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IF THE measure of the man's 
importance and influence was the 
number of column inches devoted to 
his death last week, Elvis Presley 
was more than The King. 

Even the most hardened of 
industry cynics were surprised at the 
scale of the tragedy's media 
coverage. Presley's death and the 
surrounding events occupied the 
front pages of national newspapers 
for no less than three days, while the 
aftermath is still very much news — 
and the tributes are still flowing. 

It is hard to believe that the 
passing of any other single figure 
from the world of music would 
receive such similar, sustained 
treatment. 

Not that Fleet Street acquitted 
itself any better than it usually does 
when dealing with modern music 
and its makers. From the triviality of 
the tabloids to the insensitivity of the 
"serious" newspapers, there was a 
remarkable absence of 
understanding and no little 
prejudice. 

In the case of some of the popular 
dailies, their readiness to criticise 
those who might capitalise on 
Presley's death was exceeded only by 
the speed of their own peculiar 
brand of capitalisation; sensational 
headlines and exaggerated copy. 

Britain's record industry has long 
given up hopes of fair and accurate 
coverage of its affairs by the 
newsdesks of the national press. 
Nevertheless, in the wake of Elvis, 
the industry must proceed with as 
much restraint and consideration as 
it can possibly muster — for reasons 
of honour (if his legacy is not worth 
preserving properly, whose is?) as 
much as for reasons of self- 
protection. 

The legacy lies in the recordings, 
of course. These are predominantly 
with one company, although there 
are assorted artefacts, such as 
Chiswick's Elvis Tapes, in other 
hands. 

There is every reason to believe 
that RCA will act with 
responsibility, as it has, generally 
speaking, over the inheritances of 
Jim Reeves and Glenn Miller. 
Whether this will hold true of others 
is indeterminate at this stage. 

Nevertheless, it is only right to 
express here the hope that every last 
recording, regardless of quality and 
legitimacy, which Presley made will 
not be fed through the packaging 
mill indiscriminately and 
interminably. "A duty to the fans" 
is a justification which others have 
used too much in the past. 

A hope, too, for the prospects of 
another Elvis — Costello — is 
appropriate. Stiff's campaign on his 
behalf has been brilliantly 
orchestrated, and, up to last 
Tuesday night, demonstrably 
successful. But it does illustrate how 
perilous "borrowing" from the 
famous can be. The protagonists 
must accept that they do not have 
control over all the elements. In 
Costello's case, perhaps talent and 
good humour will overcome in lime. 

As for King Elvis, one can only 
wonder how different the 
international music business 
htfre been without him — and be 
reminded of the debt it owes him. 

Oonsumers" rush 

for Elm product 

by CHRIS WHITE 
andJOHNHAYWARD 

SALES OF Elvis Presley product 
have reached staggering proportions 
following the artist's death last 
Tuesday. Dealers all over the 
country are reporting massive 
demand for both singles and albums 
by mourning fans. 

Presley's latest album, Moody 
Blue, and single, Way Down, are 
both expected to reach the top of the 
charts while back catalogue — 
especially his early rock & roll 

Logo signs 

to Selects 

IN ITS first major move since taking 
over Transatlantic, Logo has put 
pressing, distribution and sales of all 
product on existing labels — and 
forthcoming product on the Logo 
label — into the hands of Selecta. By 
Wednesday next week all dealers will 
have been circularised with 
information concerning the 
changeover. 

Geoff Hannington and Olav 
Wyper, of Logo, have confirmed 
that catalogue numbers of existing 
product remain the same, as will 
price structures for the present. 
Selling will be handled by Decca's 
sales force, and product on 
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recordings — is moving out of the 
shops at such a rate that several 
other Presley titles are likely to 
chart. 

On the budget RCA Camden label 
alone, Pickwick claims the seven 
Presley albums in its catalogue sold 
a phenomenal 250,000 copies on disc 
and tape in just two days last week. 

Arcade's Elvis 40 Greatest is in the 
middle of its sell-off period 
following the expiry of its deal with 
RCA some time ago, but sales were 
strong enough to chart the set before 
stocks began to run out this week. 

RCA, which has 35 Elvis albums 
currently on its books and 16 singles 
re-released in a special box six 
months ago, said it was coping with 
huge orders which have poured in 
since August 16, but due to pressure 
on the pressing1 and distribution 
system there were bound to be some 
titles out of slock! 

However, the company said it was 
in a position to fulfil all orders 
without recourse to either British or 
foreign contract pressers. 

"We are asking dealers to bear 
with us in this difficult time," said 
an RCA spokesman. "We are 
finding a very heavy demand right 
across the country for all 35 records, 
plus tapes, and we are also 
experiencing particularly high 
interest in the 16-single set," 

He added that the British arm of 
RCA had no plans for a memorial 
album of Presley tracks, and any 

TO PAGE 4 

Littlewoods adds to 

cut-price disc stores 

by TERRI ANDERSON 
LITTLEWOODS IS following a 
strong discounting policy in its 
continuing expansion as a record 
retailer. The number of branches 
which stock discs is to increase by 11 
by the middle of next month, and a 
twelfth — a new store with purpose- 
built record department — will 
follow. This will bring the total 
number of record departments 
opened by the company since it 
embarked on record retailing last 
February to 20. 

In all these departments, 
Littlewoods is pursuing a policy of 
selling LPs which carry an RRP of 
between £2.99 and £3.99 at the lower 
of those figures. Describing the 
results in the first eight departments 
as "above our expectations," a 
Littlewoods spokesman added that 
the company's aim was one of 
"selling the majority of our records 
at the discounted price of £2.99 and 
not 'confusing customers with 
numerous different money saving 
offers." 

Despite recent price rises imposed 
by the record companies, this policy 
is to continue, although a rise in the 
£2.99 basic discount price is not 
ruled out. Records with an RRP of 
over £3.99 will in general be sold at 
full price, although a number of 
titles will carry a £1 discount. 

Littlewoods intends to continue with 
installing record departments in as 
many of its branches as possible, 
and all new stores — such as the 
Hammersmith branch which is 
included in the latest 11 — will be 
built with record departments. 

Littlewoods is devoting an average 
of 400 square feel to records in each 
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Airplay guide 

picks the hits 
by GODFREY RUST 

MUSIC WEEK'S Dealer Airplay 
Guide has become one of the best 
predictors of chart success available, 
according to a study of the Guide's 
first six months. This showed that 
six out of ten records appearing in 
the Top Add Ons go on to reach the 
Top 50 sales chart. 

The Dealer Guide is printed each 
week on the back of the pull-out 
singles chart. The Top Add Ons list 
is compiled from all the new entries 
to radio playlists. Radio action has 
always been a key to sales success, 
but the Dealer Guide now shows 
how close the link is. 

TO PAGE 4 
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SIGNING THE papers which take his company to EMI for UK pressing, 
distribution and sales is Magnet managing director, Michael Levy (centre). 
Looking on is (left) EMI Ltd. assisting m. d. and group director, music, L. G. 
Wood, and director of EMI's licensed label division, A lan Kaupe. 

Magnet goes to EMI, 

plans autumn push 

by ADAM WHITE 
MAGNET IS moving to EMI for 
UK pressing, distribution and sales 
from September 1 (January 1 for 
tape), and plans a major product 
launch of new singles and albums 
for the pre-Christmas period. 

This will include releases by Guys 
& Dolls, the JALN Band, Young & 
Moody, Brendon, Susan Cadogan, 
Barry Mason and the newly-signed 
Darts. There will also be a renewed 
television campaign for Silver 
Convention's Greatest Hits. 

The news coincides with the 
appointment of Richard Robson as 
head of marketing. He joins after 

two years with BBC Records & 
Tapes as marketing manager, where 
he launched the Weekend Sound 
mid-price series and was responsible 
for various compilation albums. 
Robson, who replaces David 
Thomas, reports to Magnet 
managing director, Michael Levy, 
and works closely with UK product 
manager Graham Mabbutl. 

Magnet has been with CBS in 
Britain for the past three-and-a-half 
years, during which time it has sold 
more than five million 45s and 
500,000 albums. Current tape ties 
are with Precision. 

TO PAGE 4 
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Mower, Deene kick-off for Koala 

by CHRIS WHITE 
SIXTIES POP singer Carole Deene 
heads the artist roster of a new 
record company based in Hull, East 
Yorkshire. Koala Records of 220 
Beverley Road (0482 444164) has 
been started by Richard Mackenzie, 
who formerly ran a demo disc 
production company. Apart from 
Deene, he has also signed actor 
Patrick Mower, making his 
recording debut for the label. 

First release from Koala, with 

Who is the top dj in 
77? 

Music Week intends to find 
out! 

Turn to page 51 

distribution by Peerless, will be Old 
Fashioned Love by Eve Adam, a 
ballad singer who has appeared on 
ATV's New Faces programme. 
Mower is currently in the studios 
with veteran producer Tommy 
Sanderson, completing his first 
single, and Carole Deene, who had 
minor hits in the early Sixties with 
such songs as Norman and Sad 
Movies, makes her comeback with 
Eyes of Love. In addition, Koala has 
an album of ballroom dancing 
music by well-known orchestra 
leader Brian Smith lined up for early 
autumn release, and a double- 
album, Carols At Kirkgate by the 
York Philharmonic Male Voice 
Choir, has been licensed to Peerless 
for release in time for the Christmas 
market. 

Managing director Mackenzie told 
Music Week: "We realise that 
because of the economy, it isn't the 
best of limes to launch a new record 
company, but we are fully prepared 
to lake the risks. So far everything 
has gone well, and we are confident 
that our policy of marketing the pop 
end of m-o-r music will do well. It 
has been a case of the right people at 
the right time, and we are all taking 

this venture very seriously. We are 
currently finalising plans for a 
promotion drive." 

Involved in Koala apart from 
Mackenzie are his wife, Heather, 
who is the company secretary, 
Graham Coates (business 
development director), Peter 
Crampton (commercial director) 
and Robin Fugill (a&r director). 
Danny Westthorpe, managing 
director of Gilshaw Ltd., a London 
finance company, has been 
appointed financial consultant, and 
producer Tommy Sanderson will be 
supplying product to Koala. 

Mackenzie added: "I believe our 
artists will have popular appeal. 
Brian Smith is very well-known as an 
orchestra leader and has a very 
strong following at Butlins holiday 
camps particularly. As for Carole 
Deene, we are planning a complete 
relaunch and will be promoting her 
single as if she was a new artist." 

First product from Koala is 
expected in two weeks. Prefix for 
singles (70p) will be KOA, while 
albums will be KOAF. The latter 
will retail at full-price, although the 
Brian Smith LP will set at a special 
£2.29. 
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BARKING BAND, Flame — involved in court action to protect their name 
earlier this year — has signed to EMI Records. Their first single, I Wanna Be 
Loved, will be issued on September 9. Pictured at the signing [front 
row) with (back row) manager Bill Fisher, Mark Rye of EMI s a&r 
department, company press officer Tom Nolan, a&r manager Nick Mobbs 
and (centre) marketing manager, David Munns. 

Punk band launches 

own Lilkitain latoal 

THE LATEST new wave band to 
launch its own record label is 
London's 999, which releases its 
debut single on Labritain Records, 
named after band member Pablo 
Labritain. 

Five-0 prices up 
RECOMMENDED RETAILING 
price of the double-albums in 
Pickwick's Five-O budget range go 
up from £1.99 to £2.25 from the 
beginning of September, while tapes 
slay the same at £2.49. But sales 
director Alan Friedlander has 
pointed out that the change should 
not be seen as a regular increase. The 
albums, he says, have been retailing 
at a Trial offer' price since their 
launch earlier this year. He added 
that the initial sales for the first 20 
Five-O titles have been 900,000 
album sets and 240,000 cassette 
packs. Six new titles are to be added 
to the range in autumn. 

The 45 will be a double A side — 
Quite Disappointing/I'm Alive 
(LAB 999) — which will retail at 75p 
and be distributed by Lightning 
Records. It was recorded at TW 
Studios in Fulham Palace Road, 
produced by Andy Arthurs. 

The band has pressed an initial 
10,000 copies at EMI and may make 
this a limited edition. It comes 
complete with colour picture sleeve 
and has cost around £1,500 to press 
and package. 

Said Pablo Labritain; "We 
wanted to learn a bit about the 
record business from the inside 
instead of relying on other people. 
We did not really want to gel mixed 
up with a major record company 
just yet because we want to feel our 
own way a bit first. 

"We raised the money from 
within the band with a lot of help 
from our management and agency 
company Albion, which also looks 
after the Stranglers," Labritain 
concluded. 

m 
(August 23,1967) 

PLAYTAPE TWIN—track 
cartridges and players to be 
marketed In the UK in competition 
with musicassette via Discotron of 
Birmingham following deal 
negotiated by UK licensee AIR 
London   EMI mounts special promotion to mark Sir John 
Barbirolb's version of Madam 
Butterfly, his first opera recording 
; kmrgm Gomclsky sets October bunch for his Marmalade label 
death aged 64 0f CampbeVl 
Connolly founder Jimmy Campbell 
. .... following their wedding, Pvc 
releases The Two Of Us by Jackie 
Trent and Tony Hatch ...... Larrv 
Page plans two new scries. Carnival 
or West Indian repertoire, and 

fn7T er e"" Ci8ht P'oydor LPs 
lusT0P pli.r of,'hen, bv 

wn,kevPhihp
s

s
0t

1,scsfiTl^ -■•...Management Today magazine 
hstmg puts Decca (cn,h and FM| in 1966 chart of ifiz 
profitability. UK Cam',an>' 

(August 26, 1972) 
EMI PREDICTING that production 
will be back to normal by the end of 
September after teething (roubles at 
new Uxbridge Road factory   
Hemdale Group acquires NEMS 
Enterprises in a share deal 
worth £250,000 and purchases 
outstanding two and one-half years 
of Black Sabbath recording contract 
with Essex Music for £735,000   
500 per cent increase in business 
claimed by Damont as a result of 
dropping Stereo Gold Award label 
price to 49p   Tom Parkinson, 
sales director, resigns from MFP to 
become general manager of Contour 
budget company   Radio 
Luxembourg concerned that three 
BBC local radio stations allocated a 
206 metres frequency   Pye 
concludes first overseas licensing 
deal with EMI — for South Africa 
  Phonogram signs Alex Harvey 
...... following Beatles and Elvis 
I res Icy serialisation, Radio 1 
planning six-part retrospective on 
Rolling Stones. 
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UA himes Sm with 

third Whitman TW LP 

1 

UNITED ARTISTS is launching a 
new nationwide Slim Whitman 
television campaign in September, 
and using the album to introduce a 
fresh prefix, UATV, for tv-backed 
releases. This, says marketing 
manager Denis Knowles, is intended 
to distinguish that product from the 
company's usual releases. 

Home On The Range (UATV 
30102) has already been tesl- 
marketcd in the Border tv region, 
and its success there has prompted 
the nationwide roll-out. The 
£180,000 push will start in 
September, and feature 45-second 
commercials. Because of the 
extensive promotion, the disc will 
retail at £3.99. 

Whitman, who recorded Home 
On The Range in Nashville with 
UA's Alan Warner as co-producer, 
arrives in Britain for a 30-dale tour 
during September. This includes a 
ISLAND RECORDS has devised an 
unusual campaign to bolster interest 
in new reggae artist, George Faith, 
who has an album, To Be A Lover 
(ILPD 9504) released on September 
16. 

The company has been releasing a 
steady stream of limited edition 12- 
inch singles by Faith, beginning with 
To Be A Lover (BS 2) on June 24. 

Since then has come In The 
Groove (BS 3) on August 5, 
Midnight Hour (BS 4) on August 
19, while There's A Train will be on 
the market on September 2. All titles 
arc from the LP and produced by 
Lee Perry. They are limited to 2,000 
copies each. 

Island sales manager John 
Knowles said: "We have taken this 
unusual move to get George Faith's 
name around. The limited edition 
has created a great deal of demand 
and we have certainly created a buzz 
in reggae circles with the ploy. 

"Some people said that we might 
kill the album by taking four singles 
off it in such a short lime, but the 
limited edition means that very few 
people will have more than one of 
the series." 
MCA'S MARKETING campaign to 
boost the recording debut of its new 
punk acquisition, London, involves 
a four-track 12-inch "single" and is 
tagged "Buy A Square Fool Of 
London". The first 15,000 copies of 
the disc — which features three band 
compositions, Summer Of Love, No 
Time and Siouxsie-Sue, plus their 
version of the Easybeats' Friday On 
My Mind — will be in the large size, 
selling for the regular 45 price and 
packaged in a picture sleeve. There 
will be advertising in the press, and 
displays in the areas where London 
plays during its September tour of 
the country. Posters will be available 
to the trade. 
UNITED ARTISTS has linked up 
with Dayvilles ice-cream parlour to 
promote its New York, New York 
film and the soundtrack 2LP. The 
chain will be offering customers an 
ice-cream named after the movie, 
and running a competition in which 
winners will receive a copy of the 
twin-disc set. 

UA, which has prepared 
showcards and posters for the 
regular record retail trade, is also 
mailing out a special promotional 
single to cinemas, featuring Liza 
Minnelli's interpretation of the main 
theme and a voice track with details 
of the film and the soundtrack. 

Another constituent in its 
campaign is a competition 
encouraging dealers to install NY; 
NY displays in their windows; this 
carries £100 prizes. 
PRIVATE STOCK rush-releases the 
new album by David Soul, Playing 
To An Audience Of One, this Friday 
(26); it' was due to have been 
available later. Produced by Tony 
Macauley, the LP includes Soul's 
new 45, Silver Lady. 

concert at the London Palladium. 
Point-of-salc material, window 

displays and large posters, keyed to 
the album sleeve, will support the 
release of Home On The Range. 
Commented Knowles: "Whitman's 
last two albums have both reached 
number one, and this campaign has 
been designed to give him his third 
consecutive chart-topper." 

NEW ALBUM from Camel on 
Dccca, Rain Dance (TXF 124), is 
being promoted via display posters 
on London Transport buses, full- 
page advertising in the music press, 
and 200 major dealer displays. In 
addition, the band is starting a UK 
tour on September 23 and there will 
be an extra 100 store displays then, 
concentrating on towns included in 
the lour schedule. Dealers are also 
being supplied with promotional 
leaflets. 

Arista, Bowyer link 

up in aSbumi offer 

IN a bold marketing move, Arista 
Records has linked with promoter 
Peter Bowyer in a scheme that will 
effectively refund ticket money to 
Caravan and Noval fans who attend 
the low-priced concerts Bowyer is 
arranging next month. 

Bowyer has pegged ticket prices 
for the eight-date tour at the end of 
September at £1 apart from the 
London concert where the top price 
for the Hammersmith Odeon will be 
£2.50. 

All seats will be numbered and 
reserved in the normal concert 
fashion, and not on a first come, 
first served basis. 

% 

NORTH LONDON rock band Be {final took time off from extensive touring 
to drop into Phonogram's offices last week and sign a recording contract. 
With the three-man band here are managers Frank Sansom and Chris 
Warren, Phonogram promotion executives Bix Palmer and Bob White, a&r 
general manager Roger Bain and a&r manager David Bates, and regional 
promotion manager Stewart Coxhead. 

Redwood to appeal 

High Court decision 

REDWOOD MUSIC, which was 
ordered to pay a total of £47,000 
costs to six publishing companies in 
July, following the long-running 
High Court battle over reversionary 
rights, has lodged an appeal against 
the judgement made by Justice Goff 
earlier this year. 

Redwood's appeal is the latest 
stage in the case, which ran in the 
High Court during November and 
December 1976. On February 21 this 
year, Justice Goff gave his 
judgement on a group of eight 
actions in which Redwood Music, 
part of the Carlin group, was suing 
and being sued by publishing 
companies, Francis Day & Hunter, 
Leo Feist Inc. of New York, 
Feldman, Warner Brothers, 
Chappell and Boosey. On July 2, it 
was agreed that Redwood of 
London's Savile Row should'pay 
costs to the six companies. 

Redwood's appeal is against the 

011 

For its part, Arista is issuing each 
patron with a voucher entitling them 
to 50p off both Caravan and Noval 
albums, thus cancelling out the 
ticket price. 

The lour coincides wiht the first 
Arista-released Caravan album 
Belter By Far and a single — the title 
track. The record company has 
brought forward the release date of 
Noval's new LP, Wings Of Love, by 
three months to tie in with the tour. 

This is not the first low-price tour 
Peter Bowyer has promoted. He did 
similar £1 maximum lours for 
Supertramp ahd Gallagher and Lyle. 

decision that a song with lyrics by 
one writer and music composed by 
another is a "collective work" as 
defined in the 1911 Copyright Act* 
In addition, the publishing company 
contends, among other points, that 
Justice Goff was wrong in deciding 
that a collective work can exist 
without a proprietor, or owner of 
the collective work, and that the 
judge gave too much importance to 
the publishers' argument that 
difficulty would be caused in the 
music publishing industry if the 
copyrights in a song were split", so 
that the copyright in the music is 
owned by one person and the 
copyright in the lyrics by another. 
Redwood is contending that such 
split copyrights are, in fact, 
commonplace. 

The appeal, regarded as a test 
case, is not likely to be heard in the 
High Court in the near future and 
not before the summer of 1978. 

SADLY OVERSHADOWED by Presley's death was that of 
Britain's Johnnie Spence last Monday (15) of a heart attack, in 
Los Angeles pallbearers at his funeral included Tom Jones 
(who cancelled a concert in Buffalo, New York) and Gordon 
Mills and Gilbert O'SuIlivan (who both flew from London) — 
Matt Monro also jetted out especially  meanwhile, Freddy 
Bienstock, longtime acquaintance of Elvis and Colonel Tom 
Parker, among those who travelled to the Memphis funeral  
and in London, RCA press chief Rodney Burbeck bravely 
battling with Fleet Street's voracious, and not always seemly, 
appetite for Presley stories   but commendation to Record 
Mirror for being the first (and only) consumer music weekly to 
carry the news, accomplished by late printing last Tuesday night 
  for Sounds, unfortunately coincidental use of Presley 
picture in cover story about fanzines boosted circulation to sell- 
out point. 
TV BROADCAST dale of BPI Britannia Awards show now set 
as October 20  new West End one-stop opening soon  
much interest among a&r men in new band, Dire Straits, aired 
recently on Charlie Gillett's Radio London programme   
quiet since its move from Polydor to Pye, Chelsea label bound 
for burst of activity in near future chaffeur-driven Rolls for 
Arista chief Bob Buziak — plus Mini — cheaper than spending 
£12,000 per annum on hire cars, he figures expect Creole to 
add a punk band to its roster — joint m.d. Bruce White and head 
of a&r/promotion David Brook seen checking out new wave acts 
at Camden's Music Machine last week   self-confessed 
R(ichard) A(nthony) H(ewson) Band will continue with one-man 
technique for follow-up to The Crunch, due in September, and 
album, likely before Christmas. 
NOW LOOKING after Magnet's interests in US, onetime 20th 
Century Records international head, Peter Pasternak Dame 
Edna Everage impersonation, pan of recent Polydor sales 
conference, done last year at Charisma autumn meeting by 
promotion man Bob Barnes — and the Dame, alias Barry 
Humphries, is under exclusive contract to the company   
were the Sex Pistols getting in a little much-needed live 
experience at Wolverhampton's Lafayette Club on Friday? — 
and was a Harvey Goldsmith employee sizing them up for a 
major tour later this year?  devotion above and beyond the 
call of duty shown last Friday by Rocket label manager Colin 
Stewart, driving through the night with a consignment of Blue 
display material (to support local PAs) after his flight to 
Glasgow hit snags. 
FROM INDEPENDENT distribution, Creole moves to CBS 
from September 1   is signing of British middleweight 
wrestling champion Brian Maxine what DJM means by total 
image revamping, announced recently?  Commiserations to 
Magnet pressgal Judy Totton, whose London flat was burgled of 
records and hi-fi last week   Boomtown Rats' deal with 
Ensign is worldwide, except for Eire — where the band is signed 
to Mulligan Records. 

A very special new single 
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Third Broadcasting 

Forum dates firmed 
THE THIRD Music Week Broad- 
casting Forum will be held in Jersey 
from November 18-21 this year. 

Delegates from all over Britain 
representing record companies, 
radio, television, music publishers, 
artists, advertising agencies and 
other associated professions will be 
present at what is now established as 
a major annual event. 

As 1977 has been the year of the 
Annan Report, the Third MW 
Forum promises to be of special 
interest, with emphasis being placed 
on the standard of presentation and 
technical facilities in broadcasting. 
Discussion topics will take into 
account recommendations made at 
previous Forums. 

Disc jockey 

competition 
MUSIC WEEK points out that, for 
its search to find the top disc jockey 
in Britain (August 20 issue), special 
dispensation has been obtained from 
the British Phonographic Industry 
and the Mechanical Copyright 
Protection Society to permit the tape 
recording of discs, in pan, for 
contestants' entries. 

It is emphasised that, under 
normal circumstances, the practice 
of re-recording copyright material 
on cassette or tape is illegal, and 
offenders can be prosecuted under 
the law. 

Forum organiser is Darryl Adams, 
formerly sales manager at 
Sheffield's Radio Hallam, who left 
there recently to set up his own 
company Krystal Promotions. 

Despite inflation, the cost of the 
conference on the duty-free island 
will be almost the same as last year. 
The use of a brand new conference 
complex, three nights in a top hotel 
and air travel from all major 
airports are included. 

A limited number of companies 
will be able to take advantage of 
various types of displays and 
promotional activities. 

Further details are available from 
Darryl Adams (0742 365678) or 
Avril Barrow at Music Week (01 836 
1522). 

More discount 

record stores 
FROM PAGF. 1 
store, and to avoid cutting down 
space devoted to other merchandise, 
the record departments form, 
wherever possible, new extensions to 
existing buildings. 

The new departments are in 
branches at Birkenhead, Leeds, 
Luton, Birmingham, Derby, 
Liverpool, Doncaster, Slough, 
Leicester, Wolverhampton and 
Hammersmith in London. The site 
of the new store which will contain 
the twelfth is as yet not certain. It 
will be in London or Wales. 

Magnet sets 

new titles 

through EMI 
FROM PAGE 1 

The move was presaged by the 
independent's deal (effective 
January last) with EMI, covering 
most of the Continent, Japan, 
Australiasia and South America. 
This association has already yielded 
two gold albums and one gold 
single. In the US, Magnet is handled 
by United Artists. 

Michael Levy told Music Week: 
"I feel that the British industry 
needs to make a very positive stand 
against the American competition, 
and I am hoping that this deal . . . 
will do just that. With the recent 
changes of direction and 
development of Magnet and its 
rosier of artists, I feel that the liming 
of the changeover [to EMI] is 
perfect." 

A single by Guys & Dolls, due 
September 9, will be the first Magnet 
release via EMI. It will be followed 
by 45s from the artists already 
mentioned, including a special, 
three-track Darts disc in limited 
edition, 12-inch form. 

Eight albums are set for the 
September/October period, two of 
which will be £2.50 packages of 
Alvin Stardust's Greatest Hits and 
The Best Of Peter Shelley. Offering 
their second long-players will be 
Young & Moody, the JALN Band 
and Susan Cadogan. Other LPs 
showcase Guys & Dolls and Barry 
Mason. 

The new tie-up brings Magnet 
prices into line with the EMI norm. 

Johnnie Spence 

dies at age 42 

Logo labels go to Selecta for P&D 

FROM PAGE 1 
Transatlantic, Freedom, Black Lion, 
Leader, Trailer, MWM, Rubber, 
Chipping Norton and Milestone 
labels is, from August 30, available 
exclusively from these 
representatives or from Selecta's 
sales order desks in London and 
Manchester. 

From that date Transatlantic's 
Harlesden depot will not accept 
orders, although the depot will 
continue to function as staff is run 
down and stock shifted to Selecta. 
Logo is attempting to ensure that as 

few staff as possible are left without 
jobs, and it is hoped that warehouse 
staff who remain after the 
completion of the changeover will 
find work with which ever company 
buys the warehouse. At present two 
possibilities exist — that another 
interested record company will take 
it on; and that Marshall Cavendish, 
Logo's financial backers, will find 
employment for the warehouse 
workers. Five salesmen and one 
promotion man have been made 
redundant. 

Transatlantic staff were all seen 

by Wyper and Hannington on 
August 18, and redundancies were 
announced then, with immediate 
effect. This has meant that for the 
past week the company has in effect 
not functioned at all, but with the 
Selecta deal in operation from next 
week full record company functions 
will resume. 

All marketing, promotion and 
press activities will be run from the 
company's Marylcbone High Street 
head office; announcements of new 
staff appointments are expected this 
week. 

JOHNNIE SPENCE, musical 
director of Tom Jones and ffiperly 
associated with many of 
names in British popular mnsic diccl 
suddenly (August 15) of a heart 
attack in Hollywood. He was buried 
three days later in Los Angeles, 
where he and wife Marion last year 
bought a house. 

Spence. 42, was born in 
Carshalton, Surrey, and attended 
Wallington Grammar School where 
he took a keen interest in music, 
particularly piano. He joined 

Dealer guide 

picks the hits 
FROM PAGE 1 

What the study details is that out 
of any week's top ten Add Ons, on 
average two will go on to reach the 
Top Ten, one will go into the Top 
20, one into the Top 30, two into the 
Top 50 and four will be chart misses. 
An entry into the Top Add Ons is on 
average five weeks ahead of its sales 
peak, and nearly two weeks ahead of 
its entry into the sales chart. 

Considering the highest places — 
the top five in the Add Ons list 
the success rate is ever better. 
Between January and July seven out 
of ten went on to become Top 50 
hits. 

Some records that are gaining 
especially heavy radio play will 
appear two weeks running in the 
Top Add Ons list, and of these 
almost eight out of ten go forward 
into the sales chart. As an aid to 
dealers, the Top Add Ons list will 
now indicate which records are 
making their second appearance. 

The Dealer Guide does not include 
additions to the Radio 1 playlist, 
except for the four disc jockey 
Records Of The Week. When Radio 
1 allows its full playlist to be 
published, it is expected that the 
Dealer Guide will become an even 
more accurate yardstick. 

Details of the study and news of 
Music Week's search for the lop hit 
picker in radio appear on page 20. 

Francis, Day and Hunter as an 
office boy in 1951 on leaving school, 
but his fine piano-playing gained 
him fast promotion to the 
profesional department. 

He became a musical director and 
piano accompanist, his first 
assignment as accompanist to Anne 
Shclton, taking over from Johnny 
Franz, who also died suddenly in 
February this year, aged 54. 

Spence's first hit as musical 
director was with the Leslie Bricusse 
number, My Kind of Girl, for Matt 
Monro. He arranged and conducted 
for many major stars during the next 
few years, including Ella Fitzgerald 
and then, in the mid-Sixties, joined 
Gordon Mills' organisation as 
musical director for Tom J ones. 

He was arranger and m/d on all 
Jones' major hits. He also arranged 
and directed several Gilbert 
O'Sullivan numbers, among them 
Nothing Rhymed, Alone Again and 
Matrimony. 

For most of their married life, 
Spence and his wife lived at 
Belmonl, Sulton, Surrey, but moved 
permanently to Los Angeles last 
year. He had just been appointed 
head of production at MAM's new 
studio in L.A. 

Gordon Mills said this week: 
"What can I say? I can't replace him 
cither as friend or as musician. What 
is particularly tragic is that Johnnie 
had just begun to lake the West 
Coast by storm. He had been 
musical director on two recent 
Shows Of The Week and was to have 
arranged and produced music for 
the new Spiderman series,'' 

Correction 
IN MUSIC Week August 20, it was 
reported that the Mechanical Rights 
Society is one of the sponsors of 
market research into the scale of 
domestic copying. The body 
involved, in fact, is the Mechanical 
Copyright Protection Society, and 
Music Week regrets any 
misunderstanding caused. 
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Consumer rush on Presley product 

FROM PAGE 1 
project of this type would be 
originated in America. But 
following plans laid down early in 
the summer, the release of five 
Presley film soundtrack albums will 
go ahead on schedule in October. 
These arc Loving You, Kissin' 
Cousins, Fun In Acapulco, Girls, 
Girls, Girls and Roustabout, 

Added the spokesman: "These 
albums had been planned for re- 
release because of the recent upsurge 
of interest in Elvis, who seemed to 
be reaching a whole new generation 
of buyers. All his last three singles 
have been Top Ten here, and there is 
no reason to believe that Way Down 
would not have been a big hit 
anyway." 

Tiny independent Chiswick is the 
only company in the UK with any 
Presley material not controlled by 
RCA. It is the Elvis Tapes LP on 
Redwood Records, which was 
released six months ago and sold 
12,000 copies before going out of 
stock recently. 

Now Chiswick is to re-release it 
under its new Anchor deal next week 
and advance orders already stand at 
a further 12,000. Director Trevor 
Churchill said: "We are expecting 
some pretty big sales next week." 

Dealers nationwide have all 
reported a "phenomenal" consumer 
demand for Presley product 

although some reported difficulty in 
obtaining further stocks from RCA. 

Alan Tungate, national record 
manager for Rumbelows, said: "The 
sales of Presley product have been 
just phenomenal. I managed to get 
hold of copies of the Arcade double- 
album package but they've all gone 
now, and the 16 singles RCA 
recently re-issued have also done 
extremely well. At the moment 
anything by the singer is selling — if 
the customer can't get his first 
choice of album or single, then he 
asks for something else." 

Tony Ames, with several Record 
Bar stores in South West 
Lancashire, added; "I'm fortunate 
in that I got up very early last 
Wednesday (the morning after 
Presley's death was announced) and 
immediately ordered product from 
RCA — from what I can gather 
now, it is very difficult to obtain his 
product at the moment. I suppose 
that it was inevitable his records 
would sell like this; people are just 
grabbing anything that they can lay 
their hands on, and so many of them 
really are broken-hearted by the 
news. They were coming into the 
shops, literally red-eyed and white 
faced." 

John Corbett of Easy Listening in 
Acocks Green, Birmingham, 
reported: "The last three or four 
days it has been nothing but Presley 

in particular his singles, The Wonder 
Of You, Wooden Heart and It's 
Now Or Never, and the latest, Way 
Down, have been selling extremely 
well but all the other singles, as well 
as the Arcade package, have also 
been moving fast. I've had no 
problems in getting hold of slock, 
but then 1 was in touch with RCA 
first thing last Wednesday and they 
supplied me with everything I 
wanted." 

Nicholas Banks of Sound Effect 
in York said that he had been 
"absolutely bowled over" by the 
demand for Elvis Presley product. 
He commented: "Everything we 
have had has sold out and we have 
something like eight orders at 
various stages of being fulfilled by 
various one-stops and RCA, in order 
to get any Presley product into the 
shop." 

Another sell-out of Presley 
product was reported at HMV's 
Oxford Street branch — "We had 
new stocks in of the Elvis 40 
Greatest package last week, and 
there are only three copies left." 

Similarly, Mike Scott-Mason of 
Harlequin's Coventry Street branch 
added: "We've never seen anything 
like it, it is like the days when the 
Beatles' albums went to number one 
overnight." 
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JUKE BOX 20 
1 (3) DANCIN' IN THE 

MOONLIGHT. Thin 
Lizzy, Vertigo 

2 (2) NOBODY DOES IT 
BETTER. Carly 
Simon, Elektra 

3 (11) THINK I'M GONNA 
FALL IN LOVE WITH 
YOU, Dooleys, GTO 

4 (-) MAGIC FLY. Space. 
Pye 

5 (-) YOU TAKE MY 
HEART AWAY, 
Little/Pigford. UA 

6 (16) SUNSHINE AFTER 
THE RAIN, Elkie 
Brooks, A&M 

7 (6) SOMETHING BETTER 
CHANGE, Stranglers. 
United Artists 

8 (-) DOWN DEEP INSIDE. 
Donna Summer, 
Casablanca 

9 (5) TULANE. Steve 
Gibbons, Polydor 

10 (9) DREAMER. Jacksons, 
Epic 

11 (-) ALL 1 THINK ABOUT 
IS YOU, Nilsson, RCA 

12 (11) SPANISH STROLL, 
Mink DeVille, Capitol 

13 (-) WAY DOWN. Elvis 
Presley, RCA 

14 (10) I CANT GET YOU 
OUTA MY MIND, 
Yvonne Elliman, RSO 

15 (-) SILVER LADY, David 
Soul, Private Stock 

16 (18) NIGHTS ON BROAD- 
WAY, Candi Staton, 
WB 

17 (8) FLOAT ON. Floaters, 
ABC 

18 (-) DO ANYTHING YOU 
WANNA DO. Rods. 
Island 

19 (12) THE CRUNCH, Rah 
Band, Good Earth 

20 (13) ROADRUNNER, Jon- 
athan Richman, 
Beserkley  

Akhtar to 

head Record 

Merchandisers 
HASAN AKHTAR, a director of 
the budget record company Music 
For Pleasure for the past two years, 
has been appointed managing 
director of Record Merchandisers. 
Akhtar (35) first joined EMI 
Records 11 years ago; before leaving 
the company in 1975, he was 
financial controller of the 
commercial division, and later 
manager of commercial accounting. 
Apart from being a director of 
MFP, his responsibilities there have 
included distribution and 
production. Akhtar lakes up his new 
duties shortly; he succeeds James 
Arnold Baker, who has left the 
record industry to take up another 
appointment. 

PETER ALLEN has been appointed 
financial controller of the newly- 
established Ariola UK operation. He 
held a similar post at DJM until 

earlier this year, when he left for 
health reasons (Music Week, August 
13). Allen has been working since 
April as a financial consultant to 
various acts and management. 

JEFF KING has been appointed 
financial controller of Chappells, 
reporting to vice chairman, Steve 
Gottlieb. For the past two years, he 
has been head of Polygram internal 
audit within Philips Industries. King 
joined the group in 1972 from 
Turquand, Young. 

PATRICK MACLACHLAN, 
former feature writer with National 
Rockstar, has joined Kay-Gee 
Publicity, reporting to Keith 
Goodwin. He replaces John Dalton, 
who leaves after three years to join 
Guitar magazine. MacLachlan can 
be reached direct on 01-240 1641. 

Isn't it a shame? 
WE'VE HEARD of black pots and 
kettles, but that was ridiculous! 
Godfrey Rust (Music Week, August 
20) quite rightly chastised Polydor 
for mis-spelling Peter Townshcnd's 
name on a presentation slide at our 
recent sales conference. 

May 1 now, in turn, be permitted 
to draw attention to a little Godfrey 
rustiness. Billy Connolly's new 
single is called Isn't It A Shame, 
while Out Of The Wind Into The 
Sun will be the title of the new Bothy 
Band album. Jet Records have gone 
to United Artists, while Freddie 
Perrcn, Herbert von Karajan, 
Elaine Simmons, the Dixie Dregs, 

iLinril^ 

Mark Fcnwick and Deutsche 
Grammophon would all like you to 
know they are who they are and not 
whom they were printed as being. 
DAVID HUGHES senior press 
officer, Polydor Records. 

Rodfrey Gust replies: We are 
doing everything within our power 
to exorcise the gremlins at work, and/ 
hope that they have not pausec 
Colydor too much embarassment. 
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Of Pale single m the last 'd (cetUre) were presented with a special gold 
direc'or Dav,<l p""z-The record is now w"h 

Cube after spells with Fly and Deram. 

Lightning 

sets PR and 

label push 
Wholesalers lightning 
, Records and associated juke box 
disc suppliers, Laren For Music, 
have appointed Roger St. Pierre 
Associates to handle press and 
public relations activities. First 
priority will be promoting 
Lightning's own label, which has 
become heavily involved in punk 
product, as well as releases on 
distributed labels handled by the 
firm, and its extensive oldies 
catalogue. 

Roger St. Pierre, who has an 

extensive involvement in the disco 
scene as associate editor of Disco 
International, will also assist 
Lightning in acquiring master tape 
deals. 

FEELGOOD RECORDING artist 
Desmond Dckkcr has signed to 
Shaboodle Promotions for publicity 
and promotion on his new 45, Roots 
Rock. The tie-up was concluded 
between Dekker's manager, Tay 
Devlin, and Paula Adams and 
Trisha O'Kcefe of Shaboodle, 

What more can we say! 

JAN-JUNE76 

ABC CIRCULATION TOTAL 

JULY-DEC 76 

89,687 

JAN-JUNE77 

93,271 

SOUNDS 

NEW MUSICAL EXPRESS 

MELODY MAKER 

88,952 

183,566 182,952 183,062 

O 

158,274 

153,709 

147375 

Now the only rising star in the SVIusic Press 

O O 

STEVE BUSH-HARRIS 

ADVERTISEMENT MANAGER 

40 LONG ACRE 

LONDON WC2 E9JT 

01-8361522 
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PTE FLY HIGH 

WITH TWO NEW SINGLES 

m 

'Magic Fly'A great 

album and single 

by Space. 

A future number one. 

ALBUM NSPL28232 SINGLE 7N25746 

'Telephone Man' 

by Meri Wilson. 

The Noel Edmonds 

(dirty) record 

of last week. 7N25747 

DON'T GET CAUGHT 

WITHOUT ENOUGH OF THEM. 
Orders To; Pye Records (Sales) Ltd.. 132 Western Road, Mitcham. Surrey CR4 3UT. Telephone: 0! b40 3344 

.NItRNATIONM, RfCOROS 
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] c n Anarchy in the UK-SEX PISTOLS £1.00 
^ ] Gary Gilmours Eyes-THE ADVERTS 

1 Something better change-THE STRAIMGLERS 
.1 Spiral Scratch-BUZZCOCKS 80p 
] Fascist Dictator-THE CORTIMAS 
1 Right to Work-CHELSEA 
3 Lookalikes/Corgi Crap-DROIMES 65p 

! I can't stand my Baby-THE REZILLOS 
1 Bend and Flush—THE PORK DUKES 
H Johnny won't go to Heaven-KILLJOYS 
3 Freeze-MODELS 

1 Fallout-THE POLICE 
Neat, Neat, Neat-THE DAMNED 

3 All around the World-THE JAM 
7j Packet of Three-SQUEEZE 55p 
1 You really got me-HAMMERSMITH GORILLAS H 
1 Red Shoes-ELVIS COSTELLO - 
3 Medium was tedium-DESPERATE BICYCLES o 
.1 First Time-THE BOYS [I 
3 No One-JOHNNY MOPED 
1 Road Runner-JONATHAN R1CHMAN 
j One Chord Wonders-THE ADVERTS 
1 LoversofToday-THE ONLY ONES 
3 Lookin' after No. 1.-BOOM TOWN RATS 12" 65pr- 
"1 Cranked up High-SLAUGHTER &THE DOGS o 
3 I Wannabe - VENUS & RAZOR BLADES Ej 
71 Television Screen - THE RADIATORS 2 
71 Thinkin'of the USA-EATER 2 
71 Do the standing still-THE TABLE r~ 
71 Bowi-NICK LOWE (E.P.) 55p eacht ^ 

Recap of necenne|easTs 

iMakin' Time-THE CREATION 
] The Tuff Darts/Mink De Ville/The Shirts E.P. 
1 RADirSTARS E.P. 65p 
] Give it to the Soft Boys-SOFT BOYS E.P. 65p 
] Love & Single Girl- ROOGALATOR 
]4 Track Special-LONDON 12" 

TOTAL[ ] 

Compiled from Actual Warehouse Sales 

2 L 
3 [7 
4 C 
5 L 
6 n 
7 c 
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10 c 
1 1 1 
12 (7 
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16 C 
17 C 
18 L 
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25 E 
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29 E 
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(48p per Record + 8% VAT—Includes Post/Pack) 

minimum order 50 assorted records 

amount enclosed £   p 

To receive stock send remittance with order to: - 

LIGHTNING RECORDS LIMITED 
'Punk Rock Department' 
841 Harrow Road, London, NWW 5NH 
Telephone: 01-969 7155 (7 lines) 

01-969 5255 (4 lines) 
Telex: 927813 LARREC //0/2£ 
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Dutch majors switch laoei aeais 

AMSTERDAM - Nine Dutch 
record companies have been 
involved in a major shake-up over 
label representation, most of the 
switches being reflected in big 
promotional launches this fall. 

Chrysalis is now handled m 
Holland by Ariola. The label covers 
acts such as Procol Harum, Jethro 
Tull, Rory Gallagher, Frankic 
Miller, Leo Sayer, Racing Cars, 
Gentle Giant, Steeleye Span, UFO 
and Ten Years After and in recent 
years has had Dutch representation 
through Phonogram. 

Ariola sets off the promotion 
campaign (Aug 18) with- a video 
presentation here of the acts 
involved and Dcs Brown, Chrysalis 
international managing director, is 
attending. Evert Wilbrink, who also 
handles the Island label here, has 
been named new Chrysalis label 

German half- 

year sales 

up 13 percent 
HAMBURG — During the first six 
months of 1977, the German record 
industry showed a 13 percent sales 
increase over the figures for the last 
half of 1976. 

Announcing the figures, the 
Hamburg-based association of local 
record companies stressed that sales 
of mid-price and budget sectors of 
albums and cassettes were up, with a 
further sales boost coming from hit 
compilations advertised through 
television. Singles stayed steady at a 
total 18.9 million units, while 
classical records, with poor 1976 
returns, showed substantial 
improvement. 

Low price albums sold a total 14.6 
million, of which 2.1 million were 
classical and the rest pop, were up 22 
percent over the previous six 
months. Full-price LPs totalled 17.9 
million (1.9 million being classical) 
were up by 15 percent. 

Budget-price cassettes (total 4.1 
million) were up 50 percent and full- 
price cassette product showed a two 
percent improvement with a total of 
4.2 million units. 

MRS goes 

to EMI AG 
VILLINGEN, WEST GERMANY 
— MPS Records, the jazz and easy 
listening label based here, has signed 
an exclusive distribution deal with 
EMI AG, the Zug-based company 
responsible for the administration of 
12 of the EMI companies in 
mainland Europe. 

Under the deal, EMI will release 
MPS product in Holland, Belgium, 
France, Spain and Italy. MPS was 
founded in' 1968 by electronics 
engineer and jazz fan Hans George 
Brunner Schwer, and has a 
catalogue of more than 300 LPs, 
including material from Oscar 
Peterson, George Shearing, Erroll 
Garner, the Clarke-Boland Big Band 
and Monty Alexander. 

EMI launches the new deal in 
September, Most of the product for 
Holland, Belgium, France and Italy 
will be pressed for EMI in Holland 
and EMI-Odcon in Barcelona will 
handle the Spanish product. 

MPS product, formerly licensed 
to BASF until that company 
withdrew from the music industry in 
mid-1976, is distributed by 
Metronome in the German Federal 
Republic, Austria and Switzerland, 
and by Polydor in Scandinavia. The 
new deal with EMI gives that 
company the release right for 
finished product in the US through 
Capitol. 

manager for HQllaiid- j is 

folk-rock 
Steeleye 

concept 
Span musicians, Bob 

SsstfflgS Chrysalis singles by Miller, F Sayer and David Dundas. 
Chrvsalis act Steeleye Span is 

due here at the end of ^JJf^phono'- 
cord a new album at the 
gram studios in Hilversum, giving 
concerts at the end of September 
and other upcoming album produc^ 
is from Sayer, Gentle Giant and 

^hT^s" A&M label is now 
handled here by CBS, having 
previously been with Ariola. A&M is 
holding a big promotion ca™Pa,8" 
at the end of September. Already 
out are singles by the Carpenters, 
Elkie Brooks, Peter Frampton, 
Alessi, Supertramp, Pablo Cruise 
and Rita Coolidge, with the first 
album batch coming from Elkie 
Brooks, the Carpenters, Styx and 
Karma. . 

CBS plans an extra-strong pusn 
on Supertramp, due^Tot1-'concerts 
(Oct 6 and^lOl, with T-shirts 
included in the plans. Also expected 
in before the end of the year are Burl 
Bacharach, Elkie Brooks and the 
Carpenters. 

representation 
of the French Barclay label, 
incorporating acts like Charles 
Aznavour and Patricia Lavila, 
previously handled here by Inelco' 
Through this new deal, CNR also 
represents the US Delight label, 
including soul act Kool and the 
Gang, and the French Riviera label, 
including product from Jean-Michel 
Jarre, Patrick Juvet and Love and 
Kisses. . 

Inelco also lost the US Vanguard 
label to VIP. Product includes jazz- 
folk team Oregon, trumpet player 
Clark Terry along with an 
impressive classical catalogue. VIP 
also has taken over the French jazz 
and blues label Black And Blue, 
previously handled by Munich 
Records in Holland. 

Inelco has gained representation 
of the Jamaican reggae label Klik, 
featuring acts like Pablo Moses, the 
Abyssinians and Tapper Zuki. And 
Inelco also now handles the UK 
Nems label, featuring new punk 
group The Boys. Four old albums by 
Black Sabbath, Black Sabbath, 
Paranoid, Master Of Reality and 
Volume Four, will be re-released on 
the Nems label here, all having 
previously been out on Vertigo in 
Holland. 

UK label Immediate also goes to 
Inelco, with a September re-release 
of product from the Small Faces, 
Chris Farlowe, the Nice, Amen 
Corner and Humble Pie. 

■ ' 
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REIN MAASSEN of Barclay Holland and Ruud Earners of VIP Records take 
a celebratory glass of champagne to commemorate the fast Dutch chart entry 
of Gladys Knight and the Pips with Baby Don't Change Your Mind. The single 
hit the charts two weeks after the signing of a contract between VIP and 
Barclay as a result of which the distribution of Buddah has gone to VIP. The 
new hit ends an absence from the hit parade for the American act which dates 
back over three years when they last scored with I've Got To Use My 
Imagination. In France, Barclay has just clinched a longterm contract with ex- 
Gong keyboard expert Tim Blake, who fronts the Crystal Machine multi-media 
show. An album of Blake and Crystal Machine will be released on Barclay's 
Egg label in mid-September after which the act will tour internationally. 

TV talent service 
PARIS — In a search for new talent, 
rather than being forced to use pop 
hit-makers with big record sales and 
little in-public experience, the 
Second French tv Programme has 
set up a special service. 

But Jean Cazeneuve, network 
director, says he is by no means 
convinced that small-screen 
exposure is an unarguable reason for 
an artist's success. He feels tv acts 
more as a "trailer" in pushing acts 
already known through personal 
appearances. 

For his programme, variety/pop 
acts have to have initial contact with 
the public, so his new team is to 
scour the country, visiting small 
halls and judging audience reaction 
electronically by means of an 
"applaudiometcr." 

This activity is pan of a general 
broadside being fired at the record 
companies and pop music. The tv 
view is that acts sell records, do not 
much bother with "live" shows and 
arc than "foisted" on television 
viewers-simply , because of chart 

action. 
Doubts about the importance of 

television exposure in terms of 
selling records have been again 
thrown up by the results of 
monitoring pop/variety shows on 
the First and Second tv Programmes 
last year. 

It was established that Carrere 
Records, which has three per cent of 
the disc market here, had seven per 
cent of the on-screen lime under 
review. Barclay, which has eight per 
cent of the record market, had 13.5 
per cent. But Polydor, which holds 
11 per cent of the market, had only 
4.7 per cent of tv time in pop music 
shows. Pathe Marconi, with a 16 per 
cent market share, recorded only 
12.9 per cent on tv, and there was 
only .12.7 per cent for Phonogram, 
which represents 20 per cent of the 
record market. 

The figures, while by no means 
regarded as conclusive, nevertheless 
point to the fact that tv is no 
guaranteed seller of records. 
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Nationwide Tour Dates 

ptember 
i Ulster Hall Belfast 
i Dublin Stadium 

Odeon Cinema Birmingham 
i City Hall Sheffield 

Civic Hall Dunstable 
Rainbow Theatre London 

. Colston Hall Bristol 
Civic Hall Guildford 

I Apollo Theatre Glasgow 

October 
1 Usher Hall Edinburgh 
2 Caird Hall Dundee 
3 Capitol Theatre Aberdeen 
6 Victoria Hall Hanley 
7 Lancaster University 
8 Leeds University 
9 Theatre Royal York 

12 City Hall Hull 
14 Cardiff University 

15 Guildhall Southampton 
16 Guildhall Plymouth 
17 Exeter University 
18 New Theatre Oxford 
19 Albert Hall Nottingham 
20 Empire Liverpool 
21 Fairfield Hall Croydon 
22 Congress Hall Eastbourne 
26 Apollo Manchester 
27 Brangwen Hall Swansea 

'DownTo Earth'82255 

Released Sept. 2nd 

Includes their 

new single: 

'Ice In The Fire' 5563 

cb; 

Order from CBS Order Desk, Tel: 01 -960 21 55 CBS Distribution Centre, Barlby Road, London W10 Produced by Bruce Welch & Tapes 
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Reynolds: breaking away 

from the Nashville style 

ALLEN REYNOLDS rates 
currently as one of Nashville's 
hottest properties. As a producer he 
first came into the limelight with the 
earliest solo recordings of Don 
Williams on the fledgling JMI label, 
and is now claiming attention with 
the output of Crystal Gayle, an 
artist destined for the great pop 
breakthrough. As a songwriter, 
titles like Dreaming My Dreams 
(recently gaining top sales for 
Marianne Faithful in Ireland), 
Somebody Loves You and Catfish 
John stand out amid a considerable 
catalogue of much-covered hit 
songs. 

Reynolds' success has been drawn 
from a combination of factors, the 
two most important being a very 
distinctive sound and the recording 
of material that doesn't necessarily 
fit within a predictable formal. Too 
often, he feels, country music runs 
along a stereotyped pathway. 

"At the time I went to Nashville, 
and became a pan of Jack Clements' 
JMI organisation, well known artists 
— many with Hail of Fame calibre 
names — were putting out singles 
with everybody expecting them to 
sell 25,000 copies at the most." 
Reynolds explains. "And 20,000- 
25,000 copies of an album were also 
considered satisfactory sales. Well I 
wasn't prepared to be satisfied with 
those kind of sales, 

"Of course many artists possessed 
that distinctive country twang and 
rural dialect and that, naturally, 
would cause limitations of sales. But 
there were also many artists who 
didn't possess those intonations. 

EDITED by 
TONY BYWORTH 

"I guess my chief gripe was with 
Nashville's Grand Ole Opry which 
had chosen to become a museum 
piece because of its stuffy 
requirements, its lack of flexibility 
and its lack of vision. The big stars 
like Merle Haggard and Eddy 
Arnold had performed on the Opry 
for many years and those that did 
were frequently not allowed to 
perform their hit songs in the 
manner in which they had recorded 
them. But what these people were 
forgetting that the country audience 
had bought Bing Crosby records 
right alongside Jimmie Rodgers in 
the Thirties and they had never been 
as limited in their choice of music 
and thinking as Nashville had 
decided they were. 

"If JMI's reaction was against 
anything, it was against Nashville in 
the way that Nashville dictated the 
manner in which a country record 
should or should not be cut." 

Allen Reynolds — a native of 
Memphis, Tennessee — had spent 
many years working within various 
aspects of the music business before 
settling in Nashville in 1970. 
Originally, as a teenager in the late 
fifties, he joined forces with Dickie 
Lee and cut a few sides for the Sun 
Label. Next the duo teamed up with 
Jack Clements, an engineer at Sun, 
and moved to Beaumont, Texas, 
where Clements set up his own 

/ 

r// ^ 

LIVERPOOL COUNTRY music singer George C. Smith, who has been 
attracting plenty of attraction, has been captured by Decca. Smith is seen 
here at his contract signing with (left to right), Michael McDonagh, head of 
press and promotion, manager Brian Fleet wood and Peter Goodchild, 
director of marketing. 

recording studios and Reynolds 
produced Lee's million selling 
singles Patches and I Saw Linda 
Yesterday. Then, after another spell 
in Memphis, the trio was once again 
reunited as Clements set up his JMI 
label in Nashville. 

"I needed to leave Memphis at 
that time though," Reynolds adds. 
"1 had been living in Memphis and 
was into pop music, but pop was 
moving into the acid thing and I 
couldnt't get any songs. That's my 
real trade ... I need songs. I need 
songs that 1 can sing, I can get my 
teeth into and that I can remember. 
So I started listening to country 
radio in Memphis about a year or so 
before 1 made the move to Nashville 
because that was the only place I 
could get songs. 

"That really summed up the 
feelings about the narrow- 
mindedness of Nashville at that 
time. 1 felt that if I really needed 
songs, then there must be lots and 
lots of people out there who needed 
and loved songs just as much. You 
could call it an MOR audience, 
crossover pop or whatever, but a 
great market was being over- 
looked." 

Within its relatively short lifespan 
JMI Records was an extremely 
successful operation, having drawn 
songwriters Bob McDill and 
Wayland Holyfield into its ranks; 
formed a band of regular 
scssionmen (which gave the first 
insight of an Allen Reynolds 
"sound"); and the establishment of 
Don Williams within the country 
charts. 

"I had first met Don during the 
last days of the Pozo Seco Singers 
when he and Susan Taylor were 
working a few dates together. Then 
he had moved back to Texas and 
joined his father's furniture 
business. But he was real miserable 
about it and wanted to get back into 
the music. Susan started recording 
for us and persuaded me to talk with 
Don. He joined the outfit very 
shortly after we had talked, starling 
out first as a writer with material like 
Don't You Believe and The Shelter 
Of Your Eyes, and then as a 
recording artist. He contributed very 
greatly to JMI's success and, when 
he left to join ABC/Dot after two 
albums, his absence was one of the 
reasons why the company came to a 
halt. 

In many ways the collapse of JMI 
helped Reynolds' status as a 
producer. Without the commitment 
to one particular recording outlet, he 
was able to seek out work as an 
independent producer and his first 
assignment came from United 
Artists' Nashville chief Larry Butler 
who was looking for a producer for 
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Don Wiiams set for 

iiEomd tour of iritiin 
MERVYN CONN has announced 
that ABC recording artist Don 
Williams will commence his second 
British tour next month. He will be 
accompanied by his musicians 
Danny Flowers and David 
Williamson. 

Also scheduled for appearances 
on the tour arc Barbara Fairchild, 
whose album Mississippi (CBS 
82020) is currently available in 
Britain, and the British duo Lynch 
and Lawson, recent successful 
contenders on ATV's New Faces 
show. 

The venues set for the tour are: 
Empire, Liverpool (Sept. 15); Town 
Hall, Middlesborough (16); 
Coventry Theatre (17); Pavilion 
Theatre, Bournemouth (18); 

Guildhall, Portsmouth (19); ABC, 
Belfast (20 & 21); Odcon, 
Hammersmith (22); Gaumont, 
Ipswich (23); ABC. Peterborough 
(24); Theatre Royal, Norwich (25); 
New Theatre, Oxford (27); Odeon, 
Taunton (29); Colston Hall, Bristoi 
(30); Stadium, Dublin (October 1); 
and Princess Theatre, Torquay (2). 

Don Williams, whose last album 
— Visions — achieved gold sales 
status in Britain on the day of its 
release, has a new album scheduled 
at the time of the forthcoming tour. 
In addition Anchor Records will 
also be releasing a double album 
featuring Williams, Roy Clark, 
Freddy Fender and Hank Thompson 
in concert. This was recorded last 
May at New York's Carnegie Hall. 

Allen Reynolds 
Crystal Gayle. To date in the 
subsequent three years. R.cyno1.^ 
has produced four albums with Miss 
Gayle and has displayed her 
versatilitv with a wide range of hit 
singles that have included Wrong 
Road Again, Somebody Loves You, 
One More Time (Karneval) and I 11 
Do It All Over Again. With her 
latest album release. We Must 
Believe In Magic (United Artists 
UAG 80108), even greater versatility 
is displayed with the inclusion of 
songs from the pens of Cole Porter 
and Sylvia Tyson as well as a 
number of Nashville's leading 
names. 

"I don't want to put any 
limitations on her, but all the 
material that she has recorded we 
have both agreed upon. Overall, 
though, she's just a great singer who 
has wide musical exposure in her 
background. She's Lorctta Lynn's 
little sister which has given her 
considerable musical experience in 
country, but her idols as a teenager 
included Lesley Gore and Brenda 
Lee. In getting to know Crystal at 
the beginning 1 became quickly 
aware that she liked a lot of different 
things, and we were able to work 
together on the development of her 
voice and style, It's rather like an 
actor who has got to know how to 
analyse his performance." 

The reaction to Reynolds' work 
with Crystal Gayle has been very 
favourable although there have been 
occasions when he's been taken to 

task from some critics for moving 
away from country roots — ^ 
reaction similarly met with another 
artist he's currently producing 
George Hamilton IV, when ihc 
single Wonder Who's Kissing Her 
Mow was released. 

"That really annoys me. It's been 
a bit quiet for George charlwise in 
the States, but he's had too much 
success for him to be overlooked. 
He's a very important figure in 
country music and is referred to in 
our country as an ambassador. My 
aim is to get him a bit more down to 
earth because I felt that his 
recordings had been rambling a bit 
and, once again, to gather material 
that is a little bit different and 
backed with a solid rhythm section. 

"To say thai I wonder Whose 
Kissing Her Now is or isn't country 
is ridiculous. It was written back in 
1909 and they didn't call songs cither 
country or pop in those days. 

"You must do things differently 
otherwise you'd be continually in a 
rut. Waylon Jennings one time, 
when he was undcrfire for that same 
thing, said: 'Country is in the singer 
. . . it's in the heart and mind of the 
singer, and he's free to do whatever 
song he likes to sing'." 

And that well states the case for 
Allen Reynolds' direction as a 
producer. It's also a continuation of 
the aims that he first set for himself 
when he arrived in Nashville at the 
beginning of the decade. Moreover, 
he argues, if artists did not present 
variety within their work then they 
would become predictable and, in 
the end, boring. At that point they 
would cease to be entertainers 
because, simply, they would no 
longer be entertaining. 

"Frequently, in the music 
business, there's that stage an artist 
— or anybody else for that matter — 
has to face between success and 
greatness," Reynolds adds. "Thai's 
when careers, artistically, are broken 
as the artist wants to make a lot of 
money by opening up his own 
publishing company, writing his 
own songs and putting them all on 
his albums. But it's rare when the 
songs are able to stand up for 
themselves — loo often they're very 
predictable. Any person who has 
become an artist of stature owes his 
public something better than that." 

14 
15 

16 
17 
18 
19 
20 

Top Country albums 

KENNY ROGERS, Kenny Rogers, United Artists UAS 30046 
OL' WAYLON, Waylon Jennings, RCA PL 12317 
RAMBLIN'FEVER, Merle Haggard, MCA MCF2805 
SHE'S JUST AN OLD LOVE TURNED MEMORY, Charley Pride 
RCA PL 12261 
IF YOU WANT ME. Billie Jo Spears, United Artists UAS 30071 
VISIONS, Don Williams, ABC ABCL 5200 
LET'S GETTOGETHER, Tammy Wynette, Epic EPC 82026 
50 ALL TIME COUNTRY HITS, Various Artists. Pickwick 50D> 
300 
SONGS OF KRISTOFFERSON, Kris Kristofferson, Monumen 
MNT 82002 
BEST OF CHARLEY PRIDE VOL3, Charley Pride, RCA LSA 3283 
A RETROSPECT. Linda Ronstadt, Capitol CAPSP 102 
DON WILLIAMS' GREATEST HITS VOL. 1, Don Williams, AB( 
ABCL5147 
NEW HARVEST. FIRST GATHERING. Dolly Parton. RCA P 12188 

S,NG' Merle Haggard. Capitol CAPSP 101 
UAG30108 MAGIC. Crystal Gayle. United Artists 
^P^ELIND FRIEND, Hoyt Axton, MCA MCF2803 
vnn^DcJim & Jesse. DJM DJM 22067 YOU RE MY BEST FRIEND, Don Williams ABC ABCL 5177 

FRIEND' ^T^ndv, C8SL82«37 raper ROSIE, Gene Watson, Capitol E-ST11597 
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TOP SELLiiO SSI POUTS 

SCORmoZSs^ COllJmbia KC 34695 

BritainfbasedonhMle^'i'n 1,10. C;.ountry Music Association (Gr While the abovp alh.i sPecialist country music shops in the I 
be noted that manw ^ COnsistent filers in all shops, it sho 

areas wMch m ,sts re3'ster above average sales in spec areas wh.ch may not be reflected in the CMA (GB) Chart 


