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Davis and 

Lander set 

Radar label 
MARTIN DAVIS, managing 
director, and Andrew Lauder, head 
of a&r, who recently resigned from 
United Artists Records (Music 
Week, November 19), have formed a 
joint-venture partnership with 
WEA. 

Their company, to be known as 
Radar Records, subject to copyright 
clearances, is being backed directly 
by WEA-UK and will be available 
under licence to WEA companies 
elsewhere. It will have its own label 
identity in major territories. 
Announcing the deal last week, John 
Fruin, managing director of WEA, 
told Music Week that WEA-UK 
regarded the Radar signing as "the 
most important deal we have set up 
for next year". 

The arrival of Radar at WEA 
points to the American company's 
intention to boost its drive into the 
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LEICESTER-BASED printers for the record industry, E. Hannibal & 
Company, celebrated the completion of its new £250,000 factory by hosting an 
open day for its customers recently. Among the company's services are the 
"instant print" of record label blanks. Pictured here with the gold disc 
presented to Hannibal by CBS for Bridge Over Troubled Water is company 
managing director Chris Hetherington, with, from left, Rod Stephens of 
Readers Digest, Stan Foster and George Baldwin of Decca, and David Hoey of 
RCA. 

TV advertising in Woolworth disc push 

by BRIAN MULLIGAN 
WOOLWORTH IS embarking on 
its biggest promotion of records 
ever, utilising extensive tv 
advertising, and the nation's record 
companies almost without exception 
have rallied to give the multiple 
maximum support. 

Not only is the chain slicing 60p- 
£1.50 off specific top-selling 
records, but is also offering 
consumers the opportunity to win 
holidays abroad. The Music City Of 
The World competition is open to 
consumers purchasing records or 
cassettes costing £2,50-plus and the 

top prize will be five 10-day trips to 
Los Angeles for two. The runner-up 
prizes will be two weekends in 
Amsterdam and two weekends in 
London, for two people in each 
case. Additionally there will be 1000 
consolation vouchers, worth £3.50. 

The chief in-store method of 
communicating details of the 
competition and some of the 
repertoire available will be through a 
40-page booklet entitled There's 
Always Something New In 
Woolworth Record Racks. It is a 
four-colour publication and carries 
26 pages of advertising from record 

'Adult' albums pose 

pressing problems 

by JOHN HAY WARD 
OBSCENE LANGUAGE on record 
is causing difficulties for two 
companies with albums scheduled 
for release in the next fortnight. 

The first is Derek And Clive Come 
Again on Virgin Records which CBS 
has refused to press despite advance 
orders of 20,000. 

Last year Island Records ran into 
similar problems with its Derek And 
Clive album and ended up 
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distributing it on an ad hoc basis and 
seeing it ship silver, in spite of a 
multiples boycott. 

Now Virgin has claimed that the 
LP — recorded by tv stars Peter 
Cook and Dudley Moore — will be 
pressed and distributed nationwide, 
but is refusing to name the 
contractor. 

Said Virgin press officer A1 Clark: 
"All I can say is that CBS is not 
pressing the album. Someone else is 
pressing it, but we are not prepared 
to reveal who it is." At press lime, 
no-one at CBS was available to 
comment on why the Derek and 
Clive album was not being pressed. 

Meanwhile, Virgin Records boss 
Richard Branson has been told to 
appear in court in Nottingham on 
obscenity charges relating to record 
shop window displays for the latest 
chart-topping Sex Pistols LP in the 
town. He is due in court on 
Thursday (November 24). 

The other record company that 
looks like running into trouble this 
month is Creole which releases The 
English Language LP on the 
specially-created Stag label. 
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companies. Three million copies are 
being printed. 

Records will be featured in their 
own separate commercials as pan of 
Woolworth's general tv activity 
which began on Sunday night with a 
two-minute advertisement taking up 
the whole of the commercial break 
before the James Bond film You 
Only Live Twice. The record 
commercials, each lasting 30 seconds 
will be seen about 12 times per 
region while the promotion lasts 
until January. Records will also be 
mentioned in the company's 45- 
second general commercials. 

Taberge' disc 

re-recorded 

after BBC ban 
FOLLOWING A BBC ban of Kenny 
Williams' You're Fabulous Babe, 
because, according to Radio 1 
executive producer, Doreen Davies, 
it advertises a commercial product, 
it has been re-recorded for airplay 
purposes. The Decca single, which 
this week moves from 42 to 37 on the 
BMRB lop 50 used by Music Week 
and the BBC, is based on a television 
jingle which promotes a Faberge 
perfume called Babe. 

In the wake of the ban, producer 
Chris Denning spoke at the weeked 
.10 Derek Chinnery, head of Radio 1, 
and asked if the BBC would consider 
lifting the ban if the lyrics were 
amended, Chinnery, according to 
Denning, said he could see no 
objection to this, and suggested the 
amendment of the word 'babe' to 
'girl'. 

On Monday (21), Denning 
arranged by transatlantic telephone 
for Williams to recut the song in 
New York, and for the backup 
vocals to be amended, too. "It's the 
first time I've produced a record 
from 3,000 miles away," he said. 
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Radio 1 playlist 

for publication 

by GODFREY RUST 
RADIO 1 is to publish a playlist, 
beginning this week. Each 
Wednesday the Featured 40 — a list 
of records due to receive heavy 
airplay on the station the following 
week — will be made available to the 
industry. Because of printing 
deadlines Music Week will publish 
the playlist on the following 
Wednesday, in the middle of the 
week in which the Featured 40 
operates. 

The new list is more or less the 
same as the "Front Page" of the old 
Radio 1 playlist which was never 
published, although the BBC has 
always given out specific 
information to record companies 
and others on request. 

A record on the Featured 40 will 
gain maxiplay — normally about 12 
plays on Radio 1 daytime 
programming (7.0am! — 4.30pm) 
during the week, although because 
no strict rotation operates on the 
station there is no guaranteed 
amount of play. 

Executive producer Doreen 
Davies told Music Week that the 
Featured 40, representing about one- 
third of the daytime music output, is 
being published in response to all 
parts of the industry. The move will 
certainly be welcomed by retailers, 
but reactions from record company 
promotion men are likely to be 
mixed. With the publication of the 
40, Radio 1 has said that promotion 
men should no longer telephone for 
paylist information after it has been 
compiled in committee on Tuesday 
mornings. More importantly Radio 
1 has scrapped the celebrated "Page 
Two" of the old playlist which 

referred to other current records not 
receiving maxiplay but approved by 
producers and likely to be played on 
at least one daytime show. 

While it may not have too much 
value at Radio 1 whose producers 
are free to programme largely as 
they chose, provided they include an 
appropriate amount of Featured 40 
records, "Page Two" was often a 
lifesaver for a promotion man 
needing some early evidence of 
interest in his product. 

Record companies will probably 
welcome publication of the playlist, 
but Radio 1 may come under fire for 
scrapping Page Two. Some 
observers believe that Radio 1 has 
been moving recently towards a 
lighter Top 40 music format to 
combat local commercial radio. 
However, Doreen Davies stressed 
that there were no changes in Radio 
1 programming policy. 

Presley rarities 

for Britain? 
by ADAM WHITE 

CHARLY RECORDS may next 
year issue in Britain Elvis Presley's 
rare recordings made as pan of the 
'Million Dollar Quartet' in the mid- 
Fifties. The session, taped by Sun 
chief Sam Phillips in Memphis, 
features the late singer harmonising 
with Johnny Cash, Jerry Lee Lewis 
and Carl Perkins on material like 
Blueberry Hill, Tulti Fmtti, The Old 
Rugged Cross and Peace In The 
Valley. 
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Sod Cafe's debut album;' Fonx To-ra' 
This is without doubt, one of, if not the best rock debut by a 
British band this year...' Mike Davis, Sounds. fjil 

Sod Cafe are appearing on'So It Goes' this weekend. pL 25101 
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Booze beats discs for leisure £s 

by BRIAN MULLIGAN 

DESPITE THE massive amounts of 
money invested by the UK record 
industry in promoting its product, 
which over the five years to 1976 has 
increased the total retail market 
value of sales by 150 percent to 
£254.2 million, recorded music is not 
growing in public appeal. 

This is revealed in the new issue ot 
the BP1 Year Book — the Centenary 
Edition retailing at £2.95. A survey 
of the UK Leisure Markets, 
produced by the Henley Centre For 
Forecasting, shows that in 1972 
leisure spending amounted to £8,300 
million, of which recorded music 
accounted for 103.1 million (1.3 
percent). But in the intervening 
years, as leisure spending increased, 
the percentage going on records has 
been in decline. The industry's best 
performance came in 1974 when it 
accounted for 1.9 percent of £10,700 
million. But in 1975 and 1976 the 
percentage went down to reach 1.7 
percent of a grand total of £15,100 
million. But the industry's 
performance is consistent with the 
amount of money spent on leisure 
activities. As a percentage of total 

consumer spending, leisure in 1972 
accounted for 20.7 percent, rose in 
1973 to 21.1 percent and then went 
down. In 1976 it stood at 20.4 
percent. 

But the survey shows that while 
records arc less popular, alcohol has 
retained its attraction to leisure 
seekers. From accounting for 35.2 
percent of spending in 1972, it was 
claiming 39.5 percent in 1976. 

In the same period, the Year Book 
discloses, the price of singles has 
risen from 50p in 1972 to 70p in 1976 
and pop LPs from £2.12 to £3.25. 
This is equivalent to an increase of 
67 points, while the retail price index 
over the same period has climbed by 
143 points. (1960 equals 100). 

Another of the many surveys 
contained in the book throws some 
light on the market share of the main 
companies, based on consumer 
expenditure monitored by Attwood 
Statistics. In 1976, EMI took 21 
percent of the singles market, 
followed by CBS (16) and Pyc (11). 
On 12-ins LPs, EMI took 22 
percent, with CBS (9) in second 
place and Phonogram (7) coming 
third. Surprisingly no reference is 
made to the BMRB market survey 

prepared for Music Week and 
generally referred to by the industry. 
In 1976, according to BMRB, the 
leading companies on singles were 
EMI (18.4), CBS (14.4). Pye (9.7) 
and on albums, EMI (21.2), CBS 
(10.6), WEA (10). 

The Year Book is an exhaustive 
work on the contemporary state of 
the industry and market — but 
although subtitled the Centenary 
Edition has little historical 
information outside of a diary of 
recorded sound history and another 
article also contributed by IFPI, on 
The Gramophone Record 100 years 
on. But anybody wanting to find out 
about the industry of today and 
current attitudes will find the book 
exceedingly useful. There are articles 
on the pop and classical markets, 
tape and piracy, the charts, the 
making of a record, the future of 
retailing and the work of the GRRA 
included in the informative editorial, 
along with necessary explanatory 
features on the work of the various 
professional bodies like PRS, 
MCPS, MU and MPA. It also 
contains listings of record 
companies, labels, studios and 
publishers. 
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new album 

Released Dec 2nd 

Produced by the 

Philly hit-makers 

Gamble ftHuh, 

it's Billy's best 

album yet- 

a really strong 

chart contender. 
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Rainbow label challenged 

bv Hadaway organisation * ... ..1 rtff" action, and to apply for a 
THE RIGHT of the newly-formed 
Rainbolv Record Producnons 
company, headed by Aa -- 
{Music Week, November 19), to 
release records under the Ramb0 

name or mark is being challengedin 
the courts by the Henry Hadaway 
Organisation 

nwns satni r 
actively HHO, which owns Satril Records, 

Order from CBS Order Desk, Tel: 01 -960 2155 CBS Distribution Centre, Barlby Road, London W10 

states that it has been 
trading under the name and 
trademark of Rainbow ^Rccor s 
since December 1974 and in th 
areas of record production, 
promotion, marketing and product 
release it has used the Rainbow 
Records logo since early 1975. 

Because "many of its customers 
and associates are extremely 
confused about the present use ot 
the name by this new company, 
HHO has instructed its solicitors to 
sue for damages under a "passing- 

More TV time 

for Richard's 

40 Golden 

Greats double 
CLIFF RICHARD'S 40 Golden 
Greats will return to the small screen 
in December, with an extra round of 
advertising to beef up sales over 
Christmas. 

The package was originally 
released to the television tune of 
£265,000 in October, and some retail 
observers believe that it has to date 
performed rather below EMI's 
expectations. The new campaign, 
blueprinted by the company's 
commercial development division, 
also includes co-operative 
advertising with dealers in local 
newspapers. Sale-or-return for the 
2LP does not expire until the end of 
January. 

As well as its short-term, 
television-related sales life, the 
Richard package will, EMI believes, 
have good long-term prospects as a 
catalogue item. It will certainly 
benefit from Cliffs 20th anniversary 
celebrations next year, which include 
an in-concert reunion of the singer 
with the Shadows for a two-week 
London Palladium season from 
February 27. Apart from a special 
charily show three years ago, 
Richard and the group (members 
Hank Marvin and Bruce Welch also 
celebrate 20 years in showbusiness in 
1977) have not performed on stage 
together for ten years. 

off action, anu ayyiy ior an injunction to stop this alleged 
infringement of copyright. 

The statement by Sixx in Music 
Week to the effect that he had been 
able to register the Rainbow name 
without difficulty because it is a 
popular word used in many trade 
names, is strongly disputed as 
"irrelevant" to the current issue, 
because it is only the use of the word 
on a record label of chich HHO is 
complaining. The company has in 
fact been associated with the name 
Rainbow, applied to restaurants, 
cinemas, snack bars rehearsal 
studios and other ventures, for more 
than 20 years, through Hadaway 
family businesses. Although an 
approach was made by the new 
company, no negotiations have 
taken place about the use of the 
name. 

Harris hosts 

210 shows 
BOB HARRIS, best known for his 
hosting of BBC-TV's Old Grey 
Whistle Test, is to compile and 
present two weekend programmes 
on commerical radio. Following the 
departure of Mike Read, dj on 
Radio 210, to Radio Luxembourg, 
Harris is taking over the two vacant 
slots — a Sunday evening golden 
oldies programme and a four-hour 
rock show on Saturday nights. This 
show has been given a new format to 
allow Harris full control over the 
music used. 

"It seems I have the freedom to 
expand in any direction I like, so it 
will reflect my tastes and will contain 
rock, soul and perhaps even some 
classical music", he said "I will 
however be continuing my 
commitment to Whistle Test." 

Harris is moving into a new home 
in Berkshire and was hoping to be 
able to work on an independent 
local station near there. 

Neon launch 
THIS WEEK'S new wave label 
launch comes from Wolverhampton 
where local group Neon Hearts has 
issued a double 'A' sided single on 
its own Neon Hearts label. 

Entitled Venus Eccentric b/w 
Regulations (NEON 001) the 45 is 
being distributed by Selecta 
(London) or by mail order from the 
group's headquarters at 68, Limes 
Road, Tettenhall, Wolverhampton. 
Telephone Wolverhampton 753047 
or 27241. 

(November 29 1967) 
GRRC SENDS letter to ail record 
companies seeking a "fair and just" 
increase in profit margins .... Saga 
plans release of sull-price Psyche 
label .... RR reports Roiling 
Stones and Beatles planning a joint 
business venture with premises in 
Caledonian Road .... 40 British 
companies take biggest slice of 
Midcn bookings .... Keith Prowse 
marketing breathalysers through 
record dealer accounts at a retail 
price of five shillings .... Decca 
release Their Satanic Majesties 
album by Rolling Stones .... 
Music For Pleasure moves to new 
Feltham h.q with hits by 
Long John Baldry, Val Doonican 
and Foundations, Pye scores three 
of top four positions in Top 50. . . . 
Beatles Hello Goodbye makes first 
week entry at number nine .... 
American Decca registers name of 
its new UK company as MCA 
Records. 

(November 25 1972) 
RECORD COMPANIES report be 
October sales for years an 
anticipate a "fantastic" Christina 
largely due to the consumer interei 
being generated by tv albums . . • 
first prosecution for allege 
bootlegging under tought 
Performers Protection Act set to h 
heard in Wolverhampton o 
December 11 .... Jeff Krug< 
renegotiates Ember's optio 
agreement for the UK for relea< 
rights to any Capitol materl: 
declined by EMI under which I 
secured Glen Campbell .... MCP 
attempts to persuade Sony to chanj 
wording of advertisemei 
encouraging home copying .. 
DITB warns MTA Training Centi 
that it should do more to pay its ws 

Island opens new sale 
distribution centre in Brentford .. 
Chuck Berry's My Ding-A-Lir 
displaces Osmonds' Crazy Horses i 
number one single. 
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EMI plans Wonder 

triple for December 

STEVIE WONDER'S long-delayed 
Anthology, a three-album set of his 
greatest hits of the Sixties and early 
Seventies which was originally set 
for release three years ago will be 
available in Britain next month. 
EMI is importing finished US 
pressings, to sell as a £6.99 limited 
edition on disc and tape. 

At the same time, the company's 
licensed repertoire division is 
planning to repromote Wonder's 
Songs In The Key Of Life for 
Christmas sales, using a "perfect 
gift" theme. 

The Anthology 3LP includes a 12- 
page colour booklet in the shrink- 
wrapping, while the contents 
document Wonder from the 
beginning of his career with Motown 
in 1962 via hits like Fingertips, 
Uptight, I Was Made To Love Her, 
For Once In My Life, My Cherie 
Amour, Never Had A Dream Come 
True and If You Really Love Me. It 
also includes two previously- 
unreleased tracks, If I Ruled The 
World and Until You Come Back To 
Me, the latter a 1974 hit for Aretha 
Franklin. 

The package (Motown M9-804A3) 
is not being issued in the US in the 
same form; Motown there is 
preparing a new triple, Looking. 
Back, though it will contain 
virtually the same material. 

The original availability of the 
Anthology three years ago was 
delayed when Wonder, who has 
total artistic control over the release 
of his records, began renegotiating 
his Motown contract. 

The EMI campaign for the 
Wonder work will comprise press 

advertising in New Musical Express, 
Melody Maker, Blues & Soul, Black 
Music and Black Echoes during 
December. This will be augmented 
by a special in-store full-colour 
poster which will be mailed to the 
trade, as will a sticker which dealers 
can apply to the 3LP (it details and 
promotes the contents). 

Songs In The Key Of Life will be 
boosted by radio advertising on 
Capital, Clyde, Piccadilly and 
BRMB. The 15-second commercials 
— of which there arc four different 
to be aired in rotation — showcase 
three hit tracks from the double- 
album, plus Isn't She Lovely. EMI is 
also taking 400 pairs of bus backs in 
Central London on prime routes, 
and supplying retailers with special 
stand-up display cards for counter 
use. A film of Wonder performing 
As, his current single lifted from 
Songs, is being screened on the 
Wilde Rock video circuit. 

The decision to repromote, said 
Motown general manager at EMI, 
Alan Fitter, stems from the belief 
that there is still much sales mileage 
in the 2LP, especially during the 
Christmas season — hence 
employment of the gift theme for the 
campaign. 

This move and the release of 
Anthology will not, he added 
interfere with Wonder's regular 
product release schedule, which 
should see his new LP, The Secret 
Life Of Plants (a film sound-track), 
released around next spring. 

LETTERS PAGE 8 

MTA, FMIO 

plan May 

conference 
THE MUSIC Trades Association is 
looking for a dealer who does not 
like them. At the first Music 
Industries Conference which is to be 
held next spring, the MTA hopes to 
have the subject "Why I am not a 
member of the MIA" on the agenda, 
and is asking dealers who want to 
talk on that topic to contact the 
Association. 

At a meeting held on November 8 
the MTA, in conjunction with the 
Federation of Music Industry 
Organisations took initial steps to 
plan the first Music Industries 
Conference, which will be held in 
Bournemouth, May 7-10, next year. 
The bodies making up the FMIO 
include the Music Publishers 
Association, Piano Manufacturers 
Association, Piano Publicity 
Association, Electronic Organ 
Association, the Association of 
Musical Instrument Industries and 
British Phonographic Industries 
Ltd. 

In the past the only music trades 
conference held has been that of the 
MTA itself, but next year a more 
broadly-based event if being 
organised — the first of its type in 
this country. A number of leading 
national and specialist speakers are 
being invited, but one the MTA in 
particular is still looking for is the 
dealer who has decided not to be a 
member, and is prepared to explain 
why. 

Prospective speakers on this topic 
should contact the MTA secretarial 
at 5 Denmark Street, London 
W.C.2. 

Charisma three for Christmas drive 
CHARISMA RECORDS' 
Christmas campaign centres on three 
new albums, Monty Python Instant 
Record Collection, The Intergalactic 
Touring Band, and Brand X, The 
Python LP is a collection of some of 
their greatest hits, while the 
Intergalactic Touring Band album is 
a concept record featuring such 
names as Dave Cousins of the 
Strawbs, Ben. E. King, and Annie 
Haslam of Renaissance; Brand X is a 
new live album containing three 
previously-unreleased songs. 

The Intergalactic LP will be 
promoted on Capital, Clyde, 
Piccadilly, City and BRMB while the 
Monty Python LP has been booked 
for the Daily Mirror phone line from 
December 7 for one week. In 
addition there will be major window 
displays throughout the London 
area, and further window displays 
have been booked throughout the 
country from January 8 for the rest 
of the month; all three LPs will be 
featured in the displays. Dealers will 
also be supplied with point of sale 
material. The Python album is being 
released in a unique sleeve which 
forms a 12-inch box. 

WEA IS releasing the new Yes 
single, an edited version of Going 
For The One from their current 
album of the same name, in limited 
edition 12-inch form (with a special 
colour sleeve) for the first 30,000 
copies. The B side is Awaken Part I, 
edited from the same LP. 
RCA IS to re-promote two catalogue 
albums with Christmas market 
potential this year. The Snow Goose 
by the London Symphony Orchestra 
with Spike Milligan, which entered 
the charts last year, has been 
presented to the radio stations again, 
and the usual press efforts to 
organise newspaper and magazine 
editorial items about it will be 
renewed. The RCA album of the 
songs from Harry Nilsson's musical 

raii 
The Point will also be freshly 
promoted to coincide with the new 
production of the. show at London's 
Mermaid Theatre. Although this has 
no connection with the record 
company — Nilsson is not this time 
directly involved — RCA hopes to 
arrange a campaign lying the album 
in with the show, which will star ex- 
Monkees Mickey Dolenz and Davey 
Jones. Album displays in the theatre 
are likely to be part of the 
promotion. 
WEA HAS embarked upon the 
second phase of its catalogue- 
oriented Starspangled Name- 
dropper competition, with the first 
of many consumer advertisements 
promoting WEA records and 
encouraging consumers to enter the 
competition, which offers £5,000 of 
hi-fi prizes. 

Full-page advertisements will 
appear in Melody Maker, NME, 
Sounds and Hi-Fi Answers, with 
half-page space in the Sun, Daily 
Mirror and Daily Mail. These run 
through to December 17, while the 
competition itself closes on January 
13, 1978, to take advantage of 
Christmas gift tokens. 

The WEA merchandising team 
will be installing an extensive series 
of in-store displays, comprising a 3D 
centrepiece, five different 
showcards, posters and sleeves. 
Posters will be distributed to all 
dealers, who have access to 
competition forms through WEA 
telephone orders. 

A CAMPAIGN to promote Satril's 
Stardust LP by the band of the same 
name, and their new single 1 Really 
Love You Stop, is being launched by 
WEA and Satril as a joint operation, 
organised around the group's 
current UK tour. Nationally, general 

media servicing and advertisements 
in trade and consumer press will be 
used, and at a regional level, special 
Stardust promotion nights are to be 
held in discos, with discount 
vouchers for the single being 
distributed by Satril. The voucher 
promotion is being backed up with 
window and in-store displays, front- 
of-house displays at tour venues, 
posters and local press and radio 
advertising. The band is to tour 
commercial stations and make 
personal appearances at selected 
retail outlets. 

RADIO SPOTS have been booked 
on Capital, Piccadilly, BRMB, 
Clyde and City to promote the new 
album, Inter-Galactic Touring 
Band, released by Charisma this 
Friday (25). Also included in the 
promotion campaign are specially- 
designed mirror boards and mobiles 
depicting the album's sleeve, and 
there will be 80 window displays in 
London between now and 
Christmas. In the New Year the 
window displays will then go 
nationwide. Additional promotion 
includes across-the-board press 
advertising. 
AS PART of the promotion 
campaign for the new Brass 
Construction album, Brass 
Construction 3 (UAG 30124), 
United Artists is offering 2,500 
money-off vouchers, to be 
distributed via discotheques. 
Selected discos around the UK are 
being invited to have a Brass 
Construction evening on November 
25, the day the album is released, 
with copies of the LP and vouchers 
offered as prizes in various dancing 
competitions. Each voucher — 
available at 150 discos — will offer 
80p off the price of the LP at 70 
selected retail outlets. In addition, 
disc jockeys are also being supplied 
with Brass Construction hats and 
stickers. 

FURTHER TRIMMING of Island's activities anticipated with 
sale of pressing plant to a major, — but company denies that 
Chris Blackwell about to sign a UK licensing deal not only 
CBS and WEA disappointed not to secure services of David 
Betteridge, but also Chrysalis A&M figured exclusively in 
Boots discount offers advertised in national press last Saturday 
— but the offer nobody could refuse, except perhaps Decca 
which is missing, an opportunity to place four-colour advertising 
in three million 40-page giveaway booklets produced by 
Wool worth to promote its records and accessories   Polydor 
staff will be standing by their desks on December I when new 
commanding officer Tony Morris expected to take over — but 
outgoing chief Fred Haayen although based in Hamburg is 
keeping his Wimbledon home. 
IT NEVER rains — after burglars broke into his St. John's 
Wood home (for the third time) in the early hours of Thursday, 
MSD chief Ian Miles arrived at work to find intruders had taken 
£3,000 worth of hifi equipment Alan Warner strikes again 
— UA looking to repeat 1975 Laurel and Hardy Trail Of The 
Lonesome Pine success with a reissue of Dooley Wilson's As 
Time Goes By from the Bogart-Bergman film Casablanca  
surely the real cheque of £20,000 for advance royalties for the 
Supertracks LP was presented to Alan Weekes of Sports Aid 
Foundation at Phonogram Sales Conference, not at last week's 
formal press reception?   new Island signing Warsaw Pakt 
aiming for Guinness Book of Records — at midnight on 
Saturday band starts recording an album at Trident for release in 
London's West End at 6.0 pm on Sunday. 
NEW DECCA a&r head Mike Smith celebrated birthday last 
week with chart entry for his first signing Kenny Williams — 
only to learn next day that the record, based on Fabergee 
commercial melody, had been banned by the Beeb   
according to CBS press release, advance bookings for David 
Essex Dominion Theatre concerts exceed Star Wars which opens 
there on December 27  Italian publisher Alex Perucchini in 
London from November 26, staying at Cumberland Hotel  
to promote Uriah Heep's Innocent Victim album, Bronze gave 
media representatives ski jackets with personalised name tags 
 Charly Records received order for 150,000 Sun Legendary 
Performers albums from Saudi Arabia where they will be used to 
give schoolchildren lessons in r&r history — we have publicist 
Max Needham's word on this. 
CONDUCTOR HEATH opens The Trumpet Shall Sound 
exhibition of talking machines, many from EMI's large 
collection, at Science Museum on December 12   while on 
November 23, also with EMI assistance, Dog And Trumpet pub 
in Great Marlborough Street opens a Gramophone Room, both 
avants are part of Centenary of Recorded Sound celebrations 
  horrible rumour emanating from the States suggests that 
Paul Simon wants a modest four million dollars per album to 
resign with CBS   last Thursday, Thin Lizzy's Phil Lynott 
turned d-j and took over Phil Easton's rock show at Radio City. , 

O 

a beautiful new single from 

CAROLE KING 
Available November ISih on Capitol CL15949 

(from the album 'Simple Things') 

SCREEN GEMS-EMI MUSIC 
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More increases from 

Phonogram and RCA 

LATE-IN-ihe-season price increases 
have been announced by 
Phonogram and RCA. Both 
represent their second round of rises 
this year. 

At Phonogram with effect from 
December 1. singles will go up from 
75p to 80p while mid-price albums 
increase by lOp to £2.45. Standard 
pop LPs move up from £3.25 to 
£3.50, deluxe from £3.50 to £3.99 
and double albums from £4.99 to 
£5.50. 

However, super-deluxe pop and 
classical product remains unchanged 
at £3.99 and classical box-set prices 
stay the same. Tape price-tags 
follow a similar pattern. 

Explained Phonogram's financial 
and commercial director Glyn 
Williams: "Our aim has been to help 
the dealer as much as possible. The 
price structure has been rationalised 
resulting in only two pop price 
categories at £3.50 and £3.99 and at 
the same time the price list has been 
re-designed and greatly simplified." 

RCA's increases, effective from 

November 28, amount to an across- 
the-board ten percent hike. Singles 
go up five pence to 75p while full- 
price pop and classical albums 
increase from £3.49 to £3.99; special 
price deluxe albums, currently £3.69, 
increase to £3.99. Other changes 
includes tape — both cassette and 
cartridge — from £3.50 to £4.10, the 
low-price label from £1.99 to £2.25 
on records, and £2.25 to £2.50 on 
tape. Mid-price albums however 
remain at £2.49. 

RCA is also considering pegging 
the price of a new double-play 
cassette, Elvis In Concert, featuring 
Elvis Presley's last recordings. The 
equivalent double-album now costs 
£7.98 but under the new price rises, 
the cassette version would be £8.20. 
An RCA spokesman said that 
dealers would obviously have to 
point out to the public that the 
cassette was a double-play tape, but 
he added: "We expect to announce a 
new price structure soon, it is hoped 
that the price can be retained at the 
£7 level." 

Presley rarities for 

Britain via Charly? 

FROM PAGE 1 
Charly managing director, Joop 

Visser, told Music Week that Shelby 
Singleton, who acquired rights to 
Sun from Phillips (excluding 
Presley's solo recordings, which 
were bought by RCA) in 1969, 
claims to have the quartet tapes. He 
has said he will make them 
commercially available, so Charly 
should automatically gain rights as 
Singleton's UK licensee. Visser will 
hear the tapes when he visits 
Singleton in Nashville at the end of 
this month. 

The four-man session shapes up as 
the rarest unreleascd recordings to 
feature Presley, though their 
existence has been known about for 
years. According to Martin Hawkins 
(who has been compiling and 
annotating Sun LP re-issues for 
Charly) and Colin Escott in their 
1975 book, Catalyst: The Sun 
Records Story, Sam Philips "must 
have almost two hours of tape there, 
with lots of laughing and joking". 
As well as the titles mentioned 
above, the quartet cut Island Of 
Golden Dreams, 1 Won't Have To 
Cross Jordan Alone and more. 
Presley was on piano, Perkins and 
Cash on guitar, and Lewis added his 
vocal harmonies. 

Charly is currently active in 
another Presley-related area with 
new singles entitled Don't Cry For 
Christmas on the Sun label. Artist 
credit on the disc is a question mark. 

although the vocal sounds 
remarkably like Presley — and 
correspondence received by Music 
Week (letters, page 8) testifies to the 
existence of a pre-Sun recording of 
the song by the singer. Joop Visser 
himself says that he is "leaving it to 
the public" to decide whether? on 
Charly is Presley, though various 
rock & roll experts are sure that it is 
not — nor is it Presley soundalike 
Jimmy Ellis, who once recorded for 
Sun whose version of Blue Moon Of 
Kentucky was last year released on a 
Charly album, Country Comment. 

On the non-Presley front, Charly 
has acquired Chris Farlowe's 1975 
version of Only Women Bleed, 
which it has rush-released to 
compete with the new Julie 
Covington interpretation on Virgin 
Visser leased this item from 
Polydor, where it comes from a live 
album cut at London's Marquee 
club some two years ago (Only 
Women Bleed was originally written 
and recorded by Alice Cooper on his 
1975 LP, Welcome To My 
Nightmare). 

An album of Farlowe's vintage 
recordings with the Thunderbirds 
(among them, Albert Lee on guitar, 
Carl Palmer on drums, Dave 
Greenslade on keyboards) is also 
presently available on Charly. They 
were made in the Sixties for EMI, 
but rights have since reverted to 
producer Mike Collier, who leased 
them to Charly. 
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Anchor rushes 

made-in-UK 

4 Tops single 
ANCHOR RECORDS this week 
rush-releases a new ABC single by 
the Four Tops, specially recorded in 
London last week for the British 
market. The disc revives the 
Yardbirds' 1965 hit, For Your Love 
(ABC 4199), and was produced by 
Mike Hurst. 

This marks the second time in 
their career that the Tops have 
enlisted local talent to aid their UK 
disc sales. In 1971 during their final 
days at Motown, they recorded 
Simple Game, written by Mike 
Pinder of the Moody Blues and 
produced by Tony Clarke. It was a 
lop three hit. 

The Tops have just completed a 
successful tour of Britain. 

Lyntone 

to shelve 

'pirate' 

demo disc 

NORTH LONDON record pressers 
Lytone gave a High Court pledge on 
Friday (18) not to infringe the Sex 
Pistols recording copyrights. 

Glitterbest, the group's 
management, alleged that Lyntons 
Recordings Ltd. had pressed pirate a 
album containing early demo 
recordings of Anarchy In The UK, 
God Save The Queen and other early 
Pistols cuts. It is called Spunk and is 
on the Blank label. 

Lyntone's undertaking not to 
infringe copyright is effective until 
the hearing of Glitterbest's action 
against them. Mr. John McDonald, 
counsel for Lyntone, told Mr. 
Justice Goulding that the company 
was an innocent manufacturer and 
did not know what it was 
reproducing. 

"They will seek to have their legal 
costs paid by other parties," he said. 

BBC ban prompts 

Williams re-make 

left New 
FROM PAGE 1 

That evening, a courier 
York for London with the ne 
master, and it was mixed and cut m 
the capital on Tuesday morning. 
Decca then arranged for copies to oe 
specially pressed in lime for 
week's BBC playlist meeting. 

The move is for BBC airplay 
purposes only at present, said 
Denning, for the original You re 
Fabulous Babe — which has not run 
into trouble on the ILR stations 
will continue to be available to 
retailers. Bit if there is consumer 
confusion and specific demand tor 
You're Fabulous Girl, he went on, 
then this will be serviced to the trade 
after stocks of the first are 
exhausted. 

The BBC decision to ban Williams 
came only after the disc had received 
extensive airplay via the 
Corporation, including a spell as 
Noel Edmonds's record of the week 
for the w/e November 4. Head of 
Decca press and promotion, Mick 
McDonagh, claimed that it was aired 
at least 25 times before the ban 
and that BBC regional stations are 
still playing it, often as a dedication 
to Princess Anne's newborn child. 

Prior to the embargo, McDonagh 
accused the BBC of using double 
standards over the matter, and said 
that its action stemmed from a 
complaint by a cosmetic competitor 
of Faberge, he went on: "The BBC 
claims the record advertises a 
commercial product, and excerpts 
from the song have been used in the 
Faberge tv commercial taken from a 
special set of recordings. However, 
Williams' disc must have been 
approved by the Radio 1 producers' 
panel, in order to have been given so 
much exposure so far. It seems 
ridiculous and unjust to ban the 
record — the lyrics make no 
reference whatsoever to Faberge or 
perfume, and the song is basically a 
love song. 

"I believe that the BBC is 
applying a double standard. It 
played the Brutus Jeans' Jeans On 
by David Dundas, the Martini song 
Dancin' Easy and, of course, I'd 

Which? commends 700 

Christmas album buys 

LEADING CONSUMER magazine 
Which? — circulation 580,000 — 
has recommended 700 albums as 
Christmas presents in its 
forthcoming December issue. 

The Which? survey was compiled 
by two panels of critics, one for 
classical music and the other 
covering rock, folk and jazz 
categories. 

The records are taken from all 
price ranges, from budget to deluxe, 
and span the Sex Pistols to obscure 
classical recordings. The critics had 
free choice to recommend any album 
as long as it was currently available. 

Which? docs not make its usual 
"best buy" commendation, but 
simply lists the LPs, with the initials 

of the critics who chose them 
alongside. 

Said Consumers' Association 
press officer Jo Dobry: "The 
Which? listing is intended as a guide 
to people who may be buying 
records as Christmas presents. It is 
the first time we have compiled a list 
that takes in all forms of music and 
price ranges. 

"The five classical critics divided 
their choice into popular classics and 
recent recommended recordings, 
while the pop writers including 
Robin Denselow of the Guardian, 
Charles Fox, Dave Gelly and the 
staffs of Hi Fi Buyers Guide, New 
Musical Express and Sounds merely 
had to ensure the records they chose 
were not deleted." 

Like To Teach The World To Sing, 
which actually includes the Coca 
Cola slogan, It's The Real Thing." 

Commented Doreen Davies: "We 
have had our fingers burnt with this 
— the record should never have got 
past the producers' panel, but 
unfortunately we didn't realise that 
the song was promoting a specific 
product. No one had actually seen 
the tv commerical. Kenny Williams' 
record, while being a great disc, does 
mention a Faberge product, and uses 
the same voice and musicians as on 
the commercial. In the case of Jeans 
On and Dancin' Easy, the lyrics had 
been changed by the composer so 
that they did not mention 
products". 

According to Davies, the BBC had 
received complaints from not one 
competitor to Faberge, but several. 
She agreed, however, that the 
rewording of the song's catchphrase 
would mean its reconsideration for 
the playlist. 

Virgin, Creole 

face problems 

on pressing 

from pagei 
However, Boots, Woolworth and 
W. H. Smith have all refused to 
stock the LP, recorded live before an 
invited audience, and featuring a 
well-known TV actor who wishes to 
remain anonymous. In addition 
Pickwick's merchandising division 
which supplies records to such 
outlets as Tesco has also refused to 
handle the album, and Precision 
Tapes has refused to manufacture 
the tapes. 

Creole joint-managing Tony 
Cousins described English Language 
as "making Derek And Clive sound 
like kindergarten". The record he 
said included 101 diverse swear 
words. "We expected this kind of 
resistance, but so far as the 
independent dealers are concerned, 
they're ordering the record by the 
box. In fact our original release date 
was December 2, but we have had to 
bring it forward because there are 
currently advance orders of 
80,000," Cousins said. 

He added that although CBS had 
agreed to manufacture the record, 
there would be no quality control as 
female employees in that department 
had refused to listen to the product. 
In addition, he was hopeful CBS 
would handle the tapes, following 
Precision's refusal, but if the 
company also turned the tape 
manufacturing down, "then we 
shall have to go to other sources." 

Gary Mann, Precision Tapes 
manager, said that the decision not 
to manufacture English Language 
had been a management decision — 
"It was felt that such a tape release 
would not have been in the 
company's interest — it is the first 
time that Precision has refused to 
handle a release, but the English 
Language hardly fits in with our 
image." 

Davis, Lauder set Radar through WEA 

FROM PAGE 1 
UK market with locally-originated 
repertoire, instead of continuing to 
rely largely on its wealth of 
American material. It also gives 
further substance to a developing 
trend for majors to involve 
themselves with a satellite label, free 
of corporate redtape which can act 
as a grassroots source of talent. EMI 
set the style with some success when 
it provided the resources for Mickie 

Most to form Rak, and in the last 12 
months the trend has accelerated, 
Phonogram fleeted Nigel Grainge's 
Ensign label, CBS bought GTO and 
now WEA has funded Radar. 

Radar will be run autonomously 
from separate offices, but will be 
able to call on all WEA's marketing 
and promotion strength to 
supplement its own efforts. First 
releases arc likely after January 1. 
According to Andrew Lander, the 

Radar roster will include at least one 
"fairly well known" act as well as 
unknowns. Licensing deals for 
material from abroad will also be 
sought. 

"It will be a contemporary record 
company with a broad music base, 
but with a rock 'n' roll heart rather 
than m-o-r", said Lauder. "We 
hope to build a reputation for doing 
things other companies might not 
do." 
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31 tapes in £99 Koran recording 

KENNYROGERSwas "record 

Crystal Gayle. Left to right: Radio One deejay oirnu 
the award, Rogers and his wife, Marianne. 

Cnnfusion reipns as Ice 

by TERRI ANDERSON 
THE FIRST authentic luxury boxed 
set of the reading of the Holy Koran 
on cassette has just been released in 
this country by Conifer Records. It 
comprises 31 high-quality mono 
cassettes, and carries an RRP of £99, 
but five sets were sold by telephone 
order to Conifer on the day of 
release, and stocks have been bought 
in by HMV shops in Oxford Street 
and Netting Hill, Harrods, the 
Village Book Shop in Regents Street, 
jewellers Asprey's in Bond Street, 
and Discurio in Shepherds Market. 

The immediate response to this 
specialist product by major London 
retailers reflects the amount of 

Special label 

for Yule 45 
RECORD RETAILER and jukebox 
disc supplier A1 Stores has launched 
its own label for a special Christmas 
single of piano party music, after 
director Ray Levy failed to interest 
any of the major companies in the 
idea. The record, Happy Party Time 
by Ray O'Sunshine (A1 281), has 
now shipped over 20,000 copies, and 
is being distributed by wholesalers 
Lightning, One-Stop, Relay and 
Wynd-Up. 

Levy approached various disc 
firms after enquiries from Al's three 
retail stores and jukebox operators 
convinced him of the demand for a 
seasonal party single. Apathy and 
inaction on their part prompted him 
and partner Melvin Samuels to go it 
alone and produce the record, which 
features eight tunes from the 
Chappell standard catalogue, 
including Hello Dolly, April 
Showers, Swinging On A Star, There 
Must Be A Way and Anytime. 

business being done in the capital 
with visiting and resident Arabs, 
and also explains Asprey's decision 
to stock it. While unable to give any 
prediction of sales in Britain, 
Conifer managing director, John 
Deacon pointed out that the Koran 
was "far holier to the Arab than the 
Bible is to the Christian", and that 
his mailing list for information on 
the set includes 200 mosques in this 
country and many companies which 
might wish it as a gift to Arab 
contacts. The recordings were made 
by Sheikh Mahmoud Khalil Al- 
Hosary, and they have been 
officially and unanimously 
approved by the El Azhar 
Committee, the highest Islamic 
Authority in Egypt. The cassettes 
are packed in a luxury box. lined 
with velvet and the whole set has a 
playing lime of about 44 hours. 

The Koran has been recorded on 
LPs previously for Sono Cairo, the 
state owned record company of 
Egypt, but this issue by the Sout 
El Hob company of Cairo marks 
the first authentic release in cassette 
format — the accepted sound 
medium in the Arab world. This is 
also probably the case with Arabs 
living in Britain. 

Deacon warned that unauthorised 
and almost certainly incomplete 
pirate versions of the Koran on 
fewer than 24 cassettes, retailing for 
£30 are in circulation in this 
country. None of these pirate 
versions have Azhar Committee 
approval, and are believed to be 
made up out of Sono Cairo 
recordings. Dealers who are offered 
these should be aware that they are 
pirated, and that they are likely to be 
returned as incomplete by any Arab 
purchasers. Deacon added that the 
importance of the Koran to the Arab 

community might lead equally to 
dealers who offer the authentic set 
for sale being questioned about its 
authenticity; the original Arab 
certificate of authenticity is available 
for inspection in his office at CRD, 
Green ford. 

The price of the set is unlikely to 
be a major barrier to sales; it is the 
Arabic version and the Arabic- 
speaking Moslems are the most 
likely to be able to afford it, Deacon 
pointed out. To keep the RRP below 
£100 Conifer has shaved margins all 
along the line, including CRD's and 
the trade's, but dealer profit on any 
one sale should amount to about 
£23. 

The set is being manufactured by 
EMI in Greece, and Deacon 
emphasised that it is an entirely 
different product, aimed at an 
entirely different market, from the 
bi-lingual version now being made at 
EMI's Athens studio on behalf of 
the Islamic Centre in Sharjah {Music 
Week November 5). This English 
and Arabic version for non-Arabic 
speakers will run to over 60 
cassettes, and will not be ready for 
some months. 

Kinks Yule 

45, concert 
THE KINKS' seasonal rock single 
Father Christmas is being released 
by Arista in a four-colour bag and 
dealers ordering quantities of 25 will 
receive a special browser box. The 
Kinks have their own prefix so the 
single number is KINKS 1. The band 
is giving a Christmas concert at 
London's Rainbow Theatre on 
Friday, December 23, of which 
details are being finalised with 
promoter Barry Dickens of MAM. 

labels freeze 

THE EXISTENCE of three Ice 
record labels, all active in Britain, 
has led to court action involving two 
of them, and may soon precipitate 
further legal steps being taken by the 
third. The labels are the Guyana- 
registered Ice Records Ltd., set up in 
1972 by Eddy Grant, founder- 
member of the now-disbanded 
Equals; the Ice label owned by 
Indigo Studios, Manchester, and 
registered here by Indigo managing 
director David Kent-Watson in 
1973; and the newly-founded record 
arm of Anchor Music, which put out 
it's first single this month {Music 
Week, October 22). 

Early-November saw an 
inconclusive attempt in the High 
Court by Anchor to stop the 
activities here of Grant's Ice label. 
An application for an ex-pane 
injunction was refused on Tuesday 
(8), and at the time of the adjourned 
hearing Anchor chose not to proceed 
with its application for a writ. Tony 
Calder, Grant's business manager, 
who was present in court, outlined 
the events, Grant had, he explained, 
been importing his company's 
records into this country from the 
Carribean, since 1972, and in June 
of this year began to press his Ice 
records in England. On August 17, 
Calder met Anchor managing 
director lan Ralfini to discuss the 
possibility of a licence deal for 
Grant's Ice label with Anchor. This 
did not go any further, and after 
considering offers from other British 
companies, the label concluded a 
pressing and distribution deal with 
Pye in October. The first product, 
one single and one LP, was released 

Two new 

punk labels 
THE RUSH of independent new 
wave labels shows no sign of slowing 
down with the announcement of two 
more from Manchester and Croydon 
this week. 

Little Girl by The Banned is the 
first single release on Croydon's 
Can't Eat Records which has been 
licensed to EMI and is now available 
on Harvest {Music Week, November 
12). The first 5,000 copies will go out 
in picture bags. 

Can't Eat plans to follow up with 
a second single by local group The 
Prisoners Of Destiny called Doctors 
And Nurses (EAT 2) which it will 
press and distribute itself from its 
headquarters at 64 Link Lane, 
Wallington, Surrey. (01-647 2988). 

Rabid Records of Manchester is 
helping out in the initial stages of 
new label Rainy City's debut single 
from punk band The Panik. The 
disc is released this week and 
distribution is through Wynd-Up. It 
is a limited edition pressing with a 
colour sleeve. 

Rabid also reports the deletion of 
Buzzcocks product on the New 
Hormones label and the Drones on 
O.H.M.S. 

over name 

this month. Rudolph Grant, 
youngest of the five Grant brothers 
and managing director of Grant's 
Ice company in the UK, told Music 
Week that his company had 
voluntarily changed the prefix on its 
singles to GUYANA, to avoid 
confusion. Prefix on albums 
remains ICEL. His brother's 
product, he claimed, outsold even 
Bob Marley releases in the 
Carribean, and Ice there was one of 
the biggest labels — although it has 
as yet not made a major 
breakthrough in Britain. Calder 
pointed out that until now this Ice 
product had only been available 
through "ethnic distribution" — 
direct selling by Grant's UK set-up 
to outlets specialising in black 
music; Grant retains ethnic 
distribution under the Pye deal. 

Ian Ralfini, managing director of 
Anchor, said that he had only 
learned of the existence of a second 
Ice label at the time Calder 
contacted him. "We went into 
court, and the ruling is that we can 
both use the Ice name," Ralfini said. 
"I wish the ruling had been 
definite, even if it had gone against 
us. They have a company — we 
don't have a company, we just want 
to use our Ice logo. Obviously with 
things as they are we will have to 
consider changing the name; we are 
willing to do so but not immediately 
because we have just released the 
first single and have done all the 
promotion for the label and the 
record." He added that when 
proposing to set up Ice, his legal 
advisers had done what was believed 
to be the necessary searches but had 
not turned up the existence of 
Grant's label. Neither had they 
discovered the third Ice label, of 
which Ralfini remained unaware 
until contacted by Music Week. 

Indigo's David Kent-Watson put 
his side of the story by explaining 
that Ice in his case stood for Indigo 
Commercial Enterprises, used as the 
name for the Studio's record label, 
publishing and agency activities. 
Like Anchor's Ice label, this one has 
so far only put out singles, and only 
two of those to date, both with the 
ICE prefix. Kent-Watson said that 
the conflict of use of name was being 
looked at by his solicitors. He is 
currently looking to change his 
distribution for the label, and is 
negotiating with a major for 
pressing and distribution. 

All the pariies involved agreed 
that the situation was unfortunate, 
but that the likelihood of major 
confusion was small, partly because 
Grant's product, which includes 
records by the Equals, himself as a 
solo artist, the Pioneers and 
Mexicano, is only just beginning to 
cross over from the ethnic to the pop 
market, and partly because the 
prefixes — despite the identical names 
on the labels — are only the same in 
the case of singles from Indigo and 
Anchor, Ralfini and Kent-Watson 
agreed that this was the main area of 
concern which would have to be 
dealt with as soon as possible. 

Neil Djamond's 

Sensational new single 

AndThe Grass 

Worft Pay No Mind' 

MCA 337 

taken from the album iVndThe Singer Sings His Song' 
MCF277 

 MCA RECORDS  
MCA Records, 1 Great Pulteney Street, London W.l, 
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NEW DiliiLE ALBUM AND TAPE 

SMCLUDES 8 PAGE 4 COLOUR BOOKLET 

AND SHSTOF TATTOOS. 

i RECORDS 
GROUP 

Album: CALD 5004 Cassette: ZCCAD 5004 
Orders To. Pye Records (Sales) Ltd.. 132 Western Road. Milcham.Surrey CR4 3UT. Telephone: 01-640 3344 
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(6) 

(8) 
(-) 

(1) 

(15) 

(12) 
(4) 

8 (-) 

9 

10 

11 

12 

13 

14 

(-) 

(2) 

(10) 

(-) 

(-) 

(7) 

15 (-) 

16 (5) 

17 (-) 

18 (20) 

19 (-) 

20 (15) 

DONT IT MAKE MY 
BROWN EYES BLUE, 
Crystal Gayle 
I WILL, Ruby Winters 
MULL OF KINTYRE, 
Wings 
DANCIN' PARTY. 
Showaddywaddy 
FLORAL DANCE, 
Brighouse & Rastrick 
Band 
DADDY COOL, Darts 
DONT LET ME BE 
MISUNDERSTOOD, 
Santa Esmeralda 
YOU'RE FABULOUS 
BABE, Kenny 
Williams 
GEORGINA BAILEY, 
Noosha Fox 
LIVE IN TROUBLE, 
Barren Knights 
IT'S A HEARTACHE, 
Bonnie Tyler 
ONLY THE STRONG 
SURVIVE, Billy Paul 
CAPTAIN KREMMEN. 
Kenny Everett & 
MikeVickers 
WATCHING THE 
DETECTIVES, Elvis 
Costello 
WHITE CHRISTMAS, 
Bing Crosby 
HOW DEEP IS YOUR 
LOVE, Bee Gees 
EGYPTIAN REGGAE, 
Jonathan Richman & 
The Modern Lovers 
SHE'S NOT THERE, 
Santana 
GETTIN' READY FOR 
LOVE. Diana Ross 
WE ARE THE 
CHAMPIONS, Queen 

Courtesy of Laren For Music 

CMA Awards 

get it right 
HAVING ATTENDED both the 
Britannia Awards and more recently 
the CMA Awards at Grosvenor 
House, the difference in atmosphere 
and anticipation created at the CMA 
dinner was amazing when one 
considers that the Britannia Awards 
were intended to encompass the last 
25 years in the record business and 
the CMA Awards are based on the 
last year and purely the country 
music section of the business. 

So many people have commented 
on the success of that evening, and I 
think that credit is due to the people 
in the CMA and Mervyn Conn's 
office for their effort this year. 

As always at these events it is 
difficult to present a cabaret, but 
Kenny Rogers, who received an 
Award for the Country Music single 
of the year with Lucille, handled the 
job with complete profes- 
sionalism. His performance that 
evening deserved an Award in itself. 

For me the highlights of the last 12 
months have been Capital Radio 
Awards and the CMA Awards 
Dinner and 1 think the rest of us, 
who are after all part of the BPI and 
the Record Industry, should look at 
the efforts of these people before we 
attempt to handle another Awards 
next year. IAN RALFINI, 
managing director. Anchor Records, 
London Wl. 
I WOULD like to know why the 
PRS Council is now proposing at the 
EGM convened for November 24, to 
amend the PRS Articles to ensure 
that nominations of candidates for 
the Council should henceforth be 
received by the Society no later than 
ten days before the annual general 
meeting instead of as late as three 
days before the meeting as at 
present. As, without the voting list, 

there is no practical way for PRS 
members — with or without the vote 
  to oppose the PRS Council s 
nominations in any event, the 
Council have about as much need 
for an extra week to marshall their 
considerable resources to defeat 
opposition candidates bold enough 
to have themselves nominated, as 
the US missile fleet would have of an 
early warning system to defend itself 
from attack by a tribe of infant 
skateboard enthusiasts armed with 
water pistols and toy machine guns! 
PETER MURRAY, 85 Robinson 
Road, Loudwater, High Wycombe, 
Bucks. 
IT WAS with much interest that I 
read the Playback feature with CBS 
President Walter Yetnikoff (October 
29). I was a little surprised by your 
first question regarding the "two 
major multinational music 
competitors WEA and EMI", 
without citing the Polygram Group 
which includes amongst others the 
companies Polydor, Phonogram, 
Phonodisc, Chappell, Intersong, 
Polytel and Polymedia. As you will 
no doubt be aware, in previous 
years the Polygram Group 
intentionally chose to present a low- 
key profile: in the past two years 
however, we have published ample 
and detailed information and figures 
in our two annual reports PolyGram 
'75 and PolyGram '76 {Music Week, 
August 6) and I am sure you will 
again agree with me that on this 
basis there can be little doubt about 
our place among the "greats" 
where, incidentally, we feel perfectly 
happy! HERBERT WINTER, Head 
of Group Public Relations, 
Polygram GmbH, Hamburg. 
I WAS surprised to read the 
complaint by Shaun Howard of 
Recordsville {Music Week, 
November 12) regarding deliveries 
by Phonodisc, especially since his 
establishment is situated in London. 
My own shop is sited in Berwick-on- 

Tweed, a town which could be 
described as being at " the end of the 
line" as far as England 15 c0!Jce™™ 
— it is three miles from the Scottish 
border in the extreme north-east ot 
England. Nevertheless, ot late, 
orders telephoned on a Monday 
afternoon have been arriving on a 
Wednesday morning. Only EMI can 
match this service. I would have 
liked to express my gratitude to my 
EMI area representative, but 1 
haven't heard from him since he 
phoned on August 4 I have yet to 
meet him personally. GEORGE 
RITCHIE, The Music Shop, Bridge 
Street, Hanvick-on-Tweed. 
WE CLOSE for lunch from 1.0pm- 
2.15pm — this is when Courier 
Express insist on delivering our 
records. On November 8 they 
as usual called with an order 
from WEA when we were closed. At 
the time of writing (12 November) 
the records have not yet arrived. 
Perhaps they will arrive in time for 
Christmas. Phone calls to WEA 
have been to no avail as they say 
nothing can be done by them. T. 
LAWR1E, 10 King St., Kilsyth, 
Glasgow. 

Presley rarities 
I HAVE recently become the owner 
of what must be the rarest record 
ever. It's an EP entitled Tennessee 
Saturday Night credited to Scotty & 
Bill on the Big State label. But the 
vocal is definitely that of Elvis 
Presley! 

It must be his first-ever record as 
he isn't even mentioned on the label. 
I thought 1 knew all his records but 
tracks like Uncle Penn and Don't 
Cry For Christmas are new to me. 
The question is: What other Scotty 
& Bill recording do Big State possess 
and why the heck don't they do 
something about releasing them? M. 
P. HAWKINS, Horton Road, 
Yiewsley, Middlesex. 

the EXCELLENT Elvis Presley 
Story (Radio One) prompts me to 
,e!l other record collectors a secret 
that I have jealously guarded for the 
past twenty years. I have a 24-year- 
old Elvis Presley single entitled 
Don't Cry For Christmas b/w 
Casual Love Affair — and I 
understand this was a special 
"private" pressing stncfiy limited to 
fifty numbered copies. 

This pre-Sun disc is in itself a 
recording achievement of the highest 
order; and the illustrated cover with 
producer Bill Cantrell s stylishly 
written notes and b&w photo of the 
artist makes this the most sought- 
after Presley single ever produced. 

It is said that no more than 3 
copies of this extremely rare single 
now exist, and of these two are 
owned by Elvis Presley fans behind 
the Iron Curtain. I understand a 
mint-condition copy would fetch 
more than £500. D. 
REDDINGTON, Elmbourne Road, 
Balham, London SW12. 

AS I was mastering a delivery of the 
new K-tel LP Disco Fever, to my 
surprise what should fall out but a 
leaflet advertising Elvis Presley's Les 
40 Plus Grands Succes, a French 
import. This cannot be bought at a 
record shop, but through Radio 
Luxembourg on mail order for 
£5.00. What a cheek! K-tel expects 
us to help money being taken out of 
our own pockets. So all K-tel 
stockists beware, check that LP 
carefully — there may be a 
Humphrey about! J. D. SHIPP, The 
Music Shop, Blackheath, London 
SE3. '    
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BSERK2/BSERC7 

1st UX. Release for the Legendary 
San Francisco Band 'EarthOuake' 

BSERK8/BSERC8 
Featuring his Classic Single 

For You' - BZZ4 
BSERK10/BSERC10 

Features '1 Think We're Alone Now" - BZZ3 
And their up-coming Smash Single'Hard To Gel' - BZZ6 

BSERKll/BSERCU 
Tyla Gang's 1st Album 

Beserkley's Isl UX. Signing 

Other Famous Beserkley Records 

Album BSERK1/BSERC1 - The Modem Lovers Album BSERK2/BSERC2 - Jonathan Richman And The Modem Lovers 
Album BSERK6/BSERC6 - Beserkley Chartbusters Album BSERK9/BSERC9 - Rock 'n' Roll With The Modem Lovers 

Single BZZ1 - Roadrunner Once/Roadrunner Twice Single BZZ2 - Egyptian Reggae 
Single BZZ3 -1 Think We're Alone Now Single BZZ4 - For You 

Buy 'em all from SELECTA • LONDON (01)-852 9191 • MANCHESTER (061)-682 9222 

Order 'em all from your ISLAND or DECCA Salesman 
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THEIR ALBUM 

PINK FLAG 

AVAILABLE NOW 

ON HARVEST RECORDS 

SHSP4076 

AVAILABLE ON CASSETTE 
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