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NEVER WAS an occasion more 
inaccurately described than in our 
report last week that the Britannia 
Awards were "a glittering occasion 
consistent with the importance of" 
the event. That remark was written 
in order to meet production 
deadlines in advance of the sorry 
shambles of last week's 
telerecording. 

It was to have been the industry's 
prestige evening, but it is doubtful 
that anybody walked out of the 
Wembley Conference Centre with 
less than a feeling of having been 
cheated of the opportunity to pay a 
sincere tribute to the innovators of 
the past 25 years. Many who 
attended put their feelings even more 
strongly at the end of a show which 
promised so much, but delivered so 
little. Snubbed totally and 
unforgivably by the Beatles, but 
saved from mediocrity by the 
presence of Cliff Richard and Simon 
& Garfunkel (with due respect to 
Julie Covington's artistry) it was an 
evening when artists were treated 
with scant respect, while an audience 
comprising the cream of the record 
industry was accorded all the 
courtesy of a crowd of claphappy 
gawping tourists privileged to attend 
an amateur talent show. 

Certain questions may be asked. 
Why did the show start 45 minutes 
late? Why were there so many empty 
seats? Why was it necessary for Cliff 
Richard to be called back to take a 
bow for the cameras' benefit, but 
left standing like a lemon while his 
backing singers were located? Why 
did he sing a minor hit. Miss You 
Nights, instead of a reputation- 
building giant seller? Why did Julie 
Covington plug a new single when 
she had presumably been chosen for 
her work on the Evita LP? Why did 
Simon and Garfunkel, brought over 
specially from America to be saluted 
for Bridge Over Troubled Water, 
then sing Old Friends? And why was 
the sound balance not right the first 
time, which would have avoided the 
embarrassing.speciacle of their being 
asked to sing the whole song again 
(to which Art Garfunkel commented 
deadpan; "I don't see how there 
could have been a mistake — the 
whole show was going so 
beautifully.") Why was Shirley 
Bassey in a film clip from her BBC 
series shown in overalls on an oil rig 
instead of a glamorous gown? Why 
was the honour of presenting the 
awards given to the amiable but 
less-than-celebrated Michael Aspel? 

But most of all — why was 
Thames Television allowed to 
dictate the running of a show which 
was not the network's own? It is 
unimaginable that the telerecording 
of the Royal Variety Show would be 
permitted to proceed in such a 
haphazard way. 

The Britannia Awards are a much 
needed event which should be an 
important public relations exercise 
for the industry. It will be a sad 
reflection of the .vision and 
hardwork of the organisers if this is 
not how they develop. But first the 
industry must decide whether it 
wishes to present a memorable 
audience spectacular or bend the 
knee at the television altar. It may not be possible to have it both ways. 

WEA by a nose 

in singles survey 

by BRIAN MULLIGAN 
THE LOOMING threat of the two 
American giants, CBS and WEA, to 
EMI's dominance of the UK record 
market is emphasised more clearly 
than ever in the market survey for 
the July-September quarter, 
prepared exclusively for Music Week 
by the British Market Research 
Bureau. 

In one of the tightest finishes 
since surveys began, just over 0.5 
percent separated the top three 
companies in the analysis of singles' 
performance. Between first and 

Crosby sales 

surge across 

catalogue IPs 
ALBUM SALES of Bing Crosby 
have surged, following the singer's 
death nearly two weeks ago. Music 
For Pleasure, which has two of his 
best-selling MCA albums on 
catalogue, reported that it had gone 
out of stock within four days of the 
news, and other companies also 
claimed widespread consumer 
reaction. 

While the death of Crosby has 
probably made a comparable impact 
on public and industry alike'as that 
of Elvis Presley in August, it is 
unlikely that it will pose the same 
difficulties over recorded product. 
Following Presley's suddenj death, 
demand for his albums and, singles 
was so great that RCA was 
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second place, the margin was dow n 
to 0.1 percent, with WEA's 14.0 
percent just being good enough to 
nose out CBS, last quarter's 
winners. But WEA's score, although 
lower than its April-June rating of 
15.1 percent, and hardly comparable 
with CBS (20.0) and EMI (18.7) in 
that quarter, was still enough to give 
it the top position for the first time. 
It was also a solid 4.9 percent belter 
than the company's performance in 
the third quarier 12 months ago. 

The Idw scores of the top three 
companies was a reflection of the 
poor record the majors enjoyed on 
top-selling chart activity during the 
quarter. In the list of ten top singles, 
WEA had only two entries, Ma 
Baker by Boncy M (4) and Fanfare 
For The Common Man, by ELP 
(10), with CBS figuring but once 
with Donna Summer's I Feel Love 
via the GTO label at number one, 
while EMI had to look to.RAK to 
give it a lone entry, Hot Chocolate's 
So You Win Again (8). 

But while neither of the top three 
companies could point to any 
market share improvement over the 
previous quarter, Pye logged two 
top ten singles, Angelo by 
Brotherhood of Man (2) and Magic 
Fly by Space (6), and with 10.1 
percent in fourth place almost 
doubled its April-June rating. 
Anchor, benefiting from its first 
chart-topper Float On by the 
Floaters also notched its best singles 
placing in ninth place with four 
percent. Twelve months ago Anchor 
was not among the top 15 companies 
and in the last quarter had only a 1.6 
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Pistols draw multiples 

ban over debut album 

hyTERRI ANDERSON 
CONSIDERABLE PRESSURE 
from the multiples to have God Save 
The Queen removed from the track- 
listing of the new Sex Pistols album, 
Never Mind The Bollocks, Here's 
The Sex Pistols, has been resisted by 
Virgin Records. Far from repentant, 
Virgin is not only putting out the LP 
with both God Save The Queen and 
Anarchy In The UK on it, but is for 
the first lime advertising the Pistols 
on television — although the form 
the advertisements will take is not 
yet certain. There has been an 
alteration in the new album's 
tracklisting, but it is only the 
addition of a track, Submission, 
which is well-known to Pistols' fans 
but has not been recorded before. 

Having refused to sell the God 
Save The Queen single, and now 
being denied the face-saving formula 
of an LP with that track removed, 
the multiples have apparently been 
pushed by their own pre-stated hard 
line on the issue into banning the 
new LP from their counters. 
Describing the attitude of Boots, 
Woolworths and W. H. Smith as 
"unbelievably childish". Virgin 

managing director Richard Branson 
added. "They would love to take the 
album, but having banned the single 
they can't bring themselves to back 
down". 

He agreed that the title of the LP 
was also a major stumbling block to 
acceptance by the multiples. The 
wording, in Branson's opinion, was 
the main objection where 
Woolworths was concerned, but 
while it might have accepted the title 
W. H. Smith would not accept the 
tracks. The release date of the album 
has been brought forward to this 
week from next because Barclay has 
released it early in France. It will 
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Yearbook 
To guarantee inclusion in the 
1978 edition of the Music Week 
Yearbook, all forms must be 
completed and returned to 
Louise Fares at Music Week, 40 
Long Acre, Covent Garden, 
WC2, by Friday October 28. 
Late information will not be 
included. 

A 

GEORGE MARTIN receives his award froth Michael Aspel as Best British 
Producer at last week's Britannia Awards. Martin was the busiest celebrity 
among the winners for he also collected two awards on behalf of the Beatles for 
the Sgt. Pepper's Lonely Hearts Club Band — best British pop LP — and for 
outstanding contributions to the recording industry. Other Britannia A wards 
pictures can be found on page 8. 

Mjixed response to tv 

Britannia Awards 
• by CHRIS WHITE 

A DECISION about the future of 
the Britannia Awards will be made 
at the December meeting of the 
British Phonographic Industry, BPI 
director general Geoffrey Bridge 
said this week. Last week's event, 
held at the Wembley Conference 
Centr^ was designed as the 
prototype of what is hoped will 
beconle an annual event, but there 
has been considerable industry 
criticism about delays in the tv 
recor-ding of the awards 
presentation, and the fact that it was 
gcarecl more towards a television 
audience rather than the music 
business. 

Bridge admitted to Music Week 

that the television side of the event 
had thrown up "quite a few hitches" 
and he added that Thames 
Television had been very apologetic 
after the awards presentaiinn. He 
added, however: "Judging by the 
letters and phone calls that I have 
received, everything that the BPI 
was actually involved with, 
including the post-awards reception 
and the displays, went off quite well. 
The general concensus of opinion is 
that the event should not be dropped 
— one learns by mistakes, and 
people should remember that this 
was the first time such an event 
involving the record industry had 
been held," TO PAfiF 
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Destiny takes first prize at Castlebar 
from KEN STEWART 

CASTLEBAR, Ireland — A song 
with a strong commercial hook, You 
Are My Destiny, written by John 
Brown, 22-year-old brother of 
Northern Ireland singer Dana, and 
performed by him and young Dublin 
singer Mary Clifford, won the 
£3.000 first prize in the 12th 
Castlebar International Song 
Contest. 

Brown's song gained victory by 
just one point over the ballad 
Something Sad About Autumn, 
written by Britain's Phil Leighton 
and sung by Ireland's Frank 
McCaffrey. Third, from Hungary, 
was Old Radio Set, written by Tibor 
Nagy and sung by vivacious blonde 
Beata Karda. 

Although the general standard of 
the 24 songs in this year's contest 
was not as high as in some previous 
years, the event was, on many levels, 
the best ever and it remains the only 
truly international popular song 
contest to be staged annually in 
Britain and Ireland. 

The instrumental section 
produced a dead heat for first place. 
The £600 first prize was shared 
between Britain's Reg Tilsey, who 
wrote the ambitious Appalachian 

Sunset which used the device of a 
female voice as an additional 
instrument, and France's Guy 
Luypacrts who composed the 
descriptive piece Les Mouettes (The 
Seagulls). In second place was 
Sapphire Theme, written by Malta's 
Sammy Galca. 

Financed by the Irish Tourist 
Board, Radio Telefis Eircann and 
Berger Paints, the Castlebar 
International Song Contest this year 
attracted more than 1,400 entries 
from countries all over the world 
and the final night was transmitted 
live by the RTE. Appearing as 
special guests were Acker Bilk and 
Ireland's Gemma Craven. 

The remote West of Ireland may 
seem a pretty unlikely venue for an 
international song contest but the 
Castlebar event, masterminded for 
the past three years by festival 
director Paddy McGuinness, can 
claim to be one of the most 
consistently successful in Europe 
even though its potential has not 
always been fully exploited by the 
Irish record industry. 

Efficient organisation, traditional 
Irish hospitality and colourful 
staging in Castlebar's Royal 
Ballroom all helped make the 

twelfth contest the most impressive 
to date. 

Among other awards m tne 
Contest were: 
Singers of winning song: John 
Brown and Mary Clifford; Best 
Irish-born composer Andy Bannon 
(Tomorrow 1 Marry My Love); Best 
UK composer (outside winning 
song) Phil Leighton (Something Sad 
About Autumn); Best Continental 
European composer Tibor Nagy 
(Old Radio Set). 

Best arrangement: Noel Kelehan 
(Something Sad About Autumn); 
Best interpretation: Eileen Read 
(Don't Spoil Love); Best 
performance among Top Three 
songs: Frank McCaffrey (Something 
Sad About Autumn); Top singer 
based on audience reaction: Beata 
Karda (Old Radio Set); Best Duo or 
Group: Alex and Aleanor Kecnan 
(Gimme Your Number); Patron's 
prize: Ann Lennon (Country Girl In 
Love). 

There was general agreement that 
the Song Contest this year benefited 
by having a jury none of whose 
members had any commercial 
involvement in the Irish record or 
music publishing industry.  
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Tony Powell 

leeds changes 

at Phonogram 

THE RE-APPOINTMENT of Tony 
Powell heads up a list of pcrsonn changes at Phonogram. 

Powell has rc-joined the eompany 
to take up a senior post as singles 
marketing manager. After an eight 
year association with the company, 
Powell attained the position o 
product manager before leaving in 
late 1976 to become managing director of GM Records. 

Paul McNally has joined 
Phonogram as product manager for 
the Sire label. After leaving 
university in 1973, he worked tor 
Warner Brothers Music for two 
years before becoming promotion 
manager for Elcktra/Asylum. 

Within the last few weeks, the 
company's London-based 
promotion team has been 
strengthened by the addition of 
Kenny Barker and Stan Haldene. 

Barker has had considerable 
promotion managerial experience 
over the past 16 years working for 
both record companies — EMI, 
Polydor/Atlamic and A&M — as 
well as music publishing. 

Haldene was a professional 
musician playing bass guitar with 
Alan Brown and the John Barry 
Seven, before deciding to gain 
commercial and sales expertise as a 
senior inspector with the Equity Law 
Insurance Group, often acting as a 
special music business advisor. 
CHRIS GARROD has been 
appointed to the board of Garrod 
and Lofthouse, the printing and 
packaging group. The appointment 
took place last week to coincide with 
his 28th birthday. Chris Garrod has 
worked for the company, started 25 
years ago by his father Norman 
Garrod, since 1969. He spent five 
years on technical training, has 
worked in the firm's factory and 
also studied printing processes with 
a German company. Three years ago 
he came first in a cost accountancy 
examination held by the British 
Federation of Master Printers. Since 
1974 he has been managing the 
firm's Caterham factory which 
handles record sleeve production. 
JACK STEWART GRAYSON has 
Joined Arista as creative services 
manager, replacing John Dyer. He 
was previously with EMI, managing 
the MAM, Target and Splash labels. 
DAVE ADAMS has been appointed 
to the newly-created position of 
commercial marketing manager at 
CBS Records. He will be particularly 
concerned with current and future 
market opportunities across the 
catalogue, both full and mid-price, 
pop and classical. Previously Adams 
was with Phonogram for five years. 

JUDITH RlLH^-r^ed 
t0 assistant manager and 

Sr is apVin^-s'stan. 

manager of overseas promotion. 

MART.N ^ 
deputy managing p as 
Brothers, has joined Pye ^ 
marketing j j replacing 

^r" Grch, who" is leaving the 
company to work abroad. 

MICHAEL ROSS has been 
appointed art director of Am 
Records, following the vacancy let 
by the recent death of Fabio Nicoli. 
He was art director for Rockel 

Records and DJM Records, and had 
previously been assistant art editor 
of The Observer newspaper. 
Another promotion within the A&M 
art department is that of Nick 
Marshall who becomes creative 
design manager. 

Tony Burfield has been appointed 
to the board of directors of A&M 
Records. Burfield has been with the 
company for five and one-half years 
and is head of artist development. 

CHRISTINE ELDRIDGE has been 
appointed press officer at Arista to 
work with Howard Harding. She has 
worked at A&M as European 
promotion manager, and in the CBS 
press office for four years. Lesley 
Turnbull has joined Arista's 
international department from 
GTO, where she has worked both in 
the publishing and record 
companies. She is now to deal with 
international promotion and artist 
liaison for Arista's UK and US 
product throughout the world, 
MIKE EVERETT. formerly 
manager of RCA's UK a&r division, 
and international director based in 
New York, has joined Pye as deputy 
director of a&r, reporting to Peter 
Prince. Alan McLachan, until now 
in charge of US licensed product for 
Pye is moving over to the domestic 
division as a&r manager. He will be 
working with Brian Justice in 
looking for talent, and will report to 
Peter Prince. 

ROBB EDEN has left EMI EAR, 
where he was public relations officer 
based in Holland, to start his own 
independent promotion and PR 
company. 

Headquartered at 29 Gloucester 
Place Mews, London W.l (01-935 
2750) and known as Contemporary 
Music Consultants, it will specialise 
in independent disc promotion. 

Before his spell at EMI EAR, 
Eden was national promotion 
manager of Capitol UK. 

a® TIM' 
(October 25, 1967) 

IN ANNOUNCING increased 
audience response to Radio-1, 
controller Robin Scott stresses that 
existing necdletime allocation of 
seven hours daily is "not to the 
public's advantage" . . . EMI rush- 
releasing Sir Malcolm Sargent 
tribute record . . . Page One makes 
first releases in its new Ska Beat 
scries . . . new Ember Speciality 
label debuts with singles by King 
Curtis, Eddie Floyd and Glen 
Campbell . . . Warner Bros, 
acquires Atlantic for £6 million 
RR notes growing reputation as i 
songwriter of Deram singer David 
Bowie whose latest single is entitled 
Silver Tree Top School For Bovs 
• • . Jack Florey joins CBS as pop 
n0 ™ a mana|!cr " ' ' American 
UK on. r l0.la,,"cl, independent UK operations in Januarv. 
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(October 28,1972) 
DEREK GREEN named manag 
director of A&M . . . Island s 
B&C terminate partnership 
Trojan label . . . Laurie Krie 
completes purchase of Soho Rcco 
shops from Pye for about £300 ( 
bring strength of Harlequin chair 

nvnl", K S. • • ' Char,i,; GillC" Oval label. .. Polydor takes ove 
fading singles company and Bel 
leading label in Julv-Scplem 

wia,rhMUrvcy • • ■Bav Ci,y Roi 
1.. ^ ana win innrlh R0 Luxembourg producers' grand , 

of S.„n 0nln8..Ph0noRram Sigt of Status Quo Pye claims group 
under worldwide contract 
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Robot figures in EMI's Wilde Rock 

campaign for Queen video ret,,rn 

m SP ■ WILDE ROCK, the record 
EMI IS launching a £20,000-pIus 
promotion campaign for Queen's 
News Of The World (EMA 784) 
which is designed to run from the 
album's October 28 release date up 
to Christmas and beyond. 

In the vanguard of the push has 
been the group's current 45, We Are 
The Champions. Now press support 
for the £4,10 LP begins, with 
advertising in four consumer music 
weekly's — New Musical Express, 
Melody Maker, Sounds and Record 
Mirror — this week and next. 

There will be flyposting of a 60in. 
by 40in. poster in London, 
Birmingham, Manchester, 
Liverpool, Glasgow, Leicester, 
Leeds, Southampton, Bristol and 
Cardiff in November, and posters 
(four per station) in 19 London 
Underground locations during that 
month and December. 

EMI is laying great emphasis on 
visuals in the campaign, deriving 
from the gatefold front cover design 
of the album, which features a robot 
character of science fiction origins. 
This robot will come in 5ft. 3D cut- 
out form for key retail accounts — 
which will also receive double-crown 
posters to use either in-store or 
with window displays (it is back- 
strutted and free-standing). 

An additional item is a fibreglass 
robot browser unit, which will be 
supplied to dealers who take pre- 
specified quantities of News Of The 
World 

Queen have already eirtbarked 
upon in-person promotion on tv and 
radio, prior to their late October 
departure for a US tour. A two-hour 
radio special will be broadcast by the 
BBC on December 25 and 26 (one 
hour per day), while the American 
trek will provide footage for a 
television documentary to be 
screened some time in the New Year. 

EMI believes the Christmas 
activity will stimulate extra business 
for News Of The World beyond its 
initial action. The company is also 
planning to play a 20-minute video 
film of Queen in selected London 
stores in December, and it is highly 
probable that this scheme — a 
variation on the in-store video test 
EMI implemented earlier this year 
— will move into the provinces. 

Marketing manager for the EMI 
label. Ian Groves, would 
not disclose his sales target for the 
Queen album, but is confident that it 
can match and eventually outstrip 
the performance of the group's Day 
At The Races. Since its release last 
December, that LP has sold some 
400,000 copies. 
IN A CALCULATED move to keep 
the Elton John Greatest Hits Vol. II 
album up with the best sellers until 
Christmas, DJM has waited until the 
LP was high in the chart before 
starting its £50,000 promotion 
campaign. After entering at 38 and 
moving within a week to 13, Vol. II 
has this week yielded two places, but 
DJM Records managing director 
Stephen James is confident that the 
intensive radio and press advertising 
campaign will achieve its object. 

Two 40-spot total audience 
packages have been booked on 
independent local radio, the 
commercials being heard on Capital, 
Clyde, BRMB, City, Piccadilly, 
Hallam. Thames Valley, Trent, 
Metro, Orwell and Luxembourg 
during two separate weeks — the 
current week from October 24 and 
that beginning November 7. The 
series of five radio commercials with 
different music beds spanning most 
of the tracklisting, have been made 
for DJM by Capital's Kenny 
Everett, and James feels that he has 
produced advertisements which will 
be highly effective with a wide age 
ra"Extensive press advertising has 
also been organised in the Daily 

raii 
Mirror and music papers, and in 
response to requests from retailers, 
21 local papers in major 
conurbations are also being used this 
week. In-store promotion material 
available includes 4,000 colour 
posters, and window displays. James 
points out that with sales at the 
current level the campaign should 
pay for itself before Christmas, and 
even provide funds in advance for 
the New Year tv campaign, which is 
intended to ensure that the LP goes 
on selling through what James refers 
to as the "winter selling period" — 
until March. 
PHONOGRAM IS mounting 
a large-scale promotional campaign 
around the release of Status Quo's 
new album Rockin' All Over The 
World and the band's 27-date UK 
tour. 

Radio advertising has been 
booked around the country and the 
album will be advertised on the 
scoreboard at half-time during the 
England/Italy football match at 
Wembley in November. Press 
advertising includes full pages in the 
consumer rock press, followed by 
double-page spreads with spot 
colour. 

Window displays in more than 
3,500 stores will consist of posters 
and four feet-high three- 
dimensional window stand props 
featuring a globe with Status Quo 
lettering on the back board. 
RADIO COMMERCIALS will 
support the release of the Gordon 
Gillrap Band's new album, Perilous 
Journey, on Electric Records 
(TRIX4). Radio spots spread over 
two weeks have been booked on 
Capital, Piccadilly, City and Tees, 
and back-up promotion includes 200 
window displays in major London 
stores, T-shirts, posters, badges and 
stickers. 

POLYDOR IS backing the new Pat 
Travers album Puttin' It Straight, 
with extensive radio, press and 
poster advertising. Full page 
advertisements in the major 
consumer music papers and Time 
Out begin this week, leading up to 
Travers' Hammersmith Odeon 
concert on November 20. 

Commencing October 31 60- 
sccond radio advertisements will go 
out nightly on Clyde, Capital, City, 
BRMB, Piccadilly, Hallam and 
Metro, with a second run 
provisionally set for November 7. 

Four-colour double-crown posters 
will be displayed on 1000 London 
underground sites in November, 
with 50 additional Central London 
sites advertising the Hammersmith 
concert. Store display material will 
be in the form of posters and display 
boards. Travers' UK tour began last 
Friday (21). 
HEAVY RADIO advertising forms 
the backbone of Polydor's campaign 
to push the first Roxy Music 
compilation, Greatest Hits (Polydor 
2302 073), which contains all their 
singles successors and current chart 
item Virginia Plain. 

A total of 45 45-second spots will 
be heard on each of Radios Capital, 
Clyde, BRMB, Beacon, Piccadilly. 
City, Metro, Hallam, Forth and 
Tecs in the three weeks beginning 
November 2. Full page 
advertisements will appear in 
Melody Maker and NME, quarter 
pages in the Sun, Daily Mail and 
Daily Mirror. 

Posters will be displayed on 300 
16-sheet sites on the London 
Underground. In-store display 
includes 4-colour posters double- 
sided cardboard 'gold' discs, 
browsers and streamers. 

WILDE ROCK, the record 
promotion company, is intending to 
relaunch its video tape after a delay 
of several months. Since the 
company's video division was 
launched about 12 months ago, four 
such tapes have been produced, the 
last in the Spring. However, new 
general manager Tom Murphy said 
this week that in future there would 
be at least six video tapes per 
annum, starting with a special 
Christmas tape in December. 

Murphy arrives at Wilde Rock 
from RCA, where he spent seven 
months as national sales manager. 
He started his career in the EMI 
sales force in 1971, later appointed 
area sales manager for Scotland, 
then northern sales manager. 
Following the departure of Gerry 
Oord to RCA, Murphy followed to 
head the sales force. 

He told Music Week: "Wilde 
Rock has been keeping a rather low 
profile since the departure of 
director Bruce Wilde, but the 
company has been around for three 
years now and 1 believe is now fully 
accepted by both dealers and record 
companies as a viable service. 
However there is still a lot of 
potential for us, and Wilde Rock has 
still a lot to do to consolidate this 
earlier success." 

One of the company's first 
priorities would be to re-launch the 
video promotion scheme, Murphy 
added, aiming at a new tape every 
two months. "In addition we are 
still getting new subscribers to the 
Wilde Rock tape promotion at the 
rate of about 50 per month, and the 
total number of recognised retail 
outlets is around 1,000. The 
company recently introduced an 
annual subscription of £12 for 
retailers — although previously it 
was a free service we felt that if 
people were willing to pay a small 
fee, then they were at least genuinely 
interested in the scheme." 

Wilde Rock's distribution 
manager is Pat Meads, who has 
previously worked in marketing for 
both DJM and Decca. June Bolan is 
assisting Murphy. 

America's Paul 

Drew set for 

MW Forum 
ATTENDANCE AT next month's 
Music Week Broadcasting Forum 
promises to be the best, as the 
number of delegates and speakers 
near the 100 mark. The Forum is to 
be held on the island of Jersey from 
November 18-21 

Radio Luxembourg, BBC Local 
Radio and the ILR stations, Clyde, 
Trent, Beacon, Thames Valley, 
Hallam, Forth, Pennine, BRMB, 
Tecs, Capital, Swansea Sound, City 
and LBC have already registered 
delegates, panellists or speakers. 

Among record companies 
participating will be EMI, CBS. 
WEA, Anchor, Decca, Ariola, GTO 
and Polydor. Chappcll Publishing, 
ATV Music, Marden-Kane Radio, 
Gallup Polls, Shell Promotions, Air 
Services, Broadcast Marketing 
Services, the MCPS. Air Edel, 
Laserscan, the IBA and ITN, are 
others who will be represented. 

Among the guests will be 
American programme consultant 
Paul Drew and Canadian A1 Mair, 
president of the Canadian equivalent 
of MCPS and director of its PRS. 
The conference is to be chaired by 
broadcaster and journalist Gillian 
Reynolds. 

The forum programme and 
registration form can be found 
elsewhere in this issue of Music 
Week. 

Ml 

NOW IN prospect — a closer liaison between Phonogram and 
Tony Stratton Smith's Charisma Records   industry 
speculation is that David Betteridge's destination is one of the 
American majors — but one long-shot tip has him Decca- 
bound   anticipated — licensing deal between WEA and 
Lightning's record label   there's no holding the Decca 
share prices — up a further 55p last week to 580p, with the A- 
shares climbing 45p to 550p   onward and upwards — 
Smokie's Greatest Hits now a 1.5 million seller ex-America, 
while their new Bright Lights And Back Alleys album has a 
European, including UK, advance of 400,000 copies. 
BUMPER TOUR time again for WEA — with Yes, AC/DC, 
Boney M, Suburban, Studs, Ray Stevens and Dave Edmunds 
touring here — Hit The Road John?   but staff now 
believe that November Aretha Franklin concerts are off, the 
singer having changed her mind apparently   company 
also gets a namecheck title on new Sex Pistols album — a 
tribute, perchance? what we have all been waiting for — from 
October 31-November 4, London will be hosting the 31st 
annual convention and competition of America's Sweet 
Adelines Inc. an organisation of female harmony and 
barbershop-style groups — all 5,000 of them will sing next 
Monday lunchtime on the steps of the Albert Memorial. 
RAINBOW THEATRE request to use name for record label 
turned down by Henry Hadaway Organisation, which owns 
Satril label, which had previously registered the name   
RCA's north-east area manager Trevor Charlesworth and 
family winners of slimming contest which names them the 
Fittest Family In Britain a daughter Amanda to Anchor 
pressman Charlie McCutcheon and wife Patricia  and a 
son Mark to Phonogram advertising manager Brian Baird and 
wife Linda ditto Peter Buckleigh, EMI general manager 
of pop marketing and wife Lesley   A&M m.d. Derek 
Green in St. Mary's Hospital, Paddington, with suspected 
glandular fever. 
GTO STAFF intrigued to hear from Donna Summer that 
until she arrived in Britain she did not realise she had changed 
labels but missing from company's pre-concert dinner on 
Sunday at the Carlton Tower were the singer (on stage at an 
extra early show) and m.d. Dick Leahy, in America plotting 
future plans of Heatwave whose Too Hot To Handle album 
has gone gold and who are tipped to hit Number One with 
Boogie Nights single. 
AFTER LAST week's goings on at Wembley will it be a case 
of Geoffrey Bridge Over Troubled Waters?   to attend 
Phonogram playback for media of his album After The 
Lovin' Tony Monopoly interrupted Italian holiday   in 
America, RCA releasing Elvis Presley version of My Way as a 
single due to be published shortly, Kenny Everett's book- 
Captain Kremmen and the Krells   Chiswick's 
Skrewdrivers' LP has 26-minute playing lime — not 13 as 
reported. 

im 

great new single. 

1st 10,000 
available on 

Special 12" 
limited 

edition 

JK3!Bw 

C7 a. 

cz 
produced by Tooy Cuiinipaqrv Sylvester 

(O' Biackwood Productions 

12": APX 265 7": PX 265 

lmh 
t 

Available from Selecta 
London (01) 852 9191 & Manchester (061) 681 4071 
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fop name changes at Luxembourg Crosby 

■ Kopn at Radio City m m — 

catalogue booms 

.hat we had in jhe 

by GODFREY RUST 
DJ TONY Prince has become Radio 
Luxembourg's programme director, 
in a week which also sees the 
announcement of two new 
presenters joining 208 from local 
radio. 

He takes over from Bob Stewart, 
who has been promoted to become 
Luxembourg's station manager, 
based in the Grand Duchy. Prince 
will operate from Luxembourg's 
London office, in a move designed 
both to strengthen the management 
team in Luxembourg and counter 
the problems of running 
programming from two different 
countries. 

Both will remain on air, but 
Stewart — who only became 
programme director earlier this year 
following the departure of Ken 
Evans to Anchor Records — will cut 
down his current output. 

Sex Pistols 
FROM PAGE 1 
carry the usual Virgin rrp of £3.89. 

Branson pointed out that despite 
the decision of the multiples, the LP, 
at the time of release, will have been 
shipped gold — advance sales being 
125,000 copies. "After 18 months' 
build-up to this album, I think it will 
be the independents' biggest seller 
ever, which is great. I think that 
where the multiples are concerned it 
is up to them to grow up; probably 
being banned by them is even doing 
the Pistols, with their image, some 
good, and they have shown they do 
not need the multiples to sell. But it 
is a pity for any kids who might want 
the record but have no independent 
dealer in their area." 

The new single from the album, 
titled Holidays In The Sun, has also 
run into minor, and quite 
unexpected problems. The picture 
bags of the first pressings used the 
from of a brochure issued by 
Belgian Travel Service, and an 
objection from the firm caused 
Branson to immediately call in the 
bags; 60,000 were destroyed last 
week, and 100,000 copies have now 
gone out in plain bags. "There are 
no plans to make new picture 
covers," he said, "because with a 
likely top five placing this week, it 
will be history before we can get new 
bags made." 

The tv campaign for the album is 
scheduled to start in mid-November, 
and it will be national. "Everyone 
knows the Pistols, and the important 
thing is just to let them know the LP 
is out. We are not cutting dealer 
margin or selling in specifically on 
the campaign, so the advertisements 
will be very short ones; it is a heavy 
sell to the public." 

The two new Luxembourg djs 
needed because of Stewart's new job 
and the departure of Peter Powell to 
Radio 1 — arc Mike Read, from 
Radio 210 in Reading, and Rob 
Jones from Radio City in Liverpool. 

Read, 26, has been at 210 lor 
IS months, where he 
presents the drivetime show. He has 
also collaborated with songwriter 
Tim Rice and Radio 1 dj Paul 
Gambaccini on the Guinness Book 
of Hit Singles, due out soon 

Jones. 22. has been at Radio City 
since the station went on air three 
years ago, and currently presents 
weekend breakfast programmes on 
Saturday and Sunday, plus a US top 
20 show. He is also production manager of the station. 

Both djs will start out on early and 
mid-evening shows, but as part of 
Luxembourg policy will be 
"fielded" around different shows to 
give them a feel of the station. Both 
will join before the end of the year. 

PRESIDENT OF A&M Records US, Gil Friesen, flew into London especially 
see Elkie Brooks' recent concert at the Royal Albert Hall, and he and his w//e, 
Judy (first and second left) are pictured here at the post-show party with 
Brooks and A&M UK managing director. Derek Green. 

WEA top singles 

FROM PAGE 1 
percent share. The death in August 
of Elvis Presley continued to 
improve sales activity at RCA — 
number five company and number 
two label on both albums and 
singles. 

EMI's free-spending tv promotion 
activity was obviously a factor in 
keeping the company comfortably 
out front on albums — 18.2 percent 
against CBS' 13.6 and WEA's 13,3 
— but it is worth noting that 12 
months ago the shares were EMI 
24.3 percent, WEA 10.3 percent and 
CBS 9.9 percent. It is also notable 
that while 20 Golden Greats by 
Diana Ross and the Supremcs gave 
EMI the top spot among the 30 best- 
selling albums, the Beatles At The 
Hollywood Bowl didn't figure at all. 
EMI's other Top 30 entries were 
Smokie's Greatest Hits (28) and 
Dark Side Of The Moon by Pink 
Floyd (30). 

Top three labels were; Singles — 
Atlantic (6.5), RCA (6.4) GTO (4,8); 
Albums — CBS (8.8), RCA (6.3), 
Polydor (6.0). 

Full details of the July-September 
market survey and Music Week's 

breakdown of chart performance by 
artists, producers, publishers and 
writers will be published in next 
week's paper. 

Industry cup 

THE DRAW for the first round of 
the Music Industry Fooball Cup was 
made at the Coach & Horses, 
Poland Street by Radio 1 Executive 
Producer Teddy Warrick last 
Friday: 

Radio 210 (holders) v Caroline 
Records, Phonodisc v Electric, 
Phonogram v CBS Manufacturers, 
Pyc v Eddie Piles, Frier-Mier v K- 
tel, Lightening Records v ATV 
Music, Guest XI New Musical 
Express, CBS Records v HMV, 
Chrysalis/iVte/ody Maker v Virgin, 
PRS v DJM, Music Week v Stanley 
Accrington All Stars, GTO/RAK v 
LBC, Carlin/EMI v Words & 
Music, Arnakarta Music v 
Contempo, Lugtons v RCA, 
Evening News v Evening Standard. 

Games are to be arranged by the 
teams involved and played on or by 
the weekend of November 26/27. 

from PAGE 1 
inundated with orders and ran out of 
stock. Because Crosby's 50 available 
albums are spread amongst several 
different labels, it is easier for he 
individual companies — includl"® 
United Artists, MCA, Polydor and 
Dccca — to cope with demand- 

Similarly, although within ten 
davs of Presley's death, several ot 
his singles had made the top 50 and 
he had as many as 14 albums m the 
top 60 LP chart, it is likely that 
Crosby's albums in the long-run will 
achieve parallel sales. With the 
exception of his TV-promoted 2Lr 
Live At The Palladium package, the 
singer has always enjoyed strong 
catalogue sales in the UK, without 
necessarily charting. 

MCA marketing manager, Stuart 
Watson, reported: "We have 
reissued Crosby's White Christmas 
single every year and the sales have 
usually averaged between 5-6,000 
naturally much larger sales are 
anticipated this lime. The orders 
have been flowing in for the Best Of 
Bing Crosby album, and there is a 
lot of consumer and dealer interest 
in the new Bing And Co. LP. 
However, the album which will 
probably command most of the 
attention is a 20-track compilation 
which is currently being put together 
in the US and which wiU be the 
definitive Crosby collection." 

Following news of Crosby s 
death, United Artists Records' 
offices were inundated with phone 
enquiries and personal callers. "A 
lot of people rang to ask about his 
records, but surprisingly a lot also 
called just to say how sorry they 
were to hear the news," a 
spokesman said. "It really seemed 
that his death had affected everyone 
personally — just about every phone 
call for two days was concerning 
Bing Crosby." 

UA general manager Cliff Busby 
said that there had been a 
'tremendous' response to the 
singer's three available UA albums. 
"Sales have particularly picked up 
for the Beautiful Memories album 
which was issued three weeks ago, 
and the single Thai's What Life Is 
All About is also doing well. 
Everyone seems to want a souvenir 
of Crosby," he said. 

Music For Pleasure sales and 
marketing manager, Ted Harris, 
added: "Within a couple of days of 
his death, we had orders to cover 

everything tnai ^ '"\vhen The building. Our two tt. Gokl 

Of" Th'e Day anatTHstmas >s A- being pre^^n. 

^SCT'heChnsimas 

"polydor is also confident of 
strong sales for its Seasons LP issued 
next week. Advance sales within 
four days reached 20,000 umts fo 
the album which features Crosby s 
last recordings. Dccca also rJPort^d 

an upsurge in us Crosby 
LP sales. The company is 
planning a 2LP set for the Christma^ 
market, called Bing (Decca DBC 
1/2). retailing at £4.99. The albu 
will include recordings made during 
1975 and 1976. as well as archive 
material from the early Turtles 
Producer Geoff Milne said that 
there would be five previously 
unissued tracks, mclud.ng the 
singer's only version of That Ol 
Black Magic. In addition. Decca has 
re-issued two more Crosby singles. 
There's Nothing That 1 f 
Sung About (F13737) and Where 
The Blue Of The Night Meets The 
Gold Of The Day (F13740). 

CONTRARY TO the impression 
given by your Jazz reviewer, Selecta 
is not solely responsible for the 
distribution of Tony Williams 
Spotlite label. The fact that 
Hawkins' Blowing Up A Breeze 
made number eight in the jazz best- 
seller charts was due largely to the 
distribution of Jazz Services and 
Cadillac Music as in fact it hit before 
Selecta had taken on the label. Jazz 
Services and Cadillac are continuing 
to wholesale Spotlite and to judge 
from current figures arc doing so 
with even greater success than 
before. 

JOHN PILGRIM, 7 Kildare 
Road, Manchester M27 3 AB. 
I HAVE recently noticed that my 
name has been associated with that 
of Paul Inder, both in the national 
press and on television. While I wish 
this young man every success, 1 have 
no intention of involving myself 
with him and have certainly never 
made any offers alone this line. 

STEVE O'ROURKE, Manager, 
Pink Flovd. 

Industry criticises awards presentation 

FROM PAGE 1 
Bridge said that the awards' 

future would be discussed at the next 
BPI meeting. "Some people feel that 
to have the event every year would 
be too regular; it has been suggested 
that the awards should be held every 
two years because that allows more 
time for achievements. There has 
also been criticism that we should 
not have tried to cram 25 years of 
music into a 60-minute tv show. The 
Britannia Awards were originally 
planned to commemorate the 
centenary of recorded sound, and 
there had to be a time-limit set — it 
could have been five, ten or a 
hundred years, but we chose 25 years 
because of the Queen's Silver 
Jubilee." 

Replying to other criticism that 
the awards had ignored pioneer 
names from the Fifties, Bridge 
added: "The voting was carried out 
by members of the industry, and I 
can only assume that a lot of people 
involved in the voting procedure 

PAGE 4 

were not even born 25 years ago. or 
were too young to remember the 
names of that time. The major 
disappointment so far as I am 
concerned is that more award 
winners could not be there in person. 
In particular. I am disappointed that 
not even one Beatle turned up to 
collect the group's two awards." 

Len Wood, EMI's group director 
records and chairman of the BPI, 
also registered his disappointment at 
the lack of names at the 
presentation. "It isn't entirely fair to 
criticise artists for not turning up 
because they obviously have other 
long-standing engagements. 1 do feel 
though that there were not sufficient 
live appearances and while Michael 
Aspel made the announcements and 
some of the presentations quite 
adequately, it would have been more 
interesting from the viewers' point 
of view if every act had been 
presented with their award by 
another personality." 

Wood added: "1 think in future 
more artists will find it convenient to 

be there in person, particularly when 
they see how this presentation 
turned out. The programme when 
edited and broadcast was quite good 
tv entertainment — if we are to have 
further awards of this type, then we 
must learn by our mistakes. Whether 
the Britannia Awards do become an 
annual event has yet to be decided 
but assuming that they do, then 
what we need to do for the future is 
have a more theatrical 
entertainment." 

Wood also said that he could 
understand criticism that the awards 
seemed to be more geared towards 
the tv millions rather than the record 
industry itself, but he emphasised 
that the televising of the event was in 
itself extremely important. "If it is 
no good for television, then it is no 
good for us either. If the event had 
gone out live, instead of being 
recorded, then we could have had 
mistakes which would have 
repercussions for a long time. In fact 
Howard Thomas, the chairman of 
Thames TV, wrote a letter of thanks 

to me for the BPFs co-operation. 
Louis Benjamin, chairman of Pye 

Records, said: "Any facet of 
showbusiness can always be 
improved upon after the event. 1 
think people should bear in mind 
that this was a massive job to be 
undertaken by the BPI, and it was 
also the first of its kind. To try and 
cram 25 years of recorded music into 
an hour-long programme is a 
phenomenal undertaking. 

"Under the circumstances 1 think 
it was a very praiseworthy effort. 
The aim ot the event this year was to 
appeal to 12 million tv viewers but I 
think that next time the decision 
must be taken whether to cater for 
that audience or make the event a 
theatrical entertainment," Benjamin 
added. 

Other industry figures were not 
quite as complimentary. United 
Artists Records' marketing 
manager, Denis Knowlcs said: "1 
don t know of any similar function 

music industry that I have 

a 
the 

been to, whether it be 
music press presentation or 
Britannia Awards, that hasn't been 
an anti-climax. 1 often feel 
embarassed for the artists. Maybe it 
is because we are a very blase 
industry and don't respond to those 
who do gel the awards. 

"I recently returned from the 
Country Music Association awards 
presentation in Nashville which was 
done live on tv for 90 minutes, and 
went out coast-to-coasi. The 
Americans are clearly much more 
geaicd towards this type of 
operation. Even the British film 
industry seems to handle this kind of 
thing much better, probably because 
ol the use of video material. Next 
time the record industry has an 
awards presentation, it should adopt 
the policy of the film industry and 
give everyone dinner beforehand, 
and get people in a good mood first, 
it is no use treating industry people 
die way that they were treated last 
Tuesday, telling them when to 
applaud and when to be quiet." 
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THE FIRST SINGLE'GETTIN'READY FOR LOVE 
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TAKEN FROM THE ALBUM 'BABY IT'S ME' 
ST.V1A80 31 

Produced bv Richard Perrv 
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THE CONSEQUENCES of making j/ album boxed set are that people 
are likely 10 name a record press after you. At least, that is what happened at 
Phonodisc recently when Lol Crente and Kevin God ley visited the factory to 
see copies of their Consequences Gizmo set rolling off the presses. Pictured 
with the Gizmo duo are Phonodisc factory director Vin Gow/and fright) and 
factory manager Alan Pearce. Crente and God ley are the second stars to be 
immortalised in this way — they join Twiggy in this unusual honour. 

SINGER/SONGWRITER Rory Block has been signed to Chrysalis on a long- 
term world-wide recording contract. The Sew Yorker has her first a bum 
under the deal. Intoxication, released on October 28. and ^ 
featured on the l.P are Bill Payne and Sam Clayton of Little heal. Pictured 
above (left to right) arc Terrv Ellis (President of Chrysalis Records Inc.) Ron 
Block and Roger Watson (Chrysalis US a&rmanager). 
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AikM'S FIRST new wave signing since hiring and firing the Sex Pistols last 
Spring is Squeeze, South Londoner* who previously recorded tor their own 
Deptford Fun City L a he I. John Ode, producer of their debut single. Packet Of 
Three, has been called in to cur the band's initial A&M album. Pictured here 
wish Squeeze are Cale (third from left), manager Miles Cdpelancl (centre, back) 
and A&M managing director Derek Green ( first right). 

PHONOGRAM HAS signed Opportunity Knocks winners, the Duane Family, 
an eight-piece act from County Kildare, Fire. They debut on Philips with a 
revival of Carole King's It Might As Well Rain Until September, produced by 
Phonogram a&r chief. Rodger Bain, who is pictured here with the group. 
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FIRS T WITH the News is G TO Records, which has signed the four-man band 
of that name to a three-year worldwide recording deal. News is currently 
writing material for their single and album debut, set for early 1978. Pictured 
here are (from left) Tony A hers tone of A&R Management, Graham Culpin 
and Ackeroyd Smith of the News, GTO managing director Dick Leahy, and 
A lex Riachi of A&R Management. 

PVK RECORDS has signed Freddie Starr to a worldwide recording contract, 
and the entertainer-singer debuts with a 45 revival of Buddy Holly's Think It 
Over. An album. Freddie Starr, follows in November, featuring rock & roll 
classics and one complete side devoted to Presley songs in a special tribute. 
Meanwhile, the artist who is just closing a two-week season at the London 
Palladium, is pictured here with P VK's Peter Vernon Kell. 
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CHAS CHANDLER'S Bam label has signed the Depressions to a recording 
contract, and their debut single is Living On Dreams. Pictured here with 
Chandler (seated at desk) is, from left, Pebble Beach Studios chairman Adam 
Sieff Eric Wright and Andrew Garvey of the Depressions, manager and 
producer Paddy Birgin, Dave Barnard of the Depressions, Barn Publishing 
managing director Stan Mortimer, Pebble Beach Studios managing director 
Andy Cowan-Martin and Frank Smith of the Depressions. 
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(fmm llf^sZLTare Harvest P/cmm/ 

Srrapps manager Neil Stafford and HawiFkrM"?- ' P""1 

SconrfiCd. Seated: Joe Readand Ge0ff 

Loyal to the 

objects of 

the 

{feFHS 
contimiiiig campaign to^ 

heM^POSiaonof 

enjoyed some 20 years happy 
association with composer and 
publisher meinbers. I jm 
accordingly very disturbed to ca n 
of (he alleged exorbitant loan, 
granted to certain present-day 
executives, and the reluctance of the 
Council to furnish a full list ol 
voting members for public scruimy. 
As one still loyal to the objects ot the 
PRS I hope that Mr I.yttleton and 
his fellow dissidents will succeed in 
their efforts to democratise the 
Society and maintain its good name. 

S. JOHN SAUNDER.S. 8 Rohm 
Hood Road, Bishops Stortford. 
Herts. 

WE READ your feature about 
British musicals with great inteiest 
and notice that your coninbuior 
thinks that Tony Hatch and Jackie 
Trent's show The Card is dead. It 
will interest vou and your readers to 
know thai quite the contrarx is the 
case. Our company acquired the 
English-speaking amateur rights in 
this show and so far there have been 
well over 50 separate productions, 
both here and in Australia. Also we 
are in negotiation regarding sevcra! 
planned European productions. The 
Card is in fact a highly ^ucecssfui 
show with a big career -aili in iront 
of it. RICHARD TOP,MAN, .losct 
Weinberger Ltd., 10-16 Rathbone 
St.. Wi. 

SUBSEQUENT TO RSO's recent 
press statement announcing the 
appointment of Charles Negus- 
Fanccy as acting Managing Director. 
Mr Negus-Fancey'v appoint in eni as 
Managing Director of the St igwood 
Group ol" companies has now been 
confirmed. HELEN WALTERS, 
Robert S tig wood Organisation. 
London W. I. 

MY PRESS release of October 6 
seems not to have made it clear that 
Chappell have the right to print and 
distribute only the Martin-Coulter 
Music titles, i.e. from My Boy 
onwards. I should therefore he 
grateful if you could draw attention 
to the fact that Puppet On A String 
and Congratulations arc. in .fact, 
published and distributed by EMI 
Music. MARY JENNINGS. 
Publicity Manager, Chappell, 
London W1. 

I HAVE just read with great interest 
your article on Rare Rockabilly Re- 
issues (ATB-'October, 1). 

Under separate cover, I have 
airmailed an album of Bill Haley 
entitled Golden Country Origins the 
contents of which were recorded in 
the late Forties. This album shows 
the origins of Haley's music and 
displays his talents as a creat country 
singer and yodeller. The masters 
were recorded by Arzcc Music & 
R e c o r d i n g Company in 
Philadelphia, US, but the whole 
concept of the album, including 
packaging and artwork, were 
created in Australia by Grass Roots 
Records. The album will be 
nationally released in Australia in 

mu ^ovember and distribution will be handled by Phonogram. 
As Grass Roots Records has 

exclusive rights in the sound 
recording for the territorv of the 

^ . i fxc!udinS us and Canada. I would be interested to talk to record 
companies in the UK who would be 
inlcrested in releasing this product, 
n j MATTHEWS, Grass Roots 
?iC

0
C.ords' P0 Box 243, Epping NSW 

2121, Australia. 
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IS BACKON TOP AGAIN 

with his new Album 

"Sings for someone you love" 

featuring his new hit single 

It's ecstasy when you lay down next to me" 

SB fiECORDS '■ 

ALSO AVAILABLE ON TAPE 
Orders To; Pye Records (Sales) Ltd.. 132 Western Road.Mitcham.Surrey CR4 3UT. Telephone; 01-640 3344 
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Britannia Awards '77 
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CLIFF RICHARD applauds Simon and Garfunkel as they accept awards for 
Bridge Over Troubled Water, best international single and album. 

A 

GARY BROOKER (left) and Procul Harum perform their classic A Whiter Shade Of Pale, named (with Queen's 
Bohemian Rhapsody) as Best British Single. 

r* 

i- 
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% LEN WOOD, EMI group director 
records and music and BPI 
chairman, receives from compere 
Michael As pel his Britannia A ward 
for outstanding contributions to the 
record industry over25 years. 

FREDDIE MERCURY of Queen receives the congratulations of Roy 
Featherstone, managing director MCA-UK, and promoter Harvey Goldsmith. 

ft 

most 
A GROUP of showbusiness veterans (left to right) — artists' manager Charles 
Mather, Tito Burns who produced the show for the BPI, Cliff Richard and 
Evening News columnist James Green. 

PAGES 

JULIE COVINGTON, 
promising new artist winner, giving 
a "'"i 0f a hit to come with a 
sPfMmding version of Only Women 
Bleed, her first single for Virgin. 

LOUIS BENJAMIN chairman of Pye (left) and Sir Joseph Lock wood, former 
chairman of EMI, discussing the events of the evening. 

-a 

2^ 

EMI STAFFERS past and present (left to right) — former house producer 
Norman Newell, EMI Records m-o-r division g. m. Vic Lanza and two EMI 
Music executives Kay O'Dwyerand Maurice Clark. 

WILKIE WILKINSON, engineer on the War Requiem recording — best 
classical orchestral LP — accepts the award posthumously on behalf of 
Benjamin Britten. 

r 
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THE BEATLES 

CLIFF RICHARD 

QUEEN 

Silver Jubilee Britannia Awards Winners. 

s 
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All together 

The George Mitchell Minstrels 

and the Joe Loss Orchestra. 

Two all-time favourites 

together forthe very first time- 

on EMTV7. Singing and playing 30 

Golden Greats. Each one especially 

recorded forthe occasion. 

With a line-up like this it's 

going to leap-frog straight into the 

charts especially as we're putting 

over £250,000 behind it- 

£203,000 on national TV. 

advertising alone. 

Everyone's going to know 

about it. 

And so that they know where 

to get it we've got a real knock-out 

3D displayforyourwindowalong 

with full supporting material. 

So make sure you order it and 

display it in good time forthe release 

date of October 28th. 

Recommended retail prices 

are £3.89 for discs, £4.10 for 

cassettes and cartridges and you've 

gotfull S.O.R. until 31st January 

next year. 

If everthere was a sure-fire 

formula for success EMTV7 is it. 

So,onemoretime,orderit 

and display it. 

Then sit back and listen to 

your till sing-along with these 

numbers. 

Side one: Baby Face, Ain t 

She Sweet, A Good Ole Mammy 

Song, Nostalgia, Home Town, 

Strollin', Underneath The Arches, 

Viva Espana, Happy Feet, I Want To 

Be Happy, Happy Days Are Here 

Again, Consider Yourself, Mame, 

Tzena-Tzena,Hava Naguila. 

Side two; Bring Me Sunshine, 

Una Paloma Blanca, Dance In 

The Old-Fashioned Way, You 

Are My Sunshine, Laugh 

A Happy Laugh, The 

Continental, The Piccolino, 

When The Red Red Robin, 

Hopscotch, Mexican 

Shuffle,TijuanaTaxi,La 

Bamba, Rock Around 

The Clock, Little Brown 

Jug, When The Saints 

Go Marching In. 



r now; 

.v.. 
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RCA Italiana success 

with national tour 
MILAN — The value of RCA 
Iialiana's national promotional tour 
GG 77 this summer in introducing 
upcoming talent to retailers was 
emphasized at the company's 
marketing and sales conference at 
Strcsa on Lake Maggiore. 

And DomcnicoCorsi. distribution 
manager, recalling the success of the 
tour "as a showcase, said RCA 
Italiana involvement in the national 
pop scene was further enhanced by 
product by the distributed domestic 
labels, such as CIV, IT, Ultima 
Spiaggia and Numero Uno. 

As" to foreign catalogues, 
delegates' attention was focused on 
albums by Al Stewart and the 
Ramones, on singles by Iggy Pop 
and Larry Martin's Factory, and on 

a new licensing deal with Salsoul 
Records. 

Giacomo Peroni, sales promotion 
manager, introduced the company's 
newly-appoinil|l branch promotion 
men, each assigned a regional area 
to meet needs of the spread of local 
radio and television stations and to 
facilitate contact with regional press 
and concert promoters. Regional 
promotion manager is Fabrixio 
Fcrrucci, with Eugenio Morgantino 
assisting as press officer. 

Luciano Bernacchi, vice-general 
manager and marketing manager, 
summarized RCA Italiana's new 
promotional policies, prior to a 
presentation on the Linea Tre mid- 
price line, which has hit a sales high 
of 5 million units over the past year. 

Classical success for 

Phonogram Italy 

MILAN — Phonogram Italy's sales 
:onference, held earlier in the year 
than usual at Forte Village. 
Sardinia, was used to stress recent 
achievements linked to general 
company progress since 1970. 

Giorgio Pcrtici. marketing 
manager, said Phonogram now had 
an 18" percent share of the Italian 
recorded music market, putting it in 
second place, and was number one 
in sales terms in the classical field. 

"But 1977 has seen even stronger 
promotional effort for domestic pop 
product, which has led to a string of 
hits, led by Angelo Branduardi's 

Alia Fiera Dell'esl album." 
He added that among foreign 

catalogues special emphasis had to 
be made on the recently-signed 
licensing agreement with UK 
company Chrysalis. 

Roland Kommcrel, Polydor 
International vice-president, 
congratulated Phonogram salesmen 
on "their achievements with the 
Deutsche Grammophon catalogue, 
sales having increased by 40 percent 
in the year for the German classical 
label. The Italian market in this 
direction now matches those in 
France and the UK. 

appointed American ambassador to Nonvay, Lou* ^le ^calfmivatnearOsh. A
1 ^ 

Sacem Grand Prix goes 

to Paris composer 

mssms® r;pnrpes Brassens at the Bobino music hall in I ans. 
The Prix Raou! Breton went to ex-mathemat.cs teacher 

Bernard Sauvat whose songs have enjoyed spectacular 
success while the Prix Vincent Scotto was shared by Alain 
Souchon for his comic song J'suis Bidon and Laurent 
Voulzy, guitarist and composer. 

Winner of the Prix Odette Vargues was Mane-Paul Belle, 
winner of this year's Grand Prix of the Charles Cros 
Academy. 

m.d. CBS Norway. 

New 'Hamburg tapes' 

prompt poker style bids 

HAMBURG — What is effectively a large-scale financial 
"poker game" is under way here with the prize Europe s bigcest collection of on-tape interviews. 

Altogether 486 tapes of artist interviews from radio 
transmissions between 1960 and 1976 arc up lor sale. 

There is a full Beatles' documcntaiion, with talks witn 
individual members and with their producer George 
Martin. ^ o ir 

Also available are tapes with Jimi Hcndrix, the Rolling 
Stones, Louis Armstrong, Duke Ellington, Errol Garner, 
Mantovani, Ted Heath, and many others. Because the 
collection is of top artists documenting developments in 
international entertainment over the years, huge mopey 
sums, in excess of £60,000 are under discussion with the 
administrator of the collection, Christian Vieser, 
Brahmsallee35, 2000 Hamburg 13. 
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'A new band with a linc-up as distinguished as 
that of Pacific Eardrum is worth checking up 
on..! - Koluii I X'nsclow. I lu- C lu.mliaii. 3.10.77 

Charisma enjoys being a family of originals. 

Tint's whv \vc really couldn't resist Pacific EardninL 

Thcv're difVerent in background, for instance. Four of the six 
players are from NewZealand, yet barely knew each other before 
combining in London. 

It wasn't just the compatriot instinct which brought together 
1 Live Macrae (keyboards). Billy Kristian (bass). Brian Smith 
(saxophone) and Maori vocalist Joy Yatcs. 

It was the sheer wonder of discovering fellow countrymen who'd 

achieved, individually, so much in the British and American music 
scene. 

To give even more explosive power to this rich potential they 
invited in guitarist Isaac Guillory, vyho is different enough to have 
been horn on a U.S. Navy base in Cuba, and fine enough to he 
described by Robin 1 icnselow as 'Technically brilliant, long under- 
estimated! 

1 MimmerJeff Seopardio, most recently of Rod Argent and Brand X. 
completes a line-up good enough to outclass most. 

Pacific hardrum have levels of material and performance you will not 
hear often in a new hand. Their first album is an achievement which 
will soon lie beside other great Charisma 'firsts! 

Their musie claims the right to he different, 
ami that s what Charisma is all about. 

S£'P 
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