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BPI predicts £200m 

worth of sales for 77 
by ADAM WHITE 

UK RECORD sales will shape up 
around the £200 million mark this 
year, according to the British 
Phonographic Industry. This would 
represent an increase of 
approximately 16 percent ovcr-1976, 
when sales were £172.3 million, and 
mark a slight easing of inflation's 
effect on business. 

The BPI makes the prediction 
upon the basis of six months' sales, 
now that figures for April to June 
are available. The total value of 
deliveries to the trade during the first 
half was £78.4 million, representing 
an increase of nearly 15 percent over 

Decca booms, 

but record 

profits down 
by JOHN HAYWARD 

RECORDS AND tapes, along with 
tv and audio, accounted for a 
decreased share in Decca's improved 
£15.9 million profits performance 
for the year ended March 31. 

Pre-tax profits for the consumer 
divisions of the group were down 
from £5.8 million to £3 million in 
the year 1976-77 and it is clear that 
the bulk of Decca's earnings are 
coming from capital goods like 
radar, navigators and survey 
equipment. Profits on these goods 
were up £5.5 million on the previous 
year to £15.9 million. 

Details of. performance on the 
recorded music side is not specified 
in the share of profits attributed to 
consumer goods, but the statement 
issued by the company last week 
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the same period last year. The April- 
June contribution of £34.1m was 
nearly 7.3 percent over the first 
quarter of 1976, which, declares the 
BPI, was "not as bad as had been 
feared". 

Dealing specifically with singles, 
the report comments on the 
"remarkably consistent" 
performance of the configuration 
during the last two or three years. 
"They have shown no sign of the 
long-awaited demise," with first- 
half sales increasing overall by 
nearly one million-units (3.5 percent 
up) and value rising by over £lm (ten 
percent). Sales during the April-June 
quarter were four percent down on 
the same period in 1976. 

Album sales displayed a nine 
percent decline in April-June (value 
was up six percent) but business for 
the first six months overall increased 
by almost £7m, from £45.1m to 
£51.8m — an upturn of 15 percent 
which was only slightly behind the 
17.4 percent increase in the mean 
value of the retail price index. 

Musicassetles were "by far the 
most encouraging configuration" in 
the first six months. An increase of 
13 percent in unit sales during 
January-March has been followed 
by an increase of 15 percent in the 
second quarter, with sales at 3.4m. 
The increase in value has been 

• maintained at a rate of 
approximately 29 percent for the 
half-year. 

There arc increasing signs, adds 
the BPI, that the ratio between LP 
unit sales and musicassettes is 
continuing to narrow. Throughout 
1975, and 1976, cassette sales had 
been maintained at a level 
representing 19 percent of album 
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FRONT PAGE news is this shot from last week's EMI Licensed Repertoire 
Division sales conference which marked the first stage in the marketing 
campaign for the new Wishbone Ash album. Front Page News. 
MCA arranged for Friday's Daily Mirror with a special Daily Wishbone 
wraparound to be distributed to staff Picture shows MCA's three Capital 
Radio supporters, m.d. Roy Featherstone (left), marketing manager Stuart 
Watson and secretary Julie Ratcliffe, receiving their Daily Wishbones from 
LRD director Alan Kaupe (left) and general manager Colin Burn. 

EMI Licensed Division 

targets £18.5m turnover 

by BRIAN MULLIGAN 
EMI'S NEW Licensed Repertoire 
Division has its sights set on a 
first year turnover target of £18.5 
million — equal to about six percent 
of the total UK market — and the 
prospect of a duel with the WEA 
group. 

At the division's first sales 
conference, held last week at 
Selsdon Park Hotel in an informal 
sporting atmosphere — all staff were 
killed out in track suits — director 
Alan Kaupe noted that at the WEA 
sales conference, managing director 
John Fruin had predicted company 
sales in the region of £20-£30 
million, "If WEA reaches the lower 
figure, the company will only exceed 
our budgeted turnover by £1.5 
million," said Kaupe. "It is a tough 

target, but I believe we can do it. We 
are as big, if not bigger, than 
Polydor and Phonogram, and we 
could have WEA in our.sights." 

Stressing that the division had 
been "primarily" established to 
meet the needs of EMI's licensed 
customers, "a crucial part of the 
overall business strategy" and 
without which EMI could not 
remain number one, Kaupe touched 
on the demanding requirements of 
one of its most important labels, 
Motown. In 1977-78, he revealed, 
the related earnings target had been 
set 42.8 percent higher than in the 
previous year which itself called for 
"no mean figures". Despite the 
depressed market conditions, EMI 
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Pye pitches 

for higher 

album sales 
by TERRI ANDERSON 

SHARP CONTRAST was drawn 
last week by Louis Benjamin 
between Pye's good performance on 
singles and a decided weakness on 
albvims over the last 12 months. 

Speaking Co the company's annual 
sales conference, on a day when four 
Pye 45s were in the top twenty 
(bringing the year's total of chart 
entries to 30), the Pye chairman was 
confident that the healthy singles 
sales would continue. But he warned 
that there were "two areas of 
concern". One was Pye's early 
decline in trading in the January to 
March period, when its sales appear 
regularly to fall off before those of 
other companies; and the other, tied 
in with this, was the low volume of 
sales in LPs. This situation was one 
which, Benjamin said, "simply must 
be corrected". 

The firm's determination to carve 
itself a bigger share of the album 
market was reflected in the product 
presentations, which promised new 
product from all the artists on Pye 
or its licensed labels who have 
proved their ability to sell in 
quantity — although in some cases 
only their singles have done so to 
date. The pre-Christmas push will be 
spearheaded by the already-released 
Fabulous Poodles LP, which Pye 
intends to promote heavily (even 
attaching a promotion man to the 
band for the whole of its 
forthcoming national lour); and new 
product in October and November 
from Randy Edelman, Barry While, 
Brotherhood of Man, Lena Martell 
and Max Bygraves. Two other major 
albums will be the new Donna 
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Warwick sets £1.6m for TV LPs 
by CHRIS WHITE 

WARWICK RECORDS will be 
promoting at least 12 television 
albums before-Christmas — the 
company's most intense advertising 
commitment since its launch almost 
four years ago. Revealing the plans 
at CBS' recent domestic sales 
conference, a one-day affair at the 
Heathrow Holiday Inn, Multiple 
Sound Distributors chief Ian Miles 
said that total budget for the 
package of albums would be at least 
£1.6 million, and depending upon 
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the success of the test-marketing of 
certain LPs, as much as £1.9 million. 

MSD's build-up to the Christmas 
market starts this week with 
nationwide tv advertising for four 
albums, The Incomparable Brook 
Benton (featuring 22 songs by the 
singer), Strictly Instrumental, 22 
Golden Trumpet Greats, and Let 
The Good Times Roll by Bert 
Wccdon. A national tv campaign 
commences a week later for The 
Magic Of Rodgers and 
Hammerstein, which features 
extracts from four of the 
songwriting duo's greatest musicals, 
including South Pacific. At the end 
of this month, there will also be tv 
promotion for a compilation of 
Little Richard hits (the original 
versions leased from Sonet), and 
four albums from MSD's release 
schedule last autumn, by Tony 
Bennett, the Wombles, Bert Weedon 
and the Cliff Adam Singers, will all 
feature in a joint television 
commercial. 

Miles told Music Week: "This is 
our biggest advertising commitment 
yet. We have recently test-marketed 
a Frankie Laine compilation in the 
Anglia region, and the results were 
very encouraging. In addition, the 
overall comments from the multiples 
indicate that sales of tv-promoted 
product is beginning to pick up. It is 

my belief that the tv album market 
will be very buoyant this autumn — 
if the commercials are interesting 
and different, then an album should 
be able to enjoy good sales of 
between 300-400,000 and average 
sales of at least 150,000." 

Earlier this year, MSD postponed 
several tv packages because of the 
soft stale of the market. Miles 
admitted at the time that returns on 
advertising investment were well 
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Imports show 

hits the road 
A TEAM from EMI International 
hits the road next week in a meet- 
the-dealer exercise described as the 
"most ambitious sales promotion" 
undertaken by the department in its 
15-year history. 

"The idea," Imports Division 
manager Phil Lloyd told Music 
Week, "is to enable dealers, local 
radio personnel and anyone else who 
might be instrumental in selling an 
imported record to meet the team — 
or to be more precise for us to meet 
them." 
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Paul Williams 

The writer sings the songs 

> ' 

"Classics" is exactly that. 
A cdlectton of Paul WflOams'finest songs 

for the first time on one album 
Includes <£Evergreen? "Making up alone" 

uRainy days and Mondays" ^ We've only just begun" 
and more. 

On A&M Records and Topes 
AMIH/CAM 64701 

m 
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Fans pressure Virgin 

for Gong album release 
ANGRY GONG fans occupied the 
marketing department of Virgin 
Records for several hours on 
Wednesday (7) to protest against 
what they claimed was suppression 
of a recently-recorded live album by 
the group. 

The record in question — which 
Virgin regards as a pirate recording 
— almost appeared in France 
recently, but was withdrawn after 
court action. 

It is a live recording made at the 
Paris Hippodrome on May 28 at a 
concert promoted by the band's 
former manager, Jean Luc Karakos. 

He has been involved in a long 
series of legal wrangles with Virgin 
in the last five years over Gong, and 
recently became manager of ex- 
group member Daevid Allen, who 
now records for his Byg Records 
label. 

A Virgin spokesman explained 
that the background to last week's 
occupation began in May when 

Gong and various ex-members 
staged a grand reunion concert in 
Paris. Virgin sent its mobile studio 
to record the event, but promoter 
Karakos banned the recording and 
made his own arrangements. 

"He slopped the Virgin recording, 
and then taped the concert himself 
on what we consider to be 
substandard equipment," said the 
spokesman. "He was warned that 
Virgin would not permit the release 
of any album made at the show, but 
he went ahead and tried to release it. 

"None of the Virgin artists 
involved in the concert had anything 
to do with the production of the LP, 
and although we tried to 
compromise with Karakos, he was 
unwilling to talk with us so we took 
legal steps to stop release." 

Virgin is continuing to negotiate 
with Karakos, but until some 
agreement is reached the album is 
unlikely to see the light of day 
despite the Gong fans' zeal. 

Polydor issues 

Fletcher Tapes 

POLYDOR HOPES to unearth a 
new market for tapes with the 
release next month of three double- 
cassette packs titled Down To Earth 
With Cyril Fletcher. Named after 
the radio and tv personality's 
Capital Radio programmes, the 
series covers different aspects of 
gardening. 

The cassettes, written by keen 
amateur gardener Fletcher and each 
introduced by an 'odd ode' of the 
type aired on Esther Rantzen's 
Thai's Life tv show, were the idea of 
Polydor's pop marketing manager 
Lionel Burdge, who on researching 
the market believed the potential to 
be'4 massive". 

Apart from selling through 
conventional channels, Polydor has, 
already reached agreement with one 
major seed company to advertise in 
their mail-order catalogue. 

Interest in the project has led the 
Royal Horticultural Society at 
Wisley Gardens in Ripley to seek 
their own label to market similar 
cassettes. 

new album 
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Released next wtSek ®2?-f56 

Produced by Bruce Johnston 
and Curt Boetcher 

SEPT 23rd LSeiE , 
Records & Tapes 

Summer's men start 

up Oasis label in UK 

FIRST RELEASE from Oasis, the 
new record label started by Giorgio 
Moroder and Pete Bellotte, 
producers of Donna Summer's I 
Feel Love number one hit, and also I 
Remember Yesterday LP, features a 
discotheque album recorded by 
Moroder himself. Oasis has signed a 
longterm licensing deal with CBS 
UK, via GTO Records, UK outlet 
for Summer's recordings until her 
recent switch to Casablanca 
Records. 

Oasis started life a couple of years 
ago as a German production 
company. It will have its own label 
identity in the UK. The label's 
signing to CBS follows talks between 
GTO md Dick Leahy, Moroder, and 

Trudi Meisel of Hansa Records in 
Germany. First single release is 
entitled Giorgio (Oasis 1), followed 
by three albums, From Here To 
Eternity (OASOP 501). Munich 
Machine (OASOP 502) and Roberta 
Kelly, Zodiac Lady (OASOP 503). 

Giorgio is not Moroder's first 
stab at the UK record market with 
his own recordings — last year GTO 
released his version of the Moody 
Blues' Knights In White Satin. And 
despite Donna Summer's switch to 
Casablanca, both Moroder and 
Bellotte will continue to produce 
Summer. Oasis' musical policy will 
concentrate particularly on disco- 
orientated music, but the label will 
also be open to other musical styles. 

British songs for Tokyo 

Urderirom CBS Order Desk, Tel: 01-960 2155 CBS Distribution Centre, Barlby Road, London W10 
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THREE UK songs have been 
selected for the eighth World 
Popular Music Festival organised by 
the Yamaha Music Foundation to be 
held in Tokyo in November. 

The entries are Can't Hide My 
Love by Rags, written by Richard 
Gillinson and David Hayes, 
Sentimental Kisses by Kelly Marie, 
composed by Peter Yellowstone and 
Mike Tinsley, and We've Got It 
Made, written by Yellowstone and 
Voice, and sung by George Chakiris. 

The festival will feature 27 songs 
from 18 countries, plus six songs 
selected from national finals in other 
territories. In addition six songs 
from the Yamaha Popular Song 
Contest will be chosen to represent 
Japan. 

For this year's competition there 
were 1780 songs submitted — the 
highest ever — with the largest 
number coming from Britain, 
France, Italy and America. 

European entries are:— France — 
La Derniere Priere by Nicolella 

(written by Daniel Carlel and Didier 
Barbelivien), Alors, Le Bel Ete by 
Delizia Adamo (Salvatore Adamo), 
L'Amour Monsieur by Marline 
Clemenceau (Andre Popp and Jean 
Pierre Lang) and Cecilia by Enrique 
(Philippe Monet, Eddie Barclay, 
Didier Barbelivien); West Germany 
— Mad In Madrid by Baccara (Rolf 
Soja and Frank Dostal); Italy — 
Beata Te by Pino Leggeri (Avio De 
Fabio, and Giancarlo Giomarelli), 
Confessioni by Daniela Davoli 
(Roberto Marsella and Giuseppe 
Jozzo) and Un Ritratto Di Donna by 
Mia Martini (Luigi Lopez, Fabio 
Massimo Cantini and Carla 
Vislarani); Spain — Me Siento 
Triste by Belly Missiego (Felipe 
Campunzano); Belgium — Like A 
Rainbow by Nicole Mery (Ray Bells 
and Remy Ray); Czechoslovakia — 
Go In Search Of Happiness by Karel 
Gott (Karel Svoboda and Zdcnek 
Borovec); Denmark — Julie by the 
Olsen Brothers (Jorgen Olsen) and 
Finland Boogie Man by Taiska (K. 
Kappoand Pertti Reponen), 
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FIRST SIGNING to A riola Records since it started independent operations in 
the UK is Scoundrel, a five-piece band from North East London. Their single, 
Goodbye City Lights, is released on September 30. Pictured at the television 
studios after the signing are (left to right): Fred Francis, Barry Wetherilt, Jeff 
Rich, Brian Page and Dave Lance of Scoundrel; dive Craw ley, their producer; 
Hilary Barritt (Ariola press officer); Robin Blanchflower (Ariola md in the 
UK); and R ichard Evans, A riola promotion manager. 

(September 13,1967) 

AT SALES Conference, managing 
director Louis Benjamin reveals Pye 
taking a majority interest in Alex 
Strickland retail chain, also capture 
from Decca of Val Doonican   
Les Reed plans December launch of 
his Donna label  Decca profits 
up to £4.3 million on £40 million 
turnover upturn in record sales 
continued in June, according to BoT 
figures which showed home sales up 
by 31 per cent   Pye dealer 
incentive scheme offers top prize of 
return cruise to South Africa   
Denny Cordcll signs EMI deal to 
release his New Breed product on 
Regal Zonophone label   Scott 
Walker solo album debuts in Top 40 
at number 21 Miki Dalon signs 

ir inL?ea which 8ives hlm his own publishing outlet. 

(September 16,1972) 
PICKWICK INITIATES tape- 
racking scheme with a target of 2500 
outlets   combined Pye-ATV 
Music-Northern Songs turnover of 
£5.9 million produces pre-tax profit 
of £1.5 million  RCA to utilise 
mobile showrooms to stimulate 
catalogue sales at pre-Christmas 
dealer gatherings   Argo wins 
presUgious Grand Prix Mondial at 
Montreux festival for recording of 
La Callista conducted by Raymond 
Leppard   EMI announces new 
One-Up and Double-Up mid-price 
lines ...... Mervyn Conn to launch 
Nashville International label 
through Pye   Artie Mogull to 
launch his Signpost label through 
EMI   Donny Osmond Too 
Young single a new Top 50 entry at 
22 — but David Cassidy's How Can 
I Be Sure bows at number ten. 
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Barclay to Logo with Love, Kisses 

LOGO RECORDS has concluded a 
three-year licensing agreement with 
Barclay, which brings to Britain one 
of the hottest acts on the US disco 
scene, Love& Kisses. 

The deal, which embraces the 
French independent's extensive back 
catalogue as well as new product, 
was signed in Paris recently between 
Logo chiefs Olav Wyper and Geoff 
Hannington and Barclay's Eddie 
Barclay and Cyril Brillant. 

First release through Logo is a 
Love & Kisses single, I've Found 
Love (BAR 701), on September 30, 
followed by their album, Accidental 
Lover (CLAY 7001) on October 28. 
The latter has sold some 500,000 
copies in Europe alone. Also 
scheduled is a 45 from 
Pamplemoussue, another top disco 
act, entitled Get Your Boom Boom 
Around The Room (BAR 702), 

available October 28. 
Barclay's artist rosier includes 

Jacques Brel, Alain Delon, 
Raymond Lefevre, Patrick Juvct, 
Charles Aznavour, Nicole Rieu and 
Catherine Ferry. From October 1, 
the Barclay back catalogue will be 
available through Logo's Selecta 
distribution deal. 

The arrangement marks the 
renewal of an association between 
Hannington and Barclay which 
began in 1971 when the latter was 
first licensed in the UK via RCA. 
International director Brillant feels 
that because of past successes — 
Raymond Lefevre, Burundi Black, 
and particularly the emergence of 
Aznavour following She — he wants 
to slay with people he knows are 
behind the French product. "This 
deal will give artists like Ferry, Rieu 
and Juvet a better chance in the UK 

market than ever before. We shall be 
making the investment to record all 
our artists with potential in English, 
and develop them here as we have 
done with Aznavour." 

Brillant stressed that he has 
chosen to go with Logo despite 
offers from larger UK companies, at 
a time when Barclay is especially hot 
with the Love & Kisses product. 

The deal gives Barclay 
considerable autonomy in the 
control of its own UK promotion, 
while providing Logo with rights to 
repertoire which, Brillant estimates, 
is worth 150,000 album sales 
annually (including UK released 
material). 

EIVII tokens 

theft prompts 

Baal expansion with pop, trade warning 

punk and disco product 

FAR EAST-FUNDED Baal 
Records, which set up a British 
operation earlier this year via Pye, is 
expanding its release programme 
and artist rosier. With a variety of 
pop and disco acts already signed, it 
is now planning an entry into the 
new wave stakes. Two such 
acquisitions will be announced soon. 

Competing against larger 
companies with better resources. 
Baal is employing conversion 
methods to attract media attention, 
i.e. promoting various releases with 
special gifts. Copies of J. J. 
Jameson's Rock & Roll Slave, for 
example, have been mailed out with 
whips. 

In the disco field, the company 
maintains its own list of 400 venues 
which it services. New product 
promoted this way includes Loving 
You Has Never Come Easy by 
Australian duo, First Lady, and Get 
Me To The Disco by AJL & Band, 

the first 1,000 copies of which are 
available in 12-inch format with a 
two-colour sleeve and a 99p 
recommended retail price. 

Other acts signed to Baal are 
Agnes Strange, previously with 
RCA, and Jeremiah Starr. Their 
new singles are Can't Make My 
Mind Up and You Must Have Been 
Somebody's Raincoat respectively. 
The firm is also handling singles 
licensed from GRT Canada. These 
are Brutus' Oh Mama Mama, Ralph 
Murphy's Star Born Every Minute 
and Ishorn People's Come To The 
Music. 

Looking after Baal's a&r activities 
is Jay Shotam, and covering 
promotion is Warren Hoskins. 
Managing director is Colin Brain. 
Finance derives from the Far East 
parent company, which is 
Sinagpore-based and one of the 
largest record distributors in that 
territory. 

Essex album goes silver 
THE NEW David Essex album, 
Gold And Ivory (CBS 86038), has 
shipped silver before its release on 
Friday (16). It includes his current 
single Cool Out Tonight. 

The package is unique in that it 
features a picture of Essex on the 
record label — the first time that 
CBS has printed special labels in this 
country. 

The album is being released to 
coincide with the singer's first tv 

series, a peaktime 30-minuie slot on 
BBC 1. Further smallscreen backup 
for the new recordings has come via 
appearances on the Michael 
Parkinson Show and Top Of The 
Pops. 

The album is being heavily 
supported with press advertising, 
radio commercials, point-of-sale 
aids and window displays in stores in 
all major cities throughout the 
country. 

RECORD TOKENS to the value of 
around £850 were stolen from a 
dealer in Amersham, Bucks, could 
soon be circulating in that area and 
possibly farther afield. Dealers who 
accept any of them will suffer a loss, 
because EMI will not honour any of 
the stolen tokens. 

Simon Sinclair, managing director 
of the Record House chain of shops 
in Bucks told Music Week that even 
though the counter of his Amersham 
shop was never unmanned for more 
than a few seconds, if at all, the theft 
took place during opening hours. 
Books of £1, £2, £5 and 50p EMI 
tokens were taken, but no cards, so 
the thieves will have to steal the 
blank token cards from elsewhere, 
or try to disguise greetings cards for 
the purpose of obtaining records. 
The latter will be easy to spot, 
commented Sinclair; but in case the 
former happens, he gives the serial 
numbers as 726511 to 726660 (£1); 
751961 to 752110 (£2); 447191 to 
447240 (£5) and 275421 to 275500 
(50p). The number of 50p tokens 
stolen is uncertain, but all should 
fall between the serial numbers 
given. 

Pye Records 

price rises 
THE NEWLY-ANNOUNCED price 
increases on Pye records are lOp on 
singles (to 80p); 25p on standard 
LPs (to £3.75); 30p on de-luxe LPs 
(to £4.05); 45p on Golden Hour 
albums (to £2.55) and 55p on tapes 
(to £4.05). These new prices are 
effective immediately. 

Calendar schedules Euro-soul releases 
WITH EUROPEAN disco music 
making a substantial impact on the 
UK charts, Don Lawson's Selecta- 
distributed Calendar label is 
preparing a major promotion for 
product acquired through a deal 
with Walter Gutler, president of 
Italy's Saar group of labels. 

Besides the Salsoul Explosion's 
Soul Machine album (DAYL 109), 
Calendar is releasing two new Euro- 
soul singles, the Saar Band's Magic 
Mandrake (DAY 111) and Andre 
Carr's Island Man (DAY 112), 
already a Continental hit. 

To promote the Carr 45, Calendar 
is importing a limited quantity of 12- 
inch discs on the original Harmony 
label, a Saar subsidiary. These 
feature both Island Man and the 
extended instrumental version of 
Disco Frisco, which has already been 
picked up by several disco djs in this 
territory. 

RADIO COMMERCIALS will 
support the release of eight World 
Records albums, available on the 
mail-order company's retail line, 
Retrospect. Included are early 
recordings by Joe Loss — the first 

m 
lime that the bandleader has 
permitted them to be reissued by a 
record company. 

WR's campaign will centre 
around Annette Hanshaw Volume 
Two, Six Swingers Volume Two, the 
original cast recording of The Desert 
Song, Happy Fingers by Ivor 
Morton and Dave Kaye, Louis Le\7 
and The British Symphony, Felix 
Mendelssohn's Hawaiian Serenades, 
Great British. Dance Bands Play 
Music Of George Gershwin 
(featuring the Jack Hylton 
Orchestra, the Piccadilly Players 
and the Savoy Havanna Band). A 
double-album will feature 
recordings by Joe Loss and His 
Orchestra, made between 1934-1940; 
entitled Let's Dance, it will include 
Loss' version of In The Mood. 

Single albums will retail at £2.30 
and doubles at £4.60. World 
Records' marketing manager, Bryan 
Tyrrell said: "These albums are 
being released because of demand 
from the public." 

LIGHTNING RECORDS is running 
a Golden Oldies competition, keyed 
to its catalogue of oldies (entry 
forms are given away with every 
copy). Dealers are being encouraged 
to interest their customers in the 
contest, prizes for which include 
records, a trip to London (with 
accommodation, tours of a radio 
station and a record company and a 
special lunch included) and 
attendance at a concert. Closing dale 
is October 31. 

ISLAND RECORDS is to increase 
the pressing order on its IPR 12-inch 
limited edition series from 2,000 to 
5,000 following the success of the 
venture. 

Bunny Wailer's new single Get 
Up, Stand Up (IPR 2003) is the first 
to receive the higher order and 
follows the sell-out of records like 
Bob Marley and the Wailers* 
Exodus, Junior Murvin's Tedious 
and Rico's'Dial Africa — Live! 

Bunny Wailer's single, released on 
September 9, retails at £1 and will 
feature on the artist's forthcoming 
album, Protest. 
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AFTER TWO years EMI parts company with Roger 
Greenaway — Tony Macaulay Target label ... is Arista 
about to forge link in new indie label with Chips Chipperfield, 
Peter Hawkins and The Pleasers? . . . following success of 
her Greatest Hits tv-package, Connie Francis on the 
comeback trail with a new MGM single — for European 
distribution only — she's also been approached by ATV and 
BBC re a tv special . . . current edition the last one of 
Cassettes & Cartridges magazine — from October it is being 
amalgamated with the Gramophone . , . subject to contract, 
NME about to move into same Carnaby Street building where 
A/w^/c IFeeA: operated for eight years . . . 
MUCH HARD work by Les Cocks in organising 40th 
anniversary celebrations for Pye chairman Louis Benjamin to 
climax company sales conference on Friday . . . Cocks 
enjoyed Max Bygraves gag — ''Les is kept at Pye for one 
reason — he makes Louis sound educated" . . . another 
Bygraves quip: "I met Louis for the first time on a Monday, 
but I didn't speak to him until Thursday — I didn't like to 
interrupt" — and one from Tom Grantham — "There have 
been so many brilliant executives passing across the scene 
and we have had them all" . . . 
ON DECCA, Philippe Becaud, (20) son of noted French 
singer Gilbert, makes LP bow with instrumental album Time 
To Dream, Time To Love . . . Lenny Love who runs Sensible 
Records wishes it to be known that he is still Island's man in 
Scotland — sensible fellow ... a son, Nikki Alexander, for 
Pentagon director Philip Foster and wife Helen . . . having 
sold his grocery-off licence, former Bronze international 
promotion manager Selwyn Turnhull contemplating return to 
industry also another ex-Bronze man, Mike Everitt. . . next 
Alex Harvey single entitled Mrs. Blackhouse — saynomore 
. . . some 30 teams have entered for industry football cup, 
according to organiser Bernie Cochrane of Electric Records 
... at BPI, Geoff Bridge intrigued to find that highly 
efficient temporary secretary had also graced Page Three of 
the Sun newspaper. . . 
FORTHCOMING DEPARTURE on the Leslie Hill route to 
New Zealand by Peter Jamieson head of EMI International 
should start a game of musical chairs at Manchester Square 
... at EMI LRD conference at Selsdon Park, Lilian Bron 
disclosed that she took first ornithological and entomological 
lessons there during WW2 . . . also at Selsdon Park, 
presentations by Motown's Alan Fitter and Jack Stewart 
Grayson (MAM-Splash) stood out among highly imaginative 
sessions . . . unscheduled, but much appreciated, quickfire 
patter from Jimmy Tarhuck as part of Private Stock 
presentation ... at WEA bash in Brighton, absence of Riva 
presentation merely indicated possible 2LP by Rod Stewart 
not yet ready . . . impromptu cabaret jam session featured 
Jimmy Page . . . cracked Atlantic's Dave Dee when 
presenting sales force competition: "First prize is 25 Bruce 
Forsyth albums — second prize another 25". . 
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Uttal buys up EMI's 

Private Stock shares 
WITH TWO years of a five-year 
agreement still to run, Larry Uttal 
has bought out EMTs share in his 
Private Stock company. The 
purchase of EMI's minority stake 
makes Uttal the sole owner of the 
company, one of the few completely 
independent firms in the record 
industry. 

Uttal told Music Week that he had 
decided to make the break to secure 
his own longterm commitment to 
Private Stock. "Now 1 have no other 
investors I am responsible to and 
profits can be reinvested to building 
artists and executives," he said, 
stressing that the end of the EMI 

link had been -an amicable one. 
Existing licensing and distribution 
deals with EMI outside America will 
continue for the remaining two years 
of the contract. 

He added: "You will sec the 
release of more albums, more 
activity on artists development and 
promotion. I am no longer 
interested in short-term profits." 

Utall was in London to visit the 
EMI Licensed Repertoire Division 
sales conference, collect a gold 
cassette from Precision for tape sales 
of David Soul's album and to make 
a five countries in five days 
European tour. 

LRD's turnover gauntlet 
FROM PAGE 1 
had this year achieved an increase of 
36 percent and with the Diana Ross 
and the Supremes instant-Number 
One tv-promoted album (boosted by 
a further £10,000 spending last 
weekend when bargain-rate time 
unexpectedly became available) the 
target looks to be attainable. He felt 
that the success of the album was a 
significant achievement in helping to 
restore trade confidence in EMI's tv 
packages after the disappointing 
results of the Beatles' Hollywood 
Bowl album. 

Looking ahead, Kaupe said that 
LRD would be seeking more artist 
deals on the lines of the Bo 
Kirkland-Ruth Davis and Meal 
Ticket contracts and would be 
forming its own a&r department 
shortly with an own-label to follow. 

Also revealed during the 
conference was EMI's capture via its 
Fantasy deal, of the Stax catalogue 
for the UK despite opposition from 
other companies which had offered 
higher advances. The deal was 
negotiated by general manager Colin 
Burn who told the sales force that it. 
gave EMI access to 200 previously 
released LPs and an unspecified 
amount of unissued material. 

Good news for the salesmen was 
the announcement by Rocket chief 
Dave Croker of a return to work by 
Elton John. For the first time in 18 
months the singer will be appearing 
with a band when he plays a London 
concert on November 3 in aid of the 

Variety Club. More important, 
perhaps, the singer has formed a 
new production affiliation with the 
renowned Thorn. Bell, one of the 
architects of the Philadelphia sound. 
He has a single in the pipeline and an 
album due in the Spring of 1978. 

Further good news was hinted at, 
with Kaupe indicating that a new 
association with Rak was pending, 
despite rumours of the label's 
departure, "negotiations are still in 
the final stages, but the indications 
are quite clear," he said. "We would 
not have been presenting the exciting 
Rak product for the autumn if we 
did not know what we were doing." 

Death of 

MTA's Johnson 
THE DEATH has occurred of 
Donald E. (Johnnie) Johnson, a 
former secretary, of the Music 
Trades Association, after a long 
illness. He began his career in piano 
retailing with Bcchstein aged 18 and 
after leaving the Barnes Piano 
Company in 1954 formed his own 
firm, Johnsons Piano Company. It 
was during this period that he 
became the MTA secretary. He was 
also instrumental in launching the 
National Record Tokens scheme. He 
leaves a widow and two daughters. 
His funeral took place on Monday 
(12) at the Surrey and Sussex 
Crematorium. 

    ; 
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CHANCELLOR LOUIS Benjamin holds aloft the red leather briefcase which 
was the gift from his company to mark his 40th anniversary in the 
entertainment business, latterly both as chairman of Pye Records and 
managing director of Moss Empires. The occasion was the end of conference 
dinner at London's Europa Hotel last Friday, which opened with a surprise 
tribute to Benjamin from past and present colleagues, associates and friends. 
With him at his table are Max Bygraves and his wife. Blossom, and in the 
background, to the left of Bygraves, is Les Cocks, assistant to Benjamin for 
the past 20 years. 

Pye album sales pitch 

FROM PAGE 1 
Summer LP, the first which will 
come through Pye since its deal with 
Casablanca; and the first solo 
LP from Gladys Knight. 

There is also the possibility of a 
new Muppets LP before Christmas 
although it is likely that the album, 
now being recorded to coincide with 
screenings of a new tv series, will 
appear in the New Year. The existing 
Muppct LP, which reached number 
one will, however, be re-promoted 
during the Christmas selling period. 

Benjamin was able to look 
forward to the coming year from a 
position of some strength, since the 
company's recent capture of the 
Ariola and Ariola Hansa labels, and 
the completion of negotiations for 
licensing of the new Parachute label, 
formed by Russ Regan, formerly of 
20th Century Fox Records. The 
Ariola product, as presented by 
Ariola UK managing director Robin 
Blanchflower, confirmed the 
chairman's opinion that it was an 
important addition to the Pye stable, 
offering product which would 
greatly strengthen the repertoire. 
Although not exclusively a singles 
label, the initial releases — for 
September 30 — are all 45s of the 
highly commercial disco or 

Imports show 

hits the road 
FROM PAGE 1 

The team will be accompanied by 
an air-conditioned mobile 
showroom, 40fl. long, luxuriously 
equipped and capable of carrying 
over 2,000 titles. There will be a 
shuttle service to bring visitors to the 
showroom, and there will be a 
running buffet available in the 
hospitality room at the adjacent 
hotel. 

For orders placed during the road 
show there will be additional 
discounts scaled from 2Vi percent — 
10 percent according to volume, plus 
two months extended credit. 

There will be a special evening in 
London at the end of the tour when 
the venue will be the White City 
Stadium where on October 6 visitors 
will be able to see the evening's 
greyhound racing, with EMI 
sponsoring one of the events. 

The tour kicks off on September 
20 at the Post House, Havant, and 
then moves to Post Houses (except 
where staled) at Alveston, Bristol 
(21), Excelsior, Birmingham (22), 
Manchester (23), Royal Scot, 
Edinburgh (27), Washington Co. 
Durham (28). WakefielrJ (29) 
Leicester (30). Great Danes Hotel', 
Holhngbournc, Maidstone (October 
3), and the White City Stadium 
London (6-7). 

pop/rock variety, all from new 
signings. 

Benjamin also reminded the 
conference that LP sales would be 
boosted at Christmas by the Star 
Wars double album when the film 
goes on release in this country on 
December 27. He described the 2LP, 
which has sold almost two million in 
the US, as having "phenomenal 
potential" and as being the 
foundation to Pye album sales for 
the problematical January-March 
quarter of 1978. 

BPI £200m 

1977 sales 

prediction 

FROM PAGE 1 
sales. In the first quarter of this 

"year, the percentage rose to 21, and 
it was 22 percent during April-June. 

While the cassette continues to 
climb, the cartridge continues to 
collapse. The overall decline in unit 
sales of around 40 percent per 
annum has increased to a drop of 
over 56 percent in the most recent 
period, during which sales tumbled 
to 207,000 (against 472,000 for the 
same priod of 1976) and value 
dropped to £415,000 (£869,000). 

Decca profits 

FROM PAGE 1 
remarks: "The markets for records 
and tv remain depressed. 

"Large contracts for a wide range 
of electronic equipment ensure 
future growth in turnover and 
profits," it added. 

The overall figures were an 
improvement on the company's own 
forecasts at the half-way stage and 
sent its shares up 25p to 440p on the 
stock market. By the end of the 
week, they were up to 503p. 

Chairman Sir Edward Lewis took 
time out at the directors' meeting to 
scotch ever present rumours of 
imminent lake-over, "I have not the 
slightest interest in the rumours, and 
the board won't waste its time 
considering them," he said. 

-a 

I 

CREOLE RECORDS' new pressing and distribution deal with CBS vws 
officially announced at the la tier's recent sales conference, when (from left) 
CBS sales director John Mair, national accounts and distributed label manager 
Neville Summers, joint Creole managing directors Bruce White and Tony 
Cousins, and CBS chief Maurice Oberstein got together. New product from the 
independent due soon includes LPs by Barry Biggs, Little Richard, Byron Lee 
& The Dragonaires and Fela Ransome Kmi. 

Warwick £1.6m TV push 

PAGE 4 

FROM PAGE 1 
down compared with the same 
period last year — he estimated that 
it was costing £1 for every record 
that was sold, and a £140.000 
television campaign could only 
expect to sell the same amount of 
units." One of the reasons for this 
stale of affairs "was overkill by tv 
merchandising companies, he 
added. 

Miles reiterated the point about 
the high cost of surji advertising at 
the CBS conference, but he also 
pointed out to the salesmen: "We 
are not selling stars, but a name and 
a commodity; we have to remember 
that we are selling to people who are 
not normally record buyers. Our 
public is the person who sees a tv 
commercial at home and decides 
that he or she would like to listen to 
a particular record over the 
weekend. In addition, a lot of the 
success of television albums is reliant 
on a good distribution service to the 
trade." 

Among the 12 MSD albums 

before Christmas will be five 
featuring recordings leased from 
CBS — a country package called 
Country Boy Meets Country Girl 
featuring such names as Johnny 
Cash, Tammy Wynette and Charlie 
Rich; Tammy Wynette's Greatest 
Hits; The Remarkable Ray Stevens; 
and two still-un-namcd 
compilations. Under the tv 
merchandiser's agreement with 
CBS, it distributes records to the 
multiple trade while CBS services the 
independents. Another LP to be 
promoted naUonwide on the small 
screen is The Salvation Army On 
Parade, released to tie-in with the 
centenary of the Salvation Army in 
music. 

Miles added: "Certainly from the 
albums that have already been sold- 
in, I am satisfied with reaction. The 
independent dealers usually wait 
until they sec an album in the chart 
bet ore they make a decision about 
stocking. I'm very confident about 
the market, and prepared to back 
my belief with the money that we are 
spending on tv promotion." 
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1 (4) TELEPHONE MAN, 
Meri Wilson, Rye 

2 (7) THUNDER IN MY 
HEART, Leo Sayer, 
Chrysalis 

3 (15) ANOTHER STAR, 
Wonder, Motown 

4 (-) BEST OF MY LOVE. 
Emotions, CBS 

5 (2) SILVER LADY, David 
Soul, Private Stock 

6 (1) OXYGENE. Jean 
Michel Jarre, Polydor 

7 (5) SUNSHINE, Elkie 
Brooks, A&M 

8 (-) FROM NEW YORK TO 
LA, Patsy Gallant. 
EMI 

9 (-) WAITING IN VAIN. 
Bob Marley, Island 

10 (14) GIMME DAT 
BANANA, Black 
Gorilla, Response 

11 (-) BLACK IS BLACK, La 
Belle Epoque, Harvest 

(6) WAY DOWN. Elvis 
Presley, RCA 

(3) DOWN DEEP INSIDE. 
Donna Summer, 
Casablanca 

(-) I CANT GET YOU 
OUTA MY MIND, 
Yvonne Elliman, RSO 

15 (11) IT'S NOW OR NEVER, 
Elvis Presley, RCA 

16 (8) MAGIC FLY, Space, 
Pye 

17 (20) DAYTIME FRIENDS. 
Kenny Rogers, U.A. 

18 (-) LOOKING AFTER No. 
1, Boomtown Rats, 
Ensign 

19 (16) DO ANYTHING. 
Rods, Island 

20 (19) CRYING IN THE 
CHAPEL, Elvis 
Presley, RCA 

Courtesy of Laren for Music 

12 

13 

14 

Dealer backs punk festival 
^ ^ , j cfimilaiions. and if this event RECORD DEALER (and 

Chclmsford Football Club director) 
Martin Havelin is one of the prime 
movers behind a big open air punk 
festival to be held at the club's 
ground just outside London 
this Saturday (September 17). 

Havelin told Music Week that he 
and partner Bob Mardon are 
investing up to £20,000 in the event, 
which will be headlined by the Rods, 
and have clinched a local authority 
licence to go ahead. 

Other bands already set to appear 
are Lew Lewis, Doctors Of 
Madness, Fruit Eating Bears, 
Slaughter And The Dogs, 
Buzzcocks, Cortinas, reggae band 
Aswad, and local group Solid 
Waste. 

Tickets will be £3 in advance and 
£3.50 on the day, and the music will 
begin at noon, ending at 9 p.m. The 
local authority licence allows for an 
attendance of up to 15,000. 

Said Havelin: "We will be using a 
reputable security firm to ensure any 
possible trouble is kept to a 
minimum, but we are not really 
expecting any. 

"We have decided to organise a 
punk festival because I don't think 
you can guarantee a sell-out on any 
other type of band currently 
available to us. New wave music has 
such a hard time getting a public 
airing, that I am sure people will 
travel to hear it. 

"The football ground will be 
extensively improved to comply with 

WARM breakdown 

shows cassettes gain 

MOST INTERESTING statistic to 
be revealed in the breakdown of 
sales by members of America's 
NARM (National Association of 
Recording Merchandisers) in 1976 is 
the impressive market gain made by 
the cassette. 

The Philips-invented sound 
carrier is making steady inroads into 
the traditional American dominance 
of the 8-track configuration and in 
1976 increased its proportion of tape 
sales by 10.6 percent over 1975 by 
capturing a 23.6 percent slice of 
total tape sales, worth according to 
the NARM members $829 dollars.. 
Nevertheless, cassettes are still 

running a poor second to cartridges, 
which accounted for sales worth 
$678.2 million. At retail list prices, 
the total value of the American 
record-tape market is estimated to 
be $2737 million, according to 
Record Industry Association of 
America figures. 

There was little change in the 
music category breakdown, with 
contemporary accounting for 62 
percent of sales and country music 
modestly strengthening its hold on 
second place with 12.1 percent. 

council stipulations, anu n ^ ,v"" 
is successful the council may well let 
us have a licence for future festivals 
of this kind." 

Fantastic 

weekend, 

PYE 
MAY I say a belated thank you to 
Pye for the fantastic weekend spent 
in the Hotel Lydia in the South of 
France. Despite some lost passports 
at Heathrow airport, which Pye 
took in its stride, everything went 
off very smoothly. The weather 
stayed fine, the hotel was great and 
the food and wine terrific. I even 
enjoyed the snails that our Scots 
contingent so kindly insisted that I 
tried. 

It was good to hear the views of 
dealers from other parts of the 
country. What a fine bunch of 
people they were. With dealers like 
this the music industry can't help 
weathering any storm. Finally 
thanks to Owen Shotton and Bill 
Wakes who saw my last minute 
order got through in time. Bill is one 
of the few area managers who 
spends as much time on the road as 
in his office. J. J. MUNRO, Pop-in 
Music Shop, Hebburn, Tyne and 
Wear. 

SALES CONFERENCES Special report pp 8-18 

CBS test 

injection 

moulding 

on singles 

SELECTED CBS singles are being 
subjected to label injection 
moulding, techniques following the 
lead of Polydor and Polygram, 
which have been using such methods 
for at least two years now. Injection 
moulding means that the record 
label, instead of actually being stuck 
onto the record, is printed directly 
onto the disc. 

Tony Woollcott, director of 
marketing and market services, 
emphasised that the method was still 
strictly in the experimental stage so 
far as CBS is concerned. "For a 
couple of months now we have been 
using injection moulding techniques 
on a variety of titles, including most 
of our chart singles. However the 
method is only being used on part of 
the singles run, and is by no means 
widespread amongst the company's 
singles product." 

He added that the use of injection 
moulding was not so much a 
question of costs as flexibility of 
manufacturing. "It eases the 
problems concerned with the 
separate manufacturing of record 
labels, and there is of course less 
wastage. There is no question of 
CBS having an en masse switchover 
to the method — at the moment we 
are trying to get feedback from the 
dealers about their and consumer 
reaction. Most of the comments 
have seemed favourable so far." 

ELVIS PRESLEY 
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This historic album features rare material from the 
legendary Sun period, including exceVpts from many Presley 
recordings, studio sessions and interviews. 
Its destined to be a smash success... ORDER NOW! 

INTERVIEWS 

IT'S ON THE ORIGINAL I 

SUN LABEL - SUN LPI001 
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Chaf'y Records Ltd. 
9 Beadon Road London W6 OEA 

Telephone 01-741 0011 
Available from Pye Records (Sales) Ltd. 
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Three Great Soundtracks 

From Three Major Films. 

Original double album sound- 

track from the Box Office smash. 

1,084,944 copies sold in U.S. 

to date.Retail price £5.50. 

Album No. BTD 541 

JOHN BARRY 

Follow-up film to JAWS. Includes Donna 

Summer's smash hit single 'Down Deep 

Insidel Now on her new label. 

fECUTSEOaP DEEP HSfflt)".' sown 

Album No. CAL 2018 
rThe 

Other 

.Side Beautiful soundtrack 
||_ f composed & conducted 

by Michel Legrand. 

Midnight 

RECORDS 

Album No. BTH 8003 

Three Great Hits. 

Also available on tape. ^ 

Orders To: Rye Records (Sales) Ltd.,132 Western Road, Mitcham.Surrey CR4 3UT. Telephone: 01-640 3344 RECORDS ri.otiwtw.tiv. 
GROUP 
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TV essential, but costs 

rising, warns Knowles 

INTELLIGENT USE of the 
television medium must be the name 
of the game if manufacturers are to 
live with the high costs of marketing 
records on the box, marketing 
manager Denis Knowles told the UA 
conference. Reporting on the 
company's success during the last 12 
months, and looking towards the 
next year, Knowles added that 
despite a few failures during 1977, 
TV marketing was still essential to 
the healthy growth of the record 
industry. 

Looking at the TV market 
generally, he said that between 
February and August this year 
television-promoted albums had 
accounted for around 15 percent of 
all LP sales, and at the same time 
back-catalogue sales had fallen 
dramatically. "This has hardly been 
surprising in an economy where the 
increased cost of living has gnawed 
away at disposable incomes, but I 
think that it is reasonable to assume 
that without TV advertising the 
industry's proportion would have 
fallen something like 10-15 percent, 
and this simply would have meant an 
even tougher time for retailers," 
Knowles added. 

"However, there are problems 
with TV marketing — for one thing 
there are more manufacturers who 
want to use it than there is time 
available, and there are the rising 
costs. Not only have costs increased 
by an average of 15 percent since the 
beginning of 1977 but because of the 
lack of available air-time, 
advertisers are having to pay 30 
percent above the rate card costs to 
secure spots in selected time 
segments." 

Knowles told the conference that 
he believed the situation would get 

even worse as more manufacturers 
turned to television to sell their 
product. "One thing is certain 
however, and that is record 
companies cannot afford to absorb 
the greatly increased tv costs. We 
have already had to increase the 
selling price of a standard tv 
advertised album by almost 50p but 
this only partly recovers the actual 
marketing costs. 

"Salesmen and dealers alike should 
realise the enormous problem in 
maintaining this vital promotion tool 
— if manufacturers are to live with 
these costs then intelligent use of the 
medium must be the name of the 
game. It is stupid for a manufacturer 
to lumber the dealer and himself by 
not carrying out first a proper test- 
market operation, and similarly 
when a record company has carried 
out such an operation, then it is 
stupid for the dealer to ignore the 
readings because the manufacturer 
will not be able to afford to elongate 
the campaign to reach customers 
whose local record dealer ran out of 
stock at the beginning of the 
campaign." 

Knowles remained optimistic for 
the future of the record industry, 
although he expressed some concern 
about the lack of investment in 
expanding production by 
manufacturers during the last few 
years. "My worry is that their 
production forecasts for the next 
two or three years may have been 
under-estimated and we may well see 
ourselves faced with the ludicrous 
situation that we had back in 1973 
when companies had to import 
records from all parts of the world 
to keep up the demand. Importing is 
too slow to keep pace with the 
demand of our current trading 

Dealers in video link- 

up to EMI conference 

A DUMMY "Nationwide" style live 
television hook-up between the EMI 
Group Repertoire Sales conference 
and record dealers for five regional 
centres formed the show-piece of 
Saturday afternoon's group pop 
presentation. 

In the chair was sales and 
marketing general manager Peter 
Hulmc, anxious to find out direct 
from key dealers the state of the 
record market, the problems caused 
by heavy discounting and how the 
companies could help the retail 
trade. 

By and large the answers were 

TRIPLE 

T 

is 

COMING 

predictable, although one or two of 
those questioned came up with 
original solutions to the discounting 
menace. 

Said Scotland's Jerry Connor of 
Orbit Records in Grangemouth 
"The great problem at the moment 
is pricing. The record companies 
should try to find out what is going 
on in the market place so that the 
dealer can come to some son of 
agreement with them on prices. 

"We need a minimum price 
system for records, or the complete 
removal of the recommended retail 
price set up." 

In the Manchester area, Arthur 
Robinson throughl the answer could 
be some sort of retail price 
maintenance during the first six 
months of a record's release. 

"Either that or a system where the 
dealer could have a 20-25 percent 
mark-up on new product in the first 
six months but'give a much bigger 
dealer discount — maybe up to 50 
percent — on back catalogue. 

"If you want to keep the retail 
business alive, you have got to stop 
this heavy discounting somehow. 
The multiples don't live by their 
record sales alone but we do," he 
concluded. 

Only Fred Exon, former record 
company managing director and 
now running his own record store in 
Wcston Super Mare was optimistic 
about the future of the record trade. 

Exon, recently invited to join the 
GRRC, said the organisation needed 
to be stronger and to break away 
from the Music Trades Association. 

TO PAGE 10 
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Chris White 

pattern and our trading pattern is 
based upon a high-frequency slock 
replenishment." 

He added in summary: "The 
independent record dealer is over the 
worst, and is never likely to 
experience such difficulties again. If 
he conducts his business properly 
then it is the multiples who will have 
to worry because they have 
expanded almost as far as they can 
go — their only solution is to buy up 
the small record shops. To the 
commercial radio stations I would 
say that they should take care not to 
over-price themselves, particularly 
to record companies, as they have 
not yet proved to the record industry 
to be an effective advertising 
medium. 

"In addition the television 
contractors should take care not to 
kill the record industry goose that 
has been laying so many golden 
eggs. Television rationing is a threat 
in itself and we are all aware that 
rationing can lead to undesirable 
practices. 

"If they have to ration, then they 
should penalise tobacco and drink 
companies who, unlike the record 
industry, don't rely so heavily upon 
direct response." 

Wainman 

production 

deal with WB 
THIS YEAR and next, WEA is 
planning special emphasis on singles 
product to capitalise upon its success 
in this field to date in 1977 and to 
broaden its album-oriented image of 
the past. 

As part of this move, the company 
has signed a deal with producer Phil 
Wainman to deliver a certain 
number of 45s in the coming 
months. These will appear on the 
Warner Brothers label, with a logo 
credit to Wainman's Utopia outfit. 
His production credits in recent 
years have mcluded the Bay City 
Rollers, Mud, the Sweet and Alex 
Harvey. 

No specific details of the first 45s 
under the deal were disclosed at 
Brighton. 
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ACCEPTING THE award as WEA's "Ace Ligger" from managing director 
John Fruin (left) at the company's Brighton sales conference is Jonathan 
Clyde, newly-named artist development manager. Director of sales, Mike 
Hitches, watches the card trick. 

WEA set to firm 

market position 

ENCOURAGED BY the sales 
results of the past year, and 
enthused by the promise of even 
belter future business, WEA at 
Brighton presented an autumn and 
winter battle plan which places its 
two major competitors, EMI and 
CBS, firmly in its sights. Pushing the 
firing button between now and 
Christmas will be campaigns of 
varying shape, substance and size. 

The strategy embraces regular 
marketing moves from custom and 
own labels, specific television 
projects {Music Week, September 
10), production pickups, classical 
and jazz activity, catalogue 
boosters, tape action and singles 
packs. 

New and familiar artists will be 
showcased, in a mix of established 
and experimental approaches 
designed to consolidate WEA's 
recently-gained status among the UK 
majors and to gather experience for 
its future ambitions. 

With characteristic candour, 
managing director John Fruin told 
his team that he "couldn't be 
happier" that the market has been 
depressed during the past year. "It 
has enabled us to do a lot of damage 
to our competitors, and turn in good 
business regardless." 

The market leader has to suffer in 
a depressed market, he went on, 
especially when it has been there for 
decades. EMI is now within striking 
distance of its competitors, 
"although it is not going to be 
knocked off its top slot for a long, 
longtime." 

Fruin continued his keynote 
speech with reference to WEA's 
"neck-and-neck" race with CBS, 
and the fact that the three UK 
majors are now considerably ahead 
of the rest of the field. In Britain, 
WEA is today outselling Polvdor 
and Phonogram combined. 

The company chief also discussed 
the current state of the music market, 
in which he sees three main areas of 
sales: "A phenomenal interest 
across the buying range of the 

population in class American 
material, which we and CBS have 
exploited successfully; a continued 
longing for nostalgia, hence 
Polydor's No. 1 album this month 
of the hits of Connie Francis; and 
some sensational sales of a few of 
the new wave bands, and good sales 
across a considerable range of 
these." 

Fruin pointed out that WEA UK 
is now handling turnover of between 
£20-30 million annually, with the 
current year showing a £5 million 
improvement — "not long ago that 
was our annual turnover" — upon 
the previous 12 months, with one 
quarter still to run. July market 
share figures, he added, show WEA 
with 19 percent of singles sales, level 
with EMI in the top spot. 

Despite WEA's effective 
exploitation of the current market, 
Fruin expressed sympathy for 
"friends in the retail business" who 
have suffered from the stagnation. 

Looking to the coming year, the 
WEA chief revealed that "we are 
working with, and will probably sign 
up with, some small but talented 
labels and producers," though "we 
will not be taking on pressing and 
distribution lines merely to receive 
contributions to our costs." 

There will be a number of 
developments in the company's a&r 
side, "intended to broaden our 
scope for 1978," and the search for 
the next generation of superstars is 
on. 

WEA also intends to use Damont, 
in which it recently acquired a 
controlling interest, as a springboard 
for future operations. Fruin expects 
his rivals to refer to this as WEA's 
"dirty tricks" centre, as the 
company goes after the existing 
market leader's strong foundations 
in retail shops, rack jobbing and 
other areas. 

In charge will be Damont's Monty 
Prckey and Frank Pearce, joining 
WEA from his post as deputy 
managing director of Record 
Merchandisers. 

Jet takes off with EL0 double LP 
A QIIDDDTCn    i   •    ■■■ A SURPRISE appearance by a 
bevy of bikini-clad models climaxed 
the Jet Records' sales presentation, 
during the UA conference. The girls 
added to the delight of the salesmen 
who had just seen and heard Jet's 
biggest ever autumn schedule of 
releases. 

The independent company's main 
package is a 17-track two-album set 
by the Electric Light Orchestra, 
released in November." Genera! 
manager Ronnie Fowler also 
revealed plans for a Greatest Hits 
compilation to be released in mid- 
1978 — the company had already 
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On Th.? ?!r-0JSMther three albums' 
Fttp th ?;rd Day' Eldorado and 

■J.lc Mus,c» and these plus the possibility of obtaining other past 
releases made the ELO catalogue 
one of the most valuable assets that 

said comPany could have, he 
Fowler also revealed plans for 

Jet s entry in the country music field 
7 the company has made a 
and thp,0fn dea,,wilh Mervyn Conn 
t n! 1- 1 re,easc will be Tribute To My Friend Elvis by Carl Perkins 

JarWs P11 |bC. produccd by Felton Presley s record producer for 

many years. The LP will include 
ptcst appearances by Jerry Lee 
Lewis, Charlie Rich and Johnnie 
Lash, and will also feature other 
musicians from the original Sun 
Record company. 
hv

Tp e.r? J'tll also be a country album 
y r,l'Sh duo Lynch and Lcwson, 

Mn h becn recording in Nashville Other Jet product lined 
i"-P or release includes Alan Price's first album for the label. Rainbow's 

-mrt'i '"I Ead-V by Trickster, 
rnrim,ann Icr's 0vermghl Angels 
CBS) released in April by 
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Oct 2 LONDON, Rainbow Theatre 

Oct 1 AYLESBURY, Friars Oct 8 SHEFFIELD, University 

Oct 3 OXFORD, Polytechnic Oct 10 BIRMINGHAM, Town Hall 

Oct 5 LIVERPOOL, University Oct 11 LEICESTER, University 

Oct 6 LEEDS, Polytechnic Oct 13 SWANSEA, University 

Oct 7 SALFORD, University Oct 15 DURHAM, University 

Oct 16 MIDDLESBOROUGH, Town Hall 

Their Satestsingle 

llapp/Anniversary LT^ U ^ EMI2702 m 

from their album Diamantina Cocktail 
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