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TEN YEARS ago as the pirate 
stations sank slowly in the West 
Radio 1 was ushered in as the 
government's idea of a suitable 
alternative, and the dawn of a new 
era of broadcasting was prophesied. 

At the lime Radio 1 was, and 
remains today, the chief source of 
exposure for the record industry's 
weekly output. Despite the 
undoubted gains of the 1LR stations 
in attracting audiences over the past 
four years, it is unthinkable that the 
time will come when the record 
industry will not need Radio 1. Or 
alternatively that Radio 1 will not 
need the active co-operation of the 
record industry. 

Why then does the love-hate 
relationship continue? There is no 
obvious answer, but could the 
reason be that one expects too much 
— or too little — of the other? 

On the one side there is the record 
industry believing, without reason, 
that it is entitled to a special 
relationship with Radio 1, that its 
products should be given freedom of 
the air for the asking, with its 
representatives allowed unlimited 
access to the corridors of Egton 
House. On the other there is Radio 
1, ever wary of its public position 
and vulnerability to criticism, 
presenting a slightly aloof 
bureaucratic image, a mass of 
paradoxes. Simultaneously it seems 
to want to keep the record industry 
at arm's length, expecting service 
but resisting pressure, wishing to 
appear youthful and contemporary 
in thinking, musically aware and 
independent of action, and 
impossibly, all things to all listeners. 

Yet there has be more than just a 
grudging appreciation of what the 
network has achieved in ten years. It 
is undoubtedly a more substantial 
station now than it was in its early 
years when it had not set its 
directional sights. But even now it 
could be accused of too slavish an 
adherence to the Top 40 format and 
lack of adventure in its music 
programming. In its privileged 
position of not being faced with the 
need to compromise to aitraci an 
audience to attract advertising, it has 
a unique opportunity to broaden 
the appreciation of a huge daytime 
audience by playing music that it 
might enjoy if given the opportunity 
to hear it. It could also be accused of 
giving a dj a job for life — how 
rarely are the favoured^ons.shuffled 
around and hopefuls given a 
chance? 

In its time Radio 1 has done many 
fine things, in particular the 
serialisations, the news magazine 
programmes and the Roadshow 
concept of meeting the people. Over 
a decade it has set the patterns and 
standards for music broadcasting 
r.aiVVltWjde. Having done so, should 

Kndid I lead the way into the 
.•s, whete music is the message 

than the presenter's 
! . ■ . :-i(y where the public service 

are directed towards British 
where music of quality is 

important than production- 
line pop, where the increasingly 
sophisticated tastes of a generation 
which grew up with Radio 1 are 
recognised? Much has been achieved 
— but there is still some way to go. 
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MPs' support 

sought in 

PBS battle 
by JOHN HAYWARD 

DISAFFECTED PERFORMING 
Right Society member Trevor 
Lyttelton has bowed out of his High 
Court battle with the organisation — 
and is to take up his fight through 
Parliament. 

In an advertisement in The Times 
last Wednesday (21), he announced 
his decision not to contest the PRS' 
Appeal against a High Court judge's 
order instructing it to reveal its 
secret list of full voting members to 
him. 

It marked the latest move in 
Lyitleion's protracted campaign for 
changes in the PRS's constitution 
together with an investigation of its 
financial affairs. The Society 
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Smiths steps up 

discounts to £1 
by ADAM WHITE 

SMITHS HAS stepped up its 
discount activity on records and 
tapes, with £1 off the recommended 
retail prices of 20 albums and 50p 
off a wider range of cassettes. 

The move, backed by television 
advertising, has already sparked 
speculation that the cut-price 
conflict in Britain's High Streets will 
intensify between now and 
Christmas. W. H. Smith becomes 
the first multiple to offer such a high 
discount across more than a handful 
of long-players. 

Boots and Woolworths arc 
currently operating 60p-off 
programmes in their record 
departments, and may be forced. 
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BEARING GOLD and silver, a WEA delegation recently presented Rod 
Stewart with awards for his recent Riva single, First Cut Is The Deepest, and 
his part in the All This & World War II soundtrack album, plus an accolade for 
his earlier Mercury album, Gasoline Alley. Pictured at the occasion are (from 
left) WEA finance and administration director Ed Byrnes, WEA Distribution 
chief Tony Muxlow, Stewart, national sales manager Mike Heap, promotion 
director Bill Fowler and Riva managing director Mike Gill. 

BBC confirms 

Radio 1 & 2 split 

by GODFREY RUST 
RADIOS 1 and 2 arc io separate 
again during the afternoons, but no 
decision has been made about when 
the split will occur or what kind of 
reshuffle of djs it will bring about. 

That was the position on Monday 
(26) following mounting speculation 
surrounding Egton House that 
major network changes would 
follow this weekend's tenth 
anniversary celebrations. 

Despite press reports, Radio 1 
executive producers deny that Tony 
Blackburn or any other dj has been 
approached about a programme 
change. At present David Hamilton, 
who has occupied the 1 and 2 
afternoon slots since a financial 
crisis forced them to be combined 
early in 1975, is considering an offer 
to host a re-vamped Radio 2 show. 
The feeling around the BBC is that it 
would be a natural move. 

The network split, which restores 
more or less the last of the 1975 cuts 
and gives Radios 1 and 2 
uninterrupted broadcasting from 

7am-7pm every day, was announced 
at a press reception last Wednesday 
by Radios 1-2 controller Charles 
McClelland. Despite the continuing 
financial problems facing the BBC, 
not helped by what was considered a 
less than generous increase in the 
licence for earlier this year. 
McClelland said that they felt they 
could just about afford to go back to 
separate afternoon slots so they had 
decided to do it. 

He expected the split to happen 
before the end of the year and hinted 
that the next priority, to put Radio 1 
on air from midnighl-2am each day, 
was under close scrutiny. There 
seems, however, little chance of an 
early move to evening broadcasting, 
from 7pm-10pm, though 
McClelland made it clear that 24- 
hour Radio 1 was his eventual goal. 

The split presents Radio 1 with 
two problems. Firstly it stretches the 
BBC's already slim needletime 
allowance by adding an extra 12'/: 
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observers believe, to close that 40p 
gap. Record buyer for the latter 
chain, Bob Egerton, commented 
that "it is our intention to maintain 
our leadership in High Street record 
retailing", though he did not say 
whether this would mean an 
immediate price response to Smiths' 
action. Boots audio merchandise 
controller, Ian Smellie, told Music 
Week: "We regret any escalation in 
price activity. Our promotion 
campaign is, we believe, offering 
better value-for-money because it 
covers a wider range of repertoire. 
We shall continue to offer this value- 
for-money." 
  TO PAGE 4 

RCA asserts 

Presley rights 
by TERRI ANDERSON 

RCA HAS been provoked into firm 
retaliation in the fight for shares of 
the posthumous Elvis Presley sales 
boom. 

While concerned at the prospect 
of wholesale importing of the 
compilation which is licensed to K- 
tel in France, RCA cannot take legal 
action to prevent it. But the 
continued availability of the Arcade 
40 Greatest Hits package has 
prompted an exchange of solicitors' 
letters. 

Peter Bailey, RCA business 
affairs manager, clarified the legal 
position over this compilation, 
pointing out that the licence granted 
to Arcade for use of the tracks had 
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Music Week: 

If s a record 

112 pages 

TEN YEARS OF 

RADIO 1 

MUSIC WEEK souvenir 
supplement: centre 
Island past, present and 
future; A rare interview 
with Chris Blackwell — 
pages 28 8-29 

On other pages: 
October LP releases 83-86. Dealer guide 
to new wave labels 18. Can dealers get 
rich stocking back catalogue? 8. Scotland 
12. European news 14. American scene 
16. Talent: Smokey Robinson — the big 
lime after 20 years 24. Discos and the 
PRS 98. Disco Top 40 96. Studioscene 91 
& 92. Performance 26 & 111. Market 
Place 104 & 110. Singles releases 102. 
CHARTS: Top 50 109. Top albums 107. 
Pull-out charts 31 & 34. US Top 30 16. 

A new musical statement from 

Karen & Richard Carpenter 

"PASSAG r 

Their new Album 
On A&M Records and Tapes 
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London company seals 

shrink-wrapping deal 

SHRINK-WRAPPING of small 
mixed orders from dealers is being 
introduced by CBS as part of a new 
packing project at its distribution 
centre in North Kensington. The 
installation of the machinery 
represents an important first for the 
firm of S. Kempner Ltd, of North 
London, which has supplied the 
machine and the wrapping material. 

CBS distribution division 
manager, Fred Whittle, said that the 
new process would make the packing 
of small orders involving albums 
and tapes easier and safer, and 
would do away with the possibility 
of the goods shifting and becoming 
damaged during despatch or transit. 
The investment in the machine, 
which automates the packing 
process and eliminates the need for 
unwanted filling materials, is pan of 
a project at the Barlby Road depot, 
where conveyors and new scaling 
machines have also been installed. 

The new system goes into 
operation this week and Paul Rogers, 
Kempner's customer service 
manager, said that the purchase of 

the machine by a major record 
company was an important move. 
"For a long time the packaging of 
various mixed orders into standard 
boxes for delivery direct to the 
retailer has been very labour 
intensive, as well as being an 
occasion for damaging records by 
introduction of loose abrasive 
packaging material into close 
proximity with open record sleeves. 
While it is accepted that boxing 
cannot be replaced due to the greater 
security offered, the hand packing 
of orders-involving the stuffing out 
of each box to prevent movement of 
the goods is unsophisticated, and 
results in the dealer having to cope 
with the excessive packing material, 
and to return damaged records." 

Kempner's system allows for the 
oddly-shaped orders to be placed in 
a standard box — and for the card 
and its contents to be shrink- 
wrapped together. 

CHAIRS 
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Logo price 

increases 
PRICE RISES averaging around 
seven per cent affecting all product 
formerly controlled by Transatlantic 
and now under the new Logo banner 
were announced this week. 

The increases arc the latest in a 
wave of price-hikes by the record 
industry over the past three months. 
The last Transatlantic rises came last 
January 1. 

The new pricing levels are 
effective from October 1, the date 
that Logo/Transatlantic begin 
distribution through Selccta. From 
that date, dealers will also benefit 
from the Sclecta five per cent returns 
policy on the product. 

Recommended retail prices for 
standard albums rise from £3.50 to 
£3.75 while the deluxe catalogue 
goes up from £3.75 to £3.99. Singles 
— previously 70p — will be 75p 
from October 1. 

Albums on the Xtra label 
formerly £2.60 — will rise to £2.99 
and sampler LPs increase by 24p to 
£1.99. The complete list of rises for 
all 12 labels looked after by 
Transatlantic/Logo will go out to 
dealers through the regular Sclecta 
mail-out. 

Love Bug/Sweets For My Sweet 

is the new single from 

lj.rLCij0.k.<ix.Le.6 

Now available as a 
limited edition 
12° single 
-stock up now! 
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Chrysalis thunders for Leo 
CHRYSALIS RECORDS mounts 
one of its biggest campaigns to date 
around the release of Leo Sayer's 
new album Thunder In My Heart 
(CHR 1154) which inaugurates the 
new Deluxe LP formal for the 
company. 

Wide-ranging plans include a 
heavy schedule of 45-second peak 
lime radio spots on radios BRMB, 
Picadilly, Hallam, Victory, Orwell, 
Thames Valley, Beacon, Capital, 
City, Clyde, Forth, City, Metro and 
Luxembourg. 

The advertisements will be 
broadcast from October 14 — the 

week after the album is due for 
release — and will run for a week. 
The effort will be backed with large 
scale advertising in the national 
papers including ihe Sunday Times 
and the Daily Mirror as well as in the 
consumer music press. 

On the dealer front 300 window 
displays featuring a large standing 
prop based on the LP sleeve design 
have been arranged. 

Sayer's forthcoming national tour 
was an immediate sell-out, and extra 
shows have been added in every 
venue to satisfy demand. 

L-l'ra 

(September 27,1967) 
AMERICAN DECCA plans 
«^Ua^laUn.chasaUKindcPen<len. and Mike Leander signed as a 
ffiUC" Ubcr'y's subsidiary 'abel Minn bows with mui,i. 

la'bels''"mn Lond0n 10 furlb"r 

independence... markctTng1"'manager 
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Immediate label for CRS in i ^ 
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Number One ... Malnr vi. 
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(September 30,1972) 

RADIO 1 sets panel to schedule 
record plays on strip shows 
Contempo International severs 
connection with Polydor after policy 
disagreements regarding failure to 
launch Mojo in States ••• Tony 
Visconti forms Good E*rin 

production company and sets defl 
with EMI ... former Delyse chlel 
Isabella VValllch makes comeback a5 

partner with Wyn MorrLs and JohJ 
Rafael in Independent ^or

h. 
Releases ... a key artist in Cun« 
autumn promotion campaign isne^ 
signing Joan Armatradlng |j 

pro,no u Mcrcur>'' RCA purchases Bowie's The Man Who Sold The 
World and Space Oddity albums 
r>avid Cassidy's How Can I Be W 
makes Number One ... Tom J0,]n 
opens three-week season at Lon A 
Palladium ... Jinunv Arthc) a 
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Rare rockabilly re-issues thrive 

WHILE POPULAR nostalgia from 
the Fifties (Connie Francis) and the 
Sixties (Supremes) sell in chart- 
topping quantities this autumn, over 
half-a-dozen UK record companies 
are enjoying — or anticipating — 
solid business with more esoteric 
music from the past: rockabilly. 

This Fifties form, roughly 
described as a cross between rock & 
roll and country music ( or "country 
with the brakes off," as one expert 
put it), has spawned recent albums 
from United Artists, Capitol and 
DJM, while new packages are due 
from MCA, Polydor and CBS and 
Charly's October supplement 
includes a large percentage of 
rockabilly-flavoured repertoire. 

This is not so much a trend as an 
indication of substantial and 
sustained interest in rare and/or 
unissued American rockabilly by a 
solid nucleus of UK collectors. This 
market can promise sales of up to 
and beyond 10,000 copies — 
profitable enough for firms with 
access to the right vaults and the 
wisdom to enlist the aid of experts 
for the records' compilation and 
annotation. 

MCA has, for example, enjoyed 
combined sales of around 18,000 for 
Rare Rockabilly Vols. 1 and 2, and 
has a reservoir of 50 more tracks 
from US Dccca, Coral and 
Brunswick to be tapped for a third 
album, set for availability in the 
New Year. Among the contenders 
arc recordings by Moon Mullican, 
Jerry Engler, Red Sovine, Jerry 
Kennedy, Red Foley and Warner 
Mack. 

CBS is optimistic about its first 
entry into this field, entitled CBS 
Rockabilly Classics Vol. 1 and 
provisionally set for December 
release. The 20-lrack LP is expected 
to contain material by Marty 
Robbins, Ronnie Self, Johnny 
Horton, Jimmy Dickens, Freddie 
Hart and Sid King, among others. 
Hugh At t woo 11 of CBS' 
international a&r department and 
Stuart Coleman, presenter of Radio 
I's rock & roll show, have worked 
together on the compilation, which 
has been in the works for some time. 
Attwooll is confident that sales will 
top the 3,000 mark (apparently the 
break-even point for most rockabilly 
sets) and that a second volume will 

London's Capital sponsors 

Orchestra for £50,000 

be worthwhile. 
Capitol expects good response to 

its new mid-price collection, 
Rockabilly Originals, with material 
by Ferlin Huskcy, Johnny Fallin, 
Bobby LeeTrammell, Faron Young, 
Merrill Moore and the Charlie Bop 
Trio (whose Mr. Big Feet is issued as 
a single). Meanwhile, the company's 
European division continues to do 
well with its two earlier rockabilly 
sets, unreleased in Britain but 
imported. 

From Polydor, a 20-track MGM 
package is imminent, featuring the 
likes of Andy Starr, Buck Griffin, 
Cecil Campbell, Marvin Rainwater 
and Carson Robinson. From Pye, 
there are projected LPs by Ronnie 
Hawkins and Buddy Knox, plus a 
various artists album. United Artists 
may also follow-up it's recently- 
released and well-received Imperial 
Rockabillies, and at Phonogram, 
which has previously profited from 
such releases, a Chess Rockabillies is 
on the drawing board. 

Consultants involved in many of 
the above albums are Bill Millar and 
Ray Topping, frequent contributors 
to specialist rock & roll fanzine, New 
Kommotion, whose readers make up 
a large portions of rockabilly record 
buyers. 

CAPITAL RADIO, the London 
commerial station, is to contribute 
£50,000 to the Wren Orchestra over 
the next year. The move follows a 
year of close involvement with the 
new orchestra, and makes Capital 
one of the largest commercial 
sponsors of the arts. 

Two members of the station's 
staff, head of programmes Aidan 
Day and chief engineer Gerry 
O'Reilly, are to join the Wren board 
of directors. 

The £50,000 will be used only for 
employing musicians. Part of 
Independent Local Radio's agree- 
ment with the Musicians' Union 
guarantees that three per cent of the 
annual revenue of each station will 
be spent in that way. In the last year 
Capital's commitment was about 
£150,000, and next year should be 
more. The Wren contribution will 
make up pan of this amount . 

On top of the £50,000 "gift", 
Capital will also be backing the 
orchestra by promoting concerts, 
though the station expects to recoup 
all such expenditure from the box 
office. 

The Wren Orchestra was founded 
in 1976 by its principal conductor 
and artistic director Howard Snell 
and began with a series of Mermaid 
Theatre concerts which were 
broadcast live on Capital's Sunday 
evening classical programme The 

Collection. 
The success of the Wren/Capital 

collaboration has led to a long series 
of concerts being planned for the 
1977/8 season, some of them 
involving a full symphony orchestra 
and most to be broadcast on The 
Collection. 

Gerry O'Reilly told Music Week: 
"Obviously we work with other 
London orchestras, but in reality 
those are well provided for from 
other sources. Our objective was not 
just to top up someone's funds but 
to help put something new into the 
mixture." 

The new Wren season opened on 
September 23, with soloist Jeremy 
Menuhin at the Queen Elizabeth 
Hall. The Wren makes its Royal 
Festival Hall debut on October 14 
and further concerts are planned at 
the Queen Elizabeth Hall, Wembley 
Conference Centre, the Albert Hall, 
Fairfields Hall, Croydon, and St 
John's, Smith Square, the 
programme varying between 
Tchaikovsky ballet music, classical 
pops, film and tv themes and the 
baroque music — featuring Haydn 
and Mozart — on which the 
Orchestra established its reputation. 

Two special Christmas concerts at 
the Wembley Conference Centre on 
December 22 and 23 will be 
compered by Capital chairman Sir 
Richard Attenborough. 

KAYGEE PUBLICITY Consultants 
has moved to new offices at 36F 
Drayden Chambers, 119 Oxford 
Street, W.I. New telephone numbers 
are 01-734 4858 or 01 -439 9497. 

Boots Jubilee 

centenary LP 
TO MARK the centenary of Boots, 
which coincides with Jubilee Year, a 
2LP compilation entitled Heritage, 
The Music of Britain, has been 
produced by Spire Records for sale 
exclusively through Boots branches 
with audio departments. 

The £3.99 package is only the 
second exclusive release, (the first 
was a Cliff Adams Singers album) 
and is regarded as a prestige project, 
the LPs are being warehoused and 
distributed to every record selling 
branch by Boots itself, from 
October 6. Brian Matthew, veteran 
BBC dj, produced the albums, and 
was closely involved in choice of the 
tracks. These include Eric Coates' 
London Fantasy Overture, a Beatles 
medley, Scottish Irish and Welsh 
traditional songs, and a wide 
selection of English songs, dances 
and shanties, performed by the 
Harry Rabinowitz Orchestra and the 
Ambrosian singers. 

Creole deal, CBS distribution for Raw 

RAW RECORDS, the Cambridge- 
based company specialising in new 
wave and collector's item 
recordings, has signed a three year 
licensing deal with Creole, Until now 
the label has been run by dealer Lee 
Wood and his wife Liz from their 
record shop, Remember These 
Oldies, with the couple doing their 
own distribution from the premises. 

Under its new deal with Creole, 
which is distributed by CBS. Raw- 
will retain its own label identity. 
Wood's shop has been established in 
Cambridge for three and one-half 
years: "The orignial intention was to 
have a label which would specialise 
in re-issued singles. Previously, rare 
recordings had appeared on 
compilation albums, but I felt that 
there were a lot more obscure 
recordings which were not being 
given a proper chance. In addition, a 
lot of people wanted to obtain these 
tracks in single format." 

One of Raw's most recent releases 

was Making Time and Painter Man 
by Creation, which were originally 
issued in 1966 on the Planet label. 
Wood obtained licensing rights to 
the recordings from Tony Stratton- 
Smith, chairman of Charisma 
Records, who had been involved 
with Planet. According to Wood, he 
has sold 5,000 copies of the single, in 
four weeks and he has a further 
3,500 orders outstanding because the 
record has temporarily gone out of 
stock. 

Other releases on Raw include 
Sick Of You by The Users, a 
Cambridge band, Johnny Won't Go 
To Heaven by the Killjoys, and 
Heavy Chevy by the Fruit Eating 
Bears. As a special promotional 
offer, the latter record is being 
manufactured in green vinyl for the 
first 10,000 pressings, while all 
copies will be marketed in a full- 
colour sleeve. Also lined up for 
release is Give It To The Soft Boys, a 
three-track single by Cambridge 

band Soft Boys, and which is being 
marketed as 'the first psychadelic 
record for ten years'. 

Wood added: "The Raw label is 
actually divided into three different 
serics _ Raw Records* new wave 
series, the Fifties series which will 
specialise in rock and roll music, 
including new recordings, and the 77 
scries, which basically will be for 
reissues, and any group which 
doesn't fall into the new wave or 
rock and roll categories. I'm guided 
very much by my own intuition in 
the choice of releases, and also the 
comments and requests I receive 
from customers in my shop. The 
new licensing deal with Creole 
means that we can retain our own 
identity, which is very important, 
but also achieve more widespread 
distribution." 

The Raw label will still be 
operated by Wood and his wife from 
48 King Street, Cambridge (0223- 
50256 or 60984). 
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A NEW recording contract for Charles Aznavour with 
Phonogram reportedly close to being clinched   after the 
GTO acquisition and the failure to lure Mickie Most and RAK 
from EMI, where will CBS strike next?  Disco Demis — to 
help break Roussos in America, Mercury planning to team him 
with producer Freddie Perren whose previous credits have 
included Tavares and Sylvers after impressive gains, Decca 
shares dropped 20p last week although still listed at 505p — 
takeover rumours cooling?   although two months have 
elapsed since transfer announcement effective from January 1, 
Polydor staff still awaiting first official visit from Tony Morris. 
FRANKIE VALLI'S previously announced departure from Four 
Seasons now expected before November 1  recent departure 
from GM of g.m. Tony Powell  Sheffield firm Hodgkin & 
Jones marketing 8 ins high bronze coloured cellobond polyester 
resin busts of Elvis Presley "in response to overwhelming 
demand for mementoes" according to a press release a son 
Adam, for Arista a&r chief Andrew Bailey and, wife Cheryl  
following Roger Holt appointment as Atlantic label manager, 
expect Dave Dee to take on greater a&r responsibilities. 
FORMER A&M UK press chief Mike Ledgerwood, now 
company's East Coast publicity director, gets two name checks 
on Calling Occupants of Interplanetary Craft track of new 
Carpenters' Passage album   after reading Maurice 
Oberstein's complimentary comments about the label in MWy 
Creole director Tony Cousins sent him a pair of soccer boots and 
the message: "Hope they will help you boot our records into the 
shops and score more hits with us"   Stiff Records latest 
promotion gimmick — a battery-operated clock made from old 
albums bearing the legend: Stiff Records say, When You Kill 
Time You Murder Success .... Kenny Rogers and Crystal Gaylc 
on five-city UK and Eire tour next month   last week's 
advertisement for a Motown general manager was for a vacancy 
on Ken East's staff, not at EMI where Alan Fitter is the label 
chief In his spare time new MTA secretary Arthur Spencer- 
Bolland breeds salukis and whippets and is vice-president of 
Crystal Palace Canine Association. 
IS LARRY Page about to go on the Rampage if relations with 
RCA and continuing Penny Farthing product drought doesn't 
improve new single from Guys & Dolls, Let's Make Love, 
first since group shed members David Van Day and Thcreze 
Bazar to become a quartet Virgin's Richard Branson not at 
all happy when studio monitors failed during Advision playback 
of new Steve Hillage album   former Phonogram product 
manager Alec Byrn engaging in a little therapeutic hod-carrying 
following surprise departure   Chris Simon, EMI/MCA 
media planner-buyer at Osbornes switches to Lovell & Ruper 
Curtis as deputy media director with mainline involvement on 
DJM Records Britain's Alltime Favourite Country Record 
is You're My Best Friend by Don Williams, according to poll 
organised by Country Music People magazine and Radio 2 
Country Club. 

The Passcnoc 
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Len Beadle new prS: Commons 

April Music m.d. 

support sought 
' . _ ur.A rnnflir^tJnr* 

by CHRIS WHITE 
AS PART of a strategy to build up 
the company's stature, Lcn Beadle 
has been appointed managing 
director of April Music, 
publishing arm of CBS, from 
October 10. Most recently the 
creative director of ATV Music, he 
admitted to Music Week that 
his first priority was to extend the 
company, and make it one of the 
major publishing operations in the 
UK. 

He said: "April Music has the 
potential, but first we must get new 
and larger premises." (At present it 
operates from CBS Records' 
headquarters in Soho Square.) "The 
staff must also be increased and 
there are certain appointments to be 
made, on both the professional and 
administrative sides. It is no 
reflection on those who already 
work for April Music — they arc 
very able and competent, but from a 
size point of view it is important that 
new additions be made." 

Beadle added, "I think it is fair to 
say that in the past, CBS has 
concentrated more on building up 
the record company. The time is 
now right for the publishing division 
to be built up, in the same way that 
EMI has expanded its publishing 
division, and Pye with ATV." 

Beadle emphasised that April 
Music would be entirely 
autonomous from CBS on a creative 

level. "Wc shall be working with 
every record company, and looking 
for the best talent. If it is right for 
the publishing company, then we 
shall take it — similarly we will not 
necessarily take an artist's 
publishing because he happens to be 
signed to CBS Records. I expect that 
generally April will be looking 
towards contemporary music, but 
the company won't close its eyes to 
other styles." 

Beadle's departure from ATV 
Music follows a ten-year association 
with the Pye-linkcd company. He 
has built for himself a reputation as 
an all-rounder in the music industry; 
he was originally a singer, notably 
with the Raindrops. Beadle then 
turned to publishing, first with 
Welbeck Music, and subsequently 
became professional manager of 
Laurence Wright. His switch to 
ATV started with the Brighton 
office of the organisation, this later 
being closed down to concentrate 
activity in London. Among artists 
and writers he has been involved 
with are Stephanie dc Sykes, Lynsey 
dc Paul, Barry Blue and Simon May. 

April Music has been without a 
boss for about three months, since 
general manager Brian Oliver left 
the company for Slate Music. At 
ATV, Eric Hall, formerly with EMI 
Music Publishing, moves in to 
become creative manager, a new 
position and title. 

from pagei 
collects and distributes royalties due 
to British songwriters and 
PUNowCLyiielion has decided to 
abandon his court action m favour 
of a concentrated parliamentary 
lobbying campaign. Already MPs 
Denis Skinner and Clement Freud 
have tabled questions about the 1 Ko 
to the Trade Secretary. 

Skinner was told there seemed no 
reason to investigate the PRS, and it 
is understood Freud has received a 
reply to his question concerning 
certain loans to PRS council 
members but has not chosen to make 
it public. 

"I have decided not to contest the 
PRS's Appeal because 1 now feel the 
Society is faced with Hobson's 
choice," said Lyttelton. 

"1 feel that if they lose they lose, 
and even if they win, they lose, 
because in the end they will be 
forced by public and parliamentary 
pressure to answer the questions 1 
have raised. 

"On November 5 there will be 
further questions tabled in (he 
Commons on the matter, and there 
is now a considerable amount of 
pressure building up on the subject. 
MPs from all three major parties 
have become involved and arc taking 
an active interest. 

"Although I will not be pursuing 
my legal action against the Society, I 
will stay in the forefront of moves to 
reform the PRS. 1 mean to play an 
active pan and will be taking a front 
scat to watch developments." 

However, PRS general manager 
Michael Freegard was unruffled by 

Ly"®"'5 'f"1 f"earning us some 
"Mr Lyttlcton is cms ng o|. 

irritation a"d .^'n, f0r no good 
MPs and f^rliamen^tor . s to 
reason,' be s,aid- le of MPs that 
have convinced a co P sl something is going on. whicn 

S a? the annual meeting in 
Jl "The PRS will not be dropping its 

list of full voting members 
Lyttelton. 

"Wc want to get an authoritative 
decision on this question because 

we have had two conflicting judiCial opinions so far We feel the ^ 
decision was dubious. However, 
understand the appeal will not be 
heard until nexiyear.' 

Freegard added that even if the 
Appeal Court finds in favour of ,he 
PRS deep consideration win be 
given to the question of allowing ils 
full voting members list to be known 
by all members. 

The question could well be 
resurrected after an extraordinary 
general meeting of the PRS — called 
for November 24 — when proposals 
io greatly extend (he voting 
franchise of the Society will be pui 
to the vote. .... 

"In the final analysis, the matter 
is a question for the membership," 
said Freegard. "The PRS Council 
will want the matter clarified. 

BBC confirms Radio 

1 and 2 separation 

FROM PAGEI 
hours a week ol ainime which 
normally would have a high music 
content. The solution will be a 
piecemeal one. Radio 2 is likely to 
increase its afternoon sports and 
speech content, odd minutes of 
needletime are likely to be shaved 
off existing programmes and the 
BBC will have to increase the 
number of' live' sessions on Radio 1. 

Secondly, if Hamilton moves to 

RCA asserts rights on Presley catalogue 

FROM PAGEI 
expired on March 31 this year 
(Music Week, September 3). After 
that date, Arcade has a six month 
sell-off period (just expired) but no 
right to press any more. After 
Presley's death. Arcade applied fDr 
a further extension of the licence, 
and was turned down. 

By that time, Bailey said, supplies 
of the album should have been 
almost exhausted. Because of this, 
and because RCA had — and still 

has — no intention of pressing any 
more of a package which cuts right 
across its sales on other Presley 
catalogue LPs, the 40 Greatest Hits 
albums should have disappeared 
from the shops completely around 
the last week of August. Instead the 
dealers were able to obtain and sell 
sufficient numbers to have it enter 
the chart at number five by that 
week, then climb to number one, 
and remain in the Top 60 until now. 

The Small Faces 
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A triple 'A' sided single, of the best known 
'Faces' songs- 

being played on their current tour. 
(see music press for dates) 

Sha-La-La-La-Lee/ 

What'Cha Gonna Do About It/ 

All or Nothing 
F.13727 • 

although it is dropping fast. 
RCA in Germany did grant an 

extension of the licence to Arcade 
for pressing a limited number of the 
albums in that territory. Those 
however, Bailey felt, must have been 
quickly exhausted. Meanwhile, his 
company's enquiries and 
correspondence led to the discovery 
that Arcade had been pressing 
further quantities of 40 Greatest 
Hits, without licence. An open letter 
from Arcade's solicitors to RCA, 
dated September 20, admits that 
since March 31 Arcade has 
manufactured and taken delivery of 
over 28,000 LPs, and currently has a 
further quantity of complete "or" 
part-completed" pressings available 
to it at a custom pressing plant in 
this country. 

RCA has within the past 10 days. 
Bailey added, received an 
undertaking over the package from 
Arcade, but is pressing for a more 
detailed undertaking to the effect 
that all production shall cease, that 
copies held shall be destroyed, and 
that a setilcmeni shall be reached as 
to damages payable to RCA. 

When approached by Music Week 
on Monday (26), Michael Levene. 
managing director of Arcade, agreed 
that the licence had expired on 
March 31, but pointed out that the 
sell-off period was not then quite 
ended. He added: "We had 
considerable amounts of slock to 
sell off, but unfortunately have none 
left now." He denied categorically 
that Arcade had pressed any copies 
after March 31, and said that, to his 
knowledge, no undertaking of the 
type described by Bailey had been 
sought by, or given to, RCA. 

Bailey and Levene did, however, 
agree on the situation with regard to 
mail order selling of the Presley 
compilation. The availibility of the 
K-Tel LP on mail order through a 
campaign on Radio Luxembourg, 
and the uncertainties attached to the 
Arcade package have caused some 
confusion among dealers, and have 
led to a strong rumour that RCA is 

pressing up the package, and letting 
Arcade have copies for sale through 
mail order only. Both companies 
declare this to be totally untrue; 
Arcade is doing no mail order 
selling, and RCA is not pressing or 
selling the albums at all. 

With regard to the K-tel 
compilation, which in effect is the 
same as the Arcade one, Bailey 
explained that international law left 
RCA with no comeback. For US 
companies with European 
subsidiaries, like RCA, the 
American ami-trust laws and the 
EEC Treaty of Rome meant in effect 
that every licence deal had to be a 
world agreement — licences cannot 
be negotiated for one territory 
alone. Normally the free-for-all that 
this would result in is voluntarily 
avoided by companies in the various 
territories, and transhipment of 
records on a major scale, for sale in 
countries other than those in which 
the licences primarily apply, does 
not take place. "But if you have 
people in the business of making 
relatively quick killings they are less 
anxious to maintain territorial 
restrictions, and there is nothing wc 
can do to stop them. Obviously we 
would like not to have the LP 
arriving here from France. It is 
doing nobody any good, except K- 
tel". 

Bailey was able to confirm that 
advertisements in the national press 
currently, offering a scvcn-LP 
Presley set on mail order only, were 
tor the specially-compiled 'set of 
albums which Readers Digest has on 
bcencc. RCA - taking the view that 
mail order sales do not undermine its 
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Radio 2. Radio I will have to find a 
replacement, a state of affairs that 
always provides hours of harmless 
amusement for industry speculators. 
What is almost certain is that one of 
the weekend morning djs, Simon 
Bates or Kid Jensen, will move to a 
weekday slot. After that it is a 
question of how' far Radio 1 wishes 
to go towards a wholesale reshuffle 
of weekday presenters, remembering 
that Noel Edmonds, Tony 
Blackburn. Hamilton and Dave Lee 
Travis have held their slots already 
for four years. Statistically there arc 
120 permutations, and network 
watchers have heard as many 
rumours. 

The replacement for Bates or 
Jensen at weekends offers fewer 
options. Despite the number of 
aspiring Radio 1 djs currently in 
commercial radio, the BBC is known 
to be not unduly impressed with the 
general standard of local 
broadcasting. Luxembourg's Peter 
Powell and Piccadilly's Andy 
Peebles are lipped as the most likely 
candidates. 

At presstime Radio 1 controller 
Derek Chinnery was meeting with 
his three executive producers. Long- 
serving executive Teddy Warrick 
told Music Week that it was possible 
decisions on the future would be 
announced very soon. 

Smiths steps 

up discounts 

FROM PAGEI 
Smiths' £1 discount takes in new 

albums by the Carpenters, Chicago, 
Steely Dan, Elvis Costcllo, Elvis 
Presley and the Stranglers — nW 
of which arc discounted to the tune 
of 60p by Woolworths and Boots. 
These two strocs are operating £1 
cut-price offers, but embracing 2LP 
or extravagantly packaged titles. 

Many independent retailers, 
including the Virgin chain, arc 
cutting prices by £1 and more, but 
these have less overall influence anu 
impact on the nationwide record 
retailing scene than does the action 
of one multiple such as Smiths. 

WEA stocktake 
WE A WILL be engaged in ils 

annual stocktaking this >veekend« 
and closing its depot beUV^ 
September 30 and October - 
inclusive. Orders taken up ^ 
September 29 will be shipped beto^ 
the close; normal service is resume 
on October 3. 
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Oct. 8th sees the start of it. The release date of 

Motown Gold Volume 2. So get ready forthe biggest gc 

since Charlie Chaplin headed north to Alaska. 

It's no joke if you miss this one. Remember how high ; 

Motown Gold Vol. 1 went, well, Volume 2 is gonna blast 

right through thereof. 

We've really cracked the vaults this time, and included 

not only historic treasures like Mary Wells's "My Guy," 

The Four Tops "1 Can't Help Myself" and Smokers "Tracks Of 

My Tears," but we've also got brand-newohartbusters like 

35 r.: 
■m. 
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v ie Commodores "Easy" and Thelma Houston's plaintive i| 

"Don't Leave Me This Way." In between we've got even more 

22.carat greats, from the Isley Brothers, Marvin Gaye, Diana ' 

Ross, solo and with The Supremes, Stevie Wonder, The 

temptations and a lot more from the Motown gold min id a lot more from the Motown gold mine. 

Yes, Motown Gold Volume 2 is a package to be proud 

of. So we'll be shouting its praises in theSunWith 45 second 

commercials on Capital • Clyde rBRMB • Piccadilly ■ City ■ 
Hallam and Luxembourg.fn The Black Music Press, with rC 

7 1 ■ k--.- >.• . aite. 
window displays and Tube posters. 

Motown 
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MOTOWN 

—- SI,ML 12070 
ifed 20 .Manciiusicf Squaio, Ujntloa'W'A 1ES Sales and Dispilwt'Ort ' 3 U<b/id'ic RAari. tJave.'. Mi'ddtesas Tel; ) 7594!|32/4(in b 
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1 (1) 

2 (6) 

3 (-) 

4 (2) 

5 (-) 
6 (8) 

7 (12) 

8 (4) 

9 (-) 

10 0) 

11 (-) 

12 (3) 

13 (-) 

14 (-) 

15 (5) 

16 (-1 

17 (-) 

18 (7) 

19 {-) 
20 (19) 

I REMEMBER ELVIS 
PRESLEY, Danny 
Mirror 
FROM NEW YORK TO 
LA, Patsy Gallant 
I REMEMBER YESTER- 
DAY, Donna Summer 
BEST OF MY LOVE, 
Emotions 
I NEED YOU. Joe Dolan 
WAITING IN VAIN, 
Bob Marley & The 
Wailers 
BLACK IS BLACK. La 
Belle Epoque 
THUNDER IN MY 
HEART, LeoSayer 
WONDROUS STORIES. 
Yes 
BLACK BETTY, Ram 
Jam 
STAR WARS THEME, 
Meco 
ANOTHER STAR. 
Stevie Wonder 
COOL OUT TONIGHT, 
David Essex 
CANT GET YOU OUTA 
MY MIND, Yvonne 
Elliman 
TELEPHONE MAN, 
Meri Wilson 
I'M JUST A COUNTRY 
BOY, Don Williams 
HIGHER AND HIGHER, 
Rita Coolidge 
SILVER LADY, David 
Soul 
MAGIC FLY, Space 
LOOKING AFTER 
NUMBER ONE, 
Boomtown Rats 

Courtesy of Laren for Music 

New MTA 

general 

secretary 

ARTHUR SPENCER-BOLLAND 
has been appointed secretary general 
of the Music Trades' Association, 
effective November 1. He has wide 
experience of trade association 
affairs and procedure, and was 
previously involved with the 
Concrete Society, co-ordinating 
regional activities and functions and 
liaising with numerous working 
parties and committees. Spencer- 
Bolland has also worked for the 
National Chamber of Trade. 

PHIL COOPER becomes head of 
Island International this month, 
replacing David Betteridge who has 
resigned from the company. 

Cooper, who has been 
international general manager for 
the past three years, is now 
responsible for all areas of Island's 
international activities including 
sales co-ordination, promotion, 
distribution and liaison with the 
company's licensees in all territories 
outside the United Stales. 

Cooper has been with Island 
Records since 1971 and before 
joining the international 
department, was the company's 
promotion manager in the North of 
England. 
JULIAN KOSSICK has been appoint- 
ed quality control manager for CBS 
manufacturing; he joined as quality 
control manager in 1974 after a 
similar post at RCA. Another 
appointment at CBS is Phil Race 
who assumes the role of operations 
manager, in addition to his 
responsibilities as executive assistant 

[O George Ridnell, managing 
direcior, CBS manufacturing. 
Reporting to Race will de Nck 
Kipping, product controller, and Liz 
McClurc, who has been promoted to 
the new position of new release 
controller. 

RUSS CURRY has been named 
Mercury marketing manager within 
Phonogram UK. with special 
responsibility for the label's product 
in this country and Europe. 
be based at Phonogram's West End 
headquarters. 

Curry will handle the planning of 
releases, as well as the drawing-up 
and execution of marketing 
campaigns. He will also follow tbeir 
course throughout Europe, and 
initiate and stimulate activities on 
Mercury acts in each individual 
territory. He will be responsible for 
a&r feedback between the UK and 
the US, too. 

Previously international manager 
for Phonogram, Curry has worked 
closely on the campaigns for lOcc, 
Twiggy, Graham Parker and City 
Boy. His appointment is prompted 
by the need to consolidate the 
success of such acts, and the need to 
break American acts on this side of 
the Atlantic. 
CHARLES NEGUS-FANCEY has 
been appointed acting managing 
director of the Robert Stigwood 
Group. In addition to his 
administrative role of co-ordinating 
Stigwood movie, television, theatre, 
recording and publishing activities, 
he will be actively involved in the 
expansion of the Stigwood 
companies' UK operations. 
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Then she kissed me* 
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The new 3 track hit single 

CAN 110 

RECORDS 
GROUP 

Orders To: Pye Records (Sales) Ltd., 132 Western Road, Mitcham, Surrey CR4 3UT Telephone: 01-640 3344 
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by ADAM WHITE 
FOR PHONOGRAM, it's the 
Accumulator. Over at WEA, it's 
Star Spangled Name Droppers. 
Polydor says Strike It Rich. 

These and similar schemes signal 
the start of the new sales season, and 
the improbable names only thinly 
disguise their true definition: the 
dealer loader. To load the dealer 
with each company's cream (and 
sometimes a little sour milk) of the 
catalogue, to ensure that there is no 
lack of choice when this year's 
Christmas customers come through 
the doors. 

Catalogue sales have hardly been 
at their best lately, as both industry 
and trade agree. Price-cutting in the 
High Street and stagflation, that 
demoralising mix of slack consumer 
spending and persistent increases in 
the cost of living, have combined to 
alter the shape of the market over 
the past couple of years. 

There are those who now wonder 
whether Britain is moving toward 
the American situation, where The 
New Release rules and catalogue is 
banished to the back of the browsers 
— or the cut-out bins. 

The business may be powerless to 
halt the drift, now that the 
gramophone record has largely- 
become a luxury item among certain 
demographic groups. The poor 
catalogue sales of the past 18 months 
certainly seem to indicate that older 
consumers, those with the monetary 
responsibilities of family life, are 
buying less — and middle-of-the- 
road and classical product has been 
among the casualties. 

The financially footloose and 
fancy-free young can still afford 
what for them is clearly not a luxury, 
but their preference is for the new 
and the latest, as evidenced by 
consistent singles sales (worth £11.2 
million for the first six months of 
this year) and the thriving market 
for punk. 

Many retailers are disinclined to 

UJ 
m 

Can dealers 

strike it rich 

accumulating 

catalogue? 

carry large catalogue slocks, for it is 
simply too expensive to do so in a 
soft and stagnant market. They need 
the best possible slock turn, the 
quickest pay-off on their 
investment, and slow-selling 
catalogue does not deliver in that 
way. Some observers argue that this 
is a short-sighted and short-term 
view, but independent retailers 
caught between competition from 
this week's loss leader at the local 
multiple (£1 off the latest Abba 
album?) and next week's invoice 
from EMI cannot always afford a 
long-term look. 

There are industry leaders who 
believe that in-depth catalogue is 
precisely the best means by which 
the independent can combat the 
multiple, of course, combined with 
individual service and product 
knowledge. 

In specialist stores with an assured 
clientele, r.U is undoubtedly true. 
Mainstream dealers may find it 
tougher, with only the young as 

guaranteed business and older 
consumers who either do not buy at 
all — if records are a luxury, 
browsing and impulse buys arc the 
first to suffer — or are attracted by 
the chain store discounts. 

Compounding the trade's 
problem to some extent is tape, for 
retailers who want to stock disc in 
depth must often stock the cassette 
equivalents. The situation recalls the 
Sixties switch from mono to stereo, 
except that in the Seventies, there is 
no immediate prospect of one 
configuration emerging triumphant 
and relieving the double investment 
required. 

Progressive dealers recommend 
three moves which manufacturers 
must make'to regain lost catalogue 
ground. First is a tightening-up of 
titles available, retaining key albums 
from an artist's past and mopping 
up the terminal cases. If record 
companies do this with care and 
consultation, traders can stock the 
entire balance in the sure knowledge 

Sinatra: did the IV campaign help 
catalogue sales? 
that the best LPs are in their 
browsers. . 

Second action should be to 
introduce more stock ince"l,^es' 
Disc firms' discount-linked 
catalogue campaigns are nearly 
always carried out in the Christmas 
period, but intelligent programmes 
introduced at other times of the year 
could yield good results, particularly 
if keyed to in-pcrson shows by 
recording acts. 

Thirdly, major promotion 
campaigns of the television type 
should embrace the artist's complete 
product range. This is not necessary 
in the tv spots themselves — such 
practice, known in advertising 
circles as chasing two (or more) 
rabbits, often dilutes the impact of 
the commercial — but can be 
implemented at in-store level, with 
window displays, leaflets, dump bins 
and other items. Many dealers do 
this on their own initiative, but how 
much more successful could it be 
when "themed" by the promotion 
material of the record company? 

Television budgets for records are 
substantial now that the medium is 
an institutionalised part of the UK 
music business, but, say many store- 
owners, the spin-off at tradd level 
could be improved. Token inner- 
sleeve portraits of back catalogue 

items arc not considered sufficient 
There arc those who claim thai iv 

campaigns in the 20 or 40 Golden 
Greats mould kill off the act's back 
catalogue, of course, although this 
view is not as widely held as once it 
was. The effect seems to vary from 
artist to artist. WEA. for example 
admits that there was little back- 
release action for Sinatra at the time 
of its Portrait 2LP campaign — yet 
Dean Martin's tv-backed push did spur catalogue action. 

On the consumer front, observers 
contend that catalogue's best 
prospects for the future are linked to 
the state of the overall record 
business. If pre-slump sales and 
profitability return as inflation 
cases the leisure industries are 
bound to benefit. It may be harder 
than many believe to persuade 
lapsed record buyers to pick up their 
habit again, but a concerted media 
blitz to re-assert the product's value- 
for-money (even at today's prices) 
over other forms of entertainmeni 
could help. To this end, some hold 
that an industry fund should be 
formed, to-finance generic rather 
than brand advertising. "The gift 
that goes on giving ' has been a 
successful ploy in other industries, 
they say, and there is no reason why 
it cannot be adopted in the music 
marketplace. 

Should catalogue sales remain 
sluggish even after a return to 
overall better business, and 
mainstream retailers remain 
reluctant to carry it in depth, 
manufacturers may be persuaded to 
turn to other, less traditional outlets, 
much as they did with budget 
product. 

With the possibility of the big 
High Street department stores such 
as Marks & Spencer moving into 
records, the shape of the market 
could change immeasurably before 
the Eighties — and catalogue as the 
industry now knows it could be a 
thing of the past.   

You'd better be ready 
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Order from SELECTA ■ LONDON 01 - 852 9191 • MANCHESTER 061 ■ 682 9222 
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Electric Records are proud to announce the release 
of Gordon Giltrap's new album "Perilous Journey". 
Exactly a year after the superb "Visionary" was 
released-"Perilous Journey"is another instrumental 
album showcasing Giltrap's unique talent as guitarist 
and composer alike.On January 1st 1977 Alan 
Freeman selected Gordon as his choice for the 
"artist most likely to succeed in 1977"-we want to 
make that prediction a reality. 

* Full page ads in N.M.E.,M.M.Sounds 

* 1X 45 second radio commercial between 4-7 P.M 
on Capital, Tees, Piccadilly, City from 
October 5th-19th 

* 150 Window displays with special 20,,X BO" 
display piece 

^ Counter card,plus four colour poster 

* Badges and! shirts 
25 date UK tour stating October 14th 

* Grey Whistle Test appearance October 25th 
* Othei major TV and Radio appearances-ask 

your Selecta rep for details 
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The Electric Record Company 

Marketed by 
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Five more great potential chart singles from Arista 

> 
7s 

Wa 

IF U 

L i .A 

George Benson - 
Greatest Love Of All' 

ARISTA 133 
A beautiful ballad taken from the soundtrack 
of the film The Greatest". 

The Secret - 
"The Young Ones" 
ARISTA 142 
A brand new punk band with the newest of new 
wave sounds. 

Gary Glitter - 
'Oh What A Fool I've Been" 
ARISTA 137 
Gary has a tour starting now that should 
reinforce the success of this single. 
A tremendous new single from hit maker 
Gary. Not to be confused with the oldie 
currently available on GTO. 

h 

Pilot- 
'Monday Tuesday' 
ARISTA 139 
One of those beautifully sad love songs that 
send shivers up and down your spine. 

Patti Smith - 
"GloriaV'My Generation" 
ARISTA 135 
At last by public demand Patti Smith's Gloria" 
and her complete unexpurgated version of 
My Generation" are available again. The 

single is available as a specially packaged 
12 pressing on the first 20.000 copies. 

A Order from your TANDEM salesman or from Ph8nODISC LTD 
arista P.O. Box, 36 Clyde Works, Grove Road. Romford RM6 4QR Phone 01-590 7766 



PLEASE DON'T TEASE NINE TIMES OUT OF TEN 

I 

THEME FOR A DREAM GEE WHIZZ ITS YOU 

BACHELOR BOY THE NEXT TIME 

SUMMER HOLIDAY LUCKY LIPS 

WHEN THE GIRL IN YOUR ARMS 
IS THE GIRL IN YOUR HEART 

A GIRL LIKE YOU 

M ^ / 

IT'S ALL IN THE GAME DONT TALK TO HIM 

Cliff's 40 Golden GreatsTbo 

Most artists never have a hit. A few have 

one or two. 

One artist just keeps on cutting them. 

Cliff Richard. 

To date, Cliff has had 60 top twenty 

singles. (25 of them made the top five). 

With so much gold to choose from, we 

found one album just wasn't enough for EMTVS6. 

So we made it a spectacular double. Every one 

of the tracks is a top twenty hit. 34 made the 

top ten. 8 made number one. 

40 Golden Greats in all — from 'Move If t( 

'My'Kinda Life'. 

On the way you'll find 'Living Doll' 'The 
Young 0165' 'Summer Holiday' "Congratulatioi 

Devil Woman and a string of other hits — one 
after the other. 

Qnpnf^pnr^amnbackin9 11 With another bi9 ^ 

on natinnim/ ^0Veral1 with £265,000 of that 

radio snnnniyfa?VertlSin9- Y0U'11 als0 be 9ettin 

and all vmii nl HS+Ze clisblaV pieces, posters, d all you II need to help really sell the album 
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MUSIC WEEK OCTOBER 1,1977 

CONSTANTLY 

j 

I COULD EASILY FALL 
(IN LOVE WITH YOU) 

WIND ME UP (LET ME GO) 

* ^ ^ 

BLUE TURNS TO GREY 

CN 

-v ^ J 

THE DAY I MET MARIE 

( 
* - ' 

ON THE BEACH 

THE MINUTE YOU'RE GONE 

£  

VISIONS 

Fx S 

IN THE COUNTRY 

ALL MY LOVE 

CONGRATULATIONS 

?TJS 

GOODBYE SAM. HELLO SAMANTHA 

POWER TO ALL OUR FRIENDS 

?zs 

MISS YOU NIGHTS 

I CANT ASK FOR ANYMORE 
THAN YOU 

ICS 

THROW DOWN A LINE 

' 
CS 

SING A SONG OF FREEDOM 

  

(YOU KEEP ME) HANGIN* ON 

a - ^ 

devil woman 

MY KINDA LIFE 

many hits for just one album. 

Recommended retail, price is £5.99 for 
discs, cassettes and cartridges. Sale or return is 

to January 31st. 1978 - four months in all. 

Cliff's 40 Golden Greats is being released 
on September 30th, 1977 and timed for 

Christmas. 

Order it and display it. 

With Cliff, 40 Golden Greats, and all that 

support, it should add up to your hit of the year. 

Cliff Richard. 

m 
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