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bvVAL FALLOON 
INDEPENDENT DEALERS have 
been benefiling from ihe efforts of 
a new TV mail-order company 
whose offer of a Nana Mouskouri 
package has resulted in two Philips 
catalogue albums by the singer 
entering the lower regions of the 
chart. 

Passport (9101 061) already a gold 
album and the subject of a 
Phonogram TV campaign in mid- 
1976. no\N re-enters the album chart 
this week at Number 60; while 
Spotlight On . . . (6641 197) is 
hovering outside the Top 60. The 
albums, both selling at £3.99, 
contain some tracks which are 
duplicated on the exclusively mail- 
order 24-track compilation (£4.95 
including postage). 

This TV album. The Magic Of 
Nana Mouskouri, was test-marketed 
last summer by independent 
merchandising firm Gateway 
Projects, on behalf of Britannia 
Music which compiled the set. Sales 
were good, so the firm stepped up 
the campaign and is now advertising 
nationally. 

CBS '76-'77: 

'best in our 

history' 
by CHRIS WHITE 

AN OPTIMISTIC Maurice 
Oberstein, CBS managing director 
addressed his sales force at last 
week's conference, when he was able 
to report that the last financial year 
— November 1976 to October 1977 
— had been the biggest ever in the 
history of the UK company. "In the 
last five years we have had a 
compound growth in sales annually 
of around 30 per cent, and during 
the last year alone there was a sales 
growth of 40 per cent over the 
preceding one." he stated. 

"Such sustained growth has been 
remarkable, but record sales don't 
come by chance," he added. "We 
should remember that no-one in a 
record company ever really knows 
where the next hit record is coming 
from." 

He reported that there had been 
and would continue to be 
developments in the distribution 
system, where more investment 
would be made. The CBS studios 
had been brought up to 24-track 
capability, and April Music was 
expanding under the new leadership 
of Len Beadle. The publishing arm L 
soon to move into its own new 
offices, away from Soho Square. 

Oberstein talked of CBS' polic\ of 
signing artists as long-term 
prospects, and mentioned recent 
additions to the rosier such as Cafe 
Jacques, the Vibrators. Mary Mason 
and Key-West in that category. 

The first quarter of the current 
financial year, he added, had been 
the biggest in CBS history, and 
followed a year when there had been 
no fewer than 29 albums which went 
silver, gold or platinum, while the 
week of the conference had seen live 
•singles in the Top 50. 

However, the initial impresssion 
that the current success of the two 
Philips albums was an example of a 
TV mail-order campaign backfiring 
— an event that would cause 
independent dealers to jump for joy 
— is misleading. 

Phonogram has helped retailers 
by mailing them at the start of the 
national campaign and enclosing a 
special order form for other 
Mouskouri titles. But Britannia 
Music is a division of the Polygram 
group, and sales of the mail-order 
set — which as a condition of the 
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Mail-order Mouskouri: 

surprise dealer bonus 
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A BOOTED and be-tassellcd Dusty Springfield in line for the camera at a 
reception in her honour last week at Les Ambassadeurs Club with (left to right) 
Polygram executive vice-president Stephen Gottlieb, Lulu. Elton John, 
Madeline Bell. Phonogram TV promotion manager, Don Percival, and 
managing director Ken Maliphant. 

Sales drop blamed on artists 

Gala night 

at the Savoy 

MUSIC WEEK inaugurates its 
Dooley Awards this week at a glitter- 
ing charity gala at the Savoy Hotel 
when the cream of the music 
industry gather for the presentation 
of awards in 47 categories including 
companies, labels, artists, sleeve 
designers, press advertising and for 
the first time this year radio and TV 
commercials and below the line 
campaigns. Read the background in 
a special supplement inside. 
ALSO this week Music Week begins 
a new service for readers — THE 
T1PSHEET — an invaluable guide 
to what's happening and about to 
happen in the music business 
compiled by SUE FRANCIS. Take a 
tip from us and read The Tipsheet 
now — on page six. 

HOLLYWOOD; KEY Capitol 
recording artists arc rapped by label 
chief Bhaskar Menon this week for 
contributing to the company's 
disappointing results for the last 
quarter of 1977 and the first six 
months of fiscal 1978. "Sales were 
adversely affected in the record 
music division mainly as a result of 
rescheduling new album releases by 
a number of key artists," says 
Menon. president and chief 
executive of Capitol Industrics-EMI 
Inc. 

Capitol's net income for the last 
quarter compared to 1976 was down 
by 795,000 dollars, and net income 
for the first six months of fiscal 1978 
was down by over 2 million dollars. 

"The first six months of the 

current fiscal year have been 
difficult and disappointing to 
Capitol," admitted Menon, blaming 
increases in recording and talent 
development and higher marketing 
expenses as well as the non arrival of 
major albums which could have 
contributed greatly to the company's 
profits if they had been delivered on 
time. 

Menon does not name the artists 
whose product failed to meet release 
dates but it is well known that 
Captitol was banking on new albums 
by Wings and Bob Seger before 
Christmas. 

However Menon goes on to praise 
the label's performance in the 
development of new talent, "as 
evidenced by the remarkable 

Ireland's new radio station 
by KEN STEWART 

DUBLIN: RTE Radio will launch a 
new music-orieniaicd broadcasting 
channel here on March 16. Its 
tentative name is Radio Dublin, and 
interviews are still in progress lor the 
post of station manager. 

This development adds further 
piquancy and possible complication 
to the current Irish radio scene, 
particularly in the Dublin locality, as 
there is a pirate radio operating 
already under the name of Radio 
Dublin, and another illegal 
breakaway station called ARD 
{Alternative Radio Dublin). 

The pirate activity is exerting an 
adverse effect on record sales in the 
Dublin area, according to Polydor 
Ireland managing director John 
Woods whose company enjoyed a 
successful 1977 largely through its 

advertising sales campaigns over the 
national R1 E Radio. But the advent 
of the two pirate stations is 
apparently taking listeners awa\ 
from RTE and depressing record 
sales in Dublin area. 

"The facts are really startling," 
said Woods. "With two major 
campaigns booked on RTE to begin 
immediately after Christmas, each 
costing several thousand pounds, the 
immediate results were as 
anticipated. But as soon as the 
publicity built up on the pirate 
stations in mid-January, Dublin 
sales dropped drastically, although 
the demand in the rest ol the country 
continued as forecast. 

"As Dublin represents as much as 
60 percent of our business, 
seriously concerned 
development". 

successes of Be-Bop Deluxe, Gentle 
Giant, Sammy Hagar, Klaatu, 
Kraftwerk, Little River Band, Maze, 
Mink DeVille. Pousette-Dart Band, 
Starz and Bob Welch." 

Referring to EMI America, EMI 
Inc's new separate label formed last 
December, Menon said he expected 
it to be "a dynamic second music 
operation in parallel with Capitol 
Records to enhance our overall 
market share." 

• Decca's figures for the six 
months to December declared last 
week, also showed a decline of 5 per 
cent in pre-tax profits and a loss on 
the consumer side of £555,000 
against a £750,000 profit last time. 
The problems were mainly in the 
area of television manufacturing, 
but the records results were also 
"uninspiring" and the company 
declared its intention to improve its 
pop music catalogue. 

On other pages: Classicscene pp 
53-55. International news 8-12. 
Talent 18. Performance 20&75. 
Women in the music business 23. 
Disc charts 56. Radio 58. Singles 
fact sheet 64. Singles releases 66. 
Top 50 73. Top albums 71. Pull- 
out charts centre. Dealer guide to 
airplay action 37&40. 

we re 
about this 

Tartan army breaks out 
by IAN McFADDEN 

GLASGOW; A regional breakout is 
happening here with a World Cup 
song. Ally's Tartan Army, by 
comedian Andy Cameron, which the 
Glasgow-based Klub label claims has 
already sold over 150.000 copies. 

The single is selling so fast that the 
local independent distributors 
Musac have had difficulty in keeping 
shops supplied and they now have 
three plants supplying product. 

Ihe single N onl\ the third release 
on the Klub label which was set up 
last November by Peter Shipton and 
Clem Dane. 

"It is outselling every single we 
lune," said Kate Crampton at 
Sleeves in Panick. "It is selling at 
least ten times more than any other 
single." said Adrian Whiteman of 
Europa Music in Alloa. "And we 
have only ever had another one like 
that and that was Mull Of Kintyre." 

Klub's Peter Shipton commented: 
"If nothing else we have proved that 
ihe majors do not have a total 
monopoly. There has always been 
plenty of talent here and now we are 
able to exploit it on a national scale 
without heading for London." 
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A SYMPHONIC ARRANGEMENT OF A 
MODERN COMPOSER'S MOST POPULAR WORKS, 

On A&M Records and Tapes AMLH/CAM 68447 
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Jay, Cepcor 

link in new 

company 
A NEW a nisi managcmcni com- 
pany has been formed, backed by 
ihe imernational financial group 
Cepisa, wiih the aim of becoming "a 
major European and imernaiional 
factor in music management". The 
company follows an amalgamation 
between Laurie Jay and his artists 
and Cepcor Ltd which is headed by 
lan Miller a former music business 
lawyer in Southern Africa and 
director of Teal Records there. 

Artists now managed by Cepcor 
include D u n c a n M a c K a y 
(Pepper UA recording artist) 
Catherine Howe (just signed with 
Ariola). the Phil Ram Band, 
(currently recording an album for 
Polydor). Nigel Martinez (recording 
an album for State), Roy Phillips' 
Peddlers, and Joker. 

Cepisa is a financial group of 
companies with operations and 
offices in the UK. USA, Germany. 
Africa and Latin America. Its music 
division. Cepcor Ltd, was originally 
formed under the leadership of Ian 

CATHERINE HOWE, writer and singer of the award-winning song Harry, 
has been signed to a new long term, worldwide recording contract by Robin 
Blanch/lower, managing director of Ariola Records (UK). Her first single for 
the label, Sit Down And Think Again, has been produced by Mike Bait and 
will be released on March 16. Catherine is pictured with Mike Bait, Robin 
Blanch flower and her manager Laurie Jay, who has just merged his 
management interests with Cepcor Ltd. (See adjacent story.) 
Miller mainly to provide financial 
and management advice for 
producers and other professionals. 

Now the company has in-house 
legal and accountancy experts 
together with an artists's 
management and promotion team 
under the guidance of Laurie Jay. 

"Cepcor looks for a planned 
build-up of artists with the aim of 
becoming a major European and 
international factor in music 
management." said a spokesman. 

Cepcor UK is located at 15 
Embassy Court, Wellington Road. 
London. NWS (01 586 1315). 
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Happy Day8 

are here 

at last 
AFTER WAl-r.N|^al^ months for release ^ given a 
Fonzie Favou™ 5 000 campaign, 
top-weight £2 • Harlech and 
Which stance! in the Harlecn 
Westward areas on Fcb 8 and go 
mrional from March 6 to ■ 
"ir Miles, managing director of 
Warwick/MSD said that me 
company had held back feetosS 
because the tv show Happy Days 
and its main personality |e Fcmze 
had never been seen in some parts o 
,he country. But beginning as 
month the show is being screened in 
13 pans, once or twice-weekly, in 
every commercial tv area in Britain, 
except Ulster. . 

Warwick last May acquired the 
richts to the Fonz image and songs 
from the series from Bill Gilhland 
of Ahead Records of Canada — a 
company which has achieved great 
success there and in some US states 
with product based on the show. 

The Warwick album carries 20 
tracks, including the Happy Days 
theme, the Fonz song, and late 
Fifties/early Sixties pop hits which 
are heard on the Happy Days shows. 
The last track aims to train would-be 
young Fonz impressionists in how to 
say the now famous phrases such as 
Cool It. Aaay!, and Sit On It, 
correctly. 

The album sleeve itself has a 
press-out tab at the back so that it 
can be stood up for display, and the 
first 75,000 albums sent out will 
contain a free promotion pack of 
colour picture, Fonz comb, and 
badges. All other albums will have a 
slip inviting buyers to apply direct to 
Warwick for the pack, at a cost of 
£1. Miles pointed out that cost price 
was 75p, and with mailing this left 
Warwick little or no profit on these. 

The cost of the campaign is split 
between tv (£187.000) and radio 
(C28,000), which will be used 
simultaneouslv. 

(17). Only a week later 
GTO issues a three track 
the "first 20,000 copies'pS^li 
12-inch disc. The A-side will beg5 a 

In Love Again from thel 
Yesterday album, with Try v! 
Know We Can Make It and wV 1 

from the Greatest Hits LP on|K 
side. 

A MARKETING campaign whirt. 
Arista and its parent ^companv 
Columbia Pictures is describing ^ 
"of unprecedented magnilllde,, is 
being mounted in support of the 
release of Close Encounters of thc 
Third Kind — film and soundtrack 
music. Complementing Columbia's 
promotion for the film. Arista has 
already begun its campaign for the 
records (original soundtrack LP 
which is released on March 10, and 
two singles of the theme, one a disco 
arrangement, which were released 
on February 3). Full-page 
advertisements are going into the 
music press for the singles, and 
colour pdSters are available for 
dealers. A further campaign, 
including advertising, and retail 
outlet and local cinema displays, will 
be mounted around the LP release. 

POLYDOR IS backing Tell Us the 
Truth, the first LP by its new wave 
band Sham '69, with full-page trade 
advertisements, badges and posters. 
Release date is February 17, and thc 
spot colour advertisement appears 
next week in four music papers, with 
repeats in March. Posters will be 
available for in-store display, and 
poster sites have been taken in 
London, Manchester, Leeds, 
Newcastle, Liverpool, Nottingham, 
Sheffield, Birmingham and 
Glasgow. Details of the band's 
current tour dates will be included in 
advertisine. 

DONNA SUMMER will be battling 
it out with herself again when both 
Casablanca, her current recording 
company, and GTO, her previous 
label, release rival singles. Thc 
official Summer release will be 
Rumour Has It, taken from her 
Casablanca 2LP set Once Upon A 
Time, and backed by the Album's 
title track. Release date is this Friday 

TO LAUNCH actor/singer L 
Garrett in the UK WEA 
promoting his Runaround Sue sin 
(released February 24) heavily, w 
a 12" formal in special b, 
containing a colour poster of the 
year-old Shaun Cassidy rival, 
competition with a trip to meet i 
singer in Hollywood as a prize is 
the bag, and radio announcemei 
will publicise this, Garrett stars 
Skateboard, a film opening 
London on March 16. 

L_w 

CBS 0rder Desk'Tel: 01 ■960 2155 CBS Distribution Centre, Barlby Road, London W10 

February 21.1968 
UA RECORDS goes independent 
and changes licensing deal with EMI 
to p&d only from March 1 ... Philips 
launches Fontana budget label 
retailing at 12s 6d with material by 
Manfred Mann, and Dave Dee as 
first in series of bi-monthly releases 
... MCA introduces UNI label ... 
EMI scoops Talk Of The Town Live 
LP by The Supremes, the first time a 
Motown group has recorded live 
outside thc US ... Rolling Stones 
drummer Charlie Watts designing 
logo for band's own Mother Earth 
label, scheduled for launch in Spring 
... 1967 sales figures show all-time 
record of almost 12 million discs 
produced in UK in November alone, 
worth £3.27m in sales ... a 36 per 
cent jump over previous year ... 
Philips singles release sheet shows 
Elton John title, I've Been Loving 
You ... Fleet Street in a tiz over 
revelation that Love Affair did not 
record their own hit single 
Everlasting Love ... Spark label 
debuts with Cuddly Toy by thc Fruit 
Machine ... 12s 6d sampler kicks off 
Atlantic's This Is Soul promotion. 

February 17, 1973. 
CAPITOL RADIO, due for laum 
at the end of the year, hints at 
Radio 2 formal ... ATV Mu* 
introduces Bradleys label on sale-o 
return basis ... A&M prun 
catalogue and slates that delett 
titles will stay deleted ... Lar 
\ askiel, two-week-old gener 
manager of Warner/Reprise mov 
to job as international director 
Warner US ... Syd Gillingham ai 
Brian Gibson Enterprisi 
partnership split as Gibson joins P 
as press officer ... CBS increas 
number of quadraphonic titles to t 
... EMI may buy out Gem Ord 
remaining 40 per cent interest 

hv rlvl1 iV disc """"back phmni by Twinkle ... Gladys KniRln ai 
Pips leave Moiowi stable and si, 
to Buddah ... Elcelra bead Cli 
Selwood to join CHS as aencr 

rifv"i,rkciin« - s»«. singles ebon with Blockbuster ' 
Roberta Hack's Killing Me Soft 
Z'N ".T'b" 47 Elton Jol has No 1 Album with Don't Shu. 
Me, 1 m Only The Piano Player. 
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First Motown internationale 
MORE THAN 60 participants from 
26 countries attended the Motown 
international conference, where a 
major point of discussion was the 
continued need for emphasis on 
cross-frontier co-operation. 
Motown licensees and Jobete sub- 
publishers gathered at the Chewton 
Glen Hotel in Hampshire, and were 
welcomed by a filmed greeting from 
company chairman Berry Gordy. 
The conference was chaired by 
international vice-president Ken 
East and Motown president 
Barney Ales. They were 
accompanied by Mike Lushka, 
executive vice-president and general 
manager of marketing; Derek 
Church, director of creative services; 
and Lee Armstrong and James 
Fisher of Motown International. 

Forthcoming product pre- 
viewed for licensees included the 
Stevie Wonder LP The Secret Life of 
Plants; tracks from a new signing. 
Cuba Gooding; and records by Fifth 
Dimension, Fresh, Fantasy Hill, 21si 
Creation, and Switch. East 
announced a European tour in April 
by the Commodores and a new 
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Motown signing, Three Ounces of 
Love, and material from new 
albums by Jermaine Jackson, Tata 
Vega and Smokey Robinson. 

After presentations from 
Scandinavia, the rest of the 
Continent, the UK, Brazil and 
Australia, Jay Lowy, vice-president 
and general manager of Jobete, 
spoke on the planned expansion and 

continuing success of the company 
as top publisher in the US. 

PICTURE SHOWS Ken East (right) 
and Barney A les presented a special 
award to Wilfrid Jung (left) md of 
EMI Europe to mark the European 
sales of Stevie Wonder's Songs in 
the Key of Life LP. 

CBS unveils its War strategy 
AN ALL-STAR recording of H.G, 
Wells' War Of The Worlds, 
produced by Jeff Wayne and with a 
narration by Richard Burton, was 
amongst product unveiled by CBS at 
its mini sales conference held last 
Friday. The 2LP set will feature 
music inspired by Wells' novel and 
amongst the artists included in the 
line-up are David Essex, Julie 
Covington, Justin Hayward of the 
Moody Blues and Phil Lynotl of 
Thin Lizzy. 

Marketing director Tony 
Woollcott said that the project was 
probably the most ambitious 
undertaken by CBS UK, and in fact 
work on the recordings has been in 
progress for more than two years. 
The two albums are being scheduled 
for spring release and there will be a 
16-page booklet included. From 
CBS soon comes the soundtrack 
album for the new animated film 
Watership Down, featuring the 
voice of An Garfunkcl. Mike Ban, 
creator of the Wombles' music, has 
written some of the score. 

• CBS' mid-price line, Embassy, 
which was re-activated last year, is 
to be expanded during the next few- 
weeks with a release schedule which 
includes Argent's Hold Your Head 
Up, a compilation Instrumental 
Country, Harold Melvin and the 
Blue Notes' Don't Leave Me This 
Way, Raw Power by Iggy and The 
Stooges, and Dr. Hook's Sylvia's 
Mother. 

Other imminent releases 
from CBS and its associated labels 
include albums by Joe Tex, Lynn 
Anderson, The Manhattans, 
Mahogany Rush, a compilation 
called New York New Wave, the 
Wombles, Russ Ballard and the 
Vibrators. Following the company's 
recent licensing deal with TK 
Records, there will also be more 
product from that source including 
titles by the O'Jays and Chi 
Coltrane. 

• CBS IS re-rcleasing 25 singles 
which reached the number one spot 
between 1957 and 1976, as a follow- 

up to its two previous singles series, 
Hall Of Fame and Disco Hits. 
Amongst the artists featured are 
Paul Anka with his first hit Diana, 
Roy Orbison, The Byrds, Georgie 
Fame, Marmalade, Love Affair, 
Simon and Garfunkel, Abba, Tina 
Charles and Chicago. 

Many of the singles have not been 
commercially available for several 
years, and others have remained 
catalogue items long after their 
original success. However, CBS has 
given the records special B-side 
couplings, different to the original 
issue of the singles, and the 
catalogue numbers have been 
changed to avoid confusion. 

The records will retail at 80p each 
and dealers arc being supplied with 
in-siorc promotional material 
including counter browsers, posters, 
and window/door stickers. Each 
browser will hold packs of 50 
singles, two of each title. However 
the singles will all be available 
individually. 

D D 
D 

Street Music's 

aim is true 

STREET MUSIC has finalised a 
number of foreign sub-publishing 
deals in recent weeks, for 
representation of its catalogue with 
Nada Music for Holland and 
Belgium; with Musicpiece Publishers 
for South Africa; with RCA for 
Italy, Spain, Portugal, Mexico and 
South and Central America; with 
Melodic de Well for Germany, 
Austria and Switzerland; with 
Intersong for Scandinavia and 
Finland; and with Mushroom Music 
for Australasia. 

Product initially covered by these 
agreements includes Elvis Costello's 
UK hit 45 Watching The Detectives 
and album My Aim Is True. To 
follow are the debut LP by Stiff 
artist (and Street writer) Wreckless 
Eric, and singles by Stiffs new- 
signing Ernie Graham. Other writers 
with material published by Street 
include the Subs, the Yachts and 
Larry Wallis. Street also administers 
the catalogues of Graham Parker 
and of the Rumour for most 
territories. 

Street Music was formed recently 
by Clive Calder and Stiff Records 
md Dave Robinson to offer a 
creative and administrative service 
to emerging new wave songwriters. 

U 
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HANK MARVIN was one of nine British writers and publishers to receive 
awards in London last week from ASCAP for their success in the US country 
music charts in the past year. Paul Adler (left) ASCAP director of 
membership, and Lawrie Ross, ASCAP's permanent representative in the UK 
(right) gave Marvin the award for his song Sam. Photo by Sylvan. 

Office boy makes good 
CARL1N MUSIC has concluded 
negotiations for the publishing 
rights of all existing unpublished 
Steve Marriott music and all future 
product for the next five years. 
Marriott, an original member of the 
Small Faces and Humble Pie. 
recently re-formed the Faces and the 
Carlin deal will cover all material 
composed by Marriott and released 
by the group for the contract period. 
The group's first album under the 

deal will be recently completed 78 In 
The Shade which is scheduled for 
worldwide release in March. 

For Marriott the Carlin deal 
means he is returning to the 
company which gave him his first 
break as a singer 15 years ago and it 
was through his early recordings for 
Decca, instigated by Carlin. that he 
became involved with the original 
Small Faces. 
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SUNDAY TIMES critic Desmond Shawe-Taylor claims that 
one-fifth of the 241 sides in EMI's prestigious box set The 
Record Of Singing have been wrongly pitched on transfer to LP 
and urges the company to call in the issue and replace with 
corrected versions   Vladimir Vodka the Varrington 
distillers threw Valentine's Day party for local band Poacher 
'To wish them success in their new recording career"   Kid 
Jensen hired by Tea Council to find Britain's top young disc 
jockey  Nat Joseph writing a book about his life and times 
in the record business. 
ED STEWART to star as a half-man half-beast Centaur in the 
Albert Hall pop musical extravaganza Jason And The Golden 
Fleece in aid of Help the Aged   CBS president Walter 
Yetnikoff has a cameo performance in the Dylan film Renaldo 
and Clara   Africa wedding for EMI a&r man Mark Rye 
and Big O's Jill Hart  Roddy Llewellyn meeting the press 
this week on first day in Air Studios making recording debut 
 Capitol sending new signing Freda Payne to Europe for 
promotion tour for new album Stares And Whispers CBS 
has produced a memorial album dedicated to "the wit, wisdom 
and inspiration" of the late Goddard Lieberson. 
COMMISERATIONS TO State Records' Maggie Ross, victim 
of vicious mugger who also took her address book — she asks 
contacts to call her so she can compile new book, and also to 
tell police if anyone gets any strange phone calls Gil Scott- 
Heron's new Arista 12" claimed to set up a record with 13 
minutes on B side Unrehearsed highlight of last Saturday's 
Variety Club annual dinner — Radio Clyde's Andy Park 
conducting Phonogram's Ken Maliphant in spirited vocal 
version of the Floral Dance. 
DEATH ANNOUNCED of Turner Layton of famous pre-war 
act Layton and Johnstone  Yvonne Elliman, the Walker 
Brothers and Dan McCaffeny all failed with it but now David 
Essex revives Stay With Me Baby for his next single  To 
promote new disc Opium For The People by Planet Gong, 
Charly Records offering DJs homemade rolled cigarettes filled 
with Gong mixture, allegedly a tobacco-like substance grown 
on tea farms in the Himalayan foothills. 
PRIVATE STOCK md Mike Beaton challenged his promo man 
Winston Lee to gel Robin Nash, Teddy Warrick, Derek Mills, 
Johnny Beerling, Dave Tale, Dave Prince, Brian Penders, Stan 
Appel, Dave Hillier, and Ted Beston of BBC and Capital's 
Aidan Day and Tim Blackmore round same table — and he did, 
last Thursday at Burke's Club   Current tour by Chris de 
Burgh promoted by Andrew Miller must be one of best 
bargains in several years with ticket prices from 50p to £2  
Rumours that both Hammersmith Odeon and Rainbow 
Theatre will be closing their doors with New Victoria becoming 
only major London rock venue Previously a freelancer for 
Blues and Soul, Graham Bctts joins Brian Gibson in Pye press 
office   Welcome to Music Week — Julie Horlock, 
previously with Decca classical marketing department, who 
joins this week as editor's secretary. 

ARE YOU READY FOR 

THE IMSTRUMENTAL HIT SINGLE 0F"78? 

JTTtTT 

PAUL MAURIAT 

BLASTS OFF WITH THIS GALACTIC SMASH 

May The Force Be With You 

AVAILABLE MOW ON POWER EXCHANGE RECORDS 
DISTRIBUTED BYSELECTA 

Slllii 

PAGE 3 
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Hill emphasises 

world market 

EMI'S AIMS and ambitions in the 
cjobal music market to be supervised 
by Leslie Hill in his forthcoming role 
as director of group music have been 
further emphasised by the lirst 
marketinc and repertoire conference 
to be held by EMI Records 
international division. It took place 
on January 31 and February 1 at 
London's Montcalm Hotel. 

Hill's introductory speech and the 
one that followed from international 
division general manager Paul Watts 
underlined the importance of the 
global market to the 34 delegates 
representing 23 countries. 

EMI Records A&R general 
manager Nick Mobbs outlined the 
range of new artists and recordings 
on the company's enlarged talent 
rosier, and introduced the members 
of his department, including A&R 
commercial manager Freddie 
Cannon who explained the growing 
international orientation of the 
department. 

Pop repertoire senior artists 
development manager John Bagnall 
spoke about the co-ordination 
effected by his team between the 
various EMI departments and artist 

managers as well as the managerial 
advice and services offered to artists 
who do not have personal 
management arrangements of their 
own. 

M.o.r. division general manager 
Vic Lanza gave a slide presentation 
on current m.o.r. artists and product, 
and sales and promotion general 
manager Peter Hulm and national 
promotions manager Terry Walker 
explained their joint efforts in 
reaching and convincing the media. 
Group pop repertoire general 
manager Peter Buckleigh and 
marketing manager Ian Groves gave 
details of campaigns currently 
operating such as Queen's News Of 
The World and forthcoming ones 
like the Kate Bush album The Kick 
Inside, and the final presentation 
was by commercial development 
managers John Cavanagh and Brian 
Burg on TV-promoted albums. 

During the two-day conference 
delegates heard cuts from 
forthcoming albums by the Rolling 
Stones and Wings, and were 
entertained in cabaret following a 
White Elephant Club dinner by Kate 
Bush. 

Morris appoints Cook and 

Crane to Polydor board 

TONY MORRIS has appointed two 
new company directors at Polydor 
— financial controller John Crane 
and a&r general manager Jim Cook. 
Both men join Morris and deputy 
managing director Tom Parkinson 
on the Polydor board. 

Crane (35) joined Polydor ten 
years ago as office accountant and 
became chief accountant in 1973. He 
was appointed financial controller 
last year. Cook (32) joined the 

Polygram Group from EMI in 1971 
as assistant legal adviser, becoming 
Polydor's business affairs manager 
in May 1974. 

Following the departure of Wayne 
Bickcrton in November of the same 
year, he was appointed head ot a&r, 
and since then his signings to the 
company have included Jam, Steve 
Gibbons, Pat Travers. Sham '69 and 
Maeeie Ryder. 

B&C's folk talent contests 
B&C RECORDS in conjunction 
with Folk News is organising a series 
of nationwide talent contests to find 
new folk music talent with its "eyes 
on the nineteen eighties" in the 
words of B&C product manager Jon 
Donaldson. 

I 

* 

\ 

1°'^ nTsour 
album for UK sales at a celebration cilline^rl> ^°r)onv TV special, for 
man group was m London to tape a^BC- ^ fruin with 
transmission March 10. Pictured (ien! ^ d G Qean Parks, Mike 
marketing manager Dave Chpshom and Daxid Gates. 
Bolts and Larry Knechtel. 

Consumer spending 

upsurge predicted 

The contests are being staged at 
venues on the British folk club 
circuit and the first was held last 
week at the University College 
Union crypt Folk Club in London as 
part of a folk w eekend. 

AT AN RCA reception to welcome home Jama Gal way after the Swiss road 
accident which put him in hospital for five months. Cleo Laine presented the 
flautist with a silver disc for sales of his album Showpieces. RCA claims ttie u 
is "the fastest selling classical record to reach silver disc status . Gat way win 
be introducing Radio 3's new record hour for the next three months and also 
begins a BBC2 tv series. (See radio page 58. j 

Motown's 

first 12-in 
MOTOWN RELEASES its first 12 
inch single shortly to support a 
forthcoming tour by the 
Commodores. The double A side is 
titled Zoom backed with Too Hot 
Ta Trot, with a special catalogue 
number of 12TMG 1096. I he 
Commodores will be louring Europe 
and ihe UK in April, 

THE PREDICTED upsurge in 
consumer spending following recent 
tax and mortgage repayment cuts 
mav not necessarily be reflected in 
record sales for 1978, according to 
industry opinion. 

Treasury forecasts of a three per 
cent increase in spending 
(representing £6-7000 million) for 
the last six months of this year arc 
based on these cuts and hopes for a 
budget which should provide for 
even more tax cuts and a levelling 
out of inflation, as salary increases 
and price increases start to catch up 
with each other. 

A Treasury spokesman said: "The 
last quarter of 1977 showed real 
growth in consumer spending — one 
per cent. If that son of trend is 
carried forward into this year we 
expect to sec a two per cent increase 
by mid-1978 which, depending on 
ilie budget, should increase further 
as the year continues." 

He added that following the 
relatively stagnant consumer 
demand in the past two years the 
prospect for this year was most 
encouraging. Naturally such 
predictions cannot specify which 
sectors of the trade arc to benefit. 
However, the last available figures 
for family expenditure (1976) show 
that goods such as records and 
tapes, when grouped with audio 
equipment, television sets and the 
like, represent 1.2 per cent spending. 

EMI marketing director Bob 
Mercer agrees with the predictions. 
He told Music Week: "We arc 
expecting an improvement on sales 
compared to the past two years. 

Maurice Oberstein, CBS md, was 
also optimistic. "I feel the lirst six 
months of 1978 will be as difficult as 
the previous year, but 1 believe the 

following six months will be 
substantially better." 

But John Fruin. WEA md, 
disagreed totally with the Treasurv 
predictions. "According to other 
people in the business, particularly 
retailers, the first six weeks of this 
year have been down on the same 
period in 1977, though our own 
business has been exceptionally 
good. I have increased the WEA 
sales target, but 1 don't anticipate 
that any increases we show will be 
part of a general consumer spending 
upsurge." 

Doug D'Arcy, Chrysalis m.d. said 
that how much the consumer boom 
would be reflected in record sales 
was debatable. He added, "If people 
use their extra spending power to 
buy large items such as cars, there 
should be some spillover into the 
record market. Providing the price 
of albums does not rise 
dramatically, then we should see 
increased album business, possibly 
to I he det riment of singles sales. 
Chrysalis is targeting for a very 
strong percentage growth this year 
and I have every confidence that we 
will be able to achieve it." 

Strummers 

In Music Week February 11. in a 
feature on Strummers Record shop 
in Penge S.E. London, it was stated 
that the two owners of the shop Paul 
Manzi and Carli Gibbons, told A/H 
that they had purchased the shop 
from its previous owner "as an 
empty shell with no stock." Messrs 
Manzi and Gibbons wish it to be 
made clear that the previous owner 
had sold them the shop inclusive of 
stock. 

found dead Denis Lopez 

at St John's Wood home 

Stiff's 10-in 

brown LP 
STIFF'S NEW album by Wreckless 
Eric is to be released in two lormais 
simultaneously — a normal 12-m 
version and a special 10-in on brow n 
vinyl. The extra novelty version is 
aimed at collectors but the company 
expects a healthy sale despite having 
two less tracks than the original. The 
album, released March 3. is The 
Wreckless Eric Album (SEEZ 6), 

DENIS LOPEZ, well known-session 
musician specialising in Latin 
percussion, was found dead at his 
St. John's Wood flat last Thursday. 
Friends became concerned when he 
failed to appear at a recording 
session earlier that day, and asked 
the police to force an entry. Exact 
cause of death is not yet known. It is 
believed he suffered a hean anack. 

Lopez. 44, started his music career 
during his National Service days 
when he played flute and saxophone 
in a Royal Air Force Band, Later he 
took up music full-time as a 
percussionist, working with Don 
Carlos at the old Astor Club and 
then leading his own groups at the 
Condor and the Embassy Clubs. 

He also worked several South 
American cruises, studying Brazilian 
and Afro-Cuban rhythms at first 
hand, and his authentic expertise 
throughout the whole range of 
percussion instruments led him to 
concentrate full-time on London 
session work, apart from occasional 
excursions like touring Japan with 
Stanley Black and Russia with Kurt 
Edelhagen. 

Lope/ formed his own 
broadcasting and recording group 
called Liquid Latin, which has been 
participating in the current Radio 2 
series Let's Go Latin. He recorded 
during his career for EMI. Pve and 
DJM. 

GRRC resumes 

annual 

conference 
AFTER a year's gap the GRRc is 
resuming its annual conference, and 
agendas are being sent to MTa 
members now. The Discatex 78 disc 
and tape exhibition and 
conference, under the title Into The 
Second Century, will be held in the 
Cumberland Hotel, London W.i; 
the exhibition starts on March 6 in 
the Carlisle Suite, and ihc conference follows on March 7 and 
g 

Scheduled for discussion arc 
topics including retail security; 
credit cards in retailing; the value of 
tv advertising (the speaker is Ian 
Miles of MSD/Warwick); and the 
chart system. 

There will also be a forum and 
talk-in with a panel of record 
company chief executives 
comprising John Fruin of WEA, 
Walter Woyda of Pye, Maurice 
Oberstein of CBS, and Leslie Hill, 
director of group music for EMI. 
All retailers and their members ot 
staff may^visit the exhibition, which 
is free and open throughout the 
conference period. 

Tickets for the conference and for 
the MTA record awards dinner 
which closes it can be obtained both 
by MTA members and non- 
members, on application to the 
Association at 5 Denmark Street, 
London W.C.2. 

Mouskouri 

dealer bonus 
FROM PAGE 1 
deal is unavailable through retail 
outlets — expected to be far in 
excess of the current sales achieved 
by Phonogram through the usual 
methods. 

David Shrimpton, Phonogram's 
m.o.r. product manager, explained: 
"As a result of the Gateway 
campaign last summer we had some 
demand from dealers, following 
requests by members of the public 
interested in the set. Many viewers, 
used to LPs being available in shops, 
did not realise it was mail-order 
only. As we had two very similar 
LPs available — they are steady 
sellers anyway — we naturally 
wanted to assist the trade. 

Phonogram pressed up more 
Mouskouri titles, and has now- 
shipped almost 5.000 Passport titles 
since Christmas, and about 4.000- 
plus Spotlight On . . . 

Phonogram offers product to its 
sister firm Britannia Music for 
marketing by direct response mailing 
only, either via tv commercials or 
press advertising, such as with 
Audio Club product (another 
Britannia division). There is 
currently a Harry Sccombe set being 
tesi-markeicd in the West of 
England and West Scotland, which 
may go national if sales warrant it. 

Continued Shrimpton: "We use 
mail-order because it is an 
additional outlet for catalogue 
product. 1 feel we do our pan by 
letting dealers know what other 
product by the artists is available." 

Phil Hodson, marketing manager 
of Britannia Music, agrees with 
Phonogram's view. "We have 
promoted Nan a Mouskouri as an 
artist" he said, "which has helped 
sell the Phonogram catalogue 
product. The Gateway set cannot be 
sold through the trade, and we have 
obviously tapped a huge market that 
would otherwise not have been 
reached at all, so it ts all good for the 
Group." 

Qualilying this statement. 
Hodson added that though final 
sales figures were not available until 
the campaign ended in two or three 
weeks time, the marketing of the set 
had so far been cost-effective. 
Meanw hile dealers will doubtless sec 
continued sales of Nana Mouskouri 
product as an unexpected bonus. 
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gonna hit the charts with a 

new single. 

Top Of The World' is her new 

single from the album Baby It's Me'. 

A number full of the typical 

Ross energy and style. 

And as it's from the lady 

that's topped the bi 11 more 

times than most other 

artists, it's got to be a 

number worth stocking. 

Because toppi ng v 

the charts is only 

natural when 

you're... 

-m r. 

/ 

iK" 

LICENSED REPERTOIRE DIVISION. EMI Records Limited. l-S.UxbndgeRoad, Hayes. Middlesex Tei:l01)7594S32/46n&84898n MOTOWN 
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nPSHHT 
AVA1LABLE FOR subpublishing in 
ihc UK is the North Carolina-based 
Nelson Brothers' catalogue. Paul 
Nelson writes lyrics and his brother 
Gene the music and also plays guitar 
and sings. They have a regular slot 
on the national US TV show 
Downtown USA, and Judy Collins 
numbers among artists who have 
picked up their songs. 

The catalogue is represented 
worldwide by Filmways Music and 
vice president Terri Fricon told me: 
"We have signed them for five years 
and they are writing some great 
songs. There was tremendous 
interest in them at Midem but we are 
still not committed for the UK." 

Contact: Terri Ficon, Filmways 
Music Publishing, 1800 Century 
Park East, Suite 300. Los Angeles 
90077, California. (213 552 1 133). 

Music Week's 

new service 

THIS WEEK Music Week begins a 
new regular feature — The Sue 
Francis Tipsheet — which will 
provide a unique service for 
writers, producers, a&r men, 
publishers, managers and agents. 
Sue Francis (pictured right) 
publisher and editor of the 
privately circulated industry 
insight magazine Sheet, will be 
bringing you lips on publishers and 
producers looking for songs, 
visiting a&r men seeking deals, 
news of unsigned artists worth 
listening to and a wealth of inside 

information about whaPs 
happening or about to happen in 
the music business. (Sue Francis 
can be contacted through the 
Music Week office or on 01-439 
9756). 

AMERICAN SINGER — 
songwriter Chili Wilkerson is due in 
London shortly following up Midem 
discussions for a recording and 
publishing deal. After a recent 
appearance at the Troubador in LA 
a critic commented: "He 
demonstrates a fine sense of rock 
rhythm and continuity... his 
material runs a wide amount from 
easy listening to some loose and 
gutsy rockers." 

Chilli has an affinity for England 
and knows that a start in Europe has 
worked well for a lot of Americans 
and thinks it could work for him 
too. He has a well-produced demo 
tape to back up his claims. Contact 
Chili through his business manager 
Jeffrey Miles on 01-546 9784. 

MICHAEL STEWART'S 
Interworld Music Group opened its 
London office last week at 15 
Berkeley Street, London, W1 (01- 

493-8933) headed by John Velasco 
who is looking for contemporary 
new writers. 

THE PASADENA Roof Orchestra, 
now in their third year as full-time 

professionals, signed with CBS this 
week. Manager David Curtis is 
looking for stylised nostalgia 
material, as well as a producer, to 
give this popular eleven-piece period 
orchestra a hit Contact: David 
Curtis, 23 The Pines, Woodford, 
Essex. (504 0259). 

Forthcoming song contests 
CASTLEBAR INTER- 
NATIONAL SONG CON- 
TEST is set for Monday, 
October 2 to Saturday, October 7, 
with a prize fund of more than 
£7,000. 

This^, is its 13lh year and is 
open to amateur and profesional 
composers throughout the world. 
Entry forms from: Mrs Gisela 
O'Connor, International Liaison 
Officer, Castlebar International 
Song Contest, 10 St Helens Road, 
Booterstown, Co Dublin, Ireland 
881008. 

THE 9th WORLD POPULAR 
SONG FESTIVAL will be held in 
Tokyo on November 10, 11 and 
12. Last year's festival sponsored 
by the Yamaha Music Foundation 
drew nearly 32,000 entries from 61 
countries and was won by British 
group Rags with Can't Hide My 
Love by David Most and Richard 
Gillinson, published by Martin- 
Coulter. Deadline for this year's 
entries in July 15. Information 
from: Yamaha Music Foundation, 
24-22 Shimomemcguro 3-chomc, 
Maguro-Ku, Tokyo, Japan. 

Diamond looks 

for material 
JOEL DIAMOND,J|S 
publisher in London 
"workaholic wi" ** 'n ial for 
next month loo^"? rlists including 
a long list of name arusts^ ^ Engelbert Humperdinc , 

sx •— 
an»X> be here .0 plan 
follow-through You, 
Engclbert's newsmgleLovng 
t nrine You. due for release 
Nems nexl month Jod w«J| 
the new image and success Eng 
has achieved in the States projected 
here in the UK. f 

"I am looking for new songs fo 
Engelbert but I warn anyone with 
material to listen to his new smglc 
first " savs Joel. "I personally listen 
to every'tape that comes into the 
office. I have a great capacity lor 
songs. No one can take the place ot 
your own ears." 

Joel has his own label Silver Blue 
Records of mainly disco and R & B 
music distributed by TK, and 
publishing companies Silver Blue 
and Ocean Blue Music. "In addition 
to looking for material I am 
interested in and negotiating with 
several major publishers, through 
my lawyer Walter Hofer, for 
affiliation with my publishing 
companies," he added. 

Joel has a tremendous capacity 
for work and claims never to take 
holidays or weekends off and feels 
deprived if he is not constantly in 
reaching distance of a telephone. He 
came into the business selling the 
songs of his friend Arnold 
Capitanelli and on the way to 
Midem one year met Bob Renco, 
then head of MRC Music, who gave 
him much help and advice. 

Joel Diamond 

"Later v^hen Bob resigned his job 
he recommended me as his successor 
and in 1971 I moved to CBS and ran 
their publishing and was involved in 
A & R for Columbia Records.. The 
first group I ever brought in was Dr 
Hook." 

Now, as a successful producer, 
Joel's method is to follow through 
from song selection right into 
promotion and career planning of 
the artist. And that's why he'll be 
back in London next month for the 
launch of Engelbert's new single. 
Meanwhile he can be contacted at 
Silver Blue, Penthouse, 220 Central 
Park South, New York, NY 10019 
(212-586 3535), or through Walter 
Hofer, 221 West 57ih Street, New 
York NY 10019. 

C 

Concert POLYDOR RECORDS has 
announced several new 
appointments Dennis Munday has 
been promoted to succeed Malcolm 
Jones as senior product manager at 
Poly dor, handling the full American 
catalogue, including CTI and Kudu. 
He has been jazz product manager 
for the past three years, and jazz 
product will now be managed by 
Gordon Gray in addition to his mor 
rosier. 

Maurice Gallagher is the new 
artist liaison officer, responsible to 
John Howson, head of promotion, 

Barry Barnes has been promoted 
to field display manager, reporting 
to advertising manager Garelh 
Harris. Barnes has been with 
Poldor's sales team for three years, 
and replaces Ron Drew who has left 
the company, David Bower has 
joined from Thompson regional 
newpapers as assistant advertising 
manager. 

MARTIN MAYHEAD has joined 
the WEA promotion team as junior 
promotion representative for 
London, He has been with the 
company for three years, initially in 
the press office. Replacing Brian 
Munns, who has left the company, 
Jackie Chaimo has been appointed 
regional press officer — a move 
upward from the position of 
assistant. Jim Bench, a member of 
the merchandising team for a year, 
has been appointed area 
merchandising manager for WEA 
north, and Steve Osborn has joined 
the company as merchandising and 
display representative for East 
Anglia and the home counties. He 
was previously with the display 
division of Cambridge co-operative 
stores. 

TOM BRADLEY, financial 
controller of the Air group of 
companies, is moving from Air 
Chrysalis next month to Air-Edcl, 
the group's commercial jingle wing 

of which he is already a director. 
Bradley is moving to promote Air- 

Edel music in terms of commercial 
recording. The company scored a 
big success in this respect with Jeans 
On by David Dundas, originally 
written and recorded as a jingle for 
Brutus Jeans. 

Sally McClean is joining Air-Edel 
as a general assistant, and formerly 
worked for the Wasey and McCann 
Erickson advertising agencies. 

LESLIE LEWIS, Assistant 
Managing Director of the Ember 
Record Division, has been appointed 
Executive Personal Assistant to 
Jeffrey Kruger, Chairman of the 
Ember Concert Division, This is in 
addition to his usual duties. Dorothy 
Jantschewsky is promoted to Artists 
Tour Co-Ordinator and replaces 
Lesley Hamilton, who has left the 
company. Her first project is the 
current Martha Reeves and the 
Vandellas tour. 

PAT TRUNDLE, administrator, 
Polydor Ireland, has moved to 
Carlton Production after seven years 
with the Polydor group. The 
company's new administrator is 
Terry Clarkin, who comes to 
Polydor from Loctite, a chemical 
engineering company. 

JACK WOOD, head of creative 
services at RCA is leaving the 
company to become general 
manager of Earl Reprographics, a 
Litho plate making company. He 
previously held similar positions at 
Phonogram and Music for Pleasure. 

sponsors: 

'nothing new' 
REGARDING six-figure talent coup 
{Music Week January 28), while this 
may be the biggest deal of its kind to 
date in the UK, it is certainly by no 
means "the/trsr lime a commercial 
company has waded into the live 
appearance industry". 

There have been several 
sponsorship classical concerts by 
companies (eg John Player & Sons, 
Hitachi etc.) On the light 
entertainment front, our own 
involvement has embraced several 
ventures, including Motor Circuit 
Developments "Grand Prix Night of 
the Stars" in 1976 with artists 
including Shirley Bassey, and Bruce 
Forsyth at the Albert Hall;  

Renault's sponsorship of Bruce 
Forsylh's Own One-Man Show in 
1977 to celebrate Renault's 75 year 
Jubilee in Great Britain plus a 
similar event with Sacha Distel; 

We certainly would not dispute 
that the Townsend Thorescn deal 
involves far more money than any of 
the above. However, our ventures 
have certainly involved considerable 
investment, it is hardly fair to them 
to state that "commercial concert 
sponsorship has not previously been 
exploited here". GRAHAM 
BRIDGWATER Championship 
Sporting Specialists, 83 Gloucester 
Place, London Wl. 

Music Week 

replies 
WHILE IT is true that the 
Townsend- Thoresen concerts are 
not the first sponsored by industry, 
this is as far as can be ascertained, 

the first occasion when tickets will 
— initially at least be available only 
to buyers of the sponsors' product 
(i.e. a Townsend Thoresen ferry 
fare). Only seats not taken up by this 
method will go on sale to the general 
public — Editor. 

THE DISTINGUISHED music 
Critic and PRS member Arthur 
Jacobs, has now spoken out {Music 
Week of January 28) against the 
conduct of the PRS Council in 
continuing to withhold the voting 
list from PRS members despite 
wholesale protestations from the 
press and MP's of all parlies. 

May we now expect the 
Composers' and Songwriters' Guild 

who are supposed to be 
representing the interests of the 86 
per cent of PRS members, who are 
composers or lyricists —- to end their 
silence by staling clearly and 
unequivocally whether they approve 
of the PRS Council's conduct in this 
affair. TONY POOLE(Songwriter), 
London NW10 

IN YOUR issue dated February 4, 
Michael Frcegard, General Manager 
of the PRS, writes that my report in 
Time Out on November 25 was 
untrue. He denies having said that, 
if the PRS wins its Appeal, the 
Society will "seek a more 
authoritative decision elsewhere". 
In fact my published words were as 
follows: 

"But General Manager Michael 
Frcegard has confirmed that if the 
Council wins its appeal against a 
court order to hand over the voting 
list to Trevor Lyttleton, it will seek 
an authoritative decision elsewhere 
as to whether they arc 'authorised' 
to disclose members' names." 
ADRIAN JACK, London W12. 

1 (6) MR. BLUE SKY, 
Electric Light Orchestra 

2 (5) STAYIN' ALIVE, Bee 
Gees 

3 (11) JUST ONE MORE 
NIGHT, Yellow Dog 

4 (19) JUST THE WAY YOU 
ARE, Billy Joel 

5 (2) COME BACK MY 
LOVE, Darts 

6 (1) TAKE A CHANCE ON 
ME, Abba 

7 (9) LOVE IS LIKE OXYGEN, 
Sweet 

8 (4) I WAS ONLY JOKING, 
Rod Stewart 

9 (-) WUTHERINGHEIGHTS, 
Kate Bush 

10 (-) EVEN THOUGH 
YOU'RE GONE, 
Jacksons 

11 (3) EMOTIONS, Samantha 
Sang 

12 (-) 5 MINUTES, Stranglers 
13 (-) FANTASY. Earth Wind 

& Fire 
14 (10) WHICH WAY IS UP. 

Stargard 
15 (14) FOR A FEW DOLLARS 

MORE, Smokie 
16 (-) WISHING ON A STAR. 

Rose Royce 
17 (-) DRUMMER MAN, 

Tonight 
18 (7) FIGARO, Brotherhood 

Of Man 
(8) IF I HAD WORDS. 

Scott Fitzgerald & 
Yvonne Keeley 

20 (13) HERE YOU COME 
AGAIN, Dolly Parton 

Courtesy of Laren for Music 

HAVEYOU 
BOUGHTYOUR 

MUSIC YEARBOOK 
Phone: 8557777 

PAGE 6 

-1 



MUSIC WEEK FEBRUARY 18, 1978 

'Whenever you 

want my love' 

ask for the new single by 

Real Thing § 
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Larsen moves up the 

CBS ladder 

PARIS — Jorgen Larsen, 36, has 
been appointed CBS Record 
International area vice president at 
the company's regional headquarters 
here with effectfrom. MarJr

h
nn: the 

The post results from the 
continuing 8^'%^ 
development, and CBS Records 
affiliates in Germany. Holland. 
Switzerland and Austria will report 
to Larsen. _ . . 

Larsen joined CBS in Pans 
1971, and moved to Stockholm a 
year later as area director to take 
over and build up the CBb 
organisation in Scandinavia and 
Finland. He holds a degree in 
marketing from the Copenhagen 
School of Business Administration 

Jorgen Larsen 
and an arts degree from the 
University of Wisconsin. 

He will continue to exercise a 
supervisory role over Scandinavia 
during a transitional period, and 
Austria will report to Max 
Wyngaard until his retirement later 
this year. School of Business Administration this year. 

Deutsche achieves Abba 

record with 250,000 sales 
uAK^DTior;   A unioue with the DGG sales force awardine HAMBURG — A unique 
achievement in its entire sales history 
for international product is reported 
by Deutsche Grammophon 
Gesellschaft here with the news that 
inside a month more than 250,000 
units of Abba — The Album were 
sold in German retail outlets. 

This achievement gains added 
strength when viewed against the 
background of a sizeable number of 
imports from neighbouring 
countries plus usual problematic 
aspects of the festive season in 
Germany. 

When Deutsche Grammophon 
started to sell The Album on 
December 12, the target was to go 
gold by January 23, the UK release 
date. In fact, the 250,000 target was 
reached a full week before. 

A special competition was run 

Piracy at 

20 percent 

BRUSSELS — One major record 
company executive here claims that 
pirated product accounts for some 
20 per cent of the total sales on discs 
and for cassettes he believes the 
figure is nearer 40 per cent. 

In financial terms, this points to a 
piracy plundering in the region of 12 
million dollars. Of that 25 per cent 
would go in taxes, so that the 
government is losing 3 million 
dollars in revenue. 

A new-to-Bclgium form of piracy 
now is that import of several less- 
known singles from the US and 
putting them into a pirate album 
package with a symbolic sleeve and 
with no group or artist named. Sales 
pitch for this product is to disc- 
jockeys searching for "exclusive" 
material to play and the albums sell 
at anything from 15 to 22 dollars. 

Main Belgian piracy centres are 
Antwerp, Dendermonde and Ghent. 

Audiotronic to buy King? 

with the DGG sales force awarding 
one representative, selected by lucky 
draw, a weekend trip to Stockholm 
at the end of February, provided the 
gold target was hit in the prescribed 
time. Axel Krausser was picked from 
the lucky dip and Stig Anderson and 
Abba will receive the gold discs from 
him. 

Says Rainer Schmidt-Walk, 
manager of DGG's international 
product division: "We've obviously 
proud of this remarkable 
achievement by the sales force, and 
it underlines just how strong this 
Abba product really is. 

"With the upcoming promotion 
Abba has agreed to do on German 
TV, and linked with the launch of 
Abba — The Movie, prospects for 
future sales of the LP must be more 
than encouraging." 

The price 

of crime 

in Belgium 

BRUSSELS — Research here 
shows that record retailers lose an 
average of 17.5 per cent of stock to 
thieves. One immediate result has 
been that two stores now are 
protected by Knogo record detection 
systems, which each cost around 
11,000 dollars for the detection 
panels and electronic appliances, 
plus 2,000 dollars for the special 
entrance and exit doors. 

Additionally there is a cost of 
some 12 cents for the detection strip 
on each record. Whole cost for a 
stock of 3,000 records would 
therefore be around 13,500 dollars. 

The system has a strip for each 
disc. Anyone passing the detection 
panels with a stripped record hears 
an immediate "peeping" sound 
reaction. This in turn causes the exit 
barriers to be blocked instantly. 

PARIS — Audiotronic, a new 
British group run by Lasky's as 
holding company, is expected to buy 
up King Musique which failed, in 
trading terms, last July. King 
marketed hi fi equipment and with a 
turnover of around 20 million 
dollars had some 10 per cent of the 

total French market in the field. 
Following its failure. Lasky 

moved in to manage its affairs and 
now expected to accept its debts ar 
take it over completely. The aim 
said to be for a 1978 turnover i 
around 25 million dollars, with 
concentration on video equipment. 

Boney M's US breakthrough 
BERLIN — Hansa group Boney M, 
produced by Frank Parian, sold 
three million albums and five million 
singles worldwide last year, claims 
Peter Meisel, Hansa chief. One 
million LP units were sold in 
Germany alone. 

Meisel says he now looks for a 
breakthrough in the US in 1978. The 
company's new hope for success 
worldwide is Parian group Eruption, 
which has had round-Europe chart 
reaction in recent weeks. 
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This 
Week 
1 
2 
3 
4 
5 
6 
7 
8 
9 

10 
11 
12 
13 
14 
15 
16 
17 
18 
19 
20 
21 
22 
23 
24 
25 
26 
27 
28 
29 
30 

Last 
Week 
**) BLONDIE - Denis (12'') 

2) ELECTRIC CHAIRS - Fuck Off 
**) BUZZCOCKS - What Do I Get? 

1) BLITZKREIG BOP - Let's Go 
10) CHINA STREET — You're a Ruin 

5) MIRRORS - Cure For Cancer 
**) MAGAZINE — Shot By Both Sides 
25) NATCHBAND - Cadillac ( Made in U.S.A.) 

3) LUXURY ITEM - Trade 
6) ADVERTS - No Time To Be 21 
4) THE DOLL - Don't Tango On My Heart 

*■*) ELTON MORTELLO - Jet Boy Jet Girl 
26) J.C. CLARK- Psycle Sluts 
**) THE FLYS — Love and a Molotov Cocktail 
**) 9 9 9 — Emergency 

7) PUMPHOUSE GANG — Motorcity Fantasy 
9) THE FLYS - Bunch of Five (E.P.) 

12) THE JERKS - Get Your Woofin' Dog Off Me 
17) THE UNWANTED - Withdrawal 
20) THE REZILLOS —(My Baby does)Good Sculptures 
23) CANNIBALS —Good Guys Don't Wear White 
24) NEON HEARTS — Regulations 
**) LANDSCAPE - U2 x ME1 x 2 MUCH 
27) RIKKI + LAST DAYS ON EARTH - Loaded 
14) THE CORTINAS - Defiant Pose 
16) THE MANIACS - Chelsea 77 
**) STRANGLERS — Five Minutes 
28) THE YOUNG BUCKS - Get Your Feet back on Ground 
15) METAL URBAIN - Paris Maquis 
**) PATRIK FITZGERALD — Safety Pin Stuck in my heart 

(**)Denotes entry or re-entry into charts(**) 

STILL AVAILABLE 

ONLY 

WHILESTOCKS LAST! 

ELVIS COSTELLO - Allison 
DAMNED — Neat Neat Neat 
ELVIS COSTELLO — Less Than Zero 
STANLEY FRANK + THE SAINTS - E.P. 
PATTI SMITH - Gloria (12 inch) 
DRONES — Bone Idol 
SEX PISTOLS — Anarchy in the U.K. (Import £1.50) 
ASPHALT — Jungle (Import £1.50) 
VALVES — Tarzan of The King's Road 
ADVERTS — Safety in Numbers 

Cut along the above Imp and insert chart into window display 

ORDER YOUR FREE NEW WA VE WINDOW DISPLA Y BOARD NOW! 

Th, /D 
c. 
L^r/c Ly 

o/^Ly 
L/(S//r % 

c^/ 

To receive stock send 
remittance to 

NEWWAVE DEPARTMENT 
841 Harrow Road, London, NW10 5NH. 
Telephone Order Desk: 01-969 8344 (4 lines) 
Telephone: 01 969 7155 (7 lines) & 969 5255 
Telex: 927813 LARREC 

Order Form 
(50p per record » VAT (8%) includes Post/Pack! 

minimum order 50 assorted records 

NAME 

ADDRESS 

a D mm n n snv 

German firms fight 

back in import battle 

by WOLFGANG SPAHR 

iheir sales of licensed Prod"=t' 
fighting back by stepping up me 
activity of its own imPort serv,ce

c
S
ord 

In most cases the recora 
companies' import services can offer 
product to dealers at prices even 
lower than those of wholesalers who 
import direct from the UK and 
FranCe' . r CK/f I 

The import service of EIVU- 
Electrola, which was founded in 
Berlin in the early fifties, is one ot 
the most experienced of such 
operations in Germany. The service 
has operated out of Cologne for the 
past 20 years and is managed by 
Friedrich Dceg. The EMI ASD 
(Ausland-Sonderdienst) department 
carries a stock of 20,000 albums 
produced by sister companies. 

"The service strengthens our 
relationship with the dealers and 
wholesalers, whose managers are 
regularly invited to visit the 
department," says EMI sales 
director Dr.Bernhard Krajewski. "It 
is not the main concern of ASD to 
complete with the direct importer, 
but obviously the more rapidly and 
efficiently ASD operates, the less 
opportunity there is for the direct 
importer to sell to the record shops. 
We therefore plan to expand the 
service still further and to organise a 
number of product presentations 
which will be attended by all 
important dealers, wholesalers and 
record chain operators." 

Wolfgang Arming, deputy 
managing director of Deutsche 
Grammophon says that DGG's 
international music service provides 
a full range of international 
product, mostly derived from 
Polydor sister companies, to those 
German dealers who have a 
particular interest in international 
product and who are alive to new 
trends and developments in 
international music. 

At present DGG has about 2,500 
titles in the international music 
service catalogue. The product is 
handled by DGG's normal 60-strong 
sales force and about 300 record 
dealers are on the mailing list for 
promotional and advertising 
material. The international music 
service also stages an annual sales 
exhibition to which these 

dealers are invited. 
Says Arming: "This exhibition U 

becoming more and more popuiar 
It was visited by more than sqq 
dealers last year. So far we are not in 
direct competition with imporiers 
because they tend to specialise in hit 
material." 

However, in the coming years 
DGG plans to increase 
international music serviCe 
department, both in terms of staff 
and repertoire, and is looking foran 
annual turnover of 10 million 
marks. The DGG import service is 
headed by Ruediger Litza. 

Ariola has had an import service 
since 1970 and is constantly 
increasing its turnover. Marketing 
chief Albert Czapski says: 
"Through our import service we are 
able to provide the consumer with 
current hit repertoire in the quickest 
possible way and this means serious 
competition for the direct importers. 

"It is not possible to estimate our 
share of the total import market as 
there are no reliable figures 
available. But we shall continue to 
expand our import service because it 
is in the interests of our licensors." 

Teldec's import service was 
created in Hamburg in October 1975 
and has an annual turnover between 
600,000 and 700,000 units, 90 per 
cent of which are LPs. The service 
has a catalogue of up to 6,000 titles 
and supplies all major German 
wholesalers and importers. Rolf 
Baehnk, who is head of the service, 
says: "This department is constantly 
expanding its catalogue in order to 
offer its customers the most up-to- 
date and wide-ranging repertoire." 

Bellaphon, the Frankfurt-based 
company, has an import catalogue 
containing 3,144 titles drawn from 
79 labels and 56 foreign companies. 
Every two or three weeks five special 
salesmen from the import division 
visit 800 dealers equipped with LPs, 
sleeves, catalogues and details of 
new releases. 

Bellaphon managing director 
Branco Zivanovic says: "Low-price 
importers can generate good 
turnover with the dealers by 
providing hit material at below- 
normal cost. But we are finding 
increasingly dealers are now happy 
to order their import needs through 
us under normal trading conditions. 
For one thing they know they will be 
indemnified in the event of their 
receiving any faulty stock." 

Matia Bazar—top spot 

at San Remo festival 

MILAN — Arision's Matia Bazar, 
one of the most popular easy- 
listening domestic groups over the 
past year or so, was top act at the 
1978 San Remo Italian Song 
Festival, having been chosen for the 
finals together with singers Anna 
Oxa (RCA) and Rino Gaetano(IT). 

With the band's previous single 
Sole Tu still number one on the 
Italian singles chart after six weeks 
in the lop spot, it was assured of 
another Top 5 at least with the 
festival entry E Dirsi Ciao. 

This, the 28th. festival, was 
produced again by Vittorio Salvelti, 
pop-event promoter who has 
handled the show since 1975 for San 
Remo council. 

The latest edition, staged at the 
Teatro Ariston, attracted several 
foreign publishers and record 
company executives who stayed on 
in Europe after Midem. 

Taking pan in the event, as usual, 
transmitted live by radio and 
television (RAI on the final night) 
were 14 acts, divided into three 
categories (singers, groups, singer- 

composers) plus a number ( 
international guest attractions. 

The opening show was a kind < 
dress rehearsal, in front of £ 
audience mainly of music busine 
and press representatives, for tl 
acts, most appearing for the fir 
time in the series, though Mat 
Bazar and Daniel Sanlacn 
Ensemble (EMI) had both taken pa 
in the 1977 festival. 

Other established acts featun 
were groups Schola Cantoru 
(RCA) and Beans (CCD) and singe 
writer Rino Gaetano (IT 
Completing the bill were singe 
Laura Luca (Ricordi), Dona 
Ciletti (WEA), Dora Moromi (F 
Fi), Santino Rocchetti (Fonit-Cctr 
and Anna Oxa (RCA), and singe 
writers Ansel mo Genove 
(Carosello), Marco Ferradi 
(Spaghetti), Ciro Sabastiane 
(CCD) and Roberto Carrii 
(Ariston), mostly unknown to t 
general public. 

Young girl artists Anna Oxa ai 
Laura Luca were particularly w 
received by the audience. 
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