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Majors stockpile to 

meet Yule demand 
by CHRIS WHITE 

FIRM PRECAUTIONS have been 
taken by most of Jic major record 
companies to avdid the risk of 
running out of wg-selling albums 
stock during the Christmas period. 
Anxious to avoid i repetition of last 
year's experiences, when many 
dealers had difficulty in obtaining 
certain chart qflbums, companies 
have used the/traditionally quiet 
summer montns to manufacture 
extra slock of latalogue sellers, to 

Response to^ 

Forum prompts 

1978 Plans 
THE THIRD Music Week 
Broadcasting Forum attracted the 
largest attendance so far, with 140 
registrations for the three-day 
programme at St. Helier, Jersey. 
Problems — such as last-minute 
cancellations from a few speakers, 
bad weather which hampered travel 
to and from the island — were 
overcome to a point where general 
agreement among those present was 
that a good working forum had 
evolved. 

Plans are already under 
consideration for the 1978 forum, 
which will incorporate subject 
matter and forms of discussion . 
suggested by the 1977 participants. 
(Forum account — pp8 to 18). 

allow plenty of leeway for new 
releases and rush-releases now. 

One company in particular, EMI, 
manufactured an extra four million 
albums during the summer period. 
Last year dealers had complained of 
late deliveries of some of the 
company's best-selling albums over 
the Christmas period. Among the 
title^Vwhich ran into stock problems 
were Uueen's A Day At The Races 
and tlAtriple-album set, Wings Over 
America,. This Christmas the 
companyCs best-sellers are expected 
to include. LPs by Diana Ross and 
The Suprdmes, Cliff Richard, Joe 
Loss and \the Black and White 
Minstrels, aijd again Queen. 

Leslie Hill, EMI Records managing 
director, admitted that the four 
million extra pressings — including 
250,000 units of Pink Floyd's Dark 
Side Of The Moon — were partly a 
precaution to ease the company's 
stock situation over Christmas and 
the New Year. 

"These summer pressings mean 
that we needn't be sidetracked now 
— for instance the 250,000 Pink 
Floyd pressings should see us right 
through the Christmas period. What 
we did do in fact was go right 
through the catalogue and choose 
those big-sellers where there might 
have been stock problems. We hope 
to extend the experiment next year 
and bring in some of the lower sales 
items as well," he said. 

Hill added that EMI was looking 
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FROM THE outer space of Curzon Street, the RCA intergalactic promotion 
team descended upon unuspecting djs with copies of Meco's album, Music 
Inspired By Star Wars. Seen taking delivery of his copy is Paul Gambaccini 
(easily distinguishable because of his outrageous earthling clothes). Paying 
court to the Ruler of Airwaves are (back row), Lorraine Lewis, John Lloyd, 
Greg Lynn — Front row — Sally Ormsby, Barry Qpx and Sally deKeyser. 

PRS vote changes not 

enough, says Lyttleton 

by JOHN HAY WARD 
PERFORMING RIGHT Society 
reform campaigner Trevor Lyttleton 
ran into heavy flak at an 
extraordinary general meeting of the 
Society on Thursday when changes 
in theconstitution were debated. 

The changes, unanimously 
approved at the meeting, will mean 
that associate members of the PRS 
will have a vote for, the first time, 
although full members and high 
earners will be given extra votes in 
polls on important matters. 

Pakt beats studio-to-store record 

Lyttleton, who has battled 
through the courts and in 
Parliament for constitutional 
changes and investigation of loans to 
PRS executive officers, criticised the 
voting changes on the grounds that 
control of the society remained in 
the hands of the full members. 

At the meeting in Queen Elizabeth 
Hall, he claimed that with the extra 
weight given to full members in a 
poll, 13 percent of the membership 
of the society still controlled 80 
percent of the votes. 

Later, Donald Mitchell, a PRS 
council member said a record of the 
meeting should be sent to Clement 

TO PAGE 4 

GT0 wins 

Summer 

its case 
TO HAS won its High Court battle 

release the Donna Summer 
reatest Hits album. Its right to do 

was challenged by Casablanca, 
llowing the label's licensing deal 
th Pye as a result of which GTO 

the artist's new product but 
ained certain catalogue rights, 
n the High Court on November 

asablanca gained an injunction 
inst GTO preventing the record 
m being released. GTO 
lounced its intention of 

apjealing, but following behind-the- 
tes negotiations, Mr. Justice 
ilding was told last Friday that 
action had been settled and the 
nclion discharged, 
erms of the settlement were not 
dosed in court, but a 
tributory factor was an 
emenl by GTO to pay 

ablanca an additional royalty, 
man Stollman, senior director of 

S, commented: "Because of the 
nged circumstances between now 
the original deal it was thought 

aapropriaie to pay Casablanca extra 
oney." 
He said that it was the concern of 

bth companies to see that the artist 
as properly presented and that 

here should not be too much 
product available simultaneously. 
But the Greatest Hits release had 
become "imperative" as a result of a 
flood of Dutch imports which had 
been hitting the country, though 
with a different track listing. 

One of the titles not listed on the 
Dutch Greatest Hits version . is 
Love's Unkind, Donna Summer's 
new GTO single, which on its initial 
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5^ in the next edition of the 
Guinness Book Of Records after 
recording, cutting, pressing and 
distributing what is claimed to be the 
fastest rock album of all time. 

The super-fast production job 
began at 10 pm on Saturday (26) 
when the band went into Trident 
Studies to cut two 17-minute 'live' 
sides. It ended 19 hours later at 5pm 
the following afternoon when the 
first copies were on sale at Virgin's 
Marble Arch store. 

In between came a series of split- 
second operations which made sure 
the album — entitled Needletime 
(1 LPS 9515) — hit all the deadlines. npur — produced by 

Contents 
MW Third Broadcasting Forum 
report pp 8-18. December LP 
releases 49&50. Talentscenc: The 
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in i N/f'm frnln and Tnhn- 
Porter — recorded direct on to disc. 
Completing both sides ahead of 
schedule, the finished cuts were put 
aboard a fast Ford Granada which 
left St. Anne's Court in the heart of 
Soho for the midnight race to 
Leicester's Gedmal company where 
a negative stamper was made. 

From Leicester the car sped back 
to Island's West Drayton pressing 
plant where a positive stamper was 
made by 11 am and a numbered 
limited edition of 1,000 albums run 
off the presses. 

After allowing time for the hot 
vinyl to cool, the finished LPs were 
packaged in cardboard 'Pentolopcs' 
featuring a rubber-stamped Warsaw 
Pakt logo, stickered and inserted 
with details of the record attempt 

copies .anpfiafCtTon the 

Marble Arch store at 5 pm, just 19 
hours after ihti band had 
commenced recording. Tim 
Stratton-Clark of Virgin invited the 
band in for an autograph-signing 
session at the shop to round off the 
day. The record's progress had been 
monitored every two hours by 
Capital Radio. 

The group came up with the 
record-breaking idea itself " after 
disillusionment with the current fad 
for spending months in the studio. 

Said rhythm guitarist John 
Walker: "The first lime we went 
into the studio, we laid down 13 
tracks in one night. It was a little 
rough but the music had a certain 
feeling and ^cifpmpnt " 

iTEahd and our manager felt we 
could stick down on vinyl." 

Outlet open after bomb blast 
BELFAST — OUTLET Records' 
distribution centre was severely 
damaged by an explosion and 
resultant fire on Friday, but after 
staff had worked throughout the 
weekend, the company was open for 
business again on Monday morning. 

Outlet's headquarters in 
Smithfield Square, West Belfast, has 
been hit by bomb damage before. 
The worst occasion was in 
September 1976 when it lost its roof 
after an adjoining paint warehouse 
had been set on fire. Last Friday's 
incident followed the arrival by two 
gunmen who left an explosive- 

incendiary device in the main 
storeroom, containing £150.000 
worth of records and tapes, and gave 
the staff 15 minutes to leave the 
building. Army firefighters took 
three hours to control the blaze. 

Billy McBurney, Outlet managing 
director, told Music Week: "Most 
of our stock was destroyed by the 
fire, but by working all weekend, we 
have managed to establish 
temporary operations at the front of 
the building, selling about 20 percent 
of our inventory. By this weekend I 
hope we shall havje 50 percent of 
titles available." ' 
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CAPTAIN 

GREA 

EENNILLES 

LOVE WILL KEEP US TOGETHER 
CIRCLES 

COME IN FROM THE RAIN 
SHOPAROUND 

THE WAY I WANT TO TOUCH YOU 
CANT STOP DANC1N' 

MUSKRAT LOVE 
WEDDING SONG ( THERE IS LOVE) 
LONELY NIGHT (ANGEL FACE) 
1 WRITE THE SONGS 
DISNEY GIRLS 
WE NEVER REALLY SAY GOODBYE 

ON A&M RECORDS AND TAPES AMLH CAM 64667 

RICORU 
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WEA, Contempo plan oldies packs 

FIRST PRODUCT collaboration 
under the new WEA/Contempo 
association {Music Week. October 
15) yields one pre-Christmas album 
release — Dance Paarrrty (CLP 
605), featuring acts from both 
companies' roster, including C.J. & 
Company, Tamiko Jones, Mass 
Production and J.J. Barnes — but 
more projects are set for 1978. 

Among the New Year plans are 
three counter packs of Atlantic and 
Contempo oldies, showcasing 20 hit 
lilies (ten back-to-back singles). The 
first of these should be available in 
February or early March. 

Contempo can call upon 
repertoire from Del Shannon, 
Johnny & The Hurricanes, the 

THIRD MW 
BROADCASTING 
FORUM REPORT 

pp. B-18 

Teddy Bears. Bob & Earl, Bettye 
Swann, the Platters, the Dixie Cups, 
Tommy James, the Shangri-Las and 
Jewel Akens, among others. 
Atlantic likely to plunder its vaults 
for soul and 'Northern' favourites 
by names such as the Drifters, Otis 
Redding, Percy Sledge, Willie Tec, 
Joe Tex, Esther Phillips, Barbara 
Lewis, Wilson Pickett, Leslie 
Uggams and Aretha Franklin. 

Mix of the first pack will probably 
be half-a-dozen Atlantic 45s, four 
Contempo. Discs will be in 
quantities of three per title. Second 
and third packs should follow at 
two-monthly intervals, while 
Contempo's Pete Harding believes 
that at least two singles from each 
will chart, particularly as some of 
the material has been unavailable in 
single form for years. 

Contemoo tracks may also figure 
in WEA's oldies compilation from 
the Warner Brothers catalogue, 
Bobby Sox To Blue Jeans, which has 
been on the drawing board for well 
over a year now. Release is probable 
in June, for marketing as a 20-track 
summer package along the lines of 
similar, successful outings from tv 
merchandisers. 

Due out in January is 
Con t em po/At lan t ic Volume 

^'(CLPH^O^) featuring r&b 
recordings from 1965 pn^r j iucie 
15-track compilation will 
Areiha Franklin's Call Me. Dons 
Duke's Woman Of The GhcII°' g 
& Dave's Living It Down, Be 
King's She's Gone Again. Wilson 
Pickctt's Covering The Same Old 
Ground and Joe Tex's She Might 
Need Me. 

Rezillos sign 
THE REZILLOS, a five piece 
Scottish new wave act, has been 
signed by Sire Records on an 
exclusive, world-wide recording 
deal. The band was personally 
contracted by Sire founder Seymour 
Stein and will release its first

j
sl"g,,e 

through Phonogram entitled (My 
Baby Does) Good Sculptures on 
December I. The Rezillos previousl) 
recorded for Sensible Records run 
by manager Lenny Love, and issued 
the single I Can't Stand My Baby 
which sold out its whole 15,000 
limited pressing. 

JoanSBrngz 

new single 

from the album 'Blow in 'Away' 

Joan Baez in Concert 

Dec. 4th Edinburgh Usher Hall 
5th Glasgow Apollo 

14th Manchester Apollo 
17th Birmingham Odeon 

19/20th Hammersmith Odeon 

The single is getting great \ 

nationwide radio support. 
Coupled with a headline 
tour, 'Time Rag' just can't 
miss. 

fll 

f 

/ 

V 

?s 
single: Time Rag' PRT5759 
album: 'BlowiiT Away' PRT82011 

Order from CBS Order Desk, Tel: 01 -960 2155 CBS Distribution Centre, Barlby Road, London WTO 
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Winston fills 

in controllers 

of a six-month . with recent 

rr." ■; jrs 

iBw
ds:;S'Pr';rr'S 

local "-Tstrength for the first programming strengi 
lirne' k a Londoner who Winston 's a Evening Post 
joined the ^ h.s timc al 
seven years W0'? World In 
S^nagnd0current affairs 
PrrwXaUedinhisnewjobby 

supervisor has'been responsible fw 3 

last gap 

' ranks 

output since it recei 
audience ratings last spring ^ N 
will retain some responsibSS 
music and presentation k ^ in 
precise arrangement has Ju[ Hi. 
worked out. 51,11 to ^ 

Beacon recently employed r 
Laing, an Englishman with e 

Canadian radio. Ticai, 'd; as head ^ presentation looking after th^ 0f 
day sound of the station iy.to 

reports to programme com ^ 
Allen Mackenzie and also h1^ 
directly with the record industry 15 

Forth's head of entertainm-. 
a new post created by the eleva • 
programme controller fucK

tl0n 

Findlay to managing director ■ 
Chuck Rowell, a 45-yeap

ls 

American who was a presenter 2 
the station in its early days andK1" 
returned to look after all non-srw? 
output. ^ supervisor nao—- station s 

gradual overhaul of the 

Platters update from Rye 
m r i   Timf* Wfl I J1Q Onlv V^.. - 

THE PLATTERS' Only You has 
b "n rc-recorded in disco style by the 
X currently, and legitimately 
bearing the same name as the 
originals, and Pye has acquired UK 
release rights. Product comes from 
Antler Records of Las Vegas, home 
base for the American quintet. 

Though none of the present 
members was in the group which 
recorded Only You in 1955, they 
continue to be produced by the 
original Platters mentor, Buck Ram. 
He has known Pye's Louis Benjamin 
for many years, and this association 
brought about the act's new latest 
label affiliation. The Platters have 
recorded an album which features 
fresh versions of The Great 
Pretender, My Prayer and Twilight 

P 

Time as well as Only You, and rh' 
will be issued in Britain if the ciJ 
(7N 25760) is successful. 

Ram registered the Platters' name 
as a trademark some years ago, but 
spin-off groups formed by' ex- 
members (of whom there are dozens) 
have abounded. He has frequently- 
been forced to take legal action to 
present such infringements, both in 
the UK and the US. 

At least one act founded by a 
former Platter is currently based on 
this side of the Altamic. Signed to 
PVK Records and initially billed as 
Herb Reed& His Platters (Reed was 
a founder member of the original 
group), they are now tagged Herb 
Reed & Sweet River. 

/ . 

TARGET RECORDS has formed a new label, TDS. to be distribmeu 

was SoiuVen7hm r}^A- existin8 arrangement. First signing to TDS 
the hanMoflt i T°"lght' irking now on its debut album. Pictured with 
(seatedflni^ (Mted) Andy Arthurs (producer) and Roger Greenaway (TDS director). 

(December 6 1967) IN REORGANISATION Of Philins 
management, Walter Woyda nameH 
general sales manager and T o 
Boyce leaves Decea m ,ack 

classical division '"n U,e 

confirms plans for Rolling Slone^m 

JoZ MWn Mo,her label John Martin and Spencer 
form management-agenev fj' !,V,S 
Tim Andrews becomes firs, „   
be signed by Tony Ha, •! THP 

tzx&ysiJSi 
Rank over decisionS.1° ^CA ""d Rank ov;; decision8'0 MCA 

Alex Slrickland c\clusivfVfC d<:a'Cr 

to sell Thoroushlv M a fra"cl>isc 

ZtRank^ nG^le Rnight and PiDS   Gladys 
billing when Joe Tex fn-.0Vcr lol>- 
for a London concert ahow 

of World, Alan Freeman" ln Ncvvs 

pop column. man ""Ihors a 

(December!, 1972) 
RON WHITE appointed group 
executive, music publishing 
following EMU's acquisition ol 
Affiliated Miusic group 'oSS 0 

over £4 million in tape sales 
predicted due to duplication 
problems   following Yem 
Parkinson's departure, 'an 

Shelrnierdinc, ex-Unig^6' 
appointed MFP's sales-marketing 
director Schrocdcr Music gives 
notice of appeal against judgemen 
i" Tony Macaulay court case 
Alan Keen signs reciprocal deal * 
Luxembourg with Sydney's 
Top 40 station DJM using tv t(j 
Promote Elton John's Don't Shooi 
The Piano Player album      
Kennedy former manager of Kfla" 
Leicester joins IBA to help plan ^ 
commercial radio network 
A&M mounts massive promote 
for all-star recording of TontnO 
Produced by Lou Reizncr. 
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Self-distribution set 

for three new labels 
THREE NEW record labels are 
being launched on 10 the marketplace 
this winter, each with its own 
method of self-distribution. First in 
the field is Sun Star, a reggae music 
company which has just released its 
first album, followed by Reflection 
Records in North London, and a 
second reggae label, Grecnsleeves an 
off-shoot of a leading London mail- 
order and retail outlet for soul and 
reggae music. 

Sun Star, based at 68 Church 
Street, Kensington, W.8 (01-229 
2730), is described by promotions 
manager John Maxwell as operating 
on a co-operative basis. First release 
is Exiles In A Babylon by Merger 
(Sun Star Muzik Co. 1001) which 
has an 10,000 initial pressing. Future 
releases include Humble Lion by 
Black Affinity, a concept album by 
Horace Faith called Blacksmith, and 
an LP entitled Illorin Adetumbo. 

Maxwell said: "We want to think 
of Sun Star as being a musician's 
label, in that all the musicians who 
feature on the albums are, also 
shareholders in the company. Plans 
for Sun Star were first mooted by 
Olga Graham, who previously 
worked with Chrysalis, and there are 
now about six people involved in the 
company. We intend to follow the 
examples of other record companies 
such as Stiff, in that we want to be a 
record company that is at street 
level." 

There are also plans for a 
subsidiary label to Sun Star called 
Jade Records. "The intention is that 
all the profits we make from the 
parent company will then be 
channelled back into this second 
outlet," Maxwell added. "Our 
product will obviously be of interest 
to specialist shops, but via the 18 

independent distributors we are 
using, we also hope to reach more 
conventional retail outlets." 

The second reggae label, 
Grecnsleeves, is being launched by 
Grecnsleeves Records & Tapes, 
which is owned by chartered 
accountant Chris Sedgvvick, He said 
that he hopes to make the label one 
of the leading specialist labels in the 
UK, and added that a soul label is 
planned for next year. 

First two Grcenslccves releases, 
issued this month, are Born For A 
Purpose/Reason For Living by 
Jamaican artist Doctor Alimantado 
(GRE 002) and Where Is Jah (GRE 
001) by London-based band, Reggae 
Regular. Sedgwick commented: 
"Our distribution will be via Mojo, 
Island Records' new wave van, and 
direct from Grecnsleeves (749-4035). 
The label is aimed at the general as 
well as the ethnic market, and initial 
promotion includes press advertising 
in the black music and punk 
magazines, and via local radio. 
Reggae Regular are now touring, 
and Doctor Alimantado is also in the 
country to promote the single." 

The third new label is Reflection 
Records, based at II Pond Street, 
London, N.W.3 (01-794 1596) and 
which is being run by Tim Wheater, 
his brother David, Tony Bingham 
and sister Carolyn. According to 
Tim Wheater, the company's aim is 
to market music of a highly 
diversified nature, with a crossover 
of all musical boundaries and styles. 
First album release is an album by 
Wheater himself, called Awakenings 
(Reflection RRO101), which 
features his flute playing, as well as 
keyboards and bells. Soon to be 
recorded is the Dutch jazz duo, Leo 
Oostrom and Eddie van Digken. 

UK companies 

lead MIDEM 

registration 
MIDEM WILL make its predictable 
gain in registrations when the 1978 
event swings into action in Cannes in 
January. 

This is the forecast of the 
organisers based on bookings so far 
which have been taken from 40 
countries, with major foreign 
delegations expected from Canada, 
Ireland, Netherlands, Australia, 
Poland, USSR and Japan. As 
ever, though, it will be the British 
involvement that provides the main 
foundation for the annual event. 
The biggest turnout is expected from 
the UK, with 114 companies par- 
ticipating of which 79 have taken 
stands. In second place at present is 
the US, with 90-100 companies 
registered, almost double last year's 
figure. ■ 

To cope with the increased 
demand for space, there will be new 
stands located on the first, second 
and third floors of the Palais des 
Festivals. There will also be 
alterations to the Main Hall, last 
year devoted to service and 
equipment companies. A new 
meeting point and information 
centre is being created with a bar and 
lounge area with a huge tv screen to 
show video tapes. 

There will be the usual special 
meetings. International lawyers will 
be discussing copyright laws and 
legal problems arising Jrom live 
shows. Also holding special 
meetings will be EMI, RCA, Noel 
Gay Music, Dick James Music and 
Polygram. 

The evening entertainments will 
include a gala featuring Blood, 
Sweat and Tears, plus concerts 
sponsored by the Variety Club and 
Japan's Watanabe Organisation. 

More television for Supremes album 

FOLLOWING NEWS of further 
television suppon for EMI's Cliff 
Richard 2LP (see Music Week, 
November 26) comes the 
announcement of a follow-up 
campaign for another EMTV 
package, Diana Ross & The 
Supremes' 20 Golden Greats. 

The first burst of small screen 
advertising for the album led to sales 
of 700,000 copies, while research 
shows that greatest consumer 
response to the commercial itself 
focused on the opening segment, 
which featured three babies. This 
will be strongly featured in the new 
'reminder' campaign. 

Commercials will transmit 
nationally from December 12 for 
one week, at the same weight as the 
final week of the summer push. 

Although EMTV5 was originally 
on a sale-or-return basis, EMI 
claims that the returns have been 
virtually non-existent. Accordingly, 
full dealer margin is now in 
operation. 

New point-of-sale material for the 
LP includes window slickers, posters 
and browser cards, once again 
heavily featuring the three babies. 

ARCADE RECORDS is promoting 
a series of "Get Stoned" evenings 
around the country, to tie-in with 
the 2LP compilation of the same 
name featuring the Rolling Stones' 
greatest hits, and which is currently 
15 in the album chart. A total of 14 
key towns and cities have been 
chosen, and there will be 
competition tie-ups with local radio 
stations, offering albums, t-shirts 
and badges as prizes. In addition, 
Arcade is organising a scries of 
evenings between now and 
Christmas, when local media 
representatives and dealers will be 
invited to attend. Although the 
Stones album has been available for 
several weeks now, national 

television promotion has only just 
started. 

POLYDOR IS banking on major 
sales from the under-ten audiences 
to launch its latest children's album, 
Scouse The Mouse (Polydor 2480 
429), which features Ringo Starr, 
Adam Faith, Barbara Dickson and 
the story's author, Donald 
Pleasence. 

Advertising for the LP fakes the 
form of half-page spots in Look 
And Learn, Look In, Bunty, 
Debbie, Jack & Jill, Judy, Mandy, 
Spellbound and Playhour. These 
draw attention to the 
colouring/drawing competition 
featured on the record's inner sleeve. 
Open to children between five and 
ten, this offers prizes of Scouse The 
Mouse books, published this month 
by New English Library. 
EMI IS mounting a special push for 
the new Gonzales single, I Haven't 
Stopped Dancing Yet (EMI 2706), 
with posters, slickers and advertising 
in the music press and local 
newspapers. This capitalises upon 
the group's current tour with Alan 
Price. The single was produced by 
Gloria Jones; Gonzales is at present 
recording material for a New Year 
album. 
MOUNTAIN RECORDS is 
planning a major campaign to 
promote Nazareth's first album in 
more than a year. Expect No Mercy 
(TOPS 115), set for November 25 
release. 

The five weeks following the 
release date will see full page 
advertisements in all the weekly rock 
consumer papers, plus London local 
press and posters in Tube stations 
and bus fronts. A full poster 

campaign has been lined up for tour 
towns with window displays and 
commercial radio spots have been 
booked in all major centres, to 
support the band's first lour here in 
almost two years. Competitions are 
being run in all areas along with 
Daily Mirror Pop Club exposure. 
All visual advertising is based 
around the Frank Frazetta picture 
used on the front album cover. 
SATR1L RECORDS is 
concentrating heavily on in-store 
and window displays to push sales of 
Stardust's new album Stardust 
(SATL 4008) and latest single I 
Really Love You Stop (SAT 122). A 
joint effort between Satril's and 
WEA's display teams will coincide 
with the act's national tour between 
November 26-December 20, and in 
an effort to extend its display service 
to as wide a number of dealers as 
possible, Satril's general manager 
Alan Melina is offering a guaranteed 
display service for both album and 
single to any dealer who contacts 
him at 01-734 7333. 

In addition, Satril/WEA will be 
taking advertisements in the 
consumer rock press, mounting a 
special disco promotion through 100 
selected DJs and the distribution of 
discount vouchers at tour dates. 
Radio interviews and sessions have 
been arranged too. 
BETHNAL, THE London group 
recently signed to Phonogram, is 
keeping itself in the public eye in the 
next few weeks by giving away a 
limited edition picture-bagged single 
at all forthcoming dates from 
December 2 through to the time it 
enters the studios with Kenny 
Laguna to record a debut album on 
December 17. Featured on the single 
will be The Fiddler b/w This Ain't 
Just Another Love Song, recorded 
live at a record concert and preceeds 
an album and single set for April. 

mm 

WITH DAMAGES still not agreed after nearly a year's 
wrangling, George Harrison this week faces a New York partial 
retrial of the He's So Fine-My Sweet Lord plagiarism action, 
which seeks to reverse judge's original decision that copy was 
unintentional no surprise if further defections from the UA 
camp to breakaway Radar label take place neither will it be 
a surprise if Cliff Busby's caretaker managing directorship is 
made permanent   to secure the Andrew Lauder-Martin 
Davis deal, WEA's John Fruin left both EMI and Island most 
disappointed  solicitors' letters doing the rounds following 
Ian Flooks' move with several acts from Nems to Derek Block 
agency. 
DESPITE SMALL trickle of visitors to Ian Gillan Agency's 
travel and trucking exhibition in Bayswater last week, guests left 
with plenty of cost-cutting food for thought on touring  to 
gain Paul Simon's approval on smallscreen promotion of his 
Greatest Hits album, CBS pop marketing manager Andrew 
Pryor look clip of commercial to the great man personally in a 
swift roundtrip to New York   former Phonogram pop 
product manager Lisa Denton now operating in an independent 
marketing capacity for Vortex label signed to Nems by Pat 
Meeham   minus five to the company for using picture of 
pathetic Rudolph Hess on sleeve of Yobs' Run Rudolph Run 
single. 
NEW ANDY Williams single Sad taken from album made by 
CBS staff producer Nicky Graham  MW advertising staff 
impressed to receive space booking on behalf of Phonogram 
addressed to Bernard Haitink — classical editor Nicholas 
Webber denies rumour he's taking over as LPO's chief conductor 
  former Transatlantic a&r manager John Whitehead, a 
casualty of the Logo takeover, watching with interest upward 
chart movement of Brighouse & Rastrick band, one of his 
projects  to Casablanca label manager Malt Hayward and 
wife Brenda, a daughter Simone  first Chrysalis single by 
Mary O'Hara, Forty Five Years, chosen by listeners to Pete 
Murray's Open House show. 
MYSTERY RETURN to States at weekend of Southside Johnny 
caused cancellation of 14secret" gig at London's Nashville on 
Tuesday   Island threw first reception for some time for 
striking American disco queen Grace Jones at Ronnie Scott's last 
week living up to their name — EMI's The Rich Kids have 
insisted that nobody pays more than £1 admission to their first 
UK dates   in Luxembourg to hustle Rick Wakeman's 
Criminal Record LP, A&M promotion manager Alan McGee a 
victim of mistaken identity and spent a night in jail after arrest 
on suspicion of being a housebreaker   having noticed 
photograph of Ian Ralfini collecting Anchor's marketing award 
at CM A dinner (MW Nov. 19), U A points out it was joint winner 
with the Slim Whitman Red River Valley LP campaign   
Wynd-Up and Lightning latest to decline handling Creole's 
English Language LP.   d 
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Top acts in court cases 

LITIGATION IS pending in ihrec 
cases involving pop artists — two in 
the High Court here and the third in 
the New York Federal Court. 

In the US Aretha Franklin has 
been placed on formal notice, by 
Ember Concert Division, of its 
intention to sue her as a result of her 
non-appearance at the London 
Palladium on November 14 and 15 
{Music Week, November 19). Also 
formal proceedings have been served 
under the jurisdiction of the N.Y. 
State Federal Court on Miss 
Franklin; on her personal manager, 
Cecil Franklin; on her agent, Ruth 
Bowen; and on her employment 
corporation, Renaissance 
Management Ltd. These writs seek 
damages for breach of contract and 
inducement to such a breach, and 
they demand return of all Ember's 
expenditure on publicity, on 
covering the cancellation expenses, 
and on ticket refunds. 

Summer Hits 

goes to GTO 
FROM PAGE 1 
figures is expected to become a 
major seller. 

the album (GTLP 028) will be out 
on December 12 — two days later 
than originally scheduled — and will 
retail at £3.79 (tape £3.99), over 
£2.00 less than the Casablanca 2LP 
and has attracted an initial order in 
excess of 100,000 copies. The 
company has booked two weeks of 
radio commercials, on Capital, and 
booked space in the national dailies 
and the music press. 

Arista Europe 

heads meet 

in London 
ARISTA LABEL managers from 
almost every country in Europe have 
been in London this week for a two- 
day conference. This is the first such 
meeting arranged by Arista UK, but 
Alan Watson, head of international 
operations, is hoping that it may 
become a regular event. 

The conference took place on 
Sunday and Monday, at Arista's 
offices, and was attended by 
representatives of all the company's 
European licensees (almost all EMI). 

There was a presentation by the 
UK company and visitors were taken 
to see Ben Sidran, Burlesque and the 
Pleasers. The conference was timed 
to coincide with the London 
performances of the three acts. "We 
have so much product coming out 
and so many acts on tour that we 
really need the interest and co- 
operation of our licensees. Apart 
from the three biggest majors, we 
arc now on a par with A&M — in 
importance if not yet in sales," 
Watson explained, "and we had to 
get that fact over." 

He hopes to organise such a 
meeting twice or three times a year, 
and to extend the plan to include 
Australia and the Far East. 

Ember is also seeking punitive 
damages for loss of profit and the 
damage caused to its own credibility. 

In London Gary Glitter is the 
plaintiff on a High Court writ issued 
against concert tour promoters 
Double M Concerts Ltd. The claim 
is for non-payment of fees for 
certain concerts of his current series 
of over 50 cabaret and concert 
appearances and for damages for 
substantial breach of contract and 
fraudulent misrepresentation. As a 
result of the start of legal action 
concerts at Ipswich on November 29 
and Glasgow on December 1 could 
not lake place, but in a joint 
statement RAM, Glitter's 
management, and MAM Agency 
said they intended to take whatever 
steps were neccessary to ensure that 
the December 3 Rainbow concert 
goes ahead. 

Concerts in the tour schedule 
which were not arranged by Double 

M were unaffected by the legal 
aUThe other case in the London 
High Court which must inevitably be 
dubbed a first-class row, involves 
the use of the name First Class by a 
pop group and by a record producer 
and record company which have 
brought out a single by a band ot 
that name. First Class (Pop Rock) 
Ltd, proprietors of the First Class 
pop group is seeking an injunction 
to prevent producer John Carter and 
CBS from making recordings using 
the name. Carter and CBS have 
countered with a similar writ. 

Hearing of motions by each side 
for temporary injunctions banning 
the other side from using the name 
has been adjourned to December 13, 
and First Class (Pop Rock) Ltd has 
undertaken not to record under the 
name in the meantime. This 
undertaking applies only to 
recordings. 
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EMl RECORDS m.d. Leslie Hill pulled the first pint to inaugurate the 
Gramophone Bar at the Dog and Trumpet pub in Soho's Great Marlborough 
Street. The bar commemorates the Centenary of Recorded Sound and features 
a display of early gramophones and historic pictures on permanent loan from 
the EMI Collection. Hill, with presentation tankard, is pictured with Alan Hall 
of A Hied Breweries and Olive and Kevin McCarthy, landlord. 

Non-Stop backs UK 

One-Stop operation 

ALTHOUGH SOME delay in 
opening has meant that London's 
newest one-stop has inevitably 
missed pan of the Christmas trade 
build-up, One-Stop Distributors' 
director Eddie Webster reports that 
business is picking up steadily. 

The fastest moving stock by far is 
in deletions and overstocks, and 
Webster commented "If 1 could gain 
access to more manufacturers' 
deleted stocks I could be doing even 
greater business there. The growing 
demand for deletions seems to stem 
from the fact that the manufacturers 
put out a lot of top line and lesser 

product at too high a price so it docs 
not sell well; once the jobbers get 
hold of it and the price becomes 
reasonable, it is in great demand." 

Webster has set up One-Stop in 
the William Road depot which has 
been used for warehousing records 
for years — first by EMI and until 
recently by CBS. Webster feels that 
it is a known landmark in the minds 
of retailers who are "increasingly 
seeking alternatives to buying direct 
from manufacturers." At present it 
is opening seven days a week to 
attract all kinds of dealers within 
driving distance, 

One-Stop prices arc 2p or 3p 
above normal dealer price, 
depending on the deal the company 
has with any particular 
manufacturer: there are customer 
discounts and a postal delivery 
scheme. 

One-Stop was planned by Mike 
Ashwell, founder and director of the 
Non-Stop record export company 
and Webster, who held marketing 
and export posts at Polydor before 
leaving to head this venture 
including that of Polydor's sales 
manager. Non-Stop provided all 
initial finance for One-Stop but the 
two businesses arc being run strictly 
as separate enterprises. 

Charter changes, but 

mrs urae PRS probe 
■ ■ ■ ■ ^ w ri^nr that any loans to offir 

^ve 

criticisefShePRSnnhe ^titulion, 

associme ^ 
right to vote reach 
provisional nKn^er mlickiy. On a 
associate status more q Have C of hands t^ir vo #,!. have 

the same strength as tno^c 

"However in a poll, full voting 
members will have ten votes to each 
associate vote, and full men b 
with a high earnings record e.tha 

for the last 20 years or £10.0W will have ten £500 
for the last two years 
additional votes. ... 

As before, only full members wt 
be eligible for the PRS council and 
new criteria for full membership 
have been set up which mean writers 
must earn £1,000 per year, o 
publisher. £5,000 per year in any 
two out of the three previous years. 

Provisional members will now 
become associates if ihcy earn J* 
total of £150 (writer) or £750 
(publisher) over a period of not 
more than three years. 

PRS chairman Alan Frank 
commented that the new scheme was 
atractive because it extended the 
society's franchise without taking 
ultimate control out of the hands of 
full-time professional writers and 
publishers. 

Later Trevor Lyttleton told Music 
Week that the changes in the charter 
were "window dressing", which had 
increased the percentage of members 
in control of the PRS "by less than 
one percent". 

This had not been made clear until 
a question regarding weighting of 
votes had been raised. 

He also claimed that a document 
circulated around full members 
disclosing details of loans by 
categories rather than individuals 
was unsatisfactory. At the meeting 
on Thursday, Allan Frank had made 

RCA Ellvis 2LP 

price pegged 
RCA HAS pegged the price of its 
Elvis Presley 2LP set, Elvis In 
Concert, which features the singer's 
last recordings. Following recent 
price increases {Music Week, 
November 26), the albums would 
have gone to £7,98, and the double- 
play cassette to £8.20. However, the 
company has decided to retain the 
prices at £6.98 and £7 respectively. 
Product will be stickcrcd. 

WEA-Damont 

deal debuts 

with Star Wars 
A SPECIAL DEAL has been 
arranged between Damont Records 
and WEA for marketing and 
distribution of the new Music From 
Star Wars album. This is the first 
release on the Damont label — the 
product from Damont until now all 
being on the Stereo Gold Award 
label retailed exclusively through 
Woolworth. 

The new album, released this week 
(December 2) will carry an RRP of 
£1.49 and was specially recorded by 
the London Philharmonic 
Orchestra. Damont managing 
director Monty Prcsky has 
negotiated special rights for the LP 
which has been taken to WEA 
because it is outside the range of 
Damont's normal output. 

At the moment both Damont and 
WEA state that the current deal is a 
one-off arrangemem, but Prcsky is 
contemplating further releases on his 
new label. 

ii clear that any loans to officer 
were advanced at the market interest 
rate and actually earned money f0r 
the society. ^ , u . 

Lyttleton added that the increase 
of voting members was of little value 
while the voting list was withheld 
from voting members. Because the 
society was wit holding their identity, 
those who held the vote before were 
in an even stronger position. 

The disclosure of the voting list is 
still the subject of a PRS High Court 
appeal against an earlier judgement 
instructing it to be revealed, but 
Lyttleton has dropped his court 
action and is continuing his fight 
through Parliament. 

Terrence Higgins, MP for 
Worthing has two questions down 
for reply from the Secretary of State 
for prices and consumer protection, 
asking him if any restrictive trade 
practices have been registered by the 
PRS, and to refer the PRS to the 
monopolies commission. These will 
be answered next week. Two other 
MPs have asked the Director 
General of Fair Trading to look into 
the Society's activities. 

Majors stock up 
FROM PAGE 1 
to a 90 percent order completion 
rate. "Of course there may be some 
lilies which do go out of stock, but 
generally everything is in good shape 
so far. It isn't just a case of stock 
problems although that of course 
entered into it. However I did make 
a commitment to dealers last 
Christmas that we would not get into 
the same sort of difficulties again, 
and hopefully this is the answer." 

Other majors have also taken 
similar steps to EMI. Alan King, 
Polydor's head of operations, said: 
"The company did a lot of 
stockpiling during the April-June 
period, including The Who and 
James Last titles. There were 
something like 1.5 million extra 
album pressings and 400,000 extra 
cassettes manufactured. Hopefully 
that will be enough to secure a 95 
percent order completion rate. 

"We are now through the bulk of 
the Christmas buying period, so far 
as dealers' orders are concerned, and 
seem to have done well so far," 

Waller Woyda, managing director 
of Pye, said that his company was 
looking at the stock position on a 
day to day basis, but so far dealer 
demand had been satisfied. "We did 
a lot of pressings last summer, 
mainly catalogue albums like the 
Muppets, and other best-sellers. 
Obviously we hope to keep up with 
the trade's demand but dealers can 
also help the situation by building up 
their own stocks fairly early, instead 
of leaving everything to the last 
moment." 

One record company that is 
anticipating some stock problems 
however is RCA, which is still 
having to cope with large demands 
for Elvis Presley product. A 
spokesman for the company 
admitted that the Presley pressings 
had resulted in less flexibility for 
total stock control. "There will be 
some difficulty in maintaining an 
efficient flow of high demand sales 
items — although all orders may not 
be totally fulfilled, available product 
will be shipped normally," he said. 
"All we can do is ask dealers to bear 
with us and keep re-ordering out-of- 
stock records." 

CBS anticipates no stock 
problems over Christmas marketing 
director Tony Woollcott said that 
most record companies had learnt 
from the experiences of last year, 
and used the summer mouths to 
build up stocks. "Fortunately, we 
have manufacturing plants in the 
continent which we can use when 
there is a need." 

Noble... 

You're the funniest 

Guy I know in % 

England. . .Thanks for Darts 

love Boyce 
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Take a look at this tempting trio. 

First it's the immaculate Jerry 

Butler with his magnificent new album. 

"It All Comes Out In My Song" stm 1.12072. 

It sure does Jerry. 

Next it's "The Devil In Me" stmi. 1207:. 

rrom the exquisite 1 heima Houston. 

Finally we'll be "Tumin' On" 

the power of High Energy stml 12074. 

Three albums guaranteed to give 

your customers a hell of a nn 

good time. AVAVA O ■ . MOTOWN' 

And already here are. "You Can't Turn Me Off" TMG 1087, the smash new 
single from High Inergy and "I'm Here Again" TMG 1088, Thelma Houston's new single. 
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Miles of 

disagreement 

with Miles 
I HEARTILY agree with Mr. Ian 
Miles' statement relating to tv- 
promoted album, and his view that 
we, the dealers, should order and 
stock more of them. 

It's easy: change our name to 
Messrs. Woolworth etc. and then 
we'll get them on a sale-or-return 
basis, and we'll also be lucky enough 
to be offered their deletions and so 
sell them to the public for under £ 1. 

I know they have priority because 
I bought hundreds with record 
tokens, and then doubled my 
money! JOHN CLERY, The 
Slipped Disc, 262 Lavender Hill, 
London S.W.I1. 

Special bags 

and photo 

for Soul 45 
INITIAL PRESSINGS of David 
Soul's new single on Private Stock, 
Let's Have A Quiet Night In (PVT 
130), will be available in special bags 
featuring a new full-colour 
photograph of the singer/actor. The 
record is released on December 2 
and the A-side is another Tony 
Macaulay song. Soul is scheduled to 
return to the UK next March as part 
of a round-the-world tour to 
coincide with the local openings of 
his feature film. The Stick Up. 

Yarrow joins Rye as 

marketing executive 

MIKE YARROW has joined Pye as 
marketing executive of the 
international division. He began his 
career in the record industry at 
EMI's international division and 
spent 17 years there before moving 
to UA as export manager. After 
three years he left UK for Germany, 
to work as marketing manager, 
responsible for rack jobbing British 
and German records into the Army's 
NAAF1 shops, and clubs, through- 
out the country. 

JOHN KNOX has been appointed to 
the new position of management 
accountant, sales and marketing, at 
CBS Records. He joined the 
company in 1970. 

Michael Collins has also been 
appointed to the new position of 
sales/product analyser — he will be 
responsible for analysing all major 
accounts and setting up 
administrations relating to special 
campaigns. Collins joined CBS in 
October 1975 as sales co-ordinator, 
after 12 months with Polydor. 

ROGER LA-HA YE has been 
appointed royalties administrator at 
Charisma Records; he was 
previously with DJM and United 
Artists. La-Haye replaces Roz Bea, 
who has been promoted to personal 
assistant to Brian Gibbon, joint 
managing director of the company. 

JOHN VARNON, previously a 
long-standing freelance copyrighting 
and advertising consultant to Virgin 
Records, has joined the company as 
a full-time marketing manager, to 
work alongside Binna Walde. 

BYRON K. ORME, formerly of 
NEMS Agency, has taken over as 
general manager of the Barry 
Marshall Organisation which 
incorporates the Concert Sound p. a. 
hire company, Marshall Arts, a 
management company handling 
Deke Leonard's Iceberg and the 'O 
Band, and a tour service for 
American artists. 
STEVE PARKER, formerly an 
agent with March Artists, has moved 
to Bron Agency, taking with him 
representation of The Pasadena 
Roof Orchestra, Julie Felix, Phillip 
Goodhand-Tait and Love Machine. 

HUGH BIRLEY has been appointed 
Decca Records' assistant press 
officer, replacing Dafydd Rees, who 
recently left the company for 
Motown. Birley was previously at 
the University of London. 
PHILIPPA CLARE has left 
Evolution Management, and is now 
looking after the exclusive 
management of Fairport 
Convention. She can be contacted at 
3d Hyde Park Mansions, Trancept 
Street, N.W.I. (262 3666). At 
Evolution she had been personal 
assistant to director John Michelle, 
as well as handling Fairport 
Convention. 
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The "MOVE UP STARSKY"man, THE MEXICANO is back 
with the BEE GEES hit song, rendered in his own inimitable 
style with a Christmas biend. 

ICE RECORDS LTD. 117a Fulham Rd, 

London SW3 6RL 01 584 3247 

ORDER NOW 

PYE RECORDS (SALES) LTD 

132 Western Rood Micham Surrey 01-640 3344 
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A VARIETY of VIPs gathered at the Theatre Royal, Drury Lane, recently for 
the launching of Super tracks, a rock compilation LP marketed in aid of the 
Sports Aid Foundation. A cheque for £20,000 was handed over to SAP 
chairman Paul Zetter for advance royalties on the record, which is available on 
Vertigo, and includes acts like Led Zeppelin, Rick Wakeman, Yes, Uriah 
Heep, Rod Stewart, the Rolling Stones, Pink Floyd and Genesis. Pictured 
here, front from left, are Zetter, Minister of Sport Dennis Howell, Uriah 
Heep's Mick Box, British weightlifting champion Andy Drzewieck'q back, 
from left, Olympic 400 metre hurdler Alan Pascoe, Heep's Ken Hensley, Keith 
Moon, Monty Python's Graham Chapman, Olympic sculls medallist Chris 
Baillieu. 

PHONODISC RECENTLY threw a party at Chingford, near its Walthamsto* 
factory, for 12 members of the staff who celebrated 25 years' service. The 

veterans , accompanied by their wives and husbands, were each presented 
d"-,- ^»lASCr,je^n'JVer and a commemorative gift; they all started with ntish Moulded Plastics, but their service is dated from the inception of the 
record manufacturing unit, which Philips took over in 1958. 

CHAMPAGNE FLOWEDa^n^^^^^^^^^^^^^ 
the Barron Knights, to celebratP th!- 86 party at tsar's Palace, Luton,) 
their glasses are, standing from lpftnn(?rrent }ut' Uve In Trouble. Raisi 
Longford, Radio Luxemboure's rJf . pffss ^Tcer Simon Frodsham, P< 
promoter Carolyn Wilkes the/c^ah. . Hllton> Butch Baker, CBS prodi 
and CBS senior pop market inp monager, Toni Avern, Dave Balling 
CBS staff producer Lem Lubin Bnrrn^A ndrew Prior; seated, from left, c 
Yates. Epic product promoter Gnllv CBS Product manager Bri 
manager Judd Lander. Gallagher and Epic label promoti 
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English Girls 

out now 

Tommy is seen with Sun Page Three girls Gee and Jane Warner m 
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SHOULDERING THE weight of 
having to open the two days1 

proceedings, of the third Music 
Week Broadcasting forum, IBA 
information officer Tony Stoller 
presented a carefully-constructed 
and informative view of 
Independent Local Radio as it is and 
as it may be in the near and distant 
future. He also raised two 
contentious points: music content 
and sites of new stations. 

Several times he emphasised the 
IBA's scale of priorities should the 
green light be given by the 
Government to local radio 
expansion, and several times the 
point that serving less heavily- 
populated and less commercially- 
rewarding areas of the country 
would probably take precedence 
over putting new stations in major 
conurbations. 

This was an attitude with which 
many of the local radio delegates 
disagreed, and the dissent was 
voiced later in the programme from 
the platform. After declaring that 
ILR was probably the most 
important area for development in 
broadcasting, he added that 
considerable scope would remain for 
national radio. "The BBC is having 
trouble finding money for what they 
want to do; I think therefore it is 
perfectly imaginable both in 
programming and technical terms 
that sometime this century some 
national radio could be provided on 
a self-financing basis for advertising 
revenue." 

Feeling that, even in the few 
months since its publication, the 
recommendations of the Annan 
Committee had become blurred, 
Stoller then re-stated these briefly 
and precisely. Local radio should be 
extended as a matter of priority to 
cover 90 percent of the country; it 
should be financed primarily from 
advertising revenue; new companies 
should be independent and locally 
based on the ILR model; there 

Local radio: the case 

for IBA expansion 

Third Music Week 
Broadcasting Forum 

report 
by GODFREY RUST 

and 
TERR! ANDERSON 

should be different kinds of radio 
including experimental stations; that 
all should be controlled, along the 
lines of the IBA's control of ILR, by 
a new body, the Local Broadcasting 
Authority. 

Although the IBA welcomed 
competition it was aware that the 
corporation was able to offer four 
themed national channels, which 
meant that some areas could receive 
six different channels in all. 
Therefore the Government had been 
advised that local radio extension 
could best be achieved — and at 
least cost to the public — through 
expansion of ILR. "Any public 
service which makes no demands on 
public money is a good thing, and 
local advertising makes people 

jj if music tut 
SICUICCH 

THE OPENING session of the Third Music Week Broa^urnalist 
Pictured are (top left) Tony 5/o//erG/ wn 
and broadcaster) and, (right) Terry Smith, Radio City chiej. 

included stations of various sizes, 
including combinations — eitner 
satellite or twinned stations -- which 
might have the same sales and 
administration but have seP^ra^e 

programmes for at least some of the 

aware of local business," Stoller 
said. "The need to attract 
advertising revenue also forces 
stations to cater for a wide 
audience." The systems of finance 
and control recommended by Anna 
were, he added, virtually those used 
by the IBA, which "has unrivalled 
experience to provide technical 
support and is ready to go ahead 
now, without further funding from 
the Government." 

Experiment had shown that 
stations serving as small a 
population as 200,000 could be 
viable and good (as it had 
eventually shown that London can 
support an all-news station as well as 
a general one) so the IBA's plans 

time. _ .. 
Franchises should also go, Stoller 

predicted, to serve areas like rural 
communities which were not 
commercially viable. Areas to be 
served first when the Government 
gives the go-ahead for expansion 
should, in the IBA's firm view, be 
those served by no local radio at all, 
including Cardiff, Tayside, 
Aberdeen, Northampton, Norwich, 
Gloucester, Bournemouth and 
F.xprp.r. The IBA could have the first 

new stations on a.r by 1979 
Areas served only by BBC , 

radio were not forgotten, and it ^ 
appreciated that they wCre s 
receiving a full serv.ce, bm for 
moment the IBA intended l « 
concentrate on those areas witll'« 
service at all. This plan, ho\i,cv 
depended on a halt being pUt » 
further BBC local stations. 
is expansion of the BBC side at J 
same time, and if expansion of iLr

c 

is going to be threatened by 
considerations, it may be beiiCr,' 
expand ILR first into some of lh

0
p 

"bigger cities as yet unserved." e 

His next point was one which ^ jn 
view of the fact that half h" 
audience were record indUst 
people concerned with markeiin: 
records and promoting them to i0ca[ 
radio stations, and of the fact that 
many of the radio staii0n programmers and space Se||ers 
clearly shared common ground with 
the record men — could have proven 
highly contentious, had Stoller been 
able to stay on for the remainder of 
the forum's programme and niake 
himself available for the hours of 
private discussion and argument, 
which involved constantly varying 
groups of delegates after the formal 
proceedings of each day were over. 

The point itself was firmly made; 
"Local radio is not in business to 
concentrate on playlists and the 
musical content of programmes. 
Music is important as an audience 
builder, but any radio station which 
thinks it is its main duty to dance at 
the parade of pop music is going to 
fail. Once he has settled on the music 
which is to be played each week the 
programmer's job has only just 
begun. The music business has in 
some ways done radio a disservice by 
making some programme directors 
think otherwise. What ILR must not 
do is to take some of the styles, 
obsessions and attitudes of some 
parts of the record industry." 

TO PAGE 10 

OUR RESPONSE TO SC0KH 256 

IS JUST ABOUT UNPRINTABLE 

3M did their best. 
Everyone had been asking for a mastering tape 

that cut right down on the print-through effect. 
But it had to have a high dynamic range-like 

Scotch 250. 
3M came up with their new Scotch 256 High 

Performance Mastering Tape. With a high dynamic 
range of 67dB, and a low print-through of —59dB. 

Some baby, they claimed, developed and produced 

They wanted studios that could really test it. 
The sort of place that recorded artists like Rod 

Stewart, Nana Mouskouri, John Denver Jethro Tull 

Yes and Alice Cooper. 
In London or even Brussels 

Naturally we obliged. 
And as a result we're still not printing anything- 

on or off the record. sanyumig 

Ira® 

3M and Scotch are trademarks. Morgan Recording Studios, London & Brussels. 

PAGES 



CD >, 

o • 5 i s. ^ .9 03 ^ O 

^IIIS 
3.9- E 0 C/5 

M 

Q^c3 

E 

% 

.. > 
CO 

co^o 0 ^ 
■*t 
O ^ . (D 

<CQ o 00 
=i-£=^ ^ ro< 
§m UU 0 — 03 -p 
ofps yj.— o *-' o) 3 2; w -1 c c 
LU ^^0,0 Q £ ^ 

A 

ff V- 

t-K 
>'/ ? " c^sSi sz. E - 03 =3 W 

15^ 

"• . 

9 CL ^CL CD 
^ c "T c °° 
9 0 I 0 CL 

»* «r 

a ^H|te % 

m 

mm 

O 
^ e i 

O '-D ^ <00 
O op 

>N 
v c 

O > P 0 co 
^ l,E c00 
M = -5 E co ^5 

0> O 
CD P 0 K O 

■C.-O5- ■ 

(8 

(0 
M 

■'4S5^ 01 

CO 

E 7^ 
\ 0 D) 0 

_J O ^ =5 cc —I V_ JD 
< 0 ° 10 

o 0 

-w^m *>/% - ■ # 

; : o 
/' 

- CVJ t-00 o-Y 5 CO 0 CD 
Po 

.Q 0 = 
D3 ^ C O) 0 - 

E 
m 

i-t g< E > £-^00 
LU 00 oi?: 

0^aOOT x 9 ^ £ m 
m 3Q - V -^ra-v j_ vu —• -i— uj 

om«Po 

w.> 
av 

. SJ 0-^ 
0 0 
^ .c - *->' 0 CM 

lllls < ,0- C CO 
0 0 2 c/) 

< ■£•* co <5^o CO 

^w--- 

f "g ' 

-</5 U3- CO . 
■D a> CD 
8# 0 

^°0.,;i tO tO H- "a <D v— O a • 0 . 
2,5 -o 0) P" CCofl O 


