the 
introduction of two new repackaged 
scries. 

The two new lines arc Jubilee, 
which concentrates on classical 
repertoire of proven potential, and 
Sounds, spanning a cross-section of 
m-o-r material. Both series will be 
subject to limited-period special 
incentive offers for dealers. 

This is the first time that Decca 
has launched new series with dealer- 
discount offers. 

A general discount campaign, to 
be known as Ten-Four, was 
described by Ralph Smedlcy, Selecta 

sales manager, at the company's 
sales conference last week in 
Tewkesbury, as "simple and 
uncomplicated." It offers a 10 per 
cent discount on a minimum order 
of 50 albums, both on Decca and 
Telefunken imports, figuring in the 
company's traditional autumn best- 
seller list comprising about 800 LPs. 
It runs until the end of September. 

Commenting on the Jubilee and 
Sounds series, Peter Goodchild, 
director of marketing, commented: 
"The fantastic catalogue is one of 
the major strengths of the company. 
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Due to a Post Office overtime ban some issues of Music Week may be delivered 
later than usual. 

RITA COOLIDGE 

X 

"ANYnME....ANYWHERE" 
Rita consolidates her singles chart success 

with a near-perfect album featuring 
the classic Higher & Higher, 

I Don't Want To Talk About It, Words, 
and the smash single WE'RE ALL ALONE. 
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Valer pursue sales 

with TV connection 

by BRIAN MULLIGAN 
NOTWITHSTANDING what are-^ 
described as "mediocre results" 
from the initial promotion for its 
first iv album, the Black & White 
Connection 2LP set Manchester- 
based Valer Records is still pursuing 
sales in other regions. 

The package, a 40-irack 
compilation of CBS material 
retailing at £4.99, is currently 
figuring on screens serviced in the 
Midlands by ATV and it is likely 
that the Trident and Thames/LWT 
areas will follow. "We are staying 
with our commitments and trying to 
stretch sales into a harder market 
period," commented Philip 
Fclstead. Valer UK managing 
director. 

Fclstead said that it was not yet 
possible to assess the results in the 
ATV area, but despite 
disappointment over its consumer 
acceptance in Granada he said that 
apart from Pye's chart-topping 
Muppets album the Connection LP 
had been the next best-selling item 

being shipped out by distributor 
WvndUp Records. 

He admitted that in the current 
slack state of the market it had 
probably been a mistake to release a 
2LP set. "At the end of last year or 
the beginning of this it would 
probably have been the right way to 
go," he said. "But the biggest 
hindrance has been the other 15 LPs 
on tv which have diluted spending 
power to such an extent that a record 
of this nature is not going to be as 
successful as it might have been." 
There had been a positive reception 
both to repertoire and the format. 

Valer has extended its tv 
promotion of the Motown Story 

, mail-order package {MW May 7). 
The 5LP set has been featured on the 
London area screens, is still being 
advertised after six months in 
Trident and has had six weeks in 
Border. After three months 
promotion continues in Granada. 
The package is likely to be featured 
in commercials on ATV next, with 
Anglia a possibility to follow. 

- 
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IN TANDEM to inspect the fleet of 
Volkswagens used by the new 
Arista/Chrysalis sales force are 
Tandem sales manager, Peter 
Battershill, and Mike Fay, field sales 
manager. The occasion was the 
companies' three-day sales 
conference at London's 
Westmoreland Hotel last week. 

TAKE A 

GOOD LOOK AT 

THIS ALBUM 
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y 

YOU'LL BE SEEING 

A LOT MORE OF IT 

Words cannot describe 

SCHIZOPHDNIA 
Mike Batt with the London Symphony Orchestra 

82001 

name 

in WEA tape 

offer 

WEA IS launching a substantial 
cassette campaign next mont. 
intended to beef up its share of th 
market and capitalise upon its recent 
dealer margin (now 33 ^ per cent) 
increase on the configuration. 

"The Tape Gallery" — as the 
push is tagged — involves packs o 
the company's best-selling titles. 
Each retailer is required to order a 
100-iape minimum. 50 pre-selected 
and 50 own-choice from the list o 
100. Artists featured include Koci 
Stewart, the Eagles. Led Zeppelin, 
Frank Sinatra, Manhattan Transler. 
James Taylor. Bread, George 
Benson and BoneyM. . 

With each pack. WEA is giving 
away 50 cassette head cleaners 
(attached to the pre-sclected titles) 
for dealers to offer as a Purc^ 
incentive to consumers. Every o 
placed for the Tape Gallery entitles 
dealers to a five per cent disc(?linl; 
Posters, mobiles and stickers will b 
available, plus a special browser 
box, and press support includes 
advertising in Melody Maker, New 
Musical Express. Playboy, Drive 
and Good Housekeeping. 

Dealer incentives are also offered 
on purchase. Every three months, 
the 100 retailers who increase their 
WEA cassette order by the largest 
percentage will gain a bonus: 
cameras, tape or other gifts. 

FULL COLOUR posters and in- 
store displays arc promoting nine 
tape-only releases in Precision 
Tapes' Chartbusters scries. The new 
lilies, which all feature cover 
versions, include Chartbusters 
Salute Abba. Elton John, Evita and 
The Shadows, and compilation tapes 
of disco, soul, all-time instrumental, 
rock and roll, and nice and easy hits. 
Retailing price of the Chanbustcr 
tapes, which are available on 

New prices 
PHONOGRAM AND Polydor have 
increased their record and tape 
prices. Singles from both are now 
-75p, while Phonogram's Super 
Deluxe line is £3.99 and Polydor's 
Deluxe series £3,95. Deluxe and 
standard albums from Phonogram 
are now £3.50 and £3.25 respectively 
(tape stays at £3.50 for both), while 
the Super series and the Standard 
Specials from Polydor arc £3.59 and 
£2.25. These and other changes have 
already been circularised to the 
trade. 

pili 

Epic 
Records 

Order from CBS Order Desk, Tel; 01 -960 21 55 CBS Distribution Centre. Barlby Road, London W10 & Tapes 
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nrvxc 8001-8009) and cassette ^V
?JC 8ooi-8009), is 

cartridge (Y8 on|y release 
£,.,5. Another tapc^y 

r^PT 2051) a 20-track compilation 

May. Jose Feliciano and Sylvia. 

tup NFW single by the JALN 
Band on Magnet ^ ^ 

'S CS ^ sfng Jt will be sleeved in picture bags and 

the'^s'wil/be supposed by extensive 
advertising in the disco and black 
music press, and point-of-sale 
streamers are being sent out to 
dealers. 

SONET PRODUCTIONS is also 
rush-releasing a rock and roll maxi- 
sincle on its Specialty label. Under 
the banner. Hey Hey Rock :N' Roll, 
the company is combining two 
tracks of Little Richard (Long Tall 
Sally, Lucille) and two by Larry 
Williams (Dizzy Miss Lizzy, Bony 
Moronic). First 10,000 copies of the 
seven-inch maxi will come in 
coloured bags, and retail at 75p.A 
spokesman for Sonet admitted that 
the disc was being rush-released 
because of the success of Creole s 
Little Richard EP, but pointed out 
that Sonet had the original hit 
recordings from the Fifties. 

PRESS ADVERTISING in Zig Zag. 
Time Out, Hot Wacks, Nuggets. 
Way Ahead and SMC, plus space in 
the consumer music weeklies, 
supports the new Bearsville sampler 
album. Bear Pack One, from WEA. 
This £1.99 release, the first of a 
series, features Jesse Winchester, 
Paul Butter field and Bobby Charles, 
among others. The inner bag 
advertises all Bearsville product, 
while 20,000 leaflets also promoting 
the repertoire will be distributed to 
the trade. 

VIRGIN RECORDS is 
concentrating on radio to push the 
new single from Yellow Dog entitled 
Stood Up (VS 183). DJ Kenny 
Everett has utilised his Captain 
Kremmen character to voice a 30- 
second commercial which will be 
broadcast on both peak and 4B' time 
on Capital Radio and other selected 
stations from July 18. A 
promotional video film has also 
been shot, featuring Van Morrison 
on saxophone, and special streamers 
go out to record stores this week. 

(July 12. 1967) 
RCA PLANNING to build record 
factory, with Washington, Co. 
Durham the most favoured location 
  Vicki Carr's It Must Be Him 
LP, Liberty's first release through 
Philips EMI rush-releases Pink 
Floyd debut album. The Piper At 
The Gates Of Dawn   Derek 
Nimmo signs two-year recording 
deal with Pickwick   led by 
Gerry Marsden, British team 
heading for third victory in seven 
years at Knokkc-lc-Zoute song 
festival  Sir Edward Lewis tells 
RR (hat Decca will be making no 
moves on cassette "until we have 
concrete evidence that this is a 
profitable and promising venture 
None seems to exist at the moment" 
  Geoffrey Everitt celebrates 21 
years with Radio Luxembourg on 
Ju,y 15   PMG Edward Short 
announces that BBC's pop music 
service Radio 247 will begin 
broadcasting in September 
Island secures UK dlslribulion' of 
Trojan. 

(July 15.1972) 
FINAL APPROVAL fro 
Polygram for Phonogram ai 
Polydor to market cartridges in 1 
UK  Laurence Myers merges I 
Gem Group with David Joscpl 
Toby Organisation to form GJ 
  from Watney Mann brewt 
group, James Arnold-Baker joi 
Record Merchandisers as managi 
director  MGM puts worldwi 
publishing operation up for si 
  Blackhill and EMI termini 
relationship   Fred Mai 
appointed vice-president of Eants 
International, based in London ... 
MCA planning to rcpromotc Jci 
Christ Superstar album to coinc 
with August opening in West End 
stage presentation   BA 
launches own label in UK .. 
School's Out by Alice Cooper n 
It's Four In The Morning by Fai 
V oung among new Top 50 enti 
  'n concert review, Chai 
Webster reports, "David Bowie > 
soon become (he greatest cnlertai 
Britain has known". 
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Mixed response to EMI video scheme 

by ADAM WHITE 
RECORD RETAILERS have 
responded in mixed fashion to 
EMI's Video Show experiment, the 
installation of VCR equipment into 
selected outlets to promote product 
by new artist signings, the Rhead 
Brothers and Andy Bown, among 
others. 

First reports indicate that the 
"show" has been successful in 
attracting people into stores, but so 
far generally ineffective in selling the 
new albums showcased. A number 
of dealers voiced disappointment 
with this latter failure, especially as 
they were required to stock pre- 
determined quantities of the records 
without sale-or-return. 

Music Week contacted retailers in 
London, the Midlands and the 
Nonh-East — three of the areas in 
which the scheme has been tried to 
date. This week, outlets in Yorkshire 
have the video equipment, to be 
followed by stores in South Wales 
and the South of England. 

EMI devised the Video Show in 
March, installing the hardware into 
the first ten London locations in 

mid-June (dealer contact was made 
via the company's sales force). The 
equipment stays in the stores for 
approximately one week, then is 
transferred to the next region's retail 
recipients. The machines arc 
mounted on a mobile stand, and 
accompanied by supporting posters, 
streamers and leaflets. 

The film features one hour of 
EMI acts, concentrating on the 
Rheads and Andy Bown — three 
clips each, with tracks from their 
new LPs, respectively Dedicate and 
Come Back Romance, All Is 
Forgiven — but also showcasing 
Cliff Richard, Mr. Big, Steve Harlcy 
and Cockney Rebel, the Beatles, the 
Shadows, Marc Bolan, Queen and 
the Little River Band. Regional 
advertising on radio and in the press 
names dealers who are screening the 
show. 

Cost of the entire project, 
according to senior EMI label 
manager, Ian Groves, is around 
£60,000. He describes it as an 
experiment to establish the 
usefulness and potential of video in 
the marketplace, to promote the new 
acts and to increase customer traffic 

\ 

EMI RECORDS held a special playback last week showcasing the 
forthcoming album by Peter St raker, produced by Queen's Freddie Mercury. 
With the two artists are (second left) Bob Mercer, EMI director of marketing 
and repertoire, and Paul Watts, general manager of the company's pop 
division. 

EMI faces claim on 

Beatles track royalty 

by MIKE HENNESSEY 
AN ERROR by the copyright 
department of EMI, relating to a 
track on the November 1964 Beatles 
album, Beatles For Sale — since 
reissued last year on the Rock 'n' 
Roll double album — could cost the 
company several thousands of 
pounds in retrospective mechanical 
royalties. 

The error, which remained 
undiscovered for 11 years, is that the 
Beatles' recording of Kansas City, 
the Leiber and Stoller song, on 
which royalties have always been 
paid solely to the original publisher 
of that song — sub-published in the 
UK by MacMelodies (once part of 
the KPM group and a subsidiary of 
EMI) is, in fact, a medley of two 
songs — Kansas City, and Little 
Richard's Hcy-Hey-Hey-Hey, 
published by Venice Music. 

The Beatles' version of Kansas 
City was a copy of the original Little 
Richard arrangement combining 
both songs, but up to a year ago. 
Hcy-Hey-Hey-Hey had never had a 
label credit on the various Beatles 
issues and reissues and, no 

Rod on Riva 
ROD STEWART'S Atlantic 
Crossine LP. originally issued on 
Warner Brothers K56151. has been 
.ransfcrred to the Riva label. Nc« 
catalogue numbS are 4 
(album). RV4 (cassette) and RVb 
(cartridge); distributor is V\ EA. 
Stewart's single, Sailing, has also 
switched from Warner to become 
Riva 9. 

mechanical or performance royalties 
were paid in respect of the Little 
Richard song on the track. 

Accurate figures for world-wide 
sales of LPs and EPs containing the 
Kansas City/Hcy-Hey-Hey-Hey 
track in the past 12 years arc hard to 
determine. But Rod Buckle, 
managing director of Sonet 
Productions Ltd., UK representative 
of Venice Music Inc., considers that 
the total cannot be less than four 
million. 

"At the most conservative 
estimate. 1 would say that EMI owes 
Venice Music something in excess of 
530,000 in back royalties for all 
territories outside North America," 
he claimed. 

EMI has admitted the error and 
has amended the label information 
on the 1976 double album Beatles 
Rock 'n' Roll Music. Mechanicals 
will be paid to Venice Music in 
respect of the use of Hey-Hey-Hcy- 
Hey on this album. For earlier 
releases, notably on the 1964 Beatles 
For Sale album, EMI is offering 
£3,000 in full settlement of unpaid 
mechanicals on sales of the track in 
the UK. And £6,000 for overseas. 

As a result of the error. EMI has 
paid too much money to the writers 
and publishers of Kansas City. 
Technically the company is entitled 
to a refund, but doubts that 
collection is practicable. 

The mistake first came to the 
attention of Venice Music I no's 
Dorothy Rupe when she noticed in a 
book about the Beatles, All 
Together Now, a reference to the 
facl that titles on early Beatles 
releases, among them Kansas City, 
were sometimes inaccurate. 

in record shops. 
"It was very successful for getting 

people in the store, but not for 
selling albums," said Steve Mclhuish 
of Bonaparte Records, Croydon, 
who feels that the new acts' impact 
was diffused by the variety of the 
film. "Their albums had very short 
clips in the hour," he continued. "If 
it had been half an hour each of 
Bown and the Rheads, I think 
people would have been interested." 

Virgin retail managers in 
Liverpool and London confirmed 
the show's effectiveness in drawing a 
crowd — both Bob Lctschc in the 
North and Dave Martin in the South 
said that their stores were virtually 
brought to a halt by the influx of 
people viewing the VCR — and 
expressed enthusiasm for the 
scheme. Lctschc added that sales of 
the new albums being pushed 
were negligible; "As promotion for 
EMI, the film is fine; as promotion 
for the acts, I am dubious about it." 

"People crowded round to 
watch," commented Graham 
Croney of Our Price Records in 
London's Edgware Road, "but we 
didn't sell a single album nor even 
have a single enquiry." Phil Ward, 
manager of Ali Baba Records in 
Crosby, Lancashire, reported an 
increase in customer traffic as a 
result of the show (his store was 
screening it three times a day), but 
any sales it may have generated, he 
said, went to the more established 
EMI names featured. 

Ward also referred to the poor 
quality of the television speaker's 
sound, especially at high volume, 
voicing the feeling of a number of 
dealers to which Music Week spoke 
(several others hitched up their sets 
to an in-store p.a. system). 

Dave Gould, manager of Goulds 
TV in Wolverhampton, felt that a 
larger screen would carry more 
impact, but praised the artist mix of 
the film — and sold some copies of 
the Andy Bown album. 

For all their reservations, 
dealers agreed that video equipment 
as an in-store promotion device has 
a vital role to play in the future of 
record retailing. Many commended 
EMI for its readiness to experiment, 
though clearly the terms of 
involvement — the stock purchase 
requirement — were a point of 
contention. Others suggested 
various improvements to make the 
scheme more effective, such as 
reducing the number of acts 
showcased (but not the length of the 
film) to give maximum impact to a 
few. and featuring singles instead of 
albums. 

While these two particular points 
seem to be mutually exclusive, they 
represent the lively debate which the 
Video Show has so far engendered. 
At the end of the project's run, Ian 
Groves explained, EMI will be 
evaluating all the evidence and 
deciding what further moves to 
make. 

K-Tel to issue 

pirate album 
A K-TEL album featuring ex-pirate 
djs Tony Blackburn, Ed Stewart, 
Keith Skues and Paul Kaye will be 
released to coincide with the tenth 
anniversary of the demise of the 
offshore stations in August 1967. 

Using original djs. jingles and 
commercials from Radios Caroline 
and London, the LP was being 
recorded at Radio Hallam in 
Sheffield last Friday (1). It is 
believed to be the first to use radio 
station studios in Britain. 

The project was the brainchild of 
Radio 1 Newsbeat's Richard 
Skinner, and features hits from the 
Sixties and topical news bulletins. 
Advertisements for the LP are 
expected to show the only known 
colour film of the two stations, now 
in the collection of Keith Skues, 
Hallam's programme controller. 
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WILL PYE-Ariola link in Germany result in a vice-versa 
arrangement when the German label begins operations here? .... 
the word is that Richard Branson may be contemplating a major 
expansion of the Virgin retail chain .... his new album Donovan 
Rising on RAK marks reunion of singer and producer Mickie 
Most after an eight-year interval .... expect announcement soon 
of solo record deal for Julie "Evita" Covington — but not with 
MCA .... at Beach Boys insistence, tickets for their Wembley 
Stadium concert reduced by £1.50 to £4.00, with Barry dayman 
and Colin Berlin of MAM taking over promotion from Robert 
Paterson .... frustrating for CBS that no new BB product 
available, but WEA cashing in with an EP featuring Sail On 
Sailor.... 
UNLIKELY RE-EMERGENCE of P. J. Proby — as new lead 
singer of Dutch band Focus .... proceeds from Ted "I owe it all 
to milk" Nugent's two Hammersmith Odeon concerts will go to 
World Wildlife Fund — surely there must be a deaf charity with 
prior claim? .... a son Duncan to Arnakata Music director Lloyd 
Beiny and wife Hazel .... a daughter, born on 7.7.77 and 
weighing seven pounds, to Tony Gourvish, manager of Linda 
Lewis, and wife Jane Lumb, a former publicist .... last week in 
Southport, Virgin sales manager Ann Green married singer- 
writer Peter Kelly.... 
FOR ITS Idi Amin-Transatlantic Records phone-in scheme, 
Daily Mirror logged staggering 171,000 calls and dare not take it 
off the 60-line number for fear of jamming main switchboard .... 
CBS hits the road this week with audio-visual presentation to 
provincial media of new Mike Batt Schizophonia album .... 
during recent Marbella holiday, publicity man Max Clifford gave 
kiss of life and saved four-year-old German girl he pulled 
unconscious from sea .... this week CBS has four of top six 
albums .... according to Elvis Presley UK fan club blurb, 
Arcade's 40 Greatest 2LP has sold over 2.5 million copies — and 
secretary Todd Slaughter presented him with the discs to prove it 
.... while RCA claims his 16 non-charting reissue singles sold 
500,000 copies.... 
DESPITE CONSISTENT hits since 1970, Hot Chocolate's You 
Win Again their first UK Number One .... Clive Selwood 
forming his own record production company ... at Rainbow on 
July 31, UK premiere of Grateful Dead film, so far only seen in 
New York .... possibility that Paul Raymond will become 
involved with record industry — but not with any of those Nude 
Wave acts signed by WEA and Chrysalis .... March Artists' Dave 
Woods masterminding a weekly punk night in Wardour Street's 
Crackers discopub .... on July 21, second annual music business 
tug-o-war takes place in Hyde Park — Shirlie Stone at Mountain 
has details .... Katie Kissoon makes State solo debut with If Not 
For Your Love by Wayne Bickerton and Tony Waddington .... 
September departure of deputy m.d. Frank Pearce in the wake of 
James Arnold Baker suggests that despite good results all is not 
happy at Record Merchandisers .... 
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Polydor, 

memory 

Warwick in 

Laine clash 

by CHRIS WHITE 
A FORMIDABLE sales battle is set 
for August, when two "greatest hits" 
packages by singer Frankic Laine hit 
the market. One of the albums, 
released by Warwick Records and 
featuring the US singer's Fifties hits 
for CBS. will be the subject of a 
nationwide tv and radio campaign, 
while Polydor is lining up Memories 
In Gold, a 19-irack LP featuring 
Laine's recent re-recordings of his 
biggest successes. 

The Warwick package is actually 
issued on Monday (18) and radio 
commercials on all stations will run 
throughout August; nationwide 
television advertising will then begin 
in September. 

Multiple Sound Distributors' 
managing director lan Miles said: "I 
was asked by CBS if 1 would like to 
do a 20-irack compilation of all 
Laine's hits, which the company has 
in its catalogue, and, as he has never 
before been the subject of a tv 
campaign — and the fact that it was 
the first time that all his hits had 
appeared on one package — I 
agreed. We did careful research into 
the project; the reaction from the 
trade generally was encouraging, 
and CBS has done very well with a 
couple of Frankie Laine reissues." 

Miles originally intended to 
promote The Yen.' Best Of Frankie 
Laine (PR 5032) more than two 
months ago, but he postponed the 
campaign until autumn because the 
tv advertising market had gone 
"soft" earlier than usual. "Unless 
the radio campaign is an absolute 
disaster, then we shall go on the box 
from September? in all regions." 

"I hope that the Polydor album 
doesn't split sales but 1 believe that 
people do want the product that they 
see advertised on television, and not 

a substitute. 1 must admit that 1 find 
it strange that Polydor should decide 
to re-record all of Laine's hits, when 
most of them arc still in catalogue, 
but they obviously have their 
reasons, i could understand it if a tv- 
mcrchandiser had decided to do it, 
because it is a way of getting all of 
an artist's hits at quite a cheap 
cost." 

Polydor's Memories In Gold was 
recorded by Laine with producer 
Ken Barnes (co-producer of the Slim 
Whitman LP success. Red River 
Valley) during his recent UK visit. It 
is part of a two-album deal with the 
company. Polydor plans to release 
the LP in August, to tie-in with 
Laine's next promotional visit, and 
although there will be no tv support, 
there will be a marketing campaign, 
including browser cards and posters. 

A spokesman for the company- 
said: "We researched the possibility 
of tv advertising but decided 
against it; however, we are confident 
that our album will sell on the 
strength of its content and Frankie 
Laine's great popularity in the UK. 
So far as Warwick's tv campaign for 
their LP is concerned, we didn't 
know about it, but obviously if 
dealers slock Memories In Gold 
alongside the MSD package, then 
consumers will have to decide for 
themselves." 

He added: "The Polydor album 
has one big advantage: it includes 
every major hit made by Laine, 
including Jezebel, Cool Water, 
Thai's My Desire and Lord You 
Gave Me A Mountain. Because he 
has recorded for three separate 
companies over the years, 
Phonogram, CBS and ABC, it 
would be impossible for anyone to 
release an album with the originals 
of all his best songs." 

Transatlantic 

takeover 
FROM PAGE 1 
unrelcascd Logo Records material, 
Logo was started over one year ago 
and since then only one deal, with 
EMI for the much-admired Meal 
Ticket, has been concluded. 

"Geoff and 1 have been totally 
frustrated since we started the 
company. It was our intention to run 
an independent label using our own 
judgement and finance. But we were 
unable to secure the right terms from 
any of the majors, which is why we 
had to licence Meal Ticket to EMI. 
It makes no sense at all, so far as we 
are concerned, to build and develop 
acts and licence them to a half-dozen 
companies. The only alternative was 
to look into the possibility of buying 
an existing company. We looked at 
three before deciding on 
Transatlantic which seemed to be the 
most practical in terms of its size, 
history, back catalogue and price." 

Wypcr added that it was likely 
that the contract would be signed 
this week and that he and 
Hannington, acting as joint 
managing directors, would be based 
there in about three weeks. He said 
that the name of the company would 
not be changed immediately, but "in 
the fullness of lime" it would be 
known as Logo Records, with 
Transatlantic being retained as a 
label, mainly for its back catalogue. 
The Meal Ticket-EMl deal is 
unaffected by the takeover. 

The Marshall Cavendish takeover 
will almost certainly bring about the 
departure from Transatlantic of its 
founder Nat Joseph. When Granada 
look control in June 1975, Joseph 
retained 25 per cent of the shares, 
but Marshall Cavendish is acquiring 
100 per cent of the company. Joseph 
declined to state the precise nature 
of his plans, but his disenchantment 
with Granada has been no secret for 
some time and he is known to have 
theatrical interests to pursue. 

New ILR rates follow survey 

FROM PAGE 1 
station to another. Air's policy has 
been to accommodate each 
company's individual sales 
approach; the new audience figures 
now allow them to work from a 
common base. 

For most stations rates arc likely 
to increase in September, but both 
rep houses believe advertisers will 
get better value for money. BMS 
■however is doubtful about Air's new 
policy. Prime time is currently very 
heavily in demand, and the 
traditional Total Audience package 
(TAP) enables companies to sell less 
popular spots along with prime 

Frank Pearce 

leaves RM 
FOLLOWING THE resignation of 
managing director James Arnold 
Baker from Record Merchandisers 
{Music Week, July 2). it was 
revealed last week that his deputy 
Frank Pearce is also to leave the 
company. 

Arnold Baker is joining Fisher 
Price Toys as managing director 
while Pearce, who has been in the 
record industry for some 40 years 
and was one of the original 
executives of RM in 1966, is leaving 
at the end of September. He is 
joining Damont Records, the 
custom ' pressing and budget 
company in which WEA holds a 
majority interest, as general 
manager. 

No new chief executive will be 
appointed until after Arnold Baker 
departs at the end of July, but until 
this happens the company will be 
supervised by Pearce and David 
Bishop, financial director and 
company secretary. 

ones. BMS m.d. Bob Kennedy fears 
that more specific segments — such 
as breakfast packages — will detract 
from off-peak sales. 

Capital's answer to overloaded 
airtime is to scrap the standard 49- 
spot package, using instead a 
maximum 35-spot package with 
extra spots being bought at the 35- 
spot unit cost. This makes a larger 
package more cosily but ensures the 
correct rotation of spots throughout 
the day. 

Air Services will continue to sell 
TAPs, but they will be pre-empted 
by the new segment deals. Air's 
marketing director Gerry- Zierler 
commented that record companies 
especially could benefit from more 
selective buying, though hit 

compilation albums, for example, 
may still be best suited to TAPs. 

Opinion within the industry is that 
radio is still being undersold. 
Following a presentation of 
Capital's audience figures, research 
manager Colin Day felt that the 
station rates were artificially low; 
"Capital might still appear to be 
cheap rather than inexpensive." 
Gerry Zierler believed that the new 
rates would probably make radio a 
little cheaper, but added that 
although some stations like 
Downtown were "grossly 
underpriced", big rate increases 
were unlikely. Air were meeting their 
companies on Tuesday (12) to 
finalise details. 
JICRAR Survey page 36 

Stiff label settles 

clash with Island 
FROM PAGE 1 
the Adverts' One Chord Wonder 
(BUY 14) have been deleted. "We 
arc running a record company, not a 
museum," commented Riviera. 

Under the previous agreement 
negotiated in March, Island handled 
press and promotion. Now Stiff is to 
look after this side of the operation 
for itself. Vinyl Mogul remains as 
press and promotions officer until 
Faye Heart arrives to take up this 
post in early August. 

The dispute — the cause of which 
remains a mystery — was finally 
resolved after Riviera, Robinson, 
Island managing director Tim Clark 
flew out to New York for talks with 
Island chief Chris Blackwcll. 

The first offering under the new 
deal will be the Elvis Costello album, 
My Aim Is True (SEEZ 3), which is 

rush-released on July 22. In an 
unusual marketing campaign, the 
first 1,000 copies of this LP contain 
a Help Us Hype Elvis leaflet. 
Customers will be able to send a free 
album to the person of their choice 
for the cost of postage. The Costello 
album retails at the normal Stiff 
price of £3.49. 

Commented Tim Clark; "We arc 
happy to have come to a new 
agreement with Stiff. They thought 
the original deal was loo restrictive, 
but our new arrangement allows 
Stiff more autonomy and the 
freedom to promote in their own 
inimitable style." 

Coinciding with the new pressing 
and distribution deal, Stiff has 
announced the appointment of Paul 
Conroy as general manager and 
Suzanne Spiro as general manager. 

Decca discount offer 

on new label lines 

FROM PAGE 1 . 
It behoves us to find new ways of 
exploiting it more than just once 
after its initial release." 

The Jubilee series, retailing at 
£2 50 (LP) and £2.75 (cassette) will 
be available in September with an 
initial release of 12 albums and a 
further eight scheduled for 
December. It will be complimentao 
to the existing mid-price line Ace Of 
Clubs, which will be reserved for 
chamber music and more specialised 
material. Classical manager John 
Parry noted that Jubillee would be 
used only for reissues of material of 
proven quality which had in the past 
been accorded critical acclaim. 

• The first release will cover five 
albums of Beethoven by the Vienna 
Philharmoinc Orchestra under Hans 
Schmidt-Isserstedt. These will 
feature seven of the nine 
symphonies. Among the other 
releases will be recordings of Mozart 
by the New Philharmonia Orchestra 
with Carlo Maria Gulini, a 
highlights LP of La Boheme with 
Carlo Bcrgonzi and Renata Tebaldi, 
Reginc Crispin singing the music of 
Berlioz and Ravel, the Nutcracker 
Suite and music from Peer Gym by 
the Vienna Philharmonic conducted 
by Herbert Von Karajan and an LP 
featuring Eine Kleine Nachtmusik 
by the Vienna Mozart. 

For a minimum order of one copy 
of each of the initial 12 titles, either 
on LP or cassette, dealers will 

rereivc a credit for the cost of one 
record. Larger orders will be scaled 
aCprcmiifl'ion for Jubilee will revolve 
around advertising, posters, window 
displays, a radio station competition 
and a leaflet to tic in with the second release in December. 

The Sounds scries, introduced by 
m-o-r marketing manager Colin 
Borland, will also retail in similar 
£2.50/£2.75 price categories, but 
will be the subject of a different 
dealer incentive. There will be 12 
£2.50 LPs and one 14-track sampler 
with a recommended retail price of 
£1.25. But dealers taking one copy 
of each of the first release will 
qualify for 20 copies of the Sounds 
Terrific sampler for the price of 15. 
The offer covers records only. 

Promotion will concentrate 
mainly on point-of-sale activity, 
including a 20-LP browser box. 
supported by some trade 
advertising. , ■ , r 

Repertoire covers a multitude ol 
Decca's most popular easy-listening 
names, among them Stanley Black, 
Ronnie Aldrich, Mantovani, Frank 
Chacksfield, Edmundo Ros, Ted 
Heath and Stan Kenton. They are 
featured generally on multi-artists 
compilation albums with such titles 
as Sounds Romantic, Sounds 
Swinging, Sounds From The Shows, 
Sounds Latin and Sounds Sexy, a 
first UK release for Dutch 
saxophonist Peter Nordisk. 

Hot summer for 

soul and disco 45s 
FROM PAGE 1 
the Realistics, Billy Paul and the 
Emotions (the last two available 
commercially in 12-inch form), plus 
follow-ups to their recent hits by 
Deniece Williams and Joe Tex. 

Upcoming releases on CBS labels 
feature the Isley Brothers, Johnnie 
Taylor, Teddy Pcndcrgrass, Tyrone 
Davis, the Philadelphia 
International All Stars and the 
Jacksons. 

No other majors are promoting 
quite so much soul and disco 
product at present, but almost all are 
benefiting from the music's mini- 
boom. 

At Pye, Gladys Knight and the 
Pips' Baby Don't Change Your 
Mind is the latest in a consistent run 
of hits for the Buddah foursome, 
which have included Make Yours A 
Happy Home, Midnight Train To 
Georgia and So Sad The Song in the 
past year. Similarly, Boney M's Ma 
Baker is the Atlantic act's third-in-a- 
row success, following Daddy Cool 
and Sunny. 

1 Feel Love is the fourth UK chart 
entry for Donna Summer and her 
best seller since Love To Love You 
Baby in 1976. The irony for GTO, 
also hot with Tony Etoria and 
Heatwave, is that the label's deal for 
Summer (with Giorgio Moroder and 
Pete Bellotle) shortly expires, and 
her product reverts to Casablanca at 
Pye, 

Bo Kirkland & Ruth Davis arc 
chart newcomers (along with T- 
Connection and Fat Larry's Band) 
and their single of You're Gonna 
Get Next To Me appeared through 
EMI International only after 
protracted negotiations with 
America's Claridgc company (at one 
lime, RCA and ABC were rumoured 
to have secured rights). 

The Commodores' Easy is their 
first significant British hit since 
Machine Gun — itself re-issued, 
along with 1 Feel Sanctified, on the 
current 45's B side — nearly three 
years ago. It comes only a few 
months alter the Motown quintet's 
UK visit, also the case with Tavares' 

One Step Away — that group's 
fifth-in-a-row chart entry for 
Capitol and their second since 
louring earlier this year. 

The Detroit Emeralds' previous 
most substantial seller was Feel The 
Need In Me (Janus) in 1973; their 
current Atlantic disc features a 
remake of the tune. 

For A&M, the breakthrough of 
the Brothers Johnson is especially 
gratifying. The pair's 1976 debut 
album. Look Out For Number One, 
went platinum in the US, but was 
less well-received on this side of the 
Atlantic. Strawberry Letter 23 is a 
track from their second LP, Right 
On Time. 

One stops win 

punk sales 

FROM PAGE 1 
however, because I suspect it will all 
get taken over by the big companies 
and become legitimised. But while 
the youngsters are running around 
the shops screaming for the stuff, we 
arc only too happy to help out." 

In Manchester, Colin Riley of 
Wynd Up Records reported his 
company had been able to cater for 
strong local demand for the 
Manchester-based Rabid Records 
label with its single by Slaughter 
And The Dogs. 

Tibro of Scotland agreed that 
demand was running high for punk 
rock singles. "Because it is unusual, 
some of the shops don't know how 
to get hold of it and we are able to 
help out," said sales director Gerry 
Conway, who named Chiswick and 
Illegal as strong sellers in the 
market. 

"One or two of them have already 
got major distribution", he added. 
"And the others are bound to 
follow, with their artists being 
signed up by the big companies. 
Until that happens we can still help 
dealers out." 

PAGE 4 
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Selecta to handle Free Reed 
by TERKI ANDERSON 

OFFERS OF first a licence deal and 
then distribution by Transatlantic 
have been turned down by the new 
specialist folk label. Free Reed 
Records, which has now finalised an 
exclusive distribution arrangement 
with Selecta. 

The agreement unusual in that it 
is for a trial period of six months, 
and is tailored to give Free Reed the 
amount of control it wants over the 
pattern of marketing and dis- 
tribution. The trial period includes 
Christmas, a particularly prolific 
time for folk material. 

Having successfully brought a 
range of marketing ideas to bear on 
folk music in its discount mail order 
business, Free Reed set up its own 
label last November, with an initial 
unprecedented step of releasing eight 
folk titles at one time. This move 

paid off when several began to sell, 
and one album, John Kirkpatrick's 
Plain Capers, reached extra- 
ordinarily high figures for a folk LP 
— over 6,000 to date. 

The offer of a licence deal with 
Transatlantic was not taken up 
because Free Reed wished to remain 
completely independent, and 
Transatlantic's distribution terms, 
were not considered suitable, by 
Free Reed managing director, Neal 
Wayne. The special deal with Selecta 
does not include pressing; Free Reed 
continues to be pressed by Plastic 
Sounds, a small, specialist factory. 
When, as anticipated, the Selecta 
distribution to all retailers, 
combined with mail order sales, 
brings large pressing orders, Free 
Reed will use other similar small 
plants to maintain strict quality 
control. 

Product to be released during the 
period of the Selecta deal includes a 
folk opera by Pete Bellamy. U m 
be issued as a boxed-set and will be 
the first quadraphonic folk 
recording; the cast includes several 
major folk artists including John 
Kirkpatrick and Martin Carthy, who 
have just replaced Bob Johnson and 
Peter Knight in Stecleyc Span. A 
double album tracing the history ot 
brewing in words and music, with 
William Rushton as narrator, is also 
planned. 

At the same time as it announces 
its new distribution deal — which 
will be put onto a firmer long-term 
footing in the New Year if it proves 
mutually satisfactory — Free Rccd is 
to open a London specialist retail 
outlet for product on its own label 
and on the 150 labels on its mail 
order catalogue. 

New Polydor appointments 
CHANGES HAVE been announced 
affecting Polydor's marketing and 
product divisions, which will no 
longer operate separately but be 
replaced by a product marketing 
unit, and headed by George 
McManus. previously pop product 
manager. His team comprises 
Malcolm Jones. Tim Chacksfield 
and Lionel Burdge. who will he 
responsible not only for planning 
and scheduling new- product, but 
also for the marketing follow- 
through. Gareth Harris, previously 
marketing manager, is promoted to 
head of the advertising division, 
newly created. Alan Wcedon. 
formerly pop marketing assistant, is 
now tape marketing manager. Both 
division managers will report to 
Polydor deputy managing director, 
Tom Parkinson. Two further 

appointments in sales information 
and special projects will be 
announced shortly. 
EILEEN BURTON has joined the 
staff of Tony Barrow International 
as assistant press officer/secretary. 
She was previously a p.a. at H'o/nan 
magazine. Liz Hutton, who has been 
with the company for the past 18 
months, is leaving at the end of this 
month for a career in social work. 
PETER SUMMER FIELD has 
moved from a&r at Pyc to head the 
promotion department, and Issy 
Price, formerly promotion manager, 
is now heading the artists relations 
department. Pye has also appointed 
a new label manager, to deal 
exclusively with Casablanca 
product. He is Matt Hayward, who 
has been until recently a&r director 
for Satbcl of South Africa. 

GORDON MACKENZIE, EMI 
m.o.r. division administration 
manager for the past 12 months, has 
been appointed label manager of 
EMI Bovema in Holland. Prior to 
his Manchester Square appointment, 
he worked at EMI's Hayes factory in 
royalties. Previously he worked for 
B&C Records. 
TERRY WALKER has been 
appointed national promotions 
manager with EMI's croup 
repertoire sales and promotion 
division. He was previously 
marketing manager for the 
company's licensed label division, 
and before that with the Hollies 
management and Rak Records. 

Hospitals' 

mayday call 
HOSPITAL RADIO has been a 
much maligned but essential service 
since its inception. As a ruor 
dealer and librarian ol a ne 
hospital station, I am in a unique 
position to sec just what support 
record companies provide. The 
results arc not encouraging. We, at 
Radio Whist on, situated at W histon 
Hospital near Liverpool have 
tremendous support from the 
hospitals' authority, and virtual 
neglect from the music industry. 
The value of a record request and 
namecheck to a patient who as well 
as being ill is lonely, nervous and 
depressed is immense. 

Being completely independent of 
the hospital authority finance hits us 
very hard, with almost £1500 being 
raised over the past twelve months, 
all of which has been spent on all 
kinds of equipment (most of which 
we have managed to buy — or had 
donated — at very generous 
reductions) and records. Although 
we have written in the past to over 
fifty companies only Creole. Jet. 
Power Exchange, Bradlcys and 
Virgin supply us with some releases. 
Reps calling at my business have 
been asked for white labels and any 
other free copies, but with the 
notable exception of our Pyc rep. no 
one has supplied us with any 
product. 

As there are no more than 200 
hospital stations in this country, I 
think it is a crying shame that we 
cannot have more backing from the 
industry. Promotional copies surely 
can be sent by record companies 
who have an eye for good promotion 
and most of all, a charitable heart. 
Is it too much to ask for free 
records, costing very little to the 
company concerned in an industry 
where millions of pounds arc made 

every year, to be sent to a charitable 
organisation thai is in desperate 
need of them? 

Wc arc currently in the process o( 
writing to all record companies in 
• he UK. Bearing this in mind can I 
make an appeal to the record 
industry to give us and o her 
hospital stations, I ull support so that 
we will no longer need to inform our 
listeners regularly that we don t have 
their particular choice of music If 
anyone would like to put us on their 
mailing list and if any dealer, rep., 
reviewer, dj etc. would like to supply 
us with any kind of records, posters, 
badges — any freebics in fact — you 
can contact meat this address: 

Steve R. Wainwrighf, Company 
Secretary, T. Wainwright and Son 
(Rainford) Ltd.. 22 Church Road, 
Rainford, St. Helens. Telephone 
Rainford 2631 (out of hours 
Rainford 4189). Or contact our 
station manager anytime on 051 430 
9001. 

Late WEA 
IT IS with wry amusement that I 
read letters from far-flung dealers 
congratulating WEA on its 24-hour 
delivery service. I too, was hoping 
for greatly improved deliveries for 
the Reading area once WEA went 
independent. But no, it was not to 
be. CBS/WEA used to take 72- 
hours exactly from order to delivery, 
and that's to cover a distance of 30 
miles! CBS still takes the same time 
and now WEA does too. Maybe 
some day we'll be treated to a better 
delivery service. After all. our 
Plymouth branch gets their delivery 
in 3 6-hours. 

S. Gee, Group record buyer, 
Knights, Church St, Cavcrsham, 
Reading. 
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When KISS bring out a new album called 

"Love Gun', there's only one thing you can do. 

Load up. 

Specially when it's backed up by colour 

advertising in the music press, special colour 

posters and in-store displays. 

So be quick on the draw. 

And get your sights set on big profits. 

Album CALH 2017 Cassette ZCCAN 2017 
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Audio trade hit by 

smuggled hardware 

ATHENS — At least 30 percent of 
the hi fi equipment used in Greek 
homes has been smuggled in, claims 
the local Electro-acoustics 
Importers'Union. 

The smuggling is mainly- 
attributed to the PX and Audio 
Clubs operating in the US military 
bases which every month each sell 
£170,000 worth of audio-video 
equipment, free of tax and other 
restrictions, to servicemen. It then 
ends up with eager Greek customers. 

Ii is claimed the equipment 
changes hands at 40 percent less than 
regular US retail prices. American 
authorized to buy items from PX 
stores sell them to Greeks at a profit 
of 10-20 percent without reporting 
the sales to the customer authorities. 

The union further stresses that the 
local hi fi market is still very small 
and is only five percent of the full 

Bovema push 

Rhead debut 
HAARLEM — EMI-Bovema is to 
promote heavily the debut single by 
UK act the Rhead Brothers, out at 
the end of the month. The track, 
Woman Of Soul, is from the act's 
album which will be a focal point at 
the EMI-Bovema presentation of 
autumn repertoire at the Sonesta 
Hotel, Amsterdam (August 18). 

The duo comprises John and 
Steve Rhead who both sing and play 
acoustic guitars. First Dutch 
concerts by the group are scheduled 
for late August. 

sales potential. Reasons given are 
lack of musical education in Greece 
and high equipment prices. And 
prices are excessive because of taxes 
and other surcharges usually 
resulting in a figure 100-150 percent 
over purchase value of items from 
abroad. 

Also noted in the Greek hi fi trade 
is that sales arc basically limited to 
cities such as Athens and 
Thessaloniki. 

Now the union, which was 
established in 1975 with a 
membership of some 30 importers, is 
starting a publicity drive to inform 
Greek buyers of the equipment 
legally available. 

N0S team in 

music contest 
HILVERSUM — The Dutch 
broadcasting company NOS will be 
represented at the 13th International 
Nordring Festival of Light Music by 
a team comprising Ack van Rooyen 
(trumpet), Ferdinand Povel 
(saxophone), Jasper van 't Hof 
(piano) and some UK singers. The 
event is scheduled for the Tivili, 
Copenhagen (August 17-21). 

Teams from Ireland, Finland. 
West Germany, Sweden, Norway, 
Belgium, the UK and Denmark are 
also taking pan. Each team has to 
play an original composition lasting 
some 40-50 minutes and all will be 
accompanied by the NOS orchestra. 
The Dutch team will play A Simple 
Song, a work adapted from a theme 
by Leonard Bernstein. 

POLYDQR INTERNATIONAL and Francis Dreyfus Music have signed a 
deal which brings French artist Jean Michel Jarre to the label for most of 
world's markets. Pictured at the signing are (left to right) Roland Kommereli 
(Vice President, a&r/marketing), Stan Witold (International manager Francis 
Dreyfus group), Mike Hales (Director, popular music), Francis Dreyfus, and 
Daniel Vaconsin (lawyer for Dreyfus). 

Artemis 

signs major 

catalogues 

HAMBURG - Artemis here has 
acquired for the Intersong group of 
music publishing companies 
worldwide sub-publishmg "ghts 
(excluding the US and UK) of 
Harald Square Music and Times 
Square Publications, from Freddy 
Bienstock Enterprises, New York. 

The catalogue include such 
international musicals as Fiddler On 
The Roof, Cabaret, Godspcll, 
Company and Fiorello. 

Intersong has also set up a long- 
term deal with Edition Andros, run 
by producer-composer Leo 
Leandros, which controls material 
written by him and recorded by CBS 
artist Vicky Leandros. 

Amsterdam centre bans rock 

AMSTERDAM — The management 
of the RA1 Congress Center has 
banned rock concerts. The last 
concert at the 1,400-seat venue will 
be an appearance by US blues singer 
Bonnie Rain on July 30. 

The ban is a sequel to disturbances 
at the George Benson concert during 
the recent 1MIC conference in 
Amsterdam. Large amounts of cash 
and 200 tickets were stolen in a raid 
on the centre's box office, and 
translation equipment was van- 
dalised during the show. 

Dutch promoters called the ban a 
"disaster", for it leaves Amsterdam 
with only three sizable rock venues: 
Concert Hall (capacity 2,200), Carre 
Theater (capacity 1,700) and Jaap 
Eden Hall (capacity 4,000). 

But Concert Hall and Carre 
Theatre arc practically write-offs 
from a promoter's point of view. 
The Concert Hall is used mainly for 
classical performances, and less than 
ten concerts a year can be staged at 
the Carre, as the theatre has a full 
schedule for cabaret and ballet. 

This leaves Jaap Eden Hall as 
Amsterdam's only regular rock 
concert venue. Only big 
international acts are a strong 
enough draw to fill the auditorium. 

Amsterdam's club circuit, played 
by upcoming groups, has two 1,000- 
seat venues, the Paradiso and the 
Milky Way. 

The ban imposed by the 
management of the RAI will 
certainly have an impact on the 

Dutch pop scene, according to 
promoters here. They fear many 
foreign acts may no longer come to 
Holland, "because Amsterdam is 
considered the country's cultural 
centre". 

Alternative dates can be arranged 
in other Dutch cities, such as 
Rotterdam and The Hague, but 
promoters say foreign acts are keen 
to perform in Amsterdam. 

Attempts by the promoters to 
meet with the RAI management 
have failed. 

For the past seven years, rock 
concerts have also been banned at 
the RAI Exhibition Hall. The 
prohibition was imposed when fans 
gatecrashed a Rolling Stones concert 
and demolished a gateway. 

^. : 

PUNK ROCK-NEW WAVE 

[ ] CHELSEA Right to Work [ 
[ ]THE RINGS I Wanna be Free [ ] 
[ ]THE POLICE Fall Out [ ] 
i ]THE CORTINAS Fascist Dictators [ i 
[ ] STANLEY FRANK S'cool Days [ ] 
[ ] FLAMIN'GROOVIES Teenage Head [ ] 
[ ]THE VIBRATORS Baby Baby [ ] 
[ ]THE VIBRATORS We Vibrate [ ] 
[ ] GORILLAS Gatecrasher [ ] 
[ ] ROKY ERICKSON Bermuda [ ] 
[ ] HORRORCOMIC Pierrepoint [ ] 

] LUCY Really got me Goin' [ ] 
]THE lOVers Keys to your Heart [ ] 
]TOM PETTY & HEARTBREAKER Anything That's Rock & Roll [ 

EDDIE & HOT RODS 96 Tears/ Get Out of Denver/ Gloria Satisfaction 

* CHART & ORDER FORM 

] MOTORHEAD Motorhead [ 
] THE USERS Sick of You [ 
] THE ADVERTS One Chord Wonders [ 
THE STRANGLERS Go Buddy Go [ 
MINK DEVILLE Spanish Stroll [ 
THE JAM In the City [ 
THE RUMOUR Do Nothing [ 
THE CLASH White Riot [ 
EATER You [ 
FLAMIN' GROOVIES Slow Death [ 
SEXPISTOL God save the Queen [ 
COUNT BISHOP Baby you're Wrong [ 
TELEVISION Marquee Moon Parti [ 

EDDIE & HOT 

] EATER Thinkin' of the USA 
] SCREWDRIVER You're so Dumb 
] MODELS Freeze 
]THE RAMONES Blitzkrieg Bop 
] RADIATORS Television Screen 
]THE CLASH Remote Control 
] THE COUNT BISHOPS Train Train 
] JONATHAN R1CHMAN Roadrunner 
] COUNT BISHOP Route 66 
]THE HEARTBREAKERS Chinese Rock 
]THE APPLE Do the Standing Still 
J FLAMIN' GROOVIES Shake some Action 
] BLONDIE In the Flesh 

RODS Imight be Lying/Ignore Them 

TOTAL [ ] Compiled from actual Warehouse Sales. 
To receive stocks send remittance with order (48p per record plus VA T including packaging and oostaoe) 

Tom || (minimum order 50 assorted records} 
LIGHTNING RECORDS - PUNK DEPT., ' 
841 Harrow Road, London, NW10 5NH, Telephone: (01) 969 5255/6/7/8 

110071/' 
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BRAND NEW ALBUM 

86029 

FEATURES THE SINGLE 'HANDY MAN' 
PRODUCED BY PETER ASHER 

Order from CBS Order Desk, Tel: 01 -960 2155 CBS Distribution Centre, Barlby Road, London W10 

CBr: 
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& Tapes 
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Your kind of music 
MUSIC FOR PLEASURE LIMITED, 

80 BLYTH ROAD HAYES, MIDDLESEX UBS 1AY 
TELEPHONE: 01-561 3125 

EMI TELEPHONE SALES, 1-3 UXBRIDGE ROAD, 
HAYES. MIDDLESEX UB4 0SY 

TELEPHONE; 01-759 4611 4532 
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State radio 

blamed for 

MILAN — Alain Trossat, managing 
director of Phonogram (Italy), has 
spoken out about the state of the 
Italian record industry and says the 
current Italian economic crisis is 
only one of many factors which 
prevents the market from growing 
naturally. 

He also blames the power of RAI, 
the State-run radio and television 
network, the lack of professionalism 
in all sectors of the industry, unfair 
competition, bad information and 
— last but not least — tape piracy. 

Trossat took up his position as 
Phonogram m.d. here in 1968, 
having worked with Philips in 
France and Chile and for nearly six 
years with Phonogram (Brazil). 
Since his appointment, Phonogram 
(Italy) has reached an important 
position among leading Italian 
record companies. 

Due to the poor state of the Italian 
economy, 1977 is proving as difficult 
as last year for the record industry, 
with no real market expansion, 
strong competition, increasing costs 
and a general reduction in 
investment. 

Trossat points out: "Added to all 
this there is also a general lack of 
musical creativity and of novelties." 

He claims the RAI policy does not 
help the situation. "The national 
radio and television network is based 
on political power only. Though an 
official agreement has come into 
force according to international 
regulations on mechanical rights, 
RAI is doing its best not to pay the 
due sums to AF1, the record 
manufacturers' association which in 
turn does react strongly as it is 
internally divided. 

"As for live shows and song 
festivals, an important part of 
national televison programming, 
RAI usually finances some 
promoters, the same nine or ten in 
all, and then these ask the record 
companies for financial support. 

"This way the State-controlled 

Work starts 

on Smeets 

rock opera 

AMSTERDAM — Jan Smeets, 
organiser of the Pink Pop Festival, 
Holland's most prestigious annual 
open-air pop festival, is working on 
a pop-opera which should be 
complete by the end of 1978. 

The project which will feature the 
Limburg Symphony Orchestra, 
several Dutch rock groups and some 
internalional operatic names. The 
Limburg local Authority investment 
in the scheme will be around 
£25,000. 

Chrysalis deal 
ATHENS — Phonogram now 
manufactures and distributes 
Chrysalis Records in Greece, 
following a parallel move in the UK 
by the label from Island to 
Phonodisc. First product under the 
new deal is made up of albums by 
Leo Sayer, Jethro Tull, Procol 
Harum, UFO and, for the first time 
here, Stcclcye Span. 

Now Phonogram intends releasing 
the entire Jethro Tull and Ten Years 
After back catalogue. Chrysalis was 
previously distributed by Emial in 
Greece. 

Nikos Antypas, Phonogram 
managing director, says a massive 
television promotion is planned for 
Chrysalis acts. 

, piracy 

decline 

Holland 

network saves around 50 per c|| o 
costs as it avoids taking care of the 
actual management involved. But 
the music industry is given no 
guarantees regarding the staging ot 
the show. 

In Italy, official information on 
the market share of turnover of 
various companies within the record 
industry is almost completely 
lacking and this leads to further 
misunderstandings. As an attempt to 
rectify this, Phonogram has set up a 
special office for market research, 
aimed at getting precise data 
concerning the Italian national 
market. 

"The first enquiry we made look 
into consideration the 1975 balance 
sheets of the major companies 
which, through a recent law, arc 
now available to the public and with 
rather more detail than in the past. 
We have worked it out that 
Phonogram, with an income of 8.9 
thousands of millions of lire or £6 
million at the current rate of 
exchange, was number two company 
in Italy in that year. We intended 
gathering this kind of information 
every year from now on — and to 
publicise it here." The quantity of 
units sold, he added has remained 
more or less the same for years.4 'We 
don't have official figures yet for 
1976 but I expect an increase due to 
the market appearance of several 
mid-price lines." But he considers 
that price reduction might prove 
detrimental to the industry, and 
instances last year when RCA issued 
its Linea Tre series. Most of its back 
catalogue was half the normal price. 
It was, he said, a "tremendous 
blow" for every company. 

He added: "Subsequently all the 
major companies started selling 
back catalogue at mid-price (an 
average retail price of £1.80, or 
3,000 lire.) At Phonogram, we are 
behaving with caution in this area of 
business. We look for clean 
remuneration and feel a really 
profitable mid-price line should be 
based upon domestic product. We 
have many doubts about " the 
usefulness or value of exploiting 
foreign catalogues in this way." 

WB Music 

opens HQ 

in Sweden 
STOCKHOLM — Previously 
represented here by Nordiska 
Musikforlaget, Warner Brothers 
Music is now establishing its own 
organisation in Sweden. 

Some months ago, Lcnnard 
Desmond, president of Nordiska, 
quit the job following disagreements 
with the Danish head office Wilhelm 
Hansen, and he was followed by the 
entire professional staff of the 
Nordiska pop music division. 

Then the Nordiska reshuffle were 
followed by the news that Warner 
Brothers Music and its affiliates 
would not renew contracts on 
expiration, and would set up a 
separate operation, with Desmond 
in Charge. During the past five 
years. Warner Brothers Music has 
established its own operations in 
Australia, the UK, France, Italy and 
Germany. 

Now Desmond says: "I aim to 
build a rosier of local composers, 
because it is important not to rely 
solely on international catalogue. In 
any case, there is a growing interest 
worldwide in Scandinavia 
copyrights." 

He believes Warner Brothers 
Music will be fully established in 
Sweden by the end of the year. 

(courtesy Stichting Nederlandse 
Top 40) 

SINGLES 

1 MA BAKER - Boney M 

2 WHAT'KIND OF DANCE IS __ Veronica Unlimited 

3 |P DON'T WANT TO TALK 
ABOUT IT - Rod Stewart 
(Warner Bros) 

4 OXYGENE FOUR — Jean- 
Michel Jarre (CNR) 

5 YES SIR I CAN BOOGIE - 
Baccara (CNR) 

6 YOUNG AND IN LOVE - 
Internationals (CNR) 

7 CHERCHEZ LA FEMME - Dr. 
Buzzard's Savannah Band 
(RCA) 

8 A REAL MOTHER FOR YA — 
Johnny Guitar Watson (CBS) 

g AINT GONNA BUMP NO 
MORE —loe Tex (CBS) 

10 IT'S YOUR LIFE - Smokie 
(Rak) 

LPs 
1 HOTEL CALIFORNIA - 

Eagles (Asylum) 
2 LOVE FOR SALE - Boney M 

(Hansa) 
3 RUMOURS - Fleetwood 

Mac (Warner Bros) 
4 OXYGENE — Jean-Michel 

Jarre (CNR) 
5 AMERICAN STARS 'N BARS 

— Neil Young (Warner Bros) 
6 BOOK OF DREAMS - Steve 

Miller Band (Philips) 
7 YEAR OF THE CAT - Al 

Stewart (RCA) 
8 BESTE VAN BOUDEWIJN DE 

GROOT — Boudewijn de 
Groot (Philips) 

9 LOVE AT THE GREEK - Neil 
Diamond (CBS) 

10 DOUBLE TAKE - Mark and 
Clark Band (CBS) 

Italy 

PAGE 10 

1 AMARSI UN PO' - Lucio 
Battisti (Numero Uno — RCA) 

2 GONNA FLY NOW (THEME 
FROM ROCKY) - Maynard 
Ferguson (CBS — MM) 

3 ORZOWAY — Oliver Onions 
(RCA) 

4 TU MI RUBI L'ANIMA - 
Collage (Saar) 

5 A WOMAN IN LOVE - 
Adriano Celentano (Clan — 
MM) 

6 BLACK IS BLACK - La belle 
Epoque (EMI) 

7 DISCO BASS - D.D. Sound 
(Baby Records) 

8 ALLA FIERA DELL'EST - 
Angelo Branduardi 
(Phonogram) 

10 MA PERCHE' - Matia Bazar 
(Ariston — Ricordi) 

11 SOLO — Claudio Baglioni 
(RCA) 

12 'A CANZUNCELLA - Alunni 
Del Sole (P.A. — Ricordi) 

13 BELLA DA MORIRE - Homo 
Sapiens (Rifi) 

14 DOMANI — Guardiano Del 
Faro (Cetra — Fonit/Cetra) 

15 MIELE — II Giardino Dei 
Semplici (CBS - MM) 

EMI posts 
EMI EUROPE has announced 
several new appointments, dating 
from the beginning of July. 
Friedrich Wottawa, acting m.d. for 
EMI Electrola has had his position 
confirmed. Michel Lendvai, EMI 
Switzerland m.d. is now Director, 
Lesire Developments, Jorgcn 
Fritsch, (Fona Denmark m.d.) is 
now Deputy Chairman of Fona and 
remains a director of the company, 
Guy Deluz, EMI Switzerland g.m. is 
now acting m.d. and Hogcr Bjarnt 
replaces Fritsch as Fona Denmark 
with additional responsibility fnr 
Sweden and Norway. 
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