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Factories at full capacity 

for autumn sales lift off 
by TERR] ANDERSON 

THE PURSUIT of pressing capacity 
is rapidly becoming better as the 
Christmas selling-in period 
approaches, and in the opinion of 
several factory chiefs will grow even 
greater than last year. 

While the greatest pressure on the 
plants is for 12-inch capacity, those 
most likely to suffer in the scramble 
to obtain pressings are the smaller 
independents wanting medium-sized 
runs of singles. As was the case with 
all the majors, CBS reported "we 
are looking after ourselves and our 
regular customers", but Phil Race, 
executive assistant to the managing 

director, commented; "If I was in 
the position of being a small label 
looking for singles pressing capacity 
now, I would be getting rather 
worried". 

The industry was, he said, in the 
same position as last year and again 
the autumn has brought the 
realisation that, when stocks are 
needed in big quantities by everyone 
at the same time "there is simply not 
enough capacity to go round". 

The apparent inability of the 
record industry to learn from past 
panics where pressing is concerned 
was accepted by factory managers, 
although in some cases under 

EMI TV-LP spending 

tops £1 million mark 

by BRIAN MULLIGAN 
EMI'S MEDIA spending on tv- 
promoted albums since May will 
pass the £1 million mark with the 
release, on October 28 of a 
collaboration between the Joe Loss 
Orchestra and the Black and White 
Minstrels on 30 Golden Greats. 

The album will be backed with a 
£250,000 promotion campaign, of 
which £203,000 will be spent on 
smallscreen advertising. EMI's other 
tv-albums released since May have 
been the Beatles At The Hollywood 
Bowl (£300,000), 20 Golden Greats 
by Diana Ross and The Supremes 
(£170,000) and 40 Golden Greats by 
Cliff Richard (£335,00), which puts 
the total outlay, at rate-card prices, 
at £1,055,000. 

US Chelsea 

label to 

sue Pye 
ALLEGATIONS OF failure to pay 
advances or to manufacture 
recordings according to agreements 
are included in a suit being brought 
against Pye by its US licensee 
Chelsea Records. 

Following reports that Chelsea 
had filed a 2.5 million dollar suit for 
damages in the New York Supreme 
Court, alleging that Pye had 
breached the licensing agreement, 
the official reaction from head 
office in London was "No 
comment". 

In its complaint Chelsea is claiming 
that Pye failed and refused to pay an 
advance of 50,000 dollars, due on 
June 1; failed and refused to 
manufacture, release, distribute, 
promote, advertise or sell master 
recordings included in the deal; and 
has not yet paid some royalties due. 
Damages are being asked on these 
counts and to cover Chelsea's alleged 
loss of revenues, loss of business 
opportunities and injury to its 
reputation. 

The Chelsca/Pye deal conlers 
exclusive rights for the UK and 
Ireland for three-and-one-half years. 

Although by the standards, which 
were set on the strength of the first 
three tv-LPs, by the Beach Boys, 
Shadows and Glen Campbell, the 
Beatles album was a disappointing 
seller, subsequent releases by Diana 
Ross and Cliff Richard have done 
much to restore trade confidence in 
EMI's initiative. The Diana Ross 
collection this week holds the 
number one album position for the 
fifth consecutive time and dealer 
response to the Cliff Richard 2LP 
has been sufficiently encouraging to 
suggest that it has strong sales 
potential. 

Although somewhat offbeat by 
comparison with the superstar status 
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protest. Ian Miles, managing 
director of Multiple Sound 
Distributors, one of the smaller 
independent custom pressers, 
commented that he had been turning 
away work from large and small 
record companies — "which could 
have kept my factory busy 48 hours 
a day". He appreciated that the 
economic situation had probably 
caused most of the majors to shy 
away from building big stocks of 
catalogue items which would tie up 
capital for months before they were 
sold. But he revealed that he had 
offered on several occasions to hold 
such stocks himself, invoicing only 
when the record companies wanted 
the pressings, in order to use his 
factory's capacity during the dead 
summer months. "Not one of them 
has taken me up on it", he 
concluded. 

One major which has used those 
summer months in which to press 
stocks of catalogue is EMI. After the 
uncomfortable lesson of Christmas 
stock problems last year, managing 
director Leslie Hill promised that 
early pressing of catalogue would be 
carried out, and this has been done. 

Gordon Collins, general manager 
of distribution at EMI agreed that 
there was already no spare capacity 
anywhere in the country, and that 
the major — with huge advance 
orders on the Cliff Richard pack, a 
chart-topping Supremes album and 
now EMTV 6 to start the siring of 
Autumn major sellers — was 
pressing only for itself, and its 
licensees. However, catalogue 
expected to sell in this season has 
been steadily pressed up through the 
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Blackburn, Hamilton, 

Bates in radio moves 
by GODFREY RUST 

PROVING THAT nothing is sacred, 
the BBC last week announced the 
unpending move of Radio 1 dj Tony 
Blackburn to the afternoon show, 
making way for weekend presenter 
Simon Bates to take over the coveted 
weekday morning slot. 

Luxembourg dj Peter Powell will 
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become at 26 the network's youngest 
dj taking on Bates' Sunday morning 
show when the reshuffle takes 
effect, probably sometime in 
November. 

The changes were due following 
the announcement recently of the 
afternoon split of Radios 1 and 2. 

The new Radio 1 weekday lineup 
will be: 7am — Noel Edmonds, 9am 
— Simon Bates, 11.30am — Paul 
Burnett, 2pm — Tony Blackburn, 
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MW Country 

seminar plan 
IN CO-OPERATION with the 
Country Music Association and 
Mervyn Conn Promotions, Music 
Week will be staging the UK's first 
country music seminar at Wembley 
next Easter. It will form pan of the 
International Country Music 
Festival which next year celebrates 
its tenth anniversary. An 
announcement regarding the 
seminar programme will be jrnade at 
a later date. 
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Pictured above: The Con tempo staff celebrate their new licensing deal with 
WEA in the traditional, manner. (Left to right) John Abbey — Contempo 
managing director; Tamiko Jones — Contempo joint managing director and 
recording artist; Dave Dee — WEA director; Fred Dove — disco promotion 
manager; Roger Holt — Atlantic general manager and Peter Harding — 
Contempo sales and marketing manager. Front: Richard Robinson — deputy 
managing director. 

Contempo deal points 

to WEA soul action 
by JOHN HAYWARD 

WEA HAS finalised a licence deal 
with specialist UK black music and 
disco label Contempo effective from 
Friday (7). 

The company, formed | by Blues 
and Soul publisher John .Abbey in 
1973 was first licenced to Decca, and 
was pressed and distributed by Pye 
from 1975. 

Now WEA has taken Contempo 
for the UK, France, Australia, New 
Zealand and South Africa and will 
look after pressing, distribution 
marketing, promotion, advertising 
and press. A deal for North America 
is currently under-negotiation. 

The American major is hoping to 
capitalise on Contempo's long- 
standing disco and retail contacts in 
the black music sector and has three 

singles and four albums lined up for 
October release with new label and 
sleeve designs. 

WEA is anxious to keep a very 
close liaison with Contempo, to the 
extent that a new joint oldies 
company — Contempo/Atlantic 
will be formed to re-promote and 
package cuts from the extensive 
Atlantic back catalogue. 

The idea is to follow in the 
footsteps of the Contempo Raries 
series which has met with 
considerable sales interest in the past 
few years as the market for re-issues 
has expanded. 

In addition, there are plans to re- 
promote ten singles from the existing 
Contempo back catalogue along 
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NILS LOFGREN 

"NIGHT AFTER NIGHT" 

'LIVE' DOUBLE ALBUM 

FEATURING 
li MOC«>iO** LIKE RAIN 

COIN' SOUTH 
TAKE YOU TO THE MOVIES 
ROCK 'N' ROLL CROOK 
YOU'RE THE WEIGHT 

INCIDENTALLY IT'S OVER 
CODE OF THE ROAD 
IT'S NOT A CRIME 
KEITH DON'T GO 
GQIWEMK 

BACK IT UP 

I CAME TO DANCE 

CIRY TOUCH 
"Electrifying ... you won't find a hotter, faster, 

tougher guitarist in all of rock and roll". f— 
On A&M Records and Tapes A 
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RCA takes 

Charly to 

High Court 

ALLEGING INFRINGEMENT of 
its copyright in Elvis Presley product 
{Music Week, October 8), RCA has 
started High Court proceedings 
against Charly Records in an 
attempt to obtain a ban on any 
further manufacture or distribution 
of the Elvis Presley: The Sun Years 
album. 

On Tuesday last week Richard 
Scott. QC for RCA told Mr Justice 
Oliver that it had been agreed that 
Charly should be given seven days in 
which to prepare evidence in its own 
defence. RCA's application for an 
injunction preventing Charly from 
manufacturing or selling, or 
authorising the manufacture or sale 
of. the record in the UK was 
therefore due to be heard on 
October 11. 

Island keeps prices 

down for autumn IPs 

ISLAND RECORDS' autumn 
campaign introduces the new selling 
scheme: "More Notes To The 
Pound". 

The slogan will be used on all 
advertising for the rest of the year, 
emphasising the company's decision 
not to increase prices this autumn, 
and applies to both singles and 
albums. 

The move comes in the wake of a 
recent flood of price rises, and 
means that Island's retail price for 
LPs remains at £3.50 compared to 
an average of around £3.80 and 
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MICHAEL MONTGOMERY 
Management, the company run by 
Clive Stanhope and Tony SatcheU 
have had new telephone lines 
installed into their Hammersmith 
office. MMM can now be contacted 
on 01-741 0975. 

some deluxe product that has 
breached the £4 mark. 

The dealer price remains at £2.025 
plus VAT with the dealer mark-up 
staying at 37'/: percent. There arc no 
plans to increase these prices this 
year. Double albums with the ICD 
prefix remain at an RRP of £3.99 — 
dealer price £2.31 plus VAT — while 
the 1SLD prefix series stays at £4.50 
with dealers paying £2.60 plus VAT. 

Meanwhile singles will continue to 
retail at 70p, as opposed to the now 
average 75p for most labels, and the 
dealer price remains at 40.5p plus 
VAT. 

The announcement coincides with 
a heavy October release schedule. 
Albums are due from George Faith, 
Jess Rodcn, War, Ian Gillan Band, 
Bunny Wailer, Ultravox, MX-80 
Sound, Dwight Twilley Band, Third 
World and Klaus Schulze. 

There is also a follow-up single 
from The Rods, as well as 45 
product from Dillinger, Kim 
Fowley, Skatalites, Third World, 
and Robin Tyner. 

James Taylor's 

new single is 

Your Smiling Face' 

From the 'JT'album on CBS Records & Tapes. 
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Order from CBS Order Desk, Tel: 01 -960 2155 CBS Distribution Centre, Barlby Road, London W10 

Rubettes 

return to 

Polydor 

1N A spate of signings and 
resignings, Polydor has rcga.ncd the 
Rubettes for a three-year contract, 
worldwide excluding North 
America. Their first hit. Sugar BaD> 
Love, was on Polydor. to which they 
return after a three-year spell on 
State. The first single under the new 
deal, Come On Over, will be 
released on October 14 and a se t- 
produccd and self-wnlten album 
will follow in January. . 

Polydor has increased its new 
wave ' involvement with the re- 
signing of the Jam - whosc ne 

world-wide deal comes on the e e 
of their departure for their f rs 
American visit an 

acquisition of Sham'69 whose first 
single 1 Don't Wanna/Red 
London/Ulster already has advance 
orders of 11.000 copies through Step 
Forward's distribution system, biep 
Forward has an agreement with 
Polydor to press and distribute the 
first 15,000 copies on 12-inch in a 
special bag. Phonodisc will press a 1 
further stocks as a 7-inch though 
retaining the sleeve. 

Trash, a four-piece from Reading, 
is the first act to sign to Sarabee 
Music, the company owned by Clive 
and Shurley Selwood which has 
recently completed a production 
deal with Polydor. The band, 
described as '1977 pop', has its 
debut single released later this 
month. 

PAUL HEATHCOTE has formed a 
new operation embracing artist 
management, publishing and 
production under the name, 
Starbright Music, London offices 
will open soon. 

The first management signing is 
The End, a London-based punk 
band with a sizeable quantity of 
original material, which Heathcote 
has assigned for publishing. A series 
of London gigs is due soon, when 
Starbright will be looking for agency 
representation. 

Heathcote is currently working on 
nine singles and several albums from 
various bands under his production 
banner. Another company, Cedar 
Management, has also been formed, 
offering a complete business 
administration service to individual 
and smaller companies in the 
industry. 

Hcathcotc's other major project 
at present is the promotion of a 
charily concert on October 31. in aid 
of the Silver Jubilee Appeal Fund at 
the Farnham Mailings. This will 
headline Gordon Giltrap. 

J 

amdY DESMOND, London singer- 
soiSvTiler, has signed 10 Ariola and is due to record his debut album^th 
American producer, Bon.cs 

this December. A single is planned 
for early in the new year. 

DJM RECORDS has announced 
three new artist sigmngs. part ol tnc 
company's newly-directed a&r 
policv under Lcs Tomhn Two punk 
bands join the rosier, the Rats, a 
quartet from Evesham, and Rikki & 
The Last Days Of Earth, a London- 
based quintet. The former go into 
the studios soon for product due 
later in the year; the latter debut on 
November 4 with a single. City Of 
The Damned. 

DJM's third acquisition is soul 
singer Grace Kennedy, who has 
recently wrapped up a Southern TV 
scries with Frankie Vaughan for 
future transmission. Her first 
recordings are imminent. 

TREVOR CHURCHILL of 
Chiswick Records has negotiated a 
series of European licence deals for 
the independent label. In France, the 
agreement is with Barclay Records, 
via Ball Records, a new company 
formed by Asaard Debs. In 
Scandinavia, releases have been 
secured through Sonet, while the 
Benelux countries and Spain will be 
handled by Ariola. In all these deals 
the Chiswick logo will be featured 
on all product. In Germany, selected 
releases have been obtained on 
Teldec, CBS. Phonogram and Sky 
Records, while further agreements 
throughout the world are currently 
under negotiation. 
RAL LOFTING has signed punk 
band. The Unwanted, for English 
World Entertainments, the company 
he operates with James Bradley. The 
deal involves management and 
publishing, and Lofting has set up a 
recording deal with Cambridge- 
based Raw Records, whereby The 
Unwanted will make their debut on a 
three track maxi-single released on 
October 14. Release of the disc ties 
with a 65-daie nationwide tour. 
EWE has also signed new wave band 
Air loom and set an early November 
release date for the single 
Everybody's Singing My Record, an 
EWE/Everblue production, issued 
by MAM. Another EWE act, 
England, which are signed to Arista, 
arc currently preparing a second 
album. The company's publishing 
catalogue, EWE Music, is now 
administered by Alex Everett of 
Everblue Music. 

L—WH 

(October 11, 1967) 
IN RR's chart analysis for July- 
September. Dccca number one 
singles label with nine hits and 12.9 
percent of the action and number 
tM-o albums label behind RCA, also 
number one albums company with 
35 percent compared to EMI's 25.4 
percent and number two singles 
company behind EMI ... Ember 
moves to new h.q. at Carlton Tower 
Place ... following GRRC prolesls 
change of heart by EMI on plan to 
destroy returns sent in error to 
Hayes depot - dealers will he 
informed they are available for 

RudTsie",^-! l"anaRinK director Kudi Slczak hosts party to morL 
launch of Abigail Music ... CUvc 
Davis appointed president of 
Columbia Records ... Polvdnr 

detetr: Rfr 
I olydor and Atlantic. ' 
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(October 15. 1972) 
EMI CANCELS Novembei 
December album supplements 1 
deal with backlog of orders whic 
have piled up since move I 
Uxbridge Road ... CBS produci 
Andy Williams 12-track compilatic 
LP for exclusive sale throng 
tk o.o wonhs ... DTI figures sho 
mat manufacturers' sales for tl 
first six months up by 18 percent i 
L22 million ... Motown unveils i 
Mowest label with singles by Thclir 
Houston and Frankie Valli and tl 

innHo"8 ■■■.a, Pvc s:ilcs conferen 
r ?fd,rcc,or Louis for formatton of one uniti 

Mhert t t'ry associal'on ... RC schedules first UK releases . 

MeC h?rraphonic ^ ' Melody Maker announces higge< 

copies®3!10" fiEllrc of 195c41 copies lor January-June neriori or 
cjatms load „f 20,000 cop s o, 
"carcst competitor. P 
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Worldwide IFPI anti-piracy link 
by TKRRI ANDERSON 

IFPI has set up a new internalional 
commitiee to co-ordinate action 
against piracy following official 
Intcrpol recognition of the need for 
police forces around the world to 
help in the battle. 

Joy Goldsmith, head of 
international a n t i - p i r a c y 
agreements, told Music Week that 
she had set up the new Euro Anti- 
Piracy Committee so that "our 
industry chiefs of police", can meet 
regularly and decide how best to 
follow up on the long-sought 
promise of aid from Interpol. 
Committee members will include 
Geoffrey Bridge, director general of 
the British Phonographic Industry 
and his anti-piracy investigator Bill 
Hood, and their equivalents in other 
national organisations. 

At its 46th annual assembly in 
Stockholm in September Intcrpol 

passed a resolution urging co- 
operation with other enforcement 
agencies with a view to campaigning 
against record, tape and film pirates. 
The resolution was approved by 125 
nations' police forces, following 
several years of lobbying by the 
FPI and during the past year the 
Motion Picture Association of 
America also. 

"Now we have got to work out the 
best way of exploiting this new 
action." said Mrs Goldsmith, "We 
already co-operate with the police in 
several countries including America, 
where the FBI has done a great deal 
to get the problem under some 
control, and Britain. Piracy has 
tended to be treated under the 
general heading of fraud, but it is 
quite simply theft. We have our 
rights in this, and what we really 
hope is that now police forces won't 
say they have no time to look into it 
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THE RUBETTES return to Poly dor (story, opposite page.) and company managing director Fred Haoyen (first right), group manager Roy Farrant 
(J'rst Wp and '"embers Man Williams, John Richardson, Mick Clarke and Tony Thorpe celebrate the occasion. 

Riva push for £4.50 

Rod Stewart album 
RIVA RECORDS is mounting a 
substantial push in support of Rod 
Stewart's new album, Footlose 'N' 
Fancy Free (RVLP 5), released 
October 28. The disc carries a new 
deluxe £4.50 price tag, and features 
a gatefold sleeve and 12-pagc 
booklet. It is being trailed by 
Stewart's new single, You're In My 
Heart. 

Consumer press promotion for 
the LP includes advertising in 
Melody Maker, New Musical 
Express. Record Mirror and Sounds. 
plus bookings in the Daily Mirror 
and the Glasgow Daily Record. 
These last two link up with a 
telephone promotional service, 
airing tracks from the album. 

The trade will be mailed 20in. by 
30in. colour posters, plus four- 
colour streamers and door posters, 
while approximately 1,000 window 
displays will be installed. Posters 
(quad size) will also be taken on 
London Transport Underground for 
one month from the end of October. 

For disco promotion, a special 
12in. single is being produced, 
featuring You're Insane. This will tie 
in with the LP release date, and the 
discs will be individually-numbered. 

Stewart himself has just embarked 
upon a major tour of the US, 
running to December and will not be 
available for in-person promotion, 
but video material will be made 
available to television stations. 

Footlose 'N' Fancy Free, also 
available on cassette and cartridge as 
well as disc, was recorded in 
America, and produced by Tom 
Dowd. It contains six Stewart songs 
or co-compositions, plus 
interpretations of the Suprcmes' 
You Keep Me Hanging On and 
Luther Ingram's If Loving You Is 
Wrong. 

BRONZE RECORDS is mounting a 
£20,000 promotion campaign behind 
forthcoming album releases from 
Uriah Hecp and Osibisa, both set for 
November 4 release. 

Hecp's 13 th album Innocent 
Victim will have all its advertising 
and merchandising based around the 
focal point of the album sleeve — a 
horrifying snakes head with human 
eyes. Spearheaded by a two-week 
series of 30-sccond radio spots in 
tour towns starling in the second 
week in November, the push 
includes 500 London Underground 
poster sites, a seven week 
advertisement campaign in the 
consumer rock press, stickers and 
peronalised jackets for the media. 

In addition the band release a 
single Free Me on October 21, the 
first 10,000 of which carry a colour 
bag, while 550 prime shop windows 
around the country have booked a 
large display containing both Heep 
and Osibisa material. 

Black Magic Night — Osibisa Live 
is the title of the Osibisa LP — a live 
double set. A four-week advertising 
campaign in the rock and Black 
music press has been set up together 
with a series of radio spots to 
support a selection of November 
tour dates. 

MAGNET IS planning an extensive 
marketing campaign tagged Catch 
Dans for the launch of the group's 
first album on October 28. Their 
debut single. Daddy Cool, was 
Issued on October 7. 

The effort will include an advance 
sticker mailout to the trade, 
followed by in-store material such as 
showcards, posters and window- 
displays. The first 10,000 copies of 
Darts, as the LP is titled, will 
contain one of four colour posters. 

when, for instance, we earn a 
particular country that a shipment 
of pirated material is on its way." 

Describing the Interpol decision as 
"international recognition of an 
international problem" she went on 
to outline the enormous proportions 
ol that problem; from her own 
calculations piracy last year 
accounted for some 500 million 
dollars-worth of product worldwide. 
This is very unevenly distributed 
between different countries. In the 
US national efforts with help from 
the police have halved the previous 
year's total and the estimate now 
stand at around 1,25 nillion dollars, 
but at the other end of the scale 
almost all the product in Far Eastern 
countries like Singapore is pirated. 

Pirated is confined almost entirely 
to tape, and to film, although there 
arc pirate discs (and a much larger 
number of counterfeit records). The 
IFPI has 40 national groups around 
the world, excluding the Iron 
Curtain countries — where there are 
a few individual members but no 
organised groups. 

Bowie first 
AN IMPORTANT first for RCA is 
the release of a single in three 
languages. The new David Bowie 45, 
Heroes, has been recorded in French 
and German as well as in English. 

RCA is acknowledging the 
importance ol the two biggest 
continental markets by having 
Bowie make the recordings, 
although the English version will 
also be on sale in those countries — 
as through the rest of Europe. These 
cuts will appear as title tracks on the 
special French and German versions 
of the new Bowie album — the rest 
of the LP being in English. 

raii 
Additional promotional items 
include T-shirts and gig hand-outs. 

Press support embraces 
advertisements in Record Mirror, 
Sounds, Melody Maker and New 
Musical Express. A special press kit 
is being mailed out, comprising an 
eight-page brochure on the band, 
live and studio photos and stickers. 
TRANSATLANTIC RECORDS is 
offering dealer incentives as pan of 
a re-servicing campaign around 
John Renbourne's A Maid In 
Bedlam album (TRA 348), the first 
record he has made with Jacqui 
McShee since Pemangle broke up. 
The campaign is built around the 
new LP and Transatlantic's 
seven-album Renbourne back 
catalogue which includes Pemangle. 
solo and duet material with Bert 
Jansch, and begins at the end of 
October. Any dealer ordering at 
least one of each album will receive a 
free copy of the Maid In Bedlam LP. 
equivalent to a discount of around 
15 percent. 

Shadow deals 
INDEPENDENT PROMOTION 
company Red Shadow has fulfilled 
its contracts with Capricorn and 
Island Records, and has negotiated 
fresh deals with Stiff, Virgin and 
United Artists Records. 

The Stiff agreement includes the 
total catalogue with product from 
Elvis Costello, Wreck less Eric, Nick 
Lowe, The Damned, lan Dury and 
new signing The Yachts. 

The deal with Virgin is to promote 
new signing The Motors, whose 
Dancing The Night Away single and 
album Motors 1 have just been 
released. Under the UA agreement, 
Red Shadow represents Dr. 
Feelgood with new single She's A 
Wind-Up and LP Bee Seeing You 
are just out. 

Mi 

NOT GENERALLY known that RCA hasn't been paying 
royalties on early Elvis Presley material for four years — in 1973, 
company made a cash settlement, reputedly of six million 
dollars, lor the singer's back catalogue eventual destination 
of Elvis Costello and Nick Lowe recording contracts looks 
increasingly like CBS now that Jake Riviera has left Stiff to 
concentrate on management trouble at mill? — after Alec 
Byrne's departure from Phonogram, last week's defector was 
Lisa Denlon, pop product manager, after five years' service  
despite Noel Edmonds' disclosures in national press last week, 
Derek Chinnery not anticipating having to find a new d-j for the 
Radio 1 breakfast show. 
LONGTIME NO see — Aretha Franklin back in UK for concerts 
at London Palladium on November 14-15 for promoter Jeff 
Kruger — her first visit since 1968, he says at farewell party 
prior to his departure for April Music, Len Beadle presented with 
a silver ashtray by ATV Music chairman Jack Gill   
songwriter Bill Martin intrigued to receive letter from Elton John 
inviting him to pay £1,000 for a page advertisement in brochure 
for industry's dinner and ball on behalf of Variety Club and MU 
Benevolent Fund on December 13 — he's so far been unable to 
obtain a ticket   RCA promotion chief Ken Bruce had 
beginners' luck on a visit to Lingfield races with some radio 
producers — £10 on first race made him £50 and further bets 
raised winnings total to £400 — nobody else won anything. 
IT IS beginning to look like Searchers' revival time — after 
Smokie's Needles And Pins revamp, Tina Charles includes 
Sweets For My Sweet (with Love Bug) on her new single   
EMI will be looking to 1978 launch of new Capitol label to 
develop its access to American talent to help in fight against CBS 
and WEA for UK market leadership Spanish duo Baccara 
was discovered during a holiday in the Canaries by RCA 
Germany promotion head Leon Deane — who is a Yorkshireman 
  although participation by Morgan Grampian denied, 
rumours continue that NME soon to be subject of a takeover bid 
 Campaign supplement on record industry last week ignored 
WEA, Polydor and Phonogram in mentioning UK majors. 
AMONG PURCHASERS of Reed International shares which 
resulted in ATV becoming a closed company — voting control 
held by five or fewer people — was Pye chairman Louis 
Benjamin who boosted his slake by 8,500 shares noting the 
presence of Black Gorilla and Steve Gibbons in MW chart, 
manager Don Read has named new boy-girl duo Chimp and Zee 
  at reception to celebrate Perry Como's Best of British 
album, RCA will serve English wine from Lord Montague's 
estate   no doubt that Opknocks masked man was P. J. 
Proby   a Phonogram press office slip resulted in Val 
Doonican's manager being reported last week as Phyllis Rounce 
instead ot Eve Taylor new BBC Records boss Alan Bilyard 
could be on a hit with theme for Water Margin TV series — a 
10,000 seller last week. 
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Music makes 51 per 

cent of EMI profits 

DESPITE THE continuing focus of 
attention on EMl's activities in 
medical science with the body 
scanner and its increasing 
participating in films. the 
conglomerate continues to derive the 

Top djs in 

Radio 1 

reshuffle 

FROM PAGE 1 
4.30pm-7pm — Dave Lec Travis, 
lOpm-midnight John Peel. 

An announcement is expected 
today (12) about current afternoon 
dj David Hamilton's future with 
Radio 2. Hamilton has hosted the 
joint network programme since 
financial cuts were enforced by the 
BBC in January 1975. News of 
Radio 2 future plans is expected 
within a week. 

The changes, which pending 
Hamilton's agreement with Radio 2 
will bring into competition two of 
Radio 1's most popular djs, have 
raised a few eyebrows in the 
industry. Only a few weeks ago in 
The Sun newspaper Blackburn was 
quoted as being strongly opposed to 
such a move. 

Last week Blackburn explained: 
"Quite honestly, I think David and I 
were both browned off with the 
rumours and we couldn't see an 
element of truth in it. I'm happy 
with it now, but it did seem strange 
to put two people with basically the 
same audience together. 

"If this was commercial radio I 
don't know if we would have made 
these changes. If I was in charge 1 
don't think I would have. 

Powell follows in the footsteps of 
Paul Burnett, Radio 1 's lunchtime dj 
whom he replaced at Luxembourg 
three and one-half years ago. He 
leaves Luxembourg tomorrow (13), 
and is replaced temporarily by Mark 
Wesley while Luxembourg 
negotiates with "a big broadcasting 
name" replacement. 

biggest slice of its profits from its 
record and publishing interests. 

Details of the group results for the 
year ended June 30, published last 
week, reveal that on sales of £851.1 
million against £671.4 million in 
1975-76, music turnover accounted 
for £430.3 million (£344.7 million), 
or 51 percent, the same as in the 
previous year. But contribution to 
profits, before tax and interest, of 
£74.9 million actually improved by 
one point to 43 percent, worth £32.7 
million (£27.3 million). EMI's music 
side could obviously have done 
better, for the results make the point 
that while profits were up by 20 
percent, the second-half earnings 
rate was not maintained due to less 
bouyant trading in America and 
Australia and lower margins in 
Europe. American sales of £198.4 
million (£128.8 million) produced 
profits, before tax and interest, of 
£16.3 million (£13.1 million), while 
in Europe the figures were — 
turnover £223.4 (£170.4 million), 
profit £16.6 million £14.5 million). 
In Britain, sales of £291 million 
(£242 million) generated profits of 
£25.3 million (£21.8 million). 

Extraordinary items, net of 
taxation and minority interests, cost 
the company £3.5 million, mainly 
due to the termination of "onerous" 
contracts and closing down on the 
French subsidiary Sonopresse, 

Contempo 

signs to WEA 
FROM PAGE 1 
with a combination of both Atlantic 
and Contempo product on 
November-scheduled albums. 

First releases under the new deal 
will be singles Creepin' by Tamiko 
Jones (CS 2130), Disco Dancing by 
Rice And Beans Orchestra (CS 2125) 
and J.J. Barnes' How Long (CS 
2123). 

The first four albums will be Meat 
Heat by Ultrafunk (CLP 601), 
Cloudy by Tamiko Jones (CLP 602), 
Rice and Beans Orchestra (CLP 603) 
and Sara Smile by JJ Barnes (CLP 
604). 

This apology and correction appeared 

in the Evening News on 19th Sept 1977 

EPTEMBER 19,1977 MONOAY, a EVENING NEWS ]-g 
: . ; 

WING 

Bus Stop Records 
On August 29 we said that 

Bus top Records were going 
bust We how k::ow, how- 
ever, thui though the offices 
of Bus Stop Records Ltd 
are closing down, there is 
no question of insolvency. 

The sale of In time Ltd and 
of Xntune Productions Ltd 
•the former owner of the 
Bu- Su;p iabcb was com- 
pleted rowarcb the end of 
July. 

We are informed that the 

closing-down of the Bus Step 
offices is partly a rcsuit of 
the sale, sinco there is now 
a greatly diminished need 
for siafl and offices, and 
partly a" r- oih. of the com- 
pany"-. decision to trade in 
future principally through 
licensees. 

Our apologies for any mis- 
undersbindmg and for run 
embarrassment caused to the , 
company and 10 it-, owners 1 

Milch Murray and" Peter 
Caljander. 

CELEBRATING i he signing of the Arista/Urgent deal on Tuesday are. (left o 
right) Chips Chipperfield. Pete Hawkins, Arista managing director boo 
Buziak and a& r chief A ndrew Bailey. 

CBS back to normal 

after pressing strike 

THE INDUSTRIAL dispute which 
affected production at the CBS 
pressing plant last week was settled 
by Monday, when the factory went 
once again into full production. As 
reported in this issue the factory, 
like all other plants of any size in the 
country, was already working to 
capacity and the stoppage affected 
regular pressing agreements. Ian 
Ralfini, managing director of 
Anchor, said that he had been able 
to secure the pressings elsewhere, 
but only with difficulty had 
managed to find some LP capacity 
in England. Tony Muxlow, 
managing director, WEA 
Distribution, said that he too had 
been warned in lime to find pressing 
capacity elsewhere, some in Britain 
and some abroad. In the case of 
WEA, he added, the sheer volume of 
product required regularly meant 
that there was always some 
proportion of it being pressed 
outside CBS, and for the latter half 
of last week that proportion had to 
be higher than usual. Due to its 
comparatively small catalogue A&M 
was unaffected by. the temporary 
disruption at CBS. John Deacon, 
general manager at A&M, said that 
an ability to predict what would be 
needed more easily than most other 
companies had allowed his company 
to stockpile catalogue during the 
summer months, with CBS' co- 
operation. 

Maurice Oberstein, CBS 
managing director, pointed out that 
output had been reduced for three or 
four days, but not stopped, and that 

by Monday the situation had 
returned to normal. "Basically it 
was a matter of pay and 
productivity, but there are various 
reasons; there is uncertainty in all 
British industry as everyone is 
having to go through the hard and 
gradual process of returning to 
collective bargaining. Our relations 
with all our employees have always 
been good, and this is not any 
symptom of a great change in that." 

Urgent 

signed 

to Arista 

of an unusual m^"|?ha7been 
HcensS^o Arisia RKordJon a long- 

"TaS'at 29 James S.recu WC2, 

Chi pper fie I'd a nd P e t'for 

turned down by the licensee will be 
privately pressed and distributed 
from James Street. . 

Chipperfield and Hawkins already 
manager Arista band Burlesque and 
have lined up The Thamesbeat E 
from new London group l ne 
Plcasers as first release on Urgent. 

Said Hawkins: "Our aim is to 
concentrate management, agency 
and recording under one root. I he 
agency is planned to do developm|m 
work on an artist who will be handed 
over to a big agent once the 
groundwork has been done. 

"If we come across an act that 
already has a manager, we are 
prepared to act in a consultative 
capacity." Both directors have 
considerable industry experience, 
with Chipperfield having worked for 
Ronnie Scott's organisation for a 
long lime as well as Record Mirror, 
while Hawkins became a leading 
new wave agent at the Albion 
Management company. 

EMI's TV LPstopflm 

FROM PAGE 1 

of artists on earlier releases, the 
Minstrels-Joe Loss pairing has 
plenty of broad-based consumer 
appeal. It is, in fact, being tipped by 
EMI as a likely contender for the 
annual m-o-r hit album which 
traditionally emerges in the 
Christmas season. On past track- 
record, the Minstrels alone should 
guarantee sales, for their following 
is clearly defined and in the period 
1960-66 they scored three number 
one albums and seven top ten 
entries. Loss, too, as EMI's longest- 
serving artist and the nation's most 
durable bandleader has a strong 
sales record, although latterly his 
releases have tended to be on the 
budget MFP label. The album was 
originally envisaged for release last 
Christmas, but particularly hectic 
activity involving EMI's top 

contemporary acts caused it to be 
postponed. 

Not only is 30 Golden Greats 
EMI's first tv entry using newly 
recorded material, it will also mark a 
change in the company's tv 
commercials. This time the accent 
will be on a mainly black and white 
animated clip, which complements 
the black and white sleeve design. 
Commercials will be either 60 
seconds or 15 seconds long, and in- 
store back-up will include 3D 
displays and matching track-listing 
posters for window and in-store use. 

The LP will have a recommended 
retail price of £3.89 (discs) and £4.10 
(tapes) — dealer prices £2.70 and 
£2.85 — and will be on full s-o-r 
until January 31. Orders placed in 
October will not be invoiced until 
November. Minimum initial order is 
25 for discs, 10 for cassettes and five 
for cartridges. 

Factories' capacity stretched 

FROM PAGE 1 
March to August period, and it is 
hoped that the three-quarter million 
a week 12-inch capacity can cope 
with demand for new releases from 
EMI's big name artists as Christmas 
approaches. 

Vin Gowland, manager of the 
Phonodisc plant, said that the 
factory has been kept more or less 
fully occupied all year, but has 
recently had to turn away work in 
order to fulfil orders from its 
associate record companies and 
regular custom clients. 

RCA, which has been living with 
the problem of how to obtain 
enough pressings since the death of 
Elvis Presley, is now using Teldcc in 
Germany for some of its work, and 
continues to press all classical 
product in Italy. In order to cope 
with current demand for Presley 
catalogue and the expected high 
orders for the new Elvis In Concert 
double LP (to be rush released this 

PAGE 4 

month). November releases have 
been put back to November 18 and 
merged with the December release 
list; six albums have been taken off 
the pre-Christmas schedule 
altogether. 

At one time RCA UK was facing 
the prospect ol having to import the 
Elvis 2LP from America, despite the 
expense involved, but it has now 
been decided that the RCA plant 
here can cope with it. 

Decca director Bill Townsley said 
that both factories were working at 
full stretch, and enquiries for third 
party pressing were being turned 

«lh,ar8c 0rdcrs t0 fulfil on 
forTheif1

a
Caiand Ph^ 4 albums or the US, and pressings needed for 

burtuAfriCa''hesiUlat^-a busy, bui noi. Townsley fel, 
cxccpnonally so for the timc of year 
An unexpected large seller nS' 
however, find Decca iisolf u f 
for capacity elsewhere 00k",g 

Monty Prosky, managing director 

ot Damom Records, ant 
custom presser. said that he hac 
to turn away about £750.000 v 
of business within the past 
weeks, despite the fact that for 
as for others, the summer mt 
had meant "some scratching ar 
for work". The sudden Pr 
demand was "where the path 
started", he remarked, adding 
where singles were concerned hi 
having to offer facilities onl 
three small labels with which hi 
already built up a good bus 
relanonship. "U is noiori 
dimcult to plan in this industry 
commented, "but 1 do wish 
record companies would do it 
than they do." 

From the dealers' point of 
^supplies at present are no; 
although many have taken 
precaution to think out Chris 
catalogue orders early, and the 
m Cr.?f paying invoicing int cw Year for orders sent in ea 
one of several popular schemes. 
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China play Rock'n' Roll. 
The kind of quality Rock 'n' Roll you'd expect 

from a fusion of talents like Davey Johnstone, elite 
guitarist from the Elton John band and from that 
same distinguished company, James 
Newton Howard, master keyboard 
player renowned for his work with 

Carly Simon, Ringo Starr; Olivia 
Newton John and Art Garfunkel. 

China's rhythm section 
combines the talents of superb 
session bass player Cooker Lo 

Presti and drummer Dennis Conway, who prev- 
iously laid it down for Aretha Franklin, Loggins and 
Messina and Ray Charles. 

Davey Johnstone, James Newton 
M', Jfe » , Howard, Cooker Lo Presti and 

- IvAA ' isAi- Dennis Conway are China, a i, er%. pedigree band'with an 

exquisite debut album "China." 
So get into "China," ifs 

easier than you think. 

/- 

CHINA'S NEW ALBUM, XHINA" ROLL 9. CHINA'S NEW SINGLE "ON THE SUDE" ROKN532. 
Ma'keied by EMI Records Limiicd. 20 Manchosier Square. London W1A 1ES Sales and Distribution Centre. 1 3 Uubndgo Road, Hayes. MrddWux. Td; <01) 759 4532/4611 & 848 9811 
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1 (6) STAR WARS THEME. 
Meco 

2 (9) YES SIR I CAN 
BOOGIE, Baccara 

3 (8) ROCKING ALL OVER 
THE WORLD, Status 
Quo 

4 (-) YOU'RE MY HEART. 
Rod Stewart 

5 (7) CALLING OCCUPANTS 
OF INTERPLANETARY 
CRAFT, Carpenters 

6 (1) I REMEMBER 
YESTERDAY, Donna 
Summer 

7 (2) HOME IS WHERE THE 
HEART IS. Gladys 
Knight f*The Pips 

8 (4) FROM HERE TO 
ETERNITY, Giorgio 

9 (10) BLACK IS BLACK. La 
Belle Epoque 

10 (-) BRICK HOUSE. 
Commodores 

11 (-) ANGEL OF THE 
MORNING. Mary 
Mason 

12 (14) NO MORE HEROES, 
Stranglers 

13 (12) THE GREATEST LOVE 
OF ALL, George 
Benson 

14 (11) WONDROUS STORIES. 
Yes 

15 (5) FROM NEW YORK TO 
LA, Patsy Gallant 

16 (15) BEST OF MY LOVE, 
Emotions 

17 (13) DO YOUR DANCE. 
Rose Royce 

18 (19) BLACK BETTY, Ram 
Jam 

19 (-) THE DANGER OF A 
STRANGER, Stella 
Parton 

20 (3) I REMEMBER ELVIS 
PRESLEY, Danny 
Mirror 

Courtesy of Laren for Music 

Buckleigh new 

appointment 

at EMI 
PETER BUCKLEIGH has been 
appointed general manager, 
marketing, of EMI's group pop 
repertoire division. Previously he 
was general manager of Capitol UK. 
since joining the company in May 
1976 from EMI New Zealand, He 
will be responsible for all aspects of 
marketing of the EMI and Harvest 
labels, in addition to Capitol. 

Nick Mobbs is appointed general 
manager, a&r and artist 
development, after being a&r 
manager for three years. David 
Munns becomes general manager of 
company repertoire, after being 
marketing manager for Harvest and 
the Parlophone labels for the past 18 
months, while Ian Groves takes over 
as marketing manager; he was 
previously senior EMI label 
manager. Moving into Groves' 
position is Brian Southall, formerly 
with artist development. 

Geoff Aihenon moves to tv 
promotion manager within the 
group pop repertoire division, 
replacing Eric Hall, who has left for 
ATV. Athcrton was previously 
promotion manager for Capitol. 

BOB FISHER has been named label 
manager at EMI's Licensed 
Repertoire Division, responsible for 
Fantasy, Stax, EMI International 
(US product) and Ariola America. 
Previously press officer for Motown 
at EMI, he will report to LRD 
general manager, Colin Burn. 

Fisher, who will be handling the 
labels' marketing and overseeing 
their promotion activity, is initially 
working on the complete relaunch in 
Britain of the Stax label, now 
licensed to EMI via Fantasy. First 

product will be available in 
November. 
TONY ROBERTS has been 
appointed to the board of directors 
of Chappell. He joined the company 
as general manager of the music 
division in September last year. 
Roberts is currently visiting 
Chappell offices in the US. 
DERRICK VICKERS, formerly 
distribution controller at 
Transatlantic, has joined Lightning 
Records in the same capacity. 
GILL MASSEY has been named 
creative affairs co-ordinator for 
April Music UK. She will be 
involved in the company's regular 
creative and promotion activities, 
with special responsibility for day- 
to-day liaison between April, record 
companies and the media. She was 
previously personal assistant to 
April's ex-managing director, Brian 
Oliver. 
KEITH ASPDEN has joined Rocket 
Records as head of promotion. He 
was formerly with Virgin, and 
replaces Arthur Sheriff, now at 
Arista. 
GARY FARROW, formerly 
promotions manager at Riva 
Records, has been made a director 
of Paul Murphy's Honeybee 
Records, with responsibilities in 
a&r, press and promotions. 
CHRIS MARSHALL has joined 
Island Records promotion 
department, as replacement for 
John Williams, who has left the 
company to concentrate on freelance 
writing. Marshall was formerly 
involved with presentation work at 
Thames TV and will be responsible 
for London Radio promotion. 

"t 

i 

DECCA HAS signed Opporlunily Knock stalwarts, (left 
release their first single for the company in Noven b . M D Rh anci Peter 
to right, standing) Julie and Steve We/ton, Decca s M ^ k weiton. 
Goodchild. Derrick Sherwin of AZ Productions Paul and Mark 
(seated) Decca's Hugh Mend I and group manager Bob Britten. 

The new wave 

catalogue 
IT WAS good to see your catalogue 
for new wave labels in last week's 
Music Week, and I was obviously 
delighted to see my own label, Zoom 
Records mentioned. However, some 
of the information you have is 
slightly incorrect, in that Zoom 
Records and NRG Records are two 
separate companies. Zoom Records 
is based at 45 Shandwick Place, 
Edinburgh, telephone 031 229 3533, 

S 

DECCA'S PRESS and promotion 
department has returned to 18 Great 
Marlborough Street, London W.l, 
after a six-week stay in temporary 
premises while the offices were 
refurbished. The new telephone 
number is 01-439 9521. 

and any enquiries should be put 
through myself at the above address. 
NRG Records is an independent 
label, put together by the band 
Drive, and can be contacted through 
Gus McFarlane, 17 Union Place, 
Dundee. The association between 
Drive and ourselves, is that Bruce's 
Record Shops were doing the 
distribution for their single and 
supplied Rough Trade in London 
with a few copies for their 
customers. 

Back to Zoom again — the 
distributors for Zoom Records are 
Scotia Records. 33 Jeffrey Street, 
Edinburgh, telephone 031 557 0029 
for Scotland and Rough Trade in 
England. I would be grateful if you 
would put this information just to 
set the record straight. — BRUCE 
R. FINDLAY, Zoom Records, 45 
Shandwick Place. Edinburgh EH2 
4RG. 

You know the song 

'Jesse 

(Single) AHA 504 

/ 

You re going to know 

the lady 

Vicky} 

Pavton 

.4 
y. 

r 

%. 
& 

A major new talent from Arhla/Hansa 

Orders To- Pye Records (Sales) Ltd .132 Western Road.Milcham. Surrey GR4 3UT Telephone 01 640 3344 
records 
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Polydor International 

puts out 'history' book 

HAMBURG — Polydor 
International here has published a 
booklet pinpointing the milestones 
in its own history set against the 
background of the centenary of 
recorded sound celebrations. 

It covers important events from 
Edison's construction of his first 
phonograph in 1877, to the founding 
of Deutsche Grammophon 
Gesellschaft, forerunner of Polydor 
International, in 1898, to latest 
company developments. 

The booklet unfolds the story of 
the world's oldest record 

manufacturer from the early days 
when it made discs in a small 
Hanover factory. Inevitably it 
spotlights big recording names 
which have appeared on the artist 
rosters. Herbert von Karajan, for 
instance, who first recorded for 
DGG in 1937, has been associated 
with the company for more than half 
of its 79-year history. 

First displayed at a special 
exhibition at Harrods, the London 
department store at a centenary- 
linked event, the booklet is available 
from Polydor International. 

Swiss press helps talent 
ZURICH — While Swiss radio and 
television under the present 
programming structure does nothing 
to encourage show-business 
newcomers, the press has taken on 
responsibility for helping new talent. 

A talent contest staged by 
independent Swiss journalists is now 
in its third year. While nobody 

working on the project gets paid, not 
even expenses, the contest is rapidly 
becoming a major local event. 

This year's final is arranged for 
Zurich (November 25) after a siring 
of ten local contests in various major 
centres. 

In all, 48 single acts and groups 
will face the audience jury. 

Consumer 

goods draw 

Russians 
MOSCOW — Promsvjaz 77, an 
exhibition dedicated to the Russian 
national communications industry, 
was held here at the VDNKh 
Exhibition site, with the consumer 
electronics division a big draw for 
thousands of visitors. 

Earlier this year a specialised 
consumer electronics show was 
organized in Rigawith, with some 
200 exhibits on show. Now 
according to statistics from the 
publications Novye Tovary (New 
Products) and the Sovetskaya 
Kultura bi-weekly, yearly output of 
tape hardware in Russia has reached 
the two million mark. 

In 1976, national companies 
manufactured 28 models of tape- 
recorders. Now there are distinct 
signs that the quantity of stereo 
product made is increasing. 

In record-player equipment areas, 
more than 300,000 music centres 
were produced last year, along with 
400,000 stereo players. 

France 

If someone compiled the 20 golden greats 

of Hi-Fi care, most of them would be ours. 
Bib Record and Tape Care Accessories were 
best sellers when today's platinum albums were 
just a gleam in some record producer's eye. 
And they'll still be selling in their hundreds of 
thousands when those same albums are being 
called Golden Oldies. 
The fact is, whether your customers are buying 
Glen Miller or Queen music, on disc or on tape, 
Bib is the name that rates in accessories. And 
the name they buy. 

fast profits. As colourful, eye-catching window, 
shelf and counter displays they make regular 
impulse purchases. They're also very popular 
as gifts. 
As a Bib Stockist you'll be provided with free 
colour catalogues, display racks and other 
point-of-sale items, plus the support of 
continuous advertising. 
Don't miss out on the profit-making chances in 
the Bib Golden Greats. Post the coupon today 
for more details. Bib accessories bring you extra turnover and for more details. 

I"7TTn BIB HI-FI ACCESSORIES LTD., Kelsey House, Wood Lane End. 
• il il Hemel Hempstead, HertS^T 
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Rease send my copy of the Bib Accessory Album plus full stockist details. 

i Name  Company 
| Address  

PAGES 

Telephone  ' 
 MWGGA | 

(Courtesy Groupement d_lnteret 
Economique de I Editio 
Phonographique 

Audlovlsuelle) 
MA BAKER, Boney 
Carrere 
DON'T LET ME 

et 

M, 

BE 
Santa MISUNDERSTOOD, 

Esmeralda, Philips 
3 IL A NEIGE SUR 

YESTERDAY, Marie Laforet, 
Polydor 

4 LETTRE A FRANCE, Michel 
Polnareff, WEA 

5 10 ANS PLUS TOT. Michel 
Sardou, RCA/Trema 

6 ROCKOLLECTION, Laurent 
Voulzy, RCA 

7 LOVE ME BABY, Sheila B. 
Devotion, Carrere 

8 OU SONT LES FEMMES?, 
Patrick Juvet, Barclay 

9 J'AIME, Michele Torr. 
Discodis/AZ 

10 L'OISEAU ET L'ENFANT, 
Marie Myriam, Polydor 

11 ET TU FERMES LES YEUX, 
Alain Barriere, 
Discodis/Albatros 

12 MAGICFLY. Space. Vogue 
13 NOBODY BUT YOU. Ecstasy, 

Carrere/Formule I 
14 YES SIR I CAN BOOGIE, 

Baccara, RCA 
15 UN AMI, Gerard Lenorman, 

Carrere 

Italy 
(Courtesy Germane Ruscitto) 

1 Tl AMO, Umberto Tozzi, 
CGD-MM 

2 I FEEL LOVE, Donna Summer, 
Durium 

3 MA BAKER, Boney M, 
Durium 

4 L'ANGELO AZZURRO, 
Umberto Balsamo, 
Phonogram 

5 ZODIACS, Roberta Kelly, 
Durium 

6 ROCKOLLECTION, Laurent 
Voulzy. RCA 

7 A' CANZUNCELLA, Alunni 
Del Sole, Produttori 
Associati-Ricordi 

8 TOMORROW, Amanda Lear, 
Phonogram 

9 10 CANTO E TU. Gianni Bella, 
CGD-MM 

10 BIMBA, Sandro Giacobbe, 
CGD-MM 

11 Ml VENDO, Renato Zero. 
RCA 

12 GIORNI, Mina. PDU-EMI 
13 MAGIC FLY, Space, Vogue- 

Fonit/Cetra 
14 DOMANI, II Guardiano Del 

Faro, Cetra-Fonit/Cetra 
15 YEAR OF THE CAT, Al 

Stewart, RCA 

IPs 
1 I REMEMBER YESTERDAY. 

Donna Summer. Durium 
2 BURATTINO SENZA FILL 

Edoardo Bennato, Ricordi 
3 LOVE FOR SALE, Boney M., 

Durium 
4 E' NELL'ARIA ... Tl AMO. 

Umberto Tozzi, CGD-MM 
5 ZODIAC LADY, Roberta 

Kelly, Durium 
6 XXIVa RACCOLTA. Fausto 

Papetti, Durium 
7 CERRONE'S PARADISE. 

Cerrone, WEA-MM 
8 ZEROFOBIA. Renato Zero, 

RCA 
9 I'M A PHOTOGRAPH, 

10 

11 

Polydor- 

BE MIS- 
Santa 

Amanda Lear, 
Phonogram 
DONT LET ME 
UNDERSTOOD 
Esmeralda, Philips 
FROM HERE TO ETERNITY, 
Giorgio Moroder, Durium 12 AFRICAN QUEENS, The 
Ritchie Family, CGD-MM 

13 MALGRADO TUTTO 
L'ANGELO AZZURRO," 
Umberto Balsamo. Polydor- 
Phonogram 

14 bLZ rZ' TUTTI- Lucio 
ik BaUist'.NumemUno-RCA 15 YEAR OF THE CAT 

Stewart, RCA 

(Courtesy El Gran Musical) 

, ROCKOLLECTION, Laurent 

2 SONZV TUS PERJUMENES, 
MUJER. Carlos Mejia Godoy 
y los de Palacaguina, CBS 

3 MA BAKER, Boney M.Anola 
4 HOTEL CALIFORNIA, Eagles. 

5 CUEn'tAME^ Manhattan 

6 #AR8M ^T, A, 
Stewart, RCA 

7 CISNE CUELLO 
Basilic, Zafiro 

8 MORE THAN A 
Boston, Epic 

9 ROCKY. Banda 
Pelicula, Ariola 

10 FIESTA, Raffaella Carra, CBS 

NEGRO. 

FEELING, 

Original 

Al 

LPs 
1 LOVE FOR SALE, Boney M, 

Ariola 
2 EL SON NUESTRO DE CADA 

DIA, Carlos Mejia Godoy y 
los de PalacagOina, CBS 

3 HOTEL CALIFORNIA, Eagles, 
Hispavox/WEA 

4 ROCKOLLECTION, Laurent 
Voulzy, RCA 

5 THE YEAR OF THE CAT, Al 
Stewart, RCA 

6 COMING OUT, Manhattan 
Transfer, Hispavox 

7 ANIMALS, Pink Floyd, EMI 
8 FIESTA. Raffaella Carra, CBS 
9 EVITA, Varies Interpretes, 

Phonogram 
10 RASGOS, Camilo Sesto, 

Ariola 

Switzerland 

(Courtesy Musikmarkt) 

1 Tl AMO, Umberto Tozzi, CBS 
2 MAGICFLY, Space, Vogue 
3 SORRY I'M A LADY, Baccara, 

RCA 
4 YES SIR I CAN BOOGIE, 

Baccara. RCA 
5 I FEEL LOVE, Donna Summer, 

GMG/Atlantic 
6 ROCKOLLECTION. Laurent 

Voulzy, RCA 
7 HOTEL CALIFORNIA. Eagles, 

Asylum 
8 LUCILLE, Kenny Rogers, 

United Artists/Ariola 
9 MA BAKER, Boney M, 

Hansa/Ariola 
10 LAILOLA, Donatella, 

Produttori Associati/Metro- 
nome 

11 IT'S YOUR LIFE. Smokie. 
RAK/EMI 

12 BALLADE POUR ADELINE, 
Richard Clayderman, 
Telefunken 

13 BEAUTIFUL ROSE. George 
Baker Selection, Warners 

14 NIMM DEN NACHSTEN ZUG. 
Howard Carpendale, EMI 

15 SIR DUKE, Stevie Wonder, 
Motown/EMI 

LPs 
1 DISCO FEVER, Varic 

Artists, K-Tel 
2 HOTEL CALIFORNIA. Eagl 

Asylum 
3 LOVE FOR SALE. Boney 

Hansa/Ariola 
4 LA DOLCE VITA, Rumpelst 

Sch no utz/Phonogram 
5 HIT TORNADO, Varic 

Artists. Arcade 
6 40 GREATEST HITS El 

Presley, Arcade 
7 I REMEMBER YESTERD/ 

S u m m 
GMG/Atlantic 

8 CHE AND RAY LIVE, Che c 
Ray. EMI 

9^TEST HITS' Smol RAK/EMI 
10 LZ A GAME' Bav L Rollers, Arista/EMI 
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There's not 

one hit single on 

this album! 

There's five ••• 

Heaven Must Be Missing An Angel * Who Dunit 

Don't Take AwayThe Music • One Step Away • Mighty Power Of Love 

EPlMi 

Their amazing new hit single featuring Freda Payne 

I Wanna SeeTbu Soon 
CL15945 

PlMS 

6 other great tracks 

THE 

Of 

The Best of Tavares EST11701 available on tape 
Caprtol 
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DURING THEIR European (our, Dr. Hook stopped off in Copenhagen to collect a silver disc for the sale of their 
Capitol LP, A Little Bit More, and promote their new release Makin' Love A nd Music in advance of a five-concert tour. 
The group is pictured here with EMI executives Jerry Ritz. manager international a&r, Brian Shepherd, Capitol's resident 
director Europe andKurt Hviid Mikkelsen, m. d. EMI Denmark. 
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ROYALE ROY 2015 £2.75 

to co-incide with BBC Two Broadcast 
on OCTOBER 16th 

and six packed out recitals 

REDIFFUSION 

Instrument exhibition 

draws 60,000 in Pans 
PARIS — Around 60,000 people 
attended the Salon de la Musiquc 
here, an event organized not only 
with an eye on commercial business 
but also to bring the general public 
closer to the world of music making. 

Held in the old Bastille railway 
station overlooking the monument 
erected to the memory of the 
revolution, the show presented just 
about every kind of musical 
instruments, some 4,000 of them in 
all shapes and sizes. 

The sale of musical instruments in 
France increases at a rate of some 20 
percent a year, a statistic which 
underlines the fact that the country 

Country with 

a Gallic 

flavour 
PARIS — A new association, set up 
to bring music to the rural 
communites in France, is operating 
under the name Art Et Chansons 
Different. It started in 1975 and the 
movement has grown rapidly. 

One aim is to give birth to a kind 
of French ''country" music, a style 
which in no way resembles the usual 
U.S. product in this field. The idea 
stemmed from Guy Delage, a 
student and farmer's son, who 
organized the first 'Happiness In 
The Fields' Festival in the 600- 
population village of Marthon. 

This event created interest and 
was patronized by Claude de Bihan, 
of French Telerama. At first it was 
of amateur status, but later enlisted 
professional help. From this 
stemmed a new "school" of rural 
music which led to the new 
association. 

Now the organization publishes a 
magazine 'Chansons' with the aim 
of further promoting what could be 
a new musical outlet in France. 

more 
rather ,5 becoming more and 

interested in playing music 
than just listening. 

Some 27 different countries were 
represented. The displays included 
huge collections of how-to-play 
systems. Next year it is felt the 
exhibition will have to be staged in a 
larger hall, so great is the interest. 

It seems modern French parents 
no longer take the view that music is 
an unlikely profession for their 
children. One spark of talent and 
they want to know more and be 
given the best facilities for 
advancement. 

'Concrete' and 

pop in concert 
PARIS — For the first time in 
France, "musique concrete" is lo be 
combined with a pop-style musical 
act. As pan of a contemporary 
music programme Passage Of The 
20lh. Century, a work by Luciano 
Berio, Sinfonia, includes a vocal 
passage to be sung by the Swingle 
Singers. 

The concert will be given by the 
Orchestra de Paris at the Pompidou 
Cultural Centre. 

Another innovation will be the 
first performance of a pop 
symphony composed by Janos 
Comives, to be presented in two 
versions. First it will be played as a 
traditional symphonic work, then in 
a. sonorised version, using 44 
microphones and groups of 16 
amplifiers. The whole will be mixed 
through a console to give a 
completely different and 
contemporary sound to the work. 

EUROPEAN NEWS 
EVERY WEEK IN 

MUSIC WEEK 

Memoria buys up Cramps 
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MILAN — A new joint-stock 
company here, Memoria, has taken 
over the logo, entire catalogue and 
recording artist contracts of 
Cramps, the progressive label set up 
in 1973. 

Cramps brought to national fame 
rock group Area and singer- 
songwriter Eugenio Finardi among 
others and produced a unique line of 
contemporary-classical recordings 
and a collection of solo albums by 
instrumentalists from various 
countries. 

Memoria is planning to create an 
international branch with 
headquarters in New York City, 
while the Cramps artist rosier is 
being enlarged through a scries of 
new signings. Gigi Noia, formerly 
with Cramps, has been appointed 
executive manager and the company 
headquarters is at Via Leopardi 14, 
20123 Milano (teh 02- 
876689/865871). 

Gianni Sassi, previously managing 
director of Cramps and now vice- 
president of Memoria, says: 

Cramps had little expansion 
prospect and the fact that the logo 
name was the same as the company 
name generated some problems 

Memoria, with capital u 
£38,000 as opposed to Cramps 
capital of just £3,500 is able to 
operate Cramps record product 
while being active with its own 
publications dealing with 
information about the press and 
publishing industry. We are also 
starting issue of books of poetry 
plus novels." 

In Memoria, a new partner hie 
jo!ned Sassi and Albcrgoni. owners 
of Cramps. "Now we control 7Q n^ cem of .he .stock. The new ZZ 

of 

hold the remainder and the new 
capital will allow us to speed up our 
expansion, especially as regards the 
experimental record lines. These are 
Nova Musicha, dedicated to 
contemporary-classical music; 
Diverso, made up of albums by 
instrumentalists in the classical, jazz 
and avant-garde fields; and Fulura. 
entirely devoted to modern poetry. 

"After four years, Cramps had 
passed its survival test as an 
independent company. The 
establishment of Memoria gives us 
the opportunity to develop long- 
term plans and to enter new areas of 
the business." 

Sassi says international operation 
will be a prime concern. "We shall 
open a Memoria Internazionale 
foothold in New York City, which 
will represent Cramps worldwide 
and take care of relations with 
foreign companies. Our US branch 
will deal with product from the Zoo 
label and other independent record 
companies we arc linked with in 
Italy through the Consorzio di 
Comunicazione Sonora, a publicity 
and sales promotion outfit set up by 
Cramps, Divcrgo, L'Orchestra, 
Ultima Spiaggia and Zoo, five 
Milan-based independent labels." 

He adds: "We believe there is 
greater emphasis on Italian music 
within the US market and our New 
York office will feed back 
information so we can cover gaps in 
the market there. 

Memoria's first release in Italy is a 
inM.e"iranged producl batch' including a catalogue album by 
Area; the second album of singer- 
spngwnter Alberto Camcrini; 
albums by new signing folk-rock 
gro^ip Canzoniere Del Lazio. 
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Theirdebut Epic 

album produced the 

No.l single 

'ShowYouThcWay 

lb Go' 

and the smash hit 

'Dreamer' 

THE JAMS 

am1puces 

produced by Gamble & Huff 
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Now their new album 

'Coin'Places-featuring 

the sew single of the 

same name-is backed 

by Posters, Point-of-Sale 

and full marketing 

support to keep them 

right on top... 

Go with them! 

86035 

m 
E^_ 

Records 
& Tapes 

Order from CBS Order Desk, Tel: 01 -960 2155 CBS Distribution Centre. Barlby Road, London W10 


