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Retailers link in 

discounts chain 

by TIuRRI ANDERSON 
OVER TWENTY independent 
retailers, with outlets totalling twice 
that number, have joined a new 
scheme set up by South Eastern 
dealer, Steve Melhuish of Bonaparte 
Records, to organise group 
discounting on selected product and 
to promote this and the stores via 
advertising in the national music 
press. 

Melhuish claims that he has been 
prompted by the failure of previous 
independent dealers' associations to 
gel past the initial discussion stages. 
He has formed Noise Box 
Promotions Ltd. to implement the 
scheme, including the purchase of 
joint full-page or double-page 
advertisements in the music papers. 

The first promotion involves 
Island product, and sales manager, 
John Knowles, commented: 'T think 
it is an excellent idea. The sort of 
shops which are getting involved in 
the scheme are the go-ahead ones 
which really want to gel behind new 
product — they play it and they sell 
it, and we are a company with a lot 
of new bands and a lot of new 
releases coming up. But the 
promotions will also involve 
catalogue. I will be liaising closely 
with Steve Melhuish, and anything 
that those dealers need in the way 
of slock we will back them up with." 
Knowles confirmed that Island 
would also be making a contribution 
to the cost of the advertisements. 

Melhuish, a director of Bonaparte 
Records of Croydon and Bromley, 
told Music Week that he had the 
idea some months ago, and talked to 

a few other dealers about it. They 
were enthusiastic and, he says, 'T 
decided to cut through the 
discussion stage which caused past 
proposed dealers' associations to 
fail. Independent dealers are 
independent — they are not used to 
working or making decisions 
together. So I went straight ahead 
and set up a separate company, and 
put a full-time member of staff on 
the job." 

He has so far paid out of his own 
funds for the stationery, logo design 
giveaway badges, and the special 
Noise Box "£1 .Off' stickers, which 
shops buying into any of the Noise 
Box promotions can use to make up 
in-store displays to back up the press 
announcements. 

Although the first promotion 
involves Island, Melhuish has 
approached Severn other record 
companies and reports: "They 
thought it was a very good idea; in 
fact, everyone was asking why 
nobody had done it before," He 
believes that, with a plan of 
promoting different companies' 
product on a rotation basis, they will 
all be willing to help with the 
advertising costs. "After all, we are 
prepared to put ourselves out for 
them, and we independents are the 
dealers who care enough about their 
product not to treat it like baked 
beans. Our scheme is simple, but the 
promotion possibilities are virtually 
endless, for new releases and 
catalogue." 

The albums featured in the first 
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ONE OF the high spots of last week's Phonogram sales conference was the 
presentation of platinum discs to Status Quo in recognition of selling more 
than a million album units in the UK as well as a special silver medallion 
award from the record company to commemorate the band's 15 years 
together. Pictured with the band are Bob Young, Quo's fifth member'. 
Polygram chief Steve Gottleib (third left). Phonogram managing director- 
designate Ken Maliphant (third right). Quo manager Colin Johnson (second 
right) and Phonogram managing director Tony Morris (extreme right). 

Phonogram tags 3LP 

'Gizmo' pack at £11 

by JOHN HAYWARD 
PHONOGRAM IS to break all 
previous pop price barriers with a 
triple album boxed set from Lol 
Creme and Kevin Godley called 
Consequences which will retail at 
£11. 

The set will form the spearhead of 
the company's Autumn sales push, 
announced at its sales conference in 
Ascot last week, and is the first 
product to come from the duo since 
they split from lOcc to concentrate 
on their revolutionary guitar 
attachment, the Gizmo. 

The big campaign, known as the 
Phonogram Accumulator starts this 
week and runs for the next 15 weeks 

through to December 9, including all 
back catalogue. 

It offers extra dealer discount on 
both full and mid-price product and 
rewards like gifts and holidays are 
available in a performance awards 
catalogue as alternatives to straight 
percentage points. 

Dealer discounts vary from five 
percent on orders of 50 up to 12'/a 
percent on 400 or over on full price 
catalogue while on mid-price 
product the discount starts at four 
percent on 50 going up to 12l/2 
percent on 375 or more. 

The sales conference was a 
TO PAGE 4 

Block buys 

Classic 

Concerts 
AGENT AND promoter Derek 
Block expanded his live appearance 
empire this week when he acquired 
promoter John Martin's Classic 
Concerts company. 

As part of the agreement, Martin 
is to join the Derek Block Concert 
Promotions group and will continue 
to work on all the projects in which 
he is currently involved. He and his 
staff will move to Block's offices at 
16, Oxford Circus Avenue from 
September. 

Martin has had a varied and 
successful career that has embraced 
agency, management and 
promotion. He was responsible with 
the late Sir Stanley Baker for the 
formation of Great Western 
Festivals and as an agent he 
represented Yes, Black Sabbath and 
Rod Stewart. He also managed 
Spencer Davis for a while. 

Recently his Classic Concerts firm 
has presented international stars at 
London's Theatre Royal, Drury 
Lane every Sunday in addition to 
concerts at the Royal Albert Hall 
and a regular series of Sunday shows 
in the open air at Regent's Park. 

Block (35) took over British 
personal appearance representation 
of the William Morris agency roster 
recently. He told Music Week: 
"With the advent of the William 
Morris situation and our increasing 
volume of business here, we got 
talking and the deal came about. 

"John Martin's experience and 
know-how will be an invaluable 
asset to my team because we have 
been working together in this 
business for about 15 years and we 
were running along parallel lines." 

Arcade Elvis LP renewal refused 

ELVIS PRESLEY'S 40 Greatest 
Hits, the Arcade double LP of 
tracks licensed from RCA for almost 
the past four years, has entered the 
chart at number five this week on the 
crest of the demand for Presley back 
catalogue. But in the same week, 
RCA has revealed that it has turned 
down Arcade's request for extension 
of the licence on that material, so 
when present (very low) stocks held 
bv Arcade are exhausted, there will 
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blication of Music Week, 
stponed by one day due to 
• Bank Holiday has been 
-ther delayed by a printing 
jakdowii. 

be no more pressings of that 
particular collection. 

Supported by his senior 
management's view that 
continuation of the Arcade licence 
would cut across RCA's own 
revitalised Presley catalogue sales, 
managing director Ken Clancy made 
his decision known to Arcade 
director Laurence Myers when both 
were in New York last week, 
although the decision does not 
involve the US management. Lee 
Taylor, Arcade general manager, 
told Music Week that the double 
album had become "a, standard" 
and had sold steadily throughout the 
period the Arcade has had the tracks 
under licence. The two million mark 
— for sales here and in France and 
Germany — was passed recently, and 
Arcade was hoping that the annual 
renewal of the licence would be 
allowed to go through again, giving 
the company a chance to press up 
new stocks in time for the Christmas' 
demand. He confirmed that Arcade 
has pressed as many as were allowed 
under the current agreement, and 
stocks were "almost out". 

Both Arcade and RCA have 
denied that any special arrangements 
have been made to press extra stocks 
of the 40 Greatest 2LP for sale 
exclusively through any of the major 
multiples. 

Meanwhile, on the singles front. 

Presley activity is frenetic as Way 
Down tops the charts and a further 
eight discs enter the top 50, 
including It's Now Or Never, All 
Shook Up and Jailhouse Rock. 

In other developments, Charly 
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RCA presses 

for factory 

settlement 
URGENT EFFORTS are being 
made by RCA to settle union 
disputes at its pressing plant so that 
the massive surge in demand for 
Elvis Presley product can be 
fulfilled. 

The sudden death of the rock star 
has robbed the company of its 
biggest name artist, but at the same 
lime promises a welcome financial 
breathing space to its new UK chief 
Ken Glancy and his trimmed, 
reshuffled, management team. 
However, production is down and 
some presses are idle at the 
Washington, Co. Durham, factory. 
Dealers attempting to place the 
unusually large orders, which could 
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Bruce's recovers and 

launches punk label 

Kingston sets up RK music group ■ WW I i.-no For a well for Spark. Profess 
I'm now looking  mnnacer is Geoff Wilkins. nal 

by IAN McFADDEN 
THE BRUCE'S chain of Scottish 
record stores, only a year ago in 
severe financial difficulties, has 
apparently made a complete 
recovery since its takeover last year 
by multiple chemists, R. Gordon 
Drummond, a Guinness-owned 
company. This, despite the recent 
downtrend in retail business 
generally. 

Bruce's always in the vanguard of 
modern music, is now catering 
strongly for the new wave market, 
and the company's newsletter — 
started last year, but abandoned 
during the crisis — has been revived 
as a kind of free fanzine with price 
lists and offers appended. Called 
Cripes, the format is very much that 
of the punk fanzine, but demand has 
been such that the letter has come 
out almost weekly. 

Director Bruce Findlay, who 
compiles Cripes, says that it will be 
given away "as long as we can 
afford it." Despite record company 
demand, he is being very selective 
about allowing advertising, but will 

consider this move if the 
circulation continues to expand at 
current rates. 

Another sign of Bruce's health is 
its plan to launch an own label, 
Zoom. The first band signed are 
Central Scotland punks, the Valves, 
a four-piece, with what is being 
described not as a double A side, but 
a "two-sided record," For Adults 
Only c/w Robot Love. 

Bruce's is also distributing the, 
first disc from NRG, a Dundee- 
based label. Called Jerkin', the 
single has already caused a local 
controversy over its explicit lyrics; 
artists are Dundee band, Drive. 

Bruce Findlay's reaction to the 
punk explosion in his shops is 
entirely positive. He says: "For too 
long, people of my age has been in 
control. There haven't been any 
teenage heroes, except the Bay City 
Rollers, for years. They were 
unique, but didn't lead a movement. 
This is exciting, energetic, "more 
relevant — anarchy has nothing to 
do with politics, it's about a big 
shake-up in the music business". 

AFTER QUITTING Southern 
Music, and its affiliated record label 
Spark, as managing director in 
February this year because of 
disputes over the financing of the 
record company side of the 
operation, Bob Kingston is back in 
business with publishing house 
Boosey and Hawkes as a partner. 

The long-established, classically- 
slanted company is putting up the 
finance for three years for Robert 
Kingston (Music), Robert Kingston 
(Productions) and the setting-up of 
RK Records, which will be 
distributed through Pye. 

Offices are being set up in 
Windmill Street, London WI, 
including a studio with 16-lrack 
equipment and with both publishing 
and production centred in the same 
unit. 

At the lime of leaving Southern, 
Kingston said: "I felt things could 
not work when it was decided the 
record company should be kept on 
the sidelines. If you are going to 
have a record company, then you 
have to have a real company. I 
believe firmly in a major publishing 
company having a label of its own to 
attract new talent and copyrights to 

the new album and single 

'LETS 

CLEANUP 

THE 

GHETTO' 

featuring The single's taking off. 
Clean up with the album! 

The Philadelphia 
International 

2U1-Stars: 

Lou Rails, 

Billy Paul, 
Archie Bell, 

The O'Jays, 

Teddy Pendergrass, 

Dee Dee Sharp Gamble 
...together with 

The Three Degrdps, 

^ Harold Melvin & TheBlue Notes .-:r 

I and The Intruders. || 

With back-up display pack 
including streamers, 
showcardsand 
now-in-stock cards. 

Order from CBS Order Desk, Tel; 01-960 21 55 CBS Distribution Centre, Barlby Road, London W10 
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imv I'm now looking Tor a the company.! mn finance 
company which wants 

chairman untilthe 0r the 
and a fe'l?.wht society For some 
Pel0nrm?ooscy and Hmvkes has 
never been able to succeed in the pop S^'nd virtually a,i its prevtous 

has been in classics and 
success 
musical instruments. We talked out 
plans whereby they will finance our 
undertaking for three yea^M d 

Both Kingston's son. Bar^ *" 
former Spark northern promotio^ 
manager, Mike Walker, are involved 
S the new set-up. "Barry w.l 
continue as producer and Walker 
will head up the promotion division, 
using the same team of girls who did 

manager is Geoff Wilkins. 
"I feel I have all the best and m 

talented people coming over with I?1 

and on the artist side we are taki 
Tommy Hunt, Wigan's Ovation rJ8 

Romantics, the Band Of The BbS 
Watch, plus a new wave band th* 
Spitfire Boys." 

An immediate signing on ihe 
publishing side is representation of 
Gale Music, the Tremeloes' 
publishing outlet, which include 
strong copyrights such as Yellow 
River, the old Christie hit. 

Said Kingston: "First release on 
RK is in September and we hope to 
have the offices habitable by the end 
of August. The companies involved 
arc wholly-owned, with Boosey and 
Hawkes receiving 50 percent of 
income for three years, with a 
further option for four." 

Bus Stop label puts 

brake on operations 

by CHRIS WHITE 

BUS STOP, label outlet for Inlune 
Productions, the company owned by 
songwriters Peter Callander and 
Mitch Murray, is winding up 
operations from this week. Main 
reason given for the closedown is 
that both Callander and Murray are 
now permanently resident in 
Holland, and there is now "no real 
justification" for them to have a 
permanent London office. 

Ronald Cole, a director of Bus 
Stop and also general manager, joins 
the Dick James Organisation from 
the beginning of October; he will 
have overall responsibility for the 
publishing division there, reporting 
direct to Dick James. Three other 
people are affected by the closure of 
Bus Stop — press and promotions 
manager Gary James, Paul 
Myserson, responsible for finance, 
and Sandra Swann, personal 
assistant to Cole. 

The Bus Stop label was started 
five years ago, and its most 
successful act during that time was 
Paper Lace, who had three 
consecutive top ten hits with Billy 
Don't Be A Hero, The Night 

Polydor signs 

second new 

wave band 

POLYDOR HAS signed its second 
new wave band, the Jolt, a three- 
piece from Lanarkshire, Scotland. 
Comprising Robert Collins (lead 
quilar, vocals), Jim Doak (bass) and 
Iain Shedden (drums), they have 
been together only six months, and 
first came to the attention of 
Polydor when supporting the Jam 
on a series of Scottish dates earlier 
this year. 

Their first single, All I Can Do, is 
released on September 30. The band 
is currently appearing at various 
London venues. 

CBS HAS signed Sparks for the UK. 
The pair, Ron and Russell Mael 
were signed to CBS US last year, 
rirst album under the deal will be 
available in October, and entitled 
Introducing Sparks. U includes their 
debut CBS single, A Big Surprise 
issued next Friday (9). 

SWAN SONG has signed 
m!mhP0 r

fea,urinfi four former members of the Pretty Things- 
Gordon Edwards (keyboards) Jack 

and s'kfn A?' ™SoMgutr and Skip Alan (drums). Their debut 
album for the WEA-handled label is 
currently ,n the planning Stagennd 

Chicago Died and The Black Eyed 
Boys (the former was a chart-topper 
in the US also). More recently, the 
company had another major hit with 
Opportunity Knocks' winners, The 
Brothers, and their Sing Me. Other 
artists on the rosier included Freddy 
Garrity, Peter Noone, Johnny Silvo 
and David, and Tony Burrows. The 
company had a distribution deal 
with EMI. 

Ronald Cole explained: "So far as 
Bus Stop is concerned, the label will 
be phased out from this week. 
Currently we are promoting a record 
called James Dean by the Kevyn 
Braun Band, and we shall continued 
with that record while we still think 
that there is a chance of it being a 
hit. Peter Callander and Mitch 
Murray will continue with their 
songwriting and production work in 
Holland, but they feel that there is 
no more justification for having an 
office in London than there would 
be in Paris or Milan." 

He added that future 
Callander/Murray product would be 
licensed to major record companies; 
so far as Bus Stop's existing back- 
catalogue is concerned, the rights 
have been bought by DJM. 

B 

a producer will be announced soo 
A UK tour is being set to coinci 
with the LP's release; Metropol 
agent is Nick Leigh, at the Der 
Block agency. 

UNITED ARTISTS has signed t 
Buzzcocks, new wave band frc 
Manchester, to a worldwide de. 
They enter the studios immediat( 
to start work on a new sing 
possibly Orgasm Addict, a 
recording of a debut album v 
follow. 

Buzzcocks will continue to 
based in Manchester, and its steac 
selling Spiral Scratch EP will st 
available on their own N 
Hormones label. 

PRESIDENT RECORDS h 
acquired distribution rights for t 
first release on the Beggars Banqi 
label, owned by the directors of t 
London-based chain of new a 
second-hand record shops of t 
same name. The single Shadow b> 
new punk band The Lurkcrs (BE 
1). sold 8,000 in its first week 
release. A distribution deal has al 
been concluded with Mr Supcrba 
and first releases on the label a 
expected this month. 
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M£PS steps up 

imports battle 

b> TERRI ANDERSON 
FACED WITH an increase in illegal 
imports of product from the US, by 
companies and individuals who 
appear to be "thumbing their 
noses" at royalties regulations 
(Music Week, July 1), the 
Mechanical Copyright Protection 
Society is urgently increasing efforts 
to warn retailers of the situation. 

For the first time in its long 
campaign to extract the due royalties 
on imported American records, the 
MCPS is taking advertising in this 
newspaper to tackle the problem, 
dealers being easier to reach than the 
many, often anonymous, importers 
themselves. Retailers who are 
offered imports which do not carry 
the Mecolico stamp indicating that 
royalties have been paid arc warned 
not to accept and re-sell them. They 
are, the MCPS is emphasising, liable 
to a summons for selling the records, 
as the importers can be summoned 
for bringing them illegally into the 
country. 

Griff Rigby, the Society's chief 
investigator, said last week that the 
number of writs being taken out 
against both importers and retailers 
is increasing — he has taken out nine 
in the past fortnight. Of these one 
was a company which imported 
70,000 US deletions in one 
consignment, another was an 
Oxford Street retailer and a third 
was a company which used to buy 
royalty stamps but recently ceased to 
do so. While conceding that there 
might still be some dealers who 
traded in illegal imports through 
ignorance, Rigby was convinced that 
many acted knowingly, but possibly 
without realising that the MCPS 
would take them to court if 
necessary. 

Of the importers who the Society 
is constantly attempting to reach, 
commented Rigby, the most difficult 
to trace are the individuals who cash 
in on the fact that they can buy US 
cut-outs for as little as 20p and who 
bring them in in reasonably small 
quantities to re-sell for £l-plus here. 
Other importers were adopting a 
policy of buying 100 Mecolico 

JU B 

stamps when they were bringing in 
100 records, and putting them on 
only one disc in 10. 

As reported earlier, the MCPS is 
pressing Customs and Excise to 
inform them of companies or 
individuals who have paid duty on 
records, so that the Society can 
follow up and collect the royalties 
due. So far Customs has been unco- 
operative, but another move — 
which would make the task of taking 
offenders to court easier, and give 
the MCPS the weight Rigby feels it 
lacks in the mind of many importers 
— is in the hands of the publishers. 
"If they would assign us their 
catalogue for prosecution purposes 
only", he said, "we could act 
immediately we noted an 
infringement,' rather than wasting 
time by having to find out who held 
the copyright to the imported music 
and asking that publisher or sub- 
publisher's permission to take out a 
writ." 

illS social 

conference set 

for iiwember 
FOR THE first lime, the National 
Union Of Students' bi-annual social 
secretaries' conference wjll be spread 
over three days at London's City 
University over the weekend of 
November 4-6. 

Around 400 delegates from 
colleges all over the country will 
meet to discuss all aspects of the 
music industry, into which colleges 
pour up to £3 million per year in 
bringing entertainments to the 
NUS's 800,000 members. 

In the past the conference has 
lasted just two days, but recently 
there have been complaints that 
there has not been enough time to 
undertake training of social 
secretaries in addition to discussing 
business and seeing new talent. 

The new three-day formal is an 
attempt to accomplish all aspects of 
the social secretaries' job. 

As in past years there will be an 
exhibition area where agents and 
record companies, together with 
film distributors who will be there 
for the first time, can show their 
wares and meet the students. 

V i- 
w 

FOUR-PIECE punk band from Essex, the New Hearts, have signed a long- 
term, worldwide deal with CBS. Recording plans have yet to be finalised, but 
their first release is expected shortly. Intimidating CBS managing director 
Maurice Oberstein, pen in hand, are, from left, New Hearts Ian Pain (lead 
vocals). Mat Maclntyre (drums), Dave Cairns (lead quitar) and John Harty 
(bass). 

Virgin drive for Motors discs 

VIRGIN RECORDS is planning a 
complex launch for its new signing, 
The Motors, to coincide with a 
national tour of clubs and colleges. 
The band's debut album, entitled 
Motors 1, is released on September 
9, while on September 2 Virgin 
releases simultaneously a seven-inch 
three minute and 12-inch five minute 
version of the group's first single, 
Dancing The Night Away. The full 
six-and-a-half minute version of the 
song is included on the LP. 

The 22-daie tour goes out on 
September 18 and lakes the band 
through to October 15, and 
immediately prior to the lour the 
Motors record a session for John 
Peel's BBC Radio One show. 
EMI IS supplementing its television 
and press advertising for its latest 
EMTV package, Diana Ross & The 
Supremes' 20 Golden Greats, with a 
national poster campaign. 

A total of 19 sites have been 
booked in London, including 
billboards in Kensington, 
Hammersmith, Euston, Chelsea and 
Victoria. A further 20 sites (five in 
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each city) are taken in Glasgow, 
Birmingham, Manchester and 
Liverpool. The posters are up for 
one month. 

The promotion brings EMI's 
expenditure for the album, which 
draws from the group's Sixties 
recordings for Motown, to 
£227,000. 
WEA IS expanding its tv promotion 
for the new Yes album, Going For 
The One, into the Midlands area 
(ATV) from September 2 for two 
weeks. A full schedule has still to be 
finalised, although the commercials 
will be slotted into high rating 
shows, as they were for the record's 
successful test market spell in the 
Granada region during late July and 
early August. 

It is also possible that WEA will 
roll the campaign into other areas to 
coincide with Yes' concert dates in 
October and November, 

Meanwhile, the company is 
releasing a 12-inch single by the 
band next Friday (9) featuring two 
tracks from Going For The One, 
Wonderous Stories and Parallels. 
The disc will appear first in limited 
edition blue vinyl, with a special 
colour bag promoting the album; it 
will eventually revert to seven-inch. 

STARTLING RED is Anchor's own 
description for the coloured vinyl 
limited edition of 1,000 for the new 
Billy Davis Jn. and Marilyn McCoo 
single, Look What You've Done To 
My Heart (ABC 4191). This duo's 
pattern of sales in the UK has been 
one of steady build-up — the first 45 
made no impression on the market, 
and the second took six months to 
work its way into the charts but was 
then a worthwhile hit. The 
promotion campaign for this third 
release is planned to give it time to 
start selling before the artists appear 
in the UK in November to do 
promotion, publicity and a few 
concerts. In-store displays and 
selective advertising will support the 
red vinyl promotion. 

The duo's new album, The Two 
Of Us (ABCL 5230) is scheduled for 
release on September 2. 

CBS IS mounting a promotion 
campaign for David Essex's next 
album, Gold And Ivory (CBS 
86038), released September 16. In 
addition to nationwide press and 
radio advertisements, there will also 
be poim-of-sale' material for the 
trade, and window displays will be 
arranged in major cities and towns. 
The LP coincides with Essex' first tv 
series, which he has just completed 
recording to the BBC. The first of 
the six programmes will be screened 
next Tuesday (6). 

c 

FIRST NUMBER one for Anchor, Float On, almost coincided 
with the company's third birthday in August   as EMTV5 
campaign (The Supremes) gets under way,' company already 
sending out invitations to EMTV6 presentation and could 
Cliff Richard be the subject, as the 18th anniversary of his first 
hit, Move It, falls due soon? ATV House evacuated one day 
last week when smoke started seeping from under an office door 
— Lord Grade lighting up?   meanwhile, after seeing latest 
advertisement in current WEA meet-our-men-abroad press 
campaign, Louis Benjamin sent "distinguished" John Fruin a 
telegram which read: "Great picture, now can I have my Rolls 
back?" 
BRIGHTON ROCK department: no sooner will RCA vacate the 
seaside town's Hotel Metropole after its September 1/2 sales 
conference than WEA moves in for its three-day (4/6) meeting 
  British entry for Yamaha-sponsored World Song Festival, 
taking place this November in Tokyo, penned by Richard 
Gillinson and David Hayes, and performed by Rak's Rags  
enlisted for Mike Mansfield-produced promotion film for new 
Decca signing, Slaughter & The Dogs: famous Sixties BBC-TV 
newscaster, Corbet Woodall Capitol UK pleased that Bob 
Seger tour, many times on-off, now virtually certain a son, 
Jamie, for Peter Walsh and wife Ilona, born last week   
leaving Wilde Rock Promotions to become more involved in 
video promotion, managing director Bruce Wilde. 
CHANGES AT Billboard UK office, with Andre De Vekey, 
regional publishing director and founder of magazine's UK 
operation in 1963, becoming European sales consultant, 
departure of group advertising director Barry Hatcher and 
promotion from advertising executive to sales manager of Alan 
Mayhew Report in one US trade journal discloses that 
Chrysalis act, the Babys, turned down naming their new album 
Golden Mile because another British group, "The Castle Flies", 
had already used it   industry winners at recent Robert 
Stace/Clout & Baker annual golf meeting: MfP's Richard 
Baldwyn and Phonogram's Yin Gowland. Tournament attracted 
a record entry, and among the prizes was a Golden Disc trophy 
from RCA for the best scratch score, won by Wally Ball of Eden 
Colours. Despite swamp conditions, Island m.d. Tim 
Clark squatted in the mud to see Ultravox go down well at 
Reading Festival. Also seen were Phonogram stalwarts Lon 
Goddard and Brian Harrigan pressteam, Laura Beggs from 
Rocket and Elton John, who jammed with Blue on stage and was 
credited as Russ Conway by laconic John Peel. Phonogram's 
m.d. A. J. Morris, Mountain's Derek Nicol and Charisma's T. 
Stratton Smith all seen squelching through the bog. 
Phonogram's Sandy Meikle took a trip in the record company's 
very own hot air balloon and enjoyed it despite the morbid fear 
of heights. 
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Logo Records names 

new department heads 

AS THE newly-constituted 
Transatlantic/Logo operation 
begins its pressing, sales and 
distribution link with Sclecta {Music 
Week, August 27), the company 
announces its recruitment of heads 
for the marketing and press 

Arcade renewal 

refused by RCA 

FROM PAGE 1 
Records is rush-releasing an album 
comprising interviews with the late 
singer and excerpts from his early 
Sun and RCA recordings, while 
Spark has hurried a "tribute" single 
on to the market. 

The Charly package originates 
from the company's deal with the 
US Shelby Singleton organisation. 
Entitled Elvis Presley: The Sun 
Years, it will be on a reproduction of 
the original Sun label (designated 
SUN LP 1001) and sell for £2.99. 
Copies should be available through 
Pye in the next two or three weeks. 

The two sides of the disc are 
lagged Interviews and Memories & 
Interviews respectively, drawing 
from radio and television broadcasts 
of the Fifties such as Louisiana 
Hayride and the Ed Sullivan Show. 
Excerpts from various Presley 
records of the time — including 
Mystery Train, Good Rocking 
Tonight and Love Me Tender — are 
included, too, and Charly claims this 
material has been legally cleared. 

The Spark 45 (SRL 1157) is 
entitled Elvis, and performed by 
Jenny Nicholas. It was composed by 
Rick Sims and John Dendy over the 
night of the singer's death, and 
offered to Southern Music the 
following day. A recording session, 
mastering and label printing were 
arranged in Germany. 

Peer-Southern head of special 
products, Gene Nash, who also 
produced the disc, set its 
simultaneous release in nine 
European countries, plus 
Australasia, Japan, Africa and the 
US. 

departments. In charge of the 
former is Keith Peacock, who joins 
from EMI's licensed label division, 
and looking after the latter is Rex 
Anderson, who was also last with 
EMI as label manager. 

With these appointments, joint 
managing directors Olav Wyper and 
Geoff Hannington now oversee a 
team comprising Roger Dew as 
finance director, Peter Misson as 
sales manager, John Briley as a&r 
manager, and Rob Gold as 
publishing general manager, plus 
Peacock and Anderson. Looking 
after promotion are Malcolm Fisher 
and Donna Thomson, creative 
services Colin Dresner and product 
co-ordinator Alan Hovell. Chief 
accountant is Ian Henson. 

Kassner rebuts 

MCPS wind-up 

application 

A PETITION for the winding-up of 
Kassner Associated Publishing and 
the Kassner Group's Jayboy label 
has been made to the High Court by 
the Mechanical Copyright 
Protection Society. After notice of 
the petition was carried in the Times 
and the London Gazette on August 
27, MCPS financial controller 
Norman Robinson confirmed this 
week that "we have petitioned for 
the winding up of Jayboy because 
we arc owed monies in respect of the 
use of copyrights belonging to our 
members; and with regard to KAP 
we have taken action to recover 
money due for services rendered to 
that company by the MCPS". 

The hearing of the petition, which 
followed judgement being obtained 
by the MCPS in the High Court on 
writs for debt, is set for October 24. 
Kassner Group chief, Eddie 
Kassner, told Music Week that as far 
as he was concerned the "dispute we 
had with the MCPS over money has 
already been settled, and the petition 
must be a mistake". He intended, he 
added, to consult his own solicitors 
immediately on the matter. 

©1977 PROMOTONE B.V. . # 

Dealers link in 

discount chain 
FROM PAGE 1 
advertisement will be Cat Stevens 
Greatest Hits. Tom Petty and the 
Heartbreakers, Stevie Winwood, 
and Bob Marley's Exodus — all on 
Island — and probably Elvis 
Costello's My Aim Is True and 
Johnalhan Richman's Rock 'N' Roll, 
which are on Stiff and Beserkcly 
labels, sold or distributed through 
Island. Pictures of these LPs will fill 
half the advertisement, with the £1 
Off and Free Badge announcements 
below, followed by the wording 
"Only available from the shops 
listed below". The names and 
addresses of the dealers will fill the 
remainder of the space. Each 
promotion will commence on the first 
of the month and run for two or 
three weeks. All the organisation, 
promotional material, space 
booking and administration will be 
handled by Noise Box, which will 
take a commission. 

Melhuish promises that dealers 
can count on paying no more than 
about three percent of what it would 
cost them to take a page 
advertisement on their own. Once 
the company is running the 
promotions on a regular basis, the 
surplus from each month's income 
and the record companies' 
contributions could mean, he adds, 
that some promotions could cost the 
dealers nothing at all. Noise Box will 
ensure that the dealers involved in 
any promotion are geographically 
separate from each other to avoid 
competition, and new entrants to the 
scheme will be admitted "at the 
discretion of the founder members 
only." These founder members, 
after only three weeks of the 
company's existence, have around 
40 outlets. 

Other types of promotion being 
considered for the future could 
involve cassettes, accessories or cut- 
outs. "We are not asking the record 
companies for extra discount or 
anticipating any strong arm tactics, 
however large the number of dealers 
eventually becomes. The business 
had gone through turmoil in the last 
year, and even efficient dealers are 
finding things difficult. We don't 
want to take over the world, we just 
want to be able to compete with the 
multiples." Noise Box is based at 
101 George Street, Croydon, and 

can be reached on 01-681 1490. 

Cinema advertising 

for Consequences set 

FROM PAGE 1 
relatively low key affair compared to 
previous years, and the last to be 
chaired by managing director Tony 
Morris before he hands over to Ken Maliphant at the end of the year. 

The utilitarian nature of the 
convention was summed up early in 
the proceedings in Morris's keynote 
speech when he told the conference 
that there would be "no funny hats" 
this year. 

"The company is in no position to 
declare a half-year dividend," he 
stated. "But assets of the company 
have never been greater in the form 
of talent." 

He said a greater effort than ever 
was going to be needed this year to 
push the company into a good 
position by the final quarter and 
remarked that in the race for 
success, CBS and Warner Brothers 
starts at evens favourites while 
Phonogram and the rest of the field 
were at 5-1 against odds. 

"All 1 can promise you this year 
is hard work in a soft market, said 
Morris, "But we have a much 
improved catalogue and a plethora 
of promotable, purchaseworthy 
product." 

He stressed that the strongest 
competition was to come from the 
US-based companies and compared 
the present situation in the record 
business to the wartime saying that 
the Americans were: "Oversexed, 
overpaid and over here". 

Apart from Consequences, for 
which a giant campaign is being 
mounted, much new Phonogram 
product was unveiled, including 
double live albums from lOcc, Black 
Sabbath, Streetwalkers, and 
Genesis. 

The Consequences boxed set will 
come complete with a libretto and a 
diary of events leading up to the 
recording of the venture, and the 
album — it has a mystical theme 
based around the number 17 — is to 
be launched in a 17th Century 
Amsterdam Church at 17 minutes 
and 17 seconds past five on October 
17. 

The campaign accompanying 
world-wide release is aimed at the 
intelligent record buyer in late teens 

and twenties who watches little tv 
but goes to the cinema. Phonogram 
is to take cinema slots in 400 venues 
for a month, chosing programmes 
compatable with the target audience. 

lOcc itself has a double live album 
entitled I Concert containing 15 
tracks due out in November. It will 
retail at £4.99 and will utilise tv 
advertising in the promotion 
campaign. 

A compilation album in support 
of the Sports Aid Foundation is to 
be handled by Phonogram including 
material from Yes, Rick Wakeman, 
Jcthro Tull, Rod Stewart, Led 
Zeppelin. Pink Floyd and Monty 
Python. All royalties are to be 
donated to the charity which aids 
British sportsmen and women, and 
to kick the effort off, Maliphant 
presented a £20,000 cheque to 
committee member Alan Weekes at 
the conference. 

Due out in October is Tony 
Visconti's first album as a solo 
performer under a new deal with his 
Good Earth company. Entitled 
Inventory, a major campaign will be 
mounted around it, and the single 
pulled from it, which will be issued 
in a picture bag. 

Around the same period, Mercury 
is coming up with a Best Of Rod 
Stewart Volume 2 double set. 

Nigel Grainge made his first 
presentation as Ensign Records 
chief. He was occupied mainly with 
Boomtown Rats' first album, but he 
also revealed plans for a rush-release 
follow-up to Danny Williams' 
Dancin' Easy success and a £2.45 
budget album called Anytime, 
Anyplace, Anywhere. 

Mountain Records, which recently 
signed a licence agreement with 
Phonogram has five albums lined up 
for the Autumn with Wales 
O'Regan, Krazy Kat and a new Alex 
Harvey offering Rock Drill 
scheduled for October and Martyn 
Ford and Nazareth with an LP 
entitled Expect No Mercy in 
November. 

Tape man Roy Wilkins revealed a 
determined push for the children's 
market with tapes of Enid Blyton 
stories to be presented in a special 
counter browser box. 

Presley priority for RCA factory 

FROM PAGE 1 
give their own slack end of the trade 
a boost, are reportedly finding that 
most of the titles they want are out 
of stock. 

Return to full production at the 
factory hinges on talks now going on 
between the unions and RCA 
personnel manager Stan White. The 
disputes centres on the fact that, 
until Presley's death completely 
changed the situation, pressing 
requirements were so low that a 
redundancy notice for around 90 
factory staff had been served. This 
was due to come into operation 
within the next fortnight, but, as 
White pointed out, the present 
inflated demand meant that the only 
course RCA had was immediately to 
cancel that notice and ask all 
machine and clerical workers to slay 
on, and to work overtime to fulfil 
orders. While the cancellation of the 
notice was accepted, two unions — 
the Association of Scientific, 
Technical and Managerial Staffs and 
the General and Municipal Workers 
Union, which embrace technicians 
and supervisors and semi-skilled 
staff respectively — refused the 
overtime request. GMWU members 
arc, in fact, working to rule. 

"The problem", White explained, 
"is mainly with the GMWU, and it 
is all the harder because both sides 
can see each other's point of view. 

PAGE 4 

We can recognise that having a few 
weeks ago to give redundancy 
notices did nothing to improve 
morale, but after this stroke of fate, 
we have done the only logical thing. 
Even working a seven-day week we 
could not fulfil all orders, but we 
cannot criticise people on the factory 
floor from thinking thai, if they 
work overtime, they will be working 
themselves out of a job, because by 
January or February the factory 
might be back to not having enough 
work." The union is demaning a 12- 
month guarantee of work for its 
members, and improved redundancy 
terms for those who may eventually 
have to leave. White has offered a 
six month guarantee and an 
improvement on terms which were 
"already very good". 

As Music Week went to press. 
White was at Washington, trying to 
bring about a settlement through 
informal talks. He was "cautiously 
optimistic" about the outcome, and 
felt that the ready agreement of the 
union to have such informal talks 
was itself a hopeful sign. Matters 
arc, however, further complicated 
by the fact that normal renegotiation 
of wage agreements at the factorv is 
imminem. 

RCA marketing manager Julian 
Moore confirmed that, during the 
recent slack period, the factory had 
pressed as much of its inventory of 

product as was possible "without 
having it coming out of the doors'5 

but that recent orders had all but 
wiped out these large slocks. 

Of the 36 Presley albums in the 
RCA catalogue, 16 have moved into 
top 200 best sellers — with the latest 
release, Moody Blue now at 6. 

In an attempt to fulfil orders for 
the Way Down single, all the presses 
were turned over to this one title last 
week. Albums are being pressed up 
proportionate to demand indicated 
— and this is spread across all the 
Presley titles — but problems with 
the union work-to-rule are 
compounded in the case of some 
older titles by the fact that the 
master discs are so old they are 
having to be remade. Moore stressed 
that the factory dispute has "wider 
implications" than the Presley 
demand. Other albums which were 
already doing well (such as the Hall 
& Gates LP) or can soon be expected 
to sell (such as the new Bowie 
offering) are being affected. 

His advice to dealers is "keep on 
ordering". The telephone sales staff 
can tell dealers who call imediately if 
any title they want is out of slock, 
but none are being extended except 
Moody Blue. Dealers should 
persistently re-order titles which 
cannot be supplied immediately and 
the orders will be filled as soon as 
stocks are pressed up. 
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The latest challenging role for Albert Finney 

actor is Albert Finney singer/songwriter, a part he plays 

with considerably more feeling and success than some 

other recent excursions by actors with an urge to sing. 

Not that this is the first time he's exercised his 

vocal chords. Remember how he sang and danced his 

way through "Scrooge" the highly successful musical 
version of Dickens' "A Christmas Carol"? Now, one of the 

most brilliant actors of stage and screen presents his first 

solo album. An album that's so much more than just an 
interesting exercise in a new medium. Ifs a thoughtful, 

and poetic statement that ranges from mature love 

ballads to political satire, through soft rock and even a trip 

into Country. 

Albert Finney's album is an obvious labour of 

love, to be enjoyed not only by his many thousands of fans, 

but by anyone who cares about lovely songs, lovingly sung 

by Albert Finney, songwriter. 

We will of course be playing our part to the full by 

putting this vast potential market in the picture with 

advertisements in Film Review, Photoplay, Films & 
Filming, Films Illustrated, Plays and Players, posters, 

advertising in West End Theatre programmes and special 

in-store displays. Albert will also be appearing in a number 
of important TV. and radio shows, 

Albert Finney's Album: STMA 8030 

Cassette: TC STMA 8030 

bhi 

A new stage in a distinguished career. 

Mafkoted by EMI Records Limited. 20. Manchester Square, London W1A tES. MOTOWN8 
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Mike Hales 

to head 

Bam Records 
MIKE HALES has been appointed 
managing director of Barn by Chas 
Chandler, chairman of the Barn 
Group. Hales was previously label 
manager for Elektra, representing 
amongst others, the Doors, Judy 
Collins, and Bread. He later moved 
to Polydor, eventually becoming 
marketing manager, and was 
involved with the early success of 
Slade. In early 1973 he went to New 
York, where he was concerned with 
the US representation of Polydor 
International; the following year he 
moved to Hamburg and became 
director of popular music for 
Polydor Int. Amongst the Polydor 
artist acquisitions for which Hales 
had been responsible are Ringo 
Starr, Crosby and Nash, and, most 
recently, Jean Michel Jarre. 
JOHN BENNET, DJM southern 
area manager, has been promoted to 
national accounts manager, 
responsible for liaison with all 
multiples, wholesale accounts and 
record merchandisers. Brian 
Whitby, formerly northern area 
manager, has been appointed field 
sales manager, responsible for the 
implementation of sales policy 
through the sales force. Both report 
to marketing manager Graham 
Moon. 
CLIFF FRASER, who has been with 
the Kassner group of companies as 
sales manager of President Records 
for the last ten years, has been 
appointed managing director of the 
group's pressing plant, British 
Homophone, at New Cross. George 
Grant remains factory manager, 
reporting directly to Fraser. 

JUKE BOX 

TOP 20 

1 (13) WAY DOWN, Elvis 
Presley, RCA 

2 (8) DOWN DEEP INSIDE, 
Donna Summer, 
Casablanca 

3 (6) SUNSHINE AFTER THE 
RAIN, Elkie Brooks, 
A&M 

4 (4) MAGIC FLY, Space, 
Pye 

5 (15) SILVER LADY, David 
Soul, Private Stock 

6 (-) OXYGENE, Jean 
Michel Jarre, Polydor 

7 (1) DANCING IN THE 
MOONLIGHT, Thin 
Lizzy, Vertigo 

8 (9) TULANE, Steve 
Gibbons. Polydor 

9 (-) TELEPHONE MAN, 
Meri Wilson, Pye 

10 (-) DOWN THE HALL, Four 
Seasons, WB 

11 (12) SPANISH STROLL, 
Mink Deville, Capitol 

12 (14) CANT GET YOU OUTA 
MY MIND, Yvonne 
Elliman, RSO 

13 (2) NOBODY DOES IT 
BETTER, Carly Simon, 
Elektra 

14 (-) THAT'S WHAT 
FRIENDS ARE FOR, 
Deniece Williams, CBS 

15 (10) DREAMER, Jacksons, 
Epic 

16 (5) YOU TAKE MY HEART 
AWAY, Little/Pigford, 
UA 

17 (17) FLOAT ON, Floaters, 
ABC 

18 (~) DAYTIME FRIENDS. 
Kenny Rogers, UA 

19 (16) NIGHTS ON BROAD- 
WAY, Candi Staton, 
WB 

20 (19) THE CRUNCH, Rah 
Band, Good Earth 

Courtesy of Laren for Music 
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Paul Ellis, who joined the 
company at the time of the takeover 
of Enterprise Records four years 
ago, has been appointed general 
sales manager of President. His 
duties with Enterprise continue, and 
he will liaise with other distributors 
for the sales of all President labels. 
NANCY STEEL has joined the 
newly-formed Shaboodle 
Promotions company, headed by 
former DJM press officer Trish 
O'Keefe, as a director with 
responsiblity for regional press and 
radio. She previously worked on the 
Harrow & Wembley Observer, 
Shaboodle has now obtained a 
telephone number for itself, on 01- 
8360108. 
ALAN McGEE has been appointed 
national promotions executive for 
A&M Records, with particular 
responsibilty for the BBC national 
radio network, Radio Luxembourg 
the BBC World Service, Radio 
London, plus Capital Radio and 
LBC. He was formerly field 
promotions representative for the 
southern area, and has been with 
A&M for the past three years. 
DAVID YEATS has joined Pye as 
US product manager. This is a new 
post and does not include 
management of the Casablanca 
product. Yeats was previously with 
DJM as international repertoire 
manager. 
NICK FLEMING has joined the 
promotion department of United 
Artists Records, replacing Graham 
Piggott. Fleming, son of CBS' 
Paddy Fleming, has worked for 
Phonogram and DJM. 
GAIL CLARK has joined A&M 
Records as assistant to marketing 
director, John Cokell. She was 
previously production and 
marketing manager for Bronze 
Records. 

iLinre 

IT IS an amusing idea to try to show 
which DJs and Stations are most 
successful at picking hits (MW, 
August 27) and as Godfrey Rust 
points out, it is easy to rate highly if 
you play safe — certainly not what 
the Radio 1 DJs do. They attempt to 
widen the interest and add variety to 
programming when selecting records 
of the week. Paul Burnett 
intentionally chooses unusual and 
often very different discs for his 
lunch time show. 

If you are going to produce a 
"chart" of Station Picks then you 
certainly cannot compare Radio 1 
DJ's records of the week with, for 
instance, Capital climbers. The 
former may only be played five 
limes a week where as the latter are 
"singled out for special attention". 
The only fair comparison is with 
those records added each week to the 
Radio 1 daytime playlist. In the 
period in question there were 90 of 
which 70 made the top 50 and this 
only includes items picked up in the 
first week of release. Many more 
were picked up in the second or third 
week of release which subsequently 
charted. 

One last point, Radio 1 was 
playing Kenny Rogers' Lucille six 
weeks before it entered the chart, it 
had its first play on Monday 21st 
March. Do we get points for this? 

DEREK CHINNERY, Head of 
Radio I, BBC, London W.l 
• Godfrey Rust replies: Derek 
Chinnery's example would score 
Radio 1 eight points! Unfortunately, 
we are unable to make the fair 
comparison suggested because the 
station does not at present publish 
its daytime playlist. 
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Welcoming 

the Greatest 

to London 

A RING of celebrities and Arista 
staff surrounded Mohammad Ali 
during the record company's recent 
reception for the champ at Mortons 
(Arista has the movie soundtrack of 
The Greatest). Top, left to right, is 
Arista UK managing director Bob 
Buziak, producer of The Greatest, 
John Marshall, and Ali. Above 
right, Ali, Radio 1 chief Derek 
Chinnery and Arista's John Cooper. 
Right, the champ, his daughter 
Hana and Elton John. Below, 
standing left to right, Mike van 
Praag (Phonodisc), Tony Myatt 
(Capital Radio), Annie Benson 
(Arista), Wilf Price (Boots), Chris 
Morgan (Radio 2), David Buckley 
(Record Merchandisers), Angela 
Bond (Radio 1), Mike Fay 
(Tandem), Muhammad Ali, Bob 
White (Arista), John Begg 
(Phonodisc), Nicola Joss (Arista), 
Derek Chinnery, Bob Buziak, Teddy 
Warwick (Radio 1), John Cooper, 
Aidan Day (Capital) and Nik Powell 
(Virgin). Left to right, seated, 
Howard Harding, Janet Thomas, 
Alison Short and Arthur Sheriff, all 
from Arista. 

As a special gesture to the guest of 
honour, Arista had a custom-made 
jumpsuit made for the champion's 
daughter Hana bearing the legend 
"My Dad Is The Greatest on 
Arista". 

The Greatest, the biographical 
movie starring Ali as himself, has 
just opened in London. 
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FROM SPACE. 

THE ULTIMATE ALBUM OF 

SYNTHESIZED MUSIC 

ALBUM NSPL 28232.CASSETTE ZCP 28232. SINGLE 7N 25746. ® |» 
nnmixMu 

Orders To; Pye Records (Sales) Ltd., 132 Western Road, Mitcham. Surrey CR4 3UT. Telephone: 01-640 3344 
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'Official piracy' 

hit Greek market 

ATHENS — Another kind of piracy 
in Greek records and cassettes has 
appeared in the local market-place 
and it is given the wry title "the 
official piracy". 

Normal piracy deals to date have 
inevitably meant that no invoices 
change hands. But now store-owners 
get supplies of discs and tapes with 
"official" invoices, but from dealers 
who have no connection with 
official record companies. The 
merchandise itself comes from small 
workshops, spread out all over the 
country. 

The reason that store-keepers 
prefer illegal merchandise is the low 
price, which is less than half the 
official cost. But it means that 
record companies now have to face 
not only the numerous illegal street- 
vendors but also the big stores and 
supermarkets. 

One record shop owner, asked 
why he deals with the illegal 
merchants at the same time being 
aware of their status, said: "I make 
more profit. I don't care about the 
origin of the merchandise. 
Funhermorc I'm not always in a 
position to know if the goods 
offered to me by unknown dealers 
are legal or illegal if they are selling 

it with invoices duly acknowledged 
by the state authorities." 

One industry observer said: "This 
problem exists all over the world, 
but some countries, Greece 
included, suffer more than others. 
Let's hope the new law, passed a 
month ago. will eventually wipe out 
piracy in the record business 
altogether." 

The pirates are interested in selling 
either the big international names or 
popular Greek folk singers. It is 
estimated that 80 percent of the 
cassettes sold in the Greek territory 
come from illegal "workshops". 

MfP dominates 

cartridge sales 
  » -i TU« <\r\r\ c 

PETER DE Rouge merit has been 
appointed Senior Vice President of 
European Operations for CBS 
International, De Rougernent 
(pictured) was appointed Vice 
President of the group when CBI 
was formed in 1963 and was 
previously in charge of South 
American operations for Columbia. 

Rights revenue 

reflects cutback 

BRUSSELS — More than a half of 
the total number of 8-track 
cartridges sold in Belgium are from 
Music for Pleasure. Each year the 
company shows roughly a 10 percent 
sales increase in this field, whereas 
most other organizations show a 
consistent dip in cartridge sales. 

Current best-sellers for MFP are 
rock classics, including a 
compilation by the Shadows, and 
accordian music. Henri Heymans, 
marketing manager, says 8-lrack 
equipment is still being sold in 
Belgium and the market still exists 
for substantial sales. 

And in a summer campaign, MFP 
upped its cassette sales by more than 
100,000 units. In September, the 
company is planning a "training 
seminary" to present a new Prestige 
for Pleasure series, including 
product by Frank Sinatra and 
Herbert von Karajan (in a version of 

Peter And The Wolf and some re- 
packaging of hits from the Sixties. 

Own TV show 

for Beaucarne 
BRUSSELS — Julos Beaucarne, an 
outstanding Belgian folk-singer, is to 
have his own television show on the 
French RTB network. Transmitted 
October 22, it will be titled De Brie 
Et De Brow and will feature guest 
appearances by some of his friends. 

He also films a television special 
for Belgium, linked with the 
Walloon Festival, for September 18. 
Then, in the first half of October he 
performs in Lausanne, Switzerland, 
then moves on to a series of venues 
in France up to the end of 
November, followed by three weeks 
in the Theatre Royal de la Monnaie 
in Brussels in December. 

MORE 
EUROPEAN 

NEWS 
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VIENNA — AKM, the authorized 
copyright society for authors, 
composers and publishers in 
Austria, last year collected a total 
revenue of over £5 million, a 6.1 
percent increase over the previous 
year. 

The unexpectedly small increase is 
due to a slump in royalty income 
from public performances compared 
with previous years and one AKM 
theory is that it reflects tourists here 
cutting back on their spending. 

And due to the general economic 
recession, royalties from advertising 
lime on Austrian Radio and TV did 
not improve. However royalties 
collected from abroad, showed a 10 
percent improvement on 1975. 

The society believes this is partly 
due to the transfer of records and 
tape production back to Austria, 
mainly by Ariola. But more than 60 
percent of record and tape turnover 
is still imported, so that most 
royalties are sent abroad. 

Polydor disco push 

BRUSSELS — Polydor has started a 
new promotion campaign here for a 
new series of seven albums The Best 
Of Disco And Soul, with product 
from Gloria Gaynor, Millie 
Jackson, the Sad-Back Band, Joe 
Simon, two from James Brown and 
one general compilation LP. The 
albums are presented in luxury style 
but sell at normal prices. 

Another special Polydor 
promotion is on new recordings by 

Herbert von Karajan and the Berlin 
Philharmonic of the nine Beethoven 
symphonies, on DGG. From 
September 15, they are released in a 
new cassette configuration. The 
conductor, plus the Berlin 
Philharmonic, visits Brussels for two 
concerts within the framework of 
Europalia, in October. 

Polydor also plans a special Pablo 
jazz promotion campaign for 
September. 

DANNY MIRROR 

i . i 

i 

]] 

1 1 m 

STONE RECORDS SON 2121 

FROM YOUR 

PYE SALESMAN 



MUSIC WEEK SEPTEMBER 3, 1977 

H 
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If you've ever seen Meal Ticket live, you'll know that • "Yesterday's Music" is a very special 

number It's almost their anthem, with the fans usually taking over the vocals from the band. 

Now it's a single, a very special single and this is the first time it's ever been recorded. It's a single 

Meal Ticket fans will want, and there are a lot of Meal Ticket fans to want it First 5,000 in special bags. 

"Yesterday's Music;'The new single from Meal Ticket. \% 

Marketed byEMI Records Limited. 20. Manchester Square. London W1A J F.S Solos and Oistnbuiion Centre. 1 -3 Uxbridge Road. Hayos. Middlesex Tel. (01) 759 4532/4611 b 848 9811 
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Government considers 

'cultural' disc support 

PARIS—Michel d'Ornano, French 
minister of cultural affairs, has said 
he will do what he can to help the 
country's record companies. His 
response came when he was asked 
whether it was right that discs should 
carry the same punitive 33 Vj percent 
Value Added Tax rate as, say, 
printed product. 

But though he agreed the rate was 
too high, he said there was little he 
could do in that direction. French 
economic problems ruled out a tax 
reduction. Though his ministry 
could not help at industrial level, he 

New IBS deal 

for Big Bear 
BRUSSELS — The International 
Best Seller Company here has just 
negotiated the license to represent 
Big Bear Records here, with 
promising sales by Cousin Joe 
Pleasant, Muscles and Garbo 
already coming through. 

Henri Heymans, IBS marketing 
manager, has planned a 
promotional device, the IBS Profit 
Tour, which is new to the record 
industry in Belgium. Under this 
plan, the company rents a hall in the 
10 most important Belgian cities, 
such as Brussels, Antwerp, Ghent, 
to display of catalogue and new- 
release records. 

This is backed up by video 
presentations of the various artists 
concerned. Turnover figures for IBC 
for the month of July this year were 
83 percent higher than in the 
corresponding month of 1976. 

fell it could help them financially at 
cultural level. 

He said he hoped to talk with the 
companies and assure them he could 
dig into the cultural coffers to help 
discs with a cultural value but not 
necessarily a wide audience. These 
could be bought, then distributed to 
schools and clubs where music is 
part of the activity. He said he also 
hoped to help the recording of works 
which otherwise would not be 
recorded. 

The minister said this help would 
not stretch, for instance, to chart 
pop records. Yet the "largesse" 
would not necessarily be confined to 
string quartets. Companies showing 
interest in young composers in folk 
music, or country music or new 
trends could be hopeful of aid. 

Majors plan 

joint depot 
VIENNA — Ariola, CBS and WEA 
want to build their own operational 
centre here, with a common-to-all- 
three record depot. A contract has 
already been signed with a 
construction company and it is 
hoped the new centre will be 
completed by July next year. 

Starling January 1 next year, 
WEA splits from Ariola and 
becomes a self-supporting company 
under its own name in Austria. 
Heading up the operation as 
manager will be Gunther Zitha, 
currently in a similar position with 
Bellaphon. 
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HAMBURG — Chrysalis Records, the company with a one per cent market 
share in West Germany, has re-signed with Phonogram Germany for 
representation, so extending a pact which has already run for six years. Oskar 
Drechsler (right), pictured with Chrysalis chief Chris Wright, said he believes 
the Chrysalis repertoire policy was one of the most successful in the world. An 
immediate policy extension is that Chrysalis product will in future be released 
two weeks earlier in Germany than the rest of the world as part of the 
determined fight against parallel imports into the country. 

New HQ for Finnlevy 
HELSINKI — The Finnlevy Group 
of Companies, which represents 
some 50 percent of sales inside the 
local IFPI area and includes three 
record companies, Finnlevy, 
Scandia Musiikki and Finndisc, will 
soon be located in one block along 
Takomontie in the Pitajanmaki 
industrial area of Helsinki. 

The move, which completes a 
final leg of a major relocation and 
modernization process, means that 
the three companies will become 
part of a most modern operational 
centre. 

The complex also houses a mutual 
order and dispatch section, 
Levypiste rackjobbing operation 

and recording studios. 
Nevertheless is is emphasized that 

all companies will retain specific and 
individual identities. 

A housewarming party was held 
(Aug. 17), including a special 
Finnlevy train for guests arriving 
from the Helsinki metropolitan 
area. The new address: Takomontie 
1-2,00380 Helsinki 38. 

Shop record 

thefts on 

the increase 
pARIS — Theft from record stores 
here is so widespread and acute that 
when six retailers, from various 
areas of France, were asked to 
estimate their actual losses, they 
were unable to do so. 

One immediate answer would 
seem to be to display only empty 
sleeves but virtually all traders reject 
it for a variety of reasons, saying 
they prefer the threat of theft to the 
complications of such a system. 

Electronic devies are generally too 
expensive for the average trader. 
With an exact calculation of loss so 
hard to make, it is hard for them to 
decide if such an investment is 
worthwhile. 

Some retailers keep special watch 
on chart records, finding that thieves 
do not snatch and grab but choose 
with commercial care. Some employ 
staff exclusively employed in stock- 
watching and stock-checking, on 
perhaps a twice-weekly basis. These 
retailers believe they can trace a drop 
in theft because of the greater risk to 
thieves. 

However there are other retailers 
who do not like special 
"watchdogs", believing their 
presence can anger honest 
customers. But there is agreement 
that losses from theft of singles are 
highest of all and that cassettes are 
the "safest" configuration because 
of special show-cases. 

Pentagon goes to CNR 
LEIDEN — CNR has captured 
exclusive Benelux distribution of 
Pentagon Records of the UK. The 
Dutch company is currently riding 
high in the chart with three singles 

and first Pentagon releases are likely 
to be A Good Friend Of Mine by 
Ann Gallant and What's A Nice Girl 
Like You by Child. Issue dates will 
be announced shortly. 
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OUT NOW—NEW SINGLE HAR5135 
Marketed by EMI Records Limited, 

20 Manchester Square, London W1A1 ES. 
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