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CBS centralises with umbrella of 

£10m factory project 

THE NEW CBS factory, plans for 
which have just been disclosed by 
the company, will bring its pressing 
facilities under one roof — in 
marked contrast to the six scattered 
units at Aston Clinton which 
represent past expansion moves. The 
new £10 million plant is set for a 16- 
acre site at Rabins Lane, Aylcsbury. 

This investment was first mooted 
by CBS chief Dick Asher at its 1976 
conference in London. It is seen as 
an expression of confidence in 
Britain's economic upturn, and in 
CBS UK's ability to sustain the 
growth rate of the past 12 years. 

Sir Frederick Snow & Partners 
have been retained as project 
advisors, and plant completion is 
expected by late 1979. "It is 
programmed to give us substantial 
additional production," CBS UK 
managing director Maurice 
Oberstein said. "We have projected 

the needs of the industry for pressing 
capacity in the six or seven years 
from 1979, and the factory will be 
built to cope with 25 or 30 percent of 
that. More than half of what we do 
at the moment is for other 
companies, and we intend to carry 
that on". 

The fact that the new factory will 
be for disc production only, not 
tape, was. he agreed, proof of the 
industry's faith in the disc's 
continuing supremacy in the market. 
"CBS is spending between seven and 
ten million pounds just on the plant 
construction, quite apart from the 
lease of the land and other 
expenses," Oberstein pointed out, 
"and this must be the biggest 
investment the company has made 
overseas. It speaks volumes for the 
success of CBS UK in the past five 
years". 

Arista sets big budgets 

for new autumn albums 
A CHANGE OF emphasis in 
marketing policy under Arista's 
recently-appointed general manager, 
John Cooper, has led to some re- 
thinking on the allocation of 
promotion budgets. One result is 
that this month will see big budget 
campaigns for two totally unalike 
British group's on the roster. 

Considered the most important 
commercially of the seven 
November albums is 
Showaddywaddy's Red Star. The 
campaign is aimed at publicising the 
LP's availability, and has been held 
back to allow the latest single 
Dancin' Party to reach its chart 
peak. Aware that the consumer 
music press does not at present have 
a niche for a band like 
S.howaddywaddy, Arista has booked 
Daily Mirror advertisements, and its 
30 record phone-in lines, for a week 
from November 14. From December 
10 ads will go into Weekend 
magazine which is undertaking 
circulation-building, self-promotion 
at the same time. These two 
publications should, Cooper hopes, 
bring the album information to a 
total of about 10 million people 
in the age and social groups where 
the band sells best. Money has been 
spent on a unified campaign with an 

album sleeve which looks like a BR 
Red Star parcel, and promotional 
material and window displays which 
echo the theme. The band is 
currently on a British tour. The 
second band to have a big-spending 
campaign is Burlesque, aiming 
Cooper said, to break the band out 
of its steady acceptable level of sales 
and into the major league. Spending 
here is more speculative than on 
Showaddywaddy.and in fact slightly 
greater, but is intended to bring "a 
more classy, artist building, long 
term" image to Arista product. 
Teaser advertisements for the LP, 
titled Burlesque, are going into all 
music papers followed by full pages. 
There will also be a major flyposting 
campaign repeating the teaser 
theme, and radio advertising is being 
held in reserve if needed. 

A big effort is also set for Gary 
Glitter's Silver Star album. A 
flyposting and radio campaign 
(possibly using Henry Cooper for 
the latter), will feature the single title 
I Dare You To Lay One On Me as a 
theme. 
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secrecy over 

new irei LP 
PARIS — FRANCE, not to mention 
other neighbouring countries, is in 
the grip of Brelmania, as Barclay 
Records attempts to cope with the 
astounding response to the news that 
the legendary Belgian singer writer 
Jacques Brel is releasing his first 
album of new material for eight 
years. 

The album, Voir Un Ami Pleurcr, 
is being released on November 18, 
but at the end of last week Barclay 
had taken advance orders of about 
1.8 million copies, after the French 
press had uncovered what was 
supposed to be a highly secretive 
return to France by Brel from his 
home in the Marquesas Islands in 
the South Pacific {MW November 
5). To cope with the demand, 
Barclay has the album being pressed 
in each of France's six record 
factories and one in Belgium. The 
company is looking to ship about 1.2 
million copies in time for the 
November 14 release. It is estimated 
that the sales value of the album so 
far is about 30 million francs, at 
wholesale prices. 

Why Brel has decided to record 
again remains a mystery, but he was 
never one to adhere to convention 
and Barclay is just glad that he is 
going on record again. The album, 
with arrangements by Francois 
Robert, took three weeks to record 
and it is reported that Brel only 
allowed one take for each of the 12 
new songs. 

The size of the advance order is 
partly due to the necessity for 
Barclay to supply its European 
licensees with finished pressings to 
meet the initial demand. Artwork 
and metal parts could not be made 
available in the available time. To 
ensure that there are no transhipping 
problems resulting from French 
wholesalers receiving early supplies, 
Barclay claims to be shipping out in 
bulk in sealed containers to bonded 
warehouses in Belgium, Holland, 
Switzerland and Scandinavia. The 
day before release it will send out 
telex messages giving details of the 
combination to the locks. 

Another aspect of security giving 
Barclay cause for concern is the 
rumour that one of the French radio 
stations has offered 10,000 francs to 
anybody able to supply a prc-rcleasc 
copy of the LP for broadcasting. 

Logo Records, Barclay's UK 
licensee, is bringing in 1000 copies 
for distribution through Selccta. The 
LP will retail at £4.49. 

RCA launches Meco album via cinemas 
RCA IS embarking upon a big- 
budget campaign for Meco's Music 
Inspired By Star Wars album, a 
November release, to capitalise upon 
the single disco hit version of the 
film theme. The company is 
confident that, although the album 
is not the original soundtrack, vast 
media exposure for the film and the 
build-up to its UK premiere on 
December 27, plus the success of the 
single will make for big sales. 

To obtain the greatest exposure, 
RCA is taking the campaign directly 
to cinema audiences through a 
contract with Fox Rank for 30- 
second screen commercials in every 
cinema where the film is showing, 
starting with London's Dominion 
and Odeon, Leicester Square, 
theatres. There will be back-up local 
press advertising, and window 
displays will go into 300 shops 
following the November 18 album 
release date. More window displays 
will be set up as the film goes onto 
provisional circuits in February. 
Meco is Meco Monardo, disco music 
producer whose successes include 
Gloria Gaynor's Never Can Say 
Goodbye and Reach Out I'll Be 
There and who is credited with 

devising the formula for running 
disco tracks together into 15 or 20 
minute record sides. 
WEA IS spending £50,000 up to 
Christmas on Fleetwood Mac's 
Rumours, aimed at boosting the big- 
selling album to greater heights via 
national press and poster 
advertising. 

The Adshel push begins on 
December 1. comprising 600 full- 
colour posters bearing the legend, 
The Most Popular Album Of The 
Year, linking a series of humorous 
photographs. An additional 600 bus 
sites will also be used where no 
poster points are available. 

An extensive round of national 
press advertisements will appear 
concurrently, in the Sun, Daily 
Mirror, Daily Express and Daily 
Record. 

The merchandising section of 
the campaign will include 200 
window displays, featuring posters, 
streamers and other items on the 
theme of the Fleetwood Mac 
penguin logo surrounding a full- 
colour blow-up of the Rumours 
sleeve. 

The LP has already sold over ten 

million copies worldwide, and 
Warner Brothers expects to ship a 
further eight million copies before 
Christmas in the US alone. 
Meanwhile, Fleetwood Mac is 
finalising recording preparations for 
their next album. , 

EDWARD HEATH is currently 
involved in what is probably the first 
genuine whistle-stop promotion 
tour, using a specially chartered 
train. He is travelling "the country 
promoting two of his books and his 
RCA album, by arrangement 
between his publishers Sedgwick and 
Jackson, which specially brought the 
promotion Supertrain over here 
from France where it was recently 
used for a Rank campaign. 

The LP is released on November 
18, and features the Black Dyke 
Mills brass band playing a selection 
of music chosen by Heath and its 
resident conductor Roy Newsome, 
with the former prime minister 
conducting. He will be stopping at 
pre-arranged stations to sign 
thousands of copies of the books 
and albums, on a tour which is 
scheduled to take up the rest of this 
month a part of December. 

COULD WEA be on target for a label which EMI dropped?  
with Len Beadle now in the driving seat at April Music expect 
CBS to be in the market for UK publishing acquisitions   
something of a coup for John Boyden's Enigma label to secure 
services of newsreader Angels Rippon as narrator on Peter and 
the Wolf album after 30 previous recording offers had been 
turned down   recording comeback for Polydor by Connie 
Francis following her Greatest Hits LP success with a revival of 
Jack Scolt oldie Burning Bridges during his short UK visit, 
Stevie Wonder not only jammed with Elton John and Kiki Dee at 
Wembley but also took in the Smokey Robinson concert at 
Hammersmith and Four Tops at Coventry. 
PETER VERNON KELL of PVK Records, which recently signed 
Freddie Starr, hopitig to add Fleetwood Mac founder Peter 
Green to his roster   a Number One in France for Sylvie 
Vartan with Petite Rainbow, a.k.a Summerlove Sensation 
written by Bill Martin and Phil Coulter for Bay City Rollers  
publicist Keith Altham recently received call from journalist 
asking for photograph showing all five members of the Who! 
 MW disco tipster James Hamilton points to 20 of his three- 
star recommendations making the Top 50 and breakers in first 
four weeks of his appointment   parting company — RSO 
Records and Chris Youle. 
PHONOGRAM FRUSTRATED in attempt to record in- 
concert album with Syd Lawrence Orchestra and Tony Bennett 
because of objections by singer's Improv label in States   
after collapsing at UA offices, Maxine Nightingale recuperating 
at Soho women's hospital   in March, Rak publicist Bill 
Harry publishing book on Beatles  at the Churchill Hotel, 
m-o-r division chief Vic Lanza hosted media lunch to welcome 
EMI's newest signing Pam Ayres   power cuts forced 
Kenny Rogers (and guests) to climb six flights of stairs at Cafe 
Royal for a gold disc presentation. 
DECCA'S NOVEMBER releases include Faerie Symphony 
album debut by Tom Newman, described as the person who 
discovered Mike Oldfield   Sutherland Bros back-catalogue 
acquired from Island by CBS and re-released Maggie Ryder 
has completed a solo album for Polydor and is setting up a band 
and management ready for New Year action  The London 
Rock and Roll Show filmed at Wembley in 1972 with Chuck 
Berry, Little Richard, Bill Haley, Jerry Lee Lewis, Bo Diddlcy 
et al to be screened at Rainbow on November 28. 
IN DECEMBER revival at the Mermaid Theatre of Nilsson's 
The Point Davy Jones and Mickey Dolenz, onetime Monkees, 
play leading roles   better luck second time round for 
Clodagh Rodgers' excellent Save Me, reactivated after its 
inexplicable first-time miss  former Arista promotion chief 
Dave Bridger writes to say he's flourishing in Los Angeles as 
UA's director of artist relations  veteran bluesman Cousin 
Joe from New Orleans celebrates 70ih birthday on UK tour with 
release of You're Never Too Old To Boogie. 
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ightning label signed to WEA 

by ADAM WHITE 
WEA UK has signed a worldwide 

licensing deal with Lightning 
Records, giving the major first 
)ption on all the London-based 

Independent's product. It is an 
exclusive, five-year contract, and 
first singles, Ain't Doin' Nothin' by 
Jet Bronx & The Forbidden and 
Stanley by Snatch, are released this 
week. 

The move is significant, in that it 
points the way in which UK firms 
such as Lightning are now 
expanding and developing beyond 
their original wholesale functions. 

Commented WEA managing 
director, John Fruin: "Lightning's 
move into the production of records, 
utilising all their contacts and 
resources, is a logical extension of 
their business. With WEA's close 
personal and business tics with Ray 
Laren and his team, it was equally 
logical for us to become associated 
with them". 

"Our a&r policy for next year and 
onwards dictates the need for 
international repertoire to emanate 
from the UK, and Lightning is going 
to be an essential pan of this". 

As a record label, Lightning now 

Emotions 45 heralds 

Stax label UK return 
FROM PAGE 1 
Do The Funky Chicken/The 
Breakdown. 

The November campaign for these 
includes a special counter browser, 
plus posters, streamers, badges and 
other support items, under the 
banner "Stax Snaps Back". There 
will be press advertising in the 
mainstream and specialist consumer 
music press, including Melody 
Maker, New Musical Express, Black 
Echoes and Black Music. Each spot 
will trail successive advertisements, 
explained label manager Bob Fisher, 
and will also ask record buyers for 
their suggestions as to what other re- 
issues might be considered. 

From Stax through EMI in the 
New Year will come albums of 
previously-unissued material by the 
Emotions and Albert King, and a 
long-player from the label's first 
new signing under the Fantasy 
auspices, Fat Larry's Band. Debut 
from this act, which scored a UK 
chart hit earlier in the year with 
Center City, is entitled Off The 
Wall. 

In February, EMI will present the 
first of two 12-irack volumes of 
Johnnie Taylor's greatest hits; the 
second will follow in March. Both 
will retail at £2.50 (the January 
albums will carry a full-price RRP). 

In the US, Fantasy has opened 
new Stax offices in Memphis, and 
hired David Porter, responsible 
(with partner Isaac Hayes) for 
writing and producing many of the 
company's biggest Sixties hits. He is 

already negotiating with various 
artists, and may re-sign the Soul 
Children, Stax hitmakers between 
1969-75. 

The last Stax licensee in Britain 
was Pyc. Before that, label product 
went through Polydor. EMI and 
Decca. 

ILR stations 

hit by 

power cuts 
FROM PAGE 1 
Stranglcrs hired a generator to 
ensure the shows went ahead. All 
clubs are required by law to have a 
stand-by lighting system to avoid 
danger and panic during black-outs. 
At London's Marquee Club, 
manager Jack Barry said an 
emergency generator bought for the 
club's studio three years ago can be 
brought into action if power stops in 
mid-gig. 

"The generator means we can 
have subdued lighting, play records 
and serve drinks during a cut. The 
band can even play on, although 
lights requiring a high wattage are 
not possible. We have never had to 
cancel a show because of a power 
cut." 

The Rainbow Theatre has its own 
generator, which is sufficient for all 
needs, while Bath University 
brought one in when cuts threatened 
a Caravan concert on Friday. 

iRfsb 

Irish Records 

are available once again 

to record dealers. 

shannon rgcoros Lto 

326 Kensal Road, London W10. 
Telephone 01-969 3322 ask for Mary or John, 

if the line is busy try 01-969 6651. 

deals mainly in new wave repertoire, 
though some oldies available to tnc 
company may eventually surface via 
WEA. John Fruin told Music W eek 
that he expected the frequency o 
releases to be around one a month, 
"but that this obviously depends on 
their success". Records released 
under the arrangement will receive 
the full WEA marketing and 
promotion back-up, he added, in 
addition to national distribution. 
They will also be made available to 
WEA companies overseas, in line 
with the worldwide nature of the 
deal. 

Court freezes 

Donna Summer 

GTO hits LP 
FROM PAGE 1 
from four albums — Love to Love 
You, A Love Trilogy, Four Seasons 
of Love and I Remember Yesterday 
— for which it has exclusive 
manufacturing and marketing 
rights. 

Those albums were released 
between 1975 and spring this year. 
But the agreements with GTO did 
not entitle the company to make the 
compilation album, Hoffmann 
claimed. 

A new agreement had been signed 
with Pye for the distribution of her 
future albums and the release of the 
new album this month was now 
committed beyond recall. 

The release of a compilation 
album in the run-up to Christmas 
was likely to detract from sales of 
the Pye-relcased album. 

Miss Summer herself wanted the 
Pye album to go ahead rather than 
GTO's. 

Gerald Butler, QC for GTO 
claimed that on a fair construction 
of the agreements, GTO was entitled 
to issue the compilation album. It 
was disputed that it might damage 
Pye's sales or Miss Summer's career. 
"It is only common-sense that 
exposure often assists an artist," 
said Butler. 

It was incorrect to say that GTO 
had no interest in her future career, 
as the label would be continuing to 
market her records for a number of 
years. 

It wished to bring out a top 
quality album which would advance 
her popularity. 

He pointed out that there were 
already two "Best Of Donna 
Summer albums on the market in 
this country, one Dutch and one 
German. 

Granting an immediate 
injunction, the judge said that the 
main issue between the companies 
was a complicated matter involving 
a number of documents and 
different legal systems which would 
have to be resolved by a full trial. 

Direct conflict of evidence made it 
difficult to decide the issues before 
him and he therefore thought it right 
to preserve the status quo and stop 
GTO going ahead with their album. 

—U//«n 
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Pistols commercial 

draws IB A refusal 

FROM PAGE 1 
screened, but Branson claimed that 
the radio commercial had been 
broadcast by Glasgow's Radio Clyde 
Station. He added that Capitol 
Radio in London had also approved 
the commercial, but Radio 
Piccadilly in Manchester and 
Birmingham's BRMB station had 
refused to use it. 

"I suppose some people might 
claim that I should be delighted 
about this because it creates even 
more controversy around the Sex 
Pistols. In fact, I am not pleased at 
all that this has happened. It seems 
totally unnecessary." 

A spokesman for the IBA 
confirmed that there had been "no 
technical objection" to the 
commercials, but it was fell there 

was a possibility that advertising for 
the album could have caused 
offence. The IBA had therefore 
requested the Independent 
Television Companies' Association 
and the Association of Independent 
Radio Contractors to "consider very 
carefully" whether they wished to 
advertise the album. A joint meeting 
of the copy committees of ITCA and 
AIRC had decided unanimously not 
to accept advertising. 

Stuart Ruttlcdge, ITCA's deputy 
head of copy clearance, confirmed 
that there had been no objections to 
the commercials. "It was the record 
itself we objected to," said 
Ruttledge. "Anybody who has 
listened to the lyrics would not need 
to ask what public service medium 
would want to carry advertisements. 
Some of the lyrics are unspeakable." 

Voucher for EMI IPs 

FROM PAGE 1 
During the period of the offer, EMI 
will charge a special reduced dealer 
price, in order to do away with 
problems of wailing for credit 
against redemption of orders. It is 
anticipated that the trade will take 
advantage of the reduced price to 
stock-up in anticipation of a 
continuing demand. 

M-o-r division marketing manager 
Peter Hunslcy said that the exercise 
was intended to draw consumer 
attention to three albums which were 
being released at a time — just 
before Christmas — when it is 
difficult to obtain exposure. "Our 
aim is to establish these albums very 
quickly and this dealer scheme 
should reach at least 39 million 
members of the public while also 
discarding the credit wait that the 
retailer usually has before the record 
company redeems the vouchers. We 
have done a lot of research, and 
spoken to retailers, the sales force 
and consumers, and it all adds up to 
the fact that this dealer scheme 
should be very successful. We are 
looking to between 300,000-400,000 

extra unit sales as a result of it." 
Advertisements will appear in The 

Sun. Daily Mirror, Scottish Daily 
Record and South Wales Echo on 
November 25, followed by the Daily 
Express and Daily Mail on 
December 2. The vouchers can be 
used by the public for any of the 
three LPs up to December 10. The 
m-o-r division is also providing 
dealers with special order cards 
which will enable them to place an 
initial order plus two re-orders at the 
reduced dealer price, with no 
restrictions on quantity. The scheme 
however applies only to record 
product and not tape. 

'Emperor' joins 208 
EMPEROR ROSKO has signed up 
with Radio Luxembourg to host two 
shows per week from his US base, 
airing as "Rosko In Exile" on 
Monday and Thursday nights from 
10-11pm. 

208 has been talking to the former 
Radio 1 disc jockey for some time — 
since July, in fact, when he toplined 
three Saturday shows for the BBC. 

Trade supports bulk-buying scheme 

FROM PAGE 1 
would buy 1,500 units from each of 
them a month. This made possible 
negotiations as to discount on bulk, 
and he obtained favourable terms 
from all — with six of the seven 
being prepared to go above the 
discount normally offered to 
wholesalers. However, Moss 
emphasises, "My service is not to be 
confused with a one-stop or a 
wholesale set-up. The dealer 
contacts me and places an order for 
however small or large a number of 
albums he wants. I collate the 
orders, and submit them weekly. 
The bulk order comes to me, and I 

PAGE 4 

deliver to the dealers, charging them 
the dealer price for the records. They 
therefore make the full dealer 
margin on their records, so they can 
order more, so they sell more. I 
think the companies welcomed my 
scheme because they realised that 
much of the business involved was 
new business, with dealers not just 
buying from a different place bui 
buying and selling more records 
overall." 

Agreeing that there was a great 
deal of work involved, Moss said 
that his previous work with 
computers had helped him devise a 
system which made controlling 
hundreds of small orders possible 

He pays for the running of 
service out of the extra discount 
negotiates, and if the numbei 
subscribers continues to increas 
will put a full-time member of : 
onto the work. He hopes soon t 
able to double his guaranteed sh 
order per month with each of 
record companies, and to sen 
orders twice a week. 

At present there is a one day c 
in deliveries to dealers via 
system, compared with re 
company deliveries, but s 
successes make that unimport 
He hopes to devise a faster systci 
ordering and delivery which 
make singles bulk buying possibl 
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LOGO RECORDS 
86 MARVIEBONE HIGH STREET, 

LONDON. VV1M 4 AY 
01-4864353 

TELEX 25532 

Memo to; Keith Peacock - Marketing 

I keep getting calls about 
"Floral Dance" by: 

DIGGERS & CLAPTRAP or 
RIGOURS & BOSTICK or 
CLUBHOUSE & 
MATCHSTICKS etc. 

Please take an ad in Music Week once 
and for all quoting 

"Brighouse & Hastrick" 

title, number etc. 

P.S. This single was a star-breaker 
last week. So don't make a mistake. 

SINGLE 

'FLORAL DANCE' 

NUMBER Big 548 

ARTISr 

B 

& 

ORDER FROM SELECTA 
London 01-852 9191 Manchester 061 -6829222 
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Fisher new Motown GM 

JAMES FISHER has been 
appointed general manager ot 
Motown Records, replacing John 
Cooper, who left the company some 
three months ago for Arista. 

Reporting to international vice 
president Ken East, Fisher moves 
from Motown's publishing arm. 
Jobcte, and will now be responsible 
for both record and publishing 
divisions — though a replacement at 
Jobete will be named. 

Fisher was previously UK 
promotions and artist liaison 
manager, then European pop 
marketing and promotion manager, 
at RCA. 
CHARLES WEBSTER has been 
appointed manager, press and public 
relations, of EMI's group repertoire 
division, reporting to general 
manager Peter Buckleigh. Webster 
was formerly publicity manager for 
Capitol. In this newly created 
position, Webster will be responsible 
for the GRD press office, artists' 
liaison and the house magazine 
Music Talk. David Munns, general 
manager of Capitol, will announce a 
restructuring of the label's staffing 
shortly. 

Barry Evans has been appointed 
general manager, commercial 
affairs of the GRD. Reporting 
directly to Bob Mercer, 
Evans will be involved with business 
planning and analysis, contracts, 
cost central systems and special 
projects work. 
MICHAEL LEHR has been named 
director, finance and administration 
(with additional responsibilities for 
distribution) of Music for Pleasure, 
with immediate effect. He replaces 
Hasan Akhtar, who recently became 
managing director of Record 
Merchandisers. 

Lehr, with EMI since 1972, has 
just returned from France, where he 
was director, finance and 
administration, of Sonopresse. 
DAVID BERRY has been appointed 
product co-ordinator for RSO 
Records. He has worked for the 
Stigwood organisation for four 

years as an assistant in ^ '^Q 

» UdK director, 
Chris Youle. 

& rfci 
WEA' > -nn^smff with increasing 
denartrnent responsibilities. This 
XS director of pronrottons. 
Bill Fowler, more opportiimt) 
involvement with specific, majo 
WEA promotional activities. fan Mannering-Stnith is named 
radio promotion ™anascr , 
London, responsible for tt 
activities of Mick Carl.ng and 
Maurice Shneider, the latter a new recruit to WEA from EML . 

Don Stone becomes promotion 
project's manager, undertaking 
special assignments with artists, 
particularly involving tv and Radio 
2. 
JAN ROSADA has joined Polydor 
as telephone sales promotion 
operator, working alongside Diane 
Mumford in the company's head 
office. She was previously telephone 
sales supervisor at RCA. 
LOU SOLOMON has been 
appointed sales director of Lismor 
Recordings of Glasgow, based at 
their Argyle Street offices. He was 
previously with Pye and Precision 
Tapes. 
JOHN BROOKS has been 
appointed chief legal officer at CBS 
Records. He will be involved in lease 
negotiations, overseeing the drafting 
of contracts and liaison with the 
corporate law department and 
outside counsel, as well as providing 
legal advice on all matters. Brooks 
joins CBS from Artagen Properties, 
where he was secretary and legal 
administrator for four years. 

Reporting to him will be Veisi 
Avni, now named company 
secretary at CBS Records and 
associated firms. He takes over 
duties previously discharged by 
George Shestopal who becomes 
administration and cost control co- 

ordinator. He has been with 
Oriole/CBS since 1949, while Avni 
has been with the company for the 
past 12 years, and assistant company 
secretary since 1975. 

Andrew Thrower has been 
appointed facilities and 
administration manager. n0 
assuming responsibility for all si 
services at Soho Square and Barll 
Road. 

CHRIS GILBEY has joined the 
Bron Organisation as general 
manager of the publishing division. 
Gilbey will also be closely involved 
in all others aspects of the Bron 
Organisation. Previously he had his 
own management company, 
Together Enterprises, which handles 
the Australian new wave band The 
Saints, and this company will also be 
associated with Bron. Gilbey has 
lived in Australia for the past five 
years, working as vice-president of 
J. Albert Ply, one of the country's 
most successful independent record 
and publishing companies. 

David Short has also joined the 
Bron Organisation as marketing and 
production manager, replacing Gail 
Clark. He has spent several years in 
marketing and advertising but for 
the past two years has been a 
member of theatrical rock group, 
Theatre Slapstique. Debbie 
Littlestone has been promoted to the 
position of field promotion 
manager, responsible for all areas of 
promotion in the provinces. She will 
also be assisting Robert Lemon with 
international PR. 

CARL MILLER has been appointed 
to the new position of special 
projects manager, CBS Records. He 
will have responsibility for the audio 
and visual concert presentation of 
artists. He co-produced the recent 
CBS US convention held in London, 
and before that spent six years as 
Cat Stevens' personal manager. 

Court agrees Roxy theatre licence bid 
THEATRE BOSS Terry Collins has 
won his court battle to open 
London's newest pop venue, the 
Roxy Theatre, in Harlesden. Only 
days before the Roxy was due to 
open its doors to the public in late 
September, the Greater London 
Council refused to issue a licence, 
following complaints from local 
residents about noise. 

Delivery system 

decline? 
ON MONDAY afternoon, a very 
good overseas customer of mine 
asked me for £500 of special orders. 

To satisfy their order 1 placed 
orders with all the majors on 
Monday afternoon; by lunch time 
on Wednesday I had received 
deliveries from them all except 
Phonodisc. 

The customer flew out of England 
on Wednesday with most of his 
order, but disappointed that 
quantities of three vital LPs could 
not be supplied on time by me. 

It is now Thursday morning and 1 
am the proud owner of 40 LPs 
delivered by Phonodisc half an hour 
ago. 

If this had been an isolated case I 
would not have mentioned it, but 
there has been a general decline in 
the Phonodisc delivery system. 

Perhaps the powers-that-bc at 
both Polydor and Phonogram 
should bring pressure to bear on 
Phonodisc to provide the kind of 
service that their product deserves 
and the kind of service that their 
competitors arc providing, SHAUN 
HOWARD, Rccordsville, 86-87 
Wilton Road, London SW1. 

After hearing evidence from 
sound experts, however, magistrates 
at Acton County Court decided that 
Collins could go ahead with his 
plans for the Roxy Theatre. The 
court heard that the sound 
company, Rupert Taylor Acoustic 
Sound Engineers, had carried out 
independent tests and established 
that the noise level was not, in fact, 
excessive. In addition, Collins 
agreed to make several structural 
changes. 

Collins told Music Week: "We 

s 
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or ^ 011 lhe malter> Angel u the Morning was written by 
Chip Taylor for Evie Sands, and this 
was the original version, released on 
Cameo Parkway. 

Incidentally, Evie also made the 
original recording of Any Way That 
You Want Me. CATHI GIBSON, 
Utopia Management. London Wl. 

IN A review of Nilsson Sings 
Newman {MW September 17) your 
critic suggests that RCA should 

restore to the catalogue" three 

PandrenCar,y 
Pandemonium Shadow Show 
Harry and Aerial Ballet. In fact 
these albums have not been deleted 

I? , s ln .l^e dialogue along with Nilsson's fourteen other RCA 
albums. RODNEY BURBECK 
Manager Public Affairs. RCA 
Records, London Wl. 

were all ready to open the Roxy 
Theatre, and had a package of pop 
stars of the Sixties booked 
throughout December and 
November, when the GLC issued a 
last-minute list of requirements. I 
thought that we had unravelled all 
the red tape, but basically it was 
down to a small minority of 
complaints from local residents 
about excessive sound. Now that the 
court has agreed in our favour, we 
can now get on with establishing the 
Roxy as one of London's major pop 
venues." 

Collins hopes to re-book some of 
the names from his nostalgia 
package, which was aimed at the late 
20s/early 30s age group. In addition, 
he will also be holding weekly 
auditions for new wave and pop 
bands, and giving them the 
opportunity to work on a proper 
theatre stage as opposed to small 
clubs. The GLC decision had also 
temporarily knocked that plan on 
the head. Collins added: "The Roxy 
will re-open on December 1. which 
gives us four weeks to get everything 
together. Meanwhile the theatre is 
being used as a rehearsal room by 
such names as Uriah Heep and 
David Essex." 

Royalties to 

hospital fund 
ROYALTIES FROM a new Argo 
double-album will all go to the Great 
Ormond Street Hospital Fund in 
London. The spoken-word LPs, 
featuring J. M. Barrie's Peter Pan, 
bring together for the first time on 
record the Dotrice acting family. 
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LEO 5/4 YER was presented with a 
platinum disc for sales of his album 
Endless Flight at a party following 
his successful concerts at the 
London Palladium. Pictured with 
the artist is Chris Wright, joint 
chairman of the Chrysalis group. 

CBS BELIEVES in Dorothy Moore, and threw an informal lunch for the lady 
last week during her promotional visit on behalf of I Believe row. Lab 
managing director Maurice Oberstein (first left) presented a bouquet o/7/ovvars 
to Moore, who is pictured here with tv producer Brian Penders and CBS artist 
development manager Paddy Fleming (first right). 

at the beginning of this year and spotted by P „ /~>nn~f with 
tZkFesiA'july. Pouredthemh 
(back row from left) Phonogram advertising manager Brian Baira' ff n .. 
DaMBaWs a&r head Rodger Bain and business affa.rs manager Dav.d 
Barker. 
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A CHILL ran through the crowd when the first release on 
Anchor Music's new label Ice was presented to Capital Radio 
dj Roger Scott. Pictured with the ice-bound 45s are (left to 
right) Barry Evangelli of Anchor promotions; Scott; Ray Still, 
Anchor promotions; and Charlie Crane, Anchor Music general 
manager. 

PAM A YERS has signed a long-term contract with EMI's m-o-r 
division, and will have her first album. Will Anyone Marry Me?, 
released on November 18. Her previous two albums for the Galaxy 
label will also be reissued by EMI. Left to right: seated,, manager 
Dudley Russell, Pam Ayers and Leslie Hill, EMI Records rnd; 
standing. Robert Drage, EMI Limited solicitor, producer Bob 
Barratt, Laurie Hall (business affairs manager), Vic Lanza 
(general manager m-o-r division), Peter Huns ley (marketing 
manager) and Bob Mercer (director of repertoire and marketing). 

<5 

•c 

THE PLEASERS, a London group already becoming known for 
its Beatles-influenced presentation in the face of the punk 
explosion, has signed to Arista. The four members of the band 
have adopted mop haircuts and wear matching suits in their Sixties 
style stage act-which includes much Beatles material as well as their 
own original songs. The first P leasers single. The Thames Beat EP 
is being rush-released on November 18.     
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Aardse sets up company 
. . . , -irv from Amslerd 

AMSTERDAM — Robert A. 
Aardse, 39. managing director of 
Dutch record company Dureco since 
1968, is to set up a company of his 
own as from January I, 1978. His 
partner: Peter Meisel. managing 
director of German record company 
Hansa. 

The new company will handle 
production, promotion, marketing 
and publishing and it will cover not 
just Holland, but Belgium and 
Luxembourg too. Distribution is by 
Ariola. 

The company, for which a name 
has yet to be found, will be 
headquartered in Haarlem, a city 
some 20 miles west of Amsterdam. 
In this area arc also the main offices 
of Dutch record companies EMI- 
Bovema, Negram, Delta, Ariola and 
CBS. 

Details of the new company are to 
be announced in early December and 
it will be launched internationally at 
the next Ml DEM in France. 

Aardse has worked for Dureco for 
17 years. He started as a salesman 
and was working on the promotion 
department before he became 
managing director. In the first year 

of his managing directorship in 1968 
the company had a turnover ol 1.5 
million Dutch guilders. In 1976, the 
turnover has risen to 20 million 
guilders. 

One of the highlights of his 
Dureco career was the US number 
one Venus, by the Shocking Blue 
group in 1969.' This 45 also topped 
the charts in many other countries, 
selling more than four million 
worldwide. Another highlight was 
the creation of the Elf Provincien 
label, with popular Dutch acts like 
Vadcr Abraham. Ben Cramer and 
Corry en De Rekels. 

Dureco is the Dutch branch of the 
International Pelgrim Group, a 
holding company with its 
headquarters in Brussels, which is 
also represented in France (by 
Sofrason) and in Belgium (by 
Fonior). 

It is not yet known who will be 
successor to Aardse as managing 
director. For the time being 
Dureco's management will be 
handled by Eddy Polmans, co- 
director of the International Pelgrim 
Group. Dureco, with around 100 
employees and headquartered some 

20 miles from Amsterdam, 
celebrates its 25th anniversary this 
month. 

edited 
by 

PETER JONES 

Record sales figures 

qenerate optimism 

   a nf generally bright picm 
HAMBURG - A general mood|| 
optimism, following .record sales 
fignrcs for the first six man hs of 
this year, was obvious at the 
Metronome convention here, 
attended by new director Rudolf 
Gassner, and his deputy Guenther 
Hensler, plus cmpoyees. 

Gerhard Weber, departing 
managing director, painted a 

Sales boom in Germany 

poses pressing problems 
«    /"xf P 

HAMBURG — German record 
company distribution and 
production chiefs are anxiously 
watching the computer turnover 
sheets. For now it is not low sales 
figures that cause trouble, but the 
tremendous backlog in orders. 

The German record market is 
experiencing its biggest boost in 
years. The chief importance comes 

Musicologist criticises records 
:,ARIS — The promise that the 
isinc sale of discs in France can be 
icld responsible, to an extent, tor 
he slow development of musical 
education in the country has been 
propagated here. 

It comes in an article by eminent 
French musicologist Jacques Tricot 
in the official bulletin of the French 
National Music Committee. 

While he says he is not against the 

increase in disc sales turnover, he 
says that a recorded performance, of 
any kind of music, is generally 
superior to that of one of the same 
work played in public. He adds that 
it is much easier to listen to a record 
and enjoy it than to attend a 
personal performance. Therefore 
there is a tendency for people to stay 
away from concerts and stay home 
for their entertainment. 

This, he claims, leads to a "lazy" 
attitude towards music and is, in the 
end, harmful to musical education. 
He says it also fails to encourage 
young people to study music for 
themselves. 

Today, writes Tricot, love of 
music is judged not by appreciation 
of music, but by the impressive 
collection of discs a music-lover may 
have. 

LISTEN TOTHE NEW 

URIAH HEEP 

X 

X 

SINGLE TREE ME' 3RO 48 

Already piling on the airplay 

ALBUM INNOCENT VICTIM' BRON 504 

OUT THIS WEEK 

LLiLlLLE 

not only from the death of Elvis 
Presley, much mourned here, but 
from the broad range of repertoire 
demanded in the shops. 

But the boom has its negative 
sides. Many companies arc not able 
to deliver immediately. Retailers 
wait for long periods, and pressing 
plants work three shifts daily, seven 
davs a week. The situation in plants 
is catastrophic, especially for the 
independents not geared to the mam 
industry. , , . , 

The run on records has alarmed 
producers too. Studios are booked 
fully on a 24-hour a day basis. Some 
producers go to nearby countries, 
some even into East Berlin, where 
costs are still quite acceptable. 

End result is that 1977 will be a 
"fat" year for the German industry, 
even if costs are still rising. But it 
would be a mistake to take 1978 
prospects on the evidence of 1977 
figures. 

Marketed byEMI Records Limited. 20. Manchesier Square. London Wl A 1ES 

EUROPEAN NEWS 
EVERY WEEK IN 

MUSIC WEEK 

generally bright picture of the 
German record industry but stressed 
that low-price imports from the UK, 
Netherlands and France provided 
deadly competition. 

Quoting such big names as Roger 
Whittakcr, Etta Cameron, and the 
Pasadena Roof Orchestra from the 
UK Weber said the battle for 
supremacy on the local market was 
likely to be very tough. 

Klaus Ebert, marketing director, 
showing video presentations of 
upcoming product said: European 
music fans are seeing the most 
exciting fall season in many years." 
He felt quality was constantly rising 
in the German market and the 
media showed "an unprecedented 
willingness" to accept, 
internationally, product made in 
Germany. 

But he stressed that only the 
records of highest standards would 
register worldwide. 

He added: "German rock groups, 
if they arc original, stand a good 
chance on the international market. 
If the press, radio and tv acted more 
on that, it would keep the process 
going whereby German product is 
widely accepted. Because of the 
media situation, though, German 
rock music is still just for a 
minority." 

Ebert said that because of the 
acceptance „ of contemporary 
German music, it was no longer 
thought in the UK and US that 
German "schlager" sounds typified 
German music. 

Sales director Heincr Wieland 
reported that the usual severe drop 
in sales did not occur this summer. 
He commented on the fast-building 
Austrian recording scene which is 
gaining popularity in Germany. 

EMI Electrola; 'you 

will remain number 1' 
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COLOGNE — "You arc, and you 
will remain, number one." That was 
the forceful and motivating message 
from Friedrich E Woltawa, EMI 
Electrola managing director, for 
employees attending this year's sales 
convention here. 

To an audience of 200, from 
Germany and abroad, he analysed 
the best-seller lists, talked about 
trading results and proved that EMI 
Electrola had further extended its 
position out in front of the German 
market. "This to us is a challenge 
for the future." 

Wottawa said he did not want 
Electrola to be looked upon merely 
as an industrial company but 
essentially as a producer of music. 
Records and tapes were only the 
technical means to duplicate music 
production which takes the disc as a 
sound carrier. 

The future, he said, would 
certainly bring technical changes. He 
talked of the coining involvement of 
record companies in the fields of 
audio-vision. "Our company's 
forces and resources will have to 
adapt to the changes in the media." 

He said a serious problem was 
piracy and though German public 
prosecutors were increasingly more 
aware of the significance of this 
crime, ii would still have to be sales 
representatives' duty to keep a close 
watch in order to track down the 
offenders. 

Companies had taken to marking 
their own product to lessen risk of 

nmh|ncs' another industry 
prWate mnVaS "^-P^nittod Private taping on ,0 b k 
Apart from legal initiatives^^ 

producert'^howcd'1 lapC' concern for improvements of^tiality 

on records and cassettes, so that 
private taping would inevitably 
entail a considerable loss of quality. 

He said: "We can win back a 
great deal in this .struggle through 
the improvement of quality." 

Slogan of the EMI Electrola 
convention was "Full Speed 
Ahead". Bernhard Krajewski, 
director of sales and marketing, 
said: "We have so much fire burning 
under the kettle that we simply have 
to go at full speed or else the kettle is 
going to explode." 

Local repertoire, introduced by 
Jochen, Radio Luxembourg dj, 
featured Freddy Brcck, Ireen Sheer, 
new signing Shari Garbo and the 
GDR duo Monika Hauff and Klaus- 
Dieter Hcnklcr. A concert was 
arranged at the church of the Maria- 
Laach Abbey by Herfried Kier. head 
of the classical a&r division, and 
Cologne group Black Fooss also 
performed. 

Kier announced 74 new 
productions, 85 re-releases, 23 
cassettes, five multi-cassette sets and 
a total of 151 albums available on 
the product roster. 

Upcoming album promotions 
include the Cliff Richard Greatest 
Hits compilation, a package ot 
oldies Giftrune Superplattc and The 
Beatles Love Songs. 

Helmut Fesi, international 
manager, gave a talk about record 
retailing and sales outlets in (he Ub. 
his view being that displays ana 
decorations were much n10^ 
efficiently and attractively planne 
in the American marketplace. 

"It should be the reCGji 
industry's aim to help improve the 
ways and means of providing 
effective displays." 
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WEA issues soul sampler 

by PAUL PHILLIPS 
FOLLOWING ON the success of 
their earlier SAM 78 segued disco- 
only alburn, WEA has issued SAM 
81 featuring 11 soul tracks. 

The first album had one side disco 
and the other side rock. Reason for 
the change this lime, according to 
WEA disco promotion manager 
Fred Dove, is simply for variety. 
"You have to do these things to 
maintain the interest," he told 
Music Week. 

Pressings and circulation of SAM 
78 were restricted to the recipients of 
WEA's disco mailing list although 
there were rumours of large sums of 
money changing hands in exchange 
for the six-title album. 

SAM 81 was launched with a 
special project in which eight venues 
were visited and members of the 
audience invited to take part in a 
market survey about black music. 
Participants were rewarded with a 
copy of the new album — featuring 
titles by Boncy M, Lament Dozier. 
Mass Production. Trammps and 
George Benson — and as a result 
pressing was more than doubled to 
700 copies. .   

Disco usage of the albums is for 
early evening dancers and they arc 
reckoned to be particularly useful as 
atmosphere builders. Fred Dove 
reports that response to SAM 81 has 
been heavier than to the previous 
album. "Djs have been directly 
influenced to go out and buy albums 
whose tracks were featured on the 
sampler. 

"Also, although it's difficult to 
prove this is connected, two of the 
tracks — by Boney M and Mass 
Production — quickly moved up the 
Music Week disco chart after we 
distributed the album." 

Boney M is a subject very dear to 
Dove's heart at the moment. 
Following a stunning performance 
on Top Of The Pops with their 
current hit Belfast they rounded off 
their British dates with a Rainbow 
Concert on October 29 which, says 
Dove, took them out of the purely 
disco league. 

"Normally with disco music if 
you take it out of the discos you 
think 'What's this all about'. But 
they did what no other disco band 
has done yet — they put on a real 
show with great lighting, a split stage 

and fantastic costumes." 
What the TOTP and Rainbow 

shows also proved was that m Boney 
M there is some very real musical 
and singing ability and this, taken 
with the peace/political lyrical 
content of Belfast could mark the 
beginning of a new maturity in disco 
music. 

Disco Picks 
STAR POTENTIAL: #*# Pop Top 
50, ## Disco Top 40, * Possibles 
VILLAGE PEOPLE San 
Francisco/In Hollywood (DJM 
DJF 20524, LP) pounding disco 
perfection, already charted on 
import action alone; the LP is a 
side-long segue, while an edited 
45 features San Francisco/Fire 
Island (DJS 10817) 
SARR BAND Magic Mandrake 
(Calendar DAY 111) powerful 
simple stomper *** 
MONTREAL SOUND Music 
(Creole CR 145) familiar- 
sounding lively leaper ••• 
CHIC Dance Dance Dance 

Ronnie Milsap's 

0* 

SlNCP 

It was 

vss C0^ 
Hear it now on: 

Downtown 

hitin'uSnOSSoVt:r 
" US pop charts! 

Capital 

BRMB 

Metro 

City 

Beacon 

Clyde 

Forth 

Pennine 

Swansea 

Victory 

Plymouth 

♦i u 11038) infectiously (A,'an,FK us disco chart- 
inventive uo 

ctEVIE* WONDER As (Motown 
™EG1091) gruffly pretty npd- 
tempo MoR**# with The 

Cock|E (Cactus CT IIOMMthy GRATEFUu DEAD Dancin'In The 
farmvard fun, no airplay streets (Arista DEAD 1) bouncy 
MIKE THEODORE ORCHES1 reviva| .. 
The Bull (Atlantic K 11035 gamEO Funk Funk/Good Time, Spanish-flavoured thumps , (Casab|anca CAN 112) specialist 

^VEdVAPN0SUlK,rSSES I've Found 

Available exclusively from RCA! 

London 01-969 6571 

Birmingham 021-553 6747 

RCA 
PB0976 

Love (Barclay CLAY 7001, 
Selects) full-length Euro. 
pounder, far better than the 
crudely edited 45 ## 

MUSCLES I'm A Girl Watcher 
(Big Bear BB 12) jaunty down- 
beat hustler — expect Midlands 
action ** 
GRATEFUL DEAD Dancm' In The 
Streets (Arista DEAD 1) bouncy 

toVE AND KISSES I've Found tunK.Tasre. .... 

Chart Commentary 
. . . ...C II \ vrilTON „„r.. I/C-DC by JAMES HAMILTON 

Nor.hern Soul, Southern Sou^ - 
now how about Eastern Soul.. A 
pattern has ^^S^'.^^eTouth- 
promotion people, that ^ Sout 
East and North-East often share 
fastesin records of a funky-.sh type 
many of which also click in East 
Anglia, East Midlands and up the 
East Coast. This week's Eastern 
batch includes Ross Royce (9), 
Village People (16), Fantastic Four 
(17), EWF (22), Le Pamplemousse 
(25) Your comments are invited. 

" Celi Bee (10). Whispers (13), 
Love & Kisses (18) are especially 
strong in London, Mass Production 
(24) is strongest in South-Easl, and 
Billy Paul (14) pulls North/Midlands/London 
Brick (7) and LTD (15) hit funky 
spots everywhere except in 
Wales/South-West   Vick. Sue 
Robinson (8) has split but strong 
support for both sides and is scoring 
everywhere, while DBM (6) smashes 
in Scotland and other pop- 
orientated areas  now slipping, 
Eddie Henderson (23) is decidedly 
flipped by those still charting him 
.... Con Funk Shun (28) and Nite- 

School (40) find Phonogram up to 
their DJ-serviced pre-release tricks 
again, which usually misfire as the 
disc's impact is dissipated before us 
actual release date. 

breakers 

Odyssey Native New Yorker (US 
RCA 12-inch) and Chic Dance 
Dance Dance (US Atlantic 12-inch) 
are big imports in Essex/South-East; 
Steel Pulse Nyah Luv (Anchor ANC 
1046) and Dillinger Cokane In My 
Brain (Black Swan WIP 6416) ^ 
reggae crossovers; Robcr_t

J?.. ■( 
Zodiacs (Oasis OASLP 503) and 
Carol Douglas I Want To Stay With 
You (Midsong FL 12222) are LPs 
still with gay supporti XTC Science 
Friction (Virgin VS 188) is 
consistently-tipped new wave; Cate 
Creme Unlimited Citations (Harvest 
HAR 5143) wins some DBM fans; 
Cado Belle Gimme Little Sign 
(Anchor AN 1) starts in Scotland; 
Warren Smith Miss Froggie/Rock n 
Roll Ruby (Charly CEP 113) grows 
in R&R venues; Supremes Baby 
Love (Motown EMTV 5) keeps 
cropping up off that album. Other 
discernible disco breakouts include 
Main Ingredient Reggae Disco 
(Power Exchange APX 265), 
Deniece Williams Baby Baby My 
Love's All For You (CBS 5779), 
Danny Williams I Hate Hate (Ensign 
ENY 7), Sylvester Over And Over 
(Fantasy FTC 144) — this last not 
o/w Down Down Down, as 
erroneously staled last week. 

(2) 
(4) 

DISCO TOP W 
Compiled from nationwide dieco DJ returns, but excluding any titles which have ptayiously appeared in Music Week's Top 30. 

BOOGIE ON UP, Rokotto (State STAT 62,12-inch) 
DONT LET ME BE MISUNDERSTOOD, Santa Esmeralda 
(Philips 6042325) 
SHOO DOO FU FU OOH, Lenny Williams (ABC 4194) 
BELFAST, Boney M (Atlantic K 11020) 
BRICK HOUSE, Commodores (Motown TMG 1086) 
DISCOBEATLEMANIA, DBM (Atlantic K 11027,12-inch) 
DUSIC, Brick (Bang 012) 
HOLD TIGHT/TURN THE BEAT AROUND. Vicki Sue Robinson 
(RCA PC 1029,12-inch) 
IT MAKES YOU FEEL LIKE DANCING, Rose Royce (Whitfield K 
56394, LP) 
ONE Love, Celi Bee (TK XC 9145,12-inch) 
DADDY COOL, Darts (Magnet MAG 100,12-inch) 
RUNNING AWAY, Roy Ayers Ubiquity (Polydor 2066842) 
MAKE IT WITH YOU, Whispers (Soul Train FC 0996,12-inch) 

14 (28) ONLY THE STRONG SURVIVE, Billy Paul (Philadelphia PIR 
5699) 
BACK IN LOVE AGAIN, LTD (A&M AMS7319) 
SAN FRANCISCO/HOLLYWOOD. Village People (DJM DJF 
20524, LP) 
I GOT TO HAVE YOUR LOVE, Fantastic Four (Atlantic K11017) 
I'VE FOUND LOVE, Love & Kisses (Barclay BAR 701) 

19 (19) JAM JAM JAM, People's Choice (Philadelphia PIR 81370, LP) 
(31) ROCKOLLECTION, Laurent Voulzy (RCA PB 8067) 

21 (21) GOIN'PLACES, Jacksons (Epic EPC 5732) 
22 (32) SERPENTINE FIRE. Earth Wind & Fire (CBS 5778) 
23 (14) THE FUNK SURGEON, Eddie Henderson (Capitol CL15937) 
24 (29) I BELIEVE IN MUSIC, Mass Production (Cotillion K 11021) 
25 ( —) GET YOUR BOOM BOOM AROUND THE ROOM. Le 

Pamplemousse (Barclay BAR 702) 
26(37) HOW LONG, J. J. Barnes (Contempo CS 2123) ... 
27 ( —) CAPTAIN KREMMEN. Kenny Everett & Mike Vickers (DJ 

DJS 10810) 
28 (-) FFUN, Con Funk Shun (Mercury 6167597, pre-release) ... 
29 (-) YOU'VE LOST THAT LOVIN' FEELIN'. Righteous Bros (Pn'1 

Spector 2010022) 
30 (17) IT'S ECSTASY, Barry White (20th Century BTC 2350) 

H m bcco S-F MY L,FE' Dooleys (GTO GT110) 
S of ouU UP' 0|YmP'c Runners (RCA PB 5048,12-inch) 
S ™ f"°PPJNG BABY. DD Sound (Mercury 6007155) n ^ 34 (20) LOVE S UNKIND/TAKE ME, Donna Summer (GTO GTLP 026. 

^C0M0T,0N'81 Coco (US import AviLP) 36 (-) YOU CANT TURN ME OFF. High Inergy (Motown TMG 1(^ 
J RE) FABULOI LQ R ADC 1*1:11:.-inoi-ra FR 13731' 

3 (6) 
4 (3) 
5 (1) 
6 (11) 
7 (10) 
8(22) 

9 (15) 

10 (5) 
11 (9) 
12 (13) 
13 (7) 

15 ( —) 
16 (23) 

17 ( —) 
18 (38) 

38 ( i TYA0MU4nE|lfoBUL0US BABE' Kenny Williams (Dacca FR M I |PACE, space (Pye7N 257561 
40 - D^l vnm®dc PP^D DANGiW YET, Gonzaiaz (EMI 27061 

m?e ) K FRENCH. Nite School (Ensign ENY 10. P 
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ULJ60 Records are 

D D 
D D A A A 

This Autumn you know demand will be great for the 
records and tapes of, 
GEORGE BENSON BONEY M DOORS JACKSON 
BROWNE AMERICA RYCOODER ALICECOOPER 
DOOBIEBROS CSN+NEILYOUNG DAVE EDMUNDS 
EAGLES ELP FLEETWOOD MAC FOREIGNER FOUR 
SEASONS DAVID GATES-f-BREAD ANDREW GOLD 
EMMYLOU HARRIS LED ZEPPELIN LITTLE FEAT YES 
MANHATTAN TRANSFER TRAMMPS RALPH McTELL 
JONI MITCHELL VAN MORRISON CANDISTATON 
ROD STEWART SMALL FACES LINDA RONSTADT 
TODD RUNDGREN FRANK SINATRA ZAPPA 4- 
MOTHERS JESSE WINCHESTER ROLLING STONES 
CARLY SIMON BONNIE RAITT AWB ROSE ROYCE 
DETROIT SPINNERS. 

And as part of WEA's greatest ever trade and con- 
sumer promotion campaign, we are running a 
giant consumer competition from week ending 
November 19 to week ending December 17, to 
bring customers into your store!- 

This extravaganza will be known as the WEA 
Records Starspangled Namedropper Competi- 
tion. Prizes totalling £5000 are to be won compris- 
ing fabulous Stereo HI-FI systems from ROTEL, AKAI 
and WHARFEDALE, and £20,000 of National ad- 
vertising will appear in The SUN. Daily MIRROR, 
Daily MAIL, Daily EXPRESS, MELODY MAKER. NME 
and SOUNDS. 

ORDER NOW 
FROM YOUR WEA SALESMAN- 
YOU CAN'T AFFORD NOT TO! 
For those dealers we cannot call on personally, 
competition entry forms will be available FREE with 
your telephone orders from WEA from Monday, 
November 7. 

oyjea 

Marketed and distributed by WEA Records Limited. PO. Box 59. Alperlon Lone. Wembley. Middlesex. HAO IF J Telephone 01-998 5929, or order from your WEA Salesman. 
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