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EMI tops as Hill moves up Cannes deluge fails 

to dampen MIDEM 78 
by NIGEL HUNTER 

IN WHAT observers may find a 
coincidence of some irony, EMI has 
announced major changes in the 
group's music operations and 
executive responsibilities in the UK 
and internationally at the same time 
as British Market Research Bureau 
quarterly statistics reveal that EMI 
has reasserted its supremacy in both 
singles and album sales over the 
October-December 1977 period. 

The main feature of the executive 
changes is that EMI Records 
managing director Leslie Hill has 
been appointed director, group 
music, and in association with 
Capitol president and chief executive 
officer Bhaskar Menon "will ensure 
the development of policies designed 
to strengthen EMI's music activities 
worldwide". Hill became EMI. 
Records md in the UK on March 1 

.A- 

Ramon Lopez 
1976 after earlier service with the 
group at Music for Pleasure and 
EMI New Zealand. 

His successor in the UK MD's 
chair will be Ramon Lopez, who has 
been deputy managing director of 
EMI international operations based 

in London since 1976. Born in 
Spain, Lopez worked in the USA as 
a management consultant before 
joining the EMI group in 1971. The 
appointments will take effect on 
March 13. 

EMI moves to the top of the 
singles tree for the last quarter of 
1977 with a market share of 18.5 
percent. Second is CBS with 17.2 
percent, and third is WEA with 9.5 
percent. EMI topped the albums 
priced £1.49 and over category by a 
substantial margin with a 16.3 
percent share, followed by WEA 
with 12.6 percent and CBS with 11.6 
percent. 

Full details of the EMI changes 
and the market shares results can be 
found in Page 4. The graphic 
presentation of the "share of the 
cake" results will be published in the 
next edition of Music Week. 

Block's six-figure talent coup 

by JOHN HAYWARD 
IN THE first deal of its kind in the 
UK, leading promoter Derek Block 
has linked with Townsend Thoresen 
Ferries to present £'/• million-worth 
of top talent at the London 
Palladium. 

Billed as The Golden Festival Of 
Stars, the international package is 
said to be the biggest collection of 
superstars to appear in London on a 
commercial basis over a limited 
period. 

Names booked for the shows — 
two a night for a fortnight from May 
1 — include Mike Yarwood, Petula 
Clark, Steve Lawrence and Eydie 
Gorme, Barry While, Diana Ross, 
Gladys Knight, The Carpenters, 
Perry Como, Helen Reddy and 
Tommy Cooper. 

They mark the first time a 
commercial company has waded 
into the live appearance industry, 
and is designed to celebrate the ferry 
company's Golden Jubilee, 
Townsend Thoresen's angle is that 
everyone booking on its ferries this 
year is entitled to preferential tickets 
for the Palladium shows. 

This sort of arrangement is 
common in America, but 
commercial concert sponsorship has 

Levison 

appointed 

Arista m.d. 
CHARLES LEVISON has been 
appointed managing director of 
Arista Records UK in succession to 
Bob Buziak, who has returned to the 
US to take up another position. 
Levison has already assumed his new 
duties. 

He will direct overall operations 
of all Arista UK departments, and 
prior to this appointment was 
president of Virgin Records in 
America. Levison has also been 
international director and vice 
president of Island Records, 
involved in various film projects 
including The Harder They Come 
and Monty Python & The Holy 
Grail, and as a lawyer has 
represented clients including Elton 
John, Queen, Mick Taylor, Gus 
Dudgeon and Paul Samwell-Smith, 

not previously been exploited here. 
Said Derek Block: "This is the 

first major deal to come out of my 
newly-cemented relationship with 
the William Morris agency in 
America. I was able to negotiate 
directly with William Morris and 
Townsend Thoresen, and because of 
that, I believe that no other 
promoter could have put these 
shows together." 

Block plans two shows a night for 
two nights with Diana Ross, The 
Carpenters and Perry Como, the top 
ticket price for these hitting the £20 
mark, scaling down to a minimum 
of £2. All the stars are expected to be 
giving their only UK concerts of 
1978, and all are supported by 
prestige acts. 

Tickets will be available in the 
first place via travel agents. Anyone 
booking a Townsend Thoresen 
passage from Jan 1 this year will be 
given a preferential booking form. 
Tickets not taken up in this way will 
be available to the general public 
through the Palladium box office 
from April 1. 

Added Block: "Townsend- 
Thoresen is a multi-million pound 
company that deals directly with the 
public, and I've had to select artists 

that will appeal specifically to its 
type of customer. 

"The company won't actually 
make any money, in fact it will lose. 
But it will gain on the commercial 
side by attracting customers; which 
is what it wants." 

Townsend Thoresen carries three 
million passengers and 600,000 cars 
across the channel every year. 

APRS seeks 

anti-tax 

support 

\ 

Charles Levison 
In a statement, Arista president 

Clive Davis and executive vice 
president and general manager Elliot 
Gouldman said: "We have known 
Charles Levison for many years, and 
the depth of his experience in the 
British market coupled with his 
knowledge of the US market make 
him an exceptional choice as Arista 
UK's managing director." 

CANVAS-SUPPORT for an 
organised music business protest 
about the punitive British taxes 
which drive homegrown talent into 
exile abroad is being canvassed here 
at Midem by the Association of 
Professional Recording Studios. 
Secretary Edward Masek revealed 
that a letter is being drafted for 
delivery to Chancellor of the 
Exchequer Dennis Healey, pointing 
out that the British tax system is 
threatening to cripple the country's 
recording industry. 

A sub-committee is working on 
the letter and plans to organise a 
press conference in London 
immediately after Midem to 
publicise their action and to gain 
support. 

AIR Studio's David Harries 
coi'.mented: "We want to press it 
home as strongly as possible in order 
to get something done before the 
whole industry is brought to its 
knees by the destructive taxes." 

He expects support will come 
from British artists and their 
management — Rod Stewart being 
one figure who has already indicated 
his approval — and from 
organisations like the BPI, the MU 
and the Film Producer's 
Association. 

Masek added that whereas 
London had once been the recording 
capital of the world — and is still 
acknowledged to have some of the 
best studios as engineers — there is a 
danger that it will lose business to 
America and newly-growing studio 
centres in other pans of the world. 

from RODNEY BURBECK, 
TERRI ANDERSON and 

CHRIS WHITE 
IN DELUGING rain the 12ih 
Midem opened here with 
undampencd spirits as more 
delegates than ever before thronged 
more stands than ever in an enlarged 
Palais Des Festivals. Organiser 
Bernard Chevry announced that 
next year's event would be even 
bigger promising a much needed new 
purpose-built venue by 1980. 

This unique gathering of music 
business people now attracts 
participants from 49 countries with 
Colombia, Hong Kong, India and 
Singapore being represented for the 
first lime. And while America has 
the greatest number of companies 
attending, Britain still dominates in 
sheer visibility of presence with 72 
stands. 

As we have now come to expect, 
few important deals have been 
concluded in the first couple of days 
with most of the major British 
record companies merely using the 
event to meet their own subsidiaries 
and licencees and to hold private in- 
house conferences. But the smaller 

labels and publishers have been 
making contacts for future overseas 
representation and interestingly the 
greater number of record firms arc 
using the event as a means of setting 
up export deals. 

Major talking point in Cannes has 
been the elevation of Leslie Hill and 
the appointment of Ramon Lopez as 
md at EMI UK. The growing 
international field of Midem has 
been reflected in the independently 
organised galas with Italy, Germany 
and Japan staging their own 
concerts and French broadcasting 
station Europe 1 making a live 
presentation of awards for top 
European performers. 

Veteran American jazz man 
Lionel Hampton used one of the 
galas to make Midem's first live 
recording of an album, and Abba 
The Movie was premiered. The only 
major international acts appearing 
were Blood Sweat and Tears and 
George Benson, while Britain's 
Surprise Sisters were deprived of 
their chance of Midem fame by a 
mix-up over timing at the opening 

TO PAGE 4 

Simon CBS: writ served 
CBS, Paul Simon's record company 
since his first recordings under his 
own name, have been served with a 
writ — in London and New York — 
claiming that the company has 
continued to manufacture and 
distribute the artist's debut album, 
The Paul Simon Songbook, despite 
the fact that an agreement for them 
to do so dated February 1965 
expired in 1975. 

Simon started his recording career 

with Art Garfunkel as Tom and 
Jerry. His first release as Paul Simon 
was through CBS and his career 
spanning the Simon and Garfunkel 
era and his current solo recordings 
have all been with that company. 

There has been speculation 
recently that he would be looking for 
massive advances for each future 
album but this writ is the first 
tangible evidence of a rift between 
him and CBS. 
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HERE YOU COME AGAIN 
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Agency re-launch at 

Albion: Leigh moves in 
ALBION MANAGEMENT, the 
company that manages top new 
wave act The Stranglers, is to re- 
launch its agency division which was 
closed last May. 

Albion Agency will be headed up 
by former Derek Block Agency 
manager Nick Leigh who comes into 
the operation as a director of the 
agency along with Albion partners 
Derek Savage, Dai Davies and Ian 
Grant, 

Leigh's move adds considerable 
weight to the Albion organisation 
which, in addition to the Stranglers, 
manages 999, runs the Hope and 
Anchor rock pub and sole books the 
Nashville and the Red Cow rock 
venues in London. 

Albion's initial rosier will consist 
of 999, Wilko Johnson Band, The 
Pop Group and the Stranglers, along 
with the Damned, Dave Edmonds, 
Yachts and Roogalator whom Leigh 
will bring with him from the Derek 
Block office. 

Leigh has been closely associated 
with Stiff Records leading lights 

Dave Robinson and Jake Riviera 
since the record company's 
inception, and more important new 
wave acts arc expected to join the 
Albion roster in the near future. 

Albion partner lan Grant told 
Music Week: "We originally closed 
up the agency last May in order to 
concentrate on our management 
commitments. We always intended 
to re-open it and now we have the 
right man for the job." 
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ARNAKATA MUSIC has extended its agreement with Dave Cousins of the 
Strawbs for three years. The singer is seen here with Gold Disc (Jor tnree 
million sales worldwide) and a certificate for 5,000,000 radio plays of his songs 
worldwide. 

Government 

report opts 

for festival 

liaison 
THE WORKING group set up by 
the Government to look into the 
licensing of pop festivals has 
suggested in its report, just 
published, that liaison between 
festival organisers and local councils 
should be improved. This would be 
preferable to any change in the law. 
Licensing the festivals, says the 
report, would be "impractical, 
unworkable and very costly to 
administer". 

Much more constructive would be 
for the parlies involved to reduce 
suspicions and tensions among 
themselves. 

The Association of County 
Councils has registered its "dismay 
and disappointment at the findings 
and has rejected one of the few 
recommendations in the report 
the appointment of a full-lime 
Festival Welfare Services Committee 
field worker — as unhelpful. 

TV time for Clark's 

thumping great hits 

r b:v: 
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POLYDOR'S TELEVISION 
campaign for 25 Thumping Great 
Hits, the company's first album 
under its deal with former drummer 
Dave Clark, begins in the Granada 
region from February 8. The album 
is released this Friday (27) and 
features hit records made by the 
Dave Clark 5 between 1963 and 1973 

they were previously issued by 
EMI but Clark retained the rights to 
the recordings, and Polydor now has 
rights to his back-catalogue. Tracks 
include Glad All Over, Do You Love 
Me, Bits And Pieces and Catch Me 
If You Can. TV advertising in 
Granada will last for three weeks 
and then moves to Thames, London 
Weekend, ATV, Trident and 
Southern for three weeks from 
February 22; it finishes with three 
weeks promotion in the Harlech, 
Border and Ulster areas from March 
8. In order to ensure that all dealers 
gain maximum advantage from the 
campaign, all orders placed with 
Polydor salesmen arc being supplied 
on full 100 percent sale or return. 
Back up promotion includes point- 
of-sale material, posters, sleeves and 
browser cards. There will also be 
special window displays featuring a 
large drum centrepiece. The album, 
which carried the normal TV dealer 
margin of 25 percent, has the special 
catalogue number POLTV 7, and is 
also available on cassette and 
cartridge. 

PHONOGRAM is surrounding the 
release of a limited edition Rush 12- 
inch EP with a heavy promotional 
push. 

Scheduled for release on January 
27, the EP called Closer To The 
Heart appears on Mercury, and the 
first 15,000 will be pressed in the 12- 
inch formal to retail at 99p 
(catalogue number RUSH 12) and 
contain Closer To The Heart on the 
A' side and Bastille Day, Anthem 
and Temples of Syrinx on the flip. It 
will be shipped in a four-colour bag 
featuring the Rush logo on the front 
and packshots of the five Rush 
albums on the back. 

After the limited edition, the EP 
will revert to a seven inch disc with 
the catalogue number RUSH 7 to 
retail at 80p. The Anthem cut will be 
deleted from the smaller formal 45 
but otherwise the track listing stays 
the same. 

A major advertising campaign is 
Planned for the EP in the consumer 
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music press, while at the dealer level 
there will be posters, stickers and 
stand-up display props of the Rush 
logo. The band will be on an 11- 
venue national tour between 
February 12-24, and Phonogram is 
hoping to fly its hot air balloon with 
the Rush logo over some of the 
concert venue towns during the tour. 

AS PART of the company's policy 
for substantial growth in the jazz 
market, CBS is boosting its number 
of jazz releases. The new albums fall 
into three categories — the first 
encompassing contemporary/fusion 
jazz which includes releases and 
artists such as Weather Report, 
Return To Forever, Eric Gale, Bob 
James, Shakti, George Duke, A1 di 
Meola, Billy Cobham and Ramsey 
Lewis. The second category is a 
continuing re-issue of classic jazz 
recordings including Charlie Parker, 
Miles Davies and Lester Young, and 
the third embraces new recordings of 
classic jazz figures like Dexter 
Gordon, Stan Getz and The Quintet. 
Another major release is the 
Montreux Summit LP which 
includes in its artist line-up, Bob 
James, Maynard Ferguson, Billy 
Cobham and Dexter Gordon; it was 
recorded at last year's Montreux 
Jazz Festival. 

BASF launches 

new tape 

BLANK TAPE manufacturer BASF 
has launched a new cassette tape for 
high bias cassette recorders, the 
Ferro Super LH1. An iron oxide 
tape, Ferro Super LH1 was 
developed by BASF in Germany tc 
give the optimum performance on 
the widest possible range of new 
Japanese recorders with high b'uu 
currents in the record head, 
According to the company, the 
cassette has a low-noise level it 
contrast to other high bias tapes: 
and it also displays an improvemeiv 
in the high frequency area. The tap< 
is available in C60. C90 and C12C 
cassettes with a suggested retail pric< 
of £1.66, £2.22 and £2.90. 



MUSIC WEEK JANUARY 28, 1978 

s 
c 

Charly backs pop smack 

CHARLY, the specialist rock ,n' 
roll label, has launched a new label 
to handle its pop product. The label 
is called Smack and first album is 
Wait Till Night Time (SL 1001) by 
Legover, releases date February 10. 

Lcgovcr features guitarist-singer 
Scan Byrne who also wrote all the 
songs on the album. Production is 
by Pierre Tubbs and Alan Bown. 
Bown, former leader of the Alan 
Bown Set, also manages the group 
through Fuse Music. 

A single, also titled Wait Till 
Night Time (SMACK 3), is currently 
on release. Two previous singles — 

One-Way Wind by The Cats 
(SMACK 1) and Disco 2000 by 
Derek Owen (SMACK 2) were 
released laic in 1977. 

Another new label, Kitsch 
Records, has been formed by 
Sammy Vertigo of Hornchurch in 
Essex. First single, just released, is 
Motorcity Fantasy (FAD 1) by Islc- 
of-Wight band The Pumphouse 
Gang, distributed by Lightning 
Records and the first 5,000 copies of 
Motorcity Fantasy will be housed in 
two-colour picture bags. 

A further label launch is Safari 
Records, an Anglo-German venture 

between Andy Buddie (Germany) 
and Tony Edwards and John Craig 
formerly of Purple Records. 

February 3 sees the release of 
Eddie And Shccnc by the Electric 
Chairs (SAFE I) with the first 
15,000 in full-colour bags. An album 
(LONG 1) will be issued the 
following week. 

To tie in with the launch Cream 
Creative Marketing in preparing a 
major consumer and trade press 
advertising campaign. 

Safari Records will be pressed and 
distributed by Pyc. 
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BIRMINGHAM-BASED reggae band Steel Pulse has signed a long term 
world-wide deal with Island Records, and their first single entitled Ku Klux 
Klan is scheduled for release in the next few weeks, the f irst 5,000 copies of 
which will be a special extended 12-inch version released on February 3. A 
seven-inch version will appear on February 14. An album is planned for the 
early Spring. 

The seven-man group took time off from a national tour to sign the 
contract. Pictured above are the band members with Island managing director 
Tim Clark (extreme right) and group manager Peter King (second left). 

Johnson signs 

to Ensign 
ENSIGN RECORDS has signed 
Robert Johnson, a 24-year-old 
Memphis guitarist, to a worldwide 
recording deal. Johnson has toured 
with Issac Hayes, and John 
Entwistle's Ox, and recorded with 
the Staples, Steve Cropper and Ann 
Peebles. He is currently recording 
his first album in Memphis for 
Ensign. The deal was fixed by Nigel 
Grainge, Ensign md, and Nigel 
Haines of Fuse Fusic who looks 
after Johnson. 

Anchor cools on Ice label 

FOLLOWING YOUR recent article 
"MTA miffed by Chappell's step", 
in which you reported our very 
constructive meeting with the MTA, 
I was a little surprised to read "that 
there was an assurance from 
Chappell that no spread of the 
multiples distribution plan was in 
the pipeline." 

But I told the meeting we had been 
approached by other multiples, and 
we were bound to supply Chappell 
product to them to avoid unfair 
trading accusations. 

However, in view of the MTA's 
promise of increased co-operation 
from their members, I did give my 
assurance that we would keep the 
MTA informed of our news. ROBIN 
H. D. WOOD, General Manager, 
Publishing Division. 

'RADIO APC is a cable local radio 
station run on a purely voluntary 
basis by the troops in Belize for the 
Troops and their families. Our 
equipment is spartan but operable, 
our main problem is that airfunds 
are so restricted we can only 
purchase a few records a month. 

Wc would be very grateful for any 
help any firm or company could give 
us to help keep the servicemen and 
their families occupied so far from 
home'. A R ORWIN, Studio 
Manager. 

THE ICE label, set up to handle 
Anchor Music's record productions, 
has been scrapped. Managing 
Director Ian Ralfini told Music 
Week that due to the confusion 
arising because the name was 
already in use by two other 
companies it had been decided to 
drop the name. 

However, the principle behind the 
setting up of Ice — to allow Anchor 
Music to develop projects which 
couldn't be placed elsewhere — still 
exists and Ralfini said that at some 

point in the future the possibility of 
another label will be looked into. 

Meanwhile one of the other labels 
with the Ice tag, set up by Eddy 
Grant formerly of the Equals, this 
week moved from South Kensington 
to permanent offices at the Coach 
House Studios, another of Grant's 
projects. 

A new Equals album will be 
released on February 10 titled Mystic 
Syster (ICEL 1002). A single from 
the album, Red Dog, will be issued 
on February 3. 
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AMERICAN TRIO Odyssey, high in the charts with their hit single Native 
New Yorker, were welcomed to Britain last week by RCA managing director 
Ken Clancy at an RCA parly. 

Sheriff re-joins Rocket 

RTHUR SHERIFF is rejoining 
xket Records on February 1 as 
rector of marketing and 
emotion after a brief spell at 
rista Records as head of 
omotion. He formerly held the 
ter position at Rocket, and in his 
w function will be responsible for 
y-to-day co-ordination with EMI 
Warding the UK activities of the 
)cket label, liaising with Len 
ibin and David Croker in artist 
velopment and also co-ordinating 
:ss and promotion work. Dcrry 

Hopkins Sheriff's personal 
assistant. 

Steve Stcphenson has been 
appointed promotion manager for 
Rocket Records with immediate 
effect. He previously worked on a 
freelance basis in promotion, 
including assignments for the Kinks 
and Charly Records, and has also 
been active as a guitarist, songwriter 
and producer. His Rocket post 
entails responsibility for radio and 
TV promotion on all the label's 
product. 
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NO DISRESPECT to Ramon Lopez, the new managing 
director of EMI Records, to whom we wish great success, but 
isn't it a shame that the British music industry cannot find more 
home-grown executives to lead its major companies? . . . 
Surprised no live music or atrocious Ronnie Scott puns at Pye 
reception to launch his production deal . . . New play at 
Mayfair Theatre calls for two albums to be smashed on stage 
every night. Anybody got any faulties? . . . Daily Mail ran two- 
page spread on Odyssey on direct instructions of editor David 
English. . . 
PYE EMPHATIC that it is not about to lose 20th Century 
following last week's Dooley that the label may be going to 
Phonogram when its current licensing deal expires . , . Five 
years after its original release, Simon Park's Eye Level on EMI 
has gone platinum — it is only the fifth disc to get such an 
award from the BPI since 1973 ... a baby girl, Danille, for 
independent pr man Roger St. Pierre and his wife Lesley. 
APOLOGIES TO the Drifters for alleging on page 24 last week 
that they didn't have a hit in 1977. They did, of course, in 
February with You're More Than A Number in My Little Red 
Book . . . baby daughter for Rainbow Records' Aaron Sixx 
and wife Linda . . . sprauncy new Parsons Green offices for 
Rondor Music opened last Wednesday, a sort of Bob Grace- 
and-favour residence? . . . Shaboodle Promotions first concert 
with Terry Draper at Sound Circus featuring Hinkleys Heroes. 

MIDEM DOOLEY 
AWARDS FOR most eyecatching stands: Pickwick for 
Dickensian street scene, Arcade a cowboy ranch, the Chrysalis 
jungle scene complete with waterfall, Hansa's sailing ship and 
DJM's reconstruction of new London offices . . . Biggest 
crowd-puller A&M's giant video screen outside press club on 
the Croisette . . . Adam Faith flew in for Chrysalis launch of 
Lonnie Donegan album which he produced, and managed to 
enter France without passport. . . Few giveaway gimmicks this 
year, but, most objectionable/effective Hansa's phallic shaped 
Samuri sword publicising new band Japan which Paul Linton 
says not being given away 'Willy Nilly' . . . which reminds us 
of the delegate who streaked in aptly named CoqHardi. . . 
A TALE of two shirts: both Freddie Haayen and Tony Barrow 
wore clashing Hawaiian numbers, and Freddie won . . . Brian 
Hutch's instant silver disc kit: a spray can of silver paint for 
Althea and Donna's hit single presentation . . . 
BRONZE TENNIS tournament won by Nesui Ertegun 
partnered by Geoff Hannington . . .photographer Dezo 
Hoffman victim of bad luck when he lost expensive camera on 
Sunday and amazingly had it returned via Music Week stand on 
Tuesday . . . Music Week's giant bottle of champagne won by 
Nils Buettner of Countdown Music, Hamburg . . . Soccer mad 
Terry Ellis and Chris Wright presented with shirts claimed to be 
Pele's own by Chrysalis Brazil representatives. 

From the writers of the number one smashes. 
'You to me are everything' and 'Can't get by without you' 

comes the sensational new single by 

REAL THING 

"Whenever you want 

my love" 
written by Ken Gold and Micky Denne 
released January 27th on Pye 7N 46045 

a 

7 -• 

SCREEN GEMS-EMI MUSIC 
21 Dfnmjrk Sfffl. London WC? Tel 01 836 6699 
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Market share: CBS pipped 

by NIGEL HUNTER 
EMI HAS triumphed in the singles 
and albums category of the Music 
Week market survey covering the 
last quarter of 1977 and prepared 
from statistics supplied by the 
British Market Research Bureau 
based on a weekly sample of sales 
through 300 record shops in the UK. 

It won a narrow victory over CBS 
in the singles share with a percentage 
of 18.5 against 17.2. WEA finished 
third with 9.5 percent, and RCA was 
fourth with 8.1 percent. CBS had the 
leading singles label in the shape of 
Epic with 7.7 percent, followed by 
RCA (6.8 percent), EMI (5.3 
percent) and CBS (4.7 percent). 

Top singles were Mull of 
Kintyre/Girls' School by Wings, Yes 
Sir, I Can Boogie by Baccara, Name 
of The Game by Abba and Rockim 
All Over The World by Status Quo. 

EMI won by a more substantial 
margin in the LP category with 16.3 
percent, followed by WEA with 12.6 
percent, CBS with 11.6 percent and 
Polydor with 7.2 percent. CBS again 
secured the leading label lop spot 
with 7.4 percent, with K-Tcl (6.0 
percent), RCA (5.3 percent) and 
EMI (4.9 percent) as runners-up. 

Top LP in this category (albums 
priced at £1.49 and over) was The 
Sound Of Bread, followed by the 
Disco Fever compilation, Never 
Mind The Bollocks by the Sex 
Pistols, and 20 Golden Greats by 
Diana Ross & the Supremes. 

Baccara won the singles top group 
category, followed by Status Quo, 
Queen and La Belle Epoque. Top 
male artist was Rod Stewart, with 
Elvis Presley, Danny Mirror and 
Giorgio taking 2nd to 4ih places in 
that order. Donna Summer was lop 
female artist by a considerable 
margin, followed by Ruby Winters, 
Patsy Gallant and Dorothy Moore. 

Heading the singles top producers 
category is Rolf Soja, followed by 
Pip Williams, Andersson & Ulvaeus, 
and Queen. Top writers were Rolf 
Soja & Frank Vostral, with second 
to fourth places occupied by 
Fogeny, Summer, Moroder & 
Bellotte, and Freddie Mercury. 
Carlin won the singles top publishers 
section convincingly, followed by 
Heath Levy, Chappell and ATV 
Music. 

Honours in the album section 
went to Abba (top group), followed 

Leslie Hill 
by Stranglers, Diana Ross & the 
Supremes and Fleetwood Mac; Elvis 

Presley (top male artist), followed 
by Leo Sayer, Rod Stewart and Cliff 
Richard; Donna Summer (top 
female artist), followed by Joan 
Armatrading, Elkie Brooks and 
Connie Francis; A Star Is Born (lop 
miscellaneous & soundtracks), 
followed by Feelings. Disco Fever & 
Soul City. 

Top album producers were 
Andersson & Ulvaeus, followed by 
Martin Rushcnl, Richard Perry and 
Fleetwood Mac, Dashut & Caillal. 

The full performance ratings for 
October-December 1977 will be 
published in graph form together 
with complete listings in the various 
categories for the chart performance 
survey in next week's Music Week. 

EMI's international 

re-jig elevates Lopez 

A RESHUFFLE on an international 
scale rather than internal promotion 
brings Ramon Lopez, 35, to the post 
of managing director of EMI 
Records (UK) on March 13. He 
succeeds Leslie Hill, 41, incumbent 
since March 1 1976, who has been 
appointed director, group music, 
with effect from the same date and 
with the brief of developing and 
strengthening EMI's prominent 
world position in recorded music, 
working in association with Capitol 
Induslrics/EMI Inc. president and 
chief executive officer Bhaskar 
Menon, who is responsible for the 
EMI Group's music operations in 
North America and Japan. 

The changes, announced by 
EMI Group managing director John 
M, Kuipers (who co-ordinates EMI's 
music businesses worldwide outside 
North America and Japan) on the 
eve of Midem last Thursday, also 
give Hill the responsibility of co- 
ordinating the activities of the EMI 
Group's central music staffs based 
in London. The latter reporting to 
him from March 13 will be popular 
repertoire development and co- 
ordination headed by Ronald Caves, 
business affairs, records and music 
managed by Michael Allen, and 
international licensing controlled by 

ZODIACS 

BRENDA LYNN 

DAY 113 

MAGIC MANDRAKE' 

"MEPHISTO" 

Double 'A' Side 

SARR BAND 

DAY 111 

is available through 

SELECTA 
LONDON 01-852 9191 

MANCHESTER 061 -682 9222 
Also Calendar Records 995-3682/3 

Kenneth Butcher. Hill in turn will 
report to Kuipers. 

Hill is further appointed deputy 
chairman of EMI Records (UK), 
responsible for overseeing that 
operation, with L. G. Wood 
continuing as chairman. 

Ramon Lopez, at present deputy 
managing director of EMI 
international operations, is also 
appointed director of UK records 
operations at the same time as he 
assumes the managing directorship 
of EMI Records (UK). He will 
report to Hill (as director, group 
music), and will join UK records 
operations on February 6 
preparatory to taking up his new 
appointments. 

Other executive changes centre on 
mainland Europe, and are being 
made "to enable greater 
management strength to be 
concentrated at top level". Francois 
Minchin, 57, at present president 
and managing director of Pathe 
Marconi EMI SA and associated 
companies in France, is appointed 
regional director, music operations, 
France and southern Europe with 
effect from February 1. In his 
capacity as regional director, 
Minchin will cover operations in 
France, Italy and Spain. He will be 
responsible to Wilfried Jung, 
director of operations, music, 
Europe, who will continue to report 
to Oscar Hamilton, regional 
director, Europe. 

Minchin will also exercise a 
supervisory responsibility for all 
music publishing activities in 
mainland Europe, and will join the 
board of EMI Music Publishing Ltd. 
He will relinquish his appointment 
of president and managing director 
of Pathe Marconi EMI SA and 
associated companies, where he will 
be succeeded by Philip Brodie, 51, at 
present based in London as director, 
planning and facilities development, 
music, and a former managing 
director of EMI Records (UK). 

Brodie, who takes up his new 
appointment in France on February 
1, will report to Minchin, and his 
successor in his present post (who 
will report to Leslie Hill as director, 
group music) will be announced 
shortly. Donald Mac Lean, 
managing director of EMI Audio 
Visual Services Ltd., will also report 
to Hill. 

SEE 

MUSIC WEEK 

AT MIDEM 

in the Grade Salle, 
Palais des Festivals 
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AN EARLY Midem deal was the signing of songwriter Phil Green to State 
publishing, and pictured here on the State stand are (left to right) David Toff, 
publishing consultant; Brian Oliver, general manager; Wayne Bickerton, md 
State Records; Mrs Dorothy Green and Phil Green. 

MIDEM undampened 

FROM PAGE 1 
party which meant they were not 
able to appear. 

The disco theme of the opening 
party and the thumping beat of disco 
sounds emanating from many stands 
along the Palais corridors reflects 
the enormous importance of disco 
music around the world in this past 
year. 

Most successful product launch so 
far has been Chrysalis's yacht party 
for Lonnie Donegan, whose album 
Putting On The Style is being heavily 
backed by his new company and is 
widely lipped to be a hit with a 
seventies-style version of Rock 
Island Line. 

Ex-Animal Eric Burdon was 
flying in for publishing discussions 
and to seek new musicians for a 
backing band — a brave appearance 
considering his famous refusal to 
leave the stage at a Midem gala six 
years ago. 

Canada has again had a large 
contingent with added weight in the 
form of the Canadian ambassador 
to France, and the Irish are in force 
with seven stands. A beaming John 
Woods of Polydor/Pye/Treland is 

fronting his own stand for the first 
time and declaring himself well- 
pleased with business in the export 
field. 

The general feeling at Midem so 
far this year has been of 'intense 
enthusiasm for a buoyant industry 
only marred by considerable 
confusion caused by the rabbit 
warren of corridors and stands. 
Some exhibitors on the new lower 
level were bemoaning the fact that 
few people seemed to know they 
were there. There was also a feeling 
that ironically the event is becoming 
loo successful with too many people 
and stands. 

Bernard Chevry's brainchild has 
grown to monstrous size but the fact 
remains that Midem is undoubtedly 
the year's most important event for 
the music industry throughout the 
world and despite mutterings by 
some delegates that it is merely a 
social gathering with little business 
meaning, there is no doubt that the 
determined participant can make 
contacts that benefit greatly if he can 
cut through the candy floss and 
concentrate on taking care of 
business. 

Lightning Cannes deals 

HEATH-LEVY concluded a 
number of deals including UK 
representation for Chi Coltrane, a 
worldwide contract with Ray 
Williams' Gas Songs which has the 
Chanter Sisters, a deal with tv 
producer John King's Double Jay 
Music for the world except Benelux 
and set up an agreement with Hans 
Custers to represent their catalogue 
in Belgium. 

Lightning was primarily 
concerned with finding a worldwide 
deal for its publishing arm Light- 
ning Music, but was also pushing 
promotional cassettes of new 
singles. Managing director Alan 
Davison also picked up a disco-type 
album by American model/singer 
Toni Van Duyne. 

Midem marked the official launch 
of Lightning's Old Gold label which 
is licensing past hits such as DJM's 
Mister Bloe and the Troggs' Wild 
Thing. The company also had the 
chance to display what they think 
may be the most expensive single bag 
ever made a full-colour design on 
metallic paper at lOp a lime for the 
first release from female punk duo 
Snatch. 

Muse Music's Bill Martin and 

1 

s 

Richard Gillanson placed a sinj 
Magic Love by Michele with Pyi 
Waller Woyda for planned Februa 
release. 

Music Farm announced a n 
label, Wanted Records, run by Da 
MacAleer and Craig Baguely w 
product in the New Wave and st 
areas. 
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It soys - ring Music Week tor a colour 
bo why don't you? - dial 01-836 1522 
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SMOKIE For A Few Dollars More RAK RAK 267 

★O COMMODORES Zoom/Too Hot Ta Trot Motown TMG1096 

★<2> KELLEE PATTERSON If It Don't Fit Don't Force It EMI International INT544 

★<2> STARGARD Which Way Is Up MCA MCA346 

EDDIE AND THE HOT RODS Quit This Town Island WIP 6411 

★O MANFRED MANN'S EARTH BAND California Bronze BRO 48 

DARTS Come Back My Love Magnet MAG 110 

★<2> HIGH INERGY You Can't Turn Me Off Motown TMG1087 

PRISM Spaceship Superstar EMI International INT 543 

WAR Galaxy MCA MCA 330 
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\\over the next few weeks. 

\ "EMI Records Licensed Repertoire Division 

RIP OFF HERE and give to your EMI Representative 

who will be happy to tell you about the special action on these singles [= 

y 
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Capitol marketing re-jig 

FA Si ED JAZZMAN Ronnie Scott who has just launched his own record label 
licenced to Pye is pictured here at a reception to mark the launch, with (left to 
right) Mike Everett, deputy o&r director; Peter Prince, a&r director; Peter 
King, director of Ronnie Scott's jazz club; Scott; Walter Woyda and Derek 
Honey, joint itids of Pye. 

PRS member 

speaks out 
LAST JUNE, the High Court 
ordered and authorized the 
Performing Right Society to hand 
over the Society's voting list to 
Trevor Lyiilcton. The PRS Council 
decided to appeal, thereby 
preventing any effective opposition 
to the Council since then. For taking 
such an Appeal, the Council have 
been roundly condemned in the 
Press and by politicians of all 
parties, (See the letter in The Times, 
29 October, signed by 10 
Parliamentarians). 

On 1 October you reported the 
PRS General Manager, Mr Michael 
Freegard, as stating that the PRS 
was considering the handing-over of 
the voting list even if they won their 
Appeal (which Mr Lyitleion is not 
contesting). On 25 November Mr 
Freegard was reported in Time Out 
as saying that in such an event the 

Society would 'seek an authoritative 
decision elsewhere' to determine 
whether they were 'authorized' to 
disclose the voting list. Thus the 
PRS, having appealed against the 
High Court's order to disclose, 
could be preparing to disregard or 
circumvent the Court of Appeal's 
verdict if it is in their favourl 

A more farcical waste of time and 
of PRS members' money (I speak 
both as a member and a journalistic 
observer) can scarcely be conceived. 
The PRS Council continue to defy 
public and Parliamentary opinion at 
their peril. They should drop this 
unwarrantable Appeal, comply with 
the High Court order, and hand over 
to Trevor Lyttleton (and to any 
other members wishing to exercise 
their democratic rights) the list of 
the voting members. ARTHUR 
JACOBS Editor, 'British Music 
Yearbook'. 

FOLLOWING THE promotion of 
various Capitol Records personnel 
to other position within EMI, the 
company has announced a new 
marketing/promotion structure. 

Former label manager Geoff 
Kempin becomes sales and 
administration manager, Debbie 
Bennett is promoted to press officer 
and David Brown comes to Capitol 
from Polydor as national promotion 
manager replacing Stuart St. Paul 
who is now working on EMI's 
licensed product. 

Martyn Cox transfers from EMI's 
regional operation to become 
marketing and pr co-ordinator, 
while David Pirie joins Capitol as 
advertising manager. He was 
formerly responsible for advertising 
and marketing for the Miss Selfridge 
retail chain. 

Capitol's general manager David 
Munns, to whom the new team 
reports, told Music Week: We have 
employed a highly sophisticated 
team to cope with the expansion of 
Capitol's operation in America 
which also involves the launch of the 
EMI America label. 

"Because of this we are expecting 
an increase in product flow from 
America with tours expected from a 
number of our major artists to back 
this up. 

"I believe that these factors 
coupled with an extremely tightknit 
marketing and promotion team will 
help ensure an increase in our 
marketshare over the next 12 
months." 
STEVE LEWIS, formerly managing 
director of Virgin management 
which recently ceased trading, has 
joined Virgin Records as director of 
artists development and special 
projects coordinating the record 
company's activities with agents, 
promoters and managers. 

Lewis is expected to become 
involved with tours by Virgin acts 
and will also guide new sigmngs in 
chosing management and agency 
representation. 

He has also formed a new 
management company, of wnictl 
Dominic Miles will be cmd 
executive, to manage Steve Hillage 
and the Young Ones a new band 
whose single Rock'n'Roll Radio is 
released on Virgin on February 17. 
DAVID GIDEON THOMPSON has 
been appointed managing director 
of Polytel Film Ltd., and assumes 
responsibility for the Polygram 
Group's television and film activities 
in the UK. He is also a director of 
Polygram Leisure Ltd., and deputy 
chairman of the Robert Stigwood 
Group., and was previously senior 
legal advisor to the Polygram group 
of companies. 

Michael Kuhn has been appointed 
senior legal advisor of Polygram, 
rejoining the group after a year's 
absence. 
JACKIE HILL has been appointed 
display manager at RCA following 
the move of Chris Loten to product 
management. Assisting her will be 
Judy Twynam who is promoted 
from secretary. 
STATE RECORDS has re- 
structured its promotion team with 
immediate effect, with Andy 
Stephens becoming the company's 
director of repertoire and promotion 
and taking complete charge of the 
promotion force. 

Reporting to Stephens will be 
promotion manager Des McKeogh 
and new regional promotion 
manager Diana Wray. Ms. Wray 
was formerly with EMI, and in 
conjunction with Colin McLean will 
cover regional promotion for Slate. 

Another new recruit to the State 

mm 

promotion department is Maggie 
Ross, who becomes 
secretary/assistant to Andy 
Stephens and will be responsible for 
co-ordinating all promotional 
activities. 

Commented the company's 
managing director Wayne 
Bickcrton: "I feel it has become 
essential for State to be represented 
on a personal level with all the 
regional radio and tv stations," 

MIKE BATORY has been appointed 
to the newly-created position of 
international product manager for 
the Chappell Music division 
reporting to Roland Rennie and 
Tony Roberts. He will be 
responsible for the promotion of 
Chappell UK material world-wide, 
and for liaison between the UK and 
all other territories on the promotion 
of overseas product. Batory has 
worked in. Chappell International, 
moving to the Chappell UK music 
division before his most recent post 
handling North American product. 
PATRICIA FELDMAN has been 
appointed business affairs 
administration manager of CBS 
Records, following the re- 
structuring of the business affairs 
department. She joined the company 
in 1975 as business affairs co- 
ordinator; previously she was with 
EMI Records where she held the 
position of contracts manager for 
four years. Feldman also spent 11 
years with Phonogram in a number 
of managerial posts including 
copyright manager, and copyright 
and contracts manager. 

) 

music is hot, 

is 

m 
The Magic's Fine. 

Lesley Duncan's new single. 

^GMS9049. 

Available on GM records. s 

Distributed by WEA Records LtcjLP.O. Box 59, Alpcrton Lane, Wembley; Middx. HAO 1FJ Phone 01-99R 5Q9Q ^ i ^ 
or or«er trom your WEA salesman. 
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RUSH RELEASED BY PUBLIC DEMAND... 

...from the teamwho have given you two previous No I's 

'Can't get by without you' &'^buto me are everything' 
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ORDER 

NOW! 
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and well keep 

^em coming! 

Orders To; Pye Records (Sales) Ltd., 132 Western Road. Mitcham, Surrey CR4 3111. Telephone: 01-640 3344. 
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Aznavour silence on tax problems 

PARIS — Charles Aznavour who is 
lo achieve a personal ambition by 
singing at the Palace in New York 
this spring, now has a lawyer present 
with him when he gives interviews. 

The French singer, whose tax 
problems have been front-paged in 
the press here, says the reason is to 
emphasize his determination to say 
nothing further about these 
problems. 

There have been other 
misconceptions resulting from his 
disenchantment with the French tax 

laws. One was that he would not sing 
again at the Olympia music-hall in 
Paris, but he returns there soon after 
a two-year gap and says: "A 
contract is a contract." 

He is also denying that he ever 
said he would no longer write songs 
in the French language but would 
slick exclusively to English. He says: 
"My interest to sell discs all over the 
world and the French-language 
market is very important. 1 am 
writing more songs in English now 
but this is not a reprisal, but simply 
that 1 am singing more and more in 

English-speaking countries." 
For his Olympia re-appearance he 

is singing 30 numbers, of which all 
eight new ones arc in French. He 
travels with a seven-piece band, all 
British but for the Olympia he is 
adding violins and guitars to create a 
20-piece outfit. 

On the songwriting side he says his 
greatest satisfaction is that Fred 
Astaire has recorded his song Les 
Plaisirs Dcmodes and that Bing 
Crosby, just before he died, 
recorded his Yesterday When I Was 
Young. 

Dutch duo Abba LP imports hit hard 

visit US 
AMSTERDAM — Saskia and 
Serge, currently Holland's top 
country duo, in the Billboard 
country chart with a cover of the 
Hank Williams' song Jambalaya, 
visit Nashville (Feb. 25-March 6) to 
perform in a television special, to be 
transmitted by Dutch company 
Veronica (March II). 

Various US country acts, 
including Johnny Cash and Phil 
Everly, are featured in the special. 
Nashville-based production 
company Hickory, which signed the 
Dutch duo last year, hopes the 
special will get a US showing. 

For Saskia and Serge, it is a 
second visit inside a year to 
Nashville. On the first they recorded 
an album which contains 
Jambalaya. produced by Will 
Hoebee of Born Free Productions, a 
company operating within the 
framework of Phonogram-Holland. 
The duo records another album 
under Hoebee, cither in Nashville or 
Los Angeles. 

HAMBURG — "By not fighting 
against imports of the new Abba 
album, we're losing 25 per cent of 
what should be our total sales," says 
Raincr Schmidt-Walk, of Deutsche 

Phonogram 

new divisions 
HAMBURG — Phonogram here 
has split up its national and 
international divisions in the interest 
of greater effectiveness, according to 
Oskar Drechslcr (managing director) 
and Gerhard Weber, his deputy. 

The six general managers arc 
Jucrge Sauermann, pop national; 
Gibson Kemp, pop international; C. 
W. Cuenen, classical; Claus Hccsch, 
sales; Johann Speyer, marketing 
services; and Hcniz Kamowski, 
finance. 

Promotion heads arc Fritz 
Koehler (national) and Jucrgen 
Schmeisser (international). Head of 
the press division is Hcideh 
Dcdaschti. 

Grammophon Gesellschaft. 
Abba — The Album, was released 

in Scandinavia in December so many 
German dealers imported the LP at 
rates cheaper than DGG could offer. 
In Scandinavia, German dealers pay 
the equivalent of £2.50 but it costs 
£3.50 from DGG sales distribution 
here. Result was a series of trucks 
carrying product from near 
Denmark to Hamburg. 

DGG sold 180,000 albums but 
many of the dealers had ordered 
from Scandinavian centers. Now 
Schmidt-Walk says: "We have to 
have a meeting with our 
Scandinavian affiliates and partners 
to tell them they cannot sell such 
product so cheaply before Germany 
has a chance of its share of the 
business." 

Grammophon has built big big 
promotion for the album and for the 
movie linked with it. There arc 
newspaper competitions offering 
prizes of trips to Australia where the 
film was produced. Abba visits 
Germany (February 12) for 10 
minutes on television. 

Holland 
(courtesy Stichting 
Nederlandse Top 40) 

SINGLES 
MULL OF KINTYRE. Wings. 
Capitol 
IF 1 HAD WORDS, Yvonne 
Keely/Scott Fitzgerald, EMI 
EGYPTIAN REGGAE, 
Jonathan Richman and 
Modern Lovers, Beserkley 
ISNT IT TIME, Babys. 
Chrysalis 
SINGIN' IN THE RAIN, 
Sheila B. Devotion, Carrere 
IT'S A HEARTACHE, Bonnie 
Tyler, RCA 
FLORAL DANCE, Brighouse 
and Rastrick Brass Band, 
Transatlantic 
TINGELINGELING, Andre 
van Duin, CNR 
THE CLOWN, BZN, Mercury 
ONLY A FOOL, Byron Lee 
and Migh.ty Sparrow, Trojan 

LPs 
SMURFENLAND, Vader 
Abraham, Elf Provincien 
THE ALBUM. Abba, Polydor 
KONINKLIJK KOOR 
CONCERT, Various Choirs. 
Omega 
FOOTLOOSE AND FANCY 
FREE, Rod Stewart, Warner 
Bros. 
NEWS OF THE WORLD, 
Queen. EMI 
HENGSTENBAL, Simplisties 
Verbond, Philips 
MOET NIET ZEUREN, Tol 
Hansse, CNR 
ASIAN DREAMS, Jack 
Jersey, EMI 
HEROES, David Bowie, 
RCA 

Switzerland 
(as of January 15) 

SINGLES 
1 BELFAST, Boney M, 

Hansa/Ariola 
2 Tl AMO, Umberto Tozzi, 

CBS 
3 BLACK IS BLACK. La Belle 

Epoque, Carrere 
4 MARY VEN CON MIGO. 

Dorados, EMI 
5 DON'T LET ME BE 

MISUNDERSTOOD, Leroy 
Gomez, Philips/Phonogram 

6 COCAINE. J. J. Cale 
(Shelter/Ariola 

7 A FAR L'AMORE 
COMINCIA TU (LIEBELEI), 
Raffaella Carra, CBS 

8 BOOGIE WOOGIE BABY. 
Udo Juergens. Ariola 

9 MEMORY MELODIE, Peter 
Sue and Marc, 
PSM/Metronome 

10 BALLADE POUR ADELINE, 
Richard Clayderman, 
Delphine/Barclay 

LPs 

1 SEINE 20 GROSSEN HITS, 
Harry Belaf onte, 
Arcade/Phonag 

2 20 TRAUM-MELODIEN, 
Anthony Ventura Orch., K- 
Tel 

3 ROCKIN' ALL OVER THE 
WORLD, Status Quo, 
Vertigo/Phonogram 

4 20 GROSSEN HITS, The 
Beach Boys, Arcade/ 
Phonag 

5 INNOCENT VICTIM, Uriah 
Heep, Bronze/Ariola 

From the pubs and clubs to the big time. That's Jasper 
Carrot's success story. 

Now the latest chapter is on record. And it includes material 
from his regular TV. show on Friday nights on London Weekend. 
Stock it and give your sales a chance to flex their muscles! 
JASPER CARROT 
'A PAIN IN THE ARM' ALBUM DJF 20518 CASSETTE DJH 40518 
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ommg soon — Order NOW le on cassette. SHSP 4091 availa 

DRASTIC PLASTIC TOUR 
Feb.5th 
Feb.6th 
Feb. 7th 
Feb.8th 
Feb. 10th 
Feb. 11th 
Feb. 12th 
Feb. 13th 
Feb. 14th 
Feb. 15th 
Feb. 16th 

COVENTRY Theatre Feb. 18th 
NEWCASTLE City Hall Feb. 19th 
GLASGOW Apollo Feb. 20th 
ABERDEEN Capitol Theatre Feb. 21st 
LEEDS Grand Theatre Feb. 22nd 
LEEDS Grand Theatre Feb. 23rd 
HALIFAX Civic Theatre Feb. 24th 
SHEFFIELD City Hall Feb. 25th 
BRADFORD St Georges Hall Feb. 26th 
HANLEY Victoria Hall Feb. 27th 
LEICESTER De Montford Hall Feb. 28th 

Marketed by EMI Records Limited, 20 Manchester Square, London W1A 1 ES. 

PRESTON Guildhall 
MANCHESTER Apollo 
LIVERPOOL Empire 
WOLVERHAMPTON Civic Hall 
BIRMINGHAM Odeon 
OXFORD NewTheatre 
BRIGHTON The Dome 
LONDON Odeon - Hammersmith 
LONDON Odeon - Hammersmith^ 
BRISTOL Colston Hall 
PORTSMOUTH Guildhall ^ 
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