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Trade concern over 

three-tier 45s prices 

FACED WITH three different 
RRPs for the common-or-garden 45 
from this week onwards, 
independent record retailers 
throughout the country are setting 
their own price levels. Governing 
factors include local competition, 
particularly with the High Street 
multiples, their own assessment of 
what the market will stand, and the 
need for price uniformity to avoid 
confusion amongst their own sales 
staff. 

A dipstick survey of dealers by 
Music Week finds various prices 
operating, but the most common 
tags are 65p, 70p and 75p. Few of 

Staff, policy 

changes in 

DJM revamp 
byTERRI ANDERSON 

AIMING FOR a total revamping of 
DJM's image as a record company, 
managing director Stephen James 
has embarked on staff and policy 
changes, and severe cutbacks in the 
UK artists rosier. 

A major step taken this week was 
the closing down of DJM's 
international a&r department. This 
has meant the redundancy of David 
Yeats, who has run the department 
for over two years. The move has 
come relatively soon after the 
company's renewed deal with 
Springboard in America, which 
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those contacted were selling singles 
at 80p, the new level recommended 
for EMI group releases from 
Monday (I). 

Said Harlequin's Laurie Krieger, 
overseeing the largest chain of 
independent record stores in Britain, 
"We arc in a ridiculous situation, 
because no dealer will be able to 
charge 80p for a single while the 
multiples arc discounting so much. 
It is very unfair on the part of 
EMI to put such an RRP on 45s". 
Harlequin is retailing the 
configuration at 65p (70p for 
oldies). 

Responded Woolworth's- Bob 
Egenon, buyer for the record 
branches of the multiple. "We really 
don't want to undercut, but we 
won't go up unless everyone else 
does, because we must charge the 
competitive price in the High 
Street." Yet he agreed that the 
situation is laden with dangers, and 
is making it difficult for new artists 
to break through. "I would like to 
see a decent profit margin on 
singles", Egerton added, "instead 
of virtually giving them away, but 
that won't change until everybody 
stops undercutting." The chain is 
currently selling45s at 64p. 

Observers now question whether 
the latest round of price increases, 
and the trade's response, is bringing 
the UK record industry' closer to an 
"artificial" RRP situation, where 
manufacturers suggest list prices 
beyond realistic levels to maximise 
their profit margin, knowing that 
retailers — pressured by the forces 
of the marketplace — have no 
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PHONOGRAM MANAGING director designate Ken Maliphant gives the 
thumbs up as the new licensing deal between Mountain and Phonogram is 
signed. There to mark the occasion were (left to right): Terry Bart ram. 
Phonogram head of public relations; Derek Nicol, Mountain group 
managing director; Ken Maliphant and Rod Buncombe, Mountain Records 
general manager. 

Malipiiant brings back 

Mountain to Phonogram 

by JOHN HAYWARD 
INDUSTRY SPECULATION was 
confirmed this week with the 
announcement that Mountain 
Records has signed an exclusive 
licensing deal with Phonogram. 

The deal was negotiated between 
Derek Nicol, managing director of 
the Mountain Group, and 
Phonogram's Ken Maliphant. It is 
the first signing for Maliphant since 
he became managing director- 
designate of Phonogram — an 
appointment he assumes at the end 
of the year. 

The arrangement will cover all 

new product from the Mountain 
artists' roster, which includes 
Nazareth, Sensational Alex Harvey 
Band, Martyn Ford Orchestra, 
Wales O'Regan, Krazy Kat and 
traditional Scottish repertoire. 

Mountain was previously licensed 
through EMI, but under the terms of 
the new deal, all existing Mountain 
back catalogue is now available 
through Phonogram with catalogue 
numbers remaining unaltered, apart 
from a new series, to be catalogued 
TOPA, where albums will retail at 
£3-25- TO PAGE 4 

12 per cent 

turnover gain 

by Polygram 

THE POLYGRAM Group, which 
embraces the recording activities of 
Phonogram and Polydor and 
Chappell publishing among its many 
interests, boosted its turnover to 
DM 1,800 million last year, an 
increase of 12 percent. 

This is revealed in the Polygram 
76 report which is a repetition of the 
first issue last year in that it throws 
very little light into the workings of 
the 31-country group. There are the 
usual bar graphs indicating "that 
Polygram group sales at retail were 
worth DM 2.8 billion in a world 
market valued at DM 19.2 billion, 
compared with DM 0.8 billion back 
in 1967 when the market was worth 
DM 8.7 million. It can also be seen 
that the group's share of the world 
market has grown by 250 percent 
since 1967, while the market itself 
has expanded by 121 percent. Also 
revealed is that Polygram factories 
manufactured nearly 272 million 
music carrier units (31 million tape 
units and 240 million record units, 
nearly 30 million more than in 1975). 

But no information regarding 
profitability is forthcoming, nor is 
any meaningful mention of the 
progress of the group in America 
apart from a brief comment by 
president Cocn Solleveld that it 
"significantly solidified" its 
position there and that an 
"intensified relationship" with the 
Robert Stigwood Organisation 
provided additional operational 
impetus. 

Solleveld does, however, reveal 
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ILR franchises sought in over 50 areas 
by GODFREY RUST 

GROUPS IN over 50 areas of 
Britain are seeking franchises to 
open Independent Local Radio 
stations, it was revealed by IBA 
Chairman Lady Plowden in a speech 
in London last week. 

At the same lime the existing 19 
ILR companies spoke out in favour 
of an immediate and steady 
expansion of the 'network', and 
hammered another nail into the 
coffin lid of the Annan Committee's 
proposal to set up a new authority to 
look after local radio in this country. 

The growth of local radio was 
halted by the Government in 1974 
while the Annan Committee looked 
at the whole future of broadcasting. 
The last commercial station, Beacon 
Radio in Wolverhampton, came on 
air over a year ago. The BBC has 20 

Contents 
August LP releases 37 & 38. 
ralentscene: The other side 
)f Mike Ball 31. Lions — 
Scotland's winner 33. Taking 
lisco coals to America 35. 
*adio 8 & 10. Europe 14. 
Battle of the giants 16. 
Classical 20. 
Phis week's singles 43. 
ylarketplace41,44& 50. 
:HARTS: Top 50 49. Top 
j^s 47. Pull-out Top 60 
:olour chart: centre 

local stations operating in Britain. 
The Annan Report was published 

in March this year, recommending 
the expansion of local radio but 
calling for a new body — the Local 
Broadcasting Authority — to take 
over local radio from both the BBC 
and the IBA. 

Since then the BBC has mounted 
what has been acknowledged to be 
an impressive campaign to hang on 
to its local interests. Lady Plowden's 
speech, to the Media Circle last 
Wednesday (27), displayed the 
IBA's fire-power in its own bid to 
control the future growth of radio. 

The news that groups in every part 
of the country are eager to back 
commercial radio comes as a sharp 
contrast to the situation two years 
ago. When the Wolverhampton 
franchise was advertised there was 
just one application. It was the lack 
of British interest- that brought 
about the heavy and much- 
publicised Canadian investment in 
the later ILR companies. 

Clearly now that the bandwagon 
is rolling profitably there are many 
willing to jump onto it. Advertising 
revenue for the year ending in June 
this year was £16.5 million, up 65 
per cent on the previous twelve 
months, and speculations for the 
year January-January range from 
HO to £25 million. 

Lady Plowden put the IBA's case 
by outlining what independent local 
radio has achieved "in its short 

life". She attacked the myth that 
ILR is a young people's pop music 
service, pointing to the fact that the 
over 35s make up over half the 
national audience and the discovery 
that "a more varied diet, with 
emphasis on speech, local 
information and access is what the 
public likes". 

She found the Annan 
recommendation of a new authority 
"a depressing conclusion". Quoting 
Lord Annan, she noted that "the 
benign influence of the IBA" had 
created a service in which "the evils 
of commercialism have been caged 
and the virtues of competitiveness 
and profitability encouraged". 

The second salvo from the 
independent interests last week came 
in the publication of the "Annan" 
submission to the Home Secretary 
from the AIRC (Association of 
Independent Radio Contractors), 
the trade organisation of the existing 
ILR companies. 

The AIRC attacked the BBC's 
figures — quoted in the Annan 
report — that a very large station 
would cost £450,000 to set up and 
£250,000 annually to run. 

From the experience of the current 
stations, AIRC calculates that the 
capital costs of a new station would 
vary from £474,000 (for a station 
serving less than 500,000 people) to 
£2,500.000 for a station in London. 
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Kessler, Grass 

form Barak 

with President 
A NEW Label. Barak, has been 
formed by President Records in 
conjunction with the US 
management team of Danny Kessler 
and Clancy Grass, whose artists 
include Johnny Guitar Watson, 
Leon Haywood, Papa John Creech, 
the Chi-Lites and the Originals. The 
deal was set up recently when David 
Kassner went to Los Angeles looking 
for product. 

The first Barak release is a single 
called Seven Over From Mars by 
Johnny Green and the Green Men 
(BAR 1) which has, Kassner reports, 
given the label a good start by being 
picked up by Radio One. An LP by 
the same band is to follow, and so 
will product from other early 
signings to Barak, including the Billy 
Hayes Band and Jackie Payne. 

None of the artists managed by 
Kessler and Grass will record for the 
label at present, but there is Kassner 
said, a possibility that if all goes well 
some of these artists may eventually 
move over. 

Chiswick launches Thrust 
A MIDSUMMER burst of activity 
at Chiswick Records will see the 
launch of a new label called Thrust 
to handle more pop-orientated 
product than is usual for the parent 
company 

Launch date is scheduled for 
August 12, when the debut release 
will be a re-make of John Zacherle's 
1959 hit Dinner With Drac by new 
discovery Lee Kristofferson (RUFF 
1). 

The first 4,000 copies of the single 
will come in a special picture sleeve, 
and promotion will be concentrated 
around disco plays and Wilde Rock 
outlets. Like Chiswick, Thrust will 
be distributed by Anchor. 

"Occasionally we get things which 
arc very good records, but don't 
quite fit into the Chiswick style, 
although they stand a chance of 
being hits," said label boss Ted 
Carroll. "Thrust is unlikely to be as 
active as Chiswick, but it is 
something we have been planning 
for six months, and has now become 
possible since our distribution deal 
with Anchor." 

Meanwhile Chiswick is working 
on two new albums. First on the 
market is Chiswick Chartbusters 
Vol. 1 (CH 2), featuring cuts from 

the back catalogue from bands like 
the Count Bishops, Rocky Sharpe 
And The Razors and the Gorillas. It 
is a mid-price offer retailing at 
£2.25. 

On August 12 comes the first 
Motorhead LP (WIK 2) which will 
be shipped in the middle of a 24-date 
national promotional tour by the 
group and the Count Bishops which 
runs through to September 5. 
Chiswick is consolidating the push 
with local paper competitions 
offering prizes of albums, rare 
singles and concert tickets. Sounds 
will also carry the contest, and local 
radio interviews will be undertaken. 

The last move of the summer from 
Chiswick is the arrival of partner 
Trevor Churchill back into the 
company. For the last 15 months the 
international product manager at 
Phonogram International in 
Hamburg, Churchill takes up the 
managing director's post at 
Chiswick and will be involved in 
setting up international licensing 
deals for the company in his first few 
months. 
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Come aboard the 

SEASIDE SPECIAL 

current album from 

The New Edition 

'Get 

ftBCtV Served 
, the current 

More than 8 million 
viewers watch 'SEASIDE 
SPECIAL' every week. 

The theme tune of the 
show 'Get A Little 
Sand Between 
Your Toes' is now 
featured on the 
album. 

Other songs 
from the album 
are regularly 
heard on the 
show. 
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Order from CBS Order Desk, Tel: 01 -960 21 55 CBS Distribution Centre, Barlby Road, London W10 

Tempest to 

EMI Music g.m. 
ROY TEMPEST, until recently head 
of BBC Records, has been named 
general manager (professional) ol 
EMI Music Publishing, rcPort'"8 10 

creative director, Terry Slater. 
Tempest, four-and-a-half years with 
the BBC and, before that, 15 years 
with Philips, will be responsible lor 
all the company's professional 
activities. The departments 
reporting to "him will include those 
involved with the acquisition and 
exploitation of UK and international 
copyrights, the development of the 
'standard' catalogue, and the KPM 
Recorded Music Library and the 
KPM recording studios. 
MARTIN LEWIS has joined 
Polydor Records in the newly- 
created post of special projects 
executive. He was formerly 
marketing manager at Transatlantic, 
and with the company for four-and- 
a-half year. At Polydor, Lewis will 
be responsible for the development 
of product outside conventional 
trading; he reports to advertising 
manager. Gareth Harris. 
THE PROMOTION department of 
CBS Records has been restructured, 
with new promotion managers for 
the CBS, Epic and custom labels. 
All three will be reporting to 
national and regional promotion co- 
ordinator, Jeff Gilbert. 

Louis Rodgers will be looking 
after the CBS label in all areas of 
national television and radio, as will 
Judd Lander on Epic's behalf, and 
Phil Holmes for the custom labels. 

Reporting to Rodgers, six years 
with the CBS promotions 
department, are Alvin Jordan, who 
has moved to the company's head 
office from the Southampton field 
promotion team, and Martin 
Sunley. 

Reporting to Lander, who came to 
CBS from Charisma 18 months ago, 
are Edward Christie, fresh from a 
promotion post at GTO, and Golly 
Gallagher, a recent recruit from 
Radio Trent. 

Reporting to Holmes, who signs 
on at CBS from EMI (where he was 
lv promotion manager), are Richard 
Comben, also from CBS' 
Southampton unit, and Chris 
Stevens, who joins from RCA's 
promotions department. 
DAVID HARMER has been 
appointed field sales manager for 
RCA by Brian Hall, following his 
own appointment recently to sales 
manager. Harmer, who started at 
RCA as a salesman in 1968, has been 
promoted from his position as 

national accounts manager, and Ken 
Rowlands has replaced him there. 
Rowlands was previously with 
RCA's tape merchandising 
department, and before that with 
CBS in tape marketing. 
MIKE OLIVIER has been appointed 
WEA national accounts manager, 
reporting to national sales manager', 
Mike Heap, and based at Alperton.' 
He will have a national accounts 
clerk to deal with relevant matters 
on a day-to-day basis, while Olivier 
spends time in the field. He joined 
WEA in 1973, and has recently been 
area sales manager for the South 
East. 

Stuart Eyers has been named 
WEA export administrator, 
responsible to director of sales, Mike 
Hitches, and handling the 
company's export service to 
associated firms, licensees and 
distributors worldwide. 
JIM AICHROTH has joined 
Chappell International, responsible 
for promotion and artists/publishers 
liaison, reporting to David 
Hockman. In publishing for some 
four years now, Aichroth has 
worked in Germany for Global 
Music and Siegel Music, 

ANDREA JACKSON has been 
appointed press relations officer at 
Mecca Agency International, based 
at the company's Shaflesbury 
Avenue offices until its move to 
Oxford Street. She previously held a 
similar post at Badger 
Records/George Porter Music. 
SALLY SHACKLETON has been 
appointed manager, a&r licensing 
services, at CBS Records, reporting 
to Peter Robinson, manager of 
international a&r. She was 
previously a&r licensing co- 
ordinator for three years. 

At CBS Manufacturing, Fred 
Whittle has been named manager, 
distribution division. Reporting to 
manufacturing chief, George 
Ridnell, he will be directing the 
distribution centre activities. 
NICHOLAS WEBBER has been 
appointed as classical editor of 
Music Week with immediate effect. 
Webber, a former features editor of 
Hi Fi Weekly, and contributor to 
Music and Musicians and Records 
and Recording, will operate on a 
freelance basis. He can be contacted 
at 01-381 3015 or at the MW office 
number, 01-836 1522. 
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EMI GIVES American Bell label 
identity in UK and also secures 
American Command label, 
previously with Pye Tony Hall 
becomes consultant executive 
producer to track while his THE 
company takes on promotion duties 
 Pye open new Scottish depot at 
Cumbcrnauld   first three BBC 
local radio stations at Leicester, 
Sheffield and Liverpool due to open 
in November   EMI anticipate 
sales of Beatles' Sgt. Pepper album 
to exceed 500,000 copies after nine 
weeks on chart, while sales of All 
You Need Is Love single approach 
360,000   Ernie Mills appointed 
manager of Selccta London and 
Freddie Frowd appointed sales 
manager after over 30 years service 
with (he company and Decca  
SporLsound, formed by Roger 
Watklns, formerly on Variety, and 
Derek Webster, goes into business 
promoting records via 15 minute 
programmes broadcast at football 
grounds   Herb Alpcrt Going 
Places LP completes one year on 
RR chart. 
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(August 6 1972) 
UK MANUFACTURERS 
pressing crisis as sales hit abnoi 
summertime level   Chari 
completes five-year licensing 
with Phonogram Sean Ho\ 
of Recordsvillc begins mon 
Counterintclligcnce retailing coli 
  BBC axes What's New 
Album time new releases sh 
from autumn schedules   L 
Page plans new series of s 
records under banner Trophy . 
Bob Grace joins Robert Wa 
Ricochet Enterprises as professu 
manager   Robert Stig>v 
group launches own RSO label 
from Polygram budget comp 
Musical Rendezvous, gent 
manager Dave Allwood resigns (( 
into retailing   Schools Out 
Alice Cooper gives WB a mini 
°ne^le Tony Macaulav v 
his High Court battle to have 
contract with Schroeder M, 
declared void - but an appeal tc 

..... CBS intcrnalio 
conference m London esiimalcd 
have cos( 750,000 dollars. 
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to 5 cable radio sMiiii 
BRITAIN WILL have five new 
community radio stations by the end 
of the year — but record companies 
need not rush to expand their 
promotions departments to deal 
with them. 

The Home Secretary announced 
last week that licences would be 
granted for experiments in 'piped' 
community radio in Basildon, 
Telford, Southwark, Thamesmead 
and Newton Aycliffe(Co. Durham), 
running till July 1979. 

The new 'stations' are currently in 
the hands of various local authority 
and community groups while 
independent programme companies 
are set up to run them. Output at 
first is expected to be limited to a 
few hours a week, and music content 
will be mainly locally-based. 

Similar experiments in cable 
television have proved generally to 
be loo costly to maintain, but radio 
is much cheaper (Basildon Council 
expects the two-year trial to cost 
£20-25,000) and may in the future 
provide local broadcasting in areas 
too small for regular radio ststaions. 
Coverage is limited by the 
availabilities of cable systems: the 

five 'pilot' schemes are mainly in 
new towns with existing facilities. In 
Basildon there are 20,000 homes 
capable of receiving the new service. 
Advertising can be carried on the 
new cable stations and the IBA is 
"actively interested" in seeing what 
the experiments offer. 

m Hot EP 

from Charly 

CHARLY RECORDS has rush- 
released a rockabilly EP featuring 
Billy Lee Riley's Fifties recording of 
Red Hot, to compete with Robert 
Gordon's newly-recorded version on 
Private Stock. Other tracks on the 
disc (CEP 112) arc Pearly Lee, 
Flying Saucers Rock & Roll and 
She's My Baby. 

30 UK firms at Musexpo 

A TOTAL OF 30 UK companies, 
among them Decca, has registered so 
far for this year's Musexpo to be 
held in Miami from October 28- 
November 1. 

Of the 30, 25 have applied for and 
been granted the Department of 
Trade subsidy payable to companies 
booking stands at the Doral Hotel, 
Miami Beach. These are Hugh 
Productions, Wilson Editions/ 
Eurobeal, Heath Levy Music, 
Splash Records, Amphonic Music, 
Kenmar Music, Charmdale, 
Valentine Music, Duarte Music, 
Pebble Beach Records, Cyril Shane 
Music, Sonet, Everblue Music, 
Emerald Records, Bob Kingston 
Music, Andrew Heath Music, Eden 

* 
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LATEST VENTURE for songwriter Barry Mason is Marksmen Music, a 
company formed in association with his manager Mark McCormack, whose 
other interest is handling the business affairs of the world's top golfers. 
Marksmen will embrace Mason's record production activities and management 
interests. He has recently placed husband and wife team Tony and Gay nor 
Sadler with Phonogram and Jamie Wild, younger brother of the BCR's Les 
McKeown, with Poly dor. Guests at a launch party recently included comedian 
Ernie Wise and his wife Doreen who are pictured here with Mason (left) and 
Marksmen director Brian Dunham, formerly with Air Chrysalis, where he 
looked after Mason Music. 

Rainbow tour prompts Polydor push 

Studios, Eaton Music, Full Moon 
Music, Panache Music, Third World 
Record Company, Gull Records and 
MCPS. It is possible that several 
more companies will be accepted by 
the DTI as a result of an extension of 
the application dale. 

Also going, but not taking stands, 
are UA Music, Zomba Music, Pilot 
Productions, BBC Radio and Jan 
Olofsson International. 

Organiser Roddy Shashoua told 
Music Week that he was well 
satisfied with the UK response, as 
well as that from Europe. He was 
anticipating a larger foreign 
involvement this year as a result of 
the Canada Federal Government, as 
well as the Quebec Government, 
plus the Australian Government 
agreeing to subsidise participation. 

Tape-disc sells 

4,000 plus 

SALES OF Britain's first single-play 
cassette, Salud Amor Mallorca by 
Midlands nightclub singer Ricki 
Disoni on the Fifth Avenue label, 
have exceeded 4,000 units over a 
five-week period. The claim comes 
from the company's creative 
consultant, Don Dive, who says 
that the sales ratio since Salud's 
release in late June has been two-to- 
one in favour of the tape version. 
Most interest has come from the 
Birmingham area. 

Dive said; "Salud Amor Mallorca 
has created a lot of interest amongst 
the trade and media. Initially we 
hoped to get by purely on novelty 
value, but our distributor, Selecta, 
has had a very surprising response 
from dealers. We are delighted with 
the success, and have decided to 
bring forward our release schedule, 
so that the next batch of releases will 
be in September". 

A SUBSTANTIAL promotional 
push, including a radio campaign 
and lengthy series of advertisements 
in the consumer rock press, is being 
mounted around product from 
Richie Blackmore's Rainbow. 

An extensive three-week UK 
lour begins on September 4, 
accompanied by full page 
advertisements in Melody Maker, 
New Musical Express and Sounds 
stretching through from August 19 
to September 9. 

On August 26, Polydor/Oyster 
release an EP from the band, 
containing cuts from the live double- 
album currently high in the chart. It 
will come in a special full colour bag 
with Kill The King. Man On a Silver 
Mountain and an edited version of 
the marathon Mistreated. Half-page 
advertisements in the rock press will 
also back this release. 

Beginning a fortnight before the 
tour starts, a series of 30-second 
radio spots have been booked to go 
out on radios City, Capital, BRMB, 
Tecs, Clyde and Piccadilly. Radio 
stations will also be supplied with a 
special promotional pack by 
Polydor International, containing 
an exclusive radio promotion album, 
posters, all three Rainbow LPs and 
various pieces of merchandising. 
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THE FIRST RCA disco 12 inch 
single on the RCA label, Keep It Up 
by the Olympic Runners and George 
Chandler, is to be promoted through 
the discos before radio promotion or 
official date of release. The Mike 
Vernon production is the first in the 
new RCA Disco Direction series, 
and all the series will appear in very 
distinctive black sleeves with red 
dancing figures in the design. The 
disco promotion started this week, 
but the official release date is August 
19. 
POLYDOR IS extending its 
television campaign for Connie 
Francis' 20 Goldem Greats {Music 
Week, June 18) to the ATV, 
Trident, Scottish, Grampian, 
Westward and Anglia regions from 
this week for a period of three 
weeks. The commercial will air three 
spots per night for three nights for 
the next three weeks. The package 
has already been promoted in 
London, the Midlands and the 
South. 
PRIVATE STOCK is employing the 
limited-edition, 12-inch formal for a 

new three-track release by Emperor. 
The first 5,000 copies of the disc, 
which features I'm Alive, Woman 
and Dreamer, will go out in the large 
size (PVTS 112); after that, it reverts 
io seven-inch (PVT 112). 
Recommended retail price of the 
August 12 release is75p. 
SPARK RECORDS has released a 
limited-edition double-single by New 
Wine, one of Italy's top rock bands 
(but known as Bulldog there). A 
total of 3,000 two-single sets have 
been pressed and specially packaged; 
they will retail for 70p each. 

The discs arc being promoted at 
present as four seperatc A-sides, In 
My Dreams, Life's Been Good To 
Me, Pasta and Fagioli, and Jennifer. 
Spark general manager. Jon Smith, 
said: "We fell that all four 
recordings were so good it was a 
difficult task to choose an A-side. 
Our plan is to ask dealers and the 
media, including radio producers, 
which track they think is the 
strongest. What we then intend to do 
is promote in full the recording that 
the majority feel has the best 
potential," He added that once the 
initial slocks of the double-single 
had been exhausted, the most 
popular track would then be reissued 
as an ordinary single. 
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DESPITE A denial to Music Week that there had been no 
business discussions, CBS Records Group president Walter 
Yetnikoff was able to introduce Wings among guests at final 
evening of the international conference  but he was also 
able io welcome Mick dagger at both Beach Boys and Boz 
Scaggs evenings, which can hardly have had any significance 
  as ever the conference was a dramatic confirmation of 
the company's enormous reservoir of talent — concerts 
included performances by James Taylor, Patti Labelle, 
Crawler, Bobby Bare, Teddy Pcndergrass and an all-star jazz 
band featuring among others, Stan Getz, Dexter Gordon, 
Freddie Hubbard, George Duke, Benny Golson, Billy 
Cobham, Hubert Laws, Bobby Humphrey, Maynard 
Ferguson and Herbie Hancock   among those who 
attended but didn't play were Art Garfunkel, Stephen Stills, 
Billy Paul, REO Speedwagon, Ron Wood, Neil Diamond, 
Tina Charles, Bruce Johnson. 

OTHER CONFERENCE notes — Maurice Oberstein not 
allowed to wear his I'm A BOF (spelled out in full) lapel 
badge   security so tight that on opening night Dick 
Leahy arrived without his ticket and was temporarily denied 
admission   CBS president Bruce Lundvall revealed that 
sales of jazz-progressive repertoire expected to gross 12-14 
million dollars   Americans' improving command of 
English language demonstrated by introduction of new word 
from one mustard-keen executive — are you ready for 
'sticktoitiveness'?   foyer notice on final night revealed 
that dinner was courtesy of British Airways — but thankfully 
not served in little plastic trays night before it was 1200 
or so carefully wrapped parcels — containing fish 'n' chips 
  in memory of Goddard Liberson, CBS made initial 
contribution of 300,000 dollars to an endowment fund to 
benefit advanced students of music ex-press chief David 
Sanderson back on duty to edit conference newspaper to 
wrap around Saturday's Daily Mirror  Peter Robinson 
promoted to director international a&r could next CBS 
executive recruit be from the ranks of Phonogram?   
much favourable comment for CBS-UK evening of 
traditional English revelry (not punk) at Royal Academy. 

COMPLETED LAST Friday — change of ownership of 
Transatlantic — Olav Wyper and Geoff Hannington now 
installed and Nat Joseph has left expect news shortly of 
Frank Zappa's signing direct to a UK major about to be 
revealed Ken Maliphant's first staff reshuffle at Phonogram 
  what are Pye's plans for the future of the Precision 
Tapes operation?   if GTO sales made difference to CBS 
being first or second in March-June period, didn't Polydor 
sales and distribution of label until the end of the quarter 
contribute also   at EMI, Leslie Hill without special 
assistant Barry Green who is in Charing Cross Hospital for 
surgery. 

X 

V 

I 

Itc/I 

PAGES 



MUSIC WEEK AUGUST 6, 1977 

CBS targets 1 billion world sales 
by CHRIS WHITE 

THE ANNUAL CBS imernaiional 
convention, in London throughoui 
list week attracted more than 1.300 
delegates from around the world, 
and may cost the US company at 
least £1 million. Although the event 
lias only been held in London once 
before, in 1972. again no expense 
was spared either in terms of 
hospitality, accommodation costs, 
general entertainment, and the 
convention presentation. 

Delegates attended from every 
major record territory around the 
world. The US alone provided 800 
representatives, many of whom flew 
by chartered planes. Other 
territories represented include 

Europe. Canada, Australia, Japan 
and various South American 
countries. Staff from 31 countries 
were told by Walter Yetnikoff, 
CBS Records Group president, that 
he was setting a target of one billion 
dollars in world wide sales from all 
sources by 1980. 

Social highlight of the week was a 
gala dinner on Saturday (30) 
climaxed by a special performance 
by the Beach Boys (the group's 
Brothers Records Inc. label recently 
signed a licensing deal with CBS). 
An expected announcement that 
CBS had signed a worldwide deal 
with a band described as one of the 
world's top five rock groups, never 
materialised. There had been 

DJM image revamped 

FROM PAGE 1 
brought the rights to the 
Scepter/Wand catalogue. "We have 
taken about 100 LPs from those 
catalogues", James said, "and feel 
we have picked the best. We have 
made a lot of money out of them on 
export — which is what we wanted, 
although it may have contributed to 
making us look like a rather 
mediocre and middle-of-the-road 
record company here at home." 

The Vee-Jay catalogue has been 
dropped altogether. "We were just 
not getting any tapes out of them in 
Los Angeles and so the contract was 
aborted." 

James has unburdened DJM of 
the direct administration of the 
licensed labels but will retain a 
financial interest; he has done a deal 
with Pickwick for release of the 
remaining budget product, and six 
album releases are planned under 
that agreement for this autumn. 
James is also talking to tv 
merchandisers about use of this 
licensed product. 

Other staff changes announced 
this week and last do not, James 
emphasised, amount to an exercise 
in staff cutting. DJM's turnover has 
dropped this year, but it is not in any 
financial trouble, and is not 
attempting to economise but to give 
itself a new direction. Staff leaving 
to take up other jobs have been 
Trisha O'Kecfe and Paula Adams, 
from the press office (taking over is 
Hilary Barrett, previously with 
Gull); and Nickie Fleming, assistant 

to Diana Warren in the promotion 
department, who is moving to UA's 
promotion team. David Silburn, 
head of administration has left for 
personal reasons, and a replacement 
is being sought for him. 

His new plan for a&r starts with a 
cutback of the UK artists roster to 
about ten (the number including 
lease tape and outside production 
deals stood at 32) and those are to be 
strong rock and pop acts. The roster 
will be kept at around a dozen in 
future. The few new signings are 
likely to include a punk band. 

Tony Palmer, head of a&r, has 
resigned, but will continue, like the 
other a&r men affected in a smaller 
DJM reshuffle earlier this year, to 
work on company acts as an 
independent producer. Les Tomlin, 
who has been DJM head of sales for 
several years, moves over to head 
a&r. He will be recruiting an 
assistant to help look for solid rock 
acts. A replacement for Tomlin in 
the sales department has yet to be 
found. 

The decision to initiate sweeping 
changes had, James concluded, 
come about when he realised that the 
sales force could not function 
properly because the product it was 
working on was not good enough. 
"They had nothing to sell, and were 
losing credibility with the dealers. 
The company has been suffering 
from bad product which has given it 
a bad image, and this is preventing 
us from pushing product and artists 
who do seem to be getting 
somewhere." 

"0 
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TRSJAN 
riwIUinh.-, I KVL-.-.U-Mum, 

Stars +3 Great Songs 
= 3 Smash Hits! 

^ Matumbi 
The best band since Bob Marley & the Wallers 

stake their claim with a double hit 
'AFTER TONIGHT' 
C/WTHE MAN IN ME' 

TRO 9027 

in Nicky Thomas 
The Star who brought you 'Love of the Common People' 

smashes back with 
'COME BACK GIRL' 

TRO 9026 

^ Winston Groovy 
Great Singer/Songwriter + Tony Hatch Production = Hit 

'NO ONE DAY LOVE' 
TRM3008 

(MAX!) 
Order through SELECTA 
London and Manchester 

rumours at the convention through 
the week that the news of such a 
signing would be broken on the last 
night, and many observers believed 
that the group in question was 
Wings, whose contract with EMI is 
soon up for renewal. 

CBS Records' UK managing 
director Maurice Oberstein — seen 
sporting a badge with the motto, 
Yanks Go Home — told Music 
Week that he believed the 
convention had gone very smoothly. 
"When you have more than 1,200 
CBS representatives suddenly 
converging on London, then there 
are bound to be slight problems 
thrown up, and some inconvenience 
for people, but generally I believed 
that everyone enjoyed themselves 
and at the same time a lot of good 
work was achieved. The atmosphere 

- between CBS in the US with the 
various international companies was 
particularly rewarding. The 
convention also gave everyone a 
chance to see different acts from all 
over the world." 

Oberstein added that from an 
artistic point of view, it had been 
good to see performances by 
established acts, including the Beach 
Boys, James Taylor and BozScaggs, 
alongside performances by potential 
hit performers. "We took a lot of 
CBS people, including the various 
managing directors and vice- 
presidents, to see the Vibrators at 
the Vortex punk club in London and 
although after the gruelling schedule 
of the day they could have been 
forgiven for just wanting a quiet 
evening, they came along and really 
appreciated the performance. 1 think 
a lot of them began to realise that 
punk is music." 

Oberstein said that the convention 
had been particularly useful for CBS 
UK, and his main regret was that 
space limitation had meant many 
people from the Soho Square offices 
were unable to attend. "For CBS in 
London, it gave us the opportunity 
to meet international people on an 
a&r level. There was a strong artist 
representation, with Crawler and 
Lone Star both gaining a good 
reaction when they performed at the 
evening banquets, and it also 
provided an occasion for names like 
Tina Charles and Sailor to meet with 
CBS people from other territories. 
During the course of the week at 
least four overseas tours were set 
up." 

He added that he thought CBS 
UK had been well represented 
artistically at the convention. 
"There is a time and a place for acts 
playing a convention, and then there 
arc problems of availability of 
artists. We had a strong turnout 
though, and I think that the 
convention was a memorable flag- 
waving event for everyone,'' 

Mountain 

to Phonogram 
FROM PAGE 1 

The first product to be released by 
Phonogram will be a single on 
August 5 by Wales O'Regan called 
Seaside Ladies (TOP 31), followed 
by the Martyn Ford Orchestra on 
August 19 with Going To A Disco 
(TOP 30). Promotional copies of the 
Ford single will be pressed in 12-inch 
format with the catalogue number 
MOUNT 001. 

On August 26, Nazareth will 
release an EP entitled Hot Tracks 
(NAZ 001) including the songs Love 
Hurts, This Flight Tonight, Hair Of 
The Dog and Broken Down Angel, 
while during the Autumn will come 
albums from SAHB, Wales 
O*Regan, Martyn Ford Orchestra 
and Thingummy Jig. 

Commented Maliphant: "We are 
delighted once more to be involved 
with Mountain. Wc have had a very 
good relationship with them in the 
past, particularly through our 
association with Alex Harvey." 

Trade concern over 

three-tier 45 prices 

FROM PAGE 1 
option but to discount. This state of 
affairs already exists with other 
consumer goods, most notably hi-i 
hardware. 

Record buyers may be more 
immune to price hikes than the 
industry believes, respondents to 
Music Week's survey pointed out 
but they are still cost-conscious. Said 
Mark Green of the Record Room, 
St. Albans, "The first question a 
customer asks is how much a record 
costs, and not whether we have it m 
stock. Discounting has obviously 
had a great effect on people's buying 
habits, and the independent dealer 
has to make greater efforts. So far as 
the current three price levels for 
singles are concerned, we intend to 
level them out at75p." 

Dot Costin of Startrack near 
Maidstone, Kent, commented: "We 
put our singles up the week before 
last and it doesn't seem to have 
made much difference to trade — 
everybody just seems to expect price 
rises these days. Singles are now 70p 
here; we always try to go 5p under 
the RRP although we have not yet 
worked out our policy on the EMI 
singles." 

Nigel Waller of Ear'ere Records, 
Lancaster, said; "We have been 
selling chart singles at 65p, but now 
we will make a price rise to 70p 
across-the-board, with EMI 45s up 
to 75 p. There will be a few raised 
eyebrows when people hear about 
the new EMI prices, but by and 
large, people will pay them. This is 
the first time in my memory that a 
price rise discounted ten percent will 
be higher than the old RRP." 

"Everyone is moaning about the 
price increases, but they are still 
paying," said Mrs Dunlay of B.G. 
Records, Stockport. "All my singles 
are on sale at 70p, but EMI discs will 
have logo up io75p. It is about time 
the dealer profit margin went up as 
well as the consumer price. I doubt if 

it will be long before singles cost 
£1." 

Joan Utterson, with five Disque 
stores on Tyneside, said, "I'm still 
getting over the shock of EMI's 
recent price increases, but there 
aren't that many dealers who retail 
singles at full-price anyway. Most 
resort to discounting. Because I face 
a lot of competition from the 
multiples, my policy is to specialise 
in singles, and I retail them at 65p. 
Yet I am told that they are still more 
expensive than others which are sold 
locally. The main effect of the recent 
increases is that 1 shall be more 
selective in future." 

Other dealers reached by Music 
Week shared similar views, with 
specific — but not always exclusive 
— criticisms levelled at the EMI 80p 
decision. If the independent trade 
has not become as hardened to price 
increases as they say the public is 
now, it displays an adaptability at 
dealing with new RRPs. 

Meanwhile, two more record 
companies have announced rises 
affecting their product. Beserkley 
singles, distributed by Selecta, move 
to 75p this week; United Artists 
make a similar change for 45s, and 
takes its UAS album series to £3.49 
from £3.25. The firm's UAG range 
goes to £3.75 from £3.49, and UAK 
from £3.75 to £3.99. Double-albums 
rise to £5.49 (£4.99) and single-play 
tapes move to £3.99 (£3.49). Sunset 
budget albums are now priced at 
£1.99, an increase of 25p. The hikes 
arc the first from UA since 
September last. 

NEMS owe 
THE NEMS Organisation, including 
the NEMS Agency offshoot, has 
moved offices from its old 
Nemperor House headquarters at 3, 
Hill Street to new premises at 55, 
South Audley Street, London W1 
(01-409 1091). 

Demand for ILR franchises 

FROM PAGE 1 
Annual running costs would 
similarly vary between £300,000 and 
£2,000,000. 

The AIRC believes that a steady 
expansion of local radio could now 
take place in the independent sector 
"without the need for either direct 
public expenditure or worsening of 
the BBCs already strained 
resources". 

Rentals paid by the companies to 
the IBA in the year ending 
September 30 1977 are expected to 
total £2,218,500, while the 
Authority's Radio Division 
expenditure for last year totalled 
only £1,247,000 excluding loan 
charge repayments. If there is no 
substantial increase in this figure, 
the AIRC says "a substantial and 
growing sum will be available for the 
development of radio services 
financed be advertising". 

The AIRC also urges an addition 
to the £2 million Treasury loan made 
to IBA in 1973, to speed up the 
process of putting new stations on 
the air. 

Without saying it in so many 
words, the Association backed the 
IBA's bid to retain its control of 
commercial radio. In the 
institutional warfare that has 
followed Annan, it is widely 
acknowledged that the BBC's 
rearguard action has probably 

secured it enough parliamentary 
support to ensure the survival of its 
present local network. Expansion, 
however, is likely to come in the 
commercial sector, and the united 
from now being presented by the 
independent interests will not help 
the cause of a new authority that 
now has few supporters in the 
industry. It would be optimistic to 
suppose that there will be 
nationwide local radio in even ten 
years' time. With Government go- 
ahead to the IBA this autumn there 
would still be no new stations on air 
until 1979. Under a new authority 
that dale would probably be set back 
a further two years. 

Polygram report 
FROM PAGE 1 
that an important milestone was 
reached in sales of classical 
repertoire which for the first time 
exceeded DM 200 million. 

All divisions reached best sales 
figures ever, reveals Solleveld, but 
only Phonogram France is singled 
out elsewhere as having enjoyed a 
"good music year". Developments 
in five other countries are described 
as "gratifying". No Polydor 
companies are given a special 
mention, despite a broad statement 
that "in terms of turnover and profit 
Polydor had a very good year." 

F. W. Wooh/vorth and Co. Limited 
Ambo Choice Limited 

PAGE 4 
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JUKE BOX 20 

1 (6) YOU GOT WHAT IT 
TAKES, Showaddywa- 
ddy, Arista 

2 (5) FLOAT ON. Floaters, 
ABC 

3 (9) DREAMS, Fleetwood 
Mac, Warner Brothers 

4 (17 ROADRUNNER. Jonat- 
han Richman, 
Beserkley 

5 (16) DANCIN' EASY. Danny 
Williams, Ensign 

6 {-) SOMETHING GOT TO 
GIVE, Stranglers, 
United Artists 

7 (-) THAT'S WHAT 
FRIENDS ARE FOR. 
Deniece Williams. CBS 

8 (2) PEOPLE IN LOVE, 
lOcc, Mercury 

9 (7) NIGHTS ON 
BROADWAY. Candi 
Staton, Warner 
Brothers 

10 (11) IT'S YOUR LIFE. 
Smokie, RAK 

11 (-) YOU MADE ME 
BELIEVE IN MAGIC. 
Bay City Rollers, Arista 

12 {-) ME AND THE 
ELEPHANT. Gene 
Gotten, ABC 

13 (3) EASY, Commodores. 
Motown 

14 (-) I'M IN YOU, Peter 
Frampton, A&M 

15 (8) I FEEL LOVE, Donna 
Summer, GTO 

16 (-) THE CRUNCH, Rah 
Band, Good Earth 

17 (-) SLOW DOWN, John 
Miles. Decca 

18 (4) ANGELO. Brotherhood 
Of Man, Pye 

19 (14) THREE RING CIRCUS, 
Barry Biggs, Dynamic 

20 (15) I KNEW THE BRIDE. 
Dave Edmunds, Swan 
Song 

Courtesy of Laren for Music 

The home- 

taping debate 
REFERRING to your features on 
domestic piracy through home 
taping (July 23, 1977) may I enquire 
when the music industry is going to 
stop whining and face cold reality. 
Home recording on blank cassettes 
is not going "to go away". Ten 
years ago. the industry was moaning 
that the offshore radio stations were 
depressing sales — on the contrary 
the stations' demise depressed sales! 
Does the industry seriously think 
that by "banning" domestic copying 
of commercial recordings, it will 
recover the estimated 2OV0 loss in 
sales? No, all that will happen is that 
the industry will have one less outlet 
and the public will lose interest, with 
all the long term consequences that 
implies. 

A blank cassette may be erased 
and re-used but the fact remains that 
it can only hold so many minutes of 
recording (commercial or otherwise) 
at a time. The ONLY logical 
solution to domestic copying is a 
simple pro-rata levy on the blank 
cassette: so much per minute 
running-time. The public finds 
domestic copying attractive and 
convenient. Why not face up to this 
reality? Encourage it and charge a 
fee; surely better than turning half 
the country's hifi owners into 
(unrepentant) "criminals" through 
new laws which will probably not be 
enforceable anyway. 

ROBIN J. KING, World Music 
Radio. 

I WAS interested to read Adam 
White's article on Domestic Piracy 
and the cost to the Record Industry, 
more particularly of recent with the 
greater sales of blank tapes together 
with cheaper and better recording 
hardware. 

However, I wonder whether it 

really is costing as much as stated. 
What I understand as being said is 
that if people could not pirate then 
all needs in the form of disc records 
would be purchased. I would suggest 
that it is my experience this is not 
necessarily true, as many people 
might be recording music which they 
would not necessarily go out and 
buy in disc form, either because they 
found the cost inhibitive or that they 
are uncertain about the music or 
repertoire and merely want to have 
available pieces of different music to 
"study" and ascertain if liked. Thus 
of course the public is able to listen 
to, and is hearing, a lot more music 
in quantity and variety which cannot 
surely necessarily harm the industry. 

1 would further suggest (hat as we 
know development in cassette 
reproduction is not as advanced 
technologically as the disc record 
and if more music is getting to the 
public's ears then there must be 
more chance that likeable music is 
found and that the disc record is 
perhaps then purchased as an 
investment. In other words, is it not 
conceivable that there is a gain to the 
record manufacturing industry? 

Having said that, there will always 
be an element of hard-core pirates 
who will record at every opportunity 
from radio, record or whatever, but 
my contention is that if they arc 
going to rely on such a method for 
obtaining their recorded music, then 
they would spend vast amounts on 
good cassette equipment, probably 
over £300, or use reel to reel which 
has always been on the market. 

Is the record industry really 
losing so much? I am new to 
working in the industry, but having 
been a keen disc record collector, I 
should be interested to hear or read 
your comments. 
P. C. INSKIP, EMI Records 
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BACK IN the charts again simultaneously, Pye's Real Thing and Arista^ 
Bay Ci y Rollers fin the form of Woody' Wood and Derek Longmuir) took 
time out recently to promote their new singles with some personal 
appearances, the former mth ChappeWs Pat Harrison and Davtd Brom,. the 
latter with thePhonodisc telephone sales team. 
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performance ratings for April-June 1977 

SINGLES 17% 

ALBUMS 1-9% 

Charisma Records thanks the artistes, 

record dealers, Phonogram and Phonodisc for 

creating and meeting this incredible demand. 
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PUNK ROCK- NEWWAVE 

* CHART and ORDER FORM 

1 O SEX PISTOLS Anarchy in the U.K. 
2 O SEX PISTOLS Pretty Vacant 
3 O THE STRANGLERS :Something Better Change 
4 CD MOTORHEAD Motorhead 
5 O THE SAINTS This Perfect Day 
6 O THE JAM All Around the World 
7 O JONATHAN R1CHMAN Road Runner 
8 O THE CORTINAS Fascist Dictator 
9 O JOHNNY MOPED No One 

10 O CHELSEA Right to Work 
1 1 O RAMONES Swallow My Pride 
1 2 O SLAUGHTER & THE DOGS Cranked up pretty High 
13 O THE MODELS Freeze 
14 O CELIA & MUTATIONS Mony Mony 
1 5 O TALKING HEADS Love Goes to Building on Fire 
16 O THE ADVERTS One Chord Wonders 
1 7 O THE TABLE Do the Standing Still 
1 8 O THE PORK DUKES Bend and Flush 
19 O THE POLICE Fall Out 
20 O THE RADIATORS Television Screen 
21 O THE BOYS I Don't Care 
22 O HORRORCOMIC Hung up on Pierrepoint 
23 O MINK DE VILLE Spanish Stroll 
24 O STINKY TOYS Boozy Creed 
25 O EATER Thinkin' of U.S.A; 
26 O KILLJOYS Johnny won't get to Hi 
27 CD DESPERATE BICYCLES The medium was tedium 
28 O LUCY Really Got Me Coin' 
29 O THE RINGS I wanna be Free 
30 O VENUS & RAZOR BLADES 

I wanna be where Boys Are 

O THE DRONES Lookalikes/Corgi Crap 
O HAMMERSMITH GORILLAS You Really got me 
O THE BOYS First Time 

TOTAL [ ] * From actual warehouse sales 
To receive stock send remittance with order 
(48p per record + 8% VAT, includes pack/post) 

Minimum Order 50 assorted records. 

Amount enclosed £ n 

LIGHTNING RECORDS LIMITED 
'Punk Rock Department' 
841 Harrow Road London NW10 5NH 
Telephones; 01-969 5255/6/7/8 & 969 7155 
Telex: 927813 LARREC 
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In the calm after the storrn, can 

Pennine pick itself up again. 

     
WHOEVER TAKES on ihe job of 
programme controller at Pennine 
Radio will step into the station with 
perhaps the most unhappy confused 
and misreported history in the 
Independent network. He or she — 
an appointment is expected this 
month — will face the bleakest 
audience ratings on the commercial 
scene. 

Not that there will be any shortage 
of applicants. The Pennine job may 
not be a plum, but there are few 
enough figs even around at the 
moment and plenty of people keen 
to get their hands on their 'own' 
radio station. 

But what can they expect to find? 
What is the future for a station that 
has seen off two managing directors 
and two senior programmers in just 
over a year, with little to show for it 
but a plunge in the loyalty of its 
listeners and the feeling that a 
number of unwelcome ghosts arc 
still lurking on the premises? 

Pennine's two-year history has 
been dogged by financial problems 
and clashes of personality. In 
January 1976 the company, 
apparently concerned about 
programme policy and 
administration, installed board 
member James Towler as 
programme director to work with 
deputy programme controller and 
head of music Steve Merike. Merike 
resigned in May (he is now 
presenting for Radio Trent). Senior 
presenter Stewart Francis was 
elevated to the role of programme 
supervisor. 

On Pennine's first birthday 
managing director Stephen 
Whitehead resigned (he has left 
radio and is now farming). 
Company secretary and accountant 
Mike Boothroyd stepped in 
temporarily: throughout this time 
Pennine's affairs were looked after 
by an executive committee of the 
board. 

In January this year Piccadilly 
Radio's sales director Richard Bliss 
came to manage the Bradford 
station. Backed by a majority of the 
board he cut programming budgets 
and put up advertising rates by 20 
percent. Towler quit almost on the 
day that Bliss arrived. Four months 
later Bliss himself was gone, leaving 
in his wake a host of accusations and 
allegations from all sides. 

It was probably the unhappiest 
period in Pennine's unsettled career, 
and it produced the latest audience 
figures. Alone in the network 
Pennine could be said to have lost 
ground. Despite reaching 35 percent 
of the area's population — a gain of 
six percentage points over April 1976 
— Pennine holds its average listeners 
for under eight hours each week: 
three hours less than it did over a 
year ago, and belter only among 
ILR stations than the London news 
station LBC. 

So two years after it came on air 
Pennine is preparing more or less to 
start all over again. In the lull after 
the very public storms, what are its 
chances of setting off on an upward 
path? 

Mike Boothroyd, who stepped 
into the breach between Whitehead 
and Bliss, became managing director 
on May 16 this year. A 30-year-old 
Yorkshireman, he is an accountant 
whose business was paint before he 
joined Pennine and admits to no 
great knowledge of radio. 

He wants to bring stability to the 
station and is understandably loth to 
dwell on the past. "We've got a 
policy of not talking about it," he 
says. "There's no point in arguing 
over who was to blame for anything. 
The thing to do is to get it right." 

"We have to go up from here. We 
know the long-term prospects and 
the strengths of the management 
team." 

k 

PENNINE'S Stewart Francis: We have to be honest. We ve skimped on 
programming. 

Key people in that team are 
Stewart Francis and sales director 
Mike Waddington. Francis at 28 has 
been presenting since Pennine 
opened and now supervises both 
programming and music content. He 
has applied for the programme 
controller's job, but cannot wholly 
be confident of making the kind of 
straightforward step-up that has 
become common in Independent 
Local Radio. The past may be past 
but it has naturally left its marks on 
Pennine: too many clashes of 
personality are bound to strain the 
personal loyalties of the station's 
staff. If the ghosts are all to be laid 
then it may be wise to bring in an 
outsider: it is a critical appointment 
for the company's board because 
they cannot afford to make another 
mistake. 

They are candid about Pennine's 
weaknesses. "You can't isolate 
things from the JICRAR figures," 
says Francis. "It's a question of the 
overall programme philosophy. We 
have to be-honest, we' ve skimped on 
areas of programming." Until a new 
controller is appointed there won't 
be any major changes, of course, but 
Francis adds that it's not a question 
of what will be chopped but what 
will be added to the schedules. 

"It's quite possible that Pennine 
has the best presenters in the 
network. Maybe they're just not 
being used properly. We need to give 
them the proper tools." Despite the 
management to-ing anf fro-ing only 
one main presenter has left Pennine 
since it opened. 

"We probably tended to sit back 
and take the listeners who'll have us, 
and not go out and fight for new 
ones," Boothroyd adds. Promotion 
has been neglected, but it's an area 
where Pennine plan to make "one of 
the more finite adjustments." A 
major Tudor Crisps campaign this 
summer using an open-top bus and 
weekly competitions is the first big 
step for them towards becoming 
promotion-minded. 

Ironically one of the reasons for 
Pennine's comparative weakness in 
the network is the attempt it made to 
stick to the proposals in its franchise 
application. Doing too much too 
soon caused others to stumble in the 
early days. 

The station has never had a rigid 
music policy. Francis cribs Capital's 
Aidan Day: "The music policy of 
this station is not the same as it was 
five minutes ago or the same as it 
will be in five minutes* time." 
Basically it is close to the sales chart, 
but free choices let the presenters 
establish their own personalities a 
little: . Roger Kirk with Top 40, 
Francis more m-o-r, Peter Levy 

delving into the realms of rock and 
Julius K, Scragg, Pennine's resident 
eccentric, more soul and disco 
music. "I'm a firm believer in 
personality radio," Francis remarks. 
"People talk about low profile 
music against high profile 
commercials — I have people sitting 
in there playing music. That's where 
their skill comes in." Despite 
Pennine's survey showing a slight 
bias towards an older audience, new 
wave music has made its mark on the 
playlist. 

In the end whatever happens to 
programming must depend on 
money, and in line with the network 
Pennine's financial health is 
improving. It has £140,000 in 
accumulated losses which will lake 
at least two years to make up, but 
for the last couple of months has 
been trading profitably. Mike 
Waddington says they have boosted 
revenue since joining the Air 
Services rep house. "They're more 
attuned to the problems of the 
smaller stations. We went along with 
BNS thinking we would ride along 
on the coat tails of the big stations 
[BMS represent Capital, Clyde and 
City among others]. It didn't happen 
that way." 

The decision to switch, says 
Waddington, was made by the board 
last year. It has always been reported 
that Richard Bliss made the move 
himself after arriving in January. 

They have had to drop their 
advertising rates (previously £430 
for a 49-spot Total Audience 
Package, now £320). Waddington 
explains it as bringing Pennine into 
line with other Air Services stations 
after the 20 percent rise brought 
about by Richard Bliss. 

"Yorkshiradio — the selling 
scheme that links Pennine with Tees 
and Hallam — has helped. 
Waddington believes that Pennine 
has probably brought more local 
advertisers into the scheme than the 
other stations, but is aware of the 
opinion that Pennine has also 
benefited most: "It's a natural 
thought that the smaller one has 
done better." As the scheme is to 
continue it can only be assumed that 
the bigger stations aren't 
disgruntled. 

So there are hopeful signs. The 
rights and wrongs of who fell and 
who was pushed may or may not 
matter in the end: what does is what 
comes out of the receiver and how 
many people hear it. At present 
Pennine is anything but dynamic: 
the new programme appointment 
will show which way it will go. 
Meanwhile the station is holding its 
breath and hoping. 



Come to where the music is 

Come to MCA c 
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Here re five albums representing the cream ofCounlry 
Music, both superstars and rising stars. Taking it from the 
top we've got a contrast ofstyles in 'TexasTornado'. 
Jerry JeffWalker's 'A Man Must Carry OiT, presenting a — 
mixed bagofdelighls. from the superl) new'L.A. Freeway 
to his old favourite'Mr Bojangies'. 

Next Hoyt Axton. songwriter for John Denver. Elvis 
Presley and Steppenwolf. sings his new breed of Nashville 
on 'Snowblind Friend', his first album on MCA. 

Another MCA first is Merle Haggard's'Ramblin' 
Fever' and arguably his best offering ever, try and catch it. ■ 
Joe Ely's a new name hailing from Lubbock Texas. His first 
album fJoe Ely' has already picked up Country Music "T 
People's 'Five Star Review' and was chosen as Country 
Music Review's Album OfThe Month'. So expect to hear a 
lot more from a rising country star. 

From a new King to a Country Queen. Loretta Lynn ■ 
sings Patsy Cline. T Remember Patsy' is the sensitive 
salute deserved by this late, great and sadly missed 
Country star. 

There it is, MCA five star country cream, delivered 
to your doorstep, whenever you order. 
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"Joe Ely" 
MCF 2808 

"Rambl in'Fever' 
MCF 28()o 
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1 Remember Palsy" 
MCF 2807 

HIGH ENERGY As defined by MCA Records 

EVERY ALBUM SHOULD CARRY AN MCA HEALTH WARNING. 


